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Elephant...
never

WATTS POWER

to forget!

1.

50,000

2.

DIRECTIONAL ANTENNA

WOR is an elephant of a broadcasting station

3.

HIGH FIDELITY

in the

New York -Philadelphia

4.

ADEQUATE COVERAGE OF
MILLION RADIO HOMES

area.

we

5.

6.

3^/3

CONSISTENT MAIL RESPONSE FROM
MAINE TO VIRGINIA

PROGRAM

LISTINGS IN 99 PAPERS IN

53 CITIES
7.

LOYAL LISTENER FOLLOWING

If

metropolitan

could call in the seven blind sages

to describe

None would

it

we would

tell

get seven answers.

the whole story.

And none

would be wrong. Together they might explain
why 1935 was the biggest year WOR has had.

To Reach
Detroit
Listeners

Radio

You

Must Have

in listener interest in Detroit. Every survey that has ever been
was the first radio station in
made proves that. The reasons:
the first in Michigan to
programs;
daily
regular
America to broadcast
foot ball games; first to
and
ball
of
base
broadcast play-by-play accounts
in
the state alloting time
station
bring network programs to Detroit; first
its listeners with
provide
to community and civic movements and first to

WWJ

is first

important news

WWJ

flashes.

WWJ Building for
pioneering inrecently completed

In keeping with
stincts,

WWJ

one of the most

its

modem high-fidelity

transmitting units used by
any radio station in America. The
new broadcasting building, illustrated above, and now under conhouse the
will
struction,

5-KW

elaborately equipped
studios between New York
has a
and Chicago.

most

WWJ

staff qualified to meet all requirements. It has its own

24-piece concert orchestra
and a 14-piece dance orches-

JOHN BLAIR &

CO.,

the Future

personnel includes such wellknown members as Ty Tyson, sport
announcer, acknowledged to be one
of the country's best on base ball and
foot ball. Wynn Wright, production
manager, formerly a c*' rector of production with NBC and Val Coffey,
music director, an outstanding musician, conductor and
composer. WWJ's soloists
include many distinguished
in music circles, while its
large dramatic and juvenile
staffs rank among the best
tra. Its

;

5KW

in radio.

National Representative
York, Chicago, Los Anfeles, San Francisco

New

COVER ALL
NEW ENGLAND
WITH YOUR
New

England has money to spend

a larger weekly

country's highest per capita surplus as

A rich

.

.

.

pay envelope than the

average for other sections

savings deposits.

nnarket,

.

.

.

the

New

through the

station

network

in

with

this for

intensive

—

you.

Its

12-

coverage from

delivers a larger audience

than can be reached by any other group of stations.

worth intensive and

By using the Yankee Network you can make your

it is in

the sense that

medium of one

—

Bridgeport to Bangor

budget cover

England, as small as

concentrated market

The Yankee Network does

shown by

thorough cultivation!

Yet

BUDGET

1936

B'liinriHiif"

area,
it

not a

is

can be sold

all

New

England

way. Your sales message

number of people

will

in

the most effective

reach the greatest

in this rich territory.

group

station or a small

,of stations.
I

New

England has so many large, separate centers

of population, served by their
stations, that a

—

BROOKLINE AVENUE, BOSTON

21

local

EDWARD

RETRY & CO.. INC..

Exclusive

National Sales Representative

50,000 watt station alone can have

but scattered effectiveness
area

own popular

THE YANKEE NETWORK, INC

especially

covering the whole

in

when so many of the

local stations

are outlets for national network programs.

You must combine a large group of these
stations in order to

audience.

command

a

New

local

England-wide

Yankee
Network
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make news. So do

for Barbasol

Scan the

•

list

then, the sponsors of the

156 out of the

last

for

D for Du Pont

•

s

of Columbia clients from

CBS. And

A

Came

ACME PAINTS

names

WHITE FLASH GASOLINE

D.

L.

1936.*

1st,

August, 1931.

Com-

(Total 36 months).

CREAM OF WHEAT

Hook-up increased 50%.
Sept., 1935.

a-s

CORP.

CBS with part of radio campaign
on CBS since December, 1934.

to

pletely

ATLANTIC REFINING CO.
months on CBS. Began

for Esso

to Z. These

of January

as

CREAM OF WHEAT

173 weeks on CBS. Began September, 1932.

Year-round advertiser since September, 1934.

5

E

•

they really tell the story. Herewith,

Columbia Broadcasting System,

COLOR WORKS

&

Campbell

the numbers pinned after them. Very simple numbers, such

260 weeks of consecutive broadcasting on

ACME WHITE LEAD

C

&W. COAL CO.

months on CBS. Began September, 1931, and has since
doubled number of broadcasts.
BLUE COAL
31

BARBASOL CO.
260 weeks of consecutive broadcasts on CBS. Began

Jan., 1931;

E.

BARBASOL SHAVING CREAM

has increased hook-up 68%.

Du PONT De NEMOURS

CBS

BAYER CO.
81

I.

On CBS

weeks consecutive broadcasts on CBS.

BAYER'S ASPIRIN

& CO.
Duco was advertised on
DuPONT INSTITUTIONAL

since October, 1935. (Note:

1932).

in.

FORD MOTOR

CO.

Began on CBS February, 1934 with two half-hours weekly.

BISODOL CO.
On CBS for 18
1

creased one half-hour

consecutive weeks. Began September, 1933;

show

In-

to hour, October, 1934. Increased

remaining half-hourtohour, January, 1935. FORD

MOTOR CARS

BI-SO-DOL

increased hook-up one-fourth.

GENERAL BAKING CO.
A.

33
.

BOYLE CO.

S.

Five years of

months on CBS. Began March, 1931. Doubled hook-up and

time.

OLD ENGLISH FLOOR WAX

Year-round since 1933.

ruption.

GENERAL

months on CBS.
CAMPBELL'S SOUPS
CAMPBELL'S TOMATO JUICE
Began in October, 1935.
SPECIAL CBS CHRISTMAS BROADCAST. Planned for 5 years.

week.

16 consecutive

THE CARBORUNDUM

Began on

HECKER H O

On CBS

since Oct., 1935.

COCA-COLA
H.

On CBS

Jan.,

PALMOLIVE SOAP

1936.

Began January, 1931. Begins on CBS January, 1936.

SUPER-SUDS

PALMOLIVE SHAVING CREAM

Begins January, 1936.

929 to

Sept.,

Cigars. Current

*as ibis goes

Page 4

lo

& PACIFIC

October, 1935,

3

TEA CO.

evenings a week. A&P COFFEES

CO.
in 1935.

GULF GASOLINE

one-third.

&

OIL

1

CBS two years

93

1

FEEN-A-MINT

CO., INC.

CBS September,

1931.

Year-round advertiser since

FORCE

);

for

Henry George Cigars

9 months in 1 93 1 for Dutch Masters

program began

Sept., 193 5.

HARVESTER CIGAR

H-O CEREALS

&

HEINZ CO.

with

3

CBS

April, 1932.

periods a week.

A

Returned to CBS

in

daytime advertiser.

EDNA WALLACE HOPPER,

October, 1935,
5 7

VARIETIES

INC.

34 montiis on CBS. Began July, 1931, with 15 minutes a week.

Now using 75

CONSOLIDATED CIGAR CORP.
Consolidated Cigar on

J.

Began on

COLGATE-PALM OLIVE-PEET

1

CBS

5 times a

WHEATIES

September, 1933.

radio since 1927.

(Oct.,

broadcasting

Has broadcast 76 consecutive weeks on CBS.

CO.

Began Dec, 1927.

Now

HEALTH PRODUCTS CORP.

Began on

On

broadcasting.

Hook-up increased

CO.

On the air from 1927 to 1933. On CBS since December, 1935.
CLICQUOT CLUB GINGER ALES & SPARKLING WATER

COCA-COLA

BOND BREAD

22 months on CBS. Became year-round advertiser

in

CLICQUOT CLUB

CBS

GULF REFINING

CO.

broadcasting without inter-

December, 1935.

daytime advertiser.

GREAT ATLANTIC

November, 1929. CBS hook-up has tripled in seven
ABRASIVES
years of (seasonal) broadcasting.
Began

A

(iJJeti

MILLS, INC.

Six years of

CAMPBELL SOUP CO.

CBS weekly daytime

New program

ILLINOIS

minutes.

MEAT

A daytime

advertiser.

COSMETICS

CO.

Began Nov., 1934. Broadcast 5 times a week since, without in"BROADCAST" PRODUCTS
terruption. A daytime advertiser.

press

BROADCASTING

•

January

1,

1936

1

THE JULIAN
Came

KOKENGE

&

CBS

to

Beginning

A daytime

advertiser.

increases 150%.

Jan., 1'9.36, the

hook-up

weeks of broadcasts on CBS. Began September, 1931; hookup increased 30%.
PHILLIPS' DENTAL MAGNESIA
21 5

FOOTSAVER SHOES

THE POMPEIAN

KLEENEX CO.
Came

CBS

to

5 times a

April, 1935.

week.

Now on

A daytime

CHEMICAL CO

CHAS. H. PHILLIPS

CO.

Sept., 1935.

REMINGTON-RAND,

KOLYNOS CO.
45 months on CBS.

Used 6 months

in 1931; 6

5 -minutes

1

weekly. Returned December,

POMPEIAN COSMETICS

1935, 45-minutes weekly, in daytime.

KLEENEX

advertiser.

CO.

Began October, 1931,

third renewal, broadcasting

INC.

Began on CBS December, 1932. Has since doubled hook-up
and increased broadcasts.
R-R OFFICE EQUIPMENT

months, 1932;

10 months, 1933; 11 months, 1934; 12 months, 1935. Increased

broadcasts

KOLYNOS TOOTHPASTE

to 5 times a week.

1

R.

J.

REYNOLDS TOBACCO CO.
CAMEL CIGARETTES

30 months on CBS. Began June, 1931.

G.

KRUEGER BREWING

CO.
D. A.

Began network broadcasts November, 1935. KRUEGER'S BEER

SCHULTE, INC.

A newcomer. Began

LADY ESTHER

CO.

On CBS for last 27 months. Began Oct.,
castr per

week doubled

THE LARNED

CO.

CBS

LEHN

CBS

HILL'S

PRODUCTS

& FINK

PEBECO TOOTHPASTE

STANDARD OIL

September, 1934. Returned

October, 1935.

One

NOSE DROPS

CO. OF INDIANA
CBS in 1930; one in 1931. Began regular
on CBS Oct., 1935.
RED CROWN GASOLINE

broadcast on

weekly

CO.

series

STANDARD OIL

22 months on CBS. Began January,

•

CO.

months on CBS.Began Jan., 1933. Returned Oct., 1934.Yearround advertiser in 1935.
SOCONY GASOLINE AND OIL
21

LADY ESTHER COSMETICS

since.

Began seasonal broadcast on
to

SOCONY-VACUUM OIL

1933. Number of broad-

NEW

CO. OF

JERSEY

Began on CBS in November, 1932, 15 months of CBS broad-

1931 .Hook-up has trebled, broadcasting time has doubled since.

casting.

Hook-up has increased 50%.

LUX TOILET SOAP

6 months on CBS. Began July, 1935.

Begins second year of consecutive weekly

&

MYERS TOBACCO CO.

2 broadcasts

LINCOLN MOTOR CAR CO.

MOHAWK CARPET

casting on

now

a year-round

MOHAWK

CBS

CARPETS
U.

PACKARD

September, 1935.

S.

TOBACCO

TIME MAGAZINE AND PICTURES

CO.

7 months on CBS.

DILL'S BEST &

CO.

Began on CBS January, 1930, 30 minutes a week. Returned to
CBS, December, 1935, 45 minutes a week.

weeks on CBS. Broadcasting twice a week. A
PET EVAPORATED MILK

WARD'S BREAD & CAKE

daytime advertiser.

WASEY PRODUCTS,

PHILCO RADIO & TELEVISION CORP.
62 months on CBS.Year-round
Broadcasts increased from

1

CBS

PHILCO RADIOS

LOUIS PHILIPPE, INC.
More than
weekly.

A

WM. WRIGLEY

CBS. Now broadcasting 5 times
daytime advertiser. LOUIS PHILIPPE COSMETICS
2 solid years on

Seven years a

rlJanuary 1,

•

BROADCASTING

Began December, 1928 with

1

CO.

44 of last 50 months on CBS; began Nov., 1931; increased broad-

since Sept., 1933.

1936

CO.
advertiser.

WYETH CHEMICAL

Jan., 1929. Without interruption on
Daytime broadcasts have doubled; CBS
appropriation more than doubled.
PILLSBURY FLOURS

250 weeks on CBS. Began

THE COLUMBIA BROADCASTING SYSTEM

JR.

CBS

broadcast a week on 7 stations; now broadcasting 5 times
weekly over 54 CBS stations.
WRIGL3Y CHEWING GUMS

PILLSBURY FLOUR MILLS CO.
CBS

INC.

8 months in 1933; 11 months, 1934; 12 months, 1935. Hook-up
more than doubled. Now broadcasts 6 times a week, day and
night. ZEMO, KREML, MUSTEROLE, EDWARD'S CTC SELTZER

advertiser 1933-1934-1935.

to 5 times a week.

MODEL TOBACCOS

120

WARD BAKING
2 consecutive

CBS

STUDEBAKER MOTOR CAR

broadcasts and hook-up.

PET MILK SALES CORP.
1 1

December, 1928. 22 months of broad-

100 weeks on CBS. Began March, 1931. Increased number of

day-

PACKARD MOTOR CAR CO.
CBS

in

since September, 1933. Exclusively on

TIME, INC.
Is

time advertiser.

to

on CBS

CBS

since July, 1935.

LINCOLN-ZEPHYR

MILLS

Began on CBS February, 1935.

Came

broadcasting

STUDEBAKER SALES CORP.

months on CBS.Began Jan., 1932. CHESTERFIELD CIGARETTES

Began on CBS December, 1935.

CBS

ALEMITE LUBRICANT

February, 1936.

33

ESSO GASOLINE

STEWART-WARNER CORP.

LEVER BROTHERS CO.

LIGGETT

SCHULTE STORES

December, 1935.

casts 3 to 5 times a week.

.

485

A daytime

advertiser.

JAD SALTS

MADISON AVENU2, NEW YORK,

N. Y.
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1935 was a good year for F & S largely
because we fought, bled and darnednear-died to make it a good year for

a

our customers.

dope, or

1936

ligent ! )

on your radio problems

you would

We'd

have about eigh-

like to

on

you want

if

creative ideas or statistical

you

if

give us a ring

because of the same reasons.
If

lift

—

just

need some plain

ordinary foot-work done for you

going to be the same way, and

is

young fellows working for you

rather

and watch what happens.

show our wares than

talk

about them.

teen unusually active (and fairly intel-

SS^ FREE 6- SLEININGER. INC^
NEW YORK
110

CHICAGO

Eart 42nd St.

ISO

Laxington 2-86&0

WHO

.

(NBC)

WGR-WKBW

(CBS)

.

.

WIND-Gary

WHK
KMBC
Page 6

.

.

.

.

.

.

.

-

(CBS)
(CBS)

Des Moines
.

Buffalo

WJJD-Chicago
.

Cleveland

Kansas

City

KFAB

WAVE
WTCN
KOIL

Building

Russ Building

C. of C. BIdg.

Sutter 5415

Richmond il84

Trinltv 2-8444

Franklin £373

(CBS)

.

.

(NBQ

.

.

.

.

Lincoln-Omaha
.

.

Louisville

Minneapolis-St. Paul

(NBC)

LOS ANGELES

SAN FRANCISCO

DETROIT

New Center

N. Michigan

....

Omaha

KSD
KFWB
KOIN

(NBC)

.

.

.

.

St.

Louis

(CBS)

....

KOL

(CBS)

.

.

.

.

Seattle

KVI

(CBS)

.

.

.

.

Taeoma

.

BROADCASTING

•

January

Portland

J,

1936

:

cuxcl
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1
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1,
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$3.00

Temporarily Extends All Licenses
TAISHOFF

By SOL

Catalog Is Minus Warner Music, However, With Movie Firm
Offering Flat Fee Basis Which Is Rejected by Networks
RELIEVING,

temporarily at

the most critical program situation that has confronted broadcasting since its
inception, a blanket extension
of copyright licenses to individual broadcasting stations
for performance of the Warner-less catalog after Dec. 31,
at current rates, was issued
Dec. 30 by ASCAP.
Simultaneously, arrangeleast,

fi

ments were made with Warner Brothers publishing
houses for a flat-rate method
of compensation, amounting
in the case of full-time stations to four times the highest
hour rate for the music the
arrangement with Warner being for a three-month temporary period. During that
period an effort will be made
to work out the mooted "per

—

piece" plan, whereby stations
will pay for each composition
broadcast at the price stipulated by the copyright owners.
!

Networks Won't Play Warner

AS Broadcasting went

to
press Dec. 30, the networks
adhered steadfastly to their
decision to go without Warner music because of their inability to reach

isfactory terms.

mutually satDespite this,

however, the report persists that
this situation might change in one
or two ways. The first was that
arrangements would be made by
the major networks with Warner,
and the second that Warner would
reenter

ASCAP.

Promptly after working out of
the Warner arrangement, many
stations notified James W. Baldwin

was

NAB

in

managing

New York

director,

who

directing the ne-

gotiations, that they
the Warner revision.

would accept
The revised
contract was worked out by Mr.
Baldwin with his "advisory com-

mittee" of independent broadcasters in conferences with Hennan
Starr and A. M. Wattenburg, Warner executive and general counsel,
respectively.

January

The advisory committee, on the
ground since Dec. 27 at the call of
Mr. Baldwin, comprised Walter
Damm, WTMJ, Milwaukee; Philip
G. Loucks, former NAB man^sring
director; Louis G. Caldwell, Washington attorney; John L. Clark,

WLW

general

manager,

WDAF

Dean

and

H.

Fitzer,
Kansas City.
There also appeared on the scene
Dec. 30
President Leo J. Fitzpatrick, WJR, Detroit, and
Vice President
Allen,

NAB

WLVA,

Edward

NAB

Lynchburg- Va.

The ASCAP extension and the
Warner revision were obtained only
after gruelling negotiations. They
broke an impasse that threatened

[Dec.

1936

•

hundreds

popular

of

Warner repertory are

banned from the networks. Changes
in scores of theme songs are expected forthwith because of their
Warner owmership or because title
is clouded by Warner claims.

ASCAP Extension Indefinite
THE individual station extensions
of ASCAP licenses were obtained
by Mr. Baldwin, who was armed
with powers of attorney from more
than 300 stations to negotiate in
their behalf. Subject to subsequent
approval, the extensions permit all
stations to perform ASCAP music
without the necessity of signing

new

chaos in the industry.
As matters stand at this writing

30],

tunes in the

contracts, for a temporary inBoth stations" and

definite period.

ASCAP have the right to cancel
on two days notice.
The understanding reached by
Mr. Baldwin, Nathan Burkan,
ASCAP general manager, and
Gene Buck, ASCAP president, was
that a joint committee, representing all elements in the industry,
would be convened shortly after
Jan. 1 to work out a permanent
solution. This understanding was
procured only verbally, however,
despite Mr. Baldwin's insistence
that it be placed in the letter of
extension.
Great significance attaches to the
Warner arrangement since it is the
first direct move toward introduction of per-piece as a means of
compensation for music. Opposed
by the networks on the ground it
is

unworkable

and

would

Following are the letters sent by

NBC

and

entail

vastly increased tribute to the
copyright owners, this method nevertheless was espoused by the last
(Continued on page 5i)

Major Networks Decide Against Using Warner Music

.

.

.

CBS

on Dec. 2U to their respective clients and
owned and operated stations, notifying them that,
effective Dec. 31 and until further notice, no music controlled by the Warner Bros, music publishing houses will be performed; the NBC letter bore the signature of Edgar Kobak, sales vice presideyit, and the CBS letter was signed by Edward Klauber, executive vice president:
agencies,

NBC

and

to the clients

Letter to Clients

and agencies of

their

and Agencies

WE HEREBY

announce to you that after midnight, December 31, 1935, and until further notice no musical compositions copyrighted in the name of any of the following
music publishers will be broadcast on our networks or on

owned or programmed by us
Harms Inc., New
World Music Corp., Shubert Music Publishing Co., M.
Witmark «& Sons, T. B. Harms Co., Victoria Publishing
Co., Remick Music Corp.
In this letter we shall call them the "Warner publishers'' as all of them are either controlled or afiiliated with
"Warner Bros. Pictures, Inc."
The facts that have forced this decision upon us are as
stations

:

follows
The National Broadcasting Company has always
(1)
held contracts with the American Society of Composers,
Authors and Publishers (hereinafter called "Society") for
public performing rights of musical compositions which
from time to time have been renewed by us without the
necessity of having to approach our clients. Our last renewal was on the 4th of June, 1935, when, after long and
protracted negotiations, we extended our contracts for a
period of five years and four months commencing September 1, 1935, and ending December 31, 1940. The licenses
we secured gave us the right to broadcast all of the musical compositions contained in the catalog of the Society as
These contracts were
it was constituted on June 4, 1935.
duly approved by action of the Board of Directors of the
Society, including a representative of the Warner pubentered
lishers who sat on the I?oard of the Society.
into this extension agreement on the understanding that
the musical compositions copyrighted by the Warner publishers would continue to be available to our advertisers
and ourselves and the terms for the royalty payments were
based upon that understanding.
Within the last few weeks and since the signing of
(2)
our renewal agreements with the Society the Warner pub-

We

(Continued on page 50)

I,

A YEAR — 15c A COPY

BROADCASTING

CBS

Letter to Clients

THIS LETTER

announces

and Agencies

you the change of program
policy which is necessitated by the announcement of the
so-called Warner Bros. Group of publishers that they have
resigned from the American Society of Composers. Authors and Publishers as of December 31, 1935. The publishing houses which have joined in this announcement
are: Harms Inc., M. Witmark & Sons. Remick Music
Corp., T. B. Harms Co., New World Music Corp.
On June 4, 1935, after long negotiation, the Columbia
Broadcasting System, made a new contract with the American Society of Composers, Authors and Publishers, and
under this contract we were licensed for a period of five
years, ending December 31, 1940, to play all of the compoto

sitions in the catalog of the Society as it was then constituted.
At the time that this contract was negotiated,
signed and ratified by the American Society of Composers,
Authors and Publishers, the so-called Warner Group were
members of the Society and were represented on its Board
of Directors. The terms of this contract were jjredicated

upon the basic assumption that the Warner Brothers
music would continue to be available to us, and we felt
that such terms, so far as we could look ahead, made it
economically feasible for us to continue to absorb the
costs of playing these copyrighted compositions as part of
our operating expenses and not to pass them on.
After this contract was signed, the Warner Brothers
Group of publishers informed the Society and us that they
were terminating their membership as of December 31,
1935, and would thereupon take over the licensing of their
own catalogues upon such terms as they could negotiate.
The Society takes the position that it was entitled to license us to play the Warner compositions for the five-year
term referred to, and that we are now entitled to perform
these compositions under the terms of our license with the
Society. The Society bases its contention on two iirincipal
First, that the Warner Grouji were members
grounds
:

(Continued on page- 50)
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Second

Pacific Coast Networli

Op eration by NBC

Placed in

Is

Two Transcontinentals Now Made Available, Aligned
With the Present Basic Red and Blue Networks
FOLLOWING close upon the in- Jr., NBC executive vice president,
its elaborate new Hollystudios for the origination of
national and regional programs,
NBC on Jan. 1 is putting into operation a second Pacific Coast network and realigning its two basic
networks into transcontinentals
that will embrace the respective

augural of

wood

Pacific Coast groups.

The new network, which

known

the

as

Pacific

work, will consist of
Angeles;
KGO, San

-

will be

Net-

Blue

KECA, Los
Francisco;

KEX,
KGA,

Portland;
KJR, Seattle;
Spokane. All are new stations on the NBC; with the addition of KFSD, San Diego, they
will not only form the new Pacific
group but will be lined up with

"means that for the first time Far
Western listeners will have full
and regular access simultaneously
to two complete program services
of NBC through its two great networks." It will also mean, undoubtedly, that more NBC programs will emanate not only from
Hollywood and San Francisco but
from other cities on the Pacific
Coast.
First sponsors on the augmented
NBC-WJZ network, it was learned,
will be Woodbury's featuring the

new Paul Whiteman program; Na-

Chevrolet Renews Again
CHEVROLET MOTOR Co., Detroit,
has renewed for a fourth 13-weeks
its series over 346 stations, constituting the largest spot transcription series ever placed. Renewed on
Dec. 26, the fourth group will begin Jan. 20 and round out a full
year of transcription broadcasting.
Placed through Campbell - Ewald
Co. Inc., Detroit, the programs
have been transcribed by World
Broadcasting System. They are 15minute programs scheduled thrice
weekly.

KNX

Libel Suit Against

Los Angeles Times Goes
Into Concluding Stages
HEARING of the $500,000 libel
brought by KNX, Hollywood,
against the Los Angeles Times
was expected to close by Jan. 1,
suit

Fred Waring's Pennsylvanians. The

the session having begun Dec. 2
before a jury in California Superior Court with Judge J. T. B.
Warne on the bench. An adjournment had been taken over Christ-

(Blue) network for
its transcontinental
shows.
Formerly KFSD was offered with
KTAR, Phoenix, as a Pacific sup-

Woodbury program makes

mas.

plementary.

The Ford program begins
Jan. 17, and is scheduled for Fridays, 9:30-10 p. m. EST.

the

NBC-WJZ

Under the new arrangement the
present

NBC

Pacific

group of

stations will continue as the PacificRed Network, being lined up with

the basic NBC-WEAF (Red) network for transcontinental shows.
These stations are KPO, San Fran-

KFI,

cisco;

Portland;

Los Angeles;

KOMO,

Seattle;

KGW,
KHQ,

Spokane.
Revives Gold Network

tional Ice Manufacturers, featuring

Mary Pickford, and probably the
new Ford Motor program with
on Sunday, Jan.

and the

ice

day, Feb.

5,

follows

Pacific Blue group,

KECA

is

owned by Earle Anthony, who also
owns KFI; KGO is owned by General Electric Co. but operated un-

management contract by NBC;
KEX is owned by NBC but is
operated under lease by the Po7-tder

land Oregonian, owner and operator

NBC

of

KGW; KJR

is

owned by

but operated under lease by
Fisher's Blend Station Inc., o\vner
and operator of KOMO; KGA is
owned by NBC but operated under
lease by Louis Wasmer Inc., ovraer
and operator of KHQ.
Stations KEX, KJR and KGA
were acquired by NBC about four
years ago when the old American
Broadcasting Co., projected by
Adolph Linden, went into bank-

ruptcy. When NBC decided it could
no longer maintain a second Pacific
Coast network it leased the stations to the managements of its
other affiliated stations.
Two transcontinental networks,
with various supplementary groups
in between, are now being made
available to NBC advertisers while
the newly acquired A. T. & T. lines
will assure both of Red and Blue
sustainers. There is also a probability that later several of the stations now in the supplementary
category, because they are strategically located, may be added to
one or the other of the networks
as basic though NBC has made no
statement as to this eventuality.
"This expansion to the Pacific
Coast," said Richard C. Patterson
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10-10:30 p. m., both

NBC

as

in
in
Kilocycles Watts
Station
790
7,500
KGO. San Francisco
1.000
KECA. Los Angeles 1430
5,000
KEX, Portland
1180
5 000
KJR, Seattle
970
5.000
KGA, Spokane
1470
600
1,000
KFSD, San Diego

letters

of

WBSO,

Hour
Rate
$280
$280
$160
$200
$120
$120

Mass.,

by the Roger Babson

Organization to Boston interests,
have been changed to WORL.

Times April

13, 1934, to the effect

that

would

KNX

not

join

the

According

Press-Radio agreement.

to the plaintiff, the editorial, also

broadcast
stations,

over

Times'

alleged

is

KNX

to

affiliated
inti-

was broadcasting
garbled and pirate

news,
news, and wholly inaccurate hapfalse

penings.

Ralph Trueblood, managing

edi-

tor of the Times, testified that at

no time had

KNX

garbled news,
bi'oadcast incorrect news, stolen or
pirated news and that statements
in the editorial were not meant to
news
be directed at
as
was above criticism.

KNX

KNX

casting

pared

offering specially prematerial for program purfield,

on popular features
running in newspapers throughout
the countrv. was disclosed during
the last fortnig-ht with the decisions 'if Kin"- Features Syndicate
and United Feature Syndicate to
based

poses

market

in

the

radio

field.

King

Features is a Hearst subsidiary
and is the largest of all the feature

United Featui*e is afwith the Scripps - Howard
organization, which has interlocking relations with the United Press.
Both Hearst's International News
Service and the United Press already offer news to radio stations
syndicates.
filiated

for sponsorship.
The decision to sell or allocate
radio rights to popular features
was reached, it was learned, as a
result of numerous inquiries coming voluntarily from advertising
agencies seeking new material for
their clients.

For King Features, Joseph V.
Connolly, president, who also heads
INS, has appointed Fred Smith to
head a special radio division to
handle all radio business.
Mr.
Smith was assigned to look into
the

possibilities

of

establishing

such an office last September. Since
that time King Features has been
slowly formulating its radio plans.

From 1922 to 1928 Mr. Smith was
with WLW, Cincinnati, and from
1928 to 1932 he was connected with
Time Inc. in the development of its
radio promotional plans which
brought out the March of Time,
writing the script.
Grombach Productions Inc., New
York, has been given a verbal
agreement by United Features to
handle all inquiries concerning the
radio rights for any of their features.
Jean Grombach, its head,
said the United Features controls
126 features that appear in newspapers daily.
Of these about 25
would make high class radio entertainment. Some could be used
as complete radio programs while
others could be used as serials. Mr.
Grombach said that these features
had a daily reading public of from
3,000,000 to 15,000,000. Three different advertising agencies are
now discussing plans for adapting
some of these United newspaper
features to radio, he said.
All Types of Features

KING FEATURES

has about 50
comic strips and many other features, such as advice to the lovelorn, gossip columns, Arthur Brisbane's Today, women's topics and
special features. A resume of the
King Feature comic strips that are
being offered to radio follows:
{Continued on page i9)

& Webb

Station; May Shift to Boston
A PURCHASE contract to acquire WTIC, Hartford, Conn. 50,000
watter, at approximately $675,000,
has been consummated by Cherry
& Webb, New England department store operators, and owners
of WPRO, Providence, R. I.
The
station now is ovraed by the Travelers Life Insurance Co., of Hartford,

and

is

an

NBC-WEAF

outlet.

Coincident with the disclosure of
the purchasing arrangement, which

regarded as tantamount to acquisition of the station subject to
FCC approval, it was indicated
is

that Cherry & Webb would seek to
have the station removed to the
Boston area. Should that eventuate, there is the possibility of an
affiliation with CBS when that network's current contract with the
Yankee Network expires Jan. 1,
1937.

information was
was learned that the
purchase contract was signed Dec.
definite

lacking,

it

5 following by four days the acquisition by Cherry & Webb of an

A

down payoption to purchase.
of $25,000, it is understood,
has been made to Travelers.

ment

have

Newspaper Syndicates Offering Comic
Strips and Other Features to Radio
THE ENTRY of two maior newspaper syndicates into the broad-

by Cherry

WPRO Owners Buy 50,000 Watt

While

The alleged libel against KNX
grew out of an editorial in the

mated that

Frequency Power

.

CALL

new

program on Wednes-

Rates for the Pacific Coast Blue

recently sold

former Gold network, which NBC
operated alongside its Orange network, as it was then known, the
Orange designation having been
dropped in favor of "Pacific" when
the Gold was discontinued. Of the

9:45-10:30 p. m.,

network were quoted by

THE NEW

Pacific Blue network
virtually a revival of the

debut

EST.

thus

is

5,

its

WTIC is Purchased

Possibility of Shift

NEGOTIATIONS

were completed
by William Cherry, head of the
department store organization, his
son, William, Jr., and Paul Oury,
manager of WPRO, with Daniel
Read, secretary of Travelers.
Conversations with CBS also
have been had by the Cherry &

Webb

organization,

was

it

indi-

cated, contingent upon the move
of WTIC to the Boston area. The
present CBS outlet in Hartford is
WDRC, regional station, while the

Hartford Times holds a construction permit for a

WTIC

Whether

new
will

100 watter.
transfer to

CBS a year from now even if it
should not move to the Boston
market was regarded as problematical.

While
the

CBS

is

contracted

Yankee Network for

New

with

En-

gland coverage until Jan. 1, 1927,
CBS had entered into a contract
with WHDH, Boston part-1;ime independent station, to begin CBS
service on it when the Yankee contract expired. This option on
as an outlet was for a
two-and-one-half year period from

WHDH

1.
It was indicated that arrangements had been made to terminate this option, leaving the way
open for CBS either to deal with
Yankee on a renewal or to use
WTIC and other New England outlets in lieu of the Sheoard service

Jan.

next year.

John Shepard 3d, president of
Yankee Network, for several
months has been using Mutual
Broadcasting System service at inthe

tervals,

well

as

as

certain

pro-

grams from the Inter-City Group
keyed from WMCA, New York.

Quaker Oats onNBC-WEAF

QUAKER

OATS

Co., Chicago
will return to the NBC-

(cereals)

WEAF

network Jan. 4 using 23
Saturdays, 5:30-6 p. m.
Kaltenmyer's Kindergarten will be
the talent and it will emanate
from the NBC studios in Chicago.
Lord & Thomas, Chicago, is the
stations

agency.
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Major Lenox Lohr Chosen President of NBC
By

MARTIN CODEL

Recent Head of Chicago Century of Progress Takes Post Jan.l
As Aylesworth Resigns to Devote Time to RKO
A FORMER

military engineer, re-

garded by his colleagues in and out
of the service as one of the most

for seven years served as editor
there of the official journal of the
Society of American Military Engineers, first called Professiovxil
Memcnrs and later changed to Military Engineers. He was also a
member of the advisory council of
the Federal Board of Surveys and

brilliant and capable young executives in the country, becomes president and managing executive of the

i'

!

NBC

I

on Jan. 1, succeeding Merlin
Hall Aylesworth, who has resigned
to devote practically all his time to
his duties as chairman of the Radio-Keith-Orpheum Corp.
He is Maj. Lenox Riley Lohr,
until recently general manager of
Chicago's Century of Progress Ex-

j

I

I

j

Maps.

When he was

RCA

boards on that day. At the
same time Mr. Sarnoff announced
the retaining of Joseph P. Kennedy, former chairman of the Securities and Exchange Commission,
for the special purpose of making

his

and expositions, and his immediate
act upon taking his new job was to
appoint several of his former

Army

;

ercise their option to purchase the
remaining half of RCA's holdings.
The fact that Mr. Sarnoff's
statement announcing the election
of Maj. Lohr asserted that he is
assuming "full management responsibilities" aroused further

I

!

i

\

speculation

as to possible addiexecutive staff changes,

NBC
RCA and NBC

tional

but
officials disclaim any such purpose. Richard
C.
Patterson Jr., executive vice
president, will continue in that ca-

'

was stated officially.
Mr. Lohr was in New York Dec.

pacity,
I

it

28 and conferred with Mr. Patterson and other NBC officials. Aside
from an expression of pleasure
over his election to the NBC presidency, which, he said, afforded a

.

'

i

I

wonderful opportunity to provide
real public service, he had no public statement to make.
Youthful and vigorous appearing, and an interesting conversationalist, Mr. Lohr declared informally to a representative of Broadcasting that he looked forward
with great interest to his prospective

work

in the field of broadcast-

January

1,

1936

•

as

indispensable.

Because he worked night and
day on his Chicago job, Maj. Lohr
declined to accept several other industrial positions offered him in order to rest after the exposition was
liquidated. He makes his residence

LENOX RILEY LOHR

eral

1

colleagues

department heads.
Miss Martha McGrew, remained with him throughout the task and is still with him,
and will undoubtedly join him at
NBC. She is described by Maj.
Lohr's colleagues and friends as
exceedingly capable and practically

devoting most of his time to RKO
duties and was elevated from the
RKO presidency to its chairmanship when the sale was made sev-

months ago. He remains with
NBC in an advisory capacity, assuming the newly-created post of
%'ice chairman, but will remain as
chairman of RKO, whose new stock
owners are expected shortly to ex-

engineering

aides and
His secretary,

his

RKO

I

work

going to Chicago was to go abroad
and study the history of past fairs

cent sale of half its stock holdings
in
to New York banking
groups. Mr. Aylesworth, who had
served as NBC's chief executive
since the network was founded in
1926, for several years has been

:

career, his editorial

Miss McGrew His Aide
HIS FIRST assignment before

Proves a Surprise
THE LOHR appointment came as
a distinct surprise to everyone in
the broadcasting industry, including most of the officials of NBC
themselves, though it set at rest
months of speculation regarding
changes in the NBC executive staff
that has been rife since RCA's re-

I

Army

and his executive management of
the big Chicago fair.

a study of the problems relating to
RCA's capital structure.

''

about to be shifted
of duty, he was per-

suaded by his personal friend and
Army associate. Gen. Charles G.
Dawes, former Vice President of
the United States, to accept an appointment as general manager of
Gen.
the Century of Progress.
Dawes refers to Maj. Lohr in laudatory terms in his recent book of
memoirs, paying high tribute to

whose appointment was
announced Dec. 27 by David Sarnoff, NBC board chairman and president of RCA, parent company, following meetings of the NBC and

t

new tour

to a

position,

1

France and winning a citation for
meritorious service in action and
rising to the rank of major. Upon
his return from France he was assigned to duty with the Army engineering corps in Washington and

ing.
He said he had no definite
plans or policies which he could
discuss at this time, but would prefer to leave such matters alone until he orients himself in his new

post.

Mr. Lohr, it appeared evident,
have a more or less free hand
NBC operations. No immediate
changes in personnel were indicated. On this score, the view prevailed that there would be none of
significance any time soon and that
changes both in personnel and
policy, if any, would await the action or recommendations of the new
will
in

president.

Maj. Lohr, it was learned by
Broadcasting, came to the attention of Mr. Sarnoff recently when
he was being considered for the
post of executive director of New
York's projected world exposition.
Mr. Samoff is on the city commission making plans for that exposiFriends of Maj. Lohr, who
tion.
had also been offered several other
industrial jobs, had advised him
against accepting the New York
exposition post because of the intense strain he had undergone during the six years that he handled
the Chicago exposition, and he had
made up his mind not to accept.

BROADCASTING

He comes to NBC with no previous experience in radio broadcasting, except as it was used incidental to the promotion of the Century of Progress. The Sarnoff
statement indicated that his selection was based entirely upon his
past record, asserting: "The NBC
is fortunate in securing the services of Mr. Lohr for full management responsibilities. Mr. Lohr not
only has had a successful career as
engineer, soldier, instructor, author and editor, but has also demonstrated unusual qualities as an
executive and business man by his
strikingly successful management
of the Century of Progress Exposition in Chicago. Mr. Lohr brings
to his new duties a thorough training and experience in varied fields
and a wide knowledge of our country."

Management

MAJ.

LOHR

is

ington, D. C,
Aug. 15, 1891.

of Fair

a native of

Wash-

where he was born

He was graduated
with honors from Cornell University in 1916 as a mechanical and
electrical engineer.
Then he attended Claire College at Cambridge
University in England. He joined
the U. S. Army when it entered the
war, serving with the engineers in

with his wife and five young children, three daughters and two
sons, in Evanston, 111., and also has
a country place on the Fox River
in Wisconsin. His wife is the former Florence Josephine W^imsatt,
of Washington, D. C, whom he
married in 1924 while she was
working as a graduate psychiatrist
at Johns Hopkins University in
Baltimore.

Maj. Lohr
to

his

a Catholic and, due

is

long

maintained no

Army

service, has
political affiliations.

He is a member of the National
Highway Association, American
Society of Civil Engineers, Washington Academy of Science, Phi
Sigma Sigma, Scabbard & Blade,
National

Press

Club and Cherry

Circle Club. He is the author of
many technical papers in the engineering field and is vice president
and member of the board of the
Chicago Museum of Science and Industry. His hobbies, according to
his friends, are hunting and fishing.

MR.

RCA Capital Setup
SARNOFF lunched

with
on Dec. 26
when it is presumed he advised the
President of the proposed retention
{Continued on page 57)
President

Roosevelt

Page

.

.

.

Net Shifts
Mark Opening of 1936 Season

Red Goes Berserk
AN ARDENT Soviet protagonist "tore loose" during
the Sunday Listener Speaks

program on WOR, Newark,
Dec. 29, and no one seems to
know how it all happened.

NBC and CBS Have Large Number of New Accounts;
WITH NBC

CBS

and

each listing

nearly a dozen new accounts, the
new year gets under way with
nearly all big radio users staying
on the air except a few sponsors
of seasonal products. A resume of
shows, given
principal network
herewith, includes the period since
since new programs
started since that date will run, for
the most part, well into 1936.
Among the principal changes
are the shifting of Colgate-Palmolive-Peet programs from NBC to
CBS, the elaborate Paul Whiteman
show for Woodbury, the SherwinWilliams Co. Metropolitan Atiditions, the Mary Pickfard show of

mid-December

National Ice Manufacturers, which
starts early in February, and the
shift of Clicquot Club gingerale,
after three weeks on CBS, to NBC.

PEET

Jersey City, formerly using
for three major programs, in
January transfers all its network
broadcasting to CBS. Already off
the air is the House of Glass script,
written by Gertrude Berg, but another program by the same author
will make its debut Jan. 13, using
a CBS network, Mondays through
Fridays, 5:45-6 p. m. The Pahnolive Beauty Box Theatre shifts to
CBS Jan. 11, 8-9 p. m., with repeat
at 11 p. m., using 50 stations. The
Co.,

Em

series leaves the

A new

Colgate program based

on crime stories from local police
departments will start on 48 CBS
stations Jan. 15, Wednesdays, 1010:30 p. m. Script will be written
by Phil Lord, who wrote the Chevrolet G-Man series last autumn.
Benton & Bowles Inc., Colgate
agency, is using
time since 1933,

and now

CBS

for the first

understood,
it
becomes a leading CBS
is

booking.

American Tobacco

was
learned, is auditioning a number
of programs and is understood to
be considering a Wednesday night
series.
The sponsor recently renewed the Saturday night Al Goodumn program for 13 weeks on
Co.,

it

NBC.
Programs on Mutual BroadcastSystem include Axton-Fisher
Tobacco Co.
(Spud cigarettes),
which makes its radio bow.
A resume of network programs,
compiled as Broadcasting went to
press, follows:

COX GELATINE

Co.,

New York

with Jack Berch.

m.

Started Dec.

(des-

Fridays. 10 :451935 (WJZ).
Co.,
Cleveland
with Metropoli-

13,

(paints and varnishes)
tan Auditions, Sundays, 3 :30-4
Started Dec. 22, 1935 (WEAF).
C.

New York

Inc.,

(Bab-0)

JOHNS

MANVILLE

-

New

Co..

York

with Edwin C.

(builder's supplies)

p.

m.

SMITH & CORONA TYPEWRIT-

Inc., Syracuse (typewriters)
with
Nine to Five dramatic sketch, Thursdays,
7-7 :15
m.
p.
Started Dec. 19. 1935

(WJZ).

QUAKER OATS

Co., Chicago
(cereals)
with Kaltenmyer's Kindergarten, Saturdays,
5 :30-6
m.
p.
Starts
Jan.
4

(WEAF).
SPRATT'S PATENT

Ltd.,

Newark

(dog

food) with Albert Payson Terhune, Saturdays, 5 :30-5 :45 p. m.
Starts Jan. 4

(WJZ)
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WOR

Hill,

Kate Smith, Howard Shelton, Tom Howard, and guest speakers on a one-time
program Monday, Jan. 13, 11-12 noon

(WEAF).

Soviet, naturally played up
officials exthe story.

JELL - WELL DESSERT

Co. Inc., Los
with the Women's
Angeles
(dessert)
Magazine of the Air, Thursday, 3:153:30 p. m. Starts Jan. 9 (Pacific Red

WOODBURY

H.

WOR

GAMBLE
Young

Forever

with

Mon. through

dramatic serial,
(no time set as yet).

Fri.,

(WEAF).
BENJAMIN MOORE & Co., New York
(paints)
with Betty Moore and Lew
Starts Jan. 6

Wednesdays,

White,

11 :30-11:45

m.

a.

(WEAF).

Jan. 8

Starts

ICE

Cleveland (ice dealers) with Mary
Pickford and company, Wednesdays, 10Starts Feb. 5 (WEAF).
10.30 p. m.

PITTSBURGH PLATE GLASS
burgh

(institutional)

Symphony
p.

orchestra,
Starts Feb. 6

m.

NBC

Co., Pitts-

with Pittsburgh
Thursdays, 8 :30-9

(WJZ).

p.

STANDARD BRANDS

2-

(WJZ).
New York

on Dec. 29, 1935

m.,

Inc.,

renewed One Man's
(Royal Gelatine)
Family, Sundays, 12:30-1 a. m., (EST)
on Dec. 29, 1935 (six stations of NBCKPO network).

HAROLD

Co.. New York
renewed Eno Crimes Clues.
8-8:30 p. m., on Dec. 31.

RITCHIE &

F.

salts)

Tuesdays.
1935 (WJZ).

STANDARD BRANDS
(Royal
Family,
Jan. 1

New York

Inc.,

One

renews

Gelatine)

Wednesday,

8-8:30

Man's
m..

p.

on

(WEAF)
Yeast

(Fleischmann's

Rudy

New York

Inc.,

Health) reFleis"hman
on Jan. 2

for

in the
8-9 p. m..

Vallee

Hour. Thursdays,

(WEAF).

GENERAL FOODS

New

Corp.,

York
Max-

House coffee) renews
well House Showboat with Lanny Ross,
9-10
Jan.
2
m., on
Thursdays,
p.
(Maxwell

GENERAL MOTORS

Detroit

Corp.,

(in-

renews Erno Rapee and
Motors
Symphony Concerts,
General
guest singers, Sundays, 10-11 p. m., on

stitutional)

(WEAF).

REAL SILK HOSIERY MILLS

STANDARD BRANDS

Inc.,

STANDARD BRANDS

New

York

Amateur
on Jan.

5

New York

Inc.,
coffee) renews

Chase & Sanborn

Bowes

Hour.

Major

Sundays,

8-9

(WEAF).
Ltd.,

Newark (dog

renews Albert Payson Terhune
Dog Dramas, Sundays, 4:15-4:30 p. m.
(PST) on Jan. 5 (five stations of NBCKPO network).

REFINING

SINCLAIR
York
clair

Co.,

(petroleum products)
Minstrels,

on Jan.

New

Inc.,

renews Sin-

Mondays, 9-9:30

p.

m.,

(WJZ).

6

HOUSEHOLD FINANCE
Welcome

Corp., Chicago
renews Edgar Guest in
aid)
Valley, Tuesdays, 8 :30-9 p. m..

on Jan.

7

financial

(WJZ).

CHEVROLET MOTOR

Detroit (motor cars) renews Rubinoff, Jan Pearce,
and Virginia Rae, Saturdays, 9-9 :30
p. m.. on Jan. 18 (WEAF).
Co., Bedford, O. (shaving cream)
voice of the People,
renews Vox Pop
with Jerry Belcher and Parks Johnson.
Tuesdays, 9-9:30 p. m., on Jan. 28

MOLLE

(WEAF).

(canned

Milwaukee

Co.,

milk) renews the Contented Hour, Monday, 10-10:30 p. m., on Jan. 6 (WEAF).
AMERICAN TOBACCO Co.. (Lucky Strike
cigarettes) renews Al Goodman and orchestra, Saturday, 8-9 p. m. (WEAF).

WARD

BAKING

Business

New

CORP..

York

bread, cakes, etc.) with Parade
of Youth, Tues., Thurs., Sat., 6:15-6:30
p. m. Started Dec. 17, 1935.
CLICQUOT CLUB Co., Millis, Mass. (gin-

(Ward

ger ale)

with Harry Reser and His Or-

chestra, Saturdays, 8-8 :30 p. m. Started
Dec. 21, 1935.
Corp., Minneapolis
OF
(breakfast food) with Buck Rogers in

WHEAT

CREAM

the Twenty-Fifth Century, Mon.. Wed..
Fri., 6-6:15 p. m., with rebroadcast to
Startthe West Coast at 7-7 :15 p. m.
ed Dec. 30, 1935.

TIME

New York

(magazine and
March of Time.
m. Date indefinite.
WILDROOT Co., Buffalo, N. Y. (hair
tonic) with Ted Husing, Mondays, 7:15Starts Jan. 6.
7 :30 p. m.

news

Inc.,
reel)

COLGATE

-

with

the

8 :30-9

p.

PALMOLIVE

PEET

-

Co..

soap
( Palmolive
Jersey City, N. J.
with Palmolive Beauty Box Theatre.
Saturdays, 8-9 p. m. Starts Jan. 11.

COLGATE

-

PALMOLIVE

—

Co..

for the stock in the three
stations. Actual transfer of stock
will take place Jan. 1, it was
stated.
The two Lincoln dailies are the
largest units in the Lee Syndicate,
headed by E. P. Adler, publishing
newspapers in nine Miiiwest cities,

I

j
i

'

owned what is now
One of Mr.
Adler's other newspapers, the Madison State Journal, is half owner

who

at one time

Des

Moines.

WIBA,

Madison, Wis., while his
City (la.) Globe-Gazette is
a recent applicant before the FCC
for a new station in that community.
The State-Journal, in a frontpage article on Dec. 24, said in connection with the purchase
"The newspaper interest in the
radio is in line with developments
the country over. At the present
time about one-fourth of the radio
stations in the United States are
either owned, controlled by or affiliated with newspapers through
stock ownership. The number of
radio stations affiliated with newspapers in this manner will be 50%
larger at the end of 1935 than it
was at the end of the previous
year."

Co..
stor-

Jersey City (shaving cream) crime
of local police departments, Wednesdays. 10-10:30 p. m. Starts Jan. 15.

COLGATE

-

PALMOLIVE

PEET

-

Co..

N. J. (Super Suds) with
Gertrude Berg in a new serial as yet
untitled, Mon. thru Fri., 5:45-6 p. m.
Jersey

NBC's 1935

,

Client List

Included 158 Advertisers
FORTY SEVEN of the 100 lead-

ing advertisers of 1934 were represented in NBC's 1935 list of clients, according to a tabulation by
that network. During the year just
ended NBC's several networks had
158 advertisers, including the 47
which follow:

American Home Product.? Co.
American Tobacco Co.
Beech - Nut
Packing Co. Borden Sales Co. Bristol Myers Co.
Campana Corp. Coca
;

;

;

;

;

Cola Co. Colgate-Palmolive-Peet Co.
Continental Oil Co., Emerson Drug
Firestone Tire & Rubber Co.
Co.
Ford Motor Co.
General Electric
General
Co.
General Foods Corp.
Mills Inc.
General Motors Corp.
Gillette
Safety Razor Co.; B. F.
Goodrich Co. H. J. Heinz Co. An;

PEET

-

City,

;

;

;

;

;

;

;

drew .Jergens Co. S. C. Johnson &
Son; Kellogg Co.; Lady Esther Co.;
Lambert Pharmacal Co. Lever Bros.

Jan. 13.

;

Inc..

(Fleischmann's yeast for bread) renews
Robert Ripley in the Baker's Broadcast.
Sundays, 7:30-8 p. m.. on Jan. 5 (WJZ).

p. m.,

CARNATION

Starts

Indianapolis (hosiery) renews Life is a
Sing. Sundavs, 9-9:30 p. m., on Jan. 5

(

on Feb.

(Ovaltine) renews Orphan
Annie, Monday thru Friday, 5:45-6 p. m.,
on Jan. 1 (WJZ).
Co.,

ies

(WEAF).

Jan. 5

nri.,

(WEAF).

Thursdays,

STANDARD BRANDS
news

respectively, Sunday, 9-10 p.

WANDER

CBS New

renewed Magic Key of RCA, Sundays,
3

Co., New York
renews
Milk of Magnesia)
(Phillips
Waltz Time with Abe Lyman's orchestra.
Fridays, 9-9:30 p. m. on Feb. 7 (WEAF).
STERLING PRODUCTS Co., New York
(Dr. Lyon's toothpaste and Bayer's Aspirin renews Manhattan Merry-Go-Round
and American Album of Familiar Music

Renewals

RADIO CORPORATION OF AMERICA,
New York (radio receivers, tubes, etc.)

company

of

STERLING PRODUCTS

9

MANUFACTURERS

PURCHASE of 25% interest each
by the Lincoln State Journal and
Lincoln Star in KFAB and KFOR,
Lincoln, Neb., and KOIL, Council
Bluffs-Omaha, was disclosed Dec.
24 by Charles Stuart, president of
the Sidles Co., which is the holding

Mason

Cincinnati
Whiteman and His
Co..

(soap) with Paul
Orchestra, Sundays, 9 :45-10 :30 p. m.
Starts Jan. 5 (WJZ).
Co., Cincinnati,
PROCTER &

IN

WHO,

pressed themselves as deeply
vexed over the episode.

Network)

JOHN

food)

Business

SHERWIN-WILLIAMS

ERS

BABBITT

a dramatic skit, Mon. thru Fri.,
10:45-11 a. m. Starts Jan. 27 (WJZ).

with

SPRATT'S PATENT

NBC New

L.

B. T.

(WJZ)

ing

sert)
11 a.

(WJZ).

17

(Eno

air Jan. 10.

Like most speakers on that
public forum, his proposed
talk had been checked and
given an 0. K. But when he
went on the air he changed
his speech into a Red tirade
with the result that hundreds
of phone calls were received
protesting the use of
for Soviet propaganda. The
Hearst papers, bitterly anti-

(motor ears)
with Fred Waring and His Pennsylvanians, Friday, 9 :30-10 p. m. Starts Jan.
Detroit

Co.,

Inc.,
-

NBC

Lu and

FORD MOTOR

NATIONAL

CBS

Colgate to

COLGATE-PALMOLIVE

Clara,

on Mutual Network

Cigarettes to Start Series

BUY SHARE
NEBRASKA GROUP

DAILIES

New Programs and
Spud

;;
;

:

)

CBS Renewals

;

FORD MOTOR

Co.,

Detroit

(motor cars)

Sunday Evening Hour,
Sundays, 9-10 p. m., on Dec. 29, 1935,
Fred "Waring program to be half-hour.

renewed

Ford

PHILCO RADIO & TELEVISION

Corp.,

renews
Philadelphia
(radio receivers)
Boake Carter, Mon. through Fri., 7 :45m.,
on
Jan.
1.
8 p.
Chicago
STEWART Corp.,
(Alemite) renews Horace Heidt and the
10Thursdays,
Brigadiers
Orchestra.
10.30 p. m., on Jan. 2.

WARNER

GENERAL
(

BAKING

Bond bread

)

Sundays, 5 :30-6

Julia Sanderson,

on Jan.

New

York
renews Frank Crumit and
Co..

p.

;

;

;

;

;

;

;

;

;

;

;

;

;

m.,

5.

LEHN & FINK PRODUCTS

Co..

(Pebeco toothpaste) renews Eddie
Cantor, Sundays, 7-7 :30 p. m., on Jan. 5.

LEHN & FINK PRODUCTS

Co.,

New

York (Hinds Honey & Almond Cream)
renews Leslie Howard, Sundays, 2-2 :30
p. m., with a rebroadcast to the West
Coast at 12-12:30 midnight, on Jan. 5.

GULF REFINING

Co.,

Pittsburgh

(pe-

troleum products) renews Phil Baker in
The Great American Tourist, Sunday,
7 :30-8 p. m., on Jan. 5.

MOHAWK CARPET

MILLS. New York

(carpets and rugs) renews Five Star
Jones, Mon. thru Fri., 12:45-1 p. m.,
1.

MBS New

New

York

on Jan.

Metropolitan Life
P. Lorillard Co.
Insurance Co. National Biscuit Co.
National Dairy Products (Kraft)
Pepsodent
Noxzema Chemical Co.
Co.; Pet Milk Co.; Pillsbury Flour
Premier Pabst Sales Co.
Mills Co.
RCA Victor
Procter & Gamble Co.
Sinclair Refining
Inc.
Shell Oil Co.
Standard Brands Inc. Sterling
Co.
Products Inc. Studebaker Corp. Sun
Oil Co.; Swift & Co.; Texas Co.;
Vick Chemical Co. Wander Co.

Business

UNITED •CIGAR STORES DELAWARE
New York (United - Whelan
Corp.,
stores) with Isham Jones and his orStarts
chestra, Sundays, 6-6 :30 p. m.

Jan.

5.

AXTON FISHER TOBACCO
-

Co.,

LouU-

(Spud cigarettes) with Tex O'Reilly
dramatic series, Tuesdays, 11-11:30
m. Starts Jan. 7.

ville

in
p.

J

MBS Renewals
UNITED CIGAR STORES DELAWARE
Corp., New York (United Cigar stores)
renews Isham Jones and His Orchestra,
Tuesdays, 8 :30-9 p. m., on Jan. 1.
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Record Year Behind^ Radio Soars Onward
Industry Leaders Optimistic; $100,000,000 Figure
Forseen in 1936; Day and Summer Sales Expanding

erage. Rudimentary plans for the
creation of a Radio Audit Bureau,
outlined during 1935, will be carried to fi-uition in 1936, according

present indications.
This will
enable those who spend the radio
dollar to guage more accurately
the markets they are covering and
the preferences of the audience.
The bureau project is supported by
stations, advertisers and agencies
and would give to radio a counterpart of the Audit Bureau of Circulations in the publications field.
to

"AS RADIO GOES,

so goes the nation's business." That phrase became almost axiomatic during 1935.
Broadcast advertising volume,
showing a 20% increase over the
preceding year, led all other advertising media, with an aggregate
likely to reach $87,000,000 when
the final statements are checked
for the 12-month period.
First to shake off the depression two years ago, radio now is

I

i

i

I

I

looked upon by men in many industi'ial walks as a business barometer.
They have not been deceived, because the general upturn
in business has followed closely the
broadcast advertising indicator.
With the record year behind, the
broadcasting industry is looking
toward a 1936 that may catapault
An
it into the $100,000,000 class.
increase of only 13% over 1935
will do the job.
Early trade summaries and the tenor of Broadcasting's annual symposium of
prospects for the new year, abstracted in this article, tend to
bear out this prediction,
Increases rather than cuts in radio appropi'iations will be the rule
Advertisers, more radioin 1936.
wise than ever before, are definitely
inclined
toward
year-round
rather than split-season schedules.
The habitual summer sinking spell
in broadcasting flattened out noticeably last year, and will be virtually non-exhistent during the
next year or two, according to industry reactions.

i

I

;

!

j

i;

!

I

i

'i

Day Hours

in

Many of the
125,000,000 people.
new sets sold were replacements,
but the audience available nevertheless was augmented appreciably.

A great "mobile audience" also
has been established for the radio
advertiser during the last halfdozen years, with the increased
popularity of automobile receivers.
Latest figures of the Radio Manufacturers Association show that
4,000,000 auto receivers now are in
everyday use.
In the network

field, the large
for desirable
time has
placed chain facilities at a premium.
The last year saw the Mutual Broadcasting System enter the
network field as a major market
project.
Inter-City Group, comprising eight units along the Eastern Seaboard, led among the new
regional groups formed. These regional groups are affording national and regional advertisers intensive coverage of particular mar-

kets.

A

decided improvement in proquality during the year, including all of the branches of the
medium, was apparent. Springing
from the highly competitive nature of the offering of sponsors,
program offerings continued to
bring to the microphone leadins
personages of the theatrical and
entertainment worlds.
Sponsors
have found that to obtain worth-

gram

force,
1935, will

be accelerated in 1936.
Supplementing the phenomenal increase in transcription and other
spot business has been the use of
locally built studio programs by
some national advertisers a form
of national placement that is destined to increase,
Transcription library services,

—

I

,

j

which came into their own last
year, proved a boon in local sales
and programming. Their full ef-

j

j

fect will be felt, in 1936, it is expected.
Of the $87,000,000 gross indicated for 1935, about $46,000,000 will
be network return.
This reflects
an increase of some 22% over last
year.
Regional network volume

i

was about 16% ahead, national
non-network volume about 25 7o and
local advertising about 18V2%.
The 20% net increase in broadcast advertising for the year, compares to approximate increases estimated for national magazines of
something under 8%; newspaper
lineage of less than 3% and farm
paper advertising of about 4V^%.
"Radio circulation" figures spurted during 1935 with the sale of

li

some 5,000,000 new receiving

When

sets.

1934 closed the estimate was
21,500,000 receivers in about 19,000,000 American homes. The peak
audience estimate, with four listeners to a home, was reckoned at
nearly 80,000,000 of the nation's
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1
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mercial announcements.

News Sponsorship

THE

greatest single

advance

programming was the almost

in

uni-

versal introduction and acceptance
of news broadcasts for sponsorship.
Following the lead of Transradio
Press, both United Press and International News Service began
sale of their news reports to stations for sponsorship.
Some 300
stations now have regular news association services, most of which
are sponsored.
In 1936 the broadcasting industry is expected to develop along
several lines.
Already commanding the nation's ears, the fact that
1936 is a presidential year will

mean more hours devoted

to

re-

ception and more listeners for the
program
sponsor.
Reallocation
plans of the FCC, basically involving horizontal increases in station
power, will intensify general cov-

% Oain
Over 1934

1935

January
February

1933

1932

$1,031,373
908,531
1,028,935
809,508
816,665
824,155
759,155
869,054
884,699
1,228,692
1,210,557

$1,421,034
1,379,120
1,484,906
1,297,903
1,150,152
979,262
938,295
911,950
904,071
1,064,059
1,078,901

$10,366,824

$12,604,6.53

$941,465
884,977

1,125,798
1,277,459

$1,348,842
1,319,414
1,436,050
1,354,592
1,326,994
915,830
591,183
540,342
685.156
972,858
1,105,895

$8,690,850

$11,596,656

1,028.742

$752,052
744,209
859,572
783,898
761,281
609,830
589,662
459,413
582,837
793,199
862,949

$1,068,868
1,054,490
1,228,844
1,227,580
1,041,195
1,002,039
810,948
756,873
813.377
900,772
779.204

$9,314,293

$7,748,852

$10,684,140

82.0
33.3
31.1
22.2
12.0
15.1
12.3

November

.1

$1,309,662
1,215,998
1,374,910
1,355,587
1,441,900
1,272,480
1,212,168
1,161,581
1,218,219
1,621,119
1,569,582

Total

$16,923,921

14.7

$14,753,151

25.8
19.2
20.0
17.8

November

$1,768,949
1,654,461
1,829,553
1,615,889
1,287,455
1,066,729
910,470
879,019
1,086,900
1,930,512
1,722.390

2.8

$1,405,948
1,887,823
1,524,904
1,871,601
1,255,887
925,989
630,290
518,815
700,491
1,752,601
1,682,959

Total

.$1.5,7.51.827

19.8

$13,151.7.58

March
April

May
June
July

August
September
October

4.5
1.4
6.5

CBS
January
February

March
April

May
June
July

August
September
October

2.5

15.2
44.5
71.2
55.2
10.2

NBC-WJZ
January
February

10.6
18.7
12.4

November

$1,093,749
1,072,186
1,156,082
975,970
1,007,981
863,511
795,525
756,797
873.890
973,789
1.008,789

—7.3
—2.4

Total

$10,638,737

14.2

March
April

May
June
July

August
September
October

BROADCASTING

5.6
8.7
5.1

38.0
55.0
51.5

Network Chiefs

STARTING

with the "A's", let's
a glimpse into 1936 with
some of the important figures in
Says M.
the broadcasting world!
H. Aylesworth, president of NBC,
chairman of RKO, and pioneer in
network broadcasting:
"The business outlook for radio
broadcasting for the year 1936 is
take

excellent.
The broadcasting companies will have all of the business
that they can conveniently take
care of.
"We must remember, now that
we have reached the stage of popularity, that we o\,'e an additional
service of very great importance to
We are ofthe American people.
fering through American industry
and the competitive influence of
sponsors, the finest radio entertainment in the world. We must
always keep time free for religion,
education and public affairs.
"Our record is quite good so far
and let us be sure that just as the
newspaper publishes editorials in
the news along with advertisins:,
radio broadcasting will continue
the great public service for which
there is no revenue and which is
supported by the money received
from sponsors covering their own

commercial programs of entertain1934

$1,729,137
1,620,977
1,802,741
1,656,283
1,614,969
1,464,124
1,360,833
1,214,807
1,234,766
1,727,229
1,571,658

I

I

realization that infinite care is essential in the preparation of com-

Net works' Gross Monthly Time Sales
NBC-WEAF (Red)

Demand

for
daytime
hours,
have proved their sales
unprecedentedly large in

appeared almost entirely. Prodded
by actions of the FCC, stations
have refused to let commercial
credits run rampant, and advertisers and agencies have come to the

demand

DEMAND
which

while audiences they must excel
in programs and that a
special
radio technique is essential.
Many of the evils that accompanied earlier programs have dis-

ment and

A

sales."

Stabilized Industry

WILLIAM

S. PALEY, CBS president, optimistically measured the
service of radio during the last
decade, and peered into the next
ten years of expected development.
He said: "In the decade ending
with 1935, radio broadcasting has
become a stabilized national indus-

try, established on a sound economic basis, and offering an increas-

ingly useful service to the people
1,016,102

775,487
624,256
553,056
445,414
499,638
547,208

(Blue)
$988,503
902,866
1,028,552

924,623
926,880
821,607
576,429
488,202
577,033
1,050,856

through
improved

its

quality of

expanding facilities,
and higher

technique

program

content.

probable that this
coming decade will see the industry
moving toward a much greater un"It

seems

ification of policy as
tions, together with

between staa far wider

realization of the potentialities of
radio's uses as a medium for communication to the public of cultural, educational and informative
ideas, as well as wholesome entertainment. In the field of scientific

research we may confidently look
for an at least partial fruition of
the study which is continually devoted to practical problems in
physics and engineering as they
In the art of broadaffect radio.
casting we should see further
gradual development of original
and new techniques, applied not
only to entertainment of every na(Conttyuted on page 4~)
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Barrier on Broadcasting
Of Football Games Lifted

Adjudged Unfair Competition

By Southern Conference

Pirating of Press Service
S.

In

KVOS

Case and Grants Preliminary Injunction

SWEEPING opinion reversing on all scores the sensational
ruling just a year ago of Federal
District Judge John C. Bowen, of
Seattle, the U. S. Circuit Court of
Appeals in San Francisco on Dec.
16 held that "pirating" of press
association news by a broadcasting
station is unfair competition.
Deciding the appeal of the Associated Press from Judge Bowen's
decision in favor of KVOS, Bellingham. Wash., vv^hich allegedly
appropriated AP news dispatches,
the court imposed rigid restrictions
on broadcasting of news published
in newspapers. Pirating of press
association news, it said, may well
affect both "subscriber and adverIN A

tising income" of newspapers.

Injunction Granted

THE OPINION,

written by Judge
William Denman, and concurred in
by Circuit Judges Curtis D. Wilbur
and Clifton Mathews, concluded
with the following order:
"The decree is reversed and the
District Court ordered to grant a
preliminary injunction restraining
KVOS from appropriating and
broadcasting any of the news gathered by the Associated Press for
the period following its publication
in complainant's newspapers during which the broadcasting of the
pirated news to KVOS' most remote auditors may damage the
complainant's papers' business of
procuring or maintaining their
subscriptions and advertising.
In
this connection consideration
should be given to the likelihood
of KVOS' auditors awaiting the
pirated news because it is free and
does not require subscription for
a newspaper."
On Dec. 18, 1934, Judge Bowen
had held that news may be broadcast over stations, whatever its
origin, once it is pulDlished in newspapers which are available for
sale to the public. He based his
decision on the fact that stations,
in broadcasting these news dispatches, do not do so for profit,
and that radio must be looked upon
as a modern means of news dissemination which cannot be blocked
for the protection of "private investment" in newspapers or press
associations.
All of these contentions are reversed by the appeals' court. Of
significance was its finding that

news broadcasts are competitive

in

that the station realizes advertising revenue from the news broad-

directly and indirectly,
whereas both subscriber and advertising income of the newspapers
can be adversely affected through
casts,

loss of circulation.
Whether there will be an appeal
to the Supreme Court is problematical. The appeal to the Circuit Court on behalf of
was

KVOS

partially financed by contributions
from stations made through the

NAB, amounting

to

approximately

$1,800. Opposition from newspaper
members of the
to this fund
was voiced last year, and it is
unlikely that the NAB, as a trade
association, will solicit additional
funds for a Supreme Court review.

NAB
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THROUGH

the efforts of WBT,
Charlotte, N. C, the Southern Conference
has lifted its barrier
against football broadcasts. The
conference was the only major
intercollegiate group barring radio
at games on the theory that it cut
down the "gate".
proCharles Crutchfield,
gram director, appeared at the December meeting of the conference
in Richmond and appealed for lifting of the barrier. The vote per-

Appellate Court Reverses Lower Court Ruling

U.

The case was argued on behalf
KVOS by former Senator C. C.
Dill, of Washington, assisted by
Kenneth C. Davis, Seattle attorney, and managing director of the
Broadcasters
Washington
State
Association, and William H. PemArguberton, Olympia attorney.
ment was heard last September.
John W. Davis was head counsel
for the AP, with Joseph Kindall,
of

WBT

mitting broadcasts was 5 to 3, with
the two South Carolina representatives not voting because of a state
law allowing broadcasts of games
involving state institutions. Opposing the action were Virginia Polytechnic Institute, Virginia Military
Institute and University of North

attorney of Bellingham, delivering
the argument.
The AP contention in its Seattle
suit was that KVOS, in its Newspaper of the Air, broadcast three
times daily, used three AP newspaper members, the Bellingham
Herald, Seattle Post-Intelligencer
and Seattle Daily Times as a
source of much of the news broadcast.
This, it contended, constituted "piracy" and unfair competition.

In an opinion going deeply into
legal
precedent. Judge Denman
declared radio has added celerity
to news circulation, just as have
the railroad and, later, telegraphic
transmission. Impairment of radio's service would affect the blind,
and impairment of the press would
injure the deaf, he brought out.
Further analyzing the comparative fields of radio and the press.

Judge Denman stated:
of KVOS' income from which it seeks profit is
payment for the service of publish-

"Practically

all

ing advertising matter.

Likewise

this constitutes a large part of the
income of the papers. KVOS' in-

from

mostly

come,

Carolina.

JUDGE DENMAN

Under the

readers' subscriptions."

Virginia Polytech, waged a vigorous fight against the move. Forest
Fletcher, president of the Conference, favored radio coverage.

Asserts Jurisdiction

JUDGE DENMAN

first

disposed

KVOS

counsel
of the contention of
that the court lacked jurisdiction.
The competitive character of news
over the radio and in the newspapers, he held, was such that it
warranted adjudication by the
court. In the course of the opinion,

he said:

KVOS'

business of publishing, by
the broadcast of combined advertising
and the pirated news, for the profit
from its advertising income constithe
tutes unfair competition with
newspapers' business of gathering the
news pirated by
and publishing

KVOS

(Continued on page 56)

advertising.

Study of Reallocation Proposals
Is Slowed Up Pending Revision of Rules
ALTHOUGH
taken

no formal action has
a postponement,

for

events of the last month indicate a
slowing up of consideration of the
projected reallocation plans being
nurtured by the FCC Broadcast
Division.

Due about Christmas,

the proposals of the Broadcast Section of
the Engineering Department covering the important "clear channel" phase of the realignment had
not been advanced with the turn
of the year. Several weeks may
elapse before they are submitted
and there is the possibility that
nothing will be done until spring
or summer.
Reasons for the expected delay
are twofold. First, there has been
an unexpected slowing up of consideration of proposed new rules
and regulations governing broadcasting. In the mill for more than
a year, it had been indicated that
they would be in force by this time.
The general view is that the new
rules should be on the books before
steps are taken for a sweeping
change in the reallocation rules.
The second factor surrounds the
change in direction of the Engineering Department with the appointment of T. A. M. Craven as
chief engineer several weeks ago.

Comdr.

Craven

to
anxious
acquaint himself with all matters
is

it

to the individual institutions
to decide whether or not they will
allow broadcasting of the games.
C. P. (Sally) Miles, former presi-

FCC
been

resolution adopted,

supports its combined news and
advertising circulation without
charge to its public. The newspapers' circulation is supported by
income which is a combination of
charges from advertising and their

FCC activitiy before becoming
engrossed in a matter so far-reaching as the realignment proposals.
These are the evident factors. It
was emphasized by officials that
no orders have gone down from the
Broadcast Division to defer the reallocation, and that the developments are simply those that are
inherent in procedure. The only
official comment was that the plans
on procedure should crystallize
when the Broadcast Division reconvenes Jan. 7 following the holiof

day recess.
Meanwhile, the basic plan covering clear channels has not been
changed. Roughly, it would provide, it is expected, for a reduction
in the number of clear channels
from 40 provided in existing alloapproxication
regulations,
to

Presumably on these
would be placed a
minimum power limitation of 50,000 watts, which now is the maximately

latter

25.

there

mum

allowable power, with all of
these waves ultimately earmarked
for super-power of 500,000 watts.
In anticipation of the change,
three stations already have filed
500,000-watt applications, while at
least a half-dozen others are known
to be ready. The applications are

KNX, Los Angeles, WGN,
Chicago, and WHO, Des Moines.
Already before the Broadcast

from

is

up

dent of the Southern Conference

and former director of

athletics at

Local Spots Being Used
By Saturday Evening Post
OCCASIONAL spot announcements are being used by the Saturday Evening Post on stations in
various sections to publicize nonfiction articles devoted to those
areas. This has been done for more
than a year, the most recent national
spot series having been
placed on WFIL, Philadelphia, and
KNX, Los Angeles, and WMAQ,
Chicago, among others.
So far as could be ascertained,
the Curtis Publishing Co., Post
publishers, do not contemplate any
regular national radio campaign.
The organization in an editorial
way has been anti-radio. The spot
business has been placed by the
Simpers Co., Philadelphia agency.

Division are the recommendations
the Engineering Department
covering realignment of regional
channels, and providing for a horizontal increase in power to 5,000
watts day and night (as against
the present maximum of 1,000
watts night) on seven of them.
The remainder of the 40 regional
waves would be segregated into
two classes, one with stations
which would be protected to the
1/2
millevolt line with power of
1,000 watts at night, and the
other affording protection up to
the four millevolt line with powers
at night from 250 to 1,000 watts.
There was considerable opposiof

tion to this plan.

The Broadcast

Division decided that it should be
held in abeyance until the clear

recommendations came
channel
down, and that both should be
scheduled for a general hearing at
which all parties would be given
opportunity to present their views.
There has been no deviation from
this proposed procedure officially;
the only change having been the
delay in the submission of the
clear channel proposals.
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100 Independents Set Up Group Rates
National Independent Broadcasters Inc. Starts Year Making
Facilities Available to Advertisers in Six Groupings
EXACTLY

100 independent radio
divided into six territorial groups to be sold as units subject to rate discounts, comprise
the new setup of National Indestations,

NIB Rate Structure: One-Time Rates
5%

pendent Broadcasters Inc., its New
York headquarters office announced
Dec. 30.
The new rate card and

accompanying data, effective Jan.
3, went forward to advertisers and
agencies as the New Year began.
The NIB will be represented by
James O'Shaughnessy, formerly exexutive secretary of the American
Association of Advertising Agencies and onetime business manager
of Liberty Magazine, who with his
associate T. H. McClure maintains
offices at 17 E. 42nd St., New York
City.
Mr. O'Shaughnessy was engaged by officers of the NIB shortafter its organization during
the last
convention at Colorado Springs.
More stations will be added to
the groups later, it was indicated,
expanding further the territorial
coverage areas represented, which
Mr.
O'Shaughnessy stated embraces a combined primary area of
2-7,000,000 population.
Each group
will carry a discount, beginning
with 2% for a single group and

Station

No. of

Group

Stations

Northeast

.

Southeast

...

North-Central

:'!

i{j

i
|

j|j

I

I
;

I

j
'

j

I

cumulative up to 12% if all six
groups are bought.
Local rate
structures, he said, have been revised to conform to the NIB rate
structure for the protection of national advertising operations. Electrical transcriptions and recordings
are acceptable on all stations.
Officers

'

and Directors

THE RATE

structures were worked
out in conferences held during the

Mountain

few months with NIB officers
and directors elected at Colorado
Springs, who are Edward A. Allen,
L V A, Lynchburg, president;
Mallory Chamberlin, WNBR, Mem-

W

Pacific

Ben

The

directors of

NIB

John
Baltimore; William

WCBM,
Pote, WMEX,

Elmer,

are:

Boston; Charles
A. Hill, WIBM, Jackson, Mich.; C.
W. Hayes, WHBC, Canton, 0.; R.
S. Bishop, KFJZ,
Fort Worth;
Steve A. Cisler, WATL, Atlanta;
William W. Behrman, WBOW,
Terre Haute, Ind.; Sidney H. Bliss,

WCLO,

Janesville,

Arthur

Wis.;

Wetlund, KRE, Oakland, Cal.; H.
E. Studebaker, KUJ, Walla Walla,

Wash.
The groups and the stations in
each are as follows; in the accompanying box will be found the
rates for each group:

NORTHEASTERN GROUP
:i

!

.

MAINE

Augusta
Bangor
Pre.sque Isle

a

.

.

WRDO
WABI
WAGM

VERMONT

j

|;

1,377.10

391.17
374.85
956.72
1,175.71

519.50
600.64
221.60
266.52
245.79
231.75

97 day
85 night

Total

$2,973.89
3,606.89

$563.76
826.26
234.70
224.91
574.03
694.26
311.70
360.38
132.96
159.91
147.47
139.05

Five
Minutes

$328.86
481.98
136.91
131.20
334.85
411.50
181.25
210.21

$1.56.26

77.67
93.28
86.02
81.11

36.95
44.42
40.96
38.62

229.51
05.19
62.47
159.30
195.95
86.58
100.10

WSBY

Rutland
St. Albans

January 1, 1936

WQDM
•

INDIANA

WTRC

Elkhart

WWAE
WLBC
WBOW

Hammond
Muncie
Terre Haute

ILLINOIS

WCAZ

Carthage
Chicago
Harrisburg

WCRW

WEBQ

WCLS
WJBC
WCBS

Joliet
Salle
Springfield

WISCONSIN

WHBY

Green Bay

WCLO
WRJN

.lanesville

Racine

MINNEAPOLIS
Fergus

KGDE

Falls

IOWA

KFXF

Shenandoah

NORTH DAKOTA

KDLR
KF.IM
KLPM

Devils Lake

Grand Forks
Minot

NEBRASKA

KGFW

Kearney
$494.64
601.14

$1,040.86
1,262.41

$1,570.21
1,904.44

WJMS
WIBM

Ironwood
Jackson

KGKY
SOUTHCENTRAL GROUP
KENTUCKY

Sc ottsbhiff

|

MASSACHUSETTS
Boston
Fall River

WMEX

SOUTHEASTERN GROUP

WSAR

CONNECTICUT
New Haven
Waterbury

Danville

Albany

WABY

Petersburg

WMBO
WMCA
WHDL
WMFP

Auburn
New York City
Olean
Plattsburg

WKBO
WHAT
WTEL
WRAW
WBAX
WRAK

Philadelphia
Philadelphia

Reading
Wilkes Barre
Williamsport

NORTH CAROLINA

MARYLAND

Anderson

GEORGIA

DISTRICT OF COLUMBIA

WOL

Washington

WAIM

WATL

Atlanta

FLORIDA

WMFJ
NORTHCENTRAL GROUP

Daytona Beach

WCBM

Baltimore

A HAPPy

OHIO

WHBC

Canton
Columbus

CHRISTMAS FOR

Louisville Store

WN'BR
MISSISSIPPI

Clarksdale
Gulf port
Hattiesburg

Kosciusko

WEED
WMFD

Rocky Mount
Wilmington

WCOL

of

Toy

KARK

Bock

LOUISIANA

KPLC

Lake Charles

W.IBAN

New

Orleans
Shreveport

KRMD

OKLAHOMA

(an auto
accessory house handling toys)
Christmas Party success, dates
back to a sustaining program called
The Deed - 1 - Do Club, put on by
WHAS, Louisville, two years ago.
The Deed-I-Do Club began as a
thrice-weekly 15-minute program,
at 5:30 in the evening, graduating
shortly by demand to a Monday
through Friday broadcast designed
to get children into the studios of
of

Bill's

WHAS.
To become a member,

it

was nec-

essary only to write in and ask
for a membership card, or come
to the studios and secure one, with
a promise to keep the three rules
of the club.
These rules were:

Every

member must

into
every meeting; must be kind to
animals; must do a good deed for
listen

someone everyday. Members were
invited to perform over radio, or
if unable to perform to come to
the studios to view the broadcast.
The daily audience was about 100
children.

BROADCASTING

KADA
KGFF

Ada
Oklahoma City
Shawnee

TEXAS
Beaumont
Fort Worth

^FJZ

Longview
San Antonio
San Antonio

>^^r»
KONO

^\^yr\

MOUNTAIN GROUP
MONTANA
KGCX

Wolf Point

IDAHO

Trade by Astute Use of Broadcasts

THE STORY

WMFN
WGCM
WPFB
WHEF

ARKANSAS
Little

BILL'S

Again Captures Big Share

WT.IS

.lackson

Memphis

WJBR

Gastonia

SOUTH CAROLINA

PENNSYLVANIA
Harrisburg

WOPI

WCHV
WBTM
WLVA
WGH
WPHR

Lynchburg
Newport News

WPAD

Paducah

TENNESSEE

VIRGINIA
Bristol
Charlottesville

WE LI
WATR
NEW YORK

McGlashan, KGFJ. Los An-

S.

although there are some of higher
power; none is affiliated with any
of the national networks.

S.

.$939.60

Q uarter
Hour

Rates by groups together earning cumulative discounts

geles, treasurer.
Most of the stations in the groups are 100 watters,

ji

22 day
18 night
11 day
9 night
25 day
23 night
18 day
16 night
9 day
8 night
12 day

Half

Hour

W.JBK

WMBC

La

vice

]

I

.

One
Hour

11 night

president; W. Wright
Gedge, WMBC, Detroit, secretary;
phis,

.

....

last

^

.

South-Central

ly

NAB

(Discounts for frequency are based on these rates:
for 13 times, 10% for 26 times and 15% for 39 times)

MICHIGAN
Detroit
Detroit

The result: November 1934, the
membership was 12,000 children,
at which time Bill's Auto Accessory House sponsored the program,
turning The Deed-I-Do Club into
Bill's Christmas Party
by request.
For the five or six weeks' dura-

—

tion of the Christmas Party, to
quote the advertising manager of
one of Louisville's largest local department stores, "Bill's took the
1934 toy trade." The reported figure was 50% of Louisville's entire
toy trade, and Bill's were completely sold out of toys two days before
Christmas.
The 1935 story is even bigger
and better. Twenty-five per cent
more business than in 1934. Some
17,000 children wrote letters on

Santa stationery, which
could be procured only at a Bill's
store.
Checkers for
set
down the figure of 51,000 children
visitors during the four weeks of
Bill's Christmas parties on the air.
The schedule for 1935 called for
(Continued on page 53)

Idaho Falls
Lewiston

KFXD
COLORADO

Alamosa

KGEK

Sterling

ARIZONA
.lerome

-P^^^'J
KVOA

Tuscon

NEW MEXICO
Albuquerque

KGGM

PACIFIC COAST GROUP

WASHINGTON

KXRO
KXA

Aberdeen
Seattle

KFIO
KUJ

Spokane
Walla Walla
Wenatchee
Bellingham

KPQ
KVOS

OREGON

special

WHAS

tt^t r
.^.^I'C

Nampa

KFJI

Klamath Falls

CALIFORNIA
Berkeley
Centro
San Bernardino
San Francisco
Santa Ana

m

KRE
,K:X0
KFX!JI

KJBS

KREG
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Reduced Wire Rate and Refund
Asked by W CO A in Plea to FCC
Formal Complaint Against AT&T Line Charges
Objects to Payment for "Back Haul" Distance
IN THE FIRST formal complaint believes that it pays the same
First

ever filed with the FCC against
rates for wires used in broadcasting, WCOA, Pensacola, Fla., on
Dec. 16 petitioned the FCC to compel the American Telephone & Telegraph Co. to reduce its rates on
service to the station and to refund
nearly $5,000 plus additional
charges for the allegedly excessive

wire costs. The complaint was filed
on behalf of the station by former
Senator C. C. Dill, now a practicing Washington attorney. WCOA
is a CBS outlet and the complaint
relates to the network lines, although it does not directly involve
the network.
Explaining the petition, Senator
Dill said it is for the purpose of
compelling the A. T. & T. to charge

WCOA

rates for the actual distance said to be 46 miles, between

Pensacola and Flomaton, Ala.,
which is the point where telephone
lines from Pensacola join the main
line from Mobile to New Orleans.
"The telephone company," said
Senator Dill, "is charging the rate
for the added distance of 62 miles
from Flomaton to Mobile. The reason they give is that they have no
repeater station for connecting the
telephone line from Pensacola to
the main line at Flomaton and
therefore must use a line from
Flomaton to Mobile where the nearest repeater station exists.

Requests Refund

"IT IS the contention of the Pensacola

Broadcasting

Co.

(WCOA)

that as a common can'ier the A.
T. & T. should establish the connection at Flomaton as a part of
the service of wires used in broadcasting.

"The complaint asks for a refund of $4,366.16 for the payment
of the $72 per mile rate for 62
miles from Nov. 4, 1934, to Oct. 27,
1935, until the Commission shall
order discontinuance of the charge
for the 'back haul' for 62 miles.
The complaint also alleges the
$2,000 per year connection charge
should not apply after the first
year any more than the charge for
installation of a telephone should
apply more than once."
Senator Dill explained that the
petition also asks the FCC to require the A. T. & T. to furnish
copies of all contracts for wire service for broadcasting to Pensacola.
If it refuses to meet the demands
of the complaint, he asserted, the
FCC "must set the case for hearing before the Telephone Division."
The complaint, a document of
seven legal pages, was submitted
along with a copy of the
contract with CBS, covering wire
charges. It brings out that under
the CBS contract with the Pensa-

WCOA

cola station, made Oct. 22, 1935,
the station is required to pay wire
charges of $711.67 per month or
$8,540 a year to CBS for telephone
lines furnished to CBS by the A.
T. & T. While
does not
have a copy of the A. T. & T. contract with CBS, and while no copy
is available at the FCC, the petition stated
is informed and

WCOA

WCOA

Page 14

amount to CBS as A. T. & T.
charges the network for use of the
wire service.
"The file of charges for the use
of telephone lines for carrying
broadcasting programs," the petition states, "shows the rate for 'C
service to be $60 per mile and complainant is charged wire rates for
62 miles from Mobile to Flomaton
and 46 miles from Flomaton to
Pensacola, a total distance of 108
miles, totaling $6,480 per year.
Complainant also is charged a connecting charge of $2,000 a year
and a 'loop' charge of $60 per year
or a grand total of $8,540 per

year."
It was
from Nov.

brought out that
1934 to Oct. 27, 1935,
under a contract which the station
had with CBS, it paid wire charges
for "a minus service" at a rate of
$72 per mile for 108 miles and
$2,000 as a connecting charge and
$300 as a "loop" charge, for a
total of $10,076 per year.
It
was contended that these
charges are unjust for a number of
reasons.
The salient contention
was that the station is required to
pay for the use of a wire from Mobile to Flomaton, a distance of 62
miles, in addition to the charges
for the wire from Flomaton to
Pensacola, a distance of 46 miles,
when the charges should cover
only the distance from Pensacola
to Flomaton where the wiring connects directly with the main line
of A. T. & T. from Montgomery to
New Orleans. A. T. & T., the petition added, should be ordered and
required to use that distance (46
miles) as a basis for a just and
reasonable charge as a common
carrier for the use of its wires in
chain broadcasting to and from
Pensacola.
also

4,

Petitioner's Claims

THE PRAYER

THERE

IS

Hollinshead to

A SANTA

!

'Rep" Buys Time from Stations
For Holiday Spot

OLD

ST.

NICK

and handsome

wide
during the

happened
The day before Xmas, every station represented by the companies
got a letter from Elmer H. Doe
Adv. Agency, Louisville, through
which their advertising is placed,
enclosing an order for an announcement on Dec. 25, together
with the copy and a real check for
the time at the station's regular
rates. Whether the reps took their
usual 15% on the business could
not be ascertained.
The spot announcement read:
"To all the employes and friends of
(station). Free & Sleininger send
heartiest wishes of Yuletide cheer.
As national representatives of your
favorite station, we are happy to
have helped bring you some of

your

entertainment during 1935.
sincere admirers of your station and your people, we wish you
all the merriest of Christmases and
the happiest of all New Years."

As

Clicquot to Switch

CLICQUOT CLUB

Millis,

Co.,

Mass. (ginger ale), on Jan. 12 will
switch the program now heard on
CBS Saturdays, 8-8:30 p. m., to
the NBC-WEAF network. The last
program on CBS will be heard Jan.
after only three broadcasts.
4,
Harry Reser and his orchestra will
be continued but the time will be
changed to 3-3:30 p. m. The number of stations is not known, NBC
being unable to clear the entire

WEAF
is

network until Feb.
understood that Eastern

16.

It

WEAF

stations will be used in the meantime. N. W. Ayer & Son Inc., New
York, is the Clicquot agency.

Husing for Wildroot
WILDROOT Co., Buffalo, N.

Y.
has abandoned its
plan to sponsor Roger Baker and
in his place Ted Husing will be

full text:

raconteur,
discussing his
radio
experiences. The time and starting
date remain the same, Monday,
Jan. 6, 7:15-7:30 p.m., the network
being enlarged to 31 CBS stations. The program is scheduled for
13 weeks.
Batten, Barton, Dur-

1.
That defendant be required to
answer the charges contained herein.
2.
That the American Telephone
and Telegraph Co. be ordered to file

a copy of all its contracts with CBS
covering the wire charges from Mobile, Ala., to Pensacola, Fla., via Flomaton, Ala., as aforesaid effective Nov.
4th, 1934 and at all times since said
date, and the American Telephone and
Telegraph Co. be further ordered to
file copies of any and all contracts
between itself and any other organization covering the lease of wires for
carrying broadcast programs to Pensacola, Fla. and particularly to this

complainant.
3.
That after due hearing and investigation an order be made commanding said defendant to cease and
desist from charging this plaintiff unfair, unjust, and unreasonable or un-

duly

preferential or discriminatory
rates; and that the charges for the
use of wires in chain broadcasting
from and to Pensacola, Fla. by this
defendant be based on the distance of
46 miles from Flomaton, Ala., to Pensacola, Fla.
4.
That complainant be awarded
damages for overcharges at the rate
of $72 per mile for 62 miles of wire

partment head of
Campbell - Ewald

Yuletide, but he really took possession (cash in advance) of the
ether utilized by stations represented by Free & Sleininger Inc.
and its sister organization. Free,
Johns & Field Inc. Here's how it

the petition,
bearing the signature of Geo. C.
Willings, vice president of Pensacola Broadcasting Co., follows in
of

M. A. HOLLINSHEAD, radio de-

high,

flew

in radio

(hair

stine

tonic)

& Osborn

Inc.,

New

York,

placed the account.
service charges from Nov. 4, 1934 to
Oct. 27, 1935 in the sum of $4366.16
and at the rate of $.60 per mile per
year for 62 miles from Oct. 27, 1935
and for damages for so much of the
"connection" charge of $2,000 as the
Commission shall find to have been
unjust, unreasonable and unfair, under the contract of Nov. 4, 1934, and
for overcharges for the full amount
of the "connection" charge at the rate
of $2,000 per year from Oct. 27. 1935,
under the contract dated Oct. 22, 1935,
and that complainant be awarded such
other and further damages as may be
proved at the hearing of this cause.
5.

That

complainant

be

granted

such other and further relief as the
nature of the cause may require and
as to this Honorable Commission
seem just and proper.

may

New York

As CampbeU-Ewald V-P

Co.,

of
Dec.

Detroit,

was
appointed vice
on

20

president
Mr. Hollinshead

As head

in

charge of radio
activities
for
Campbell - Ewald
Co., of New York.

of the Detroit radio de-

partment, Mr. Hollinshead has been
responsible for some of the biggest
programs on the air, including most
of the General Motors shows.
Since

all

Campbell-Ewald

net-

work programs and the Chevrolet
disc series are produced and delivered from New York the change
was regarded as a natural step.
No change in the policy of handling radio accounts is involved.
Louis Dean, who joined Campbell-Ewald of New York after several years with CBS and NBC, will
continue in that office as department manager. He will report to
Mr. Hollinshead instead of F. D.
Richards, president of CampbellEwald Co. of New York. In De-

Bob Howard continues
radio account executive.

as

troit,

Standard Oil, California,
Sets Large Radio Budget
STANDARD OIL Co. of California, San Francisco, will continue its extensive use of radio in
1936, with the radio budget estimated at $225,000, covering four
programs. Oldest of the Standard
well - known
is
the
broadcasts
Standard Oil Symphony Hour,
long a model for this type of program. It was started Oct. 23, 1927
and is broadcast Thursdays, 8:15-

9:15 (PST), the year round. The
NBC hookup used for this West
Coast series consists of KPO, KFI,

KGW, KHQ, KOMO.
Another equally famous Standard program is the Standard
School Broadcast, a music-enjoyment course affiliated with the
Symphony Hour. It is broadcast
Thursdays during the school year,
11-11:45 a. m. (PST), on KPO,

KFI, KGW, KFSD, KOMO, KHQ.
The Standard time announcements,
started June 4, 1933, will be con-

KHJ, KGB,
KFRC, KPO, KGW, KHQ, KOMO,
KTAR. They are broadcast at

tinued this year, using

various times of the day. Newest
of the Standard series is Standard
Oil Tells the West About the West,

with Major Merle A. Strange commenting on history of the West. It
is broadcast on KSL, Salt Lake
City, Mondays and Wednesdays.

BULLETIN
AS BROADCASTING
press,

James

ported

that

went

to

O'Shaughnessy,
representing the National Independent Broadcasters Inc., refive

more stations

had been added at the eleventh
hour to its groupings (reported
in detail on Page 13). They are

KGFJ, Los Angeles; WLBF,
Kansas

WLAP, LexWDGY, Minneapo-

City, Kan.;

ington, Ky.;

lis; WIL, St. Louis. These additions will alter the regional and
total rate structures, full rate
data bein^ available from NIB
headquarters at 17 E. 42nd St.,
New York City.
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Princess Pat Players
Armco Iron Master

"20,000 Years in Sing Sing"

Palmolive Beauty Box Theatre

Eno Crime

The Magic Key
Your English

Clues

Edgar A, Guest
Ben Bernie
Helen Hayes

Pine Mountain Merrymakers
Roses and Drums
Bob Becker
Gabriel Heacter
Grand Hotel
Jack Benny
Robert L. Ripley
Olga Albani
Walter Winchell
Today's Children
Barbara King's Kitchen

Wendell Hall
Rendezvous
House of Glass
John Charles Thomas
Death Valley Days

Jimmy

Fidler

Irene Rich

Bob Crosby

Sam and Sonny

Kellogg College Prom
National Barn Dance

The Singing Lady
Little Orphan Annie

The Kansas Citians
Bert Burman

Dangerous Paradise
Fibber McGee and Molly

Verl Bratton
George Callahan
Ernest Pontius
Tulsa Ted

Odette Myrtle
Sinclair Greater Minstrels

The
The

WREN
WREN

•

Barn Dance
Spotlight

Chicago Branch

Vemon

Ray

H. (Bing) Smith,

360 N. Michigan Ave.
Telephone - Stale 9493.

General Manager.

Main

Offices

WHEN

&

Office,

Linton,

Studios,

Eonsas

Building.

City. Missoxiri,

Tom Flanagan,

Lowrence, Kansas.
Telephone - 110.

Hotel Stats.

Telephone - Grand

Transmitter

now

located

number

and
January I, 1936

•

Kansas City, to serve the greatest
the Kansas City, Topeka

18 miles west

of listeners in

BROADCASTING

St.

5310.

of

Joseph Markets.
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Ethiopia Pickup

—A Weird Experience

Native Beverages and Police Patrol Used to
African Symphony for Broadcast to America
By JOSEF ISRAELS

II

AN ETHIOPIAN

broadcast is an
experience no radio man accustomed to the luxuries and perfec-

tions of American studio tech;nique should forego. The combination of makeshift technical arrangements, typical native inefficiency and the necessity of broad•casting blind to receivers some
9,000 miles away make the venture
of Ethiopian broadcasting memor-

weird and amusing.
In the earlier days of the ItaloEthiopian crisis, broadcasting from
Ethiopia, even from comparatively
metropolitan Addis Ababa, was
widely considered as impossible because of technical and distance difable,

ficulties.

But the enterprise of the

American

broadcasting

systems
won out and tests were made, reluctantly at first, with telephone
transmission to London through
the Imperial Ethiopian Government's radio center's equipment.
This is efficient for telegraphy but
was never intended for broadcasting use though its original Italian
designers did provide a single,
heavy unreliable carbon microphone for this remotest of contingencies.

But there

no speech input
amplifier in Addis Ababa, nor in
all Ethiopia for that matter
none
of those delicate adjustments and
microphone sensitivity considered
is

—

so essential to American broadcasting practice. For one or two of the
more important of the earlier
broadcasts, including that of Emperor Haile Selassie, a dynamic

microphone and amplifier were
borrowed from the only sound
movie apparatus in the country.
By the time I had organized the
Addis Ababa Philharmonic Symphony Orchestra for an evening of
Ethiopian music, even that was
gone from the country.

They Must Be

CBS

Warm

simply cabled "suggest musical interlude next"
simple as all
that.
But easier said than done.
Ethiopian musicians, at least the
better ones, are elusive for foreigners. An expert had to be consulted, an English speaking member of Addis Ababa's gayer
younger set. He was charmed with
the idea and would certainly undertake to assemble the required talent. He suggested an ensemble of

—

—

16 it would cost fifty thalers
($16) he said.
But there were
other requirements than money.
Ethiopian musicians, he explained,
are unaccustomed to face an audience, even a radio one, "cold".
They would have to be warmed up
for a couple of hours with liberal
applications of the native bi'andy
"tej". Good enough, I said, the tej
should be provided. A further consultation with Ato David, highly
educated native of northern Tigre
and assistant of the Ethiopian
Press Bureau, revealed that David
would also gladly help he would
invite certain talented Tigrean
friends
(one Ethiopia's leading
drummer) to participate. But these
wei-e amateurs, above the reach of
money. Whiskey should be provided for them. It would be avail-

—

able.
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THOSE

broadcasts from Ethiopia

— how

Inspire

are they ar-

girls

with their weirdly antique
instruments under their

native

arms. I invited them to my room
for an application of tej. But they
seemed unresponsive, apprehensive
in
such Europeanized surroundings. One of the monochord violin

players cast jealous eyes out the
door at a large tent pitched by a
caravan preparing to fare toward
the interior.
It was suggested that the girls
and boys would be more comforMoved to
table there. So it was.
the tent, they squatted on packing
boxes and on the grass, tuned up
their instruments, varied drinks of
greek "koniak" and tej and soon
were singing the interminable
sagas of Ethiopian love and war and

heroism that make up the native
repertoire.

A

The
newspapermen

the scene.

single candle lighted
night, so some fellow
said, seemed hide-

ous with sound but the musicians
were happy. I went to dinner.
Halfway through the meal my
boy Yonah arrived in a high state
of deep black excitement. "The police are here," he panted. "They
are arresting the musicians."
I
rushed out. But too late. The damage was done. Ethiopians are supposed by law to be in their homes

by sundown.

A

special permit

required to flout the curfew.

is

The

Balambaras, in charge of the
town police, apprised of the noisy
group on the hotel lawn, refused to
believe they were employed by any
"ferengi" (white man) and his
men had expeditiously sent all my
hard won musical talent bustling
home with nightsticks thumping at
their rears.
Shouted pleas were
unavailing.

—

A

ranged and what does the "production man" have to
contend with? In this article, Mr. Israels, correspondent
for the "New York Times" and Pa the Newsreel in Addis
Ababa, tells of his experiences in arranging programs
for CBS. One of his presentations included a unique
program of tribal music from the heart of primitive
Africa.
On Dec. 16 he was appointed publications
counsel of the Ethiopian government in New York.
The appointed evening arrived.
The broadcast was scheduled for
half an hour after midnight, 5
m. in New York. But by 7
p.
o'clock the performers were arriving, interesting men and young

thoroughly frighened by the majesty of the law, were not to be lured
back to a possible jail term. By the
time explanations could be imparted through interpreters to the
elegantly attired Balambaras it
was too late my 16 musicians had
dispersed to 16 parts of the city.
flying visit to the home of
Ato Lorenzo Taezas, chief aide of
the Emperor, produced a card ordering the police to aid in reassembling the flown birds. In a few minutes a squad of cars filled with
rifle bearing police were out scouring the city to bring back the truants as forcefully as they had sent

The musicians.

them away. Meanwhile time was
drawing late. I had counted on
reaching the transmitting station

Akaki some six miles from
town an hour or two early to allow
for rehearsal and timing. But the
minutes crawled by until 11 o'clock
before the cars began flying back
with the musicians one or two at a
at

time, still scared but easily convinced by a personal apology from
the Balambaras and a new application of strong spirits. By 11:1.5
the whole cavalcade of six cars
full started for Akaki, bumping
over deserted roads to frighten
hyenas and owls from midnight repasts of refuse.

And

the "Studio"

THE

"poste d'emission" at Akaki
is a magnificent place mechanically. It is kept jealously in shipshape
repair by M. Hammar, Swedish director of Ethiopian communications.
Its main transmitter radiates 3 kw. and is capable of reliably working any part of the world
on continuous wave telegraphy.
Telephone transmission is another
story, although even the difficult

African

atmospherics

permit

re-

ception most of the time at the
CBS receivers in New York.
The "studio" is a little workshop
adjoining the main transmitter
room. Here the single ancient mike
is
suspended from a makeshift
stand. That's all. No soundproofing, no control room, no signaling
system, no method for monitoring
or of knowing how the program
was received till next day should
bring a cable from London.
The two-hour rehearsal was run
through in 20 minutes. Through
various interpreters and with the
aid of a long stick in the hands of
Ato David the various performing
units violins (one stringed), guitars, harps, flutes
(bamboo and
emitting a single note) and drums
were placed in positions and
timed to fit a 15-minute shot. Ten
minutes before the allotted time
the room was silenced as well as
possible and I began a ten minute
test, talking uncomfortably loudly
into the mike to the vast amusement of the musicians. "Hello

—

—

America, Addis Ababa calling
America, calling Columbia Broadcasting System on 25 meters," I
repeated over and over again. Ato

David had

to stifle native guffaws.

Then one minute before time a
pregnant silence. Then the introduction and the show was on. Each
number had to be rather forcibly
suppressed when the time was
up.
Each stopped, disgruntled.
Once started Ethiopian musicians
to go on for literally hours.
Finally a brief cacophony by the
flutes, blowing shrill in my ears as
contrived a "gain control" by
I
turning the assaulted microphone
away from the delighted flutists
lest their blasts knock the meters
{Continued on page 52)
like
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Again WMCA scores a clean scoop! The ONLY station with a ''mike"
at ringside— bringing sport fans a vivid, blow-by-blow broadcast
of the
of

JOE LOUIS-PAULINO UZCUDUN

fracas thru the eyes

Clem McCarthy. Blackstone Cigars sponsored. B.B.D.£l O. placed.

January I, 1936
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—

Kraft and Bing Crosby
Stamp Albums for Millions
Kate Has Her Own Newspaper
Heinz Cook Books

—

MORE

than a million dinosaur
poster stamp albums have been distributed from Sinclair service stations by Sinclair Refining Co.,
sponsoring the Sinclair Minstrels
on an NBC-WJZ network. The offer was announced Nov. 14 and
children were required to go to a
Sinclair station, accompanied by
an adult. Within 48 hours the milTwo million albums were gone.
lion more are being rushed to completion and 48 million new poster
stamps are being printed. NBC has

issued a promotional broadside describing the offer as the most
amazing response to a single offer
in the history of broadcasting.

New

Federal Adv. Agency,
the agency.

York,

is

THE

Armstrong American

Jack

Amateur Baseball Team has
from

just

where it
clinched the world's amateur baseball championship by winning five
out of eight games against the
strongest amateur teams in that
country. The team was composed
of amateurs who were nominated
by listeners to the Jack Armstrong
CBS broadcasts sponsored by General Mills, which also sponsored
returned

Japan,

the team's trip to Japan, in the
interest of international fellow-

good
Wheaties.

sportsmanship,

ship,

*

*

and

COMMEMORATION of the
500th consecutive Eno Crimes Clues
broadcasts the sponsors, J. C. Eno
Ltd., through their U. S. agents
Harold S. Ritchie & Co. will launch
a prize-letter contest which will
begin with the Jan. 7 broadcast
and run 26 weeks.
A grand prize of $100 a month
for life will be offered for the best
letter submitted during the run of
the contest and each week 14
money prizes will be given for the
best letters written on the subject
"Thanks to Eno". Four prizes of
$25 and ten prizes of $10 will be
given each week. The letters will
be in the nature of success stories
how Eno has helped the user to
retain his position or get a new
job, or to regain his health, etc.
No limit is to be placed on the number of words in the letters. The
grand prize will be given to the
winner as a paid-up annuity policy.
IN

—

TO BRING

attention to its commercial programs during the evening hours, WHIO, Dayton, is running a three-column advertisement
in the Dayton Daily News, Spring(O.) News and Springfield
field
Sun each day with the time, program listing, and explanation of
commercial programs to be presented that evening.
The advertisement is headed "WHIO PRE-

SENTS—".

Tulsa,

is

taking advantage

of the great numbers of dime taxi
cabs now in service by using tire

covers for display advertising on
behalf of the station. More than
50 individual taxis bear the signs,

"Fine

Entertainment

—

KTUL."

Eighty-six busses of the Tulsa
transportation system also bear
"Listen,
signs,
outside
display

Ray Perkins played the
State Theatre in Cortland, near
Syracuse, he went to Syracuse for
a special broadcast over WFBL,
taking with him a few of his amateurs. Robert G. Soule of the stamerchandising staff, invited
druggists of Syracuse and environs
to see the broadcast, mailing out
invitation and tickets to each one.
Feenamint displays tied in the
broadcast with the product.
tion's

A SALES

KMOX

increase of over 100%
and August as the
of their broadcasts over
is reported by the Arthur

«

CONSTANCE,

&

(Amami

cosmetics) has been offersample jars of lotion over

ing

and WBZA, Boston-Springwith requests exceeding 300
in the first 24 hours although the
program was broadcast at 7:30 a.
m.
The first four weeks produced 8,528 mail pieces from 15
states.

graphs

of

*

*

*

SIX frames,

4x6
local

feet,

with photo-

and

CBS

radio

stars, are being exhibited at prominent points in the area of WBIG,
One large
Greensboro, N. C.

frame, displayed near a woman's
college, was soon divested of photographs, students "swiping" them

room

decorations.
^

^

(cereal),

Crier program

discontinued

on

CBS

Dec.

29,

Kellogg Co. was the first firm to
sponsor the Buck Rogers program,
using the basic network. Cocomalt
Co. succeeded Kellogg, using only
part of the basic network. The program now goes to the Far West.

Walter Thompson
York, is the agency.

copies

J.

News with each can of the coffee.
It is the second edition of the tabloid publication of four pages, and

Co.,

New

Beer Advertising Rules
HEARING on proposed rules af-

devoted

to pictures of Major
and his amateur talent. J.
Thompson Co., New York,

fecting advertising of malt beverages will be held Jan. 7 by the

Federal

the agency.

Alcohol

Administration.

The rules apply to radio advertising but would be imposed only on

NBC

ing a

Page 18
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PRITCHARD

and switched to Buck Rogers in the
25th Century quarter-hour broadcast. The new series began Monday, Dec. 30, 6-6:15 p. m., with rebroadcast 7-7:15 p. m. Thirtythree CBS stations are being used
for the program, broadcast Mondays, Wednesdays and Fridays.

& Sanborn Amateur

has issued a folder describnew program Hector in Hollywood by Albert Barker and Gayle
Gitterman. It is designed to appeal to all types of listeners.

Inc.,

Alexander Woollcott and the Town

those for the same time last year.

is

Maxon

progi'ams for Westthree times weekly.
Detroit, is the Heinz

agency.

neapolis

which incidentally, has been comWestinghouse equipped,
and still reports sales far above

Bowes

stations

Cream of Wheat Shifts
CREAM OF WHEAT Corp., Min-

pletely

Walter

ern

Car. It contained a complete
transmitter and antenna. The big
Newscaster Car was stationed at
the entrance to the arena, with a
number of broadcasts being conducted from it.

The campaign featured a
small size refrigerator, of which
Mr. Klein recently said: "The substantial increase in sales of this
particular model is definitely the
proof of the radio pudding."
At present the Lindburg Co. is
sponsoring one broadcast a week
of Jane Porter's Magic Kitchen,

is

CBS

Counsel

er

ber.

away

J. HEINZ Co., Pittsburgh (57
varieties) offered the Heinz Book
of Meat Cookery, a 100-page booklet,
to listeners on its Hostess

H.

^

announcements.
According to Lee Klein, of the
Lindburg Co., sales increased over
100% during July, kept up to the
new high during August, and did
not slow down until mid-Septem-

are giving

ing the Kate Smith News, an illustrated eight - page tabloid full of
pictures of the artist and merchandising photos promoting A & P
coffees. The program is presented
thrice weekly on CBS at 7:30 p. m.
Paris & Peart, New York, is the
A & P agency.

Kansas City auto show,
KMBC paraded about the arena a
miniature of the KMBC Newscast-

June, this company sponsored the daily broadcasts of Jane
Porter's Magic Kitchen, a Sunday
evening program In the Spotlight,
and a number of time-signal spot

GROCERS

TO LISTENERS Great Atlantic &
Pacific Tea Co., New York, is send-

AT THE

in

of the Chase

—

for

R. Lindburg Co., St. Louis (Westinghouse refrigerators). Starting
late

products that are
being delivered by KraftPhenix Cheese Corp., Chicago, carry a picture of Bing Crosby and
the words, "On the Air Thursday
nights." All this is on the cover of
each jar of Kraft Cheese. The new
series, featuring Bing Crosby and
Jimmy Dorsey's orchestra, will go
on an NBC-WEAF network Jan. 2.

WBZ

during July
result

ALL KRAFT

now

field,

WHEN
KTUL,

KTUL".

*

Louisville, having conducted an amateur series in which
eight leading merchants participated, later sold the series to
Oertel Brewing Co., which capitalized on the popularity of the program.
Contestants are judged
solely by the audience in the National theatre, where the program
follows the last stage show. Oertel
Co. used a large newspaper advertisement and distributed reprints
to the theatre audience along with
printed voting cards. The contest
was renewed in December by the
sponsor.
Talent for the show is
submitted by theatres in nearby
small to\\Tis where preliminary
contests are run.

AN ALBUM

—

OF SUCCESS Sinclair Refining Co. didn't know the
strength of its own program until it recently offered a million dinosaur
postage stamp albums to listeners. This is what the stamps are like.

the malt beverage industry. False
statements, disparaging of competitors, and limitations on statements of alcoholic content and
curative effects are included.
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You

hear

the round richness

—

them

of

beautiFully

all!

blended

new

the

in

'^!2^^'' recordings offered

in

the

ASSOCIATED
RECORDED PROGRAM
FINEST

SERVICE

TALENT
Leading

artists of

such famous

Room
nue.

radio and the "first-line"

New York

name bands

.

.

.

orchestras featured in

hotels as the Plaza and the St. Regis

...

in the

Rainbow*

Radio City and other fashionable night spots of Broadway and Park Ave-

in

All perfectly rehearsed bands under the batons of such well

known

leaders as

Emil Coleman, the Dorsey Brothers, Isham Jones, Sam Lanin, Louis Katzman and
Goldman's Band
and outstanding singers and choral groups.
others
.

FRESH, LASTING

SELECTIONS

TOMORROW'S

Famous

.

.

.

.

operettas and classical compositions

standard dance tunes

HITS

.

—

Tunes from pictures not

all

.

.

.

chamber music

.

.

.

spirituals

.

.

.

music of lasting popularity!

yet released, with

and without vocal refrains and

all suitable

for dancing.

—

FINEST

RECORDING

Vertical cut (Hill and Dale) and recorded under
Western Electric Wide-Range
license by Electrical Research Products, Inc.

The material with the

V Ny
I

L

I

quieter surface.

T E
Associated Recorded Program Service has them

program

_PROGRAM
versification in

selections,

all.

Wide

and comprising an

di-

initial

library of fifty hours of continuous playing time. This superior Library Service is

ASSOCIATED

now

available to Broadcasters.

j^d

SERVICE

produced by

ASSOCIATEDMUSIC PUBLISHERS,
daniMry

1,

1936
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Newspapers Continue Rush for Radio As 1935 Ends
THE ONRUSH

of newspaper apfor new radio stations,
mostly in the local category, or
for authority to acquire existing
stations, was one of the marked
trends of 1935, with at least 50
such applications docketed or ready
to be docketed for hearings before
FCC examiners as the New Year

plicants

began. The year ended with about
140 stations owned or controlled
by or corporately affiliated with
newspapers, the full list of which
will be published exclusively in the

forthcoming Broadcasting Year
Book.
Because many applications for
stations that would become affiliated with newspapers, if granted,
do not disclose the newspaper interests behind them. Broadcasting
publishes herewith a list of such
applications as nearly complete as
its

research

many

staff

could

make

it.

known, applications by newspaper interests
hide the newspaper identities beIn

cases,

it

is

hind names of individuals

who

are
either publishers or stockholders
in newspapers.
Their applications
do not always disclose their newspaper connections, which accounts
for the publication in other ti'ade
journals of incomplete lists.
Newspapers represented either
directly or indirectly through their
publishers or representatives in
applications pending before
the
FCC Broadcast Division as 1935
ended were as follows:
Joliet (111.) Printing Co., publishing Joliet Herald-News
Seeks 100 w.

—

N

and 250 w. LS on 1500 kc.
Democrat - News
Co.,
Lewiston,
Mont., publishing Lewiston DemocratNews Seeks 100 w. N and 250 w.
D on 1200 kc.
M. H. White, Winona, Minn., business manager of Winona RepublicanHerald Seeks 100 w. U on 1200 kc.
M. M. Oppegard, publisher of Grand
Forks (N.D.) Herald— Seeks 100 w.
N and 250 w. D on 1310 kc.

—

—

Harry J. Grant, publisher of Milwaukee Journal Seeks 1.000 w. U

—

on 1010 kc.

Star-Chronicle Publishing Co.. St.
Louis, Mo., publishing St. Louis StarTimes Seeks 1,000 w. U on 1250 ke.

—
Waterloo

(la.) Times-Tribune Pubhshing Co. Seeks 1,000 w. U on
1550 kc.
St. Cloud (Minn.) Times Publishing Co.
Seeks 100 w. U on 1420 kc.
Richmond
(Va.)
Times-Dispatch
Publishing Co. Seeks 100 w. U on
1500 kc.
Clean (N. Y.) Times-Herald Corp.,
partly owned by Gannett Newspapers
Seeks authority to acquire 123 out
of 367 1^ shares of stock in WHDL,

—

—

—

—

San

Diego

Union-Tribune

(Cal.)

—

Seeks 100 w. N and
Publishing Co.
250 w. D on 1420 kc.
Pittsburg (Kan.) Publishing Co.,
& Headpublishing Pittsburg Sun
light—Seeks 100 w. U on 1500 kc.
Memphis Commercial Appeal Seeks
5,000 w. D and 1,000 w. N on 630
seeking
(Now operates
kc.
second station).
OmaCo..
Nebraska Broadcasting
ha, chiefly owned by publishers of
Omaha World-Herald Seeks voluntary transfers to itself of ownership
Omaha, and KMM.J, Clay
of
Center, Neb.
Continental Radio Co., New York,
subsidiary of Scripps-Howard Newspapers, publishers of Toledo News-Bee
and 250 w. D on
Seeks 100 w.
1210 kc. in Toledo.
Continental Radio Co.. New York,
subsidiary of Scripps-Howard Newspapers, publishers of Columbus (O.)
Citizen— Seeks 100 w. U on 1310 kc.

—

WMC

;

—

WAAW.

—

N

Columbus.
Paul (Minn.) Daily News Corp..
subsidiary of St. Paul Dispatch and
Pioneer Press, part owners of WTCN.
Minneapolis Seeks 100 w. U on 1370
in

St.

—

ke.

Albany (N.Y.) New^s Co., publishing Albany News and Knickerbocker
Press Seeks 100 w. D on 1210 kc.

—

in Schnectady.

Amon

N. Y.

G. Carter, publisher of Fort

Worth Star-Telegram

— Seeks

KGKO.

.Tuthor-

ization to purchase
Falls, and move it into Fort
(Set for hearing).

Wichita
Worth.

Bellingham (Wash.) Publishing Co.,
publishing Bellingham Herald— Seeks
100 w. U on 1420 kc.
Big Springs (Tex.) Herald Broadcasting Co.
Seeks 100 w. U on 1500

—

kc.

Champaign
News - Gazette
(111.)
Inc.— Seeks 100 w. U on 1370 kc.
Clifford.
E.
L.
PottsvTlle.
Pa.,
treasurer of .J. H. Zerbey Newspapers
Inc., publishing Pottsville Republican
—Seeks 250 w.
on 580 kc.
Luther E. Gibson, publisher of
Vallejo (Cal.)
Times-Herald— Seeks
on 1320 kc.
250 w.
North Texas Publishing Co., Paris,
Tox.. majority stockholders in which
publish Paris News
Seeks 100 w.

D

D

—

D

on 1500 kc.
Ventura (Cal.) County Star Seeks
250 w. D on 1170 kc.
David Stern, New York, pubJ.

—

lisher

phia

New York

of

Record,
Post

Camden

Camden

— Seeks

Post,

Philadel-

Courier and
500 w. D on

810 kc.
Brooklyn
(N.Y.)
Daily
Eagle
Broadcasting Co. Seeks 500 w. U on
examiner's
1400 kc. (Favorable
re-

—

port for part time).

Joseph (Mo.) News Broadcasting Co.
Seeks 100 w. U on 1310 kc.
St.

—

Springfield (Mo.) Newspapers Inc.,
publishers of Springfield News and
Leader & Press— Seeks 1,000 w. D

on 790 kc.
Gulf Coast Broadcasting

one
is
connected
of whose stockholders
(Tex.)
Callerwith Corpus Christi
Times Publishing Co. Seeks 250 w.
N and 500 w. D on 1330 kc.
Broadcasting Co., affiliated
Bell
with Bell Publishing Co., publisher
Seeks 100
of Belton (Tex.) Journal
w. D on 1370 kc.
affiliated
Broadcasting Co.,
Bell
with Temple (Tex.) Daily Telegram
—Seeks 100 w. D on 1370 kc. (Favorable Examiner's report).
Marysville - Yuba City Publishers,
( Cal.
Inc., publisher of Marysville
Appeal-Democrat Seeks 250 w. U on
1140 kc.
Santa Rosa (Cal.) Press-Democrat
Seeks 250 w. D on 1310 kc.
Robert E. Cole, doing business as
Washington (Pa.) Broadcasting Co.
and backed by John L. Stewart, publisher of Washington Observer & Reporter
Seeks 250 w. D on 13.50 kc.
(Unfavorable examiner's report).
Peninsula Newspapers Inc., publishers of Palo Alto Times and Review,
Peninsula Beacon,
Redwood
City Tribune, Sunnyvale Standard,
etc.— Seeks 250 w. D on 1160 kc. at
Palo Alto, Cal.
Springfield (O.) Newspapers. Inc..
Co.,

—

—

—

—

—

publishers

of

News

Springfield

and

Sun
same ownership as Dayton
Daily News and Miami Daily New.s
Seeks 250 w. D on 1120 kc.
Marshall News Messenger Pub. Co..
Marshall Tex.— Seeks 1500 kc. 100 w.
U. (Application returned bv FCC.)
Great Falls
(Mont.)
Tribune
seeks 550 kc. 1 kw. 5 kw. D U. fa;

KFYR.

cilities

Lea

Albert

(Minn.)

Broadcasting

Corp., headed by Mayor E. L. Hazek
of Albert Lea. who is president of
Trades Publishing Co.. publishing Albert Lea Community Magazine
Seeks

100 w.

W.
tor

—

U

on 1200

Stuart, Prescott, Ariz., ediPrescott Courier (weeklv)

P.

of

—

wU

Seeks 100
of

ke.

on 1500

ke.

(Facilities

KPJM).

Bay County Publishers Inc., Panama City, Fla., publishing Panama

—

City Pilot (weeklv)
Asks 1420 kc
100 w U.
Metropolis Co., Jacksonville, Fla..
publishing Florida Times-Union and
Journal Asks 1200 kc 100 w U.
In addition, the Tulare-King Counties Radio Associates has been formed
iu California, with Charles A. Whitmore, publisher of the Visalia (Cal.)
Times-Delta as president, to file ap-

—

plications

for

new

stations

for

the

Tulare Advance-Register. Porterville
Recorder and Hanford Journal d- Sentinel,

all

small California dailies.

Olean.

Wichita Falls (Tex.) Times PubCo.. publishing Wichita Daily
Times & Record-iNews— Seeks 100 w.

hshmg

U

on 1420 kc.
Rockford Consolidated Newspapers
Inc.. publishing Rockford (111.) Star

—

&

Register-Gazette
Seeks authority
acquire 51% of stock in

to

Rockford.

Mason

—

City

(la.)

WROK,

Globe-Gazette

Seeks 100 w. U on 1210 kc.
Bismarck (N.D.) Tribune Co.—
Seeks 1,000 w. N and 5,000 w. LS

Co.

on 5.50 kc.
(Facilities
of
KFYR,
Bismarck)
Reporter Broadcasting Co., Abilene,
Tex., chiefly owned by publishers of
Abilene Reporter Seeks 100 w. U on
1420 kc.
(Favorable examiner's re-

—

port).

—

Athens (Ga.) Times Inc. Seeks
500 w. U on 1450 kc. (Facilities of
WTFI, Athens).
Merced Star Publishing Co. Inc.,
publisher of Merced (Cal.) Star
Seeks 2.50 w. D on 1040 kc.
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TRAFFIC VIOLATORS — In
happen

Dallas find themselves on the air if they
to face the Dallas corporation court on Tuesdays and Thursdays,

with KRLD broadcasting the proceedings. Here are Judge King Williamson and Prosecutor Frank C. O'Brien with a defendant.

Canada Complains
Of Interference by
Station in Mexico
XERA

Said to Ruin Reception

Of CRCT, Located in Toronto
By JAMES

MONTAGNES

THE

Canadian Radio Commission
has applied to the Department of
State, which in turn is applying to
the British Foreign Office, to make

XERA

with stua complaint that
dios in Texas and station across
the border in Mexico is causing interference with CRCT, Toronto
Since
outlet of the Commission.
came on the 840 kc. band
allotted to Canada and operates
with 50,000 or 100,000 watts as
against CRCT's 5,000 watts, reception of the Toronto station even
in the city has been none too good,
while outside the immediate range
of the transmitter, the interference
is very noticeable.

XERA

Because Mexico is not a party to
the international radio wave-length

Commissioner W. A.
can be done

agreements,

Steel, states that little
to rectify the matter.

In addition,
he explained, Canada has no direct
diplomatic relations with Mexico,
forcing the complaint to be made
through the British ambassador to
Mexico, a round-about way which
will not help to speed up the
matter.
*

COMDR.

C.

*

P.

*

EDWARDS,

in

charge of radio for the Dominion
in the present department of marine, which looks after the licensing of all radio stations in Canada, is expected to retain that post
when the change is made with the
formation of a new Department of
Communications embracing all the
transportation and communication
departments into one body, under
the present Minister of Railways,
Canals and Marine, (three separate departments), C. D. Howe,
American-born grain elevator
builder. Comdr. Edwards may have

greater

jurisdiction

after

the

amalgamation of the departments,
over the radio commission, depending on legislation to be brought
into force after the next public
hearing on broadcasting.

CLOSE censorship

of political

understood to have been
asked by Premier Taschereau of
Quebec, following alleged defamatory statements against his government over Quebec radio stations.
The Canadian government, however, refused at this time to be put
into a position of muzzling free
speech, causing a slight political
rift between the two liberal governments. Quebec has always
wanted to run its own radio show,
but lost control of all radio matters
after a ruling of the Privy Council of London, England, when radio
was considered a national and not
a provincial service.
The Radio Commission has acted
on the Taschereau complaints by
notifying all Quebec stations that
they would be held strictly accountable for any defamatory statements
which they permitted to be broadcast, placing their licenses in jeopardy as possibly having broken a
ruling of the commission's against
speeches of a defamatory, libellous,
obscene or treasonable character.
speeches
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WGY

has a cleared channel, and

WGY

is

is

in the center of the dial.

one of the few 50,000 watt stations in the country

without major station competition.

There are no

time stations over 1,000 watts power within

full

the primary potential circulation airea of the

WGY transmitter.

It is particularly interesting to advertisers that

WGY

covers not

*TROY
ALBANY

^

only Schenectady, but the markets of Albany, Troy, Pittsfield,

Binghamton and others

Utica,

That

WGY

campaigns,

is
is

as well.

used by the State of Vermont for

its

election

also a particularly impressive fact.

In the rich farm aireas within a rural population of 1,636,000,

WGY is

a daily habit.

WGY

WATTS
SCHENECTADY

50,000
W€rY

is

WBZA,
WTAM,

}anuary

1,

1936

one of NBC's managed and operated
Boston and Springfield, Mass.
Cleveland

•

•

•

WRC,

WllIA^, WEiVR,

BROADCASTING

stations.

WiTIAL,

Chicago

WBZWEAF, WJZ, New York
Washington, D. C.
KDKA, Pittsburgh

Others are

.

KOA,

•

•

Denver

•

KGO, KPO,

San Francisco.
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Joint Committee to Lay Plans

The

CONVICTS at the Joliet
Penitentiary in Illinois, conducting their own amateur

For Educational Cooperation
Committee of 40

Be Called for an Early Meeting

to

FORMATION

of

Federal Radio Education
Committee, comthe

prising 40 repre-

of
sentatives
broadcasting, edure1ig-

cational,
ious, welfare

and

other groups interested in fosDr. Studebaker
tering cooperative
program arrangements between educators and broadcasters,
was formally announced Dec. 18 by
the FCC Broadcast Division.
The cooperative committee,
membership of which is said to be
fully representative of all groups
interested in its work, was named
by the Broadcast Division.
Dr.

John W. Studebaker, U.

Com-

S.

missioner of Education, had been
of the Committee
last May 15, following a general
conference, held pursuant to the
FCC report to Congress on the
question of educational use of radio

named chairman

facilities.
The first

meeting

new

the

of

committee, the FCC announced,
probably will be called by Chairman Studebaker during the middle
or latter part of January. Actions
of the Committee will be subject
to supervision of the FCC Broadcast Division.

Womens

Laudin.

S.

;

H. B.
National Association of
Educational Broadcasters. University
of Wisconsin; A. J. McCosker, president. WOR, Newark Mrs. Harold V.
Milligan, president, Womens National
Dr. Robert A.
Radio Committee
Committee

;

president.

brought
out that a budget for the expenses
of the committee had been pledged,
half by the National Advisory
Council on Radio in Education, and
half by the NAB on behalf broad-

;

;

son, director, National Advisory CounMiss
cil
on Radio in Education
Judith C. Waller. Mid-West EducaFrederick A.
tional Director,
Willis,
Geo. F. Zook, president,

Committee Personnel

MEMBERS

of the Committee, in

;

;

WMBD,

NAB; Edgar BUI.
Peoria; Dr. S. Parks Cadman, Federal Council of Churches of Christ in
America Dr. Morse A. Cartwright,
director.
American Association for
Adult Education Dr. W. W. Charters,
director, Bureau of Educational Research, Ohio State University
Dr.
Harry W. Chase, chancellor, New
York University Gardner Cowles Jr.,
Iowa Broadcasting Co.
Lester E.
Cox. KWTO. Springfield, Mo. Edwin
Craig, WSM, Nashville; Dr. A. G.
Crane, president. University of Wyoming Dr. Walter Damrosch, NBC
Milton S. Eisenhower, Department of
Agriculture
John Elmer, WCBM,
Baltimore; O. D. Fisher, KOMO,
;

;

;

;

;

;

;

;

;

Seattle

NAB

;

Leo

Fitzpatrick, president,
Willard Givens, secretary. Na;

.J.

Educational Association
Tom
Gooch. KRLD, Dallas; William
Green, president, American Federation of Labor
Mrs. Rose Jacobs,
tional

;

C.

;

president,

Hadassah Womens Zionist

Organization
son,

;;

Father Geo.

Catholic Universitv

Jolliffe,

RCA; Lambdin

;

W.

JohnDr. C. B.

Kav,

Atlanta; John F. Killeen,

WSB,

FCC;

Dr.

M. Koon, Officer of Education,
Department of Interior Mrs. B. F.
Langworthy. president. National ConCline

;
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been

pre-

of non-profit activities.

;

follows:

The Commission, Broadcast
announce that

Divi-

compliance with the statements made by
the Commission in its Report to Congress pursuant to Section 307 (c) of
sion, desires to

the

Communications Act

in

1934.

of

a

committee to be known as the Federal
Radio Education Committee has been
organized. Dr. John W. Studebaker,
United States Commissioner of Education has accepted the chairmanship
of the committee.
Invitations for membership on the
committee were sent to eminent persons in the fields of education and
broadcasting. The letter extending invitations is quoted as follows
"Section 307 (c) of the Communications Act of 1934 provides as follows
'The Commission shall study
the proposal that Congress by statute

pages of exhibits.

NAB.

has

ment

NBC

;

director,

of representatives of the educational organizations, FCC and the

organizations

sented.
" 'The

American Council on Education.
The text of the FCC announce-

CBS

addition to Chairman Studebaker,
are:
"Waldo Abbott, University of Michigan Merlin H. Aylesworth, president,
NBC James W. Baldwin, managing

Committee has been conducted by
Chairman Studebaker with the aid

profit

hearings developed no evidence of a real demand on the part
of the great body of non-profit organizations or on the part of the general public for the proposed allocation
of definite percentages of broadcast
facilities to particular types or kinds

;

radio
broadcasting facilities to particular
types or kinds of non-profit radio programs, or to persons identified with
particular types or kinds of non-profit
activities, and shall report to Congress, not later than Feb. 1, 1935 its
recommendations together with the
reasons for the same.'
"As a means of carrying out the
wishes of Congress the Broadcast Division, by direction of the Commission,
held public hearings from Oct. 1-20
total of
and from Nov. 7-12, 1934.
1.53-5 notices of the hearing were sent
to all parties of record at the Commission and wide publicity was given
the matter so that anyone interested
might be informed of the hearing.
total of 135 witnesses appeared and
14.000 pages of testimony were presented for the Commission's consideration in addition to several thousand

casting stations. This fund, it is
understood, totals $27,000.
Preliminary organization work for the

as diversion for his
charges, and believes that
the talent discovered may be
better fitted for resuming
their places in society.

;

Millikan, president, California Institute of Technology William S. Paley,
president, CBS; A. D. Ring, FCC;
John Shepard 3d, president, Shepard
Broadcasting Co.
Dr. Levering Ty-

sig-

it

:

:

FCC announcement

The

Luella

Radio

Song as the

Prisoners'

nature theme of their prison
band. The show is carried by
remote control over WCLS,
The warden regards
Joliet.

Miss
National
McCarty,

and Teachers

gress of Parents

hour on Monday and Wednesday nights, have voted The

Work

Dr. Studebaker Directs Preliminary

Prisoners' Song

allocate

fixed

percentages

of

A

A

"As a result of these hearings, the
Commission on Jan. 22, 1935 submitted to the Congress a report which
contained the following recommendation

:

'The

mends that

FCC

respectfully recomat this time no fixed per-

centages of radio broadcast facilities
be allocated by statute to particular
types or kinds of non-profit radio programs or to persons identified with
particular types or kinds of non-profit
activities.'

"And assigned the following reasons 'There is no need for a change
in the existing law to accomplish the
helpful purposes of the proposal.
" 'Flexibility in the provisions of
the law is essential to regulation if
:

growth

and development

in

the

art

broadcasting is to be encouraged
and regulated for the best interest of
the public as a whole.
" 'There are insufficient broadcast
facilities available in the present development of the art to provide for
specialized broadcast service consistent with a fair and equitable distribution of facilities and services throughout the country.
" 'No feasible plan for a definite allocation of broadcast facilities to nonof

" 'It
of

would appear that the

inter-

the non-profit organizations
may be better served by the use of
the existing facilities, thus giving them
access to costly and efficient equipment and to established audiences,
than by the establishment of new staIn
tions for their peculiar needs.
order for non-profit organizations to
obtain the maximum service possible,
cooperation in good faith by the
broadcasters is required. Such cooperation should, therefore, be under the
direction and supervision of the Commission.'
"A copy of the report to Congress
is enclosed.

ests

Report to Congress

"IN ITS
the

REPORT

to

the Congress
to hold an

Commission proposed

educational conference at which time
plans for mutual cooperation between
broadcasters and educational organizations could be made. That conference was held on May 15, 1935. It is
the sincere belief of the Commission
that the hearings, conferences, and

constructive thought and experience
given to this subject have produced
a situation whereby within the present
broadcast structure the educators on
the one hand, and the broadcasters
on the other can combine forces which
will
1. Eliminate
controversy and
:

misunderstanding between groups of
educators and between the industry
and educators 2. promote actual cooperative arrangements between educators aud broadcasters on national,
regional and local bases.
"The Broadcast Division of the
Commission is setting up a committee
to carry on this work and Dr. .John
W. Studebaker. United States Commissioner of Education, has accepted
the Chairmanship of the Committee.
We desire that you accept membership
on this Committee.
"A sufficient budget for expenses of
the committee has been pledged, half
of it by the National Advisory Council
on Radio in Education on behalf of
educational interests and half by the
NAB on behalf of broadcast stations.
It is expected that a small planning
committee will be organized for the
purpose of collecting and correlating
data on which the main committee
;

may base its deliberations, thus reducing to a minimum the amount of
time the full committee will have to
give, consistent with a fair and impartial consideration of the subject.
may also undertake certain definite projects in keeping with the general purposes of the
committee.
"The Commission is too familiar
with the whole scope of educational
broadcasting, its limitations and its
possibilities, to expect any panacea,
but we do believe that coordination
and cooperation at this time will give
results to the end that radio broad-

This small committee

U. S. Office of Education
Plans Radio Workshop
Staffed by Relief Groups

AN EDUCATIONAL

radio projof approximately $75,000 for the establishment in or near Washington of
an "educational radio workshop
staffed by talented workers from
such relief groups as the CCG
professional
Camps and the
projects," was announced Dec. 23
by Dr. John W. Studebaker, Commissioner of Education.
ect, entailing

an expenditure

WPA

The undertaking, he

said, will

be

projects for the advancement of education in the
United States financed through
emergency relief funds to give em-

one of

five

ployment to more than 3,400, unemployed "white collar" workers.
"The project, he declared, will
provide one of the first major attempts to develop the potentialities
which radio holds for education. It
has been approved, along with the
others, by President Roosevelt, the
Bureau of the Budget and the
Comptroller General. It will employ 70 to 80 workers, mostly
writers, actors and musicians recruited according to their talent.
Tentative plans call for establishing studios in one of the American
University buildings in downtown

Washington.
"This workshop," said the announcement, "will prepare and present educational radio programs,
such as vocational guidance programs. Mr. William Dow Boutwell,
editor of the

and for the

Office of Education,
last year and a half

director of the regular Education
in the News coast-to-coast broadcast, has been appointed director
of the emergency educational radio
project."

The networks,
given

assui-ance

the programs

if

ly interesting.
to

it

was

said,

have

they will carry
they are sufficientIt is also planned

produce some transcriptions.

Columbia U. Buys Time
THE Home Study Bureau of Columbia University will sponsor a
writing course over
beginning Jan. 11,
Saturdays, 5:15-5:30 p. m. for 13
weeks, the first time a home study
division of a university has purchased radio time for this type of
course. The program will be titled
Columbia Short Story Seminar, and
will be conducted by Dr. Hodnett
of the home study bureau. Prominent writers and editors will appear on the program as guest
speakers. It was the intention of
the sponsors to invite listeners to
send in short story manuscripts for
criticism, but this plan has been
abandoned, it is understood, the
bureau fearing it would be snowed
under with requests for criticism.
short

story

WOR, Newark,

casting can be further utilized as an
effective medium for education.
"We sincerely hope that you will
membership on this comaccept
mittee."
Agenda are being prepared for the
first meeting which will be called by
It is expected
meeting will be called during the
middle or latter part of January. Any
member of the committee desiring a
copy of the report to Congress as men-

Chairman Studebaker.
this

tioned in the letter above,

may

same by addressing a request
Communications Commission.
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January

1,

obtain
the

to

1936

"HOW

BIG

MY TOTAL

IS

KNX

AUDIENCE?

33

When you 'measure' RELATIVE audiences in Los Angeles 'City'
with a telephone survey. Remember the KNX figure represents
but Yq of its Total Nighttime and

Figure Your

% of

its

Total Daytime Audience.

TOTAL KNX

Audience

FROM THESE AUTHENTIC MAIL PATTERNS
DAYTIME

Dp a
"t^^^
»

Mail Pattern

Los Angeles 10 mile 'city'
County Area Outside 'city'
Total Los Angeles County
San Diego County
San Bernardino County

40.1

—

Orange County
Kem County
Riverside County
Santa Barbara County
Ventura County
Imperial County
San Luis Obispo County
Inyo County
Total Southern California
Fresno County
Kings County
Tulare County
Other Counties
Total Northern California
Total California

27.6

10.9

67.7

29.8

5.5

1.9

2.6

1.0

3.7

1.4

2.9
4.1

1.1

1.5

.7

1.4

0.1

.3

0.6

.6

0.1

.1

91.7

39.0

1.2

1.2

0.4

.2

1.8

1.2

1^

14.0

4.7

16.6

96.3
0.7
1.3
0.1

1.4

Montana

0.3

Utah

0.1

3.5
1.9

Idaho
Arizona

0.6

6.5

0.1

2.0

Mexico

.7
.9

Nevada
Total 11 Western States
Total Other States
Total Foreign

TOTAL MAIL RECEIVED

John Blair & Co.

.

,

.

.

.

.

.

.

.

.

.

.

.

National
Representatives

January

J,

1936

•

BROADCASTING

.7

2.9

Wyoming

.

Pattern

18.9

Colorado

New

.

MaU

55.6
11.2
12.2

Washington
Oregon

.

NIGHTTIME

...

50,000 Watts

.

.

.

0.3

2.0

99.8

97.9

0.1

.7

0.1

lA

100.0

100.0

— Cleared Channel

TOP

Mail Puller on the Coast
FIRST in Showmanship Rating
MORE national 'spot' business

LOWEST

cost for direct results

The VOICE OF

HOLLYWOOD
Page 23

:

Progress Is Shown
In Child Programs

THANKS
to the

many

Advertising Agencies

who helped make
1935
an
outstanding success

It is

our hope

that

Among

the recommended chilprograms which the committee
felt
met its suggested
dren's

1936

standards of emotional emphasis,
good taste, truthfulness, attitudes
and sentiment, language and qual-

be a year of

will

programs for children are
showing improvement, according to
the radio committee of the Child
Study Association of America in a
survey published by the Radio Institute of the Audible Arts, established by Philco Radio & Television
Corp. The report, prepared under
the direction of Mrs. Sidonie Matsner Gruenberg, director of the
Child Study Association, shows
"distinct evidence of efforts to improve the radio's offerings along
the lines demanded by an increasingly informed public."

continued success

ity,

for all of us.

and advertising, were the

lowing:

Lady,

Singing

Billy

fol-

&

Bobby Benson & Sunny Jim,
Buck Rogers in the Tiveyity-Fifth
Betty,

WMEX
Member

1500 kc

—

HOTEL

Group

of Inter-City

— 100 w N.
MANGER — BOSTON
250 w L.S.

In America's Fourth Market

TeL CAPitol 7560—Teletype

Boi. 157

Century, Popeye the Sailor, Let's
Pretend, Girl Scouts, and Junior
Radio Journal.
Among the adult programs of
interest to children, the following
are listed:
Alexander Woollcott,
Hendrik Willem Van Loon, Roses

&

Drums, Dream

Drama,

Van-

ished Voices, Albert Pay son Terhune's Dog Dramas, Little Known
Facts About Well-Known People,

Echoes of
news and

New York

Town, and
commentators;

sports

Detroit,

is

two Detroit
Ann Walker and

RADIO

and

WMEX.

WXYZ,

Brooklyn Deletions
Explained by FCC

Blue-bookers

ing

Research Group Also Observes
Aids to Farmer in Radio

Advertisers

for

WXYZ

presentsocialites,

IN

regional channel.
In its statement of facts and
grounds for decision the FCC recited the reasons why it had decided to award the 1400 kc. assignment in Brooklyn, one-half to
and one-half to the Brooklyn Daily Eagle, a new station applicant. The case has been one of
the bitterest every fought before
the FCC or its predecessor agency
the Radio Commission.
The decision, ordering deletion
of the stations, was to have become
effective Dec. 23.
At a full FCC
meeting on Dec. 18, however, it
was decided to stay the effect of
the decision for one month, until
Jan. 22, to permit members of the
FCC to digest it fully. An appeal
to the courts has been indicated.

ordered

WVFW

mal Close-ups, Chats About Dogs,
and Bird Talk.
The listing, which is intended
as a guide to parents in directing
the radio listening of their children to worthwhile features on the
air, is confined to programs suitable for children up to 13 years
of age, since the committee feels
that past this age young people are
practically adult In their radio interests. In addition to these pro-

grams

recommended,

specifically

the attention of parents is directed
to the "rich supply of material
made available by the radio for the
appreciative study of music, etc."
The committee emphasized the
fact that some programs not included may be unobjectionable for
certain children and some listed
may be unsuitable for others. The
major consideration, it concluded,
must be the individual child's age

and

his special needs

ANOTHER

and

interests.

Every program offered for broadcast
over KSD Is carefully scrutinized by
the statiorj's Censor, whose sole occupation

is

the protection of listeners

against fraud or deception.

This discriminating guardianship has
developed an enviable listener interest
and confidence for

ions that radio strengthens rural
family life and preserves the entity of community life; is a major
force in breaking down rural isolation; furthers scientific developments in farming by offering the
farmer valuable technical information; possesses definite and immediate monetary value in safeguarding crops by daily market quotations and weather reports; aids
the rural teacher by bringing into
the classroom radio addresses by
outstanding authorities; and stimulates interest of rural children in
study of musical instruments heard
over radio."

big

New

York department store is using
five hours a week of sponsored
time over W2XR, New York high

IN ST.

LOUIS

WBBC

—

Basis of Decision

IN ITS

conclusions, the Broadcast
Division said:
"It further appears from this
record in spite of much contradictory evidence, that the licensees of

and

are far more interested in
the financial return they get out of
the station, than they are in rendering a good service to the listening public. This is evidenced, in
part, from the practice indulged in
by two of the stations of selling
time and giving complete control
over the programs to the person to
whom the time is sold. In the case
of the Paramount Broadcasting
Corp., as has hereinbefore been
pointed out, the licensee apparently turned over complete control of
the station to its manager who, for
all practical purposes, was really
the licensee."

Foreign programs

broadcast

over the stations were stressed in
the decision. In the case of WLTH,
the decision said that the foreign
programs of that station were, for
the most part, not designed to educate or to assist its large foreign
populace to become better citizens,
or to familiarize them with American principles or ideals, "but were
primarily advertising programs
stressing the sale of merchandise."
Purported discrepancies in the
estimated and actually assessed
values of the three stations ordered
deleted were analyzed in the deci-

Western Union bought 21
spot announcements for its holiday greeting service over WSB,

The financial conditions of
the stations were questioned.
Already before the FCC is a petition for reconsideration of the
Others
decision filed by
were indicated in behalf of

Atlanta.

and

on 1550 kc.

fidelity station

THROUGH

its

local

sion.

superintend-

ent,

THE DISTINGUISHED BROADCASTING STATION

WARD,

Along with

WVFW

report, the Institute

JOHN WANAMAKER'S

WLTH.

Stations WARD, WLTH

Farmers

Benefits to

are

deleted

and

WBBC, Brooklyn, they shared time
on a four-way split on the 1400 kc.

found that radio is breaking down
the former isolation of rural folk.
The report was based on a symposium of agricultural authorities,
and among benefits of radio to
farmers, the symposium found
"That radio holds special values
for those on farms and in rural
communities is indicated by opin-

e IVatchful £ije

it

lifted.

IN

LOUl

of the longest decisions

has ever issued in a broadcasting
case, the FCC Broadcast Division
announced Dec. 17 that it had ordered the deletion of three stations
in the so-called Brooklyn case because the stations were operated
"in a negligent, slipshod and unbusinesslike manner". The stations

while special interests are represented by such programs as Ani-

N

ONE

Virginia
Graves, both post-debs. Miss
Graves has been featured for
some time on three weekly
programs. She is a soprano.
Miss Walker was signed
early last month.
She sings
in low register, having a
twice weekly feature. Last
spring she rejected radio offers because of parental objection, which now have been

WVFW.

WLTH

WARD.
STUDIOS

KSD—

Station
St. Louis Post-Dispatch
POST-DISPATCH BUILDING, ST. LOUIS, MO.

WflA-WSUN
ik

Free

New

&

York

Page 24

Sleininser, Inc., National Advertising Representatives

Ckicaso

Detroit

Tflmpfl

"Radio Stoiion,

San Francisco

Los Anseles

\

•

CLEflMJUATER
ST.

PETERSBURG

SERVING FLORIDA'S CENTER OF POPULATION

THE TAMPA TRADE TERRITORY
620 KC

•

5000

Watts Day

•

BROADCASTING

1000 Night

•

-

January

i

Full Time

J,

1936

v

iM- KGNC
CO-OPEPATIOM
C„..B.«

or

SALES

COMMERCE BU.UO^MO

EAPOL. =

M SamdGolc

,

Dec. 17. 1935
^

Tavlor, Manager,

T

St;illo. Texas
Taylor:
Dear Mr.

compelled to
. feels
«he writer ie*-i!^ ^.v,© recent
'

.

^^ek ^Pr'^^r^Slmost SraP^'i

^0P

lu^e

[f cakeoneFloor
of

d^^^f ^'tiarwe'hSe
tnai; w°

ever seen.

^ration
cooper
radio station
the

^

can s^^
product
i^^^^ ^^u a gi
adv^e
during
^^tuall2
Is extensively
con^^^^
Lvement to the
Osn
amazingly
a quality

,^gt^^^^^

^^^^^jgveEMT-^^iggr^^

-^i£ctjere_.£2UE^--^;j^
-

atlcsl5_-Sii

Best wislies.

7°^^'
very truly
I^C
GENERAL MILLS,

KGNC

By

installed the first ver-

advertising
^p ^avex
Director of

tical

SCG-52

radiator in Tex^

November 1, 1935.
This new antenna in-

as

KGNC cov-

creased
erage 75% to

THE CHART SHOWS
rillo

the

territory audience of

100%.

Ama-

K GNC

Daytime Amarillo territory audience of

K G N C

comparison with the Amarillo
territory audiences of all out-ofin

town

stations.

The

chart

Daytime Amarillo territory audience of out-of-town

was

prepared from the results of an
impartial "Radio-Listener" survey
conducted in November, 1935, by

CORNELL & COMPANY,
fied

public accountants

and

Nighttime Amarillo territory audience of

sur-

Nighttime Amarillo territory audience of out-of-town stations

JOHN BLAIR &
STATION

1,

1936

•

K G N C

certi-

vey engineers.

January

stations

KGNC:

CO.

NATIONAL REPRESENTATIVES

2500 Watts Daytime

BROADCASTING

— 1000 Watts Nighttime— 1410 KC.
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RCA and NBC

French Television Tests
PROF. Rene Barthelmy's television

Increase
Interest in Television,
Planning Field Tests
THAT RCA and its broadcasting

will be given an intensive
ti'yout in the Paris area under the

system

auspices of the Ministry of Posts,

Telegraphs and Telephones which
regulates broadcasting in France

and operates several stations
dition to those

it

subsidiary,

and more

com-

mercial purposes. A new transmitter has been installed on the Eiffel
Tower which will transmit images
scanned at the Ministry's studios
at 103 Rue de Crenelle, connected
the 1% miles to the transmitter by

NBC

engineers

have coordinated

RCA

televitheir efforts with the
sion laboratories "to prepare the
for the next stage of television experiments announced by Mr.
Sarnoff for 1936. This next stage

NBC

Transradio News
WSOC's

24 - hour Teletype
Service makes it possible for
us to offer wide - awake advertisers
a truly valuable
news program. Choice spots

make

NEWS

a real buy!

supplementing laboratory
experience with actual experiments
in the field, involving test broadcasts from Radio City to preselected checking points within the
metropolitan area. The field tests
are scheduled for early next year."
calls for

already

WSOC TRANSRADIO

NBC

chief engi0. B. Hanson,
neer, said special progress was
technically in direcmade by
tional broadcasting; improved ultra-short field equipment; new studio installations; reference recording; modernization of apparatus;
studio lighting and experimental

NBC

prices to

WSOC
Charlotte, N. C.

television.

KMOX,

of

its

Home

St.

Folks

Is

A Big

Service Will Begin in Spring,

Television Display
Impressive to FCC
MEMBERS

the

of

RCA

FCC

party

visited the
and Philco
television laboratories Dec. 13 for
first-hand observations of television transmission and reception ex-

which

pressed themselves as impressed by

what they were shown. While

declining to be quoted directly, several of the group asserted that
they saw very little difference in
the received images seen at the respective laboratories. They agreed

that television's eventual prospects
were good but that enormous problems still face it especially on the
regulatory side with respect to the
allocation of ultra-high frequencies
and the standardization of transmitters and receivers.
Comdr. T. A. M. Craven, FCC
chief engineer, headed the group
which spent the day at Camden
and Philadelphia, and is planning
shortly to visit also the Farnsworth laboratories in Philadelphia
and other visual broadcast experimental plants. It is expected that
members of the FCC Broadcast Division, under whom the regulation

—

television falls but who were
not in the Dec. 13 party, also will
make tours of inspection.

Commissioners Brown, Walker
and Stewart accompanied Comdr.
Craven, Commissioner Walker seeing only the

RCA

demonstration at
to proceed

Camden because he had

Animal
...Until

You've Seen

A Cow'
.

.

.

old

saying

This most modern radio station is not a cow but it does
all of the productivity of the prize winner of the
herd.
always has been the dominant station in
the middle-west where, in Omaha, is centered the second largest livestock market in the world.
Now with increased power (5000 watts), and new
transmitter equipment, it blankets this section of the
grain and livestock belt.

have

5,000

WATTS

WDW
OMAHA, NEBRASKA.
Onned and opetalud
Life

by

\

Vi)ndii)i'n

of the Woild

tniurdiuc A'.iniiafion

John Blair Co.,

New

York,

Chicago,

Representatives
Detroit, San Francisco
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N.B.E.

RED NETWORK

FCC

litigation

1934
Hawaiian

,

Imports
^

From U.S.

Amounted
to

$250,000 Per Day

KGMB
tising

is

the best adver-

buy

in

this

typical

American

Market.

KQMB
liMgHI'lS'i
FRED

J.

HART,

SAN FRANCISCO

ON THE

on

D'jrins

—

NOW

New York

matters. Also in the party were
A. G. Patterson, director of the
Telephone Division; Joseph Keller,
secretary to Commissioner Brown;
Dr. Abraham Miller, secretary to
Commissioner Payne, and John M.
Hassler, FCC engineer.

WOW

May Be Sponsored
Says

is

KMOX

to

Television

ing at 5:30

of

"A Calf

British

Hour every Saturday mornthe earliest of
all
studio audience broadcasts, is disputed by WLS,
Chicago. Norman Goldman,
promotion manager of WLS,
writes: "WLS thinks that it
goes
six times better,
since our Smile-A-While program is broadcast before a
studio audience at 5:30 a. m.
every morning except Sunday." Both stations report
surprisingly large audiences.

to

mercially, the public shall not be
disappointed," Mr. Sarnoff said.
C. W. Horn, director of Research
and Development of NBC, said

wsoc
Wire or write for

are loking more

comprehensive field test in
America.
"We are planning ahead, bearing the expense of the test of laboratory achievements so that when
television is finally introduced com-

the 8-meter band. The system produces 8% X 7-inch images of 180
lines framed 25 times per second
by means of mechanical scanning.

established, with
steady listeners to
your sponsorship of

Louis, that

first

special cable. The station's power
is 1,000 watts and it operates on

enough

THE CLAIM

the development of
television,
was reflected in the
year-end statements of executives
of the companies.
David Sarnoff,
RCA president, and NBC board
chairman, said that during 1935,
RCA announced plans to take television from the laboratory for the

in ad-

licenses for

NBC

Biggest A.M. Audience

PrtiidanI and Gvntrol

OFFICE,

Managci

CALIFORNIAN HOTEL

Commerce Department

THE

likelihood that television prowill be sponsored commercially in London next spring despite the fact that the British

grams

Broadcasting Corp. does not permit radio advertising, is reported
the

to

from

Department
London

of

its

broadcasting

of

Commerce
Public

office.

television

on

a

local scale will probably begin in
London in May, according to present plans, the report states.
Operators of the two systems to

be introduced. Electrical & Music
Industries Ltd. and Baird Television Ltd., are said to be constructing transmitter apparatus in Alexandra Palace, London, at the
present time. The public, the report states, is "showing a marked
degree of indifference, a condition
due probably to the policy of
silence on the part of the British
press." The Department of Commerce report continues:
Difficulties

"THE BBC

Faced

has the responsibility

of operating the new stations, of
providing programs and of managing the transmission by two widely
differing systems. The difficulties
are enormous and there is little or
no experience to serve as a guide
to the program policy.
The low
definition
television transmission
which the BBC has been broadcasting during the past few years
has little in common with the new
high definition service. The complications inherent in operating
two widely differing systems side
by side are apparent. Each system

requires an entirely different studio technique and yet the programs

transmitted by both systems must
be capable of being received on the

same

receiver.
"It has been tentatively decided
to broadcast television three hours
a day at first, with each of the two

systems on alternate weeks. The
daily three hour transmission will
be divided into three periods of one
hour each, and each hourly period
into not less than four separate
programs.
is
It
probable that
"sponsored" programs will be used
to take care of part of the program. This does not mean that the
BBC will sell the time on the air,
but that commercial firms will pay
for the programs and the listener
will be told that such and such a
program is being sponsored by the

firm in question.
"Few, if any, plans have actually been formulated for the use
of television outside the amusement field. Sets will be too costly
at first and it must be remembered
that broadcasts from this first
station cannot be received much
beyond 25 miles from the Alexandra Palace, Additional uses and
applications will be invented and
developed as time goes on, and
these will doubtless include installations in schools and other institutions for educational purposes.
"It is estimated that the cost of
the television service for the year
ended December, 1936, will be approximately £180,000 (about $900,000), a total which includes the
actual construction of the station,
all

running and maintenance costs,
most important of all, pro-

and,

gram

costs."
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Couid JVof Cover
As EfficienHt/ As
If

you equipped every man

on your sales force with seven

Territorif

KWK

league boots, they would surely be able to cover territory.

But even
to

if

such a thing were possible, they couldn't begin

compare with the coverage of

Our

KWK.

continual concentration on this large and important

Louis area, assures the advertiser a
investment.
advertising

We

will

campaign

maximum

be very pleased

return on his

to help

especially suited to

HEPRESE^TATIVE— PAUL

Unuary

J,

1936

*

BROADCASTING

you plan an

your requirements.

THOMAS PATRICK
H.

St.

IXC.

RAYMER

HOTEL CHASE
CO.

NEW YORK

ST. LOUIS, MO.

CHICAGO

SAN FRANCISCO
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Thompson Directs
NBC New England Sales
G. B.

ALL

activity

WBZ-WBZA

The

also

will

sales

expand

its

department
activities

to

cover representation of all NBCowned and operated stations.
Gordon Ewing, for the last eight

months

charge of sales for
NBC in the lower Connecticut territory, on Jan. 1 will be transferred
to Boston where he will divide
with Wadsworth Wilbar the rein

sponsibility for

NBC

sales efforts

on national and spot accounts in
the

New England

On

the
same date Walter E. Myers, for the
last eight years stationed in Boston as manager of WBZ-WBZA
and more recently as NBC sales
representative in New England,
will be promoted to the New York
territory.

sales staff.

WSAY

Staff

KEN JOHNSON,

Named

former commer-

WGAR

representative of
and
WHK, Cleveland, has been named
manager of WSAY, Rochester,
N. Y., new 100-watter, which makes
its debut about Jan. 15.
Maurice
J. Condon, commercial continuity
director and announcer of WGAR,
left Dec. 31 to take over duties of
program director of the new stacial

tion.

THE
and

Pearce

Welcome

blase crowd of radio editors

from NBC, Lord &

officials

Thomas

and

known

this
Let's

NBC

show the whole country
you folks in Chicago feel
about Pepsodent Tooth Powder.
When I ask you a question, you
just all answer
"Pepsodent" as
loud as you can. Ready? Let's go!
What tooth powder has that swell
wintergreen flavor?
Audience: PEPSODENT!

how

Al:

What

tooth

teeth looking so

—

powder

gets

much whiter and

brighter ?

Audience: PEPSODENT!
Al: And now, when you go to the
store tomorrow, what tooth powder
are you going to ask for?
Audience: PEPSODENT!
Al: That's telling 'em, friends!
And that's certainly the reason I
so many big, shining smiles
here in Chicago! Keep up the good
work.

see

AVERY

C.

MARKS

Jr.,

48,

from

1928 to 1931 assistant to M. H.
Aylesworth, former NBC president, and a former managing editor of the Washington Times, died
Dec. 15 in New York.

CASES

IN

POINT

from our own

representative

.

.

THE ADVERTISER WRITES:
(October 22, 1935)
"May I ask to what type of entertainment you attribute your obviously numerous audiences? You certainly do some heavy lifting with just a few watts!"

WLW,
p. m., for
WBS will
and

of

Hearst Radio Inc.,
with offices in the
Hearst Bldg., San

off

WFAA-WBAP,

Mr. McCarthy

in radio and
before coming to

KQW

nationally
advertising,
was in the

station relations department
York, taking that position
after resigning as assistant manager of KFI and KECA, Los Angeles. Prior to that he was manager of station relations and assistant to Don. E. Oilman, NBC
western division vice - president in
San Francisco. He came to NBC
in April, 1927, with inception of
the western division, remaining
there until Feb. 15, 1934. His successor at
has not as yet been
announced. In his new affiliation,
will represent

KEHE,

Los

Kenyon & Eckhardt

Dixon,

radio

New

York, handling the acMr. Dixon will direct and

The program is still untitled but
the sketch will be around a spot
known as a rendezvous for men of
adventure. The sponsor purposely
picked the late hour in an effort
to reach a large male audience.
Dramatic episodes are also aimed

Balti-

WCAE, Pittsburgh,
WINS, New York.

Peter

of

produce the show.

Angeles;

more;

by

director
count.

KYA, San

WISN, Milwaukee; WBAL,

written
Inc.,

KQW

McCarthy

KNX,

Tex O'Reilly, soldier of fortune,
will be starred in a series of dramatic programs built around his
colorful career, having been in nine
revolutions, a schoolmaster in Japan, and right hand man to Pancho
Villa, etc. The original script was

New

Francisco;

Miami;

Fort Worth;

Hollywood.

McCarthy,

Francisco.

WOR

MBS

on Tuesdays, 11-11:30
13 weeks. In addition

record the programs
the wire for placement, starting
Jan. 12, on WQAM,

national sales,

to appeal to men. Enoch Light and
his orchestra with Craig McDonald
doing the vocals will form the musical portion of the broadcast.

and

FEDERAL funds have been procured for the erection of the new
transmitting plant of WNYC, New
York City municipal station, at the
foot of Greenpoint Ave., Brooklyn,
with two 304 - foot towers being
constructed along with a building
on which 60
workers have
been assigned. The cost will be

WE OA

are the call letters assigned by the FCC to the new 100watt station at Evansville, Ind.,
authorized to be operated on
1370 kc, by Evansville-on-the-Air,
which also operates the 500-watt
time-sharing regional
in
that city.

WPA

WGBF

$54,000.

THE ADVERTISING AGENCY ASKS IF
WAAT WILL CARRY AN ACCOUNT ON
INQUIRY BASIS:
(November 8, 1935)
"The enclosed offer is producing
(a 50,000 watter)

mail bag

Louisville,
(Spud cigarettes) on
7 starts its first radio campaign over 2
stations,

Jan.

San Jose, Cal.,
has been appointed Pacific Coast

the Pepsodent Co.
that turned out to welcome Al
Pearce and His Gang on the occasion of their first Chicago broadcast on Dec. 16 were startled into
complete compliance when Al suddenly asked them to give the closing commercial. Al started like

—

Disc Series Is Planned
AXTON-FISHER TOBACCO Co.,

CARTHY, for the
last 19 months
manager of KQW,

Radio Folk Called on Suddenly

On Al

Spuds on 2 MBS Stations

McCarthy Joins Hearst
CHARLES L. MC-

IMPROMPTU PLUG

NBC

in
for
New England on Jan. 1 will come
under the supervision of Griffith B.
Thompson, sales manager of WBZWBZA, Boston-Springfield, under
whose control of both network and
local accounts will be centralized.
sales

;

.

:

W

inquiries on Station
at a cost of just a little under four cents each."

WAAT'S COMMERCIAL MANAGER

RE-

PLIES:
(November

11. 1935)
"Please be advised we are not interested in handling business on a
per inquiry basis, but for your information,
(.500 Watts) recently carried an account in tlie same line of business as your client
with the following results
1 spot announcement daily,' excluding
Sundays from Sept. 30th up to and including Oct. 19th exactly 18
times
cost of station time, $135.00. Letters of inquiry received at
3,300. Cost of inquiries to advertiser, four cents each. The
advertising agency which placed this business advised us that the
advertiser could stand an inquiry cost of six cents each.

WAAT

—
WAAT—

—

:

:

THE ADVERTISING AGENCY
WRITES:
(June

Details, etc. on request.

24. 193.1)

"Tou have been doina

a fine job on both accounts.

AGAIN THE ADVERTISER:
(March

Center of the dial
940

KC

319

M

500

WATTS

1935)
"We thought you would be interested in knowing that the results we
obtained from the recent week of advertising you did for us over your
station were extremely satisfactory to us. The men working on our
used-car lot reported several inquiries a day as a direct result of your
Jf.

broadcast.

An

analysis shows that we made a large number of sales,
all the way from South River, New Jersey, to

one of which came
purchase from us."

AND AGAIN THE AGENCY:
(Decemher

"When

2,

1935)

WAAT

a pee-wee watter like
can bring the phenomenal quantity of first-rate leads our client has gotten on your time, I reverse a
lot of opinions I used to have about stations not on national hook-ups.
It .should warm your heart to know that
has made at least
five sizeable sales directly traceable
that one couple came 40 miles
to see the cemetery we are broadcasting the news about and that requests for salesmen's calls have swished the chair from under us. If
can do these things for a cemetery reported above, 'more
power to you' is unnecessary. You have power enough."

WAAT

;

WAAT
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we

couldn't

:liink

of a

better way
OF

GIVING

OUR

ADVERTISERS
A

HAPPY NEW YEAR

So, this year, we're backing up our greetirtgs

new giant antenna which has increased
WGAR's signal strength more than eighty-nine

with a

percent

.

increase

.

.

in

nighttime

given us the equivalent of four times

power
area

.

.

.

extended our non-fading

almost two hundred percent.

uniform triangular cross-section tower

First

in

the nation, this super-antenna provides the
strongest signal

in

Cleveland proper, and strong-

er in the Cleveland trading area than

any other

regional channel station. We're proud of

it,

not

only as an engineering accomplishment, but be-

cause

it

means bonus coverage

doltarypu spend with us

.

. .

for

because

you on every
it is

another

good reason why WGAR holds its place at the
head of. the local parade with the greatest
dollar volume of retail and national advertising.

V

w

CLEVELAND'S FRIENDLY STATION

WGAR
January

1,

1936

•

Member
John

F.

N.

B.

C.

Patt, Vice' President

Edward Petry &

Blue

Network

and General Manager

Co., Inc., Nafipnaf Represenfatives
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WJJD Move Recommended

,by Station BREAK-^

SEVERAL

years ago, Reginald
Marsh drew a picture in the New
Yorker which he called "The Angelus". No simple ploughman here,
as in Millet's great classic. Only
two black-faced comedians, hoverbeing over kneeling millions
neath the banner "Brush your
teeth night and morning, consult
your dentist twice a year."
.

*

New
Good

oF
.

.

.

your

C.

1,000

Watts

.

.

black-faced comedians holding up a kindly mirror to ourselves.

Year

but comMore humble perhaps
pounded of the same essence,
which today is winning Mark
.

Cheer

Carolina's

only

.

which countless of us have derived
from Tom Sawyer, Huck Finn and
the Connecticut Yankee. Compounded as a matter of fact

Western

is

.

Twain a recognition for greatness
commensurate to the pleasure

by

remember,

.

radio

in its

station. Plan now to use its services liberally in 1936.

WKY

.

TWO

"The Quality Market

WWNC,
North

.

.

.

.

blanketing
of The
Southeast" with your sales messages?
share

.

own

small

more than 1900 years ago
... a message of kindliness, tolerance and understanding.

hillside

*

way ...

.

.

of the

same ingredients as characterized
another message, which, it is told,
was broadcast over a Bethlehem

aroun d in Oklahoma
as no ot her station can

gets

!

IT'S hard to hold a grouch against
your neighbor or the world, with
the pretense of Andy bringing you
a sneaking recognition of your own
conceits. It's hard to consider a nation compounded of nothing but

when it sings the same Christmas carols as you do and pays
homage to the same manger. If on
Christmas you traveled through
the Old World on your short-wave
Lonset, as did Station Break
you
don, Paris, Berlin, Rome
couldn't help coming back to this
country's broadcasting feeling that
these people were just ordinary
folks like ourselves, and that much
as we might consider them all
wrong on a lot of things, they still
.

.

.

.

.

WKY
WKY

say about
coverage
excerpts from their letasking
to air the
National University Extension
Debate, an NBC special feature last November 12th
.

.

.

ters

From

1.

Erick,

Oklahoma:

"Your station is the easiest,
clearest one we get out here."
From

Oklahoma:
the only NBC outlet that can adequately serve
the greater portion of Okla2.

Enid,

"WKY

Oklahoma:
".
your station would
make it (the debate) available
to practically every high school
debate team in Oklahoma."

3.

From
.

—

Oklahoma's lay listeners school teachers
for instance need no surveys, pie-charts
nor statistics to sway them in their choice

—

of

are that

it is

WKY's

.

Oklahoma City:
".
impossible for them
to hear this program over any
other station than WKY."

From
.

stations.

Unaware they

Pawnee,

.

*
still

remem-

understand but a little of the Italian, but he grasped enough to know
that II Duce was being compared
to Caesar, and the Ethiopian conThere
quest to Caesar's exploits.
was something utterly pathetic in
the wild cheering which followed
something which conveyed
more eloquently than reams of
news stories and hours of lectures,
the dreams of empire with which
Mussolini has stirred a desperate
.

.

.

.

But everyday experience proves

them
that WKY is the station that gives them
the best reception, the best programs
.

that

WKY

.

Oklahoma

WKY

vertisers.

E.

Page 30

City

NatioFuU Representative

a standout in sales effectiveness for adDaily Oklahitmnn,

.

.

tlie

KATZ SPECIAL ADVERTISING AGENCY
and the Farmer-Stockn

Titnes^

.

.

*

*

TECHNICALLY

.

binds us

*

possible for
the whole civilized world to listen
to a single voice or program at a

.

.

.

sympathetic quantity, irrespective
of opinions on world politics, and
which is the core of the message
of Bethlehem.
*

*

*

WE ARE

.

.

.

.

.

.

.

.

.

.

*

RADIO making

.

.

.

.

*

for understanding
not only intellectually, as a
means of spreading a common culture
but emotionally, in humanizing and personalizing indi.

.

.

.

.

.

.

.

.

.

.

.

*

*

*

IT'S a good thing to return to
fundamentals every now and then
and to think seriously about them.
Christmas and the New Year are
particularly good times to do so.
The former connotes so much that
is fundamental
to happy living,
and the latter connotes a renewed
attack on our tasks.
The fundamentals of radio, which enable it

common

to bring out the

points of

two black-faced comedians and an
angelic message, are the qualities
which give the broadcaster such
a tremendous power and equal responsibility.
*

if;

IN THEIR own way, amid

the
confusion of pioneering along new
paths, the broadcasters ... in
have
Station Break's opinion
done fairly well by that responsibility.
By no means have they
and there are
been perfect
many improvements which must be
made. They can only be achieved
by keeping in mind fundamentals.
.

.

.

^

it is

given moment. Each day in this
country, millions listen to the same
comedians, dance
o ff" e r i n g s
bands and the world's greatest
music
discussions of vital importance by the nation's leaders
eye-witness accounts of outstanding occurrences
the news
of the world before it even has
felt the heat of the whirling
presses. Radio
bringing the
making for unworld together
derstanding.
*

Standout showmanship and genuine community service has built a gilt-edged popularity for
in Oklahoma that makes

Ajffilieued ucith the

.

.

flown figure of speech
all into a compact unit.

.

.

the station they, their friends
and neighbors listen to most.

it

.

.

.

is

mate appeal which it attains
through the use of the human
voice
the most vital, living
form of expression. That human
quality which makes us like Amos
'n' Andy, which made the cheering
throngs of Fascist Rome a more

*

*

.

to

.

.

message of Bethlehem, the
tramp of Mars on the Appian Way,
and Amos 'n' Andy seem a far cry
from each other
but radio
brings them all together. Radio
transcends time and space, and
literally
not merely as a high-

.

ideal

(900KC) that spreads the voice
of this station over more of Oklahoma than
can be reached by any other station.
frequency

.

munication
and its immense
power of personal appeal, of humanizing things.

*

is

homa."

understand-

not only because it is a
medium of mass communication,
but because of the personal, inti.

months ago when he tuned in to
Rome one day and heard a Fascist
orator at some gathering. He could

*

STATION BREAK

THE

teachers

for

bers the shock he received several

probably meant well.

*

Oklahoma

*

5}:

not trying to pander on
sentimentality or to tie the promotion of broadcasting to the coattails of religion.
Either would be
inexcusably bad taste. But we are
trying to emphasize as dramatically as we know how, two fundamentals
the tremendous power
of radio as a means of mass com-

.

HAT

*

RADIO making

.

people. If disillusion is to be their
lot, what a terrible soul-shaking
disillusion it is going to be. Understanding them, you can't hate
them
you can only be sorry.

"W/

where the pin-points of Texas,
Rome, Chicago or, London are
shown to be compounded of the
same humanity.

ing

*

*

evil

the
petty pretenses of us all
inescapable humanity of our fellow
man. That's why we've listened to
them for the years we have.

and may we help you get
full

*

*

^

NBC Affiliate

A

.

two black-faced comedians
and reselling toothpaste
flecting in their comedy the ambitions, fears, disappointments and

WWNC
Time

.

ONLY

.

Full

/Andy and the /\nge/s

/4/no5,

WCFL

ASHEVILLE, N.

institutions, nations and
Radio making a compact
little ball of this world rather than
a sprawling sphere ... a little ball

viduals,
causes.

GEANTING OF the application of
WJJD, Chicago, to move its transmitter from Mooseheart to Des
Plaines, 111., was again recommended to the FCC Broadcast Dtvision Dec. 23 by Examiner Ralph
L. Walker. In a report he brought
out that the FCC originally had
granted the application, but it was
reconsidered and designated for
hearing upon protest of WCFL,
Chicago Federation of Labor station. At the hearing called for Dec.
stated that a continuance
16,
had been requested and denied and
that the protest would be withdrawn. Therefore, the examiner
recommended that the protest be
dismissed and the Commission affirm its oi'iginal grant.

ONE

.

.

.

^

Radio, as with
neither good
nor evil in itself. Men's use makes
Viewing
helpful or harmful.
it
the manner in which radio, along
with other means of communication, is being used in other parts
of the world ... not for the promotion of understanding, but for
the indoctrination of whole peoples
with national shibboleths and imall

final thought.

men's devices,

is

you
perialistic chauvinism
realize how utterly important is
the maintenance of complete free.

.

.

dom of communication over the air
as well as in print ... if understanding and tolerance are to be
how important it is
fostered
that complete liberty of expression be zealously guarded and applied in this country.
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FOR

^

SMALL OR LARGE
STUDIO INSTALLATION
The

COLLINS type

ibie circuit design,

I2E Speech Input Assembly, because of
is

easily

adapted to the

its fl ex-

individual requirements

of large or small broadcast stations.
The following features of the

1

2E are an

indication of the careful engineering found

throughout the entire Series 12 Speech Input Equipment:
Completely independent
program and monitor circuits .... All units
may be isolated or eliminated completely
from the circuit by means of jacks ....
Loud speakers in control room and studios
are controlled automatically by microphone
control switches .... Control operator may
"talk back" into rehearsal studio without

program on the air from an.... Improved type of highspeed volume level indicator used ....
All important controls are grouped on one
panel which may be removed from rack
and located on control operators' desk
The I2E may be used to feed transmitter
directly or to feed program line to transinterrupting

other studio

.

mitter

....

units allows

.

.

Standardized construction of

equipment to be enlarged,

in-

stead of replaced, as the demands of the
station increase.

.

.

.

The careful attention which has
been given to these and other details of design in the I2E, permit a
flexibility

attained

of operation never before
a factory assembled

in

speech input system.
Well proportioned cabinets, pleasing

The clean cut appearance of
interior emphasizes the dependable performance and sturdy

in style,

with symetricaliy placed controls, blend attractively

fhe

with nnodern studio appointments.

construction.

COLLINS RADIO COMPANY
CEDAR RAPIDS, IOWA

Irniuary J,

1936

•
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1936 And Public Service
—

THAT

Old Devil Depression is dead and radio helped kill it. Our review of 1935 achievements on the business side of the broadcasting
industry and our symposium of observations
on 1936 prospects, published in this issue, offer good reasons for exultation on the part of

everyone connected w^ith radio advertising. But
our joy should not be unrestrained, for the industry is one so sensitive to so many public
demands that alertness rather than smugness
must be its watchword. That goes for advertising agencies and their clients no less than
for the operators of stations.
We must warn the station owners, program
builders and advertisers, as

we

did last year,

that they must never lose sight of the fact
that broadcasting exists primarily as a public
service. It is first of all a medium for entertainment, education and enlightenment. It is
secondarily an advertising medium, accepted
as such by all-too-many people under sufferance. To maintain its integrity as a self-sustaining business enterprise, it must carry advertising. Our conviction is that it can continue to do so with offense to a minimum of
persons. The year just ended saw enormous
strides in that direction.
During the last year radio realized more
revenue than in any preceding year. It did so
despite the pressure upon it, to which practically all of the stations yielded, to eliminate

undesirable copy, cut down high-pressure sales
blurbs and maintain a high standard of good
taste in advertising. The advertisers and their
agencies cooperated marvelously, realizing that

they could get as good results with inoffensive
copy as with blatancy. In short, they learned
and
more about radio's peculiar technique
they found that it paid. With the exception of
a few patent medicine vendors, we have heard
of very few advertisers who toned down their
extreme advertising claims who lost thereby.
Demand for time on the air is rapidly becoming sufficiently great so that the broadcasters are able more or less to choose their advertisers. This condition is as it should be, for
the broadcasters alone are responsible for what
goes out on the air and must exercise rigid
program control. More than that, the broadcasters are under definite public service obligations under their license grants, which
means that community service demands, often
at an immediate fiscal loss, must always be
borne in mind even when balancing the books.
There are those who would make radio a
mere adjunct of show business, with all its
ballyhoo and blatancy. It would be fatal if the

—

broadcasters,

Page 32

who have ^ome

into this

young

field

from many more walks

of life than the

theater, should ever subordinate their public
service concepts to theatricalism alone.

To have shown such a steady rise in recent
must have proved itself, climaxed

years, radio

by the record-shattering year of 1935. So we
look forward to 1936 with confidence that
American radio is now on a firm business footing, and with a high degree of assurance that
the growing stature and character of the men

who

direct its destinies

of their

public

service

make them

fully

obligations

aware

and

fully

equipped to meet those obligations.

And Now Congress
THE CURTAIN

about to rise on the
"Greatest Show on Earth". Congress convenes
Jan. 3. The show will be unusually spectacular
this session, because it is the beginning of a
presidential year.
Plain and fancy verbal
pyrotechnics will abound.
Radio is due for its share of political
palaver. Every session has seen an increase
is

That, while regretted by all those in the
must be regarded as a
recognition of and tribute to the power of
radio primarily its power as a campaigning
medium for the politician.
The President has asked for a short session
of Congress. He would like to have it concentrate on necessary measures and leave all else
for the future. There is no emergency of any
character in radio. It probably will be left
alone in a legislative way.
But there are two pieces of legislation pending, affecting the broadcasting industry in a
vital way.
One is the Copeland food, drug
and cosmetics bill. Already adopted by the
Senate, it probably will pass the House. In
its present form it is largely unobjectionable.
The second is the Duffy copyright bill to
take away ASCAP's club and force it to deal
without coercion.
This, too, has passed the
Senate. It should pass the House, but it has
a big hurdle to make because Tin Pan Alley
has been doing a prodigious job of off-session
lobbying. Broadcasters, advertisers and agencies alike should work for its adoption.
in

it.

industry, nevertheless

—

noted author and historian, heard Sunday and
Thursday nights on the NBC-WJZ network,
have been brought together between covers in
a book titled Air-Storming (Har court. Brace
& Co., New York, $2). Dedicated to John
Royal, NBC program vice president who
brought Van Loon to radio, they form one of
the most fascinating volumes of "essays,
speeches, sermons, talks," as Mr. Van Loon
calls them, that has ever come to this bookThey treat of a wide variety of subshelf.
jects, non-radio of course, but they are interesting to anyone concerned with public affairs
seen through the eyes of one who can gauge
them from a long-range historical viewpoint.
Mr. Van Loon in his preface and final chapter
reveals a rather naive attitude toward radio
as a precise timekeeper, but he states

itself

NBC

was always a most reasonable mashim almost complete liberty as to
his subject matter. He tells how he had to develop an entirely new style of note and manuscript writing for radio. The results are worth
it, as anyone who has heard or read any of
these talks will attest. We wonder why Van
that

ter

and

left

—

Loon hasn't found a sponsor yet one who,
sponsors of Woollcott and Broun, can
appreciate that a big segment of the American radio audience wants this type of mentally
like the

stimulating material on the

JUST

published by the University of Chicago

Education on the air
Radio and
Education 1935 ($3), edited by Levering
Tyson and Josephine MacLatchy. It includes
Press

is

.

ALL OF THE

misunderstanding and harsh

feelings engendered during recent years over

education by radio should be dispelled with the
appointment of the Federal Radio Education
Committee to function under the aegis of the
FCC. Some of the best minds in the fields of
education, broadcasting, religion and social
welfare have been selected by the FCC to serve

.

.

proceedings of the Sixth Annual Institute for
Education by Radio Combined With the Fifth
Annual Assembly of the National Advisory
Council on Radio in Education.

on the Committee
deriving

of

—

the

having the common goal
educational and

all

maximum

cultural benefits that radio affords.
in broadcasting recall only too well

Those

grown out of the eduwas responsible for the

the troubles that have
cational problem.

It

inclusion in the Communications Act of 1934
of the provision that the feasibility

of

allo-

percentage of broadcasting
facilities to educational and non-profit organizations be investigated. It has caused many a
member of Congress to burst forth in attacks
upon radio generally. And it has provided
the vehicle upon which many a reformer and
agitator has ridden into the limelight.
We feel the FCC Broadcast Division has
acted wisely in the appointments it made. The
Committee's chairman. Dr. Studebaker, has
a high reputation as a progressive and aggrescating

a

fixed

sive educator.

Educated Cooperation

air.

A number

of the

members

of

Committee are outspoken advocates of
government ownership of broadcasters. Others
are practical broadcasters. Thus every interested group appears to be adequately reprethe

sented.

Out of the functioning of this committee we
hope to see develop a safe, sane and orderly
program for the further promotion of education and culture over existing broadcasting
facilities.

BROADCASTING

•

January

1,

1936

STUART
NBC

E.
SPRAGTJE, attorney on
the
staff in New York since
1929, has resigned effective Jan. 15
to enter private practice of law with
his brother, Claire Sprague, in New

WEIL,

Under Jack

Philadelphia.

department. Mr. Moore was on the
Baltimore Sun staff for more than a
decade, joining
in 1928. Later
he was associated with WFBR. Baltimore, and in 1984 opened his own
advertising agency in Washington.

WCAO

EDWARD M. YOCUM, commercial
manager of KGEZ, Kalispell, Mont.,
and former newspaperman of the Midwest,

has joined the commercial de-

—

Consequently when he
on the
desk of station managers, they
had never heard of him. When he
made it Caldwell they knew who
he was. Now he has gone back to
Caldwell.

laid his card, N. P. Colwell,

the original spelling.
Medical aspirations still reigned
supreme in the adolescent Colwell heart when a sheepskin was

forthcoming

from Senn

High

and they survived
early Dartmouth days. But it was
School, Chicago,

there that he cast aside desires to
minister to the ailments of humans
and decided to study economics
with the immediate goal a degree
of Bachelor of Commercial Science.
About that time he unearthed a
flare for writing and his college
career was partly financed through
slightly pink love narratives which
pulp magazines printed gladly, although the author admits he had

no literary background. While he
was still in college the baby broad-

January

1,

1936

•

Nate Colwell.
With an active mind that was
easily fired by the magic of the
broadcast word and note, he soon
started making week-end trips to
Boston where he arranged for
a place on the air over WGI, at
Medford Hillside, a suburb, a pioneer 100-watter that boasted it had
a West Coast audience. At first he
sang ballads of the pink type that
had proved so popular in the pulp
magazine field, but early discovered that novelty numbers such as
"Who Takes Care of the Caretaker's Daughter" brought in a
better fan response.
In his junior year at Dartmouth
the Colwell heart mechanism went
on strike in the middle of a ski
jump and wise medical heads,

shaking

forlornly,

conceded

six

more months of terrestrial life, at
the most. Thus it is that every
August 24 Colwell celebrates his
death and the event is so outstanding that Chicago history often is
traced thereby in lieu of calendars
or histories. He celebrated his 36th
birthday Nov. 23.
With the death sentence hanging over he decided there was no
point in further absorbing illuminating nuggets from professorial

and Dartmouth

lost an athwriter, singer, ukulele strummer, student and broadcaster. In
midwinter, on foot, this youth of
many professions set out for Chicago.
The life of the nomad
proved more attractive than the
gales of Lake Michigan and he
lips

lete,

his way back to New York
doing a wandering minstrel act,
appearing on some 50 stations en

worked
route.

Safe

Gotham he headed
for 195 Broadway where

in

straight
studios were located at
the
that time, certain that his reputation
must have preceded him.
Bluffing his way past a watchman
he entered the reception where one
lone man greeted him.
"Is Graham McNamee here?" he
asked.

NBC

"What do you want to see him
for?" the lone attendant countered,
"That's all right. Just tell him

BROADCASTING

Farm d Home Hour.

SUDDUTH, formerly with
Birmingham, has ioined the
sales staff of KBTM, Jonesboro, Ark.
B. M. MIDDLBTON, formerly with
WEHC (now WCHV), Charlottesville.
and before that with
Va.,
WSVA, has joined the commercial
H.

T.

WSGN,

staff

WFMD,

of

Frederick,

Commissioners Prall, Sykes and
Payne were among the radio notables
attending the Dec. 14 Gridiron Dinner
of Washington correspondents. Other
guests identified with radio included
David Sarnoff, M. H. Avlesworth, L.
G. Caldwell and Vincent F. Callahan,
and
commercial manager of

Anderson,

WRC

WMAL.

MRS. .TAMES W. BALDWIN, wife
of the managing director of the NAB.
confined in a Washington hospital,
of twin
following the birth on Dec.
sons. One of the infants survived only
a day and the second passed away
Dec. 20.

is

CHARLES
added

MORIN

E.

the

to

sales

has
of

staff

been

KFRC.

San Francisco, as account executive,
coming over from KJBS, that city.
A.

L.

ASHBY, NBC

president

vice

and general counsel, discussed "Legal
Aspects of Radio Broadcasting" on
Dec. 27 before the 12 annual meeting
in New York of the Teachers of Business Law
Business.

in

Collegiate

CARL HAVERLIN,
KFI-KECA, Los
West

in

late
in

sales

Schools

of

manager

of

returned

Angeles,

December

after

three

New York and Washington.
ANDREW G. HALEY. FCC Broadweeks

and Mrs.
attorney,
Division
Haley, became the parents of a seven
pound daughter, Delphine. born Dec.
cast

1.5

at Georgetown Hospital, Washing-

Colwell

here."

is

room
and immediately turned up from
another door and said "I'm McNamee, what can I do for you?"
That night Colwell went on the

The

"attend^<.nt"

network
spot.

He

Gotham

left

the

with a 15-minu1,e solo
continued working on

stations

several

months

and

then returned to Chicago,
keeping well booked all the time
with air and club engagements
which paid him well.
In 1925 he tried a new radio
He tried
role, that of announcer.

and at numerous places
as a Chicago base.
Among stations he covered in his
wanderings were WJJD, KMOX,
it

often

with

WBBM

WTMJ, KOIL.

It

was

at

KOIL

in

Council Bluffs that he secured radio rights to Fu Manchu which he
tested as a sustaining feature for
But he put it away
eight weeks.
and forgot about it until a couple
of years ago when he brought it
out for the Campana Corp. in its
successful CBS series.
For an interval, free lancing
again attracted Colwell in 1929
and he deserted the microphone

new 100-watter

in

Md.
H. FRAZIER, commercial

of WROL, Knoxville, Tenn..
has been named general manager of
that station succeeding S. E. Adcock.
president and former manager, who
is retiring from full time work because
of ill health.
Mr. Frazier was formerly at WSGN, Birmingham.

manager

WHBU.

McKEE, manager

of
the last seven
years, leaves that post .Ian. 15. due
to the change in ownership of the
station.
L. M. Kennett, of South
Bend, new owner, is taking over the
active management.

A. L.

Ind.,

HERBERT

for

PETTEY.

L.

secretary

FCC

and Mrs. Pettey, left
Washington Dec. 14 for a brief vacaexpecting to remain
in
Miami,
tion
until after the New Year. They were
accompanied by Mrs. William Dolph.
wife of the manager of WOL. Washington, and Mr. Pettey's sister. Mr.
Dolph joined them in Miami later.
of

the

MRS. LEO

J.

FITZPATRICK.

wife

of the general manager of W.JR and
president of the NAB. has purchased
a winter home in the fashionable
Mr. Fitzpatrick
Miami.
of
part
promptly named it "Due Bill on the

Sea".

KARL BICKEL,

president of Continental Radio Co., Scripps - Howard
broadcasting subsidiary, left New York
Dec. 28 for his annual winter vacation in Sarasota, Fla., where he maintains a residence. During his absence,
.Tames C. Hanrahan, Continental vice
president, will function as executive
officer in

ton.

NBC

E. DRIPS,
director
of agriculture, spent three weeks of
the
holiday season on
the
West
Coast in connection with the Western

CLAUDE

Billings,

FCC

casting industry was emitting lusty
cries
that captured the public
of
that
including
imagination,

H. R. SEAMAN, formerly of WOWO.
Fort Wayne, Ind.. has been named
sales manager of WHIO, Dayton.

Mont.

KGHL,

partment of

written it will not include the medical triumphs of
although
Nathan Porter Colwell
his father will be mentioned frequently and prominently. But only
the lure of the microphone and
typewriter have kept the younger
Colwell from a medical career for
he was literally steeped in an atmosphere of scalpel and pill that
stayed with him even into his college days.
The thwarting of one ambition,
however, provided the entree to the
career on which "Nate" Colwell
has climbed to radio and advertising fame. He is head of the radio
department of Roche, Williams &
Cunnyngham Inc., Chicago.
Incidentally, the problem of
names has not been so easy to dispose of as some of the business
perplexities he has tackled. Christened by his famed paternal predecessor with a flock of appelations attesting his Scotch ancestry,
he already has dropped "Bruce"
and "Scott" from the galaxy, leaving "Nathan" and "Porter" to survive.
Now the "Nathan" has had
its wings clipped to a bare "Nate".
When he was touring the country his stock in trade was his newspaper publicity, and the newspapers insisted on spelling his name

New

AVILLIAM

sales manager, Mr. Moore
will institute a specialized promotion

is

vice-president

JERRY MOORE,
Stewart,

medicine

GOUGH,

.T.

and general manager of Hearst Radio Inc.
York, spent the holidays
in San Francisco.

of

NATHAN PORTER COLWELL

EMILE

York. Mr. Sprague has specialized
in
copyright law practically since
joining NBC. Named to succeed him
is Robert P. Meyers, for the last six
years, the copyright specialist of RCAVictor and of RKO.
formerly of WCAO.
Baltimore, has joined the sales staff

WHEN THE HISTORY of modern

KELLY
WBBM,

SMITH, sales manager
at
Chicago, believes in doing
his winter vacationing early. He returned just before Christmas from 18
days in Florida and Cuba to boast
of landing three sailfish weighing 6.5
pounds apiece.
J.

PERSONAL NOTES

New

York.

to write, produce and announce
part of the Montgomery Ward program over NBC. Further, he
wrote many of the scripts on the

early CBS farm broadcasts. Incidentally he was Skippy's first radio daddy.
After a year of writing he gave
up free lancing to become the first
member of the radio department
of Blackett-Sample-Hummert Inc.,
Chicago. After six months he decided to be his own boss again and
established the Broadcast Checking Bureau, also acting as radio
consultant for a number of Chicago agencies. Then he returned

agency work, first at Hays MacFarland & Co., then at Ruthrauff
and Ryan Inc., and finally, since

to

Feb. 1 of this year, at Roche, Williams & Cunnyngham Inc.
Among his string of firsts are
r i g 1 e y s
Guy Lombard© for
Wayne King for Sonatron Tubes,
the Minneapolis Symphony series
for Grunow, part of the General
Tires series and the Yeast Foamers with Jan Garber. He has handled some 75 national accounts in

W

local

,

programs.
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CY LELAXD, sports announcer of
WBAP, Fort Worth, and former star

BEHIND

has been chosen by NBC to
handle the broadcast New Years Day

WDAY,
City,

formerly

Fargo, N.
formerly of

and

D.,

of
Bill

formerly

W2XR, New

joined the dramatic production
of NBC, San Francisco, taking
over the work of Barton Yarborough,
who will devote his time to One Man's
Family, in which he is cast as Clifi'.

.JOHN MAYO, former CBS and

Caves and

Cecil

TOM HANLON.

announcer of KFL
Los Angeles, on Dec. 15 was married
to Eulalia Hermann, former pianist

NBC

announcer in Washington, has joined
the
announcing staff of WNOX.

year.

D. Y. Tostenson have joined the announcing staff of KIUP, new 100watter at Durango. Col. Janney takes
charge of Transradio news reports.

Knoxville.

with the Duncan Sisters. They spent
the honeymoon at Palm Springs until
Jan. 1.

DOROTHY ANN

JOHN

SIDLER, in
charge of KFRC, San Francisco, fan
mail department, is at her home convalescing from a recent emergency appendicitis operation.

continuity department of

the production
Angeles.

From

KJBS, San

"YOU'VE made

Francisco and KQW, San Jose, Cal.
Before coming to California, he was
on the continuity staff of
and
years. Walter
White,
an absence of several
months, has returned to the announcing and continuity staff of KJBS.
Seattle,
after

Keep

Calling

advertising

all

looit-out for

"The Story

a

And
you

don't

Its

agencies'
copy of

of

New

Market"

receive

your

copy,

with

and before
that with WAPI. Birmingham, has
joined the announcing staff of WINS,

KFRO
If

recently
Y.,

York.

NED

L. REGLEIN, former program
director of WSBT, South Bend, Ind.,
has been added to the staff of WJJD.
Gary, as production man and announcer. Reglein began his announcing career in the University of Michigan broadcasts over WJR, Detroit,
and was later employed at the University of Iowa station, WSUI.

write

"Voice of Longview'
Longview, Texas

—

Fun
misPlease

Your

Script!"

for six

LEE MaeARTHUR,
WGBB. Freeport, N.

LEW LANSWORTH.

KFRC, San

Francisco, continuity writer and producer, has announced his engagement
Geissler, of that
to Miss Patricia
city.

LARRY CANELO

has resigned from
the announcing staff of
Oakland, Cal., to enter the entertainment

KROW,

field.

CHARLES FOLL, formerly on the
staff of KJBS, San Francisco, has joined KROW, Oakland, in
announcing

a similar capacity.

WILLIAM MAYER,

formerly with
defunct Morgan Productions,
San Francisco radio school, has joined
the continuity department of KSFO,

now

the

that city.

TED ROGERS,

GETTING HOT

Salt

Nearing the holidays the Thermometer
of Business in the Steel City rose to 80.5

per cent of normal

—the

highest,

since

April 11, 1930.

Mercury rose 11.7 points

.

.

.

and

it's

going up.

Pittsburghers

continue
station

.

to
.

.

announcer of

named music

KDYL,

was married Dec.

City,

librarian of

has

dial

buying.

most

their

WCAE. Do

And

they

popular

21.

been

of

staff

KFAC, Los

Eddie Cantor Is Shifted
Opposite Benny Program
AT THE reported request of Eddie Cantor, the Lehn & Fink ProYork (Pebeco
ducts
Co.,
toothpaste) will take the 7-7:30 p.

New

m. spot formerly used by Alexander Woollcott for the Sunday night
CBS Cream of Wheat Corp. broadThe same station lineup will
cast.
be used by Cantor, the change becoming effective Jan. 5, when Cantor and his company return to New
York from Hollywood. This change
Jack
will
put Cantor opposite
Benny who is on the NBC-WJZ
network at the same time.
On Sunday, Jan. 5, the same
sponsor will change the time of
the Leslie Howard program. For

and

Eastern

Mid-West

listeners

the program will be broadcast 22:30 p. m., with repeat for the Far
West at 12 midnight. Both of
these programs have been renewed.

KHJ, Los

EDDIE CALDER,

announcer

and

technician for two years for KTAR,
Phoenix, Ariz., has resigned to free
lance on the West Coast as writer,

producer and announcer.

CHARLES SEAMAN,
KTUL,

Tulsa,

announcer of
the father of a girl

is

born in December.

program manager

of

KGER. Long

Beach, Cal., and Grace
head of the Grace Glasser
Agency, Los Angeles, were married in
Glasser,

December

at Riverside, Cal.

DON FULLEN,

are

as

Angeles.

TED GAILEY.

In the ten preceding weeks the Business

still

Lake

THURSTON KNUDSON

PITTSBURGH

in

known

Screen

three

Mr. Carlson
Your Eyes on

takes,

KOMO

KJR,

DAGGETT,

S.

"Uncle John" for years when KH.I
was under the ownership of the Los
Angeles Times, in December joined

BEN HARKINS, formerly with
KROW, Oakland, Cal., has joined the

Be on the

of

Francisco, returned to
the station during the Christmas holiday as substitute announcer and producer, during the absence of Andy
Potter, production manager, who was
on vacation.

has

York

WILLIS, formerly

KGGC, San

staff

high fidelity station on 1550 kc, replacing Charles Seebeck, who had
been with the station for the last

EDDIE JANNEY,

GORDON

WSMB, New Orleans.
DAVID DRUMMOND for the last
five years with KGW, Portland, Ore.,

radio representative of the Columbia
Concerts Corp.. has taken charge of
for

night supervisor of WOR, permitting
Arthur Hale to devote full time to
commercial duties. Winters will continue to announce.

in

sportscaster of

staff of

announcing

game

Orleans between Texas Christian
and Louisiana State.
Sharing the
mike with Leland will be Bill Brengel,

WSUI,

WMT, Waterloo.
DOUGLAS A. McKINNON,

football

New

Iowa
have joined the Cedar Rapids

Brown,

Sugar Bowl

of the

XBC

formerly of

and WOV, New York, and with WOR,
Newark, since April has been named

athlete,

THE MICROPHONE
ALLAN McKEE,

RAY WINTERS,

for the past vear
with KFI and KECA, Los Angeles,
has joined the production department
of

NBC

in

San Francisco.

they hear about

Big Sachs Campaign

THE LARGEST

5:45-6

p.

WMAQ,

m.,

transcription;

Monday,

11:15-11:30

WCFL,

SunThursday, 10:15-10:30
p. m., band and singer; and WIND,
Gary, Ind., Sunday, 10:30-10:45
a. m. and 4:15-4:30 p. m., phonoa.

m., transcription;

day

COMPLETE

cam-

retail radio

paign yet to be put on the air in
Chicago was launched in December
by Morris B. Sachs, men's and
women's clothing store. Fifty-two
week contracts were signed with
five stations for 20 programs a
week, a total of IbVz broadcast
hours a week. The schedule is:
WAAF, Monday thru Saturday,
7-9 a. m., a two-hour musical clock
program; WBBM, Monday thru
Friday, 10:30-10:45 p. m., girls
trio and male singer; Saturday,

thru

graph

records.

Schwimmer

&

Scott, Chicago, is the agency.

Hay Forms Talent Agency
GEORGE D. HAY, veteran announcer and the Solemn Old Judge
of the Grand Ole Opry of WSM,
PITTSBURGH

•

BASIC

NBC

RED NETWORK

National Representative

HEARST RADIO
Page 34

NEW YORK
CHICAGO
SAN FRANCISCO

Nashville, as well as manager of
Artists Service, has esthe
tablished a booking agency. Hay &
Phelps Inc., Nashville. Associated
with him is Verne Phelps. The
agency will handle all artists outtalent roster, forside the
merly handled exclusively by
Artists Service, which Hay will
continue to head.

WSM

NEWS
COVERAGE

BROADCASTING

WSM

•

January

WSM

J,

1936

;

;:

THE

IN

CONTROL ROOM

RADIO IN RHYME
A Radio Man Takes Pen Hand
In

^To

CAPITOL

Radio Engineering InstiWashington, D. C, reports the
following activities of its alumni
John A. Blackman, formerly with
WACF, Dothan, Ala., is now with
tute,

TWA

air lines at Indianapolis
U. L.
Lynch, formerly with WCAO, is now
with EAT air lines in Jacksonville,
Fla.
Roland C. Hale, formerly with
WORC, Worcester, is now with
WCOP, Boston; Richard T. Dick,
former ship operator, is now with
WCAX, Burlington, Va., in charge of
technical operations
Don Holaday,
formerly with KFRO, Longview, Tex.,
is now with KVSO, Ardmore, Okla.
Howard M. Zile, formerly with
WSBC-WGES, Chicago, is now with
;

;

;

WCBD,

Zion,

111.

R. H. OWEN,
charge at KOA,

NBC

engineer in
Denver, and Mrs.
Owen, were in San Francisco the
early part of December, following
dedication of the network's Hollywood
plant.
Owen conferred with A. H.
Saxton, NBC western division engineer and also inspected the San Francisco studios and engineering department.

ROBERT
lahassee.

JIM RUSSELL,

1
'

former

KROW,

Francisco,
account
executive,
gone to sea as a radio operator.

CHARLES SHAEFFER

has

San
has
been

moved from the transmitter

of KTUL,
Tulsa, to the studio engineering staff.
Bob Kistler replaces ShaefEer.

PROCTOR

SUGG, NBC

A.

studio
engineer, San Francisco, and an ensign in the U. S. Naval Reserve, has
been commended by the Commandant
of the 12th Naval District for services
rendered during the recent fleet program on the Pacific Coast. Sugg voluntarily constructed and made available to the District a high-frequency
radio compass at Pt. St. George., Cal.

WILLIAM KELBAUGH,

former

Navy operator, has joined the press
KDYL, Salt Lake City, working night schedules.
staff of

CARL KESLER,

former page at
Dayton, has received his first
class
commercial engineer's license
and has been transferred to the sta-

WHIO,

tion's technical staff.

ARTHUR

TAYLOR,

B.

FCC,
craft

Army

now on

formerly with

the

V. N. JAMES, formerly with WLB,
University of Minnesota station, is
now on the staff of
Mfg. Co.,

RCA

Camden.

W.

C.

LENT,

formerly with General
Communications Laboratories, has
joined the engineering staff of NBC in
New York.

GRAHAM

KMOX,

TEVIS,

chief engineer of
Louis, has been elected
of the wireless division of

St.

chairman
the newly formed St. Louis Museum
of Science and Industry.
Harry La
Mertha, veteran radio editor of the
St. Louis Globe - Democrat, has been

named
D.

V.

KGFK,
named

NEWEST

competitor for the title
of Radio's Poet Laureate is Paul
Alger, of Swarthmore, Pa., who
has just published a book of poems
titled Random Rhymes of a Radio
Man. Plucked at random from his
rhythmic soliloquies is this stanza
from a poem called "Toast to Radio Engineers". It goes like this:
So here's our toast to the silent host
Of radio engineers

The

who

birds
glass.

Plotting and planning how best to
harass.
To convince an announcer he's only
an ass
Despite the shape of his ears.

Among

secretary.

TOSTENSON, formerly of
and KGVO, has been

WDAY

technical

director

of

Durango, Col.

WALTER

E.

HOLLAND,

KIUP,
Philco's

engineering vice president and director, has resigned to retire from
active business to his ranch at Paul
Spur, Ariz.

January

J,

DY

SALT LAKE
GETS ACTUAL

other

selections

are

"Mental Backwash to a
Hog", "Second Dose for Prune
Puss", "Radio See-saw", and "An-

"Rats",

RESULTS

and

UTAH

CITY,

SALES
Why

roost in their shells of

IN

Kerens

I

nouncer's Antidote".

SHOWMANSHIP

EQUIPMENT
RCA MFG.

Co.

Inc.,

Camden,

an-

nounces a new line amplifier. Type
55-A, a medium-gain amplifier also
adapted for a number of special applications such as increasing the level
on outgoing lines. A high impedance
unit is provided, in addition to the
usual line-matching input, for auditioning and monitoring. It is said to
have a wide frequency range, minimum harmonic distortion, unusually
low background noise level and ease
in servicing. A booklet describing the
amplifier has just been issued.

KDYL.

Lake City, has installed
General Radio distortion and noise-

level

measuring

equipment

at

its

transmitter as well as a new beat
frequency
oscillator.
Orders have
been placed for Western Electric
eight-ball microphones for studio and
remote control use.

KBTM. Jonesboro, Ark., has put its
new Truscon vertical radiator into
operation. A new ground system uses
six miles of copper wire and studios
are completely high-fidelity.
H. W. ACTON Co. Inc., New York,
announces a cutting needle for cellu-

1936
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WGAR
On

Because showmanship

KDYL. A

is

production staff

religion

a

at

maintained,

is

offering a background in music, sports,

news that assures that every
program broadcast by KDYL will have
the originality, finish and pace that
drama,

the difference between just another

make

program and radio shows that SELL!

Salt

lose acetate records.

the staff of the airradio laboratory of the U. S.
Signal Corps at Dayton, O.
is

Opus

DAVIS,

technician
of
Oleson Sound Studios, Hollywood,
was married in December to Virginia
M. Healy at Santa Monica, Cal. The
couple had the ceremony recorded,
giving the discs as Christmas gifts.
F.

an

REID,

H.

formerly of
WJAX, Jacksonville, Fla.. has been
named chief engineer of WTAL, Tal-

j

Do

Its

Dedicates Tower
Fifth Anniversary

MERCHANDISING
KDYL

Because
ices

that

paign.

renders the extra servsuccess

spell

windows at the

which your

studios, for

displays are invited
all

your cam-

for

Extensive and beautiful display

—

paid advertising in

Lake papers every day

Salt

your programs to the public

—

to

sel!

^fuU coop-

eration with your dealers and distributors

—a

personal interest in the success

of your advertising.

WGAR,

Cleveland, observed its
anniversary on Dec. 15 by beginning operation with its new
vertical
half-wave antenna, for
fifth

which substantial claims in coverage were made. To celebrate the
anniversary, the station presented
a one-hour dedicatory program the
same evening.
The new radiator, built by Vogt
& Conant of Cleveland, is one of
the first uniform cross-section towers in the country. It is 385 feet
high and the tower proper is a
three-sided uniform cross section
structure, each side being 40 inches
wide. It is constructed of steel,
symmetrical from top to bottom.
There are six insulated sections
permitting engineers to test any
one or combination of sections and
study current distribution to insure proper and maximum efficiency.
Another feature is that
loading may be inserted in any
section to change the current distribution to the tower.

WFMD,

OUTSTANDING FEATURES
Because

KDYL

offers the finest in radio

Up-to-the-minute news broadcasts from Transradio Press and KDYL
news bureau the unbounded facilities of
the World Broadcasting System transcription
library
the eight-year-old
Kangaroo Club with a membership of
45,000 children the Voice of the People
Rocky Mountain Ramblers Nite Club
of the Air many others and the cream
of NBC sustaining and commercial programs.
features.

—

—

—

—

—

—

—

Representative

JOHN BLAIR & COMPANY
New York
San Francisco

Chicago
Detroit

Frederick, Md. new 100watter recently licensed, was scheduled to go on the air on Jan. 1.
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,

WLS, Chicago
Altorfer Brothers, Peoria,

The Business of Broadcasting
WMCA, New

KTSA, San Antonio

STATION ACCOUNTS
sp— studio programs
—transcriptions
—

t

D

announcements
announcements

spot
— sa
transcription

ta

WHAM,

Rochester

Chicago
(candy), 3
thru Fred A. Robbins
Inc., Chicago.
Morton Salt Co., Chicago, 4 weekly
sa. thru Wade Adv. Agency, Chi-

Bunte

Bros.,

weekly

sa,

cago.

Musebeck

Shoe Co., Danville, 111.
(Health Spot shoes), 4 t, direct.
Stromberg Carlson Telephone Mfg.
Co., Rochester (radios), weekly sp,

thru Stewart, Hanford & Frohman
Inc., Rochester.
Regional Advertisers Inc., New York
(gas), 2 weekly t, thru McCannErickson Inc., N. Y.

Mayflower

Doughnut

Corp.,

WOR, Newark
York, 3
thru Blaker Adv. Agen-

weekly sp,
cy, N. Y.
Conti Products
(

New

Beck Shoe Corp.,

S.

Corp.,

New

weekly

soap),

Castile

sp,

York
thru

Henry S. Howland Inc., N. Y.
McKesson & Robbins Inc., Bridgeport, Conn,
ly sp, thru

(drug products), weekN. W. Ayer & Son Inc.,

N. Y.

Webster Eisenlohr

Inc.,

M

Chattanooga Medicine Co., Chattanooga (proprietary), 7 t, thru Neisser-Meyerhoff Inc., Chicago.
Julian & Kokenge Co., Columbus
(Foot-Saver shoes), 13 sa, thru

&

Aubrey, Moore

Wallace

Inc., Chi-

cago.

A'Lure Toilet Goods Co., St. Louis
(cosmetics), weekly sa, thru Kelly
& Stuhlman Inc., St. Louis.

WGN,

New

York, 1 sp, placed direct.
Tide Water Oil Co., New York (Tydol, Veedol), 52 t, thru Russell C.
Comer Adv. Co., Kansas City.
General Baking Co., New York (Bond
bread), 65 t, thru Batten, Barton,
Durstine tS: Osborn Inc., N. Y.
Florida Citrus Commission, Tampa
(fruit), 5 weekly t, thru Ruthrauff
& Ryan Inc., Lakeland, Fla.

A.

Sterling Casualty Insurance Co., Chicago, 3 weekly sp. thru Radio
Broadcasting Inc., Chicago.
Finance Corp., Chicago, 6
&
weekly sa, thru First United Broadcasters Inc., Chicago.
Willard Tablet Co., Chicago (proprietary), 6 weekly t, thru First
United Broadcasters Inc., Chicago.
Glessner Co., Findlay, O. (Turpo),
640 sa, thru Philip O. Palmer &
Co. Inc., Chicago.

Geo. A. Hormel

Co., Austin,

Mantho-Kreoamo Co., Clinton, 111.
(M-K Remedy), 4 sp, thru Beaumont & Hohman Inc., Chicago.
Pinaud Inc., New York (hair tonic),
3 t, thru Lord & Thomas, N. Y.
Angostura

-

Co.,

Wupperman

Corp.,

New

Fla.,
(fruit),
6 weekly t, thru
Ruthrauff & Ryan Inc., N. Y.
W. A. ShaefEer Pen Co., Fort Madison, la. (fountain pens), 6 sp, thru

&

New

York

Margarten, New York
(Matzoths), weekly sp, thru Advertisers Brdcstg. Co., N. Y.
Ajax Hosiery Co., Plioenixville, Pa., 3
weekly sp, 6 weekly sa, thru Blaker
Adv. Agency, N. Y.
Smith Brothers Co., Poughkeepsie, N.
Y. (cough drops), 6 weekly sa, thru
Hommann, Tarcher & Sheldon Inc.,
N. Y.
Wilbert Products Co. Inc., New York
(No-Rub polish), weekly sa, thru
W. I. Tracy Inc., N. Y.
Old Age Revolving Pension Plan, New
York (Townsend plan), weekly sp,
thru Tom Wallace Adv. Agency,

&

Fletcher

&

Ellis Inc., N. Y.

Co. Inc., Chi-

American Pop Corn
la.,

2 sp, thru

Co.,

Sioux City,

Coolidge Adv. Co.,

Des Moines.
Knox Co., Los Angeles (Cystex), 26
t,
thru Allen C. Smith Adv. Co.,
Kansas City.
WENR, Chicago

Homman, Tarcher & Sheldon Inc.,
Bernard Perfumers, St. Louis, 3
weekly so, thru Hilmer V. Swenson
Co., St. Louis.

Globe American Corp., Kokorao, Ind.
(poultry supplies), 48 sa, thru
Advertising Service Inc.. Kokomo.
Sears. Roebuck & Co., Chicago (furs),
22 sp, direct.
(rebuilt
Olson Rug Co.. Chicago
132 sp, thru Philip O.
rugs).
Co. Inc., Chicago.
Milling Co., Chicago
(Coco AVheats), 78 sp, thru Rogers
& Smith Adv. Agency, Chicago.
Household Magazine, Topeka, Kans.,
6 sp, thru Presba, Fellers, Presba
Inc.. Chicago.
Coyne Electrical School, Chicago. 13
sp, thru Philip O. Palmer & Co.
Inc.. Chicago.
John J. Lawler, Chicago (live stock

KMOX,
Penn Tobacco

&

Co.,

sa, thru
SeifEer Inc., N.

WCSC,

sp, direct.

St. Louis.

KDYL,

Adv. Co., Seattle.

Corp.,
a h
(cereal), 3 weekly t,

&

KSFO, San

J.

Guano

Francisco

Co.,

bait),

WTMJ, Milwaukee
Omaha (transportation), 16 sa, thru Caples Co.,
Chicago.
Kroger Grocery & Baking Co., Cincinnati (chain store), 52 t, thru
Ralph H. Jones & Co., Cincinnati.
Union

Chicago (habthru Julian

Pacific System,

Chappel Bros., Rockford,
L-Ration), 6 sa, thru
Smith Inc., Chicago.

sa,

KOMO-KJR,

Philadelphia

(KenRogers &

111.

Seattle

Hemphill Diesel School, Chicago, 4
weekly t, 1 sp, thru R. H. Albers
Co., Los Angeles.
Utica Knitting <Co., Utica, N. Y. (underwear), 25 sa, thru John Thomas
Miller, N. Y.
KFRC, San Francisco
Smith Brothers Co., Poughkeepsie,
N. Y. (cough drops), 7 weekly sp,
thru Hommann, Tarcher & Sheldon
Inc., N. Y.

(Saturday Evening Post), 3 sa,
thru Simpers Co., Philadelphia.
Illinois Central Railway System, Chicago (transportation), 13 sp, thru
Caples Co., Chicago.
Pure Oil Co., Chicago (Purol gasoline), 26 ta, thru Freitag Adv.
Agency, Chicago.
Zenith Radio Corp., Chicago (radio
sets), 8 ta, thru H. W. Kastor &
Sons Adv. Co. Inc., Chicago.
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N.

,

Oakland, Cal.,
6 weekly ta, thru
Tomaschke-Eliott Inc.. Oakland.
Shaeffer
Pen Co., Fort Madison,
Iowa, (pens), 18 weekly sa, thru
Philip O. Palmer & Co., Chicago.
Associated Oil Co., San Francisco
(gasoline), weekly sp, direct.

Wieboldt Stores Inc., Chicago (department store chain), 3 t direct.

KDKA,

way

thru McKee
Albright Inc., Philadelphia.

Pacific
(snail

Frank Adv. Agency, Chicago.

WBBM,

Pittsburgh

Campbell Cereal Co., Northfield, Minn.
(Malt-0-MeaI), 78 sp, thru Mitchell Faust Adv. Co., Clicago.

R

Wheatena

Chicago

Co.,

(bus
thru

Ernest Bader & Co., Omaha.
Gardner Nursery Co., Osage, la., 3
weekly sp. thru Northwest Radio

rect.

Publishing

(rail

Omaha.

Co.,

Pacific Stages, Omaha
transportation), weekly sp,

Inc., Chicago.
Carter Medicine Co., New York (liver
pills), 2 weekly ta, thru Street &
Finney Inc., N. Y.
Piel Bros., Brooklyn (beer), 2 daily
sa,
thru Cowan & Dengler Inc.,
N. Y.
American Weekly Magazine, New
York (publication), weekly t, di-

Curtis

Bader &

est

French Lick Springs Hotel Co.,
French Lick, Ind. (mineral water),
2 weekly t, thru H. W. Kastor &
Sons Adv. Co. Inc., Chicago.
Swartchild Co., Chicago (jewelry), biweekly sa, thru Neisser - Meyerhoff

erdashery chain), 4

Omaha

System,

Union

Charleston, S, C.

Co.,

Lake City

Salt

Pacific

transportation), daily sp. thru Ern-

(Vapex),
Small, Kleppner &
Y.

WMAQ,

Louis

Bernard Perfumers, St. Louis (Love
Charm). 2 weekly sp, thru Hilmer
Y. Swenson Co., St. Louis.
L. Cohen Grocery Co., St. Louis, 156
sp, thru Hilmer V. Swen.son Co.,

New York

New York

Washington Shirt

St.

Co.. Wilkes-Barre, Pa.

cigarettes),
Winners
(Kentucky
312 sp, thru Ruthrauff & Ryan
Inc., N. Y.
Kroger Grocery & Baking Co., Cincinnati (groceries), 104 t, thru Ralph
H. .Jones Co., Cincinnati.
Westinghouse Electric & Mfg. Co., St.
Louis (electrical merchandise), 78

Union

(Henrietta, Girard cigars), weekly
thru N. W. Ayer & Son Inc.,
N. Y.

weekly

Crow

sale), 1 so, direct.

sp,

E. Fougera

&

Palmer

Little

Soprani Inc., Chicago (accordians)
4 sp, thru Frank L. Shepherd Inc.,
Chicago.

sp,

thru Rogers & Smith Adv. Agency,
Chicago.
Dr. Salsbury's Laboratories, Charles
City, la. (poultry products), 39 ta,
thru N. A. Winter Adv. Agency,
Des Moines.
Country Life Insurance Co., Chicago,
9 sa, 1 sp, thru Critchfield & Co.,
Chicago.
Smith Brothers Co., Poughkeepsie,
N. Y. (cough drops), 90 sa, thru

WAIU, Columbus
Bulova Watch Co., New York, 32
weekly ta, thru Blow Co.. X. Y.
Central Shoe Co., St. Louis (Robin
Hood shoes), 2 weekly t, thru Morenus Adv. Agency, Chicago.
Ward Baking Co., New York (SoftBun bread), 11 weekly sp, thru

KNX, Hollywood

,

Philip O. Palmer
cago.

York

Inc.,

N. Y.

Horowitz

Cleveland

York
bitters )
3 weekly sa, thru
Donahue & Coe Inc., N. Y.
Florida Citrus Commission, Tampa,
(

Rand

(business machines), 6 sa, thru
Batten, Barton, Durstine & Osborn
Inc., N. Y.
Diamond Crystal Salt Co., New York,
weekly sp, thru Advertisers Brdcstg.

Minn,

canned foods), 6 weekly sa, thru
Batten, Barton, Durstine & Osborn Inc., Minneapolis.

WTAM,

-

Los Angeles.

Chicago

&

Remington

direct.
(desserts), 13 sp,

Jelsert Co., Chicago

Current News About Accounts, Pending Schedules, Transcriptions,
Agencies and Representatives; Notes from the Stations

(ABC

111.

Washing machines). 39

C.

"Now, Miss Know-it-all, how do

I get

it

into the oven?"

From San

Francisco Examiner

Chicago

Max

Mehl, Fort Worth (rare coin
book), 13 sp, thru Guenther-Bradford & Co., Chicago.
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AGENCIES AND
REPRESENTATIVES
PRESTOX PETERS,

II.

and Eastern manager

lenr

Sleiniuger

vice presiof Free &

^atftime Station
in

representa-

station

Inc.,

I^eAt

Miss

:ives. was married Dec. IT to
Marjorie Hodgsdon of Old Lyme,
The couple sailed on the
Conn.
CastiUa for Guatemala, where they
are spending their honeymoon on the
"Paeayal".
bride's coffee plantation
They will return to New York the
latter part of January via Xew Orleans and Chicago.

HORTOX W. MAiLIXSOX.

>i/NAX

for sLx

years Chicago manager for Theis

YANKTON,

&

SO.

DAKOTA

newspaper

representatives,
Simpson,
and more recently advertising manager of Baqiiefs. a sports publication,
has joined the sales staff of Furgason
& Aston Inc.. station representatives.
At present Mr. Mallinson is located in
Xew Tork but after Jan. 1 will return to Chicago for activities in the
Hidwestern area.

BL ACKETT SAMPLE

-

-

HUMMERT
new

added three

has

Chicago,

Inc.,

members to the radio department.
They are Earl Towner, formerly of
Don Lee Broadcasting System Alan
Kirby
Wallace, actor and director
Hawkes. formerlv writer and director
for CBS.
:

:

BROWX

& TARCHER Inc. is the
new firm name of the former Hommann. Tarcher & Sheldon Inc. agency.

LIGHT TEST OX AIR— Probably
the

first

broadcast of a light test

was that on the General Electric
Co. "^Melodv ]\Iaster" program on
XBC. Using the new GE light
meter and a new sight-light demonstrator. Alston Rodgers (right)
of
showed that Arthur Pryor
Jr.. vice president and rad o director of Batten. Barton, Durstine
Osborn Inc.. unconsciously selected
more than 20 times the amount of
light he ordinarily uses, as ideal

Complete Coverage of
A Great Farm Area

GE

&

5000 Watts Daytime

CBS

Affiliation

for newspaper reading.

Xew

Tork. following resignation of
George H. Sheldon, vice president, to

become executive
0"Dea. Sheldon &

vice president of
Co.. which formerlv

was Mark O'Dea & Co.

WIRE.

Indianapolis, has appointed
William G. Rambeau as national representative.

.JOHX" ROSE has been appointed
business manager of the radio depart-

ment

Blackman Adv.

for

Xew

Inc..

Tork. Carlo de Angelo radio director,
"will handle only program productions.

GEORGE

C. HOOPER formerly with
department of .lames H.
Adv. Agency. Chicago, has
Firestone Adv. Agencv. St.

radio

the

Turner
joined
T'aul.

A. E.

ATETARD.

formerly with Lord

Thomas as vice-president, has been
named to a similar post with Batten.

ifc

Durstine. Osborn and
charge of the Chicago office.

TBarton.

GUGGEXHEIM

Adv.

is

in

WXBR.

Memphis, has named WilsoniDalton as Midwest representative.
radio account

Emil Brisaeher & Staff.
San Francisco agency, was installed

executive.
'

as

president of the Milline

Club on

t)ee. 20.
I.

T.

COHEX

has been named chief

pf radio continuity
ing, Wa.shington.

of

Drier to that assistant to the general
sales manager of XBC. has resigned
:o join Cleveland B. Chase Co. Inc..

^"ew Tork radio prouction firm.

MacMAXUS, JOHX & ADAMS.

De-

agency, has opened a Los Anin the Petroleum Seeuri-

jeles office
ies Bldg.

iV

ALTER BIDDICkT

Los Angeles

tation representative, has built a winer home at Palm Springs, Cal.

.VLLAX MARIX. formerly with
31air

&

Co..

Jamiarv

.John

Chicago representative.
- Meyerhoff
Inc..

joined Xeisser
-hicago agency.
ias_

1.

Special

Clear Regional Channel

Agency,

Adv.

Xew York, now representing several newspape^-o^^-ned radio stations as well as the newspapers,
will shortly expand its activities
in the station representation field,
according to Eugene Katz, presiSeveral radio sales specialdent.
to
the staff.
ists will be added
While engaged primarily in nanewspaper representation,
tional
with branch offices in seven cities,
the company will also represent
non-newspaper stations, Mr. Katz
stated.
The stations now repreOklahoma Citv;
sented are

WKY.
WCOA,

KLZ, Denver;
Fla.;

KGU.

WHIS,

Bluefield,

Full

Time

Pensacola,

W.

Va.,

and

Honolulu.

Leavenworth to New Post
RALPH LEAVENWORTH, a vicechairman of the
general

ANA

advertising

Westinghouse Electric

board and

manager

&

of

Mfg.

Co.,
the latter

Pittsburgh, has resigned
post to join Fuller & Smith & Ross
Inc., Cleveland, as account executive for Westinghouse advertising.
Westinghouse is planning to record
a 13-episode series of quarter-hour
transcriptions, titled The Honeymooners, for use by refrigerator
dealers.

Kal Advertis-

FRAXTv OWEXS. for three years
with the radio department of Batten.
•Barton, Durstine & Osborn Inc.. and

:roit

KATZ

San

Agency.

Francisco, has moved to larger offices
in the Financial Center Bldg.. doubling its space. Established since 1926.
the organization, headed by George
Guggenheim, represents many nationally known products along tlie Pacific
Coast.

'WALTOX PURDOM.

Katz Expandiug Radio
E.

1936

IMBS Alters Rate Card

A NEWLY

Representatives

revised rate card has

been issued by Mutual Broadcasting System, effective Jan. 1, 1936,
and will be published in full in the
forthcoming 1936 Broadcasting
Year Book. According to a preliminary announcement by E. M.
Antrim, executive secretary of the
network, the basic one-time night
rates remain unchanged, though
net rates for night time schedules
of 13 weeks or more go up $24 to
§90 per period. Single-time basic
day rates go down from $7 to $4-5
per broadcast, with net rates for

WILSON-DALTON
Chicaso-Kansas City

NORMAN
New

CRAIG WALTER BIDDICK

York

West Coast

570 KILOCYCLES

daj-time series lasting 13 weeks or

more remaining unchanged.
•
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:

Ice Series on NBC-WEAF
NATIONAL ICE ADVERTISERS
Cleveland

Inc.,

(ice

will start the

ers)

manufactur-

Mary Pick ford

3)rogram on an NBC-WEAF network on Wednesday, Feb. 5, 1010:30 p. m. and each Sunday following for 26 weeks. The corporation was formed by the National
Association of Ice Manufacturers
to carry out their $600,000 advertising plans.
The program will
•operate under the advertising slo-

gan "Cold Alone Is Not Enough"
and will originate from Pickfair,
Miss Pickford's home in Hollywood.

Guest celebrities from all the
movie studios will be brought to
the microphone during the series.
Donahue & Coe Inc., New York,
.

been appointed to handle the
account. Radio is the major medium.

Tias

A

MILLION DOLLARS

WORTH OF SOUND
EQUIPMENT
Absolutely of no use

not for the

little steel

TRANSCRIPTIONS

if

it

were

needle that

forms the link between the record and your audience.

TITAN PRODUCTIONS

Inc.,

San

transcription concern, has
started a library service which is
being stocked with 1000 musical and
The
novelty transcribed selections.
service is under supervision of Clark
Wilson, recently appointed musical

Francisco

director.

MacGREGOR & SOLLIE

Inc.,

San

Francisco transcription producers, announce that two Mexican radio stations, XEPN, Piedras Negras, and
XBRA, Mexico City, have subscribed
for their musical library.

H.

CHAMBBRLIN,

W.

L.

formerly with
Batten, Barton &
Osborn Inc., and other agencies, has
Grombach Productions Inc.,
.ioined

Brann

New York

Inc.,

transcription and program

Ted Sills,
vice president.
formerly of Chicago Civic Repertory
Co. and Goodman Repertory Co., has
joined the firm as a production dias

firm,

rector.

FRANK ZAMBRINO.

Chicago man-

ager of Radio Transcription Co. of
America, Hollywood, has returned
there after an absence of a year. He
was accompanied bf Ben Crose, West
Coast manager, who had been in Chicago two months.

HOLLYWOOD
Holl.ywood,

Law Partnership Formed
RADIO ADVERTISERS
By Loucks and Scharfeld
GENERAL HOUSEHOLD UTILIARTHUR W
TIES
Chicago (Grunow radios,
.

attorney associated with the law
firm of Kirkland,
Fleming, Green
6
ar ti n
of

M

,

which

Louis

NAB

of

ART FULTON

W. H. BAGSHAW CO

Lang sound

Lowell, Mass.

studios in Hollywood after

Dist. by

H. W.

ACTON

CO.

LESLIE RAY

370

RAYMOND

was found

in his car at Palos Verdes, Cal.,
mid-December. Lately in sales
work, he had for years been with Oakland radio stations conducting a pro-

dead

7th Ave.

in

New York
City

gram

for children.

The law

STRASSKA LABORATORIES.

DR.

Los Angeles

(toothpaste) on .Ian. 6
weekly series of
thrice
a
quarter-hour studio programs Congo
Bartlett in Ethiopia. Grace Gla.sser
Adv. Agency, Los Angeles, has the
account.
starts

WALTER

School.

N.

corsets) has

New

Invites
Shift

Temporarily

ON DEC.

22

Nashville,

urged

at

9

WSM,

m.,
listeners "to
other station where
p.

its

tune to some
you'll find entertainment probably

more

your liking."

to

And

then for several hours the
facilities of
were used by
National Life & Accident Insurance Co. Inc., owning the station,
for a radio Christmas party for
its 3,000 agents.
In making the

WSM

WSM

—

we feel that you should
that our programs tonight
are designed especially for the
Shield Family."
artists participated in
All
the party, which included prostudios and
grams from all
a score of remote pickups.
with

us,

know

York, to service

has placed

tation)

WSM

N.

7

Listeners to

BUFFALO STATIONS
tune

WGR

or

between

50,000
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WATTS, LOUISVILLE,

KY.
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10

out of

5

in

WKBW

and

7 P.

M.

says Ross Federal

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & SLEININGER

Corp..

Roch-

Heat Division
advertising with Lord

its

York.

GULDEN

Inc..

New

York (mustard) has transferred its
account to Erwin, Wasey & Co. Inc.,
New York.

HYGRADE SYLVANIA

Corp.,

New

York (radio tubes), has placed
account with Richardson, Alley
Richards Co., N. Y.

its

&

VADSCO SALES

Corp., Long Island
City, N. Y., is advertising Djer Kiss

& Mavis
Adv.
B.

Blackman

cosmetics through
N. Y.

Inc.,

BABBITT

T.

(Bab-O

New York

Inc.,

appointed

has

cleanser)

Blackett-Sample-Hummert Inc.,
York to handle its advertising.

HOLLYWOOD

Academy

New

of Physical Jj

Education has appointed Newkirk &
Lawrence, Los Angeles agency, to
handle its advertising. Initial effort
be via radio in California. The
contract was made with KFWB,
Hollywood, for 52 weeks with five
quarter-hours a week.
will

first

CARL'S BAKERIES, Milwaukee,
has taken Oleson sound studios Congo
Bartlett in Ethiopia series of 26
quarter-hour transcriptions for use on
WTMJ, that city. The bakery firm
will use Ethiopian trail and exploration maps as giveaways on evidence
of purchase.

If!

!!

Westinghouse Fete

WESTINGHOUSE
Manufacturing
regularly

RETRY & CO.,

account with
New York.

Inc.,

(Delco

Y.

CHARLES

when

EDWARD

account.

its

its

W. Ayer & Son

WSM

UlUflS

Inc., New York (Nemo
named E. T. Howard Co.,

& Thomas, New

Listeners to

Its

St.

DETROIT & CLEVELAND NAVIGATION Co., Detroit (lake transpor-

has placed

TUNE ELSEWHERE

Co.,

KOPS BROS.

DELCO APPLIANCE

—

AND ADVERTISERS FOR HELPING US
TO MAKE 1935 A BIGGER BUSINESS

&

radio,

ester,

invitation to listeners, Edwin W.
Craig,
National vice president,
said
"We ask that of 6,552 hours of
broadcasting yearly, which
furnishes 18 out of 24 every day
we ask just these few for our
own rather large family. The air
is full of good entertainment, designed for the entertainment of the
general listening audience. While
you are cordially invited to stay

BOTH ADVERTISING AGENCIES

KOKEN

F.

(cosmetics), planning to use
has placed its account with
Oakleigh R. French Inc., St. Louis.

Louis

WSM

j
I

has used several announcements in the Capital to warn
motorists of cold weather. Henry .1.
Kaufman, Washington, places the
account.

Press Bldg., Washington.
Mr. Scharfeld has been in Mr.
Caldwell's firm since he resigned
from the Legal Division of the
former Radio Commission in 1930.
For two years he had served as an
attorney on the Radio Commission
staff.
He is a graduate of Harvard University and Harvard Law
tional

has rejoined Freeman

an absence of 15 months. He will have
charge of traffic activities.

director.

firm of Loucks & Scharfeld will be
established, with offiees in the Na-

business in

'

AMERICAN AUTOMOBILE ASSN.,

G.

managing

t

AVashington,

Caldwell is Washington resident
Scharfeld
partner, has resigned effective Jan. 1, on which
date he will join in a partnership
with Philip G. Loucks, former

Recording Studios.

went out

Co.,

refrigerators),
has
named Roche,
William.s & Cunnyngham Inc., Chicago, to service its account.

Washington radio

December.
Mfg. by

HARFELD,

5 C

Co.,

&

broadcasting

scheduled

KDKA

Electric

which launched

went on the

air in
1920, will observe its Golden Jubilee Year in 1936. The 50th birth-

day occurs on Jan. 8, and a family
gathering for the 12,000 employes
in the Pittsburgh district will be
held
simultaneously with meetings of Westinghouse employes in
every important factory and office
Some 40,000 emin the country.
ployes are involved, and the Pittsburgh program will be broadcast
to all of the other meetings over

Westinghouse

the

short-wave

transmitter, W8XK, Pittsburgh. It
also will be picked up by international representatives in foreign
countries.
P.

LORILLARD

Co.,

(Muriel cigars) on
Muriel Sport Page
WEAF, New York,
formerly used for

NBC

New

York'

Jan. 4 starts
of the Air on
the same hour
the Lorillard

sports program.
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Federal Programs Change in Two- Year Rule
STUDIO NOTES
Over Short Waves Allows Former Employes NEW studios
WLW, WSAI and
Of FCC to Be Witnesses W8XAL downtown
Cincinnati are
Predicted by Payne AN AMENDMENT to the so- nearing
completion, with some pro-

Now Operating
On 890

-of

in

FCC Official Says Broadcasts
From Arlington Are Planned
AGAIN sharply criticising American broadcasting, this time largely
on the basis that short wave relay
broadcasting from this country
carries advertising which is alleged
be "riling" the people of South

to
^

America, Commissioner George
Henry Payne, Republican member
of the FCC Telegraph Division, lecturing before Syracuse University

I

I

students Dec. 16, declared that this
"disagreeable situation is about to
be cleared up by the government

I

itself."

I

Devoting a very small portion
of the press release on his lecture

j

!|

to the activities of his own division, which he intimated is func-

i

tioning smoothly by comparison
with the other two FCC divisions,
Mr. Payne pointed out that the
rectification will come in the form
cultural and intellectual programs to be broadcast from Arlington under U. S. government
auspices via the five short waves
reserved by presidential order under the 1932 Montivedeo conference
agreement of the American repub-

of

'

jj

I

lics.

Thus far the State Department,
to which was left the plans for

I

utilizing the short waves, has made
no announcement of such plans.
[Editor's Note: While asserting
that American commercial programs
received in South America are irking
citizens of the nations there,
Mr.
Payne did not point out that all but
a handful of broadcasting stations in
South America are commercially oplerated
-and that, according to reliable reports received here, the South
Americans have by no means achieved
the finesse in presenting sponsored
programs already accomplished here.
Advertising is commonplace on the
„air in South America, where the same

jl

'l

'!

—

,

system of non

-

governmental support

prevails generally that is in vogue in
the United States, so that the relatively small number of commercial

programs relayed from this country
via short wave adjuncts of regular
broadcasting stations can hardly be
regarded as offering something newly
offensive to listeners there.
Indeed,
leports from South America have indicated that American commercial programs that can be heard there are
among the most popular of all pro|grams received.]

Class Allocations

I

'although

the FCC Broadcast
^Division faces such problems as
super-power, higher regional powers, new rules and regulations and
television, Mr. Payne asserted that
j"the main problem in this [Broadjcast] Division is the demand on
^tthe part of educational, religious

jand labor leaders for what they
jconsider a fairer division of broadjcasting facilities.

With

this

goes

the complaint of the public
to the character of the adver-

ijalso

jas

programs."
Because his espousal of the de,mands for such class allocations of
facilities has met considerable adVerse criticism, Mr. Payne goes on
jltising

record as favoring some of the
work of the commercial broadcasters and admitting that government

{Ownership of the radio without adsvertising support would not be failTOred here. He added:
"Inasmuch ai I have, at various
times, seemed to be a sharp critic
i

January

1,
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called "two year rule" adopted by
the FCC last May under which its
attorneys and employes are prohibited from practice before that
agency for two years following
their resignations, was adopted by
the FCC Dec. 18. The amendment
has the effect of modifying the
rule so that engineers and others
may appear before the FCC as
"witnesses in any hearing, investigation or other procedure." It does
not modify the restriction against
attorneys, however.
Prior to adoption of this amendment, it was learned, the FCC
voted down a proposal that the
rule be modified to bar attorneys
from practice only on matters
pending before the FCC at the
time they were so employed. This
would have made the rule conform
with the procedure in force before
the Treasury Department.
The new rule, as amended,
reads
No one serving on the FCC on or
after July 1, 1935, shall be permitted
to practice, appear, or act as an attorney or agent in any case, claim,
contest or other proceeding before the
Commission or before any division or

agency thereof, until two years shall
have elapsed after the separation of
said person from the said service.
Nothing herein should be construed
to prevent any former officer or employe of the FCC from appearing as
a witness in any hearing, investigation
or other proceeding before

it.

of commercial broadcasters, I beit is only fair that I should
say, what I have said before, that
they deserve great credit for some
of their programs. I am personally deeply grateful always for the
two hours on Sunday of the New

grams

still

studios

at

to

the

plant.

The new

music

library

be broadcast from the
Crosley Radio Corp.
studios include a large

Kilocycles

with arrangers assigned to miniature studios of their
own, adequately sound-proofed. Similar rooms are arranged for the 14
members of the continuity department.
New crystal-type microphones will be
used,

in

all-directional,

bi-directional

Pioneer Broadcasting
Station of Spokane

and uni-directional types. The largest
of the five studios will seat 175 and
accomodate large orchestras. Last to

Covers the

be completed is the studio for transcriptions and news broadcasts. Sales
offices will be located at the downtown
site.
Total floor space of the new

Spokane

studios will be 16,000 square feet.

WMEX,

Boston, in mid-January will

move

its studios to larger quarters to
be located in the
Bldg., 70
Brookline Ave. Three large studios
will be equipped, the largest 42 x 24
feet. The control room will command
a view of the three studios and transcription room and will be raised
about three feet, above them. The reception room also will command a
view of the three studios.

WMEX

Washington

300
Million
Dollar

Peaceways a Siistainer
CBS

is broadcasting World Peaceways as a sustaining feature, the
first of these sustaining programs
having been given Christmas

trading area like a
double blanket

REPRESENTATIVES

night, but starting Jan. 3 the program will be heard each Friday at

10:30-11

J.

m. H. V. Kaltenborn,
CBS commentator, serves as master of ceremonies. Guest speakers
and artists will appear. The program formerly was sponsored by
E. R. Squibb & Son, New York.

H. McGILLVRA. 485 Madison
YORK ... and
Avenue.

NEW

Palmolive

p.

Bldg.,

WALTER BIDDICK
of

Commerce

and 601

Bldg.,

Russ Bldg.,

CHICAGO

CO..

568

Chamber

LOS ANGELES

SAN FRANCISCO

lieve

York Philharmonic, and other philharmonic societies elsewhere are
building up respect for radio, while
at the same time they are intensifying the feeling that what can
be of such noble use should not be
debased by a mercenary spirit and
frequently vulgar high pressure
salesmanship.

"As

said at Columbia Univerdo not think this country
is
in favor of such a system as
that in Great Britain and other
countries where no advertising is
permitted and where the radio is
either government - owned or government - administered or domis'ty,

I

I

nated.

"What
and

my

the people want,

I believe,

am

very glad to say that in
talks with some of the imporI

tant top figures in the radio industry they are inclined to consider
most favorably, is some standard
applied to the advertising. Surely
nobody could but praise the good
taste with which the Ford Motor
Co. puts on its programs, or the
Philco, or as one educator wrote
me from California, with which the
Standard Oil furnishes the symphony concerts to the people on
the West Coast."

1936

Increase

On
The

large

Sales

1010

the Dial at

WHN

number of advertisers broadcasting
has made 1935 a year of outstandfor the Station of Stars. You, too,

over
ing success
can take advantage of WHN's unequalled
background of showmanship to insure your
sales success in 1936 in the largest market in
Greater New York ... a service
the world . .
to you that combines the triple entertainment
Metro-Goldsuccess of
wyn-Mayer Pictures and Loew's
world-wide circuit of theatres.
.

WHN,

We

believe that a sincere interest
in building sales compelling programs for you and our keen understanding of the types of en-

tertainment that unfailingly
build and sustain audiences, exto
plain the rapid rise of
leadership in local popularity. It
is yours to command ... a skilled
production staff with first call on
.
unequalled talent sources

WHN
.

WHN

.

Bureau, William
Morris Agency, M-G-M Studios
and Loew's Theatres.
Artists'

WHN

Loew

State Theatre Bldg.
B'way and 45th Street

New York, N. Y.
1000 Watts
1010 Kilocycles

RADIO STATION

EPRESENTATIVES

WALTER BIDDICK

CO.

568 Chamber of Commerce BMg., Los Angeles
1358 Ross Bldg., San Fraacisco, California
1038 Exchange Bldg., Seattle, Washington
619 Charles Bldg., Denver
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f
KTRH,

PROGRAM NOTES
TABULATION of
ceived
by MBS

WATSON,

THE NEEDLE!

THIS DMYER

re-

letters

32,87.5

You

Your

and

to

which noted educators

KTUL

CO-OPERATING

KYA, San

listen

to

the weekly police department safety broadcasts on WMCA, New
York, and write to him, Officer

Dixon mails

windshield

stickers like this.
Francisco, has inaugurated

a new policy of translating titles of
classical music
symphonies, operas,
etc.

TO MOTORISTS — Who

James

—
—into English, as well as announc-

ing them in the original language.

THE TOBACCO

market

in

Reids-

N. C, is completely sold on
radio, using WBIG, in Greensboro,
for two months sponsoring Transradio
news.
ATI records in amount and
prices have been broken on the Reidsville market. WBIG's region centers
more than 75% of the tobacco plantations from which American cigarettes
are manufactured.
ville.

of

"HAPPY-GO-LUCKY HOUR",

one
of the oldest five-day-a-week afternoon
variety shows on the Western air-

lanes, and cradle of many now nationally known radio stars, has been
taken off the CBS-Don Lee network,
after almost eight years of continuous

local

speaker

is invited to participate each week in
the Woman's Radio Revue program of
KDYL, Salt Lake City. The program
includes a ten-minute true life drama
and a five-minute fashion talk.

FROM

his study. Dr. W. A. Stanbury, Greensboro, N. C, minister,
broadcasts common sense advice o»
personal
and home problems on
under the title From the Pastors Study, using a quarter-hour at

WBIG
8 :45

METROPOLITAN CARAGE BOARD OFTRADE..«

will

KTUL, Tulsa, will stage its annual
Revue and Dance in Tulsa's
6000-capacity coliseum on New Year's
Eve. Staff artists appear in an hour's
program and studio orchestra plays
for dancing until 3 a. m.
Regular
night club admission is charged.

AN OUTSTANDING

NEW YORK POLICE fAFETYCAHPAIGN

be called.

number

necessary to

within a block of the studios.

TO HELP

NBC

A

it

wade barefoot across viaducts to get
to the studios. The flood waters came

CAHE
COUHTEiY
COMMON 5ENfE

Government

are located.
artists found

KTRH

TO Uf E

Series having recently won the award
of the Women's National Radio Committee as the best non-musical sustaining program on the air, the American Academy of Political and Social
Science is going on
every Tuesday evening for 19 weeks, Feb. 4-.June
9, 1936, 7:45-8 p. m.
(EST with a
new national forum on public questions,

studios

PLEDGE

on the question
"Should President Roosevelt Be Reelected", asked by Drew Pearson and
Robert S. Allen on their Washingion
Merry-Go-Round program for Gruen
Watch Maker's Guild, Cincinnati,
showed a 2^2 to 1 vote in favor of the
President's re-election. The program
is broadcast Tuesdays and Saturdays
7 :4.5-8
De Garmo-Kilborn
m.
p.
Corp., New York, is the agency.

IT'S

Houston, gave a vivid picture
recent flood damage, Ted Nabors
and Harry Grier describing desolation
in the downtown district from the
roof of the Rice Hotel, where KTRH
of

m. Wednesdays.

p.

KFEL-KVOD,

Denver, gave a sponsored play-by-play account of the football game Dec. lij between the Detroit
Lions and New York Giants, at Detroit, for the professional championship.
Program was wired from Detroit because of Mountain terrritory
interest in local men on the teams.

KH.J, Los Angeles, recently staged a
Netcshoy Calling Contest, awarding
three prizes to winners.

WMAZ, Macon, Ga., on Dec. 23 began
four news broadcasts daily through
arrangement with the Macon Telegraph and News. Associated Press
dispatches will be used. Under the arrangement, program schedules of the
station will appear daily in the two

newspapers.

KSFO, San

recently divided, with the first half
hour eminating from KFRC. Balance
of the broadcast was from KHJ, Los

Francisco, has inaugunightly 15-minute feature
which is used solely for previewing
and plugging other daily programs on
the station. Highlights of programs
have been transcribed especially for
the broadcast, and are used along lines
similar to movie trailers.

Angeles.

KOIL, Omaha,

Harrison

broadcasting.

Holliway,

manager of KFRC, San Francisco,
announced that the broadcast has been
removed only temporarily from the
schedules.
The hour broadcast was

rated

a

in its daily Behind
the Scene program, included portions
of the article on
television which
appeared in the Dec. 15 issue of
Bro.^dcjvsting, with John M. Henry,
KOIL manager, reading the excerpts
on the program, which he conducts
personally.

RCA

FRD* No.

TO THE

KMOX,

FINEST

IF you

40%

2

less!

of dollars of 1934 origin are

—

—

your ears and your good
judgement.
Hear typical specimens of our reg-

3

16"

Then a

!

— of

a

now

full,

1

corp.

Dyer Process Recording
101

PARK AVENUE,

NEW YORK

CAIedonia 5-7530

NATIONAL

PRESS BLDG., W/.SH.

Page 40

D. C.

circulation.

Northern

Cali-

their prime.

1

— 893
since

7

1

the Southern Pacific R. R. has reported that
$55,500,000 will be spent in 1936 for maintenance
and equipment, an increase of close to 5'/2 fi^il"

—That

over 1934.

new

industries

have located

in

San

Francisco

1931.

the man-hours involved for the two San Franconsume 79,850,000 hours.

cisco Bay bridges will

8—That

all

POWER,

these

factors

combined

San Francisco.

in

—

Methods

in

millions

— That
lions

6

—

Radio & Film

in

i

5

16"

uninterrupted 30 minute program!
Your ears will not deceive you in
deciding that quantity has nol been
sacrificed to quality, that the reproduction is worthy of your finest
programs
instrumental or vocal.
Your common sense will tell you
these factors plus 40% lower costs
mean large savings in production,
mailing, shipping and storing costs.
In your offices or ours a letter or
telephone call will do it.

and pastures for cattle

in

sales.

passenger and commercial car sales for the
months were considerably more than the
total sales for any of the four preceding years,
months of 1930.
and slightly more than the first
first

—

electrical transcription.
recording on each side

now

in

—That

A

recordings for a fifteen
off -the -air and

minute program

— Ranges

fornia are

satisfy

ular

— Christmas brings from 6 38% increase
—That trade conditions are so favorable that
to

1

will take time off
in your
ours fifteen minutes will

offices or

St. Louis, celebrated its tenth

anniversary Dec. 14 with a ijrogram

RECORD INGS
that cost

12 Reportins for Duty, Sir!

Why

BUYING

spell

not cash

in

NOW!

5,000 watts

mum

to its present
quarters in the new St.
Louis Mart Building from which it
broadcasts with 50,000 watts on a
clear channel. Launched under the cooperative sponsorship of 17 St. Louis
was taken
business houses,
over by CBS in 1932 and is today
one of that network's key stations,
originating more than 2200 chain programs a year.

magnificent

KMOX

KGNC,

Amarillo, Tex., is broadcasting a farm hour in which the farmers
themselves participate, rather than
experts. The program, broadcast Saturday mornings, in addition to the
daily farm broadcasts presents the
farmers who have
experiences
of
learned their methods by the trialmethod.
The Texas Extenand-error
is
cooperating,
with
sion
Service
county agents assisting in arrangement of prograrns.

of changed
governing super-power on
clear channels, WHO, Des Moines,
on Dec. 23 filed with the FCC an
application for an increase in
policies

power from 50,000

National Representative:

Two

* Federal Reserve

District

500 Kw.

IN ANTICIPATION

The Voice of the Examiner

Hearst Radio

(at that time the maxi-

power allowed),

WHO Asks

KYA

i

commemorating the station's growth in
the Mayfair Hotel, St. Louis, with

and
ban hrancisco

others

WGN,

to 500,000 watts.
— KNX,
Los Angeles,"
Chicago—have similar

applications pending. The only station in the country using a halfCincinnati,
million watts is
450,000 watts of which are licensed

WLW,

on an experimental basis.
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Agency-Newspaper Plans
In Canada Are Opposed

I

PROPOSED new regulations of
the Canadian Daily Newspapers
Association relating to publisherand
relations
agency-advertiser
compensation were opposed by the
Association of Canadian Advertisers in a presentation made public
Dec. 27.
Paralleling somewhat the views
of the Association of National Advertisers of this country, the presagreed that something
entation
should be done to rectify these relations, but it objected vigorously
td the method proposed by
and the Association of Canadian

,

'

CDNA

Advertising Agents.

ACA

objected to
Specifically, the
the conclusion in the proposed new
franchise regulations that the advertising agency is the employe of
the publisher. The agency; it mainstained, under law is the servant
On this score,
of the advertiser.

'1

was suggested that all parities
concerned consider the advisability
of the publishers adopting net
rates for their space, and placing
squarely upon the shoulders of the
advertiser the responsibility for
paying his servant, the agency, for
services rendered.
Further, it was argued, the new
it

regulations would make it difficult
for new blood to enter the agency
!

by imposing

rigid restrictions
upon new franchises.
Under the commission form of
remuneration, the reception of rebates, in some cases, and the payment of additional fees in others,
it was held, are the only methods
which advertisers can employ to
bring agency remuneration in line
with the service rendered. The profield,

new

regulations would
hibit rebating of commissions
the auditing of agency books,
according to the ACA, would
vent such adjustments as have
viously been in force.

posed

pro-

and
and
prepre-

Five Broadcasters Agree
To Stipulations of FTC

WESTERN BROADCAST

Co.,

operating KNX, Hollywood, has
entered into stipulations with the

'Federal

Trade Commission

to

abide by action taken in five cases
before the Commission involving
companies which allegedly advert!feed
their products over KNX.
The five companies had previously
entered into stipulations with the
Commission to cease and desist
from certain advertising practices.
The companies are: Nourishine

Manufacturing
Germania Tea

Los Angeles;
Minneapolis;
Old Mission Tablet Co., Pasadena,

I

I

;

Co.,
Co.,

King's Better Vision InstiLos Angeles, and Tablet
Sixty-Six Co., Los Angeles.
WNAC, Boston; WCSH, Port-

.Calif.;

tute,

land, Me.,

and

WGAR,

Cleveland,

have agreed to abide by Commission action in a case involving K.

Hughes

A.

Co.,

Boston, dealer in

Salicon, a cold remedy.
Truth Publishing Co. Inc., operI'ating WTRC, Elkhart, Ind., ad-

mits broadcasting advertisements
for Deuel's, of Centerville, Mich,
(ointment) and agrees to abide by
a stipulation previously entered
into by the advertiser with the

fTC.
Matchabelli Perfumery
York, has agreed to stop
advertising the words "26 Rue
Cambon, Paris," or similar terms
wRich indicate that its products
Prince

Inc.,

•are

New

imported.
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DID THEY LISTEN!

WHIO

Santa ProgramlArouses

Phone Company

WHIO,

Dayton, for the

in

11

its

-

month

first

time

existence,

was

forced to revise a program after
its first appearance because of too
much response. The station had
planned a three-a-week program in
which children in the Dayton homes
could call "Santa Claus, direct to
the North Pole" with the parents
of the children being able to hear
the two-way conversation through
their

own

radios.

The program was

sponsored by the Sears, Roebuck

&

Co. local store.

The studio was wired for the
two - way program with Rudolph
Werner, actor, receiving the call
through a head-set. Only 18 calls
were put on the air, but the telephone company called station officials and insisted they discontinue
the show. Later in the afternoon
telephone officials forwarded a letter to the effect that the program
had "jeopardized the service of the
entire community".
total of more

A

than 5000 calls had been received
during -the first half-hour.
So WHIO decided it would be
better

for

children

have Santa Claus
the

to

write

and

them during

call

program hour.

Many American
Heard Direct
NOT

Stations

England

in

the listening

all

abroad to

American programs is on the short
According t o "Night
waves.
Watchman", reporting in WorldRadio of London, a number of
American stations are heard directly on their regular waves in
England due to the fact that Westtransmission is usually
than East-to-West, a phenomenon noted on the Pacific Coast
also where Japanese stations sometimes come in quite well. Nor were
the stations heard in England all
on clear channels; some were regionals of lower powers. Among
the stations listed as heard during

to-East
better

WABC, WJZ,
WHN, New
WBZ, WAAB and WNAC,

November

WEAF,
York;

Boston;

were

WNEW
WTIC,

for their

Bmte Strength

and High

Fidelity!
"GREEN SEAL"

The development of the
years of
opened a

experimentation

and

DISC, the result of
manufacturing experience, has

new era in the field of high fidelity reproduction. The
super-sensitive, extremely pliable surface of the non-breakable
"Green Seal" disc makes it possible to record on any standard
wax cutting machine. Supplied with three center holes, preventing
slippage during cutting, the disc is non-inflammable and will not
deteriorate with time.
INSTANTANEOUS RECORDING EQUIPMENT

IN ITS

MOST CONVENIENT FORM.

PRESTO INSTANTANEOUS RECORDER

and

Hartford ;WLW,

Cincinnati; WPG, Atlantic City;
WCAU, Philadelphia; WGY, ScheRochester;
nectady;
WBT, Charlotte; WIOD, Miami.

WHAM,

Group Formed
Interests

in

FORMATION

of

to Foster

Shortwaves
the

Shortwave

Institute of America Inc., was announced Dec. 16 by Oswald F.
former newspaperman
Schuette,
and former copyright counsel of

the

NAB. Mr.

Schuette

is

president

of the Institute which, he said, is
organized to "stimulate the development of shortwave radio by fostering the public interest in inter-

national broadcasting, radio telephony, radio telegraphy and tele-

The Universal

Instantaneous

largest broadcast stations
tability
compactness and

—
accessory equipment

in

all

Recorder has

long

been

efficiefit

as standard
the country.

specified

and transcription laboratories
dependable operation makes

in

the

Recorder

a

equipment by the
complete porIts
necessary unit of

studios.

Consult with our engineering department regarding your recording

All Presto

equipment

is

difficulties.

unconditionally guaranteed.

vision."

Mr. Schuette declared there are

wave radio sets in
use in American homes, and it is
estimated that a like number will
be sold in 1936. About 100 shortwave stations are broadcasting
daily but at present there are no
facilities for dissemination of their
complete program^s. The Institute,
he asserted, will provide a clearing
house for these schedules and arrange for their distribution to set
owners.
5,000,000 short
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New Stations Urged
NEW STATIONS in Chattanooga

Record Year Behind, Radio Soars
(Continued from page 11)

were recommended
to the FCC Dec. 23 by its examiners following hearing. Examiner
George H. Hill recommended grantand Lima,

0.,

ing of the application of W. A.
Patterson for a new station on
1420 kc. with 100 watts daytime.
Granting of the application of
Herbert Lee Blye, former operator
of WTBO, Cumberland, Md., for a
new station at Lima on 1210 kc.
with 100 watts, daytime, was rec-

ommended by Examiner Melvin H.
Dalberg.

RESPONSE!
BROADCAST at the day's
low-point of listener-interest (4:00 to 4:30 P. M.)

the

WTMJ "Corner Grocery'

one month
mail
response
brought a
from 2,479 listeners (no
"give-away hook") in 232

program

towns

in

ture but also to making broadcasting a still more dynamic influence
in the cultural life and growth of
our people."
Optimism as to sales prospects
was voiced in the following statement from H. K. BoiCE, CBS vice
pi-esident in charge of sales:
"One of the major trends in
1936 will be, I think, the increasing number of advertisers on the
air 52 weeks of the year. Another
will be the increased use of day-

time broadcasting, particularly by
those advertisers whose major appeal is to the woman and to the

As more advertisers discover how large and receptive an
audience awaits their sales message during the day, and how inexpensively it can be reached, there
should result more and better programs directed at this audience.
These factors will have a tendency
to straighten out the curves in the
monthly broadcasting volume we
saw in the early days of the industry."

child.

Fitzpatrick Notes Gains

SPEAKING

NAB

in five states.

WTMJ

who

Detroit,

states that

also

manages WJR,
1936 will see

"an intense interest focused on radio due to the fact that the peak
always
is
listening interest
of
reached in the year of presidential

He continued:
elections."
"It will be brought home more
forcibly than ever before what a
vital adjunct radio is in American

The Milwaukee Journal
Representatives. Ed. Petry

for the industry as a
President Leo J. Fitz-

whole,
patrick,

& Co.

The past six months have
demonstrated that radio is well established in an onward and upward
trend, but the forthcoming keen
life.

attention

walks of

from

listeners in all
Will be a renewed
our efforts."

life

challenge to

Pepsodent, Fitch See Rises

18

li-^®

MX.

^

9tat'^°^

lad to

=

3tet^e^

It

is

successes

like

that

these

manager of the Pepsodent Co., pointed out that the company has two network programs
running namely, Amos 'n' Andy
five nights a week, and
the Al
Pearce
show three afternoons
weekly.
"Whether we will maintain both programs throughout the
52 weeks for next year," he said,
"no one knows. It is a safe prediction that our radio expenses for
next year will at least be the same
and probably more than for this
last year."
F. W. Fitch Co., states Gail W.
Fitch, its advertising manager,
will increase its general radio budget by about 25% in 1936, all of
which will be for network shr>w"
"Peisonally," he said, "I believe
that radio advertisers during this
year have learned some very valuable lessons, which should, not only
in 1936 but in the future, be of
great value to the industry as a
whole.
I believe
that 1935 has
proven that it takes somethint?
more than a high salaried entertainer to keep an audience, and
further, that intelligent cooperation
between sponsors and performers
is essential to the successful promotion of a prosrram with the resultant sales which are necessars^
to carry on the advertising expend-

WMBD
PEORIA BROADCASTING COMPANY
Comm. Mar.
Edgar
& Mgr.
Chas. C. Caley,
Free, Johns & Field, Inc., National Representatives
New York, Chicago, Detroit, Us Angeles, San Francisco
Bill,

one of the seasoned radio advertisers on the Coast, will continue
in 1936, under present plans, the
schedule of 1935, entailing an estimated expenditure of $225,000,
according to E. J. McClanahan,
manager of sales development.
Cities Service Co., one of th°
oldest of the network advertisers,
will continue its one-hour show
over NBC, according to Elliott
McEldowney, director of advertising and news. On the 1936 outlook he said
"There is no longer any doubt

Pres.

"Hundreds

now

Phiico Expects Big Year

PHILCO, one

of the big radio advertisers, as well as the leader in
radio set sales, anticipates a big
year in 1936 for the industry as
T. A. Kennally, sales
a whole.

manager, declared:
"There are sound

HOURS

Christmas

and

logical

reasons for anticipating a continuance of the healthy growth of the
in
1936.
broadcasting industry
During recent months there has
been a clearly discernible increase
in listener interest, as reflected in
the rising curve of radio sales,
especially with regard to all-wave
sets.

"This stimulation of public interest in radio is due to many varied factors including the continimprovement of receiving
ued
equipment, the many fine programs
broadcast by our domestic stations, and the focusing of public
interest on programs of foreign
origin as broadcast bv short-wave
and rebroadcast by domestic staThere is everv reason to
tions.
believe that durine 1936 radio will
have a larger, more annreciative
audience than ever before; and
that sponsors and broadcasters will
make increased efforts to reach
and please that audience."

Young & Rubicam Gain

AMONG

the agencies, the same
sort of optimism is annarent. William R. Stuhler, Youne & Rubicam radio director, declared he
exnected the business of broadcasting to move ahead in 1936 with
the same, if not greater, momen-

tum than

that which characterized

His own agency, he de1935.
clared, enjoyed a substantial increase in radio business over 1934.

"We

found," he continued, "that

network advertisers used more and
more stations and made larger
Everything
talent appropriations.
points to the continuance of this
Several of our clients will
trend.
increase their 'spot' activities and

on

YOU

L.

Keep to Radio
OIL Co. of California,

Solid Commercial

arc

be to make known a sales message,
a matter of company policy or an
explanation of operations and consumer facilities, radio advertising
seems to be exceptionally capable
of
performing
these
missions.
Broadcasting, as an important medium, undoubtedly will hold its own
permanently in the field of pubof major sponsors
patronize broadcasting where
just a few years ago they were
numbered by the score. And
shortly before that there were only
the venturesome few.
This progress that has been made is, in itself, the most practical comment
regarding the utility of broadcasting.
The fact that Cities Service
has been on the air for ten years
is sufficient evidence, I believe, regarding our belief in its general
usefulness."

pressed.
vertising

18

causing time-buyers to realize that
Central Illinois cannot be "covered"
without WMBD. Let us show
why 175 Local Advertisers and 70
National Advertisers used
during the last year!

the

licizing.

Via^e

ear

of

extreme optimism is exHarlow P. Roberts, ad-

pieas

U'^To-rres-^^^^ radio

one

the prominent radio ad-

Utilities

Octo^

is

vertisers,

STANDARD

315

broadcasting

AMONG

iture."

OPTO

that

major mediums for reaching the
public, no matter what the advertising problem may be. Whether it

Day

Such Patronage
Proves Performance

may become network

sponsors be-

To handle
fore the end of 1936.
the increased volume our radio
staff" has recently been expanded
by the addition of five new members."
Kynett and Botsford Report

KTUL
=
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PEORIA, ILLINOIS

AN INCREASE

of 20% in transcription spot and of 10% in network appropriations for accounts
handled by the Aitkin-Kynett Co.
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•

January
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1936

.

estimated by H. H. Kynett,
is
"I bepresident of the agency.
lieve," he reported, "that broadcasting facilities will again be in
heavy demand by commercial sponThe gensors throughout 1936.

improvement

eral

in

programming

is adding materially to the commercial value of broadcasts in that
more programs than ever are provI look
ing to be sales producers.
to see great progress made in the

development of effective commerand their acceptability to the

cials

general public."
"It is our belief," declared David M. BOTSFORD, president of Botsford, Constantine & Gardner, "that
agencies have gained a greater
grasp of radio possibilities this
year than in all the time before.

Daytime hours especially offer
markable opportunities for

re-

a

straight selling job on foods and
bought entirely by women.
One new sectional radio program
on a highly competitive staple food
product increased sales this fall
Our total radio billing in
35 %.
1935 shows a substantial upward
trend."
articles

American Association

of Advertising Agencies. It follows:
"A year ago I said that the outlook for radio in 1935 was 'bright'
and would venture the same opinion at present as to the outlook
for 1936.
year ago I hoped that
1935 would see four things done in

Around
REVERSING
cedure,

"

'1.

"That economic

a Noise
the usual pro-

Nathan Caplow and

Edward Simmons

A

the broadcasting

Prall, of the FCC, remarked:
conditions are
on the upward trend and are about
normal in the broadcasting industry is verified by reports I have received during the past weeks from
broadcasters in all parts of the
United States. All reports are in
complete accord and show conclusively that business is far better than it has been for some years,
and in some cases time has been
S.

of the staff

WAAF,

Chicago, are writing a radio drama in order
that a particular sound effect
may be used. The sound machine is a gadget that started
out to be a thunder effect but
sounds more like a covered
wagon, so the play will probably be about the day of '49.
of

-field:

Formation of an independ-

ent radio research bureau, supported by stations, advertisers and
agencies, to study radio coverage

and listening habits.
" '2. Formation
of an agency
recognition bureau by the National

sold up to the limit of the station
to handle it.

"Despite the fact that a large
of stations have refused to
sell time for broadcasting quack
medicine continuities and others of
questionable character, the business of these stations has increased
materially and in general the quality of the programs furnished is
correspondingly better.
"The pace set by these stations
during the past months is most
encouraging, and I look forward to
greater progress all along the line
during the coming year of 1936."
Judge E. 0. Sykes, chairman of
the FCC Broadcast Division, made

number

Association of Broadcasters.
"

'3.

among

Extension

broad-

casters of the use of 2 per cent
cash discount as a policy to aid
agencies in collecting from clients

and thus strengthen agency credit.
" '4. Wider acceptance and use
of the Standard Order Blank for
Spot Broadcasting.'
"During the year work toward a
radio research bureau has been
started and an attempt has been
made to form an agency recognition bureau, the latter so far un-

successfully. Progress toward wider use of the cash discount and acceptance of the Standard Order
Blank for Spot Broadcasting has
been only fair so far. I hope further headway can be made in 1936
on all four of these important
projects."

Prall

Sees Quacks Out

FROM

the regulators of radio
broadcasting also come expressions
of confidence.

Chairman Anning

McCosker Predicts "Surprises"

ALFRED

J.

McCOSKER,

presi-

WOR,

and chairman of the
board of the Mutual Broadcasting
dent of

System, predicts that radio in 1936
have "surprises for all of us
and, I believe, they will be very
In his opinpleasant surprises."

will

ion,

more

sales will settle down to a
definite predictability of re-

more comparable with other
media, but with results to be better on the whole for all concerned.
"Radio has just passed the biggest year in its history," continued
Mr. McCosker.
"More programs,
more talent, and more business
have turned to radio in 1935 than
in all the years I have been in this
ever-interesting business of broadcasting. Cultural programs, in my
opinion, likewise received more encouraging attention from educators, broadcasters and listeners.
"The general outlook indicates
radio will consistently gain in appropriations
from advertising
agencies and until recently results
have been in the nature of experiments.
Today we know exactly
what radio can do for automobiles,
gasolines, cosmetics and drugs, etc.
Charge that up to experience. In
the future the ratio of increase is
naturally less rapid, caused by the
fact that radio with its longer establishment as a medium, becomes
now more competitive with older
and other mediums of advertising.
It also means that radio advertisers will become more competitive
between themselves."
sults,

A

Let that

.

.

.

be a lesson to you.

made only where the buyers are.. .SELLING
is reaching the BIG VOLUME MARKETS.
1,592,450 or 83% of all the radio homes in California,
Sales can be

COVERAGE

West Promises Yardsticks

NAB

volume market, too

He found only demands.. .For well known brands.

Oregon and Washington

PAUL

B. WEST, president of the
Association of National Advertisers, wired:
"Prospects for improved 1936
business now seem rather general.
Radio broadcasting is certainly no
exception.
The joint research
launched this year by the American Association of Advertising
Agencies,
and
offers
most promising prospects for establishment of uniform acceptable
yardsticks to measure this important medium to the great benefit of
the medium itself and all adver-

big

twelve BIG

are

concentrated

in

just

VOLUME MARKETS.

Columbia Don Lee Broadcasting System gives you the
only effective SELLING COVERAGE of these markets
with a twelve station network ... an individual station
in each of the twelve BIG VOLUME MARKETS of the
three Pacific Coast States.

ANA

Columbia Don Lee Broadcasting System

tisers."

AAAA
IN
•

THE

same vein was the com-

my

.-.

.

Kf RC

.

.

.

KGB

Affiliated^ with^bLOMBlA

from Frederic R.
Gamble, executive secretary of the

munication

January
j

Projects Reviewed

1,

1936

•
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.

KDB

.

.

.

KERN

BROADCASTING SYSTEM

KMJ
.

KWG

.

.

.

KFBK

Ropr«|j^tari««s^, RADIO

KOm

.

.

.

KVI

SAUS mC, Nsw

C. Ellsworth Wylie, Gmera/ Sa/ef AfgT., 7th and BimI Sts., Los Angeles.

.

.

.

KOL

KFPY

York, Chicago, Detroif^

San Francisco

Office,

1000

Van Ness Ave.
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WATTS
1000

DAY and NIGHT
RCA HIGH nDELTTY
EQUIPMENT

PROGRAMS
NBC BASIC RED and
BLUE NETWORKS
First in

Local

the following observations:
"During the last year the Broadcast Division has adopted a number of engineering rules which, in
brief, require that the equipment
of stations be brought up to date
which will benefit the listening
public
by giving stronger and
clearer signals.
"A committee of 39 educators
and broadcasters has been appointed to thoroughly study the question
of bringing to the people interesting educational programs.
This
committee is composed of eminent
men of practical experience and
common sense and should result in
a close cooperation between educators and broadcasters with the result that educational programs of
public interest may be heard from
all stations.

"The

field survey of clear chanhas been completed and is
now being carefully studied by the
Engineering Department of the
Commission. The Broadcast Divi-

Showmanship

Broker Pleased

WALTER HURT,

stock

broker, of Tulsa, Okla., will
complete his 104th consecutive week and 624th daily
broadcast, excepting Sundays, over KTUL, Tulsa,
Feb. 6. In renewing his contract, Mr. Hurt wrote, "I find
my business has more than
doubled, and it is largely attributed to the use of
as an advertising medium."
The program covers daily
stock and bond quotations for
five minutes at 6:30 p. m. It
started 12 days after

KTUL

KTUL

opened and has continued
without interruption.

nels

PUBLICITY

sion now has, from actual field surveys, a picture of the actual coverage of all character of stations,
namely, high-powered, regional and
A careful study of these
local.
surveys will be made by the Division in order to see whether any

AFFILIATED WITH
THE DAYTON DAILY NEWS

im;frovement may be made over
the present plan of allocation of
frequencies to stations of different
This study, necessarily,
power.
will take many weeks and before
any plan is adopted an opportunity
will be given all interested parties
to appear and thoroughly discuss
it."

Kobak Urges "Quality Year"

A CALL

year in

for a "quality

broadcasting"

is

made by Edgar

Kobak, dynamic sales vice presiNBC. Sounding a note of

dent of

WE THANK

249

Radio Stations and Advertising Agencies for
Their Patronage Last Year

caution, lest success go to the heads
of those in broadcasting, he said:
"For a new industry, we have
become quickly accustomed to talking in big figures. Broadcast advertising has grown by leaps and
bounds, but we must not allow ourselves to become dizzy with success.

higher total of money spent for
broadcast advertising than 1934,
and while the outlook for 1936 is
most encouraging, I think we must
all realize that the broadcast advertising
business
cannot keep

growing indefinitely at the same
rate as in its earlier years. After
all, there are only 24 hours in the
day, and only about 18 hours can
be regarded as normal broadcasting hours.
No station expects or
wants to sell all of its time to advertisers.
In 1936, I believe we
shall all be wise to consolidate our
gains, by improving the effectiveness of our stations and maintaining a rigid check on the quality of
our programs.
I
feel
confident
that 1936 will be a good year of
healthy progress, but I do not anticipate spectacular gains.
Let's
make it a 'quality' year in broadcasting."
Radio's Stock Unexhausted

•
RESOLVED:
1.

2.

To
To
ity

continue giving you the best service.
continue making the finest recording qualand the highest tonal range ever placed on

lateral cut transcriptions.
3.

To

build at least 20 bigger and better new prothat will make happy sponsors.

grams
4.

To

give you the best merchandising plans

and

assistance.

NOT TO BREAK OUR RESOLUTIONS

!
!
!
5.
post-card will bring you interesting information on 15 transcribed programs. Mcintosh custom-built transcriptions are a
real hit. Tailored to your order.

A

now becoming known

"surprise" note comes

from Don E. Oilman,

vice presi-

dent of NBC in charge of its Pacific Coast functions.
"For those reactionaries who
feel that radio has exhausted all
of the original entertainment ideas
or that its development must be
confirmed to refinements of the existing entertainment and cultural
arts", he said, "1936 will prove a

WTMV
ST.LOUIS

to

all.

"It will also witness the further
cooperation
the
sponsor of
of
American radio in the use of these
new radio arts of program building
for audience interest.
That the
use of broadcasting facilities by
the national advertisers will be further extended in 1936 is plentifully evident.
It is to be the ban-

ner year in

my

all

broadcasting and,

opinion, the

in
will

American form

not only continue to be preeminent but will be more and more
copied by broadcasting stations of
other nations."

Man
LUCY, who

Tobacco

While 1935 shows an even

ANOTHER

A HAPPY AND PROSPEROUS NEW YEAR
TO ALL OF YOU

spectacular surprise. The gradual
trend through the last ten years is
culminating in refinements of presentations and the adaptation of
the older forms of entertainment
to radio technique, indicating a
year of most unusual programs.
"Linked with this is the development of special events broadcasting such as we have just experienced in the broadcasts from the
Clipper Ship as it flew across the
Pacific, broadcasts from balloons,
moving trains and from remote
and inaccessible spots which formerly were known to few and are

C. T.

Satisfied

speaks both as

advertising manager of the Larus
& Bro. Co. Inc., tobacco manufacturers, a

network advertiser, and

as manager of WRVA, Richmond,
asserts that radio has passed the
novelty stage and is definitely a
part of our everyday life.
"Broadcasters and sponsors," he
continued, "have an opportunity
during the coming year to justify
more fully public confidence in
their desires and ability to develop
a still closer relationship between
all concerned.
This should proceed with a minimum of govern-

mental interference, and under
such conditions the progress of radio as both an advertising and entertainment medium will continue
in a highly satisfactory manner."
Big Transcription Year

WITH

one accord the transcription producers, notably those in
the library service field, see a banner 1936.
Percy L. Deutsch,
president of World Broadcasting
System, which originated the library service idea and pioneered Ih
development of spot transcription
business, observed:

"There is little doubt that transcription volume will continue the
broad, steady increase which it
showed throughout 1935.
This
strong upward trend, due primarily to better business
conditions,
will continue for
other reasons,
two of which are significant.
"The first is full realization of
the endless possibilities of high
quality transcription broadcasting.

World Broadcasting System has
already launched its development
program along these lines. Tangible evidence is found in recently
completed recording studios at 711
Fifth Ave., New York, where the
ultimate in sound reproduction for
broadcast purposes is now available.

"Transcription advertisers, fully

i..i.lVi-INTO«H
Xssoci/i.-rwr%
2614-
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W. 7TH

ST.

INC.

.

• LOS ANGELES

,

CALIF.

Lowest Cost Radio

COVERAGE
in

Greater

awake to the advantages of this
medium, both from a merchandising and an entertainment standpoint, no longer hesitate to use the
finest talent, since there is a recording method which does full
justice to their artistry.

ST.

LOUIS

"Transcription libraries, led by

World Program Service with

close
to 150 station subscribers, present

BROADCASTING

•

January

1,

1936

an advertising Utopia

of exact covpossible only
with newspapers), plus a quick,
effective low cost program medium.
All these factors point to a greater
radio in 1936 for advertisers and
listeners alike."

(previously

erage,

:

Transcription Heads Gratified
lj

"JUDGING from

:

interest

in

the tremendous

broadcasting bv

local

and other businesses," said
Egner, manager of the NBC
Transcription Service, "1936

retail
C. L.

should be a very bright year. Reports reach us daily from stations
in all sections of this country and
Canada of plans of local clients to
use radio to a greater extent than

:

'

ever before."
Despite the fact that 1935 proved
the best year for the industry to
date, the transcription field looks
for a "material increase in volume
in 1936," said Seth Ely, president
of Standard Radio Inc.
"This is due to our belief that
the FCC will clarify and relax its
present regulations regarding announcement of transcription programs; that the quality of the recorded programs has so improved
that general public acceptance is
granted and also because the advertiser, both local and national,
is sTiowing such a decided interest
in our product," he wrote.
"Settle the copyright situation;
improve the quality of local programs and radio will go forward
to greater heights, financially and
in public interest, in 1936."

;

I

(1

;

Set Sales

rt

'

IN

Still

Strong

THE SET

Geddes,

sales realm. Bond
executive vice president

and general manager of the Radio
Manvifacturers Associations, sees
an excellent foundation for broadcasting business generally in 1936.

"The birth of American bnadcasting came during a presidential
election and previous experiences
insure another upward surge for

,j

'

radio during the 1936 presidential
election year," he said.
"In addition, the new features
developed by broadcasters, which
never fail to build an increased
public interest in
radio,
world
championship boxing and other
sporting events and increased international events via radio, are a
foundation promising an excellent
new year for the broadcasting and
radio
manufacturing
industries
and trades. In addition the recordbreaking sales of over five million
receiving sets in 1935 increased
greatly the customers of broadcast
stations and advertising sponsors."
Statistician's

FROM Herman

Review

Hettinger,

re-

search director of the NAB, who
status of incomes a conservative, yet encouraging statement for 1936. In full, it follows:
"Based upon the first ten months
data, broadcast advertising during
1935 should have approximated
$87,000,000 in gross time sales; a
gain of about 20% over the 1934
level, and of more than 50% over
the estimated 1933 total. Though
prognostication
is
a
dangerous
pastime, it would seem as if additional gains may be expected in
1936, though at a somewhat slower rate of increase.
"National network volume should
continue
to
gain, though more
slowly as approximate saturation
still
a good distance off approaches.
National non-network
unofficially has the
dustry statistician,

—

January

—

1,

1936

•

Always on Time
HOLLAND ENGLE, "Sunny
Sam, the Molasses Man" on
the Oelerich & Berry broadcasts Monday, Wednesday
and Friday mornings over
WBBM, Chicago, prides himSo,
self on his punctuality.
when his car skidded on an
icy street, jumped a curb and
ended up across a ditch, Holland summoned a wreckingcar, got his own machine
back on the road, broke all
speed restrictions for the remaining distance to the
studio, and walked in with a
Then
minute to spare.
he discovered that it was
Tuesday and he had no pro.

gram

to

.

WHO buys
WHAT?
WHERE?

WHY?

.

Sounds

put on.

silly,

that question.

But

it

isn't; we'll

prove

it.

We

and

regional
network volume
should show continued strength,
especially in view of the tendency
toward the intensive cultivation of
more limited markets rather than
the spreading of sales efforts. National advertiser use of local studio

programs may

increase, providine

attractive shows are made
available.
Local advertiser use of

that

transcriptions should show continued growth as the full effect of
transcription libraries is felt.
"The smoothing out of the sum-

mer

decline, distinctly noticeable in
1935, should be more pronounced
in the coming year. Housefurnishing
and clothing advertising,
should be among the groups to

show continued increased volume
the year.
The present
American trend toward markedly
during

increased expenditures for pleasure

and travel should constitute an opportunity and a challenge to the
sales departments of stations and
networks.

"The medium will benefit
terially if a concerted attack

maupon

problems
such
as
recognition,
temporarily suspended, and a cooperative
research
bureau
are
made. Despite the recognition setback, 1935 showed important progress

the

in

solution

of

common

commercial problems."
With an increase in business during 1935 of more than 50%, another of the nation's leading broadcasters,

Joseph

0.

Maland,

WHO,

Des Moines, looked forward to a
healthy 1936:
"During the past year radio stations have made remarkable improvement in their broadcasting
service by the addition of complete news service and better local programs. Add this to the fact
that the total number of listeners

all know people buy, but where?
Therein lies the
success or failure of any advertising or merchandising campaign.

More than ever before people buy advertised products,
because they know the quality of those products is assured.
Because, also, wider sales make possible greater production,

which

in turn

makes lower,

stabilized prices.

People buy everything
but they don't buy everything
where they live!
They buy where automobiles and good
roads take them. They can be forty miles from home in an
hour. Thus the village store with its limited stocks and
somewhat higher prices is fast becoming a thing of the past
in a business way. Townships are merely mailing addresses.
And people trade more and more in the larger marketing
.

.

.

centers.

In the United States there are 578 of these market places
last year did 86% of the nation's total retail business.
is something to think about.

which
There

Local conditions govern local buying, so when buying radio time, don't let wattage, wave length or network affiliations attract all of your advertising appropriation.

Buy:

Markets!

Buyers!

Distribution!

Showmanship!

IMPORTANT NATIONAL MARKETS

32

Here are ten stations: They cover thirty-two great namarket areas, areas in which millions of dollars of
business is done each year. These stations are located in
the cities but they reach far beyond corporate limits, into
scores of towns, villages, and thousands of country homes,
whose people trade today in the market centres.
tional

WIL

St. Louis,

WKBH
WBOW

Terre Haute, Ind.

WHBF

Rock

Mo.

La Crosse, Wise.

WHBU

Anderson, Ind.

WSPA
KARK

Little Rock,

Spartanburg,

S. C.

Ark.

Dav-

KJBS

San Francisco,

enport, Moline, E. Moline

KQW

San

Island,

WJBK

Cal.

Jose, Cal.

Detroit, Mich.

has been materially increased by
the sale of millions of
ers.

The

result

will

the banner year for radio broadcasting.
Our volume for 1935
shows an increase of more than
50% and there is every reason to
expect a similar increase for 1936.
The only thing that can hurt radio is poor management by the
broadcasters themselves."

GENERAL BAKING

Co.,

New

added
WOKO, Al-

York (Bond bread) has

WSYR, Syracuse, and
bany, to its list of stations broadcasting
the
WBS quarter-hour
discs, Adventures of Terry and Ted,
five times weekly for 13 weeks.
Batten, Barton, Durstine & Osborn Inc., New York, handles the
account.

BROADCASTING

WHEN YOU WANT

new receivmake 1936

Merchandising Plans
Proven Programs
Rates Buyers, not Listeners

—

Distributing Aid

Market Facts

— Facts, not Fancies
DO IT

Open Time

"LET GEORGE

99

GEORGE ROESLER
Radio Station Representative
360 N. Michigan Ave.

Chicago

238 General Motors Bldg.

Detroit

Central

8020

Madison 2717
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r
WEDC Passes Muster
RENEWAL of the license

TAKING

of

WEDC,

Chicago, cited for broadcasting of medical programs construed as "inimical to the interests
of the public", was recommended
to the FCC Broadcast Division Dec.
23 by R. H. Hyde, examiner. Finding that, the programs of "Dr.
Schyman" and "Dr. Michael" did
not serve public interest, he added,
however, that the evidence "affords
substantial assurance that hereafter sufficient attention will be
given to the selection of program
matter to prevent the repetition of
such broadcasts."

QUARTZ

CRYSTALS
* Low temperature
"A"

coefficient

cut

* For the broadcast band
* Do not exceed 4 cycles
*

per
1000 kc per °C
Mounted in genuine isolantite adjustable air-gap holder

ONLY $35.00
Request Circular 52
for Complete Data

AMERICAN PIEZO

SUPPLY COMPANY
Since 1929
Sunny Slope Sta. P.O. Box 6026

KANSAS

such affiliation and the rated
power of the station for both daytime and night broadcasting.
of

CITY, MO.

A BROADCAST

Federal Expert Explains

New
By

How New

CENSUS

Information

Project Will Yield

tions.

Data on Commercial Aspects of Radio

RALPH

L.

DEWEY

Chief, Transportation and Communications Division, Department of Commerce

THE

Census of Business, covering
the calendar year 1935, which begins Jan. 2, 1936, is the most comprehensive project of its Itind ever
undertaken, and will, for the first
time, include the commercial operations of broadcasting stations.
Comparable projects have been
completed in other years, but they
were limited. In 1930 a Census of
Distribution was taken covering
1929. In 1934 a Census of American Business for 1933 was made,
but it was limited to distribution,
service businesses, amusement enterprises and hotels.
The rapid changes in our entire
economic structure have created a
demand on the part of business
leaders for more complete data
concerning the activities of American>. Business. Requests from business men and Chambers of Commerce determined the scope of the

work. Representative organizations
in all business fields are working
with the Census Bureau to make
the project of maximum value.
In addition to Broadcasting, the
1935 Census of Business will cover
the following fields: Retail Trade;
Wholesale Trade; Distribution of
Manufacturers' Sales (channels of
primary distribution); Construction; Hotels; Amusements; Bank-

finance; Trucking, warehousOperaing; Bus transportation;

ing,

tion

of

non-residential

buildings;

(carriers, agents and
Insurance
brokers); Real Estate agents and
brokers; Business services, and Advertising Agencies.
Kind of Information
IT IS recognized that the broadcasting industry has already assembled a considerable amount of
information dealing with its operations.
At no time, however, has a
complete canvass been made of
revenue, expenses and certain other
data. It is the hope of the Bureau
of the Census to make such a complete canvass in order to provide
both the broadcasting industry and
the public with a factual picture
of this important industry.
Revenue data will be collected in
terms of the kind of services rendered by broadcasting stations.
Four major breakdowns of gross
time sales will be provided, namely: National network, regional network, national non-network spot
advertising and local broadcast advertising.
The last two will be
further divided by revenue received from: Electrical transcription, live talent, record and spot
announcement. Information covering revenue from the sale of services of talent only will be collected

broadcaster.
individual
organizations will be
combined, published and made
available to all those interested in
the broadcasting field.
Stations
will be grouped by geographical
areas and information published
accordingly. It will be possible to
know after this Census has been
completed the number of broadcasting stations, their operating
revenue and expenses, by state
areas. Where a state has only one
or two stations, however, it will
be impossible to give out this information since the identity of
such stations would be disclosed.
Only sworn employes of the Bureau of the Census are permitted
to examine individual returns. No
access to them is permitted under
the law, not even to other Governmental agencies, and no information will be disclosed which would
reveal any of the facts or figures.
Headquarters for the project
have been set up in Philadelphia,
with Fred A. Gosnell, experienced
head of former business censuses,
The
chief statistician in charge.
field work will be completed within
months after enumeration
three

The first preliminary reports, by states, will be issued
about July 1, 1936. Soon after
starts.

state reports are completed, special
statistics for broadcasting will be
released as rapidly as possible.

Total operating expenses will be
divided
into
two groups only,
namely: Total payroll and all other
operating expenses. More detailed
information, however, will be collected covering the number of paid
employes and weekly payrolls for
a sample week (that ending nearest Oct. 26, 1935).
Data will be
collected separately for full-time
and part-time employes worked

Show

B

A

S

S

PARK AVENUE AT

NEW YORK

51st

Co., New York
(builder's supplies) will sponsor a
special one-time hour program over
56 stations of the

NBC-WEAF

network on Monday, Jan. 13, 11-12
The program will interest
noon.
the building trades as well as the

average homeowner. Edwin C. Hill
master of ceremonies and
introduce Stewart McDonald, head
of the Federal Housing Administration; Robert V. Fleming, president of the American Bankers' Association; Lewis H. Brown, president of Johns-Manville; George LePoint, of the National Retail Lumber Dealers' Association, and Stephen Voorhees, world famed archiEdwin Franko Goldman's
tect.
band, Kate Smith, Tom Howard
and George Shelton will be the
talent.
J. Walter Thompson Co.,
New York, is the agency.

will be

the

particular functions perThe following classifications will be used: Executives and
salaried officers, supervisory employes, office and clerical workers,
operation and maintenance employes (technicians, repair men,
etc.), those furnishing entertainment (singers, speakers, musicians,
script writers, players, etc.) and

...A

will include the affiliation of stations with networks, the character

CITY

.A distinguished address

convenient location. Large

luxurious single

announcers.
Other information to be collected

STREET

Offers to visitors. ..A truly Pine
hotel..

for Builders

JOHN MANVILLE

formed.

A M

No

any way disan individual
The data from these

during this sample week.
Employes will be grouped according

HOTEL
A DO R

be

lished which would in
close the identity of

separately.

to

to

collected
stainformation will be pubis

from individual broadcasting

rooms from

^5...

double rooms from V... suites ^10

Formerly Chief Drug Control U. S. Department of Agriculture and for many years engaged in the enforcement
of the Federal Food and Drugs Act.

—

—

—

Foods
Cosmetics
Medicine
Label and Formula Requirements

Drugs

RADIO ADVERTISING CONTINUITY
Consultant to drug and food manufacturers and
advertisers for tlie past eight years on labels, advertising, formulas and technical control of drugs,
medicines and foods subject to

REQUIREMENTS OF FEDERAL AND STATE LAWS
Washington, D. C.
Telephone District 1169

Shoreham Building
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(,

—
Bob Roberts

KYA

to

Fruit Spray Spots

M. E. (Bob) ROB-

MOUNTAIN COPPER

who
known in

San Francisco, manufacturers and
distributors of Mountain Copper

erts,

well

is

Pacific

Coast radio
advertising,

and
has

been appointed
commercial mana g e r of KYA,
San Francisco,
Mr. Roberts

effective

Jan.

Roberts

headed

1.

own

advertising agency in San Francisco for
three-and-a-half years,
last
ithe
lunder the firm name of Bob Rob)erts & Associates. Before entering
ithe

W

agency
the old

his

field,

he was manager

KTAB, now KSFO,

in

and Oakland, Cal. Prior
!to that he was producer and announcer, and comes to his new post
fwell equipped. Edward McCallum,
manager of KYA, has been direetjthat city

;ing the station's commercial de[partment along with his other
iduties for the last several months.

New Camay

Carbonate, has appointed the Kelso
Organization, that city, to

direct its national advertising, and
on Jan. 6 will start a series of
•52
daily spot announcements on

KFPY,

Spokane,
Wash.;
KUJ,
Walla Walla, Wash., and KRLC,

Lewiston, Ida. Broadcasts directed
to the farmer will feature local
dealers, with free sample of product and booklet tie-in.

United Cigar Expands
UNITED CIGAR STORES DELAWARE Corp., New York (UnitedWhelan
series

(Camay

cinnati

start a new
MBS, Sundays,

will

on

5

WOR

New

Cinsoap), on Jan. 6

stores)

Jan.

6-6:30 p. m. The contract is for
26 weeks. Talent will include Isham
Jones orchestra now playing for
the sponsors series on two MBS
stations,
and WGN, also a
39-week series. On the Sunday
series WFIL, Philadelphia, and
cluded.

Serial

Ltd.,

Norman

WOL,
iPROCTER & GAMBLE

Co.

Washington,

will

be

Young & Rubicam

York,

is

inInc.,

the agency.

Co.,

a romantic serial Forever
Young to be heard on an NBCnetwork, Mondays through
Fridays, using an afternoon time.
^Continuity will be written by
Blaine Sterne Carrington, novelwill start

Hoffman Grants Changed
WITHOUT disclosing the reason,

The program replaces the Red
which was on the air
Several years. The series will be
aimed definitely at adults and will

the FCC Broadcast Division Dec.
17 reconsidered and set aside its
action of Dec. 3 granting the application of Edward Hoffman, furniture merchant, for a new 100
watt station on 1370 kc. with full
time, in St. Paul, Minn.
There
were several other applicants for
the same facilities. It was indi-

carry a love story along with the
humorous side of family life.

cated that "new information"
caused the reconsideration.

WEAF

ist.

yDavis serial

AT ITS BEST
OVER
WIRES OR ON THE AIR
.

Founded

.

.

in 1869, Western Electric has been

manufacturing sound equipment ever since
the invention of the telephone in 1876. Its

product kept pace with the rapid progress of
the telephone industry

make

—helped

largely to

possible the kind of telephone service

America now enjoys.

When

radio broadcasting was born, West-

ern Electric branched quite naturally from
leadership in one field of sound to another.

Today,

not only manufactures

it

ner of telephone devices

.

.

.

all

man-

including the

special repeaters, loading coils, switches,
etc.,

used in forming great radio networks

of wire

.

.

.

but also microphones, tubes,

transmitters, amplifiers

and everything

else

involved in putting radio programs on the
air at their best.

Because Western Electric equipment embodies

KUNSKY-TRENDLE BROADCASTING CORPORATION
300

MADISON THEATER BUILDING.. DETROIT

Wm. G. Rambeau Co., Represenlatives, Home Oflice: Tribune Tower, Chicago
Easlera Office: 507 Chanin Bldg..

Uanuary

1,

1936

•

New

York

WesJem Office: Russ Building, San Francisco

BROADCASTING

more than a half-century of

—because

ence in Sound
to the

it is

experi-

made

most exacting standards

your station can depend upon

it.
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The

1

936

YEAR BOOK

will

be pub-

lished as early in February as pro-

duction

permit.

facilities will

The numerous radio questions
ing daily
tising

in

aris-

the routine of adver-

managers, agency executives,

station operators, technicians

and

others identified with the business

of broadcasting,
in

the 1936

will

be answered

YEAR BOOK

of broad-

casting and broadcast advertising,
-Ed's ISole:
!

Copies of the
1936
will

YEAR BOOK

be sent without added

cost to

all

will

include the 1936

Year Book.

Annual sub-

scription, $3.00.
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Due to the deluge
of complaints about
finger • prints on the
1935 issue, we are doing our best to procure a "finger - print
resisting^'' paper.

all

indexed and cross-indexed for

ready reference.

subscribers.

Your subscription entered

now

.v.'i';

BROAa^STING
v^^^ combined with

broadcast
Advertisingr
NATIONAL PP.ESS BLDG •
AS

W

H
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;

and the McNaught Syndicate
are in the field for radio business that can be satisfactorily arranged.
The Chicago Tribune syndicate
pioneered in the art of adapting
comic strips to radio with experimental broadcasts over the Chicago
Inc.,
Inc.,

Feature Syndicates Enter Radio Field
(Continued from, page 8)
Little

Annie

character

now

Rooney, a stri"
appearing, in 20u
newspapers throughout the country; Popeye the Sailor, which is
now on the air under the sponsorship of Wheatena, placed by McKee & Albright, Philadelphia
Blondie, another strip, which ap-

pears in many papers; Mandrake
the Magician, which has been assigned to Cleveland B. Chase & Co.
to sell to a radio advertiser, the
'script being written by Joe Cross,
a member of the Chase firm and
formerly with N. W. Ayer & Son.

The

.

cast for the

Mandrake

the

Magician show has been selected
and the program is now in rehear-

.

The production firm reports
sal.
that it has several agencies interested in the script which will be a
quarter-hour program to be broadcast three to five times a week in
Transcriptions are
form.
serial
also to be made.
Just Kids is another King Fea'ture comic strip ready for radio,
as are Inspector Wade, Barney
Google, Pussy Cat Princess, Beatrice Fairfax, Bringing Up Father,
Little Jimmy and Tilly the Toiler.
For some time rad.o advertisers
have tried to get Damon Runyon
signed to a radio contract, but none
of these negotiations ever resulted
in Runyon's appearance before a
microphone. Now he is working on
a radio script with Irving Caesar,
song writer, to be presented to
several agencies in the field for
Runyon's services. Prunella Wood
is still another King writer being
.

field
field

and they intend to make that
their primary business. Spe-

cial

precautions will be taken to

see that no radio adaptation of a
newspaper strip harms the popularity of the strip in the eye of
the newspaper reader.
Monte Bourjaily, general manager of United Features, said that
United has also received many inquiries from all sources regarding
radio rights to its features.
In
confirming the reports that United
was in the field for radio business,
Mr. Bourjaily said that two years
ago such an idea would have been
out of the question.
But today,
with so many newspapers owning
radio stations, the newspapers are
not so "stiff-necked" against radio,
it

was

Tribune

in

1930.

first

a comic strip does not harm the
popularity of the strip in the newspapei'. Another feature owned by
this syndicate is Orphan Annie,
which has been sponsored on the
air for the past five years in the
interest of Ovaltine.
Both the McNaught and New
York Herald-Tribune said they
would entertain any offers received
regarding radio rights for any of
their features, but that they did
not have any set procedure to
handle such inquiries.

said.

There is no direct connection between King Features and INS or
between United Features and UP,
nor is there any connection between King Features and the radio station representative, Hearst
Radio Inc., it was asserted.
Both Mr. Smith and Mr. Bourjaily said they had no definite fu-

New
B.

expected to consist of a radio version of David Harum, but the sponsor has not yet arranged for radio
rights to the feature. Program is
scheduled for 17 weeks. Blackett-

Sample-Hummert

Tribune-New York News Syndicate

New

Inc.

York,

A

transcriptions or live broadcast,
and for joint or separate sponsor-

COMPLETE
COVERAGE?
SURE, any of the four major
you

ship.

A cooperative

plan

is

here

in

being-

New

WINS

worked out between the radio division of King Features and the
International News Service and

stations will

but why

York,

to get that

do

a

wonderful job for

not supplement

your show with

added coverage you're missing out

weather to sell coal. They
bought just 2 spot announcements on
H K no other
advertising had been used
The results
this season.
were immediate. In a few
days they had delivered 65
retons to new customers
sults which they attribute to
their
H K announcements.

—

AND ONE FACT-

HISTORIES

ADD UP TO THREE

POSITIVES

.

.

.

cast.

Case

Must Be Approved
comic strips that are
adapted to radio must meet with
the approval of King Features. No
radio show can follow the same
continuity that is being used in
newspapers. Sponsors of these features may use the name of the
character in promotional matter

NO

sponsorship of Grove's Nose Drops.
and Flash Gordon radio
rights were arranged prior to the
forming of this new radio department through special negotiations
with the agencies concerned.
The average royalties for radio
rights to King Features material
will run in the neighborhood of
from $500 to $1,000 a week. The
script is to be written by the li-

Popeye

Three one-minute announcements over

produced over 10,000 returns

FREE OFFER

WAS MADE

record of

many
stories.

cess
large

with

Case

2:

WINS

inquiry,

three

on

produced the lowest-cost-pera

stations,

50.000

check

test

two

PRESTIGE
It

isn't

.

.

.

made between

whose

power

were

watts.

WINS HAS COVERAGE, LISTENER LOYALTY

H K

is

similar suc-

Advertisers

and small, local and
national
have found that
their best buy in Cleveland
is
H K and prove it by
spending more dollars on

W

W

H K than any

WHK-

other

and

First In

Radio Showmanship
The

Variety

Annual

Com-

munity Showmanship Survey
FIRST
again placed
fact, so
In
in Cleveland.

WHK

successful has

W

H K been
Cleveland
H K's own sus-

entertaining

W

programs are being
fed weekly to the Columbia
H K Is
Network of which
These and
a basic outlet.
other popular programs are
taining

W

available to national adverwire or letter will

A

tisers.

W

H K's
bring you proof of
leadership and suggestions
on how to use It to increase
your sales In
Ohio Market.

the

Northern

PROGRAM

and our rates are extremely low.

our intention of taking the wind out of the other station's

sails— BUT

FACT

3:

You're sure to get dollar sales with

WIXS
New

Neither King Features nor
United Features intends to use any
special promotional efforts to get
their features on the air. Both or-

Radio Air Service Corp.

York

Terminal Towel

National Representative

censee.

,

—AND

to get this

splendid response.

relating directly to the radio pro-

1

:

WINS

ALL RADIO

gram, but it must not be used in
any other printed advertising.
Flash Gordon, another King feature, is now on the air under the

I

W

The
filled

that 12 of

TWO CASE

—

W

in

on reaching?

Universal Service for the development of a new type of news broad-

!

autumn had Clevecompanies in the

People just
doldrums.
The
weren't buying coal.
Ford Coal Company refused
to sit back and wait for cold

A

minute program using three comic
strips, each four minutes in length.
This idea can either be adapted for

mild

land's coal

Cleveland Station.

the agency.

is

Announcements

New York

Inc.,

a

Other Syndicates
IN ADDITION to the foregoing
feature services the New York Herald-Tribune Syndicate, the Chicago

65 Tons of
Coal with 2 Spot

Sells

W

Babbitt Series

BABBITT

T.

(Bab-0 cleanser) will inaugurate
new series of morning dramatic
shows over an NBC-WJZ basic network Jan. 27, 10:45-11 a. m., Mondays through Fridays. The show is

ture plans to announce. They are
in the market to sell whatever features radio advertisers wish to acquire, but for the time being will
"build their bridges as they come
to the rivers."

offered for radio engagements.
Comic Page of the Air is a
new radio idea that has been
worked up by Fred Smith for radio advertisers. It will be a 15-

WGN,

station,

two strips used were GasAfoline Alley and Harold Teen.
terwards Harold Teen was sponsored on the air for two years and
Gasoline Alley for a year. These
tests proved to the owners of the
Tribune that radio exploitation of

The

-WHK=,

New

Hearst Radio

York

^'''"^o
ban rrancisco

-

-

Cleveland,

Ohio

Mgr.
C. A. McLaushlin, Sales Msr.

H. K.

FREE

Carpenter, General

AND

SLEININGER,

Inc.

National Representatives

ganizations are in the newspaper

January

J,

1936

•
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.

NBC

In addition, the courts are empowered
to grant injunctions and to award attorneys' fees to the successful party
in an infringement action. Should the
Warner copyrights be valid and the
contentions of the Society are not upheld by the courts statutory damages
in vast sums might be assessed.
Since NBC has entered into
(6)
an agreement as of June 5, 1935, with
the Society for the public performing

Copyright Letter

(Continued from page 7)
lishers notifipd the Society and us that
they were resigning- as of December
31. 1935, as members of the Society
and that on and after January 1, 1936,
musical compositions owned or controlled by them could not be publicly

performed without an additional license from them. They further stated
that any violation of their rights
would subject all parties sponsoring,
assisting, or engaging in the performances to actions for injunction and
damages under the Copyright Law.
(Two of the publishers Victoria Publishing Company and Shubert Music
Publishing Company have not advised
us officially of their resignation although we understand they have noti-

rights under all the catalogs of the
Society, including the Warner publishers' catalogs, we, of course, cannot recognize the claims of the Warner publishers.
hope to be able to announce
to you from time to time hereafter the
titles of certain compositions that are
unquestionably beyond the control of
the Warner publishers due to the
terms of various contracts and other
documents of the composers and publishers and the Society.
Our music rights department in
New York will cooperate with you in
every way possible in clearing programs for broadcasting after December 31, 1935. It is necessary that programs already submitted by you for
broadcasting after December 31, 1935,
be reviewed by you and if they contain musical compositions copyrighted
by the Warner publishers, that they
be resubmitted with substituted numbers at once.
Local advertisers should bear in
mind that this procedure must be followed on recorded programs as well as

We

—

fied the Society.)

The Society maintains that
(3)
will be entitled to broadcast on and
after January 1, 1936. the compositions copyrighted by the "Warner publishers. The Society contends that the
composers and authors of the musical
compositions copyrighted by the Warner publishers control the public performing rights of these compositions
and furthermore, that the Warner
publishers being members of the Society at the time the renewal agreements were made are bound by the
terms of said renewal contracts.
The Warner publishers vigor(4)
ously dispute the claims of the Society
and contend that the composers and
authors of the musical compositions do
not have the public performing rights
and that the Warner publishers are
not bound by the renewal contracts
beyond December 31, 193-5.
Under the Copyright Law the
(5)
damages that might be assessed
against the advertisers, advertising
agencies and radio stations for copyright infringement would not necessarily be limited to actual damages
and profit but in any event the court
is required to assess "statutory dam-

we

programs using

It is imperative that all program
schedules be in our hands at least one
week in advance of broadcast because
of the added burden of checking the
copyrights due to the present emergency.
will appreciate your cooperation as long as this emergency
exists since this cooperation will safeguard our respective interests.

We

PHIL COOK, "man of many
voices", has been signed by Columbia Artists Bureau and will be
heard in a CBS series.

ages" of not less than §250 nor more

than

So. 000

any

for

single

live talent.

violation.

Personal Service
means

just that at the studios of the

Company

. .

Radio Transcrip-

With the removal of the
organization's main office to Hollywood several months
ago, C. C. Pyle, president, set up an organization
tion

of America.

wherein he personally takes charge of production

ac-

tivities.

minutely attend to every
routine

clerical

is

In the office the

detail.

handled by long-time employees.

The production stafiE is manned by pioneers in
The technical force and Transco studios are
word in scientific circles.

You

don't have to guess

Every one

scriptions.

program
catalog.

is

It is

the latest

when you buy Transco
a "sure bet".

an audience builder.

is

this field.

tran-

Every single

Get the new 1936

complete, informative and concise.

the time that the contract was
signed and are bound thereby
and
second, that the composers and authors, who create the compositions
published by the Warner Group, have
unanimously retained their membership in the Society, and that such
composers and authors share equally
with the publishers the privilege of
licensing perfermances of the works
produced by them.
believe that the
position of the Society is legally and
at

;

We

ethically correct.
The Warner Group dispute both of
these contentions. They assert that they
are not bound by the contract made
while they were members and that
they have the sole right to license the
works which they publish. For the right
to perform the numbers in their catalogues, the Warner Group have suggested to the broadcasting industry a
variety of bases of payment, all of
which result ih demands for sums
which we consider unbearably burdensome to us and to the industry.

We
the

have

endeavored

Warner Group

to persuade
to cooperate in de-

termining in some orderly manner the
disputed between them and the

i.ssues

Society which involve us. so that we
will be enabled to continue performing
these works pending the decision of a
test case.
have further requested
the Warner Group to inform us which

We

compositions published by them they
claim solely to control. The Warner
Group have refused both of these requests and have stated to us that, unless we make a separate contract with
them, we must either cease using the
works in their catalogues or continue
to perform them at our peril, and they
have indicated that they will bring
suits at such times and places as the
Warner Group shall determine.
In spite of our belief in the correctness of the position of the Society,
continued performance of numbers in
the Warner catalogues might involve
heavy statutory penalties as provided
by the Copyright Act, if it is ultimately determined in the courts that the
Society is wrong in its position and
that we are not entitled to play these
compositions. In the event of such a
decision, the penalties that could be
assessed might reach huge sums.
The only course, therefore, which
we have open to us is to cease the performance of all music copyrighted by
any member of the Warner Group on
and after midnight of December 31,
1935, and we must therefore advise
you that no such compositions will be
broadcast in whole or in part over our

WT C N

PAUL AND MINNEAPOLIS

FREE

&

SLEINiNGER,

509 N. Vine
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OF AMERICA,

OFFICE
Street

•

CHICAGO

LTD.

•

OFFICE
Drive

666 Lake Shore

or in some other satisfactory termination of the controversy.
are further endeavoring to obtain from a number of sources the
various contracts between composers
and members of the Warner Group, to
which contracts the Warner repre.sentatives have denied us access, and we
believe that examination of these contracts will result in a speedy determination that, under their terms, the
works of some of the more important
composers may safely be performed
even while such legal actions are pending.
shall advise you of the release of the works of such composers
from the foregoing restriction from
time to time as the opinion of counsel
is made available to us.

We

We

We

have augmented our music clear-

made every

ing force, and have

preparation

sible

to

pos-

you

assist

in

clearing your programs as rapidly as
possible. It will of course be necessary for you to reexamine all programs to be broadcast after December
31, 1935, and to eliminate therefrom
the compositions published or copyrighted by any of the Warner Group.
Our organization is ready to serveyou in furnishing you information and
aid in connection with this situation.
a.ssure you that this letter comes
to you only after we have exhausted
every reasonable means of trying to
resolve the situation before January
are satisfied that we are tak1st.
ing the only possible course in view
of the multiplicity of suits threatened
against our advertisers and ourselves,
and in view of the fact that we cannot condone what appears to be an attempt by the Warner Group to repudiate a contract made by an organization of which they were active members.
Such course will, we are convinced, prove to be in the interest of
every broadcaster and every broadcast^
advertiser and we hope for your com-r

We

We

plete

cooperation in making

it

effec-

tive.

WLS

Distributed Songs

AN ILLUSTRATED volume
WLS Barn Dance Favorites,

100
con-

taining songs popular with listeners to this feature on WLS, Chicago, is being distributed by the
station. It was compiled
music
Lair, of the

by John

orphanages,

hospital

WLS

department. During the Christmas season some 16,000 members of the
WLS Christmas Neighbors Club
played Santa to underprivileged
children, contributing more than
$3,400 to purchase 110 radios for
children's

and crippled children's
homes. Six thousand toys and items
of food were received and dis-*
tributed by the Salvation Farmer.

Inc.

WBN

NEW yORKS METROPOLITAN AREA IS A
VARIETY OF NATION-

MARKS
THE

SPOT

ALITIES—EACH OF
WHICH IS A BUYING
IN ITSELF.

RADIO TRANSCRIPTION COMPANY
1

notice. At the same time, we are glad
to advise you that certain legal actions which we and others purpose to
bring .should result in a prompt determination of the legal rights in dispute

wards

National Representatives

MARKET
HOLLYWOOD

network from that date, until furtlier

Letter

(Continued from page 7)
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Throughout the entire organization, Transco executives

CBS Copyright

Broadcasting in EIGHT
languages

besides

English

WBISX ''speaks the language of your prospect^'.

WBNX— New York

^rite For Booklet "Market Coverage"
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For better broadcasts in ^36!
Non-Directional Mike.
that Western Electric

. .

is

latest proof

the leader

ACTUAL
SIZE

on-directional pick-up

microphone designers
through the

of former Western Electric dynamic mikes, plu:

the goal of

— has been achieved now

efforts of Bell

and Western

— long

increased flexibility and performance.

Telephone Laboratories

Electric: recognized leaders in

And

a\

lower price!

In the large family of Western Electric broadcastia

sound

products, you'll find everything you need to put you,-

transmission apparatus.

The non-directional dynamic mite

gives

you high-

programs on the

air at their best.

Whether your

station

I

iest

grade pick-up from every

angle — operates

into

is

present equipment designed for dynamic microphones

— gives you, in even greater degree,

all

the advantages

KW Transmitter. 2. 50
Transmitter
and control desk, 3« Studio Speech Input

small or large, rely on Western Electric

Full information from Graybar Electric Co., Graybar
Building,

New

York.

KW

1. 5

'Equipment. 4. Station Speech Input Equipment. 5. Tubes for every broadcasting need.

6. All

AC operated

fiers.

T. Synchronizing Systems for

high-fidelity audio ampli-

frequency broadcasting.
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common

Western Etectric
Distributed by

GRAYBAR Electric

Company.

In Canada: Northern Electric Co., Ltd.
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CBS AIDS SCHOLARS

Ethiopian Broadcast
off

panel.

A
SWEET
SPOT
FOR
unless

rS
" o audience
station
„

40% to

.

•

•

give you from

.vHm
W^^^fVhe local audience,

"^"w
Station

50%

fjj^^^q^arierhour

(6tolOP.M.),^«'-«"i^t„«teUyou
pulUng
a?lver;i;ers .ve
IvE
*^
hoy/ V% A\
f ' B c. station.
ontblsfavoriieN.B.^
National

man in San Francisspent some earnest minutes experimenting with almost every device in his cabinet to obtain the sound of
clicking billiard balls for a
recent episode of One Man's
Family, sponsored by Standard Brands Inc. When everything failed, he finally went
out and bought a billiard
table top, cues and balls. As
the action of the game progressed, Bill Andrews, announcer, placed the balls in
positions indicated at various
stages, and Ewart made the
shots. Result
such a perperfect auditory picture of a
billiard game that several enthusiasts of the sport phoned
NBC to offer congratulations.
effects

co,

the bravery of the sainted anciThen the three flutists got under way, best of all the performers
at spontaneous fun. Blowing energetically into their three-foot bam-

Representanv-'-

boo instruments they started, first
a cantering dance step not unlike
that of the Cossacks. A few moments of this cavorting and they
began to perform acrobatic pyramids, adagio dance evolutions,
wilder and wilder convolutions as
the onlookers cheered them on.
Finally the exertions of their acrobatics combined with lung exhaustion from continual flute playing

The

and the show was finished.
participants in this marriage of
the ancient Ethiopian rites of entertainment with the modern ones
of radio took themselves back to
the motor cavalcade and through
the deserted streets of Addis
Ababa, past startled sentries and
packs of roaming dogs to belated
beds. In New York the evening
programs were scarce beginning.
In Addis there were only the tremendously brilliant stars of the
high equator and silence.

—

IN

EWART PHAIR, NBC sound

over.

ents.

Whatever otbe-t^^^^^^^^^
leiSe
the Louisville

The program was

Realistic Billiards

But not so the performers. They
were just warming up. Leading
their way into the more spacious
transmitter room next door, and
against an incongruous background
of motor generators, shining dials
and controls, they continued the
entertainment.
The women performed intricate muscle dances,
the men led by the blind fiddler
sawed viciously at their monochords and howled of the valor of
Haile Selassie and its relation to

YOU!
"^^-/^'

(Continued from page 18)
the scales on the transmitter

TOLEDO AND NORTHWESTERN OHIO

—

Richards and Fitzpatrick
Acquire Option on KMPC
AN OPTION to purchase KMPC,
Beverly Hills, Cal., has been acquired by George A. Richards and
Leo J. Fitzpatrick, principal owners of WJR, Detroit and WGAR,
Cleveland, it was declared Dec. 26
Mr. Fitzpatrick. The option
runs until next July, and has not
yet been exercised.
operates on 710 kc with 500 watts.
Mr. Richards resides in California during a substantial portion of
the year. Because of this, it is indicated, he is anxious to acquire a
broadcasting interest on the Coast.
The option was procured last summer by Louis Allen Weiss, assistant general manager of WJR, and
former general manager of the

by

KMPC

Don Lee Broadcasting System. Rethe station was purchased by the Richards-Fitzpatrick
group jointly with CBS were denied officially by both parties. Also
denied was the report that the station was slated to become the CBS
Los Angeles outlet next year.

that

ports

IT'S

WSPD
A

sure-fire

Rieser Appeal Lost

method of reaching 1,300,000 prospects

THE

at the lowest possible cost.

You may

use the largest
radio station in the country,
but unless you dominate the
you're pouring
territory
water through a sieve.

—

WSPD

is

station

in

Ohio

ONLY

the

radio

northwestern

and

ing "porous"
coverage.
.

noth-

there's

.

about

our

KPJM,

.

Represented By:
John K. Kettlewell
919 N. Michigan Ave.
Chicago, Illinois

Joseph H. McGillvra
485 Madison Avenue
New York, N. Y.

Hotel,

Transmitter: Perrysburg,
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Prescott, Ariz, having been

eliminated from the roster W. P.
Stuart, editor of the Prescott Courier, a weekly, has applied for its
fac lities, 100 watts on 1500 kc.

KNX,
weekly

Hollywood, broadcasts a
KNX Show Window with

talent consisting of radio professionals selected from auditions.

As Up

Address:

Commodore Perry
Toledo, Ohio

Maryland Court of Appeals
has decided, in an opinion handed
down recently, in favor of WFBR,
Baltimore, in a suit filed more
than a year ago by Rieser Co.,
New York (Venida cosmetics), and
Lawrence C. Gumbinner Adv.
Agency, New York, for recovery
of sums paid the station on an
account contract involving a per
inquiry arrangement several years
ago. The court ruled that the per
inquiry clause, not in the original
contract, was too vague, sustaining the lower court.

Ohio

-

To

-

Date

as the

New Year

KGVO
MISSOULA

MONTANA

STUDY OF RADIO

IN

THREE

Fellows of the General
Education Board, founded by John
D. Rockefeller in 1902, will be
given the use of CBS facilities beginning Jan. 6 to study methods of
planning and producing radio programs. This experiment, designed
to aid in the further development
of the educational potentialities of
broadcasting, will be carried on
for three months.
With the assistance of a Colum-

program committee headed by
Dwight Cooke, producer of America's Hour and To Arms for Peace;
Max Wylie of the program department, and Davidson Taylor, well
known in connection with his work
bia

on the Philharmonic - Symphony
Orchestra broadcasts,

it is

planned

;

to introduce the Fellowship holders behind the scenes of radio, to

;

i

them observe broadcasting network operation, and to help them
in writing programs of their own.
let

the hope that after this course
hand observation the trio
back to the areas from
which they were selected and will
apply what they have learned to
increasing the educational possibilities of radio.
The three Fellows chosen by the
General Education Board are Ar-

i

It is

in first
will go

-

,

,

thur W. Colley, producer now affiliated with the University Broadcasting Council of Chicago; Luke

r

KOAC,

L. Roberts, manager of
Corvallis, Ore., operated

by

the

Oregon State College of Agriculture, and Stanley P. Young, author,
dramatist and critic, of Westport,
Conn.
They will spend three
months at CBS, during which time
assigned

work on

programs each as
production men.
They

assistant
also will

they

be

will

two

write script continuities, observe
the way in which programs are
actually put on the air and, if
possible, work out complete sets of

programs

of their

own

[

"

initiative.

Every Seventh Honfe Got
New Radio Set in 1935
EVERY seventh home got a new
radio set during 1935, declared Dr.
Orestes H. Caldwell, editor of

;

Radio Today and former Radio
Commissioner, addressing the West

YMCA

Side
Dec. 27.

audience in

New York

5,600,000 sets were
made and sold in 1935, the all-time
record.
Some 1,100,000 of these
were automobile sets, 600,000 were
exported abroad, and 550,000 were
battery sets sold to farmers, leaving 3,300,000 sets to be sold to city

In

all,

:

homes having

electric service, he
Dividing this remainder into
the 21,000,000 homes makes about
one in seven to be equipped with a
new set during 1935.
Most of these new sets went into
homes that already possessed a radio, so that either the old or the
new set could be used as a "second
for upstairs, for the kitchen,
set"
for the nursery, for the workshop
or the maid's room, according to
Mr. Caldwell. These "extra radios" have solved the employment
problem in many homes. Children
also enjoy their own sets, he resaid.

—

marked. Some toddlers, too young
even to read dial figures, he found,
have marked their dials with colored pencils to
favorite stations.
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Reported Planning Network
In Midwest in Association With Ota Gygi

program was

Happy Christmas

Insull Is

(Continued from page 13)
broadcasts a week, Monday
through Saturday, fifteen minutes,

six

SAMUEL

INSULL, former head

network of public utility
companies throughout the Midwest,

of a vast

has turned to radio to recoup his
lost fortunes, and will soon again
be active head of a Midwest network, this time a broadcasting network, comprising some 25 stations
located in Indiana, Illinois and Wisconsin, which he hopes to have on
the air early in the spring.
Financial backing for the new
venture is sa.d to have been raised
by friends and former business

Wh

limiting itself to three states
at the outset, it is expected that
ABC will later expand to include
a larger territory, possibly tieing
up with the existing networks in
le

Michigan and Iowa and forming
similar hookups in other adjacent
states.

Headquarters

ABC

of

will

be

located in Chicago's Civic Opera
Building, from which not so long
ago Mr. Insull directed the activities of his public utility empire,
on the 42d floor, former home of

WENR,

associates of Mr. Insull, who still
have faith in his ability to make
a new start despite his 76 years.
Closely associated with Mr. Insull
in organizmg the new chain is Ota
Gygi, a musician, who was one of
the officers of Ed Wynn's ill-fated

once owned by Insull interests but later acquired by
and moved to the
headquarters in the Merchandise Mart. Nine
studios are ready for use at any
time, and carpenters are already
at work constructing offices for the

Amalgamated
tem, and who

new network's

Broadcasting Syssaid to be largely
responsible for Mr. Insull's decision to select the broadcasting field
for his comeback.
Mr. Insull refused to be interviewed, saying that plans are still
"up in the air". Broadcasting has
is

NBC

NBC

personnel.

With the exception of Mr. Insull
as active head of ABC, and Mr.
Gygi,

who

Mr. Insull's
assistant, no appointments have
been made, but it is expected that
will act as

at

5:30,

November

from

25th

through Christmas Eve, based on
A parade was
the 1934 show.

—

full police eshighly successful
cort, Santa in a sleigh mounted
on a motor truck, followed by a
large number of cars filled with
children
all tooting horns, blowing whistles, etc. Each day the
program held a suspense angle,
such as trips to the out-of-town
Santa and the studio
Bill's stores
children in the big sleigh dramatized with suitable sound effects
trips back to the North Pole to
inspect work shops with very real-

—

in dialogue

between

commercial
characters, and the
copy was also handled by the children in dialogue, describing what
they've seen at Bill's.
The mail feature in this prize
contest: Listeners go to Bill's, see
what they want, then write Santa
a letter on official Santa stationery,
with space at the bottom for name,
address, age and school grade, saying what they want most, and why
they want it to come from Bill's.
The reason for this special writing
paper, a new feature this year, to
restrict

letters

to

the

territory

The

served by Bill's stores. The children had to go to Bill's store for
the paper, and only letters written
on the stationery were eligible to
the contest. In telling about the
contest, sample letters were read
giving an added marchandise plug.

George Roesler will be named as
national sales representative. The
physical work of hooking up the
stations by wire, it was indicated,
will be started immed ately and the
new network hopes to be able to
present its first program early in

ter received as a prize the thing
asked for in the letter to Santa,
and which was, of course, in Bill's

March.

stock.

—

istic

sound

effects,

and so

on.

There were 16 prizes. One for a
boy and one for a girl in each
school grade, and letters were
judged by grades thus giving all
a fair chance. The boy and the girl
in each grade writing the best let-

learned from confidential sources,

however, that a meeting of the
owners of interested stations with
Mr. Insull and his associates had
been scheduled for Monday, Dec.
30, at which time the details of
the new network were to be finally
decided. The fact was emphasized
that the company will be a closed
corporation and that stock will not
be offered to the public. The letters ABC have been chosen by the
network; BC standing for Broadcasting Company; the
to signify
either Affiliated, Amalgamated, Allied or Associated.
Attorneys in
Washington are now investigating
the copyright records to make sure
that the name finally selected has
not already been appropriated else-

KJR

A

where.

Some

25

stations,

principally

low-powered ones, may be included
in the hook-up, although none of
the stations has yet reported any
decision to join the venture. Among
those under Insull's consideration
are: Indiana: WGL, Fort Wayne;

Joins

BLUE

Pacific

NBC Network
5000 Watts

Coast

January

1st

Cleaved Channel

WWAE, Hammond; WBOW, Terre
Haute; WGBF, Evansville; WHBU,
Anderson; and

WLBC,

Muncie.

linois:

WTAX,

Springfield;

Rock

Island;

WROK,

Il-

WHBF,

Rockford;

WCLS, Joliet; WTAD, Quincy; and
WDZ, Tuscola. Wisconsin: WRJN,
Racine;
WHBL, Sheboygan;

Complete Daily

Hour Schedule

17

WOMT,

Manitowoc; WTAQ, Green
Bay; WFIZ, Fond du Lac; WCLO,
Janesville; WIBU, Poynette;

WKBH, La

Crosse;

WHBY,

WEMP,

Mil-

of

Commercial

waukee; and
Eau Claire.
'Choice of a key station is said to
rest between
Chicago, and
WIND, Gary, with the latter more

WAAF,

probable as
air while

it

has

WAAF

full

time on the

goes

off at local

sunset.
It

is

Seattle's
Vioneer Stations

KOMO

KJR

and

NOW

Sustaining

Definitely are

Programs

the

understood that the chain

LEADERS

iproposes to ask advertisers to
Ibuy time on either the entire network or any state or combination
lof

in

states, but split networks within
single state will not be sold.

WFIL

KJR-NBC

adelphia

Only Philculelphia

outlet

for N. B. C. Basic
Blue Network
560 Kilocycles

{January 1,

Blue

Affiliate

KOMO-NBC

Red

Affiliate

Rational ^epresentatiipes

EDWARD PETRY & COMPANY

1000 Watts

1936
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BULLETIN
ASCAP,

over the signature of
Buck, president, wired
all stations not signed on Dec.
30 that it will renew present
contracts for five years under
existing terms, except that the
rights will be limited to compositions in its catalog as of
Jan. 1.
Mr. Buck challenged
the claims of "others" to ownership in various compositions,
obviously striking at Warner.
He added the ASCAP fee
would not be reduced and the
formula not altered.

Gene

Meanwhile, network reprewere meeting late
into the night of Dec. 30 in an
sentatives
eflfort

to adjust their situation

in respect
tions.

NAB

to

the

new

condi-

Following the meeting
President Fitzpatrick

stated the session was in the
nature of a "gen«ral discussion" in an effort to compose
differences between networks

and stations. NAB Managing
Director Baldwin was also at
the meeting.

Up to press time, some 150
stations had notified Mr. Baldwin they would accept the
Warner

offer.

Some

50 wired

Copyright Dissension:

An

cast Warner music, stations a;
are required to keep an accura
record of all numbers performe',
whether or not Warner compos;
tions, and submit such records o
a weekly basis. This condition wa
far different than in the origina
contract offered by Warner, whic
Mr. Baldwin held unworkable. Th
contract provides that stations wii
not be required to pay Warner an;
additional fee or charge where th
works of Warner houses are broad
cast from electrical transcriptionor records.

Editorial

BY A HAIR'S BREADTH, the broadcasting industry has skirted
a major calamity on copyright. There is a breathing spell now, at
least insofar as ASCAP music is concerned, but the situation is
still serious
more serious than most elements in the industry
appreciate.
It does not matter now who was to blame for what has developed.
It is time to stop calling names within the industry. Certainly no
broadcasting interest has won anything in the current difficulty,
because all are paying as much as in the past for less music. The
networks are not performing Warner music, and that represents
an admitted loss in program diversity at this time, in any event.
There is talk of the networks walking out of NAB because of
the impasse. That, we think, would be making a bad situation
worse. Networks cannot operate without affiliated stations, and
individual stations, for the most part, cannot get along without
networks. The newspaper analogy fits: A press association cannot survive without newspaper clients and the newspaper cannot
publish without national and international news delivered by the
press association.
No one should question the good faith of the gx'oups in broadcasting that have acted divergently. Factional and personal feelings should not be engendered. It is true that broadcasters have
been able to stick together on about everything of importance except copyright. There are other big problems that should not be
obscured in the blind frenzy that has grown out of copyright.
Broadcasters operate by sufferance of a government franchise. It
takes unified action to keep those franchises. There has been unity
on that in the past. Weakening of the NAB, the only common
meeting place of the industry, might seriously impair that unity.
Under the temporary extensions with ASCAP, the way is opened
for a general meeting of the broadcasting minds with ASCAP to
work out a permanent solution. Certainly there is a point where
networks and individual stations can agree, and negotiate as a
group, unitedly, with ASCAP or any other group. It is far better
for each to sacrifice something now than attempt to go it alone
on all in the battles that are inevitable in the future to safeguard
broadcasting as a free, open, competitive industry.

—

Warner Hits Networks
Warner Brothers, in a formal
statement issued Dec. 30, declarec
had no disposition to take any
technical advantage over any station.
Consequently, stations east
of Chicago which by Jan. 5 have
signed and mailed their contracts
and stations west of Chicago which
have done so by Jan. 10, will be
considered as being licensed retroit

actively as of Jan. 1.
Small stations, under the revisedi
contract, will pay 50% of the established rate for the larger fulltime stations, or the equivalent ol
twice their highest quarter - houi
rate per month. Warner estimated
that approximately 35% of all stations fall in the small-station category. The Warner statement wa?
particularly bitter toward the networks, declaring:
"The revised contract applies
only to individual stations. No provision is made for the large networks which have shown no ten-

they would not.

dency to negotiate with us, and
therefore this music will not be

ASCAP Extends

Licenses;

Warner

{Continued fro-m page

NAB conventions which
adopted resolutions supporting it.
By introducing per-piece, moreover, it is contended that the way
is opened for passing of the copythree

right costs to the advertisers.
In the revised Warner contract,
definite commitments are made on
the negotiation of per-piece. How
much revenue the measured service

arrangement

will yield to

Warner

Roughly, on a yearly
approximatebased on the
highest quarter-hour rates of stations and assuming all stations accepted Warner contracts. This compares to approximately $320,000
received by Warner houses from
ASCAP this year, and a like
amount paid to its composer memis

doubtful.

basis, it would mean
ly $800,000 a year,

some $640,000.
Warner Proffer

bers, or a total of

ASCAP Letter,
FOLLOWING is

given
to Mr. Baldwin from ASCAP, bearing the signature of Gene Buck,
ASCAP president, and Mr. Baldwin's approval: "This is to inform
you that such of your member stations and such stations, in respect
to which your Mr. James W. Baldwin holds power of attorney to act
for them, as do not have licenses
from the American Society of Composers,
Authors and Publishers
(for brevity called 'Society'), from
the

letter

1, 1936, may continue to broadcast and to publicly
perform for profit the compositions
in the repertory of the society, as
of Jan. 1, 1936, without any interruption on and after Jan. 1, 1936,
until further notice from the society, such notice to be not less
than two (2) days. It is understood of course, that we are not

and after Jan.
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tracts."

Following is the telegram sent
by Mr. Baldwin Dec. 30 to all stacovering

the

Warner

revi-

"Disregard Warner contract
sent you this last week. Warner
Brothers now offering revised three
months contract which will remedy
many of objections pointed out by
us and which in opinion of committee and myself will be substantially

more favorable.

Basis for

compensation for full time station
for all non-network programs is
to be monthly payment of fouit'mes your highest quarter - hour
rate. Other stations proportionally.
Stations where highest quarterhour rate less than $18 basis of
compensation not to exceed twice
highest quarter - hour rate.
Networks to have responsibility for
clearing copyright on all network

programs over their own stations
and over affiliate stations. Warner
agrees to attempt to work out perpiece plan during contract period
and to furnish complete catalogue
by Feb. 1. Several other improvements in contract agreed to by
Warner. Printed revised contract
cannot be delivered to you for a
day or two. If you desire to use
Warner music after Dec. 31 Warner assures me you can gain rights
given by this contract by instructing me to accept in your behalf.

Please wire immediately."
The Warner contract specifies
that full time stations shall pay
four times the highest quarter-hour

rate per month. If the station divides time, then the license fee
will be a sum bearing such proportion as that specified for fulltime stations as its hours of operation bear to the total hours of
operation of the station dividing
time. In the case of all other stat ons, each month's license fee will
be calculated on the same principle
with due regard for the highest
quarter-hour rate and the propoi-tion of the station's hours to the
total hours of the broadcast dav,
and other equitable considerations.
Apropos of networks, which
Warner specifies as including only
NBC and CBS and their subsidiaries, the contract provides that
the station will not carry any net-

work program containing any musical

composition

copyrighted

by

Warner houses

unless the network
has first obtained a license from
Warners. Further, the station is
required not to permit to be broadcast any program originating in
any station in this country containing any musical composition
copyrighted by Warner unless the
station has a Warner license. In
another clause, the Warner contract states that Warner will look
exclusively to the two networks
and their subsidiaries for the securing of licenses and the payment
of license fees for broadcasting of
network programs containing any

Warner numbers over
and that

all

stations,

no event will it require
the station to secure any license
or to pay any license with respect
to such programs.
This provision, it was pointed
out, places the networks in a poin

sition far different from their ASlicenses. Should they broad-

CAP

available for their use. It is a fact
to the public heretofore
that under the ASCAP contract
networks as networks have paid
nothing for the use of music. Payments received by ASCAP have
been based on a percentage of what
each station received for its time.
"Of the amounts received from
sponsors, the networks allowed individual stations only approximately 207c of the sums received by
the networks, and the fee to ASCAP was 57o of that proportion.

unknown

7)

(those
stations
these
releasing
which are represented by Mr. Baldwin by virtue of powers of attorney) of the obligation to pay
the society performing fees in accordance with the existing con-

tions,
sion:

Offers Flat Basis

Thus nothing whatever was paid
on the 80% retained by the networks."

Klauber-Ashby Act

FOUR DAYS
ual

station

Klauber,

CBS

prior to the individextensions,
Edward
first vice president

and A. L. Ashby, NBC vice president and general counsel, as copyright negotiators for the networks,
had obtained from ASCAP an extension arrangement for their affiliated stations.
The effect of this
was to clear their stations for net-

work

programs

using

ASCAP.

NBC

Affiliates of
and CBS were
notified telegraphically immediately following this arrangement on

Dec. 27 that Mr. Burkan had assui-ed the networks that a special
meeting of the ASCAP board
would be held to authorize contracts to be offered to stations not
now licensed for 1936. Quoted was
a letter from Mr. Burkan, reading:
"Confirming our conversation today, this is to inform you that
from and after Jan. 1, 1936 you
may continue to broadcast and to
publicly perform for profit the
compositions in the repertory of
the American Society of Composers, Authors & Publishers as of
Jan. 1, 1936, under your network
system without any interruption
on and after Jan. 1, 1936, until
further notice from the American
{Continued on page 58)
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January

1,

1936

—

.

FORD MOTOR

NETWORK ACCOUNTS

Co., Detroit

:

New Business
AXTOX-FISHER TOBACCO

Co.,

Louisville (Spud cigarettes) on Jan.
7 starts adventure program on 2
stations, Tuesdays. 11-11 :30 p. m.

MBS

Agencv
N.

Kenvon & Eckhardt

:

Inc.,

WILDROOT

Co. Inc., Buffalo
metics) on .Jan. 6 starts Ted Husing
and Charioteers on 26 CBS stations,
(cos-

Mondays. 7:15-7:30

m.
Barton, Durstine

Batten,

p.

Agency:
& Osborn

X. Y.

Inc..

STEWART WARNER

Corp., ChiJan. 2 renews
With Heidt's

cago (Alemite) on
Alemite Half Hour
Brigadiers on 44 CBS stations, ThursBlackdays, 10-10 :30 p. m. Agency
:

ett-Sample-Hummert

T.'

CARDINET CANDY
land,

newed

(home for
boys) on Xov. 30 started for 26 weeks
in The Barn Dance on Western Net-

Omaha,

Neb.

m.
Jacobs

9 :4.5-10
Bozell &

Saturdays,

work.

(PST). Agency:
Inc.. Omaha.

p.

Night Editor
on
NBC-KPO network Tuesdays.
Agency:
7:30-7:45 p. m. (PST).
Tomaschke-Eliott Inc., Oakland.

Lord

Thomas, Los Angeles.

«&

MOLLE Co., Bedford, O. (shaving
cream) on Dec. 28 started Vox Pop
on 24 NBC-WEAF stations, TuesAgency
days. 9-9 :30 p. m.
Goble Adv. Agency, N. Y.

Stack-

:

New
NBC-WEAF

JOHNS-MANVILLE

Corp.,
(building supplies) on .Jan. 13

York

starts program on 56
11-12
Mondays,
stations,

Agencv

J.

:

noon.

Thompson

Walter

Co..

N. Y.'

FORD MOTOR

Co.. Detroit (autos).

on Jan. 17 starts Fred Waring and
His Pennsylvanians on NBC-WJZ
network. Fridays, 9 :30-10 p. m. Agency N. W. Ayer & Son Inc., N. Y.
:

CREAM

WHEAT

Corp., Minneon Dec. 30 started
Buck Rogers in 25th Century on 30
CBS stations, Mon., Wed., Fri.,
6-6 :15 p. m., repeat at 7 p. m. Agency
J. Walter Thompson Co., Chiof

(cereal),

apolis

:

cago.

KRUEGER BREWING

Co., Newark, on .Jan. 21 starts Krueger Musistations, Tues.,
cal Toast on 28
Thurs., 7 :15-7 :30 p. m. Agency Blow
Co. Inc., N. Y.

G.

CBS

:

NATIONAL ICE ADVERTISING
Chicago

Inc.,

(ice

Mary

Feb. 5 starts

LEHN

New York
7-7 :30

association)
on
Pickford's House

Party on 50 NBC-WEAF stations.
Wednesdays, 10-10 :30 p. m. Agency
Donahue & Coe Inc.. N. Y.
:

Renewal Contracts

BROADCAST advertising during
the first 11 months of 1935 amounted to $78,837,579, an increase of
19.8%

(Ovaltine)
Co., Chicago
1 renews Little Orphan Annie on 23
stations. Mon.
thru Fri.. 5 :4o-6 p. m.. repeat at

NBC-WJZ

Agency

Hummert

Blackett
Chicago.

Inc..

:

STERLING PRODUCTS

-

Sample

-

New

Co..

York (Phillips Milk of Magnesia) on
7 renews Waltz Time on 18

Feb.

NBC-WEAF
p.

stations. Fridays, 9-9 :30

Agency

m.

Hummert

Blackett-Sample-

:

N. Y.

Inc.,

STANDARD BRANDS

New

Inc.,

York (Royal Gelatine) on Jan. 1 renews One Man's Family on 54 NBCWEAF stations, Wednesdays. 8-8:30
Agencv J. Walter Thompson
p. m.
:

Co.,

N. Y.

STERLING PRODUCTS

New

Co.,

York (Dr. Lyon's toothpowder, Bayer
aspirin) on Feb. 9 renews Manhattan
Merry-Go-Round and American Allium of Familiar Music on 57 NBCWEAF stations, Sundays, 9-9:30 and
9:30-10 p. m.
Agency: Blackett-

Sample-Hummert

Inc.,

N. Y.

PEPSODENT
paste)

Andy

(toothCo., Chicago
on .Jan. 1 renews Amos 'n
on 37 NBC-WEAF stations.

Mon. thru Fri., 7-7
11 p. m. Agency

:15 p. m., repeat at
:

Lord

& Thomas,

Chicago.

STANDARD BRANDS

New

Inc.,

(Chase & Sanborn coffee) on
.Jan. 5 renews Major Bowe's Amateur
Houf on 58 NBC-WEAF stations,
Agency
J.
Sundays, 8-9 p. m.
Walter Thompson Co., N. Y.

York

:

January
6

J,

1936

•

over the

ume amounted

corresponding

November

period of last year.

13.6% as against
months of 1934.

On

his

headquarters

temporarily

at
the St. Regis Hotel,

New York City,

Felix Greene, re-

cently appointed
representative o f
the British Broadcasting Corp. in
the United States

and Canada, who

same

the

and was officially received in
Ottawa by John Buchan (Lord
Tweedsmuir) the Governor GenHe will establish New York
eral.
ficials

of these

total broadcast advertising

returns,

volume

handling special relay pro-

grams to the BBC in much the
same manner that Fred Bate at
London and Dr. Max Jordan at
Rasle, Switzerland, for NBC, and
Cesar Saerchinger at London, for
CBS, handle European relays to

National network advertising
during November was 3.8% above

ume

as

compared

—

coverage

plete

Broadcast advertising during No-

vember was as follows:

Total

goodly portion

outside

the

state

and

pulling power even in

Novemier

Canada."

$45,123,341

.

of the

of Ohio

J anuaryCumulative

National
networks
$4,533,774
Regional
networks
128,715
National
non-network 1,6.52,680
Local
1,896,180

state

A

tions.

November

it!

especially in rural sec-

November,

to

1934.

THANKS,

YOU

983,565
15,356,63B
17,374,135

EDYTHE

C. A. C.

said
F.

it!

MELROSE

General Manager

$78,837,579

$8,211,349

m KllG

THE BELl
wifb renewals!

by 30%.

network

advertising
first 11 months of 1935
was 18.1% above the previous
Increases in other
year's level.
Regional
fields were as follows:
networks, 50% national non - network advertising, 24.8%, and local
broadcast advertising, 18.6%.

National
during the

said

"In analyzing our contest results WJAY has
complete coverage of
Cleveland
a very comentire

the level of the same month of last
year. Regional network volume exceeded November, 1934, by 20.5%,
national non-network advertising
by 27% and local broadcast advertising

CLEVELAND AD CLUB

this country.

.

1935, it is estimated, will
amount to somewhat in excess of
$87,000,000.

for

CLEVELAND, OHIO
WE DIDN'T SAY IT!

,

.

the basis

_

Mr. Greene
December, has

arrived early in
been spending the last month making American and Canadian conHe has visited network oftacts.

volto $8,211,349, a rise

of

Man

Contact

MAKING

offices,

Eleven-month Income Is Found
Almost 79 Million Dollars

,

Local Stations Active

.Jan.

6 :45.

to

Eddie

November Volume
13.6% Above 1934

WANDER
on

p.

Howard

Co.,

Cantor to
m. Sundays and Leslie
2-2 :30 p. m. Sundays, reshifts

Los

Co.,

Angeles (dessert) on Jan. 9 starts
for 13 weeks in Woman's Magazine of
ihe Air on 6 NBC-KPO stations,
Thursdays, 3:1.5-3:30 p. m. (PST).
:

Network Changes
& FINK PRODUCTS

peat at 12 midnight.

JELL-WELL DESSERT

Agency

Co. Inc.. OakDec. 31 re-

Cal. (candy), on
for 13 weeks in

FATHER FLANNAGAN'S BOYS
HOME.

Chicago.

Inc.,

BBC

(autos)

on Dec. 29 renewed Ford Sunday Evening Hour on 92 CBS stations, SunAgency
days, 9-10 p. m.
N. W.
Ayer & Son Inc., N. Y.

IN

THE

non-network

field,

local

station volume still continues to
show the greatest relative increase
as compared to the preceding year.
Local station advertising during
the first 11 months of 1935 rose
31.6% as against the same months
of 1934. Live talent programs continue to show the greatest strength
in the national non-network field,
while the recent increased use of
transcriptions in local broadcast
advertising also continues.

National and local non-network
automotive advertising, national
non-network cosmetics, food, radio
set and tobacco volume, local clothing, housefurnishings and financial
advertising, regional network pharmaceutical and clothing volume

and national network radio set adwere among the fields to
show the grreatest increase in vol-

vertising,

THE SOBY YARDSTICK
OF AUDIENCE VALUE
Impartial and comparable data about
the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.

Wilkinsburg, Pa.

BROADCASTING

Uncis Dutch Schmidt, master of ceremonies for Younkers Junior Broadconducts a broadcast of this popular feature, now in its third year
under the same sponsor.
casters,

The proof

Younkers,
of the "show" is in the record of renewals.
Iowa's largest department store, is sponsoring the Junior Broadcasters for a third year.
Colonial Bread presents "the funnies" for
a second year. In addition we have numerous shows, such as Station

KIDD

and the Teen Age Frolic, which are just winning their spurs.
children's features hold their own against the best of similar
shows sent us by
and CBS. Right now we ihave a couple of
periods open in late afternoon alongside of some of our most popular children's features.
And we have some ideas for kid shows that
will do a job for you.
Drop us a line or call the local offices of our
representatives, John Blair & Co.

Our

NBC

THE

|/B|k|T

f\ I\ 1^

I

IOWA NETWORK
CISIASIC

D«Moi.«

%A#k^T
TT IVl I

NiCiASICILUE
Crdor R.pids.W...rt.o

t£C.^\

NIC BASIC ILUE
Des Moims
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Pirating of Press

BLAW-KNOX
VERTICAL RADIATORS
FOR MAXIMUM EFFICIENCY

(Continued from page 12)
combined with the advertising, seeking the profit both from the advertising service and from the subscriptions
of its readers. The papers are unconscionably injured in performing a

make

public function as well as in conducting a legitimate business.
lays great stress on the
public interest in the news gathering
and distribution and the public obligation of the gatherer and distributor,
as likewise does the Associated Press.
believe these considerations have
been properly pressed upon us. The
First Amendment to the Federal Constitution has recognized this public
function of the press in the provision
for its freedom.
While no constitutional right is here involved, this constitutional recognition emphasizes the
exceptional character of the right
which is sought to be in-otected in a
federal court sitting in equity. When
the Constitution speaks of the freedom
of the press it refers to the freedom
of private and non-governmental persons or bodies, engaged in news gathering and disseminarion, from interference
by
governmental agencies.
That is to say, that the public function in the gathering and dissemination of news is presumed by the Constitution to be in private hands.

effect

it

KVOS

We

Under our

capitalistic

system this

means that news distribution as a
public function will be in large part
by business men acting under the inducement of the profit motive. The
public therefore has an interest in
protecting the business of news gathering and disseminating agencies against
the impairment of their efficiency, by
the
inevitable
reduction
of
their
Inisiness income through the misapinopriating of news prior to the expiration of the time during which the
Supreme Court has held that there
exists in it a "quasi property" interest. It is therefore proper to say that
the Associated Press is here seeking
protection not only of its legitimate
business but also, as both parties
assert, in its discharge of a public
function of fundamental value and
importance.
The radio performs a function in
the publication of news similar to that
of the press.
It has the advantage
of greater speed and the disadvantage
of the absence of a printed record for
more deliberate absorption. If radio

communication had been discovered in
the Eighteenth Century it is arguable
(hat the businessman and others utilizing its process would have received
in the First Amendment of the Constiution

a recognition like that accorded the owners of newspapers.
Congress has appreciated radio's importance and sought to make it effective against the confusion of distribution in the peculiar and little understood medium through which it passes,
by regulation of the use of wave
lengths.

Speed of Distribution

WHILE
notice

of

this
court takes
radio's enoi-mous

judicial

business
expansion, we cannot assume that its
resources from its advertising income
are not sufficient to support its own
news gathering agency, the "Radio
News Association of New York".
Even ignoring the question of good
conscience in an equity tribunal, we
can find nothing in the bill to warrant
our holding that radio will fail in its
public function of news distribution, if
it is not permitted to misappropriate
the material gathered by an agency of
the press.
So far as concerns the case against
piracy presented by the bill, the speed
the radio's distribution of news
makes the injury done the press in the
its business and civic
activities the more effective and certain. Not only its speed but its neces-

of

performance of

sarily free publication, actually or potentially to every user of a radio set,
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News Held Unfair
the

more deadly

its

competition

for the circulation

of its advertising.
KVOS' motion to dismiss admits
the pirated appropriation of the news,

circulation
and its destructive
on the press. Its excuse is that
it gives the material so obtained as a
benefaction to its audiences, and that
both the taking and circulation are
so completely eleemosynary that this
court must find, against the allegations of the bill, that the purloined
news is in no way the defendant's
weapon in its competition with the
press for the patronage of advertising
its

merchants.
Despite the ability with which
counsel presented this argument, we
are not persuaded that it has merit.
Common sense compels us to agree
with the complainant that the purloining of complainant's fresh news

and its circulation in KVOS' Newspaper of the Air are both elements of
a

business

of

publication

for

profit.

This profit is to be gained through
widening its circulation at the expense
of the circulation of the Associated
papers.
Complainant's news is not
only made stale to those of their
readers who first have access to the
Newspaper of the Air, but also is
made free, while still hot, to their
readers who pay a usual subscription
for
price
their
papers.
The
obvious tendency of these factors is to
cause complainant's papers to lose
circulation and with it the advertising
income which is based on circulation.
We are unable to see any theory under
which such a diversion of advertising
income from the Associated papers to
KVOS, with its incidental destruction
of subscriber income, can 1)e called
anything but "unfair competition".
The opinion called attention to

the uncontradicted affidavit in the
record that KVOS had filed with
the proper authorities in Washington, D. C, its schedule of advertising rates, which purported to show
that it charged more to advertisers
during the time when news broadcasts are given than at other times.
"There can be but one conclusion
from these uncontradicted facts,"
the court said. "KVOS is competing with the press in its Newspaper of the Air and the purpose
of this competition is to procure
the patronage of advertisers who
will pay more for its circulation
of advertising if it is intermingled
with the articles of its Newspaper
of the Air broadcasts.
"Properly conducted, this is a
description of a fair competition
for advertising patronage, but as
we have before suggested, it affronts common sense to claim that
KVOS pays the salaries of its own
local reporters and the considerable charge shown for the news
supplied by its radio news gathering association, so yielding a higher
price for the intermingled advertising, and that, despite this, the
circulation of such news is a mere
gift of an educational public service and not for the profit arising
from the higher advertising rates."
Taking up the denial of KVOS
that it had pirated AP news, the
court said that 180 "piratings"
occupy 385 pages of the printed
"A careful
record in the case.
Denman added,
Judge
study,"
"shows that 153 of the appropriations are verbatim broadcasts of
such substantial portions of the
articles that, under no theory could

any have been composed by KVOS
or its own news association. Eighty
are from the Seattle Times, 62
from the Post-Intelligencer, and 12
from the Bellingham Herald."

NBC's New President
(Continued from page 9)
Maj. Lohr and Mr. Ken-

of both

The luncheon,

nedy.

it

was

said,

President's invitation
and had no special significance.
Mr. Kennedy attended the
board meeting Dec. 27, discussing
various proposed recapitalization
plans with the board members, but
immediately thereafter he left for
His
his winter home in Florida.
task involves working out a plaji
for elimination of arrears of dividends on the Class B preferred
stock of RCA, which will amount
to $21.25 a share on Jan. 1, 1936.
Because RCA's cash position has
been considerably improved in recent months, due partially to its
stock sale to Lehman
recent
Brothers and the Atlas Corp., and
also to the sale of its holdings
Electrical & Music Industries Ltd.,

was

at

the

RCA

You wouldn't drive far
on three tires!
you've simply gotta have

Balanced Coverage
Get

it

in the

West on the

WESTERN NETWORK
and in Northern California on

560 KILOCYCLES
1,000 watts

full

time

SAN FRANCISCO -OAKLAND
# Let your John Blaix man tell you
how KSFO's

mail

is in direct ratio

with the population distribution in
Northern California's prosperous
counties. Note the swell frequency.

KSFO — Russ Building,
Philip G. Lasky,

San Francisco
General Manager

National Representatives;

JOHN BLAIR & CO.

RKO

m

of

England,

it

has been proposed

that the arrears of about $14,300,000 be paid in cash. Another proposal is that the 495,597 shares of
Class A preferred stock should be
retired first, which would require
$27,257,857, and then followed by
a refunding of Class B arrears
through a readjustment of capital.
According to the New York
Times, RCA has at least $30,000,000 in cash and stands to receive
$6,000,000 more when the remainder of its RKO stock is acquired by
the Lehman-Atlas group.
"It is held," stated the Times,
"that either plan would be feasible
p r V i d e d sufficient funds are
transferred to surplus, which was
$10,506,487 on Sept. 30. Maintenance of dividends at the rates provided by the existing issues would
require $1,735,000 annually on the
Class A preferred shares and
$3,836,375 on the Class B preferred. Net income for nine months
this year [1935] available for such

dividends was

$2,801,123.

fourth quarter normally

says:

II^P^.

is

The

far bet-

There

70,000

plan."

traffic

it

the United States and 9,000 in

maintains

its

own

telegraph of-

attended by a trained telegraph personnel

in cities

for

MR. AYLESWORTH'S withdrawal

no place that Postal Telegraph can-

cities in

Canada,* but
fices,

Aylesworth's Loss Regretted

is

not reach. Postal Telegraph not only covers

ter in financial results than the
Thus the ability to mainothers.
tain dividends is another element to
be weighed in formulating any

between which 95% of

all

the telegraph

of the country flows. There

is

no place

which Postal Telegraph will not accept and

scene, though NBC
have his advisory services, will be genuinely regretted by
everyone in the broadcasting industry. Called in 1926 by Owen D.

transmit your message with promptness ... with

for

within the borders of this country but through

from the radio
will

still

Young
'

EVERYWHERE!

to

organize

the

NBC

dependability... with accuracy.

graph not only

Postal Tele-

offers efficient telegraph service

enough now to

General Electric Co. and Westinghouse, then the parent companies
of RCA, his career has been bril-

be able to refuse

liant and his sense of public relations has been particularly remark-

part,

Several years ago he was
signed to help iron out the problems of RKO, being named its president. These duties became greater
than anticipated so great that he

world... through the only combination of

any programs
that can't
click

mfaj

over..W

D. E.(Plug)Kendrick
V. P.
General Mgr.,

&

January

J,

1936

•

as-

able.

—

virtually

had

to

abandon his

NBC
NBC

duties, although retaining the
presidency and spending several
hours a day at his network ofiice.
When the RCA deal for the sale
of half of RKO stock was announced, it was also announced
that Mr. Aylesworth would be retained by the new management as
RKO chairman. For the several
years that he served with RKO
while it was still an RCA subsidiary he received no salary other
than his NBC salary of $50,000,
which was reduced to $45,000 during the depression.

BROADCASTING

the great International System of which
it

offers

communication with the

it is

a

entire
tele-

graph, cable and radio service under a single

management

in the

United

States.

*/« Canada, through the Canadian Pacific Railway Telegraphs

THE INTERXATIOIVAL SYSTEM

Tostal Tdcgrapb
Cbmmercial

CabkB

^^^0

Ctmericq

CabUa
niackay "Radio
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ASCAP

Extends; Warner Makes Offer
(Continued from page 5^)

Society of Composers, Authors &
Publishers, such notice to be not
less than two-day period. It is understood, of course, that we are
not relieving these affiliates of the
obligation to pay to us performing
fees in accordance with existing
contracts".
their affurther, that while the
Burkan letter refers specifically to
chain broadcasting, the ASCAP
general counsel had assured them
that the same applies also to local

sary your power attorney on this
basis with ASCAP.
Negotiations
with Warner proceeding today.
Langlois & Wentworth, New York
City, can furnish 60 fifteen-minute
programs public domain music.
Transcontinental Broadcasting Co.,
Los Angeles, can furnish 200 musical selections which can be performed without copyright license
cost 60 cents per selection.
Both
copyright libraries should offer opportunity to avoid Warner music
pending adjustment their proposed

programs.

contract".

The networks informed

filiates,

Baldwin's Next

ON THE

Move

—

following morning Saturday, Dec. 28 Mr. Baldwin conferred at length with Mr. Burkan,
and reached the understanding on
extensions covering individual stations.
The arrangement was not

—

consummated

then, however. It was
approved the following Monday, after which stations were so notified
by Mr. Baldwin. Immediately following the Saturday session, at
which the accord was reached, Mr.
Baldwin telegraphed all stations

as follows:

"Am

assured by

ASCAP

general
counsel that temporary extensions
all ASCAP licenses will be granted
by letter to me at present rates
and without signing contracts, stations and ASCAP each to have
right to cancel on two days notice

with understanding joint committee all interested elements meeting
shortly after Jan. 1 to arrive definite

permanent

solution.

On Mon-

day expect to ask and obtain six
this basis. Advise whether I may use if neces-

month extension on

Meanwhile, work still progressed
with the Warner organization for
alteration of the contract it sent
to stations on Dec. 27, asking 40%
of the ASCAP sustaining fee, plus
2% of station gross receipts.
Roughly, this figured on procurement by Warner of about $1,200,000 from broadcasting, vnth stations asked to pay
on network
rates for their facilities. The contract offer was for three months
only.

Conference With Starr
by Mr. Baldwin and the
group of advisors he called to New
York on Friday, Dec. 27, as not
only unacceptable but impossible
to comply with under its original
terms, a series of conferences were
begun with Herman Starr, Warner
executive and president of Music
Publishers Holding Corp., embracing the Warner houses which defected from ASCAP.
At a night
conference on Dec. 27, Mr. Starr
agreed that some of the provisions

VIEWED

were inequitable.
The following
morning, an NAB committee comprising Philip G. Loucks, former
managing director, and Louis G.
Caldwell, Washington attorney, who
represent the so-called clear channel

group of stations, and Walter

Damm, WTMJ, manager,

conferred with Mr. Starr and his attorney, A. M. Wattenburg, in an
endeavor to adjust these conflicts.
J.

World

Broadcasting

System,

largest of the transcription companies, likewise facing a crisis,
procured from Mr. Starr full per-

mission to perform Warner numbers contained in WHS commercial
programs produced before the
ASCAP - Warner separation, over
independent stations, irrespective of

whether the stations had Warner
licenses.
Percy L. Deutsch, WBS
president, so notified his stations
Dec. 27. At the same time he sent
his transcription library subscribers complete information on what
numbers to eliminate from their
libraries as being Warner compositions, so as
to avoid infringe-

ment.
Other transcription companies, it
was learned, had taken similar
steps to identify the Warner numbers in their libraries and to notify
client stations.
Complete listings of the

Warner
compositions (published by Harms,
Inc., New World Music Corp., Shubert Music Publishing Co., M. Witmark & Sons, T. B. Harms Co., Victoria Publishing Co. and Remick

Che sape/ke.wOhio

• •

Exclusive

JOHN

• •

BLAIR & CO.

Station Representatives
NEW YORK CHICAGO DETROIT SAN FRANCISCO
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Music

Corp.)

were

being

NBC

made

jointly by
and CBS for distribution to their stations, and possibly to all others.
The catalogs,
including all numbers in doubt, up
to 1932, had been
delivered by
to both Mr. Baldwin of the
and to the networks. On Dec.
30 or 31,
had promised to
deliver the balance of the catalogs,
up to date. With greatest possible
dispatch, these were to be delivered
to stations, and to advertisers and
agencies to assist them in arranoing the musical portions of their

ASCAP

NAB

ASCAP

^

j

{
1

;

)

j

|

I

j

j

programs.

Advice to Stations

THE GENERAL

advice was that
stations should not perform phonograph records unless they were
certain, after checking, that the
numbers are not Warner controlled.
Otherwise, there would be
danger of infringement, since most

:
-

t

t

;

phonograph records do not carry
the

name

of the publishing house.

Under law, any copyright owner
can sue any station for infringement, at $250 each, for performances without a license, and that is
the grave danger facing stations
not having Warner licenses.
Rather than run the risk of performing a number that is not
checked, the consensus of expert
advice in New York was that stations should fill in with other proMany stations
gram material.
were resorting to the purchase of
the Transcontinental transcription
offer (which should not be confused
with its station time-selling project) as a protective means. Langlois

& Wentworth announced

it

was

with telegrams
besieged
from stations as to the availability
being

and price of their public domain
transcription offering.

i
t

t

s
\
;

!

)

>

I
:

-i

j

a
i|
(

I*

|

Mention by Mr. Baldwin in his
telegram of the availability of
Transcontinental and Langlois &
Wentworth transcriptions, drew a
sharp protest from Gerald King,
manager of KFWB, Los Angeles,
and the executive head of Standard
Radio Inc., transcription company.
Branding it as "recommendation"
that stations buy these products,
he said no other transcription companies had been queried as to
whether they had public domain or
guaranteed productions available
which would obviate either Warner
or ASCAP performance rights,
Moreover, he contended there was
some question about the quality of
the transcriptions, since they are
new companies in the field.
Steps leading to the negotiation
of the ASCAP extension evoked
A cleavage bebitter differences.
tween networks and the independActually,
ent stations developed.
55 stations, including the 21 net-

work owned and

.

operated

units,

have five-year ASCAP extensions
under their present terms, whereas up to Dec. 30 the remaining independent stations, totalling more
than 550, had no extensions whatever.

'

.

|.

u

[
j,

[j

j,

j
3

j
,
'.

j
j

;

(

j

j

1

;

j

[

;

t

The networks, on Dec.

24,

had

already notified all of their advertisers
and advertising agencies
placing accounts on their systems,
as well as the clients and agencies
serving their owned and operated
stations, that effective Dec. 31 and
until further notice, Warner music
They
would not be performed.
were prepared to go ahead with

<

j

j

^

,

"

ASCAP

music alone.
breach was widened as
days passed and individual stations, through the NAB, declined

The

BROADCASTING

•

January

J,

1936

^

I

I

to deal with E.

C. Mills,

ASCAP

general manager, on the basis of
the five-year extensions of present
contracts, from Jan. 1, whereby
they would pay the same sum (aggregating about $3,000,000 for the
industry) to ASCAP for its Warner-less catalog. Mr. Mills had contended that his board would not
accept a measured service ar-

rangement which would have been
something tantamount to the socalled newspaper contract, and that
"per-piece" was premature and unworkable at this time. Moreover,
he had contended that investigations
i

i

I

{

I

that

indicated

the

Warner

houses had substantially less music
titles than originally thought, because of the ASCAP rights from
composei-s that clouded the Warner
is
It
rights to perform them.
variously estimated that Warner
houses have between 25 and 40%
of the

ASCAP

repertory.

Before making the five-year ex-

I

ASCAP

tension oifer,
licensing
its

composer and

had renewed

contracts
publisher

with

all

members

ASCAP for a like period, leaving only the Warner houses outside
Mr. Baldwin,
the ASCAP pale.
armed with the powers of attorney
from stations, which constituted
stations which pay to ASCAP upof

wards of half of

its $3,000,000 radio jackpot, consistently declined to
deal on any such basis, but worked
for per piece or measured service.
Instead of arbitrary sustaining
fees, plus 5% of net receipts of
stations, he desired some such ar-

rangement as the newspaper conMr. Baldwin had in mind
tracts.
a sustaining fee, monthly, amounting to perhaps the quarter-hour
night rate of stations, and payment
to

ASCAP

programs
is

used.

of

in

5%

which

on
music

ASCAP

Special Committee

Summoned

an eleventh-hour
Mr. Baldwin, on Dec. 24
wired a group of broadcasters to
verdict,

in

New York
on

the

to

work as

whole copy-

right situation. The date of the
meeting was Dec. 27.
On hand
were Messrs. Caldwell, Loucks,
Damm; H. K. Carpenter, WHK,
Cleveland; John L. Clark, WLW,
Cincinnati; H. Dean Fitzer, WDAF,

Kansas City. Midnight oil was
burned in an effort to work out
something.
The situation seemed
to change almost hourly until the
Burkan notice, first to the networks and then to Mr. Baldwin,

came on the blanket extension.
Meanwhile, rumors spread thick
and fast that both NBC and CBS
would withdraw from the NAB because of the copyright predicament. This was denied. The feeling was harbored that the interests
of the networks and of individual
stations in the copyright negotiations
have proved incompatible.
There still existed the possibility,
it was admitted in network sources,
that one or both of the major
chains might eventually change
their status in the NAB. The feeling among individual stations, as

expressed during the heated negotiations,

was that

Make

networks

the

have not "dominated" the
the current negotiations.

NAB

Advertisers Pay?

THROUGHOUT

the conversations
there permeated the talk of having
the copyright fee passed along by
the station to the advertiser. The
networks are opposed to this. The
copyright owners, including ASCAP as well as Warner, appear to
favor it.
The argument of proponents was that there is precedent
in other media. In newspapers and
magazines, the advertisers buy
only the white space, paying for
art work and other material that
might be classified as the equivalent of the "talent" in radio.
In
radio, however, the stations and
networks, with a few exceptions,
have absorbed the music charges.
The network attitude, as expressed by Mr. Klauber, however,
is that this would be unsatisfactory
from several angles. First, the radio medium has established as
a trade practice the absorption of
the music cost. Moreover, he feels
that it would mean a "per piece"
method, which in turn would result
in vastly increased payments to
ASCAP. The tendency, in his

would be to perform
"cheap" music, which would be that
of an inferior type or quality, and
opinion, then

result in depreciated program standards.
Finally, he said, the competitive situation in radio is such
that it would increase the hardship of selling radio time if the advertiser were asked to absorb these
additional costs to the detriment
of the whole industry and medium.

—

Warner Remains Adamant

in

The net-

the first Warner contract
to stations Dec. 27, Mr.
Baldwin notified all stations that,
following an examination by his
committee, it was construed as
"wholly unacceptable".
Negotiations for modification were begun
immediately, with Mr. Starr expressing a willingness to modify
it in every way consistent with the
policy his organization had established.

He

declined, however,
the royalty basis

•

of the

when

the

suit

was

postponed last summer there was
no definite assurance that it would
resume on the date then docketed.

had been adjudged by the court as
an illegal combine under the Washington State constitution, and the
receiver had been named.
According to Former Senator C.
C. Dill, of Washington, who was
retained by the State to file with
the Registrar of Copyrights in
Washington a copy of the supplemental order, the decision has the
effect of "clouding" all ASCAP and
Warner Bros, titles. It is his view

no other.

THE STATUS

York. The calendar
exceedingly con-

is

situation has developed. Following
the decision Dec. 12 by the U. S.
District Court in Seattle, refusing
to interfere in any way on the
ASCAP motion that the case be
removed from state jurisdiction to
the Federal courts, the state court
to which it was remanded issued
an order giving notice that title to
all copyrights of all ASCAP members, including Warner, is vested
in the ASCAP receiver, Tracy Griffin, of Seattle. ASCAP previously

that the copyright pools, being unable to procure clear title, cannot
effectively sue for infringements.
Under the court order, the
ASCAP receiver has authority to
dispose of the ASCAP catalogs for
use in performance in any manner
he construes reasonable, during the

Won't Drop Government Suit

government

suit against ASCAP, alleging violation of the Sherman anti - trust
act, hangs in the balance at this
time. Tentatively docketed for re-

sumption on Jan. 6, the case has
not been given a regular place on

pendency of the

litigation.
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.
where KSTP alone in the State
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.

this

-T>M Urnn^

The

In

The futility of this
explained, and steps were
taken to adjust it. Mr. Starr explained that his reason for asking
was because his companies
intended to compensate composers
on a "per use" basis. If a number
were performed over a network of
40 stations, for example, that would
constitute 40 "uses".
Throughout the conversations,
Mr. Starr emphasized that if stations could not agree to pay the
Warner figure, then his company
was willing to forget radio use of
its music. The view of the negotiating committee was that Mr.
Starr had lacked an understanding
of the problems inherent in radio

The

ADVERTISER DELIVERS

to

periodically.

CLEARED-CHANNEL — 50#000

1936

to

New

of the court
gested, and

Washington Situation Anomalous
IN THE ASCAP situation in WashState,
an extraordinary
ington

be made. A "favored nation clause"
was included to the effect that no
station would be given more favorable terms, except that a discount not exceeding 15% may be
allowed to a chain proprietor, because of bulk purchase.
The NAB committee after perusing the original Warner offer,
maintained among other things,
that the royalty demands were
high. First, it was held that the
of the
sustaining fee of 40%
ASCAP fee was out of proportion
of
stations
experience
because
shows that, of all musical compositions performed, not more than
about 20% are covered by Warner
music. The percentage basis, it
added, should be 1 not 2%^ of gross.
On the definition of net receipts,
it was argued that the term should
apply only to that revenue derived
from the sale of time using Warner

music and

the schedule of the Federal District

Court in

At the Department of Justice it is
emphatically stated that the suit
has not been dropped.

$50 per hour and charitable, religious or educational non - profit
stations, for which other arrangements, on a flat rate basis, would

was

WHO

J,

26 provided that the stipulated sustaining fee and percentage rate
would apply except in the case of
stations with a rate of less than

recede from
of
40% of the ASCAP sustaining fee,
plus 2% of "net receipts".
Aside from the objection to the
basis of royalty payment, the NAB
committee held it was impossible
to comply with the Warner demand
that stations keep a list of all
numbers performed, irrespective of
source, and supply it to Warner

ikm-

January

music performance, although he
seemed disposed to attempt to
work out an arrangement.
The license offered by Music
Publishers Holding Corp. on Dec.

AFTER

was mailed

ANTICIPATING

a committee

trade association with the
copyright crisis the resultant.
in the

of receipts

This was rejected.

meet him

work attitude, on the other hand,
was that politics have become rife

.

.

tail

—

.

grams of
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
—^—
DECEMBER
TO DECEMBER
INCLUSIVE

—

(Broadcast Division)

15

Decisions

.

.

.

DECEMBER

17
change

—

WRR. Dallas CP new equip., move
trans, to Centennial Grounds.
Plattsburg. N. Y. License for

WMFF,
CP 1-310 kc

—

250 w
Pittsburgh

KQV,
change

T>.

—Consent transfer
—Consent Co. aswoe, Davenport,
sign, license to Tri-City Brdcstg.
WSCN, Birmingham — Consent assign
Gulfort, Miss.^
control to Sam Gates.

vol.

la.

license to R. B. Broyles.
Laurel, Miss.

WAML,

KUJ,

;

KREG,

;

Walla

Santa

Walla, Wash.
Albany, N. Y.—

;

"WIL, St. Louis WABY,
Extension license 90 days.
KGB, San
WJMS, Ironwood, Mich.
Diego WBAX, Wilkes-Barre, Pa. KGER,
Cal.—
Oakland,
long Beach, Cal. KROW,
;

;

;

;

;

Renewal

license.

WBEN,

Buffalo

—CP

in docket amended
trans., change equip.,

and granted, move

kw

D, install vertical radiground system.
Radio Corp., Norfolk, Va.

increase to

ator and

5

NEW. WTAR
— CP exp. 50 w
KNEL.

unltd.

CP

Tex.—License

Brady,

as

Tnodif

WDEV, Waterbury, Vt. —Invol. assign,
license to Mary M. Whitehill.
WJAX, Jacksonville, Fla. — Antenna in-

put measurement.
WSAJ, Grove City,
sion

Pa.

—60-day

exten-

license.

NEW,

;

Brdcstg. Assn., Kilgore, Tex.
International Brdcstg Co., KWEA, Shreveport, La.
tal

;

Show

Baltimore Radio

gen exp. 100

w

(1-161)
recommended
CP change from 1370

Hill

locally.

WGCM,

Cal

—

Examiner
— License for CP —
that applic KFRO
trans,
100 w D to
kc
Angeles — Antenna input meaasks
LS

move

equip.,

KHJ, Los
surement.

Ana,

Robert E, Cole, d/b Washington
Examiner
Brdcstg. Co., Washington, Pa.
Dalberg recommended (1-159) that applic.
CP 1350 kc 250 w D be denied.
WADC, Tallmadge, O. Examiner Dalthat applic.
(1-160)
berg recommended
CP change from 1 kw 2% kw LS to 1
kw 5 kw LS be granted.
KFRO, Longview Tex. NEW, Oil Capi-

—

APPLICATIONS GRANTED
KCMC, Texarkana, Ark. — CP
equip.

31,

NEW,

Inc,

—CP

unltd.

SPECIAL AUTHORIZATIONS—WSYR,

Syracuse, N. Y., KWJJ, Portland, Ore.,
granted temp. auth. portable trans, to
WHBB, Selma, Ala., extension
test sites
:

change equip.
WFIL, Philadelphia, extension temp. auth.
•560 kc
kw N for January WMFN,
1

temp. auth. program

tests,

;

;

'Clarksdale, Miss., granted temp. auth. remain silent 90 days to submit plans for

renewed operation.

—NEW,

SET FOR HEARING

Northern

Brdcstg. Corp., Watertown, N. Y., CP 1270
kc 250 w D KSCJ, Sioux City, la., CP
change equip., new antenna, move trans,
site, increase to 5 kw D, hours to unltd.
WMFO, Decatur, Ala., modif. license from
KLO, Ogden, Utah.
to unltd. 100 w
CP in docket amended to change equip.,
move trans, site, directional, increase to 1
kw D, extend completion WJIM, Lansing.
Mich., CP in docket amended to new
equip, and antenna, 1010 kc 500 w 1 kw D
NEW, Albert E. Davis, Brownwood, Tex.,
CP in docket amended to 1420 kc 100 w
D KMMJ, Clay Center, Neb., CP in
docket am.ended re equip., 2V2 kw D
TSTEW, G. H. Adams, H. D. Bratter, St.
NEW,
Paul, CP 1370 kc 100 w unltd.
Navarro Brdcstg. Assn., Corsicanna, Tex.,
CP 1310 kc 100 w D KSEI. Twin Falls,
;

1210 kc 100 w 250 w
to
unltd.,
facilities KWEA, be denied
that Oil Capital Brdcstg. Assn. be granted
CP 1210 kc 100 w unltd.. asks facilities
that
applic. for renewal
license be denied, provided applic. Oil Capital Brdcstg. Assn. be granted, otherwise
applic. renewal should be granted.
NEW, Bell Brdcstg. Co., Temple Tex.—
;

KWEA

KWEA:

KWEA

Examiner

recommended

Dalberg

CP

that applic.
granted.

NEW,

that

(1-163)

100

Heitmeyer,

w D

kc

100

w

unltd. be denied if Commission approves
recommendation in 1-126 for new station
at Salt Lake City
if it be denied, then
this recommendation be granted.
KGCX. Wolf Point. Mont.
Examiner
Bramhall recommended (1-164) that applic. CP change from 1310 kc 100 w 250
:

—

w LS

spec,

to

1450

kc

1

kw

unltd.

be

granted.

NEW,
mended
100

Florida

Tampa

Inc.,

w

West Coast Brdcstg.

— Examiner

Bramhall

(1-165) that applic.
unltd. be denied.

WJJD,

Chicago

— Examiner

CP

Co.

recom1370 kc

Walker

ommended (1-166) that protest of
against move of WJJD transmitter

rec-

WCFL
to

Des

Plaines, 111., previously granted by FCC.
be dismissed at request of protestant.
KMED, Medford, Ore. Examiner Arnold
recommended (1-167) that applic. modif.
license from 1310 kc 100 w 250 w LS unltd.,
to 1410 kc 250 w unltd. D, spec. N. be
granted.
NEW. W. A. Patterson, ChattanoogaExaminer Hill recommended (1-168) that
applic. CP 1420 kc 100 w D be granted
if
applic. Dudley J. Connolly & Co. be
denied, otherwise denied.
WEDC, Chicago
Examiner Hyde recommended (1-169) that applic. renewal
license 1210 kc 100 w spec, be granted.

—

—

Perez

P.
R.
Examiner
(1-170) that applic.
unltd. be denied.

CP

recommended
kc

1340

250

WPRP,

w

CP

that applic.
granted.

1210

kc

NEW, Sam

w D

100

NEW,

—

NEW,

.

WMAZ, Macon,
change equip.
w, change

50

NEW,
1010 kc

re transmitter site.

WRVA

Richmond
increase from 5 to

—

unltd.,

—

KFAB, Lincoln, Neb. Extension exp.
auth. synchronize with WBBM.
KWTO, Springfield, Mo.—Modif. CP
change equip., increase power, to change
completion.
NEW, Ellwood W. Lippincott. Pendleton, Ore.
CP 1500 kc 100 w D.

amended

change equip.,
kw, amended re

—

—

—

ter.

WJBR,

Gastonia, N.

C— Modif.

station re equip., transmitter

South

CP new

DECEMBER
WFVW,

WRAX,

—CP

NEW.
1200
NEW,

CP

M. H.
kc 100

White, Winona,

w

Minn.—

unltd.

E. Studebaker, La Grande,
Ore. CP 1420 kc 100
250 w D unltd..
under Rule 6 (g), contingent granting of
KRLC applic. change frequency.

—

NEW,

H.

w

George Harm, Fresno, Cal.— CP

1310 kc 100

w

unltd.

KREG, Santa Ana,

Cal.

tenna, move transmitter
W. Fifth St.

—CP

&

change an-

studio to 2825

NEW, Ben S, McGlashan, portable-mo— Two CP gen. exp. 86000-400000 kc
100 w
aircraft gen. exp. 31100, 34600

bile

:

37600. 40600 kc 10 w.

w

KRNR,

NEW,

WHO,

Davenport,

from 50

increase

WHDF,

Calumet,

programs

Mich.

WDOD,

w

W9XAL, Kansas

NEW,

applic.
intervene
KLS,
change to 1280 kc 250 w unltd.

sion

NEW,

Chicago Brdcstg.

permisOakland,
(12-7).

— Examiner

that applic.

Walker recommended

CP

denied.
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1500 kc

100
^

w

.

.

.

Chicago

Assn.,

assign

—

— NEW,

Guilford Brdcstg. Co., Fort Dodge, la.,
CP 1210 kc 100
D; WJAG, Norfolk.
Neb., vol. assignment license to Nebraska
Brdcstg. Co.
WTJS, Jackson, Tenn., CP
new equip., increase from 100 w 250 w D
to
250 w 500 w D, move transmitter

auth.

tests.

Examiners' Reports

— Consent

APPLICATIONS RETURNED

:

locally.

DECEMBER

(1-158)
unltd. be

SHORT-WAVING ROOSEVELT— When

President Roosevelt made his
short-wave radio was there to carry
a block-by-block description of the parade. Here is the WGST mobile
transmitter in a car which figured in the Presidential parade. The broadcast was put on loud speakers at Grand Field, where the President
spoke, and the crowd kept informed as to the progress of the parade.
Frank Gaither, WGST announcer, described the event. The mobile
station, WQER, was installed by Ben Akerman, WGST chief engineer,
and his assistants. Martial Honnell and Dan Buchanan.

"home-coming" to Atlanta Nov.

29,

23

NEW, Sherman Brdcstg. Assn., J. B.
Knight, pres., Sherman, Tex.—CP 1310 kc

extension

Sales

City

license to First National Television Inc.
Head of the Lakes Brdcstg. Co,,
Superior,
Wis. CP
gen exp.
80
w.,
amended re freq.

(12-12).

extension program
—GrantedContract
Co. granted

Louisincrease

—

w

D.,

KHJ, Los Angeles: KFRC. San Francisco
Cal.

gen

w

— Temp.

— Granted

—CP

D to
trans,
locally,
for power in-

Chattanooga

WHBF,

(12-12).

Honolulu

w

Pulitzer Pub, Co,, St.
for
CP new equip.,

antenna one week (12-12).

KGMB,

WE
new

Rock Island, 111, CP change
equip., directional antenna, change from
1210 to 1450 kc, increase from 100
250
D to 1 kw D & N, move trans.

NEW, James McClatchy Co., portable
Granted CP temp, pickup service (12-13).
WGAR, Cleveland —Granted auth. temp,
equip, tests 10 days

for

—CP
500 w

Va.

w.

100

KSD,

;

special

increase from 250
1
kw D, move
to omit request

w

License
power.

Hoffman, St. Paul (Ex. Rep. 1-76), reconsidered and set aside action 12-3-35 granting applic. CP new station 1370 kc 100 w
unltd.
NEW. C. W. Snider, Wichita Falls,
Tex., denied hearing at same time as hearing KGKO applic. move from Wichita
Falls to Fort Worth; NEW, Sioux Falls

-RATIFICATIONS

W.

Bluefield,

NEW, Bay Co. Publishers Inc., Panama
City,
Fla.— CP 1420 kc 100 w unltd.
NEW, Metropolis Co., Jacksonville, Fla.
—CP 1200 kc 100 w unltd.

:

S.

as aux.

NEW,

w; NEW. Edward

Brdcstg. Assn. Inc., Sioux Falls.
granted continuance hearing.

20

Philadelphia— License

crease.

m. Dec. 25
modif. license

a.

equip.,

:

exp,

;

100

new
—CP
kw.

500

amended

;

unltd.

la,

to

;

500

renewal license.

to

CP

Sales Co., Hollywood, auth. to sell transcriptions to Canadian stations; WCAZ.
Carthage, 111., CP change equip., hours
from spec, to D
KMMJ, Clay Center,
Neb., vol. assignment license to Nebraska
Brdcstg. Co.

equip.,

MISCELLANEOUS — WSPA, Spartanburg, S. C, denied spec. auth. unltd. 250
-w N
WTMJ, Milwaukee, denied temp,
midnight to 6
Aberdeen, S. D.,

for

:

;

kw

—License

APPLICATIONS RETURNED — NEW,
First Baptist Church, Bluffton, Ind., CP
600 kc 1 kw D
NEW, Marshall News
Messenger Pub. Co., Marshall, Tex., CP
1500 kc 100 w unltd.
Radio Producers

WHIS,

;

5

Ore.

station.
W, Mills.

A.
GaUup, N. M.
CP 1500 kc 100 w D & ltd., amended to
1310 kc unltd.
NEW, Earle Yates, Las Cruces, N. M.—
CP 930 kc 1 kw D.

trans,

;

auth.

St.

Eugene,

new

as modif.

DECEMBER

;

equip.
license

kw D & N

1

w

Union & Cortez

WFIL,

;

KABR.
from D

to

NEW, W. P. Stuart, Prescott, Ariz.—CP
1500 kc 100
unltd., asks facilities KPJM,
amended re equip., studio and trans, sites

;

Id.,

w D

500

N.

directional

studio 214

Guilford Brdcstg. Co., Fort Dodge,
1210 kc 100 w D.

19

—CP change
Philadelphia — Modif.

Brooklyn

from 250

St.

NEW,
la.

&

Milwaukee—CP

Grant,

—

transmitter site.
WHAT, Philadelphia CP change equip.,
increase from 100 w to 1 kw, change from
1310 to 1220 kc, from Sh-WTEL to unltd.,
move transmitter.
WMBC, Detroit CP change equip.
WKY, Oklahoma City CP new equip.,
increase from 1 to 5 kw, move transmit-

—

unltd.

CP

Joliet

8-1-36.

— CP
50

J.

kw

for

increase from 15 to

Printing Co., Joliet, 111.
CP 1500 kc 100 w 250 w D unltd.
WBBM, Chicago Extension exp, auth.
synchronize with KFAB LS-midnight to

Inc. Buffalo
License
31600, 35600, 38600 kc.
Corp., Honolulu,

CP

NEW, Foreign Lands
T. H.— CP 600 kc 1 kw

Harry
1

NEW,

—License

Ga.

—CP
equip.

WIEF, Miami

.

16

W8XH, WBEN,
for

—

WBHS).

cilities

:

.

N

Wilton Harvey Pollard, HuntsviUe, Ala.
CP. 1200 kc 100 w. unltd.
amended re trans, site, antenna (asks fa-

—

DECEMBER

—

N.

tional

Che.venne Examiner Seward recommended
(1-173) that applic. Paul Heitmeyer for
CP 1210 kc 100 w 250 w LS unltd. be
granted
that Wyoming Radio Education
Assn. applic. CP 630 kc 500 w 1 kw LS
unltd. be denied.

Applications

I.

—CP

WPEN,

w

;

—

L. G. W. Radio Corp., New
970 kc 1 kw unltd.
Philadelphia
Modif.
license
from 250 w 500 w D 1 kw D &
direc-

York

be

G. Weiss, d/b Eastern Utah
Brdcstg. Co., Price, Utah Examiner Sward recommended (1-172) that applic. CP
1420 kc 100
unltd. be granted.
Paul R. Heitmeyer. Cheyenne,
Wyo. Wyoming Radio Educational Assn.,

NEW,

17

Ponce, Puerto Rico Modif. CP
extend completion, changre

trans,
site,
spec, hours.

Herbert Lee Blye, Lima, O.
Examiner Dalberg recommended (1-171)

;

D

DECEMBER

Santurce,

Perry,

Walker

NEW,

be

Salt

Seward
applic. CP 1210

—

Ralph

(1-162)

Lake
recommended

Paul R.
City — Examiner
^

kc

1200

NEW,

100

w

D.

—-Modif.

WGCM,

CP change
to

move
1240
1

Mississippi City, Miss.
freq., hours, increase

extend completion.
WRDW, August, Ga.

kw

trans,

WWSW,

move

locally,

increase from
D, directional

kc,

power,

—CP change
change from 1500
w

equip.,
to

w

100
to 250
if necessary.
Pittsburgh—CP change equip.,

N

trans, locally.

NEW, Albert Lea Brdcstg. Corp.. Albert
Lea, Minn. CP 1200 kc 100 w unltd.
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jINTERNATIONAL PARTY — More

than 150 broadcasters, advertising

men and their ladies attended the International Radio Party at Miami
land Havana Jan. 7-12 as guests of Jack Rice, head of the International
I

NE HUNDRED

and fifty strong,
[broadcasters and other radio perattended the Sixth Interis onages
national Radio Party in Havana
iDec. 9, 10 and 11, and, to quote
some of the returning delegates
•"had the time of their lives." The
delegates were the guests of the

Cuban

Tourist Commission and
;were feted in every way imaginiable during their three day sojourn
in Cuba. Each year the party has
been productive of much good in

WGES, Oak Leaves Brdcstg. Station Inc..
IChicago Modif. license from Sh-WSBT to
mnltd.. reduce D power Sunday from 1 kw
!to 500 w, contingent granting of

—

WSBT

change freq.
Aberdeen,

applic.

KABR,
jmiove

trans,

S.

locally.

D.

— License

for

CP

—

KIEV, Los Angeles Modif. CP change
increase power, move trans., asking extension of completion.
I

convention officially opened, the
delegates were entertained in Mi-

ami for two days. Quartered at
Columbus Hotel, the members
were guests of the Miami Daily
News and WIOD at a dinner in the
the

DECEMBER

26

NEW, Hyman Altman, Detroit — CP
1140 kc 250 w D. amended to 1120 kc.
WREC. Memphis — Modif. CP increase
power, change equip., move trans., asking
extension completion date.

equip,,

— —
Southwest Brdcstg.

KHQ, Spokane Change equip.
KIDW, Lamar, Col. Vol. assignment

bcense to

"cementing the bonds of friendship
between the nations of the Western hemisphere", the Club ofRcially
announced, "but never before has
the
membership experienced so
warm-hearted a welcome, so maernificent a reception."
Before the

NEW,

&

Adcock

li-

APPLICATIONS RETURNED—WFBR.

Baltimore, license for CP increase power
aux. equip. 500 w
KFH, Wichita, Kan.,
modif. CP change equip., increase from
1 kw to 1 kw 5 kw D, extend completion
jKTW, Seattle, auth. install automatic freq.
:

:

w

Ad-

D, amended to 880 kc.

NEW,

Ted

Tenn.— CP

Woodard,

R.

1210 kc

w

100

Kingsport,

D, amended re

trans, site.

NEW,

Peninsula Newspapers Inc., Palo
Cal.— CP 1160 kc 250 w D, amended
omit name of Merced Star Pub. Co.
NEW, Struble, Strong & Fagan, The
Dalles
Ore.— CP 1200 kc 100 w unltd..
Alto,

to

amended

re trans,

NEW.

site.

Southwest

Prescott,

D

Ariz.

unltd.,

Broadcasting
Co.,
1500 ke 100 w 250 w

—CP re

amended

stockholder.

APPLICATIONS RETURNED

ACOPCT

E.

S.

:

Co.

control.

Ruth W.

d/b General Broadcasters. Rossville,
Ga.—CP 580 kc 250 w D, amended to 1120
Icc
Johnson City, Tenn., CP 600 kc 250
cock,

— NEW,

C. E. Wilkinson, Mason Citv. la., CP 1370
kc 100
unltd.
KOIL, Council Bluflfs.
CP new equip., increase from 2^''- to 5

w

kw

:

D.

1

—

28

Connecticut State College, Storrs,
License for CP gen. exp.

NEW, WENS, Columbus—CP gen. exp.
kw
WQAN, Scranton, Pa. — Vol. assignment
.

from E.

license

Lynett, prop. Scranton
Times, to Scranton Times, co-partnership.
NEW. Berks Brdcstg- Co., Pottsville,
Pa.--CP 640 kc 250 w D.
KPDN, Pampa. Tex.
Modif. CP new

change equip., trans,

to

Pampa.

Radio Service

Scientific
.

.

.

Crystals are

ground

to

an

accuracy of BETTER than
.01% before leaving our laboratory.

CRYSTAL SPECIALISTS

near

site

—

WPAX, Thomasville, Ga. Modif CP
change equip., increase power, for change
in trans, site, extend completion.
KTRH, Houston License for CP change
eq"'p.
auth. antenna meas.
KLPM, Minot, N. D.
Modif. license
.

—

—

:

spec,

hours.

KVOR,
CP r"-T.e
KABD.

Colorado

Springs

—

License
change equip.
Angeles
License for

trans.,

Los

—

for

CP

pickup station.

SINCE 1925

550-1500 Kc. band. FreDrift guaranteed to
be less than 4 cycles per milthe

quency

lion cycles per degree centigrade change in temperature.

$

Approved

50

Two

by

Fed-

Communica-

eral

tions

Commission
Crystals.- $90

VICE
124

JACKSON AVI NUE
University Park

HYATTSVILLE, MARYLAND
Send for our price list and
booklet

March of Time
TIME

Inc.,

New

on

CBS

Shift

to

March
Jan.

3,

of

department, the Chicago office of Blackett-Sample-Hummert Inc. has added three radio program directors to
its
staff
Earl Towner, recently
with the Don Lee Broadcasting
System; Alan Wallace, associated
with the civic theatres of Duluth
and Indianapolis as actor and diits

radio

:

rector,

and with Herman Shumlin

New York

and Porter & Haight,

producers; and Kirby
Hawkes, previously a continuity
writer in the New York offices of
CBS. Other additions to the Chicago force include: R. B. Alspaugh,
formerly sales promotion manager
of Armour & Co.. as merchandising and research director; and Oscar L. Coe, formerly with Hilmer
theatrical

Swenson Co. and B. W. Cooke
Co.; J. C. Bridgewater, previously
with Newell-Emmett Co.; and Ashley Belbin, who has been with J.
Stirling Getchell and
c C a n n -

was selected as the Queen of the
party. President Mendieta, who resigned his post Dec. 10, received
the delegation the preceding day,
despite the gravity of matters of
state. The delegates, in the short
span of three days, were whirled'
about the islands to take in every
possible sieht. High personages in
Cuban polit'cal and social life entertained the delegation. The partywas termed by Mr. Rice the most
successful in six years.

Ford Splits Networks
FORD MOTOR Co., Detroit, has
renewed its Ford Sunday Evening
Hour, 9-10 p. m., on 92 CBS stations but has split Fred Waring's
Pennsylvanians to an NBC - WJZ
network, Fridays, 9:30-10 p. m.,
continuing on CBS with a half-

hour weekly program.

The War-

ing program had been a full hour
feature on CBS, Tuesdays, and'
probably will use the same network as the Sunday evening pro-

gram. N. W. Ayer & Son
New York, is the agency.

Inc.,

PORCELAIN

WATER COILS

M

Erickson

as copywriters.

Inc..

Father Flanagan's Spots

FATHER FLANAGAN'S
stations

to

Father

sell

subscriptions

resumed and a new conAgency: Bozell &

is

test is launched.

Jacobs

Inc.,

Chicago.

Water

UNIVERSAL

Modd

was

originally scheduled to begin
Thursday, Jan. 2, 8:30-9 p. m.
Batten, Barton, Durstine & Osborn
Inc., New York, has the account.

quality at a

—

Microphanic Tubes
Diaphragm ProAluminum and
Chrome Plated
Dealers Net Cash

Solid Bar grating
tection
Polished

—

— $35.28.

—

UNIVERSAL MICROPHONE

CO.

Coils.

Permanent,

se-

cure, non-sludging, they elimiin

sen-

90°
low price.
Swivel Head with Automatic Barometric Adjustment 2-stage Amplifier
sationally

Non

transmitter
Porcelain

some pieces of equipment
the modern transmitter.

Microphone
Amazing

your

new Lapp

nate one of the most trouble-

E

Condenser Type

.^^^
i^iisS.'

Every thine >n Speech— RemoteTranscription and Microphone
Equipment

Modernize
with these

Time

Manufacturers of

to

Boys' Own
Magazine. Each subscription entitles the subscriber to enter a $500
word building contest. Each contest lasts two weeks; then judges
pick winners, after which the pro-

Flanagan's

two-week option beyond that date.
The 30-minute weekly program

GATES

School

Town, Neb., is using two-minute announcements and
quarter-hour programs on about 50
for Boys, Boys

with a

GATES RADIO & SUPPLY

Dept. B-161

EXPANDING

York, has extend-

ed the five-weekly
series

Mahoney, executive

J.

B-S-H Expands in Chicago

gram

New Low Temperature

Coefficient Crystals are supplied in
in
Holders
Isolantite Air-Gap

Dan

of the newspaper, which operates
the station, and Jesse Jay, station
manager, were hosts. On Dec. 6,
the delegates sailed for Havana
aboard the P. & 0. Steamship
Florida.
Their hosts were Juan
Sabates, president of the Cuban
Commission, and Jack Rice, pres'dent of the club. Accompanying
the delegates were 24 winners of
beauty contests. Miss Sylvia Isenburg, representing WIL, St. Louis,

J.

—

station

hotel.

V.

DECEMBER
NEW.
Conn.

Club, and Juan Sabates, chairman of the Cuban Tourist Commission.
This photograph was made at Miami. The group elected Miss Sylvia
Isenburg, entry of WIL, St. Louis, to be "Queen" of the party.

CO., Ltd.,

424 Wairen Lane ln3lewood,Calif.,U.S. A.

Write for your copy of the
Lapp Radio Catalog describing
insulators for every Broadcasting requirement.

Lapp
Le Roy,

Insulator Co., Inc.

New

York, U.

S.

A.

QUINCT, ILLINOla
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•

BROADCASTING

Page 61

;

PROFESSIONAL

&

Bailey

Organization of
Qualified Radio Engineers
Dedicated to the

SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C.

JAMES

McNARY

C.

Radio Engineer
National Press Bldg.
D. C.
Tel. NAtional 4048

WASHINGTON,

experienced radio salesmen for station in Middle West. Excellent opportunCommission of 30 per cent allowed
ity.
good producer. Address Box 427, Broadcasting.

Wanted Manager

GLENN

D.

GILLETT

Line Problems.
NatiornU Preaa Bldg., Wash., D. C.
N. Y. OM*e: Englewood, N. J.

PAUL GODLEY
and Associates

regional

for

station

middle west city under 50,000. State local
national advertising knowledge. Give experience and references. An excellent opportunity for right man. Address Box 424,
Broadcasting.
Station WLBC, Muncie, Indiana, with
construction permit for 250 Watts, desires
an additional salesman. Must furnish photograph, record of achievements, and personal history. Our station employees know
about this advertisement. Address W. F.
Craig, Commercial Director.

FAILURE

Announcer

operator

-

young

;

;

high and

technical school graduate, two years experience, first class radiotelephone license.

Available

Box

423,

immediately will go anywhere.
Broadcasting.
_
;

Experienced

man

;

1st class

Operator, and Advertising
Radiotelephone license, seeks
Broadcasting.
431,

Box

opportunity.

Control operator, seven years experience,
Box 421,
desires change.

now employed,

Montdair, N.

J.
Phone Montdair 2-7859

—

—

—

personally eliminating "outside engineer"
temperate,
expense.
Married,
reliable,
executive ability. Thorough background includes field strength surveys, design construction,
repair,
recording
television,
corrections for high fidelity, etc.
Box

Broadcasting.

ARE YOU DISSATISFIED
YOUR ORGANIZATION? Does

H. FELIX

1775

BROADWAY

NEW

YORK, N.

Y.

Field Intensity Surveys, Coversc*
Presentations for Sales Purposes, Alloeation and Location InveetiKations

VAN NOSTRAND RADIO
ENGINEERING SERVICE
Specializing in
frequency measurement service. Field intensity surveys.

COLLINS

transmitters and speech

TRUSCON

equipment-

radiators.

339LelandTer.,N.E.,Atlanta,Ga.

W. p.

Hilliard Co.

I^adio 'transmission
Squipment
2106 Calumet Ave.

CHICAGO

ILLINOIS

.

S.

BAIRD

Specializing

it

Operator Engineer desires position anywhere. 8 years radio experience.
Broadcasting.

Box

422,

Writer-Editor, 1% years with the Press
Radio Bureau. Box 430, Broadcasting.

Muncie, Indiana, desires
Representative that can really

National
produce.

For Sale

—Equipment

One RCA 21-A field strength set. Newly
overhauled and calibrated by the factory.
Box 420, Broadcasting.

— Talent

Music
Program

Station, Program, or Production Executive with nine years experience from all
angles in the field of radio, including pro-

and announcing on some of the
largest and most important network production

Managers,

—

Artists, send for
available for broad-

list of new songs
payment of copyright fee.
Indiana Song Bureau, Salem, Indiana.

Wanted To

A

Buy— Station

Successful Station Manager, Chief Engineer and Chief Announcer, wants station.
Will buy outright, lease or operate on a

percentage basis.

Box

Outright
Broadcasting.
Station

411,

for

Broadcasting.

cash.

Box

experience.

radio

Sucessful

Southwest
with

back-

ground salesman, sales-manager, manager.
Married, temperate, reliable. Well recommended. Capable taking charge of sales
and/or managing medium powered station.
Available short notice.
Box 432, Broadcasting.

Production

:

Assume

Music.

full

charge

of programs
direct staff orchestra.
Distinctive arrangements modem choir, quartet, trio, orchestra.
Produce real talent
programs that will sell. Box 426, Broad-

Twelve Major
Stations for Twelve

Major Markets!

;

;

casting^^

Network experience, commercial, prodnction, program, and announcing are my
qualifications
now employed network but
seeking
eastern
connection.
Excellent
references.
Box 419, Broadcasting.

SOUTHWEST
BROADCASTING
SYSTEM
General Office

— Fort

WMAZ.

ROUND-THE-WORLD
FORECAST ON CBS
CBS on Jan. 4 will broadcast an
international forecast for
1936,
with the cooperation of International News Service, Universal Service and King Features Syndicate,
all Hearst organizations. The program,

be broadcast 3:30-4:30

to

m., will present outstanding features in all branches of business,
politics and sports, from points all
p.

will

begin with

J.

V. Connolly, president of the three
services, who will introduce Barry
Faris, editor of INS, and Seymour
Berkson, managing editor of Universal. Next the program will shift
to London to pick up William Hillman, Universal correspondent; to
Hollywood for Louella Parsons,
movie vn-iter; to Tokyo, for James
Young, INS correspondent; to
Washington for William Hutchinson, chief of the INS bureau, and
Senator Key Pittman, chairman of
the Senate Foreign Relations Committee; to Chicago for Burns &
Allen, and then back to New York.

Other speakers

i

will be Prunella
C. Forbes, fi-

Wood, fashions; B.

Worth

Lois Long, mistress of
ceremonies; Jack Dempsey; Babe
Ruth; David J. Walsh, INS sports
writer; Ted Husing, announcer; H.
V. Kaltenborn, radio commentator.
Arthur Brisbane, Hearst editorial
nancial;

in

XJLTEA-HIGH FREQUENCY.
TELEVISION, AND
HIGH FIDELITY PROBLEMS
70

412,

papers paying tribute to

went to press.
The program

young resourceful executive, over ten

years

tural gas line supplying Macon extinguished flames of heaters, stoves,
linotype melting pots in newspapers, and sent officials of the gas
company scurrying to
to
warn patrons to cut oflf every gas
jet while 300 men labored to repair the break.
Network shows and everything
else was forgotten by Macon listeners, and so well did
do
its job that only one slight burn
had been reported the morning following the four-hour interruption.
In addition to paying card rates
for time used, the gas company inserted display advertising in Macon

over the world.
No sponsor had
been obtained as Broadcasting

The

Sell

ductions. College graduate, married, good
habits and best of references. Now employed. Box 425, Broadcasting.

form of undivided listener attention and a 30-inch advertisement
of appreciation from the gas company in local papers. At 10 Christmas morning a break in the na-

WMAZ

WLBC,

station

have

.

—

MOLLIS

WITH

the prestige it should have? Is it making
tHe money it should make? Two men, with
over five years' experience in radio adverand, prior to
tising and management
that, experienced in newspaper advertising and management, will take over your
station, on percentage, lease, or will buy
Employed at present on
if price is right.
station they have made one of the biggest
money makers in the nation as well as
one of the most respected. All correspondence confidential. Box 429, Broadcasting.
.

EDGAR

to Public
Macon Gas Co.'s

WMAZ

Broadcasting.

casting VTithout

Radio Engineers

of the

brought to WMAZ, Macon, Ga., its
greatest Christmas present in the

(cont'd.)

Wanted Representative

Wanted

Technical director consulting engineer,
wants position as chief engineer of a
station that demands only finest engineering up to FCC recommendations at all
times. Have eight years' broadcast experience from 100 to 25,000 watts, in East and
South.
Can solve technical difficulties

428,

Wanted

Situations

Two

Situations
C»n8ulting Radio Engineer
Syncbronizatioii Equipment Design.
Field Strength and Station Location
Surreys. Antenna Design.
Wire

For Warnings

source of supply just as Christmas
dinners were to go into ovens

Help Wanted

An

;

Classified advertisements in Broadcasting cost 7c per word for each
insertion.
Cash must accompany order. When inserting advertising
over a box number, count 3 words (21c) for the address. Forms close
25th and 10th of month preceding issues.

DIRECTORY
Jansky

Gas Fails on Christmas
InMacon WMAZPraised

CLASSIFIED ADVERTISEMENTS

BRCX)KLINE AVENUE
BOSTON, MASS.

writer, will

sum

up.

I

i

[

Telephone Commonwealth 8512

Silverware Campaign

JOHN

H.

Consulting Radio Engineer

Earle Building

is

FREQUENCY MEASURING SERVICE

Specializing in Broadcast and
Allocation Engineering

Many

stations find this exact measuring service of great
value for routine observation of transmitter perform-

Washington, D. C.

Telephone NAtional 7757

ance and for accurately calibrating their

own

monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
E.

C.

PAGE

R. C. A.

725 Noyes

St.

Phone Univ. 1419

Evanston,

Page 62

III.

COMMUNICATIONS,

Inc.

—

Commercial Department
A RADIO CORPORATION OF AMERICA SUBSIDIARY

Consulting Radio Engineer

66

BROAD STREET

NEW

YORK, N.

M

FINANCE Corp., Chicago,
using daily spot announcements
on a dozen stations from Coast-toCoast, weekly quarter-hour Bam
Dance spots on KNX and KTHS,
and a five-minute spot three times
a week on WTIC to sell silverware
direct to the public. Merchandise
is sold on a basis of "send no
money, just pay the postman",
campaign
with returns so far
started about Nov. 1 large enough
so that more stations will probably
be added early in 1936. Advertising is placed through First United
Broadcasters, Chicago.
D &

BARRON

Y.
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i

In

WASHINGTON,

during the

month of November, NINETEEN
Department and Clothing Stores

SEVENTEEN Automobile
TEN Food ProDealers
. .

. .

ducts Merchants ^HgMa

FOUR

.

.

and

Retail Shoe Stores,

used the services of

WRC

and

WMAL.
That the majority of "Washington

merchants prefer

the service of either "WRC

"WMAL

or

is

reason

enough why national spot

broadcasters should
choose likewise.

WRC and WlflAIi
York

.

WRC WMAL
•

WASHINGTON,

are two of

WBZ-WBZA, Boston and Springfield, Mass.

WTAITI,

Cleveland

•

WITIAq, WEIVR,

Chicago

•

WJZ, New

WEAF,
WGY, Schenectady KDKA,

NBC's managed and operated
•

D. C.

stations.

Others are

KOA, Denver

•

•

Pittsburgh

KGO, KPO, San

Francisco

Completely self-contained and AC operated for low
installation and operating costs.

Here

an

is

RCA Broadcast Transmitter that

simply and easily the usually
ciling

the necessity for

quality.

RCA

in first cost

and

fications,

w^atts

the need for

power,

low
High

is

in operating cost, yet provides a

on the

air.

has been achieved by

this transmitter

problem of recon-

economy with

100-E supplies 100

Fidelity signal

Economy

difficult

solves very

RCA

engineers in

by introducing certain desirable simpli-

using inexpensive tubes, adopting

new

engi-

neering developments, and designing a mechanical
assembly honestly proportional to 100-watt needs.

Thus a transmitter was created that is startlingly simplified. Yet it yields not an inch, in convenience, reliability
and performance, to the finest high-powered
transmitters. It thus has everything the

watt station needs. Write for further

100-

details.

Get in touch with one of these offices: New York, 1270 Sixth
No. Canal St.; San Francisco, 170 Ninth
St.; Dallas, Santa Fe Building; Atlanta, 144 Walton St., N.W.
Ave.; Chicago, 111

Recently installed by

KROC, Rochester, Minnesota.

TRANSMITTER SECTION

RCA Manufacturing

Co., Inc.,

Camden, N.

a subsidiary of the

RADIO CORPORATION OF AMERICA

More than

half of the

Columbia

with (no, keeping

ahead

programs get the

solid

stations

the 4,000,000 families

of)

stations

fidelity, vertical

technical improvements

who bought new

support of the best physical equipment

new equipment —

installed

radios
radio:

in

in

1935, keeping up

in

high

CITY

1935. Columbia

engineers' contribu-

soon as the engineers make them available.

tions to advertising, installed as

44 CBS

made ma/or

example

For

—

IMPROVEMENT

STATION

100% modulation and/or

antennas,

other improvements too technical to detail.

Bangor

\A/I

D7
WLbZ.

uouDiea day power

to i,uuu watts.

Bridgeport

WICC

Doubled day power

to 1,000 watts;

new

The significance of these changes?

transmitter

with

high

fidelity

equipment.

They generally are the equivalent
of a

20%

And

crease!
clearer,
of

18 CBS

T CBS

stations

5
in

stations

stations

200% power

their

more

brilliant

WGR
WKBW

Charlotte

WBT

their

became members

night.

WWL, New

Orleans; KRNT,

100%

Chattanooga

WDOD

WMMN,

Fairmont, W. Va.;

WSMK,

modulation

Chicago

WBBM
KVOR

New

Columbus

WBNS

Moior transmitter improvements.

Davenport

woe

vertical radiator antenna
tem and new transmitter site.

1

1

Dayton

I

Des Moines

1

WSMK
1

KRNT

WJR

1

Increased day power to 250 watts

New station, 200 watts.

!

New

1

and 500 watts

1

New

station: 1,000 watts

station,

hours of operation.

Akron

WADC

Fairmont

Increased day power to 2,500 watts
(from

1,000);

new

transmitter

and

Fort

Wayne

1

j

WDNC

j

WMMN

1

is

operating on 50,000

New

500 watts evening.

f

i

'

5,000 watts).

Major transmitter improvements.

1

WOWoi

f1

CKLW,

j

j

day power

night power.

watts (replaced

|

sys-

(from 100 watts).

f1

Dayton.

IMPROVEMENT

STATION

to 5,000 watts.

Colo. Spgs.

Durham
CITY

watt

Doubled day and evening power to

1

stations increased their

50,000

50,000 watts.

Detroit

2 CBS

on

Doubled day power

1

Des Moines;

and

transmitter.

of their trans-

Columbia Network

high fidelity equipment

lOO/o modulahon.

day power.

day and night power.

of the

New

reception

programs day and

(or better) their

in

BufPalo

markets more intensively.

doubled

1935: WJR, Detroit;

in-

they always result

have changed the site

mitters—to cover

5 CBS

CBS

doubled

stations

to a

New
tem

station:

1,000 watts day,

vertical radiator

installed.

antenna

and

sys-

•

high fidelity equipment.

Fresno

Albany

WOKO

New
tor

transmitter

antenna; a

and

new

^

KMJ

1

Doubled day power to 1,000 watts;
major transmitter improvements and

1

100% modulation.

i

vertical radia-

transmitter site.
^

CITY

Portland

1

1

IMPROVEMENT

STATION

Doubled day power

KOIN

1

new

WMBG

Richmond

Increased day power to 250 watts

new

(from 100);

Roanoke

1

Rochester

I

1

Major

WHEC

/V\U |x-/i ilUllSIIIIIICI IlllfJIOVdllCillj.

San Francisco

Greensboro

WBIG

Major transmitter improvements.

Hartford

WDRC

Doubled day power

New

antenna

| 1

Savannah

YV

fidelity

new

tor

to 5,000 watts;

transmitter.

New

1

sys-

transmitter

equipment.

Doubled day power

KFRC

new

to 5,000 watts.

vertical radiator

1490 kilocycles;

and high

IMPROVEMENT

STATION

transmitter improvements.

Increased power to 5,000 watts (from
luu/, cfiungc in irtrquency irom loiu
to

CITY

transmitter.

WDBJ

KFBK

Sacramento

to 5,000 watts;

transmitter.

transmitter

and

vertical radia-

antenna system.

tem.

Houston

KTRH

Doubled day power to 5,000 watts;
change in frequency from 1330 to
1290 kilocycles. New transmitter and
antenna system.

vertical radiator

Indianapolis

WFBM

New

transmitter,

radiator

vertical

KOL

Major transmitter improvements,
100% modulation.

Shreveport

KWKH

Major

Sioux City

KSCJ

Inrrf^n^pH «;rhprliilp tn full-timp

Seattle

| 1

antenna system, a new transmitter
site, and high fidelity equipment.
Jacksonville

Kansas City

WMBR

KMBC

provements.

Spokane

Doubled day power

Stockton

Munaniiiicl

to 5,000 watts;

niyn

wiin

KFPY

Changed frequency from

'

new
Manchester

Memphis

WFEA

WREC

1

f

KWG

riuGMTy

Doubled day power

watts;

1

1,000 to 2,500 watts;

WQAM

evening

antenna

WALA

New

WWL

Orleans

1

to

new

system,

1,000

\A/CDI

Tampa

WDAE

WrBL

vertical ra-

KFAB

fidelity

Peoria

WMBD

i
1 1

.
J,

in

operation Feb.

1,

1936).

New

high fidelity equipment.

NJ o\A/
l^cW

\j

i/~*~il
VClllUvJI

mriinfof UlliCliilU
/~infonn*~i
lUUIUltJI

cv/cjyi

Increased day power to 2,500 watts

B

\num

1

site,

WIBW

new

iransniiiier

ro j,uul' wuiib,

vertical radia-

transmitter,

antenna system.

Doubled evening power
doubled day power to

KTUL

uriu

new

tor

Tulsa

if\j\j\j}f

high fidelity equipment.

uouDiea aay power

new

antenna sysequipment.

Major transmitter improvements.

to 500 watts;

1,000 watts.

10,000 watts (replaced
watts).

Wichita

Doubled day and evening power
10,000 watts;

Lincoln

tenna

new

and

Topeka

vertical radiator

New station,
WDSU, 1,000

WSPD

Toledo

j

Omaha-

1

tern.

from

site.

tem and high

Mobile

transmitter, 100% modulation
and new antenna system (new an-

1,000 watts.

increased day power

diator

New

—to

power

Doubled

1

transmitter

Miami

Syracuse

New

1

1
1

transmitter.

1

1

1340 to

890 kilocycles.

equipment.
ixnj

hoijr*>

of operation; major transmitter im-

Increased day power to 250 watts
(from 100); new vertical radiator an-

new

transmitter improvements.

new

1

New

KFH

to

transmitter.

transmitter,

new

vertical radi-

ator antenna system.

Yankton

|

1

WNAX

Doubled day power

Increased schedule to full-time hours
of operation.

new

vertical

tem;

new

to 5,000 watts;

radiator antenna sys-

transmitter

and

transmit-

ter site.

Pittsburgh

WJAS

New transmitter,

a

new

ator antenna system,
mitter site.

vertical radi-

and new

trans-

WKBN

Youngstown

i

Major transmitter improvements,
g

high fidelity equipment.

THE COLUMBIA BROADCASTING SYSTEM

J^Ctkap^ NOT THE LARGEST
£ut ONE OF THE
.

We

BEST /
— but

—WGR

The Buffalo Market, you know, embraces the
from the shores of
entire Niagara Frontier

—

few miles of Erie,
Pennsylvania. 1,312,551 people live here.
Their standards of living are high and the
majority of them have been singularly fortunate in working steadily throughout the diffiRight now things
cult years of depression.
look even brighter and employment in the
Buffalo Area is decidedly on the uptrend.
to within a

—

WKBW,

tions between them.

why a steadily increasing number of
advertisers spend their radio appropriation
with us. They know they're sure of reaching
a consistently larger audience over Buffalo
Broadcasting Stations. We've a hunch you'll
find it very profitable to follow their example and we've more than a hunch that
you'll find the Buffalo Area a major market.

That's

That's due in no small measure to the broad
diversification of industries in this part of the
country. Everything from steel to cellophane
and
from furniture to baby carriages
from abrasives to house dresses is made in
or near Buffalo.

—

—

.

Yes, industry is distinctly diversified
the overwhelming majority of radio listeners
in this same territory concentrate their atand
tention on two stations
both owned and operated by the Buffalo
Broadcasting Corporation. Extensive surveys
have conclusively proved that the majority
of listeners in the Buffalo Area invariably
dial to these two stations which divide Columbia and Buffalo Broadcasting Produc-

can't honestly say that Buffalo is the
largest market in the country. But we can
truthfully claim that it is one of the best and
has been consistently so for many years.

Lake Ontario

.

—

OWNED AND OPERATED BY THE BUFFALO BROADCASTING COMPANY, RAND BUILDING, BUFFALO, NEW
YORK. REPRESENTED BY FREE & SLEININGER, INC.

Published Bemi-monthly by

Broadcasting Pubucations,

Inc.. 870 National Press
Building, Washington. D. C. Entered
at the Post Office at Washington. D.
under act of March 3, 1879.

C

as

second

class

matter March

14.

1988.
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THE MAGIC CARPET

OF PROGRAMS

sellins Chevrolets

is

^

Time: 9:45

p.

m.

An average home in Owensboro, Kentucky.
(More than 100 miles south of Louisville)
Alice lays aside The Louisville Times and looks at her
wrist watch.
The boy friend soon will be along. She
Place:

turns

the

radio

dial

to

Station

WHAS,

Louisville.

"Musical Moments," sponsored by Chevrolet,

2.

Kroger Grocery & Baking Co. "Hot Dates
In History" and "House of 1,000 Eyes."
Sterling

Line,"
Tracy."

I'

Products

"How

to

and

Be

"Monticello

Charming,"

Party

"Dick

4.

Kleenex and "The Story of Mary Marlin."

5.

Wasey Products' "Voice

6.

Lux Soap and "Lux Radio Theater."

7.

A.

8.

Campbell Soup and "Hollywood Hotel," featuring Dick Powell, Louella Parsons, Ray-

mony
9.

10.

P. Coffee

It

Seems."

and Kate Smith.

Remington-Rand, Time Magazine and
"March of Time."

o

x
m
m

their

BROADCASTING

will

give

your product

*RADIO EQUIPPED HOMES:
(1) Primary and Secondary Daytime
Coverage, 3,461,100.
(2) Primary and Secondary Night Time
Coverage, 4,339,280.
Our

survey,

give

you

upon

showing

coverage

request,

or

how

plus,

provided

by

be

our

50.000

mailed

is

CBS

Watts
to

you

representative.

EDWARD PETRY &
WHAS

C
?0
m

WHAS

will

New York

3f
•

50,000 Watts

blanket coverage and higher peak sales,
too, in the rich Ohio Valley.

O

Philco Radio and Boake Carter.

January 15, 1936

REMEMBER:

of Experience."

Paige, etc.

*

2
O
*

Ex-Lax and "Strange As

&

'Just as sweet as a Chewy runs." she replies.
up five times a week without tiring me."
her father remarks.
"And it has a bit of everything good that everybody
likes," her mother observes.
'Then, why don't we trade in our old car on a Chevrolet?" Alice asks the assembly.
"I'll take a ride in one tomorrow," her father declares.
"It stands

rn

r-

3.

com-

"Sweet program!" says her brother.

^ MILLIONS MORE OHIO VALLEY CONSUMERS
1.

is

Beautiful melody floods the room.

ing on.

CO.

City

Basic Outlet

Louisville,

Ky.

Page 5

%W7E LAY NO

claim to being miracle

men

on one

but we do often succeed in securing

Or

that

— and

station

8:59

P.

directly after the

customers, on the stations we represent.

of the week.

is

more than

a matter of our friendly

relationships with the stations.

It is

consult

also

For example, we

territories themselves.

know

plans.

We

&

it

F before

will

pay you to

crystallizing

your

want your business on the basis

— not

of favors re-

ceived.

JOHNS &

FREE,

J

of services rendered

7 A. M. may be a swell time

that

F

follows

most popular program

That's another reason

a matter of complete familiarity with the

ABC

M. on Station

unusually good and effective spots for our

This

dud on another.

a

Associated with Free

FIELD, INCJ

& Sleininger,

Inc.

C^^aJio cJiahon C^^epreseniahves
NEW YORK
110 Eatt

42nd

CHICAGO
St.

180

Lexington 2-8ii0

WCSC
WIS

Franklin (373

Charleston

.

(NBC)

.

....

WAIU

woe
WDAY

.

.

.

KTAT
Page 6

(CBS)
(NBC)
(SBS)

.

.

.

Columbia

Columbus
Davenport
Fargo

....

N. Michigan

Fort

Worth

WDRC

Trinity

(CBS)

....

WMBD

(CBS)

.

....

(CBS-SBS)

.

C. of C. BIdg.

Building

Richmond il84

Sutter 5415

2-8444

(MRN-NBC)
(CBS)

Ruu

Building

WKZO
WNOX
KOMA

LOS ANGELES

SAN FRANCISCO

DETROIT

New Center

Hartford

Kalamazoo
KnoxvElle

Oklahoma

City

Peoria

WPTF
KTSA

WDAE

KTUL
KALE

(NBC)
.

.

Raleigh

(CBS SBS)

(CBS)
(CBS)

.

.

San Anionic)
Tampa;
Tulsa*

Portland
and

Southwest Broadcasting System

BROADCASTING

•

January 15, 193i

i l^©AP€ AST

€
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curvd

Broadcast Advertising*
WASHINGTON,

No. 2

Vol. 10

ASCAP

D.

C, JANUARY

15, 19S6

$3.00

Down on

Cracks

Broadcasters

TAISHOFF

By SOL

Forces Acceptance of 5-Year "Discriminatory" Contracts
By Canceling Temporary Rights; NAB Meeting Possible
ASCAP

has cracked down on

some 450

defenseless
independent broadcasters in a
way that indicates their present music copyright agonies
jwill continue another five
years but with greatly increased costs.
Exercising the two-day cancellation clause in present
I
"temporary, indefinite" contracts granted as of Jan. 1,
legally

J

j

I
:

ASCAP

has notified all stanot signed that they
must accept its Warner - less
catalog as of Jan. 15 at old
rates, or else suffer infringement penalties. In a word, to use
tions

ASCAP

catalog depleted by be40% because of the
secession of Warner houses, independent stations still must pav
what they did before. The 1935 toll
the

tween 25 and

ASCAP was about $3,000,000.
As Broadcasting went to press
Jan. 13 the situation was chaotic.
James W. Baldwin, NAB managing director, had made an eleventh

Society will deem you to be an
infringer in respect of the per-

formances and broadcasting of
any of its works and you shall
be held to strict accountability
on account of all performances
of its works beginning Jan. 1,
1936."

The following day Mr. Baldwin,
in New York with his "advisory
committee", advised stations of his
last-minute efforts to obtain a stay.
He suggested they prepare ,to accept the ASCAP extension by wire
on Jan. 15 if not otherwise notified, but not before that date. He
wired:
"Am advised ASCAP last night
wired all station that unless they
communicate acceptance of five
year offer by Jan. 15 they will
be deemed infringers. This in
effect appears to be cancellation
of temporary arrangement based
on Buck's letter of Dec. 30. Consequently, if you need ASCAP
music suggest you wire accept-

ance to ASCAP on Jan. 15 but
not before in order that give me
benefit of such last-minute desperate efforts as I can make."
Aid of the nationwide networks
in procuring a stay was solicited
by Mr. Baldwin. The networks already have extensions from AS-

CAP. No

inkling of the cancellation of the extensions had been
given Mr. Baldwin or his committee before the wire went out by
ASCAP, despite the fact that they
were on the scene in New York.
Meanwhile, nearly 200 stations
had signed Warner contracts, but
the networks went without it.

Feeling

was

bitter

There was talk of
quarter

—the

on

sides.
in every

all

suits

networks

against
Warner; Warner against the networks for alleged infringements,
and ASCAP against Warner.
Mr. Baldwin based his plea for
a stay upon a plan he is submitting to the industry for an eventual per piece or measured service

to

i

(

hour plea to the ASCAP board for
a temporary stay of the decision.
This request, however, was denied
late the same evening by E. C.
Mills, ASCAP general manager.
All Over

Apparently reconciled to the
worst, there was under consideration calling of an emergency membership meeting of the NAB. No
decision on this had been reached
Jan. 13. At least 30 days notice
must be given under
by-laws,
which would mean that such a
meeting could not be held until
Feb. 15, at the earliest.

NAB

The

ASCAP

ultimatum came like
a bolt out of the blue. Telegrams
were sent to some 45C stations on
[Dec. 10 and 11. The telegram read:

I

j

"On Dec.
offered
license

to

1935 The ASCAP
extend your present
30,

agreement upon the same
terms and conditions for five additional years from Jan. 1, 1936,
except that the rights granted
by the Society to you shall be
limited to compositions of the
membership as constituted on
Jan. 1, 1936. To this wire the Society has received no answer and
unless we hear from you by Jan.
15 that you accept such offer the

^January 15, 1936

Network -Warner Letters
PUBLISHED

herewith are the texts of letters exchanged by NBC
and CBS with the Warner music publishing houses, covering nonperformance of Warner music on the networks. Both the NBC and
CBS letters were dated Dec. 31. The reply of Herman Starr,
Warner music executive, to NBC was dated Jan. 3 and his reply
to CBS dated Jan. 6.

THE CBS

Again

•

letter

to

the

Warner

houses:

You

have, despite the fact that

we

renewed our contract with the American Society of Composers, Authors &
Publishers on June 4, 1935, purported
to withdraw from such Society as of
Dec. 31, 1935, and you have notified
us that you intend to sue us for copyright infringement in the event that
the musical compositions

we broadcast

published by you or copyrighted in
your name.
The contracts executed by us with
the American Society of Composers,
Authors & Publishers were made at
a time at which you were a member
of such Society, and you are, in legal
effect,
a party to such agreements.
Furthermore, we are advised that all
of the authors and composers who
wrote the compositions which you
purport to restrict have continued
their membership in the American Society of Composers, Authors & Publishers.
The Society claims to have
the right to license us to perform the
works published or copyright by you,
both because of your aforesaid membership in the Society at the time that
our contracts were made, because of
the continued membership in the So-

BROADCASTING

A YEAR — 15e A COPY

ciety of the authors

and composers of

the musical compositions published by
you, and for numerous other reasons.
By reason of the tremendous penalties which might accrue in the event
that we exercise what appear to us
to be our full legal rights, and if it
should be adjudicated that we should
not have the right to perform all or
some of such compositions, we are
compelled, for a time at least, to eliminate the compositions published and
copyrighted by you from our broadcasts. You have refused to adjudicate
the questions in dispute between the
Society and yourselves in an orderly
manner, and have refused to make
available to us either a list of the
compositions which you have purported to withdraw from the Society's
repertory, or the contracts with the
various composers and authors which
bear upon the right of the creators
of these compositions to license the
performing rights thereof through the
Society.

In

effect,

you have informed

we must determine which compositions you control at our peril. The
us that

notice given to us by you that "on
and after Jan. 1, 1936, no performance for profit of a musical compo-

{Continued on page

4-8)

method

The Warner

of payment.

contracts provide that at the end
of the three month temporary period, which runs until April 1, a
per piece payment plan shall become effective.
Some believe if
ASCAP would accept per piece,
Warner would return to the ASCAP fold. That, however, does not
seem likely, since there appears to
be no way legal or otherwise, of

preventing
extensions

upon

its

ASCAP

from invoking

of present
own terms.

contracts

Five-Year Extensions

THE ASCAP telegram,

it

was

after an ASCAP
board meeting on Jan. 10 at which
it was revealed only 180 stations
had five - year extensions of its
contracts, including the networklearned,

was sent

A

owned and operated stations.
half-dozen large ASCAP publishers,
who only last month ha3
signed five - year contracts with
ASCAP, protested that they had
signed under assumption that pracall stations had five year
extensions. They threatened to abrogate their ASCAP tie-up, it was
reported, unless assurances in the
form of duly executed station contracts v/ere at hand. The telegram
cancelling the temporary exten-

tically

sions, and putting unsigned stations in a desperate position, was
sent. Since a stay was denied, it
means that stations must accept
the five-year extensions, without

or

recourse,

face

infringement

ASCAP number

suits at $250 per
performed since Jan.

1, and then
do without ASCAP music afterward. It means utter ruin for stations failing to accept the ASCAP
arbitrary action.
The tentative program on per
piece was sent by Mr. Baldwin to
all stations Jan. 13. It was agreed
to by his advisory committee comprising Messrs. Edward Allen,
WLVA, Lynchburg; Louis G. Caldwell, Washington attorney; H. K.
Caz'penter, WHK, Cleveland; John
W. Clark, WLW, Cincinnati; Ed
Craig, WSM, Nashville; Walter J.

Damm,

WTMJ,

and
Washington attorney and former NAB managing
Philip

Milwaukee,

G. Loucks,

director.
In brief,

the plan called for
elimination of all discriminatory
contracts for use of music from
whatever copyright owner or pool,
and the setting up of a per piece
method whereby stations would pay
"per use" on compositions on a
non-discriminatory equal basis. It
advocated prompt negotiations with

(Continued on page

4-5)

Page 7

Chevrolet Disc Renewa
Creates New Spot Recordi

Network Receipts
During Past Year
Nearly 50 Millions

i

CHEVROLET MOTOR

Exceptional December Income
Brings Total to High Level
NBC's several networks and CBS
together accounted for a total reve-

nue of $48,786,735 from time sales
during 1935, a new record, according to figures made available by
the networks. This compares with
$42,659,461 in 1934; $31,516,298 in
1933; $39,106,776 in 1932; $35,791,
199 in 1931; $26,815,746 in 1930;
$18,729,571 in 1929; $10,252,497 in
1928, and $3,760,010 in 1927 when
NBC alone reported.
To the record major network
income for 1935, when final figures
for the whole industry are compiled
there will be added a substantial
amount representing time sales of
the Mutual Broadcasting System

which began to make monthly retui-ns only six months ago. These
returns averaged around $165,000
for the months of October, November and December, and ran between
$58,000 and $75,000 for the months
of July, August and September.

Big Increase Over 1934

THE

record

NBC-CBS

would also seem to bear out preliminary estimates of Dr. Herman
S. Hettinger, University of Pennsylvania economist who compiles
monthly income figures for the
entire industry, that the 1935 gross
for the broadcasting industry as
a whole will run around $87,000,000, or 20% ahead of 1934 revenues of $72,887,169.
The final
figures for the entire industry will
be printed in the 1935 Yearbook
to be published by Broadcasting
early in February.

NBC's

combined

newly-elected president of
chairman of the board of
NBC, photographed while in Washington Jan. 4. The three members of
the Broadcast Division of the NBC met Major Lohr at luncheon that
day, and afterward the two distinguished radio executives were guests
at an informal party arranged by F. M. Russell, NBC Washington
vice president, attended by a group of Washington newspapermen and
radio editors and by the radio legal fraternity.

Ice

TIME

Inc., Cleveland (ice dealers), has switched its network
schedule, originally slated on an

Inc.

NBC-WEAF

network, to the 1010:30 p. m. period on CBS vacated
by the reduction in the Fred Waring CBS program to a half-hour.

The program, Parties
star
originate

will

Chicago.
The basic
plus a score of supplementary stations will be used.
Donahue & Coe Inc. is the agency.

January
February
April

Red Achieves Record

May

THE NBC-WEAF

(Red) Network
during 1935 achieved a new alltime high for network revenue
when it grossed $18,722,715. This
was more than $2,300,000 ahead of
its 1934 record, and exceeded
the
CBS gross by slightly over $1,000,-

June
July

August
September
October

November
December

CBS

record

attained

last

October.

November gains had not kept
pace with the other months of 1935
but this trend was more than offset by the excellent December showLargest gains during the
year were made in August and
September.
ings.
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Remington-Rand

continue joint sponsorship of

series reverting to a weekly halfhour program, Thursdays, 8:30-9
p. m., after having been broadcast
five times weekly since early autumn.' Sponsorship will be by alternate weeks, with Remington-Rand

sharing

sponsorship

at

for

least

two months. Batten, Barton, Durstine & Osborn Inc., New York, is
the agency.

$1,729,137
1,620,977
1,802,741
1,656,283
1,614,969
1,464,124
1,360,833
1,214,307
1,234,706
1,727,229
1,571,658
1,725,691

82.0
33.3
31.1
22.2
12.0

1934
$1,309,662
1,215,998
1,374,910
1,355,587
1,441,900
1,272,480
1,212,163
1,161,581
1,218,219
1,621,119
1.569.532
1,666,898

15.1
12.3
4.5
1.4
6.5
.1

.34.1

1933

1932

$1,031,373
908,531
1,028,935
809,508
816,665
824,155
759,155
869,054
884,699
1,223,692
1,210,557

$1,421,034
1,379,120
1,484,906
1,297,903
1,150,152
979,262
933,295
911,950
904,071
1.064,059
1.078,901

1..S29.343

l,147.57.-i

Total

$18,722,715

14.0

January
February

25.8
19.2
20.0
17.8

November
December

$1,768,949
1,654,461
1,829,553
1,615,389
1,287,455
1,066,729
910,470
879,019
1,086,900
1,930,512
1,722,390
1,885,977

Total

$17,637,804

$16,420,049

March

May
June
July

August
September
October

the radio and public address sysof the Texas Centennial Ex-

tem

position, which opens June 6 in
Dallas, according to 0. H. Carlisle,
southwestern manager for Gulf.
Sponsorship and cost of studio?
and p. a. installation will be about
$120,000.
central
radio
building
is
planned, as well as nortable transmitter, 20 speakers on a half-dozen
p. a. systems, and a p. a. truck.
The radio building will house the
master control room and two complete studios with individual control rooms for each.
Studios will
be glass enclosed, and acoustics
will be based on the live-and-deadend principle. All sustaining programs will be available to networks and individual stations.
Clyde Vandenberg, who directed
radio and p. a. activities at the
San Diego exposition, will be in
charge of the system.

A

.

Pepsodent Change

PEPSODENT

March
April

May
June
July

August
September
October

November
December
Total

Co.,

Chicago (tooth-^

mouth wash)

$13.7.52.228

transferred
the Friday Al Pearce and His Gang
program from the late afternoon

$941,465
884,977

network
m. period. The
Monday program will remain as
before, being broadcast at 5-5:30
The Wednesday broadcast
p. m.
has been discontinued. The Friday
night program will use the basic
NBC-WEAF network plus the PaThis
cific
Coast Red network.
contract is for 39 weeks. Lord &
Thomas, New York, is the agency.

NBC-WEAF

spot, on an
to the 9-9:30

2.3
12.7

$1,405,948
1,387,823
1,524,904
1,371,601
1,255,887
925,939
630,290
513,315
700,491
1,752,601
1,682,959
1,674,087

1.125,793
1,277.459
1.372,716

$1,348,842
1,319,414
1,436,050
1,354,592
1,326,994
915,830
591,183
540,342
685,156
972,358
1,105.895
1.005,220

10.0

.$14,825,845

$10,063,.'')66

$12,601,88.")

$1,068,868
1,054,490
1,228,844
1,227,530
1,041,195
1,002,039
810,948
756,873
813,377
900,772
779.204
760,250

November
December

$58,447
66,366
75,842
168,795
163,697
164,674

$11,444,390

Total

$697,821

2.5

15.2
44.5
71.2
55.2
10.2

NBC-WJZ
January
February

it:

$11,695,667

CBS

April

by

Gulf Refining Sponsors
Texas Centennial Radio
GULF REFINING Co. will sponsoi

paste,

000.

NBC-WJZ (Blue) Network
reached a total of $11,659,499, also
a record for that network. The
NBC-Pacific Coast network, which
on Jan. 1 became part of the basic
Red, paralleling a second lineup of
stations which became part of the
basic Blue, showed a gross income
of $766,717 for 1935.
Both network organizations enjoyed exceptionally good Decembers, NBC grossing $2,893,793, an
increase of 4.2% over the same
month of 1934 and a gain o+" 9%
over November, 1935. CBS during
December had a total revenue of
$1,885,977, which was 12.7% ahead
of December, 1934, and which was
exceeded as a monthly record only

and

The March of Time on CBS, the

% Gain
Over 1934

1933

March

$14,825,845 gross for 1934.

in

Inc.

Networks' Gross Monthly Time Sales
NBC-WEAF (Red)

networks

income of $27,833,616. The CBS
network grossed $17,637,804 during
1935, which was 19% ahead of its

at Pic.kfair,
will

Mary Pickford and

CBS network

grossed $31,148,931 in 1935, which
was 11.9% ahead of their 1934

by the

March of Time Weekly

Program Shifted

NATIONAL ICE MANUFACTURERS

incomes

Photo by Washington Star

RADIO CHIEFS — Here are Lenox R. Lohr,
NBC and David Sarnoff, RCA president and

Co.,

fourth 13-week renewal of its tran
scription series over nearly 40'
stations, becomes the biggest spo
advertiser in history for a singl'
series. The fourth renewal begin
Jan. 20 and will round out a ful
year of spot broadcasting, pas
programs having been placed thre<
times weekly. The 15-minute tran
scriptions, titled Mv^ical Moment:are transcribed by World Broad
casting System, and placed throug)
the Campbell-Ewald Co., Detroit.
As against 346 stations used foi
the current schedule, the fourtl
renewal will cover 389 station.?
which represents at least one out
let in every city in the country o:
any size. In many cities more thar
one outlet is used. Altogether, ii
is estimated roughly, that upwards
of $1,500,000 in station time an(
production costs is involved in th(
one-year campaign. In 99 of th(
389 cities, the programs will b(
placed five times weekly instead oi
only three times.

1,016,102
775,487
624,256

553,056
445,414
499,638
547,203

(Blue)

$1,093,749
1,072,136
1,156,032
975,970
1,007,931
863,511
795,525
756,797
873,890
973,789
1,003,739

—7.3
—2.4

1.086,4.30

4.9

1,028,742
1,036,095

$752,052
744,209
859,572
783,898
761,231
609,830
539,662
459,413
582,837
793,199
862,949
895,637

.$11,6.59,499

11.2

.$10,350,388

$8,644,489

10,6
18.7
12.4
5.6
8.7
5.1

38.0
55.0
51.5

$988,503
902,866
1,028,552
924,623
926,880
821,607
576,429
488,202
577,033
1,050,856

p.

RADIO dealers and distributors
report a 27.5% increase in sale of
receiving sets in North Carolina
last year.

MUTUAL
193.5

July

.*

August
September
October

BROADCASTING

•

.

.

.

January 15, 1936

r'i

Mechanical Survey Brings Surprises
Boston Tests, Using New Device, Prove Interesting
As Listening Habits of 500 Homes Are Studied

—

MAJOR BOWES
ence of

Next
Bakers'

and Jack Benny first each having a listening audiapproximately 50% more than any other programs on the air!
Fred Allen, Rudy Vallee and the
in order in popularity
Broadcast, with "Believe It or Not Ripley".
Tracy with the leading day-time audience, and Jack Armstrong

—

Dick
the runner up!

The average family listens consistently to SVz
Sunday evening is the greatest listening night
Wednesday and Thursday, which are practically

to

3%

hours per day!

—about 20%

And, amazingly enough Saturday ranks next, with only
the listening audience on Wednesday and Thursdays!

J THESE are some of the surprising
procured in the unique
^ mechanical survey method devised
upy Prof. Robert F. Elder, of Masi,:i,bachusetts Institute of Technology,
half-way mark in his test
""'it the
survey of the Boston radio market.
The results were taken from the
fs^-^ecord tape on instruments cover/'ing a sample of 500 Boston homes
ioO'n every economic category over a
l,l:|:esults

live-week period. John Shepard 3d,
president of Yankee Network, is

-'

inancing the experiment which
'"may become the long-coveted "fooll'--

proof" method of measuring audireactions.

,.vance

The 10-week survey began Nov.

.

the instruments
'""Vere placed in 100 selected homes
by Prof. Elder and his associate,
^^xoi. L. F. Woodruff of MIT, who
f "perfected the clock-like instrument,
recorders were
f -ilach week the
ransf erred to another selected
°"fi-oup of 100 homes. The metering
'^"Instruments show days, hours and
Since an ac'"."(Ininutes of listening.
:urate record of the homes with
j":.he instruments is kept, the eco^"'lomic position of each is known.
™"'rhus, a cross-section of uracticallv
jpvery type of listener data is pro"V'lured. [See Dec. 1 issue for article
^.y Prof. Elder.]
'f
"^1,

when 100

of

.

m

It's

AH

Automatic

PP'HEN the 10-week survey

is conof
Huded, the listening habits
have been
will
ILOOO
families
Itudied. This, it is held, is fully as
itt-liarge as that used in any radio surreci'ey ever made in the Boston area.
Moreover, the surveyors do not
:oMiave the human element to contend
5rki|ffith and a far greater accuracy is
iiMmdicated, since the process is enas5;irely automatic.
But now for the results of the
ast) urvey at the half-way mark.
The
{

I'l}

lay

'netering

instruments

i-it

grated to

show

Pa-

hK
!

k

were

cali-

positions of eiffht
-i'O-called
"key" stations in the
23oston area, all other positions deRioting outside stations. Listenin?

were broken down to show
morning hours from 6:30 a. m.
h 1 p. m.; 1 p. m. to 6 p. m., and
There were
p. m. to 1 a. m.
assifications for every day in the
ipeek and totals for the week and

[periods
||he

the particular stations, which,
*f course, indicated the particular
>rograms and the opposite com.^etitive features.
According to the analysis for the
'iirst five-week period, made avail•ble through the courtesy of Mr.
;!hepard, the programs standing
t'ut in the Boston area are those
(or

'

,

^
Ijl^

iljj

-If

Major Bowes' amateur hour and
Benny, both Sunday night

llack

]ii^anuary 15,

1936

•

ahead of

tied for second!

5%

less

than

The Chase & Sanborn
features.
show had a slight lead over the
Jello-sponsored Benny feature, at
the half-way mark. But the more
important finding was that both
these programs have a listening
audience of about 50% more than
any other programs on the air.
The ratings of the Fred Allen,
Vallee and Bakers' Broadcast
shows were about the same, running next in line. All were considered by Mr. Shepard as tied
for third place.
Falling about 20% below the
three above programs in listening
audience was the Maxwell House
large number of proShow Boat.
grams having approximately the
same percentage of audience fol-

A

lowed Maxwell House.
Getting into the results of the
survey during the entire evening
period for the five weeks of scrutiny, it was revealed that the CBS
station had a slight margin of lead
over each of the NBC outlets between the hours of 6 p. m. and 1
a. m. This, according to Mr. Shepard, was so despite the fact that
the six leading shows were NBC
rather than CBS.
The leading day-time audience
(except Sunday) was won by Dick
Tracy at 5 :45 p. m., with the second
largest following credited to Jack
Armstrong at 5:30 p. m. In thii-d
position was the Vivatown Band,
with Carl Mooi-e at 5:15, and in
fourth place the Yankee Network
News Service at 1:30. These results proved the immense children's
audience between 5 and 6 p. m.,
which also proves, in Boston at any
rate, to be the peak hour of day-

time listening.
Singularly both the Dick Tracy
and Jack Armstrong programs are
transcription programs in the Boston area. The third and fourth

— —

programs Vivatown Band and the
likewise are spot
news service
placements, with live talent.

Saturday Listening

SATURDAY

listening reports were
bolstered, obviously, by the afternoon football games. Usually the
one big game is carried by two
different stations and as a conse-

quence even the robot audience
surveyor cannot give a precise ratfor the listeners are split
among the stations broadcasting
the games.
One of the interesting results of
the survey was the showing made
by the three big script acts on the
three leading network stations running competitively between 7 and
ing,

7:15 p. m. Here is how they figured: (1) Myrt and Marge; (2)

BROADCASTING

Amos

Andy, about 10%

'n'

less

(3)
the Wrigley feature,
Easy Aces, approximately one-half
of the leading feature.
A comparison was made of the

than

two leading network news commentators. Boake Carter, on at 7:45
ahead of
p. m. ran about 20%
Lowell Thomas, who broadcasts at
6:45 p. m.
Taking cumulative totals on listening, it was found: While there
are variations in the hours of listening, the programs listened to,
and to some extent, the days of listening, every week of the five were

—

surveyed with 100 sets in operaeach week shows that the

tion

—

owners of these sets listened to between 10,000 and 10,200 quarterhours of broadcasting. In other
words, the number of hours of listening for 100 families is practically the same week after week.
This, according to Mr. Shepard,
seems to indicate that a sample of
100 receiver-meters per week, as
far as total figures are concerned,
The results from 100
is reliable.
sets, however, he asserted, will not
prove conclusive when broken down
into smaller units of time but
should, at the end of the survey
when 1,000 families' listening habits will have been studied.

Best Listening Days

THE BEST listening days showed
up conclusively in the mechanical
survey. It has been generally recognized that Sunday is the best listening day, but there has never
been any accurate information as
to how far it exceeds other peak
days. In Boston the answer is that

Sunday is 20% ahead of Wednesday and Thursday, which appear
to be tied for second. The showing
made by Saturday was a revelation, since it long had been considered the poorest day. Actually, it
showed only about 5% less than

Wednesdays and Thursdays. Coming next in listener rating is Monday, slightly behind Saturdays, and
Tuesdays, with 7^/2% below Monday. By a slight margin, Friday
brings up the rear in Boston.
In the afternoons, Sunday afternoon ranks first, with Saturdays
second, Thursdays third, Tuesdays
fourth, Mondays fifth, Wednesdays
sixth, and Fridays last. In the
morning the ratings are much the
same as afternoon, except on Sundays, which becomes the poorest

where church
predominate. The audience drops there, apparently, because those interested in church
services usually attend. Yet, for
the shut-ins and for others, church
services are considered not only
worthwhile, but essential, and as a
part of the public service obliga-

morning

in Boston,

services

tion of stations.

Mr. Shepard, after analyzing
the results of the five-week records,
concluded that they show definitely
that the big programs are the determining factors in listener habits, rather than the stations themselves. The Bowes and Benny programs, for example, he asserted,
have the preponderance of listeners because of the calibre of programs, rather than the stations.

KWKC, KANSAS CITY,
WILL GO OlS BLOCK
SALE at auction of KWKC, Kansas City, to satisfy tax delinquenamounting

cies

to

approximately

against Wilson Duncan,
station owner, has been advertised
by George R. Clark, Deputy Collector of the Bureau of Internal Revenue at Kansas City, Mo., to take
place Jan. 22 in Kansas City. The
advertisement, under law, was published in the Kansas City Daily
Democrat on Jan. 14 and will appear again Jan. 21.
$16,500

all supplies and
the advertisement
stated, located in the Werby Building, will be sold at public auction.

The

station

and

equipment,

The property was

seized,

it

was

assessments against
the owner for individual income
tax for the years 1928 through
said, to satisfy

1932.

There was some possibility that
the auction might not take place as
scheduled if an appeal is taken
from the decision of the deputy collector to the Bureau of Internal

Revenue, or if the delinquencies
are met. The station operates on
1370 kc, specified hours, with 100
watts. Wilson Duncan is listed as
the licensee.

Par Soap Tests Programs
GORDON-ALLEN Ltd., Oakland,
(Par soap), which recently
its national advertising with
Tbmaschke - Elliott Inc., Oakland
agency, has signed for 52 weeks on
the (]olumbia-Don Lee network of
13 stations. Not certain of the type
of weekly program to offer, two
separate programs were "auditioned" over the network from
KFRC, San Francisco, Jan. 8, with
Cal.

placed

listeners-in as the judges to make
the selection. Programs wert titled Your Fellow Man's Opinion and

The Other Woman's Diary.

gram

Pro-

polling the greatest response

be broadcast each Thursday,
This
8:15-8:30, starting Jan. 23.
is said to be the first prevue of a
network program ever attempted
will

in

Western

radio.

Commenting on the remarkable
showing of Saturdays in the returns, Mr. Shepard said he was
convinced that if there were better
and more consistent shows on Saturday nights it would run second
only to Sunday in listening popularity, as a general thing.

Elated over the showing of the
mechanical measuring method, Mr.
Shepard declared the basic popularity results check leading programs with the results of question

-

and - answer

number

surveys.

The

hours

listened
during the five - week period in
the 500 radio homes was 50,500.
On this basis, it is shown that the
average family listens consistently
to 31/2 to 3% hours per day. The

exact

of

two leading programs

Benny

—

— Bowes

and

are the leaders in
both the Crossley and ClarkHooper surveys. In the latter surveys, however, the so-called "memory method" is employed. The Elder mechanical survey
also

showed

from 20% to 50% more listeners to
these programs than did the "memory method" surveys. Following
the same theory, according to Mr.
Shepard, it would appear that actual radio audiences on practically

{Continued on page 5U)
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Political Flurry

Best Means to

Is

Shows Radio
Reach Public

Upshot of Excitement Over Campaign Broadcasting
Is Admission on All Sides of Radio's Efficacy
RADIO'S commanding position as
No. 1 medium for reaching the
during political campaigns was admitted in all quarters, including the press, during

electorate

the flurry that arose shortly after
New Year's Day when President
Roosevelt decided to address the
opening of Congress personally at
a night session Jan. 3 which was
broadcast over the major networks.
No sooner had the President's
intention
become known than
Henry P. Fletcher, chairman of
the Republican National Committee, issued a broadside attacking
the "political purposes" of the
speech and demanding from NBC
and CBS an equal opportunity for
a spokesman for the Republican

party

CBS

President Lohr on Jan.
13 made public a letter to Chairman Fletcher of the Republican National Committee detailing reasons why NBC must decline to carry the Republican
party's proposed political dramatic series "Liberty at the
Crossroads" on a commercial
basis.
Thereupon Mr. Fletcher
made public a letter addressed
to both President Paley of CBS
and Mr. Lohr declaring that their
mutual policy not to sell time for
political broadcasting until after
the regular party conventions
next summer "will leave in the
minds of the American public the
distinct impression that you are
either exercising an unwarranted
degree of censorship or that you
fear punitive action by the Federal

Commis-

Communications

NBC

reply.
Both
and
agreed to grant the Republito

Paley, replied to Chairman
Fletcher that CBS makes a distinction between
Mr. Roosevelt as
President and Mr. Roosevelt as a
candidate.

Button

—

mission of

not only as a
campaign medium but also, indirectly, as a medium for reaching
the people generally. The upshot
also was that Mr. Fletcher, unable
to find a proper spokesman for the
party who was not himself being
mentioned for the Republican nomination for the presidency, dropped
the whole subject Fletcher himself having already been scheduled
for a speech from the Union
its efficacy

—

League

Club

at

Philadelphia

6.

Local Time Sought

IN THE meantime,

according to
reports coming from all parts of
the country, the politicians were

beginning to demand local time
on local stations in greater amount
than ever, particularly during the
pre-convention period.
Stations,
like the networks are faced with
the problem of maintaining an
equality between the parties in the
amounts of time to be allotted for
broadcasts.
Since the law requires an "equal
opportunity" for rival candidates
and their spokesmen, and since in
the national campaign the candidates will not be selected until the
summer nominating conventions,
the networks are adhering to their
original policy of declining to sell
commercial time to the parties or
to
indi^^dual
political
speakers
until after the conventions. In the
meantime all political addresses
are being kept in the sustaining
category, with such time as is
available being fitted into schedules
with the least possible amount of
disruption.
Stations are pursuing varying
policies with respect to precampaign political broadcasting, some
opening their facilities at card
rates (and in a few cases special
political rates, usually higher and

payable in advance) but most following the example of the net-
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in Philadelphia Inquirer

All Wired for Sound

S.

The upshot was front-page news
and many editorials for nearly a
week in which the status of radio
in politics was discussed
an ad-

Test Series Begun

ByG OP Committee)
Opening Gun in Radio Drive]
Started by Republicans

Is

THE FIRST
time

purchase of

works

in refusing to sell

time until

the actual candidates are named.

The Republican National Committee alone has selected

its radio
G. Sabin,
formerly with NBC stations WBZWBZA, Boston-Springfield. He has
his headquarters in the Barr Bldg.,

director.

He

is

Thomas

Washington, but spends much time
in New York and Chicago and also
has plans to open a branch office
in either San Francisco or Los
Angeles.
The Republicans have
paid up the remnants of their debt
to the networks for time bought
during the 1932 campaign but the
Democrats still owe the networks
a total of about $185,000. Each
party spent approximately $500,000 for radio time during 'the last
national campaign.
That the radio waves will resound with politics between now
and November was evident not
only from the uproar over the
President's speech to Congress but
from the tenor of the Jackson Day
addresses Jan. 8, including President Roosevelt's speech at that
dinner, and from the scheduling of
former Gov. Alfred E. Smith's
address from the Liberty League
dinner in Washington Jan. 25.
These speeches, of course, fall in
the sustaining category.
Chairman Fletcher had no sooner
heard of President Roosevelt's
intention to address the Congress
at the night session Jan. 3 than he
wired both NBC and CBS asking
that "your company allot on some
closely following day the same
amount of time over the same
stations at the same hour of the
day given to Mr. Roosevelt for a
broadcast of comment on the issues
confronting the next session of
Congress but Republican spokesmen to be selected by me after
consultation with the Republican
leaders of both houses of Congress."

"The essence of American democracy and free speech is fairness," he wired. "If you grant my
request it will demonstrate that
you are in no way influenced by
fear of the party in power." He

continued

The President
reelection

this

is

year.

a

candidate for

The House

of

WOR

Charges Admission
WOR, Newark, on Jan. 18 will
two - and - a - half
hour Saturday night shows for
which 85 cents admission will be
charged. The programs, consisting
start a series of

of

WOR

Artists

Bureau

talent, will

be staged in the Mutual Playhouse
atop the New Amsterdam Theatre,
New York, and will be titled At
will broadthe Opei-a House.
cast a part of the performance,
which also will be available to
Mutual network.

WOR

Representatives and the United States
Senate have only once before set aside
their rules to have a special night
session for a presidential address.
That was the memorable occasion in
April, 1917 when war was declared.

So far as the American press is
it would print the text of
the President's message irrespective of
the hour of the joint session, and the
members of Congress would quite as
readily attend a day session in the
concerned

regular course.
The President's decision to dramatize his message and to bring down to
the level of a political speech his
Constitutional right and duty to address the Congress on the state of the
Union is understandable in the light
of past performances.
It is apparent, therefore, that the
President considers the members of
the Senate and the House as only
incidentally his audience and that he
will be addressing himself to the electorate as a part of his campaign for
reelection. Of course he has a perfect
right to do so if the Congress sets
aside the time it wishes to receive
his message.
are not objecting to the program outlined but merely requesting
an equal opportunity to place our case
before the people with the same facilithe same stations and, potenties,
tially, the same audience.
The political character of the
speeches by members of the Adminstration over the radio should be recognized for what they are. Both sides
of the vital current issues should be
presented to the American jury for
their own judgment. Unless the party
in opposition be granted equal facilities the dominant party can control
the instrumentalities of communication in an effort to perpetuate itself
in power.
I would appreciate a prompt response so that I may arrange for
speakers to present the Republican
point of view.

We

M. H.

NBC

Aylesworth,

president and

now

former
its

vice

politicaJl

national presidential!
campaign was announced Jan. 10;
by the Republican National Com-:
mittee, over WGN, Chicago.
The
program, Liberty at the CrossRoads, was to be broadcast over
the station Jan. 14, 8:30-9 p. m., as
a "test". It was indicated that if
this test proves successful, efforts
will be made to spot it on other stations throughout the country.
is a secAlso scheduled for
ond program in the series, to originate in the Times Square Studios,
in New York on Jan. 21, and piped
The first
to the Chicago station.
program was recorded by World
Broadcasting System, New York.
The "live" program on Jan. 21, will
be taken off the line and recorded
in

the

WGN

by RCA-Victor.
In a formal

cans time on the air, although the
latter, through President William

Jan.

BULLETIN
NBC

announcement,

Sabin, director of the
Radio Division of the Republican
Committee, said the program is an
innovation in political broadcasts.
He conceived and prepared them.
"This first broadcast", he asserted,
"is in the nature of a test program."
The opening program, he added,
"will deal specifically with the public debt and the dangers confronting American agricultude." The program is arranged by the Republican committee under sponsorship
of the Illinois Republican Citizens
Committee in Chicago.

Thomas

G.

chairman, replied that "in accord
ance with the established policy of
the NBC of making its facilities
available to responsible speakers
for discussion of both sides of public questions affecting the national
welfare, we are glad to afford the
representative or representatives
of the Republican party whom you
may select the facilities of the
NBC for such discussion from time
to time.
If you will designate
your speaker or speakers and advise us immediately we will make
early reservation of time."

Upholds Editorial Rights

WILLIAM

S. PALEY, CBS president, questioned Mr. Fletcher's de-i
mand for a "mathematical" allotment of time to the parties and
maintained the network's right to
exercise editorial judgment in the
amount of "space" to be given politi-^
cal addresses and other news events.'
He stood on the record of CBS for
impartiality but declined to accept
the principle that the same hour
and same stations be given for
the Republican reply to an address
delivered by President Roosevelt
as President.
He wired Fletcher:
We have considered with great care
the reasons set forth by you for believing this action should be taken by
us.
We do not question your right
to ascribe to the President political
motives for his decision to address
the people of America at the same
time that he addresses their Congress.
On the other hand we do not believe
that you should ask us to base our
allotments of time on such interpreThe
tation by you or by others.

Columbia

Broadcasting

System

will

between the
office of President and the Government, on the one hand, and the
continue

to

distinguish

and their candidates
(Continued on page ^5)

political parties
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WHERE you HAVE GROUND TO COVER

ONE GOOD BLANKET

NLESS you

like to

be kept awake nights, you'll choose blankets

or comfortable slumber-coverage

-

^troverage of the

To
iefadio,

sell

^

lome of

is

WISCONSIN

IOWA
And

Iowa, you have ground to cover.
station with

m once—WHO M^th 50,000

a broad market.

WHO,

enough power

in selling

to cover all

it

by

Iowa

No

Iowa's largest

single city dominates

city,

has

less

than

it.

'

Some do

of these centers have low

not.

In

fact,

aU other Iowa

:;he state so effectively as
I io

cover, one

does

good blanket

is

E B R.

!

-

powered

MISSOURI

Des Moines,

^.ILLINOIS

6%

of the state's
state

local radio stations.

stations together

KANSAS

(55,586

square miles), flows through a score of important trading centers.

Some

N

watts.

Buying power, spread over the entire

copulation.

'"""^^ K^-.

for profitable sales-

Iowa market.

you need the one

Iowa

— and WHO

MINNESOTA

do not cover

WHO, because, where you have ground

worth a dozen handkerchiefs.

"GROUND TO COVER"
Iowa

is

a big market, because it is a big

collection of smaller markets, each too im-

portant to neglect. Trying to cover all these
markets with smaller stations would be
costly

and

only one

area

—WHO,

—

One station
and
the power to cover this rich
with 50,000 watts.

ineffective.

—has

^5

CENTRAL BROADCASTING COMPANY, DES MOINES, IOWA
Phone 3-7147
m b v b mt
O. MALAND, Manager

WHO

.

ESSENTIAL TO COMPLETE RADIO COVERAGE OF IOWA OR THE MID-WEST

:leared-channel— 50/000
National Representatives:

M January 15, 1936
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FREE

&

SLEININGER,

BROADCASTING

Inc.

— New York,

WATTS — full-time

Detroit, Chicago, Los Angeles,

San Francisco
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Fun for Millions —And Millions for Pebeco
REGINALD

By

TOWN SEND

T.

&

Account Executive, Lennen

Mitchell Inc.

Using Radio Only, Lehn & Fink Shoots at a High Mark
And Reaches It as Sales Mount With Rising Speed
RADIO

&

has carried practically all of the load in Lehn
Fink's introduction of its New Pebeco toothpaste.

Contact with the buying public has been made through
that hilarious super-salesman, Eddie Cantor, who likes
nothing better than getting a laugh
except getting a

—

customer for his sponsor. In fact, he's landed customers by the thousand, with Lehn & Fink's sales curve
showing a jump of more than 25%. Here Mr. Townsend tells the story of Pebeco merchandising.

THREE DAYS,
so they say, is
the difference bea good
hair - cut and a

tween

poor one.
wider than

But
the

broad expanse of
the Pacific Ocean
is
the difference
between a good

yielding to the spell of his magic
ebullience. You just know

comedy
he

is a natural born comedian.
Confer with him on the component parts of a commercial continuity and in a little or no time you
realize he is a master salesman.
More than that he is a keen busi-

—

is

B

where we

risk a small fortune in advertising
dollars in a few months and where
the treasure is, so the heart is.
Measured with the yardstick of
returns in actual dollars and cents,

Eddie
No.

1

Cantor is now America's
commercial radio comedian.

Had Eddie Cantor elected to stifle
his genius for wholesome clowning
and his inherent showmanship he
might just as well have starred in

gest hits of the program was a
daffy "caroled commercial" set to
the swinging tune of "Schnitzel-

industry,

commerce or banking.

Putting aside his past performances in other entertainment fields,
Eddie Cantor peisonally produces,
to the slightest detail, all his
radio programs. Star comic of the
show he drafts the plot of the
continuity, writes more than a
moiety of the script, selects the

—

musical numbers and his own songs
is general production manager,
property man, electrician, sound
engineer, wardrobe designer and
last but not least— he edits or censors all the "commercials".

—

CANTOR

list

to laugh

of

comedians not
alone because he is a great comedy
artist of the stage, screen and radio, or presents the most entertaining radio program. Like Abu Ben
Adhem he leads all the rest because he is a super-salesman as

Hollywood

flooded his

symphony that

Silly

was-

it

and a "sure-fire laugh"

—as

they
say in the theatre the surging
rhythm, verve and sparkle Eddie
puts into it would provoke a good,
deep belly-laugh from old Mme.
Sphinx herself.
Other rhymed commercials followed but when the football season was bursting into full bloom
Eddie suggested a gridiron commercial. This is the way he worked
it out for that ace of announcers,
Jimmie Wallington:

—

EVERY SUNDAY
8 P.M.
THE

well.

CANTOR

To the Tune of

There you have my thesis. With
Eddie Cantor is radio's greatest comedian by virtue
of being a far, far better salesman
than all his rivals on the air.
When Lehn & Fink Inc., sought
a feature program to put over
their "New Pebeco" toothpaste, the
Lennen & Mitchell agency combed
the market for the best material

CANTATA

WALLINGTON

Now that the air
of footballs you hear a lot about
"triple-threat" men
stars who can
Kick, Pass or Carry the ball. (MUF:

is full

—

FLED CHEERS) And

now Pebeco
triple

threat

-

troubles—with this
TRIPLE ACTION—ONE, it bright-

— invite you

Super-salesman
tops the

requests

headquarters and forced an encore.
Before his season ends it probably
will be done many times more. Now
it is called the "Cantor Cantata",
has been printed on a comic broadside for nation-wide distribution.

against tooth

ever stop to think about.

A

bank". So great was its popularity
that thousands and thousands of

Toothpaste gives you a

There is reason for his success, too,
which mighty few people, in or out
of show business, understand or

EDDIE CANTOR
sponsored radio

Singing "Plug"

—

Drawing this analogy I reason in
terms of results to the sponsors.
Naturally, my interest and theirs,
is concerned largely with commerThat

A

ON HIS

ness executive of rare discernment.

Mr. Townsend
radio comedian
and a really great one.

cial broadcasts.

a "commercial" lacks the
Eddie is among the
it.
Likely as not his
suggestion rounds it out and "puts
it over".
Frequently he writes the
commercial himself. Particularly
is this true of the "singing blurbs"
and "sales talks in rhyme" that
frequently have punctuated the
continuities this season.

very first broadcast from
Hollywood, this fall, one of the big-

down

sponsors' office, in the agency and
my personal view. Ending a long
search, Lennen & Mitchell picked
Eddie Cantor to turn the trick.
Today, distribution and sales prove
we exercised a perfect judgment.
It is impossible to meet and talk
to Eddie Cantor, see him on the
screen, hear him on the stage, or
listen to him over the air without

When

selling punch
first to sense

CBS

-

DON

LEE

NETWORK

"Schnitztliunk"

all else equal,

ens teeth quickly with a special whitening agent.
TWO, it sweetens the
breath for a long time after eating
THREE, it counteracts acid mouth
with Milk of Magnesia. This tripleaction wins cheers (CHEERS) from
thousands as it tackles the FILM on
dingy teeth, (YEAH!) ROUTS bad
breath for long after using (YEAH!)

THROWS

acid

mouth

The score
—(YEAH!).
Opponents, —Zero.
3,

for

is

New

a

loss

Pebeco

You can

spot

new star player by the uniform
New Pebeco Paste in a Red, White
and Blue carton to celebrate its AllAmerican success.
Timely, topical, is the keynote of
special Eddie Cantor comedy commercial blurbs.
In the Nov. 10
Hollywood broadcast, Eddie and
his Merry Andrew comrades of the
ether did a Shakespearean burlesque on the Max Reinhardt screen
classic,
"A Midsummer Night's
this

Dream",

Shakespeare
So Eddie
quickly composed this kind of a
commercial

Came

available to do the job. Countless
numbers of talented artists were

entitled "If

Hollywood".

to

CANTOR

WALLINGTON)

The
v^reighed and found wanting.
air, so to say, was full of mighty
good entertainment p o t e n t i a 1
but under an
sales power, too

(to
If thou canst talk about that worthy
toothpaste in a Shakespearean manner I will gettest thee a parolio.
Prithee, I shall

analysis of microscopic intensity
flaws in the underlying fabric were
clearly discernible.
"We want a program of the best
sustained comedy entertainment

try.

——

headed by an outstanding comedy
but above all a comedian who
can sell the product over the air."
That was the consensus in the

star

—

Page 12

:

WALLINGTON:

Friends, Romans, Countrymenlend me your ears
I come to sell
thee lusty Pebeco
not just to praise
it.
Thou canst purchase either the
small or the large size.

—

!

CANTOR: Two
bits

PEBECO MERCHANDISING—This window card
Lehn & Fink, sponsoring the Eddie Cantor

ers by

is

distributed to deal-

programs for Pebeco.

tis

that
—
nobler

bits or not two
Whether
the question.
mind
of man to get
in the
is

(Continued on page i5)
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Maxon,

Inc.

Biow Co.,

Inc.

& Thomas
The Caples Co.
Rogers & Smith

Lx)rd

Ward

Hicks, Inc.

R. J.

PoHs & Co.

Carr Liggett, Inc.
The Blackman Co.
Heath-Seehot, Inc.
The Ridgway Co.
Hanf-f-Me+xger, Inc.

Campbell-Ewald Co.

&

Street

Finney, Inc.

Luckey Bowman, Inc.
Weston-Barnett, Inc.
The Joseph Kati Co.
Fred A. Robbins, Inc.
Benton & Bowles, Inc.
Kelly

& Stuhlman,

NATIONAL
AGENCIES

Inc.

Olmstead-Hewitt,
McCann-Erickson,
The McCord Co.,

Inc.
Inc.
Inc.

Ruthrauff & Ryan, Inc.

Marschalk & Pratt,

Kenyon&Eckhardt,

Inc.
Inc.

Lennen & Mitchell, Inc.
Nelson Chesman & Co.
Hilmer V. Swenson Co.
Critchfield-Sraves Co.

Placed Business on

Neisser-MeyerhoH, Inc.
Atherton & Currier, Inc.

During 1935

WFAA WBAP
-

J. Sterling Getchell, Inc.

Mason Warner Co.,
N. W. Ayer & Sons,
Morse

Inc.

because they

Inc.

International, Inc.

St. Paul

standing station in the Southwest

Advertising Co.

Beecher Advertising Co.

can do for their chents.

Wasey & Co., Inc.
Frederick & Mitchell, Inc.
Advertisers' Service, Inc.
Erwin,

Tracy-Locke-Dawson,

KNOW what the out-

the

list

.

.

.

treat

Here's

them well and

Inc.

help them prosper, Little Feller."

Gardner Advertising Co.
United Broadcasters
Suenther-Bradford & Co.
Coolidge Advertising Co.
Philip O. Palmer & Co., Inc.
Wade Advertising Agency

First

Warwick & Cecil, inc.
& Presba, Inc.
Brooke, Smith & French, Ltd.
Van Sant, Dugdale & Co., Inc.
Cecil,

Presba, Fellers

& Seitfer, Inc.
Addison Lewis and Associates
Henri, Hurst & McDonald, Inc.
Mitchell-Faust Advertising Co.
McManus, John & Adams, Inc.
Small, Kleppner

Blackett-Sample-Hummert,

,

Inc.

Hubbard & Powell, Inc.
Aubrey, Moore & Wallace, Inc.
Applegate Advertising Agency
Greve Advertising Agency, Inc.
Conner Advertising Agency, Inc.
Stack-Goble Advertising Agency
Kimball.

Northwest Radio Advertising Co.
Russell C. Comer Advertising Co.
Roche, Williams & Cunnygham, Inc.
ftay K. Glenn Advertising Agency
Reincke-Ellis-Younggreen & Finn, Inc.
Batten Barton Durstine & Osborn, Inc.
H. Vy. Kastor & Sons Advertising Co.
J.

'Thanks for the

tip,

old man, and you

can bet your whiskers
best.

twelve

My aim
months

I'll

during
will

be:

do

the

my

next

DOING

EVEN A BETTER JOB IN 1936!"

Walter Thompson Advertising Corp.

D. P. Brothers Advertising Agency, Inc.

Lawrence C. Gumbinner Advertising Agency-

National Representatives :

^^f^^anuary

15,

1936

•

Edward Petry

&

Co., Inc.
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"/ shot a song into the
It

air.

came

to earth

WSB
WFBR
WAAB
WNAC

know not where/'

WICC

Atlanta ....

NBC

Baltimore

IVBC

.

.

[Boston
(Bridgeport

CBS

|New Haven
ISuitaio ....

Cleveland

WFAA

(Dallas

Wf •im.l

(rort

«T

Detroit

•!

IK

mz

M^

.

.

.

NBC

Wortn

Houston

.

.

.

.

Indianapolis

Kansas City
141^1

.

1

NBC
CBS

[Los Angeles

WHAS
WLLH

YN

Lowell

Milwaukee
INashville

New

Vr »lfmli
>Y 1

A IC

KGW
KEX

Here are

stations that are shooting songs, news, sport

features,

symphonies and commercial announcements

Here are
earth^^

—

stations that
just

know

just

where they ''come

where they can be heard

—

^just

to

where they

are heard.

They know

that folks

seem

heed the

to like the songs,

.

.

.

NBC
NBC
NBC
NBC
CBS

Orleans

Philadelphia
jportland.

WEAN^

.

.

Providence

SahLakeCityCBS

WOAI

into the air for about eighteen hours a day

.

.

Norfolk

WFIL

Those days are gone forever.

j^m^

KOMO
KJR
KHQ
KGA
WMAS
KVOO
KFH

NBC
NBC

San Antonio
1

1

Seattle

Spokane

.

.

Springfield

Tulsa

Wichita

.

.

.

NBC
CBS
NBC
CBS

commercials, and buy the products advertised.

Also

The

The most
too.

successful national spot advertisers

That's

why

broadcasting

you'll find these stations

lists.

on

know

it

their spot

YANKEE NETWORK

TEXAS QIJAUTV NETWORK
TheNORTHWESTTRIANGLE
Represented throughout the United States

by

EDWARD PETRY
& INCORPORATED
COMPANY
NEW YORK
CHICAGO

DETROIT
SAN FRANCISCO

61% J

Agree to Discontinue
Further Advertising on the Air
Distillers

Action Follows Almost Unanimous Vote Against Radio
In Poll Taken by the Distilled Spirits Institute
advertising of liquor has
discontinued since the first
of the year by the 120 members of
the Distilled Spirits Institute Inc.,
Washington, according to Dr. J.
M. Doran, administrator of the
Institute, which serves as a trade
association for manufacturing disrepresenting 90% of the
tillers
production of that portion of the
hard liquor industry.
The action followed an almost

derstood, no complaints having
been received by the League as far

unanimous agreement of Institute

curacy.

members who

replied to a "yes or
no" questionnaire sent out in November by Dr. Doran. The quest'onnaire also covered advertising
in Sunday periodicals.
As far as can be leaimed. manufacturine distillers who u^ed radio

Statements that are false or misobscene or indecent, and
disparaging to competitors are forbidden, nor may claims of curative
and therapeutic effects be made if
they are untrue in any particular
or misleading. The wine regula-

were Schenley Product^ Co., New
York; Seagram Distillino- Corp.,
New York, and Oldetyme Distillers
Inc.. New York. According to the
Institute,
these comnanies have

tions
1936.

RADIO

been

ceased using radio voluntarily, the
questionnaire vote bavin"' been followed by a recommendation by Dr.
Doran which has the status of a
gentleman's ae'reement.
The Institute has been scrutinizing all advertising copy of its
members for nearly two years to
aid in elim'nation of obiectionable
copy and to determine if all statements are honest.
Rectifiers

SOME

Not Involved

manufacturing

375

distil-

ling companies, operating 413 distilleries, hold permits issued by the

Federal

Administration.

Alcohol

Of these 120 belong

to the Institute

but they cover nine-tenths of the
industry's production.
Not members of the Institute are
the 425 licensed rectifiers, who

approval by Secretary Morgenthau.
Wine advertising, under the rules,
must state the name of the advertiser, the type of beverage, and
statements of alcoholic content
must be within 1 degree of ac-

leading,

become

effective

March

1,

The FAA, created when the old
FACA was outlawed by the Supreme Court's NRA decision, operates

as

a

division

of

the

U.

S.

Treasury under the Federal Alcohol Administration Act passed
by Congress last summer. It has
retained most of the code regulations of the FACA with the exception of labor provisions.
Brewery regulations consist of
Federal enforcement of rules and
laws of individual states. Proposed
brewery advertising and labeling
regulations, resembling those
adopted for the wine industry,
were considered by the FAA at
public hearing Jan. 7-8.
FAA regulates the alcoholic beverage industry by these branches:
Distilled spirits, rectifiers, wholesalers and bottlers, importers, wine

and malt beverage.
Action by Institute

buy

liquor and alcohol

Insti-

DR. DORAN'S statement announc-

tute

members as a base for rectispirits. They are licensed to

ing the Distilled Spirits Institute
action follows:

fied

from

gin only. Their output comprises a substantial share of the
hard liquor marketed in this coundistill

try.

Also not involved in any

way

in

action are the 805
alcoholic beverages.
Importers have not attempted to
regulate radio advertising through
their trade association, the NaAlcoholic
Association
tional
of

the

Institute
importers of

Beverage Importers Inc.
Manufacturing distillers and recwill

tifiers

advertising
tions

be

and

proposed

FAA

subject to
labeling regulalast

autumn and

considered at a public hearing Oct.
31. The FAA has not announced
its action on the proposed regulations, which are awaiting approval
of the Secretary of the Treasury,

Henry Morgenthau Jr.
The board of governors of the
League of Distilled Spirits Rectifiers is to meet late this month to
discuss the radio advertising situation, according to Fred A. Caskey,
director. The matter has been considered informally by the League
but no action has been taken.

At present only a few rectifiers
known to be using radio, a decline in their use of the medium

are

having

been noted in recent
This has not been due to
public reaction, however, it is un-

months.

Page 16

as could be learned.
Somewhat similar rules, covering
the wine industry, were handed
down Jan. 3 by the FAA, following

—

in

included
Manufacturing distillers
the membership of the Distilled

—

will disconSpirits Institute Inc.
tinue advertising their products over
the radio beginning Jan. 1, 1936. This
decision was reached after a thorough
canvass of industry members, a preponderance of whom have never engaged in this form of advertising.
"This voluntary action by distillers
is another step
in the direction of
self-imposed regulation which is republic
interest. Over a
garded in the
year ago our membership resolved to
write their advertising copy so as to
give an accurate and honest description of products offered the public.
Distiller members submitted all advertising copy to the Institute for apCareful
proval before publication.
scrutiny of advertisements has resulted in material improvement in all
•

-

newspaper and magazine copy pubmembers.

lished by our

the value of public
the members of the Distilled Spirits Institute have diligently

Appreciating

confidence

endeavored to adhere to all state and
federal regulatory measures and have
gone beyond the statutory require-

ments by imposing upon themselves
rules and regulations such as these
advertising matters which contribute
toward conditions beneficial to the
general public.
A number of these self-imposed regulations are now under consideration
and will be announced after the views
of Institute members have been obtained.

BROADCASTING

•

January 15, 1936

tS
Regardless of weather conditions
across your sales message.

is

continually putting

Every advertiser

is

looking for sales

and that

is

just

results regardless of the weather,

has to offer.

KWK

Our complete coverage

what

KWK

of the St. Louis area as-

sures you of an excellent return from this important market.

May we
lar

suggest an advertising campaign built to your particu-

requirements?

THOMAS

PATRICK, INC.

Hotel Chase

St. Louis,

Mo.

Representative

PAUL
New

York

H.

RAYMER CO.
Chicago

San Francisco

16
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Prall Praises Radio

For 1935 Progress

KFBK
*^Tke

Capital Station

in the

But Reminds That FCC Wont
Up in Program Crusade

Let

A TRIBUTE

in

Capital Market^'

Columbia^ Don Lee Broadcasting System

Affiliated with the

to broadcasting for

the progress it has made during
the last year, but with an admonition that the FCC will not stop
its

program crusade

until

all

quack

medicine, fortune - telling,
lottery and other improper accounts are off the air, was administered Jan.
13 by Chairman
Anning S. Prall in an address over
a CBS network.
"I venture to say," he told his
audience, "that during the last
year the broadcasting industry has
shown greater development along
useful lines than during any other
period in its 15 years of history.
Broadcasting is the lustiest of the
industrial youngsters. And in the
last 12 months it has moved into
a position more stable and secure,
from the standpoints of usefulness
and public service than at any time
since its inception. * * *
"And what else has happened in
the proeram line during the last

High-powered adverannouncements have been
toned down; commercial continuities are in better form; the two
major chains have adopted entirely
new policies and have outlawed
programs advertising internal
medicines or bordering upon the
improper. Their action has been
quickly followed bv practically all
12 months?

tising

5000

independent
responsible
Today the number of
quack medicine, fortune - telling,
lottery and other schemes with the
end in view of fooling or defraudine a gullible public are at a
minimum. The FCC will not stop
until all of them are off the air.
of
the
stations.

WATTS

Now you

can have complete radio coverage of one of California's

and most responsive markets ... an important high per

richest

capita income market embracing

more than 2,000,000 primary mar-

ket listeners.

A

new 5,000-watt transmitter ...

engineering

developments

.

.

.

a product of

brings

RCA's most modern

high-fidelity

reception

to

scores of cities and communities heretofore inadequately served.

Here's that pioneer market you've been looking
tory for copy testing
a

A

market with plenty of dollars to spend.

with

one of our representatives

about

Owned and operated by
the

Virgin terri-

will

reveal

It's

few minutes interview

many astounding

facts

this rich territory.

KFBK
for

for.

and honest-to-goodness merchandising.

SACRAMENTO
CALIFORNIA

the James McClatchy

Company,

more than 78 years publishers of The Sacramento Bee,
1934 Pulitier Prize Winner.

KFBK

is

one of the Mc-

Clatchy Radio Stations, which include KMJ, Fresno; KW&i^-?.
Stockton and KERN, Bakersfield. and

KOH,

Reno, Neva

REPRESENTATIVES
Joseph McSillvra
485 Madison Avenne

»H

York City

919 V. Michigan Avenue
Chicago, Illinois
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Walter Biddick Company
568

Chamber

of

Commerce Bldg.

Los Angeles, Calif.
1358 Russ Building
San Francisco, Calif.
1038 Exchange Bldg.
Seattle

^

Television in Five Years

"DESPITE

the consequent loss of
advertising revenue by the deletion
of many of these obiectionable
broadcasts, I am reliably informed
that responsible advertisers have
contracted for time on the air far
in excess of the amount lost by
the deletions, and I venture to predict that the ensuing year will
show the greatest return in the
history of the industry because of
the normal revival of business and
because the radio industry considers better programming the high
point and essential move toward
future success in broadcasting."
Chairman Prall also spoke of
visual broadcasting. He said facsimile is technically practicable but
economically in the background.
He added it was a short step from
present commercial facsimile,
whereby weather maps and other
complicated photographic material
are transmitted to ships and across
the oceans, to the transmission and
reproduction "in your home of
daily newspapers and picture features."

Respectine television, he asserted the FCC engineers have not
yet seen^t to lift the experimental
limitation on it in spite of great
strides within the laboratory. "Five
years from now," he asserted, "you
won't be able to recognize your
radio receiver. Instead of receiving sound alone, along with shortwave programs, it probably will
be fitted for these and for television and facsimile."
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Within the bulging

WBZ -WBZA files of local adver-

experience stories are facts which

tisers'

tell

that

WBZ WBZA
•

50,000 WATTS
BOSTON

1,000

WATTS

SPRINGFIELD

WBZ-WBZA are two of NBC's managed and operated stations. Others are WEAF, WJZ, New York
WGY, Schenectady • KDKA, Pittsburgh • WRC, WMAL, Washington, D. C. • WTAM,
• WMAQ, WENR, Chicago
•
Cleveland
KOA, Denver • KGO, KPO, San Francisco
NBC

^

January 15, 1936
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Thesaurus Recorded Prosrams available at

BROADCASTING

all these stations
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More Power Asked CALLS ARE GIVEN
On900kc. Channel FIVETO NEW STATIONS
assignments
Power

to

5000 Watts Night

WHAT MAY

become

the

first

phase of the projected realignment
of broadcasting facilities to accord
with modern engineering technique, has been proposed to the
FCC by stations on the 900 kc.
regional channel. They have suggested, it was learned Jan. 7, that
the five stations on this wave be
permitted to increase their night
power horizontally to 5,000 watts
to ascertain the desirability of
effecting permanently the proposed
revampment of assignments on
regional channels proposed to the
Broadcast Division by its Engineering Department three months
ago.
The dominant stations on the
channel, eligible for the 5,000 watt
increase are WKY, Oklahoma City
WBEN, Buffalo; KHJ, Los Angeles; WJAX, Jacksonville; and
KSEI, Pocatello, Idaho. Each now
operates with 1,000 watts at night
and several have 5,000 watts day-

time.
to

but no recommendations have
been drafted for Broadcast Division action.
The entire reallocation project,
for the present, is being held in
abeyance pending action by the
FCC on new rules and regulations,
now being revised. The plan for
the regional station realignment is
pending before the Broadcast Di-

Federal Trade Commission
announces the following actions

—

Raladam Co., Detroit
Hearing
held .Ian. 6 on charges of false claims
in sale of Marmola tablets for overweight.
B. T. Babbitt Inc., New YorkAgrees to stop asserting that Bab-0
banishes dull film, water-lines or the
most stubborn dirt "instantly" that
its use ends all scouring and scrubbing
that it will not harm nail
polish, and will soften hands
and
that Bab-0 was discovered by scientists, or that it is a new discovery.

Division.
The new stations
will bear the following calls when
they eventually go on the air:
WTHT, Hartford, Conn.— Hartford
Times, Inc.
KBIX, Muskogee, Okla. Muskogee
Press Publishing Co.

—

WSPR,
ticut

Springfield,

Region

Mass.— Connec-

Lakewood,

Broadcasting

Fla.
Co.

—

;

Beach, Fla.—
Hazlewood, Inc.
In addition, the FCC has reserved the call letters
for the
Brooklyn Daily Eagle's new station
if and when it finally goes on the

WEGL

tions

;

Lake

WJNO, West Palm

air.

;

Valley Broadcasting Co.

WLAK,

Under an FCC

WARD, WLTH

decision, sta-

and

WVFW

are due to be eliminated Jan. 22,
their time on the 1400 kc. channel
having been awarded equally to the

Brooklyn Eagle and

WBBC, now

using one-fourth time on 1400 kc.
.^.n appeal to the courts has been
indicated,
which will probably

mean

the

retention of the status

many months

adjudication

is

until a final
obtained.

Next to be submitted will
be recommendations dealing with
clear channel stations and with
vision.

super-power

on

these
channels. The Broadcast Division
has formally announced that before
anything is done in connection with
a realignment there will be a general hearing open to all parties in
certain

{

involving radio advertisers

cast

the engineering department of the

FCC

THE

newly authorized stations, all 100
watters and all scheduled to be
constructed early this year, have
been announced by the FCC Broad-

quo for

The suggestion was advanced

Trade Commission Action
Involving Users of Radio

to

letter

call

Horizontal Increase Would Step

)

:

Jimmie Allen Draws Big Crowd

WHEN

Jimmie Allen

(left)

ar-

rived in Hollywood to make his
first feature motion picture he was
met at the Grand Central Airport
microphone. Some
with a
10,000 members of the Jimmie
Allen Flying Club of Southern
California gathered to meet their
Chief as a result of an announcement on the Jimmie Allen program
that he would airive at the Glendale airport in person at 2 p. m.
Dec. 15. Sponsored by the Richfield Oil Co., the Air Adventures
of Jimmie Allen has been a
feature every night for two years.
Over 400,000 members are registered over the 11 Western States
in the club.

KNX

KNX

phrey's remedy), on
start a new series
NBC hookup of WJZ and WBZWBZA, Wednesdays and Fridays,
5:15-5:30 p. m. The series will supplement the present NBC-WEAF
programs broadcast thrice weekly
and the same talent, Breen and de
Rose with Andy Sanella's orchestra, will be used. Biow Co. Inc
New York, is the agency.
Jan. 29 will
on a special

over 62
9:30-10 p. m.
17

THE

Don

Los Angeles
automobile man and head of his
own broadcasting system in California, left an estate valued at
late

Lee,

according
to
$1,029,213.14,
praisal in probate court files.

ap-

is

|

j

il

,

broadcast Jan.

NBC-WJZ

stations,

The hour show on

CBS Tuesdays will be cut to a half
hour, and will be broadcast Tuesdays, 10-10:30 p. m. N. W. Ayer &
Son Inc., New York, services both
accounts.

Petit
The Kilgen Organ

j

Ford Realignment
THE FIRST of the Fred Waring
programs on NBC for Ford Motor
Co., Detroit, will be

of

interest.

Humphreys Expands
HUMPHREY'S HOMEOPATHIC
MEDICINE Co., New York (Hum-

the ideal radio organ.

Ensemble
Since the eai-ly days of broad-

casting, Kilgens have pioneered in the building of organs especially for

broadcasting purposes. Back in 1924 it was a Kilgen organ which created
such a sensation at the opening of WHT.
Since those early days Kilgen has built many radio organs and has kept
pace in organ building with the developments in broadcasting.

full

The Kilgen organ

of today has set a standard never before achieved.
the ideal broadcasting organ.

THE PETIT ENSEMBLE

SOME RECENT
KILGEN
INSTALLATIONS

WKY, WHAS, KFPY,

KMOX, WHDH,
KOIL,

CARNEGIE

HALL

(New York),

H R I N E OF THE
LITTLE FLOWER
S

(Rev. Charles Cough-

lin,

Royal Oak,

With the newly developed

Petit Ensemble, a truly fine organ, compact in
which can be installed without any alterations to the
building, Kilgen is able to offer an excellent small organ for the more modest
studio. It costs no more than a Grand Piano and broadcasts perfectly.
Whether you are interested in a large, special-built Kilgen organ or the
Petit Ensemble, Kilgen will build an organ to meet your requirements.
A letter will arrange a conference with one of our organ architects.
size

and low

in cost,

GEO. KILGEN

Mich.)

&

SON, INC.

4020 N. Union Blvd.
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It's

easy enough to talk

But

here

the actual proof

is

Stars

Who

^

Have All Broadcast

Over Radio

Station

WINS!

*MRS. LEONARD WOOD
** CAPTAIN FRANK HAWKS
***EVA LE GALLIENNE ** GEORGE M. COHAN
*MRS. CARMEL SNOW * MARIO COZZI *IDA BAILEY
ALLEN ***PRIMO CARNERA
DANIEL FROHMAN
** HELEN KOUES *** MYRTLE LEONARD *** BOB
RIPLEY *** LOUIS KATZMAN
FATHER HUBBARD
COUNTESS ALBANI ***LILY PONS ***LUCREZIA
BORI
***HIZI KOIKI *** GEORGE W. LEDERER
MARY GARDEN *** JACK DEMPSEY ^1^** HELEN
DOROTHY GISH
CHANDLER *** JACK CURLEY

*** LENORE

***BUGS

BAER

WHITING
WESTOVER

*** GEORGE MAC MANUS ***RUSS

***JACK

ULRICH

***MR. AND MRS. CHARLES COBURN
***BILLCORUM *** JIM CROWLEY
AND SO
MANY OTHERS OF
DIFFICULT

TO

DISTINCTION

INCLUDE

THEM ALL

No wonder WINS
known

as

THAT

the Oral

has

come

Hall oF

IT

IN

WOULD

ANY

to be

Fame

I

Place your national spot campaign with

ianxwry 15, 1936

•
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HOLDUP

IS

KNX

AIRED

In Suit for Libel

Victim, Told to Stick 'em Up,

Auto Set
MURRAY BOLEN, technician,
Turns on

nouncer and performer at

an-

KFRC,

San

Francisco, costarred in one
New Year's broadcast not listed on
the schedules.
After the NewYear's pickups were disposed of,

Murray

and a fair companion
themselves observing the
city at the hour of 2 a. m. from
the heights fronting San Francisco
Bay. Their thoughts were suddenly interrupted by: "Stick 'em
up!" Up they went, as they saw
two gats in the hands of a pair
But
Murray is
of holdup men.
an amateur short waver, and on
the dashboard of his car is a tiny
switch. That bit of contraption is
capable of setting in motion a
miniature broadcasting transmitter
which Bolen operates as a hobby.
With a kick of his foot Bolen
flipped the switch. For nearly five
minutes the holdup was a public
matter to anyone who might have
been listening on the 5 meter band.
Murray is awaiting verification of
the unique broadcast as it is probable that some operator may have
picked up scraps of the talk. He
needs no verification of the holdup.
found

—

Wade

Advertising Agency
Chicago
Wade

Walter A.

Scu^:

WLS.

preference
results

is

through

WLS

Tea Association Begins
Regional Promotion Plan
TEA MARKET EXPANSION

Naturally, this

based on the fine

we almost

BUREAU, New York

invariably get

— and have been

getting since 1927."

THESE

Director of Radio

WADE

NOW
Morton

CLIENTS

USING

Salt

Company

WLS
******

Miles Laboratories, Inc. *****
******
Murphy Products Co.
Co. **
Illinois Bottled Gas Co. *****

Acme Manufacturing
*

Each asterisk

indicates one year on

WLS.

launched a
$500,000 test campaign Jan. 13
in Pennsylvania, New York, Ohio,
Michigan, Illinois (not including
Chicago) and Indiana. The purpose is to increase the consumption of tea in this country. Leading tea growers of Java-Sumatra
and Ceylon are behind the plan.
Radio, outdoor, newspapers and a
women's magazine vidll be used.
Spot announcements over WJR,
Detroit, WTAM,
Cleveland, and
WBEN, Buffalo, will form the initial
efforts for radio.
The announcements will be 100 messages,
broadcast twice a day, five days a
week. The starting date has not
been determined. It is possible that
more stations will be used.
Funds for the campaign were
collected through taxes paid by tea
growers on exports of tea, under
the supervision of the Dutch and
British governments. L. Berling is
commissioner in the United States
for the Tea Market Expansion

Bureau and A. Maccreanor

is

in

charge of the field office in Cleveland. William Esty & Co., New
York, is the agency.

Kelvinator Funds

ADVERTISING

plans

forthcoming year for

for the
Kelvinator

Corp., Detroit, revealed to distribin convention in that city
recently, made especial mention of
an addition of $300,000 to this
year's 50-50 cooperative fund
which dealers may use for radio,
billboards and local newspaper advertising.
The factory is making
available to dealers one - minute

utors

spot announcements which may be
paid for on a half-and-half basis by
the dealer and the factory, and
used as the dealers see fit.

WGST,

Atlanta, after March 3,
operate with doubled night
power of 1,000 watts, which was
authorized Jan. 10 by the FCC
Broadcast Division.

will
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Awarded Nominal Damages
From Los Angeles Times
A VERDICT favorable to KNX,
but awarding nominal damages to
cover court costs, was rendered
Jan. 3 by the jury in the Superior
Court of Los Angeles in the libel
suit of the station against the Los
Angeles Times. The actual amount

damages was $2,501. KNX
had asked for $500,000 from the

of the

newspaper. Two other
each for $500,000, are

libel

suits,

still

pend-

ing, alleging libelous editorial attacks by the Times in broadcasts
over two other Los Angeles stations.

The case opened before Judge
B. Wame on Dec. 2 and grew

J. T.

newspaper's alleged
broadcasting of
news. Following the press radio
agreement of 1934, to which KNX
refused to subscribe, the Times
dropped all mention of KNX proout

the

of

fight

control

to

in its program listings, and
afterward published an editorial
purporting to explain to its readers why the Times had discontinued printing the programs.

grams

KNX

"All of our radio advertisers
are using

Gets Verdict

alAmong other things
leged that the Times had stated
editorially that "KNX gave purposeful misinformation", "K
broadcast false news", "K N
broadcast wholly imaginary news",
"KNX broadcast pirated news",
"KNX broadcast false news of a
tidal wave at the time of the Long

NX
X

Beach earthquake" and "KNX
broadcast the false death of Gov.
Rolph".
Charges Retracted

IN THE

testimony, members of
the Times staff, under examination,
stated in general that the
news broadcasts were accurate,
and that the station did not "steal"
news. Specific allegations of false
news broadcasts likewise were
controverted on the stand. On the
other hand, evidence was intropurporting to
duced for
show that the Times itself in its
news broadcasts had broadcast the
premature report of Gov. Rolph's
death.
According to Guy Earl, president
of KNX, the jury debated for 11
hours after the case was closed
Jan. 2. The vote first stood 7 to
5 to bring in a $100,000 verdict.
In civil cases in California the jury
can reach a verdict by a vote of
9 out of 10. When it appeared that
the jury might be dismissed as a
hung jury, agreement was reached
on a verdict and no new trial. The
jury is understood to have stood
seven for $100,000, four for a verdict against the Times but for $1
damages, and one for the Times.
counsel
In its argument
showed no damages of any kind,
but asked for damages on the legal
presumption that the station might
have suffered. The judge instructed
the jury that if they felt
had suffered no actual damages
then the verdict should be for $1

KNX

KNX

KNX

KNX

only.

Attorneys who handled the case
KNX were Lawrence Beelenson
and Allan Ashburn. T. C. Cosegrove represented the Times. The
allegedly libelous attack occurred
on April 13, 1934. KNX programs
for

were not published in the Times
from April, 1934 until July. 1935.
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The NATION'S Station
ANNOUNCES
The completion of

a

in regard to

new

study

its

EFFECTIVE SALES AEEA

Copies of this study

may

be obtained on request

RADIO STATION

WLW
Cincinnati
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LITTLE STORIES
of

RADIO ADVERTISING
Bank"

''Uncle Don's
The Greenwich Savings

off

Bank

torium.

is

one of the oldest

financial institutions in the
United States. It was incorporated in 1833 and is,
I believe, the largest savings bank in the country

today.

Uncle Don is an instituand there are few children living within the ef-

tion

fective

not been influenced by
Don's persuasive

Uncle

the oldest continuous advertiser on WOR, also the
oldest advertiser on Uncle

voice.

program, through
which many thousands of
Don's

listeners have been induced
to join the Earnest Savers
Club by genial Uncle Don.

The bank is located on
Broadway at 35th Street,
"right under" the Empire

They save their pennies
and eat their spinach and
polish off their oatmeal and
drink their tomato juice because Uncle Don tells them
to. And of course they buy
Borden's Mel-O-Roll—that's
Uncle Don's Ice Cream.

They wouldn't know a
vitamin from an ichthyo-

State Building tower.

Recently a party of
youngsters were enjoying
a conducted tour of the Empire State Building. From
the observation platform
102 stories up, the teacher
was indicating such points
of interest as the Statue of
Liberty, the George Washington Bridge, et cetera,
when one youngster, pointing to a large red and white

sign on the Greenwich
Bank, piped up with "Hey,
lookie guys, there's Uncle

saurus but they get their
cod liver oil in I.V.C. Pearls
because Uncle Don tells
them that is the way to
grow big and strong. They
look both ways before crossing the street and they
wash their faces (and even
behind their ears) with
Fairy Soap.

Uncle Don promotes
right living and clean
thoughts

Silly, isn't it? They spend
102 years establishing the
name Greenwich Savings
Bank in the minds and consciousness of several generations of New Yorkers but
Uncle Don in five years has
given it a new name so far
as the present generation
of New York youngsters is
concerned. No wonder the

credit for

— clean

teeth too,

and that calls for Calox
Tooth Powder.

Don's bank."

bank gives him

WOR's
who have

of

powerful signal

Greenwich Savings Bank
is

range

You may gather from
Uncle Don is the

this that

mothers' best friend and
helper, and you may gather
also that Uncle Don does a
very effective job of selling
products used by children.

He

is

ProposedFederal LicensingFee
For Stations Is Revived AgainS
House Subcommittee and Given
The Support of Spokesmen Representing the FCC

Issue Raised Before

PERENNIAL issue of setting up a fee system for broadcasting stations under which they
would pay to the government fees
for the license privilege and perhaps other fees for filing applications, hearings and other procedures in order to reimburse Uncle
Sam for the expenses of broadcasting regulation was raised before
the House Appropriations Subcommittee Jan. 7 and supported by
spokesmen for the FCC, it was re-

THE

during the bank mora-

and he does

So we give you another
"audience tested"
program. We will appreciate an opportunity to tell
you all about it.

famous

having brought in more
than 32,000 new savings
accounts in one year and no
wonder they have stayed
with him through all these
years, not even dropping

—

—

vealed.

In the course of the hearing,
held last Dec. 6, Herbert L. Pettey,
FCC secretary, stated that for the
regulation of radio, including the
field force, $679,952 was expended
during the 1935 fiscal year. Presumably, this is the figure in mind
proposed
in the drafting of a
license fee plan. Mr. Pettey also
revealed that Chairman Sykes of
the Broadcast Division has a survey under way to determine the
practicability of a fee system, and
indicated that it will be submitted
to Congress at a later date.
The hearings were on the Inde-

pendent

Offices

Appropriations

for 1937, which includes the

Bill

FCC.

The hearings were behind closed
doors and were not released until
the introduction of the bill on Jan.
7.
An appropriation of $1,450,000
which is $50,000 under the current
appropriation
recom-is
mended for the FCC.

—

—

Stock Transactions

TESTIMONY

the

Chairman

and

hearing by
Secretary

rather

surprising

Pettey

took

at
Prall

a

turn. Mr. Prall also supported the
fee
proposal,
which has been
raised in Congress a half-dozen
times since the old Radio Commission was created in 1927.
Mr. Prall, among other things,
said members of the FCC were
opposed to extension of the existing license period of six months
for stations until "we succeed in

bringing about a very great im-

provement in the standards of the
programming". He also mentioned
stock
issuance by broadcasting
stations and hinted the possibility
of a "racket" developing from it.

From the very beginning, the
broadcasting industry has opposed
license fees on the ground that
there is no precedent for it in
Federal government and that it
would be double taxation. They
have maintained for example
that railroads are not assessed
fees for regulation of their lines
by the Interstate Commerce Commission, nor is the Department of
Commerce compensated by assessments upon the industries it benefits.

Mr. Pettey, however, responding
questions by Chairman Woodrum (D.) of Virginia, declared he
to

WILLIAM
NEW YORK

.

G.

RAMBEAU

CHICAGO

.

CO.

SAN FRANCISCO

Radioes First Special Representatives
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:

felt broadcasters would be "willing
to pay" such fees. The examination
on this point was as follows:

Mr. WoODRUM. Are there any fees
by or payable to the Communications Commission for any of

collected

this activity?

Mr. Pettey. No fees
Mr. WoODRUM. Has

;

no, sir.

any

serious

thought in any
determine
operating with
anything that

survey ever been mad^

the practicability of
a broadcasting fee or
would help pay som'^
of the cost of this?
Mr. Pettey. Yes, sir; Judge Syket
has under way now a survey being
made by the lawyers and the engineers having in mind preparing legislation along that line if they get the
proper results from their survey.
Mr. WooDRUM. As a matter of
fact, the Communications Commission
does render very valuable service to
the broadcasters. There would appear
to me to be no logical reason in the
world why the broadcasters could not
pay a reasonable service charge for
to

that.

Mr. Pettey. That is a feeling that
might say is shared by people in
the broadcasting industry also, Mr.
Chairman. They realize they are getting something for nothing and the
I

opinion

is

so

apparent,

many

state-

ments have been made on and off the
record
by broadcasters that they
would be willing to pay for services
which are now rendered.

Program Supervision

THERE

was considerable discussion of the six-month license, participated in by a number of committee members, and in this connection the supervision of programs was discussed. Mr. Prall
brought out that the FCC merely
has the revocation power in hanagainst stations,
dling charges
aside from the renewal of license
citation.

"If

we had

the right to

suspend a station for a week or
10 days or a month," he said, "in
my judgment that would stop more
of this bad programming and other
violations than anything else, but
we have no such right."
On this same score, Mr. Prall
said

The situation, Mr. Chairman, with
respect to that is this, we have about
I would say about threequarters of them are what I would
call absolutely reliably owned stations,
well conducted, and in good condition
in every way and well operated. Then,
we have the balance of them that are
what I would classify as a "poor
They have a hard time
station."
making ends meet. They do not get
the advertising sufficiently large to
meet their expenses and they are
liable to take almost anything that
comes along to get the money, and
we have most of our trouble with
respect to bad programming over those
stations, and I think it is the opinion
of the Commission that until we succeed in bringing about a very great
improvement in the standards of the
programming that the 6-month period
should be left as it is. Otherwise, if
we had 90 percent of the stations as
careful in their selection of programs
and continuities as perhaps threequarters of them are now, there would
be no reason why we could not give
them a year's license, but we have
well, I think at this moment we have
something like 300 charges against
stations, not against 300 stations, but
.300 charges.
(521 stations.

Respecting stock issues by broadcasting stations, Mr. Prall testified,
under examination by Rep. Bolton
(R.) Ohio:
Another thing that is quite serious
is the possibility of a racket following
this thing in the way of stock issues.
They are beginning to get wise now
to the fact that they might, by a
stock issue, still retain control of

(Continued on page 53)
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STATIONS REPRESENTED

AGENCY MEN!
Watch for the

Cedar Rapids-Waterloo, Iowa
Des Moines, Iowa

—

these
letters above
which we send
radio "hot spots"
to you the day that we receive the information from the stations. These hot
spots are genuine spot radio opportunities and we send them to you only because we know they are real bargains
land worthy of your consideration.

—

....

Columbus, Ohio

Detroit,

WBNS
WMT*
KRNT* KSO*

WWJ

Michigan

I

Houston, Texas

Los Angeles, Calif.

.

Omaha, Nebraska

.

Paul

St.

Salt

-

Lake

Minneapolis, M:mn.

NEW YORK
341 Madison Ave.

520 N. Michigan Ave.
Superior 8660

Murray

Hill

2-6084

January 15, 1936
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& Gmpanii
DETROIT

New

Center BIdg.

Madison 7889
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Utah

City,

San Francisco,

CHICAGO

.

Phoenix, Arizona

i

Jofui Bfair

.

Calif.

Shreveport, La.

KTRH
KNX**

WOW
KTAR
KSTP

KDYL
KSFO**

KWKH

-

KTBS

SAN FRANCISCO^
3100 Russ Building
Douglas 3188
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Gruen Watch Poll
Attracts Big Vote
Plurality for President Noted
In Ballot on MBS Program

WITH

43,257 ballots received in
national radio straw vote,
Gruen Watch Co., Cincinnati,
found that 30,298 answered "yes"
and 12,958 answered "no" to the
question "Should President RooseThe contest
velt Be Reelected?"
ended the last week in 1935, with
the sponsor giving total of 50
watches for best letters. The prois
heafd Tuesdays and
grram

the

first

IThrrt Daeurfi Arw L^kiat

Cttrnt

Ojir Sioit-Ptlnd

Cause of Discrepancy

NINETY per cent of those who
voted in the Merry -Go- Round poll
submitted letters, many of which
were examined by Republican and
Democratic officials.
The differ-

way the questions are
believed to have accounted for the variation in results
of the polls, some 38% of those
voting for Roosevelt in the MerryGo-Roiind poll doing so because of
"sincerity of purpose", alhis
though they did not agree with
some of his policies. Such persons
would have voted "no" in the
ence in the

framed

and
about

dealers

jobbers

WSM's

sales influence in

the South.

You may also be interested to
know that our various department buyers have advised us of
a noticeable consumer preference for products independently advertised over your station."

—JOHN SLOAN

Dipest poll.
Pearson and Allen twice weekly
asked MBS listeners to vote and
the poll also was advertised in 20
newspapers. The total of 43,257
ballots was piled up in four weeks.
De Garmo - Kilborn Corp., New
York, is the Gruen agency.

Vanderbilt Sponsored
JOSEPH MARTINSON Inc., New
York (Martinson's
12 began a

grams on

lor of

WATTS
National Representatives, Edward Petry

Owned

THE NATIONAL

LIFE

Co., Inc.

and Operated by

& ACCIDENT INSURANCE CO.
Incorporated

Nashville, Tennessee

Page 26

&

new

coffee) on Jan.
series of spot pro-

WEAF, New

York, Sundays, 1:30-1:45 p. m., for 13 weeks.
Cornelius Vanderbilt Jr., the first
newspaper man to interview Adolf
Hitler upon his becoming Chancel-

Germany and who

also inter-

Mussolini under
similar circumstances is commentator. Albert Frank-Guenther Law
Inc., New York, placed the account.

viewed

50,000

is

Premier
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COLUMBIA BEOiDCASTING SYSTIM, INC, NET YOBj;

Jacket of

Ballots were obtainable in local
jewelry stores and 100-word letters
were invited. Five watches were
given weekly for the best "yes"
letters and five for the best "no"
letters, the number being doubled
in the final week.
The proportion in favor of reelecting the President was 70%.
This contrasts with 57.69% voting
against the Administrator in the
Literary Digest poll, where the
question was: "Do you now approve the acts and policies of the
Roosevelt New Deal to date?"

Ask your

Wt

If I tt'eri a

Round.

"In renewing our current campaign over WSM, we are glad to
report that we have had excellent direct sales response to our
'Personal Shopper Program.'

Cm

Ailiiunl

ITbj

and Raeteom Coali

Buiotrrti Fuu>t,

Thursdays on MBS and was renewed Dec. 31 for another 13
weeks. Drew Pearson and Robert
Allen, Washington corresponS.
dents, conduct the program under
the title Washington Merry-Go-

Mr. John Sloan, Vice-President
The Cain-Sloan Company
One of the South's Largest Department Stores

AffiiTi

Fitdni a titvipttrr
Hou,

ai

TM « iIh BUn4

Boeii That

New CBS

Periodical

SOMEWHAT

along the lines of
The Listener widely circulated
weekly published by the British
Broadcasting Corp., but in the format largely of Reader's Digest, is
Talks, the new quarterly digest
published this month by CBS to
preserve representative speeches,
debates and symposiums heard
over that network.

The

first

issue

consists

of

President

Paley,

who

60

CBS

pages with a foreword by
states

its

purpose as follows: "Columbia believes that the occasional printing
of a digest of selected radio broad-

casts would prove of value
interest to our listeners

and

not
because such broadcasts have been
uniquely meritorious but rather
because they are representative of
the whole open forum which American radio is today making possible."
Ordinary editorial standards personal judgment as to the
.

—

significance, interest

.

and points of

—dictatedtwothesympoof the nine

view presented
tion

.

selec-

talks,

siums and one debate contained in
the initial issue, Mr. Paley pointed
out.

Talks is being published on a
paid circulation basi^, costing 25
cents per copy or $1 per year. It
may later become a monthly, depending upon its acceptance.

Freeman Case Delayed
FEDERAL JUDGE John C. Knox
of the United States Southern DisCourt postponed litigation in
the case of Charles Henry Free-

trict

man vs. NBC and Cecil, Warwick
& Cecil Inc., New York agency, unJan. 20 at the request of Charles
H. Tuttle, formerly United States
attorney for the Southern district,
who appeared for Mr. Freeman's
attorney and told the court that
the defendant's attorneys were engaged elsewhere. The hearing was
to be in the nature of a double acMr. Freeman is
tion litigation.
asking to be freed from one part

til

of the temporary injunction that

S. D., and son of D. B. Gumey,
president of the corporation owning the station, on Jan. 4 announced his candidacy for the Republican Senatorial nomination in
South Dakota. The primaries will
be held in May. The term of Senator Bulow, Democrat, expires in

has been served on him so that he
may sue for damages. Cecil, Warwick & Cecil ask that the defendant be charged with contempt of
court because of an interview he
granted to a reporter of the New
York Sun. This interview the
agency contends violated the conditions of the injunction. The hearings are an outgrowth of the Sherwin-Williams Metropolitan Auditions program on NBC, which Mr.
Freeman claims he has copy-

1937.

righted.

Gvirney for Senate

CHANDLER GURNEY, former manager of WNAX, Yankton,
J.
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Score

% Increase over
Year
1932
1933
1934
1935

Lines

Preceding Year

183,568
240,856
325,556
564,427

31.21
35.17
54.04
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N€TE THE CCNEU/ING VIERATI€NX THAT MArE IT HARD T€ READ.
DCETN'TyOUP EYE INTTINCTIVELr TURN
AWAy EC€M IT TOWARD TYPE THAT IT
CLEARER, MCRE ENJCrACLE? CCMRARE
TtilT WITH THE RARAGRARH BELCW.
LENeXti.

CANT YOU READ

THIS EASIER THAN THE PARA-

GRAPH ABOVE? IT IS CLEAN AND CLEAR AND
HAS NO EXTRANEOUS VIBRATIONS. THE SAME
IS TRUE OF WORLD RECORDINGS. THEY ALSO
ARE CLEARER AND FREE OF CONFUSING VIBRATIONS. RADIO PAYS WHEN YOU BUY THE BEST.
MAKES ALL THE DIFFERENCE IN THE WORLD.

WORLD BROADCASTING
Ofher ofRces and recording studios

at:

400 West Madison

St.

Chicago,

Illinois;

555 South Flower

SOUND STUDIOS OF NEW YORK.

St.,

Los Anc

INC. (SUBSIDIARY

OF wi*5

p

World

National magazine advertising calls for the
best eye appeal it demands the best in artwork,
copy and printing. Any advertising represents
too great an investment to put it at the mercy
of poor production.
publication advertiser

—

is

a broadcasting system, in every sense

No

of the word.
matter what the requirements
may be, if they involve recorded programs.
World is ready to meet them.

A

WBS

complimentary booklet "For
Radio Results, Facts First Then Continuous
Research" reprinted from an article by the
President of one of the largest national advertisers using radio today.
It is an excellent
Write for

who buys poor photographs

or cheap engravings
starts with a heavy handicap in the race for

results.

Radio advertising calls for the best ear
appeal. The economy of the best production
job applies with equal force. With thousands of
dollars in time costs at stake, why take a chance
on second-rate transcriptions? It isn't worth
the small saving to stint on the quality of your
recorded program, because the audience won't
listen to a poor transcription of even the finest

—

guide to successful broadcast advertising.

artists

There

no

is

finer recording available than
World's vertical process.

afforded by
Many radio and

that

advertising men consider
the leader in the
field of electrical transcriptions.

World Broadcasting System

WORLD
RADIO
The new

keeps step with
PROGRESS in 1936

offices

of

World Broadcasting

System at 711 Fifth Avenue, in the heart of
New York's radio and advertising districts,
represent only the latest step in a six-year
march of progress. The completion of the new
recording studios marks a new era for electrical
transcriptions.
From every standpoint, they
are the finest that the science of sound reproduction has yet been able to devise.

For World
company.
to

is

It is

supply a

more than just a transcription
a unified organization designed

much needed

ySTEM,
Ill

Offices also at 523

Mortgage Guarantee

*DADCASTING SYSTEM.

INC.),

service

to

radio.

TRADEMARK

REG.

U.S. PAT.

OFF.

NATIONAL BROADCASTING BUILDING

Inc.

BIdg., Atlanta,

711

FIFTH

Georgia, and 1050 Howard

WESTERN ELECTRIC LICENSEE

St.,

AVENUE,

San Francisco, Calif.

NEW

YORK,

N. Y.

The RADIO

iROAOCASTOINIC
CLTLcl
CUvd

Published Semi-Monthly hy

BROADCASTING
publications,

/Vj^^

Inc.

FORTY special telephone
NBC studios and an even

Broadcast AdvertisingNational Press Bldg. • Washington, D. C.
Telephone— MEtropolitan 1022

MARTIN CODEL, Publisher
SOL TAISHOFF, Editor
F. G. TAYLOR, Advertising Manager

Executive and Editorial Offices: National Press Building, Washington, D. C.
Subscription Price: $3.00 per year-15c a copy-Copyright, 1936, by Broadcasting Publications, Inc.
BERNARD PLATT, Circulation Manager
J. FRANK BEATTY. Managing Editor •

The Liquor Ban

up such commercial periods, the networks and
stations usually have had to dig into their

EVER since repeal, we have held the view
that stations would be exercising good judgment if they avoided hard liquor accounts altogether. There appeared to be no reasonable

own pockets to reimburse scheduled artists
who were displaced and they have invariably

however,

objection,

proper

hours,

of

identity advertising

to

the

purely

from

acceptance,

"trade-mark"

at
or

distillers.

We are still of the opinion that stations, on
the whole, would be better off if they didn't
There is
accept liquor advertising at all.
enough good business of unquestioned good
taste available, and there are many virgin
be developed.
This, however, does not alter our view with
respect to the action of Dr. J. M. Doran and
his Distilled Spirits Institute in taking steps
to ban radio advertising. If individual distillers themselves elect not to use radio, that
is their own business. But when a trade association campaigns against the use of one
fields for radio, still to

favor of others, it becomes disThere are those who believe the
action embodies undue restraint of trade.

medium,

in

crimination.

Telling the Politicians
THE TEMPEST

in a teapot stirred up by the
Chairman Fletcher of the Republican National Committee for the same hour
and same networks for a Republican reply to

demand

of

President Roosevelt's unprecedented evening
radio address at the opening of Congress was
a manifestation of the politicians' high regard
for radio as a campaign medium which even
the press had to play up as front-page news.
But at the same time the incident should serve
as a warning to broadcasters lest they fall too
easy prey to the politicians before the cam-

paigning really begins.

We think President Paley's reply to Mr.
Fletcher, in which he differentiated between
Roosevelt the President and Roosevelt the
candidate, and in which he firmly upheld the
network's right to exercise its own editorial
judgment against political domination, was a
masterful document that ought to be read by
every broadcaster. All of us in radio know
that the networks are not under partisan
domination, that they have had an unblemished
record in the past for fairness to the parties
and candidates, and that radio stations along
with networks have time and again given up
revenue-bearing hours for the sustaining
periods that both parties and individual

speakers have demanded from time to time
elections. More than that, in giving

between

Page 30

had to rebate the sponsors for the time lost.
The whole episode reveals how delicate a
subject this political thing

is

for radio.

We

understand the Republicans, and possibly later
the Democrats, would like to buy preconvention time for national political broadcasts. We
think it would be a serious mistake to sell
them such time on the networks; political
speakers, until the actual campaigning is
under way after the nominating conventions,
should be placed in the sustaining category
with each side as equally represented as the
broadcasters can possibly allow within limits
of listener interest

think, too, that

it

and program balance. We
would be a serious mistake

charge premium rates to the politicians.
In both national and local elections, the rates
for time should be prevailing commercial
rates and, of course, under the "equal opportunity" clause of the communications act each
candidate or spokesman must be given the
same opportunity that his rival gets. This
may mean disruption of regular schedules and
displacing of programs more popular with the
audience than political speeches. But it is one
of those conditions which the broadcasters
must face every four years and oftener
locally
and meet with utmost discretion in
recognition of the essential public service
character of their medium.
to

—

—

—

The Wrong Tack
AT EVERY new
fail,

session of Congress, without

someone has raised the proposal

to

charge

broadcasting stations fees to bear the cost of
radio regulation, that is, the FCC's expenditures. The old Radio Commission submitted
a few propositions of that kind several years
ago and former Senator Dill championed the
plan when he was Senate radio leader.
We fail to see any justification, precedent
or merit in these plans. Uncle Sam has had
plenty of opportunity to do the same thing in
connection with railroads, which have a far
more comprehensive industrial background,
and which are regulated by the Interstate
Commerce Commission. The Department of
Commerce, which helps many industries, has
never been reimbursed by any special assessments or license fees, nor does the Tariff
Commission get a slice of our imports. There
are scores of other governmental agencies
which regulate industry and enterprise and
none of them is supported by any such special

—

levy.

BOOK SHELF
operators in the
larger number in
Sanborn dedicates

each city to which Chase &
its weekly programs are utilized each Sunday
night to receive the thousands of votes
recorded for the young hopefuls in the Maj.
Bowes Amateur Hour over the NBC-WEAF
network. This is disclosed in the Jan. 4 New
Yorker, which publishes an intimate review of
the Bowes show and its background written
by Morris Markey. The sponsor, it is stated,
does a lot of exploiting and advertising in each
city to which the program is dedicated. Maj.
Bowes and his staff audition 600 out of the
10,000 applications received weekly, picking
15 for the show out of which at least one
"is going to be terrible anyway" and hence
the supply of material for the gong. The
sponsor pays him $5,000 a week for the show,
and trade circles estimate that the hookup
costs about $15,000 more for time. But Bowes

—

personally owns the rights to the 10 traveling
out of which he and his organization
are estimated to have cleared a cool million
units,

during

dollars

1935.

LOWELL THOMAS, world traveler and radio
commentator, has written a booklet for publication by Crosley Radio Corp. and distribution
through its dealers, giving a log of foreign
short wave radio stations, times they are heard
The
in this country, and where to dial them.
booklet is profusely illustrated and Mr. Thomas
gives salient data about the countries in his
characteristic style.

THE

1936 edition of the Radio Amateur's
Handbook, published by the American Radio
Relay League, West Hartford, Conn. ($1) contains 480 pages with 21 chapters of information for amateurs, technicians and students.
The book has been completely revised and includes 500 diagrams, charts and illustrations
as well as a catalog section.

Moreover, there appears to be a lack of
understanding on the part of the spokesmen
for the FCC before the House Appropriations
Subcommittee as to why the FCC was created.

The

FCC was

created to protect the interests
to see that those entrusted
with broadcasting franchises are serving the
public satisfactorily. It is not giving "someof the public

and

thing for nothing" to broadcasters.
If broadcasters were required to pay for
their franchises there are those who would feel

they

were

entitled

to

some

guarantee

of

security, rather than operate on a month-tobasis. It is axiomatic that the man who
pays the fiddler names the tune. The Federal
government should not place itself in any such

month

position.

We

Federal revenues should come
sources, not through
special discriminatory levies against a particular industry or group of industries. Broadcasters, like other businesses, pay Federal
They
income, corporate and other taxes.
should not be placed in the untenable position
of paying the salaries and the overhead of
the agency which directs their destinies in a
regulatory way.
feel that

from normal taxation

BROADCASTING
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PERSONAL NOTES
RICHARD

EDWIN JAY QUINBY,

NAYLOR

ROGERS,

KNX,

formerly of

manager

of

Hollywood, has been elected a
director of the Los Angeles Advertising Club to fill the' place of Norton
Mogge, Los Angeles resident manager
Co.,

who

formerly

of

Walter Thompson
was transferred to Seattle.
of the J.

'THERE

is

vork, but

it

room for another netmust be built gradual-

j

and methodically, a link at a
dme." Those were the words of
Donald Flamm about a year ago

ly

observing the demise of the
of a cycle of "third network"
projects which had been unable to
Stand the financial gaff.
ifter

fas't

Today Donald Flamm, at 35, is
the head of a modest network proI|

—the

Group. His
York, is
peeding seven other outlets along
the Eastern Seaboard with sufficient time sold to make it a worthject

Inter-City

ttwn station,

WMCA, New

While enterprise for the affiliates.
a matter of fact, he prefers not
He says
'to call it a network at all.
jit is
a mutual organization which
('ultimately aspires to become a
hetwork."
Although his retiring manner
'belies it, Donald Flamm is a prodj^.s

j

of Broadway. At 16, he was a
reporter for the school page of the
^Brooklyn Home News, and managed to earn spending money by
tvriting at space rates for the
jict

At 22 he

Brooklyn Daily Eagle.

from
fvhich business developed the Times
Square Printing Co., and New
V ork Amusements, a theatrical
publication which won real success.

ipublished theatre programs,

;

Before entering radio in 1925 he
was for several years the publicity
'ifepresentative
Shuberts,
of the
famous theatrical producers.
While still in the printing busijiess in 1925, Flamm evinced an in-

:

1

j

,

!

'terest in radio. Very few stars of
the stage or screen had ever been
I

brought before the microphone.

He

WMCA,

I

then
'parried that idea to
;ander another management in the

I

,

jMcAlpin Hotel. There soon started
'a "dramatic critic of the air" feature, with guest stars at every
broadcast perhaps the first general adaptation of the guest star
idea now so prevalent in radio.
Among the stars introduced in

—

!

1
I

!

these

Flamm

radio features were

Tucker, Al
Baker and George
Bophie

Jolson,
Jessel,

Belle
of

all

svhom made their radio debuts on
|the same day in a special broadcast arranged and supervised by

''the

young

radio

impressario,

then 25.

Another idea he introduced over

January 15, 1936
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WMCA

RAY

J.

DONALD FLAMM

t

^

He

publicity and advertisement department where he founded
and edited the company's Broadcast
News, has joined the public relations
department of Western Electric Co.
in an editorial capacity.

'

I

O.,
will

RCA- Victor

'

J

business

Radio Inc.

I

I

BOREL,

ager of KQW, San Jose, Cal. He
formerly was sales manager of KJBS,
San Francisco, and at one time was
with the sales staff of the National
Biscuit Co. and Gates Rubber Co. He
replaces Charles L. McCarthy, who
December to become
resigned
in
Pacific Coast representative of Hearst

'

1

of

H. O. FEIBIG has been promoted
from sales manager to station man-

1

'

A.

WBNS,

Columbus,
has been named manager and
retain his commercial activities.
succeeds Fred Palmer, resigned.

manager

'

:

RCA

Mfg.

Co.,

Camden,

has

been

named managing engineer

.

I

W. R. G. BAKER, formerly vice
president in charge of engineering of

CONLAN,

KSFO, San Francisco, has joined
KYA, that city, as account executive.

the Flamm Frolickers, which he believes was the
genesis of the "gang" or "family"

was

program idea. This also was introduced in 1925.
During this same year Donald
and orFlamm took over
ganized the Knickerbocker Broadcasting Co., with Marion Gilliam
as his partner. Later he bought
out Mr. Gilliam's interest. The station was a part-time unit, but the
Flamm organization subsequently
acquired WPCH, Hoboken, which
after a
was combined with
frequency change and the latter
became a full-time regional station in the nation's biggest market.

WMCA

WMCA

McCLANCY, NBC

B. S.

dereturned to
traffic

partment manager, has
New York after spending three weeks
on the West Coast supervising inauguration of the New Pacific Blue
network. Leaving San Francisco Jan.
7, he spent a few days in Hollywood

NBC studios.
FRANKLIN DUNHAM, NBC

inspecting the

DR.

new

director of education and religion, attended the annual meeting of the
American Association for the Advancement of Science, which met in
St. Louis early in January.
also
was represented by an educational ex-

NBC

hibit.

W. B. LaBONTE has been named
commercial manager of KGEZ, Kalispell, Mont.

WILLAN

of the radio receiver station of General Electric
Bridgeport, Conn.
Mr. Baker
Co.,
started his radio career in 1917 in

GE

Schenectady plant and by
in complete charge of radiodevelopment, design and production.
RCA-Victor Corp. in Nojoined
He
vember, 1929, as head of radio-engineering activities, and soon was placed
in charge of production and later became general manager. He also was
chairman of the RCA television comthe

1926 was

mittee.

MAURICE

TRACY

DR.

announcer.

JOE LEE, formerly
tor of KADA, Ada,
named

Games

program direcOkla., has been
manager of the station, C. M.
remaining as commercial man-

ager.

LLOYD ROSENBLUM,

versity of Pennsylvania, has been re-

tained by WOAI, San Antonio, Tex.,
He was
as merchandising man.
trained under Dr. Herman S. Hettinger, a member of the Wharton
faculty and research director of the

NAB.

FRED FINLAYSON, recently with
Aderaftsmen Agency, Salt Lake City,

JAMES

WMCA

key station of American Broadcasting System. The network project finally was dissolved and Mr.
Flamm again took over the commercial as well as the technical
operation of the station, having retained the latter functions during
the leasehold.

Donald Flamm was born in
Brooklyn in 1900. He was educated in the public and high
schools of

New York

City, attend-

ing also the Brooklyn Law School
and taking extensive courses at
New York University and City
College of New York. Seventeen
years ago he began his career on
Broadway as a reporter. Today he
is personally acquainted with 90%
of the outstanding stars of the
theatrical and radio world. Many
of the big names in radio, including Rudy Vallee, had their radio
starts over WMCA.
An indefatigable worker,
Flamm spends long hours at his
office, and constantly listens to his
station and the programs it feeds
to the Inter-City Group. He served

one term on the

NAB

board of directors and is considered an authority on the subject of musical
copyrights, having served on the

BROADCASTING

COX, who

has been with

since it was
founded in December, 1930, has been

promoted to commercial manager. He
was formerly with the old WLAP
before it was moved from Louisville
to

Lexington.

JOHN FARRELL

has been named
manager of CGSO, Sudbury, Ont.
Colman Wilson has joined the an-

nouncing

staff.

important copyright
several years ago.

life member of the
Theatrical Guild, and a
member of the board of governors
of the Friars Club, as well as a
director of the Cheese Club, Donald Flamm is also active in the affairs of these organizations. He is
a director of the Jewish Consumptives Relief Society of Denver, and
a national director of the National
Home for Children in Denver.

Founder and

If Donald Flamm has any real
hobby it is work, although he does
play golf after a fashion. Once he
wrote a play but he decided it was
not worth offering a producer. He
owns a large collection of symphony records and has an extensive library, yet finds most pleasure in working about WMCA.
Mrs. Flamm is the former Rhoda
Bierman. They were married in

Sidney Flamm, a brother,
introduced Donald to radio, is
vice president of Knickerbocker.
1921.

has rejoined the sales

KDYL,

staff of

that city.
T.

MITTBNDORF

has returned

WIND,

Gary, Ind., as station
after a year's absence, during which time the station has been

managed by Dwight Northup, who has

taken over the directorship of WTCN,
Minneapolis. Mr. Mittendorf was general manager of WKRC, Cincinnati,
from 1925 to 1934.

DR.

LEON LEVY,

president of
Philadelphia, who recently
underwent an operation at Jefferson
Hospital, went to Florida early in
January to convalesce.

WCAU,

committee

Jewish

who

the

of

manager

Louisville,

graduate

Wharton School of
Finance and Commerce of the Unistudent

E.
to

F.

secretary

WTAL,

pital.

WAVE,

TYLER,

SIMS, well known in Southern
Tallahassee,
radio, has joined
Fla., as advertising director and in
addition he will serve as specialty

the station now occupies
Additional studios are being
built, including a "little theatre"
to seat an audience of some 250.
Some two years ago
was
leased to a group of New York
business men for operation as the
floor,

F.

ED

In 1928, WMCA moved from the
McAlpin Hotel to its present home
at 53d & Broadway. Originally on
four.

formerly

of the National Committee on Education by Radio, has returned to this
country after nearly a three-month
sojourn in Europe, during which he
made a study of school broadcasting'
in a number of countries for the GenThe second
eral Education Board.
half of the study will relate to school
broadcasting in the United States.

C. ROUX, in charge of
advertising for NBC, in New York,
is the father of a girl, Susanne, born
Dec. 28 at Orange Memorial Hos-

one

GAFFNEY,

L.

managing editor of Advertising &
Selling, was appointed head of the
CBS Trade News Division on Jan. 6,
Mr.
succeeding Dorothy Sutherland.
Gaffney had been with Batten, Barton, Durstine & Osborn Inc., New
York agency.

Arthur F. Kales

ARTHUR

F.

KALES, manager

of

KFI, Los Angeles, since its establishment, and of KECA while under the Earle Anthony ownership,
died Jan. 2 in Los Angeles at the
age of 54. He had been ill for
more than a year and several
retired from active
of the stations.
He
is
survived by his widow, Mrs.
Lorraine Kales.

months

ago

management

Mr. Kales was born in Phoenix,
was graduated from the
University of California with a law

Ariz.,

degree, and became active in automotive circles. Following a period
with Standard Oil Co. of California
as advertising manager, he joined

Earle

C.

Anthony

Inc.,

Packard

for California, many
years ago as advertising manager
and held that post along with his
radio interests.
He was at one
time a director of NAB.

distributors
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Blind Announcer
Francisco, deserves one of Winchell's
orchids for hiring Ralph Edwards, first blind announcer
in northern California. With
a good background in music,
Edwards, only 21
years old, produces his own
Wednesday night programs,
selecting the numbers, and
dictating and then memorizing the continuity. He is not
to be confused with the station's other Ralph Edwards,

LEE

1934

nationally

S.

Amounted
$250,000 Per Day

buy
Market

American

KQMB
HOMOLULU
FRED

J.

HART,

SAN fRANOSCO

,

Muustt

CALIFORNIAN HOTEL

CONQUEST ALLIANCE COMPANY
MADISON AVE.
CHICAQO. 100

N.

USALLE

ST

MARK MURRAY,

EXECUTIVE "MIKE"

— Here

is

President Roosevelt using the new
microphone stand made for him at
the CBS Washington shops.
The
picture was taken at Atlanta when
the President spoke at the Georgia
Tech homecoming. Bob Trout, CBS
presidential announcer, at left.

music arranger,
and Connie Vance, publicity writer,
both of KNX, Hollywood, on Christmas Day announced their marriage
a few days previously.

BRUCE ROBERTSON,
WMBH, Joplin, Mo.,

W9XBY,

formerly of
has joined
Kansas City, and is doing a

vocal feature under the
mental Bachelor.

DAN WINN,
JAMES BURTON, of the continuity
staff of KMTR, Hollywood, on Jan.
was transferred

to the

announcing

staff.

KYA, San FranRalph, formerly of
has joined the
announcing staff.

continuity staff of
cisco.

Donald

KHSL,

Chico,

Cal.,

KYA
GERTRUDE HUNKIN,

WGAR,

secretary of

Cleveland, has announced
her engagement to Ben Decker, production manager in Cleveland for
Muzak Corp. (wired radio) and for
some time a member of the

WGAR

announcing and program

staff.

formerly with KMOX,
has joined the announcing
WJSV, Washington.

tion.

producer of Coro-

and other historical serials on
Hollywood, resigned early in
January to write stage plays.
nets

KFWB,

MARJORIE Mcpherson, formerly
of KOMO, Seattle, has joined the

and

to be

Oleta Winters.

1

news

is

KAY VAN RIPER,

resigned effective Jan. 15, to
join KMJ, Fresno, Cal., in a similar
capacity.
While at KGGC, Potter
developed the "blend" system of singing with phonograph records which
has been widely adopted.
publicity editor of KFI, Los Angeles,
on Jan. 6 started a course in the management and technique of broadcasting
at the University of Southern California.
Joseph Catanich, formerly
manager of the Olesen Sound Studios,
will conduct a course in radio produc-

New Orleans for
married soon to Miss

Sugar Bowl game at

NBC,

two years production manager of KGGC, San Franfor

JOSE RODRIGUEZ,

HAWAII

Pr«ild«nl and Ganaial

OFFICE,

W

cisco,

typical

in this

replacing

who

ANDY POTTER,

the best adver-

tising

pianist,

wards,
Atlanta.

Imports

is

as announcer

3.

CY LELAND, sports announcer of
WBAP, Fort Worth, who covered the

for-

joined

has

.Jan.

who

yodels as
"Montana Slim," has been signed by
Columbia Artists Bureau and is doing
a thrice-weekly sustaining program on
CBS. For ten months he performed
on CFAC, Calgary, Alta.

known

Douglas Edhas gone to
S B,
Clay Harris Jr., formerly
announcer and assistant commercial
manager of WAGF, has been named
publicity
director
of
Martinthe
Davis theatre chain.

and

Hawaiian

rORIC 515

ROBERTS,

SHELLEY HELMS
WAGF, Dothan, Ala.,

During

NEW

S.

VICTOR HERBERT LUND,

an announcer-producer.
Despite the coincidence of
aames, they are unrelated.

KGMB

WILFE CARTER,

merly with stations in Buffalo, N. Y.,
has become program director of WIS,
Columbia, S. C, which has just gone
to 5.000 watts day on 560 kc. Frank
Blair, formerly with WCSC, Charleston, S. C, and Francis Fitzgerald,
of Spartanburg, S. C, have joined
the Wis announcing staff.

also

bom

the parents of a girl

song writer and radio personality, has
been appointed program director of
KYA, San Francisco, with Harry
Rogers as his assistant.
Roberts,
composer of Smiles, Patches, A Little
Birch Canoe and You, and other song
hits, has been heard over the NBCKPO network for the last year with
his tri-weekly Old Memory Box program under sponsorship of J. A.
Folger & Co.

young

to

and

THE MICROPHONE

KSFO, San

From U.

SKYLAND SCOTTY WISEMAN
Lula Belle, his wife, both of
the WLS National Barn Dance, are

BEHIND

LEE LITTLE,
St. Louis,
staff of

HUBERT McILREAVY,
Hubert
delphia,
staff of

known

as
Phila-

.James over WFIL,
has joined the announcing

WRC, Washington.
ENOCH PRICE, editor

.of

the

formerly

Senti-

title

KARK,
KFRO,

of

Little Rock, Ark, has joined
Longview, Tex., as announcer-operator.

JACK RIASKA,

recently writing and
announcing advertising continuity in
LaCrosse, Wis., has joined the anno u n c i n g staff of KF JM, Grand
Forks, N. D., replacing Gene Devitt,
who has resigned to conclude a law
course at University of North Dakota.

JERRY MOHR, formerly of CBS,
has joined the announcing staff of
WCAU, Philadelphia, replacing Alan
who has been made

Scott,

program

assistant

director.

SID GOODWIN,

for the
last
six
the announcing
staff
of
NBC, San Francisco, has been appointed night program supervisor in
charge of the network's San Fran-

on

years

KGW,

cisco studios.
Harold Gibney,
Portland,
Ore.,
announcer,
joins
NBC's announcing staff in San Francisco Jan. 16.
Both appointments

were announced by Lew Frost, NBC
Western division program manager.

JACKSON WHEELER,

named Roving Reporter

former announcer at KFI, Los Angeles, early

that city.

in

Greensboro (N. C.

)

Patriot, has been
of WBIG,

WALTER WHITE,

well known in
the field of radio dramatics, has joined
the announcing staff of KJBS, San
Francisco.
He had been associated

with Earnshaw Radio Productions,
Hollywood transcription concern.

EDWARD

MURPHY,

V.
publicity
director of KFRC, San Francisco, is
the father of a girl born Dec. 26.

HOWARD

with KMTR,
months, early in

BELL,

R.
Hollywood, for

five

January joined the announcing staff
KRKD, Los Angeles. At one time
he was with KFKA, Greeley, Col.
Harry Geise, for several years production manager of KRKD, resigned
of

January joined the
Los Angeles.

JACK WHITNEY,
KADA,

KHJ,

staff of

announcAda, Okla., has
been named program director.
Paul
Hughes, of the announcing staff, has
foresaken radio to study at East Cenof the

ing staff of

tral College.

RAY

RIOS, formerly

of

KRKD,

Los

Angeles, early in January joined the
sales staff of KDYL, Salt Lake City.

CLIFFORD

E.

ADAMS,

former

announcer of WKRC, Cincinnati,
and now a member of the Ohio bar,
has been named political commenstaff

of the station to cover
local political events.

tator

and

civic

,Ian. 1.

GARY DAVIS

has joined the announcing staff of WBIG, Greensboro,
N. C.
Bob Poole, who had been
handling several programs on WBIG,
has returned to University of North
Carolina to complete his law course.
Dale Cobb, formerly of WBIG, has
been named to a position with the

Farm

Credit

Administration,

Wash-

ington.

ERLU NEESE,
Greensboro, N.
son McKinney,

soloist

C.,

of

WBIG,

and Virginia Wil-

WBIG

publicity
rector, were married Dec. 25.

Station

KSD—The

St.

Louis Post-Dispatch

POST-DISPATCH BUILDING,

FREE & SLErNlNGER,

NEW YORK
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di-

Such Langwidge!
"GIMMIE

it" was the cue in a reAtlantic Refining Co. CBS
script for the engineer to pickup
Bob Hope from Boston. But Frank
Parker wouldn't think of using
such language. So he read it "let
me have it", reaching for the telephone in the New York studio.
The engineer was stymied a few
thinking fast, he
seconds, but
realized what had happened and
brought in Bob Hope after an em-

cent

barrassing lag, Hope was playing
in Boston with the new Ziegfeld
Follies, To avoid wire charges and
further trouble, the Atlantic show
will be broadcast from Philadelphia
Jan. 18 and 25 while the Follies
plays there.
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IN ATLANTA
Down Stations But They

STORM
Shuts

Soon Return

THE
which

to

Air

worst storm in three decades,
almost isolated Atlanta,

interrupted radio service there
Dec. 28 and shut off network programs for nearly two days.

Lambdin Kay, manager of WSB,
Harry Stone, manager of

wired

WSM,

Nashville, that his station
had gone off the air and
broadcast an explanation of the
predicament. It was the first
had
time in 14 years that
been silent for a whole day.
assembled a battery receiving set and special antenna at
Druid Hills Church and picked up

WSM

WSB

WSB

WGST

CBS programs from surrounding
stations, which were sent over remote lines to the transmitter and
rebroadcast.

were

WBT,

Chattanooga,

Stations picked up
Charlotte,
WDOD,
Louisand

WHAS

ville.

THE ENGINEERING

March Chairman of FTC
COL. CHARLES H. MARCH has
been named chairman of the Federal Trade Commission, succeedI

ing former Congressman Ewin L.
Davis. The post rotates annually.
Col. March is serving his second
term as chairman since his appointment to the Commission in
1929, having been

chairman in 1933.
Commission
in 1929 for a term which expired
Sept. 25, 1935, and was reappointed
last September by President Rooseto the

velt for another seven years.

staff

of

WMCA, New

York, held their annual
party at the transmitter Jan. 8.
The entire engineering staff was present with wives, together with heads of
the other departments of WMCA.
staff

Only

electrical

transcriptions

entertainment,
used for
copyright restrictions.

with

were
no

MORRIS PIERCE, chief enginof WGAR, Cleveland, has been

R.

eer
elected president of the Cleveland
division of the Institute of Radio
Engineers. At the recent meeting of
the division he spoke on WGAR's
new half-wave uniform cross-section
vertical antenna, which he designed.
Other officers elected were John Ait-

kenhead, WADC, Akron, vice president; J. E. Hill, WHK, Cleveland,

secretary-treasurer.

HAROLD DOLE, formerly

with
WTAQ, Eau Claire, Wis., which has
been moved to Green Bay, Wis., after
its purchase by St. Norbert College,
has joined the engineering staff of the
college's

He was named

THE

IN

CONTROL ROOM

WHBY.

two

stations,

WTAQ

and

F. G. KEAR, formerly with the
Bui-eau of Standards and lately with
the Washington Institute of Technology, has joined the staff of James
C. McNary, Washington consulting

DR.

engineer.

STINSON,

PAUL DANIELS, formerly chief
operator of KFBI, Abilene, Kan., has
joined the Department of Commerce
airways station at Lebo, Kan., with
G. H. Johnstone now filling the post.
WILLIAM H. DAVIS, who resigned
as engineer on the staff of W.IDX,
Jackson, Miss., to file application for
a 100-watt station in Jackson, is publishing a radio weekly. The Air Journal.

N. CHINDBLOM, for the
last two years a membei of the CBS
engineering staff in Chicago, has been
named Chicago production director of
the network.

RICHARD

F. LEWIS, chief engineer
of
Monterey, Cal., was married Dec. 25 to Miss Marian Park, of

KDON,

Los Angeles.

Rate Card

WMCA, New

York, has issued a
new rate card, effective Feb. 1, representing an increase of 10% on
the quarter-hour period; 20% on a
half-hour and 22% on a full hour.
An important change is the limiting of spot announcements to 50
words or half - minute transcripHundred - word announcetions.
ments and one-minute discs will be

accepted only subject to availabilthat is, where they can be
ity
worked in between sustaining pro-

—

WMCA

grams. The new
rates also
apply to Inter-City Presentations.

VINTON WRIGHT,

formerly a lighting engineer of Giant Mfg. Co., Council Bluffs, has joined the engineering

Hub-

RESPONSE!

bard and Sidney Spencer, engineers at
WAGF, Dothan, Ala., are making improvements on the composite transmitter and remodeling studios.

BROADCAST at the day's

staff of

KOIL, Omaha.

JULIAN

RALPH

C.

SMITH, John

T.

DUBOIS,

chief engineer
of KFRO, Longview, Tex., is the
father of a boy born recently.

D.

low-point of listener-interest (4:00 to 4:30 P. M.)

WTMJ "Corner Grocery"

HARRY EHRHART.

the

JOHN MALLOY has joined the engineering staff of KADA, Ada, Okla.,
and Thomas Hubbard has been named

in
one month
brought a mail response
from 2,479 listeners (no
"give-away hook") in 232
towns in five states.

veteran Philadelphia engineer, has joined the engincity.
that
eering staff of WCAU,

transradio news operator.

THE STRATOSPHERE

RICHARD

WMCA

technical supervisor

WBAP,

Fort Worth, engineered a
600-mile remote program recently
from the Texas Centennial headquarters for the station and Texas Quality Network.
of

gondola in
which Captains Stevens and Anderson ascended to a 74,000-foot
record altitude last November, on
Jan. 6 was placed on exhibition in
front of the RCA Bldg. in Radio
City, to be there for a month and
then lodged permanently in the
Smithsonian Institution in Washington.

program

WTMJ
The MUwaukee Journal
Representatives, Ed. Petry & Co.

w
D

A
Y

W
D

A
Y Yes, Sir! Us North Dakota Sarin Solks made $94)6379000
more in I93S than we did in 1934! This here whole Red
River Valley is a-booming! Wanta go along?

W
D

A
Y

FREE, JOHNS
& FIELD INC.,

NATIONAL
REPRESENTATIVES
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KDKA,

The Business of Broadcasting
WBAP,
t

ta

spot announcements
— sa
transcription announcements

WOAI, San Antonio

HCA

Mfg. Co., Camden (radios), 39
sa, thru Lord & Thomas, N. Y.
Kellogg Co., Battle Creek (cereal), 39
sp, thru N. W. Ayer & Son Inc.,
N. Y.
Hawk & Buck Co., Fort Worth (work
clothes), 52 sp, direct.
Universal Mills Inc., Fort Worth
(feed, flour), 100 sp, thru Tracy-

Locke-Dawson

Inc., Dallas.

Staley
111.
Sales
Corp.,
Decatur,
(syrup), 300 ta, thru Gardner Adv.
Co., St. Louis.
Ironized Yeast Co., Atlanta (proprietary), 13 t, thru Ruthraufe & Ryan
Inc., N. T.
Dodge Bros. Corp., Detroit (autos),
20 sa, thru Ruthrauff & Ryan Inc.,
N. Y.
Bethlehem Steel Co., Bethlehem, Pa.
(wire fences), 39 t, direct.

KYA, San

Francisco

Carlsbad Crystal Sales Co., New York
(Carlsbad crystals), 3 weekly sp,
thru
H. M. Kiesswetter Adv.
Agency, New York.
Pacific
Guano Co., Oakland, Cal.
(snail bait), daily
ta,
thru Tomaschke-Elliott Inc.. Oakland.
Phileo Radio & Television Corp. of
California, San Francisco (radios),
12 weekly sa, direct.

WHP,

Harrisburg

General Mills

Inc., Minneapolis (Bisweekly ta, thru KnoxReeves Adv. Inc., Minneapolis.
Ex-Las Mfg. Co., Brooklyn (proprietary), 2 weekly t, thru Joseph

quick),

Katz

6

Dr. Miles Laboratories Inc., Elkhart,
Ind. (Alka Seltzer), 3 weekly t,
thru Wade Adv. Agency, Chicago.
A. Folger & Co., Kansas City
J.
(coffee), 5 weekly t, thru BlackettSample-Hummert Inc., Chicago.
A. C. Legg Packing Co., Birmingham
(meat), 13 sa. thru Silver & Douce
Co.,

WMBH,

Joplin,

WBOW,
&

Terre Haute

Philadelphia
(Fels
soap), 2 weekly sp, thru
Co.,

Naptha
Young & Rubicam
Ford Motor

Inc.,

N. Y.

Co., Detroit (autos), 1 sp

(basketball championship game
March 28), thru N. W. Ayer &
Inc.,

Philadelphia.

WENR,

Chicago

Hurley Machine Co., Chicago (Thor
Ironer), 4 sa, thru H. W. Kastor
& Sons Adv. Co. Inc., Chicago.
Bulova Watch Co., New York, 667
sa,

thru

Blow

»Jo.

Inc.,

N. Y.

Rug

Co.,

(rebuilt

rugs), weekly sp, thru Presba, Fellers & Presba Inc., Chicago.
Florida Citrus Commission, Tampa
(fruit), 3 weekly t, starting .Jan.

Hubert & Jones Adv., N. Y.
Fels & Co., Philadelphia (Fels Naptha
soap), 234 sp, thru Young & Rubi-

Olson

Rug

31 thru
N. Y.
B.

C.

Co.,

Inc.,

Chicago

& Ryan

RuthraufE

Remedy

sp,

Co.,

thru

N. Y.

Corp.,

Durham, N.

(proprietary), 3 weekly sp,
Charles W. Hoyt Co., N. Y.

thru

Walker Gordon Laboratory Co.

Inc.,

S.

York

Palmer & Co.

WGY,

Inc.,

Chicago.

Schenectady

Borst & Burhans Co., Cobleskill, N. Y.
(Sure-Rising pancake flour), 10
sa, thru DeRouville Adv. Agency,
Albany.
Bureau of State Publicity, New York.
13 sp, thru Batten, Barton, Durstine & Osborn Inc., N. Y.
Carleton & Hovey Co., Lowell, Mass.
(Father Johns medicine), daily sa,
thru John W. Queen, Boston.

KNX, Hollywood
Walter McCook, Philadelphia (yarn),
1 t, thru Northwest Radio Adv. Co.,

|

-

(Vapex), 5 weekly ta, thru Small,'
Kleppner & Seiffer Inc., N. Y.

Murdoch &

Reid,

San Francisco.

Co.,

(canned food), 6 weekly
Roy Alden & Associates

sa,

thru

Inc.,

Los

.

Angeles.

Moon Glow Cosmetic

Co.,

Los Angeles

^

,

(cosmetics), 3 weekly sa, thru Emil
& Staff. Los Angeles.

Brisacher

Wheatena

Co., Rahway,
N. J.
(cereal), 3 weekly t, thru McKee &;

•;

Albright Inc., Philadelphia.

WHK,
Heinz

H.

J.
sa,

thru

Cleveland

Co., Pittsburgh, 5

Maxon

Inc.,

weekly

i

Detroit.

;

Lake

Shore Electric Railway, Sandusky, O. (transportation), 6
weekly sa, thru Campbell-Sanford
Adv. Co., Cleveland.
Carter Medicine Co., New York (liver
pills), 3 weekly sa, thru Street &
Finney Inc., N. Y.

'

.

;

-

-

>

i

,

]

r
'

:!

:

San Francisco.

F

-

f

Hartford

i
|

J.

-

Potts Co., Kansas City.

Phoenix Mutual Life Insurance Co.,
Hartford, 26 t, thru Atherton &«
Currier Inc., N. Y.
'

WMAQ,
Hurley Machine

'

'

'?

1

I

Chicago

Co.,

Chicago

(Thor;

t

Ironer), 4 sa, thru H. W. Kastor f
Sons Adv. Co. Inc., Chicago.
s

&

jt

j;
'

KDYL,
Union

Salt

Lake City

Railroad, Omaha, 3
thru Ernest Bader & Co.,

Pacific

weekly

Co. Inc., Chicago.

sa,

Omaha.

Dothan, Ala.

„

:

i

;

KGVO,

Missoula, Mont.

^•

Reid, Murdoch & Co., Chicago ( Mon- i
arch food), 2 daily sa, thru Rogers! I
i
& Smith Adv. Agency, Chicago.
>

direct.

Chattanooga Medicine Co., Chattanooga (almanac), 7 t, thru NeisserMeyerhoff Inc., Chicago.

Pure Oil Campaign
PURE OIL Co. of the Carolinas,

KFRO, Longview,

Tex.
Mantle Lamp Co. of America, Chicago (Aladdin lamps), 13 t, thru
Presba Fellers & Presba
Inc.,
Chicago.

Chatta7 ta, thru
Neisser-Meyerhoff Inc., Chicago.
Co.,

WFIL,

Philadelphia
Maryland Pharmaceutical Co., Baltimore (Rem-Rel), 21 weekly sa,
thru Joseph Katz Co., Baltimore.

(paint), weekly sp, direct.

,

Massachusetts Mutual Life Insurance
Co., Springfield, Mass, 26 t, thru R.

Stanback Medicine Co., Salisbury,
N. C. (proprietary). 7 weekly sa,

Page 34

E.

WDRC,

(autos),

WFBL, Syracuse
Benjamin Moore & Co., Philadelphia

-

J

ates,

Ralston Purina Co., St. Louis (Purina
chow), 13 sp. direct.
Olson Rug Co., Chicago
(rebuilt
rugs), i2 weekly sa, thru Philip O.

Chattanooga Medicine
nooga (proprietary),

Tampa,

& Ryan

KGB, San Diego

KFBI, Abilene, Kan.

WAGE,

thru

George A. Hormel Co., Los Angeles
(soup), 6 weekly so, direct.
Gallenkamp Stores, San Francisco
(shoes), 156 sa, direct.
Calso Water Co., San Francisco, 312
sa,
thru Ben Johnson & Associ-

24 sa, thru Ruthrauff & Ryan Inc.,
N. Y.
Shore Electric Railway Co.,
Sandusky, O., 10 sa, thru CampbellSanford Adv. Co., Cleveland.
Ford Motor Co., Detroit (autos), 36
sa, thru N. W. Ayer & Son Inc.,
N. Y.

&

N. Y.
Citrus Commission,
26 t, thru RuthraufE
N. Y.

Seattle.

Lake

Palmer

sa

KGO, San Francisco
Fougera & Co., Inc., New York

Stafford Co., New York (household supplies), 2 weekly sp, thru

line), 12 weekly ta, thru Freitag
Adv. Agency, Chicago.
W. A. Sheaffer Pen Co., Ft. Madison,
la.,
6 weekly t, thru Philip O.

6

& Co., Chicago, 111., (proprietary), 78 sp, thru Lauesen & Salomon, Chicago, 111.

S.

Montrose Adv. Agency, N. Y.
Pure Oil Co., Chicago (Purol gaso-

York,

Foley

PlainsborOj
(acidophilus
N.
J.
milk), weekly sp, thru Donahue &
Coe Inc., N. Y.

WMCA, New

New

Co.,

Inc.,

Fla.,
Inc.,

C.

Toledo
Detroit

cam
Florida

Co.. Baltimore.

Dodge Bros.

Sleetex

Inc.,

Carter Medicine Co., New York (liver
pills), 3 weekly ta, thru Street &
Finney Inc., N. Y.
Kellogg Sales Co., Battle Creek,
Mich, (cereal), 9 sa, direct.

WSPD,

Springfield, Mass.
Carleton & Hovey Co., Lowell, Mass.,
91 sa, thru .John W. Queen, Boston.
Olson Rug Co., Chicago
(rebuilt
rugs), 78 sp, thru Presba, Fellers
& Presba Inc., Chicago.

Standard Oil Co. of New Jersey, New
York, 78 sp, thru Marschalk &
Pratt, Inc., N. Y.

Newell-Emmett Co.

Mo.

J. Potts Co., Kansas City.
Carter Medicine Co., New York (liver
pills), 3 weekly t, thru Street &
Finney Inc., N. Y.
Midwest Grunow Inc., Kansas City
(radios), 2 weekly t, direct.
Washburn, Crosby Co., Kansas City
(Gold Medal flour), 26 sa, direct.

Son

Bigelow-Sanford Carpet &
New York, 2 weekly

Birmingham.

Mid-Continent Petroleum Corp., Tulsa
(DX gasoline), 6 weekly t, thru R.

Fels

WOR, Newark

Fort Worth

Chattanooga Medicine Co., Chattanooga (almanac), 7 ta thru NeisserMeyerhoff Inc., Chicago.
Ironized Yeast Co., Atlanta
(proprietary), 2 weekly t, thru Ruthrauff & Ryan Inc., N. Y.

'

cy, Philadelphia.
E. L. Knowles Co. Inc., Springfield,
Mass. (liniment), 91 sa, thru I)eForest
Merchandising Bureau,

Current News About Accounts, Pending Schedules, Transcriptions,
Agencies and Representatives; Notes from the Stations

STATION ACCOUNTS
sp—studio programs
—
— transcriptions

Pittsburgh

Lancaster County Seed Co., Paradise,.
Pa. 6 t, thru C. F. Kern Adv. Agen-I

From

Pittsburgh Press

The Battler's got to train somewhere else. He's a Major Bowes fan and
every time the gong rings he quits fightin'.

through Freitag Adv. Agency Inc.,
has just signed contracts with
WET, Charlotte, N. C, for a large
amount of time during 1936. Pure
Oil will start with a weekly halfhour night program and within a
few weeks will add five 15-minute
evening transcriptions featuring
the life stery of Jimmy Mattern,
six five-minute daytime programs
and several announcements daily.
This marks the largest radio expenditure Pure Oil has made in
years.
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NETWORK ACCOUNTS
New

Business

WECO PRODUCTS

George Olsen & Ethel Shutta
on NBC-WJZ network, Mondays, 10Agency: J. Walter
10:30 p. m.
Thompson Co., Chicago.

starts

REMINGTON RAND Inc., Buffalo
(office equipment) on Jan. 27 starts
Edicin C. Hill on NBC-WEAF netstine

Mon., Wed., Fri., 7:30-7:45
Agency Batten, Barton, Dur& Osborn Inc., N. Y.
:

CORN PRODUCTS REFINING

Co.,

New York

(Kre-Mel, Linit, Karo, Mazola) on Jan. 20 starts Musical Reveries on 37 CBS stations, Mon., Wed.,
Fri., Sat., 12:15-12:30 p. m. Agency:
E. W. Hellwig Co., N. Y.

COLGATE

-

PALMOLIVE

PEET

-

Co., Jersey City (Palmolive soap) on
Jan. 11 started Palmolive Beauty Box
Theatre on 57 CBS stations, Saturday, 8-9 p. m., repeat at 11 p. m.
Agency Benton & Bowles Inc., N. Y.
:

COLGATE

-

Jersey

Co.,

PALMOLIVE

PEET

-

(Palmolive

City

shave

cream and brushless shave) on Jan.
15 starts Gang Busters on 52 CBS
stations, Wednesdays, 10-10 :30 p. m.
Agency Benton & Bowles Inc., N. Y.
:

COLGATE

PALMOLIVE

-

PEET

-

Co., Jersey City (Super Suds, Colgate
dental products) on Jan. 13 started
The Goldbergs on 56 CBS stations,
Mon. thru Fri., 5 :45-6 p. m. Agency
Benton & Bowles Inc., N. Y.
:

LUFT

GEO. W.

I

City,
starts

j

J

N. Y.

Warwick &

i

CBS
p.

on Jan. 21
and Hollywood

stations, Tuesdays,
Agency: Cecil,

m.

Cecil Inc., N. Y.

WHELAN DRUG STORES
WARE Corp., New York

MBS (WOR, WOL, WFIL),
Rubicam

'I

Sun-

Young &

p. m. Agency:
Inc., N. Y.

6-6:30

'lAXTON

Co.,

Louisville (Spud cigarettes) on Jan.
started Tex O'Reilly and Enoch
Light's orchestra on
(WOR,

(I

!|7
,,

MBS

iWLW),
Agency

i

:

11-11:30

Tuesdays,

Kenyon & Eckhart

.IjERGENS

m.
N. Y.

p.

Inc.,

WOODBURY SALES

;Corp., Cincinnati (cosmetics, soap) on
Jan. 5 started Paul Whiteman's Musi,cal Varieties on 39
stations, Sundays, 9 :45-10 :30 p. m., with
repeat at 11:30. Agency: Lennen &

NBC-WJZ

j'

],

BORAX

COAST

Co.,

Wilmington, Cal. (20 Mule Team
borax products), on Feb. 4 renews for
15 weeks Death Valley Days on 5
NBC-KPO stations, Tuesdays, 9-9:30
p. m. (PST). Agency: McCann-Erickson Inc., San Francisco.

CHEVROLET MOTOR

Co., Detroit
(autos) on Jan. 18 renews Rubinojf,
Virginia Rea, Jan Pearce on 60 NBCstations, Saturdays, 9-9:30
Agency Campbell - Ewald Co.
p. m.

WEAF

:

Inc.,

Detroit.

GREAT ATLANTIC & PACIFIC
TEA Co., New York (chain retailer)
on Feb. 10 renews A d P Gypsies on

NBC-WEAF stations, Mondays,
Agency Paris & Peart.
ANDREW JERGENS Co., Cincin21

9-9 :30 p. m.

:

on Jan. 5 renews J er gen's Program on 36 NBCWJZ stations, Sundays, 9:30-9:45
Agency J. Walter Thompson
p. m.
Co., N. Y.
KELLOGG Co., Battle Creek (food)
on Jan. 24 renews Kellogg College
Prom on 18 NBC-WJZ stations, Fridays, 8 :30-9 p. m. Agency
N. W.
Ayer & Son Inc., N. Y.
(Jergens lotion)

nati

:

:

Network Changes

JULIAN & KOKENGE Co., Columbus, on Jan. 12 added 17 stations to
CBS Musical Footnotes.
B.

I.

DUPONT

Wilmington,

NEMOURS &

de

Co.,

on Jan. 8 added
CBS-Don Lee network to Calvacade
of America.
Del.,

Cantor Gives Scholarship
For Best Essay on Peace
A FOUR-YEAR scholarship with
maintenance at any
college has been offered
by Eddie Cantor for the best letter

American
on

"How Can America

Stay Out

of

War?"

set

Cantor has

Mitchell Inc., N. Y.

:'PEPSODENT

Co., Chicago
(toothon Jan. 10 started Al Pearce
Gang on 28 NBC-WJZ stations, Fridays, 9-9 :30 p. m. Agency
Lord &

paste)

:

5 at the conclusion of his
broadcast for Lehn & Fink
Products Co., New York (Pebeco

CBS

toothpaste).
Letters are not to be more than

500 words and no commercial tieups are involved. Newton D. Baker
suggested the title. The award will
be made April 5, with four educators
comprising the judging
body. They are Robert M. Hutchins,
University of Chicago; Frederick
Bertrand Robinson, College of the
City of New York; Ray Lyman
Wilbur,
Stanford University;
Henry Noble MacCracken, Vassar.
The competition will close Feb. 22.

Thomas, Chicago.

SMITH BROS.,

Poughkeepsie, N. Y.
(cough drops) on Jan. 5 started Melody Matinee on 17 NBC-WEAF stations, Sundays, 2-2 :30 p. m. Agency
Brown & Tarcher Inc., N. Y.
:

(LARUS

&

BRO.

Co.,

Richmond

(Edgeworth tobacco) on Jan. 29
'istarts Corn Cob Pipe Club of Vir[ginia on 28 NBC-WJZ stations, WedInesdays, 9-9 :30 p. m. Agency
BatIten, Barton, Durstine & Osborn Inc.,
i

:

JN. Y.
.F. W.
(metics)

Francisco

Carl

J.

Ad

Eastman,

Club
Pacific

Attracting InterestCleveland, has found allnight religious programs of great
interest to its listeners, not only in
Northern Ohio but also from persons outside the state. The first
broadcast in the series was in connection with the Cleveland visit of
the trombonist and singer of sacred

WGAR,

songs, Homer Rodeheaver. Church
choirs and the Cleveland Federation of Churches participated. Re-

sponses were great in number from
telephone calls, telegrams and letpractically all asking that
ters
the series be continued on a one-a-

—

month

basis.

WGAR

has
Since that time
broadcast one such program each
month and responses have grown
with each succeeding broadcast.
Various church clubs and miscellaneous organizations back the
series and the results have been
they have
more than favorable

—

astounded experienced program
The programs are staged
men.
from WGAR's home studios and
the public

Happy sponsor announces 8
talent discovery

WHIO
He
.

.

!

.

—

Popularity of Station war-

is invited.

rants placing

Bigelow Carpet Tests
BIGELOW- SANFORD CARPET

programs on

pulled 31,279 votes
cheers
We cheer

WHIO

on your

ballot in 1936.

New

Co.,
York (rugs and carpets)
will start a 13-week series of test

programs on WOR, Newark, on
Feb. 12, Wednesdays and Fridays,
4-4:15 p. m. The program will be
entitled Hollywood Room Recipes
and it will furnish home decoration advice to its listeners. Newell-

Emmett

Inc.,

New

York,

is

the

agency.

39

S.

LUDLOW, DAYTON, OHIO

Jan.

the
8,

A Tale

of Oxe City

Pittsburgh department stores report 1935 sales
largest since 1931; and a holiday week business
greater by 32% over 1934, and 31% over 1933.
Pittsburgh industries report a one hundred
million dollar ($100,000,000) 1936 expansion

program.
a

Pittsburgh's most popular radio station reports
increase in advertising in 1935 over 1934.

20%

Your program on WCAE will be a far, far
campaign than you have ever
known.
better advertising

Coast

manager of N. W. Ayer & Son
Inc.,

that city, declared that adver-

tising appropriations will be larger
this year and much of the desirable
time on the air is contracted for by
signed advertisers. Having "What's
Ahead for Advertising" as his

Eastman stated that "more
than ever in 1936, programs will
reflect the understanding by protopic,

FITCH

Co., Des Moines (coson Jan. 24 starts Wendell
^Hall on 24 NBC-WJZ stations, Fri.days, 8:15-8:30 p. m. Agency: L. W.
.Ramsey Co., Davenport.

IIGORDON-ALLEN

Ltd., Oakland, Cal.
(Par soap) on Jan. 8 started program
CBS-Don Lee network plus KSL,
"Thursdays, 8:15 p. m. (PST). Agency: Tomaschke-Elliott Inc., Oakland.
!

von

Renewal Contracts

.UNITED CIGAR STORES DELACorp.,
New York (chain

*WARE

^January 15,

Eastman Sees Gains
SPEAKING before members of
San

ALL-NIGHT SERIES
onWGAR Are

Sacred Programs

aside

$5000 for this purpose. The scholarship was announced by Cantor
Jan.

FISHER TOBACCO

-

:

complete

DELA-

(chain
stores) on Jan. 5 started Yours Sincerely with Isham Jones orchestra on

sjdays,

WGN),

Long Island

Co.,

(cosmetics)

Jimmy F idler

Gossip on 43
(110:30-10:45

i

ning

PACIFIC
Chicago

Co.,

(Dr. Wests toothbrushes) on Feb. 24

work,
p. m.

on April 3 renews Good EveSerenade
on
MBS (WOR,
Fridays, 8:30-9 p. m. Agency
Young & Rubicam Inc., N. Y.

stores)

1936

•

ducers that while the program is
primarily designed to be heard, the
listener should be so thoroughly
imbued with the scene and idea
portrayed in the radio program
that he not only hears but also sees
it."
He further pointed out that
advertising men who recognize this
requisite of radio programing will
be prepared for television when it

PITTSBURGH

•

BASIC

NBC

RED NETWORK

IVational Representative

HEARST RADIO

NEW YORK
CHICAGO
SAN FRANCISCO

arrives.

BROADCASTING

Page 35

!

ASA

Selects Cleveland

AGENCIES AND

ALLIED SERVICE AGENCIES,

REPRESENTATIVES

advertising agency network, will
hold its next meeting Oct. 10-12 at
Cleveland, it was announced following the Dec. 27-28 session at
Westport, Conn. Network policies
and plans, agency sales and operation, and a discussion of agency
selling
experience featured the
December meeting. Attending the
Westport session were Oakleigh R.
French, St. Louis; Ray Mills,
Lewiston. Me.; Norman W. Tolle,
San Diego; A. D. Walter and Betty

Pittsburgh;

Gwyer,

Henry

JOHN KELLY,
Batten,
Inc.,

Barton,

A PROGRAM

Durstine

New York,

and

& Osborn
Glenn

I.

formerly RCA public relations director, have started a publicity
business in New York. Fred Smith,
with Batten, Burton, Durstine & Osborn Inc. since 1933, has succeeded

conduct the show from
WEBC Henry Morgan as

Kelly.

GEORGE BOLLING,

former

—

com-

m. c, Jack Dalahunt as pianist and tenor, Maurice Cannelin as "Prof. This & That"
and Norman Jackson as baritone. The station also has a

mercial manager of KYW, Chicago,
has been elected vice president of .lohn
Blair & Co., station representatives,
and has been made a stockholder in
that concern. He was formerly assistant manager of WXYZ, Detroit, resigning a year ago to take charge of
the Blair company's Detroit office.

J.

Washington; Carr Liggett, CleveRalph Dalton, Troy, 0.;
Lynn W. Ellis, Westport; Adam
Sutcliffe and Earl Smith, Provi-

land;

AVILLIAM BACHER,

I.

producer

OUR BIRTHDAY!

DARWIN TEILHET,

radio account
executive of N. W. Ayer & Son Inc.,
San Francisco, has written a new
book, Ticking Terror Murders, a ro-

—One year ago KFRO began
serving the East Texas Oil
Field area

If

mantic mystery adventure story, just
off the press. Teilhet is also author of
The Talking Sparrow, Death Flys
High, and Bright Destination, three
popular sellers.
LORENZO KENNON has resigned
as radio account executive with the
Kelso
Norman Organization, San

vast audience, write

Francisco.

— Since then KFRO has given
a versatile program service
—Thousands of people listen
to KFRO
— you desire to reach this

Buys Interest in Rep
LOWELL JACKSON has bought
out the interest of Peg Moore in
the firm of Jackson & Moore, Chicago station representatives, and
is reported to be planning a reorganization of the company.

"Ko/cc of Longview'

Longview, Texas

daily morning Strictly Feminine program, to which the
male of the species is supposed to be attracted.

of

the (jBS Hollywood Hotel weekly
from Los Angeles for F. Wallis Armstrong Co., Campbell Soup Co. agency,
went to New York early in January
on a ten-day trip.

titled Strictly

Masculine but aimed at the
housewife audience is achieving great popularity over a
special hookup on Tuesday
afternoons of WEBC, Duluth; WMFG, Hibbing,
Minn.,
and WJMS, Ironwood, Mich. Four announcers

publicity director of

Tucker,

Kaufman and William Sigmund,

dence, R.

"Strictly Masculine"

GERTH-KNOLLIN ADV. AGENCY,
San Francisco, has moved from the
Russ building to the ninth floor of
the One Eleven Sutter building, increasing its former floor space by apCyril Wright has
proximately 40%.
joined the staff of supervisor of production and space buying, coming

from the Pacific Coast division of the
Wall Street Journal, where he was
James Fergucirculation manager.
son, on the staff of the agency for the
past year, has been promoted to account executive.
F. SEEHOF, former principal in
the firm of Heath-Seehof Inc., Chicago
advertising agency, has joined the Chicago oflice of H. W. Kastor & Sons
Adv. Agency Inc., as radio director.
His former agency which will continue
to use the name Heath-Seehof. has
not yet named a new radio director.
J.

JERRY CADY,

of the radio department of Fletcher & Ellis Inc.. New
York, arrived in Los Angeles early
in January for an extended stay.

STANLEY COLLINS,

HOLD THE
Thrills

PREi^lS

— Romance — Comedy

-

"

ANY SPONSOR.
•

THE REPORTER OF

Here's the most interesting series of five
programs you ever heard. STRANGE

-

minute

UNUSUAL INCIDENTS, PROVING THAT TRUTH

IN

EACH

CITY.

WIRE FOR SAMPLES O/V DEPOSIT ARRANGEMENT
WRITE FOR DOPE ON 15 OTHER BIG SHOWS

P..i.iViMNT€5l^
\HW) \.ssoct\rrwrS
2614-

W. 7TH

ST. •

STORER

has resigned
F.
as vice president of Rockwell-O'Keefe
devote
all his
Inc., effective Jan. 1, to
time as nersonal representative of
Robert (Believe It Or Not) Ripley
and to act as general program counsel
Mr. Storer
to advertising agencies.
will work on the promotion of Ripley
for radio, personal appearances, motion picture and stage unit work.
these
Heretofore he had handled
duties in conjunction with his affairs
at Rockwell-O'Keefe.
Jr., for the
past year radio, director of Addison
Lewis & Associates and organizer of
the Twin City agency radio survey,
has resigned to join Minneapolis

inc.

,

LOS ANGELES

Honeywell

Regulator

Minne-

apolis.

,

CALIF.

Sell

The

Southwest
with

passage by the House

amendment

routine

a

to

the

Communications Act of 1934, authorizing a chief accountant and
three assistants for the FCC, the
first fortnight of the new session
of Congress slipped by with barely
a mention of radio or of any legisThis routine
lation affecting it.

amendment had been adopted by
was no ob-

the Senate, and there
jection to

it.

The moribund C o p e 1 a n d Bill
(S.5) to amend the Food and Drugs
Act by more rigidly regulating the
sale and advertising of food, drugs,
cosmetics and devices, remained be-|
fore a subcommittee of the House.
Interstate and Foreign Commerce!

Chairman

Committee.

Chapman

(D.) Ky., it is understood, plans to
hold a meeting of his committee
shortly before reporting out the
bill, passed by the Senate last session. The measure after a turbulegislative
history of two
lent
years, was the subject of hearings
before the House subcommittee last
summer just prior to adjournment.
Whereas the bill as passed by
the Senate was not seriously ob-i
jected to by any group except the'
Institute of Medicine Manufacturers, there was some opposition to
the provision that full control over
administration of the measure be
vested in the Department of Agri-

The House subcommittee,
known, has been considering

culture.
it

is

amendment
power

of

this

provision to
regulatory

principal

transfer

Federal Trade Com-

in the

mission.

The

Institute's

Copeland

views

on

the

Bill were expressed Jan.
letter from William P.

in a
Jacobs, vice president. An erroneous report, he said, had been made
that all of the branches of the drug
industry were in favor of the measure. The only poll made among

6

medicine manufacturers,
he asserted "shows 85 '^f of them
opposed to S. 5 in its present
form".
The NAB, in principle, has supported the measure in its present
form.
In the House on Jan. 3 a peti-'
tion of the Knights of Columbusv
urging that 50% of wave lengths,
and frequencies be allotted to edu-

package

cational, religious, agricultural,'
labor and similar non-profit-making

human

welfare

associations,
to the

was presented and referred

Committee on Interstate and For
eign Commerce.
More than a score of measure;
affecting radio in one fashion o
another held over from the las
session, are still before committees
which have not yet held regula:
meetings due to the pressure o
neutrality, bonus, and economic re
lief legislation.

Twelve Major
Stations for Twelve
Major Markets!

SOUTHWEST
BROADCASTIIVG

SYSTEM
General Office
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Co.,

FACTS,

IS STRANGER THAN FICTION. Dramatized in
fascinating style by a top - notch Hollywood cast.

TO BE BROADCAST BY ONE STATION

counts.

EDAVARD SHURICK

ODD FACTS

ASIDE from
of

Detroit,

been

DOUGLAS

A FIFTEEN MINUTE TRANSCRIPTION WITH
60 MINUTES OF ENTERTAINMENT IN EVERY
EPISODE. IT'S A "five-a-week NATURAL FOR

of

added to the staif of the
Guggenheim Adv. Agency, San Francisco, as account executive, and will
handle radio along with other achas

Food and Drug Measure
Idle; Proprietary Group
Remains Opposed to BiD

— Fort Worth

CALL
Ana,

letters
Cal.,

of

KREG,

Santd

have been changed

to

KVOE.

RADIO STATION

EPRESENTATIVES

WALTER BIDDICK

CO.

568 Chamber of Commerce BMg., Los Angeles
1358 Rnss BIdg., San Frajcisco, California
1038 Exchange Bldg., Seattle, Washington
619 Charks BMg., Denver

BROADCASTING

•
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TRANSCRIPTIONS
NBC

has offered clients, agencies and
recording disc
reference
a

irtists

-ervice

for

programs

originating

in

New York

studios. The service provides a method of making inexpensive
acetate recordings network and audition programs by direct wire from the
studio. While the recordings are not
suitable for performance, they can be
used in program and talent study,
analysis, imi^rovement and as a proIn
tective measure against disputes.
addition a permanent reference file of

programs that have been broadcast or
Two
auditioned can be developed.
forms are available, the first on aceequipment
installed
on
in
the
tate
XBC studios. This is nominal in
The second type is done by
cpst.
EC A Mfg. Co. regular recording
equipment with the processing step
omitted. The first type does not provide for duplicates. The second type
permits ordering of duplicates for performance since the remainder of the
processing can be completed and finished pressings provided.

OLESOX SOUND STUDIOS. Hollywood, is producing Today With Aesop.
a series of 65 quarter-hour transcriptions, with Ema L. Verzimer. New
York, in charge of production.
H.

CHAMBERLAIN,

formerly with
Batten. Barton.
Durstine & Osborn Inc.. and other
programs, has joined Grombach Productions Inc.. program producers, as

W.

L.

Brann

Inc.,

vice president.

u. Mcintosh, head of R. u.
Mcintosh & Associates, Los Angeles

R.

New

transcription firm, left Jan. 6 for

York and Chicago to open branch ofThe branches will be equipped
with audition equipment and transcription libraries. Los Angeles studios are being expanded and new
fices.

equipment

installed. Six complete sein the Mcintosh catalogue
and five more are under way. directed
by Bill Lawrence of the Newkirk &
ries

are

Lawrence agency.

AUDISK

CORP.. San Francisco transcription producers is cutting a series
of quarter-hour talks knd debates on
the Townsend
Plan for the California Crusaders. San Francisco. They
are being placed on various California stations.

NBC

Canadian Discs

NBC was

authorized Jan. 10 by the
FCC to send to four Canadian stations its electrical transcription
service.
The stations are CJOR,
CFAC, CJOC and CJCA. This authorization was necessary under
the law.

What's In a Name?
A ROSE by any other name
as sweet, but
Shakespeare's familiar statement is not always applica-

might

smell

A

ble.

Midwest agency

re-

cently made a radio presentation of a spot campaign to
a client who would have
none of it because a "spot

campaign" was beneath the
dignity

A

of

week

his organization.
same
the
later

agency approached the same
with a "national campaign in selected markets"
and had no trouble in getting

Co..

distributing

New RoAgaroous.

a new product, has placed its advertising with Arthur H. Fulton Co..

New

York,

radio

among other media.

ROBERT
named

and

BROWX

H.

New

Co..
late Howard
formerl.v been

agency.

New

been

has

manager

of BristolYork, to succeed the

advertising

Myers

using

contemplates

H. Hopkins.

with
York.

Pedlar

He had
& Ryan

WREN'S WREN — Over

a signed contract for
original program plan.

the

Co..

"

AFA

stood.

Boston

Selects

BOSTON

has been selected as the
site for the 1936 convention of the
Advertising Federation of America, to meet June 28-July 2, the
board of directors has decided.
Chester H. Lang, publicity manager of General Electric Co. and
president, said that the 25th
anniversary of the Truth-in-Advertising Movement, which had its
inception at the Boston convention
of 1911, had an important part in
the selection of the city.

AFA

Maryland Network Hinted
POSSIBILITY

of the hooking up
of several Maryland stations into
a Marvland state network is indi-

cated by WTBO, Cumberland, Md.,
which early in January queried the
Bell Telephone Co., Baltimore, on
rates for lines. It is understood
that a large national spot advertiser is interested in the hookup,
which probably would be keyed
from WFBR, Baltimore. Line rates
to
are sought from
and WFMD, Frederick and WJEJ,
Hagerstown, for 1 to 12 hours per
day.

PFEIFFER BREWING
soring over

Co.

is

spon-

WJR.

Detroit, a quarterhour Inquiring Reporier program promoting its new Winter Beer. Pfeiffer
has taken the first move toward a
planned national sale of its beer by
opening up distribution through Ohio
and outlying points in Michigan, and
advertising is being spread accordingly. Grace & Bement Inc.. Detroit,
is the agency.

the entrance to the transmitter plant of
WREN, Lawrence, Kan., located

between

and

Kansas

WREN

in

Lawrence.

MAKE YOUR RECORDINGS

CLE VEI.AND

WIDE RANGE
HIGH FIDELITY
RECORDINGS

WRIGLEY PHARMACEUTICAL
Co., Atlantic City (dental cream) has
placed its account with Carter-Thompson Co., Philadelphia.

FRED WARING,

Lawrence

stands this giant concrete
statue of a wren, striking symbol
of the station, which hundreds of
visitors weekly use as foreground
or background for snapshots. The
bird's beak stands higher than a
man. Two similar statues guard
Bldg.
the entrance to the
City,

orchestra leader,

awarded a gold medal Jan.
17 by the Poor Richard Club of

will be

GENERAL BROADCASTING SYSTEM

Philadelphia, for his outstanding
service to rad.o advertising.

3910

Carnegie

Ave.,

Cleveland.

Ohio

WTBO

WFBR

Ferry-Morse Spots

FERRY-MORSE SEED
delphia,

month

will begin
a series of

Co., Phila-

sometime this
thrice - weekly

WFAA,

garden

talks on
Dallas,
later in the month starting a similar series on WSB, Atlanta. N. W.

Ayer & Son

Inc.,

New

York,

is

the

ALABAMA

WBRC carries more network feaand controls more local broadcasts
than any other competing station. First in
"
First in local
First in politics
sports
prestige! WBRC, operating FULL TIME
!

on 1000 watts and affiliated with CBS, is by
every count Birmingham's dominant station. Write for proof!

BIRMINGHAM BROADCASTING
•

T.,

Pittsburgh. Milwaukee (paint, etc.),
a big radio user in 1934. is planning
an intensive campaign in various media this year, with a million dollars
to be spent.
Radio will receive the
bulk of the appropriation, it is under-

tures

January 15, 1936

N.

chelle.

PITTSBURGH PLATE GLASS

jlS^ATION IN

BANKHEAD HOTEL

AGAR PRODUCTS

client

JbONLY FULLTIME

!

RADIO ADVERTISERS

CO., Inc.
BIRMINGHAM, ALA.

BROADCASTING

'Pettolt MatlcQtl
Combining the drawing power of N, B. C. Blue Network
Programs with its own magnetic appeal as Detroit's favorite
radio station— WXYZ delivers the bristling, active Detroit
market over to its advertisers — virtually on a silver platter.
The flow of Detroit's tremendous purchasing power can be
turned your

way through

the channels of station

WXYZ.

KUNSKY-TRENDLE BROADCASTING CORPORATION
300

MADISON THEATER BUILDING ... DETROIT

Wm. G. RaMBEAU Co., Represenlotives, Home Office: Tribune Tower, Chicago
Eastern Oiiice: 507 Chaoin Bldg..

New

York

Weslem

Otiice:

Rus? Buildiaq. San Francisco

Page 3

—
LESS than a year Better
Speech Institute of America, Chicago, has progressed well into its
second 100,000 members for its
IN

—

—

Macy's Tells Its Sales Staff Hot Spots Audience BlurbsScoops for Ward Paint Club School Amateurs

—

MACY'S, New York department
has started a unique method
of acquainting its sales force with
the store's broadcasts on WOR,
Newark, five days a week at 8:308:45 a. m.
Realizing that the morning
broadcasts bring thousands
of
customers into the store, the advertising
department has been
trying to devise a way of acquainting employes with contents of its
store,

Martha

Manning

radio scripts,
inquiring for ra-

since customers

wsoc
Trausradio News
WSOC's

24 - hour Teletype
Service makes it possible for
us to offer wide - awake advertisers a truly valuable
news program. Choice spots
already established, with
enough steady listeners to
make your sponsorship of

WSOC TRANSRADIO
NEWS

a real buy!

—

dio-advertised items often have
inquired of clerks only to get
shrugs and stares in return.
Now Macy's believes it has
solved the problem. Each morning
a record of the broadcast is made
and replayed back to the sales
force concerned just before the
store opens for business. This socalled rebroadcast to the sales
minutes
force
takes
place
15
before the opening hour. After the
program has been taken off the air
onto the record it is sent to Macy's
over special telephone wires and
then through the public address
system to various departments that
have items advertised that day.
The night before a large sign is
posted in the departments having
radio specials the next day, advising them of the fact and telling
them to listen. The poster is
signed by the department manager.
Fifteen permanent outlets have
been installed in the store, and
five loudspeakers have been rented
from the telephone company. Only
five departments are allotted time
on the air each morning. It is
Macy's intention to give this idea

a thorough trial during January

Wire or write for prices

and
to

if it is

satisfactory,

more

out-

be installed.
The novelty of the idea attracts
clerks and even those who do not
wish to listen absorb some of
the information, unless they stuff
lets

WSOC
Charlotte, N. C.

will

their ears.

courses in speech. The sponsor,
starting with quarter-hour Sunday
morning broadcasts on five NBCWJZ outlets, now broadcasts 33:15 p. m. on Sundays, using some
50 NBC-WJZ stations.
A new "Self Teaching Course in
Practical English and Effective
Speech" was added to the weekly
air instruction last autumn. Listeners are given a 32-page lesson, the
first of the course. Clubs, schools
and business concerns, as well as
individuals, have enrolled.
Program announcement cards are distributed for public school bulletin
boards. A combination folder and
letter has been sent to member
clubs of the General Federation of
Women's Clubs.

Low

• • •
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Are you looking

for something better in the
way of mail-order inquiries or a low-cost way to
open up dealer distribution? Then, have us tell
you about the records Spot Radio Advertising is
making in Nebraska and what it can do for you.

—

—

National advertisers, by scores, report their
checking records show Nebraska is one of the
high states for results.
Remember
Nebraska
outranks all other 47 states in Farm Income per
capita. We have the income. We have the radio
audience.
We can offer you attractively low
rates. Write for complete market data and rates.

—

Address the association
station

office

or any individual

shown below.

MISSOURI VALLEY BROADCASTING ASSN.

not on the air.

1
<n (inusinj new ndio comedy

•NINE

TO FIVE"

l-H

<

T.1!.7.30p.m.ESr
6.1S.«.30p.<i<.CST
NBC Blu< NelwoH<

FOR STENOGS—This
& Corona Typewriters
NBC-WJZ

like this:

1C

Snilh

A Cofoaa

Typcwrittn hie

memo

is the cover around a
pad which L. C. Smith
Inc., Syracuse, is distributing to promote its new

series. Nine to Five. Shorthand in the upper right reads about
"The program that shows who really runs the business office."

JOHN BLAIR &

Co., station rep-

sending bulletins to
agencies and advertisers when unusual periods are open en stations
it
represents.
The bulletins are
called "Radio Hot Spots." In announcing the plan, it is stated that
no bulletins will be sent that "we
do not sincerely believe to be excepis

*

NEBRASKA

Salesmen have phonograph records to use in presenting
Betty Moore's merchandising service on days when the program is

ers' stores.

o

*

*

THOROUGH

in

WEAF

^

tional values."

Spot Radio Advertising

Co., Phil-

2!
s

resentative,

For

BENJAMIN MOORE &

adelphia (paint), back on an NBCnetwork since Jan. 8, using
a Wednesday morning period, has
246,000 members in its Triangle
Club, organized five years ago.
Betty Moore, director of the sponsor's interior decorating department, operates a color workshop
and discusses a different room
every program. Members of the
club may write in and receive personal answers on their decorating
problems.
Complimentary booklets are mailed to members every
spring and fall, together with pictures of rooms designed by Betty
Moore.
To acquaint dealers with the
program, salesmen were equipped
with portable radio sets which
were tuned in each week at deal-

acquaintance with
sponsor's products is the aim of
Robert G. Soule, merchandising
director of WFBL, Syracuse, in
asking the air audience to try its
skill
in writing commercial announcements.
Announcements of
not over 50 words can be written
for any sponsored program on the
station.
First prize offered is a
radio. Fifty baskets, each containing ten products advertised on
WFBL, are offered to runners-up.
The contest is given a daily boost
on the air.
*

*

*

ABOUT

a month ago the Ward
Baking Corp. started the current
programs over CBS and on the initial
broadcast the sponsors announced the plans for the Scoop
Ward Club. The club is made up
of cub reporters gathered from
youngsters in the radio audience.
More than 9,000 cub reporters
have signed up and are gathering
news items for the News of Youth
program. Every cub reporter receives a badge.

WGAR,

broadcasting
School
Amateur Talent Quests, sponsored
by Marshall Drug Co., that city.
The series is divided into four
quarterly groups of 13 programs
each, winners of each three-month
group to get a free airplane trip
to New York.
The 45 high school
weeklies in Northern Ohio carry
stories of the contests, with an
editor of a weekly speaking each
program. Entry blanks are obtained at the 55 Marshall stores.
Three cash prizes totaling $150 are
also given each quarter. Signing
of the one-year series followed
tests by Inter State Broadcasting
Co., Cleveland agency.
Cleveland,

Saturday

is

morning

High

REMINGTON-RAND

Inc., recent-

ran a two-weeks' letter contest
on the March of Time program, in
which it is a cosponsor with Time
Inc. The contest, which closed Jan.
10, asked for 50-word letters on
ly

"Why I Want a Remington
Typewriter".

were

Portable

Other requirements

Whether the contestant

:

owned, rented or operated a typewriter; the make and model of the
typewriter used and if the entrant
First
is a stenographer or typist.
prize was $1,000; second prize
$500; third prize $250; next five
winners $100; next 50, $10; next
150, $5; and 200 typewriter desks
and 592 boxes each of typewriter
ribbons and carbon paper.
;

Omaha, Nebraska
Omaha, Nebr. and
Nebr.

WOW

WJAG

Omaha, Nebr.

KGBZ

Norfolk, Nebr.

York, Nebr.

KMMJ
Clay Center, Nebr
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Puget Sound Market
Use Seattle's Pioneer Radio Stations

Sell the

Omaha, Nebr. and Lincoln, Nebr.

Co. Bluffs, la.

KFOE
Lincoln,

To

KFAB

KOIL

KGFW
Kearney, Nebr.

KGNF
North

Platte, Nebr.

.5000

W

DAYS

KQJ^Q

(about
Feb. 1,1936)

1000

W

NIGHTS

NBC-Red
National Representatives

K.m

5000
WATTS A.«Pn

NBC-Blue

— FjDW ARB
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Cleared

Channel

•

PETRY &

CO.
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Keeping
With Europe
FCC Report

'el e vision

Hi.

Itep

lays

Radio to Rescue

WHEN

fund sponsored by
Richmond, Va., newspapers
failed to produce contribu-

Program Cleansing
Annual Resume
ioNGRESS was told by the FCC
regress in

the

desired rate,
business
the Richmond

Van Aurmen,

manager of
Times - Dispatch suggested

report, submitted
an. 7, that television has been as
ighly developed in the labora)ries of the private companies of
16 United States as has been acmplished in Europe.
This was the high-spot of a
ther routine report, based on the
rst full year's operation of the
'CC, from July 1, 1934, to June
to, 1935.

Objectionable medical programs
taken to clean
nem up, the problem presented in
pternational broadcasting because
'f inadequate
separation between
Biannels, the rush for assignments
n the very high frequency or
(apex" broadcast band and develpments in engineering moving
bward better technical broadcasthg were commented upon in the

R.

I.

annual

its

at

tions

lilaimed in

1

the Christmas Mother

benefit

that radio be used.

So Col.

Richmond's Amateur Hour
was organized and broadcast
over WRVA, quickly bringing a swelling in contributions. Listeners were given a
chance to pay to hear certain
artists and numbers, or to
pay to keep them off the air.

I

Ind the processes

There were no recommen-

eport.

for

.ations

legislation

or
provisions of
Communications Act of 1934.

mendment

of

for
the

Program Complaints
j

jpOMMENTING

on program
news, the report said
In the past

re-

year there has
|een a notable increase in complaints
IP the Commission of stations broadtesting objectionable programs, and
jhe Commission has made an exten[ive
inquiry into these complaints
nder the provisions of the Communifiscal

I

iations

Act of 1934 and

Regulations
[hereto.

Vith
{:

I

promulgated

Formal

regard

its

to

and
pursuant

rules

action was
226 separate

taken
objec-

lionable programs broadcast over 152
tations. Some action was taken with
egard to a much larger additional
lumber of complaints involving sevral more stations, but these were

idjusted informally. The broadcasting
false, fraudulent, and misleading
Advertising in various guise has been
he chief source of complaint.
In
^any instances the Federal Trade
Commission, the Post Office Department, and the Food and Drug Adninistration had taken action to curail
the objectionable activities of
Inedical advertisers in printed form,
(he result being that these advertisers
j-psorted to broadcasting in order to
lisseminate their misleading and often
Taudulent sales propaganda.
This
section handles all matters of inquiry
ind enforcement from their initial
itages to final Commission action.

W

Although the FCC did not license
any new visual broadcasting stations,
embracing both television
and facsimile, during the fiscal
kear,

it

pointed out that the gen-

public interest in television
has increased substantially. This
was stimulated, it said, by the
activities
in
certain
European
countries, since both Great Britain
ftnd Germany have given considerable publicity to their own activit;ies
in this field.
Stating that
technically the development in this
country has progressed just as
!phat in Europe, it brought out that
standardization of equipment is
essential before commercial introeral

duction. It added:
The several companies carrying on
:elevision experiments in the United
States have
not standardized the
Several essential elements of tran.smission. Due to the wide band width

accessary
(approximately 3,000 to
a,000 kilocycles) and other requiretnents, frequencies above 40,000 kiloyeles are the only ones available for

January 15, 1936

•

high-quality

television

transmission.

In order to transmit a picture of approximately 3.50 lines and 60 frames
per second accompanied by voice, the
wide band width is required. If this
band is reduced the detail or clearness of rhe pictures is reduced accordingly. No commercial receivers are at
present available to receive such programs.
In order to give television
service, it is necessary for the different manufacturing companies to
standardize their transmissions and
produce receivers which can receive
all programs transmitted.
In short,
from a laboratory standpoint television programs can be satisfactorily
transmitted and received locally at
the present development of the art
but before it is finally useful to the
public there are many commercial
problems to be solved.
Interest in "apex" broadcasting
has continued to develop, the report said. But, it emphasized, the
full possibilities of the frequencies
for local broadcasting "are developing slowly due to the very
limited number of broadcasting
receivers that will tune to this
band of frequencies."
These frequencies, above 30,000
kilocycles (30 megacycles), it
pointed out, have such characteristics that they serve a small area

and

then

beyond this range no
is caused to other sta-

interference

tion.
This is different from the
propagation characteristics of the
stations on the regular broadcast

frequencies

(550

to

1,600

kc.)

which have a moderate primary
service area but the signals continue for hundreds of miles so
that their interference range is
enormous compared with the primary service area.

service to any
number of centers of population
with frequency assignments duplicated at relatively low mileage
separations.
The individual stations would serve only a few miles
probably in the order of 2 to 10
miles, depending upon the power,
location of transmitter, its efficiency, and the radio propagation
characteristics of the surrounding
terrain."

for

strictly

local

Considerable space is devoted to
the
experimental operation
with 500,000 watts the first prac-

WLW

tical

A&K

Markets

Associated Country Newspapers
Alexander's

Altamae Shop
Automotive Electric Company
Barton Chevrolet Sales Co.
Boyle Fuel Company
Bouley College of Dancing
Binyon Optical Company
Blankenhorn Travel Service
Brown-Johnston Company
Burch- Hendricks Campaign Committee

Bury
Ben Cohn & Bro., Jewelers
Cohn Bros., Furniture
M. M. Cohen Jewelry Co.
Consolidated Laundry
J.

T.

Cater Transfer

Company

Clark's Pharmacy
Carolyn's

—

super-power

this country.

experiment

in

Yearbook.

You'll

see

Box

it.

f,

Kalispell,

Mont.

F.

Ramp Garage
Connelly Company

B.

Day-IVIaier

Company

Diamond Lake Tavern
Duthie Seed Company
Eastern
C.

Outfitting

Co.

Motors,

Inc.

Hugh M. English
Exchange Lumber Company
Fisher-Katzer Company
Dealers

Company

B.

Hill

Holsman Company
Honeymoon Bay
Howe Company, Inc.
Hawkeye Fuel Company
B. C. Holt Pipe Shop
Ideal Laundry
Independent Order Odd Fellows
H.

Inland Chevrolet Sales Co.
Inland Mattress &. Feather Co.

Jensen-Byrd Company
John's Hat Shop
Joyner Drug Company
Kemp & Hebert Department Store
Kirishian

Montgomery Ward
Or. R. J. Morgan

& Company

Mower & Flynne Department Store
Marquardt's Bakery
Natatorium Park

Northwestern Business College
Nelson Used Car Market
Northern Pacific Railway
Orpheum Theatre
Leo M. Oestreidher
Dentists

Palace Department Store
Pittsburgh Paint Store
Pratt Furniture Company
The Paragon
Dr.

M. Ramsey

E.

Specialty

Riegel Bros.
Dodge Cars
Reliable Cleaners
Republican County Central

W.

J.

Com.

Richmond Company

Sears. Roebuck & Company
Sartori & Wolff. Inc.
Sicgel's Clothes Shop
Sh4Jr-Fit Optical Company

Spokane
Spokane
Spokane
Spokane
Spokane
Spokane
Sprague

Beverage Company
Brewing &. Malting Co.
Florist

Company

Frame and Axle Company
Gas & Fuel Company

Trunk & Grip Company
Avenue Welding Company

Sportsmen's Show
State Theatre

Smyth Plumbing & Heating
Symmes Upstairs Furniture Co.
Transport Corporation
True's Oil Company
Jas.

Universal Auto

Co.

Company

Walker's Shoe Store
Western Dairy Products
Wallace Brothers

Company

Wonder Women's Wear Shop
Washington Water Power Company
White's Shoe Store
Wraight's Store

Bros.

Kendall Clothiers
Ladies'

McKesson-Spokane Drug CoMinneapolis Bakery
Modernistic Beauty Salon

The Sassy Shop

Park

Gladmin's, Inc.
Granada Theatres
Greenough's
Great Western Fuel Company
Goetz Breweries, Inc.
John W. Graham & Co.

Sam

John D. Moore

—

Lutheran Brotherhood
Hat Freeman
Frisbie's Maple Sugar & Syrup Co.
Garden Dancing Palace
General Fuel

Liberty Lake Park
Lubin's Women's Wear
R. J. Lingelser

Ralph's Clothes Shop

Federated

Gillette

Dr. Ralph Lavine
LeVin's Clothes Shop

Peerless

Eastman

D.

Eldridge

Lake's Photo Company
Leecraft Studios
Liberty Theatre
John T. Little Sporting Goods

Shop

Zukor's

"The

effects of the
this
amount of
power," said the report, "have not
been fully determined in all re-

operation

Broadcast

in

'36

Nance Millinery
Erna Bert Nelson Studio
Norman's Women's Apparel Shop

Chinese Lantern
City

Fogelquist's

very high frequencies", the report
continued, "it has been considered
that they off'er a means of supply

Blew the wad
on cue sheet

During the Year 1935

Fox Theatre

to this characteristic of the

space.

Savin'

The Following LOCAL Firms
Used the Facilities of

Ford

Experimental Activity

"DUE

operation being conducted offers a
means of further studying the
effects and the obtaining of additional data on which to base development of future policy on the
operation of clear channel stations
with a power in excess of 50 kilowatts."
Discussing experimental relay
broadcasting, the FCC brought out
that general public interest in it
has increased considerably, due to
the greatly increased number of
receiving sets capable of picking
up these foreign stations. While
experience has shown that channel
widths of at least 20 kc. are required for reasonably good reception of these signals, assignments
are now being made by some nations with separations of only 5 kc.
and of even less.
"As a result," the report states,
(Continued on page 51)

with

spects although sufficient data are
available
to
indicate
that the
service of the station is greatly
improved. Also, the experimental

BROADCASTING

KFPY

Spokane, Washington
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PROGRAM NOTES

THE FIFTH

LOTS OF STYLE
WFIL

RADIO as it was heard 14 years ago
was recreated Jan. 8 by WOR to show

Show

Fashion Expert Has Nine

Broadcasts

A

Week

the difference between transmission at
that time and present high-fidelity
broadcasting. A filter was used to cut
out certain frequencies and eliminate
high and low register notes which
were lost in those days. After an announcement, the filter cut down transmission to the 1922 point, with a telephone-type microphone being used.
The next step was 1925 when the
double-button carbon "mike'' was in
vogue. Following that the 1929 condenser microphone was employed, then
returning to modern transmission.

newspapers and on the

;

SHIRLEY ANN RONNE.

sponsors

Bolley 's

sports

pro-

grams.

THE NEWEST

Tue.sdays at 10 :45

JANET LANE

news programs

of

week.

sponsored.
One series, in which
she uses her own name, is sponsored by Bonwit Teller Co., department store. Another, in which she
is Suzanne King, is sponsored by

WHIG,

Oppenheim Collins store, women's
apparel. The third, sustaining, is

organ are used on the Canary Beauti'
Box Revue, sponsored on KOIL. Oma-jf"
ha, by Max Geisler Bird Co. of tha
city.
Helpful hints on the care o.
house birds are given.

really read

is

their fan
not just tossed

that

listeners

and

the waste-basket, Hank Richards,
director
of
KRNT, Des
has inaugurated a program
called The Postman in which letters
from listeners are read and answered.
in

Moines,

A NEW

Don Lee-CBS network, keyed from KHJ, Los Angeles,
is Don Lee Radio Workshop, with a
series on

different writer

and producer for each

program.

WFIL,

style authority of
Philadelphia, broadcasts
separate series of thrice-

weekly

two

programs,

of

them

broadcast anonomously.
She obtains fresh material from
correspondents in New York, Hollywood, London and Paris, and
conducts style research and creation of her own.
She uses an
"over-the-bridge-table" style. The
three sustaining programs are expected to go commercial in the
near future.

IDEAL

cooperation between the
broadcaster and educational forces is
exemplified in the Rochester School of
the Air over
that city. Enrollment
in
the
semester
current
shows that
air education is
a part of classroom activity in every
one of the city's 45 public schools.
Registration by schools outside the
city has increased 188% over last
year with a new high of 52 schools
enrolled.
The broadcasts are being
utilized in schools as far as 132 miles
distant. The Rochester School of the
Air is a joint project of the Rochester

WHAM,

WHAM

Board

WHK

CLEVELAND'S PIONEER
BROADCASTING STATION
To national advertisers and

their advertising

wish to extend our thanks.

Your

patronage has made 1935 our greatest year.

and

facilities

will

of

continue to use the services

WH

K throughout

1936.

H. K. Carpenter, General Manager
C. A. McLaughlin,

Page 40

m.

three

program

hope you

a.

WAGF,

news broadcasts. It is a five-minute dinner hour program six days a

mail

We

i

JANET LANE,

TO SHOW

we

5,

on KOIL, Omaha, is Behind Page
One, bringing news of Omaha and unusual happenings not carried on regular

agents

aged

making a big hit with the audience o
KFJM. Grand Forks, N. D. Unabl
to read, -she memorizes five quarteE
hour programs weekly. Her broad
casts,
spon.sored
by a departmen
store, consist of songs,
commercia
continuity and juvenile jokes. She i
heard
Sundays am
daily
except

and local oflficials were read.
Tidewater Oil Co., New York (T.v,

air.

Francisco, has started
new type of feminine program iu
form of housewives Protective Leagu
With Fletcher Wile.v as commentate!
the broadcast, heard five da.vs week
from 10 to 10 :15 a. m., give.s a systmatical expose of fraudulent foo]
products
false
weights, and me
chants who do not live up to thei'
slogans.
In his campaign agains
fraud, Wiley mixes constructive hint
on housekeeping for the hou.sewives.

lebrities
)

Fo<:

KSFO, San

WFBL, Syracuse, observed the first
anniversary of Leo Bolley, sports reporter,
with a half-hour program
which drew several columns of newspaper publicity and pictures. Representatives of each major sport participated and telegrams from sports cedol

WKBH

annual

staged in the AvaloJ
auditorium in La Crosse, Wis., FelT
12-15, 19.36. As in previous years ttj
show will consist of booths and di
plays by food advertisers and entei
tainment by radio headliners. Th]
show is being announced with extei |
sive local advertising, both in tl:
be

will

Sales

Manager

of

Education and

WHAM.

It

includes courses in science, music appreciation, current events, educational
and vocational guidance, art appreciation and books.

TONY W O N

S,

poet-philosopher

;

Henry Burr, ballad singer, and Ralph
Waldo Emerson, organist, are broadcasting the Three Star Program on

Dothan. Ala., has started
^
daily radio "Airplane Trip"' to neighs a
boring towns, with Announcers SheL 5
ley Helms and Sidney Spencer a"pilots"'.

Dayton, .started Jan. 6 t'^
its daily schedule at 6 a. m.,
half-hour earlier, using transcription
and time announcements.
open

1

A HUNDRED

live

canaries and ai

J

WDAY,

Fargo, N. D.. on Jan. 1
broadcast the 1000th Nancy c
Phil program, sponsored by George
Black, Fargo merchant.
All artist;
will

M

who have appeared on
will

featured in

be

progran
anniversary

the

the

KFRO,

Longview, Tex., has publishet
a promotional sales bulletin titled Tht

Story of KFRo and Its Market
mailed to advertising agencies.

KTUL,

Tulsa, will celebrate

its

sec

ond birthday on .Jan. 22 with a birth
day dinner for clients and personnel

WOR,

Newark, has
booth

floating

house

in

New

installed

the

in

York.

a

ne\^

Mutual Play
The booth car

moved around with ease. Th
Borden Lou Little program and th(
United Cigar Isham Jones show are

be

broadcast from the theatre.

KRE.

Berkeley,

Cal.,

has a once-a

week program with a waiting

list o
to be in
Titled Basehall Highlights'
eluded.
the program, heard Sundays. 6 :30 t<
7 p. m., gives semi-professional basej
ball news, with Charles Tye as com!
Sponsors are limited t<
mentator.
two and several merchants are askin
for time on the program.

retail advertisers

who wish

WLS,

Chicago, three times weekly,
sponsored by Dr. Miles Laboratories
Inc., Elkhart, Ind.
(Alka Seltzer).
Wons made his radio debut years ago
on WLS, reading Shakespeare.

TO ENABLE

the radio audience to

Committee Session
THE FIRST meeting of the educational committee of 40 designatedj

the

recently by the FCC and headec
by Dr. John W. Studebaker, U.
Commissioner of Education, has
been set tentatively for the middle
of February probably about Mon-|

from

day, Feb. 17.

on the class discussions of
Speech" during the winter
quarter. Prof. Davis Edwards of the
University of Chicago has moved his
students from their class room into
listen in
"EfiEective

University's broadcasting studio,
which the class sessions are
broadcast over WJJD, Chicago. The
class meets at 10 a. m. Tuesday thru
Friday for three months and the first
half-hour of each session will be
broadcast. Many broadcasts of professors' lectures have been previously
made by placing microphones in the
classrooms, but the University Broadcasting Council, which arranged the
present series, claims a radio first on
putting a class into the studio.

—

In Western Montana,
Business

is

Good

KGVOMONTANA

MISSOULA

BROADCASTING

•
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j^romotion Series
kids Radio Dealers
and Your Radio" Is Title
New Program on WFBR

^(k'ou

GOOD -WILL
all
is

in

directions
the

goal

of

WFBR, Baltimore, in promoting

a

series

programs
You and
Radio,
radio

Hickman

It.

men,

of

titled
o u r

Y

in

which

service
dealers,

wholesalers
and
(e public benefit mutually.
An inaugural talk dealing with
idio in general started the series,

Edwin C. Hill Sponsored
REMINGTON RAND Inc., Buffalo

EQUIPMENT
Co.,

Cedar Rap-

announces a new 6()0-watt transmitter designated 6(K)A, with normal
radiotelephone rating of 150 watts
output and telegraph rating of 600
watts, with 800 watts readily obtained
without overloading in normal operation. It is intended primarily for government communication service, highfrequency broadcast stations. Unit
Controlemployed.
construction
is
grid type of modulation, perfected by
ids,

Collins, is used.

OSMUX,

vice president of Centralab. Milwaukee, makers of volume
controls, sound projection controls and
announces that the
fixed resistors,

H. E.

Henry Hickman,
production
manager

"fj-stant

as-

has purchased Perfex Controls
Co., Milwaukee, making wave change
switches and similar products.
firm

of
a history of the art
to a resume of high

FBR, with
ading up

in modern radio.
series was titled

Second in
Radio and
with a prominent Baltimore

lots
je

aisic,

usician

being

interviewed

on

i^festions appealing to the average

KSD.

has placed in operaRCA transmitter, which is capable of 30 kw. peak
output. The transmitter was erected
atop the Post-Dispatch building and
replaces a transmitter designed for
only 1000 watts output. KSD operates on 550 kc, with 1 kw daytime
and 5 kw. nights. A T-type radiator
consisting of seven strands of phosphor bronze is supported by two towers 246 feet above street level.
St. Louis,

tion its

new

.5.000-watt

'stener.

WBOW,

Third in the series was Radio
fd the Listener, a well-known
'Cal citizen and ardent listener
ving an interview on his radio

pleted installation of a new 250-watt
transmitter under the direction of
Fred Grimwood, consulting engineer.

'i"

tes

and

In

all

dislikes.

programs

listeners

are

Id that they can't enjoy all the
nefits of modern radio unless
eir sets are in tip-top shape, and
Lvised to call a radio serviceman

I

anything is wrong. Then referee is made to the developments
radio in the last few years, with
I
Yl„ggestion that old sets be turned
-rjfor modern receivers.
^4:

Thus the program entertains the

aids servicemen, helps deals by suggesting new sets to reace obsolete models.
This, of
urse, helps wholesalers.
And
FBR and all stations are aided,
Hickman points out, because
lir.
^nltter reception is promoted.
program in the series
.,1 Another
"las Radio and News, with a for:45r war correspondent taking part.
-!fill another. Little Known Facts
yt'bout Police Radio, proved one of
nationally
e most popular.
.own woman novelist discussed
ild programs in a later program,
.d a compilation of likes and dis^}:es of well-known persons proided another in the series.
yjpfblic,
...j

..

win C.

services the account.

Camay Soap on
PROCTOR & GAMBLE

Terre Haute, Ind., has com-

KGVO.

complet-

Missoula. Mont., is
ing installation of a 206-foot vertical
radiator preparatory to moving to
1260 kc, its newly assigned frequency.

WDNC, Durham, X. C, has added
two Amperite velocity microphones
and two remote amplifiers equipped
with Astatic crystal microphones.

KFBI. Abilene, Kan., has installed a
new General Radio 730-A transmis-

NBC

Co., Cinstarted its
fourth NBC program over an NBCnetwork Jan. 13, to be
broadcast Mondays through Fridays, 3-3:15 p. m. The program
carries the title Forever Young,

cinnati

I

jcording to

equipment) will sponsor EdHill, news commentator, in
a thrice-weekly series on an NBCWEAF network, to start Jan. 27.
The program will be heard on Mondays, Wednesdays and Fridays,
Batten, Barton,
7:30-7:45 p. m.
Durstine & Osbom Inc., New York,
(office

COLLINS RADIO

(Camay soap)

You Can't Fool

WEAF

written by Sterne Carrington, who
wrote the Red Davis script. Pedlar & Ryan Inc., New York, is the
agency.

Jergens to Shift

ANDREW JERGENS
nati

(Jergens'

nounced that effective July 1, Lennen & Mitchell Inc., New York,
will handle its account, including
the Walter Winchell program which
the sponsor recently renewed for
another year. The Paul Whiteman

show sponsored by John H. Woodbury

Co., a subsidiary, also is

by Lennen

&

han-

The
two programs are broadcast over
the same NBC network Sundavs.
dled

9:30-10:30
taking the

Whitema n

Men

Business
THEY

use

live here

WJAY

for they

— they KNOW

which station produces results by consulting their
cash registers.

Cincinhas an-

Co.,

lotion)

Cleveland

Mitchell.

m., with ...Winchell
p.
first 15 minutes and

the rest of th e hour.

THE BIG ADVERTISERS

ON EUCLID AVENUE
ARE ON WJAY THE
YEAR AROUND.
NO SALES STORY CAN
fool Cleveland business

men

and the story that goes
round and round in Cleveland

is

this

.

.

.

"WJAY

certainly gets results!" Ask
any of the big radio advertisers on the Avenue.
They'll tell you they're us-

ing

WJAY,

EDYTHE

KFI, Los Angeles, gives weekly
programs with biographical material on announcers and production

and why.
F.

MELROSE

Manager

men.

sion monitoring assembly.

WDRC,

Hartford, Conn., has completed installation of a Truscou ver-.
tical radiator rising 308 feet and surmounted with a 1000 watt fixed white
beacon, since it is just five miles from
an airport. Italo Martino, chief ensupervised installagineer of

THE STANDOUT

WDRC,

tion.

.

A

'

KADA,

Ada, Okla., has installed a
short-wave transmitter to serve the

and sheriff's
Pontatoc county.

police

oflBces of

in

Ada and

IN

COVERAGE — Central

IN

SHOWMANSHIP— "WKY

geographic location and
a favorable frequency (900 Kc.) give
the basic advantage over all other Oklahoma
stations, spr'eading its voice over more of this
state than can be reached by any other station.

THE

Birmingham News, whose
publisher once gave away WAPI
to the University of Alabama and
Alabama Polytechnic Institute, to
operate as an educational station,
is revealed in an FCC application
of
the proposed purchaser
as

WSGN,

Okldhomd!

Variety in

Birmingham.

IN

I

its

WKY

is

the standout", said
survey.

annual showmanship

AUDIENCE PREFERENCE — Its

standout per-

formance in community service, in local and
network showmanship has kept WKY in the

if

forefront of audience favor, the first choice in
the homes and hearts of Oklahoma listeners.

IN

BOX OFFICE WALLOP

—

WKY's

popularity

with OklahroTfraris^translates easily into sales
known to local and natitmaf^dvertisers alike
who place a greater volume of business with
than with any other Oklahoma station.

WKY

Sell

Tacoma-SeatUe
EVI

economically with
KVI's

transmitter

is

located

way between Tacoma and
which gives two markets
price of one
1000 watts

Pioneer

•

Seattle,
at the

570 kc.

CBS

Pacific

1936

Affiliated with

mid-

Station in the

Northwest

BROADCASTING

the

Otdahoman,

the Times
the

and

WKY

Farmer-Stockman

OKLAHOMA

Representative
E. Kats Special

Advertising Agency

CITY

OKLAHOMA'S ONLY FULL-TIME NBC STATION
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:

:

Congressmen

Who Know

Radio

THAT

Yes,

our

IS

advertisement

i

:

but you
STEFAN
MEMBERS OF CONGRESS—Two members

REP.

REP.

HOOK

of the 74th Congress now
have an intimate knowledge of radio's problems, one on each
side of the House. They are Representative Frank E. Hook, Democrat,
of Ironwood, Mich., an attorney who is also a stockholder in WJMS
of that community, and Representative Karl Stefan, Republican, of
Norfolk, Neb., a newspaperman who is also a well-known globe-trotter
and news commentator over WJAG of that community.

THAT

IT intends to make its dein the so-called Brooklyn
cases stick was indicated Jan. 9 by

cision

FCC when

denied the petition of the Paramount Broadcasting Corp., operating WFVW,
Brooklyn, for a rehearing. Paramount also had filed an application
for transfer of its assignment to
the Veterans of Foreign Wars,
which heretofore had a partial inUnder the
terest in the station.
the

FCC

decision

WLTH

it

WFVW, WARD

and

are ordered deleted, with
the assignment on the 1400 kc
channel to be divided between the
Brooklyyi Daily Eagle, a new applicant, and WBBC, the remaining
station on the channel.

FCC

decision, which was to
effective Dec. 23, had
been deferred until Jan. 22. Com-

The

have become

missioner Stewart dissented from
the decision in a minority opinion
made public Jan. 9. He favored reopening of the case on the ground
that the record is incomplete in
some respects. "It is possible", he
said, "that further information on
these points would lead me to the
same conclusions reached by the
Division, but I shall be more nearly convinced of the soundness of
these conclusions when the points

mentioned have been more thoroughly covered."
Position of Dr. Stewart

DR.

STEWART

said that as reof the
applications,
and
he believed the decision sound.
"That they were not operating in
the public interest, convenience and
necessity seems beyond reasonable

spects the denial

WLTH

WVFW

WARD,

doubt." WBBC, he said, appears
the record to have been
slightly better than the three stations deleted. As for the Eagle application, he said he was unwilling.

from

Page 42

to approve another station in the
overquota New York metropolitan
area when there is "serious need
for the facilities in other parts of
the country less well served with
broadcasting facilities."
Of moment were Dr. Stewart's

remarks relating to the newspaper
phase of the case, and to the economic factors presented by parttime operation of stations. He said
is not clear from the opinion
consideration was given to the
matter of the public interest involved
in the granting of a broadcast station
license to an applicant controlled by
a newspaper. Broadcast stations and
newspapers are the two principal
sources of current public information

It

that

and enlightenment in a more mundane field they are the two principal
media of local advertising and two of
the principal media of national advertising in any community. Combining
the two under the same control inevitably presents a problem of major moment which should be squarely faced
by the Commission in its determina;

convenience
do not believe that
considered by the
Broadcast Division in the present intion

of

"public

interest,

and necessity".

was

it

know

wouldn't

in session

Rehearing Refused
In Brooklyn Cases

J

I
sufficiently

it

unless

told you.

Neither do the

people of

Western Montana

know you
on the

are

air

unless you use

KGIR
NBC

stance.

The

decision gives half time each to
in the same community.
its face such an arrangement is

we

two stations

On

most

uneconomical.

To

have

two

transmitters, two sets of studios, two
staffs and a duplication of everything
which goes into a broadcast station
of the first class involves a duplication of expense which must inevitably
be reflected in programs and service
sooner or later. Such a duplication,
incident to half-time operation, should
be required only where positive advantages of a substantial nature will
flow from the arrangement.
Where
both stations are designed to serve the
community, the duplication
seems unwarranted in the absence of
a record showing weighty reasons in
support of such an anomalous ar-

MONT

BUTTE

Representatives

JOE McGILLVRA
New York • Chicago

same

rangement.
The opinion shows no
such reasons. In connection with its
decision on WBBC, the Broadcast Di-

WALTER BroDICK
|

Los Angeles

•

San

Francisc*'

vision traces the difficulty of that station to its quarter - time operation.
The uneconomic nature of quartertime operation is thus recognized.

BROADCASTING

•
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'Communications Bar for FCC Practice
s Provided in New Rules of Procedure
ESTABLISHMENT

of a communications bar for practice before
bhe FCC, with a register to be
tnaintained in which will be entered the names of all persons
;ntitled to practice before it, was
announced Jan. 2 by the FCC with
the adoption of new rules governing practice and procedure.

Heretofore there has been no
communications bar and no specified requirements governing prac-

The new rules
before it.
provide that any party to a proceeding may appear and be heard
in person or by attorney, and that
a partnership may appear and be
.represented by any of its members.
The communications bar provision is one of several alterations
current rules and practices
bo
tice

I

which have been in force. The
changes were required to make the
rules conform with the broadened
lactivity of the

jwith
sion,

FCC,

as compared

former Radio

the

Commis-

and also to take into account
provisions which were made desiriable after a lapse of several years.
Incorporated in the new rules are
[numerous requirements adopted by
FCC from time to time as
but which were not set
jipolicy,
tforth in the printed regulations.
jjthe

New

!

Provisions

jlQUALIFICATIONS

for admission
{o practice before the FCC are
imited to attorneys admitted to
[practice before any U. S. court, or
|those of the District of

Columbia

before the highest court of any
^tate or territory. An application
An
tfor admission must be made.
oath is required for admission. The
tor

FCC may,

in

its

discretion,

sus-

pend, disbar or revoke the right of
iany person who has been admitted,
the person has
;if
it finds that
(violated his oath, or has, in obtain-

ing admission, concealed any mafacts with reference to his
professional
illegal
qualifications,
standing, character or integrity.
Before this is done, however,
(charges must be preferred by the
FCC against the practitioner and
he must be given an opportunity to
il)e heard on them.
The register of attorneys admitted to practice will be maintained
icommencing Feb. 1.
provision
Pursuant to the
adopted several months ago there
is included in the rules a provision
barring former Commission counsel from practice for two years
after their separation from the
FCC. This does not apply, howjterial

I

any former officer or
'i employe from appearing as a witIjness in any hearing, investigation
|or proceeding, and thereby eliminates engineers from the restriction.
Provisions covering assignment

Jf ever,

to

of names, nationalities and addresses of incorporators, directors,
and officers and of all stockholders
owning 5% or more of the stock.
An extension of 10 days in the
time during which an application
granted without a hearing shall be
conditional is specified in the new
rules. The new rule reads:
"When upon application any
instrument of authorization is
granted by the Commission without a hearing pursuant to Section
309 (a) of the Act, such grant
shall
remain conditional for a
period of not less than 30 days
from the date on which public
announcement thereof is made, or
from its efl'ective date, if a later
date is specified, during which 30
days any person aggrieved or
whose interests may be adversely
aflfected may obtain a hearing upon
such an application by filing a
protest as set forth in Rule 105.-

21(b)."

Presumably this extension was
authorized because the new rules
specify that Saturdays, Sundays
and legal holidays in Washington,
D. C, are to be counted as full
days,
whereas heretofore, they
were exempted. In the revised provision governing rehearing, the
rules state that after a decision,
order or requirement has been
made any party may within a
rv5asonable time file a petition in
writing for a hearing. The petition, in broadcasting cases, must
be filed within 20 days after the
effective date,

and must show new

or additional material evidence
that the FCC in its ruling overlooked or did not consider some
material question or law or matter
of fact, which, if considered, would
have changed the decision.
In general, other provisions of
the rules affecting broadcasting
remain essentially the same. The
rules have been mimeographed,
rather than printed, to ascertain
how well they will work and to
afford a degree of elasticity before
being printed in final form.

Corn Products on CBS
CORN PRODUCTS REFINING
Co.,

New York

(Kre-Mel,

Linit,

Mazola and Karo), returns to 34
CBS stations Jan. 20 with a program titled Musical Reveries, to be
heard Mondays, Wednesdays, Fridays and Saturdays, 12:15-12:30
p. m. The program, which features
Stuart Churchill, Warings Pennsylvanians tenor, readings by Orson Wells and the Ken Wood orchestra, replaces the Gumps comic
strip series
several
months ago. E. W. Hellwig Co.,
New York, has the account.

a construction permit, license or
transfer of control of a licensee
corporation, specify that such applications shall be filed at least 60
days prior to the contemplated
effective date or assignment or
transfer of control. A vast amount
of information, under oath, concerning the financial responsibility
of the proposed new licensee, tojlj'gether with complete and detailed
lists of all items of property and
assets of the station, including intangibles, is required. In the case

WE OA is the call for the new local
station in Evansville, Ind., recently

authorized by the FCC to Evansville on the Air Inc.

TOK KAN

5

AS

CimOV£RAG£

of corporations, in addition to this
information there is required a list
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KFBK Uses Remote

Outfit For

Orchestra Pickups

DOMESTIC

short - wave relay, in
telephone lines, is being
used by KFBK, Sacramento, as a
regular remote control pickup for
While shorta dance orchestra.
wave pickup for special event
broadcasts has become commonplace, its use for a regular sustaining feature is unusual, if not
unprecedented.
The program is a nightly presentation featuring a dance orchestra
in the Sacramento suburbs. Telephone lines were not available so
KFBK engineers built the shortwave transmitter, and the station
procured FCC authorization to use

CONDUCT
NO

of

lieu

BROADCASTS

The call is KABF. The 1640,
2090, 2190 and 2830 kc. frequencies
are used on a staggered schedule.
it.

CHINESEI

Webster Cigar Extends
WEBSTER-EISENLOHR Inc., New

ada-or China •V/^ket-a ^d-

York

(Webster, Girard cigars),
will extend its current spot series,
starting a five-minute news broadcast on WMAQ, Chicago, on Feb.
KYW, Philadelphia, will be
17.

added Jan. 16 and

WJR,

rich I^«rrio OOrof ^ho"^l»^^
lion B«>«l!'i?^'Bighl of our new
almost
:°vrn Louisville
to..er in dov^-;«g»c. audience.

Detroit,

The number of
days and length of programs vary
at a later

date.

WBT,
case.
WOR, Newark, are

Charlotte,

each

in

and

being used

N. W. Ayer & Son
York, has the account.

currently.

New

Inc.,

WBIG,

Greensboro, N. C, is distributing a 34-page booklet Guide
to Highway Safety, published by
the Institute of Government of the
University of North Carolina.

K
O

—

is

local

for the

KOIL Krime

proqram ever

In

Klan,

probably the most popular;'
area. The Klan is indica-

Omaha

the

KOIL programing. Since its birth on a high hill
1925, KOIL has had more persons on its program payroll

tlve of
in

than

all

other stations roundabout, put together.

ercentags

Here Greatest

—

Jr'rvgThe Past

is for Omaha, the market that KOIL covers like a prairie
dew. In Iowa and Nebraska crops were great this past year,
and AAA and other alphabetical sources of $ have poured
in millions
awaiting your client.
/VWTf'CSp'
LXJ\JI\ fUJy
This for second week in December.

—

—

is for the Institution KOIL has become
Serving every worthwhile civic move, it has

for great

I

BROADCASTING

L

Some-

thing?

good

—

in its

home

Week

Dun A BradOmaha dearuies WUJ«J S3i.-

jet reporting to
.

iift

ga^ROtO

th«

cormpon^

city.

become a force
During the past year seventy-

area.

in its

—

that's a lot of them
public organizations used KOILj
donated time. And you should see our

three

"appreciation letters"

m m

file.

concluded

I

fof

SHORT-WAVE DANCE

—

is for the Long Line of satisfied KOIL advertisers.
Sixtythree ^63) per cent of its contracts are on an annual basis,
and 29 per cent are now in their second or third year. And

—here's something—more
than used all other stations

Omaha
in

advertisers used
the area.

KOIL

B31L
KOIL,

Omaha and

Council

Bluffs,

owned and operated by

CENTRAL STATES BROADCASTING
in

conjunction with

CO.

KFAB and KFOR.

National Representative

FREE & SLEININGER
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Some Radio

programs, by community cooperation, by extension of our activities
but don't tell me that the
surface
has
been
more than
scratched. If it has
the soil
is
deep and fertile and there's
.

Resolutions

si.

a fatal charm about
New Year for resolution makPossibly the celebrations of
period assist in perpetuating
custom. Perhaps we feel that
should make a new start on

the
ing.

the
the

we

Wmex

is

Jan. 1. The custom is a good one
for radio, since on that date, the
seasonal upswing to the March advertising peak begins to get under

way.

Makes

RESOLUTION

1 ... to sell ...

be satisfied with taking
Certainly you've sold the

not

orders.

medium

some of you. And in the hard
work of doing it you've learned

Enterprising

.

.

you who have had to fight toothand-nail to stay in the swim.
But on the whole, it's been too
easy. Radio's power has been such
that it has been able to sell itself
even against a major depression. Again it's selling itself
and outstripping all media in
rate of growth.
But the more it grows, the tougher will be the eventual competition. A snowball won't roll uphill
of

.

.

.

.

.

.

life on its own momentum
someone has to push.
Bewhere would radio volsides
all

.

.

ume

its
.

.

.

.

RESOLVED

• y m

The Radio Transcription Company of America hasn't
any "resolves" for the New Year
except to reiterate
.

*

RESOLUTION

is

.

.

ever abreast of the rapidly chang-

we are

all sold

hard and

*

2.

When we

sell

may

be great in face of attack, recriminations between media merely
lower the general confidence in advertising as a whole.
If advertising is worthwhile, every medium
has its legitimate place. The task
of the medium is to sell itself on
its own merits
not on the shortcomings of its competitors.
.

.

RESOLUTION

.

living.

An informed contact service organization constantly
in the field ... a staff of program producers who can
really "feel the pulse" of the fan audience and concoct
entertainment features of real value . . . and an administrative department that is in touch with broadcasters the world over.
That is what Transco offers to radio stations today
and tomorrow. Customers of six years' standing will
attest to the genuine friendly cooperative spirit of the
firm.

Subscribers to Transco's bloc unit sales plan
are not "just another customer". They join a business
family wherein each and every client receives personal
service.

on the verge of a new year, Transco does not
rush forth with vague promises and glib phrases. But
it does want the radio fraternity to know that it squares
every promise with performance.
So,

To

radio
broadcast advertising facilities, not
merely time or announcements. Too
often we sell announcements where
time could be sold. Too often we
sell
time without realizing that
time must be filled with program
and sales material that will prosell

duce results. Broadcasting is
unique as a medium and must be
handled in that light. Broadcasting
experience is necessary, and the
broadcaster stands in the best position to lend counsel.

RESOLUTION

To understand

4.

radio broadcasting sufficiently to
be able to sell it intelligently. Radio possesses probably more funda-

mental information than any major
medium. Yet it is surprising the
extent to which that information
has not been disseminated among
the industry. Appreciation of what
might be called the philosophy of
broadcasting ... we hate such a
high-hat word but can't think of

any other ... is as necessary as
knowledge of its details.
*

*

*

To pioneer in
program field. Sometimes Station Break wonders whether or not
radio is beginning to show the
same signs of stereotype which the
movies exhibited several years ago,
before the recent burst of new departures. If so
it's time to
experiment. Rising income should
make it possible. Let me suggest
that Leslie Howard and Helen
Hayes indicate much wider radio
drama possibilities than have thus
far been applied.
.

*

the compilation and dissemination of much of the fundamental
promotional material of the medium were centralized in a wellfinanced trade association, instead
of being the product of competitive
individual
enterprises, broadcast
advertising would benefit materially. All credit to those who have
carried the burden
but the
time has come to grow past present development.
*

RESOLUTION

.

.

*

*

To

7.

.

.

foster, con-

.

AAAA

and
of the ANA,
for a radio research bureau
are to be successful. So also with
copyright. An industry succeeds to
the measure to which it has vision.
It dare not be handicapped by the
efforts

NAB

astigmatism of

component

its
*

*

units.

*

RESOLUTION 8. To develop a
healthy respect for one's own importance
for the importance
of radio. Too often radio has been
.

.

.

the gawky schoolboy, bullied by his
afraid to assert himfellows
It has been prey for every
self.
fool reform group without other
outlet for its activities. It has listened respectfully to other reformwith axes to grind
ers
whom it should have kicked down
the stairs. It has been equally respectful to legislative and regulathank goodness
tory programs
the good sense of those really in
authority stopped most of the worst
constructed withbrain storms
out any seeming appreciation of
the economic and social characteristics of the medium or those whom
.

.

.

.

.

.

.

.

.

.

.

.

.

'

.

]

]

•

'

it

serves.
*

*

*

PARDON

To consciously

this

as manna from above ... a blessing which followed rather remotely
from our good behavior. What we
could do by aggressively building
circulation remains to be seen.
Sure we've built circulation ... by

.

business organization for the industry as a whole. A recognition
system for broadcasting died because too few stations could appreciate its value in the creation
How many
of new business
stations have applied the NAB's
standard accounting procedure? A
unified approach will continue to
be vitally necessary if the present

5.

build radio circulation. Radio circulation has grown to the point
where additional listening will
come only from additional service.
So far we've taken our circulation

.

sound trade practices and

sciously,

.

IF

.

*

6.

RESOLUTION
3.

.

cultivation.

*

RESOLUTION

.

the

*

radio, to sell the institution of advertising.
Though the temptation

told policy that this pioneer transcription pro-

ing times in which

we

rise to, if
intelligently.

.

things about radio which, not far
will
off,
give your competition
plenty to worry about. This is especially true of some of the smaller

Xpansion

room for intensive
*

THERE

gram organization

.

.

By STATION RRFAK

Or

its oft

.

*

*

we get rabid on
You can add, from

us ...

subject.

your own experience, the great deal

more we would like to say. We're
the most potent development in
communication since the printing
We're more
press was invented.
we're a prothan a business
.

.

.

:

'

i

the Fifth Estate ... as
they call it sometimes. Let's be the
Fifth Estate, in all its glory and
with all responsibility
and not
play dead dog.
fession

.

.

.

.

.

.

i

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

OfTICE

1509 N. Vine

Street

OF AMERICA,

LTD.

CHICAGO OFRCE
666 Lake Shore Drive

Tompfl

KadioStatuTa

WFLA-WSUN

|\
J

I

•

»

CLEflRUJflTER

4'

ST. PETERSBURG
SERVING FLORIDA'S CENTER OF POPULATION
THE TAMPA TRADE TERRITORY

If

620 KC
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STUDIOS

•

5000

Watts Day

BROADCASTING

.

•

1000 Night

- Full Time

1'.

*

a:
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ASCAP

Radio Political Flurry

Cracks

(Continued from page 10)

{Continued from page

to
regard
other without
the
'hether a candidate is in office or out.
n

Throughout this company's existinee Columbia has always acceded to
?quests for time to be used by the
resident in addressing the people of
With regard to
le United States.
be specifications of your request for
jime, I must inform you that I do not
lieve it is either possible or wise
r broadcasting to adopt a matheatical formula of fairness. This is

because

first

irue

has

broadcasting

bany duties and responsibilities

be-

Ides serving as a medium for the dis'tmination of political discussion and
because public interest
in
jecond
iarying issues, as nearly as we can
Judge it the speakers, the probability
their effecting the action which
|f
^ey advocate and many other factors
nter into the decision as to how much
;

ime to allot to whom.
For us to adopt anything like a
lathematical formula would be wholly
other

disregard

demands

of

bal-

nced programming and to surrender
the keeping of others the exer-

Qto

judgment and responwhich we believe devolves
[pon us and which we gladly accept
lise

of editorial

libility

|nd seek to discharge.
believe that a demand similar
p that made upon us would he almost
|nanimously rejected by the news|kaper editors of this country who
tould not commit the allotment of
i|ither position or space in their newspapers into the hands of others but
irho on the contrary have, rightly I

We

'

relieve always reserved to themselves
judgment as to relative position and

ipace to be allotted to political adiresses and all other news events.

We
!f

this

are not under the domination
administration and we have

lever been under the domination of
iny other. I am therefore forced to
lhallenge the statement in your telerram to me that for us to accede
your request would be proof that
e

are

not

the past few weeks we have
Presented among others in opposition
tR''ithin

Former

Borah,

President

rioover.
Representative Hamilton
Fish,
the
Honorable
Henry
P.
» letcher,
and we have scheduled to
peak in the near future, in a number
instances at our own invitation,
is'ormer President Hoover, .John W.
pavis, .Touett Shouse, Colonel Frank

Knox, Governor Alf M. Landon
Imd Senator L. J. Dickinson.
After the President has delivered
lis address to the Congress and to
ihe

people,

that

if

the Republican

we

Party

time to certain
peakers for the purpose of combat'ing such portions of his address as
icave
them
in
disagreement,
we
hould be glad in fairness and in the
exercise of our best editorial judgment to allot such available time as
,ve believe befits the
circumstances,
pn the other hand, so that you will
linderstand our position and our reasons for it, I must explain that in
jhe interest of what we judge to be
food broadcasting, this company candot accept the principle that all broadlesires

j!ast

groups, such as ASCAP, WarnMusic Publishers,
er, Associated
European Society of State Authors
and Composers, and miscellaneous
groups.
Up to the time of the ASCAP
summary action on Jan. 10 some
200 stations had Warner contracts,
all

were paying substantially
more for the right to perform the
same amount of music they have
held heretofore.
The major networks and the remaining 400 stations were going without the music
controlled by the Warner houses
and evidently have been able to
and

survive the loss without serious
trouble to themselves, their listeners or their time-buying clients.
That the networks are contemplating litigation against Warner
because of the ASCAP withdrawal
was indicated in correspondence
released Jan. 7 by the Warner organization.
CBS, in a letter dated Dec. 31 to
the five Warner publishing houses,
brought out that its contract with
ASCAP was made at a time when
the Warner houses were members
of the ASCAP and that in legal ef-

activities

allot

of

the

Government

of

United States or its spokesmen
the nature of political activities
Imd are to be mathematically balanced
oy similar broadcasts at similar time
')y a
political party in opposition to
he party to which Mr. Roosevelt
[he

ire in

Delongs.
I hope

I have made clear to you
hat we distinguish between the Presdent of the United States and Frankin D. Roosevelt as a candidate for
political office and we shall try to
apportion time among the political
^sandidates and their supporters with
jcaimess
and with good editorial

judgment.
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Warner was "a party

to such
agreements".
Mention also was
made that Warner had notified
CBS that it intended to sue for
infringement in the

fect

copyright

event

musical

compositions published by Warner were broadcast.
"Furthermore," said the CBS letter, "we are advised that all of the
authors and composers who wrote
the compositions which you purport
to restrict have continued their
membership in the American Society

of

Composers,

&

Authors

Dari-Rich on NBC
BOWEY'S Inc., Chicago (Dari-

Stations

7)

Publishers. The Society claims to
have the right to license us to perform the works published or copyrighted by you, both because of
your aforesaid membership in the
Society at the time that our contracts were made, because of the
continued membership in the Society of the authors and composers
of the musical compositions published by you, and for numerous
other reasons."
The NBC letter was in the nature
of a "formal protest" against refusal to furnish the requested information. "It is, of course, our intention to hold you responsible for
any damages which may be sustained by us by reason of your acts
in connection with musical compositions which you claim to own or
control, and to take such action as
may be necessary or appropriate
for the protection of our rights under our license agreements with the
American Society of Composers,
Authors & Publishers," the letter
concluded.
The Warner replies, signed by
Herman Starr, categorically denied
the contentions, and alluded to alleged misstatements in the CBS
letter.
Supplementing the written
replies, Warner released a press
statement in which it said it was
not true that ASCAP claims to
have the right to license the net-

(Continued

07i

Rich chocolate drink) will sponsor
new series on a split NBCnetwork beginning March 1,
Sundays, 1:30 - 1:45 p. m., and
Thursdays, 5-5:15 p. m. The sponsor had been using transcriptions
in the East and Midwest, but this
a

WEAF

the first network program. The
program is contracted for 52 weeks,
and will originate in Chicago. Russell C. Comer Advertising Co., Chiis

cago agency, placed the account.

WSYR
New

Offers

Quality

Reception
to

SYRACUSE
New High

Fidelity

Transmitter on Air

month.

this

page U6)

KMBC
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Cantor and Pebeco

under such domination,

Our
e do not need such proof.
'ccord is proof enough.
Throughout
liur
history we have allotted freely
'ime on the air for political discusdon and we shall continue to do so.
senator

Down on

{Continued from page 12)

^^"^eackinq

—

the large size for a shilling
or the
junior size for a thin dime. .Julius
Folks,
Caesar, what a toothpaste
just goeth to thy Merchant of Venice
Venice time to buy a toothpaste
and shout, "Avaunt, avaunt, avaunt
It acts quicka tube of New Pebeco.
ly.
You won't have to wait till the

and Sellb

!

—

Twelfth Night for your mouth to
like

"A Midsummer

19,

Oeeen

1935

feel

Night's Dream".

the proof of the pudding is
in the eating
Eddie Cantor is a
truly great radio comic and a super
radio salesman. The constantly upward slanting curve of Lehn &
Fink's "New Pebeco" sales chart
proves my point. Last spring, when
the Eddie Cantor "New Pebeco"
program went on the air, the sales
jump started from scratch. Results

So

if

—

Seven

were tremendous.

Successful

Getting into action again this
fall there was a high mark to shoot
at. To secure increases radio practically had to carry all the load.
There was no supplementary newspaper or magazine advertising
campaigns, little or no dealer helps
or tie-ins to merchandise the program in the way of window or
counter displays. A few trade paper ads to foster distribution and
acquaint dealers with the appeal of
the new "Red, White and Blue"
cartons about covered everything
aside from radio.
Returns at this date indicate at
least a gain of between 25 and 35%
over last season's high mark the

—

Doodle Red, White and
Blue carton is on more dealers'
shelves and counters but the outward movement is gaining more
than satisfactory momentum.

Yankee

Seasons
truly,
,^„^rs very

Wi ntex Aladdin,
has successfully
B C to
used K

M

1

vice president

Many

letters stJcK as this

lishment of

KMBC's

consistently inciease its sales.

evidence the accomp-

to
purpose:
.rpc
advertising RE/CCH and
people in the
B C>Area!
all clients'

first

KM

KMBC

SOOO Watts
Day

make

SELL

1000 Watts

KANSAS CITY

—
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This is the seventh consecutive

Free

&

Night

Sleininsrer, Inc., National Representatives
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1:

;

IN THE
SUPERIOR COURT OF THE STATE OF WASHINGTON,
IN AND FOR THURSTON COUNTY
State of Washington ex rel G. W. Hamilton,
Attorney General, Plaintiff,

ASCAP

Cracks

Down on

(Continued from page

works

to

perform Warner works.

(Letters are published herewith in

American Society of Composers, Authors and Publishers, an unincorporated association
Gene Buck,

full.)

NO. 16114

;

its

President

;

Louis Bernstein,

Jerome Kern,

its

Vice-President

its Vice-President
Joseph Young, its
Secretary Robert Crawford, its Assistant Secretary
Saul H. Bornstein, its Treasurer Sigmund Romberg, its Assistant Treasurer
Nathan Burkan, its
Counsel
E. C. Mills, General Manager
John L.
Stanley; et al, Defendants.

NOTICE TO CREDITORS

;

;

;

;

;

;

;

Notice is Hereby Given that the undersigned has been appointed and has qualified
as receiver of American Society of Composers, Authors and Publishers, an unincorporated association, and each and every member thereof for the uses and purposes specified in the orders and judgment heretofore entered in this cause and tliat all persons
having claims against said defendant A. S. C. A. P., or any member thereof, are hereby
required to serve the same, duly verified, on said receiver or his attorneys of record at
either address below stated and file same with the Clerk of said court, together with
proof of such service, on or before the first day of April, 193G, or same will be barred.
Dated at Olympia, Washington, this 31st day of December, 1935.

Tracy

E. Griffin,
Receiver,

Suite

American Bank Building,
Washington.

1107

Seattle,

G.

W. Hamilton,

Attorne7j General, for the State of Washington.
E. P. Donnelly,
Assistant Attorney General,
Temple of Justice, Olympia, Washington.

Hollywood Office Opened

"Roxy"
ALL RADIO

Is

Dead

Walter Thompson
TO ACCOMMODATE increasing

mourning the
death of S. L. (Roxy) Rothafel,
pioneer showman and radio im-

program activity in Hollywood, J.
Walter Thompson Co. has opened
an office there to handle talent and
production.
Temporary quarters
are not being occupied. The agency

pressario, who died in his sleep
the morning of Jan. 13 in his
suite in the Hotel Gotham, New
York. He was 52, and lived at
the hotel with his wife.
Two
children also survive, Arthur,
now in California, and Mrs.
George Bijur, wife of the vice
president of Fletcher & Ellis,
New York, who until recently
was promotion manager of CBS.
"Roxy" was one of the earliest

By

J.

continue to maintain its Los
Angeles branch office.
In charge of the new office is
Danny Danker, with Herbert Polesie being transferred from New
York as his assistant. Calvin Kuhl,
who has been in charge of Hollywood production, has been transferred from the Los Angeles and
will continue to head the production staff. Frank Woodruff will be
transferred from New York. Sam
will

Moore and Edward Rice

will write

radio scripts.

420

program conductors in radio, his
famous hours having won wide
popularity as both sponsored and
sustaining features on the networks. He is credited, along with
M. H. Aylesworth, former NBC
president and now its board vice
chairman, with conceiving the
original plan for Radio City as
a world entertainment center focusing around radio.

MADISON AVE.
Between

and 49th Streets,
Adjacent to Radio City
J,8th

Office Bargains
A

limited number of choice offices at bargain prices in modem building, particularly convenient for Radio interests.

250 sq.

BRETT &

ft.

up

WYCKOFF,

400 Madison Ave., N. Y. C.

INC.

is

Sleetex

Announcements

SLEETEX

Co., New York (gadget
to take sleet off automobile windshields) used a concentrated one-

minute weather announcement campaign on 13 stations in the East
and Midwest this month. The stations were: WBZ-WBZA; WMCA,

WBEN, KYW, KDKA, WTAM,
WTCN, KSD, WJR, WCKY,
WENR, and WBNS. Humbert &
Jones, New York agency, placed

WBN
ELdorads 5-8900

the account.

NEW

YORK'S METRO-

MARKS

POLITAN AREA IS A
VARIETY OF NATION-

THE

SPOT

ALITIES—EACH OF
WHICH IS A BUYING
MARKET

IN ITSELF.

Broadcasting in EIGHT
languages

besides

WBI\X "speaks

English
the lan-

guage of your prospect^'.

WBNX — New York

l^rile

For Booklet "Market Corerage"

Further, the

Warner statement

said, the effect of the

companies.
Old tunes are being
played again and again. Formerly
a restriction existed against the
use of any given tune more than
once in three hours. This restriction has apparenty been abandoned
as a result of the shortage of
music created by the refusal of the
chains and certain stations to meet
the requirements of the new Warner contract.
Since Dec. 31, both of the networks have been functioning without the music of the Warner Bros,
houses. Despite the Warner statement, they feel they have proved
that they not only can get along
without it, but also that there has
been no loss in quality or diversity.

Networks notified their advertisers and their affiliated stations Jan.
6 that music from "George White's
Scandals of 1936", "Jumbo", and
"I Dream Too Much" may be perliformed pursuant to the
cense. Heretofore there was some
question about this music because
of the difference between

ASCAP

ASCAP

and Warner Bros. Furthermore, it
was stated that examination is being made of contracts and documents relating to other composers
and compositions looking toward
their clearance for performance
without Warner Bros, licenses.

CBS, in its letter, stated that the
numbers in the three shows removed from the doubtful list are
as follows:

George White Scandals of 1936:
Cigarette; Anything Can Happen;
I Forgot My Gloves; I'm the Fellow Who Loves You; Life Begins
at Sweet Sixteen; Tell the Truth,
and I've Got to Get Hot.

Dream Too Much;

Got Love;
I'm the Echo; Jockey on the Carrousel, and I Dream Too Much.
I

Jumbo; Diavolo;

I

My

Romance;

Blue; Over and Over
Again; Circus on Parade; Most
Beautiful Girl in the World, and
Song of the Razorbacks.
The network view is that the
longer Warner Bros, music remains off the networks, the easier
it will be to forget the catalogs for
future use. Gradually, it is contended, uncertainties over performing rights of many of these numbers will be cleared up and a good
portion of them guaranteed under
ASCAP licenses. It appears, it was
reported, that about one-half of the
Victor Herbert numbers will be
available via the ASCAP license,
with only his operettas held by the
Warner group.
Little

Girl

The ASCAP-Warner feud has
been the cue for much buffoonery
on the networks and over many
Restricted numbers are
stations.
mentioned almost nightly in net-

work shows particularly in the
amateur hour, and comedians are
making real capital of the situation.

NBC

announced Dec. 6 that Sigmund Romberg, composer and conductor of the Swift
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withdrawal

of its music "has already become
noticeable in radio programs from
the big chains and from stations
not included among the 170 which
have already accepted the new contract submitted by the Warner

&

Co.

program

Stations

i.5)

NBC-WEAF

over an

network, hasjj

found his way out of the music
plight. He is forbidden from play-'
ing most of his own hits, published,
by Warner houses, so he is goingt
to

new songs for his
And the songs will be

write

gram.

i

pro-1
pub-i|i

<

by an ASCAP publishing
house member, thus making them

lished

available to the "major networks".,
Mr. Romberg, president of the:
Songwriters
Protective
Association, also is going to be honored by
the music world during the weel-:
of Feb. 9, which has been desig-

nated "Sigmund Romberg Week".
Frank Black, general musical director of NBC, is chairman of the
national committee arranging the
tribute. Directors of orchestras on
every program, in every hotel and
in every theatre are being asked to
play at least one Romberg composition during "Romberg Week".

^

Numerous Conferences

MR.

BALDWIN

remained

in

New

York following the temporary adjustment of both ASCAP and Warner catalogs on Dec. 29 and 30. Hehi
conferred

with

the

smaller

per-efi

forming rights groups such as Associated Music Publishers and So-|
ciety of European Stage Authors j
& Composers, in an effort to evolvea basis upon which music could
eventually be procured under the i
same terms from all licensors
Obviously this had to do with
i

tentative
discussion
of
a "per;
piece" basis, which is specifically
provided for in the revised contract
negotiated by Warner Bros. It is
this form of payment which is vigorously opposed by the major networks. The logical effect of universal adoption of "per piece" if it
comes to that, would be passing of
the costs along to the advertiser.
Meanwhile, it was ascertained
that Mr. Starr, president of Music
Publishers Holding Corp., and vice
president of Warner Bros., was

i

<

conferring with American Association of Advertising Agencies' executives. This, it is believed, had
to do with reports of attempts to

have the agencies and the adverwithout the use of Warner Bros, music. There was loosetalk of possible "restraint of trade"*
action by the Warner houses,
tisers do

against the networks.
Despite the unsettled conditions^
associated with negotiation of per-'

*

forming rights arrangements, the
broadcasting industry was united
in the effort to accomplish something on the more fundamental issues of legislation and judicial review of music performance.
Regarded as sheer propaganda
was the story published in a theatrical paper that the Government
had dropped its anti-trust suit
against ASCAP. Denied in the last
issue of Broadcasting because of
the unrest it had caused, an offi-

J*

:

cial refutation of it was issued'
Jan. 3 by Attorney General Cummings in a letter to Powel Crosby,
president of WLW, Cincinnati, who
had sent a strong telegram to the

.

,

^

Attorney General urging Federal
regulatory action to curb the inroads of the music monopoly.
The Department of Justice head

replied that the Department did
not authorize publication of the article and was not responsible for
Further, he stated the Depart- J]
it.
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t s attorneys were working
counsel for ASCAP in an ef'pvt to stipulate certain evidence
the suit, seeking to simplify the
jflse, and that the trial had been
^pmporarily removed from the calfidar of the Federal District Court
New York pending these efforts.
Lather than drop the suit, the
prthright statement was
hat it will be pressed.
It was made clear at the Departthat the Warner defection
:||ient

Ie

n

'

ijith

||i

ji

made

:

Vom ASCAP has no bearing whatin the

i^'er

pending

suit, since

the

litigation, alleging a monopoly in
i^SCAP, was begun prior to the
ifc'arner withdrawal.
Mr. Crosley's telegram to the
(attorney General read as follows:
Variety magazine December 25 ini;

that
likelihood
government
abandon current anti trust suit
|bainst American Society of Composts Authors and Publishers as indidropping of the case from
^^iated by
pe calendar in New York Federal
iourt due to inability of government
j^eates

ioj-ill

xtorneys to obtain mutually aeceptble stipulations from Society Stop
Late developments including Warner
withdrawal from Society
fj^frothers
6em to indicate necessity of even
reater diligence upon the part of the
"pvernment in this action in order
%at' independent broadcasting stations
pall not have already exorbitant fees
ijoubled up on them Stop The whole
^letup of levying fees is inequitable
Jirossly unfair and definitely requires

pme form

of

government regulation

b order that the rights of the genral public and independent broadasters may be properly safeguarded
nd protected the principle of charg•C'Qg
royalty fees whether copyright
iiaterial is used or not is particularly
ilrnequitable Stop May I respectfully
:j;t:jiiggest that complete investigation be
jiade regarding existing special agreelents if any between copyright hold°"ts broadcasting networks and other
'•
ypes of broadcasters Stop Before en^r -ering
into or agreeing upon any stipitlilations with any copyright group it
oijjirould
seem only fair that the NaI'lonal Association of Brodcasters repj:esenting
most of the independent
Ctroadcasting stations and all other
•roadcasting stations concerned should
e aware of and perhaps have a voice
establishment of such stipula'^flfi the
I

ei

jj

i

,jj
.;„

icejs,

is-'tions.

sl-

On Capitol Hill
DHE INDUSTRY also had an

Bros.

Unofficially

first cases reported was that occurring in California, over KFI, NBC
On New
outlet in Los Angeles.
Year's Day, in picking up the Rose
Bowl football game, the number
"California Here I Come" was
played by one of the college bands
and picked up by the KFI microphones. It was a Warner number.
This, it is reported, happened twice
during the game. KFI, so far as
known, has not yet signed a Warner contract for the three - month

temporary period.

toward Capitol Hill, where
he Duffy Bill to amend the copy^ij'ight law is pending before the
Passed
I'lYjJouse Patents Committee.
jjjj'iy the Senate last session, the bill
vould eliminate the statutory injjjjiocent infringement of $250 per
^j":liumber and thereby deprive Tin
jf'an
Alley of its most effective
;j^!j.veapon in exacting royalties from
jVusical copyright users,
The bill, obviously, is being vig^j^lirously opposed by ASCAP and
he associated music organizations,

'J^.
^nfejj^

l^^k

^^^k ^^^1
Mr briuespie
GillesDie
Mr.

I

jjipuring the off-session, much lobbyng has been done in the House. At
he office of Chairman Sirovich
,|;:D.) New York, of the House Patynts Committee, it was said Dec.
"jlj.O, hearings probably will be held
I ,in the measure.
No date, however,
'vas indicated, because Rep. Siro^'
''ich is too busy with other matters,
mPassage of the Duffy Bill, es.

'J,

'.

poused by the State Department,
ijlnd strongly urged by the Senate

ie

THE SOBY YARDSTICK
OF AUDIENCE VALUE
about

ral

Impartial and comparable data
the size and location of the audience

lid

'I

,j.

.

.

tO'H

programs and stations.
Write for information and prices.

of radio

BENJAMIN SOBY AND ASSOOATES
1023 Wallace Ave.

under

considera-

tion by

Oklahoma

tion of

says:

Oklahoma

notified stations of

the availability of this service and
drew a sharp protest from Gerald
King, head of Standard Radio Inc.,
transcription library service.
James Waddill, counsel for
Transcontinental, in announcing
the partial catalog, declared 200
numbers were available out of a
potential 5,000 to be ready at an
early date. The price fixed was 60
cents per number C. 0. D., for delivery during January. Most of the
compositions listed appeared to be
copyright free in this country, or
in the public domain. The order
form carried the provision that
Transcontinental had acquired the
radio right for public performance
of the literary and musical selections contained in each and all of
the recordings.

^i^^

Broadcasters at a
meeting in Okla-

"^^^^
^^^^
elected William C.
Gillespie, manager of KTUL, Tulsa,
as president; Neal Barrett, manager of KOMA, Oklahoma City,
vice president; H. J. Porter, KCRC,
Enid,
secretary - treasurer.
next meeting will be held Jan. 17.

"OPPORTUNITY

"Want

to be in

The

good company?

HOUR" has

Join impressive

been started on KFAC, Los Angeles, with an evening hour six days
each week. Los Angeles Railway
and 12 other commercial sponsors
underwrite the program coopera-

of

list

NBC

Warner

ad-

™

wa^

vertisers

about by ASCAP,
and
other music copyright holders, he
urged stations to get behind the
Duffy Copyright Bill and press for
its enactment at the current ses-

using...

I

sion.

"Warner Bros."

said the letter,
"weren't satisfied with their share
of the
forced contracts, so
now they want broadcasters to sign

ASCAP

a contract with them to pay and
pay. Who knows but what Warner
Bros, and ASCAP got together in
advance and planned this additional raid on the funds of radio
stations? Broadcasters are being
harassed from every angle to sign
these contracts or quit broadcast-

D.E.(Plug)Kendrick
V. P. & General Mgr.
Nationally by

Represented

WILLIAM G.RAMBEAU COMPANY

ing."

San

Chicago

Francisco

BUYING BALTIMORE and
MARYLAND, Then Check
The STATION Which

Waddill's letter to Broadcasting,
"is our first step toward assisting
in the present music problem."
Reflecting the feeling evidently
typical among broadcasters over
the current contingency was a letter sent New Year's Day to all
broadcasters by James R. Curtis,
president of KFRO, in Longview,
Tex. Declaring the radio business
is becoming a football to be kicked

Has the greatest power

N

A
T

R

RESTRICT - O - PADS
(Trade-Mark)

A

A

convenient and fool-

proof item which
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Has
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give close merchandising and

McNALLY'S SERVICE
Wash., D. C
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publicity cooperation
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Has

1060 KCS.
1

C

the clearest signal

its

a lesser cost per

1

,000 families

its .5 millivolt line

an acknowledged dealer acceptance

proven consumer acceptance

THEN you NEED

Prices, postpaid:
.$6.00
500 or more. .$5.50 per

showmanship

Receives the greatest amount
of revenue from local dealers

standards.

Per hundred.

WUkinsbure, Pa-

3]
[S

m Has
m Has

.

tion penalties while
maintaining best record-

program

local

Carries more national spot advertising

within

—

ed

Is first in

.5 millivolt line

permits Station use of
recordings restricted only
Check
on one side
your record library with
safe
once
be
these
always against restric.

m
m Has
ffi

jj^l

ho

a

Broadcasters, who
on Jan. 3 organized the Associa-

.

,

for

network are

tively.

Broadcasting
Transcontinental
System, which has as its original
objective the setting up of a wax
chain and time-selling organization
for independents, on Jan. 7 released
a partial catalog and order blank
of transcribed musical compositions
available to stations. Mr. Baldwin

month had

PLANS
state

stated there

it is

have been several. Warner has set
up a "spotter" organization in most
cities to check on infringements.
Ironically enough, one of the

last

Oklahomans Organize

"This music activity," said Mr.
ear

-oeked

,j

Patents Committee which minced
no words in its report last session
challenging the arbitrary powers
vested in the music combines under
the existing law, is regarded as essential for eventual solution of the
copyright issue.
No official action on infringements has been taken by Warner

0,000

WATTS

WBAL

BASIC

NBC BLUE

National Representatives

HEARST RADIO

NEW YORK CHICAGO
SAN FRANCISCO

M-
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barrassment and to confront us wit
consummated agreement with th^

Network -Warner Letters

j

a

Shorts for Warner

(Continued /?-om jmge 7)
Bition owned or controlled by" you
& Sons, Remick Music Corp., T. B.
may be given, does not furnish us any Harms Co., and New World Music
aid in determining what compositions
Corp., containing self-serving declarayou purport to control. We regard
tions and self-serving conclusions of
your failure to furnish us the necessary information with reference to
such purported withdrawal as calculated to entrap us into copyright violations, and put you on notice that
we will raise such defense in any action

which you may bring against

THOUGH
may

be at odds with the
broadcasters over copyright,
notably with the networks,
that has not deterred its subs i d i a r y
Vitaphone, from
signing 12 leading announcers and commentators for a
series of movie "shorts" to be

law, has been received.
note particularly the use to
which you intend to put your letter
by the significant statement in it that
you intend to make it a part of the
complaint or moving papers in any
action you may bring against us. The
fact that your letter contains so many

We

us.

Damages

will not be wholly determinable, nor wholly compensative, for
the injuries which will be suffered by
us because of your purported withdrawal from the American Society of
Composers, Authors & Publishers, and
because of your
threatened
suits
against us for copyright infringement.
shall hold you to account, however, for such damages as may be determinable, and we expressly reserve
against you all rights and remedies,
equitable as well as legal, which may
accrue to us, or to which we may be
or become entitled by reason of your
course of conduct. We also put you
on notice that we shall, at our option,
make this letter a part of the complaint or moving papers in any action
which we may bring against vou.
Mr. Starr's reply to CBS:
Your letter of Dee. 31, 1935, addressed to Harms, Inc., M. Witinark

,

titled

James Wallington, Kenneth
Roberts, Gabriel Heatter, H.
V. Kaltenborn, Howard
Claney, Harry von Zell, Paul
Douglas, Harlan Reed, John
S. Young and Don Wilson.

your attention to the facts which actually exist.

You state that we have "purported"'
to withdraw from the American Society of Composers, Authors and Publishers as of Dec. 31, 1935. Not only
have we withdrawn, but the American
Society
has
acknowledged publicly
that fact, as well as the fact that our
musical compositions have been withdrawn from the repertory of the Society.

We,

the corporations to which your
has been addressed, and each of us denies, that
it is a party to or in any wise obligated by any present contract between
letter of Dec. 31, 1935,

Our Own United

States. Those signed include
iMilton Cross, David Ross,

mis-statements of facts with which
you should be familiar, as to make
irresistible the conclusion that the misstatements were intentional, renders it
advisable, in our judgment, to call

We

Warner Brothers

to

You chose not
consummate those negotiations but,

notwithstanding the pendency thereof,
and without our knowledge, you entered into an alleged renewal contract
with the American Society after full
knowledge on the part of your executive officers and counsel of the fact
that our assignments to the American
Society terminated Dec. 31, 1935. and
of our intention not to renew them,
and further of our intention to resign
from the American Society at the end
of the year 1935, and with full knowledge of the fact that no person, firm
or association could in any manner
commit us to any contractual obligation effective after or beyond that
date.
Your alleged renewal agreement
with the American Society, according
to our information which is corroborated by your counsel, was signed
with an extraordinary unexpectedness
and alacrity on the eve of the com-

The Standard Advertising Register
provides you with a Hst of about 9,500
advertisers, giving complete information

regarding personnel, agency, time

year advertising budgets are
types of advertising
other data that

is

of the

made

mencement of the Government Equity
Suit against the American Society.
For upwards of two months prior to
June 4. 1935, the date when you say
that the agreement was signed, we

had been negotiating with you regarding a separate licen.se to you for the
use of our musical compositions. Notwithstanding that fact, we were not
accorded the usual business courtesy
of being informed of your discussions
and negotiations leading to the alleged renewal agreement. On the contrary, your activities were such as to
lead to no other conclusion than that
your purpose was to cause us em-

up,

media used and

of real

value in sales

for

BROADCAST

promotion work.

POLICE

Write our nearest
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office
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National Register Pub. Co.
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St.
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Low Temperature
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in

Coefflciont

precision
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air-gap crystal
holder with
micrometer adjustment of upper plate.
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and such purpose on your

.

FREQUENCY MEASUREMENTS

Precision

Measurements. Twenty-four-

hour service.
Single Measurement

Once-a-week
Frequency

$1.75 each

Measurements

$5.00 per month
Adjustment Service
$3.00 per hour

CCLIPMENT COMPANy
7S0J

BALTIMORE

•

KANSAS

CITY,

MO.

part.

not

a fact that all of th<i
authors and compo.sers of our work
have continued their membership Iil
the American Society and, further, it
is not true that the Society claims
for any reason whatsoever, to have
the right to license you to perform|,
the works published or copyrighted by
our companies. Under our respective
agreements with the Society, we hadj
the right not only to withdraw from'
membership but also to withdraw our
musical compositions from the Socie
ty's repertory, and the Society has
given notice of our withdrawal from
its membership and also of the withIt

is

drawal of our works from
the American Society and the signatories to your letter or any of t'hem.
No person, firm or association at any
time had authority to act for us or
any of us in entering into any agreement with you or any of you, for the
period beginning Jan. 1, 1936. You
and your respective executive officers,
and counsel, prior to the date when
you state you renewed your contract
with the American Society on June 4,
1935, were in negotiation with us
looking to the acquisition separately
from us of licenses in respect of our

musical compositions.

Complete, Accurate Data
on Your Prospects

Society, and thereby to seek to detei
us from carrying into effect our declared intention not to renew our ar
rangements with the Society at the
conclusion of the year 1935. The predicament of which you now complain
is the direct result of such activity

its

reper-

tory.

As

aforestated, all licenses held by.

you for the use of our musical compositions terminated on Dec. 31. 1935
and were not extended beyond that
date, and there is, therefore, no contractual relationship existing between
us. Furthermore, we and each of us
have duly registered in the Copyright
Office at Washington, D. C. all our
publications and have published such
compositions with their copyright im-i
prints thereon together with all in-'
formation necessary for you to pro-j
tect your interests. Therefore, we do
not recognize that any burden rests
upon us to furnish you with a list
of our copyrighted compositions and,
regard your charge that our failure
furnish the information requested
calculated to entrap you into copyright violations or to cause you to act:
at your peril on and after January 1,
1936, as wholly unwarranted.
Irrespective of whether or not your
reference to "questions in dispute between the Society" and ourselves is
relevant, we are confident that if and
when such questions arise, we shall
be able to dispose of them in a more
orderly manner than you have chosen
in attempting to intimidate us by your
to

is

imder reply. Moreover, we do
not recognize that there is any obligation upon us to render available to
you copies of private contracts between ourselves and composers and
authors. We have taken the position
of which you have been advised, based
upon our contractual rights and our
rights under the copyright law and
there is nothing contained in your letter which in any way changes our
views or suggests to us that we should
recede from that position.
letter

Letter of

NBC

NBC's letter (signed by Richard C.
Patterson Jr., executive vice president) to Warner:
This will confirm the oral request
which we have made from time to
time that

we

be furnished with a

list

of the musical compositions referred
to in your recent announcement that

you have resigned from the American
Society of Composers, Authors and
Publishers as of Dec. 31, 1935, and
that you claim the exclusive right to
license the performance, on and after
Jan. 1, 1936, of musical compositions
owned or controlled by you.
As you know, we have for many
years held licenses from the American Society of Composers, Authors
and Publishers to broadcast musical
compositions copyrighted or composed
by members of the Society, which licenses were, in June, 1935. extended

We

to and including Dec. 31, 1940.
are advised that the rights acquired
by us by virtue of such licenses include the right to broadcast, during
the terms thereof, musical compositions published by you, and, accordingly, do not recognize the validity of
the claim which you now assert.
Nevertheless, your threat to enforce your claim by actions for injunctions and damages
under the

Copyright

BROADCASTING

•

Law

has made

it

seem

in-.

January 15, 1936

j

^1 ijvisable, for the present at least, as
matter of business policj', to asjime the risk of broadcasting musical
pmpositions affected by such claim,
btwithstanding the provisions of our
j

agreements,
[t is, however, necessarily impossifor us to identify the particular
impositions of which you claim ow-n-^hip or control.
You have been a
Iljti'mber of the American Society of
'j]Kiniposers, Authors & Publishers for
j^ltany years, during which period the
isic published by you has been periled to be grouped by the Society
a part of the great body of music
er which the Society has consistentr;ense
,

i

\

exercised licensing rights. Because
ur contractual relationship with you
"I
been only through the Society, we
T tivee in the majority of instances not
-en
aware whether or not you
aimed ownershii) in or control over
lusieal compositions broadcast

by

us.

Under the circumstances,

therefore.
'^'^
^ish to make this formal protest
ainst your refusal to furnish us the
^quested information, for the avowed
^'urpose of having us proceed at our
J.'eril in broadcasting musical eompovirions on and after Jan. 1, 1936, and
?iterate our request that you furnish
forthwith a list of all musical
's
'ompositions which you claim are
wned or controlled by you and which
^!

t
,

Du claim cannot

January
from you.

after

,|^iid

r'^Pt-ense

performed on
1936, without a

be
1,

is.
of course, our intention to
you responsible for any damages
'"J'';hich may be sustained by us by rea*
of your acts in connection with
*'-*usical compositions which you claim
own or control, and to take such

It

old

iou as may be necessary or approate for the protection of our rights
ider our license agreements with
:e American
Society of Composers,
luthors and Publishers.

Response by Mr. Starr

STARR'S

TR.

reply:
hereby acknowledged of
pur letter of Dec. 31. 193.5, addressed
_[k me as President of Music PublishHolding Corporation, for and on
;

Receipt

is

'half of its subsidiaries named in the
I know of
no oral request

..

-;,tter.
jiade
j,

by you that you be furnished

ith a list of the musical compositions
-ferred to in our recent announee,^jent of resignation from the Amerof Composers, Authors
-ij^an Society
.

ij.

^ad Publishers.
^> We, of course, are familiar with the
^LCt that for some period of time you
.'jj'ld licenses from the American
So-

/ety of Composers, Authors and Pub,shers to broadcast musical eomposij|
jjlfons. including tho.se of our subsidiries. which licenses expired on Dec.
jV

We have been informed
you undertook to enter into a
irther agreement with the American
oeiety of Composers, Authors and

1,

1935.

jat

'

pj

.Vnblishers purporting to extend the
lenses which terminated on Dec. 31.
33.5, for a further period of five (5)
=ars.
^

Prior to the date

when you

entered

into this

further agreement with the

American Society, which you state
was in June 1935, you were in negotiation with us looking to acquiring
separately from us licenses in respect
of musical compositions of our subsidiaries.
You choose not to consummate those negotiations but notwithstanding the pendency thereof, you entered into the further agreement with
the American Society referred to, after full knowledge from us of our intention to withdraw from the Society
at the end of the year 1935 and that
we were willing to proceed to negotiate with you for the use of our
music after that date.
In view of the fact, therefore, that
commencing with the period .Jan. 1,
1936, there exists between us no contractual relationship
a situation of
your own choosing we do not recognize that any burden rests upon us
to furnish you with a list of our copyrighted publications. All of those publications have been
duly registered
with the Copyright Office at Washington and every printed copy contains
thereon all of the necessary information to give you or anyone else notice
that we are the copyright proijrietors
and to enable you to avoid the use
thereof without previous licenses from
us.
Any imputation that the failure
to furnish further information for the
puriiose of having you proceed at your
peril after Jan. 1, 1936, is entirely

—

—

unjustified.

We

note the advices which you say
you have received, as set forth in the
second paragraph of your letter. These
advices in your opinion and in that
of our counsel, are unsound, particularly in the face of the fact, as stated
above, that for a long time i^rior to
.June 1935, it was known to your organization and widely and continuously publicized that after Jan. 1,
1936, our subsidiaries would no longer
continue as members of the American
Society of Composers, Authors and
Publishers.
This notice of intention to resign
from the American Society and to
withdraw the w-orks of our companies
from the repertory of the Society, was
given in good faith, voluntarily and
without legal or contractual obligation.
We preferred to give this advance notice, in order that intending
of
users might avoid infringement
copyright, rather than to wait until
such infringement might occur and
then institute suit for injunction and

Products on CBS
AFFILIATED PRODUCTS Inc.,
Chicago will return to CBS this

H. C. Connette
CONNETTE, 53, producf on
manager for MacGregor & Sollie

Affiliated

San Francisco transcription
producers, died in Los Gates, Cal.,
Jan. 10, after a prolonged illness.
Connette, nationally known in radio as the writer of "Memory
Lane", heard over NBC from San
Francisco for approximately five
years under his supervision, joined

month with two shows. The
Romance of Helen Treyit, will

H. C.
Inc.,

MacGregor &

Sollie in July, 1935,

coming from KYA, that

city,

where

he was continuity writer and producer. He resigned from NBC Jan.
23, 1933, after five years. A graduate of Hobart College, Geneva,
N. Y., he worked on newspapers
all over the United States, leaving this country later to carry on
his
journalistic work in China.
Connette wrote his first radio continuity in Shanghai, where he was
telegraph editor and read d'spatches over a radio station. To
relieve the monotony of a half hour
of straight news broadcasting, he
introduced musical selections and
continuity.

NBC

engaged him by

mail and Connette traveled

way from China
work's San

all

join the
Francisco studios.
to

the
net-

ARTHUR GERBEL Jr., formerly
with the Foster & Kleiser and the
Gunther - Bradford Agency, Chicago, has been named manager of
the sales staff of KOMO and KJR,
Seattle, handling food and amuse-

on 17 CBS stations Jan. 20, Mondays through Fridays, 11:15-11:30
It is now a
a. m., for 52 weeks.
spot program on WGN, Chicago.

The program will be in the interest of Edna Wallace Hopper's cosmetics. The second series will promote Louis Phillippe products over
39

CBS

stations starting Jan. 22,

Wednesdays, 7:15-7:30 p. m., with
rebroadcast 11:15. The sponsor is
said to be contemplating two more
programs to begin shortly. Blackett - Sample - Hummert Inc., New
York, placed both accounts.

FOUR

15 - minute novelty studio
programs during the week of Jan.
20 have been purchased over WOR,
Newark, by the National Association of Engine & Boat Mfrs., New
York, to promote the 1936 motor

boat show, account being handled
by Wortman, Brown & Co., Utica,
N. Y.

WFIL

adelphia

Only Philadelphia

outlet

for N. B. C. Basic
Blue Network

560

Kilocycles

1000 Watts

ment accounts.

COVERAGE
30%
GREATER!

NOW

damages.
We have made and make no threats,
we do not expect that the compositions of our companies will be
used by you or any other person,

but

corporation in violation of
This statement was made to
you when I was in your office for the
purpose of trying to negotiate a propfirm
law.

or

er basis for the issuance of a license
to you.
I then stated that if no basis
for the issuance of a license could be

agreed

upon,

we

expected

that

our

music would not be used.
That is our position today.

ittt

up

GEORGE W. HOOVER, M.

S„

M. D.

Formerly Chief Drug Control U. S. Department of Agriculture and for many years engaged in the enforcement
of the Federal Food and Drugs Act.

CONSULTANT

Drugs

— Medicine — Cosmetics — Foods

Label and Formula Requirements

RADIO ADVERTISING CONTINUITY
Consultant to drug and food manufacturers and
advertisers for the past eight years on labels, advertising, formulas and technical control of drugs,
medicines and foods subject to

REQUIREMENTS OF FEDERAL AND STATE LAWS

heart
^ MAHAbosom the
bulges with

r\

is in

wlio.se

of a nation.

of the middlewest
the foodstuffs

WOW

And. from Omaha.
with
its new power of 5,000 watts dominates this
vast empire. The field is fertile
your
harve.st certain ... if cultivated through
.

.

.

WOW.

JOHN BLAIR

Xew

CO., Representatives

York, Chicago, Detroit, San Francisco

Shoreham Building

Washington, D. C.
Telephone District 1169
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ON THE

N.B.C.

first,

start

RED NETWORK

;
;
;

:

.

—

.

1

FEDERAL COMMUnTcATIONS COMMISSION
—^—^^—i
JANUARY TO JANUARY
INCLUSIVE

—

.

.

JANUARY

10
trans,

site

— Park.

Modif.
Atlanta
CP
approving antenna grantCP.
WMBD, Peoria Modif. CP antenna,
trans, sites
change equip., extend commencement.

Selma,

change

equip.,
ed license for

;

—

;

—
use old 10 kw
main trans.
KPOF, Denver—License CP new trans.,
change equip.
WCAE, Pittsburgh—License new equip.,
WJR,

Detroit License
trans, as aux. same site

N

increase to 1 kw
5 kw D
granted license for aux., granted auth. antenna
:

measurement.

— License

Mich.

Lapeer,

new

equip.

WJAX. Jacksonville, Fla. —License for
CP change equip., increase to 5 kw D.
KABC, San Antonio—License for CP
change equip., increase to 250 w D.
KIUP, Durango. Col. License for

w

1370 kc 100

station

CP

unltd.

—

Cedar Rapids. la. Consent vol.
assignment license to Iowa Brdcstg. Co.
KSO. Des Moines Same.
WMT,
a t e r 1 o o Modif. exp. auth.
change equip. 1 kw N directional 2%

—

W

kw

—

D.

WOW,

Omaha; KQV. Pittsburgh—Auth.

antenna measurement.

WSAI,
move

— CP change equip.,
York — Auth. transmit se-

Cincinnati

trans, to Cincinnati.

New

NBC,

lected recorded

programs

CJOR, CFAC,

to

CJOC, CJCA.

NEW,
NEW,

Springfield, 111.— CP pickup

News

Evening

exp. 100 w.
NEW, Kosiusko, Miss.

Assn.

—CP

2

w.

gen.

—CP exp. 100 w.
gen. exp. 50 w.

NEW. Memphis —CP
SPECIAL AUTHORIZATIONSKNOW, Austin, KFKB, Sacramento;

WSMB, New

Orleans, temp. auth. operate

without freq. monitor
KIRO, Seattle,
granted extension temp. auth. 710 kc 500
w unltd. KGA, Spokane, granted extension temp, auth.- 5fl-w trans.; KHQ, Spokane, same
WMBF, Miami, granted extension temp, antenna WMBC, Richmond,
Va., extension spec, hours
WKAR, E.
Lansing
WWJ, Detroit, granted temp,
approval operate without freq. monitor
WIBA, Madison, granted temp. auth. reduce power to 500 w N non-directional
pending construction.
;

;

;

;

;

;

SET

HEARING — NEW,

FOR

Wol-

verine Brdcstg. Co., John E. Fetzer, Ann
Arbor. Mich., CP 800 kc 1 kw D NEW,
Star-Chronicle Pub. Co., St. Louis, CP
1250 kc 1 kw unltd.
NEW, Times Dispatch Pub. Co., Richmond, Va.. CP 1500
kc 100 w unltd, NEW, W. T. Knight Jr.,
Savannah, CP 1310 kc 100 w unltd. NEW,
Douglas G. Doozer & Jack Richards,
Brunswick, Ga., CP 1420 kc 100 w D
NEW, Gomer Thomas, Bellingham. Wash.,
CP 1420 kc 100
unltd.
NEW, B. A.
Thompson, Santa ruz, Cal., CP 1310 kc 100
w
250 w D unltd.
NEW, Springfield
Newspapers Inc., Springfield, Mo., CP
amended 790 kc 1 kw D
NEW, Hunt
Brdcstg. Assn., Fred Horton, Greenville,
Tex., CP amended 1200 kc 100 w D
WIOD-WMBF, Miami Beach, CP change
equip., move trans. 3 miles
WCOL, Columbus, CP change equip., increase to 250
w D WLBL, N. Ellis, Wis., CP change
equip., increase from 2% to 5 kw D
;

;

:

;

w

;

N

;

;

;

;

WSBT,

equip,
1360 to
1 kw,
ltd. :

Bend, Ind., CP change
directional antenna, change from
South

1010 kc, increase from 500

move

w

to

change hours to unWELI, New Haven, modif. license
from 900 to 930 kc from 500 w D to 250

w N

trans.,

w

WEHS,
w

500
D unltd.;
Cicero, 111.,
applic. modif. license to 250
D, change
antenna
Cicero, CP amended new
equip., vertical radiator, increase 100 to
250
D;
Continental Radio Co.,
Columbus, CP in docket amended re
equip. 1310 kc 100
unltd. ;
John
E. Fetzer, Saginaw, Mich., CP in docket
amended to 630 kc 1 kw D KFPM, Greenville,
Tex., CP change equip., increase
from 15 to 100
D;
Ralph E.
;

w

WHFC,

NEW,

w

NEW,

;

w

NEW,

CP in docket amended
w; KFOX, Long Beach,

Smith, San Diego,
to 1200 kc 100
Cal., applic. vol.

Nichols

assignment license from
Inc. to Hal Nichols

& Warinner

Inc.

ACTION ON EXAMINERS' REPORT-^:

—

KGKB, Tyler, Tex. Granted modif. license for spec, to unltd. D, spec.
LS
to 8 p. m., 1500 kc 100 w, sustaining Examiner Walker.

Page 50

—

—

—

—

—

—

CP

1500 kc

—

w

100

sustaining Ex-

unltd.,

aminer Hyde.

—

WMT,

Eugene DeBogory & Mildred End/b Dallas Brdcstg. Co., Dallas De1500 kc 100 w D spec. N, reversing Examiner Walker.
NEW, Eugene DeBogory, d/b Paris
Brdcstg. Co., Paris, Tex. Denied CP 1500
kc 100 w D, reversing Examiner Walker.
NEW, Centennial Brdcstg. Corp., Dallas
Denied CP 1200 kc 100 w unltd., sustaining Examiner Walker.
NEW, Eugene DeBogory, d/b Brownsville Brdcstg. Co., Brownsville, Tex.
Denied CP 1370 kc 100 w unltd., sustaining
Examriner Walker.
NEW, Eugene DeBogory, owner Denton
Brdcstg. Co., Denton, Tex.
Denied CP
1420 kc 100 w D, sustaining Examiner
Walker.
WQDM, St. Albans, Vt.—Remanded to
hearing docket.
NEW. Wm. A. Schall. Omaha Denied
CP 1500 kc 100 w unltd., sustaining Examiner Hyde.
NEW, W. R. Cramer, G. A. Anderson,
d/b Omaha Brdcstg. Co., Omaha Denied

CP

nied

:

new

13,

glish,

.

APPLICATIONS GRANTED
WWJ, Detroit—Modif. CP
Myers & 8th Mile Road, Oak

WMPC,

2

NEW.

Decisions

WHBB.

(Broadcast Division)

N

NEW, F. N. Pierce, Tyler, Tex.—Remanded hearing docket.
NEW, Mountain States Brdcstg. Corp.,

—

Salt Lake City
Dismissed with prejudice
applic. CP 550 kc 500
unltd., sustaining

w

Examiner Seward.

—Granted modif.
N & D 890 kc

WGST,

Atlanta

license

500 w to 1 kw
unltd., sustaining Examiner Seward.
WROK, Rockford, 111. Granted modif.
license from Sh-WHBL to unltd. 1410 kc
500 w. sustaining Examiner Seward.
NEW, Pat
h i t a k e r , d/b Tampa
Brdcstg. Co., Tampa, Fla. Dismissed with
prejudice applic. CP 1370 kc 100 w unltd., sustaining Examiner Bramhall.
NEW, D. B. Sutton, Miami Dismissed
with prejudice applic. CP 1210 kc 100 w
unltd., sustaining Examiner Bramhall.
WJJD, Chicago
Reaffirmed grant CP
move trans, to Des Plaines, 111., sustaining

—

W

—

—

—

Examiner Walker.

ACTION ON CASE HEARD BY COM.

BROWN — KFBI,

Abilene, Kan., granted
renewal license 1050 kc 5 kw ltd., reversing Com. Brown.

MISCELLANEOUS — WDRC,

approved modif. license

W.

Bluefield,

ed

new

to 5

:

and grantmove locally
power with-

Va., reconsidered

applic. CP as amended
equip., applic. increased

drawn

Hartford,

kw D WHIS,

WKRC,

Cincinnati, denied reconsideration applic. modif. license
KGKO,
Wichita Falls, Tex., protest grant applic.
move trans, to Fort Worth, filed and withdrawn by Temple. Okla., C of C, reinstated; KIT, Yakima, Wash., denied reconsideration action setting for hearing
applic.
vol.
assign.
Valley
license
to
Brdcstrs. Inc.
WHDL, Glean, N. Y., denied
reconsideration
and grant applic.
transfer control to Olean Times-Herald
;

KFKA,

WCAE, Pittsburgh
—GrantedGreeley,
extension
period.
WOW, Omaha—Granted extension temp,
auth.
kw (12-31).
KGDY, Huron,
D. — Granted temp,
auth. spec, hours (1-3).
— Granted temp,
KGEK, Sterling,
auth. spec, hours
12-27
WCAU, Philadelphia — Granted temp,
auth. use aux. trans, as main (12-27).
WKAR, E. Lansing, Mich. — Granted
temp. auth. spec, hours (12-31).
WNAD, Norman, Okla. —Granted temp,
auth. spec, hours (12-27).
WSOC, Charlotte, N. C. —Granted temp,
auth. operate without
monitor
Col.

;

test

5

S.

Col.

)

(

Corp.
W6XKG, Ben S. McGlashan, Los
Angeles, granted license for CP gen. exp.
100 w.
;

RATIFICATIONS

WFAM,
tension

—

South Bend, Ind. Granted extemp. auth. Simul. -

(12-20).

KECA,
temp.

Los Angeles

w

250

auth.

portable

(12-21)

WHIS,

temp,

auth.

WIS, Columbia,

C.

S.

N

extension
1430 kc

Va—Granted

W.

Bluefield,

tension
temp.
(12-20).

WWAE

— Granted

extransmitter

— Granted

temp,

560 kc 1 kw
5 kw D non-direc(12-19).
WWJ, Detroit Granted extension temp,
auth. temp, antenna (12-26).
WCBD, Waukegan, 111. Granted extension temp. auth. use studio at Zion, 111.,
as main studio (12-20).
KSCJ, Sioux City, la. Granted extension temp. auth. LS-8 p. m. (12-20).
WDBO, Orlando, Fla. Granted exten(12-23).
sion temp. auth. added 750 w
Granted exWJEJ, Hagerstown, Md.
tension temp. auth. 50 w spec. (12-20).
WINS, New York Granted temp. auth.
spec, hour (12-31).
Granted temp,
WLBC, Muncie, Ind.
auth. spec, hours (12-20).
auth.

tional

—

—
—
—

—

N

—

—

WAPI-KGGF,

move

studio

locally

—

Mutual Brdcstg. System Granted modif.
auth. exchange programs with CKLW.

APPLICATIONS

DISMISSED

— NEW,

Broadcasters of Penna. Inc., Erie. Pa.,
dismissed request applicant
NEW,
;

Springfield Newspapers Inc., Springfield,
Mo., same; WPTF, Raleigh, N. C, same;
NEW, John E. Fetzer, Kalamazoo, Mich.,
same.

WKBV,
Ind.;

Richmond, Ind.;

WOW,

Omaha;

KPOF,

Gary,

Denver;

WBAL

t

m. and unltd. fror

RETURNED — KILL

Little Rock, Ark.,
2060, 2790 kc.

modif.

a

to

license

JANUARY

APPLICATIONS DENIED—NEW, Hu-

WFBR,

7

CP changil
increase aux. power, to increas i
rated carrier power from 500 \
Baltimore— Modif.

|

frea., power, time, amended re
site to Bustleton Ave., Castor

1

Harold F. Gross, Edmund CT
Shields, Saginaw, Mich.
CP 1210 kc 104

—

w N 250 w D unltd., facilities of WJIl
if latter's applic. 1010 kc is granted.
NEW, Ben S. McGlashan, San Diego-'
CP 1210 kc 100 w D.

JANUARY
NEW,

same.

'

,

1

NEW,

5

j

10

5

;

Fla.,

/

transmitte
Highlands

Pa.

bert H. Hall, Erie, Pa., denied as in default
NEW, A. O. Jenkins, Jacksonville,

Power City Brdcstg. Corp., Nt

Falls. —CP 630 kc 250 w D.
NEW. NBC, New York—CP exp. 177mg. 15 w.
W2XK, New York—CP increase from 2.ii'.

agara

Examiners' Reports

.

.

.

NEW,

Leon S. Packard, Lewis Stebbins,
Alden C.
Packard,
d/b
Valley
Brdcstg.
Co.,
Pomona, Cal. —-Examiner
Hyde recommended (1-174) that applic.

CP

1160 kc 250

NEW,

w D

be denied.

Golden
Empire Brdcstg. Co.,
Redding, Cal. -Examiner Dalberg recommended (1-175) that applic. CP 1200 kc
100 w unltd. be granted.
KEPY, Spokane Examiner Hill recom-

—

—

mended
from

1

Wis.

—

NEW,

that

applic.

CP

change

kw

5 kw LS be granted.
Wisconsin Brdcstg. Co., Oshkosh,

recommended

Examiner- Bramhall

CP

that applic.

(1-177)

w LS

(1-176)
kw to 1

1310 kc 100

w

250

unltd. be denied.

New, E. L. Clifford. Pottsville. Pa.—
Examiner Dalberg recommended (1-178)

CP

that applic.

w D

580 kc 250

be denied.

to 15

kw.

J

—
change visual

W2XF, New York CP
to 12

kw,

NEW,

Radio

increase from
transmitter.
01
Service Corp.

Air

—

gen. exp. 10 w.

NEW, Saginaw Brdcstg. Co., Saginaw
Mich. —CP 1200 kc 100 w 250 w D spec.;
amended

omit prev. amendment.

to

NEW,

C. Lowe & Clara A. Lowc.fv
DuBois, Pa. CP 850 kc 250 w D, amend-led to 1210 kc 100 w, move trans, locally.
WPFB, Hattiesburg, Miss. License CI'

Harry

—

—

equip.,, hours, move trans.
Metropolis Co., Jacksonville, Fla
unltd., amended t
1200 kc 100

change

-

NEW,

—CP

w

1310 kc.

—

KIUN, Pecos, Tex. Modif. license fron
1420 to 1310 kc.
NEW, Charles E. Wilkinson, Masoi
City, la.
CP 1370 kc 100 w unltd., amend
ed re trans, site.
KHQ, Spokane CP increase from 1 kv

—

Applications

.

.

JANUARY

.

Boston

Co.,

etc.

amended

NEW,
w

State Capitol Brdcstg. Assn., R.
CP 1120
B. Anderson, pres., Austin, Tex.
1 kw D spec, directional.
Vol.
assign,
Birmingham
WSGN,
license to Birmingham News Co.

NEW,

KWKH, Shreveport. La. — Extension
auth. 1100 kc unltd. directional N.
WBOW, Terre Haute — License for CP

change equip., increase power.
WEDC, Chicago Modif. license re hours.
W9XAF, Milwaukee Renewal license.
WIOXFZ, Don Lee Brdcstg. System

— —

License for CP gen. exp. portable.
Consent
KVOS, Bellingham. Wash.
transfer control to Rogan Jones.

—
RETURNED — KIUN,

APPLICATION
Pecos, Tex.,
1310 kc.

modif.

license

JANUARY

from 1420

to

WMFF, Plattsburg, N. Y.—Modif. license
D to 7:30 p. m. 100 w N.
WBNY, Buffalo—Modif. CP trans, site

Eagle St.
WFVW, Brooklyn Transfer control to
Brooklyn Council, Kings County Dept. of
N. Y. Veterans of Foreign Wars, 51

to 154 E.

—

common

stock.

exp. auth.
— Extension
S-WTIC
daily Simul. 1060

Baltimore

to

KTHS

LS

to

trans,

locally

Christina M.

NEW, Howard

G.

DeLong & Maurio

Los Angeles

E. Kennedy,
100 w.

—CP

APPLICATION RETURNED

Austin,

Tex.,

spec.

exp.

1330

gen.

exp

— KNOW
kc

250

change equip.

9

to
p.

LS Hot
m..

Springs, Ark.,
synchronize with

760 kc 21/2 kw to 8-1-36.
Elmira, N. Y. Extension
D to LS New Orleans.

—

WESG,

—

Hormel Soup on CBS
HORMEL & Co., Austin

GEO. A.

Minn. (Hormel soups and chile coi
carne) will inaugurate a new se
ries on a special Midwest CBS net

work Jan. 20, Mondays, 8-8:30 p. m
(CST). The program, yet unselect
ed, will originate from WCCO, Min

and is contracted for ai
period of 13 weeks. Station:

neapolis,
initial

this special network
Chi
besides WCCO, are:
cago; KENT, Des Moines;
KSCJ, Sioux City
Davenport;
KFAB, Lincoln; and KMBC, Kans
as City. Batten, Barton, Durstin(
& Osborn Inc., Minneapolis, is han
dling the account.

comprising

WBBM,

WOC

4

from

WBAL,

move

Jacobson, d/b Val
ley Electric Co., San Luis Obispo, Cal.—
CP 1090 kc 250 w D, amended to 1200 kc

—

—

spec.

WJZ

amended

—

to 5 kw,
re equip.

to 920 kc.

kc 500

kc with

kw D

2

2

—CP change equip.
WNRI, Newport, R. I.—Modif. CP new
station to extend completion.
WDAS, Philadelphia—CP aux. trans.
NEW, Miami Valley Brdcstg. Corp.,
Dayton — CP gen exp. 100 w.
Oklahoma
NEW, WKY Radiophone
City —CP exp. relay 5 kw.
WTJS, Jackson. Tenn. —CP new equip,
WHDH,

auth. 850 kc

WIND,

APPLICATION

1060 kc

1040 to
simul.

to
p.

WMFD, Frederick, Md. —License for CI
new station.
WTEL, Philadelphia—CP change equip

WMFO, Decatur, Ala. —Granted temp,
operate without freq. monitor

—

equip.,

(12-21).

time from S-KRLD
LS, suspend until 8
then to midnight.

auth.
(12-27).

from

KNET,
CP change

auth. change from

exp.

max.

change from

•

w

exp. autt

—

equip,

—

(12-31).
Granted temp,
Francisco
portable 1230 kc (12-27).
Granted modif.
Palestine, Tex.

San

kw.

KRLD, Dallas Extension exp. autl
simul. WTIC.
KTHS, Hot Springs, Ark. — Extensici

(12-20).

sion exp. auth. 870 kc

KYA,

exp. auth
1040 kc, time fror

to

WREC, Memphis —Granted temp. auth.
temp, transmitter 1 kw D & N directional

shares

auth. 100

1

(12-20).

Coffeyville, Kan.— Granted
temp. auth. spec, hours (12-27).
KGHL, Billings, Mont. Granted exten-

—

— Extension

S-WBAL to simul. KRLD.
WKRC, Cincinnati— Extension

freq.

:

;

WTIC, Hartford
change from 1060

WJAR, Providence -Extension
auth. use added 250 w N.

exp.
spec,

JOHN
of

H.

MacDONALD, formerl;
New Yorl
Inc.,

Trade-Ways

marketing and management coun
sel, has joined NBC to supervist
installation and operation of a cos

He will report di
rectly to David Rosenbloom, NBC
vice president and treasurer.
record system.
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f CC Inquiry on"Fixmg"Charge Ordered;
investigation

by Congress Is Threatened

FACT-FINDING

investigation
allegations of "fixing" of broadsting cases is being conducted by
committee of five members of
Jlhe FCC, it was disclosed Jan. 10.
rrhe decision to investigate, reached
It
a meeting of the full FCC on
ne preceding day, grew out of a
"drunken" conversation
lieported
aid to have taken place in a
Washington hotel in November in
onnection with the competitive
Implications for broadcasting sta-

upper

,Hons facilities in

New York

ft ate.

At the behest

of

Chairman Ann-

Prall, the incident had been
(ivestigated by the Bureau of Investigation, Department of Justice.

fig S.

Numerous press reports

stated

I

'^mat the Bureau's agent had reorted that the whole incident grew
ut of a "drinking party", and that
he conversation was, in his opin-

wholly irresponsible,
i)n,
spite of this, however, the
ia'i In
^''CC majority decided at its meetig Jan. 9 to conduct the fact-findng inquiry. Chairman Prall and
fflfudge E. 0. Sykes, Broadcast Diision
chairman, were excluded
rom the committee at their own
jequest.
Dr. Irvin Stewart, vice
tiairman of the FCC, was named
'hairman of the investigating comaittee.
Other members are Paul
L.
Walker, Thad H. Brown, Norlijiian S. Case and George H. Payne.
Urges Congress Inquiry

IMMEDIATE

repercussion to
le
action was a blast from
^tapitol Hill threatening an inves-

•c

:'.N

FCC

"gatdon

charges of "playing
the communications

of

by

olitics"

agency.

was

It

in the

nature of a

revival of the "Mexican incident"
of last year when a delegation of
Congressmen, lead by Rep. Connery (D.) of Mass., protested
against an NBC broadcast of an
allegedly lascivious poem sponsored by the Mexican Tourist Bureau.
It was Rep. Connery who burst
forth Jan. 11 by styling the FCC
self - investigation as "an attempt
to cleanse the Commission before
Congress takes action". He said a
Congressional investigation into all
activities of the FCC would be requested at this session. If such an
inquiry were held, it presumably
would be before the House Interstate and Foreign Commerce Committee.

Feeling in Congress
IN THIS connection, it has been
obvious for months that certain
groups have been urging such an
investigation, particularly because
of Catholic groups
of protests
against the Mexican broadcasts.
A Congressional delegation of 16
which protested to the FCC last
session, about the incident, was
dissatisfied with the FCC report
which concluded that no punitive
action should be taken. Deletion of
the NBC stations which carried the
broadcast had been requested on
the ground that the Communications Act had been violated in that
the broadcast fell in the "obscene,
profane or indecent" class.
"Every bit of evidence seems to
indicate that the FCC is playing
the game of the big broadcasting
systems to the detriment of the
smaller ones, particularly the labor

Connery

stations,"

Mr.

"We want

to investigate the

await the conclusion of the FCC's
self - imposed investigation before
taking steps for a Congressional
inquiry.

Mr. E. H. Rietzke,
President of CREI
and originator of

What

tack the Congressional investigation plan would take is
problematical. It is known that a

the

group of Congressmen, up in arms
over the so-called "Mexican incident", have held meetings this ses-

Only good men can buckle down
hard work we expect of
whether it's homethem

gated

about

it

by

Department

The whole controversy grew

to

take

Write For
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and ACCURATE Frequencies
obtainable with

are

easily

dio

Service

Crystals

are

ground

to

an

.

.

Scientific

Ra-

because

they

.

accuracy

of

BETTER

than .01% before leaving our laboratory.

CRYSTAL SPECIALISTS
SINCE 1925

New Low Temperature

CoeflB-

eient Crystals are supplied in
Isolantite Air-Gap Holders in

550-1500 Kc. band. FreDrift guaranteed to
be less than 4 cycles per mil-

the

quency

lion cycles per degree centigrrade change in temperature.

50

Approved by Federal
C o m m u n ic ations Commission.

Two

Crystals___$90

VICE
124

JACKSON AVENUE

least I myself

Radio executives who require
the services of highly trained
engineers, are invited to obtain
detailed description of CREI
graduates who are now available to fill your most exacting
requirements.

Capitol Radio
ENGINEERING

over

PARK ROAD
WASHINGTON, D. C.

14th and

PRECISION

broad-

want

is

DUMMY-AXTENNA

to

RESISTORS

The General Radio Type 525

Resistor

is

the power

outdesigned for use in testing
put of radio transmitters as the resistive

FCC Annual Report
{Continued from page 39)
"this international broadcasting is

element of a

being greatly impaired by reason
of mutual interference. It is very
important, therefore, that agreements be made between the various
participating nations of the world
for the shared use of these frequencies during periods of time
when interference may be caused."
A sound engineering and economic
allocation of these frequencies, it
concluded, requires close cooperamutual agreements, and
tion,
treatise between the nations of the
world.

These
watts,

dummy

antenna.

resistors are rated to dissipate 100
to an accuracy of

and are adjusted

0.1 per cent.

They are available in 5 resistance
from 4 ohms to 600 ohms, and are
formly priced

at

sizes

uni-

$8.00.

For Complete Details Write
for Circular P-19-B

Manulaclurcrc

Every thins in Speech— Remote—
Tranicriptlon and Microphone

booklet

INSTITUTE'

Dept. B-1

Com-

HYATTSVILLE, MARYLAND
Send for our price list and

el

Equipment

GATES RADIO & SUPPLY

B-162

yoy WANT

IF

declared.

University Park

Dept.

Catalog

out of the application of the Knox
Broadcasting Co., for a new re(Contimted on page 52)

bring about that at least 50% of
all radio time be allocated to nonprofit-making enterprises. The investigation will be conducted purely on a fact-finding basis."
As Broadcasting went to press
Jan. 13 it was indicated that Mr.
Connery would be disposed to

GATES

FREE

GOOD MEN

casting facilities.

"The

.

Radio

mission's method of operating. If
the Commission is just playing
along with the big broadcasting
companies, I personally am in favor of abolishing it to permit the

government

.

.

study or residence training in
Engineering.
Practical
Results have justified our bid
for Radio's better men because,
we're respected, and so are our
many graduates who found out
that Technical Training pays.

has irked many members
Congress, in addition to the

agents.

WANT

to the

What

understood, sent to the FCC a letter propounding a series of questions about FCC actions on broadcasting, but after several weeks
had not received a reply.
While it had been reported that
the Department of Justice concluded its investigation on the "fixing" charges, as late as Jan. 13 it
was learned that certain persons
implicated in the Willard Hotel
conversation
had been interro-

PractietU

GOOD MEN

theme.

"Mexican incident", it is reported,
has been the failure of FCC members to respond promptly to correspondence and to inquiries. Rep.
Wigglesworth (R.) of Mass., it is

thorough

in

Engineering.

• WE

sion to discuss the course of procedure. Their plans had not crystallized at the time the disclosure
of the FCC self-imposed investigaThat, however,
tion was made.
opened an opportunity for them, it
is believed, and Mr. Connery made
his public announcement.
It is believed a House resolution,
requesting an inquiry later will be
offered. Alleged playing of politics
on the FCC is talked of as the

of

first

course

Radio

GENERAL RADIO COMPANY
30

State Street

Cambridge, Mass.

CO.

QUINCr. ILLINOIS

|)«fittary

15,
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FCC "Fixing"

Inquiry

(Continued from page 51)
gional station in Schenectady, N.
Y., and the competitive application
of
Binghamton, N. Y., for
the same facilities.
Although not
verified officially, the report was

WNBF,

WATSON,
THE NEEDLE!

that in a none-too-sober conversation virhich occurred in the Willard
Hotel shortly following oral arguments before the Broadcast Division of these applications, extrava-

gant statements were made about
the ability of one or two individuals in Washington to have cases
decided favorably by the Broadeast Division. There was mention
of $25,000 in this connection, but
whether this was in connection
with a "pay-off" or with attorneys
fees or handling charges constitutes the question as to its propriety.

This conversation, it is reported,
was overheard by Mortimer Prall,
son of Chairman Prall, who happened by accident to be occupying
the adjoining room. He is understood to have reported it to his
father.
An "unnamed" commissioner implicated in the conversation, it appears, is responsible for
the decision to prosecute a full
investigation.
Dr. Stewart, as chairman of the
investigating committee, made the

following statement:

"Upon motion

of

Commissioner

Sykes, the Commission, acting as
a committee of the whole, with the
exception of Commissioners Sykes
and Prall, who were excused, is investigating the facts as to the talk
which was reported to have taken
place in the Willard Hotel.
"The investigation will be fac-

J^ten
TO THE

FINEST

tual in character, designed completely to cover the story told to
us as to what was overheard in the
Willard Hotel."

While no further announcement

was made,

it

Committee

will

believed that the
before it, behind closed doors, all those individuals in any way implicated in
the incident, the story told by
Chairman Prall's son, and the report made by the Department of
Justice agent.
The FCC, following its meeting
Jan. 9, had decided not to make
public its action.
The following
day, however, it was confronted
with many of the details by a reporter who said he had received
is

call

information from an "unimpeachable source". The result was
that it was decided to release the
fact that a committee had been aphis

pointed.

IF you

40%

less!

—

will take time off
in your
offices or ours
fifteen minutes will

—

satisfy your ears and your good
judgment.
To all agencies and advertisers

who want

Presumably, the committee will
decide for itself what will be done
following the investigation. Nothing was said on this point officially.
There are possible political ramifications involved in the investigation. Charges of political fixing
have been made in the past against
the old Radio Commission, and
have been inferred against its successor. The fact that this is a campaign year also adds zest to the investigation.
Despite known differences between individual FCC members on
policy matters, it was emphasized
that there is "no malice" associated with the current investigation, but that on the contrary, it
is an impartial effort to clear up
innuendos cast against one of its

members.

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
LONG

LIFE

•

—

that

th^

New Mexico acquire KOB
Albuquerque, and operate it on
non-commercial basis for the pur
pose of promoting the State,
made in a report made public Jan
4 at the State capitol in Santa F
State of

:

i:

is the work of H. A
Engel, executive secretary of th
National Association of Educa
tional Broadcasters, who was en
gaged to make a study of propose

The report

state ownership and control. Th
station, 10,000-watt clear chann
outlet,

sharing the 1180

KEX,

with

sed to the

Portland,

New

Agriculture

is

Mexico

kc.

way

now

licen
College o

operated unde
by the Albuquerque Journa
A committee of six concurred i
the report, which presumably goe
to the governor or legislature. M
Engel estimates that the cost o
operation per year would rui
$20,620 for salaries and $18,30(
for operation.
He recommende'
against commercial operation, sug
gesting that "ultimately, by mak

but

ing out-of-state people 'New Hex
ico conscious' the station migh
easily bring in revenues in th(
form of increased gas tax receipt:
and general business which woulf
repay the expenditure many fold.
Funds for operation, he sug
gests, would be obtained from th<
general budget.
At present hi
states, the station is not beinj
operated profitably by the Journal
which reported losses of more thai
$8,000 from Sept. 1, 1934, to Marcl,
31, 1935, which he declares indi
cates that "New Mexico is not <
radio advertising market". He pro
poses a plan for operating the sta
tion under a Radio Advisory Coun
cil, comprising representatives o:
state institutions, departments anc
civic organizations, with a Stat(

Radio Board of

five

members.

UNIFORM
KFBI, Abilene, Kans., cited oi
license renewal, because of alleged
ly improper programming, on Jan

CHARACTERISTICS
Made under Federal Telegraph
Company-Owned Patents

10 was granted a renewal on a re'
gional basis. Commissioner Thar

H. Brown, who heard testimony ii
the case, had recommended dele,

perfect recording for their

programs (studio and olf-the-air)
for filing and electrical transcription
here is the most successful
and economic method.

A RECOMMENDATION

lease

RECORD INGS
that cost

Public Operation of KOI
By State of New Mexicc
Urged in Advisory Repor

Federal Telegraph Co.

Tube F-3S7A

tion.

Wave Rectifier
(Interchangeable with

Halt
U. V.

857 and W.

E.

2G6Ai

Fifteen minutes, in your offices or
will satisfy your ears and

ours,

your good judgment. You will hear
our regular 16 inch 15 minute recordings, and the special 16 inch
uninterrupted 30 minute record-

—

—

ings.

40%

lower costs mean large savings not only in overhead but in
production, mailing, shipping and
storing.

A

letter or telephone call will ar-

range for a hearing.

Radio & Film

Methods

corp.

Dyer Process Recording
101

PARK AVENUE,

Federal Telegraph Company, a Machay
Htidio subsidiary, maintains a tube service
tliat realty wants to serve you.

organization

NEW YORK

half wave rectifier
illustrated above, represents just
one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Performance" throughout the world
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding il.
In F-357Athe arc is confined within
the shield which reduces bulb blackening and materially reduces the
tendency to arc back. A special
filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.
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NBC

Dr. West Series on

WECO PRODUCTS

License Fees

Chicago

Co.,

will
Wests' toothbrushes)
sponsor a weekly half-hour program on an NBC-WJZ network
starting Feb. 24, Mondays, 1010:30 p. m. George Olsen orchestra and Ethel Shutta will be the

{Continued from j)age 2i)

(Dr.

talent.

J.

Walter Thompson, Chi-

cago, has the account.

New Kreuger Program
G.

KRUEGER BREWING

Newark, on Jan. 21 starts

Co.,

a

new

Musical Toast series on a CBS network, Tuesdays, 7:15-7:30 p. m.
Blow Co. Inc., New York, is the
agency.

EDWARD

MODERNE — Modernistic

even down to the fountain pen set is
je office of John J. Gillin Jr., genial and efficient young manager of
ni 'OW, Omaha, which has just moved into its completely rebuilt quarters.

jxbMPLETELY

rebuilt at

$150,000, with

WOW,

mps,

a cost

new modern

studio personnel include, William
Ruess, Woodmen of the World
auditor and personnel director of

stu-

owned and operated

WOW;

the Woodman of the World Life
,3urance Association, began oper-

Harry Burke, program
manager and announcer; Howard

ion this month with its new
•ansmitting equipment and power

Peterson,
promotion manager;
William Kotera, chief engineer
Joseph L. Herold, chief control
operator; Edward R. Anderson,

r

epped up from 1,000 watts to
IDOO watts. The station has been
The
I the air since April 2, 1923.
is the In3!w location of
rLrance Building, Omaha's most
[Cdern building, completely air-

WOW

t

ter of the late

Smith Brothers Returns
SMITH BROTHERS Co., Pough-

broadcast locality, is the
radiator rising 454 feet in
weighing 29 tons and sup-

m^e

by a porcelain insulator at

re-

basic

5, 2-2:30 p. m., with
musical program to be heard
each Sunday. Muriel Dickson, soprano, the Cavalier's Quartet and
Victor Arden and his orchestra
comprise the talent. The program

a

There are three studios, the
rgest of which is capable of acfmodating every broadcast need,
jjing
large enough to hold a
'mphony orchestra.
Even the
nallest studio is large enough for
;

is

titled

tracted

program requirements. Other

Tarcher

impartments

of the station ina control room, equipped
tilth the newest type of facilities,
^1 announcers' studio, the artists'
unge, and a large audition room,
uring mid-December a preshowvig of the studios was made for
^Tae general public.
It was esti•*,ated nearly 40,000 persons visited
be station.
Tn a single day as
jiany as 6,000 persons registered.
In addition to Manager John J.
illin Jr., other members of the
G

NBC-WEAF

network Jan.

base.

ost

(cough drops)

Y.
turned to the
keepsie, N.

srtical
te air,
inlibrted

the Legal Department, a sort of an
investigation of that subject because
there are some stations that are i.ssuNow. just
ing stock at this time.
how much they can issue before they
get into the value of the license given
them by the Government, for whicli
they pay nothing, is a question.
I know of a case where within fi
months a corporation able to pay
offered .?3,000,000 for one station.
Now, of course, that station has no
such value but in the scheme of things
it

would have

corporation's

a

Don

Lee,

into this other
to that extent

it

corporation, the propriety of

it

or

not?

Mr. Prall.

You mean

in the

way

of change?

Mr. Bolton. I know of one or two
instances where four or five stations
have joined together under one corporation.

We

Mr. Prall.
have gone into
that and also into the matter of
the ownership by one concern of many
stations.

Los Angeles, daugh-

of

fitted

assets

would have been, for their
purpose, worth .$3,000,000.
Mr. Bolton. Has the Commission
given any thought to various licensees
pooling their interests and joining in

West Coast

network owner, and INIrs. Annabelle
jC, was married at Yuma, Ariz., on
New Year's eve to David Frey of
San Francisco.

I

,!

eal

Sr.,

WKBO

WHP

BETTY LEE,

announcers.

STACKPOLE,

J.

publisher of the Harrisburg
(Pa.) Telegraph, which owns and
in that
operates
and
city, died at his home Jan. 2 following an illness of several weeks. He
is survived by two sons, Edward J.
Jr. and Albert H., and two daughters.
The sons are expected to
carry on the newspaper, radio and
printing businesses in which they
have been active for many years.

Russell Baker, Lester Palmer and
all

but .some profit in addition to that.
We are conducting now, through

78,

chief transmitter operator; Thomas
B. Chase, John K.
Chapel, F.

Foster May,

(nditioned, and within one block
the heart of the city's business
strict.
On a site in suburban
|maha, carefully selected as an

Stackpole Sr.

J.

and sell enough stock
pay the cost of the station

stations

to not only

tliat

Edward
5l!(;|^DI0

their

for every
Broadcasting Requirement
LAPP INSULATOR CO., INC.
LeROY.

NEW YORK

FROM EVERY ANGLE
it

good "pxc^-up"

assures

Melody Matinee and confor

13

Inc.,

weeks. Brown &
York, placed

New

the account.

(Tide

APPLICATIONS

J!

for

new

stations

Texas sought by Eugene DeBorgory in association with others,
were denied Jan. 10 by the FCC.
The local stations were sought in
Dallas, Paris, Denton and BrownsSimultaneously, the Broadville.
in

cast Division denied applications of
the Centennial Broadcasting Co.
for a new station in Dallas.

BLILEY FREQUENCY
MEASCJRIIVG SERVICE

new
NON-DIRECTIONAL

Western

Electric's

MIKE

Accurate

to

Dependable

i

part in

$70

5,000,000.

equipment

in

charge

(Including cord and iack)

of trained engineers.
Picks -up equally well from

Convenient

sched uies and types
of notification.

Write for quotation and complete details

FREQUENCY MEASURING DIVISION,
COMPANY, ERIE, PA.

BLILEY ELECTRIC
anuary 15, 1936

•

BROADCASTING

all

directions

.

.

.

Dynamic

.

.

works into your present equip
ment. Order yours from Gra
Electric

Company

today.

Western Electric
BROADCASTING EQUIPMENT

SIZE

Page 53

.

Thus where a progr&)

program.

PROFESSIONAL

The Other

DIRECTORY

Fellow's Viewpoint

&

Bailey

An Organization of
Qualified Radio Engineeri
Dedicated to the
SERVICE OF BROADCASTING
National Press Bldg., Wash., D. C.

JAMES

McNARY

C.

Radio

Engineer
Nat. 4048

National Press Bldg.

Washington,

GLENN

D.

D.

C.

GILLETT

consulting Radio Engineer
Synchronization Equipment Design.
Field Strength and Station Location
Antenna Design. Wire
Surveys.
Line Problems.

National Press Bldg., Wash., D. C.
N. Y. Ofiee: Englewood, N. J.

PAUL

F.

GODLEY

Consulting Radio Engiyieer
Montclair, N. J.

"25 years of
Professional Background"

EDGAR

H. FELIX

1775

BROADWAY

NEW

YORK, N.

Y.

Field Intensity Surveys, CoversBa
Presentations for Sales Purposes, Allocation and Location Investieations

ILLINOIS

HOLLIS

S.

BAIRD

Specializing

in

ULTRA-HIGH FREQUENCY,

TELEVISION, AND
HIGH FIDELITY PROBLEMS
70

1935 has witnessed the greatest
growth of spot broadcasting since
its

inception.

This expansion has

been in four directions.
First, in volume.
Major radio
stations throughout the country
have reported 1935 as their top
year in spot broadcasting.
Second, in number of advertisers. A larger number of advertisers have used spot broadcasting
during 1935 than ever before in
the history of radio. Notable in
this increased group are a number
the largest advertisers in the
country. Also, smaller advertisers
and agencies, who have taken little
interest in radio in the past have
found spot broadcasting to be the
proper method of utilizing this
great medium.
Third, advertisers and agencies
have employed, more than ever
before, the multiple usages which
only spot broadcasting offers.
And fourth, there has been a
notable increase in the number of
five day a week and three day a
week 15-minute transcription and
live talent programs.
1936 holds forth great promise
for this great medium. Some of
the country's largest advertisers
who, in 1935 have tested spot
broadcasting and tasted the fruits
of its successful application, will
become large and regular 1936
users of spot broadcasting. More
widespread standardization of spot
broadcasting practices, increased
station attention to locally proof

duced programs, and sounder station cooperation to spot broadcasting campaigns, offer to advertisers
and agencies wider possibilities
than ever before for the resultful
regular use of spot broadcasting.

3,

New York

1936

City

ON THE new

John H. Woodbury
Co. -Paul Whiteman program, Sundays, on an NBC-WJZ network the
sponsor is offering radio listeners
a sample cake of Woodbury soap,
two jars of germ-free cream, and
a sample of face powder. The kit
will be sent to listeners who send
10 cents to cover postage and mailing charges.

claim of KMOX, St.
Louis and WLS, Chicago, upon
producing the earliest studio audience broadcast. Please refer to the
box entitled "Biggest A. M. Audience", page 26 in the Jan. 26 issue
to contest the

of Broadcasting.
Tall Corn Time broadcast over

network hookup over KRNT, Des
Moines, and WMT, Cedar RapidsWaterloo, goes on the air at 5
o'clock every morning. This twohour show produced in the KRNT
studios in Des Moines, regularly
entertains, visitors. By actual count
as many as 26 persons waiting in the studio at 5
a. m. when the broadcast starts.
cordially
invite
and
to better that record.

we have had

WLS

We

KMOX

A. H. Burtis,
Jan.

7,

Iowa Broadcasting System,
1936
Des Moines, la.

Boston Survey
feature broadcasts, are considerably greater than non-mechanical surveys show.
To acquaint agencies and advertisers with the nature of the mechanical method of surveying audience, Mr. Shepard has prepared a
pamphlet describing the method.
There is only one way to determine
accurately the radio listening habits of a particular family, it is
stated. "That method is to attach
to the family radio set an instrument which will register each time
the set is turned on and off and record precisely the station tuned in
and the listening time."
Concerning the accuracy of the
returns, the booklet states:
"The precision of the results can
be expressed mathematically. The
figure as to the number of sets 'on'
at various hours of the day or on
different days of the week is highly

precise.

The measurement

watched closely by

all

groups

ir

terested in broadcasting because c
its potentialities as a survey m(
dium that might be universal!
adopted. It is being considered als
in conjunction with the joint wor
of the American Association of Ac
vertising Agencies, Association c
National Advertisers, and
fc
the creation of a radio audit bi
reau to authenticate station covei
age and audience reaction data.

NAB

CLASSIFIED
ADVERTISEMENTS
Classified advertisements in
Broadcasting cost 7c per word for
each insertion. Cash must accompany

order.

Forms close 28th and
month preceding issue.

13th

of

Help Wanted
Station WLBC, Muncie, Indiana, wit
construction permit for 250 Watts. desir<
an additional salesman. Must furnish phi
tograph. record of achievements, and pe:
sonal history. Our station employees kno
about this advertisement. Address W. I
Craig, Commercial Director.

Situations
Engineer

Wanted

announcer
three and ha
years experience. High and technical schoi
:

;

Other

Radiotelephone First
departmental experience.

tunity

for

graduate.

two

Oppoi

desired.
Twentj
References. Box 434, Broai

single.

;

Licensi

advancement

CASTING.
Station Manager Looking for this man
Client contact and merchandising exper
ence, two "first ten" agencies
credibl
:

;

and

selling

sales

promotion

New York

contacts.

record
cr<
Please writ
;

Broadcasting.

m

—

Wanted Representative
station

Many

stations find this exact

R. C. A.

COMMUNICATIONS,

100

BROAD STREET

NEW

Buy Equipment

For Sale

Inc.

One

YORK, N.

—Equipment

RCA

21-A field strength set. Newl
overhauled and calibrated by the factor;
Box 420, Broadcasting.

Commercial Department
of AMERICA SUBSIDIARY

66

to

Watt Transmitter with speech inpu

equipment. Price must be right. J. I
Payne, 1739 Barr Avenue, Crafton, Pitts
burgh. Pa.

A radio corporation

Phone Univ. 1419

Muncie, Indiana, desire
Representative that can reall

Wanted

measuring service of great

value for routine observation of trananitter performance and for accurately calibrating their own monitors.

PAGE

WLBC,

National
produce.

FREQUENCY MEASURING SERVICE

Consulting Radio Engineer

Page 54

of

the average time spent listening to
the various stations should also be
expected to be highly accurate.
The measurements of audiences for
individual programs will be accurate in proportion to the percentage of families listening to each

MEASUREMENTS WHEN YOU NEED THEM MOST

III.

a pi(
of sel

tradespeople category, and 30% i
Class "D", embracing unskille
laborers or in foreign districts.
The Boston undertaking is bein

BARRON

Evanston,

Where

,

Network experience, commercial, pre
duction, program, and announcing are
qualifications -now employed network bt
seeking
eastern
connection.
Exceller
references.
Box 419, Broadcasting.

Washinston, D. C.
Telephone NAtional 7757

St.

i

very small relati

is

in class "A" homes of sul
stantial wealth, above average i
cultural, that have at least on
servant; 20?f in Class "B" home:
or those in the comfortable, middl
class category, personally directe
by intelligent women; 45% in Clas
"C" homes, or those in the induJ
trial or skilled mechanical, or pett

;

Earle Building

725 Noyes

1

were

all

Consulfing Radio Engineer

C.

of all families
possible error

gets only 17o or 2%
in, the possible error may k
quite large in terms of audiend
The distribution of sets was kej
in proportion to the number of r?
dio homes figured to be in each ec(
nomic category. For example, 5',

dentials
Box 435,

Specializing in Broadcast and
Allocation Engineering

E.

the

{Continued from page 9)

Telephone Commonwealth 8512

H.

40%

in,

tuned

To the Editor of Broadcasting:
The Iowa Network stands ready

BROOKLINE AVENUE
BOSTON, MASS.

JOHN

it

measurement

Earliest Broadcast!

Edward Petry

CHICAGO

tune

to

gram

Growth of Spot

Jan.

T^adzo '^ransmisMJi
Bquipment
2106 Calumet Ave.

30%

to the total audience.

To the Editor of Broadcasting:

Jansky

. .

gets

Y.

One Western Electric IKW Transmitte
complete with spare tubes and parts, ii
eluding thermostatic Crystal Control pan^
and generators. Box 405. Broadcastin

BROADCASTING

•

January 15, 193(

I

The

The

only 50,000 watt station in an area of

700,000 square miles, KOA's local broad-

attention of

cast advertisers sing its praises thusly:

This

year, 1935, using

weekly, 11,951
sold

— an

new

KOA

cars

.

.

.

KOA

is

WBZA,

.

The W. H. Kistler Stationery Company

and trucks were

Master and the Tone of The Baldwin will be

65%

in sales."

heard through

McCarty- Sherman, Ford Dealers

.

WATTS

•

Boston and Springfield
•

•

WGY,

WTAM, Cleveland
NBC

KOA's

KOA for many years to come."
.

.

The Baldwin Piano Company

potential circulation

families according to the

is

257,700 radio

New NBC Method

of Audience Measurement, by aireas.

DENVER

one of NBC's managed and operated

Washington, D. C.

listening territory."

If our present plans materialize, the Melody

KOA
50,000

.

its

once or twice

increase of nearly
.

radio station that has the undivided

•

stations.

WEAF, WJZ, New York • WBZKDKA, Pittsburgh • WRC, WMAL,

Others are

Schenectady

•

WMAQ, WEBfR, Chicago

Thesaurus Recorded Programs available at

•

HGO, KPO,

all these stations

San Francisco

CKLW

^STp

^MBq

^xVi^

WHOM

.if^^

WOOD

^

4?

KSO

VP

^G^^

..^^t'^

WLB

WFBM

X68

KOA

^VM^

WSBT-WFAM

Vl^/C

WJDX

WBCM
WJBK

^^^^

WHO
This unit

WSYR

^Cl^^

is

also used in the

following foreign countries:

NORWAY

SPAIN
CHILE

WRR

MEXICO

ENGLAND

WWNC

HOLLAND
PANAMA
VENEZUELA ARGENTINA
RUSSIA
ICELAND

KFBK

^O^

WRaw

JAPAN
FRANCE
COLOMBIA

v^C?0

>{5P

Most popular program

over

wMAZ

H^^a/?

^fMP

amplifier in the broadcast field

400

in use

throughout the country
The tremendous

popularity of this

Program Amplifier, type 40-C,
evidence of

its

supreme

is

it

flat

from 30 to 10,000

ample

contained, and operates from 110 volts, 60

Used

at the

cycle

amplifies the signal

a. c.

built in.

Total gain 65 db.

Write for complete

for the

low noise

level.

Get

in touch

with one of these

Ave.; Chicago, 111

Hum

is

inaudible. Frequency characteristic

is

Volume

indicator

details.

•

without objectionable distortion. Proper design

and shielding account

cycles. Is entirely self-

in itself

capabilities.

studio or the transmitter,

RCA Victor

St.;

No. Canal

offices:
St.;

New York, 1270 Sixth

San FrancisCo, 170 Ninth

Dallas, Santa Fe Building; Atlanta, 144

Walton St., N. W.

TRANSMITTER SECTION

RCA MANUFACTURING

CO., INC. camden.n

A SUBSIDIARY OF THE RADIO CORPORATION OF AMERICA

j

BROAI^STING
combined with
Semi

-

Monthly

WASHINGTON,
FEBRUARY 1,

Vol. 10 No. 3

|roadcast
Canada and Foreign
$4.00 the Year

$3.00 the

Advertising"

15c the

D. C.
1936

Year
Copy

NOT two-timers
We

Everybody knows that.
Not everybody knows that our time sold
Sold to adis 45% ahead of last year*.
sell time.

vertisers

who

agree that

WOR

sells

the

coTiect time for reaching the country's
wealthiest market.

BUT

we

give time.

On the hour every hour a relentless "beep"
announces

*figure given

is

to

for

our part of the world that

the Naval Observatory has consigned
another sixty minutes to eternity.

guard scores

of letters

Our files

from yachtsmen,

amateur chronometrists
not to mention overclocked housewives
ships' officers,

—thanking us for the most accurate and
dependable time service on the air. Just
another straw in the wind

December 1935, as compared with December 1934

.

.

.

WOR

!

TO

THESAURUS SUBSCRIBERS*

129

Thesaurus Subscribers

will

Receive Special Washington's

Program

Birthday
Ideal for

Holiday Sustaining Fea-

Sponsorship

ture or for Local

Thesaurus declares

A

Free

still

another real dividend

Famous Buccaneers

!

complete dramatic half hour presentation of the

of George Washington will be sent to

all

NBC

life

Thesaurus

Added

to List

Octet

of Thesaurus

subscribers for use on February 22nd.

This special

gift feature is ideal for local

Artists

sponsorship,

2

or for a sustaining show. Painting a character portrait of
this great

man,

it

is

bound

to attract

and

interest

the

at-

tention of a large local audience.

This

render to

is

Favorites

simply another example of the service we

NBC

Thesaurus subscribers.

*129 Thesaurus subscribers to date

.

.

.

and

still

increasing

of Stage,

Screen

and Radio

Offet

Special Arrangements for Thesaurus Audience*

For the first time, NBC Thesaurus presents the world-famoui
Buccaneers
one of the finest musical organizations in radi<.
broadcasting. Tops among singing groups, the Buccaneers add ever
.

more

.

.

prestige to the fine

list

of artists available to Thesauruj

subscribers.

The B uccaneers were featured with Burns and Allen, FerdJ
Grofe and others, for many weeks. They have headlined theatn
programs and have starred at famous New York night clubs. All il
all, they have the reputation and the ability as entertainers whicl

we

are proud to offer our Thesaurus subscribers.

The B uccaneers make an effective program alone or they cai
add to a variety show built from a group of other Thesauru
artists. They are certain to win local popularity, and help to in

greatly

crease the prestige of your station.

MTIOMl

BROADCASTirVfG COMPAIVfY,

A RADIO CORPORATION OF AMERICA SUBSIDIARY
ELECTRICAL TRANSCRIPTION SERVICE • 30 ROCKEFELLER PLAZA, NEW YORK

•

IW

MERCHANDISE MART, CHICAG(

At

lasty

a

survey!

scientifically accurate

METERED AUDIENCES
Here are the

results of the first precision

survey ever

made by

the stations dialed and the listening time for each program.

below are for the

first five

Sunday, November

7,

mechanically recording

The percentages given

weeks of a ten-week survey of Boston stations which started
Results of the complete survey will be published later.

1935.

Boston Station Popularity Percentages
Broken Down into Hour Periods
WNAC WAAB
7Is-

ls+

N.

B.

C.

2nd N. B.C.

1st

LOCAL

OUTLET

OUTLET

STATION

2nd

LOCAL

STATION

LOCAL

STATION

4th

LOCAL

STATION

OUTSIDE
STATIONS

TOTAL

2.2%

*

.4%

100%

4.9%

5.1%

.1%

.8%

100%

11.4%

5.0%

9.0%

.1%

•7%

100%

12.8%

8.0%

6.4%

7.0%

1.1%

2.2%

100%

22.2%,

12.7%

9.5%

6.0%

7.4%

1.1%

1-9%

100%

10.8%
/O
"

18.3%

14.1%

14.1%

3.8%

9.1%

i.5%
/o

1.6%
/o

100%
/o

31.9%

14.8%

14.8%

11.2%

11.2%

6.6%

6.7%

1.5%

1.3%

100%

M.

24.2%

15.3%

15.9%

18.8%

9.8%

6.3%

6.5%

1.0%

2.2%

100%

'|3- 4 P.M.

22.0%

19.6%

14.0%

22.4%

6.2%

7.0%

5.6%

1.2%

2.0%

100%

.7%

1.5%

100%

^'iilil|2

A.M.

35.8%

5.8%

31.1%

17.1%

7.6%

9 A.M.

29.1%

16.8%

22.5%

15.3%

5.4%

10

A.M.

26.1%

10.0%

24.2%

13.5%

ii

A.M.

26.2%

13.8%

22.5%

12

Noon

26.1%

13.1%

M.

26.7%
/O

2

P.M.

3

P.

8

—

1

^
'<

i

'.'2-

P.

*

3rd

•

H4 —

5 P.

M.

27.3%

18.3%

18.2%

16.4%

9.6%

5.6%

2.4%

»!

6 P.M.

30.2%

17.1%

15.7%

17.3%

11.2%

5.3%

*

*

3.2%

100%

7 P.M.

29.6%

17.9%

24.0%

16.1%

7.0%

3.0%

*

*

2.4%

100%

M.

32.6%

10.5%

30.5%

19.9%

2.1%

*

*

4.4%

100%

9 P.M.

23.2%

7.0%

37.0%

26.6%

*

1.9%

*

*

4.3%

100%

10 P.

M.

29.0%

8.0%

24.5%

33.0%

*

1.7%

*

*

3.8%

100%

M.

32.1%

15.3%

14.1%

29.6%

*

3.2%

*

P.

*

5.7%

100%

12 P.

M.

28.9%

22.6%

18.2%

19.3%

*

2.8%

*

*

8.2%

100%

A.M.

57.3%

*

17.5%

10.3%

*

*

14.9%

100%

28.5%

13.2%

22.8%

20.7%

5.0%

3.3%

100%

5

01 1

7

^

a

\

w: o
m\

rJ

li

it

^

k

—
—

8

1

'

P.

1
ij

2

1

i

day
"average

*Station not on the

3.8%

2.3%

.4%

air.

Write for our booklet "The New and Most Accurate Survey Method for Determining Listener Interest
Programs," giving complete details and cost. Every agency and advertiser should have this booklet
in order to plan radio campaigns intelligently, whether they are for Greater Boston or for the nation.

in

THE YANKEE NETWORK,
February i. 1936
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INC.

Exclusive National Sales Representatives

Page 3

New
Ultra Hish-

Frequency
Station

Added

Just as in August,
casting, so

1920,

pioneers

it

in

WWJ

pioneered regular daily broad-

the latest field of radio activity.

Atop the Penobscot tower,

highest Detroit building, \AAA/J has

erected the

frequency station

first

ultra high

in

Michigan

—one

of the few in America.

W8XWJ —the

Already fans are building sets to tune
designation for WWJ's offspring just as they did
the parent came on the air.

In

official

1920 when

These facts are of interest to advertisers because they indicate
stands in the Detroit market America's fourth.
how
Is Detroit's own radio station, listened to by more
repeat,
of the homes of the city than any other.

—

WWJ
WWJ

National Representatives:

New

York

Chicago

WWJ

Published seml-monttly by Bboadcastino

Pubucation3,

920 KC

GREIG, BLAIR

& SPIGHT,

San Francisco

— W8XWJ

Inc., 870 National Presa Building, Washington,
at the Post Office at Washington, D. C. under act of March

We

D.
3,

C.
1879.

Inc.

Los Angeles

31600 KC

Entered as second class matter March

14,

1933,

a,

_

.

/

THE VIRGINIA BROADCASTING SYSTEM

S>^0
^
^

2

0ott /

CIGARETTES

HOURS WEEKLY
tha ^it^t client

tfi
"I"

HE

selected

.

.

five
.

progressive stations

regional

.

.

.

popular

(All University of Virginia Sports)

B-Atatlon Itoolc-up

lt±

System ... a

Virginia Broadcasting

group of

.

.

.

.

these stations lay

down

a popular

and effec-

mantle of entertainment, striking

.

five

.

rectly at the center of the five densities of

di-

reaching more than 3,000,000 population of

population which comprise Virginia,

the State of Virginia and contiguous North

Collectively the Virginia Broadcasting Sys-

Carolina.

^^"^

f^^©

sales

One

concentrated market, blanketed by the

Virginia Broadcasting System!

Individually

most comprehensive and effective

medium purchasable

a market of

spendability.

Danville

WCHV
WBTM

Lynchburg

WLVA

—

in

proved steady income, assured wealth, and

Charlonesville

Newport News Norfolk
Petersburg— Richmond

The

*

.

.

.

....

WCH
WPHR

VIRGINIA BROADCASTING SYSTEM
Headquarters

— WCHV,

Charlottesville, Va.

REPRESENTATIVES

^

AERIAL PUBLICIZING, INC.
30 Rockefeller Plaza

^ehrmtry 1,

1936

•

New

York City

BROADCASTING

1319 F

St.,

SPANGLER b BEERY
N. W.
Washington,

D. C.

Page 5

EASY

AJLO/mA

It

JTlGURED

we

conservatively,

But

estimate

that Cliff Sleininger's ancestors

have

it's all

to

very simple. Slei as in "Sly",

ning as in "ning", ger as in "Gertie".

caused us the loss of 17,243 working

(The name "Free", our

hours by dubbing themselves "Slein-

us,

inger" instead of "Jones".

tising

Sleininger,

it

seems,

is

high and low
pleasure in

its

inform

men.)

now that you know how
pronounce it, how about giving us

to

and others of both

spies

rarely troublesome even to adver-

is

Anyway

a provocative

and devastating name. Telephone operators especially,

I

.

.

.

a ring? Miss Constantinappapolis, will

you

estate, derive a sadistic

&

get Free

S/y-ning-ger

on the

phone, please?

mutilation.

gg^ FREE 6- SLEININGER, INCi
atton
NEW YORK
110

CHICAGO

Eatt 42nd St.

180

Laxington 2-6660

WHO

.

(NBC)

WGR-WKBW

(CBS)

.

.

WIND-Gary

WHK

.

.

KMBC
Page 6

.

.

.

(CBS)
(CBS)

.

.

Des Momes
.

Buffalo

WJJD-Chicago
Cleveland

Kansas

C!ty

6373

KFAB

WAVE
WTCN
KOIL

(CBS)

.

.

(NBC)

.

.

.

.

Building

Rust

Lincoln-Omaha
.

.

Louisville

Minneapolis-St. Paul

(NBC)

C. of C. BIdg.

Building

Richmond il84

Sutter 5415

2-8444

Trinity

LOS AN6ELES

SAN FRANCISCO

DETROIT

New Center

N. Michigan

Franklin

epi^esen iai IV es

....

Omaha

KSD

KFWB
KOIN
KOL
KVI

.

(NBC)

.

.

.

.

(CBS)

.

.

.

.

.

(CBS)

.

.

.

.

.

(CBS)

.

.

.

.

.

St.

Louif

Los Angeles:
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Transcription Rule Liberalized
Spot Business Given Impetus as Multiple Announcements
Are No Longer Required; Records Placed on Same Basis
SPOT

broadcast-

for many
months restrained
by rigid Federal
regulation goving,

New Mechanical Reproduction Rule
EACH

lerning announce-

jments of tranjscriptions,
ceived

A

re-

renewed

impetus Jan. 28
ilwhen the FCC

Broadcast

Divi-

Mr. Deutsch

pion adopted a new announcement
rule liberalizing in many respects
the provision in force for four
years.
Granting in part the petition of
1^

World Broadcasting System
Tnc, which had battled since Oc-

jtthe

tober, 1934, for the revised regulation, the FCC adopted a rule (No.
176) which eliminates multiple announcements in 15-minute transcribed programs. The new regu-

:

I

ijlation

becomes

effective

immedi-

ktely.

Announcements of phonograph
records, heretofore required imme'diately preceding each rendition,
also are placed in the same category with transcriptions in that
the announcement is required only
at 15 - minute intervals.
The new
rule, hewever, specifies that there
must be clear differentiation between electrical transcriptions and
phonograph records. The identifying words, states the new rule,
("shall accurately describe the type
:of mechanical reproduction used."

I

i

i

j

Transcription producers have
contended that narrow interpreta-

tions of the former transcription
rule placed a severe burden upon
(the transcribed program for com-

mercial usage. With all ambiguous
provisions cleared and with a definite
rule prescribing
announcements only at 15-minute intervals,
it is expected that numerous accounts which have shyed clear of
transcriptions now will utilize spot
broadcasting.
1

Aid

GREATEST
(

(

i!

to

Libraries

has been experienced since the introduction of
so-called transcription libraries, inaugurated by WBS two years ago.
Under interpretations of the former rule by the FCC lawyers, each
individual selection, if on separate
discs, required a separate announcement, resulting in "breaking in" on programs at intervals
of two or three minutes. The new
rule published on this page eliminates that requirement in clearcut language.
In brief, the new regulation spe-

February

difficulty

1,

176.
broadcast program consisting of a mechanical reproduction, or a series of mechanical reproductions, shall be announced in the
manner and to the extent set out below
1.
mechanical reproduction, or a series thereof, of longer duration
than 1.5 minutes, shall be identified by appropriate announcement at
the beginning of the program, at each 1.5 minute interval, and at the
conclusion of the program ; provided however, that the identifying announcement at each 15-minute interval is waived in case of a mechanical
reproduction consisting of a single, continuous, uninterrupted speech,
play, symphony concert or operatic production of longer duration than

1936

*

15 minutes
2. A mechanical reproduction, or a series thereof, of a longer duration
than five minutes and not in excess of 15 minutes, shall be identified by
an appropriate announcement at the beginning and end of the program
3. A single mechanical reproduction of a duration not in excess of
five minutes, shall be identified by appropriate announcement immediately preceding the use thereof
4. In case a mechanical reproduction is used for background music,
sound effects, station identification, program identification (theme music
of short duration), or identification of the sponsorship of the program
proper, no announcement of the mechanical reproduction is required.
5. The exact form of the identifying announcement is not prescribed
but the language shall be clear and in terms commonly used and understood by the listening public. The use of the applicable identifying
words such as "a record", "a recording", "a recorded program", "a
mechanical reproduction", "a transcription", "an electrical transcription", will be considered sufficient to meet the requirements hereof. The
identifying words shall accurately describe the type of mechanical reproduction used, i.e. where a transcription is used it shall be announced
as a "transcription" or an "electrical transcription" and where a phonograph record is used it shall be announced as a "record" or a "recording".

that a mechanical reproduction, or a series of them, of longer
duration than 15 minutes, shall be
identified appropriately at the beginning of the program, at each
15-minute interval, and at the concities

clusion.

Excluded

from

this

re-

quirement, however are mechanical
reproductions consisting of a
single, continuous, uninterrupted
speech, play, symphony, concert or
operatic production of longer duration than 15-minutes.
A transcription running longer
than five minutes and not in excess
of 15 minutes must be identified at
the beginning and end of the program. The former regulation required an announcement only at
the beginning.
A single mechanical reproduction
running not longer than five minutes must be identified only at the
beginning. In cases where transcriptions are used for background
music, sound effects, station identi-

program identification
(theme music of short duration),

fication,

or identification of the sponsorship
of the program proper, no announcement of the mechanical reproduction is required.
The latter provision also represents a liberalization of the old
rule. Of particular significance is

BROADCASTING

the proviso that no announcement
of the transcription is required in
cases where the transcribed program serves to identify the sponsorship of the program proper.
That is designed to cover localdealer or distributor tie-ins at station breaks, such as are frequently

used by automobile manufacturers.
Rejected Dropping Whole

IN CONSIDERING

the amended
regulation, the Broadcast Division
went deeply into the advisability
of dropping altogether the requirement of the transcription announcement for one-minute programs. It
was finally decided, however, that
they would have to be announced
as such prior to the rendition.
That phase of the new rule which
waives the announcement at 15minute intervals in cases of programs consisting of a single, continuous, uninterrupted speech, play,
symphony concert or operatic production of longer duration than a
quarter-hour, creates an anomolous
situation.
This provision conflicts
with the station identification rule
(175) now in force, which specifies
that call letter announcements be
made at half -hour intervals, except
where they would interrupt a "single consecutive speech".

A YEAR — 15e A COPY

By FCC

In this connection, it is understood that the Broadcast Division
intends to revise the call letter requirement so that the language
covering waiving
of
announcements will be identical with that
in the new transcription rule, and
include plays, symphonies, operatic
productions, and concerts, along
with speeches, thus making them
consistent.

The WBS petition was filed by
Percy L. Deutsch, WBS president,
through Attorneys Paul M. Segal
and George S. Smith, on Oct. 17,
1934, after

ing the

numerous stations uslibrary service had
by FCC inspectors for

WBS

been cited
infringement of the annoiincement requirements.
The petition sought simply to
have the old rule clarified to cover
alleged

announcements of library service
transcriptions made exclusively for
broadcast purposes. The American
Federation of Musicians filed a
memorandum in opposition to the
request, citing the issue of "canned
music" versus "live talent" and
made contentions of unemployment
among musicians.
A hearing on the petition was
held June 20, 1935, before the FCC
Broadcast Division with more than
a score of parties represented. The
contention was supported by
the
and by Standard Radio
Inc., Los Angeles, which also has
a transcription library service, and

WBS
NAB

by numerous independent stations.
Opposition came from the Musicians Federation and others, with
the networks opposing elimination
of the announcement altogether.
Local broadcasting stations asked
for 15-minute interval announcements covering phonograph records if the transcription library
provisions were liberalized.
FCC inspectors have found extreme difficulty in enforcing the
mechanical reproduction rule in the
past, notably with respect to phonograph records. It has been said
that there have been more violations of this rule than perhaps any
other on the books. This has been
attributed primarily to the ambiguous provisions of the order,
which the new rule is believed to
clarify in its entirety.

Grounds for Decision

COINCIDENT

with its action, the
Broadcast Division made available
a statement covering its grounds
for the new order. This went into
the history of the mechanical reproduction announcement situation
in detail, with particular reference
to the WBS petition. It concluded
with the announcement that the
WBS petition is granted "insofar
(Continued on page 58)
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Widespread Support for Radio

GOP RADIO

In Political Broadcast Fracas

THE RADIO

summer.
Chairman Fletcher of the Republican National Committee had
no sooner emerged from his tussle
with the chains over their policy
of differentiating between President Roosevelt as President and
Mr. Roosevelt as a potential candidate for reelection, than his radio
division

chief,

formerly of

Thomas

G.

WBZ-WBZA,

Sabin,
Boston-

Springfield, hauled out the manuscripts of Henry Fisk Carlton's
dramatic sketches Liberty at the

Crossroads and sought to buy commercial time over both NBC and
CBS.
Both networks auditioned
the sketches, and then declined to
carry them in furtherance of their
policy of alloting as much time as
possible to party spokesmen on a
sustaining basis but not carrying
partisan programs on a commercial
basis until after the conventions.

Position of Networks

PRESIDENT LOHR

of NBC inthat "to accept
such dramatic programs as you
have offered would place the discussion of vital political and national issues on the basis of dramatic license rather than upon a
basis of responsibly stated fact or
opinion." President Paley of CBS
asserted that "appeals to the electorate should be intellectual and
not based on emotion, passion or
prejudice."
Thereupon the storm broke anew,
with the pros and cons of the situation commanding hundreds of
columns of news carried to all
parts of the country on press association wires and with local stor-

formed

Fletcher

Gregg

Getting the

Page 8

in

Denver Post

Gong

publican National
Committee heade d
by Thomas
Sabin,
has announced the ap-

—

into millions of words
all again
giving radio the recognition it deserves as No. 1 political campaigning medium.
Some of the stories
took a satirical vein, especially after the first two sketches had been
heard over WGN, Chicago Tribune
station, which accepted them on a
commercial basis under local Republican sponsorship.
The New York Times and the
Scripps-Howard newspapers, among
others, reprinted excerpts of the
initial skit of the series, which Mr.
Sabin said was being placed on
as a test of the listener-interest they could command preliminary to possible placement on
transcriptions on other independent
stations later. H e y w o o d Broun
commented: "I hope Liberty at the
Crossroads goes on the air again
and next time over a network. All
Democrats, Progressives and Radicals should join me in that wish,
because it turns out that Mr.

pointment of
John Elwood,
former NBC vice

deterred from
carrying out their plans when the
clerk painted a startling picture of
the high cost of living under the
tax and other burdens of the present day.
The remaining skits involve country storekeepers "spending their way to prosperity," Mr.
and Mrs. Average Citizen and
Andy the Butcher, who satirizes
the AAA, among other angles.
The fact that
accepted the
test series does not necessarily
bind Mutual Broadcasting System,

WGN

it

was

Although

indicated.

WOR

on Feb. 2 will begin to carry a

Quinn

in

Milwaukee Journal

Another Act Gets the Gong

of

a

Owen

stated that in the near future he

would appoint the manager of the
Western division in Chicago.
The radio division, declared Mr.
Sabin, will continue to broadcast
Liberty at the Crossroads as a live
program over
for the next
few weeks. The radio division is
studying the response being received from its five-week test se-!

WGN

ries.

2,000

ly.

where they were

nephew

D. Young, as Eastern program
manager. Keith McLeod has also
been added to the New York staff
and he will be in charge of radio
production. Mr. McLeod was recently with Alsop Radio Recordings Inc. and before that in charge
of programs for WFIL. Mr. Sabin

Fletcher's first campaign show is
a sort of Republican 'Shoot the
Works' and that is putting it mild-

policy of placing all politics on a
sustaining basis, carried the first
sketch from a transcription, the
second via land line from New
York. The first took a young couple to a marriage license bureau

and

president

Mr. Elwood

WGN

The Democrats, who have been
having a tough time lately, can afford to laugh at last. Their attitude toward their adversaries
ought to be, 'Just give them enough
radio—' ".
WGN, which formerly had a

di-

vision of the Re-

Controversy Flares Anew as GOP Dramatic Series
Is Rejected by Networks But Accepted by WGN
"STATION GOP", as one metro- ies and editorial comment running
politan newspaper styled it, sounded off in loud and sometimes bitter
fashion during the last month, but
public sentiment and editorial comment, except where intense partisanship entered, seemed overwhelmingly to favor radio's side in
the twofold controversy aroused
over the refusal of the major networks to carry political programs
on a sponsorship basis before the
Republican and Democratic national
nominating conventions next

EAST

IIS

Fitzpatrick in St. Louis Post-Dispatch

First Skirmish

The first program brought in
comments from 30 states.

Ninety per cent of this mail endorsed the program, Mr. Sabin said.
As a result of the networks refusal to carry any sponsored political programs prior to the National Conventions, Mr. Sabin said:
"We have received a large number
offers from radio stations to
take our programs, and they
stated that they set their own policies and no one had the authority
to speak for them." Stations and
their representatives offered their
facilities to the Republican Committee, Texas Quality Group being
one of the regional networks making such an offer, he said. Whether
the division had any plans to use
any of these offers or to build up
an independent network to carry
its programs, Mr. Sabin declined
to say, but it was indicated the Republicans plan to buy time for
their pre-convention campaign.

of

sponsored series of Sunday Republican talks, A. J. McCosker,
president and chairman of MBS,
asserted that Liberty at the Crossroads has not been definitely offered
but that
will not broadcast
them if they are political dramatizations."
Mr. McCosker set at
rest press reports that the Republicans would "go to the country"
via
by making this statement.
"The acceptance by us of

WOR

"WOR

MBS

National Republican Council commercials does not obligate the
MBS," he added.
What the policies of individual
stations will be in the pre-convention campaign
remained to be
seen if and when the Liberty
sketches are offered on a spot commercial
basis.
John
Shepard,
president of Yankee Network, as(Contimied on page 16)

NOW

operated by the local First
Church, KRE,
Berkeley, Cal., has applied to the

Congregational

FCC

for an assignment of licenseto Central California Broadcasters
Inc., which would operate the station commercially.

Talburt in Indianapolis Times

Cassel in Brooklyn Eagle

Liberty at the Crossroads

This Isn't an

BROADCASTING
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}\AB BoardCalledinCopyright Tangle
Infringe

m en

Suits Are Filed by
Stations; Networks

t

Networks and
By SOL TAISHOFF
as far away

APPARENTLY

as

from a solution

of tlie tumulcopjnright problem, a special
iieeting of the
board of diiiiCectors has been called Feb. 3 at
?ver

''.

:.ious

.:

NAB

:

j-the Palmer House, Chicago. The
;_!all, issued Jan. 24 by James W.
Baldwin, NAB managing director,
me after m.ore than a dozen in:

„mgement

suits

agamst the major

and independent stations
and Philadelphia, had
filed by the Warner Bros.

'j.i.aetworks

New York

,j.l.ln

j;;been

!3ublishing houses,
each seeking
iiiaximum damages of $5,000 for
"'ach alleged infringement.

;j

In announcing the board meeting
third since the copyright
Mr.
^trisis
developed last fall
said he would submit a
-j ^Baldwin
g jSetailed report on developments
.since the last emergency meeting
New York in December. He
.1 'm
^ "!;hen will seek "instructions" on
^ '"uture procedure, since he is of the
.T Opinion that developments warrant
» new appraisal by the NAB's
;":)oard of 19 members.

—the

[j

—

Diversity of Viewpoints

{.THE
j.

MEETING

is certain to be
there has developed a
cleavage in the viewpoints

for

.lot

^ ,(harp
jf the nationwide networks and of
;iklr. Bald-win, acting for the NAB,
.m copjTright procedure. Since the
ended the networks have not
ry .'ear
performed the Warner houses'
.nusic, using the remaining ASCAP
r -epertory as well as several small
.ndependent catalogs. On the other
[land some 240 stations individually
'I
.lave signed Warner contracts for
temporary three-month period
I
^jvhich ends March 31.
independently - awn e'd
^.
^ tations there has developed a deep
-esentment over the arbitrary ac?^ .ion of ASCAP, taken without ad'ance notice on Jan. 10 and 11,
lotifying them of the termination
.»f the temporary
extensions pre^ >iously given all stations on a
jj

ij.

'

Among

j

Warner Bros, Against
and

NAB membership. Advocating enactment of a law which would end
the copyright controversy once and
for all time, he

—

declared "this

is

an emergency if broadcasting in
the United States is to be carried
on by representative citizens from
every one of these states, it is time
Congress acted."
Mr. Craney praised the work of
Managing Director Baldwin declaring that "indications are that
independent stations will not be
sold down the river". He added
that it was necessary for stations
to "dig in and do the job we
should have done long age."

ASCAP

Signs 558

ASCAP,

according to E. C. Mills,
general manager, on Jan. 28 had
five-year license renewals from 558
stations.
He declared that there
were "no substantial stations"
which had not renewed or which
had not signified their intentions
of so doing, pending clearing
of certain technicalities.

up

importance was Mr.
Mills' asertion that no additional
"newspaper" contracts would be issued. Those in force prior to the
Warner withdrawal, he asserted,
are being renewed but no others

Of

great

will be written. The newspaper contract differs from the regular 5%
of gross, plus sustaining fee, in

that stations pay only on programs
using music, with the guarantee
that the revenue will be four times
their original sustaining fee mutually agreed upon.
Meanwhile, reports were widespread that there would be a
sweeping reorganization of ASCAP
and that Mr. Mills probably would
relinquish his post. To this Mr.
Mills said:
"So far as I know
there is no prospect whatever of
my leaving ASCAP." Election of

ASCAP

directors, Mr. Mills declared, has been deferred from January to April.

,

'jilanket
.^

^"

basis

and demanding

five-

/ear extensions as of Jan. 15. For
ASCAP's Warner - less repertory
'-tations were forced to pay the
'".ame

amounts

in

royalties

and

ustaining fees that they had paid
he preceding year when the Warier music was
included in the
'A.SCAP pool.
Anj' move for a special memberhip meeting of the NAB, which
irould be in the nature of an exTaordinary convention of broadtasters, probably will be delayed
intil determination by the Chicago
ooard meeting. Mr. Baldwin had
isserted that the plan for a spe-

NAB

members,
cial meeting of all
janprecedented in radio annals, is
•mder contemplation.
There has
aeen considerable sentiment supporting it. It could be called only
Dy a vote of the board or upon
aetition of one-third of the

NAB

which would mean
signatures of some 130 member

nembership,
:he

stations.

In support of a general memberI

:Hp meeting, Ed Craney, manager

KGIR, Butte, Mont., a leader
among the "independent" broad.lasters, wrote all NAB members
;uggesting that such a meeting be
Jailed by vote of one-third of the
of

^

^^'TehrtMry I,

1936
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ASCAP
IT IS

Torn With Strife

QUITE

Its

are

watching closely the

activities of
the Warner houses. Should they
derive from their independent operations revenues substantially in
excess of the $342,000 they received
through ASCAP, as well as a like
amount for their composers, then
rather drastic things may be expected.
Mr. Mills from Nov. 1929, until
March, 1932, was the president of
Radio Music Inc., a music subsidiary created by NBC, but which subsequently was dissolved after having failed to accomplish its purpose. Prior to that time Mr. Mills

ASCAP general manager and
he returned to that post afterward.
Despite the ASCAP extensions
and of the Warner independent
status, there is still the view that
the next six months will see farreaching changes in the entire music copyright picture. Should there
be a reorganization or dissolution
of ASCAP as such, it is more than
likely that Mr. Mills, as the key
figure in the radio music situation,
will become prominently identified
with an independent music pool if

was

BROADCASTING

one

is

Still

Apart

created either by radio inby certain of the music

terests or

groups.

The long-anticipated litigation
over the ASCAP-Warner split developed on Jan. 17, but not with
the fury that had been indicated.
The pending infringement
the

Warner houses,

suits

by

localized in the

New

York-Philadelphia, are still
merely as the opening
gun. In them, however, the networks see the opportunity of clarifying the most significant of the
legal issues that has developed. It
goes into the contention of ASCAP
that, in spite of the Warner withdrawal, the Society still has the
right to license for public performance a substantial portion of
the Warner catalogs by its contractual relationship with composers
publishing through Warner houses.
There are rumblings of all sorts

regarded

of suits for legal redress.

Bros. Contracts
On a Three-Month Basis
Signed by 213 Stations

FOLLOWING

is a list of 213 stawhich, up to Jan. 27, had
Warner Bros, contracts for the
right to perform their music for
the three - month period ending
March 31. In the case of full-time
stations the contracts call for payment of four times the highest
quarter-hour rate per month. Parttime, limited - time and daytime
stations are being given proportionally lower rates, while small
stations doing business below a
specified minimum, pay only twice
their highest quarter - hour rate.
All told, it is reported that 240
have actually signified
stations
their intentions of negotiating the
contracts, but the following list
only was made public bv Wp-'-ne-'-:
KAST, KBTM, KDFN, KDLR, KDON,
KDYL, KFAB, KFAC, KFBB, KFDM,
KFJB. KFJI. KFJR. KFJZ. KFNF,
KFOR. KFOX, KFPW, KFSD, KFVS,

tions

For ex-

ample, it is reported that Warner
already has drafted suits against
the networks which will allege restraint of trade on the ground that
the networks have urged their advertisers and advertising agencies
to avoid the use of Warner music.
Legal authorities were reticent

about

commenting on this, although they admitted that such a
test case might be countenanced
by the Federal courts.
Meanwhile the networks and

some 300 independent stations
were operating -without Warner
music and, aside from the suits
infringement of Warner
numbers, claimed they felt no deterioration in their musical offeralleging

ings. Warner music, it was pointed
out, had a peak value to them on
Dec. 31, when the split developed.

Since then, however, it is asserted
the burden has become less and
less severe, and possibly in a short
time will become a relatively unimportant matter.

Method of Payment

THE MAJOR

apparent that tur-

moil exists in ASCAP ranks.
publisher members obviously

NAB

Warner

difference between
the nationvdde networks and Mr.

Baldwin's group of NAB independents has been that of method
of paying for copyiighted music.
At present, it is argued, both the
networks and the independents
have lost, since the former are
doing without Warner music yet
are paying the same price as heretofore while the independents are
pajdng ASCAP the same as before
and are forced to pay Warner the
equivalent of four times their
highest quarter-hour rate (in most
instances) for the 25 to 40% of
the former ASCAP catalog for
which they claim exclusive licensing rights.
In 1935 the ASCAP income from
radio was approximately $3,000,000.
As things exist at present
their income will be about the
same while Warner will collect an
unestimated amount over and
above that sum from independents.
Warner's stand, as expressed repeatedly by Herman Starr, vice
president of the motion picture
firm, has been that the networks
must pay their proportionate share
{Continued on page 56)

KFWB, KFXD, KFXM, KFXR. KGBX,
KGBZ, KGCW, KGEK, KGEZ, KGFI,
KGFJ. KGFK.
KGFW, KGGC, KGHL, KGNC, KHSL,
KIDO, KIEM, KIEV. KIUJ, KIWL,
KIWP, KJBS, WLS, KLZ. KMA, KMAC,

KMBC,
KNX,
KQW,
KRLD,
KSUN,
KWJJ.

KMLB, KMMJ, KMPC, KNOW,
KONO, KORE, KPLC,
KREG, KRGV, KRKD,
KRMD, KRNR, KSL. KSLM,
KUMA, KVOA, KVOD, KWBG,

KOIL,

KRE,

KWTO, KWYO, KXL. KXO.
WATL, WATR, WBNX,
WCAX, WCBD, WCBM.
WCPO, WDAF, WDAS,
WDEV, WDNC, WDZ,
WEBQ, WEED, WEEI,
WEHC, WELI, WELL, WEMP. WEXL,
WFAA, WFAS, WFBM, WFDF.
WGBF, WGBI, WGCM. WGES, WGH,
WGN, WGCP, WHAT, WHB, WHBC,
WHBL, WHBQ, WHBU, WHDF, WHDH,
WHDL, WHK, WHO. WIBA, WIBG,
WIBU, WIBW. WIBX, WICC, WIL,
WIND, WJAC, WJAG, WJAR, WJAY,
WJBG, WJBK, WJJD, WJMS, WKBH,
WKBZ, WKOK. WKY.
WLBC, WLBF, WLBZ, WLLH, WLS,
WLVA, WLW. WMAS. WMAZ, WMBC,
WMBD, WMBH, WMBO, WMC, WMEX.
WMFG, WMFO, WMFR, WNAC, WNBC,
WNBF, WNBH, WNBR, WNOX, WNRA,
WOAI, woe, WOOD. WASH, WORL,
WORC, WOW, WPAD, W^PAX, WPAY,
WQBC.
WRBL, WRGA, WRJN, WROK, WSAI,
WSAR, WSBC, WSFA, WSM, WSVA,
WSYB, WTAG, WTAX, WTBO, WTIG,
WTMJ, WTMV, WTRC, WWJ, WWRL,
WXYZ, W6XAI, W9XBY.

WAAB. WAAF. WAAT. WAAW,

WAIM, WAIU,
WBOW, WBSO,
WCBS, WCLO,
WDAY, WDBJ,
WEAN, WEBC,

Public Domain Library
Is Offered by Lang- Worth

ANNOUNCEMENT

was made Jan.

28 by Langlois

& Wentworth

New

York,

Lang

-

formation of
Feature Programs

of

Worth

Inc.,

the

as one of its divisions offering to stations copyright-free dance
music. Describing its public domain repertory as the "largest
transcribed copyright-free librarv
in the world", the company said it
includes dance tunes, folk tunes,
nursery tunes, songs of the masInc.,

ters,

and new "pop" songs many

of which are destined to be hits.
Seventy programs, including ove^
300 separate selections, were said
to be recorded and ready for im-

mediate shipment.

Its

new produc-

tion schedule, the announcement
stated, guarantees 120 new selections monthly. All recordings were
declared to be RCA-Victor.

AMERICAN

network announcers

be assigned to broadcast the
maiden voyage of the giant new
British liner Queen Mary from

will

Southampton

to

New York

next

spring, repeating the highly successful relays which were carried
from the Noi'mandie on its first
trip.
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Radio's Most Successful Year
Records Total of 87i Millions
Estimates Surpassed as Industry Shows 20% Rise
For 1935; Local Volume Registers Notable Gain

RADIO broadcast advertising has
just completed its most successful
year with a gross time sales volume of $87,523,848, according to
data compiled for the
by Dr.
Herman S. Hettinger, of the Wharton School of Finance and Commerce of the University of Pennsylvania.
Radio's advertising bill for 1935
exceeds that of the preceding year
by 20% and tops the estimated depression low of $57,000,000 of 1933
by more than 50%. It may also be
compared to the estimated $35,000,000 volume of the medium in
1929.
National network advertising
amounted to $50,067,686, a gain of
13% over the previous year. Regional network advertising experienced the heaviest gains, with an
increase of 54.7% over 1934 and a
gross volume of $1,110,739. Nationa'l non-network advertising
rose 26.0% and totaled $17,065,688.

NAB

Local
i.ocai

Volume
volume i,rows
Grows

encouragement is
growth of local
broadcast advertising volume during the year. Following a slight
decrease in 1934 as compared to
found

in the

the preceding year,
sponsorship spurted

radio
during the
year just closed and registered a
gain of 26% over 1934 volume.
Compared to radio broadcast advertising, newspaper volume rose
5.8%, magazine advertising increased 5.9% and national farm
paper business gained 7%.
Broadcast advertising during
December and for the year just
closed is set forth in the following
local

table:
XT

^

,

Kntl

,

December

nftrrs--^^1^^:^f4

National

non-network
Local
Totai

1935

'TAlfsl
'

'

1,707,140
1-907.600

17,063.688
19,281.735

$8,686,339

$87,523,848

Total broadcast advertising during December rose 5.8% as compared to the preceding month and
showed a gain of 20.8% over the

December 1934 level. Gains were
general as compared to the preceding month, local broadcast advertising rising as compared to the
usual seasonal downswing at this
period of the year.
National network advertising in
December exceeded that of the corresponding month of the previous
year by 11%. Regional network
volume increased 99.8%, while national non-network business rose
39.6%. Local broadcast advertismg showed the strongest gains in
recent months, exceeding the previous December's level by 33.4%.
Non-network advertising gains
were fairly general among all
classes of stations. Regional stations showed the greatest increase
over the corresponding period of
1934, rising 43.5%. Local stations
continued to show the strength exhibited in recent months and registered a gain of 38.8% over the preceding December. The South Central

and

Mountain

and

Pacific

States showed the greatest gains
in non-network advertising during
the period under review.
In the national non-network filed
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5%

both gained approximately
as against November while an-

nouncement

business

declined,

Transcriptions increased 15.0%
during- the month in the local field
while records rose 16.2%. Live talent and announcement volume
dropped slightly, a normal seasonal trend at this period of the
year.

National transcription volume
rose 34.2% as compared to December 1934, while local transcription
business rose 82.3%. In the national field, live talent business
still continues to show the greatest strength. Studio
sponsored by national and regional
advertisers rose 43.8% as compared to the corresponding month
of the preceding year,

programs

n„„o™K„>
December tvt^+
Network Gams
i

GAINS

in the national network
were fairly general during
December as compared to the corfield

responding month of 1934.

PARTICULAR

to be

transcription and live talent vol-

ume

Accessory advertising increased 35.1%,
housefurnishing volume doubled,
and radio set advertising rose
31.2%. Beverage advertising over
national networks rose 90%. Drug
volume dropped 25%, while confectionery advertising declined 26.4%.
Regional network volume also
experienced material increases in
a number of fields. Accessory and
gasoline,
cosmetic,
confectionery
and tobacco advertising showed especially strong gains. The increase
in the regional network cosmetic
volume is to be marked as a new

development

in this field. It also is
interesting to note that the rise in

confectionery volume has been due
to Sponsorship bv candv manufacture^s rather^hL thoJe of chewmg gum and allied lines. This gain
is

a Seemingly

enced in the national non-network
as compared to December
1934. Principal increases included
a doubling of automotive volume,
a 66.3% rise in cosmetic advertisin?, a gain of 46.8% in the foodfiled

stuffs filed and very material increases in beverage, confectionery,

and tobacco advertising,
and gasoline advertisthe national non-network

set,

Accessory
ing

in

field continued its decline of recent
months. Housefurnishing advertisin? also declined,
r

12-4

a.

m. Every Night Bought

By Chicago Brewery

PETER

FOX

BREWING

local advertiser (1464 hours), this
is also the first commercial exploi-

tation of the after-midnight hours
in the Chicago area. The idea was
conceived by E. S. Mittendorf,
manager of WIND, who has recently returned from California
where this type of program has
been a pronounced success.
The
program w;ill consist largely of recorded music, with some studio tal-

and will be announced by
Brooks Connolly. The commercials
will be short announcements, feaent,

names
throughout the C h

turing

the

Agency: Gale

&

dealers

of
i

c

a

go

area.

Pietsch Inc., Chi-

cago.

Automotive Billings Up

AUTOMOTIVE

advertising over
the NBC and CBS networks reached
a new high in dollar volume during 1935. CBS had a total billing
of $2,492,374 from nine accounts;
and NBC grossed $1,734,672 from

seven

manufacturers,

automobile

making a combined

total of $4,227,-

046, an increase of 12% over 1934
figures of $3,772,486. There has
been a steady increase in the
amount of radio advertising done
by the automotive industry since
1931, when the combined total was
only one-third of the present billings. In the network figures are

not included any spot broadcasting
campaigns such as the Chevrolet
transcriptions now being broadcast
over nearly 400 stations, nor any
of the spots being used by Chrysler,
Ford, Studebaker, Plymouth

and others.

r^-^

c„,
^'"^^ ^^'^^

LOCAL broadcast

advertising

showed fairly general increases,
Beverage advertising lead the field
with a rise of 162.2% as compared
the corresponding month of
1934. Clothing volume was second
with a rise of 65.7%. Automotive
advertising gained 50%, and financial
advertising 40%. Housefurnishings also gained materially. On
the whole, local trends have merely
been a continuation of those exhibited
with marked regularity
during the major portion of the
year just closed. Advertising by
retail establishments was 41.2%
greater than during December of
the previous year,
Particular encouragement is
found in the fact that broadcasting

Nine Over $1,000,000
PROCTER & GAMBLE Co., Cinspending

cinnati,

80%

work appropriation

of

of its net-

more than

$2,000,000 for NBC daytime hours
for its products through various
agencies, was first on the list of
NBC clients during 1935, rising
from ninth place in 1934. Eight
other NBC clients spent more than
$1,000,000 on the networks, NBC
reports, ranking as follows after

Procter

&

Gamble: General Foods
Ford

Corp., Standard Brands Inc.,

Motor

CBS, MBS Booking
Finds B-S-H Again
First Radio Agency

Co.,

Chicago (Fox De Luxe Beer), has
contracted for a four-hour program to be broadcast from midnight to 4 a. m. seven nights a
week for 52 weeks beginning Feb.
1 over WIND, Gary, Ind. In addition to being one of the largest
sales of radio time ever made to a

new

trend.
General gains were also experi-

radio

MIDNIGHT SPONSOR

Colgate-Palmolive-Peet
Co., Sterling Products Inc., American Home Products Co., Lady Esther Co., Pepsodent Co.
Co.,

LEADING

CBS and Mutua
System time placei
^

ments for 1935, Blackett-Sample

Hummert

reported total bill
radio time during the^
last year at $6,014,246. Of thi?
amount, CBS accounted for $2,501,
395, NBC for $2,114,962, MBS for
$163,746 and spot for $1,234,143.
The Blackett- Sample -Hummerf
breakdown for the year was th(
only one disclosed in detail by am
agency. Although CBS and MBS
reported the agencies placing th^
greatest billings on their networks^
NBC has declined to do so for pol'
icy reasons.
It is believed, how
ever, that Blackett-Sample-Hum'
mert also led the NBC list.
agency reported a 32.3% gain it
radio billings over 1934 when i
also was the leader.
Total NBC and CBS netVorl
time sold during 1935 amounted t<
$48,786,735, of which the
Red network accounted for $18,
722,715, CBS for $17,637,804 an(
NBC-Blue for $11,659,499. MB3
also reported time sales of $697,>
821.
Although Blackett - Samples
Hummert reports $163,746 wortt
of time on MBS, that network iV
self reported $154,419 but the net
work's figures cover its basic net
work of four stations only. Th
MBS figures also cover only th
last six months of 1935, the onl;
period during which statistics wen
compiled.
ings for

Inc.

all

TW

NBC

Leading Agency Billings on CBE
(1935)
Blackett-Sample-Hummert
N. W. Ayer & Son Inc.
Erwin, Wasey & Co. Inc.
Batten,

Durstine

Barton,

born Inc.
William Esty

Inc. ^^$2,501,39
1,822,52
1,046,67

&

&

Os999,01
946,10

Co.

Armstrong Co.
Frances Hooper Agency
J. Walter Thompson Co.
Stack-Goble Adv. Agency
Newell-Emmett Co. Inc.
F. Wallis

893,51,:

795,71
792,53
745,84
729,44
556,98

Hutchins Adv. Co. Inc.
E. W. Hellwig Co.

Young & Rubicam
RuthraufE & Ryan
Lennen & Mitchell
McCann-Erickson
Lord & Thomas

417,25*
393,42'
320,45.

297,93

& Cunnyngham

Williams

Roche,

535,30'
498, 68|

Inc.
Inc.
Inc.
Inc.

288,37

Inc.

Warwick &

Cecil,

Geyer, Cornell

Agency

&

263,0e
248,09

Cecil Inc.

Newell Inc.

Billings on

MBS

margin of growth of the corresponding periods of the previous
year during the latter months of
1935 as shown during the earlier
portions of the year. On the basis
of this trend the year just opening
should register further important
gains in the medium's advertising
volume and should bring it considerably closer to the goal of the
$100,000,000 year concerning
which the industry has been seeking for some time.

S

(July to December, 1935)
Blackett-Sample-Hummert Inc.
Lord & Thomas
Reincke-Ellis-Younggreen & Finn
Erwin, Wasey & Co. Inc.
H. M. Kiesewetter Adv. Agency^
DeGarmo-Kilborn Corp.
Marsehalk & Pratt Inc.
Earl Ludgen Inc.
Hanff-Metzger Inc.
Kenyon & Eckhardt Inc.
Aitken-Kynett Inc.

Young & Rubicam

W. Ayer & Son

67 .21
44 ,92
39, ,86

36
36

& Stuhlman

,4C
,3C

35, ,81
23, ,1^
19,
17,
12, ,9S!ill
12, 9f
10, 51
9, 8f

Inc.
Inc.

Paris & Peart
Neisser-Meyerhoff Inc.
Kelly

11

$154, ,41

J. Stirling Getchell Inc.

has continued to show the same

i

the

Broadcasting

N.

to

W. Ayer Takes Second Place

N.

On CBS, Erwin, Wasey Third

8, Oi
6, 4;-J

Inc.

4,

Armand in South
ARMAND Co., Des Moines

(co.'

using one minute sp(
announcements five days a wee
over five stations in the South. TI
announcements are on WBS trai
scriptions and are broadcast ovf
metics)

the

is

following

stations:

WAP

WSB, WMC, WFAA, WBT. H. V
Kastor & Sons Adv. Co., Inc., Ch
cago,

BROADCASTING

is

the agency.
•

February

1,

193

t.

25%— Thanks

*]Kleenex Cuts Price
By

STUART SHERMAN

Vice President, Lord

the First

|t to

FEW WEEKS

11^

io^(j»ouncer

idarlin

ago

the

aei

—

A 25%
'

'

A

iimer!

Thomas,

as told to

Bruce Robertson

reduction
in cost to con-

remarkable result in

to Introduce Quest

an-

The Story of Mary
program told listeners that
on

he price of Kleenex, advertised by
i
he broadcasts, had been reduced
"This new low price," he
aiii(!5%.
"has been made possible
aid,
ihrough your support of our protram by buying our product."
I

&

and Bring
Rank Among Products of the Type

\nd Uses Radio Exclusively

it-

from a radio program just
But the program
Tlijrker a year old.
Hjlid even more than that.
ii[The International Cellucotton
.elf

WHEN International Cellucotton Products Co.

put Mary
really started some-

Marlin to work as its ace salesman, it
thing (see headline above). That's the success story in
a nutshell, but don't stop yet because there's a behind-

modern
merchandising. And between them, Mr. Sherman and

the-scenes story that

a beautiful example of

is

Mr. Robertson present an intriguing trade narrative.

1

Irroducts
ori;he

sponsor,

Co.,

Mary Marlin show

also used
to introduce

promote its newest product
a deodorant. In less than
Ijysight months Quest had pushed itaikself up into the top ranks of this

The Eternal Triangle

BCoQuest,

tuesoav.wedncsday.thursdav'and fiudavi

competitive field, its radio
supplemented only by an
j:,; racking
in the drug trade
plea announcement
)rtJ;3ress and a single page in the Ocitfiji-ober, 1935, Vogue.
That's what Mary Marlin has
oettiiaone for the products it sells. What
Tli(jt did for itself as a show is equalIB'l'iighly

;

netii.

Entering into compe)ii]||tition at the outset with old, well
ijcnown programs, the end of the
irst year's broadcasting found The
^^Story of Mary Marlin ahead of all
Brrther shows in its class in listener
popularity! It won its spurs in the
iSf.'JBntertainment field and
perhaps
•|!:|because of that
proved itself a

—

—

tipuperb selling tool in the bargain.

''

Success Secret

i'ltj)

I'^ljfTHE
'A'fradio
iSj^ling,

Spokane

a

Sanle

Ua
WJSV
K£KN
KLZ

Frin

Wjjhingiofl

KD8

Bikm6dd

KWG
KWOX

Si.

U>uii

WCCO

St.

PiQl

KRNT

DcintT
Da Moiaet

"CWJ

Ffwoo

CBS

SECRET

— together

— This

in Kleenex packages tells
buyers of the Mary Marlin network programs.

insert

with a
bovel twist here and there in ap:Dlying all of them.
Here's the

jlystory:

International Cellucotton laboraperfected Quest in the fall
(Jpf 1934. Plans for a radio program
Msiisvere under way, but Kleenex alone
Wivas to be featured at first— an espablished product which previouslv
had been advertised in newspapers

in October, 1934, the first episode

was heard over WMAQ. Thanksgiving week less than two months

—

—

after the serial's debut a full size
package of Kleenex was offered to

any

listener

writing

in.

network

to
April 1, 1935, co-

fer.

C^Hiult iln radio pagt of joitr local
^ewtfap^ for limt tcbfdifU

PROGRAM PROMOTION

The program was moved

incident with its sponsor's decision
to use it to sell Quest as well as
Kleenex. The shift involved a time
change as well as a network trans-

A

Returns

totaling 70,000 proved that the lo-

Problem

NOTIFYING

in

neither,

it

was

of

the

felt,

would

newspaper announcements alone do
the best job possible. So to move
the large and valuable audience
Kleenex
along with the show
went directly to listeners through
a free offer of a picture of the
three principal characters in the

—
—

i.rci

;.'fj:ories

.and magazines.

After
Ji
Ktitions of

the usual number of audiseveral types of programs.
The Story of Mary Marlin was selected as the one which would best
yiiwin and hold the interest of woU|jmen, the principal buyers of Kleenfjex. The program and its potential
audience also qualified as a vehicle
:y JoT advertising Quest, should
plans
materialize for radio selling,

show, accompanied by an announcement of the new station lineup,
new time and date of change.
Mailing of the gift was so timed
that pictures and announcement
reached listeners the last week in
March just before the shift. Simutaneously, the free offer was
backed up by newspaper publicity
and advertising to make the plan
complete. As a result. Mary Marlin's transfer did not mean a loss
of audience. The old audience went
right along. Better still, a new and
equally responsive audience was
created over the new stations.
Quest and Kleenex have shared
equal advertising honors from the
An opening
first CBS broadcast.
announcement on one product and
a closing one on the other is the
usual system followed. So effectively has radio sold Quest that
today drug and department stores
in every part of the country agree
in placing this newcomer among
the top three best selling deodo-

—

rants,

and many of them rank

it

in

first place.

Sales results have been matched
by program popularity all the way
along over CBS. By the end of the

summer
ranked

of
it

1935 Crossley reports

an undisputed

first

in

among

15-minute daytime programs. Since that
time it has ranked either first or
second continuously a record, inasmuch as it took Mary Marlin just
one year to equal, and surpass,
other programs which had ranked
as favorites for months years, in
before Mary Marlin
some cases
made its bow.
A great deal of attention is
given to the preparation and
treatment of Quest commercial announcements to guard against any
hint of off ensiveness. Nothing
stronger than "a positive deodorant
for personal daintiness" is ever
used. In addition, the statements
made are credited almost exclusively to Mary Pauline Callender,
known the country over through
printed advertisements as a wo-

listener popularity

—

Time

listeners

change was a bit of a problem.
Obviously full information could
not be broadcast on the program
itself;

of this outstanding
selling success? Careful plantesting,
showmanship and

;;,jE;merchandising
;K

time.

amazing.

ttijiy

audience was there and that
the program was clicking.
After that reassuring information the program was launched on
a Coast-to-Coast NBC network on
Jan. 1, 1935, and built a loyal,
enthusiastic following immediately.
Consecutive Crossley reports during the three months that Mary
Marlin was on NBC showed steady
gains in popularity ranging upward to as high as 3 points at a
cal

Itiiiind

Radio

to

BROADCASTS OF KING'S DEATH
Networks and Stations Give Elaborate Coverage to
Events Attending Death and Funeral

—

—

en's consultant.

Wins Listener Favor

.

;

;,;

jiii]

The show chosen

i.«|Eerial,

broadcast

is

five

a 15-minute
days weekly

and timed to reach women during
jlltheir
morning or noon-time "at
Ihome" moments. Its story is that
co?fof a wife whose husband is in love
;pi with another woman, and who must
eel;make a decision either to give him
I

Tfrfaip

or fight to regain his love.

To make sure they were right
iwabout the program and its appeal
before embarking on a costly nation-wide campaign, the makers of

TiV

iP!-

T|/

,

Ct[i

Kleenex decided to test the proin the Chicago area. Early

gram

^February

J,

1936

•

AMERICAN networks kept pace
with the British empire radio service in reporting the death of King
George, carrying special reports
from London over their own shortwave circuits and picking up the

British

short-wave broadcasts
The funeral
the week.
also was broadcast, with Mutual
Broadcasting System joining the
Canadian Commission network's
pickup of the BBC reports while
the NBC and CBS had their own

through

reports. American listeners heard
the fiash reporting the death at the
moment it was being broadcast to
the world via Daventry and the

Empire system, and in the early
hours of Jan. 28, from 4:15 a. m.
onward, they heard the funeral
services from London.
It was learned later that the

anonymous

voice telling the

BROADCASTING

news

of the death of the British monarch the night of Jan. 20 was that
of Sir John Reith, director-general
of BBC, who is well known in this
received a radiocountry.
gram stating that the announcement of the sovereign's death by
Britain's highest radio authority
was deemed consistent with the

NBC

momentous

importance

of

the

event, although he would not permit his name to be mentioned.
Canadian stations, for the first
time since broadcasting began in

the Dominion, went silent on Jan.
20. All stations closed down after
7 p. m. in deference to the dead
monarch, with no broadcasts on
the Canadian wave lengths until
10:45 p. m. when regular news
flashes went on. Then they signed
off

again and remained silent until

the following morning.

THAT

such treatment has won
favor among listeners is best
proved by the fact that so far not
one of the thousands of letters
which pour into the Mary Marlin
mail box has ever complained about
Quest's use of radio for advertising.
Plot developments, time of
broadcast and amount of advertising are criticized just as they are
on every radio program, but not a
single objection has been received
which even implies that the writer
finds
the program's commercial
credits objectionable. On the contrary, the International Cellucotton Products Co. reports that many
women have written their thanks
for the product and its advertising.
The Story of Mai-y Marlin is

heard

Mondays through Fridays

over 38 CBS stations from 12:30
to 12:45 a. m., EST.
Lord &
Thomas is the advertising agency.
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Jack Benny Leads
Radio Poll Again

Midget Set

Winners Are Almost Identical
With Those Picked in 1934

Two

Good

Years of Research by

THE FIFTH annual New York
World-Telegram radio editors' poll,
the 239 radio editors selected Jack
their

favorite

air

PLYMOUTH

For Four Miles Developed After

O.

Hanson

B.

tery unit of 90 volts, also newly
developed.
The complete battery
unit weighs less than four pounds,
and the transmitter proper less

IN

Benny as

PLYMOUTH MOTORS
STARTS CAMPAlGh

TINY MICRO- WAVE TRANSMITTER

co-

than a pound.

median and also his program as
1935's most outstanding. Bob Burns

"Investigations

in

the

micro-

was chosen as the year's new star.
Edwin C. Hill was again selected

wave

the radio editors' idea as to
what a commentator should be.
Boake Carter ran Mr. Hill a close
second, being only three votes be-

of 300,000,000 cycles [300,000 kc.
or 1 meter] and more would permit the midget antenna equipment
necessary for the compactness we
sought. Micro-waves also offered a
phenomenal degree of penetration
through intervening structures, so
the tiny waves were employed in
developing the new portable transmitter."

"suggested that work in this band

as

hind.

The Rudy Vallee Hour, Fred Allen's
Town Hall, Major Bowes
Amateur Hour and Waring's Pennsylvanians, in the order named,
where the next to the Jack Benny
program in tallied votes. In fact
the first three programs listed
above were closely balloted: Rudy
Vallee got 91 votes, Fred Allen 90,
and Major Bowes 85.
In the field of radio comedians
after Jack Benny came Fred Al-

and Burns & Allen.
Taken as a whole the

len,

list

of top

selections for this year is muchi the
same as in 1934. The list shows

only three changes from the 1934
poll:
Kate Smith replaces Jane
Froman as most popular songstress; Lux Radio Theatre replaces
WJZ Sunday Drama Hour as the
most popular dramatic program;
Bob Burns is rated as the outstanding new star, replacing Helen
Jepson.
The tabulation of the votes was
conducted as in the past, three
points for first choice, two for second, and one for third. The first
choices of the various groups follows:
Jack
Jack
Kate
Bing

Benny
Benny

Favorite Program

Smith
Crosby

Popular Songstress
Male Popular Singer

Comedian

Guy Lombardo

Dance Orchestra

Harmony Team

Mills Brothers

Leopold Stowkowski__Syraphonic Conductor
Lawrence Tibbett
Classical Singer
Albert Spalding
Instrumental Soloist
Fred Waring's Pennsylvanians
Best Musical Program

Lux Radio Theatre
SingingLady

Dramatic Program

Program
Commentator
Sports Announcer
Studio Announcer

Children's

Edwin C. Hill
Ted Husing

Jimmy Wallington
Ida Bailey Allen

Bob Burns

Household Assistance
Outstanding New Star

Major Bowes' Magazine
ABOUT Feb. 14 a new monthly
magazine

will

appear on the news
States and

stands of the United

Major Bowes Amateur Magazine. The publication will
Canada

titled

be printed on glossy paper, have a
format similar to Cosmopolitan,
sell for 25 cents, and contain 100
pages. The front cover will have
a picture of Major Bowes and the
contents of the magazine will be
devoted to success stories with an
Horatio Alger angle. Henri Weiner is editor, and the Butterick organization will be in charge of distribution. The initial order to the
printer is for 250,000 copies.

WJR
WJR,

Gets Clean Bill

Detroit, was given a regular
renewal of license by the FCC on
Jan. 29 after having received only
a temporary extension on the preceding day because of a program
investigation. [See story on page
26.] The first action was rescinded
upon receipt of information that
the program in question had not
been broadcast since last June.
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Mr. Hanson explained,

field,"

DIVISION of Chrys
ler Corp., Detroit (autos), went o
the air late in January with th^
first of a series of radio shows d'
signed to aid dealers in the sale c
used cars. The new program, fee
turing "Truth" Barlow, dealin:
out a variety of homespun, truth
ful humor, and including musics
numbers,

is

being heard by tran

scription over 81 stations.
The transcription program

is

un

usual in that there is no attempt
at "build-up" by Master of Cere
monies Barlow. A western type
small town character. Barlow i.
calculated to have widespread ap
peal because of his unassuminj^
manner and candid attitude towarr
both artists and the product he i;
selling,
namely, Plymouth usee
cars.
Plymouth plans for a CB£

network

DEVELOPMENT

the world's
smallest micro-wave transmitter,
for portable use in covering special
events, was announced Jan. 20 by
0. B. Hanson, NBC chief engineer
(see cut). The midget transmitter
covered distances up to four miles
in exhaustive tests, and is expected
by Mr. Hanson to become the successor of the more cumbersome relay broadcast portable transmitters, in that it can be carried in the
"coat-pocket" of the announcer.
Development of the transmitter,
Mr. Hanson said, is the result of
two years of research, which included experimental ultra-high frequency transmissions from the top
of skyscrapers in New York. It
will enable announcers to carry a
microphone to any desired point, or
circulate at will among large assemblages and feed to a pickup for
regular broadcast transmission.
The micro-wave set is a threeinch cube, with two 10-inch rods as
antenna. It transmits with twotenths of a watt, using the latest
type of "acorn" tube developed by
RSA. Current is supplied by a batof

AUDIT GROUP PLANS
RADIO CENSUS

mw
WITHIN

the next month the Cooperative Committee of Fifteen
created jointly by the NAB, AssoNational Advertisers
ciation of
and American Association of Advertising Agencies will make available its computation of radio set
ownership and distribution in the
United States, estimated as of Jan.
1, 1936, according to an announcement Jan. 24 by NBC. A subcommittee of the cooperative unit has
been working on this for several

months.
The estimate of the committee, it
is understood, will be accepted as
official

by

all

interested

parties.

NBC

stated it would use the compilation in drafting new potential
circulation figures. Early estimates
of set sales for the year made by

the Radio Manufacturers Association run over 5,600,000.

The Cooperative Committee was
created to draft plans for a projected independent radio audit bureau. The set survey was the first
task assigned it. The subcommittee entrusted with this

work com-

prises John Karol, CBS research
stadirector; Paul F. Peter,
tistician, for NBC; A. W. Lehman,
assistant
managing director of

RCA

ANA;

AAA,
NAB.

David A. Robinson,

and Herman

S.

Hettinger,

Big Series on CBS
For General Mills
GENERAL MILLS

Inc.,

Minneap-

plans a full-hour program five
days a week on about 60 CBS staPlans for
tions, starting in April.
the series are still in the formative
stage but it is understood that an
hour will be devoted to Eastern
and Midwestern listeners, 10:1511:15 a. m., with repeat for the
Far West at 1:30 p. m.
Among plans considered is that
of promoting a different General
Another
Mills product each day.
olis,

is to break each program into
four divisions, with each division
promoting a separate product. CBS
is completing the shifting of several accounts to provide acrossthe-board clearance.
Currently General Mills is sponsoring Betty Crocker for Gold
Medal flower and Betty & Bob for
Bisquick, using NBC. On CBS the
sponsor has the Jack Armstrong
The
series promoting Wheaties.
fate of these programs has not
been decided but they may be shifted to the new series. An extensive
spot user, the sponsor may rely on
networks alone for a while. Blackett-Sample-Hummert Inc., Chicago,

idea

places the account.

Its

New York
Wired Radio

Inc.,

a division of North

Muzak
With
MUZAK

Enters

American
pany,

Co., utility holding complanning to introduce

is

shortly in New York its wired radio recently tested in Cleveland
residences. The plan is to sell the
idea of wired music to public
places, such as hotels, restaurants,
barber shops, tap rooms, etc., for
the time being.
A charge of $15 per month will
be made. If the client desires special equipment an additional charge
will be made. Muzak will give 24hour service and the programs will
be transmitted via regular telephone lines. Only establishments
within the five boroughs which
comprise New York City can subscribe. Muzak will use only music
from its own library. Service will
emanate from the Pocono Bldg.,
Fourth Avenue and 17th St.

series are pending. Waltei
Chrysler was said to have beer
pleased with an audition of Ec
Wynn and Lennie Hayton's or

chestra.
The transcriptions, placed by tht
agency in charge, J. Stirling Getchell Inc., are being heard ovei
these stations:

WBRC, KLRA, KFBK. KOA, WICC
WTIC, WJSV, WJAX, WQAM, WDAE
WSB, WTOC, WMAQ, WMBD, WOWO
WFBM. WSBT, woe, WHO, KSCJ
WIBW, KFH, WHAS. WSMB, KWKH
WCSH. WFBR, WEBI, WMAS, WTAG
WJR, WOOD - WASH, WEBC, KSTP
WJDX, WDAF, KSD, WOW, KOH

WOR, WOKO, WBEN,' WHAM
WFBL, WBT, WBIG, WPRF
WSAI, WHK, WBNS, WHIO
WKBN, WKY, KVOO, WCAU
WEAN, WIS, WOOD, WNOX
WSM, WFAA - WBAP, KTRH
WOAI, KDYL, WTAR, WRVA, KOMO
KHQ„ WWVA, WIBA, WTMJ, KFI

WFEA,
WGY,
WADC,
WSPD,
WCAE,
WMC,

KFSD, KFRC. KOIN.

Feenamint Goes to MBS.
Using 10-Station Network
HEALTH PRODUCTS Corp.,
Newark (Dillard's Asparagus.
Feenamint) will transfer the NaAmateur Night program
from CBS to MBS on Feb. 23, using the same 6-6:30 period on Suntional

days. The program will be called
the Feen-A-Mint National Amateur Night and talent will remain
intact with Ray Perkins as master
of ceremonies, Arnold Johnson's
orchestra, and amateurs. The sponsor was obligated to leave CBS because of the network's policy regarding laxatives, announced last
network conyear. The new
tains 10 stations, whereas 45 CBS
stations were used. In addition to
the four stations that comprises

MBS

MBS (WGN, WLW, WOR and
CKLW), there are: WFIL, Phila-

delphia;
Buffalo

;

WNAC, Boston; WKBW.
WGAR, Cleveland;

WCAE,

Pittsburgh,
Providence.

The program

New

York.

and

WPRO,

will originate

from

WOR will

not be available until April 12 because of the

Whelan drug
tract

is

for

Esty

&

Co.,

store series.

The

con-

weeks. William
New York, is the

52

agency.

Health Products Corp. announced Jan. 28 that plans had
been completed for a substantially
increased campaign in Canada, using radio, magazines, newspapers,
sampling, direct-by-mail and win-

dow

displays.

Simultaneously,

it

announced appointment of A. Mc-

WILLIAM
resigned
of

as

E.

WITZLEBEN

advertising

American Tobacco

Co.

has

manager

Kim Ltd., of Toronto, as advertising agents in charge of the new
Canadian campaign.
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COVERAGE
From

7:30 to 8:00 P.M. on the night of January 7, 1936,
during the network program of the Household Finance
Corporation featuring Edgar A. Guest, a poem-calendar
by Mr. Guest was offered to the listeners. To secure the

poem -calendar,
station to

shows
the

^

were

listeners

which they were

to write

instructed

listening.

The following

the distribution of mail by counties received at
offices from the states of Missouri and Kansas.

WREN

based on the mail received at WREN during the
first 5 days following the program of January 7th. Only that mail actually directed
to WREN was computed.
Moil directed to the National Broadcasting Company
or to the sponsor was not included and mail received by WREN ailer 5 days
was not computed.
should be noted the

It

map

is

WREN

802 wrote from
the St. Joseph
Market

K

S

f

the

map

T^ansm^tter

[N

L

_

428 wrote
from

Topeka

2,007 wrote from
Kansas City, and

^

Suburbs
the
^ Listeners had no advance notice Canada
of

received from 16 states and from
Kansas.

NBC

BLUE

NETWORK
Tranamttler

It's

now

•

A

sizable

located 18 miles wesl of Eansas Clly, lo serve Ihe greatest
Kansas City. Topeka and St. Joseph morkets.

900 miles from

amount

St.

Louis to Denver and
5,000 Watts

BROADCASTING

WREN

Power

is

of

mail

in addition to the states of Missouri

WREN
Now

February I, 1936

offer.

the only outlet for

number

NBC

was
and

LAWRENCE,
KANS.

of listeners

in the

Blue Network Programs.

— New RCA high Fidelity TransmissioQ.
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—
Filial

Ruling on Station Rights

ToPhonographRecordsSought

WAX AND

TO
WSAI

BACK

Gives Post-cnactmcnt of

Mayorality Election

THREATS of a strike by unioi_J
musicians engaged at the Chicagi
headquarters of NBC and CBI

Higher Court Action Likely After Recent Decision
In Favor of Fred Waring in Suit Against WDAS

FINAL adjudication of the legal
right of broadcasting stations to
perform phonograph records for
profit without the authority of the
recording artist is indicated both
on behalf of the broadcasting industry and the organized recording
artists, as a result of the injunction granted by a local Philadelphia court against
of that
city on petition of Fred Waring,
orchestra leader.

WDAS

The Philadelphia

which
and re-

decision,

WDAS

applies only to
strains that station from playing
Waring recordings only, does, however, set a legal precedent.
On
behalf of the NAB, James W.
Baldwin declared Jan. 22 he was
hopeful the case would be decided
finally by a Federal court.
also has indicated it would appeal.

WDAS

The suit brought by Waring last
year was regarded as a test case.
Waring is president of the National Association of Performing
Artists, a new organization created
for the avowed purpose of preventing performance of phonograph
records via radio.
Following the
decision, it was stated that the

Waring organization would press
new advantage and launch a

its

widespread campaign.
The temporary injunction,
sessing court costs against

as-

WDAS,

was granted by Judge Harry

S.

McDevitt, of the Court of Common
Pleas.
Exceptions will be filed by
counsel for the station and for
the NAB, as intervenor, and probably will be argued before the full
court of three judges in March.
William A. Schnader, former attorney general of Pennsylvania,
was retained by the NAB.
was represented by William A.

WDAS

The works

of a

performing ar-

the opinion continued, may be
used only under the terms and
conditions imposed by the creator.
Any other use, it held, is an infringement of his property right,
"and an injury to his name and
commercial worth." Holding that
the law will follow science and arts
in protecting property rights, corporeal and incorporeal, tangible
and intangible, the court said the
manufacture and sale of the record
under the conditions in the
case, "does not constitute a publitist,

WDAS

cation."

"Unfair competition" was created by the
performance, the
opinion concluded. The court said
the limitation of use of restriction
stamped on the record was a condition inseparable from the record,
and that the stamped restriction is
not an interference with the purchaser's use of them for the purpose intended, because it is not an
"unreasonable condition".

WDAS

Carr

and James Gilliland. The
Waring counsel was Maurice J.
Speiser.

Court's Findings

THE COURT

upheld the Waring
contention that his band was a
"unique" organization, and that his
interpretations of musical compositions were factors to be considered
in enhancing the sales of his rec-

WDAS

counsel, along with
against this
and had maintained that the recording artists, paid by the recording company and using the musical
works of others, had no performance right in connection with the
record.
ords.

the

NAB, had argued

Particular reference was made
the opinion to the fact that
Waring receives $13,500 per week
for his radio performances "promoted" by an international manufacturing corporation. On the other
hand, it said his records are purchased for 75 cents at retail. The
effect, it was concluded, was that
Waring was placed in competition
in

with himself.

The court held that WDAS' use
of the Waring record in the face
of the restriction stamp on it stating it was not for broadcast use,
was "an unlawful interference
with complainant's right". It also
held it was an interference with
Waring contractual relations with

Page 14

were

his network sponsor. Ford Motor
Co., which has a contract for exclusive broadcasting purposes.

The creator of a unique and personal interpretation of a musical
or literary composition, said the
opinion, possesses a common law
property right, arid has a right to
control and limit its use.
Thus, it
is added, his production, creation
or performance in such manner
gives it a special value with pecuniary worth.
"The interpretive talent of the
complainant is creative and vests
in him an
incorporeal property
right, just as firmly as though it
were corporeal property. Such incorporeal property is entitled to
protection," the court ruled.

New Evidence
Against

NEW
that

Offered
Deletion

Is

KFYR

evidence, designed to
the power of KFYR,

voice

again,

day!

That

is

to

all

wax and back to
within the same

what WSAI, Cincin-

accomplished in an election
broadcast last month with unex-

nati,

pected success.
At the Cincinnati Council Chambers on Jan. 8 the issue was that
of election of the Mayor. After a
week's deadlock, Mayor Russell
Wilson was reelected for his fourth
consecutive term. On the day of
the election, however, commercial
commitments prevented WSAI
from broadcasting the session. So
the entire proceedings were recorded.
That same evening the heated
session, "edited" to 40 minutes of
transcription, was broadcast. Joe
Ries, WSAI educational director,
superintended the broadcast and
ad libbed in the spots edited out of
the records so effectively that the
engineers in master control were
hardly able to detect when the recording stopped and the ad libbing began.
WSAI reports it was deluged
with congratulations over the
broadcast, because of the intense
local interest in the campaign. As
a final touch the transcriptions
were presented to the city councel
for its archives as an "audible"
record of the session.
In the picture are, left to right:
Joe Ries, WLW-WSAI director of
educational activities; Mayor Russell Wilson of Cincinnati; Jimmy
Alderman, WSAI announcer, and
Fritz Witte,
publicity staff.

WLW

Bis-

from

the alleged infractions of
technical regulations, was offered
before the FCC Broadcast Division
Jan. 16 upon rehearing of the deletion case. The station originally
had been ordered deleted for technical violations.

Supplementing engineering evidence offered by E. C. Page, consulting engineer, Duke M. Patrick,
counsel for the Bismarck station,
asked for a full license renewal
contending that the citation was
the first against the station in 10
years of operation. Moreover, he
contended that deletion would mean
a loss of service to listeners in that
Northwest territory of a character
that has been unquestioned in the
past.

WTHT

"Presto Change Broadcast"

FROM VOICE

show

marck, N. D., was not willfully
"stepped up" with the knowledge
of its owner, and that neither listeners nor other stations suffered

Bathasweet in West
Corp., New York

BATHASWEET
(bath

salts)

is

using daily one-

minute dramatized announcements
over four stations in the West, five
days a week, for an indefinite pe-

On

the

nouncements since last fall. More
recently KNX, Hollywood; KJBS,
San Francisco; and WJJD, Chicago have been added. H. M. Kieswetter Adv. Agency Inc., New
York,

is

the call of the

new

100

the agency.

Grove Renews Discs
GROVE LABORATORIES Inc.,
St.
Louis (Grove's nose drops)
has renewed for four weeks the
Flash Gordon series transcribed bv

Stations are: WHEC, WOR,
WFBL, WENR, WJR, KYW,
WNAC, WJAS. The transcriptions

watt daytime station on 1200 kc.
for which Hartford Times Inc.,

are broadcast four times weekly

Hartford, Conn., holds a construction permit.

Stack
York,

Monday
-

to

dispelled

Jan.

15

for

tW'

years at least when the networl
officials signed a new contract witl
James C. Petrillo, president of th
Chicago Federation of Musicians
This contract calls for the employ
ment of a minimum of 20 musi
cians (five more than were requirec
by the previous agreement) foi
each NBC or CBS station originat
ing network musical programs, a
the union scale of $110 if the musician works on sustaining programs and $140 if on commercia
shows for a 30-hour week. Practically this means $140 per weel
per man, as most of the men ar(
employed on both sustaining am

commercial broadcasts.

mu

The further demand of the
sicians that the music librariai
of each network be a union marW
did not affect CBS, according tc f
Bob Kaufman, program director
who says that this network ha^
been employing a union man ae
librarian for some time and ha;
merely added five additional mu
sicians to comply with the term
contract.
At NBC
director Sidney StrotJ
said that their present non-unior
librarian is being retained but thai
an additional union man is being
employed to meet the federation's
demand. Although NBC operates
two stations in Chicago (WMA(^
and
Strotz states that th«
addition of five men will bring
them up to the quota required bj
the new contract.
Before the contract was signei
both sides scrupulously observei
the amenities of the situation
Petrillo presented the union's de

of

new

the

program

WENR)

mands

to the

networks

officials

wh(

said they could not see their wa^
clear to accept them. Petrillo theiB
threatened a strike, which the net-W
works met with a counter threai
to
originate all
chain musica
shows from points outside of Chicago. Both sides then stood pai
until the last day of the old agreement, when the chains continuec
to follow tradition by complying
with the terms set by the musicians and signing up.
as
WGN, Chicago, key of MBS, has
a separate contract with the fed
d \
eration and was not concerned, ani
the same situation applies to the
other individual stations in tht
,

city.

KSTP,

St. Paul, Polly the Shopper participation series
the sponsor has been using an-

riod.

WBS.
is

Musicians' Strike
Settled in Chicago

Thursday

inclusive.

Goble Adv. Agency,
is the agency.

New

Nelson Named Radio Head
JACK NELSON, formerly produe
ing the Eddie Cantor program, has
been appointed radio director of

Lennen

&

Mitchell Inc.,

New York

succeed Marion Parsonett whc
is on leave of absence to go to the
West Coast for Donahue & Co(
Inc., New York agency, where h«
will produce the National Ice Man
ufacturers Mary Pickford show or
CBS which starts Feb. 11. Burl
McMurtie has rejoined Lennen &
Mitchell to work on the productior
staffs handling the Paul WhitemanWoodbury and the Eddie CantorPebeco broadcasts. In 1930, Mr
McMurtie was connected with th(
agency when it handled the Pau
Whiteman-Old Gold cigarette pro
to

gram.
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THE WINNAHS"

ANOTHER
To

Example of KNX's Program Exploitation

get youngsters to 'sample'

seven

'KID'

programs

— KNX

ALL

of

its

gave away

seven puppies for the best letters on why listeners liked each of the seven feature kid
shows broadcast during the KNX 'Children's

'sampled' each of

one

solid

all

seven pro-

.

building audience

KNX's seven kid shows for
.

.

.

and

.

.

that,

gentlemen,

seven audiences

If

you want

— one

KNX's

'Kids Hour',*

From

ready

built juvenile audiences in

*

•

'natural' for

HOLLYWOOD
B R O A D CASTING

THE VOICE OF
February 1 , 1 936

A

!

to sell kids, select time during

grams before writing!
'Dick Tracy' at 5 P. M. to 'Elmer Goes
Hollywood' at 7 P. M., the entire kid tune-in

is

"WHAT JUNIOR WANTS
MOTHER BUYS"!

Hour' (5 to 7 P. M. nightly).
Contestants had to listen to

week

Service!

.

KID

.

.

-

of the biggest

America

yours for the asking.

'test

campaigns'

• Natl. Repr.

JOHN BLAIR &

CO.
Page 15

—
How the Political

Talmadge Charges

Cartoonists Interpreted the Radio Situation

New Deal

Control

But Drops Complaint as CBS
Provides Half-hour

Hookup

MORE

Duffy in Baltimore Sun

Croonin'

Low

Hulton

in

Phila.

Radio Supported in Political

Time Allocations
MEANWHILE, time was being
allocated freely to Republicans and
Democrats alike on the networks,
and very few if any charges of

favoritism were heard from party
leaders other than Mr. Fletcher or
from sources other than the rabid

Republican press. The New York
Herald - Tribune naturally burst
out against radio in editorials and
cartoons, suggesting it was politically dominated by the Democrats
a charge most radio executives
strongly resent. The networks, on
their part, have gathered an array
of statistics showing in some cases
that in recent months the Republicans have had more time on the
air than the Democrats, all on a
free basis.
And the networks insist they will adhere to their policy

—

that politics over the radio, in the
pre-convention
period
at
least,
must take the form of speeches by
responsible spokesmen rather than
dramatizations.
One of the most intelligent editorial summaries of the whole situation was given in the ScrippsHoward newspapers on Jan. 15,
which stated, in part:
Sometimes we think our lot in
newspaper editing is a hard one. But
we must confess that the picture we
have above described gives us repose,
by contrast.
In the first place, we don't have to
meet the "space" problems that the
chain broadcasters have.
In broadcasting the space consists of 24 hours,
about eight of which have to be subtracted before "publication" starts.
can add pages. The broadcasters

We

can't add hours.
But that's not the most important
consolation. Without in the least endorsing the implication that the Federal Communications Commission has
anything to do with the rulings of the
broadcasters, we nevertheless are disposed frequently to give taanks that
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WUl

aren't operating under a license
that might be yanked in six months.
In general, we think Mr. Paley is

meeting his problem with wisdom and
restraint, despite the kicks from Mr.
Fletcher, and the other kicks that inevitably will come from the Democrats also, as the campaign proceeds.
believe he is justified in retaining for himself the right to be the
judge on what is of sufiicient public
interest
into
his "paper."
to
get
Otherwise the radio would be but one
continuous blast of campaign talk
from now until November.
think
the broadcasters are wise also as a
matter of plain business in not accepting political money until the home
stretch is reached, for campaigns come
only once in a while, whereas commercial sponsors are a steady diet.
And then, too, political money has a
habit of not holding out.
believe the chief duty of the
broadcasters is to strive for evenhanded justice in allocating such radio
time as is given to the campaign.
That is vital in the public interest,
so both sides can be heard.
Our only criticism of the broadcaster policy has to do with
the
barring of dramatizations. Tho recognizing some truth in what they say
about possible distortion, overempha-

We

We

We

if

and emotionalism versus

we were running

it

we'd

dramatists

intellect,
let the

—

perform, nevertheless
barring, of course, profanity, libel and
obscenity
and trust the American
people to stand it, perchance even to
welcome it, as a pleasing relief from
the orthodox oratory of the past.
believe it would be surprising to see
what a capacity the American people
could develop in discounting the political playwright as they now discount the old-fashioned spellbinder.
say, "if we were running it."

—

We

We

But we're glad we're

not.

Broadcasters generally, still eager
maintain their integrity above
party lines, saw in the whole turmoil one of the finest endorsements
of radio itself that the medium
ever had.
The fairness of radio
was demonstrated even after Mr.
Fletcher failed to get a party
spokesman to reply to President
to

Roosevelt's alleged "political talk"
opening of Congress on Jan.
3.
When the Republican National
Committee decided to schedule the
keynote speech of its June convention durine: an evening hour, as
President Roosevelt did his sneech
to Congress, the networks willinglv
agreed to carry that speech regardto the

It

New York

Come

Herald-Tribune

This?

to

"PLUG''

Audience To
Tune Over to CBS Station
UNUSUAL "commercial" was

Inter-City Urges

we

sis,

in

A UNIQUE

Row

(Continued from page 8)
he would accept them, if
offered, on the same basis as any
Many staadvertising program.
tions do not go along with the networks on their policy of free time
until the actual candidates begin
their campaigning, although most
of those with network affiliations
carry the political sustainings from
the network key points when their
time is not sold locally.
serted

Brown

Inquirer-Public Ledger

Just Use "Editorial Judgment"

AN

carried over seven stations of the
Inter-City Group the night of Jan.
25 when Al Smith addressed the

Liberty League dinner in

Wash-

ington.
Since CBS had secured
exclusive rights
the
Smith
to
speech from 10 to 11 o'clock, Inter-City broadcast the hour of

speeches immediately preceding
and, what's more, got its full sponsorship rate of $1,265 for the
period. The "commercial" ordered
by Jouett Shouse, Liberty League
president, was Announcer Ted Ostenkamp's statement to the audience just before the Inter-City
switchover to CBS for the Smith
speech, urging all listeners to tune
to their nearest CBS station if
they wanted to hear Al Smith.

flame was temporarily added to the fires of controversy that
burst around radio's use for political purposes during the last fortnight when Gov. Eugene Talmadge,
Democrat, of Georgia, joined the
Republicans in charging NBC and
CBS with favoring Roosevelt and
the New Deal by their refusal to
broadcast the full proceedings of
his convention of Constitutional
Democrats in Macon, Ga., Jan. 29.
Gov. Talmadge charged "conspiracy to prevent free speech" when
the networks declined to give or sell
time to broadcast the full convention and handle it along the lines
of their usual extensive reporting
of the Republican and Democratic
national conventions.

The networks were willing to
carry Talmadge's own speech
(which CBS later scheduled from
the convention from 1:15 to 1:45)
but declined to disrupt regular program schedules by handling the
full convention, which he planned
to stage at night if given a nationwide hookup. Thereupon the magazine Plain Talk, edited by Morris
A. Bealle, applied to the FCC for
authority to extend land lines from
Macon to Reynosa, Mexico, and
also to Villa Acuna, Mexico, 75,000
and 10,000 watt border stations respectively said to be operated by
Dr. John R. Brinkley, in order to
broadcast the convention from
across the border. The FCC Broadcast Division, as in similar cases
in the last year, set the case for
hearing, but the matter was
dropped by Mr. Bealle after Tal-

madge had secured the half-hour

CBS

hookup.

Charges "Domination"

BEALLE

charged

FCC

domination

who makes it. The night
time was decided upon, naturally,

broadcast

in order to reach the fireside audi-

tion,

ence.
But, of course, practically
the entire proceedings of both of
the big conventions, day and night,
will be carried by the networks, as
in 1928 and 1932
all on a sustaining basis and at an enormous cost
in staff and arrangements and in
displacement of regular commercial
schedules.

ing the FCC authority over land
line connections with foreign sta-

less of

—

The broadcasting industry joined
with Harrison E. Spangler, western division director of the Republican National Committee, in
"laughing off" the alleged reports
from radio fans that the air channels were being "sprayed" with de-

WGN

interference while
on the night of Jan. 15 was carry-

liberate

ing the
sketches.

deemed

first

of

Liberty

the

Yet the

situation

was

important by
Chicago headquarters to issue a
press release quoting Mr. Spangsufficiently

ler as saying:
"I talked with

Tom

Sabin, na-

tional director of radio for the national committee, and he tells me
that what happened to the transmission of the first part of our program last night was the breakdown of a piece of
equip-

WGN
WGN

ment which had always functioned
perfectly heretofore."
gave
the sponsor one extra run of the
Liberty show to compensate for the
first

night trouble.

of the networks in their refusal to

the

Talmadge conven-

said it was with the
"consent" of FCC that CBS finally
agreed to carry Talmadge's speech.
He said he had contracted for a
series of sponsored periods for
Talmadge on the Brinkley stations
and might use them later if he desired, claiming that the law giv-

tions

and

was

unconstitutional.

Precedent guided the

FCC

in set-

ting the case for hearing, though
there was little time between its
Jan. 24 decision and the Jan. 29
date of the convention of Talmadge's anti-Roosevelt forces, for
such a hearing. So far the FCC
has turned down all applications
for U. S. hookups with Mexican
border stations that are obviously

operated to circumvent American
regulations, taking the position that
to favor such transmissions to che
U. S. from just across the Rio
Grande would be to encourage border outlets beyond U. S. control.
Unlike Canada, Mexico has declined to enter into

any agreement

the North American
wave lengths, with the result that
a dozen or more American-financed
stations have been built along the

governing

Mexican border to reach U. S. citizens with advertising messages of
lotteries, etc., which are either
banned or frowned upon here.
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SPEED
is

what counts

why

you, whose station is served by Transradio, were
able to flash the news of the death of King George V of Great
Britain to your hsteners before the British Broadcasting
Company itself could tell an anxious nation of its monarch's

That

is

passing.

Not only four minutes ahead of the famed BBC, but also of
every press association in America by twice that margin,
Transradio scored an astounding beat on the first great world
news event of 1936. It did not concern itself with the usual,
risky "unconfirmed rumors". At 7:10V2 P-m. (EST) on
January 20, it flashed what its clients and their listeners really
wanted to know: "King George is dead — Prince of Wales is
King."

1936 promises

be the biggest news year of a decade.
Transradio, already possessor of the most sensational record
of "beats" ever known, started it off auspiciously by being
first with the AAA decision, the reprieve of Bruno Hauptmann, the death of King George. If your station pretends
to give its audience "news while it is news," Transradio
service

is

to

essential.

Write or wire for

rates,

Transradio Press
Service
342 Madison Ave.

bruary I, 1936
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LFVBLJNI) POCKFTS
When factories in our town reported more than one
hundred twenty-seven thousand wage earners at work,
we thought that sounded pretty good. When auto sales
hopped as much as twenty percent, and private buildwe were inclined to
when bank debits climbed

ing permits practically doubled,
lead a cheer or two. But,

well over a half billion additional

and factory payrolls

were upped a cool seventeen million
Eureka!
we just had to break into print with the news!
What, you say, is this ... an advertisement for the
City of Cleveland? No, we answer. But, because we
believe that Cleveland and its retail area represent a
.

market you can't
densely

take this space to

know

afford

populated,

rich,

tell

you

to pass

up

.

in

.

.

.

1936 ... a

we
But why? Because we

spending
so.

.

territory

.

.

.

that, to crack or capture this market, you'll

need to

tell

your story to the audience of

WGAR,

Cleveland's Friendly Station.

Cleveland's pockets most certainly are not lined

with fishhooks, depend on that.

And when you

plan

to cast for your part of the coin of the realm being

spent in Northern Ohio, we'd like to have you keep

WGAR

is "tops" in dollar volume
number of national spot accounts
among all Cleveland stations ... in number of retail
accounts among the city's network stations
and

these facts in mind.

of advertising and in

.

.

.

first in daytime audience in Cleveland's compact
35 -mile retail area. So, bank on us to help you sell this

market where millions
Facts mentioned in

the first

will

spend millions in 1936!

paragraph represent comparisons

between the first ten months of 1934 and the first ten months
of 1935, as supplied by the Cleveland Chamber of Commerce.

WGAR

CLEVELAND'S FRIENDLY STATION
Member N. B. C. Blue Network
John

F.

Edward

Patt, Vice Presidenf

Retry

&

and General Manager

Co., Inc., National Representatives

|am

Westinghouse Buys

Congress,
Party Splits, Halt
jt'CC Inquiry Plan
in

iiponnery Plan in

Hotel Case" Pops
and

Station

Committee;
Up Again

AN AGREEMENT to purchase
WOWO, Fort Wayne, Ind., halftime

politics in
radio in politics still at

House committee.

Another factor has been a rather

1

along party lines in
ponnection with the Connery proposal. Sensing the political significance in a campaign year of a
fishing expedition into radio, Republican forces are aligning themBy the
selves solidly behind it.
jfame token, politically, administralefinite

split

tion leaders in the House are inclined to oppose it at this session.

The "Hotel" Inquiry
jj

fWO

other "investigat'ons" of
of alleged corruption in
|he FCC, growing out of the now
lelebrated "hotel conversation" of
.wo months ago pertaining to the

tharges

po-called
pase, are

Knox Broadcasting
in

progress.

Co.,

The FCC

tommittee of five commissioners
flamed on motion of Chairman
Bykes of the Broadcast Division, is
Inquiring into the matter, but is
saying nothing publicly,
It also has been ascertained that
the Department of Justice, apparigntly at the behest of the FCC
pommittee, has resumed its own
Investigation.
At least a half3ozen individuals, purportedly
i

:

i

:hose

j

who

either participated in or

whose names we mentioned in the
"hotel
conversation" have been
interviewed by G-men, and have
igiven detailed written statements
concerning it. Originally it had
reported unofficially that the
g' een
epartment's initial investigation
esulted in dismissal of the incident as an "irresponsible drunken
sonversation". Mortimer Prall, son
pf the FCC chairman, had reported
the alleged conversation, which led
to the Department of Justice in/estigation.

After introduction of his resoluon Jan. 15, Rep. Connery (D
Mass.) on three separate occasions took the floor in the House
to urge immediate action.
Both in
jtiis resolution
and in his speeches
In the House he mentioned espe:ion

the failure of the FCC to
ake action against NBC and its
affiliated
stations
connection
in
cvith the allegedly profane song
Droadcast in a network program
3f last year sponsored by the
Mexican Tourist Commission. A
3elegation of 16 House members,

Itially

,

j

1

I

1

I

upon complaints from Catholic organizations, had protested
against this broadcast and had deHanded FCC action.
The Connery Resolution carries
acting

preamble:
To appoint a

;his

of five]

selection committee
to investigate the charges of

February i, 1936
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was

local,

Westinghouse Electric & Mfg. Co.
The announcement was made by
Walter C. Evans, manager of
broadcasting for Westinghouse.
While no disclosure was made
of the sale price, it was understood to be in excess of $150,00
is
for the two stations.
licensed to the Main Auto Supply
Co., of which Fred C. Zieg, is head.

Now

I ilocic it altogether.

and

station,

Wayne

Fort

reached Jan. 20 by the owners with

pitch on the Washington
lj|cene, attention in the broadcasting
dustry is focused on the Connery
esolution (HJ Res. 394) for a full
vestigation of the FCC by a

pending before the imporant Rules Committee, the resoluion must receive favorable action
if
that committee before presenlation to the House. Thus far there
;|ias been no indication of Commit'ee action. Pressure of other legj,slation, it has been stated, may
if
elay consideration and possibly

channel

clear

WGL,

igh

elect

WOWO and WGL;
Renews With CBS

Purchases

ITH oratory about
ijadio

Wayne Stations

Ft.

WOWO

UTILITY

AND BEAUTY—

Modernism combines with practicality in the
studio building of KFBK, Sacramento, Cal., dedicated last month
on the occasion of the station's rise to 5,000 watts on the new 1490 kc.
frequency. Harry J. Devine, of Sacramento, was the architect; Robert
L. Cramer Co., San Francisco, the acoustic engineers; Frank Maloney
Co., general contractors in the modernization project.

new

ONE OF RADIO'S

most beautiful
studio structures was inaugurated
Jan. 15 when the new 5,000 - watt
transmitter of KFBK, Sacramento,
Cal., one of the five stations operated by the McClatchy newspapers,
went into operation. The new building houses three studios of most
advanced design, all being of live
and dead end type and the live
end utilizing paneling of Australian
mahogany. "The paneling itself is
unique in that each panel is fastened only at the ends and not at
the sides, allowing it to vibrate
freely as sound waves strike it.
The large auditorium studio is
30 feet wide, 40 feet long and has

built

of

even cross-sectional

dia-

meter throughout. The transmitter

RCA.
At the inauguration ceremonies,
G. C. Hamilton, who supervises all

is

the McClatchy stations and is general business manager of the newspaper group, dedicated the new
plant to the public service and
made some pertinent remarks concerning newspaper affiliations with
rad'o. Said he:

"We

believe

in

We

radio.

feel

play an increasingly
important part in the future as a

that

will

it

medium

for public service, enter-

tainment and advertising.

a ceiling of 20 feet.
The two
smaller studios are 18x30x14 feet.
Six-inch thick rock wool is used in
the acoustical treatment for the
walls and ceilings. Each studio has
its own separate control room and
control panel with the master control room overlooking the larger
studio. RCA speech input is used
throughout, with some Western
Electric and Brush microphones.
The station's 350-foot vertical radiator was built by Truscon. It is
the first broadcasting tower ever

"Our experience in operating a
chain of radio stations, concurrent
with the publication of a group of
newspapers, has convinced us that
each has a separate field; that
neither ever will compete seriously
with the other. Other publishers
are finding this out. This is the
reason why newspaper opposition
to news broadcasting is break'ne
down. It is now recognized that
headline news broadcasting- stimulates, rather than reduces, newspaper reading."

irregularities in the granting and rethe broadeasting of alleged obscene and indecent utterances by radio stations the
charges of alleged monopolies and to

to

newal of radio licenses

;

;

investigate the report on charges made
or which may be made as to the
charges of alleged misconduct and alleged corruption on the part of certain persons officially connected with
said Commission and to investigate
the acts and activities of said Commission.

Mexican Case Again

THE RESOLUTION

mentions
the protest ae-ainst the Mexican
broadcast and the FCC's reply that
first

the program was construed as not
obscene. It goes into the testimony
before the House Anpronr-ations
subcommittee of FCC officials to
the effect that broadcasting lirenses were the subject of "profiteering" allegations of monopoly
in broadcasting, and alleged denial
of facilities to educational, labor
and non-profit organizations; and
takes cognizance of the FCC "selfinvestigat'on".
The committee of five would be
authorized to investigate all these
changes and all other matters
within the FCC jurisdiction and
report to the House with recom-

mendations. It would be authorized

BROADCASTING

hold hearings, to sit and act

during sessions and recesses of the
present Congress in Washington or
elsewhere and employ expert, clerical and stenographic services. Witnesses would be required to attend,
by subpoena or otherwise, both

from the government or private
agencies.
After introducing his resolution
Jan. 15 Mr. Connery placed in the
Congressional Record a "factual
history" of the Mexican program
incident.
Simultaneously he addressed the House on the resolution, and broue-ht into his speech
the so-called "Brooklyn case" and
that involving KFYR, Bismarck,
N. D., both of which had to do with
deletions ordered by the FCC for
alleeed violations of the law. In
neither case, however, have the deletions

become

effective.

On the following day, apropos of
the debate on the Independent Offices

Appropriat'on

cludes the

Bill,

which

FCC

in-

appropriation, that
agency again became the subject
of debate. Rep. Wigglesworth (R
Mass.) placed in the record a copy
of a questionnaire sent to Chairman Prall, and of the latter's reply
to questions propounding respect-

(Continued on page 59)

Mr.

WGL

personally

Zieg

has

owned

which operates on 1370

kc.
full time.
outlet, operates
a
10,000 watts on the 1160 kc.

with 100 watts

WOWO,
with

CBS

channel, sharing time equally with

WWVA,

Wheeling, W. Va.
to purchase, subject to the consent of the FCC,
was reached following consideration of other offers by Mr. Zieg's
company.
It is understood that

The agreement

among

bidders
was
Detroit broadcaster and industrialist, who conthe

other

George B. Storer,
trols

WWVA.

Mr. Evans, in announcing the
agreement, declared that no substantial changes are anticipated in
the organization or network affiliation of

WOWO

He

or of the local sta-

however, that both
transmitter and studio modernization would be undertaken if the
FCC approval to transfer the lition.

said,

censes were obtained.
Westinghouse is the licensee of
KDKA, Pittsburgh; KYW, Philadelphia and WBZ-WBZA, BostonSpringfield.
The company is the
pioneer
in broadcasting, having
launched
as a regular station operating on daily schedule on

KDKA

Nov.

1920.

2,

In the negotiation of the

WGL

WOWO-

arrangement, it
was indicated that Westinghouse,
purchase

upon acquisition of the two stations, intends to keep them in Fort
Wayne, and to operate them itself
both technically and in a program
way. The CBS contract with
WOWO was renewed Jan. 29 for
a one-year period, thus dispelling
reports of a shift to NBC.

Big

Hookup

for

FDR

ONE

of the largest radio hookups
in history was arranged for the
President's Birthday Ball Jan. 30,
with the nationwide networks of
and CBS joined by Mutual

NBC

and

many

independent

stations.

The broadcast, scheduled

for 11:30
p. m. to 12:30 a. m., included music
by 13 outstanding orchestras. Ann-

ing S. Prall, FCC chairman, was
honorary chairman of the National
Radio Committee in charge of

broadcasting the Bii'thday Ball.
M. H. Aylesworth, vice chairman
of NBC; William S. Paley, CBS
president;
Alfred J. McCosker,
chairman of Mutual, and Leo J.
Fitzpatrick,
president, were
co-chairmen of the committee.

NAB

PRESIDENT ROOSEVELT

on

Jan. 23 signed the bill enacted by
Congress authorizing a chief accountant, at $9,000 per year, and
three assistants, at $7,500, for the

FCC.
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Stations

Catholic

Row

In Frequency
FCC

POSTPONING

action upon a petiPaulist station filed by
tion in New York, which has the
effect of reopening the feud with
Jesuit station in New Orleans, the FCC Broadcast Division
Jan. 28 extended for 30 days from
Feb. 1 the experimental authorizations under which
New Orleans and KWKH, Shreveport, La.,
operate full time on their respective channels.
In the interim it
will consider the petitions.
WLWL, in its petition filed Jan.
28, requested withdrawal of its

WLWL,

WWL,

WWL,

under

consent

which

KWKH,

WWL

and

both CBS outlets, are permitted to operate full time.
operates the equivalent of two
hours daily on the 1100 kc. channel.

WLWL

The WLWL petition for relief
was based upon alleged interference resulting from the operation

KWKH

of
on the 1100 kc. clear
channel.
WPG, Atlantic City, is
the dominant station on 1100 kc.
and did not withdraw consent for
KWKH's experimental operation.
licensed to Loyola University, is operating full time on
the 850 kc. clear channel which it
formerly shared with
In
both instances, the experimental
authorizations specify that the stations will I'evert to their former
assignments at any time without
hearing, upon 10 days notice.

WWL,

KWKH.

Strong Language

THE

petition for relief, which
the Paulist Catholic order
pitted against the Loyola Jesuits,
strong language is used. Contention was made that
was
"misled" into giving its consent
to the operation of
on 1100
finds

WLWL
KWKH

kc, which

it

alleges

made

possible
the full-time operation of both stations.
Moreover, it stated that

WWL
the

had given assurances that
two stations would operate

simultaneously on the 850 kc. chan-

by WWL.
grounds for

nel used

As

its

petition,

George 0. Sutton, counsel for the
Paulists, said: "It is enough to say

KWKH

that Station
is now causing
serious
intei'ference
within the
normally protected service area of
station
and without just
cause or reason."
In the lengthy petition, mention
was made of the pending application of
for full-time on the
810 kc. clear channel to be effected
through a realignment involving
upwards of 50 stations. This was
vigorously
opposed at hearings
last year by a dozen of the stations primarily concerned.
It was alleged that WLWL's
service area is seriously curtailed
"by a station which was assigned

WLWL

WLWL

to this frequency partially due to
a consent obtained under false pre-

tenses and without the promised
cooperation given at the time the
consent was obtained."
al-o
was attacked in the petition for

WWL

broadcasting programs "carrying
false and misleading advertising,
using the mails in furtherance of
the sale of an insurance policv
from a concern which is not licensed in Louisiana, carrying programs which have been declared
to be unfair competition, and advertising various forms of nos-
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Out

Put

WLWL

New

Virginia Net
Signs Lorillard Co.

DIMMED

LIGHTS

Candles Are Pressed Into Service; Disc Turntables

Postpones Action on the

Protest Filed by

IN

WHEN GOTHAM
oi

Commission by Power

WHEN

for the first time in the
history of New York City one-half
of the city was without electric
lights during the late afternoon
and most of the evening of Jan. 15,
all' the territory above 59th Street
that depended on alternating current for their light supply was in
darkness; most stations were only
temporarily without power for
lights, but used their emergency
equipment to supply current to the
studio microphones and amplifiers.

NBC

was without

lights within

the studios of Radio City for about
six minutes in the afternoon, which
temporarily interrupted the pro-

grams then being broadcast.
Flashlights and matches soon were
brought into use and musicians
and speakers resumed their programs. The CBS lighting system
dimmed during the late afternoon,
but otherwise everything went according to schedule.

WNEW,

located across the street

from the CBS studios, reported the
same condition, but
was
broadcasting transcriptions and the
current available would not turn
the discs fast enough to be audi-

WNEW

ble.

WINS reported that a jolt interrupted their broadcast schedule
for about a second but there was
no other trouble the rest of the
night.

The two stations hardest hit
were WBNX and WLWL, both
having studios within the area
most seriously affected. WBNX

was

the air for 12 minutes, until recorded programs were put on
the air from an auxiliary studio in
New Jersey where the transmitter
is located.
Power was restored to
the Bronx studio at 5 p. m.
was without lights for
the length of their evening schedoff

WLWL

6-8 p. m.
This made their
turntable useless and the station
had to build two new studio shows.
Flashlights were used to signal
from the control room to the studios and candles were used by the
ule,

trums inimical
and welfare."

WLWL

fore

the

to the public health

has been in litigation beFCC for several years

seeking improved facilities. It also
has taken its case to Congress, and
in a measure induced the action
which resulted in the recent efforts
for an investigation of the FCC.
An answer to the Paulist petition,
using just as strong language, was
filed in behalf of
Jan. 23.
First, it was contended that
made no complaint of interference

WWL

WLWL

was filed, in spite
of the fact that the experimental
operation of
on 1100 kc.
had been in progress since September 25, 1934. The "good faith" of
in filing the petition was
questioned. It stated that the argument for additional hours for
is so interwoven in the
petition for relief that "one cannot help but realize that 'additional
hours of operation' is the foremost
thought in the mind of the author
of the petition, and that the belated origination of a complaint
of interference is merely a tool intended to assist petitioner in its
demands for additional hours of
operation regardless of the injury
to other broadcasting stations."
until its petition

KWKH

WLWL

WLWL

Failure

orchestras.
The station checked
for time with the telephone company, their clocks having stopped.
Practically every station broadcast special bulletins relating to
the light trouble in an effort to
alleviate the tremendous amount
of calls that were being received
by the police and other city departments, as well as the Edison Co.
In connection with the failure of
the lighting system the air conditioning of all the radio studios was
inoperative.
Every station in New York sent
couriers to garner candles for use
in the event of further trouble.

WHN,

WOR,
and

WNYC

trouble.

WEVD,

WMCA,

reported they had no

.

Maker of Old Gold Cigarettes
To Sponsor College Sports

FORMATION
Broadcasting

the

of

System

Virginia
comprising

stations in the Old Dominion
State was formally announced Jan.
24 coincident with the signing of
P. Lorillard Co., New York (Old
Gold cigarettes) covering sponsorship of University of Virginia
athletic activities for two hours
each Saturday from Jan. 25 to
March 28. The account was placed
by Lennen & Mitchell Inc., New

five

York.
Stations in this state network are
B T M,
Charlottesville;
Lynchburg;
Danville;

WCHV,

W

WLVA,

WGH, Newport

News, and

WPHR,

Petersburg. Hugh M. Curtler, manager of the Charlottesville station,
is manager of the system and was
the moving spirit in its organization.
Ovelton Maxey, formerly
manager of Aerial Publicizing Inc.,

Samuel InsuU Proceeds
With Plan to Organize
New York, has been named comNetwork in the Midwest mercial
manager of the network.
ORGANIZATION

of the Affiliated

Broadcasting Co., Samuel Insull's
proposed network of low-powered
stations covering the three Midwest states of Illinois, Indiana and
Wisconsin, is said to be nearing
completion. Mr. Insull still refuses
to make any statement except that
plans are progressing, but it is reliably reported that contracts have
already been received from 17 stations and that the remaining stations with which the ABC is dickering have agreed to the network's
terms and will sign up within the
week.

WENR

The old
studios in Chicago's Civic Opera Building, scene
of Mr. Insull's first radio venture,
are being remodeled to include
offices for the executives of the
new network as well as studios
from which programs will be sent

member stations. While Mr.
Insull has been deluged with applications for positions, no appointments have been made and will not
be until all the details of the station organization have been settled. Work on the lines that will
connect the member stations will
also be begun as soon as the orout to

ganization is completed, and it is
predicted that the first ABC
program will be put on the air

The Old Gold account covers
broadcasts from the University of
Virginia gymnasium from 7:30 to
9:30 p. m., although several broadcasts probably will be originated
from other points. A. T. & T. lines
have been leased for a year and
several hours of network operation
per day will be inaugurated as
expeditiously as the schedules of
individual stations can be cleared,
it

was

having coverage facilities in New
York, Boston, Chicago, Detroit
and San Francisco. Spangler &
Berry, of Washington, will cover
Washington, Baltimore and Phila
delphia. The organization meeting
in Richmond Jan. 24
Representing the stations in the
system, aside from Mr. Curtler,
are E. Ellsworth Bishop, WGH; E.
A. Allen, WLVA, NAB vice president and president of National Independent Broadcasters Inc.; S. C
Ondarcho, WBTM, and J. L. Stone,

was held

WPHR.

LOUISIANA

when he returned
of his
Glen,

Insull

to the quarters

former station was Irma

WENR,

staff organist,

first

who went to work there in 1927
and who has stayed on in the same
where she originated her organ and dramatic programs for NBC. She will continue
to use this studio until NBC's new
organ studio, now nearing completion
in
the Merchandise Mart,
where their Chicago headquarters
are located, has been finished and
the Wurlitzer organ installed and
studio ever since,

tested out.
This will probably be
late in February.

CBS

in

WWL,

mont,

W.

Moines,

Va.,

and

WMMN,

WSMK,

CULMINATING

in an Electior
Jan. 21 that ran continuously from 7 a. m. to midnight
the Louisiana Broadcasting System, comprising seven Louisiana

Day hookup

stations keyed mainly

from

WDSU

New

Orleans, carried a total of 3f
hours of political broadcasts in tht
keenly contested campaign to de
cide whether the Huey Long ma
chine should be retained in power
One of the feature broadcasts was
a recording of Huey's voice.
^
Most of the addresses by thJ
spokesmen
and
their
candidates
were sponsored, thus proving a bi
aid to Louisiana stations in a finan.^1
cial way.
The hookun, accordinf
to Joe Uhalt, operator of
gave complete coverage of th'
state.
In addition to WDSU, th.
stations linked were
o
KRMD, Shreveport; KVOL, Lafay

WDSU

1935

CBS added five stations to its roster of 95 during last year while more
than half of the aflSIiated stations
improved their positions technically, according to an announcement
Jan. 17.
Stations added were
WJR, Detroit,
New Orleans,

KRNT, Des

HOOKUP

COVERS ELECTION

now

sometime in April.
On hand to welcome Mr.

stated.

Aerial Publicizing Inc., will act
as representatives for the chain,

Fair-

Dayton.

KWKH

ette; WJBO, Baton Rouge; KLMB
Monroe KALB, Alexandria KPLC
Besides the ful
Lake Charles.
;

;

network special hookups of twc
three and four stations were als'
used.
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CAN*T LOSE
Plaeing an advertising campaign

with

KWK is the same as holding

a royal flash in a game

<

f

straight

poli^er.

Yon Can't Lose! When

yon let

KWK handle your adver-

tising for this

important

St.

Lonis

may be sure of results.
KWK is known as the station that

area, you

gets

RESULTS. W hy not let us

ar-

range an advertising campaign
for

yon ?

PATRICK
INC.
THOMAS
LOUIS,
MO.
HOTEL CHASE
ST.

Representative

PAUL

NEW YORK
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H.

RAYMER

CHICAGO

€0.

SAX FRANCISCO
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Department Store
Tries Novel Stunt
And Boosts Sales
SOME

said

it

couldn't

be

done.

But Trask, Prescott & Richardson
Co., Erie, Pa., department store,
thought otherwise when it sent a
one-paragraph letter to NBC last
winter, asking for a list of nationally advertised goods advertised
over NBC networks, with the idea
of displaying these goods in store
windows, counters, elevators, etc.
Checking the NBC list, Howard
J. Holcomb, advertising manager,
found that his store carried 24
items sold by 16 NBC sponsors. He

sent letters to the 16 sponsors asking for any merchandising kits
they could supply to merchandise
their programs.
All advertisers responded with
alacrity and considerable enthusiasm. Some even assumed the cost
of full-page advertisement in local
newspapers to tie in with the plan.
daily list of
programs

A

NBC

was run

in the regular

department

store copy and special weeks were
declared. At no time did the store
increase its newspaper space to

plug

promotional

this

program.

The price range of these 24 products ran from 5 cents to $175, and
included such products as vacuum
cleaners, fertilizer, soaps, washing
machines, floor polish, toothpaste,
face lotions, clocks, etc.
A resume of the increase in sales
directly traceable to the special
"weeks" idea follow (% increase
compared with same week in 1934)

Week

of

—Johnson's Glo-Coat. .40%
—
110%
200%
—
25%
—
,300%
1 —-Hoover vacuum cleaner 92%
8 — Palmolive soap
35%

Jan. 14

.

Mar. 4 Lux, Lifebuoy
Mar. 11—Bab-O
Mar. 18 G-E refrigerators
Mar. 25 Vigoro (fertilizer)
Apr.
Apr.

.

.

.

National Retail Dry Goods Assofigures show that department stores in communities of
25,000 population buy about the
same linage as stores in cities of
100,000, the differences coming in
the lower linage rates offered by
the newspapers in smaller cities.
Cost of the posters and other
materials used by the store was
ciation

increase in sale
more than warranting the effort.
In addition to the seven products
listed for special "weeks" the other
NBC items merchandised showed
increases over 1934 up to 25%.
The average increase was 11.1%.
the

negligible,

MURALS

WIBM —

CBS Not "Mad"

PAPER IN ATLANTA
FAA Advertising Rules
SEEKS RADIO ANEW Contain No Restrictions
LIKE the Birmingham News, On Media for Advertising
which in the early days of radio

at All

BY A CURIOUS

irony, part
of the Republicans' first radio dramatic skit Liberty at
the Orossroads found its way
on the network waves even
after it had been turned

down

was

as a sponsored network

watts on 590

News
ity

This led Har-

CBS Washington

publican chairman accepted
and the fixing was done by
Clyde Hunt, CBS ace control
operator who usually handles
all presidential broadcasts.

Lye Spots in Midwest
PENNSYLVANIA SALT Mfg.
Chicago (Eagle and Lewis
lye), is using radio to back up its
Co.,

contest advertising in farm papers.
Three full - page advertisements,

January, February and

March, in the papers are followed
by 12 spot announcements, broadcast each week-day for two weeks
of each month. Two contests are
being conducted, one in Oklahoma
and the other in the Midwest farm
In

is

Eagle Lye and Lady Eagle
first prize, and five gifts
cash awards. Announcements on stations KADA, KASA,
KVSO, and KFPW tell listeners
who would like to win a pure bred
boar and sow to read the ad in the
Sir

Lye, as
and 63

Oklahoma Farmer or write

100-watter.

university later leased it to
commercial operators. Victor Hanson, publisher of the Birmingham
News, gave WAPI to the University of Alabama
and Alabama
Polytechnic Institute, but those institutions also leased the station to
commercial operators when they
found they could not support it.
Among other recent newspaper
applicants for new stations are the
Auburn Publishing Co., publishers
of the Auburn (N. Y.) CitizenAdvertiser, seeking a new fulltime 100-watt station on 1420 kc,
and the Tampa (Fla.) Tribune,
seeking a new station on 550 kc.
with 1,000 watts night and 5,000
day; also the Niagara Falls (N.
Y.) Gazette, seeking 250 watts day
on 630 kc, and the Dubuque (la.)

Telegraph - Herald, seeking 500
watts day on 1340 kc. (Full list
of pending newspaper applications
Jan. 1, 1936, published in the
Jan. 1 issue of Broadcasting.)

to

Wasey Products Spots
WASEY PRODUCTS Inc., New
York (Zemo, Musterole) began a
15 - minute transcription
programs over 12 stations in the
East and South on Jan. 13. The
discs, made by RCA - Victor and
featuring Carson Robinson and
series of

to the
station for details. This contest is
also merchandised with three weekly five-minute talks over
The Midwest contest is similar except that the main prize is a pair
of Poland China hogs. Sir and

His Buckaroos, are being broadcast three times a week with the

Lady Lewis Lye. Six farm papers

WLW,
WAPI, WJAX, WRVA, WWL,
WHO, WSB, WSM, WFAA-WBAP,

KWKH.

are used, backed up with announcements over WAIU, WLS, WHO,

WCCO, KMMJ, and WIBW.
Ramsey

L.

W.

Co., Chicago, is the agency.

STUDIO
AT
Not all that is modern and fresh in
radio comes from metropolitan centers. Thus, WIBM, Jackson, Mich.,
built its studios in oversized display windows on a busy street corner.
And now, striking murals decorate the inner wall of that studio. The
murals were painted by Allan Thomas, a new figure in American decoration and a native of Michigan. His work has a distinct modern flavor
but there is no obvious tracing of foreign influence in his painting. In
the large center panel, the figures of a religious leader, athlete, actor.
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The Birmingham

Oklahoma the

giving away pure bred
Hampshire boar and sow, named

sponsor

kc.

an applicant for authorpurchase WSGN, Birming-

the

vice president, to offer to send
a technician to Mr. Fletcher's
house to fix his set. The Re-

generally.

now

Clark Howell, publisher of the
Atlanta Constitution, some years
ago gave WGST to the Georgia
School of Technology to be operated as an educational station, but

WGN

belt

is

is

to

ham

WGN

one each in

what

plied to the FCC for authority to
erect a new full-time station in
that city to operate with 1,000

WGN

ry Butcher,

of

Atlanta Constitution,
WAPI,
once owner of WGST, is planning
to reenter the broadcasting field.
The Atlanta newspaper has apthe

feature. An alert March o)
Time editor culled an excerpt
from the sketch and it was
broadcast over CBS the night
as
after its debut over
Ana commercial feature.
other ironical twist was Republican Chairman Fletcher's
at
inability to tune in
his Washington home, which
was due to some flaw in his
usureceiver because
ally can be heard fairly well
in the capital.

owner

the

exception

WLW,

Cincinnati,
which has a twice weekly schedule.
The campaign, signed for 13 weeks,
supplements the regular Voice of
Experience program on CBS. Stations used are:
WGY, WMC,

Erwin, Wasey & Co. Inc.,
York, placed the account.

KVOO.

New

of

RULES

governing advertising of
spirits, approved by the
Secretary of the Treasury, Henry
Morgenthau Jr., were announced
Jan. 22 by the Federal Alcohol Didistilled

They forbid false or misleading statements; disparaging of
competitors; obscene or indecent
matter and define various terms
used in describing spirits. Statements as to curative and therapeutic effects are barred if untrue in
any particular or misleading.
vision.

No mention is made to limit
media which the industry may use,
under the terms of the regulations.
Members

of

the

Distilled

Spirits

former code authority of
the distillers and now the indusInstitute,

recently
try's trade association,
voted to cease using radio and are
now being polled on their sentiments as to Sunday newspaper advertising. Dr. J. M. Doran, administrator of the Institute, stated
Jan. 25 that its members have entirely ceased using radio, so far as

he can learn, although some rectiand wholesalers are continuing to use the medium.
fiers

Products

Sterling

New

Inc.,

(Phillips Milk of Magnesia
tablets) has taken over the
Amateur Hour with Jay C. Flippen as master of ceremonies, for-

York

WHN

merly sponsored by Schenley Prod-

The program is still broadTuesdays, 7-8 p. m., and is
Blackettsigned for 13 weeks.
Sample-Hummert Inc., New York,
placed the account.

ucts.

cast

OvenReady Plans Tests

BALLARD & BALLARD

Co.,

Louisville (OvenReady Biscuits,
Obelisk Flour, etc.), has placed its

advertising

with Henri, Hurst

&

MacDonald Inc., Chicago. A campaign for OvenReady Biscuits will
be launched in test markets in New
England, Midwest and the South
early in 1936, using newspapers
and radio. For the present the
broadcast part of the campaign
will

consist

of

participation

in

household programs.

THOS. P. LaMONICA & ASSOCIATES, public relations organization of Easton, Pa., announces
its entry into radio publicity for
Offices are
national advertisers.

maintained in New York, Palm
Beach and Beverly Hills and one is
contemplated in St. Louis.

singer, sports announcer and musician symbolize the programs of the
day. Behind these figures, the character, range and tempo of the audience reached by radio are represented, in streamlined train and airplane,
modern architecture, colonial hall, church, remote and isolated village
and farm home. In the two companion panels, the electrical genius behind radio is depicted by engineers at a studio control board, by tower,
tubes and circuit; and the essential poetry, the emotional demand for
radio, by the figures of musicians, instruments and winged horses. The
three panels are 38 feet long.
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KDKA's Home Forum

is

for Advertisers. Broadcasters say

"It

is

highly gratifying that your station

now producing

mine

a gold

of

it

,

,

is

returns at a lower cost per

return than any of the twelve stations on
the air."
S.

O.

S.

COMPANY

"I wish to take this opportunity to congra-

you upon the success of your broadSur Gi-ip Masons. Orders are
coming in 'way beyond our expectations."
tulate

casting our

BROCKWAY SALES COMPANY

" I cannot

you how thoroughly delighted
we
way you are cooperating.
We actually count you as a member of our
t.ell

are with the

organization."

ALLAN-KNAPP, INC.

KDKA
50,000

WATTS

KDKA's potential circulation is
954,500 radio families according

PITTSBURGH
KDKA

is

Schenectady

WTAM,

NBC

\Fehruary J,

1936

•

New NBC Method of Au-

dience Measurement, by aireas.

WEAF, WJZ, New York WCJY,
WRC, WIflAL,, Washington, D. C.

one of NBC's managed and operated stations. Others are
.
Boston and Springfield, Mass. •
Cleveland • WilIA^, WEI¥R, Chicago . KOA, Denver

WBZ-WBZA,

to the

•

•

KPO, KC^O,

San Francisco.

Thesaurus Recorded Program Information Available At All These Stations.
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)

CAMP AN A

Corp.,

Batavia,

111.

Balm), has arranged with
Western Union for messengers to
install dispensers in homes in some
5,000 communities. A call to Western Union brings a specially
trained messenger with kit. Western Union will charge the customer
ten cents, Campana paying the remainder of the cost. Dispensers
may be installed on wood or tile
walls without the use of screws.
(Italian

MatcltandlfLln^ A/ote±

—

—

Hats for Millions Tarzan and Milk In Your Bathroom
The Mystic Code Tricks With Bisquick

TEXAS

—

New York

Co.,

(Texaco)

recently turned over the New York
Hippodrome, scene of its Jumbo
broadcasts on an NBC-WEAF network, Tuesdays, to citizens of Danbury, Conn., home town of P. T.
Barnum. Four trainloads of Danbury folk came to New York, all
wearing Fire Chief hats which
they wore on the train, all over
New York, and at the broadcast.
Texas Co. has given away some
5,000,000 Fire Chief hats.
*

*

:!«

LOS ANGELES Bureau

of

Power

city-owned, with a
twice-weekly afternoon half hour
on KFI, has supplemented the ra-

and
dio

Light,

series

with

a

semi-monthly

eight-page leaflet of recipes. The
radio programs are conducted by
Agnes White and Ann Martin, who
will collate the recipes and issue
them in printed form two weeks
after the broadcast. The all-electric kitchen is the theme of the
series. While the city bureau does
not itself sell electrical appliances,
it uses the program to plug electricity and to suggest that fans go
Fifto their neighborhood dealer.
teen thousand of the leaflets are
being distributed through electrical stores and downtown depart-

ment

No attempt

stores.

to mail them. Listeners
person to their dealer.

and

*

made

must go in
Card signs

leaflet displays have
tributed to all dealers.

*

is

been

dis-

*

PISER FURNITURE

Co.,

New

York, disappointed at response for
a free booklet offered on its
program, was about to go
off' the air.
On the last program,
however, listeners were told to
write in for a valuable gift and
picture of a movie star. Responses
quickly passed the thousand mark
and the sponsor decided to stay
on the air.

WMCA

DOW DRUG

SOUTHERN DAIRIES

Inc.,
Washington (ice cream), sponsoring a child program on WDBJ,
Roanoke, Va., for a half-hour Saturday mornings, has a "Boys' and
Girls' Safety Club of Roanoke",
broadcast from the American Theatre. Children are admitted for 5
cents,

which

entitles

them

to

see

the broadcast and remain for the
10:30 a. m. show. Attendance
varies from 1,200 to 2,000.
Youngsters are admitted to membership in the club after they have
repeated from memory certain
safety pledges,
"fhey are given a
club badge and those who have talent are used in the programs.
About 500 now belong to the club.
elected their own officers and participate in the broadcasts.
Prominent speakers give

They have

two-minute safety messages.

Some

2,500,000

Co.,

Niagara

Falls (abrasives), is offering a
free booklet entitled The Romance
of Carborundum, and a souvenir
carborundum sharpening stone in
a leather case for a box or the
printed end of any carton which
contained a carborundum product.
No proof of purchase is necessary
to receive the booklet.
•*

A SPECIAL
News

*

*

issue

of

the

NBC

was prepared for
by members of the

Service

distribution

building trades to herald the coming of the one-time Johns-Manville
program broadcast Jan. 13 over an
NBC-WEAF network. Ten thousand copies of the extra issue were
sent to prospects and dealers.
*

*

1935 WOR, Newark, received 980,000 pieces of mail from
radio listeners. This does not include mail that was dispatched direct to sponsors or agencies.

the
or
Dreskin, or for three small cartons.
size Italian
*

:5:

GENERAL MILLS
olis,

Balm

Minneapusing both network and spot
Inc.,

radio, has offered a 40-page cook
book "Take a Trick a Day With

Bisquick", containing illustrated
recipe material, in exchange for a

box top from a Bisquick package.
*

SACHS

*

*

New York

furniture
frequently sponsors benefit
broadcasts on WMCA, that city,
and uses other stations for foreign
language programs. One of the
oldest Gotham radio users, Sachs
male harmony trio, has given
more than 4,600 programs on
Co.,

store,

WMCA.

WMCA

renewed

The store has been on
since 1924 and has just
for three years for pro-

grams every day except Monday.

*

WHIO

Jurinrf

lield

o

flaniiary 27lii,

oil

Yorlv
wccL

die

and dailv

of

lliereail*-r

Radio Station

W

B

( 1.13(1

N X

K;L,„U.

S,c;„lH.rfi.f;;ln,.„ ProJ„r,;«„.

See

Inside

For Sriieduir

of Broadrnsts

Programs In Seven Languages

REACH New

TO

York

polyglot population with

its

City's
sales

institutional messages. Consolidated Gas Co. of New York,
big metropolitan gas and electric
utility holding company, on Jan.
27 began a daily series of programs in a different language each
day over WBNX, New York, for a
period of 13 weeks. Starting Mondays with Hungarian, the programs are successively in German,

and

Italian, Spanish, Greek, Jewish and
Polish, featuring Florence Leffert,

concert soprano who knows 22
languages. Auxiliary announcements are in English, each program being designed to reflect the
taste and temperament of the naIllustrated
tionality represented.
here is the panel from the front
cover of the utility's announcement
of the program, prepared in foi-mal

Liggett &
WBT, Char-

with

Myers Tobacco Co.,
N. C, is distributing the

lotte,

sponsor's booklet concerning
Chesterfield program.

the

YALE OIL

Corp. of Montana,
quickly exhausted its supply of
10,000 Will Rogers photographs
after offering them through three
announcements of KGHL, Billings,

Mont.
*

*

CARLSBAD CRYSTAL
New York
PUBLISHED ONCE A

mtK-ffi££

Adventures of PHIL BAKER. Bottle

AT ALL GULF STATIONS

and

Beetle!

Sales Co.,
(salts), received 12,140

responses from three afternoon announcements on WBAL, Baltimore,
in the first week of sponsorship of
the Johnson Family. A sample of
the salts was offered, as well as a
picture of the script author and
cast.
Offer of hymnal book by

Meadowridge Memorial Park, sponsoring a Sunday afternoon series,
drew some 500 requests on the first

Tarzan

Page 24

Le

!o

Companies of

invitation style.

COOPERATING

*

their new radio
of the Apes, on
WHIO, milk dealers and producers
of Dayton and vicinity held a theatre party for Miami Valley children at which time the film The
New Adventures of Tarzan was
the feature.
Admittance was by
milk cap. On the day prior to the
show, 60,000 hand-bills were distributed by milkmen advertising
the radio program and theatre
party. By curtain time more than
15,000 children were lined up for
several blocks on each side of the
movie house. Instead of the one
performance scheduled, three were
presented during the morning. Following each movie the children
were directed to the
studios
where they made application and
were given cards signifying they
were charter members ir the "Tar-

an

Gas Conipanj of

New

carton from

complete

TO PUBLICIZE

club.

Electric

C'onsoliJateJ

*

*

zan"

Gas anj

ity and Charm", offers listeners a
series of 50 bulletins giving advice on personal problems. Bulletins may be obtained in exchange

a

to

sponsored
spo

Mary Morgan, director of Campana's new "Institute of Personal-

standard

to liKtrn

LroaJrasts featuring

new ronimernal
rial sfnes

zines.

Co., Cincinnati, spon-

soring a series of quarter-hour
bridge lessons on WKRC, Cincinnati, thrice weekly, has a tie-up
whereby United States Playing
Card Co. prints the lessons in return for display space on the reverse side of the printed sheets.

serial,

a

other 2,000,000 are expected to develop from the new service. Dealers are offered a special merchandising deal to meet refill business.
The new promotion was to be advertised on Campana's two network programs starting Jan. 31
as well as in 20 national maga-

for

iiivitt^d

of

Florence I^^Qert

al-

*

DURING

are rorJiail^

Cclekrotcj Concert Soprano

ready have been installed and an-

*

CARBORUNDUM

dispensers

Vou

inaugural group

program.
ii;

^

WOR LISTENERS
of

^

number
went to grocers in a
mid-January to get applito the

68,799

week

in

for the mystic code announced on the MBS Omar the
Mystic program sponsored by Purity Bakers Corp., Chicago.

cations

SOUTHERN CALIFORNIA FLORAL INDUSTRIES, Los Angeles,
Promoting Gulf Refining Products With Comic Sheet

GULF REFINING

Co., Pittsburgh,
broadcasting Sunday evenings on
CBS with Phil Baker, puts out fourpage tabloid size colored "funnies",
like this one.

The Phil Baker show

promoted both in the comic strip
and on display items on the bottom
is

Balloons in the
strips do not promote Gulf but the
last page is reserved for the sponof the first page.

The Gulf comic sheet has a
circulation of 2,500,000 copies and
is distributed free at Gulf stations.
Young & Rubicam is the agency.
sor.

cooperative group of flower
a
growers, wholesalers and retailers,
early in February will present for^
six months a weekly series on!
KHJ, Los Angeles, through W.' I
Austin Campbell Co. It will be in|
drama form and will be created
as a goodwill broadcast rather than I.

a direct sales
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TlotJl) serve

your

listeners

MUSIC.
your recorded prosrams

in

from the
\ th e

vital

and varied transcriptions

new

(R£CJoxjd£xL (Pxcrgxam

Now

Setidce

If you have become ear-weary from the hackneyed style and constant "re-hash" of
recorded program libraries, you have a thrill coming in these new, different and diversiFresh music from the masters and the moderns;
fied recordings by ASSOCIATED.
fresh, distinctive orchestrations and arrangements; first-chair musicians under the
batons of outstanding conductors, and fresh talent in vocal solos and choruses.

available

Over 1400

more than 50 hours of continuous playing time

titles!

PROGRAM

Included in the Initial library of ASSOCIATED RECORDED
are more than 1400 titles
carefully picked selections that are always
ming. These total more than 50 hours of continuous playing time

—

.

From Symphonies
to Swing Bands

The "Tops"

in

.

SERVICE
good program.

with constant

diversification.

This unusual recorded service already comprises

16 different classifications of musical
types and combinations, including large symphony orchestras, chamber music, Gypsy
ensembles, organ music (both church and theater), operas, musical comedies, spirituals,
sophisticated Continental dance music, swing bands, military bands, martial music and
various novelty combinations.

Talent

Three-dimensional record-

Only leading artists of radio and "first-line" name orchestras have been used in
these recordings
such names as Emil Coleman, the Dorsey Brothers, Isham Jones,
Louis Katzman, Sam Lanin, Edwin Franko Goldman, etc.
all favorites with listeners
and synonymous with Broadway and Hollywood.

ing with quieter surface!

Western

—

=

—

Wide-Range-Vertical Cut (Hill and Dale), recorded under license by
Research Products, Inc. And pressed on VINYLITE the material with the

Electric

Electrical

—

quieter surface.

produced by

"WRITE

ASSOCIATED
MUSIC PUBLISHERS,
WEST 45th
25

STREET

•

NEW YORK

Inc.
CITY

FOR FULL INFORMATION

february

I,

1936

•
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Association Is Organized

By

Stations in

MONTANA

Montana

sta-

have formed
the Montana Astions

A THIRD

postponement of the effective date of its decision ordering deletion of three stations in
the so-called "Brooklyn case" was

sociation of
Broadcasters as
a state unit of
the NAB, it was
announced Jan. 23

authorized

Jessie

by Mrs.
Jacobsen,
ger of

mana-

KFBB,

Mr. Craney
Great Falls, who
was elected secretary - treasurer.
The organization was formed at a
meeting in Helena in January at

which

stations in the state
represented.
all

Elected president was

Ed

were

Craney,

KGIR,
J. Mosby, manager
soula, was elected

manager

Butte. Arthur
of KGVO, Misvice president.
The three officers will serve as
the executive committee. Monthly
meetings are planned. Others present were Don Trealor, owner,
KGEZ, Kalispell; C. O. Campbell,
owner KGHL, Billings, and Ed E.
Krebsbach, owner of KGCX, Wolf
Point.
of

Program Crusade
Reopened by FCC
REOPENING

its
"program cruafter several months
of
quiescence, the FCC Broadcast Division Jan. 28 granted temporary
licenses to a number of stations
pending investigations of certain
programs. One station
Omaha was set for hearing on
program questions.
Sterling Casualty Life Insurance
Co., Chicago, using spot announcements on a number of stations,
was the account mainly under surveillance in the new campaip-n
This account, featuring "penny-aday" insurance, it was learned at
the Postoffice Department, now is
being "investigated", but no action
of any character has been taken.
It was stated at the Department
that at this time it cannot be said
whether the company's operations
are such as to warrant punitive action by it, and that it neither has
a clean bill of health nor a citation.
In its radio continuity the
company solicits sales, and the
Postoffice Department's investigation is centered on that phase.
Among the stations given 90-day
licenses on Jan. 28 pending inves-

sade"

George do

^^Let

with proved stations
Each

station

listed

has a

record for obtaining splen-

did

results

.

•

.

popular

broadcasting supported by

one hundred per cent cooperation in merchandising
assistance.

KARK
WIL
WSPA
WJBK
WEBC

—Little Rock, Ark.

—St. Louis, Mo.
—Spartanburg, S. C.
—Detroit, Mich.

—Duluth, Minn.
WMFG —Hibbing, Minn.
WHBU —Anderson, Ind.
Haute, Ind.
WBOW —
WHBF —Rock Island,
^Terre

WHEN YOU WANT

Moline, Davenport,

Program Ideas
Distributing Help

E.

— WAAW,

—

if^

Moline

WHO, Des Moines;
WLS, Chicago;

tigation, are
WJR, Detroit,

KMMJ, Clay Center, Neb. WWVA,
Wheeling, W. Va. WAAW, whose
renewal was set for hearing, has
an application pending for assign;

Merchandising Plans
Rates and Honest Coverage
Figures

Northern California
Broadcasting System

Buyers, not just listeners

KJBS

—San Francisco, Cal.

Facts, not fancies.

KQW

—San

Jose, Cal.

ment

of

license

to

the

Nebraska

Broadcasting Co-., a subsidiary of
the Omaha World-Herald.
Among other temporary renewals ordered by the Broadcast Divi-

were WCFL, Chicago,
operated by the Chicago Federation of Labor, for 30 days, and
WATL, Atlanta, for 60 days.
sion Jan. 28

'PHONE OR WRITE

DR.

Radio Station Representative
360 N. Michigan Ave.
238 General Motors Bldg.
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Chicago
Detroit

8020
Madison 2717
Central

ARTHUR

Brooklyn Case Deletions
Delayed for Third Time
Newspaper Acquires Two

E.

KENNELLY,

professor emeritus of electrical engineering at Harvard and co-discoverer of the Kennelly-Heaviside
layer, ionized "ceiling" in the upper atmosphere from which radio
waves are reflected back to earth,
accounting for skip distance effects, on Jan. 28 was awarded the
Mascart Medal at the New York
convention of the American Institute of Electrical Engineers.

by the FCC.

21

Jan.

Scheduled to become effective Jan.
22 at which time WBBC, the
fourth of the stations on the 1300
kc.
channel, and the Brooklyn
Daily Eagle, a new applicant,
would share the facility, the FCC
postponed the effective date until
Feb. 6.
Simultaneously, it was learned,
the Jewish - language newspaper
The Day, of New York, has purchased 51% of the stock in
from their present
and
owners, subject to FCC approval.
The purchases, it is understood,

WLTH

WARD

were made from Samuel

J.

Gel-

WLTH,

and
Rabbi Aaron Kronenberg, principresident

lard,

owner of

pal

of

WARD.

Prior to its postponement action,
the FCC Jan. 15 overruled motions
for oral
of
and
arguments in support of petitions
for rehearing subsequently filed. It
had also denied an application
for rehearing, after the
of
station had announced that control
had been disposed of to the Veterans of Foreign Wars.
On Jan. 21, WEVD, New York,
operated by the Debs Memorial

WARD

WLTH

WVFW

Radio Fund Inc., and affiliated
with the Jewish Daily Forward,
filed with the FCC an application
for rehearing. The station has requested the facilities of the four
Brooklyn stations, as against its
present part-time operation assignment. Contention was made that
the FCC, in its decision, overlooked
or failed to consider certain material questions in connection with
application, which had
the
been denied. The application, it
was held, asked not only for full
time for
on the 1400 kc.
channel, but for full time on it?
present assignment of 1300 kc. if
stations now on that wave could
be shifted to the 1400 kc. channel.
The petitions for rehearing filed
and
held that
by
the FCC decision ordering their

WEVD

WEVD

WARD

WLTH

deletion was "unjust and unwarranted" and that the findings were
arbitrary and capricious. In each
petition there was set forth certain
and CBS
provisions of both
contracts with affiliated stations
on clearance of time. The FCC decision had cited so-called "blockselling" of time on the stations to
be not in the public interest.
It was contended that the networks follow the general procedure
complained of in the cases of these
stations on a "grand scale", including procuring of talent, sale of
time to advertisers, production and

NBC

announcing, with the network rea i n i n g "more than 40% of

t

the

amount

total

realized

and out of

from

share
compensates the talent and others
assisting in the programs."
broadcasts

THE

world's

1,521

its

broadcasting

the fiscal year
1934-35 consumed 2,420,000,000 kw.
hours of electrical current, radiating 9,638 kw., and their total power
ran $165,000,000, estimates
bill
Arthur Burrows, secretary-general |
of the International Broadcasting

during

stations

Union, Geneva.
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SHOWS SOME
SIGNIFICANT FACTS ABOUT RADIO

SOUTHERN CALIFORNIA...

IN

For economical, thorough coverage of

Completely surrounded by snow-capped mountains,
barren deserts and a large, wet ocean, the Los Angeles

market is peculiarly

Hence

isolated

radio station

tion because the

power

cream of

from the rest of the world.
is

this

a secondary considera-

market

is

concentrated

within a radius of only 60 miles. Consider these
1.

Within the 30-mile inner

facts.

circle are 2,318,525

people, including the rich communities of Holly-

wood and Beverly Hills

— 175,000 people having an

market, choose

KFWB—Los

this great

Angeles' favorite inde-

pendent station. Alert advertisers are getting outstanding results from
to
its

KFWB because

do the job; because

its

it

has power enough

rates are lower;

and because

motion picture tieup and program policy

attract a

large, responsive audience.

This map, beautifully piinted in
to

anyone

interested.

colors, will

be sent on request

Write for your copy.

average family income in excess of $5000 per year.
2.

Within the 60-mile outer

people

—81%

of the entire population of South-

ern California.
this area

United

is

The

$1351

States.

circle are 2,587,102

per capita buying power in

— the

The

second highest in the

average Los Angeles family

spends more each year for

retail

merchandise than

the average American family earns.
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WJR

Right of NBC, Texas Co.

Ed Wynn

To Scripts of
Sustained in Uproar Case
DECREE of U. S. District Court,

EARNINGS

of $325,602 during
1935, equivalent to $2.50 per share,
were announced at the January annual stockholders meeting of WJR,
the Goodwill Station Inc., of De-

Massachusetts, restraining Uproar
Co. from suing NBC and the Texas
Co. for alleged conspiracy to prevent publication of a pamphlet
called
Uproar, containing radio
scripts of the

Judge Morton found, however,
that Wynn owned literary property
rights in the scripts and had the
general right to publish them, a
right he had assigned to Keenan
Products Inc., but ruled that Wynn
was not at liberty to make any use
of the scripts which would weaken
or interfere with benefits which the
Texas Co. might derive from its
advertising under its contracts with

Wynn.

:

,

In dissenting. Judge McLellan
voiced the opinion that the lower
court was without jurisdiction in
equity to hear the 'case over the
plaintiff's
protest and that the
plaintiff had the right to publish
and sell the script by deleting reference to Graham McNamee.

present officers were
dividend of ^IVz cents
a share was authorized payable
Jan. 31 to stock of record Jan. 20.
There are 130,000 shares of stock
outstanding, currently priced
around $28.50 per share.
Officers renamed are G. A. Richards, president; Leo J. Fitzpatrick,
vice president and general manager; P. M. Thomas, secretarytreasurer. One new director elected was W. E. Hutton, representing the New York brokerage firm
of W. E. Hutton & Co., which recently undertook to sell publicly
37,265 shares of common stock
As reported to
with a $5 par.
the Securities & Exchange Commission in Washington, the corporation issued 28,065 shares to
the underwriters, with an option
to purchase another 9,200 shares
when and if the FCC authorizes
to acquire all the capital
stock of WGAR, Cle;veland, under
same control but a " separate corporation.
The application to register the issue with the SEC was
filed Nov. 14 and became eligible
for public offering Dec. 4.
reelected.

Ed Wynn programs

casts.

when

troit,

sponsored on NBC by Texas Co.,
was upheld in a ruling Jan. 7 by
the U. S. Circuit Court of Appeals
for the First Circuit.
In holding that the Uproar Co.
has no basis for a conspiracy action, Judge Morton sustained the
lower court's finding that Uproar
Co.'s publication of the scripts was
a wholly unauthorized use of the
material and of the name Graham,
referring to Graham McNamee,
stooge in the Texas Co. broad-

Declares Dividend

With $352,602 Earned

Radio Staff for Second Season of San Diego Exposition

HERE

the radio staff of the
P a c i fi c International
Exposition at San Diego, which begins its second season Feb. 12, and
will run 238 days. They operate
the two radio studios and the 157station loud-speaker system, sponsored by the Associated Oil Co. of
Los Angeles.
Seated left to right are R. C.
Coleson, announcer; D. D. Burr,
Associated Oil Co., Los Angeles;
Albert J. Trankle, sound control;
Nellie Guentert, secretary; Clyde

Phillips, technician; W. T. Brown,
chief engineer for C. C. Langevin
Co.; Robert Conroy, technician;
William Dallin, engineer; Harry
Kieth, chief technician, and Charles

M. Vandeburg, director of radio,
will assume radio charge of
the Texas Centennial when it opens
this summer; Arthur Linkletter,
manager, public address; Gary C.
Breckner, manager radio. Back
row (standing): G. M. Huber,
deputy sheriff assigned to studios;

prohibited by U. S.
regulations from having any
broadcasting stations, the Republic
of Panama during 1935 authorized
four short-wave broadcast outlets
and on Jan. 1, 1936, licensed HP50
to operate commercially in the
broadcast band with 25 watts on
1440 kc.

is

California

who

Charles Douglass, technician; William Fritz, maintenance; Charles

R T H

DAK

0(
s

^'T

Mahan, announcer.
Last season, there were 478
broadcasts from the exposition, including 56 Coast-to-Coast, 89 Pacific Coast and 233 locals. Many of
the programs were those of regular
network sponsored carried from
the fair grounds.

FORMERLY

Navy

all

A

WJAR

EFFECTIVE March

31,

WJAR,

Providence, R. I., is granted an
increase in power to 1,000 watts,
with directional antenna, under a
decision handed down Jan. 28 by
the FCC.

A

W^NAX

ST DAY«TIMELsTAT40N-IN the^CAnd

WEST COAST -NORMAN CRAIG
,

NEW YORK
Page 28
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WHAS'

9

C-Men

Kroger's

Kitchen

the

of

30,000 Watts into millions of homes
ride
on Tuesday evenings. The dials are tuned in on

WHAS
homes

are clustered about Kroger Grocery

Company

stores in several States.

WHAS

These

for the bigger programs.

&

Baking

The C-Men work

1,000 Eyes,'' showof the family groceries,

scientifically in their ''House of

ing

women, who buy

how

98%

the Kroger Food Foundation selects for

only the very

best,

high-test

them

products which are

And

served on millions of tables daily.

WHAS pro-

duces

thousands of letters
from women in answer to
Kroger's '*Hot Dates
In History''

pro-

gram, featur-

^

ing

^

Hot

Dated
C of

fee

each Monday

and

Friday eve-

ning. You, too, should

cash in on this peak sales-

producing coverage by
in

WHAS

homes of the
50,000 Watts

the radio-equipped

WHAS'

io Valley.

Daytime Coverage, primary and
secondary, 3,461 ,1 00. Nighttime Coverage, primary
and secondary, 4,339,280. And the plus market,
outside of the Ohio Valley, gives you more than
gives coverage plus.

20,000,000.

WHAS FOR THESE FEATURES:

MILLIONS TUNE-IN ON

THE KITCHEN IH-MEN ARE

Ford and Waring's Fennsylvanians; Lincoln and the Ford
Symphony; Stewart- Warner Alemite and Heidt's' Brigadiers; Pebeco ind Eddie Cantor; Lady Esther and.Wasrne
King; Dill's Best with FiclK and Fat; Consolidated Cigars
with Harv and Esther, and Teddy Bergman; Campbell's
Tomato Juice with Burns and Allen; Liggett & Meyers Tobacco Co. with Lily Pons and Nino Martini; R. J. Reynolds
Co. and Camel Caravan.

SELLING KROGER GROCERIES TO

MILLIONS OF HOUSEWIVES ON

UJHR5
*** LOUISVILLE
****** CBS

•

Basic

EDWARD PETRY & COMPANY
Webruary

I,

1936
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'
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_

presenting a half - hour variety
show at a time of the day previously dedicated exclusively to

WIXBS Joins Inter-City,
Becoming Ninth

Station

Mr.

Loolc^

WITH THE

addition of WIXBS,
Waterbury, Conn., as of Feb. 1,
the
Inter-City
Group, regional

ninth

its

The high

link.

which operates on

fidelity station,
1530 kc. with

watts,

1,000

will

New Haven - Waterbury

serve the

gap between

territory, filling in the

WMCA, New

York key

of the
chain, and WPRO, Providence.
WIXBS was formerly aligned
with the American Broadcasting
System enterprise, which the Inter-City group, in effect, succeeded.
It is owned by the
Waterbury

A DESK

printed

good deal of junk and some amaz-

insert in a periodical.

ingly fine things turn up.
Since the drawer reserved

A 10%

.

.

.

became
column's material
this
something
congested,
hopelessly
had

to be done

about

it.

The

results

Besides

those named, other stations in the
are WIP, Philadelphia;
WDEL, Wilmington; WCBM, Bal-

ORIGINALLY we intended to suggest some New Year's resolutions

Group

timore

;

WMEX,

WOL, Washington;

WLNH,

Boston, and

La-

conia, N. H.

KLO Added

to

NBC

KLO, Ogden, Utah, on
joined the

NBC

plementary Blue

Jan.

15

outlet, linking into

new NBC-WJZ

tal.

Utah thus gets

transcontinensecond NBC
outlet, with KDYL, Salt Lake City,
remaining on the Red. The Ogden
station operates with 500 watts on
1400 kc. Licensed to Interstate
its

Broadcasting Corp., its controlling
stock is held by A. L. Glassman,
publisher of the Ogden Standard-

Examiner.

WLAK

is

the call of the

new 100

watt station on 1310 kc. at Lakeland, Fla., for which Lake Region
Broadcasting Co. holds a construc-

^

for advertisers and agencies, as
Our
well as for broadcasters.
rough notes on the subject intrigued us so that we reproduced
some of them.
*

network as a sup-

the

^

*

*

BUYING

its

advertisement which you
*

programs by cerebration
by the wishbone is
recommended to current and incipient sponsors. Your wife's first

small, but if

it

cousin, who sings, may be unacquainted with the psychology of
the provinces.
Do you still have
intimate contact with it?
*

THE ZEROS

*

*

in a station's watt-

age figure often signify little more
than their name implies. Stations
should be bought in terms of coverage and similar factors. This is
for both advertisers and agencies.
*

REMEMBER

*

*

look
represents an aver-

age circulation per dollar expended
greater than any other medium
can provide, it is still a good investment. We Americans unduly
worship percentages. Let's measure our effectiveness in terms of
the thousands of listeners reached
and the effect made upon them.
*

*

RADIO can furnish an amazing
wealth of scientific data regarding
listener habits. But why ask it to
provide more information than you
require of other media
*

*

?

*

RADIO,

as is any advertising, is
but one portion of the entire sales
program of the company. It will
ije

most

effective

if

intelligently

coordinated with the rest of the
program. Let's view it in that
light.

*

*

A PARTING

shot to the agencies.
Did you consider spot as carefully,
and study it as thorouehly as you
should have, during the past year?
*

*

.

.

slogan and trade

mark

club.

noticed Socony-Vacuum's
"at the sign of the flying red
few nights ago we were
horse?"
interested in hearing the use made
of the slogan, "Better thine-s for
better living through chemistry."
on DuPont's "Cavalcade of Amerthought it
program.
ica"
especially good for radio.

Have you

A

We

*

*

*

WE'VE

noticed an increasing tendency on the part of broadcasters
to explain their service and their
problems to the public ... in a
thank goodprofessional and
unapologetic manner. Ted
ness
Husing's brief comments on the
similar
growth of broadcasting
items on other network nroerams
"Fireside Chats".
... the
are indications of the ti-end. Every
station should do it. There's an
.

.

.

.

.

WOR

measure up to the high charac-

SHORT WAVE

ter of the better

AUXILIARY

nation,

due to

homes of the

sorship policy of this station.

KSD —The

POST-DISPATCH

FREE & SLEININCRR.
KEW YORK
CHICAffO
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INC.,

.

old Biblical proverb regardine hid-

ing lights under bushels which
the case.
^

WE

^

fits

^,

LIKE

the Crosley idea of living prizes for remarks regarding
the worst program heard over
WLW. It won't hurt any industry
to look at itself "as others see us".

TWO FORMS

*

*

of radio advertising

which have achieved prominence
in the South and West recently
the broadcasting
intrigue us
of tobacco and of live stock sales.
the new aid to organized
Radio
.

The Distinguished Broadcasting Station
Station

.

*

the rigid cen-

.

.

.

.

.

commodity markets!
*

Louis Post-Dispatch
BUILDING.
St.

ST. LOUIS.

MO.

NATIONAL ADVERTISING REPRESENTATIVES
DETHOIT

SAN FRANCISCO

I.OS

ANOELES

*

*

.

in

BEEN

*

*

a rather quiet experiment but we were more than a
Pepsodent's
at
interested
little
IT'S

.

.

We

the millenium.

with

fashion

in

broadcasting.

Every medium has its legitimate
place,
and cooperation between
media serves materially to strengthen advertising as a whole.
*

*

WE

NOTICE

*

that the U. S. Bureau

of Labor Statistics will soon puba survey of the manner in
which consumers spend their income. It should be of interest to
lish

merchandising and sales research
departments.
We often wonder
whether stations and radio advertisers are making all the use they

might of the recent government
reports with regard to such matters as retail sales and outlets,
home ownership and equipment,
the purchase and ownership of
different types of commodities by
various income groups and like
material. There is a veritable gold
mine of marketing and sales irSormation being unearthed by the
Government these days, more than
has been provided in several previous decades.
*

*

IT'S

THE

little

*

which make
were de-

slips

We

any industry human.

New

lighted on

Year's Eve to hear

Lawrence Tibbett dedicate his next
song to England, Australia, New
Zealand and the better part of
the world, and to find the song to
be "Down Among the Dead Men".

.

.

.

.

W9XPD

*

WE'VE

quire

.

KSD's ULTRA

over a period of several weeks at
odd hours, one almost gets so that
one can recite it. May we suggest
it as a standard for spot announcements.

also note
satisfaction NBC's cooperation with Delineator, Stage and Es-

the

KSD

—

its brevdifferent."
like that
ity, simplicity, easy to say and
listen to, word choice. It tries to
get over but one idea.
Repeated

are different. If we announced as
we conversed, we'd do a much
better job of fitting into the living

*

*

Programs broadcast over

a zest ahd~tang to
Campbell's tomato juice that you
will
find
make it refreshingly

PRINTED words and written words

TURNING from suegested resolutions
We have two additions to

SO DO ADVERTISERS

"THERE'S

been interested in seeing
the Saturday Evening Post take to
the air
and it revives our faith

*

that an advertising

forget that they said it couldn't
be done when Pepsodent originally
sponsored Amos 'n' Andy at the
hour and in the manner they did.

We

*

AUDIENCE may

rather than

medium's responsibility ends when

tion permit.

it

*

for

of the house cleaning appear herewith.

American - Republican.

initial exposure of
circulation for your advertisement. The program is just as much
the
is
as
responsibility
your

provides an

drawer is like a woman's
pocketbook. Everything goes into
good, bad and irrelevant.
it
Cleaning it out is tantamount to
A
the rediscovery of America.

present

will

^By STATION BREAK.

Eastern seaboard network, has acquired

Perhaps someone
some good dinner
music for listeners some day. Don't
juvenile drama.

/Advertiser!

WSAI Being Transferred
To Downtown Cincinnati
REMOVAL

of WSAI,
station of

Cincinnati,

WLW,

owned
by the Crosley Radio Corp., from
little sister

present transmitter location at
0., to the heart of Cincinnati, is being effected, pursuant to
authority procured from the FCC.
WSAI is an affiliate of the NBCnetwork.
Plans, according to Powel Crosley, president of the company, call
for a "model" station.
A 5 kw.
Western Electric high - fidelity
transmitter will be installed,
though the station will continue to
operate with 1,000 watts night and
2,500 watts day. A Truscon steel
single vertical radiator, 230 - feet
The
high will be installed also.
new station is being erected under
direction of Joseph A. Chambers,
its

Mason,

WEAF

WLW
and

-

WSAI

will

March

1.
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The

STANDARD LIBRARY OFFERS

.

.

.

the most favorable

BALANCE
make-up

in
supreme

QUALITY
in recordings
SELECTIONS

^^ONSIDER

^5 CAP
OL/ndLTMti,

FREE

—

the make-up of the Standard Library

^in

the

light of the present music-tax controversy:

31%_TAX FREE, PUBLIC DOMAIN SELECTIONS
45%_ASCAP SELECTIONS
24%—WARNER BROTHERS SELECTIONS
That's

why

station operators

—only 24%
service.

who use

the Standard Transcription Library sleep soundly these nights

controversial selections in the entire Library

Standard plans shortly to feature a total

the lowest percentage of any similar

of over 500 numbers

either entirely tax-free (pub-

domain) or ASCAP!

lic

That's one side of the Standard picture.

—

know the other side as
made possible by the new-

stations

a quality

most highly perfected RCA- Victor recording apparatus,

unexcelled studio
Mdth

their

facilities,

amazingly

and genuine Vitrolac pressings

life-like

—drawn from the huge
.

AND NO

reproduction!

DUBBING! Talent? Standard continues
name" "standout" orchestras, soloists and

.

Over 150 leading radio

The supreme quality of every Standard Transcription

well:
est,

.

—

talent reservoir of

to feature "big-

specialty

groups

Hollywood!

and over 200 non-copyright songs
"SONS OF THE PIONEERS"

The present

situation throws the spotlight strongly

—

in

on the

which now totals
famous "Sons of the Pioneers" series
every one non-copyright! The most
over 200 selections

—

readily salable transcription feature ever offered

—

the kind

your toughest prospects will grab up!

STANDARD RADIO,

6404

HOLLYWOOD BOULEVARD, HOLLYWOOD,

February 1, 1936

•

BROADCASTING

CALIF.

•

180

INC.

NORTH MICHIGAN AVENUE, CHICAGO,

ILL.
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Competitive Bidding for Coaxial Cable
Urged by NAB in Brief Filed With FCC
LOOKING
practical

toward

television,

"aural" broadcasters

the

day

of

when present

may

also be

James W.
managing director,

television broadcasters,

Baldwin, NAB
on Jan. 18 filed with the FCC a
brief in connection with the petition of the A. T. & T. for the

installation of a coaxial cable be-

tween New York and Philadelphia.
The matter has been the subject
of controversy before the FCC for
several months.
as
The brief, filed by the
an intervener, takes into account
the possibility that the coaxial
cable eventually will become the
"wire line" link between television
stations, just as telephone longnow link the networks.
lines
Stressed in the brief was the importance of "competitive bidding"
for developmental or research ac-

NAB

tivities in

commercial use.

as comfor the experimental installation, the A. T. & T.
renewed its objections made during
the January hearings that such
procedure during a testing period
was not eflScient or economic and
was not the practice either in this
country or abroad.
The A. T. & T. statement also
noted a number of errors in the
NAB's citations of testimony at the
previous hearings and declared
that the Bell System wanted to
assure the broadcasting stations
that as the principal customers of
future television it desired to construct and operate the Coaxial
Cable for visual broadcasting on
regulations and rates which would
be satisfactory for the broadcasting industry.
*

connection with installa-

tion of the cable, since future costs
for television line leases presum-

ably will be based on such expenditures. A. T. & T. witnesses had
contended that competitive bidding

was impracticable.
The contention was made, how-

POPULAR misconception
^the bulk of the population

of the Territory of Hawaii is that
is foreign. It might be surprising
for you to learn that this territory as a whole is much less foreign than the Province of Quebec, and that the city of Honolulu
is probably no more foreign (if as much) as Youngstown, Ohio,
Hammond, Indiana, or New Orleans, Louisiana.
It is true, of course, that there is here a sizeable percentage of
the population of foreign extraction, but the overwhelming percentage of that population are not only English-speaking, but
American citizens. Even the Japanese who have settled here are
two-to-one American citizens, the great majority of them
English speaking; their children going to 185 public schools.
Hawaii is a prosperous American state. It has:

A

29
76
43
125
49,038
55,870
17,220
23,818
185
80
4
1

516
67
7

39

Banks with $80,497,015 deposits ($48,298,291 savings)
Hotels
Hospitals (including plantation hospitals)
Libraries

Automobiles
Electric meters (not counting plantation systems)
Gas meters
Telephones
Public schools with 2509 teachers, 82,985 pupils
Private schools with 593 teachers, 13,312 pupils
Colleges with 182 teachers, 2869 students
University with 125 teachers, 1500 students

Churches
Theaters (nearly

all

with modern sound equipment)

Steam railways
Newspapers (including

9 dailies)

Radio broadcast stations
The United States Array comprising a community of about
25,000 persons, disbursed $12,755,858 in the territory of Hawaii
last year, large increases are expected this year. The United
States Navy, comprising sH)me 12,150 persons, spent $12,600,000
in Hawaii last year.
Tourists represent over $10,000,000 in
2

"New" money
It

is

annually.

possible with one

announcement over

KGMB,

Honolulu's premier station, to reach 70% of the Buying Power of Hawaii's 70 Million Dollar Market.

KQMB
HONOLULU
FRED

J.

HART,

SAN FRANCISCO

,

Manager

CALIFORNIAN HOTEL

Representatives

NEW

YORK, 515
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CONQUEST ALLIANCE COMPANY
MADISON AVE.
v
CHICAGO,

100 N. LtSALLE

members", the brief concluded,
"the largest potential customers
for coaxial cable service, if and
when it should become available
for commercial use, respectfully
requests that the Commission in
any modified 'Findings and Order'
it may make in this cause:
"(1) Provide that reasonable access for experimental use of the
cable may be had by bona fide
experimenters under clearly defined conditions;
"(2) Provide that periodic reports be submitted to the Commisespecially with regard to
sion,
details of cost items which may
eventually be capitalized; and
"(3) Provide that use of the
coaxial cable in public service be
contingent upon further Findings
and Order of the Commission made
after public hearing at which all
interested parties may appear and
be fully heard."

A. T.

&

T.

ST.

*

Patent Rights

ALTHOUGH

the A. T. & T. Co.
insisted that its interest in its new
wide-band or coaxial cable is primarily for telephone services, the
adaptability of the cable to network television again occupied
much of the rehearing- early in
January before the FCC, sitting

en banc on the pending application
for an experimental installation of
the cable between
Philadelphia.

The

FCC

New York

and

insisting that the
available to
all bona fide television experiments,
to which President Frank -Jewett
of the Bell Laboratories has acceded, but the FCC also wanted to
know about the cost of manufacturing the cable as the possible
rate base for its future use. The
A. T. & T. objects strenuously to
opening the manufacture of the
cable to competitive bidding since
it plans to have it manufactured
by its affiliated Western Electric
Co.
witness at the hearing was
Philo
Farnsworth, head of
T.
Farnsworth Television Ltd., one of
the major experimenters in visual

cable

shall

is

be

made

A

He recommended
broadcasting.
that the cable be held open to all
bona fide experimenters and that
the cost for using it should not be
based on any $10,000,000 investment. He declared, however, that
the proposed 1 megacycle band
width of the cable must be increased to at least 2% megacycles,
asserting that the former could
handle images of only 225 lines
whereas 343 lines will probably be
the minimum in television.
Farnsworth Project

Assure Broadcasters

THE

MR.

ley, counsel, stated that the cable's

he had developed a coaxial cable
of his own capable of 2% megacycles and that he had a project
under way for a 10-mile cable to
be fabricated by the General Cable

A. T. & T. in a brief reply
statement by Harvey Hoshour,
general solicitor, and Frank Quigexperimental installation provided
for its free use for experimental
television transmission by all bona
fide researchers, as had been un-

HAWAII

President and General

OFFICE,

ever, that "other qualified witnesses" indicate with confidence
that independently developed apparatus may be expected to be
useful in achieving the objective
and that the development of the
itself
has taken
cable
coaxial
place to a considerable extent outside of A. T. & T. laboratories.
Witnesses had estimated that the
probable cost of installation of th^
proposed cable may vary between
$315,000 and $1,260,000.
"The NAB, on behalf of its

As far

bidding

petitive

equivocally stated by Dr. Frank B.
Jewett, president of Bell Telephone
Laboratories. In its reply statement the A. T. & T. declared that
it had agreed to transmit to the
FCC complete cost reports at i-egular periods on the experimental
installation and operation and was
prepared to render a full accounting before the cable was placed in

FARNSWORTH

revealed that

Under questioning by counsel,
Farnsworth added that the
A. T. & T. coaxial's band limitation
Co.

Mr.

does not rest in the cable structure
but in the terminal equipment,
indicating that with repeaters the
cable's band width can be adequately increased.
He declared,
however, to A. T. & T. counsel
that "if you don't get your cable in
soon, you are going to face radio
relaying of television."

BROADCASTING

•

February

I,

1936

Ipood-Drug

Legislation

Faces Indefinite Delay
Congress Crowded
El^ith
NDEFINITE delay in the House
n consideration of the much-revised Copeland Bill (S-5) to regulate the sale and advertising of
:'ood, drugs, devices and cosmetics,
tvas indicated Jan. 20 by Chairman
hapman (D.) Kentucky, of the
ubcommittee handling the bill.
Mr. Chapman asserted he had
een unable to call a meeting of
is subcommittee thus far this sesfeion due to the pressure of other
jlegislation.
He could not even
guess when such a meeting would
Even after the meeting,
be held.
Mr. Chapman pointed out, there
was the job of rewriting the bill

They are swinging
over —

Broadcasters are swinging over and

swinging fast to Gates Built Equip-

know

to accord
with his committee's
\iews.
"Not a line has yet been
written," he asserted.
After the subcommittee concludes its work it must report to
the Interstate and Foreign Commerce Committee, of which Rep.
Sam Rayburn (D.) Texas is chair-

man.

tain

ceived.

The

Chapman no

which passed the Senate

from Gates they may obthe finest equipment manufacthat

able, entirely in line with material re-

oldest independent manufac-

turer of broadcasting equipment of-

Ifurther hearings are contemplated
(by his subcommittee on the mea]sure,

Simply because they

tured at prices that are logical, reason-

This committee has a heavy

legislative docket.
According to Mr.

Why?

ment.

your consideration the 500-A.
This elaborate Speech Input Cabinet
fers for

last

session after having been revised

a half-dozen times during its twoyears of pendency.
He has indicated that at least one "important"

pictured to the left has three pre-

iamendment

amplifiers,

to

the

measure

is

planned.
As the bill passed the Senate
'last session there was little active
opposition.
Thus far only one
!trade group
the Institute of Medi-

amplifier,

patching panel, desk, main power sup-

—

ply and

jcal Manufacturers
has come foriward this year to oppose it.
Another bill (H. R. 10124) idenJtical with the Copeland Bill was
[introduced in the House Jan. 13 by
/Rep. Kennedy (D.) of New York,
and referred to the Interstate and
Foreign Commerce Committee. Pre'sumably this was done in an effort
to expedite consideration of the
Copeland measure in the House.

all built in

70" high with

Response

rear.

30

to

tent

j

13,000

heavy

door on the
within 2 Db. from

flat

cycles.

3% at plus

Washington Outlet Plans
CONDITIONAL upon an FCC

Distortion con-

22 Db.

This truly fine product

11

steel cabinet

full size

;

j;

studio

four position mixer,

level indicator,

j

—

main

may be

station complete for the

in your

remarkable

low net price of $495.00, a real rea-

grant of 1,000 watts on 1230 kc. to
WOL, Washington, D. C, now
-operating with 100 watts on 1310
]|kc.,
the newly-organized United
States Broadcasting Corp. has
filed an application for a new 100
jwatter in Washington on 1310 kc.
Head of the corporation, holding
98% of its stock, is William Dolph,
former NRA radio chief, now manager of WOL, who would manage
both stations. If
gets the
higher power, for which it has
made formal application, it is ex-

son

I

why 500

of America's leading

tions are using Gates

sta-

equipment in

;

some major form.

'

Do you have

!

Gates

the

Catalog of

I

Speech, Remote, Transcription, Mic-

WOL

rophone, Power Supply and accessory

'

equipment? Are you receiving your
monthly copy of the "Gates Studio
Review" ?

pected the station will become the

Mutual
Broadcasting System. At present
WOL is carrying one MBS acWashington

;

I

count

j

—Whelan

of

Drug

Stores Dela(chain
stores), Sundays, 6-6:30 p. m., for

liware
I

outlet

Corp.,

which Young
York,

is

The Model

.500-A

New York

& Rubicam

Inc.,

New

the agency.

LaChoy Participations
IjLACHOY FOOD PRODUCTS Inc.,
Detroit (chop suey, chow mein in
cans) is using announcements on
the WOR, Martha Deane program
and will in the near future take
similar spots twice a week in Philadelphia on the
Women's
Page of the Air. N. W. Ayer &
Son Inc., New York, is the agency.

WCAU
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GATES RADIO & SUPPLY COMPANY
MA°NUPACTURI\-G
Quincy,

Illinois,

ENGINEERS
U.

S.

A.

Cable Address (Gatesradio)

GATES BUILT EQUIP.MENT
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The World Over Since 1922
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U. S. Census Bureau figures for Population;
Department of Commerce — Daniel Starch figures for Radio Ownership;
Daniel Starch for percentage of Sets in Daily Use and Hours of Use per Day.
Statistical sources for the text:
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jSOME

ARGUMENTS HAVE A COMPELLING

32,630,000 people
of the

U.S.— the

live in cities of

jj

.
j

live, eat,

iOver

to 1,000,000.

How

1,000,000 and over.

in the smaller cities

2,500 to 100,000 population. That's 53.5% more than

cities of

100,000

buy drugs and automobiles

SIMPLICITY

It's

116.6% more than

live in cities of

can you better reach these people than by radio?

And

85%

of them, in small cities

80%

of the radio-owning families listen every day. Listen, on an average,

and

large,

own one

or

more radio

sets.

\.

over
I

!

;

j

I

considerably over four hours each day, as every study of daily audience-listening

shows— whether the study
interviews,

tisers,

made by automatic recording

device,

by personal

by mail questionnaires or by telephone; whether conducted by adver-

by agencies, by

universities or

better reach these people

for

is

who

more

stations.

are your entire market?

you than Columbia, which serves

advertisers (and

by radio

this

market?

It is

How,

And what

then, can

you

better choice

already the choice of

more

of the country's largest advertisers) than any other network.

I,

h'THIS

IS.
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of 75 pages

covers, have
under the general
title of Broadcasting. The volumes treat with
NBC's policies and activities in the fields of
artistic and cultural endeavor, covering (1)
public affairs; (2) music, literature, drama;

or

Broadcast Advertisingr

handsome volumes, each
more and eaCh bound in heavy

'

religion,

(3)

home.

by

NBC

education, agriculture;

(4)

As source and reference material

the
for

students of American broadcasting, the books
be valuable additions to any library of
radio literature. An interesting sidelight on
1934 programming on NBC is a chart showing
that 72.2% of its programs that year were
sustaining. One section of the volume titled
To All Homes covers pointedly the thesis that
"radio begins with entertainment", at least in
America, where the theory is native that "private broadcasters, competing freely with one

will

Radio Above Politics

Unshackling Spot
FREEDOM

WE REITERATE

tofore

it will be a sad day indeed for American radio if broadcasting stations, like newspapers, begin to bear the labels
"Democratic" or "Republican" or "Socialist" or
whatnot.
Yet that is exactly what some of
the politicians, not only the Republican "outs"
but certain Democratic "ins" we know, seem
to be driving toward.
We refer not alone to
the constant lobbying of Senators and Congressmen of both big parties for wave length

of action which it has never hereenjoyed will be experienced by spot
broadcasting by virtue of the FCC action revising, clarifying and, to

some

extent, relax-

ing the rule governing mechanical reproduc-

and their announcement.
While there will be many who may quibble
about the amended rule, there really can be
no valid complaint, in our opinion. There are
those who are violently opposed to elimination of the announcement altogether. Without
going into the merits of that issue, it is
enough to say that the revised rule does not
eliminate the announcement; it simply liberalizes it, and substitutes understandable English for ambiguous phrasing which has had
everyone in a turmoil.
Whether the FCC acted wisely by including
phonograph records for announcent at 15After all,
minute intervals, is debatable.
phonograph records are not made exclusively
for broadcast purposes, whereas transcriptions are
and for that reason seem to wartions

—

rant special treatment. The fact is, however,
that the phonograph rule, requiring announcements before each rendition, was impossible
of enforcement anyway, and probably has been
the most frequently violated rule on the books.
Clarification of the transcription rule should
encourage the use of spot broadcasting, particularly by regional accounts which require
flexible timing and placement.
Many prospective spot advertisers have balked at the
use of transcriptions because of the not infrequent conflict with radio authorities over
announcements.
Their plaint has been that
everything bad that happens in radio hits the

For the library services, such as those provided by WBS, Standard
Radio, NBC Thesaurus and Associated Music

transcriptions hardest.

Publishers,

it

On
THE WOES

unquestionably will prove a boon.

Rate- Cutting
of

some

of those stations which

have used rate cards for show-window effect
and not for rates, have increased in recent
weeks. It happened when the Warner Bros,
publishing houses, in arriving at a compensation basis for those who wanted to use their
music, decided upon a royalty of four times
the

station's

highest

quarter-hour

rate

per

in these columns

what we wrote once before

—that

and power and new station privileges for their

—

a lobby that probably will never
be investigated by Congress but that is the
bane of the FCC's existence as it was of the
constituents

Radio Commission.

old

The whole fuss over Republican Chairman
Fletcher's

charges

several

of

"censorship"

leaves radio unsullied, for non-partisan reaction favored the networks' policy of declining
to permit

dramatized

or sponsored
opening of the cam-

politics

politics before the oflScial

paign, which starts after the nominating con-

Even some

ventions.

of the anti-radio press

joined in agreeing with Mr. Paley's assertion
of

radio's

right to

exercise

standing offer to give the Republicans every

much

free time as the Democrats for

their party speakers.
It is significant

that most of the "outburst-

ing" was done by Chairman Fletcher himself,
and was not joined in by other pai-tv big-wigs
like

don,

Hoover, Borah, Vandenburg, Knox, Lan-

McNary

simple. Those

or

Snell.

The explanation

men have never

had, so far as

program schedules.
To say that what goes out over the radio
waves is dictated or dominated by the Rooseadministration

neither

given

nor

favors from the

is

absurd.

received

New

Deal.

Radio

has

any particular
The Democratic

than the rate for which the time was sold.
Need any more be said about the inequities

regime is continuing the policy of the preceding Republican administration in issuing station licenses for only six-month periods despite
the law's discretionary allowance of three
years.
Certainly the encouragement of pru-

of rate-chiseling?

dent business by any administration

month.

There was an immediate howl from

a sizable group of stations. They complained
that their highest "published" rate was higher

Page 36

TWO EDITIONS

of the Radio Bulletin, a

new

bi-monthly publication of the Don Lee Broadcasting System, attractively printed and illustrated, have been issued. The Don Lee newspaper is devoted to news of radio advertising
and personalities connected with the stations
of the network organization, the November
issue carrying a spread of pictures and data
also on Northwestern associates of Don Lee
and CBS. The 8-page Radio Bulletin is one of
the most ambitious and enterprising publication ventures ever undertaken by any broadcasting concern.

f

i

[

NEW

A
and more comprehensive edition of
Air Law: Outline and Guide to Law of Radio
and Aeronautics, half of whose pages are devoted to citations on the law of radio and to
a radio law bibliography, has been published
by Howard S. LeRoy, Washington attorney,
with offices in the Colorado Bldg. The 1936
edition, completely indexed and cited, has been
published to include 1935 developments, and
contains citations of much of the legal material that has been appearing in Broadcasting.

is

we

know, any complaint against the networks, nor
against any radio station. They have always
been treated fairly, which means they have
gotten time practically whenever thev asked
for it within reasonable limits of time and

velt

foreign theory that "the Government, either
through an agency of its own or through designated groups of citizens, should give to the
listeners the programs that the Government
thinks is best for them to hear."

judg-

"editorial

ment" within program limits, an assertion
which no one can charge to partisanship on
either CBS's or NBC's part in view of their
bit as

another, will give the listeners the service that
the listeners themselves want", as against the

should

permit radio to place itself on a stable economic basis by means of longer licenses.
We suspect and we are not being partisan,
either, for we belong to neither party and
cannot even vote in the District of Columbia
that Messrs. Fletcher, Talmadge, et al, are

—

—

playing that oldest of all games of politics:
Creating issues where none exist for the sake
of publicity

and rabble-rousing.

Some

of the

Republican press charges, for example, that
television is being thwarted by the Roosevelt
administration from coming out in time to let
the people see the party candidates and their
spokesmen in the next campaign, are sheerest
stupidity.
Yet no less a party organ than
the New York Herald-Tribune carried a "letter to the editor" and a staff cartoon in its
issue of Jan. 19 asserting and intimating that
such was the case.
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PERSONAL NOTES

BOB MACKENZIE,
manager

of

WJAY,

client

service

Cleveland, has re-

signed to become manager of KPDN,
local station at Pampa, Tex.,
Pampa Daily News..
The station will begin operation in
March, under present plans.

new

EDWIN
the

S.

WOR

REYNOLDS

formerly of
staff ou

promotion

sales

Jan. 25 joined the CBS sales promotion staff.
Jules Dundees also has
been added to the department. Dan
Wickenden has been appointed assistant to Maurice L. Gaffney, director
of
the trade news division.
Mr.

Wickenden graduated from Amherst
last June and attracted the attention
of

A

CBS

through a one-act play called

G-rotesque for November which appeared in the December issue of Stage.
John Churchill, formerly assistant to
John J. Karol, director of research
for CBS, has been given the title of
chief statistician. His duties remain
the same as before.

LAWRENCE ALLEN,

the sales
staff of
in San Francisco, has
been appointed manager of the
Artists Service, western division, succeeding Everett Jones, who resigned
in January to reenter the personal
of

NBC

NBC

management field. Mr. Jones formerly was manager of John Charles
Thomas. Mr. Allen was manager of

KGW

and

KEX,

fore joining the

Portland, Ore., be-

NBC

CONTRARY

to all the rules of
success stories, Helen Wilkie Wing,
'^director of radio for Needham,
Louis & Brorby Inc., Chicago advertising agency, got her start in
^ advertising by sunning herself on
jja Michigan beach.
"Oh," she explains, "I just happened to be out on the beach. You
see, I was loafing for a week or
i

i

'

,

L=-

:

]

r,.

j

two before going back to my lecMfture tour before high school audiMrs. Needham, a summer
^'I'ences.
I

J,

I

neighbor, came up to talk to me
and, knowing I wrote children's
^ stories, mentioned that her husJ band's firm was handling the adJvertising for The Bookhouse for
a- IChildren. 'He ought to hire me,' I
[said idly, and changed the subject.
"Mrs. Needham returned to Chijcago that weekend and mentioned
our talk to her husband, who renfjiplied that the girl who was writ, jiing
the copy was leaving to get
Imarried. Two days later I went to
!f-|-work on a trial basis for Needei

1

a

1

:

i

I

;

I

III

!

ham, Louis

:

my

&

Brorby, where one

of
first jobs was to write a
children's
radio program.
That
was six years ago and I'm still
here, very much engaged with ra-

'

:

dio,

all

because of a sun bath at

the psychological moment."
In spite of Helen Wing's insistence that her presence in the advertising world is due entirely to
luck, she was well prepared for
the break when it came. True, she

-

;^

_

had no previous experience with
advertising, either on the air or in
print, but a resume of her kaleidoscopic career furnishes a solution
to
her present success in the

agency

;

field.

A

young widow with a baby son
at an age when most girls are just
beginning to think of marrying

-

and settling down, her life-long
ambition to write, compose and
play piano spurred into action by
necessity, Helen Wing neglected
^ (oione of her many talents.
While she was busy making on* 'islaughts on the musical publishers'
(marts with countless songs and
-loperettas, she augmented her in:

:.:

.

''ji

...

.'.

'S-

-tcome
.istories

by contributing verse and
to a number of children's

publications. At various times, she
served as accompanist to many
Ifamous singers and opera stars,

\Fehruary 1,
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and for one gala season she accomGrace Holverschied on a
continental tour which took them
all over Europe. And there were
scores of side excursions into vari-

ous other

fields.

There was the out-door theatre
venture, for instance, though it
could hardly be called a "venture"
since it was a pronounced success
and since she was in complete
charge for four seasons. Modeled
in classic tradition, and located in
a beautifully landscaped spot at
Castle Park, near Holland, Mich.,
this little art theatre was Mrs.
Wing's pet hobby for years.
Then there was the time she
took her own operatic company out
on the road and the interlude she
spent as head of the dramatic department of the Bliss School in
Oak Park there was a concert
tour when she did pianologues of
her own composition before high
school assemblies all over the country there was a brief shot at commercial art for a Chicago studio
and once there was a big time
vaude\nlle tour as accompanist for
a two-a-day performer.
"Every one of these widely diversified experiences that I was
unwittingly piling up has helped
me in advertising," says Mrs.
Wing. "But probably the biggest
aid in radio was the time I spent
in Chautauqua. Talking before audiences of all ages in all parts of the
country, meeting with committees

—

—

—

in country hamlets

and in major
cities, being entertained by ministers' wives and ladies aid chairwomen, gave me an appreciation
of the preferences and prejudices
of the average American that is
constantly in my mind as I plan a
program that will go into their
homes to win their friendship and

patronage for one of our clients.
"Living in such a city as Chicago, associating largely with so_

advertising men and
women, I find this other experience
a most helpful balance in keeping
my copy in key with the type of
person I am trying to reach."
recent trip to Montreal and
Radio City (in vacation disguise)
resulted in two new contracts for
S. C. Johnson & Son's radio entertainment in addition to the weekly
phisticated

A

BROADCASTING

ROCHERT SCHMID,

recently with
CBS sales promotion department
and formerly with Young & Rubicam
the

Inc., New York, has been named sales
promotion manager of MBS, effective
Feb. 3, with headquarters in the New

York

ofiiee.

BOB ANDERSON, night announcer
at WNOX,
Knosville, Tenn., has
switched to the sales staff.
Jack
Mims, formerly with Texas Quality
Network, Southwest Broadcasting System and WSB, Atlanta, has been
added to the sales staff of WNOX.

KQW,

EDYTHE SOUTHARD

M.

LITTLEPAGE,

R. S. BISHOP, manager of KFJZ.
Fort Worth, has been named president
of the Moslah Shrine Chanters.

;

W.

(Bill)
C.
GILLESPIE, vicepresident of KTUL, is chairman of
the annual President's birthday ball
in Tulsa.

a

Trenton,

of the sales staff
N. J., is con-

newspaper

radio

column

WTNJay-Walking.

RICHARD WEGENER

manager

Washing-

;

WTNJ,

A.

The meeting was sponsored
dising.
by the Washington Advertising Club.

;

RUPE WERLING,

in cooperation

&

ner were FCC Commissioners Prall,
Case, Sykes and Brown
Harry C.
Butcher, CBS; Frank M. Russell,
NBC; Junius P. Fishburn, WDBJ,
Roanoke, Va.
D. E. (Plug) Kendrick, WIRE, Indianapolis
Herbert L.
Pettey, FCC secretary; Comdr. T. A.
M. Craven, FCC chief engineer, and
Andrew D. Ring, assistant chief engineer; Dr. C. B. Jolliffe. RCA.

titled

CBS

Inc.,

ary, taking the post formerly held by
Lincoln Cellar, transferred to theCBS station relations department.

D. (Jess) WILLARD, assistant
of WJSV, Washington, addressed a meeting of the AdvertisingAgencies and Promotion Executives.
Washington, D. C, on Jan. 15. His
subject was radio sales and merchan-

radio attorney, was elected a
member of Washington's famed Alfalfa Club at its annual dinner Jan.
18. Among radio notables at the din-

of

named

NBC
A

ton

ducting

formerly

radio, has been
to the sales staff of Radio Salesspot broadcasting subsidi-

San Jose, Cal., and will work
with H. O. Feibig, rePike,
cently made station manager.
before entering radio, for eight yearsheaded his own advertising agency in
Modesto, Cal.

partment of Humphrey, Prentke
Associates, Cleveland agency.

.

NOWELL,

been appointed account executive for

Game &

MRS.
has
been named to succeed Clyde Wood as
sales manager of WJAY, Cleveland,
Mr. Wood having joined the radio de-

JOHN

A.

West Coast

former owner and

Gossip,
and a well-known Los Angeles advertising man, has joined the
sales
staff in San Francisco.
Stanford
graduate, he was with the first Stanford ambulance group that went to
France in the world war and later
joined the Lafayette Eseadrille.

panied

DOUGLAS
active in

K. W. PIKE, former commercial manager of KFBK, Sacramento, Cal., has

editor of the magazine

p

PEGGY

STONE, of the CBS station
relations department, sails Feb. 1 on
a vacation to the West Indies.

De-

last

staff

cember.

MARION KYLE,

operated by the

STANLEY BELL,

for the last nine

years announcer of WMAL, Washington, has been promoted to the

NBC

commercial staff in Washington under
Vincent F. Callahan, commercial diand WMAL.
rector of

WRC
BERT BIDWELL,

WHB,

salesman

City, has returned to
the station after a leave of absence,
spent studying radio in the West and

South.

KOMO-

FISHER,

treasurer of
has been reelected
Seattle,
chairman of the board of the Rainer
Golf Club for the seventh consecutive
time. His son, Bennett, is studio supervisor of the station.

D. R.

KJR,

ARTHUR GBRBEL
sales staff of

has joined the

KOMO-KJR,

JOHN MeCORMICK,
on Jan.

1

KMJ,

was

appointed
Fresno, Cal.

manager

Fibber McGee

and Molly broad-

of

casts.

House of Reflections was a
grandchild of the famous House by
the Side of the Road, which showered musical and poetic lights upon
our Canadian neighbors.
Tom Powers of Theatre Guild
fame stars in the other new Johnson show.
He supplements bits
of back-stage gossip by a series of
brilliant Life Studies drawn from
his colorful career as circus performer, actor and poet.
In addition to her radio activities, Mrs. Wing writes the Johnson Wax copy for magazines and
newspapers. She contributes ideas
and even a deal of finished copy
for her agency's other clients, and
she has a drawer full to overflowing with continuities and program
plans that will in the not too dis-

of

Kansas

manager

of

Seattle.

production

WKRC,

promoted
manager.
been

to

Cincinnati, has
assistant general

tant future be heard throughout
the land.
Outside of business hours, Helen
Wing plays the piano and violin;
turns out children's verses by the
score and attempts to write at
least one operetta a year. (Two of
hers were produced by the Children's Theatre at
Century of
Progress.) She reads omnivorously, and searches for additions to

A

her excellent though modest
tion of

modern

collec-

art.

Of all her tasks Mrs. Wing enjoys her radio work the most, for
radio, demanding well-written continuity,
good dramatics, appropriate music and clever timing, affords full play for her ubiquitous
interests. And for the same reasons radio has eagerly awarded a
prominent place to this slender,
energetic woman who is a jill of all
arts and a mistress of most.
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ARTHUR GARBETT,

FRANK

of
division,
York until early
will remain in
in Fetsruary, taking part in a series
of conferences arranged by the Rocke-

education of

director

NBC's western

feller

EUGENE

STUART HEMINWAY, former
Chicago advertising manager of Fortune Magazine, has joined the sales
Mr. Heminstaff of WOR, Newark.
way was at one time on the Eastern
sales staff of American Weekly and
was once advertising manager of
Judge, as well as a member of the
staff of the Paul Cornell Co., now Gey-

WLW,

&

(Chet)

Cincinnati, and

KSD,

J.

WINS, New

Luella S. Laudin, executive secretary of the committee, in an interV i e w with Dick Fishell over
WMCA, New York. Miss Laudin
asserted that radio programs are
better since her committee was organized, but added that there is

transferred

Baltimore.

.

DAN SEYFORTH,

charge

of
talent and talent auditions at
St. Louis, has been named director of
publicity of the station.

formerly on
Los Angeles,

the sales staff of KHJ,
has joined the radio department of
the Los Angeles Community Chest.

in

KWK,

CLARENCE

M. GARNES, formerly
of KOMA, Oklahoma City, and recently commercial manager of KADA,
Ada, Okla., has resigned to become
manager of WBBZ, Ponca City, Okla.

ARTHUR KEMP,

promotion manager of KNX, Hollywood, was marJanuary to Miss Doreen
ried
in
Mitchell, of Hollywood.
The ceremony was performed in Santa Bar-

JACKSON

E. NICHOLS, former attorney and new to radio, has been
appointed promotional director of
KJBS San Francisco, and KQW, San

bara.

EDMOND FROELICH

has joined
the staff of Radioad Service, Hollywood program firm, as a salesman.

Jose.

programs"

Women's National Radio
Committee was read Jan. 1.5 by

from the general advertisement department of Hearst Enterprises, New
York, Melvin S. Conn, department
store executive, and Lewis Hall, son
of Bob Hall, actor, have been added
to the sales department of WBAL,

formerly of

Luella Laudin

of "preferred

the

of

GRANT,

CAMPBELL EMBRY,

St. Louis.

JOSEPH CATANICH,

A LIST

Francisco.

York, has joined the sales department
of

Named by

NBC

Newell.

THOMAS,

Inc.,

for five years
assistant sales manager of KFI and
KECA, Los Angeles, has been apaccount executive in San
pointed

C.

C. L.

Preferred Program List

president of

owning KRKD,
Los Angeles, in January was elected
of the Los
of
directors
to the board
Angeles Chamber of Commerce.

Foundation.

er-Cornell

DOHERTY,

P.

Broadcasters

New

"SAM HOUSTON BENNY" — The
gent in the 10-gallon hat (which
he recommends for use as a Jello
mixing bowl) is radio's No. 1 comedian. Jack Benny. With him is
Dale Miller, press director of the
Texas Centennial, who invited the
comedian to the event when it
opens next Spring. Mr. Benny accepted, and probably will key one
of his NBC programs from the
Lone Star State.

still room for improvement.
She
especially called for new talent on
the radio, deploring the sameness
of the "big name" programs and
artists heard year after year.
The committee's list of preferred
programs at the moment included

General Motors, N. Y. Philharmonic, Ford Symphony, Phil
Baker, One Man's Family, Grand

Hotel, Hollywood

Show

Hotel,

Thomas, Burns &
Allen, The Magic Key, Radio City
Music Hall, Capitol Family, Rudy
Vallee, Fred Allen, Wayne King,
Boat,

Lowell

Farm & Home Hour, Guy LomCities Service, Amos 'n'

bardo,

Andy, Fred Waring, Caswell Coffee Hour.
"Pretty

good

children's

pro-

listed by Miss Laudin
to include: Bill Slater's Journal of

grams" were

the Air, Richard Blondell's Story
Teller's House, Animal Closeups,

I

Alfred Terhune, Grandpa Burton,

Animal News Club, Spareribs, The

I
I

Puzzlers, Billy

Dominating

&

Betty.

Jackson-Katz Merger
E. JACKSON, who

LOWELL
'I,

the

cently

Pacific

KOMO-KJR

Northwest

POPULARITY

I

i

KJR,

Market

I

NBC

Blue Network

KOMO, NBC

Red

i

PERSONALITY

I

I
I

Variety

— Showmanship — Rating

i

i

1.

KOMO

2.

KJR

Outstanding Talent

Production

KOMO

R

E
KJR 5000

y

KOMO

I
y
i

970
920

Watts

1000

Jan. 1923

Founded April 1925

li

WATTS

reof Jack-

&

Moore, station representahas announced the dissolution of that company. Mr. Jackson
has joined the E. Katz Special Adv.
Agency, with headquarters in New
York and with seven branch ofson

tives,

whose president,

fices,

Eugene

Katz, recently announced his company's intention of expanding in
the radio representation filed. The
Katz firm heretofore has been engaged largely in newspaper representation and has also represented
some newspaper-owned radio stations. Mr. Jackson takes with him
some of his former stations, the
Katz organization now representing KLRA, Little Rock, Ark.;
WGST, Atlanta; WOWO, Fort

Wayne; WMC, Memphis; WKY,
Oklahoma City KLZ, Denver,
among others.

living in retirement in Davenport,
la., has again announced his can-

Pioneer Radio Stations

KJR Founded

1
i

owner

Elliott for Congress
DR. FRANK W. ELLIOTT, formerly with WHO and WOC, now

PRESTIGE
Seattle's

sole

;

— Excellent

i

I
y
i

became

Kilocycles

didacy for Congress on the Republican ticket. He will run for the
nomination in the June primaries
in the Second Iowa District against,
B. H. Jacobsen, of Clinton. Dr.[
Elliott was the Republican nominee
in 1932 but was defeated in the
Roosevelt landslide, although the
district is normally Republican.

Kilocycles

Tommy
THOMAS

S.

Lee to Wed
LEE, president of

the

Don Lee Broadcasting System, Los

EDWARD PETRY &

tricia
cisco

U^ational '^'R^resentatives

NEW YORK
n
y

CHICAGO

-

DETROIT

-

is to be married to PaHaven-Monteagle, San Fran-

Angeles,

CO.

SAN FRANCISCO

Formal an-(
society girl.
nouncement will be made early in
February but with no definite date
set for the wedding. Miss HavenMonteagle recently started a film
career by taking part in The Great
Ziegfield.
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ANDY POTTER,

production manFrancisco, has
gone to KM.T, Fresno, in an announc-

KGGC, San

ager of

of

A. RICHARDS, program director
KRNT, Des Moines, has resigned,

THOMAS FREEBAIRN-SMITH, an-

both posts.

Return

WAYNE

public Studios, Hollywood.

GRIFFIN,

formerly on the
San Francisco NBC production staff,
has been appointed continuity editor
at KYA, that city.

DAVID BAYLOR,

WCAB,

formerly
of
Pittsburgh, has been named

schedule manager of WGAR, Cleveland. Al Cameron, formerly of the Al
Pete network team, has been named
copyright manager.

&

ROBERT McANDREWS and Robert
Dwan, are the first NBC junior announcers in San Francisco to be employed under a new system of employing novices inaugurated by Lew
Frost, western division program manager, and William J. Andrews, chief
announcer.

WKZO,

recently

of

Kalamazoo, has returned

to

W\\SH-WOOD, Grand

is

and

SPENCER,

WHB,

HESTER WEEMS,
WWVA, Wheeling,

news

WWL,

of

the

commenta-

radio gossiper of
has started her
W. H. Colvig

W

about the historic opening of the
Coachella Tunnel from the exact
center of the 18 - mile long tube
which comprises a major link in
the Colorado River aqueduct. Left
to right are W. F. Ludlum, technician, and Charles Bulotti Jr. and
Ted Bliss, announcers of KHJ, Los
Angeles, who covered the event
for

CBS.

ELLIS LEVY,

formerly in charge of
the
San Francisco offices of the
Thomas Lee Artists Bureau, has been
appointed Pacific Coast booking manager for the service, which is affiliated
with the Don Lee Broadcasting System. Wilt Gunzendorfer, assistant to
Levy, who has been placed in charge
of dance band bookings for Northern
California and the Pacific Northwest.

H. LAMBERT, Philadelphia newspaperman, is broadcasting a weekly
series of humorous news reviews on

has been made production manager,
succeeding Andy Potter, who resigned
Jan. 15 to join KM.T, Fresno, in a

that city.

^

/<

i&

i

S

WILLIS,

cing staff of

on the announ-

KGGC, San

Francisco,

similar capacity.

MARVIN YOUNG, NBC producer in
Hollywood, wrote Scooping the Stars,
the play in which Anne Seymour and
Don Ameche starred during the Campana's Grand Hotel program over
NBC Jan. 26. Young, until recently
with the San Francisco NBC production department, has written four
plays which have been produced on
Grand Hotel and the First Nighter
programs.
JAMES DONOVAN,

formerly of the

Boston Evening American, will present Transradio news on WCOP, Bos-

19

ton.

JOE WEEKS,

More than 50%
op the customers
OP EVERY
TWIN CITIES STORE

,

i

;

i

WGR-WKBW,

Meyer has

Harold H.
signed from WFLA
Buffalo.

GORDON

WFIL,

,|

WFLA

sixth year on the air for
& Son, style shop.
J.

Orleans, has joined the announcing staff of WJJD, Chicago.

Hi'

who appeared

tor on
Kansas City, is the
father of a baby girl born in January.

formerly an announcer at KDYL, Salt Lake City,
has joined Steiner Sales Co., Chicago.

WSMB

programs.

several

LOWELL LAWRENCE,

TED ROGERS,

formerly

in

resign.

who was associated with KYA, San Francisco, several years ago, has returned to the
station as continuity writer and producer.

New

part

continuity department of KTUL,
Tulsa, is to be married in February
and will resign her position. Lillian
Fischer, of the same department, also
is to be married in February and will

an-

RYLAND QUINN,

commentator with

water, and has been assigned to the
Tampa studios. Mardi Liles has been
promoted to the
program directorship, succeeding Bert Arnold,
who resigned to join

at the Pasadena Playhouse, Pasadena, Calif., for two years, has assumed duties as hostess at KTUL.
Tulsa, Okla. She will be on the air
in several local productions.

scheduled for early spring.

ERVIN VIKTOR,

LESTER MITCHELL, formerly of
WXYZ, Detroit, has joined the announcing staff of WJBK, that city.
EARL WILLIAMS has been named

take

>

'

tinuity department.

GEORGE GUNN, formerly of
WRUF, Gainesville, Fla., has joined
the announcing staff of WFLA, Clear-

MURIEL MONSELL,

nouncer in San Francisco, has announced his engagement to Miss Marguerite Connell of Seattle. The wedding

picture The
at Re-

E. NEVILLE, musician,
has joined KROC, Rochester, subsidiary of KSTP, St. Paul.

CATHERINE

HAROLD BRATSBERG, NBC

the

has been addof the Central States

ed to the staff
Broadcasting Co. in Omaha as studio
hostess,
replacing Fhontelle Jones,
former hoste.ss, transferred to the con-

Hollywood, has been

part in

of

'

HELEN DAVIS

WILLARD

will

Rapids.

MRS.

Jimmie Valentine,

program director of KFEQ, St. Joseph, Mo. Jiggs Miller, formerly of
KFNF, Shenandoah, la., has been
named assistant program director and

WGAR

EDDIE DBNKEMA,

KNX,

a

for

i

',

^

and his place has been taljen by Reginald B. Martin, program director of
KSO, Des Moines, who now holds

cast

i

College.

ing capacity.

nouncer at

formerly with

Michigan stations has joined the production staff of WWVA, Wheeling.
Paul Myers, Wheeling announcer on
WWVA, has been awarded a scholarship at West Liberty State Teachers

years, resigned in January.

THE MICROPHONE
W.

WAYNE SANDERS,

ELSEY HORNER, production manager of KMTR, Hollywood, for two

BEHIND

formerly

of

WXYZ

WLW,

Cincinnati, and
and WJR,
Detroit, has joined the announcing
staff of WKZO, Kalamazoo, replacing Edward Denkema, who has gone
to

WOOD,

ROBERT

Grand Rapids.

WHITE

B.
has resigned
from his production duties with the
CBS Detroit office to join the production and announcing staff of WOR,

Newark.

to

WSUN,

gram

re-

become pro-

,
'

director of
St. Petersburg. Paul Jones, former
pianist at the Tampa studios, has been
shifted to announcing.

WFLA

'

'

t

DON

OTIS, announcer at KFAC,
Los Angeles, was married Jan. 20 to
Darlene McDuffy at Yuma, Ariz.

GEORGE

CASE,

j

,

announcer

of'
Cincinnati, also writes short
stories, produces a radio gossip column and Hollywood chatter for local
newspapers, and produces a number of

WCPO,

i
'

programs.

local

ED BURWELL,

formerly of WTAR,
has joined WEED, Rocky
Mount, N. C, handling Transradio
news and several other programs.

[

Norfolk,

'

j

EUGENE BLOODGOOD,

formerly
an announcer at KRKD, Los Angeles,
has joined the staff of KFAC, that

;

city.

DANIEL

A.

BOWERS,

KID,

Idaho Falls,
announcing staff of

formerly with
has joined the

KTM,

:
'

Los An-

;

geles.
'

JIM LLOYD and Bob

McConnell,
have

veteran Southern announcers,
joined WROL, Knoxville.

HAL BENNETT,

formerly of

Mount Grab,

and

ton,
of

O.,

WHBD

WSMK,

has joined the announcing

WNBR, Memphis.
BOB HAWK, wise

-

,

cracking

Day,

staff

an-

nouncer whose program of phonograph
records and nifties titled Red Hot
and Low Down has been broadcast

:

for several years as a daily feature
Chicago, has moved his
of

WCFL,

WJJD, that city.
LYNN, Los Angeles

j:

broadcast to

EDWARD

'

radio

writer-producer, has been named managing director of the National School
of Broadcasting, Los Angeles. He will
continue to free lance in addition to
the school work.

G. J. G. RICKER, who recently
joined the staff of WXYZ, Detroit, as

manager has been made
The latter position
studio manager.
has been vacant since Brace Beemer

'

'

^

3
;

production

-

'

took over the duties of assistant gen-

i

manager under H. Allan Camp-

'

eral

Ricker will have charge of all
studio departments and will direct the
programs broadcast over the Michigan
Radio Network as well as locally. Al
Hodge, recently on the staff of Muzak
Corporation (Wired Radio) of Cleveland, has joined the continuity staff
bell.

LISTENED Recularly

Sell

TO

The

Southwest

WXYZ.
JOE TOWNER,

i
;

[

-

f

of

inoeTHUESrS LEflOinGBRDIOSTflTIOnl

MINNEAPOLIS
for Ralei anrf Scheduhi, AdJre,,.

MINN,

or our

—

jn CAicflgo, Detroit,

in

—

New Yck

Sdn Franciico

.

.

Iowa

SOUTHWEST

formerly
Broadcasting System, is now secreR. B. Westergaard. acting
to
manager of WNOX, Knoxville. Roland Weeks and Fred Shepherd, salesmen of WNOX, have resigned. Richard Peters, formerly of the Washington Daily News and Cleveland Press,
is doing promotion work for WNOX.
Lowell Blanchard, from WXYZ. Detroit, and Iowa Broadcasting System.
is now chief announcer and master of
ceremonies at WNOX.

BROADCASTIIVG

LOUIS LANSWORTH, KFRC,

PAUL

KSTf, MINNCAPOUS

NATIONAL REPRtSCNTATIVES;

Paymtt Company

IT.

.

with

of

r

tary

ST.

.

.Johr, Blair

.

PAUL,

Ptul H.

Company

////

Twelve Major
Stations for Twelve
Major Markets!

SYSTEM
General Office

— Fort

Worth

last

i

i

1

San

Francisco, continuity writer and producer, will be married to Patricia
Their
Geissler of that city Feb. 29.

engagement was anounced

^

i
;

Novem^

ber.
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WORL

THE

IN

CONTROL ROOM
FRINK,

M.

engineer for
Hearst Radio Inc., New York, is in
San Francisco testing prospective
sites for location of a new transmitter
for KYA, that city.
L.

field

GEORGE MAKER, NBC

studio enfather

gineer, San Francisco, is the
of a boy, Jonathan Patrick

born Jan.

Maher,

9.

MELYIN MILLER, engineer
WGAR, Cleveland, has resigned

of
to

Lakes Exposition radio
and public address division. Clarence
join the Great

Gielow, engineer, has resigned to take
over management of Great Lakes Radio Co., specializing in radio equipment for lake boats.

ROBERT DEHART,
WKRC,

Cincinnati,

he
August.

was

that

engineer
of
has announced

secretly

married

last

ED MALCOLM, Chicago CBS remote engineer, and Mildred Flynn of
Lincoln, Neb., were married in January.

GEORGE W. TRAYER,

Useful Goldfish Bowl

recently by purchase

from the Roger Babson statistical
B S O, Needham,
organization,
Mass., whose call letters have been
changed to WROL, has been reorganized and has established offices
and studios in the Myles
Standish Hotel in the Boston Back

ENGLAND'S

W

powerful Droitwich transmitter, operating
with 150,000 watts on the
long wave, 200 kc, has engoldfish for efficient
operation.
school of more
than 100 of the little finny
tribe has been planted in the
water tank that feeds the
tube cooling system. They
were found the best medium
for getting rid of moss and
other fungus growths in the
water that might find their
way to the giant tubes.
listed

A

Bay

The

district.

Nashville,

will

broadcast

WORL

call

was

used for the first time Jan. 5. The
new personnel of the station includes George A. Crockwell, president-treasurer and commercial director; William H. Eynon, formerly with WNAC, vice president and
production manager;
James K.
Phelan, formerly with
WNAC,
vice president

WSM,

Edward H. Loftin

Reorganized

Is

ACQUIRED

and sales manager;

Forrest N. Maddix, former WBSO
manager, studio personnel manager,
salesman and announcer; Edward

six

programs weekly for Pure Oil Co.,
chief of which is the Salutes to Tennessee Cities, which started Jan. 22.
A campaign of two daily spot announcements started Jan. 19.
On
March 2 Pure Oil will start a group
of five-weekly quarter-hour programs
built around Jimmy Mattern, aviation

W. Center, program director George
R. Luckey, formerly with WLLH,
chief engineer; Richard Cobb, formerly with WLLH, Lowell, sports
;

and news commentator and announcer; Richard Bates, announcer; Gerard Aldrich and Stanley

expert.

Dozois, operators.

pioneer in

Starts

Radio Consulting Service
EDWARD H. LOFTIN, noted
radio engineer, and inventor with
S. Young White of the LoftinWhite constant coupling and direct
couple amplifier devices sold to
RCA, has entered consulting engineering practice in Washington,
with offices at 1406 G Street. Mr.
Loftin will specialize in broadcast,
communications, ultra - short wave
and patent practice. A native of
Florida and a brother of Scott
former
Jacksonville,
Loftin,
of
president of the American Bar Association, he is a 1904 graduate of
the U. S. Naval Academy and for
20 years served in the Navy,
chiefly on radio duty at home and
abroad. From 1918 to 1923, as a
commander, he was
lieutenant
senior assistant to Capt. S. C.
Hooper, then in charge of the
Navy's radio division, later chief
of Naval communications. Resigning in 1924 he devoted himself to
invention and consultation.

the development of wood radio towers
and research engineer at the Forest

Products
Laboratory
in
Madison,
has been named chief of the
Forest Products Division of the U. S.
Forest Service.
Wis.,

ROY ANSPACH, engineer and technician at KYW, Philadelphia, and a
skilled

pianist,

Jan. 22 on the

played

KYW

a

piano solo

Hollywood Har-

monies program, which he

dials.

PAUL DILLON is copying
WEED, Rocky Mount, N.

press for

C. and

handling a shift at the controls.

FRED BARTLETT,

formerly of Denver and Chicago, is handling press
reports on KGHL, Billings, Mont.

HARRY SPEARS,

of the

New York

staff of CBS, late in January was transferred to Hollywood to
have charge of engineering for the
Campbell Soup Co. Hollyicood Hotel

technical

series.

GWYNN

FRED

A.
has joined the engineering department of
Durham, N. C.

^Ae

WDNC,

IRVING REIS, CBS engineer in Los
Angeles, late in Jan. was recalled to
New York to continue work on the
experimental dramas which he produced out on the Coast, in addition to
his technical duties. Harry Spear was
transferred from New Yorlt to take
his place.

GUY HUTCHINSON,

of the CBS
engineering department in
New Yorli, is conducting annual tests
to determine the range of sounds audible to CBS engineers and production
men in order to find which men are
most suitable for the various types of

general

control jobs.

HAROLD LEGG,

graduate of the
radio school, has joined WFLA,
Clearwater, Fla.,
an operator.
as
.1.
B. Tison, operator, is recovering
from an appendicitis operation.
Thomas Herrin, operator, is the father
of a boy born recently.

RCA

PAUL

C. SCHULZ, for the last seven
years chief engineer of KGDM, Stockton, Cal., has joined KYA, San Francisco, in a similar capacity, succeeding Fred Eilers, resigned.

MAKINSTBR

FRANK
Waterloo,

i

ing

)

stafie

la.,

of

Jr.,

of

has joined the engineerCedar Rapids.

WMT,

St. Paul, reads names from
the local directory at random on
the Newman
Benton program
for Newmans, St. Paul, and Benton's, Minneapolis, specialty shops.

KSTP,

j:

Columbia Don Lee Broadcasting System

&

i

12 comers whose names
are read on the program get a
week's pass to a local theater.

The

;

'i

I

first
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KfRC
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KGB
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.
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.

KERN

.

.

COLUMBIA BROADCASTING SYSTEM

C. Ellsworth Wylie, General Sales
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Manager

.

.

.

KAAJ

.

.

.

.

.

.

.

KWG

.

.

.

Rspras9n*<itiv«s

.\ KOIN
KVI
KFPY
KOL
RADIO SALES INCvJ>law York^ Chicago, Detroii^

KFBK

7th and Bixel Streets, Los Angeles

.

.

.

.

.

.

San Francisco

.

Office,

.

.
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,

,

1000 Van Ness Avenue
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Colgate's Teaches Skeptics a Lesson
Back

A

Use Radio
By

With

in 1927,

KEN

General Advertising Manager
Colgate-Palmolive Peet Co.

Chairman of Board
Association of National Advertisers

THE

You Can't Fool

Men

Business
live

use
here

WJAY

— they

KNOW

cash registers.

ON EUCLID AVENUE
ARE ON WJAY THE
YEAR AROUND.
NO SALES STORY CAN

sails

"WJAY

land is this . . .
certainly gets results!" Ask
any of the big radio advertisers on the Avenue.
They'll tell you they're us-

EDYTHE

F.

in this

new

of advertising. The three
component parts of the company,
dating back to the organization of
William Colgate & Co. in 1806, had
used practically every form of adMany forms had been
vertising.
rejected; others, such as news-

round and round in Cleve-

WJAY, and

swadclothes.

medium

fool Cleveland business men
and the story that goes

ing

and experiment

paper and magazines, were being
used constantly.
As an initial move in this new

why.

MELROSE

adventure, ColgatePalmolive - Peet Co. presented the
Palmolive Hour for the first time
over an NBC network on Dec. 2,

advertising

Manager

40,000

BOTTLE TOPS
These were the
contest

just

total returns to a local

completed on Station

WBAL.
If

10, 000
Watts

Started to

It is now more than eight years
since that series which stayed on
the air four years was launched.
The fact that Colgate-PalmolivePeet Co. still is using radio and

—

—

today

is sponsoring three network
programs and one recorded series

over nine individual stations should
be sufficient tribute to broadcasting
as an advertising medium.
As a successor to the old Palmolive Hour, the Palmolive Beauty
Box Theatre, a glamorous presentation of favorite musical shows
both of today and yesteryear, is
now rounding out two years on the
air. Many of the famous stars of
the operatic and concert world, of
Hollywood and Broadway, have appeared in the series. They have
made it a living institution dedicated to the presentation of the
best and most popular musical
shows. Many more stars are to
perform in the future. James Melton, who recently made his Hollywood debut, will continue as the
leading male singer until he answers his second Hollywood call
early this year.
One of the two remaining network programs is new, the other
is based on an old favorite, and
both were given their premier
performances in January. Gertrude
Berg, famous radio dramatist- lirector-actress, is presenting a 15minute dramatic program five times
a week, and Phil Lord, noted radio
dramatist and actor, is presenting

a weekly half -hour series of dramatizations
of underworld
crimes.
Both of these series are heard over

CBS.
The Palmolive Beauty Box Theatre had been broadcast over an

NBC

network, but starting on Saturday, Jan. 11, it was switched to
CBS, 8-9 p. m. with a rebroadcast
for the Far West at 11 p. m.

They Were Skeptical

THE SUCCESS
olive

of the first PalmHour, inaugurated in 1927, is

attributable to the skepticism of
its sponsors.
The were skeptical
of the opinion of the skeptics, who
believed that radio was taboo as
a sales medium. To satisfy their
own skepticism, they set about at
the very inception of their new radio adventure to do some direct
selling, let the chips fall where

they might.
And direct selling
they did! In conjunction with direct-selling methods, the company's
officials made surveys to determine
the effectiveness of their methods.
Such surveys had been conducted
daily in newspaper and magazine
advertising fields, but they were

new

to radio.

was granted that it is impossible to measure accurately how
much of any sales increase is attributable to radio, newspaper or
It

magazine

advertising,

especially

when any given product

is adversimultaneously in all three
media. The day-to-day efforts of
the sales staff, the reputation that
a product enjoys, and the effectiveness of merchandising plans were
other factors to be considered, and
all tended to confuse the picture.
But a fair estimate of any increase in sales through radio advertising, it was felt, could be obtained. And it has been obtained
for several years. Colgate - Palmolive-Peet Co. today, as a fundamental policy, keeps a tab on the
approximate size of the listening
audience of each of its programs.
This is done by subscribing to leading radio audience surveys, which

tised

supplemented by special surconducted by the company.
The company then determines what,
percentage of a program's audi-,
ence is buying the product adverare

veys

you too are interested in returns

as well as sales,
to

in actual sales of

most enthusiastic expectations. The
program's value as a good will
agent served as an additional recompense. The Palmolive Hour was
one of radio's first big shows, and
it became ah advertising institution
in itself.
That proved conclusively to us that good radio entertainment, appealing to a wide range
of potential customers, was a good
sales medium.

Mr. Dyke

THE BIG ADVERTISERS

THE RESULT,

medium

Those who considered the medium good for prestige, and for prestige only, were
legend; those who considered it as
a sales medium were few indeed.
Yet the officials of Colgate-Palmolive-Peet Co., after careful condecided to set their
sideration,

which station produces results by consulting their

Good Medium

Palmolive soap, far exceeded the

in its

dling

for they

A

an ad-

was admittedly
still

THEY

in 1927, but

radio as
vertising

1927. The company banked on Paul
Oliver and Olive Palmer, whom
you may well remember, as their
top salesmen for Palmolive soap,
now one of the world's largest selling beauty soaps.

singing

swan song

back

Cleveland

set

crystal

was

era
its

Company

Story of Successful Merchandising

DYKE

R.

Misgivings, the

be

tested.

we

are quite willing

Ask for

full details.

WBAL

ts
tit

1060 kcs.

BASIC NBC BLUE NETWORK
National Representative

Hearst Radio
Page 42

NEW YORK
CHICAGO
SAN FRANCISCO

NOW

IN NINTH YEAR— Here are members of the "Palmolive Beauty
Box Theater" cast celebrating Colgate - Palmolive - Peet's eighth radio
birthday. Left to right are Kenneth McGreggor, production man; Peggy
Allenby, actress; John Barclay, actor; Gladys Swarthout, soprano; Al
Goodman, orchestra leader; Francia White, actress; Bill Adams, actor.
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This percentage

tised.

into

two groups:

broken

is

the

First,

per-

centage who used the product before hearing the program, and
second, the percentage who began
using it since hearing the program. These are the basic surveys.
They are supplemented by others
from time to time.
These surveys are our compass.
Through them we determine the
types of programs that are destined to sell our pi'oducts. Through
them we have learned to write advertising for the ear, instead of
the eye; it is a new art more personal and certainly

more

COPYRIGHT- FREE
DANCE MUSIC

sensitive

mistreatment. Such advertising
must be subjected to infinite at-

Dance tunes

tention.

liantly

to

Frankly speaking, we
radio

corollary

is

paper and

Through the use of each one we
reach a vast audience, for each
Through
uses a diiferent appeal.
all three we conduct our largest

Contest on behalf of Palmolive
Tens of
soap this past summer.
thousands of dollars in money and
merchandise were given away;
there was romance and glamor in
our offer of 20 free European trips
aboard the Normandie, and the
contest itself served as the heart
of a giant merchandising plan.

Every

—

"pop" songs fresh from Broadway
many of them destined for "hits." Fox-

trots

continuous flow of sparkling

new

tunes

— available NOW

in endless variety

to

and

advertisers through

radio stations

LANG-WORTH PLANNED PROGRAM

the
Strike Series

AMERICAN TOBACCO

Co.,

new

also be broadcast when the
series takes the air, making

two

programs each week.
for

the

WEAF

second

program has not yet been announced and possibly will not be
until a couple of weeks before the
program makes its debut. The new
program will be broadcast over a
Coast-to-Coast network. It is the
extensive radio series the
sponsor has undertaken since 193132 when the Lucky Strike Magic

most

Carpet with Walter Winchell was
on the air. Lord & Thomas,
York, is the agency.

New

tional)

has taken on the Martha

sDeane

participation
to

right-free

program

of

promote the

in-

terest of New Jerseyites in using
services of the modern laundry
more extensively. The series is
Iheard three time a week, Tuesday,

music library in the world.

—

—

Seventy programs over 300 separate selections recorded and ready for
immediate shipment. They include every division of musical and vocal interpretation of the world's most familiar melodies.
New production schedule
guarantees 120 new selections monthly.
All recordings

made by

a
a background of practical knowledge gleaned
experience in every branch of radio entertainment.
R.C.A. Victor under the personal supervision of

group of radio specialists with
from long years

A

of

booklet describing in detail this exclusive copyright free music service

available

.

.

.

also "easy

payment" purchasing plan

for

is

radio stations will be

New

double-faced audition program demonstrating the "scoops" above available at $2.50 f.o.b. New York City.

Lang -Worth Feature Programs,

jiy.;^

do not plan to extend
series to other stations in
iJersey. Frank Presbrey Co.,

largest transcribed copy-

Urgent demands from subscriber members have forced an immediate tripling of
our production schedule. All music will continue to be copyright free in the U.S.

Thursday and Saturday. Forty
fjllaundry owners are represented in
•this association.
The program is
signed for 26 weeks, and the spon-

,|'o|.i3ors

—the

sent on request.

Laundry Group on WOR
NEW JERSEY LAUNDRY OWNERS ASSN., Newark (instituTVOR, Newark,

SERVICE

New

York (Lucky Strike cigarettes) on
March 11 will inaugurate a second
full-hour program over an NBCWEAF network Wednesdays, 1011 p. m. The Saturday 8-9 p. m.,
show over the same network with
Carl Hoff and his orchestra will

Talent

—waltzes—tangos—topical songs. A

role.

New Lucky

full-hour

air.

New

Palmolive

dealer enjoyed an increase in Palmolive soap sales, and an increase
in profits. The production of our
factories was stepped up. Men and
women were employed. All was
reminiscent of other and better
days. And radio, newspapers and
magazines all played a direct and

important

by

have hummed and sung and whistled their way into the minds and hearts
of every living soul the world over. Hear
them reborn in the subtle, swingy dance
rhythm of youth.

conjunc-

radio, in

tion with the other two, was used
in promoting the European Travel

result:

performed

that

sales campaigns.

The

and

arranged

—free as the
Folk tunes—nursery tunes—songs of the
masters—melodies from memories lane,

magazine advertising.

For example,

bril-

Broadway's Best

news-

both

of

that

feel

—

for the "swingiest"

the

A DIVISION OF LANGLOIS & WENTWORTH,

420 Madison Avenue
PACIFIC

LOWE FEATURES

•

inc.

Inc.

New York

COAST REPRESENTATIVE
•

Russ Building, San Francisco

New
New

jYork, placed the account.

()llfebruary 1,

1936
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Nation's Radio Bill Nearly

750

Million; Objection

Census Shows 22,501,670 Radio Homes
NEARLY

$750,000,000 was the cost
of entertaining America by radio
during 1935, according to figures
cited before the Radio Club of
America, New York, Jan. 16 by
Dr. Orestes H. Caldwell, editor of
the trade journal Radio Today and

CmWHIO
WHIO

listeners

these

outstanding

welcome
pro-

Commis-

sioner.

Some 5,750,000 radio sets and
73,000,000 tubes purchased during
1935 cost the public $367,000,000.
To operate the nation's 28,500,000
radio sets now in use, listeners
paid $150,000,000 for electricity,

Ripley (Standard Brands),
(CarnaContented Hour
tion Milk)
Fred Waring
(Ford), David Harum (Bab0), Edwin C. Hill (Remington-Rand), Easy Aces
(Anacin),
Leo Reisman
(Philip Morris),
King (Lady Esther), Pitts,

batteries, etc. And they called in
service repairmen to the tune of
$68,000,000, according to Dr. Caldwell.
Meanwhile $86,000,000 of "time
on the air" was sold by the nation's networks and stations, and
talent for these programs cost the
sponsors at least $25,000,000.

Wayne

( Pittsburgh Symphony
burgh Plate Glass), 20,000
Years in Sing Sing, and
John Charles Thomas (Wm.

R.

Radio

former Federal

grams:

Warner

Co.)

Number

There's no doubt about
being in good company on

of Radio

Homes

ALREADY

there are far more
"homes with radio" than homes

WHIG.

with either telephones, automobiles,
or electric light. Dr. Caldwell revealed. Homes with radio sets now

Of these 3,000,000

total 22,500,000.

have "second sets", not counting
the 3,000,000 automobile sets now
on private cars, thus bringing the
grand total of radio sets now in
use to 28,500,000. These sets represent a past investment of over
two billion dollars on the part of

39 S. Ludlow. Dayton. Ohio

National Representatives

Sawyer-Ferguson- Walker Co.
Chicago-Delroit-New York

the listening audience.
First industry to recover from
the depression, radio is now making tremendous demands on the

nation's steel, copper and lumber
production.
1935, there
went into radio receiving sets more
than 1500 carloads of steel and
3500 carloads of lumber. Curious-

During

Dr. Caldwell remarked,
makers of radio purchased a million miles of copper wire for use
in sets manufactured during 1935
enough wire to reach four times
to the moon.
As of Jan. 1, 1936, according to
the January issue of Radio Today,
22,501,670 homes in the United
States, or 72.6%, were equipped
with radios, leaving only 8,417,630
homes without radios. This compares with the CBS census for
Jan. 1, 1935, of 21,455,799 radio
homes, or 69.4%. The magazine's
census of radio homes by states as
of the beginning of this year follows:
ly,

also.

—

THAT

essential to use

REASONS
ONLY

the

is

if

Northwestern Ohio and
Southern Michigan.

radio

station in Toledo.

WSPD

WSPD

they want to dominate
this great market of

WHY
WSPD

is

a basic Columbia

is

outlet.

WSPD

Pennsylvania

2 ,009,700

Rhode Island

156,000
149.500
108,300
327,800
768,000
88.000
64,200
315,900
349,100
250,500
512,000
35,100

37.7
50.3
28.8
83.8
72.3
88.4
79.4
95.6
53.6
41.2
71.0
85.6
71.8
75.5
68.5
52.3
53.8
71.3
83.8
89.5
77.5
74.7
25.0
72.0
65.9
73.3
63.8
81.8
90.7
44.6
92.7
41.6
60.0
80.0
51.8
80.4
88.1
90.7
40.2
66.0
52.6
53.1
74.4
71.2
59.4
80.4
65.6
70.0
59.0

22,501.670

72.6

—

Carolina

Dakota

Virginia

Washington _
West Virginia
Wisconsin

Wyoming

using

the

latest

JOHN

equipment.

is noted for
manship.

its

K.

8.417,630

31.'500

291.500
244,500
155,200
154,000
294,100
232,700
57,800
64,500
112,300
278,200
156.500
358.900
263.800
47.100
92.700
9.730
21.900
93,000
56,200
229.700
393.700
58.400
347.800
284.000
53.900
275.400
15.900
222.800
55.700
294.500
677.900
30.200
26.100
215.800
85,500
137,800
220,900
24,400

show-

Chicago,

7

111.

JOSEPH H. McGILLVRA

New York, N. Y.

485 Madison Ave.,

Address

to

tune

WGR

or

Perry Hotel, Toledo,

Ohio

Perrysburg,

5

in

WKBW

and

7 P.

M.

says Ross Federal

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO

Transmitter:

Represented by

Ohio

UNFAVORABLE
tain of the

new

reactions to cerrules of procedure

being enforced by the FCC have
developed since their promulgation
several weeks ago and have resulted in a postponement of the
effective date of one of the provisions until Feb. 18.
Principal objections have been
made to the rule prescribing that
applications and pleadings before
the FCC must be personally subscribed and verified bv the direct
parties, rather than through attorneys vested with power of attorney.
The only deviation specified from this procedure is that in
case of physical disability of the
party or his absence from the continental United States, the FCC, in
its discretion, may permit the subscription and verification to be
made by the party's attorney.
At a meeting Jan. 15 the FCC
announced that because of "the
possible hardship which may result by reason of immediate application of this rule", it had deferred the effective date until Feb.
The view expressed by
18, 1936.
attorneys and certain stations was
that this rule is "unduly burden-

some".
In adopting the rules of practice
on Dec. 18, the FCC decided not to
print them for several months,
during which time it might consider some changes based on actual
experience.

FCC

Injunction Sought

AN INJUNCTION

to prevent the
going through with its
Feb. 3 hearing on the application
of the Monocacy Broadcasting Co.,
headed by Laurence Leonard, retired Washington lawyer, for a
new daytime station at Roekville,
Md., a few miles from Washington,
was sought in proceedings filed by
the company in the Supreme Court
of the District of Columbia Jan.
24. The applicant had been granted a construction permit last July,
but it was subsequently set for
hearing. Protests on economic
grounds filed by WOL, Washing-

FCC from

ton,

were rejected by the FCC, and

WCAU,

Philadelphia, claimed inadequate frequency separation, but

The
protest.
to order
the FCC to allow it to proceed with
construction of the station, using
later

withdrew

its

company asked the court
kc.

Mr. Leon-

ard's company also is licensee of
daytime regional
the new
which went into operation in January at Frederick, Md.

WMFD,

out of

BUFFALO STATIONS

KETTLEWELL

919 N. Michigan Ave.,

WSPD
Page 44

374.700
55.400
317.900
285,400
75,200
47,700
12,500
5,600
187,300
389,400

FCC Rule

Results in Postponement

250 watts on 1140

between

Commodore

Homes
Without
Radios

National Representatives

one of the few

fidelity

WSPD

Radios

Listeners to
is

stations

high

Radios
227.500
56,100
128,800
California
1,474,000
Colorado
195,600
Connecticut
356,000
Delaware
48,000
Dist. of Col.
_ 121,800
Florida
216.500
Georg-ia
272,200
Idaho
77,800
Illinois
1,728,000
Indiana
625,000
Iowa
482.000
Kansas
334,500
Kentucky
323,800
Louisiana
271,000
Maine
143,200
Maryland
333,400
Massachusetts - 945,000
Michigan
964,000
Minnesota
463,000
Mississippi
119,500
Missouri
679,500
Montana
90,800
Nebraska
256,000
Nevada
17.170
New Hampshire 98,600
New Jersey
939. OuO
New Mexico
45,400
New York
3 035,000
No. Carolina
280,000
No. Dakota
88,000
Ohio
1 405,000
Oklahoma
305.300
Oregon
221,100

Utah
Vermont
it

With

Arizona
Arkansas

Tennessee
Texas

A FEW GOOD

of

Homes

With

Alabama

So.
So.

absolutely

%

Homes
State

to

On Personal Appearance

FREE & SLEININGER

Arrange for Convention
TECHNICAL radio arrangements
for the Democratic convention at

Philadelphia June 23-28, were
made at a meeting in Philadelphia
on Jan. 24. At the meeting were
Alfred Morton, representing NBC;
Paul White, for CBS; G. W.
Johnstone and Jack Popelle, for
Mutual Broadcasting System. Arrangements for both radio and
public address system at the Philadelphia convention hall were made
with representatives of the hall
and with the Democratic Commit-

WCAU

chief
John G. Leitch,
engineer, will be in charge oi
public address system installations,
at the hall.
tee.
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TRANSCRIPTIONS

JOHN FEE,

for the last six months
assistant production manager for Mac-

Gregor

&

Sollie

Inc.,

San Francisco
made

transcription concern, has been

ADDITIONAL

transcription

ac-

counts placed on various stations are
reported as follows in the November
and December issues of National Advertising Records, these being supplemental to the lists carried in previous
issues of Broadcasting
Atwater Kent Mfg. Co., JPhiladelphia
:

(radios)

Casco Co., Canton, O. (foods)
Chocolate Products Co., Chicago (beverage)

Delco Appliance Co., Rochester, N. Y.
(

radios)

Frank H. Fleer
(gum)

Corp.,

Philadelphia

General Electric Co., (radios)
International Magazine Co., New York
Kay nee Co., Cleveland (men's clothing)

Lincoln Motor Car Co., Detroit
National Voice, Los Angeles, (temperance magazine)
Prichard & Constance Inc., New York

(shampoo)
Sevilla-Baltimore

OUR

READERS

BIT£ Off 76.5"

Of FINGER NAILS

WAITING fOR
€A0\ ISSUE Of

Hotel,

Havana,

Cuba
Spencer Shoe Co., Boston
Staley Sales
(syrup)

FREDERICK

Decatur,

Corp.,
C.

DALQUIST,

presi-

dent of American Radio Features Inc.,
Los Angeles transcription firm, left
for a six weeks trip to New York and
Washington Jan. 18.

LAZARUS & LIPPE

has been formed
1560 N. Vine St., Hollywood, to
do transcribed programs.
They will
use the sound studios of Otto K.
Olesen. The principals are Miss Brna
Lazarus and Meyer Lippe, formerly
of New York.

at

NATIONAL RADIO ADV. AGENCY, Hollywood transcription

BROM^&iNG

111.

firm,

produced a second series of 100
minute Bell and Martha discs.

has
five-

manager, succeeding the
H. C. Connette. Fee was actively
engaged in theater and radio production on the Pacific Coast for many
years before coming to MacGregor &
Maurice Gunsky, Pacific
Sollie.
Coast singer and song writer, has
been appointed musical director and
Ethelyn (Skip) Bookwalter, continuShe is the wife of Louis
ity writer.
production
late

Bookwalter,

KALP] and KOIN, Portland,
MacGregor & Sollie is recording

Ore.
a 1.5-

news serial.
episode
1.56
Reels, with Rush Hughes as
commentaalso
Hughes
is
narrator.
Langendorf Pictorial.
the
for
tor
minute

Hughes

sponsored

NBC-KPO

five

over 4
Langendorf

days weekly

stations by the

United Bakeries

Inc.,

San Francisco.

McCLATCHY NEWSPAPERS,

op-

erating four stations in California
and one in Nevada, have signed with

Titan

Productions

Inc.,

Record

for

director

technical

of Growth
is

indicative of the popu-

larity of this

Pioneer

Sta-

and

tion with national
local advertisers.

San Fran-

transcription concern, for its
new library service which is being
stocked with 1000 musical and novService
transcribed selections.
elty
will be released over KFBK, SacraStockmento KMJ, Fresno;
ton; KERN, Bakersfield, and KOH,

Toll

cisco

9^

,Over

//

KWG,

Reno, Nev.

SPONSORED largely by morticians
and memorial parks, Sunday Players,
half-hour series of 52 half-hour Bible
transcriptions has been placed by Mertens & Price Inc., Los Angeles, on

KFYR, KGAR, WSMB, WCAO,
WMBG, KTAT, WJSV, KXYZ
renewed on KFOX, WKBN.

and

letters of WJNO have been
assigned to Hazlewood Inc., West
Palm Beach, Fla., holding a construction permit for a new 100 watt
station on 1200 kc.

CALL

Qv/r 1930
'

broadcast

National Press Bldg.,

Washington, D.

C

MAyW£

Im

ADD YOURS?
$3.00

lor

ONE YEAR—

$5.00

for

TWO YEARS

ONE-YEAR
$10 for

or

for

In brisk tempo and with loud pedal, Oklahoma's rebusiness got off to a flying start in January.
Payrolls, employment, farm incomes and public buying mood are on the upgrade; crop prospects are
the best in four years. Cash drawers that began
their marked crescendo of bell-ringing last year are
due for a busy spring and summer.
As selling opportunities increase in Oklahoma during the year ahead, WKY's ability to serve its audience and advertisers will increase likewise. With
the completion of its new studios,
shortly will
occupy the largest, most modern studios in the
Southwest. With these new and greater facilities
for service and showmanship,
more decisively
than ever will be the standout station with audience
and advertisers in Oklahoma.
tail
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advertisers and advertising
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Advisory Group Is Named
In

PWA Radio Workshop

APPOINTMENT

of an advisory
committee to assist in the Educational Radio Project launched by
the U. S. Office of Education as

a

Works

Public

(PWA)

Administration

was

project,

announced

Jan. 27 by Dr. J. W. Studebaker,
Commissioner of Education. A fund
of $75,000 has been set aside for
the work, and a radio "workshop"
will be established in Washington.
At his invitation, Dr. Studebaker

CBS

announced,

has

ward R. Murrow,

its

of

Franklin Dunham, educational

Mrs.
of

Sidonie Gruenberg, director
Child
Study Association of

New

America,

not available to the replaceyet) and the RCA
checking service which checks radio sets for a minimum fee are
provided on the announcements.
Schedule is contracted for 13
weeks. Included in the spot campaign are: WJAR, WFIL, WOAI,
is

York, have also accepted Dr. Studebaker's invitations
to confer with W. D. Boutwell, editor of the Office of Education, who
will have charge of the project.

KOMO, WXYZ, WEEI, WCAE,
KSTP,KGW,WSMB,WSB,WBEN,
WMAQ, WGY, WGAR, WTIC,
KFI, WFBR, KWK, WSM, KPRC,
WFAA, WTMJ, KMBC, KOA,
WHO. Lord & Thomas, New York,

EVER HEAR

WBS

WBS

WSM

WSM

WBS

Knoxville station.

TradeCommissionAction

places the account.

Involving Radio Accounts
ACME WHITE LEAD & COLOR THE Federal Trade Commission
WORKS, Detroit (paints), starts

NOW
A

On
INTERNATIONAL NEWS

announces

the following stipulainvolving radio advertisers

Special Rate

Irene Lee Taylor, home decorating
expert, and music over MBS Feb.

tions

Sponsorship

taking Tuesday and Thursday,
12-12:15 p. m. for 13 weeks. Agency: Henri, Hurst & McDonald Inc.,
Chicago.

ulations
Sterling

WLBC

-

-

4,

Muncle

and broadcast stations:
Agreements by stations
against

to abide by stipadvertisers
KNX, John
Co.
WAAB, WFAB,
:

Remedy

;

WEBR. WHDH, WDRC.
oratories

Inc.

Katro-Lek LabBros. ChewBrossier Twin's

;

;

;
:

;

;

:

;

;

WFLA, Litmo Laborad/b "Brossier Twins Labora*
KGW,
Cleveland Regol Co.
Laboratories
Portland,
Ore.,
Esbencott
Lotion )
( Santi-septic
Campbell Cereal Co. agrees to cease
claims that Malt-O-Meal is the favorite
and

Smad

Co.

;

Inc.,

:

WHK,

;

hot cereal, etc.

Real Silk Hosiery Mills Inc. agrees to
cease using phrase "custom-made".
Chicago School of Music (Slingerland)
agrees to cease claiming instruments are
given free with correspondence course of
24 lessons, etc.

Powerful Latin Outlet
SOUTH AMERICA'S most power-

i
COVERS^jTHE NATION'S
BREADBASKET
The Middlewest

ful broadcasting station is now on
the air at Buenos Aires, using the
call letters LRl with 50,000 watts.
The newspaper El Miindo is the
owner and operator. RCA high
Plans
fidelity equipment is used.
are under way to install short wave
broadcasting adjuncts, using the
call letters LRX on 31.32 meters
on 19.62 meters.
and

LRU

a Billion Dollar

BROADCAST
POLICE

AIRCRAFT
.

"A" CUT CRYSTALS

Low Temperature
sold

Owned and Operated by Woodmen

mounted

in

Coefficient

precision

Crystals
Isolantite

microholder with
air-gap crystal
meter adjustment of upper plate.
and holder, plus-minus 50
Crystal
$37.50
CPS. 550-1600 kcs

of the World Life Insuranee
Association

.

FREQUENCY MEASUREMENTS

Me .surements. Twenty-fourhour service
$1.75 each
Single Measurement
Once-a-week Measurements
Precision

JOHN BL4IR &
-

Chicago

-

CO., Representatives
Detroit

-

San Francisco

$5.00 per month

Freauency Adjustment Servloe
$3.00 per hour

ON THE

N.B.C.

RED NETWORK

American Corporation" during
which economic problems as they
might interest the average business

man

are set forth.

The dramati-

zations are largely based on the Institution's recently completed fourvolume study of the income problem.
According to V. F. Lyons, in
charge of radio for Brookings, the,
series is entirely non-partisan in
character and is offered solely as
an educational feature, the Brookings Institution being a non-profit
and non-political organization endowed by the late Robert F. Brookings, St. Louis tire

manufacturer,

and headed by Harold F. Moulton,
noted economist. The masters and
pressings were being made during
the last week in January at the
plant of Radio & Film Methods
Corp.,

New

York.

Ad Clubs Plan
MacGREGOR, president,
MacGregor & Sollie Inc., San FranPacific

C.

p.

transcription producers, has
been named chairman of the radio
departmental for the annual convention of the Pacific Advertising
Clubs Association, to be held in
Seattle, July 5 to 9, inclusive. His
appointment was made by E. J.
Murphy, of Los Angeles, president
of the Association, at the mid-winter conference of the organization
held in San Francisco Jan. 20 and
21, when more than a score of advertising executives from all parts
of the Pacific Coast attended. MacGregor, chairman of the San Diego
convention radio departmental
meeting last year, in accepting the
appointment, stated that he excisco

pects to make this year's session
the largest and most outstanding
ever held on the West Coast. Leo
president, and
Fitzpatrick,
general manager of WJR, Detroit,
is scheduled to be one of the principal speakers.

NAB

I'

Lenten Radio Series
BROADCASTING through selectEastern and Midwestern staadded to the augmented program of the Japanese
Crabmeat Association, New York,
for Lenten advertising, according
to announcement by the agency in
charge, Maxon Inc., Detroit. Noted
tions has been

Buying Market which can be tapped
for sure-shot results through WOW. To get
your share of this business go after it aggressively and intelligently through WOW.

New York

educational feature. The programs
are semi-dramatic discussions of a
board meeting of the mythical "All

ed

for
is

Brookings Institution, an endowed
economic research organization, on
Feb. 1 will send the first of a series
of five 15-minute transcriptions to
25 stations to carry as a sustaining

KSTP, Clark

;

ing Gum Co.
WDBO,
Laboratories; WGES, L. W. Paluszek d/b
Vervena Co.
WGAR, Cleveland Regol
Co.
WHDH, Boston, Freedol Remedy
Co.
KNX, Wain's Laboratory Inc.
WTMJ, Smith Bros. Inc. WFBC, M. L.
Clein & Co.
WBAP, Hyral Distributing
Co.
KEX, Esbencott Laboratories KNX,
Dr. Louis L. Sherman "Clinic of the Air"
tories
tories

to spot programming
nearly three years on the
networks as a participant in the
National Advisory Council on Radio in Education's programs, the

after

Bad weather had forced down
the plane carrying the transcription discs to Knoxville, for use
wired Harry
over WNOX.
Stone, general manager of
at 6:45 p. m. Jan. 21 asking that
the transcription it already had
received be piped to Knoxville for
a 7:30 p. m. performance. Arrangements were hastily made and
just 45 minutes after receiving the
wire,
was sending the
program over 200 miles to the

KGW

ment market as

di-

TURNING

Prosram by Relay

it
six days and on
on seven-day schedule. The RCA
glass radio tube (the new metal

tube

rector. Dr. Ned H. Dearborn, dean
of the division of general education of New York University, and

WNOX Gets Disc

of relaying a transcription program by special telephone line? Well, it was done on
Jan. 23 in Tennessee, in order that
citizens of Knoxville might hear
the first program of the Plymouth
transcription
Motor Co.
series featuring Truth Barlow.

is

on the advisory comNBC has designated Dr.

Plane Down,

Sustaining Disc Series
By Brookings Institution

RELAY

DISC WIRE

The new series has been enlarged to 26 stations from Coast
to Coast. The announcements are
live and vary in length from 30
to 100 words. Except over KDKA,
and KGW, the announcements are
broadcast once a day, three days a
week; over
the sponsor
fall.

utilizes

talks, to sit

mittee.

(RCA radio tubes) has renewed
the announcement series running
over numerous stations since last

KDKA

named Eddirector

RCA Spots Continued
RCA RADIOTRON Inc., Camden,

ECUIPMENT COMPANY
7!0S

BALTIMORE

•

KANSAS

CITY.

MO.

home economists

will be featured,'
including Esther Kimmel, of the
New York Hierald-Tribune ; Gret-,
chen McMullen, of the Yankee
Network; Sylvia Winters of the
New England Network; Sylvia
Young, and other food authorities.
The campaign, consisting of fiveminute discs, is scheduled to begin
Feb. 17, augmenting the usual metropolitan newspaper and trade pa-

per schedules. Programs on WOR,
Newark, will be transcribed for
other stations. Participation programs will be used on the Yankee
and New England networks.
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THE

testimonial dinner for Harry
Hershfield, humorist, staged in New

PROGRAM NOTES
HAL

MONTHS

-IX

research by three unibehind the Masters of
science series, launched Jan. 12 over
in
MBS network. The programs,
iroadcast each Sunday from 4:30 to
p. m., are dramatizations of the
I

and

ives

famous

activities of

scientists

'rom Archimedes down to our contemjoraries. To insure scientific accuracy
^
-.

—Chicago,
Paul — which

-'iH'ersities

iDe

1

ivorth western,

are

backing

^LpBC's attempt

teial over the air, who collaborated
igijk-ith a staff of experienced writers and
j production men in the creation of the
urograms.
i

j;^^.

ir-'.P^HAM, Rochester,
Jrue Stories of the

continuing the
New York State
Fohce series under an unlimited extension of contract by Rochester Gas

,]i.

.

is

Electric Corp., which recently con.^
M tfucted a survey of the
program's pop•t

The Monroe County Opto-

:tjlarity.

:ii

as

;rietric

i.

.|rith

Society has returned to

WHAM

Marvels of Eyesight series
.^resented last summer, and dramatizmg true stories taken from the Soits

piety's records.

fVFBL, Syracuse, had 14 pages

er,

of

H cnpt written for a dramatic review
Hauptmann case to be present4 J
i

night of the scheduled execuis being saved pending
furdevelopments.

tlie

*

;!her

tpOPERATING

'

education

>t

with the local board

and the Grand Rapids

WASH-WOOD

pafety Council,

broadfasts each morning special safety
slofans and safety essays written
by stu4ents of the local schools, selected
by
4 committee appointed by the board
;|f education.

nt,

in-

as

Stephen
r'J'n^^'-cF^"^^"'"^^'
-.oliins Foster memorial
programs to
j? iwo networks at the same
time, using
in rwo dramatic staffs
and one orchestra
i^hree studios and three control
rooms
.fere
required.
Several times characj
.ers were traded back
and forth bei;

Iii

ween

,

;

,

:
'

studios.

Scripts were entirely

ifferent but the orchestra

played for
oth programs at the same time.
Timand control room accuracy were
he main problems in sending
the pro-

-ag
i-

NBC-WEAF and MBS.
KnoxviUe, drew an average

;Tams to

calls for

each of a series of
-uarter-hour programs during the
boli:ays, bringing a notice from
the phone
-ompany that it would be necessary
install 230 lines to handle
the
;^

de
i-

V^^^W^^
J?

1

'

conducted by
Syracuse, sponsored by Ben-

31 Co., revealed

-

avoring

J.

a

poll

59.6%

of the ballots

Republican

presidential

BELIEVED

to be the first

DX

WJAS,

Pittsburgh, and

net-

Knoxville, offered $10 for a

record of

The Music Goes 'Round and

Around

after scores of calls on the
nightly Let's Dance program. Clarence

cham-

pion, drove to Atlanta for the record,
and collected the ?10 on the next
night's program.

recorded

preference
in a

a

WMBG
CBS
Outlet In

Richmond

The Other Woman's Diary,

conducted to determine the most
popular of two types of programs
which were auditioned over the CBS-

Virginia

to high school students, presenting outstanding athletes or coaches. The program is directed and put on by Al
Nagler, sports announcer of
with the cooperation of high school
sports directors.

New Programs Like
New Products

OKLAHOMA POWER & WATER

Need

WJBK.

WNOX,

LISTENERS

twice

weekly a program of special interest

MORRIS PLAN

for
poll

were

WOR,

WMCA, New York.
WJBK, Detroit, is broadcasting

WHJB,

walkathon

list

of

Industrial Bank of
Syracuse, has purchased a series of
five-minute programs on WFBL, dramatizing needs of the individual for liability insurance.
No mention is made
of the bank in the commercial copy>
leaving the impression that the programs are sponsored by a group of insurance companies.
By stimulating
the liability accounts for insurance
agents the bank benefits by increased
purchases from the insurance companies.

former

the guest

Newark, and Donald Flamm, owner

Greensburg, Pa., in a special hookup
using live talent. Reception reports
are coming from all over the world.

Flannigan,

those on

Alfred McCosker, president of

work broadcast was staged bv KQV,
and

was broadcast by
Inter - City stations.

26,

and

;

the

ey

Jan.

Anning S. Prall, FCC chairman
David Sarnoff, RCA president Merlin H. Aylesworth, RKO chairman

bright red top from a fire
plug, accompanied by a Mexican peso.

and

to work out the best
of presenting educational ma-

;hieans

:g

Among

announcer

A

dramatic interest
.;he University Broadcasting Council,
producer of the series, brought tosether a group of leading scientists
from the faculties of the three unisacrificing

pvithout

:

York

WMCA

of KNX, Los Angeles, playfully offered listeners a copy
of one of his poetic masterpieces in exchange for a
Mexican dollar and the top
from a fire plug. You guessed
right!
listener in a small
town sent him by special delivery a box containing a

are

ersities

Plug
BERGER,

Sand Springs, Okla., on Jan.
19 started Sunday Siesta, a weekly
Sunday afterquarter-hour series,
noons, on KTUL, Tulsa. Transcrip-

MERCHANDISING

and guest artists from towns
served by the company are used.

•

Co., of

tion

WKRC,

Cincinnati, announces that it
the Cincinnati TimesStar to correct an error which the
newspaper had published in a story
about a closed bank. The item was
included in a news period.

Let

was asked by

WMBG's

MERCHANDISING
DEPT.

WBT,

SUCCESSFULLY

Charlotte, N. C, will broadpickups from a series of FurUniversity alumni banquets on
Feb. 4 as one of its series of educacast

man

Introduce

tional features.
Newest program of
this type is the weekly program originating in the local Central High

School auditorium. Among other educational broadcasts are those from
Erskin College. Davidson College.
Winthrop, South Carolina Economic
Conference, North Carolina State College, parent - teacher periods, and addresses by Dr. W. H. Frazer, president of Queens-Chicora College, in addition to the Columbia School of the
Air, North Carolina School of the Air

and the annual

WBT

Summer

Efficient

Your
Radio Program

Representatives

Furgason

8C

Aston

Hibbard Ayer

.

.

.

.

.

Chicago

New York

School.

Don Lee network from KFRC, San
Francisco, Jan. 8, for sponsorship by
Gordon- Allen Ltd., Oakland, Cal., manufacturers of Par granulated soap.
This is said to be the first time in
Western radio that dialers were invited to choose the type of network
program they wanted. Written by
Jack Van Nostrand,
produc-

KFRC

tion manager, the dramatized serial is
heard Thursdays, 8 :15 to 8 :30 p. m.
(PST). Tomaschke-Elliott Inc., Oak-

land, is the agency.

WSM,

Nashville, despite a reduction

in the number of "mail plugger" programs, shows a total of 679,460 letters for 1935, a gain of 7.6% over
1984, the previous biggest year in its

history.

WNBR,

Memphis,

now

includes

a

"Truckin' Contest" dance competition
with its weekly Amateur Night on
Beale Street, which started a year ago.

:findidate, the remaining
40.4% being
i-emocratie. Leading Republican choice
i

Gov. Alfred E. Landon, followed
Senator Borah and Herbert Hoover.

j!-as
I

V

^l-iACKGROUND

of
current
news
for the benefit of the average
is given by Ben Levin, of
GAR, Cleveland, on the dailv Ethel

s|-.ents

pDusewife
J 9»

Ben household program.

-y-ives

^|-»r

are awarded two

.$2

House-

prizes daily

household hints used on the pro-

';Hram.

AMATEUR

contest for its emwill be started on WIP, Phil,, ,Ioyes
:Uelphia, on Feb. 14 by Philco Radio
•'I'nd Television Co.
Only advertising
«! ill consist of mention of the
Philco
air ame.
;i:!_N

.j^OB

HAFTER,

program director of

-^lOX, St. Louis,
*V tabulation of the
•^1 id
found that
•V'"ograms a week
;S.'<irk,
in addition
,

has recently made
station's programs
originates 42

KMOX

for the CBS netto producing 148
Jparter-hour commercial and 76 quart-hour sustaining broadcasts locally

^1.

;ch

it

WTMV
ST.

LOU IS

AREA

I

Lowest Cost Radio

COVERAGE
in

ST.

Greater

LOUIS

week.

ehruary 1, 1936

•

.

BROADCASTING

BUTT

E

,

M O

JOUPH McOlLLV/PsA
yOKK- CHICAGO

NEW

N

T

A

N

WALTEP, BIODICK-

A

CO.

PACIFIC COAST

Page 47

;

be approved by the Televisior
Committee.
"It is extremely" probable tha
'sponsored'
programs,
already
authorized by the Committee in it.j
report, will be used to take card
of part of the programs. This doe:

to

WE BUILT

A

BBC's Headache: Television
Visual

Program from Two Varying Systems Starts In May
Commercial Sponsorship Likely

not

CHARGED

with the responsibility
of programming and handling television broadcasts when visual
broadcasting is formally introduced

the obsolescence of ordinary radio
receivers, he adds.

"As far as programs are

concerned," says the Stebbins report,
"it has been tentatively decided at
first to broadcast television three
hours a day, with each of the two
Besystems on alternate weeks.
lieving that the televiewer (the official word of the BBC for those
who receive television broadcasts)
will tire of programs exceeding an
hour in length, the Director of
Television proposes to divide the
daily three-hour transmission into
three periods of one hour each, and
each hourly period to be divided
up into not less than four separate

London public this spring,
the British Broadcasting Corp. is
facing difficulties that "are enormous and that are enough to tax
the imagination and the ability of
the experts who have been assigned
to the task" reports Henry E.
Stebbins, assistant American trade
commissioner at London, in a review of current television developments in England published by the
Department of Commerce.
It looks now as though public
broadcasting of television in Great
Britain will begin in May, Mr.
Stebbins asserts, with experimental
transmissions from Alexandra Palace in London starting in March.
The BBC must furnish programs
for two different transmission systems, that of the Marconi-EMI
Television Co., subsidiary of the
British Marconi interests, and that
of Baird Television Ltd.
to the

programs.
"It is planned to time these
broadcasts as follows: One in the
afternoon for women televiewers
primarily, one around 6 or 6:30
for the benefit of the trade and for
business men, and one late in the
evening for general home entertainment. Owing to the fact that
the number of private set owners
at first will be very limited because of the cost and the experimental nature of the broadcasts, it
two afternoon
is hoped that the
broadcasts will be available to the
general public through trade shows
and through a free 'viewing room'
which the BBC hopes to establish
somewhere in the West End of
London. These plans will all have

Technical Problems

EACH

# Before

other stations in

the Midwest have the

out

of

system requires an entirely
different studio technique and yet
the pz'ograms transmitted by both
systems must be capable of being
received on the same receiver,
states Mr. Stebbins. The BBC engineers have been compelled to announce again and again that the
advent of television does not mean

their

tubes

chill

in

the

morning, "Tall Corn Time,"
our two-hour farm show, is
on the air. Headed by Ranny

POWER ENOUGH
to

ing over network hook-up of
WMT and KRNT. Although
less than six months old,
this show has drawn enthusiastic mail from 33 states
which we
outside of Iowa
say is proof enough of the
popularity of the program.
Write or wire today for full

On December

make

2,

times.

Ask for

WAAT

WAAT

If a Station can do so swell a job for a cemetery, think
has
what it can do for your products or accounts.
done and is doing some remarkable things for Lord knows

P. S.

"sell-

sales

week for

as

WAAT

WAAT

how many products and

14 hour periods are open
for sponsorship for as little
as $128.00 per

^^^^

us

a pee-wee waiter like
can bring the phenomenal quantity of first-rate leads our client has gotten on your
time, I reverse a lot of opinions I used to have about stations
not on national hook-ups. It should warm your heart to know
has made at least five sizeable sales directly tracethat
able; that one couple came 40 miles to see the cemetery we
are broadcasting the news about and that requests for salesmen's calls have swished the chair from under us. If
can do these things for a cemetery reported above, 'more power
to you' is unnecessary. You have power enough."

services.

Find out.

^^^^

profits

1935, an Advertising Agency wrote

"When

information about this program, or call your local office of John Blair & Co.
ing" voice can
for you in Iowa.

pay hack handsome
follows:

—

happy

319

METERS

Ask

T

If In

I

NBC

500

WATTS

six

availabilities.

KSO NBC

sel,

lis

tener will be told that such anc
such a program is being sponsorec
by such and such a firm.
"As to the types of program:,
themselves, it is proposed to broad
cast musical recitals, cabarets, filn
illustrated
by scene
criticisms
from the films, illustrated descrip
tions of new developments in auto
mobiles and airplanes (in this cas.
very likely sponsored), 'What'new in the shops' (also likely t
be sponsored), fashion and manne
quin shows, concerts, etc., etc. Un^
questionably, a fair proportion o
the first programs will be mad
from commercial films, but it i
at present very doubtful if fu'
length feature films will be broad
cast, not only to protect the inter
ests of the cinema industry, bu
also to protect the eyes of th
'televiewer.' It has been author!
tatively stated by the BBC's di
rector of television that watchin
a television receiving set for an
length of time will require grea
concentration, and that there wi
have to be frequent intervals dur
ing which the eyes may rest.

What Time

Is

It!

"ONE FEATURE of the techniqu
to be used may be a large cloc
face which will occupy the entii
television screen and which wi
announce the time, perhaps with
musical background at 15 minut

"Few, if any, plans have actuall
formulated for the use

been

field.

and

it

must be remembere

that broadcasts from this fir;
station cannot be received muc
beyond 25 miles from the Ale:
andra Palace. The first year wi
be experimental, as the membe
of the Committee originally a
vised. Additional uses and applic:
tions will be invented and deve
oped as time goes on, and the;;
will doubtless include installatioi.
in schools and other institutioi;
for educational purposes. It w
be remembered that the Commits
estimated the cost of the servi
for the period (approximately
year) ending Dec. 31, 1936,
£280,000 [about $900,000].
"The BBC's primary function
:

'

provide entertainment and i
struction in the home. It is n
concerned except indirectly wi
public entertainment for people
mass. Thus the provision of tel
vision programs in the ciner'
theatres is not a problem whi'
the BBC needs to face imme(
ately, although it will doubtle
come later. What does concern tto

in this connection, howev
the attitude of the cinema t
dustry, particularly the exhibito
who are watching developmer
very carefully.
"To sum up; the BBC is not
all
happy with the way thin
have developed; it is not real
ready for television- yet; the pro
lems to be solved and the obstacl
to be overcome seem to increa
as the day when the service w
start approaches."
is

Basic Blue,
Basic, Des Moines

Basic Blue, Des Moines

c

outside the amusemer
Sets will be too costly £

television

JERSEY CITY * A^D SUBURBS

,
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t

BBC

Cedar Rapids-Waterloo

KRNT CBS

will

(

us!

NETWORK
Uf II

BBC

pay for the programs and the

first

farm features, this
show goes on the air at 5:00
a. m. every weekday morn-

with

Daly's

that the

on the air; it mereh
means that commercial firms wil,

intervals.

Daly, featuring a cast of
personality talent, replete

Ranny

mean

the time
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TELEVISION STATUS

EXPLAINED BY RCA
WIDELY

published reports originating in New York to the effect
that RCA has perfected a television receiving set soon to be marketed for $200, elicited a statement
Jan. 23 from Ralph R. Beal, chair-

man

RCA's

television committee
in charge of television experimental operations, that "television has
a long way to go before it will be
ready for general home service,

of

and any report that RCA is about
to market television receivers is
absolutely

without foundation."

that RCA Victor is
building several types of experimental receivers for installation
in and around New York City
when its Empire State Bldg. transmitter goes into test operation
within the next few months, which
may account for the published ruIt is

known

No

possibility of marketing
actual sets exists, however, until
some kind of transmitting system

mor.

available

is

—and

transmission
mental.

is

visual broadcast
purely experi-

still

"When RCA announced

its threetelevision development program last spring," said Mr. Beal,
"it was estimated that it would require 12 to 15 months to build a
television transmitter and a number of experimental receivers necessary to carry out the field tests.
are still engaged in that preliminary phase of the project, and
obviously cannot be in a position to
contemplate commercial service in

APEX DRAWINGS

the near future."

Educational Radio Body
|To Hold First Meeting
1

[THE FIRST formal meeting

of

Federal Radio Education Committee created under the auspices
of the FCC, has been scheduled
to be held in Washington Feb. 17
and 18 at the call of Dr. John W.
Studebaker, U. S. Commissioner of
Education and chairman of the
committee. The committee's membership of 40 represents broadcasting, educational, religious, welfare and other groups interested
in fostering cooperative program
arrangements between educators
and broadcasters.
Since formal announcement of
the committee's personnel on Dec.
18, a number of "steering committee" meetings have been held
at the call of Dr. Studebaker preparatory to the organization session.
The committee has a fund

!the

of $27,000, half of which was subscribed by the National Advisory
Council on Radio in Education,

through
tion,

of

the Rockefeller Foundaand the other half on behal?

the

broadcasting
NAB.

industry

through the

Household Finance on MBS
HOUSEHOLD FINANCE Corp.,
Chicago (family loans) will return the original Sherlock Holmes
program to air over MBS, without
CKLW, on Feb. 1, Saturdays,
10:30-11 p. ni. This program has
not been on the air since G. Washington Coffee Refining Co. discontinued sponsorship over a year ago.
Richard Gordon will play the role
of Sherlock Holmes as formerly.
Charles Daniel Frey Co., Chicago,
is the agency.

February

I,
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Prints

Schematic

Short -wave Plans

REMEMBER
when

dio

the early days of ra-

most

all

newspapers

printed circuit designs and instruc-

on how to build your own
whisker set? Those days are

tions
cat's

returning, but in ultra modern
in the Detroit area anyway.
In connection with the inauguration of its new "apex" ultra
short wave broadcasting station
on Feb. 1, the Detroit News operating WWJ, will print schematic
drawings for those who want to
build their own receivers capable
of picking up the signals of the
new station. That's because most
of the receivers now in use will
not pick up the ultra high frequen-

form

SAY...

or

DIAL...

or

CALL

cies.

The "apex" station, like those in
experimental service in a score of
cities, will rebroadcast many
programs, along with sports broadcasts and educational programs.
The News station will operate on
31,600 kilocycles (31.6 megacycles).

WWJ

point

We

News

Detroit

Western Auto Stores
to be sold by NBC

FIRST program
from

its

new Hollywood

studios

is

a 13-week series for Western Auto
Supply Co., Los Angeles, operating retail automobile accessory
stores in
Dan B.

Western states, through
Miner Co., Los Angeles

agency.

It will

start Feb.

Sat-

1,

urdays at 7:30 p. m. (PST) over
the basic red network plus KFSD,
San Diego; KDYL, Salt Lake
City; KOA, Denver, and KTAR,
Phoenix. Frank Hodek, formerly
conductor of the Omaha Symphony
but a newcomer to radio, will be
music director. William Dugan
will adapt the script. Death Rides
the Highway will caption the series
in the form of a "safety campaign"

program.

It

will

include

drama-

tizations adapted from official records of highway accidents.

Oral Hygiene Series
CALIFORNIA DENTAL SUPPLY

Co., Los Angeles, in January
launched a radio campaign through
W. Austin Campbell Co., that city,
on KMTR, KNX, KFWB, Hollywood
and KHJ and KFI, Los Angeles. The
product is Vita-Cell, a mouth wash
that has been sold to the professions for years, but is now offered

to the public for the first time. It
is planned to distribute Vita - Cell
nationally through drug outlets

with the radio campaign gradually
extended to the East. The initial
Southern California campaign will
last three months with a staggered
schedule of sponsorship to full-time
programs, time signals and a few
spot announcements.

Calirad

Wafer Test

STERLING PRODUCTS

Inc.,

No

matter what point you want to reach

...whether

it

be in 80,000 places in the

United States or Canada or in

all

the

world beyond, send your message via
Postal Telegraph.

For Postal Telegraph is the only American
telegraph

company

that offers a world-

wide service of co-ordinated telegraph,
cable and radio communications under a
single

management.

Postal Telegraph will speed your mes-

sage to the other end of the

town or

the

other end of the world... with accuracy...

with dependability.

And when you

send a

message via Postal Telegraph by telephone,
charges will appear

on your telephone

bill.

New

York

(Calirad wafer) will soon
start a 15-minute, five-weekly dra-

matic skit over an unknown New
station as a test of the wafer,
manufactured by Bayer Co., a subsidiary. It is a mint to which calcium, phosphorous and vitamin D
have been added. This product has
been made by Bayer for a number
of years but this is the first con-

York

sumer advertising
Sample-Hummert
is

effort.
Inc.,

the agency.
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General and Special Experimental Stations Licensed by

FCC

Pioneer Grantees of Licenses and CP's to Probe "Very High" Frequencies or Ultra-Short Waves
{Revised to Jammry 21, when FCC ordered temporary suspension of further grants; see article opposite)
Licensee

Call Letters

Frequencies in Kilocycles

City

Power

in

EXPERIMENTAL BROADCAST

WIXEQ*
W6XAS

E. Anthony
Julius

&

Sons, Inc.

Brunton

&

Sons Co.

Fairhaven, Mass.

31600, 35600. 38600, 41000

100

San Francisco

31600, 3.5600, 38600. 41000

10

— Mobile)

(Portable

WIXEG
W9XAZ
W9XHE
W6XKG
W9XER
W9XES
W9XET

Connecticut State College

Storrs,

The Journal Company

Milwaukee, Wis.

31600, 35600, 38600, 41000

Cloud. Minn.

31600, 35600, 38600, 41000

Frank O. Knoll

Ben

S.

&

Julian F.

McCutchan

McGlashan

St.

Conn.

86000-400000, 401000

500

Los Angeles, Cal.

31600, 35600, 38600, 41000

500
•

100
100

•

Midland Broadcasting Co.,

Inc.

Kansas City, Mo.

31600, 35600, 38600, 41000, 86000-400000

Midland Broadcasting Co.,

Inc.

(Portable— Mobile)

31600, 35600, 38600, 41000, 86000-400000

50

Midland Broadcasting Co.,

Inc.

(Portable

— Mobile)

31600, 35600, 38600, 41000, 86000-400000

1.5

31600, 35600, 38600, 41000

300

W3XES*

Monumental Radio Co.

Baltimore.

W9XHW

Northwestern Broadcastmg, Inc.

Minneapolis, Minn.

Md.

50

31600, 35600, 38600, 41000, 86000-400000, 401000

50

W9XPD
W9X0K

Pulitzer Publishing Co.

St. Louis,

Mo.

31600, 35600, 38600, 41000, 86000-400000

Star-Chronicle Publishing Co.

St. Louis,

Mo.

31600, 35600, 38600, 41000

W8XAI

Stromberg-Carlson Telephone Mfg. Co.

Victor Township, N. Y.

31600, 35600, 38600, 41000

W8XH

WBEN,

Buffalo, N. Y.
(Portable
Mobile)

31600, 35600, 38600, 41000

100

W5XAU

WKY

Oklahoma

City, Okla.

31600, 35600, 38600, 41000

100

W3YEY
W3XEX
W8XWJ

Baltimore Radio Show Inc.

Baltimore,

Md.

31600, 35600. 38600, 41000

100

WTAR Radio Corp.

Norfolk. Va.

31600, 35600, 38600, 41000

50

Evening News Ass'n.

Detroit, Mich.

31600, 35600, 38600. 41000

100

W4XCA

Memphis Commercial Appeal,

W9XJL

Head

W4XBW

WDOD Broadcasting Corp.

Incorporated

—

Radiophone Co.

100
100
100

.

(Portable— Mobile)

of the

Inc.

Lakes Broadcasting Co.

W2XJI*

Bamberger Broadcasting

WIXER*

Shepard Broadcasting Service

W6YAW

Attala Broadcasting

Service, Inc.

Company

Memphis, Tenn.

31600. 35600. 38600. 41000

Superior, Wis.

31600, 35600, 38600. 41000

80

Chattanooga, Tenn.

31600. 35600. 38600. 41000

100

Newark, N.

J.

31600, 35600, 38600, 41000

Boston. Mass.

31600, 35600, 38600. 41000

Kosciusko, Miss.

31600. 35600. 38600. 41000

50

1.000

500
100

*Alao licensed as facsimile stations

FACSIMILE STATIONS

W7XBD
W9XAG

Oregonian Publishing Co.

Portland, Ore.

1614, 2398, 3492.5

1,000

The Journal Co.

Milwaukee, Wis.

1614, 2398, 3492.5, 4797.5, 6426, 8655

1.000

STATIONS HAVING BOTH BKOADCAST PICKUP & EXPERIMENTAL BROADCAST FREQUENCIES

W2XDG

National Broadcasting Co., Inc.

New

York. N. Y.

5,000

1614, 2398, 3492.5, 4797.5, 6425, 8655, 12862.5, 17310, 23100. 25700,

26000, 27100, 31100, 31600, 34600, 35600, 37600, 38600, 40600,
41000, 86000-400000, 401000

W2XHG

National Broadcasting Co., Inc.

New

W3XL
W9XBS

National Broadcasting Co., Inc.

Bound Brook, N.

National Broadcasting Co., Inc.

Chicago, lU.

WIXAK

Westmghouse E.

& M.

Co.

Chicopee

W8XI

Westinghouse E.

& M.

Co.

East Pittsburg, Pa.

WIXKA
W3XKA
W8XKA

Westinghouse E.

& M.

Westinghouse E.
Westinghouse E.

York, N. Y.

Falls,

J.

100,000

1614, 2398, 3492.5, 4797.5, 6425, 8655, 12862.5, 17310

2,b00

1614, 2398, 3492.5, 4797.5, 6425, 8655, 12862.5, 17310. 23100, 25700,
26000, 27100, 31100, 31600, 34600, 35600, 37600, 38600, 40600,
41000, 86000-400000, 401000

Mass.

1614, 2398, 3492.5, 4797.5, 6425, 8655, 12862.5, 17310, 23100, 25700.
26000, 27100, 30100, 31100, 31600, 33100, 34600, 35600, 37100, 37600,
38600, 40100, 40600, 41000, 86000-400000, 401000

50,000

23100, 25700, 26000, 27100, 30100, 31100, 31600, 33100. 34600. 35600,
37100, 37600, 38600, 40100, 40600. 41000, 86000-400000, 401000

20.000

SPECIAL EXPERIMENTAL STATIONS OPERATING AS BROADCAST STATIONS

ON EXPERIMENTAL

BASIS

(Portable— Mobile)

31600, 35600, 38600. 41000, 55500, 60500, 86000-400000

& M. Co

(Portable— Mobile)

31600, 35600, 38600, 41000, 55500, 60500, 86000-400000

50

& M.

(Portable

— Mobile)

31600, 35600, 38600, 41000, 55500, 60500, 86000-400000

150

Co.

Co.

Ja^sky & Bailey
National Press Bids.

WASHINGTON,
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150

25700, 26000, 27100, 31100, 31600, 34600, 35600, 37600, 38600, 40600,
41000, 86000-400000

D. C.

An

50

Orgainization

Radio Engineers
to the Service of
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Enter the ^^Apex" Broadcasting Station
^Pioneer Applicants Get Experimental Permits to Study
Local and Other Ultra Short-wave Potentialities
TUCKED away

rather obscurely
on page 27 of the FCC's recently
published annual report is the beginning of a paragraph statement
"very high frequency
covering
experimental broadcast" services
which, actually, is a sort of preliminary report on that new and
increasing class of stations unofficially called "apex".
Several dozen construction permits for experimental broadcasting
stations in the general experimental classification have been issued
during the last year by the FCC,
mostly to concerns already engaged
in regular broadcasting, and reare already beginning to
ports
come in to FCC engineers about
results achieved in the "very high"
frequency bands assigned to them,
more popularly known as the ultra
short-wave bands.
The significance of these "apex"
experiments (the term is still unofficial, but it seems apt in describing the extremely high radiating
points required for antennas,
though it is not very descriptive
of the extremely limited coverage
area of the new class of stations)
is suggested by the FCC's report:
Interest in very high frequency experimental broadcasting has continued
however, the full possito develop
bilities of the frequencies for local
broadcasting are developing slowly due
to the very limited number of broadcast receivers that will tune to this
band of frequencies. The very high
frequencies above 30 megacycles have
such characteristics that they serve a
small area and then beyond this range
no interference will be caused to other
;

stations.
This is different from the
propagation characteristics of the stations on the regular broadcast frequencies (5.50 to 1,500 kc. ) which
have a moderate primary service area
but the signals continue for hundreds

miles

of

range

is

so

that

their

service area. Due to this
characteristic of the very high freqeneies, it has been considered that
they offer a means of supplying
strictly local service to any number of
centers of population with frequency
assignments duplicated at relatively
low mileage separations. The individual stations would serve only a
few miles, probably in the order of 2
to 10 miles depending upon the power,
location of the transmitter, its efficiency,
and the radio propagation
characteristics of the surrounding terrain.

What
1

Is

Being Done

IN broadcasting

circles, the quesnaturally has arisen: Will
these wave lengths above 30,000
kc, or below 10 meters, eventually
be opened up for an entirely new
class of purely localized stations
carrying commercial programs like
those now carried on the 550-1500

ition
'

I

kc.

channels?

The question cannot be answered
at the present time, for the FCC
engineers themselves don't know.

This

I

^ii^

much

only

is

known:

That

the score or more of CP's issued
for experimental operation on the
ultra-short experimental frequencies, as tabulated on the opposite
page, have been granted without
hearings for the purpose of learning about the efficacy of those chan-
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of ultra-short wave broadcasting of

sound, facsimile and television have aroused intense
interest in technical broadcasting circles. Assigned to
the experimental "very high" frequencies already are a
score or more of stations, largely operated by existing
broadcasters and especially by newspaper station operators. This article and the tabulation on the opposite

page are intended to set forth in non-technical fashion
the purpose and hopes of the experimenters. In later
issues, Broadcasting expects to be able to carry reports
by the actual experimenters and by FCC authorities on
their practical findings in short-wave bands.
General rules have been
written, and are now being revised by the FCC as part of its new
rules and regulations, soon to be
made public, but they are designed
to encourage the experiments in
order to open up these channels
eventually.
The FCC Broadcast Division,
however, at its Jan. 21 meeting
nels.

decided to grant no more "apex"
channels until the new regulations
specifically applicable to them can
be completed by its engineers.
The last grant was to Attala Broadcasting Co., operating
Kusciusko, Miss. The FCC's suspension of grants for the time
being was decided upon to curb the
deluge of applications in prospect,
most of which are expected to win
favorable action, but within the
terms of the new regulations.

WHEF,

Interference Effects

interference

enormous compared with the

primary

I

THE PROSPECTS

MOST of the companies securing
the CP's, some of which have been
licensed for several months and
are already submitting technical
reports to the FCC, are interested
not only in the local service possibilities on the "very high" frequencies but in building up field
test reports which may make their
way easier when television and
Television, it is
facsimile come.
well known, will also be assigned
to the "very-high" or ultra-short
wave lengths, and its sound tracks
will be on adjacent ultra-shorts
rather than in the present broadThus when television
cast band.
sets ultimately find their way to
the market, they will be combination long, short and ultra shortwave receivers truly "all wave"
and they will be capable of
sets
tuning in these wave lengths.
In its rosiest aspect, assuming
a high degree of success by present
experimenters, it would seem that
new avenues of the ether for hundreds and perhaps thousands of
additional local broadcasting stations may ultimately be available
on the ultra-shorts.
So far the reports from stations
already in operation
such as
W9XAZ, of the Milwaukee Journal; W8XH, of the Buffalo News;

—

—

BROADCASTING

—

W9XPD,
Co., St.

of the Pulitzer Publishing
Louis; W6XAS, of Julius

Brunton & Sons Co., San Francisco, and W8XAI, of the Stromberg-Carlson Co., Rochester have
given

FCC

—

engineers

only slight
inklings of what may be expected.
They know that eventually a definite allocation by frequencies rather
than wide bands must be made,
for far-flung interference effects
are already beginning to be felt.

W8XAI

For example,
in San Francisco has been found to interfere
in the East, and the St. Louis Post-

Dispatch's W9XPD has been heard
as far awav as California this
despite the fact that, as stated in
the FCC report, a reliable radius
probably of only 2 to 10 miles may
be expected on the "apex" wave
lengths.
These 'cases of long-distance interference do not necessarily indicate that the station will
serve more area than anticipated
but may under certain circumstances cause more interference
than was expected.
FCC engineers think that within a
vear or two thev will know
enough from the required reports
from "anex" station operators to
chart their future course.
In the
meantime, the experimenters are
bearing the expense of the stations,
which are not very costlv to install

—

because
nowers,

of

their

extremely

low

and

usually
operating
tbem in conjunction with their regular broadcastiner stations while
their en<rineers take special field
tests.
One of the staunchest believers in the
future broadcast
possibilities of "anex" waves is I.
R.
Baker, broadcast eauipment

RCA Mfg. Co. For
several years Mr. Baker has been
"talking up" the ultra-shorts, not
onlv as an ultimate avenue for
television but for localized sound
broadcastine as well.
The handicap faced by the experimenters is the lack of audience on these waves. Even the sosales chief of

"all
wave" sets seldom
reach above 30,000 kilocycles (or
below 10 meters) so that special
receivers must be built to tune

called

them

However, countless techparticularly "hams", are
beginning to cooperate in renderin.

nicians,

ing reports on receptivity characteristics which are being collated
with reports of the stations' own
observers. Station W8XAI, of the

Stromberg-Carlson Tel. Mfg. Co.,
Rochester, which is operated in
conjunction with its 50,000-watt
WHAM, is encouraging listener
response by having members of its
present
special
staff
technical
"apex" programs every Sunday afternoon from 1:30 to 2 o'clock. The
period is made up of news concerning high-frequency transmission,
technical data and other information that appeals to amateur operators and experimenters equipped
W8XAI reto receive the signals.
ports having been heard as far
away as Salt Lake City.

promulgation of its
and regulations, the
FCC is passing out to all interested in "apex" stations a four-page

Pending

new

rules

what are the
various experimental services and
what is required from licensees.
Applicants, it is stated, must be
bona fide experimenters technically
bulletin pointing out

and financially

qualified.

The

vari-

ous classifications of experimental
waves are set forth, any or all of
which may be requested by qualified applicants interested in general
research.
"All applicants," says the bulletin, "who desire to operate experimental stations in accordance with
the foregoing should submit with
their applications a supplementary
statement confirming their understanding of the fact that their applications if granted will permit
communication in the service in
which they are interested on an
experimental basis only, and that
the gratning of this authority mav
not be construed as a finding on
the part of the Commission that
the frequencies requested are believed to be those within the very
high frequency range best suited
for such service or that they will
eventually be so allocated."

Wide Tuning Range

DESPITE

this

restriction,

many

broadcasters are investing in this
research (1) to satisfy themselves
whether the ultra-shorts are feasible for localized broadcasting; (2)
to build up field reports on the
ultra-short waves generally so as
to be prepared for television and
facsimile, which will inevitably be
assigned to the extreme upper end
of the spectrum, and (3) to contribute to knowledge of the ultrashort wave art as pioneers and
thus to be prepared to claim priority in assignments if

and when

those waves become commercially
valuable both for sound and sight.
Sharp tuning of the signals on
these waves, according to reliable
reports, is at present a virtual imhence the FCC allows
possibility
a considerable latitude in band
widths in the general experimental
miscellaneous class of stations,
which are assigned usually to
31,600, 35,600, 38,600 and 41,000
kc, with the 86,000-400,000 kc.
bands also assigned if requested.

—

Whereas ordinary broadcasting
the 550-1500 kc. band

in

spaced 10
kc, no definite spacing is fixed on
the ultra-shorts because wide tuning is a characteristic of the super{Continued on page 62)
is
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WOR, Newark
Republican Council, New
York (political), weekly sp, direct.
Chrysler Corp., Detroit (Plymouth
autos), 3 weekly t, thru, J. Stirling
National

The Business of Broadcasting

Getchell Inc., Detroit.

Current News About Accounts, Pending Schedules, Transcriptions,
Agencies and Representatives ; Notes from the Stations
WLS, Chicago

STATION
ACCOUNTS
sp—studio programs
—transcriptions
sa—spot announcements
—transcription
announcements
t

ta

WBZ-WBZA, Boston, Springfield
Standard Oil Co. of New Jersey, New
York, 24 weekly sp (renewal news
programs), thru Marschalk &
Pratt Inc., N. T.
New

York Diesel Institute, New
York (instruction), daily sa, thru

Derouville Adv. Agency, Albany.
Good Luck Food Co., Rochester, N.
Y. (desserts), 2 weekly sp, thru
Hughes. Wollf & Co. Inc., N. Y.
Araban Coffee Co., Boston, 2 weekly
sp, thru Forrest B. Makechnie Inc.,
Boston.
Plymouth Rock Gelatine Co., Boston,
2 weekly sp, thru John "W. Queen,
Boston.
Sleetex Co., New York (windshield ice
remover), daily sa, thru Humbert
& Jones, N. Y.
Consolidated By-Product Co., Philadelphia (dog Mod), weekly f, thru
McLain Organization Inc., Philadel-

&

Chicago (Honey & Tar
compound), 6 weekly sp. thru
Laueson & Salomen, Chicago.
C. M. Kimball Co. Inc., Everett,
Mass.
(household supplies), 6
weekly sp, thru Wood, Putnam &
Wood Co., Boston.
Co.,

WMAQ,
&

Chicago

Chicago

Northwestern

Chicago, 2
Chicago.
Florida Citrus

sa,

thru

Railway,
Caples Co.,

Co.,

John Morrell & Co., Ottumwa, la.
(Red Heart dog food), 13 t, thru
Henri, Hurst & McDonald Inc.,
Chicago.
National Biscuit Co., Chicago, 366 fa.
thru MeCann-Erickson Inc., Chicago.

RCA

Mfg. Co., Camden, N. J. (radio
tubes),
156 sa,
thru
Lord «&
Thomas. New York.
Boweys Inc., Chicago (Dari-Rich
chocolate milk), 17 t, thru Russell
C. Comer Adv. Co., Chicago.

Claire,

Chicago.

Murphy
Wise,
39 sa,

Products Co., Burlington,
(mineral feeds) 52 sp, and
thru Wade Adv. Agency,

Chicago.
Dr. Miles Laboratories Inc., Elkhart,
Ind.
(Alka-Seltzer), 24 sp, thru
Wade Adv. Agency. Chicago.
Pennsylvania Salt Mfg. Co., Chicago
(Lewis' Lye), 42 sa, thru L. W.
Ramsey Co., Chicago.
Earl Ferris Nursery, Hampton, la.,
39 sp. thru Lessing Adv. Agency,
Des Moines.
Country Life Insurance Co., Chicago,
39 sa and 12 sp, thru Critchfield &
Co., Chicago.
Nitragin Co. Inc., Milwaukee, (legume inoculation ) 13 so, thru Western Adv. Agency Inc., Chicago.

WHK,
Kroger Grocery

Cleveland

& Baking

(chain

cinnati

Co.,

Cin-

weekly

store),

t,

thru Ralph H. Jones Co., Cincinnati.

Rand

Remington

Inc.,

Cleveland

(business machines), 5 weekly sa,
thru Campbell-Sanford Adv. Co.,
Cleveland.
Deisel-AVemmer-Gilbert Corp., Detroit
(San Felice cigars), 2 daily sp,
thru S. M. Epstein Co., Detroit.

WJBK,

Commission, Tampa.
26 t, and 10 sa, thru Ruthrauff &
Ryan Inc., N. Y.

Eau

Wise, (tires), 13 sp, thru CramerKrasselt Co., Milwaukee.
John Morrell & Co., Ottumwa, la.
(Red Heart dog food), 78 sa, thru
Henri, Hurst & McDonald Inc.,

phia.

Foley

Rubber

Co.,

Cin-

cinnati, 6 weekly sp. thru Ralph H.
Jones Co., Cincinnati.
R. G. Dun Cigar Mfg. Co., Detroit,

6 weekly sp, direct.
Co., Detroit, 4 daily so,
thru N. W. Ayer & Son Inc., N. Y.

Ford Motor

SSS
sp

C.
Michael
Chicago
Co.,
Mickey Quilt patches), so, thru
Northwest Radio Adv. Co., Seattle.
Axton-Fisher Tobacco Co., Louisville
(Spud cigarettes), weekly t, thru
Kenyon & Eckhardt Inc., N. Y.
Kester Solder Co., Chicago (.solder
mender), 4 sp, thru Aubrey, Moore
& Wallace Inc., Chicago.
Bathasweet Corp.. New York fBathasweet), 5 weekly sa, thru H. M.
Kiesewetter Adv. Agency. N. Y.
Midwest Radio Corp., Cincinnati
(Miraco radios), 4 weekly sa, thru
Key Adv. .Co., Cincinnati.
Miller Brewing Co.. Milwaukee, 2
weekly
thru Roche. Williams &

Cunnyngham Inc., Chicago.
Strasska Laboratories, Los Angeles
(toothpaste),
weekly t, thru
3
Glasser Adv. Agency, Los Angeles.
Olson Rug Co., Chicago
(rebuilt
rugs), 5 weekly so, thru Presba,
Fellers & Presba Inc., Chicago.

KMOX,

prietary), 6 weekly sp, thru Benson & Dall Inc., Chicago.
Colonial Baking Co., St. Louis, 9

weekly

direct.

Motor

Detroit,

5
weekly t, thru Campbell-Ewald Co.
Inc., Detroit.
Postal Life & Casualty Insurance
Co., Kansas City, 78 sp, thru R. .7.
Potts Co., Kansas City.
Welfare Finance Co., St. Louis (automobile finance), 52 sp, direct.

WGY,

Co.,

Springfield.
Pels & Co., Philadelphia

Rug

(soap),

2

Kansas City

Co.,

Chicago

(rebuilt

rugs), 5 weekly sp, thru Philip O.
Palmer & Co. Inc., Chicago.

Co.,

prietary),

&

Geneva

t,

direct.
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(oil

Co-

Phillips Petroleum Co., Bartlesville,
Okla., 6 weekly ta, thru Lambert &

Feaslev Inc., N. Y.
Willard Tablet Co., Chicago (proprietary), 26 sp, thru First United

Rug

Olson

Chicago.

Chicago

Co.,

(rebuilt

144 ta. thru Philip O.
Palmer & Co. Inc., Chicago.
Nutrena Feed Mills Inc., Kansas City
rugs),

(fodder), 6 weekly sp, direct.
Co. Inc., Milwaukee (leginoculation),
13
sa,
thru

Nitragin

ume

Western Adv. Agency, Racine, Wis.

KFAB,

Lincoln, Neb.

Babson

Dairy E(iuip. Co., Chicago
(cream separator). 13 sp, thru
Matteson-Fogarty-Jordan Co., Chi-

Mehl, Fort Worth (old coins),
weekly t, thru Guenther-Bradford
Co., Chicago.

Sam Breakfast Food Co.,
Omaha, so, thru Bozell & Jacobs
Omaha.
American Popcorn Co., Sioux City,
Uncle

Inc.,

(corn poppers), 2 sp, thru
Coolidge Adv. Co., Des Moines.

la.

WGN,

Chicago

Hand Brewery

Co., Chicago
(beer), 156 sp, thru Mitchell-Faust
Adv. Co., Chicago.
Minnesota Valley Canning Co., La
Sueur, Minn. (Del Maiz canned
vegetables), 39 sp, thru Leo Bur-

Co., Wilkes-Barre, Pa.

Remedy

C.

Rochester

Orlando,
Co.,

WENR,

Co.,

&

Chicago

6

Fla.

Durham, N.
weekly

so,
Inc.,

C.

thru

Chicago

Northwestern Railway,
2 sa, thru Caples Co.,

Chicago,
Chicago.
Procter & Gamble Co., Cincinnati
(Ivory shaving cream), 21 so, thru
Blackman Adv. Agency, N. Y.
Sleetex Co. Inc., New York (Windshield Defroster Blades), 7 so, thru
Humbert & Jones Adv. Co., N. Y.

WAGM,

Ada, Okla.

Presque

Isle,

Me.

American Agricultural Chemical Co.,
New York (Agrico fertilizer), 13

Chattata, thru Neisser-Meyerhoff Inc., Chicago.
French Lick Springs Hotel Corp.,
French Lick, Ind. (mineral water),

26

la.,

DurHarvey-Messengale Co.
ham.
Seaboard Oil Co., Atlanta (gasoline),
6 weekly sa, thru Freitag Adv.
Agency Inc., Atlanta.
Stanbaek Co., Salisbury, N. C. (proprietary), 6 weekly sp, direct.

Geneva, New
York, 3 weekly t, direct.
Bunte Bros., Chicago (candy), 3
weekly sp, thru Fred A. Robbins
Inc., Chicago.
Bulova Watch Co., New York, 2
daily ta, sa, thru Blow Co. Inc.,
N. Y.
Florida Citrus Commission, Lakeland,
Fla.
(fruit),
5 weekly t, thru
Ruthrauff & Ryan Inc., N. Y.

KADA,

Hamburg,

12 weekly sp, direct.
Barnsdall Refining Co., Tulsa,
products),^ 6 weekly sp, thru
operative Adv. Co., Tulsa.

(proprietary),

Chicago (Monthru Rogers &

Chattanooga Medicine
nooga (almanacs), 7

Joseph, Mo.

St.

Nurseries,

WDBO,

Co. Inc., Chicago.

Baking

KFEQ,
Interstate

B.

Fort Wayne, Ind (pro27 sa, thru Philip O.

WHAM,

Maxon

Inc.. Detroit.

N. Y.
Chevrolet Motor Co., Detroit (automobiles), 39 t, thru Campbell-Ewald
Co. Inc., Detroit.

arch food), 52 sa,
Smith Adv. Agency, Chicago.

Palmer

York, 2

thru

(Kentucky Winners cigarettes),
252 sp, thru Ruthrauff & Ryan Inc.,

cago.

Pinex

New

sp,

nett Co. Inc.. Chicago.

N. Y,
Studebaker Corp., South Bend, Ind.
(autos), 4 weekly t. thru Roche,
Williams & Cunnyngham Inc., ChiCo.,

weekly

t,

Penn Tobacco

Texas
24
weekly sp (news program renewed
one year), thru HanfE-Metzger Inc.,

&

weekly

Peter

KGHL, Billings, Mont.
Co., New York (Texaco),

Reid-Murdoch

N. Y.
.Japan Crabmeat Assn.,

cago.

weekly sp (39 weeks), thru Young
& Rubicam Inc., N. Y.
RCA Mfg. Co., New York (radios),
156 so, thru Lord & Thomas, N. Y.
Olson

.lersey Laundry Owners Assn.,
Newark, 3 weekly sp, thru Frank
Presbrey Co. Inc., N. Y.
La Choy Food Products Inc., Detroit
(chop suey, chow mein), 3 weekly
sp, thru N. W. Ayer & Son Inc.,

M ax

Schenectady

L. Knowles, Springfield, Mass.
(Rubine liniment), daily sa, thru
DeForest Merchandising Bureau,

WHB,

Atlanta (SSS tonic), weekly
(rcbroadcast from WLW), di-

rect.

sa.

Chevrolet

L.

New

Broadcasters,
(pro-

.1.

North American Dye Corp., Mount
Vernon, N. Y. (Dytint), weekly sp,
thru Atherton & Currier Inc., N. Y.

Louis

Drug Trade Products, Chicago

Knoxville

Co.,

St.

(meat

Chicago

products), 6 weekly sp, thru
Sugden Adv. Co., Chicago.

.lohn

E.

Detroit

Kroger Grocery & Baking

WROL,

cy Inc., Chicago.
Illinois
Meat Co.,

KNX, Los Angeles

Lancaster County Seed Co., Paradise,
Pa., 13 ta, thru C. F. Kern Adv.
Agency, Philadelphia.
Gillette

Pure Oil Co., Chicago (Purol-Pep),
3 weekly t, thru Freitag Adv. Agen-

Co.,

the Brooklyn Eagle

sp, thru Cowan & Dengler, N. Y.
Atlantic & Pacific Tea Co.,
Portland, Me. (chain stores), daily

best in the iath."

sa,

Great

From
^^Signor insists on this arrangement

he claims that his voice

is

direct.

BROADCASTING

•

February

1,

1936

WESSON OIL & SNOWDRIFT

IJETWORK ACCOUNTS
EST

times

||iU

A

unless otherwise specified)

New

Business

Inc.,

:

ATIONAL ICE ADV.
(natural

ice)

on Feb. 11 starts

CBS

on 55

ickfair

& Coe

PRODUCTS

Inc.,
hicago (Louis Philippe cosmetics)
1 Jan. 22 started Paris Night Life

CBS

31

1
j

:lo-7

i

-.30

p.

Agency

1.

Inc.,

lert

Wednesdays,

stations,
m.. repeat

11 :lo

at

:

N. Y.
inc.,
cos-

(Edna Wallace Hopper

on Jan. 20 started Romance
Trent on 17 CBS stations,
|j[ Helen
Ion. thru Fri., 11:15-11:30 a. m.
gency
Blackett - Sample - Hummert
jic., N. Y.
letics)

:

;

IlMERICAN tobacco
(Lucky

Co., New
cigarettes) on

Strike

[arch 11 starts Your Hit Parade on
Ibrk

NBC-WEAF

B

WednesLord &

stations,

m. Agency

10-11 p.
homas, N. Y.
lys,

ROWN OVERALL

:

MFG.

Co., Cin-

on Feb. 13 starts musical pro-am on MBS. Thursdays, 7:45-8
1 m. Agency: H. W. Kastor & Sous
tnnati,

I

lOUSEHOLD FINANCE Corp.,
on Feb. 1 starts
liherlock Holmes on MBS, Saturdays,
Charles
p :30-ll p. m. Agency
(loans)

:

|»aniel

Frey

Co., Chicago.

ILICQUOT CLUB

Mass.

Co., Millis,

tteingerale) on Jan. 19 started Harry
feser d Clicquot Cluh Eskimos on 12
stations, Sundays, 3-3:30

iBC-WEAF

m.
Agency: N.
PC, Boston.
L

W. Ayer & Son

Procter & gamble

Co., cincin-

(Camay) on Jan. 13 started For'ber Young on 27 NBC-WEAF staLons, Mon. thru Fri., 3-3 :15 p. m.
iati

|gency: Pedlar

& Ryan
&

Inc.,

HORMEL

rEu. A.

N. Y.

CBS

Batten, Barton, Durstine

:

&

•LD

CBS

:

Young

&

age REVOLVING PENSION

San Francisco (political) on
26 started for 13 weeks talks on
Townsend Plan, on 8 California
BS - Don Lee stations, Sundays,
:15-4:30 p. m.
(PST). Agency:
*rank E. Cox Radio Adv., Oakland,
ltd.,

an.
"he

![ACIFIC

GUANO & FERTILIZER

Berkeley, Cal.
(fertilizer)
on
2 starts for 13 weeks Garden
hiide on 8 CBS-Don Lee stations,
Sundays, 9:30-9:45 a. m.
(PST).
TO.,

Teb.

(«.gency
find,

:

Tomaschke-Elliott

Inc.,

Oak-

Cal.

SUPPLY

Co.,

kngeles (auto accessories), on Feb. 1
tarts for 13 weeks Death Rides the
tightoay, dramatizations, on 9 NBCIPO stations, Saturdays, 7:30-8
i.

m. (PST). Agency:
Los Angeles.

Dan

B. Miner

"o.,

Renewal Conlracts
!

I,

,

,,

j

"ORD

MOTOR

Co.,

Dearborn, Mich.

on Dec. 31 renewed Fred
taring's Pennsylvanias on 89 CBS
tations, Tuesdays, 9 :30-10 p. m., releat at 12 midnight.
Agency N. W.
^yer & Son Inc., N. Y.
lautos )

:

I

on 57 NBCstations, Tuesdays, 8-8:30 p.
m., repeat at 11 :30 p. m.
Agency
Biow Co. Inc., N. Y.

^February

1,

1936

•

Meade

(Division of

Co.

General Mills), San Francisco,
on Feb. 5 renews for
( Wheathearts)
52 weeks in Sperry Special with Hazel
Warner & Paul Carson on 6 NBCKPO stations. Wed., Fri., 2:30-2:45
p. m. (PST). Agency: Westco Adv.
Agency, San Francisco.

Zotos on CBS Network
SALES AFFILIATES Inc., New
York (Zotos permanent hairwaver)
will take a coast-to-coast

PACKARD MOTOR CAR Co., De15 renews Packard
troit, on Feb.
Fiesta on NBC (KPO-KFI), Satur-

Creek (food)
on Feb. 3 renews Singing Lady on 16
NBC-WJZ stations, Mon., Tues., Wed.,
5:30-5:45 p. m., Thurs., Fri., 6:306 :45 p. m. Agency
N. W. Ayer &
Son Inc., N. Y.
Co., Battle

Young & Rubicam

Inc.,

Agency:

N. Y.

PISO Co., Warren, Pa. (tonic) on
Feb. 4 renews for 4 weeks The Dream

Singer on MBS (WOR, WGN,
CKLW, WCAE, WGAR), Tuesdays
and Thursdays, 12 :15-12 :30 p.m. AgenAitken-Kynett Co., Philadelphia.
cy
:

MURINE

Minneapolis

Co.,

(eye

wash) on Feb. 27 renews for 8 weeks

MBS (WOR,

Let's Listen to This on

CKLW,

WGN,

WLAv,

WAAB),

Thursdays, 9 9 :45 p. m. Agency
Neisser-Myerhoff Inc., Chicago.
PET MILK Co., St. Louis (canned
milk) on Feb. 4 renews in Woman's
Magazine of the Air on 7 NBC-KPO
stations, Tuesdays, 3 :45-4 p. m.
(PST). Agency: Gardner Adv. Co.,
-

:

St. Louis.

Network Changes

LARUS & BRO. Co., Richmond
Corn
shifts
(Edgeworth tobacco)
Cob Pipe Club to NBC-WJZ network,
Wednesdays, 9-9 :30

TEXAS OIL

Co.

p.

m.

shifts

musical

to

program.

network

for the first time using 81 CBS
stations beginning Feb. 23, Sundays, 6-6:30 p. m.
Phil Spitalny
and his 35-piece all-girl orchestra
will be the talent. Grey Adv. Agency Inc., New York, placed the account, which is booked for 20 weeks.

UNIVERSAL
Combinafion FLOOR STAND

A

rugged

three-piece,

tele-

scoping, combination b a n quet and floor stand Compact ligtit weight smooth in
operation Finished in fuUy
plate
nickel
polished

—

—

—

—

Equipped

—

with

cadmium

de!.nd
adjustable
tachable copy holder, mounted on a flexible steel arm
A clean, workmanlike job,
and manufactured
designed
of
standards
Universal
to
Price,
comquality
List
plated,

Check your

Dun and

Bradstreets

—

Business IS Good in

plete

MONTANA

MISSOULA

O

:

LADY ESTHER

(PST).

days, 9-9:30 p. m.

WEAF

1000 Watts

8

springs,

$10.00.
,

Warren Lane

Inglewood,

I^<^-

I

Evanston, 111.
(cosmetics) on Feb. 4 renews Lady
Esther Serenade on 35 NBC-WEAF
stations, Tues., Wed., 8:30-9 p. m.
Agency
Stack-Goble Adv. Agency,

with

Uni versa I Mi crophone Co. Ltd
424

12^0

Co.,

Calif., U, S. A.

:

Chicago.

TASTYEAST

Inc..

Trenton

(choco-

i

late yeast) on Feb. 9 renews American
Pageant of Youth on 9
stations, Sundays, 12 - 12 :30 p. m.

NBC-WJZ

Agency

:

Clements Co.

Inc.,

Philadel-

CLIMALENE

The Ober-Ammergau

of the Air'

Canton, O. (household products) on Feb. 6 renews CKmalene Carnival on 11 NBC stations,
Thursdays. 11 :30-12 noon.
Agency
Co.,

:

S. Hill Co., Pittsburgh.

HOME

PRODUCTS

Co., New York (Anacin) on Feb. 4 renews Easy Aces on 26 NBC-WJZ stations,

Tues., Wed., Thurs., 7-7:15 p.

Agency

m.

mert

Inc.,

Blackett
N. Y.
:

-

Sample - Hum-

MODERN FOOD PROCESS

Co.,

Philadelphia

(dog food) on Feb. 10
renews Dog Stories on 5 NBC-WJZ
stations, Mondays, 4:15-4:30 p. m.
Agency: Clements Co. Inc., Philadel-

HERE ARE RADIOES BEST

Corp., Chicago
(bread) on Feb. 3 renews Omar the
Mystic on MBS. Mon. thru Fri., 5 :155:30 p. m. (WOR), repeat at 6 p. m.

(CKLW, WSAI). Agency:

Metzger

Inc.,

Hanff-

Chicago.

STERLING PRODUCTS

Inc.,

New

:

WT C N
ST.

PAUL AND MINNEAPOLIS

FREE

&

"Immortal Stories from the
Book of Books!" 52 superb
transcriptions.
Enhalf-hour
dorsed by all churches. Timetested,

KLZ,

(Bayer's Aspirin) on Feb. 25
renews Lavender and Old Lace on 23
CBS stations, Tuesdays, 8-8:30 p. m.
Agency Blackett - Sample - Hummert
Inc., N. Y.

SLEININGER,

Inc.

KFI, KSL,
KVI,
KOIN,

proved, on

KGA,

START NOW FOR EASTER
The

Life

from

Christ,

of

"A

Child in The Temple" to
"The Resurrection", will dom13
inate the air during Lent.
New Testament; 50 Old Testa-

KFOX, KGGM, KFWB,
KFYR, KTAR, KGAR,
KOMO.KTSM. KTAT, KOMA, ment Plays, all ready now.
WSMB, WCAO,
Complete Copy
WDAF, WDAC,
Service; AnWKBN, WMBG,
THIS IS A BIBLE
nouncement Fold2GB. Ideal for
ers; Souvenir
YEAR
Banks, Life InsurBooklets, Publicity

Trust ServPublic Utilities,
Home Furnishings,
Cemeteries, Memorial Parks, Mortuance,

Portraits; Press

ice,

400th Anniversary

ofSnglish Sible

Stories.

c.

MERTENS

AND

PRICE,

o. d.

RADIO PRODUCTIONS

1

Write or

wire for two audition programs
$5
;

aries.

Notional Representatives

BROADCASTING

DRAMAS!

BIBLE

phia.

York

^TESTERN AUTO

;

York (cigarettes)
Philip Morris Program

PURITY BAKERIES

lifal.

3

Co. Ltd., New
on Feb. 4 renews

AMERICAN

Co., Philadelphia (Fels Napon Feb. 18 starts Four
Boys on 2
stations, time

scheduled.
Agency
[lubicam Inc., N. Y.

L

PHILIP MORRIS &

'ELS &
tot

I

10:45-11 a. m.
Agency:
Reeves Adv. Inc., Minneapolis.
Fri.,

W.

aa soap)

]

GENERAL MILLS Inc., Minneapolis
(flour)
on Jan. 1 renewed Betty
Crocker on 24 NBC-WEAF stations,

»sborn Inc., N. Y.

Ihythm

SPERRY FLOUR

:

Knox

in Martha
stations,

cisco.

(cosmetics) on Feb. 17 renews Evening in Paris on 26 NBC-WJZ stations, Mondays, 8 :30-9 p. m. Agency
Lord & Thomas, N. Y.

Wed.,

weeks

:

New York

Corp.,

for 52

Tues.,
on 6 NBC-KPO
Thurs., 10-10:15 a. m. (PST). AgenWestco Adv. Agency, San Francy

phia.

Austin,

Co.,

linn, (soup, chili) on Jan. 20 startB Hormel Chili Beaners on 7
tations,
Mondays, 8-8 :30 p. m.

^ency

news

FORD MOTOR

KELLOGG

idv. Co. Inc., Chicago.

|{hicago

Co. (Division of
General Mills), San Francisco, (pancake and waffle flour) on Feb. 4 re-

Co., Dearborn,
on
Dec. 29 renewed Ford Sunday Evening Hour on 87 CBS stations, Sundays, 9-10 p. m.
Agency
N. W.
Ayer & Son Inc., N. Y.

BOURJOIS SALES

Orleans.

SPERRY FLOUR

:

products

Affiliated
hicago

p.

Blackett-Sample-Hum-

New

tion, which is conducted on
a good-will basis.

N. Y.

Inc.,

FFILIATED

:

selection
and
takes part in the air instruc-

Dona-

:

;

program

in

Tues-

stations,

Agency

bys, 10-10 :30 p. m.

be

Chica-

Inc.,

New

University,

Orleans, is broadcasting a
series
of educational programs on WSMB, that city,
receiving the time in exchange for WSMB's exclusive right to broadcast Tulane football games.
Each
college and major division of
the University participates

Chicago (Dari-Rich
ipocolate drink) on March 1 starts
ogram on 9 NBC-WEAF stations,
ndays, 1 :30-l :45 p. m., Thursdays,
Agency
5 :15 p. m.
Russell C.
'<'mer Adv. Co., Chicago.
5

Francisco (Wesson
on Jan. 27 renewed
for 13 weeks Hawthorne House on 6
NBC-KPO stations, Mondays, 9:30starting February
10 p. m. (PST)
(PST).
28, Fridays, 7:30-8 p. m.
Agency Fitzgerald Adv. Agency Inc.,

Fair Exchange

TULANE
jOWEY'S

SALES Co., San
oil & Snowdrift)

240 South Main SUect

INC.

Los Angeles,

Calif.
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AGENCIES AND
REPRESENTATIVES
DOUGLASS ALLEN & LELAND

says=

DAVIS Inc., new Cincinnati agency,
has been formed by the former president and vice president of the oldline Procter & Collier agency which
has been liquidated. The new firm has
taken over a number of Procter &
Collier
accounts, including Crosley
Radio Corp.
CLIFFORD F. BROEDER, formerly
account executive and radio director
of Oakley R. French Inc., St. Louis
agency, has opened an agency in St.
Louis under his own name.

j|'lP^

"Showmanship?
VARIETY gives

ROT

first ranking in

with

Indianapolis to

sales pro-

NBC.

BART L'HOMMEDIEU,

radio execu-

tive in the Los Angeles office of Ruthrauff & Ryan Inc., on Feb. 1 joined
the radio department of H. C. Bernsten Agency, Los Angeles.

the 'hot
shots' at

FROTHINGHAM,

S.

and research counsel, San
Francisco, has moved his offices from
the Hearst Bldg. to the One Eleven
Sutter Bldg., in the same building
motion

J. L. SUGDEN ADV. Co., Chicago,
has opened a New York branch at
420 Lexington Ave., with Robert Col-

. .

lins as vice president in charge.
J.

a

WALTER THOMPSON

Co.,

will

branch Feb. 1,
Henderson, manager,

Cincinnati

close

its

with

Howard

being

transferred

to

New York

the

office.

STOCKWELL

and James H.
Connolly have been transferred from
the N. W. Ayer & Son business office
in Philadelphia to the New York radio department of the agency.
A. H.

NBC AFFILIATE
D. E.(Plug)Kendrick
V. P. & General Mgr.

REESE, ROSSITER &

^^H"

Co. Inc., has
formed at 444 Madison Ave.,
New York, by the merger of Thomas
H. Reese and Ralph Rossiter agencies.
WILLIAM GAINES has resigned as

been

publicity

of

director

Bckhardt,

Inc.,

Kenyon &

for

New York

agency.

BERNARD LICHTENBERG.

for-

merly vice president and a director of
the Alexander Hamilton Institute, and
former president of the ANA, has
opened offices in the Graybar Bldg.,
New York, as a public relations coun-

He
John W.

taking over the clients of
Darr, public relations counsel, who has just been elected vice
president in charge of public relations
and advertising for Commercial Investment Trust, Inc.
sel.

is

L. (Hal) ROSSEN, for
the past year radio account executive
with the Scholts Adv. Service, Los
Angeles, has been appointed head of
the J. Walter Thompson Co. press bureau in San Francisco, succeeding
Walter B. Martin who has gone over
to the Berkeley
(Cal.) Community
Chest as publicity director.
Arthur
Farlow, account executive, who recently joined the San Francisco offices of the agency, coming from Argentina, has been transferred to St.
Louis as manager of the J. Walter
Thompson Co. offices. Kelsey Denton
succeeds Farlow in San Francisco,
having been transferred from the New

York

offices.

WALLACE ELLIOTT,

XEMO,

Tijuana, Mex., has opened a
Los Angeles sales office in the Insurance Exchange Bldg. in charge of
William Riehman, formerly of the
sales staff of KIEV, Glendale, Cal.

ers,

with

has

Randall

Co., St. Paul printresigned to become associated

ers of the

McCord

advertising

No matter what your

whether your

staff is

good deal of money

Transco

form without an outlay of huge

offers in transcribed

proportions.

as

to

station facilities are,

large or small,

it

would cost a

even approximate such a radio

production.
But, through production facilities of Transco, these
programs are available to you at a fraction of the
original cost.

The pooling

of this firm's facilities

from

the brief idea through to the completed transcription
becomes available to every station in the country.

You

couldn't even begin to assemble the complete

staff

of writers, talent and producers that the Holly-

wood

studios of Transco use in their transcription pro-

grams

.

.

.

much

less actually

of outstanding productions.

Yet here

it is all

tion of the price

it

produce the varied

list

'

available to your station at a frac-

would cost you

to

produce

Inc., Minneapolis
marketing organiza-

Co.

and

tion.

EMIL BRISACHER,

president

OFFICE

1509 N. Vine

Street
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OF AMERICA,

LTD.

CHICAGO OFFICE
666 Lake Shore Drive

of

Emil Brisacher & Stafi:, San Francisco
agency, is on his annual trip to Chicago and New York in connection
with the Van Camp Sea Food Co.

He will return Feb. 12.
MRS. ERMA P. PROBTZ,

vice presi-

dent and manager, Gardner Adv. Co.,
St. Louis, was in San Francisco in
January to confer with officials of its
affiliated agency, Botsford, Constantine & Gardner, on radio activities for
the Pet Milk Sales Corn, account.

re-

director of radio
for Lord & Thomas,
Chicagro,
on
Feb. 15 will join
John Blair & Co.,
station representatives, as manager of the Chi-

Mr. Isaac

cago

offices.

Mr.

was formerly commercial
manager of WGN, Chicago, and
before that was in the advertising
Isaac

department of the Chicago Tribune.
The move leaves John Blair, presi-

Its

& Thomas Changes

Chicago Radio Staff

RECOGNIZING

the division of
duties of an agency radio depart-

ment, Lord & Thomas, Chicago,
has named Basil Loughrane as
program director with responsibility for the creation
and production of programs, and M. Lewis
Goodkind manager of radio service, with supervision
of matters
pertaining to facilities, contracts
and publicity.
These appointments, effective at once, follow the
resignation of George F. Isaac as
radio director, who on Feb. 15 becomes head of the Chicago office of
John Blair & Co.

Mr. Loughrane came to Lord

&

Thomas two years asro from NBC.
At present he is in charge of production of The Story of Mary Marlin programs sponsored by Kleenex,
and is acting as guest announcer
on both the Amos 'n' Andy and Al
Pearce programs for Pepsodent.
Mr. Goodkind has been with the
agency since 1928, recently as

Herbert Butterformerly managing director

publicity director.

of the Ft. Wayne civic theatre and
lecturer in speech at Indiana University, will join the radio department of Lord & Thomas, Chicago,
on Feb. 3 as assistant to Mr.

WBN

NEW

Loughrane.

YORK'S METRO-

POLITAN AREA IS A
VARIETY OF NATION.
ALITIES— EACH OF
WHICH IS A BUYING
MARKET IN ITSELF.

MARKS
THE

SPOT
Broadcasting in EIGHT
languages

besides

English

WBJSX ''speaks the language of your prospect!".

WBNX — New York

*

signed Jan. 15 as

field,

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

F.

ISAAC, who

Lord

B. ABBOTT, for many years
one of the officers and principal own-

program such

GEORGE

DONALD

A. BREYER, radio account executive of Sidney Garfinkel
Adv. Agency, San Francisco, is the
NBC Hollyivood Reporter, spon.sored
by the Joseph Magnin Co. Inc. (women's apparel), that city, over NBCKPO, Sundays, 4 to 4:15 p. m. He
has replaced Cliff Engle, NBC announcer, who formerly had the assignment.

•

Isaac Joins Blair

dent, free for his general duties
as head of the organization and
for personal contact with the stations the concern represents.

NBC

NED

couldn't produce a

their plan is to spend most of their
time in Florida, Mr. Free expects to
stop off en route at some of the
southern stations represented by hig
firm, returning to Chicago about the
middle of February.

radio account
of Tomaschke-Elliott Inc.,
Oakland, Cal. agency, and Jack Meakin,
musical conductor, San
Francisco, have collaborated in writing two new songs, I Must Be Crazy
Over You and Flattering.

executive

Los Angeles orchestra
leader, in January joined the Allied
Advertising Agencies, Los Angeles, as
a radio account executive.

You

L. FREE, president of Free
Sleininger Inc., radio station repand Mrs. Free left Chicago Jan. 21 for Miami Beach. While
resentatives,

HERBERT

TED DAHL,

Costs...

JAMES
&

Write For Booklet "Market Coyerage"
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1

u

FOLGER COFFEE

^ADIO ADVERTISERS
|[ASON,

AU & MAGENHEIMER

lONFECTIONERY MFG.

New

Co.,

has

(candy)

ilork

rerun

started a
transcriptions

105 Chandu
thrice
eekly on WHN, New York, dealing
with
Lrect
Earnshaw-Young Inc.,
E

[ollywood transcription firm.

ANTA FE TRAIL SYSTEM,

Wich-

a (bus line), using radio along with
;her media, has named Potts-Turnall Co., Kansas City, as its agency.

BW ENGLAND TELEPHONE

JELEGRAPH

&

Co., Boston, on Feb.
will start a series of 26 100-word

I

inouncements on WMEX, Boston,
aeed by Broadcast Adv. Inc., that
ty.

^EBER BAKING

Co., Los Angeles,
bread), has launched a campaign
trough Seholts Adv. Service in the
irm of 80 one - minute transcripons with
a
"do you remember"

jeme on KFSD,
[HJ, KFWB.

KDB, KFI, KECA,

RI-BRITE

Inc.,

placed

ith

Gardner Adv.

Louis

St.

(wax)

advertising

its

LESSNER

account

Co., St. Louis.

Co., Findlay, O.

laving cream)

&

(Keen

OSTON VARNISH

Everett,

account

IMAHA flour mills

Co.,

with

Oma-

has named Burns-Hall Adv. AgenMilwaukee, to service its account.

PRODUCTS

New

Inc.,

brk (flavoring extracts), has placed
advertising with
Edward Linn
N. Y.

iB

;|ssociates Inc.,

;DHN B.

stetson

Philadel-

Co.,

has named Kenyon & Eckhardt
York, as its agency.

pia,

New

i>c.,

;iNE

PRODUCTS

Corp., Atlanta
[Thomas' meat sauce), is advertising
rough Gottschaldt - Humphrey Co.,

;itlanta.

REEMAN SHOE

Corp.,

has appointed Erwin,
Chicago, as its agency.

1.,

SOTA CHEMICAL

Beloit,

Wasey &

[is.,

'*

Co., Arcadia,

(Cator roach exterminator), is
fvertising through Raymond Powell

jia.

p.,

Memphis.

JCTOGRAPH PRODUCTS

Corp.,

ew York (Acusticon heating pads)
placed its account with Lambert
Feasley Inc., N. Y.

-s
j

RANSCONTINENTAL & WESTEN AIRWAY,
ansport)
i.,

New

WARREN HEALTH COMMUNITIES,

Inc., Chicago (health resort)
has placed its advertising with McJunkin Adv. Co., Chicago. Plans for
a radio campaign in the Chicago area
are now being prepared.

PACKARD

New

York (elecCorp.,
tric razor), is placing advertising, including radio, thru Lambert & Feasley
Inc., New York.
A. J.
Co., Chicago (Sip of
Gold coffee) has placed its account
with Gundlach Adv. Agency, Chicago.

KASPER

NORTH STAR WOOLEN MILL

Co.,

Minneapolis (blankets) is advertising
through Tracy - Locke - Dawson Inc.,
New York.

WAGNER ELECTRIC

Corp.,

St.

Louis (motors, etc.) has transferred
its account to Arthur R. Mogge Inc.,

BATTLE CREEK FOOD

Co., Battle
Mich., has
named John L.
Wierengo, that city, to service its account.

Creek,

Kansas City (air
has named Wm. Esty &

York,

to

Richfield

service

its

Tint.

ac-

KWKC

Auction Sale of
Is Deferred for 30 Days
A 30 DAY postponement of the
sale

of

KWKC,

Kansas

City,

at

auction to satisfy delinquent Federal taxes, has been arranged pending an appeal of the case to the
U. S. Board of Tax Appeals. The
station
posted a bond of approximately $32,000, or double the
amount of delinquencies, to procure the stay. The station was
scheduled to go under the hammer
on Jan. 22 because of alleged income tax delinquencies due from

Wilson Duncan, station licensee
from 1928 to 1932. The station
operates on 1370 kc, specified
hours, with 100 watts.
Also having a bearing on the

KWKC case was the report of FCC
Examiner Hyde on Jan. 28 on an
application for the KWKC faciliRecommending

denial of the
application of iMid-Central Broadcasting Co., of Kansas City, Mr.
Hyde, however, did not make a
finding on the renewal application
instead recomof KWKC, but
mended that it be set down for further hearing "to determine whether
the licensee has attempted or is attempting to transfer his license or
the rights thereunder to another
party or parties without the consent of the Commission."
ties.

on 17 Stations

RICHFIELD OIL

S,,

M. D.

CONSULTANT

Drugs

— Medicine — Cosmetics — Foods

Label and Formula Requirements

RADIO ADVERTISING CONTINUITY
Consultant to drug and food manufacturers and
advertisers for the past eight years on labels, advertising, formulas and technical control of drugs,
medicines and foods subject to

REQUIREMENTS OF FEDERAL AND STATE LAWS
Shoreham Building

Washington, D. C.
Telephone District 1169

inehruary 1,

1936
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If

MESSAGE
where

New

York,

it

will

be

received by
listeners wi.h

Feb. 3, again postponing the
return of Time's weekly half-hour
programs. Batten, Barton, Durof

Inc.,

for

YOUR SALES

and Time Inc., New York, aga.n
have renewed the five weekly
March of Time series for the week

Osborn

are

medium

Time Marches On
REMINGTON RAND Inc., Buffalo,

&

you

searching for a

York, placed the account.

BUYING

POWER
— then

is

the agency.

A PHILOSOPHICAL

discussion of
the trends of democracy appears in
The Forum for February under
the title "Follow the Leader,"
written by Henry Adams Bellows,
former CBS vice president.

'>&ui'Stationis

CAROL IRWIN,

formerly radio diPedlar & Ryan, New
York, has been appointed chief of
rector

of

radio continuity of Lennen
chell,

New

&

Mit-

'•^GreensboraM

York.

JDIAL
1010

WHN
W

Hitch Your 1936

N E

Sales

YORK

Wagon

to the Station of Stars
Advertisers who wish to increase 1936 sales in
the Greater New York market during the

months ahead are invited to take
advantage of
... the Station of Stars.
An unequalled background of showmanship
successfully
compels
the
attention of the
world's largest single market to your product
profitable

WHN

METRO-GOLDWYN
MAYER

Formerly Chief Drug Control U. S. Department of Agriculture and for many years engaged in the enforcement
of the Federal Food and Drugs Act.

New York

WCSH, WNAC, WEAN, WMAS,
WDRC, WICC, WGY, WFBL,
WHAM, WBEN, WOR, WGBI,
WHP, WCAU, WESG, WMFF,
WNBF. Fletcher & Ellis Inc., New

nCTUKBS

GEORGE W, HOOVER, M.

Co. of

products) will return to the
air March 2, with a WBS quarterhour transcription series featurinq;
the Air Adventures of Jimmie Allen.
The discs will be broadcast
thrice weekly over 17 Eastern stations. The series will be on the air
four months, sign off for the summer and return in the fall. With
the start of the disc series Paramount Pictures is scheduled to release the film Sky Parade, based on
the adventures of Jimmie Allen.
Stations in the campaign are
(oil

stine

Co.,

has placed its
ledmond Co., Boston.

Jiass.,

jflCHEL

Vera
handles the account.
Oldham, cowriter of Chandu, writes
the serial under the caption of Drums.
agency,

advertising through

is

Corp.,
Pittsfield,
.ass., has transferred its account to
ecil, Warwick «& Cecil Inc., N. Y.

T,

in the lead role.
Co., Hollywood

Dall Inc., Chicago.

ATON PAPER

]»,

Farnum, picture star,
Raymond R. Morgan

Chicago.

as

enson

Co., San Franon Jan. 14 .started a program
weekly from KHJ, Los Angeles, to the
Don Lee-CBS network with William
cisco,

... a service that builds audiences for you
with the triple entertainment success of
Metro - Goldwyn - Mayer Pictures and Loew's
world-wide circuit of theatres.

WHN,

WHN's

rapid

rise to leadership in local popua logical outcome of our sincere understanding of the types of programs that build
large audiences and keep them coming back
again and again. It is yours to command in
developing the rich New York market ... a
skilled production staff with first call on unequalled talent sources . . .
Artists'

larity

is

WHN

Bureau,
studios

William

Morris Agency, M-G-M

and Loew's Theatres.

WHN

LOEW'S STATE THEATRE BUILDING
Broadway and 45th Street
New York City
1010 KILOCYCLES
1000 WATTS
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NAB
lan
SJtalL

of the
ances.

A

hot

in

it

stuff these days...

WMEX

and

full

to

BOSTON'S
lion

Italian

Our

four

Italian

providing

is

GREATER
population.
-

News

est

audience

all

Periods

the

lat-

developments in the

5%

straight

the

sustaining

plus

fee.

A breach developed on the
CAP extension with KFWB,

Ethiopian campaign.

Open

un-

is

it

Moreover, it was reported by John
Shepard 3d, president of the
Yankee Network, had not signed,
but instead intended to pay ASCAP
royalties based on a newspaperform of contract rather than on

minute

daily assure this responsive

of stations,

corded the privilege of signing the
preferential newspaper contracts
which they had spurned heretofore.

quarter mil-

15

number

derstood, have not yet accepted renewal of their ASCAP contracts
under the ultimatum delivered by
ASCAP on Jan. 10. Among them
were a group of newspaper stations which presumably has assurances that they would be ac-

A/.
It's

{Continued from page 9)
music performnounced Jan. 28 that the station's
license had been renewed for the

for

costs

ASLos

Angeles, owned by Warner Bros.
Gerald King, manager of the station, informed ASCAP he would
accept the five-year extension but
felt it involved duress because of
the manner in which the extensions

to limited

number of
participating

sponsors.

were
plied

offered.
it did

To

this

NOT

ASCAP

wish

KFWB

reto

the contract under any
feeling "of duress or coercion" and
that it did not regard the station
as a "desirable licensee". The station then was informed that any
infringements would be prosecuted.

accept

The Spot

for Spots

BO

S

other

hand,

Mr. King, on the
was offered
contended that
a five-year extension along with all
other stations, and expected it to

KFWB

T O N

be delivered.
Jan. 15 has

ASCAP

The

station

since

continued to play
music. Mr. Mills an-

Agencies! Stations! Sponsors!
these sensational new Mcintosh
electrically transcribed programs?
REPORTER OF ODD FACTS Five minute dramatizations of strange and un-

Have you heard

usual facts.

Authentic adventures

JUNGLE TRAILS

pigmies, cannibals
and denizens of the jungle. Sensational.

with

HOLD THE PRESS

!

Romance, thrills, excitement in a newspaper at-

!

mosphere.

ADVENTURE BOUND

Juvenile adventures on
the High Seas. Whole-

some, exciting story.

ROGUES GALLERY

True crime

dramatiza-

from police files.
Authentic, thrilling halftions

Wide Tonal Range

.

.

hour program.
High Fidelity Recording

WRITE OR WIRE FOR SAMPLES ON DEPOSIT
ARRANGEMENT

XiSOCM/irr Wr%
261^ W. 7TH

ST.

• LOS ANGELES

,

CALI

F

Tin Pan Alley, staggered by
the developments in the music
situation, was rife with reports
that ASCAP might be forced into
despite the five-year
contract renewals it procured from
all its music publisher members
except the Warner houses at the
end of the year. E. C. Mills,
ASCAP general manager, on Jan.
24 denied a report that five houses
had already withdrawn from the
Society.
Despite this, there was
much speculation over what a
number of important publishing
houses would do about ASCAP.
These included Robbins, Berlin,
dissolution,

Jack Mills, G. Schirmer, Leo Fiest,
Marks, and Fischer, which among
them last year controlled about
40% of the ASCAP performances
over radio. Warner performances
last year amounted to about 19%
although they controlled between
25 and

40%

of the total

ASCAP

catalog.

Whether there should be an
eventual turn toward "per piece"
or "measured service" as the method of paying for music performing
rates, as against the current
ASCAP royalty basis, probably
will be the focal point of the NAB
board discussion. The temporary
three-month contracts with Warner held by the 240 independent
stations provide that an agreeable
per piece method shall be enforced
upon termination of these contracts.
Catalogs of Warner music are promised by Feb. 1.
The networks have been unalterably opposed to "per piece" as unworkable and probably much more

.

get

a

ju:-!

amout of revenue.
A new crisis, of course, will develop March 31 when the tempor
ary Warner contracts terminate
There

is no assurance that the pe,
piece basis stipulated in the temporary contracts will be workc
out by that time.
In such ar
event it is possible that extension
of the temporary contracts will b'
negotiated.

The initial copyright litigatior
was not the Warner actions, bui
a suit against Warner by WYNC
New York, operated by the citj
government. Filed Jan. 14, the
city asked for a declaratory judg
ment against Harms Inc., a War
ner house, so the station might be
freed of possible copyright difficul

The suit was filed in the U. S
District Court for the Southerr
District of New York, as were th'
dozen Warner suits against th'
networks and stations. Strangel;
enough, it is this same cour
that is trying the anti-trust sui
brought by the Department o
Justice against ASCAP.
ties.

^

WNYC
THE WNYC

Sues Warner
suit

;

brought fron^

Mr. Starr a protest to Mayor La'
Guardia. In a letter made publi
Jan. 22 he said that Warner wouh
license
for its music L
such an application is made. H<;
brought out that it is the polio:
of Warner not to charge any fee
for performance of its music ove'
stations operated by municipal, re
ligious, educational

and charitabl

organizations which do not sel
time. The "good offices" of th
Mayor were requested to brin
about an amicable adjustment.
It was Jan. 17 that Wamenfc

costly to the industry as a whole.

Likewise they have been opposed

imum

to the proposition of passing the
copyright costs along to the advertiser, which Mr. Baldwin and
his "advisory committee" group
propose as an ultimate solution.

There was some hint of a poschange in the attitude on the

sible

part of the networks. At NBC,
for example, it is known that
Lenox R. Lohr, new president, personally has become identified with
the copyright problem. Consideration is being given to possible
working out of per piece as the
culmination of a "five-year plan",
to begin when current ASCAP
contracts expire in 1941 provided

—

ASCAP then.
Why Publishers?
ON ONE major point, networks

there

is

an

and independents are in thorough
agreement: That the publisher is
an unnecessary factor in the copyright situation who is procuring
his tribute amounting to approximately half of the total royalty
revenue without contributing to
the availability of music. In other
words, it is felt that the publisher

WTAR
NORFOLK. VIRGINIA
NBC

Nalional-Rcpresenlalives— Edward Pelry & Co^

-

WNYC

through its counsel, Wattenburg i
Wattenburg, of New York, brougb
the initial batch of alleged in
fringement suits, seeking the max

has been outmoded and is no
longer needed yet is forcing payment of double revenues that the
composer and writer, who do the

INC.

.

5-year term.

may

work,

creative

Calls Copyright Parley

penalty of $5,000 instead o
innocent infringement dam
ages of $250 per number. Remic
sued NBC for allegedly perfornr.
ing Put on Your Old Gray Bonnet
on Jan. 1, 1936, the very first da
of the separation of the Warne
houses from ASCAP. Harms Inc
sued CBS for purported use
I Get a Kick Out of You.
A third suit and perhaps th
most comprehensive was filed b
M. Witmark & Sons, against
Schenley Products Inc., sponsor c
the program, and William F
Rankin, New York agency fc
alleged use of I Like Mountar
Mtbsic.
A similar suit, involvin,
sustaining use of the same nun
ber was filed by Witmark again

the

—

—

WHJ

WMCA.
following week Witmar
Ne
a suit against
York, alleging an infringement o
Jan. 4 by performance of Lullab
of Broadway and Remick filed su
against the same station for pu.,
ported rendition of Canadian Ct
pers on the following day. WIl
Philadelphia, was sued by Remic
for alleged performance of Can(
dian Capers on Jan. 1.
Three additional suits again;
NBC were filed Jan. 23. Thes
included a suit by Harms allegin
I (A
performance of Where
I in Heaven) on Jan. 1; by Remic:
alleging performance of Memorii.
on Jan. 2, and by Whitmark, allei
ing performance of Painting th
Clouds With Sunshine on Jan. 1,
A second suit making an advei

The

WNEW,

filed

Am

(Continued on page 60)
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STUDIO NOTES

MODERX
Oakland,
tion

in

Cal.,

the

in

464 19th

St.,

KROW,

every detail,
dedicated its

new

sta-

Wouldn't Go 'Round

Radio Center building,
on Jan. 12. Utilizing

previous mail

6,000 square feet of space for studios
and executive oihces,
has
taken the entire second tloor of the
building.
Modernistic
design predominates with the latest indirect
lighting in the three studios, sales and
executive offices.
All equipment was
especially designed by C. B. (.Bud)
Downey,
radio engineer, assisted by Ted Binder,
chief studio
technician, and built by the Remler
Co. Ltd., San Francisco.
It includes
high-fidelity speakers, amplifier and
speech input equipment.
highfidelity turntables and Western Elec-

count by a quarter of a million letrers. in 1935 WLS. Chicago, received
a total of 1.300,312 letters an averHiage of 25,000 a week. Of this total
came from metropolitan Chii,; 302,939
671.856 from the state of II[p cago.
.-^linois. 226.023 from Wisconsin. 163,.,,892 from Indiana, 96,324 from Michigan. 21,710 from Iowa, and the remainder from every other state and
from 13 foreign countries.

microphones have been installed.

radio group on recent Chesapeake

feature of the new station is its
electric kitchen studio which is
supervised by Arlien Betty Colon,
formerly in charge of the home economics department of
Cleveland.
Station is headed by H. P.
Drey, president and general manager
of the Educational Broadcasting Corp.,
of Oakland, which owns and operates
Scott Weakley is production

Bay fishing voyage, during which
they caught 23 non-edible toadfish,
and nothing more except a four-

WHK,

Cleveland,

made

has

drastic

its day rates, reducing them
from 20 to 25% of the night rate.
Special inducements are made to three
and six times a Tveek buyers.

cuts in

WGAE,

Cleveland, has partially
solved its copyright situation through
acquisition of 100 original manuscripts
Charles

of

Rychlik,

composer,

local

and some 40 popular numbers composed by Al Cameron, also of CleveIj'iland.
-

its

highest

—

"'•

7.'.

hWBT,

Charlotte, X. C. has just is,j.sued a promotion booklet for agen"cies and advertisers which contains
detailed information on its coverage,
marketing area and service to clients,
along with its rate card.
om
_

Transmitter and control room are lofated between the two studios and
2:- The walls are sound treated.

!!'BLIZZARDS at Wheeling, W. Va.,
j" made it necessary for engineers to live
'*in the transmitter building, roads beting blocked for miles around.

.WITH

the addition of a new studio
Omaha, is originating promajor radio stations
-:'of its area.
At one time or another
each week day, KOIL feeds these staQitions a program. Furnishing talent
;iand facilities. KOIL originates a progtliEram for the Omar Baking Co. which
Vjis sent to
Omaha. The sponj'^^^sor
also carries time on two of the
:Tl"three stations comprising the Central
Broadcasting Co.
KOIL.
.;

j.rjKOIL,

."'^grams for all the

WOW,

—

^States
^!^'KFAB

and

KFOR.

WAAW,

Gustation.

Another

carries

the

mPolice Court broadcast, which

local

Omaha
origi-

KOIL.

^rraates at

'^^FIXAL arrangements have been made
^^wr the formal opening of the new St.
biXorbert College station, WTAQ, to be
iaeld Feb. 9 at Green Bay. AVTAQ
las recently been purchased and moved
rvj{:o

Green Bay from Eau

Claire, Wis..

programs, as well as those of

;[irind its

imvWHBY
^|':er's

emanate from the
studios in Green Bay.
will

lat-

A RESULT of the success radio
,'=3layed in his recent maorality cam.jaign, through WLLH, Lowell,"^ Mass.,

f AS
.;

_;.':»Iayor

Dewey

G. Archambault, on the

of his recent inauguration, stated
^_hat he will have
microphones
i-:^"nstalled in his olEce to air his chats
o the citizens of Lowell, according to
'•'.ve

WLLH

^L.nnouncement by Bob Donahue, manyj|,Lger,

WLLH.

of

N'ANCY OSGOOD, one of the first
Jvomen announcers in the country, has
^^.oined the
Studio Players. De^;'Toit, and has been taking auditions
;;or commercial sponsorship in a pro-Tam specially written around herself.
iHf She is formerly of Philadelphia and
jhe Yankee X'etwork.
Her husband,
v^J^ichard Osgood, is continuitv writer

WXYZ

_

"

It

WHK,

KROW.

KROW

manager.

also
maintains
studios in the Bellevue hotel building,
San Francisco.

_

j^iWEED, Rocky Mount, N. C, has
moved into its new building in EngleI'ijwood,
just
outside Rocky
Mount.

h

tric

A

WXYZ.

^SfVSPR

EQUIPMENT
WHAM,

Rochester, recently presented
two 25 kilowatt transmitting tubes
and four high voltage rectifier tubes
to the University of Rochester for use
in the new 100,000 watt Cyclotron or
"atom-buster", which is being as-

sembled in the Bausch & Lomb Bldg..
on the River Campus. The Cyclotron,
which is being built to study the effect of bombarding atoms with high
velocity atomic projectiles, is to bo
the second largest in the world.

RCA MFG.

Co., Camden, has issued a
bulletin describing its 41-B pre-amplifier,
a two-stage fixed-gain amplifier
designed to work from a 2.50-ohm
microphone circuit and into a 250-

ohm

or 500-ohm line.

WDAE,

Tampa. Fla., is on
new 239-foot Truscon

the air
vertical
radiator.
Rising from a 17-foot triangular base, the tower tapers to a
foot at the top.
has just issued a promotion booklet covering its
service area.

with

its

WDAE

RADIO RELEASE

Hollywood
February will reLtd.,

recording studios, in
lease its transcription recording equipment on a lease basis to radio stations.

Equipment was developed by W. O.
Watson, chief engineer.

WHDH,

LUCKLESS GRINS — Snapshot

KTRH,

Houston outlet for the sysinstalled and began use this
month of complete new equipment, including a 375-foot vertical radiator
tallest in the Southwest. Tests at both
stations are said to show greatly improved quality in transmission, and a
greatly increased lield strength. Further tests will be made at
upon
completion of its ground system.
tem,

was discovered that
of

inch trout which won the pool for
Robert Coe, KSD engineer. In the
group, left to right, are Paul M.
Segal, Washington attorney; Ted
Smith, New York representative of

all

the

wind instruments were frozen.
The temperature stood
at 27 degrees below zero. It
to skip The Mu-

was decided

Goes 'Round and 'Round

sic

when Johnny Davis

couldn't
get the middle valve down
for his solo part.

RCA Victor, and Harold Hough,
the "Hired Hand" of WBAP, Fort
Worth. Recumbent in rear is a
glimpse of I. R. Baker, RCA Victor
equipment sales chief; the
others on the expedition were back
of camera.

with

WMT.

Eliminate surfare noise by using needles
made to fit the requirements.

Cedar Rapids

-

Waterloo.

la.,

recently completed tests on a new directional antenna system to be put in
operation shortly. Two InternationalStacy 412-foot vertical radiators, located on the
120-acre tract
northeast of Marion, la., comprise the
system.
has recently installed
a General Radio Co. transmission
monitoring assembly, which enables
the engineers to make complete tests
on the studio and transmission equip-

WMT

WMT

NEEDLES
Your

transcriptions

the

best

are

at

their

best

needles.

Steel Cutting Needles for Acetate.
Playback Needles for all Transcriptions.

Mfg. by

W. H. BAGSHAW CO
Lowell, Mass.
Dist.

by

H W
ACTON CO.
370

ment.

KTAT,

100%

SHADOWGRAPHED

7th Ave.

Fort Worth, has placed

its

vertical radiator in service, being the
second SBS station to adopt this type
of antennae since the first of the vear.

New York
City

Quote From Ross Federal
Research Corporation
^*Of the 16,495 completed telephone calls which
were made daily between 7:00 a. m. and 11:00
p. m. for the week (ending Dec. 16, 1935), the
listeners to radio stations in Pittsburgh were divided as follows

KQV
All Others

Did Not Know
Refused Answer

33.76%
27.70%
18.55%
5.23%
4.59%
8.66%

1.51%"

KTAT

P. B.

CORKUM

Co., Wellesley. Mass..

WHDH,

has been contracted by
Hotel
Touraine, Boston, to redecorate its
studios

and

offices

and corridors,

in

futuristic pattern.

the call assigned to ConValley Broadcasting Co.
'"or its new 500 watt limited time
iVtation on 1140 kc. at Springfield,
is

'^-lecticut

WXOX,

Knoxville,
has
installed
S3,000 worth of high fidelity
input equipment and a new client auditioning system.
Studios in the Andrew Johnson Hotel are being remodeled.

RCA

WHO
CLEARED-CHANNEL — 5Q,000
(^y^ehruary I,

a vaudeville engagement
also make their Ford
broadcasts. Arriving in Minneapolis six hours late due
to the severe weather and
hurrying to the theatre it

WJAS

is

22,

fill

Hotel Touraine headquarters and
studios and offices.

wave Jan.

and

WCAE
KDKA

its

cold

the

in

Boston, is installing Western
Electric "eight-ball" microphones for
studio and pickup facilities.
The station has taken a new lease on its
rebuilding

connec-

in

missed their train to Minneapolis where they were to

KROW

model

train

Chicago the Fred
Waring orchestra got caught
tions

KROW

RCA

PASSING

MAKING

IN

1936

•

WATTS — FULL-TIME

BROADCASTING

PITTSBURGH

•

BASIC

NBC RED NETWORK

National Representative

HEARST RADIO

NEW YORK
CHICAGO
SAN FRANCISCO
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FCC

Freeman Case Continued
FURTHER hearing before FedJudge John C. Knox ef the
United States Southern District
Court in the case of Charles Henry
Freeman v. NBC and Cecil, Warwick & Cecil Inc., New York
agency, has been set for March 3.
At a hearing Jan. 21, Judge Knox
did not cite Mr. Freeman for contempt of court for granting an
interview to a reporter from the
New York Sun but made it plain
to Mr. Freeman, that the temporarey injunction that had been
granted NBC and the agency
makes it unlawful for him to grant
such interviews. The contempt of
court action was brought up at the
eral

request of Cecil,

Warwick &

Cecil.

QUARTZ

* Low
"A"

temperature

coeflBcient

cut

* For the broadcast band
* Do not exceed 4 cycles
tite

genuine isolanadjustable air-gap holder
in

ONLY $3S.OO
Request Circular 52
for Complete Data

AMERICAN PIEZO
SUPPLY COMPANY
Since 1929
Sta. P.O. Box 6026

Sunny Slope

KANSAS

CITY, MO.

wholesale complaints from licensees
against this Rule as thus interpreted on the ground that the listening
public objects to the constant and repeated announcements that programs
being transmitted are "transcriptions"
Licensees urge that
or "recordings"
the Rule be revised so as to permit
the broadcast of one minute or less
announcements by mechanical reproductions without any mention whatsoever of the fact, and that public
interest will be served by changing
*
the rule to permit the same. * *
It appears from this record without
contradiction that mechanical reproductions are a necessary established
service and of value to the programs
of a broadcast station. It also appears
that for economic reasons the smaller
stations find it necessary to use tran-

—

per

1000 kc per °C

* Mounted

as its prayer is
order herein."
The order concluded that some
regulation of transcriptions is necessary to protect the listening
public from deception and the artists and producers from "unreasonable injury". At the same time,
it
held, the "economic situation
from the stations' standpoint
(which involves the furnishing of
a free service to the public) must
be recognized." Fm-ther, it held
that in all cases save a few the use
of mechanical reproductions of any
duration should be announced in
accordance with the standards
which were adopted.
Apropos the former rule, the
FCC stated in its decision:

The Commission has received

CRYSTALS

Ivory Cream on Yankee

Revises Transcription Rule
(Continued from page 7)
tinuous use of
consistent with the

scription service

and phonograph

rec-

ords because live talent is not always
available to them, and in many cases
where live talent is available the con-

Blackman Adv.

quite costly. Under
the existing rule, the use of mechanit is

widespread, and
has existed for some length of time
a modification so as to require less
frequent announcements would not
necessarily increase the use of mechanical reproductions.
In clarifying or modifying the rule
it would seem necessary to make a
clear statement of requirements to
reproductions

ical

is

make

possible the conveyance to the
Hstener by the station of such information that the listener will know
the origin of the program, will not
be deceived and at the same time not
tired by too frequent announcements.
It is believed that the rule herein
announced will accomplish such purposes.
There is no doubt but that the
listener's interest is enhanced by the
knowledge that the artist is performing simultaneously with the reception
in the home. Likewise it is most important to guarantee the continuance
of such appearances both from the
standpoint of the public and from the
viewpoint of continuing the gainful
employment of the artists who have
contributed so much to the art of
broadcasting. Indeed radio broadcasting would lose much of its appeal to
the public if the rendition of live talent programs is in any way curbed.
resolution was presented from
the National Association of Broadcasters, in which it is alleged that the
use of the transcription method of

A

broadcasting programs is generally accepted by the stations and listeners
and has become an important economic factor in the operation of
broadcasting stations
that the existing requirements of the rule result
;

in I0.SS of income to stations
that
the broadcasting industry would be
greatly benefited by the removal of
existing restrictions.
The National
-^.ssociation of Broadcasters urges the
Commission to alter the existing regu;

lations.

"Curious Footprints"

ONE

of the most unusual promotion books ever issued by a radio
network, graphically and effectively
setting forth the success of the
Julian & Kokenge Co.'s Footsaver
account by using the footstep motif with a minimum of word copy,

was published

in January by CBS
under the title The Case of the
Curious Footprints. It points out
that the Footsaver shoe sales increase in less than four months
more than doubled in the territories where CBS was used, an
excellent example of how a high
class style product was sold by a
low-cost radio program. Since the
book was published, the companv
has more than doubled its network

for

its

Sunday afternoon 15-minute

program.

£ia Rich
"Pefioit Maiket!
Combining the drawing power of N. B. C. Blue Network
Programs with its own magnetic appeal as Detroit's favorite

—

WXYZ delivers the bristling, active Detroit
radio station
market over to its advertisers virtually on a silver platter.
The flow of Detroit's tremendous purchasing power can be
turned your way through the channels of station WXYZ.

—

wsoc
Transradio News
WSOC's

24

-

hour Teletype

Service makes it possible for
us to offer wide - awake advertisers
a truly valuable
news program. Choice spots
already established, with
enough steady listeners to
make your sponsorship of

300

MADISON THEATER BUILDING ... DETROIT

G. RambEAU Co.. Represenlotives, Home Office: Tribune Tower, Chicago
Weslem OiKce: Rues Building. San Francisco
Eastern Ollice: 507 Chanin Bldg.. New York

WM.
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Billings

PROCTOR & GAMBLE

Co., Cincinnati (Ivory shaving cream) on
^
Jan. 13 began participation an-

nouncements on Yankee Network
and WDRC, twice weekly on Monday. On Jan. 20, WENR was added'
with weather reports once a day.
Blackman Adv. Inc., New York, is
the agency.

NBC and CBS billings in 1935
by Blackman (figures in round
numbers and based on the one-time
rate) follows: Ivory soap, $575,000; Chipso, $92,000; Crisco, $340,000; Lehn & Fink (Hind's Honey
& Almond Cream), $70,000. The
first three products are Proctor &
Gamble item and were on the NBCnetwork. The Hinds ac-

WEAF

count was on

CBS, CBS giving

$67,293 as the total.

Foothills Net Changes

STAFF

changes at the three stathe Province of Alberta
that comprise the Foothills Network were announced Jan. 23, vvdth;
Percy H. Gayner, manager of
tions

in

CJCA, Edmonton, leaving for To
ronto to act as Eastern represent
ative.
Succeeding him will be
Frank H. Alphicke, now manager
of CFAC, Calgary.
Guy C. Her
manager

commercial

bert,

CFAC, becomes

its

o

f,

manager, with

M. V. Chestnut as assistant man
ager.
Mr. Gayner entered radic
at CJOC, Lethbridge, the third^
station in the hookup, going over"
to Edmonton about a year ago.

Havana Station Group
NINE

of the leading

Havana,

Cuba,

stations

ir

have banded

to

to form La Corporatior
Cubana de Radio in an effort tc

gether

stabilize rates, representation, etc

as a result of the December con
ferenees with the station head:
held by Clarence H. Venner Jr.
president of
Conquest Alliance

New

Co.,

York, and Rene Cani

zares, in charge of Conquest's Ha"!

vana

Adolfo Gil, operating
president of the nev
corporation, and Joaquin G. Este
fani, CMBY, treasurer. The othe
stations in the group are CMCF
office.

CMW,

is

CMQ, CMX, CMCD, CMBC, COCI
and COCH.

New Shoe Campaign
VOGEL-PATTON SHOE Co., NeeT
Wis. (Foot Friend Shoes)
launch a national spot cam
paign the middle of February, us;
ing local talent programs on 1

nah.
will

major stations from coast to coasi
Exact program plans are still un
settled. Agency: Presba, Fellers (
Presba

Inc.,

Chicago.

JACK BENNY

and troupe wi

leave Hollywood and return to th
NBC Radio City Studios in Ne
York for their Sunday night broac
casts sometime in February. Th
jester's stay in the East will prol
ably be for 12 or 15 weeks aftt

which he is expected
Hollywood.

to

go back

t

WSOC TRANSRADIO
NEWS

a real buy!

Wire or write for prices

KUNSKY-TRENDLE BROADCASTING CORPORATION

;

;

to

THE SOBY YARDSTICK
OF AUDIENCE VALUE

WSOC

Impartial and comparable data about
the size and location of the audience

Charlotte, N. C.

BENJAMIN SOBY AND ASSOCIATES

programs and stations.
Write for information and prices.

of radio

1023 Wallace Ave.
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Jam

tADIO COMMITTEE
ON LIMITED BASIS
TWO-YEAR

extension on a curbasis of the National Com-

,iled

ittee
on Education by Radio,
Jhich in the past has been miilt-

opposed to commercial radio,
been authorized by the Payne

itly

•

IS

which

land,

'

endowed

originally

organization three years ago.
limited endowment of $15,000
Jas authorized at a meeting of the
*oup held in Washington Jan. 20.
Coincident with the extension, it
announced that S. Howard
'•'vans, formerly of the Ventura
,ral.) Free-Press, one of the earli;

,t
critics of commercial radio,
-;-ould serve part-time in the caof director.
He succeeds
f a city
r. Tracy F. Tyler, who left the
;

secretaryship

:ecutive

^

last

Oc-

upon receiving an appoint-

ber
ent

^

for special radio research
ork with the General Education
oard, a Rockefeller foundation.
jThe Committee has closed its

bureau in Washington and
_^badquarters on Jan.
31
were
.fjiansferred to 1
Madison Ave.,
"lew York. Miss Virginia Shef; 3ld, for two years Dr. Tyler's asstant. has been transferred to the
^i;(rvice

;.'

r ew York

office.
It will continue
^^ablication of its Bulletin.

The Committee now

^7.

is

headed by

^ly. A. G. Crane, president of Uni,';rsity of Wyoming, who succeeded
>y Elmer Morgan, of the National
i.;

ducation Association as chairman
year.

st

"V^an H.

J.

The vice chairman is
Umberger, of Kansas

^rtate College.

-

IBambeau Appointments
C. RAMBEAU, former branch

-i!

tolc|.

of the Vacuum Oil Co.
fed for the last few years engaged
advertising and merchandising

iojilanager

ttt'i.

has been placed in charge
M' the San Francisco office of Wiltji'lork,

Ji'

am

Rambeau Co. in the Russ
He spent latter January in

G.

nijjdg.

ii.jhicago attending a convention and
York to contact
HiiHen went to

New

iiiji'OR

and various agencies before

siting other stations represented

must

be-

some

fire".

Rep. Connery took the floor
again Jan. 17 in support of his
resolution. He challenged some of
the answers of Chairman Prall to
the Wigglesworth questionnaire,
asserting it was another example
of the "deceit" practiced by the
FCC. Reiterating his demand for
an investigation, he said Congress
should "look into why the National
Broadcasting Co. must be whitewashed for broadcasting obscene
matter while small stations are
penalized for minor infractions."

number of petitions from local
Knights of Columbus chapters asking favorable action on plans for
assignment of 50% of broadcasting
facilities

for non-profit

being

pushed,

however,

Magazine Buying Spots
OUSEHOLD MAGAZINE, To'.ka,

Kans.,

is

sponsoring a spot

require stations to
aside regular periods for uncensored discussion of social, political

and economic problems, and

for educational programs, on a
non-profit basis.
Then, it would
compel stations to keep accurate
records, and at the same time free
them from legal responsibility for
remarks made on these "uncen-

'.

times

weekly

WWL,

TYPEWRITTEN
COMMUNICATION
for the Broadcasting

Industry
SA'VING minutes has

made

Bell

System Tele-

typewriter Service almost indispensable to
broadcasting.

The principal networks and more

than 200 other stations use

Any number

it

regularly.

of teletypewriters, any distance

apart, can be conitected. Pressing a

key on one

machine simultaneously prints the same characon all other machines. Questions can be
asked and answered on the same connection.
ter

Identical, typewritten records of every conversaa

national chess
tournament conducted by 20 NBC
engineers via telephone, short wave
radio and telegraph were announced Jan. 28 as follows: Edgar
P. Kamf, first prize, carved chess
set;
Fernando Rojas, second:
Archie Cooper, third; Ferdinand
Wankel, fourth.
of

in the Midwest to build
culation. Quarter-hour programs,
ang local talent, are presented

SM,

that

set

mpaign

ree

is

which would

WINNERS

the sales staff of Delineator, as
k addition to his New York staff.

organiza-

were offered during the last
fortnight
and referred to the
House Interstate & Foreign Commerce Committee.
The explosions on Capitol Hill
resurrected bills sponsored by the
American Civil Liberties Union,
and introduced last session by Rep.
Scott (D Cal.)
Pouncing on the
opportunity to advance them again
Roger N. Baldwin, director of the
Union, said the three measures
"would solve the present bitter
censorship problem between the
networks and the Republican National Committee."
One measure would set up a
Broadcast Research Commission
rather illusory in scope. The bill

TWO-WAY

tions

appointment of Robert
Buckley, for the last two years

I

FAST,

A

sored" programs.

Q[i3unced the

^«ff1

ing certain conditions allegedly
prevailing in broadcasting administration.
He then expressed his
support of the Connery resolution,
asserting that "there is so much
smoke that it is not surprising that
many are led to believe that there

Rambeau company. William
Rambeau on Jan. 29 also an-

the

CX'.

in Congress

{Continued from page 18)

tion

— and

produced

By

as

many

copies as necessary

— are

at all points.

saving errors and misunderstandings, as

well as minutes, this flexible,

modern com-

munication service in most cases

more than pays for itself. Ask your
Company about it.

local Bell

WLS,

over

WWVA,

WHO,

MMJ, KFEQ, KMA, and KFBI,
ad a five - minute program three
Ttmes a week over WJR. The proCq"ams are placed through Presba,
S: Ipllers & Presba Inc., Chicago.

m

els
^^^•eLS

Supplements Spots
&

Co.,

Philadelphia

(Fels

aptha soap) will add a two-staon hook-up of WABC and
I
Feb. 18, 11-11:15 a. m. Tues•lys and Thursdays.
Talent con-

WCAU

This
•5ts of The Rhythm Boys.
.^twork series is in addibion to the
^amerous spot programs which the
onsor is using. Program conacted for 39 weeks. Young &
,lt|iubicam Inc., New York, is the
:ency.

February 1,

1936

*
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Copyright Parley
(Continued from page 56)
tiser party to the alleged infringement was filed Jan. 19 by Remick
against
and Sally's Studio, a fur shop in New York. The
alleged infringement was performance of Avalon.
A new batch of suits was filed
Jan. 27. Remick filed against
for using My Isle of Golden Dreams
on Jan. 6; Harms sued CBS for
using Chansonette on Jan. 8; Witmark sued NBC for using Blue
Nights on Jan. 2, and Remick sued
NBC for using Congratulate Me on

WAVE
(an

WMCA

NBC station)

BLANKETS
THE

WOR

same date.
Under court procedure each defendant has 20 days in which to
answer the complaints filed by the
Warner houses. It is presumed
the

that

ASCAP,

because

of its reright to
license many compositions in the
Warner repertory due to contracts

peated

" Yive

^ho can't. •
in or near
000 people
"each them with
Louisville, y«^^*"rt possible price
.

•

claims

of

the

with composers, will become a
party to the litigation as an intervenor. In each instance the suits
ask not only for the $5,000 damages but for assessment of court
costs and attorney's fees against
the stations and networks.
The first offer of a possible "per
piece" method of compensation for
radio performance came Jan. 23
in a letter to stations from Oxford
University Press music publications, through their American
agents, Carl Fischer Inc. The catalog is understood to contain a
substantial number of religious
compositions. In a letter to stations signed by Erie von der Goltz
Jr., it was stated "we are prepared
to license the performance of these
works on a per unit basis, at a
charge attractive to and easily ab-

NO SONG PLUGGING

I

WDCyCeasesGivingtheNames

I

'
Of Musical Numbers
RETALIATING against Tin Pan

one thing Dr. George W.
Young, operator of WDGY, Min-

Alley,

is

neapolis, does best. He isn't mentioning the title of songs over his
station anymore, and hasn't since
the Warner split.
The

ASCAP

reason:

"Why

should radio help the pubsell his music, by announcing the titles of the numbers
played? We pay our good money
for the right to play them, so why
should be give the publisher this
lisher

to

At

additional 'break'?

WDGY

we

have eliminated all song pluggin'^.
At no time do we mention the
name of the number being played.
If it is a waltz number we merely
mention that fact
but never the

—

name

or title of the selection."

sorbed by the station."

"We believe", stated the letter,
"that you will agree with us in
that the broadcasting art requires
the creation of a wealth of musical
material. Nothing will tend in that
direction so substantially as the
willingness of stations to pay moderate fees for the use of music for
bi'oadcasting purposes." No rates
were divulged but the letter said
they would be provided upon request, along with the catalog.
Little additional information was
available
concerning Transcontinental Broadcasting System, which
offered stations for delivery during
January 200 recorded selections at
60 cents per number, for the most
part made up of public domain
music. From Los Angeles came
word that the company was incorporated in Delaware in November, 1935, and had not been registered as a California corporation.
A trade report was to the effect
that a group of men in California
had agreed to supply $200,000 capital for the venture, which also
embraced setting up a "wax
chain".

Federal Suit Not Dropped

AGAIN

a

forthright

statement

from the Department of Justice
has no intention of dropping
against ASCAP, pending
in New York, was made in correspondence made public Jan. 18

that
its

it

suit

by E. E.

Hill,

director of

WORC,

Worcester, Mass.

"You may

—

CHESSIE has a new sobriquet ^by
popular request The little kitten who
slept her way into the hearts of millions has been rechristened America's
Sleepheart by her admiring public.
And what a large one it is thousands upon thousands of Chesapeake
.and Ohio passengers, plus countless
other thousands who plan to travel
!

—

THE GEORGE WASHINGTON
The

ticket agent of

«

over George Washington's Railroad
some day. • • • If you belong to the
group, America's Sleepheart
hopes to have the pleasure of seeing
you soon and it goes without saying that once you Sleep like a Kitten in suprsme comfort you will
never want to travel any other way.
You'll find her address below
latter

—

THE SPORTSMAN

.

THE

any railroad can route you on the
ditioned trains in the world.

F. F. V.

finest fleet of genuinely air-conInsist upon it!

casting industry. The broadcasters
as we understand it, however, have
no recourse except through some
.such suit as the Government has
instituted, the discontinuance of
which, at the present time, would

work an extreme hardship upon
the broadcasting industry."
On the legislative front the picture was not so bright as had been
hoped. Chairman Sirovich (D. N.
Y.) of the House Patents Committee, evidently is not making strenuous efforts to expedite consideration of the Duffy Copyright Bill.

The measure, which would strip
of the arbitrary power it

ASCAP

and leave the amount of damages
]

to

the

discretion

of

the

courts

passed the Senate last session. It
has the endorsement of the State
Department and of broadcasters
motion picture exhibitors and ho-

—

the primary sufferers at the
hands of ASCAP.
Mr. Sirovich declared Jan. 23
that he had been unable to do anything about the bill up to that
time because of the pressure of
tels

other legislation. He said there
has been an overwhelming demand
for hearings and for appearances
before the Committee. It will be
impossible, he asserted, to get
around to consideration of a hear
ing until Feb. 15 or Feb. 22. Then
he declared, an orderly schedule of
hearings must be worked out to
allow for witnesses coming from
distant points.

He vigorously asserted that witnesses before his committee would
not be given the "bum's rush" as
they claim they got from the
Senate Committee last session
Moreover, he declared there have
been many protests about provisions in the Duffy Bill which his
committee would be disposed to go
into thoroughly.
A new copyright bill (HR 10632),
apparently conceived in Sin Pair
Alley to replace the Duffy bill, was
introduced in the House Jan. 20 by
Rep. Daley (D.) of Pennsylvania
It would retain the $250 minimum
infringement provision for which

ASCAP

is battling valiantly.
Since passage of the Duffy Bill
by the Senate, ASCAP along with
individual groups in Tin Pan Alley
have been conducting a gigantic
lobby against the measure. Gene
Buck, ASCAP president, has been
in Washington on frequent occa

combat

sions to

it.

rest assured," wrote

Assistant Attorney General John
Dickinson to Mr. Hill on Jan. 14,
"that there is no intention in behalf of the Department of Justice
of withdrawing from the above
suit under the circumstances as
they now exist in the copyright
field."

Mr. Hill had protested against
the published report, which turned
out to be pure fiction, that the
Government had discontinued its
suit. "As the matter now stands,"
Mr. Hill wrote, "copyright publishers are in a position to demand any
amount of tribute, even to the
complete ruination of the broad-

Big Basketball Sponsor
ASSOCIATED OIL Co., Los Ange
big sponsor of Pacific Coast
when the gridiron
season ended undertook the sponsorship of 75 basketball broadcasts
reports Harold R. Deal, advertising manager. Major games of the
season are being carried locally
over KLX, KSFO, KQW, KFAC
les,

football games,

KGA, KIRO, KALE, KXL, KSLM
and KORE.

The commercials are
designed to support Associated'?
independent dealers and to keep tc
the fore its "Smiling Associated
Service" slogan.
STUDIOS

JWltoStaiicm,

Che sape/kewOhio

WFIA-WSUN
\
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5000 Watts Day
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.

1000 Night

•

•
•

PETERSBURG

SERVING FLORIDA'S CENTER OF POPULATION
THE TAMPA TRADE TERRITORY

620 KC

j

has held through elimination of the
$250 innocent infringement penalty

-

i

Full Time
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rely

; .

«

on Western

Electric

3;

Pioneer makers of vacuum tubes, Western Electric today offers you tubes of
[

most modern design for every broadcast requirement.

Continuing research at

Bell Telephone Laboratories enables Western Electric to anticipate changing
1

needs.

Whatever your tube problems,

rely

on Western

Electric.

Western Etectric
Distributed by

GRAYBAR

Electric Co.

EADER IN RADIO TELEPHONE BROADCASTING EQUIPME
Aehruary

J,

1936
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"Apex"

BLAW-KNOX

—

VERTICAL RADIATOR
INSTALLATIONS
WAAB-WNAC
WABC
WFEA

WCAU

Philadelphia, Pa.
Nashville. Term.
Cincinnati, Ohio
Carlstadt, N.J.

WSM
WLW
WNI
WNEW
~i

Lyon, France (2)
Sofia, Bulgaria

I

WBNS
1^

Columbus, Ohio

HAL-2

Budapest, Hungary
Vienna, Austria

WJR

Detroit, Mich.

WBT

Charlotte. N.C.

WHO

1

r

Height

Location
Squantum, Mass
Wayne. N.J.
Manchester, N.H.

Station Call

"El

Des Moines, Iowa
Buenos

Mundo"

Italian

Detroit. Mich.
Ft. Wayne, Ind.
St. Louis, Mo.

WCKY
WJBO
KMBC

Covington. Ky.
Baton Rouge. La.

Mo.

Kansas City.
Des Moines, Iowa
New York, N.Y.
Cincinnati, Ohio (2)
Louisville, Ky.

KSO

WHN

WKRC
WAVE
WIND
WIL
CKTB

5!!;

Gary, Indiana
St. Louis, Mo.
St. Catherines.

Canada

Brazil Journal
Radio Diffusora

Rio de Janeiro. Brazil
Sao Paulo, Brazil

WNEL
WTCN
KGER
WFBR

San Juan, Porto Rico
Mirmeapolis, Minn.
Long Beach. Calif.

WPEN-WRAX
WPRO

Philadelphia. Pa. (3)
Providence, R.I. (2)

Baltimore, Md.
Greensboro, N.C.
Shreveport, La. (2)
Carteret, N.J. (2)
Winnipeg, Canada
York, Pa. (3)

WBIG

KWKH
WOR
CKY
WORK
WQAM

Miami, Florida
Topeka, Kansas

WIBW
CHNS
WSPD
KTUL
WCFL
CKLW
WD AS
WLBF
WMAZ
WKTO
WMPC
WCOL
9XBY
KGNC
KELD
"El

Halifax,

Nova

Scotia

Toledo, Ohio
Tulsa. Oklahoma
Chicago. 111.
Windsor. Ontario
Philadelphia. Pa.

Kansas City. Kan.
Macon. Ga.
Springfield,

Mo.

(2)

Lapeer, Mich.

Columbus, Ohio
Kansas City. Mo.
Amarillo. Texas
Eldorado. Arkansas
Buenos Aires. Argentina

Mundo"

KGDM

Stockton, Calif.
Pittsburgh, Pa.

WJAS

Rio de Janeiro, Brazil
Honolulu, Hawaii

PRA-9

KGMB
WEBQ

Harrisburg, III.
Colorado Springs, Colo.
Greely, Colo.

KVOR
KFKA
KABR
WRR
KIEM

j

Aires, Argentina

Rome, Italy
Omaha. Neb.

Govt.

WOW
WWJ
WOWO
KWK

Aberdeen, S.D.
Dallas. Texas

Eureka. Calif.

WBNY

Buffalo. N.Y.
Jacksonville. Fla.

KFXD

Nampa. Idaho
Rome. Italy

WMBR
WPFM

(Police)
(Police)
(Police)
(Police)
KGPI
(Police)
(Police)
(Police)
(Police)
(Police)
(Police)
State of Minn. (Police)
(Police)
(Police)
(Police)
(Police)

WPFO
WPGS
KGZX
KGPB
WPGL

WPGH
KGHX
WPDY

KNFE
WQFA

U.S. Government
U.S. Dept. of Commerce

Birmingham, Ala.
Knoxville. Tenn.
Mineola. L.I.

Omaha. Neb.
Albuquerque. N. Mex.
Minneapolis, Minn.

Binghamton. N.Y.
Albany, N.Y.
Santa Ana, Calif.
Atlanta, Ga.
Redwood Falls, Minn.
Duluth, Minn.

New
New

N.Y.
Haven. Conn.
Rochelle,

Charlotte. N.C.
Kansas City. Mo.
Various locations (352)
Seattle,

(Police)

Wash.

NEWS SUPPRESSED

Stations

{Continued from page i?)
regenerative receiving sets which
are the only ones now capable of
bringing them in. Thus an "apex"
station may broadcast over a band
several hundred kilocycles in width
but sharp tuning is expected to
be accomplished eventually, which
will mean confining the transmissions to narrower bands.
In this connection, broadcast
engineers are intensely interested
in the new "staticless" transmitting system applicable to the ul-

420'
620'
400'
500'
870'
820'
429'
440'
690'
379'
1045'
426'
720'
520'
429'
500'
820'

454'
400'
450'
390'
350'
159'
254'
149'
254'
154'
229'
254'
189'
244'
254'
254'
229'
254'
179'
179'
179'
224'
154'
194'
385'
219'
154'
224'
254'
224'
214'
214'

490'
279'
154'
174'
244'
179'
154'
189'
144'
229'
179'
254'
204'
175'
254'
179'
204'
204'
279'
179'
229'
169'
179'
179'

204'
229'
94'
94'
89'
119'
124'
94'
94'
89'
94'

94'
159'
139'
91'
89'
94'
114'
125'
104'

tra-short waves recently demonstrated by Prof. Edwin H. Armstrong, of Columbia University, inventor of the superheterodyne cirMaj. Armstrong's system,
cuit.
which RCA has been testing from
its "apex" station atop the Empire
State Bldg. in New York, employs

"frequency modulation" which can
be utilized on the wide-band ultrashorts but cannot very well be
adapted to the relatively narrowband intermediate waves between
500 and 1500 ke.

System

is

Demonstrated

RECENTLY

he demonstrated before an IRE group in New York
how he can transmit high-fidelity
voice and music for distances up to
85 miles with extremely low powers
and without a trace of the buzzing
and frying sounds that are characteristic of lightning

and other

at-

the reception with his system was said by
some observers to have been more
satisfactory than that from 50,000watt stations over the same disIt would be logical to astance.
sume, therefore, that the ultrashorts with low powers rather
than super-power may ultimately
be the most efficient avenues for
broadcasting, at least locally.
As explained non-technically, the
Armstrong system employs a multiplicity of carrier waves in lieu of
the present single carrier wave.
Armstrong spreads the carrier
over a 200-kc. path, the result being a dissipation of sound over a
wider path and its transmission
and reception with extreme clarity.
Only on the ultra-shorts is there
any possibility of securing broadcast bands as wide as 200 kc.

mospherics.

are times

when imjprtai

news should be withheld f ~m
radio audience, temporarily

th'
i

mai
agement of WRVA, Richmoir
which was heartily applauded b
in the opinion of the

least,

Virginia state

When

cision.

officials

for its

d'

a bus loaded witl

recently plunge'
passengers
through an open drawbridge int^
the icy waters of the Appamatto
River, about 30 miles from Rid
got the news with
mond,
in a few minutes but decided t
make no announcement (1) becausi,
it might cause needless alarm oil
the part of many fearing friend T
were aboard, and (2) because othe
accidents might be caused by th
rush of curiosity seekers and other
over the icy highways to the seen

WRVA

of the tragedy.

WRVA

has been carrying th
addresses to the Vii
ginia Assembly at historic Wil
liamsburg, which opened its se?
sions in January, and is also broac
casting the more important pre
governor's

ceedings of the sessions themselvei
keeping an operator and commer
tator on hand at all times. In ac
carries

Thursda

each

dition,

it

evening

Virginia Legislativ
a
presenting members of th

Forum

legislature
discussions

and

state

officials

i

pending bills, coi
ducted by Walter R. Bishop, WRV.
of

studio director.

many

m

Enlarged Studios of NB(
In Chicago Nearly Read
EXPANSION of broadcasting fj
cilities at the NBC Chicago hea<
quarters, with the addition of thre
new studios and a pipe orga
chamber containing a new orga
constructed especially for radio,
rapidly nearing completion in tl
ar
Merchandise Mart. Studios
J with control rooms, are expecte
to be ready for use by Feb. 10, ar

H

Studio G, adjacent to which is tl
organ chamber, will be in operatic
a few weeks later.

The three studios, now undi
construction in a previously u
used part of the nineteenth fid
of the Merchandise Mart, w
bring the total number of studi
operated by NBC to ten. Ther,
after all Chicago studio prograr
will originate in the Merchandi
Mart headquarters. Each of t;
new studios is 17 by 30 feet
size, of sound-proof floating co,
struction, and embodies the mc
recent technical and acoustical c
velopments by NBC engineers.

listeners

IRE Convenes
THE

the

Milwaukee Area
as any other station

in

May

11th annual convention of

t

Institute of Radio Engineers w.
be held at the Hotel Statler, Cle^^
land. May 11-13, it was announc
Jan. 28 by Harold P. Westmi
executive secretary. The progr:

now being arranged, and assij
ments of booths for exhibitors
being awarded in order of ci

is

:

Ask for a copy of

BLAW-KNOX COMPANY

"Listening Habits"

HESa FARMERS BANK BLDG.
PITTSBURGH PENNSYLVANIA

WTMJ

•

tracts received.

WFIL

Representatives, Ed. Petry

adelphia

Only Philadelphia

& Co.

outlet

for N. B. C. Basic
Blue Network

The Milwaukee Journal
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Actually,

TWICE
as

TO AVOID ALARM
THERE

560

BROADCASTING

Kilocycles

•

1000W«tb|

February

I,

19

f

adio

Legislation

lion

Needed on the Ultra-high
,ands. Says Comdr. Craven
if

i];

•j

& Foreign Commerce
pmmittee, told the American Sec-

^terstate

"pn of the International Commite on Radio at its annual meeting
'

'

Washington Jan.

28.

Others who

-Sdressed the
meeting included
.jsmdr. T. A. M. Craven, FCC ch ef
iigineer; Dr. J. H. Bellinger, chief,
idio section. Bureau of Standards,
,fid Comdr. E. M. Webster, of the

v^CC engineering staff.
Mr. Rayburn discussed
>

i

I

of his

he declared, its work
',!ems to be finished but it is allays on the lookout for informaon. Members of Congress, he as''srted, want to be informed on all
gislative matters and need the
<pert advice of those identified
ith communications.
time,

%is

Comdr. Craven discussed the alhjication problems that unquestionbly will arise with the opening
the ultra high frequency chanpls above 23,000 kc. While these
Iiiannels still are regarded as exL

erimental, he said that sufficient
oowledge now is at hand to indi-

that there will be congestion
those bands as well as in that
"ortion of the spectrum now in
jtte

Regular use. Heretofore

had been

it

^ssumed

that an unlimited number
channels would be available.

,f C

Fever and Ultra Waves

« PREPARE

for

international

bands at the
airo conference in 1938, Comdr.
Taven said it was necessary to
llocations

of these

;cumulate scientific data now to
lake possible the orderly use of
aese bands when the experimental
;atus is overcome.
One distressing discovery of remt weeks, Comdr. Craven said.
;;as that the new ultra-high freuency "fever" machines being
sed by medical scientists cause
ot only national, but international

on the ultra-high freMethods of controlling

,iterference

:aencies.
*nd
regulating them
.'olved, he declared, if

ace chaos

is

coming

the ac-

committee relating
communications legislation. At

^aties

must

responded

to

Soff-SpotsiM

announced

any, legislation affectg radio is expected at the cur^nt session of Congress because
the welter of emergency mat!irs to be handled and because it
a presidential year, Rep. Sam
liayburn, chairman of the House

^

listeners

the offer of a calendar containing a picture of Edgar
Guest and one of his poems,
on the J an. 7
broadcast of the Welcome
Valley program in which Mr.
Guest is featured. The offer
was made by the program's
sponsor. Household Finance
Corp., as a check on the popularity of this dramatic
serial,
which is broadcast
each Tuesday evening over
an NBC network. Although
the offer was announced only
once, more than 252,000 letters had been received by
Jan. 28 and they were still

-llata

^TTLE,

WE DON'T PICK THE

Welcome Guest
MORE than a quarter mil-

elieved Unlikely

DR.

in.

Zworykin in England
VLADIMIR ZWORYKIN, RCA

television

research chief at

Cam-

den and inventor of the "Iconoscope" or "electric eye", which is
to television what the microphone
is
to sound broadcasting, is en
route to London to lecture Feb. 5
before the British Institution of
Electrical Engineers. While in England he will also inspect the two
television systems which are being
installed at Alexandra Palace.

RECORDING EQUIPMENT IN ITS MOST
CONVENIENT FORM
True

fidelity,

equipment that records and reproduces high and

with

bell-like

clarity.

in specified classes,

low frequency notes
Portability fits the Presto Instantaneous Recorder into the most
Eliminate expensive installations reduce your initial equipment
cost let Presto fill the one hundred and one recording and transcription jobs that
continuously pop up at the studio.
A small investment that quickly amortiies itself.

All officers of the American Section were reelected by unanimous
vote.
Senator Wallace H. White

Briefly, here are a few facts ibaf give you an idea of whaf fhe Presfo Recorder
can do for you.'

datory the equipping of all vessels
with adequate
radio apparatus.

(R. Maine) and a coauthor
of the Radio Act of 1927 was renamed president and presided at
the meeting. Others reelected were
Louis G. Caldwell, vice president;
Paul M. Segal, secretary; Howard
S. LeRoy, treasurer, and William
R. Vallance, State Department solicitor, chairman of the executive
tive council, with A. L. Ashby,
vice president and general
counsel, FCC Commissioner Thad
H. Brown, Comdr. Craven, Dr. Dellinger, and F. B. Guthrie,
Jr.

difficult

—

•
•

•
•

•

INSTANTANEOUS RECORDING.
IMMEDIATE PLAYBACK, by just

—
—the

flipping

a switch.

PORTABILITY one man can carry entire equipment.
HIGH FIDELITY, that will do justice to the finest studio apparatus.
RELIABILITY continued past performance in the leading broadcast
laboratories of

•

—

assignments.

world,

is

sufficient

and

transcription

proof of Presto dependability.

All Presto equipment unconditionally guaranteed.
ment does not meet with your expectations.

Money

immediately

refunded

if

equip-

NBC

RCA

Communications Inc. Washington
manager, as members.
The Section authorized Oswald
F. Schuette, president of the Short
Wave Institute, to be the organization's official observer at the
of the International

meeting

Broadcasting Union to be held
Paris in February.

in

be

interfer-

to be avoided in the

"iture.

(U.D

Dr. Bellinger spoke of the Inter-

Radio Consulting Commitsessions (CCIR) and brought

national
'se

that this spring preparations
be made for the next conferice to be held in Bucharest in the
oring of 1937. On the agenda of
^lat
session are such technical
3iems as the selectivity of receivers
relation to broadcast channel
jparation and related problems,
iommander Webster discussed the
ending treaty governing safety of
'at

lUst

p

fe at sea,

which would make man-

THE TRADE

MARK OF

EVERYTHING FOR RECORDING, FROM A NEEDLE TO A COMPLETE
STUDIO INSTALLATION.
For best and most economical results use the Presto Green Seal Disc. Adaptable
any equipment.
Call in one of the Presto engineers when
contemplating recording equipment.
Their years of experience are yours for the asking. Descriptive literature on re-

to

ACCURACY, SPEED

quest.

AND INDEPENDENCE
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;
,
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FEDERAL COMMUNICATIONS COMMISSION

—^—^—
.

.

14

extend completion.
KLZ, Denver Granted modif. CP trans,
site, antenna, extend completion.
KRNR. Roseburg, Ore. Granted license
for CP 1500 kc 100 w D.
WFIL, Philadelphia
Granted license
aux. trans.
WMAZ. Macon, Ga. Granted license CP

—

—
—
—
new equip.
WIND, Gary, Ind. — Granted license CP
kw
change equip., increase to
kw D
N 560 kc.
WABI, Bangor, Me. —Consent transfer
control to Frederick B. Simpson.
KSD,
Louis — License for CP increase
kw N
kw D, spec. auth.
kw N
directional.
Granted auth.
KFNF, Shenandoah,
—
transfer control
Henrv
W C A E, Pittsburgh — Granted auth.
transfer control to Pitt Pub Co.
5

1

St.

to

5

1

1

la.

Field.

to

KFPL,

Tex.

Dublin,

—CP

extended.

WDOD, Head of Lakes Brdcstg.
WIEF; W8XH: WIOXAF—Granted

Co.

CP's

gen. exp.

SPECIAL AUTHORIZATIONS—KFSG,

Angeles, use KRED transmitter 30
days
WSYR, Syracuse, temp. auth. 100
w. portable 570 kc
KWEA, Shreveport,
La., granted extension temp. auth. remain
silent to 3-21-36
WCLO, Janesville. Wis.,
temp. auth. 50 w portable WILL. Urbana,
111.,
temp.
auth.
Simul. KFNF
spec,
hours WSM, Nashville, temp. auth. withdraw aux. trans. KWK, St. Louis, temp,

Los

:

;

:

—

:

;

;

auth.

tests

field

KFKA,

:

Greeley, Col.,
auth. temporary

granted extension temp.
antpnna.

ORAL ARGUMENT GRANTED—New

stations.

City

Utah Radio Educ. Snc,
H.

Louis

,

Salt

Provo,

Callister,

Lake
Utah

Paul Q. Callister, Salt Lake City, Great
Western Brdcstg. Assn Inc., Logan Utah,
and Provo, Utah
Munn Q. Cannon,
Logan, Utah
Utah Brdcstg. Co.. Salt
Lake City Cache Valley Brdcstg. Service
Co., Logan, Utah, 2-13-36
KMA, Shen,

,

,

:

andoah,

same

la.,

new

:

2-20-36
stations.

;

KGBZ, York,

Neb.,

Big Springs Herald

Big Springs, Tex., Vernon
Taylor Anderson, Bis Springs, Tex., Plainview Brdcstg. Co., Plainview, Tex.. North
Texas Brdcstg. Co., Paris. Tex., 2-27-36
KDFN, Casner, Wyo.. KGHL. Billings,
Brdcstg.

Co.,

Mont,, KSOO, Sioux Falls, S. D., KXL,
Portland, Ore., KEHE, Los Angeles, 2-2736
new stations. Joplin Brdcstg. Co.,
Pittsburg, Kan., Pittsburg Pub. Co., Pittsburg, Kan., Wichita Brdcstg. Co., Wichita,
Kan., Black Hills Brdcstg, Co., Rapid City,
:

William S. Thelman, New Castle,
Pa.
KID, Idaho Falls. 3-3-36
NEW,
Arthur Westlund & .Tules Cohn, Santa
Rosa. Cal. 3-5-36; NEW. Reporter BrdS.

D.,
:

cstg.

:

Co..

Abilene,

MacNab

and

Tex.,

Guilford
3-12-36

Brdcstg.
Co.,
Roberts-

NEW.

;

Janestown, N. D., 3-12-36
NEW. Chicago Brdcstg. Assn., Chicago,
3-12-36
NEW, Robert E. Cole, d/b Wash.
Brdcstqr.
Co., Washington, Pa.,
3-19-36 ;
WADC, Allen T. Simmons. Tallmadge, O.,
Co..

:

3-19-36.

SET FOR HEARING
ings,

Albany,

period

test

KFBK, Sacramento

WMBC, Detroit—Granted CP change
equip.
WNYC, New York—Granted CP aux.
KWTO, Springfield, Mo. — Granted
modif. CP extend completion.
WCCM, Mississippi City — Granted
CP

N. Y. — Granted ex(1-6).
Granted auth. pick—
up station KABF (1-6).
KALB, Alexandria, La. —Denied request
hours
(1-9).

tension

.

JANUARY

modif.

JANUARY 14 TO JANUARY

WOKO,

Decisions

—KFDY,

Brookhours

(1-8)
same,
to take depositions

spec,

;

Authority

granted

Northern Iowa Brdcstg. Inc., Mason City,
la.
J. Lourence Martin, Tucumcari, N.
M.
Christina M.
Jacobson, San Luis
Obispo, Cal.
Ohio Valley Brdcstg. Corp.
denied Wichita Falls Brdcstg. Co. applic.
take depositions support applic. CP move
to Fort Worth.
;

;

;

;

:

—

Seattle
change equip.

—-CP

WNRI. Newport,

move

R.

studio, trans.,

I.— Modif. CP

WREC, Memphis — Same.
WAAF, Chicago — Modif. CP

WBNY,
WPRP,

— Modif.

Buffalo

ex-

CP

antenna,

R.—Modif. CP

change

studio site,
completion.

trans.,

extend

hours,

spec,

WWSW, Pittsburgh—CP change equip.,
trans.
WLW, Cincinnati — Extension exp. auth.

kw directional N, using trans, of
W8X0.
WFBR, Baltimore — Modif CP change
500

.

max. carrier power.

KABR, Aberdeen, S. D. — License for
CP move trans., new antenna.
KTRH, Houston —License for CP change

equip.

auth, antenna input measurement.
KVOR, Colorado Springs
License for

—

;

CP move

change antenna.

trans.,

WFMD,

Frederick. Md.

—License

for

CP

new station 900 kc 500 w D.
KOL, Seattle Auth. antenna input mea-

—

surement.
KQV, Pittsburgh

—Auth. auto. freq. conKCRJ, Jerome, Ariz.—Renewal
NEW, Westinghouse E. & Mfg. Co.,
Chicopee
Mass. —CP exp. 500 w.
W9XAA, Chicago

trol.

license.

Falls,

—CP

move

trans,

lo-

cally.

NEW,

Conn. State College, Storrs, Conn.
for CP gen. exp. 500 w.
Phoenix, Ariz.
License for CP
gen. exp. 15 w.
W9XID, Muncie, Ind.
License for CP

—License

—
—

W6XB,

gen. exp. 2 w.

NEW, Tri - State Brdcstg. System Inc.,
Shreveport, La.
CP, license gen. exp.
100 w.

—

KABD— Same.

SPECIAL AUTHORIZATIONS — KWK,
granted extension temp. auth.
WIS, Columbia, C.
granted

Louis,

C

tests;

N
N

extension temp. auth. 560 kc 1 kw
5 kw
D nondirectional antenna if no interference with WQAM, if so, reduce
power
to permit
to operate in accordance
with applic.
WHIS, Bluefield, W. Va.,
granted extension temp. auth. composite
trans.
KECA, Los Angeles, granted extension
temp.
auth.
portable
trans.
WQAN, Scranton, Pa., granted temp. auth.
curtailed hours WFIL, Philadelphia, granted extension temp. auth. 560 kc 1 kw N.

WNOX
;

;

;

SET FOR HEARING — NEW, M. M.

Oppegard, Grand Forks, N. D.
Ted R. Woodard, Kingsport, Tenn.

;
;

NEW,
NEW,

Marysville - Yuba City Publishers Inc.,
Marysville, Cal. NEW, Memphis Commercial
Appeal Inc., Mobile, Ala.
NEW,
Wilton Harvey Pollard, Huntsville, Ala.
WMFF, Plattsburg, N. Y. ; WROK, Rockford,
KMPC, Beverly Hills, Cal.;
111.,
KFEQ, St. Joseph, Mo.

APPLICATIONS DEmED:

WHBL, Sheboygan, Wis. —Denied change
from 1410 to 1300 kc 250 w unltd. (1-17).
WMFS. New York—Granted temp. auth.

;

WMFF,

w LS

—Auth.

N. Y.
m. 30 days.

Plattsburg,

to 7 :30

p.

APPLICATIONS DISMISSED:

WMFD,

Wilmington,
N.
C.
license 1370 kc 100
spec.
WCBS, Springfield, 111.—Modif.
1420 kc 100
unltd.

w

100

—Modif.

w

license

NEW, Henrv William Turkel, Los
Angeles —CP 6040 kc 1 kw unltd.
MISCELLANEOUS—NEW, National
Television Corp., New York, remanded to
docket for hearing KVI, Tacoma, granted
auth. take depositions.
;

RATIFICATIONS

;

;

(1-16).

KFRC, San
test period

Francisco

—Granted extension

(1-9).

KHJ, Los Angeles— Same

WTAQ,

Green

tension equip, test

KVOR,
tension

Colorado

program

KRLH,

(1-11).

—Granted
(1-13).
Springs — Granted

Bay,

tests

Wis.

Woodside,
temp. auth.

L.

ex-

ex-

(1-14).

—

—

I.

City, la.

WMPC,

etc.

Lapeer,

sion test period

Page 64

Mich.— "ranted exten-

(1-7).

granted postponement oral argument
Edwin A. Kraft, Fairbanks, Alaska, grant-

D.,

ed order take depositions Leo J. Omelian,
Erie, Pa., removed applic. renewal from
hearing docket and granted regular license, applications for facilities of station
dismissed.
;

equip., move trans., increase from 250
to 1 kw, reversing Examiner Bramhall.
Rocky Mount, N. C,
Denied
CP change equip., change from 1420 to
1350 kc, increase from 100 to 250 w,
change hours from unltd. D, Sh.-WEHC
N, to unltd., sustaining Examiner Bram-

—

NEW,

of C, St.
1310 kc 100
unltd., sustaining Examiner Bramhall.
KARK, Little Rock, Ark. Granted CP
change equip., move trans, locally, increase
from 250 w
500 w D to 500 w
1 kw
D 890 kc, sustaining Examiner Seward.

Petersburg
Denied

St.

Petersburg,

w

Fla.

—

C.

CP

—

N

N

JANUARY

tend completion.
WBOW, Terre Haute License for CP
change equip., increase to 250 w D.
WBBM, Chicago Extension exp. auth.
synchronize KFAB LS to midnight.
with
KFAB, Lincoln, Neb.

—

—

— Same
Extension exp. auth.
—
KTHS spec, hours, and

WBBM.
WBAL,

Baltimore

1060 kc simul.
synchronize WJZ 760 kc

KTHS, Hot Springs, Ark.
exp. auth. simul. WBAL.

WESG,

di-

— Extension

Y.— Exp.

Elmira, N.

hours

spec,

rectional.

ORAL ARGUMENTS GRANTED—
NEW, Clark Standiford, Visalia, Cal..

ACTION ON EXA MINERS' REPORTS:
NEW, George E. Heiges, Sharon, Pa.Denied CP 1370 kc 100 w N 250 D ur'
sustaining Examiner Walker.
Providence, R. I.
modif. CP change equip., move trans., d
500
L"
rectional, change from 250 w
to 1 kw 890 kc unltd., sustaining Exam
ltd.,

— Grante

WJAR.

w

N

ner Seward.

MISCELLANEOUS—WWRL, Woodsid.
N. Y., denied reconsideration of order fc
hearing on applic. change hours; KGFC
Oklahoma City, granted regular renew;
dismissed from docket
license,
applic.
WSJS, Winston-Salem, N. C, granted pf
tition intervene applic. of C. G. Hill, G. L'

Walker, Susan H. Walker for CP new stfl
WWL, New Oi
tion at Winston-Salem
leans, extended for 30 days temp, autl
;

subject

WLWL

action in
Shreveport, La., same.

to

petition

KWKH,
SET FOR HEARING—NEW, Southwe;
WHAT
Ariz.
Brdcstg.
Co.,
Prescott,
Philadelphia; WHBF, Rock Island, lU.
KMLB, Monroe, La.; NEW, Ellwood "W
Lippincott, Bend, Ore.; NEW, John Pei
WAAW, Omr
kins Rabb, Lenoir, N. C.
ha; WHB, Kansas City; NEW, Voice
Marshall, Marshall, Tenn.
NEW, Ear
;

;

c

;

M.

Yates, Las Cruces, N.

APPLICATIONS DENIED:

28

APPLICATIONS GRANTED:
WOW, Omaha—License for CP change
equip., new antenna & site.
WJAR, Providence, R. I. —Modif. CP ex-

auth. 1

kw

LS New Orleans.
WTIC, Hartford

j

—

Request
KOOS, Coosbay, Ore.
1390 kc 250 w D present antenna.

WGST, Atlanta—Auth.
days present antenna.

kw

1

autl'

?

unltd.

RATIFICATIONS:

WKFB,
exp.

Detroit

— Granted

auth.

tes'

(1-23).

WCBD, Waukegan,

111.—Granted exteiJ
sion temp. auth. Zion studio as main sti
applic.
move to Chicaj
dio
pending
(1-23).

—

WDN-WKP, Rocky Point, N. Y. Gran
ed temp. auth. pt. to pt. (1-23).
WTMJ, Milwaukee Granted temp, auf

—

antenna pending repairs.

special

Plain Talk Magazine Inc., WashingtonSet for hearing applic. transmit progra:'

KEAW.
—Extension exp. auth. from
KGGC, San Francisco—Granted contini
unltd. simul.-KRLD.
ance (1-21).
KRLD, Dallas— Same with WTIC.
KVOS, Bellingham, Wash. —Granted
— Modif. license
WCAZ, Carthage,
extension time (1-22).
from Sh. D
unltd. D.
Louis — Auth. antenna input
KSD,
measurement.
KGFG, Oklahoma City—Consent transfer
Examiners' Reports
control
Hale V. Davis.
WCAU, Philadelphia—Renewal license &
WSPD, Toledo—Examiner Seward re
auxiliary.
ommended (1-179) that applic.
WSL, Chicago — Extension license 90
from 2% to
kw D be granted.
days.
WFEA, Manchester, N. H.— Examin.
WCFL, Chicago — Extension license 30
Seward recommended (1-180) that appli
days.
for renewal be granted
new anteni
WWVA, Wheeling—Extension license 90 and
ground system, now being constructe
days.
operation and
be placed
—
Extension
KMMJ. Clay Center, Neb.
measurements be made
that applic.
license 90 days.
granted unconditionally
WFEA
KLPM, Minot, N. D. —Renewal license
down signal
than 50 microvolts p
regular period.
meter in Toledo area.
WHO, Des Moines —Extension license 90
— Examine
WJBC, Blooraington,
days.
Bramhall recommended (1-181) that
Louis — Renewal
WIL,
increase to 250 w D be granted.
WJBW, New Orleans—Extension license
KADA, Ada, Okla. —Examiner Sewai
30 days.
recommended (1-182) that applic. increa
WJR, Detroit—Extension license 90
from D to unltd. be granted.
days.
WFBM, Indianapolis; WHBU, Ande
WPTF, Raleigh, N. C.—Extension exp.
Examiner Walker recommendi
son, Ind.
111.

tition

to

St.

.

.

to

increa;

5

if

in

field

intensi-

;

1

if

la:

less

HI.

a;

license.

St.

1 kw spec, hours.
WBRE, Wilkes-Barre, Pa.—Renewal
cense regular period.
WHB, Kansas City Same.
WABY, Albany, N. Y.— Same.
WATL, Atlanta Extension license

plic.

:

auth.

li-

—

—

days.

w

kc 500

Seattle
unltd.

SPECIAL

—Extension

AUTHORIZATIONS — KFI,

Los Angeles, temp. auth. cease aux. trans.
City, temp. auth. aux. trans.
Memphis, extension temp, trans.
KSCJ, Sioux City, la., extension temp,
repairs
auth. LS-8 p. m. during
WDBO, Orlando, Fla., extension temp,
auth. added 750 w N WJEJ, Hagerstown,
Md., extension exp. auth. 50 w LS-11 p. m.
spec, days pending action on applic. modif.
WJBK, Detroit, temp. auth. test
license

WREC,

WTAQ

;

WJAG,

Norfolk, Neb., extension
temp. auth. 1060 kc 1 kw ltd.; KWJJ,
Portland, Ore., extension temp. auth. 1040
kc ltd.
KGKB, Tyler, Tex., extension
Omaha,
temp. auth. spec, hours
WIODextension
temp. auth. 5 kw
WMBF, Miami, extension temp. auth.
temp, antenna, equip, pending repairs
KTHS, Hot Springs, Ark., temp. auth.
portable trans.
;

;

;

kw

WOW,
;

WHB

w D

Los Angeles

Kindig, Hollywood;

—H.Examiner
applic.

1300 kc
applic.

kw Sh.-KFAC

1

KFAC

|

KFA'

recommendi
H. Kindig C]

Hill

W.

that

(1-184)

exp. auth. 710

MBC, Kansas

trans.

WFBM

increase
that applic.
(1-183)
5
D be granted ; that applic.
be granted.
to increase to 250

NEW, W.
60

;

Midland, Tex.— Same (1-18).
Utah Radio Educ. Soc. Granted extension time to file exceptions (1-17).
NEW, Century Brdcstg. Co. Inc., Richmond, Va. Granted auth. take depositions

ex—Granted(1-7).
(1-17).
tension
spec, hours
C. E. Wilkinson, Mason
WIOD-WMBF, Miami—Granted extenGranted petition intervene (1-15).
—NEW,
sion temp. auth. temp, antenna
(1-7).

WWRL,

;

KIRO,

RATIFICATIONS:

exp. station

KWEA,

NEW, Herbert Lee Blye, Lima, O., 3-26.
MISCELLANEOUS—WDAY, Fargo, N.

move

equip., increase

and

Tex.,

hall.

antenna,

studio sites.

Ponce, P.

KFRO, Longview,

Shreveport, La., NEW, Fla. West Coast
Brdcstg.
Co.
Inc.,
Tampa, Fla., 3-26
NEW, W. A. Patterson, Chattanooga, 2-20

WEED,

tend completion.
trans, site.

;

^

w

APPLICATIONS GRANTED
KHQ, Spokane CP change equip.
WDAS, Philadelphia—CP aux. trans.
KIRO,

3-19

INCLUSIVE

30,

ACTION ON EXAMINERS' REPORTS
WBNX, New York — Denied CP new

21

modif. license re
NEW. Burlington Brdcstg. Co., Burlington, la.. CP in docket amended to 1310
kc 100 w unltd. : NEW. Herald Pub. Co.,
Denison, Tex., CP in docket amended to
1200 kc 100 w unltd. Ogdensburg Advance
Co,
Inc.,
Ogdensburg, N. Y., applic.
auth. studio in Ogdensburg for CFLC,
Prescott, Ont.
D.,

S.

'

:

JANUARY

St.
field

i

(Broadcast Division)

be granted; th

for renewal be granted

half-time basis, sharing with

<J

W. H. Ki

dig.

NEW, Mid-Central Brdcstg. Co., Kans(i
KWKC, Kansas City — Examin

City;

(1-185)
that appU
Mid-Central Brdcstg. Co. for CP 1370
100 w unltd., asks facilities of KWKC,
renewal
denied
that applic.
cense be set for further hearing on qut

Hyde recommended

,

KWKC

;

'

tion of alleged effort to transfer licen'
or rights without Commission consent,
NEW, Advertiser Pub. Co. Ltd., Hon

i

—

Walker

Examiner
lulu
(1-186) that applic.
lay be denied.

WCAO,

CP

recommend'

experimental

i
'<

Baltimore; WICC, Bridgepo
Conn. WIP, Philadelphia Examiner D:
berg recommended (1-187) that appi
th
for 1 kw unltd. be denied
applic. WICC for 1 kw unltd. be denie
that applic. WIP for 1 kw unltd. be denii

—

;

WCAO

BROADCASTING

;

•

February

1,

193

'

.

.

JANUARY

.

trans.,
pletion.

14

NEW, Brockway Co., Watertown, N. Y.
-CP 1270 kc 250 w D Rule 6g.
WOL, Washington —CP change from
to 1230 kc, increase from 100 w to
kw, move trans, and studio locally.

510

WJAR,

Providence,

move

hange

equip.,
jmpletion.

WMFR,

P

—Modif.
trans.,

R.

I.

as modif. 1200 kc 100

C—License

w

JANUARY

CP

extend

to

High Point, N,

for

D.

15

—

WBEN,

Buffalo Modif.
CP change
increase from 1 to 5 kw D, move
further
asking approval
an s. s ite near Martinsville, N. Y.
WHDL, Olean, N. Y.— CP new equip.,
hange from 1420 to 1260 kc. 100 to 250
move trans, to Allegany, N. Y., amended
1400 kc.
NEW, NBC Licenses for gen. exp.
luip.,

•ansmitter,

'or

CP

Electric

Co.

—License

gen. exp.

—License for CP change
increase power, move trans.
KMLB, Monroe, La. —License for CP
y pange equip.
WIL,
Louis —License for CP change
uip.
KPRC. Houston

'

'^'buip-.
K

;

St.

JANUARY

c|

,.,|NEW,

16

United
States
Brdcstg.
Co.,
"rVashington CP 1310 kc 100 w unltd.,
bntingent grant WOL applic. new freq.
itsbtid
power.
WREC, Memphis Extension exp. auth.
Hyl kw n 2% kw D.
Des Moines License for exp.
Vfl' WMT,

—

—

—
kw D.

1 kw N 2yo
NEW, WISE Brdcstg.

Psljjth.
15,,;:!

P

,

630 kc 250

w

name from Emmons

&

j

!

move

:!.odif .

(

trans,

—
License
change

icp.
j

WISE
CP as

to

for

equip.,

Simmons, Tallmadge, O., CP gen.
NEW, Look Brdcstg. Corp., Chat-

T.

;

inooga,

CP

''DAY

Inc.,

100 w
gen.
exp.

kc

1420

CP

IOCS, Marshfield, Ore.,

D

;

NEW,

portable:

CP change

equip.,

JANUARY

J NEW,

—

W.

Day,

E.

1210 kc 100

w
w

[NEW, Dorrance
1500 kc 100

mil

—

—

tend completion.

APPLICATIONS RETURNED—WMBR,

Jacksonville, Fla., license for CP change
increase power, move trans.

equip.,

JANUARY
KGMB,

20

250 w D unltd.
D. R.^derick, El

Paso—

unltd.

5Hi6|

PORCELAIN

WATER COILS

and public service nature.
Kindig, city councilman of Los
Angeles, is a real estate operator.

for CP as
equip., increase

new

modif. trans., studio,

power.

— License for CP new
equip.
WEST, Easton, Pa. — Modif CP move
trans., studio, change antenna, requesting
change hours from Sh. — WKBO to unltd.
D, Sh. —WKBO N, extend completion.
KPRC, Houston — Auth. antenna measurement.
NEW, Tribune
Tampa, Fla. —CP
550 kc
kw N
kw D unltd.
WJAX, Jacksonville, Fla. — Modif
cense from
kw D & N.
kw N kw D
KUJ, Walla Walla, Wash. — CP change
WSYR,

Syracuse

Seranton, Pa. Extension
exp.
w added.
Isadore Goldwasser, Tuscaloosa,
Ala.
CP 1370 kc 100 w unltd.
KNET, Palestine, Tex. License for CP
as modif. new station 1420 ke 100 w D.
WMFJ, Daytona Beach, Fla. CP new
trans., vertical antenna.
KRLH, Midland, Tex. License for CP
as modif. new station 1420 kc 100 w D.
WCBD, Waukegan, 111. Auth. transfer
control to L. E. Moulds, W. F. Moss, Gene
T. Dyer, E. M. Ringwald 100 shares com.

NEW,

—

—
—

.

li-

to 5

5

1

from 1370 to 1250 kc, new equip., move
trans., amended from 1 kw to 250 w.

—

Cal.
License for CP
equip., increase power.
Seattle
Modif. CP new equip.,
increase D power, move trans, to extend

KIEV,

Glendale,

new

as modif.

NEW,

—

KOMO,

Pasadena,

Peters Corp.,
1160 ke 250 w D.

—CP

APPLICATIONS RETURNED — NEW,

w

NEW,
unltd.,

Inc.,

250

Paw-

w D

—

new

Moines
to 1

w

KWSC,

—

Wash.

Pullman,

equip., increase to 5

APPLICATION

kw

— CP

JANUARY
NEW,

WIP,

I

j;

Modernize
with these

>^ Water

your

—

Inc.,

.

—

N.

—

KRE. Berkeley, Cal.
Vol. assign, license to Central Cal. Brdcstrs. Inc.
KIRO. Seattle
Modif. exp. auth. 710
kc untld. from 500
to 1 kw.
NEW, Foreign Lands Corp.. Honolulu
CP 600 kc 1 kw unltd., amended re trans,

change

—

w

NEW, Don Lee Brdcstg.
gen. exp. portable 100 w.

27

Muskogee. Okla.
Co., Los Angeles;
Eugene. Ore.
;

exp. auth.

NEW.

— CP
— KBIX,

System

APPLICATIONS RETURNED

Pasadena Brdcstg.

WCFL,

Chicago;

KORE,

RATHER

than Quantity has
always been our aim. Quality

what distinguishes

is

transmitter
Porcelain

CRYSTAL SPECIALISTS
SINCE 1925

New Low Temperature

Coils.

.

—

1.

Lower the miciophone.

2.

Tilt

until

parallel to

550-1500 Kc. band. Frequency Drift guaranteed to
be less than 4 cycles per million cycles per degree centigrade change in temperature.

the

Qoor.

3. For "Hanging Microphone",
raise above speaker's head
and tilt until parallel to iloor.

$

aSSUSES PERFECT REPRODUC-

modern transmitter.

TION FROM ALL ANGLES.

Coeffi-

cient Crystals are supplied in
Isolantite Air-Gap Holders in

I

new Lapp

Seien-

Radio Crystals from
Accuracy is guaranothers.
teed BETTER than .01%.
tifie

EASY to net WITHAMPERITE
VELOCITY MICROPHONES

Permanent, sethey elimi(Hate one of the most troublei!^*some pieces of equipment in
the

FRANK

FOSTER has been appointed publicity director of WINS,
New York, taking over the position
left vacant by the resignation of
Fred Hinkle. Mr. Foster will continue to handle sales promotion
and merchandising.

—

WWAE

kw.

djjcure, non-sludging,

;^rjj

—

site.

—
—Extension

it

30

North Jersey Brdcstg. Co.

w

D.

Philadelphia

this

Paterson, N. J. CP 620 kc 250 w D.
WCAC, Baltimore Modif CP change
equip., antenna.
WDBO, Orlando, Fla. Extension CP 750
added.
WFAM, South Bend, Ind. Modif. license from Sh.-WWAE to unltd. LS, Sh.-

Niagara Falls Gazette Pub Co.,
Niagara Falls. N. Y. CP 630 kc 250 w D.
1

Examiner Hill recombe cut to half-time on
the ground that granting of the
Kindig application would "tend to
distribute the radio broadcast facilities and make possible the rendering of a different type of service than is now being broadcast
in the Los Angeles area." KFAC
is controlled by E. L. Cord, Auburn automobile manufacturer, and
a leading figure in aviation.
spite

mended

:

RETURNED — KIEV,

JANUARY

make any advance

the nature of programs, on the ground that he "could
not be the judge of whether anything said over the proposed station were false, libelous or defamatory."
No fault was found with the
KFAC operation in the report. De-

;

Los Angeles, modif. CP change equip.,
increase power, move trans., asking extension time (unnecessary)

NEW,

:

to

into

:

auth.

exp.

would be not

:

5

equip.
Seattle
Extension
710 kc 500
unltd.

KIRO,

KFAC

:

from
—CPkw increase
D directional,

kw

— NEW,

;

:

Frank M. Dunham, Fort Dodge,
CP 1500 kc unltd., amended to 1210

KRNT, Des
500 w 1 kw D

CP change

;

NEW,
la.

la.

license
equip.,

^Modif.

:

trans.

kc 100 w.

;

—

;

power, move

increase

Withnell
1310 kc

New. Voice of
Corsicana, Corsicana, Tex.
NEW. Charles
T. Copeland Jr., Troy, Ala.
NEW. J. W.
Plame, Huntington Park, Cal.
NEW, R.
E. Skeen, Bill S. Skeen, Billings, Mont.
NEW. James E. Hardy, L. D. Marr, Pasadena. Cal. WKBO. Harrisburg. Pa. NEW,
Valley Brdcstg.
Co., Cleveland;
WMFN,
Clarksdale. Miss.
NEW, Athens Times
Inc., Athens, Ga.
NEW, W. A. Reed.
Waterloo. la. NEW, F. A. Holmes. F. A.
Haffa, Waterloo, la.
NEW. Fairbanks
Brdcstg. Co.. Fairbanks, Alaska
W6XW,
Berkeley, Cal.

WNRI.

equip.,

—CP

APPLICATIONS RETURNED

NEW, Auburn Pub. Co., Auburn, N. Y.
—CP 1420 kc 100 w unltd.
NEW, Northern Corp., Chelsea, Mass. —
CP gen. exp. 100 w.
NEW, Hershe! Talbot Walton, East Liverpool, O. — CP 1420 kc 100 w unltd.
NEW, Constitution Pub. Co., Atlanta
CP 590 kc 1 kw unltd.
NEW, Theodore E. Johnson, Houston
CP 1210 kc 100 w unltd.
WMBR, Jacksonville, Fla. —License for
CP change

Ore.

Robert Panka, Cleveland

w

la.

Telegraph Herald, Dubuque,

to Pacific Radio Corp.
move trans, locallv.

25

Anthony & Sons
I.— CP 1200 kc 100

facilities

Charles

—

CP 1340 kc. 500 w D.
KOOS, Marshfield,

;

E.

tucket, R.

unltd.

w

Reid,

Cedar Rapids,

Jr.,

100

NEW,

J. E. Richards, d/b TuscaBrdcstg. Co., Tuscaloosa, Ala., CP
1370 kc 100
D KDON, Richard Field
Lewis, Del Monte, Cal., vol. assign. CP
to Monterey Peninsula Brdcstg. Co.

Maddox,

loosa

Stanley

Boegel

KSCJ, Sioux City, la. CP change equip.,
amended re antenna site, increase to 1 kw
5 kw D Simul.-WTAQ, amended to omit
request more power, change equip.

completion.

NEW, Lyman

—

—

Co.,

5

1

—

WGBI,

the report said, with net assets of
$62,000, including cash on hand of
He receives a $400 per
$1,376.
month salary. The purpose of the
Kindig application for 1000 watts
channel,
half-time on the
was to "correct radio conditions existing in Los Angeles, as result of
which conditions the right of freedom of speech as guaranteed by
the constitution is being nullified
by station censorship, exorbitant
rates, cancellation clauses in station contracts for the sale of time,
and by dictation of radio station
policies by large advertisers."
Kindig, Examiner Hill said, proposed to remedy these abuses by
guaranteeing freedom of speech
with no censorship.
His policy
inquiries

auth. 250

.

J. R.

kc.

cial

— License

Honolulu

on the 1300

ties

move trans, locally.
KGVO, Missoula, Mont. License for CP
as modif. new equip., change freq., increase power, move trans.
KDYL, Salt Lake City CP amended to
omit request for increase 1 to 5 kw N.
W7XBD, Portland, Ore.—Modif. CP extrans., antenna,

of half-time facili-

channel now
used by KFAC, Los Angeles, to
W. H. Kindig, Los Angeles politician and a protagonist of the Sinclair Epic plan, was recommended
to the FCC Jan. 20 by Examiner
George H. Hill. The recommendation caused much surprise in the
radio fraternity because of the unusual disclosures in the report relating to qualifications of a finan-

w unltd.
WHBL, Sheboygan, Wis.—CP new

JANUARY

—

IP

ASSIGNMENT

la.— CP 1500 ke

Creston,

Favored by Examiner

Is

w

100

18

Harold F. Gross, Lansing, Mich.
<3P gen. exp. 100 w.
NEW, Lookout Brdcstg. Corp., Chatta)0ga
CP 1420 kc 100 w D.
-r NEW, Jonas Weiland, Kinston. N. C.

Angeles Station
With Half KFAC's Time

—

trans, locally.

te;]i.iove

New Los

NEW,

freq.,

RETURNED—NEW,

APPLICATIONS
Hen

L.

CP move

extend com-

to

etc.,

KVOL, Lafayette, Ind. Vol. assignment
license to Evangeline Brdcstg. Co. Inc.
R. C. Goshorn, Lester E. Cox,
d/b Capitol Brdcstg. Co., Jefferson City,
Mo. CP 920 kc 500
D rule 6g.

Cal.

is;Jt,5wer.

.

Dean

J.

KFBK, Sacramento

!

Paul—
KGDE,

Co.. St.
facilities

unltd.,

jj'.Tiended to change
jbeles
Robert
trdcstg. Co.

S.
freq.,

change

—

w.

;5

i|W2XJH, General

C—Modif.

WIS, Columbia,

Applications

'

Approved

50

eral

Two

by

Fed-

C o m m u n ic a-

tions

Commission.
Crystals— _S90

::i

Write for your copy of the
Lapp Radio Catalog describing
insulators for every Broadcastj^ijing requirement.
iJi I

I

•

High Impedance Model SR80-H. Unusual

'MU
diss

Roy,

and

deiinition. Eliminates input transiormers with its losses

and
''.

inductive hum.

CLUTCH that
QUK-GRIP THREAD; and SAFETYCOHD.

not sUde;

oi

our

TWO WEEKS

FREE

TRIAL OFPERl

Insulator Co., Inc.

New

York, U. S. A.

"

VICE

Microphone Stands featuring POSITIVE
virill

Write ior BULLETIN SM-1, and details

Lapp

brilliance

Amperite (ompany

AMPERITE

561

BROADWAY NEW YORK

-yeUtUif

MICROPHOME

124

JACKSON AVKNUE
University Park

HYATTSVILLE, MARYLAND
Send for our price list and
booklet
Dept. B-261

1*

l^jjeftrwary J,
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:

CROWN OVERALL

OTHER FELLOWS'

PROFESSIONAL

VIEWPOINT

DIRECTORY

Storm Over Atlanta
To the Editor

&

Jansky

Bailey

An Organization of
Qualified Radio Engineer!
Dedicated to the

JAMES

Engineer

Radio
National

SERVICE OF BROADCASTING

McNARY

C.

Nat. 4048

Press BIdg.

Washington, D. C.

National Press BIdg., Wash., D. C.

GLENN

D.

GILLETT

Citsultino Radio Engineer
Synchronization Equipment Design.
Field Strength and Station Location
Antenna Design. Wire
Surveys.
Line Problems.
National Preee Blda- Waah., D. C.
N. y. Offiee: Englewood, N. J.

PAUL

GODLEY

F.

Consulting Radio Engineer
Montclair, N. J.
"25 years of

In your item [Jan. 15] covering
the phenomenal sleet visitation,
which recently demoralized Atlanta
down for
generally and shut
nearly two days, you mention that

WSB

Harry Stone complied with our
request to broadcast news of our

predicament through WSM. While
Harry was good enough to do this,
and we are properly grateful, 14
other of America's leading stations
were kind enough to accord us the

same assistance.
As omission of the latter fact
from your story might lead our

we

ciative,

hope you

are unappre-

may

find

room

for publication of this acknowledgment of a wonderful instance of
fellowship between stations.

Professional Background"

ADVERTISEMENTS
advertisements

Classified

H. FELIX

1775

BROADWAY

NEW

YORK, N.

Y.

Field Intensity Surveys, Covtngu
Presentations for Sales Purposes, Allocation and Location Investigrations

Lambdin Kay,

W. p.

Hilliard Co.

WSB,

Jan. 17, 1936

Atlanta, Ga.

'^adio '^ransmisAon
Sciuipment

2106 Calumet Ave.

CHICAGO

ILLINOIS

E.

Vapex Using Spots
FOUGERA & Co., New York

(Vapex) is using one minute
RCA -Victor transcription a n
-

-

VAN NOSTRAND RADIO
ENGINEERING SERVICE
Specializing in

accurate and dependa-

ble frequency measurement service.
Field intensity surveys. Consultation
and general engineering.

339LelandTer.,N.E.,Atlanta,Ga.

JOHN

H.

BARRON

ContuHing Radio Engineer

Specializing in Broadcast and
Allocation Engineering

HOLLIS

nouncements

BAIRD

S.

Specializing

in

the

East and on

the West Coast, scheduled for 10
weeks. Stations being utilized are
WOR, KFI, KOMO, KGO. Small,

in

ULTRA-HIGH FREQUENCY.
TELEVISION, AND

HIGH FIDELITY PROBLEMS

Kleppner

70

is

BROOKLINE AVENUE
BOSTON, MASS.

&

Seiffer Inc.,

New

York,

the agency.

month preceding

issues.

Help Wanted

WMFR,

Point, N. C, has vacanc
New RCj
for solicitor with good record.
Excellent territory.
station equipment.

Wanted

High

Experienced radio sales reprt
live
5000 watt station i
Write giving details of c>

:

sentative

for

Minneapolis.
perience,

references,

C.

WANTED

PAGE

ConsuHing Radio Engineer
725 Noyes

Washington, D. C.
Telephone NAtional 7757

Earle Building

St.

III.

Experienced

— consulting

enginee:
wants position as chief engineer of
station that demands only finest engineei
ing
up to FCC recommendations at a
times. Have eight years' broadcast exper
ence from 100 to 25,000 watts, in Eas
South and Middle West. Can solve techn

—

—

eliminating "ou
expense. Married, reliabl
Thoroug
ability.
executive
background includes field strength survey
design construction, repair, short wav
recording, television, corrections for hig
Box 428, Broai
fidelity, etc. Reasonable.
CASTING.

cal difficulties personally

side engineer"

temperate,

Station, Program, or Production Exec
five with nine years experience from £
angles in the field of radio, including pr
duction and announcing on some of tl
largest and most important network pr
ductions. College graduate, married, goi
er
habits and best of references.
ployed. Box 425, Broadcasting.

Man 27, College Education, first da;
telephone and telegraph license, ten yea
steamship, telephone company and hrow
cast experience. Last employqed transmi
ter operator, also control engineer 50,0(
watt NBC key station. Desires positic
Box

anywhere.

436,

Broadcasting.

Director, continui
Er
orchestra leader, announcer.
ployed now as Master of Ceremonies,
Bi
education.
College
experience.
years
writer,

Broadcasting.

Broadca
Attention Station Managers
engineer desires position with progressiproven record available ir
organization
:

;

;

H.

LOFTIN

BROADCAST, COMMUNICATIONS

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

4105

WASHINGTON,

D. C.

Box

mediately.

TEMPLE

J. M.
Consulting Radio Engineer

Salesman

Broadcasting.

438,

Newspaperman,

14 years experience, d

30 Rockefeller Plaza
Telephone Canal 6-6560

or

Box

liable.

Ex-WENR
position

CITY

station.

State experience, past
sales record

and

Liberal salary

age.

and

—

news editor, coi
Young, married, i
both.
439, Broadcasting.

sires station connection

mentator,

NEW YORK

90

Wanted

Situations

441,

Local Radio

EDWARD

WDGY,

to

Program and Musical

Phone Univ. 1419

Evanston,

etc.,

West Broadway, Minneapolis, Minn.

Now

Telephone Commonwealth 8512

E.

in

Broadcasting cost 7c per word for
Cash must accompany order.
Forms close 25th and 10th of

each insertion.

Technical director

EDGAR

'

CLASSIFIED

of BROADCASTING:

friends to think

Cincin-

Co.,

has inaugurated a quarter
hour program of the hill-billy va
riety over MBS at 7:45 p. m. Mondays. H. W. Kastor & Sons Adv
Co. Inc., Chicago, has the account
nati,

transmitter

engineer desir
broadca

reliable radio or
Efficient.
Reliable.

with

Box

4S

Broadcasting.

—Equipment

For Rent

equipment.

Approved

RCA

TMV-75'

(new
measuring unit
strength
reading; OR radio frequen<
Reasonal
etc.
oscillators,
radio
bridge
Allied Research Laboratories, 2
rental.

field

direct

:

commission

New York

East 161st Street,

City.

— Talent

Music

Program Managers, Artists, send f
available for broa
new songs
list of
casting without payment of copyright fi
Indiana Song Bureau, Salem, Indiana.

—

FREQUENCY MEASURING SERVICE

Write—

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Many

Commercial Manager,

WNOX

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

COMMUNICATIONS,

Inc.

KNOXVILLE, TENN.
CBS Affiliate

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET

NEW

YORK, N.

—Equipment

Richard Westergaard

For Sale

21-A field strength set. Nev
overhauled and calibrated by the facto:
Box 420, Broadcasting.

One

RCA

One Western Electric IKW Transmitt
complete with spare tubes and parts,
eluding thermostatic Crystal Control pai
and generators. Box 405, Broadcastii
:

Wanted To
Wish

Y.
in

to

station

Buy— Station

purchase part or whole inter

now

in

operation.

Box

4

Broadcasting.
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The Press
WTAM radio

speaks for the 1,017,600
families^ throughout the

Great Northern Ohio Market:

WTAM's

potential circula-

tion according to the

NBC Method

New

of Audience

Measurement, by

aireas.

WTAM
5

0,000 WA T T

S

CLEVELAND
WTAM

WEAF, WJZ,
KDKA,

one of NBC's managed and operated stations. Others are
Boston and Springfield .
Schenectady •
Pittsburgh
WEIVR, Chicago •
Washington, D. C. •
Denver •
is

NBC

WBZ-WBZA,
WMAQ,

KOA,

WGY,
WRC, WMAl^,

New York
•

KPO, KGO,

•

San Francisco

Thesaurus Recorded Program Information Available At All These Stations

KSD
RCA

pioneer St. Louis station uses

5-C transmitter

and speech input equipment
Look back over

the history of KSD and you see

always the note of progressiveness.

only

first

in St. Louis, but

country. In the days of

tuned for

it all

one of the

DX,

was not

It

first

in the

listeners eagerly

over the country,

listed

it

as a

highly desirable station to hear. As the art of

broadcasting progressed,

in the fore-

When it was decided to build new studios,

front.

and

increase power,

KSD

KSD kept

came to

RCA

for

new equipment,

install
its

5-C

5 -kilowatt trans-

mitter and associated equipment

.

.

.

This trans-

mitter not only puts a high fidelity signal
air

RCA

with typical

offers possibilities

on the

dependability, but also

of easy growth. Should

KSD

any time decide to go to 50 kilowatts, and
get the required permit to do so, it would be
necessary to purchase only a 50-kw amplifier and
at

rectifier to

add to the pres-

ent equipment

.

.

.This

is

the

RCA unit plan, by which any
station can start with 100/250

watts and

grow in successive

without scrapping
the original equipment.

steps
room at
KSD, where RCA Speech

Part of control

Input equipment is used
throughout.

RCA 5-C, 5-kiIowatt broad
cast transmitter.

TRANSMITTER SECTION

RCA Manufacturing
A

New York,

Subsidiary of the Radio Corporation of America

Chicago,
Building
Fe
Dallas, Santa

1270 Sixth Avenue

•

Camden, N.J.

Co., Inc.,

1 1 1

North Canal
•

Street

•

Atlanta, 144

San Francisco, 170 Ninth Street

Walton

Street

N.W.

^^^^^^

BROAMSTING
^^^r combined with
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•

WASHINGTON,
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$3.00 the Year
15c the Copy

Advertisincf

Canada and Foreign
$4.00 the Year

D. C.

Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

Selling
the Second Largest Market in America

with

WMAQ WENR
or

In Chicago, the country's second market,

WENR

WMAQ

and

maintain tremendous prestige and popularity

with vast audiences. These famous

NBC

stations have

the facilities for broadcasting your sales messages with
great effectiveness. Their records for others hear this
out.

Put either

station to

work

for

WMAQ and WENR are two of NBC's managed and operated
.

— for

results.

WEAF, WJZ, New York
WBZ-WBZA, Boston and Springfield KDKA, Pittsburgh

WTAM, Cleveland WGY, Schenectady
WRC, WMAL, Washington, D. C.
•

you

stations.

Others are

•

•

KOA,

Denver

.

KPO, KGO,

San Francisco

.

.

.

ARE HER EARS!

.

reason

For women

why Cosmetic manufacturers

beauty advice. This

listen to

on the

are so successful

metic manufacturer can get upward of 5,000,000

women

air.

is

Women

the unmysterious

listen... and

to listen at the

any Cos-

same time by using

the facilities of the Columbia Network. Is there anything strange, then, that advertisers expect extraordinary results from

CBS — and

time about their beauty and your product
but that the

women

will

get them. Talk to

— and

something

air,

listen

bound

women

at the

to happen.

at the nearest

What

same
else

drug store? As

(and talk) about their health, too.

drug and cosmetic radio programs constitute the largest group of advertising on

fact,

the

is

do some talking on their own account

drug manufacturers have already discovered, they
In

5,000,000

today.

Your only problem

the most

women

than the

facilities

is

for the least money.

to determine

And what

how you can

reach

better choice have

you

which already are the choice of more advertisers (and

more of the country's

largest advertisers) than

any other radio network?

THE COLUMBIA BROADCASTING SYSTEM 485 MADISON
•

AVE.,

NEW YORK

The 1936

YEARBOOK

(322 Pages)
'

Was mailed

to all subscribers

ANNUAL
SUBSCRIPTION

O

February 14-15

INCLUDING

YEARBOOK

Did You Get Your Copy
of the

1936 YEARBOOK?
It

was mailed to

all

volume that took

regular subscribers to
us a

BROADCASTING MAGAZINE on

February 14-15 .. a 322-page

whole year to compile, edit and produce ... a reference directory that should

be on the desk of everyone

identified with the business of broadcasting ... a

compendium more valuable

to radio advertising executives than their local telephone directory.
features, contains the following directories

The 1936 Year Book, among other

and tabulations important

in

the daily routine of every advertising agent, radio advertiser, program builder, broadcast executive, etc.:

Directories of U. S. and

Canadian Broadcasting Stations

(By call letters, frequencies and states, with executive, sales, program and engineering
heads, with local addresses, telephone numbers, etc.)

National and Regional Netv/orks
(With personnel, rate cards,

lists

of accounts and agencies, etc.)

Advertising Agencies Handling Radio Accounts
(With addresses, phone numbers, radio personnel)

Map

Radio Outline
(Showing

Cumulative

all

List

of the United States

having radio stations)

cities

of National and Regional Advertisers Using Radio

Station Representative Directory

Newspaper Ownership of Radio

Stations

Directory of Transcription, Recording, Program and Talent Services
Station Subscribers to Press Association Services
Stations Accepting and Rejecting Liquor Accounts

Radio Editors of U.

S.

and Canadian Newspapers

and Advertising Associations, Market Research

Directories of Radio

Organizations, etc.
Directories of Consulting Engineers, Radio Attorneys, etc.

Bibliography of Radio Literature
Executive, Staff and Field Personnel of

Text of Communications Act of 1934;

FCC
also FCC

Regulations

Directory of Broadcasting Equipment Manufacturers
Lists

of Short

Wave,

World Log of Radio

Television

and Experimental Radio Stations

Whether They

Stations, Indicating

Sell

Time

and many other features

BROAa^TING

Please
to

#^oadcast

r

with

Advertisingr

enter

my

subscription

BROADCASTING.

tion.

1936

YEARBOOK

Check

is

Name

Begin
Edi-

Address.-

enclosed.

870 National Press BIdg.

City

Washington, D. C.
$3.00 for
$5.00

for

ONE YEAR—YEARBOOK INCLUDED.

TWO

YEARS

or

for

TWO

State

'

ONE-YEAR

Subscriptions

Firm

YEARBOOK INCLUDED.
(Add $1.00

for each

Canadian and Foreign Subscription)

PTiblished semi-monthly, 25th issue (Year Book Number)
D. C. Entered as second class matter

Your

Name
Posltion.

published in February by Broadcasting Pubucations, Inc., 870 National
Press Buildine
14, 1933, at the Post Office at Washington, D. C.. under act
of M^-ch
1879.

March

^

Washinirton
Washington,

"yxm

U« a cmm\d

imi4i

J^ESPITE

of various assets, these days,

we

F

&F

J

and

girls are

work-

some old

ing late to do a good job for

still

customer, rather than trying to dig up

hear very few people disputing the fact
that

HU-f J&f

you'll find that the boys

the talk about ownership

all

,

dope

gives the best service in the

radio-representative field.

to land a

new account.

Which sounds sanctimonious, but

True, we have no monopoly on hard work,

ly sensible

no copyright on honest thinking.

business

getting better every

is

merei

—

But

is

as

proved by

the fact that

month

for
3

F

you'll see our lights burning far past fivethirty,

most nights

— and

you drop

if

J

F.

Give us a ring the next time you

need help.

in.

JOHNS &

FREE,

&

&

Associated with Free

FIELD, INC

Sleininger, Inc.

C^adio cJiahon C^^epreseniahves
NEW YORK

CHICAGO

110 Eait 42nd St.

180

Lexington 2-8&iO

WCSC
WIS

Franklin 6373

Charleston

.

(NBC)

.

....

WAIU

Columbia

Columbus

woe
WDAY

.

KTAT
Page 6

.

.

.

(CBS)
(NBC)
(SBS)

.

.

.

Davenport
Far9o

....

N. Michigan

Fort

Worth

Trinity

WDRC

(CBS)

WKZO
WNOX
KOMA

(MRN)

WMBD

(CBS)

(CBS)

Building

Ross Building

C. of C. BIdg.

SnHer 5415

Richmond 6184

2-8444

....
.

.

.

....

(CBS-SBS)

.

LOS ANGELES

SAN FRANCISCO

DETROIT

N«w Center

Hartford

Kalamazoo
Knoxville

Oklahoma

City

Peoria

WPTF
KTSA

WDAE
KTUL
KALE

.

(NBC)

.

(CBS-SBS)

.

(CBS)

.

(CBS)

Raleigl
.

.

San Antoni<
TampTuls

Portlam
and

Southwest Broadcasting Systen
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WASHINGTON,

No. 4

\AB Board

D.

Seeks
By

C, FEBRUARY

Own

$3.00

15, 19S6

Source of Music

SOL TAISHOFF

Copyright Session Adopts Measures Looking Toward
solution of Problem; Baldwin Drafts Plan to Lease Rights
special

NEW COURSE

of action toward
)lution of the copyright issue, inuding possible creation of a music

Upply within the broadcasting

in-

insure an industry-conI'olled reservoir free from the rebraints of outside groups, was
board meeting
ifiarted at the
\ Chicago Feb. 3.
Network and
independent" station board memhowever, still failed to see
'lers,
jji^e-to-eye and the recriminations
past sessions between these
!p
iUstry to

NAB

were again evident,
can hardly be said that anyjiing of a concrete, binding nature
j-as
done that indicates concesi.ons on either side toward a soluInstead the board upon recjon.
Itnmendation of Managing Director
ames W. Baldwin adopted a series
resolutions making possible a
f
gorous attack upon the problem
lat has harassed the industry peraps more than any other in its
istory.
Several other recommenations offered by Mr. Baldwin
eemed of a highly controversial
bd inflammatory nature, were
oted down.
(roups
It

fi

As was expected,

it

was

fight

bom the

opening gavel of the
Meeting,
with
networks pitted
gainst independent stations on
questions of allegedly discrimiatory contracts of NBC and CBS
pth ASCAP, and on related quesons that have caused a schism in
lie industry such as the
so-called
pwspaper contracts with ASCAP.

jlie

Infringement Suits

VEN

while the board was in seson,
Warner Bros, publishing
Duses exploded an $895,000 alleged
ifringement suit against CBS and
affiliated stations, and then on
IS
lie following day, filed another of
[995,000 against NBC on 199 counts.
Ihus far the Warner houses have
jled more than two dozen suits,
Jbeking maximum damages of near$3,000,000 against the networks
ly

individual stations, mainly in
More suits
area.
the offing, it was announced.
Of greatest significance was the
sard's approval of the Baldwin
oposal that the "need" for setting
a music supply within the inThis eneUl'astry "be recognized".
|fSages a revival of the now de-pj
tid

New York

He
re in

Radio Program Foundation
'•ideated by the NAB four years
'go which failed even to approach
[

]|inct

,ae

mark

Itlififocuring

set for it in ultimately
a music supply.

February 15, 1936

•

Under the board action Mr. Baldwin will draft and submit a detailed plan to set up a corporation
to purchase, sell, lease and license
performing rights, compile and dis-

ASCAP.

tribute information on availability
of copyrighted music, procure foreign as well as domestic copyrights
and set up an open pool. If necessary the corporation also would

In about six weeks (April 1),
Mr. Baldwin hopes to have his plan
completed. He will then seek another meeting of the board. The action of the Feb. 3 meeting did not

music.
Mr. Baldwin already has begun work on the plan.
In another resolution, he was authorized to hire counsel and other
assistants.
He probably will re-

authorize him to set up the corporation but specifically provided
that the plan would require action
of the board itself.

publish

tain specially qualified people.

Mr. Baldwin has in mind a commercial, profit-making corporation
rather than a wholly-owned NAB
subsidiary such as was the Radio
Program Foundation. Stock would
be sold to finance it and its longrange objective would be to set up
the kind of commercial music organization with which broadcasters

can readily deal for their advertising clients and for themselves without being subjected to the arbitrary
demands of combines such as

Mr. Baldwin's Report

WHEN

the Feb. 3 meeting was
called to order 15 board members

and Mr. Baldwin were present.
Absent were Vice President Charles
W. Myers, KOIN, Portland, who
was snowbound; Vice President Edward A. Allen, WLVA, Lynchburg,
Va., due to pressure of other business; Treasurer Isaac D. Levy,

Warner Publishing Houses Ask Millions
In Damages for Alleged Infringements
AFTER FILING

a dozen or so

On

the

following

day

liarms

suit seeking total

dam-

suits for alleged infringements of

Inc.,

musical compositions by stations
which refused to accept its license
publishing
terms Warner Bros,
houses fired their heavy legal
artillery this month, running up
infringement claims of nearly
$3,000,000 against CBS, NBC and
independent stations in
certain
more than a score of suits.
In each case the Warner houses
are asking maximum damages of
$5,000 per alleged infringement.
The law carries a minimum innocent infringement provision of
$250. All of the cases are pending
in the Federal Court, Southern District of New York, in which the
government anti-trust suit against

ages of $895,000, for the networks'
alleged infringement of Chansonette, broadcast over 89 CBS stations on Jan. 18.
Warner announced that it seeks damages at
the rate of $5,000 "for each of 179
individual infringements, as well
as an accounting of the profits." It
stated also that papers for further
claims to be filed are now in pro-

its

ASCAP

also reposes.

Warner opened its new barrage
when its subsidiary, Remick,

Feb. 3

purported infringetune Some Sunny
Day, over 68 CBS stations emanating from WCAU, Philadelphia, on
Jan. 25, and That Old-Fashioned
filed

ment

suit for
of the

Mother of Mine over 66 CBS stations, emanating from WJR, Detroit, on Jan. 23.
The damages
sought at $5,000 for each alleged
performance aggregate
$635,000. This suit, it was reported
Feb. 10 by CBS, was withdrawn.

station

BROADCASTING

A YEAR — 15e A COPY

filed

cess of preparation.

KMTR, Hollywood, was made
defendant in a suit brought in
Federal Court, Los Angeles, Feb.
6, by Harms Inc., seeking $40,000
damages. The plaintiff avers the
station played four musical compositions publicly and without the
consent of the copyright owners.
The numbers were Oh, Lady, Be
Oood, Old Fashioned Love, You Let

Me Down
THEN,

Suit Against

am I.
NBC

on Feb.

it

and Where

10,

largest single suit

loosed the

—against NBC-

seeking damages of $995,000 and

an accounting of

profits for alleged

infringement of 199 separate performances of a Witmark copyright
number entitled Painting the
Clouds With Sunshine. It claimed
(Continued on page 42)

WCAU,

Philadelphia,

vacationing

and Alfred J. McCosWOR, Newark.
The meeting opened with the
reading of a strongly-worded report by Mr. Baldwin, 21,000 words
long, which required nearly three
hours to complete. In it he rein Florida,
ker,

counted the history of copyright
negotiations from 1926 to the present.
Comment on alleged actions
of the networks were sharply critical.
ASCAP was condemned for
its arbitrary and high-handed dealings.

The first recommendation offered
by Mr. Baldwin was that he be
authorized to print and distribute
the document, together with a
statement of the board's action on
it, to NAB members and to "such
other persons" as he believed have
a legitimate interest in it.
That
was adopted by a split vote.
Harry C. Butcher, CBS Washington vice president, however, declared he might desire to submit a
"minority" report to the membership.

He said that Mr. Baldwin's report had the effect of making the
networks the "goat". "Political activity" within the NAB last spring
and summer, he asserted, had
sulted in

many

re-

stations receiving

"unwise" advice against signing the
ASCAP five-year contracts with no
increase in cost, as had been done
by the network-owned stations and
by some 30 others. Moreover, Mr.
Butcher argued that parts of the
Baldwin report were open to challenge as to fact and "certainly as
to interpretation" and that the
whole tenor was "vindictive against
persons who had conscientiously
acted in good faith for the industry."

Mr. Butcher contended that the
"net result" of the copyright negotiations since the impasse of
Dec. 31 is that broadcasting stations are paying more for their
music than ever before.
The network defense was borne
by Mr. Butcher along with F. M.

NBC

Russell,
Washington vice
president, and William S. Hedges,
manager of
owned and operated stations. There were repeated
pleas for unity, with the clear inference on behalf of the networks
that the effort now is for a constructive solution, rather than "rattling the bones of corpses of the
past."

NBC

There was contention over the
Bros, withdrawal from
ASCAP which developed Dec. 31
and threw the industry into tur-

Warner
moil.

Network

representatives

maintained they are getting along

Page 7

—
better than ever without Warner
music; that the part radio plays in
popularizing music is indicated in
the fact that there hasn't been a
Warner "hit" tune since the networks stopped playing Warner
music; that the infringment suits
will be defended by ASCAP under
its guarantee to networks and will
take at least two years to adjudicate, and that stations which did
sign with Warner are simply paying about $200,000 more on a yearly basis for the music they had

when Warner was

in

Remick
Remick

Harms
Harms
Witmark
Remick
Remick

Per Piece Method

THERE

was no discordant

WOR
WOR
WMCA*

WHN

WNEW

Remick

WMCA

vs.

Witmark

vs.

WIP
NBC

WNEW

I

Chansonette
Like Mountain Music

My Buddy
Avalon
Mountain Music
and
There's a Shanty in Old Shanty Town
I Like Mountain Music
Put on Your Old Gray Bonnet
Not Bad
Put on Your Old Gray Bonnet
Memories
Where Am I (Am I in Heaven?)
Painting the Clouds With Sunshine
Blue Night
I Like

Congratulate

Jan.
Jan.
Jan.
Jan.
Jan.
Jan.
Jan.
Jan.
Jan.

Me

and
Then You're Never Blue
Canadian Capers

My

Chinatown

4
17

21
23
31

Reports of Other Transfers Ar<

$5,000
$5,000
$5,000
$895,000
$5,eoo
$5,000
$5,000
$10,000

Heard in Many Sections
NEGOTIATIONS practically

$5,000
$5,000
$5,000
$5,000
$5,000
$5,000
$5,000
$5,000

17

31
31
17
23
23
23
27
27

«1

ft

ftAA

$5,000
$5,000
$995,000

Feb. 7

and
Wanna Bounce Around With You
I Like Mountain Music

$20,000

Joins Lord
Witmer Takes His

Feb. 7

$5,000

advertising agency,

& Thomas;
NBC

Post

voice

No Other Changes
Kobak

Fulfills

for the last two
years NBC vice

president

toward an eventual "per
method of compensation.
Under the heading "Policies with
Respect to Copyright" the board
adopted five of the recommendations advanced by Mr. Baldwin, bul
rejected four others with barbed
shafts for the networks. The first
of these reaffirmed the "per piece"
resolutions of past
conven-

NAB

tions.
all

dis-

criminations in license agreements
respect of commercial stations
be declared wrongful and against
the best interests of the broadcasting industry and of the public,
and such discriminations should be
done away with."
In its original form this recommendation made specific references
to the network contracts, to that
procured by Treasurer Levy for
(payment of percentage on
programs using ASCAP music
in

WCAU

only, minus sales commissions) and
to the newspaper form of contract,
under which stations paid a guarantee of four times their sustaining fee, arbitrarily set.
The third recommendation adopted dealt with the clearance of

copyright on network programs by
the networks and the fourth declared that the action of ASCAP
in refusing to reduce its fees by
an amount corresponding to the

{Continued on page A3)

in

charge of sales,
has resigned effective
to join

board also accepted, approved and
ratified the actions of Mr. Baldwin
and his advisory committee in the

looks
piece"

Network Expected

York
Lord

March 15
the New
staff of

& Thomas

as vice president.

Mr. Kobak
His duties will be
assumed by Roy C. Witmer, vice
president in charge of sales operations, with no other changes in
the department immediately con-

templated.
The resignation of Mr. Kobak,
the departure of Vice President
Richard C. Patterson Jr. for a
three-week vacation in Florida and
the Chicago visit Feb. 14 of President Lenox R. Lohr in company
with Board Chairman David Sarnoff

gave

rise to

many rumors and

reports regarding radical shakeups
in the NBC organization, practically all of which are dismissed in
official sources as unfounded.

Mr. Kobak's

Jan.

M.

Aylesworth,

now

board

of

RKO

& Thomas

date.

Vice President Patterson's resignation has been the subject of constant rumor since President Lohr
assumed office, but is denied in official quarters, although many of
his duties as executive vice president are known to have been taken
over by Mr. Lohr.
Mr. Lohr accompanied Mr. Sarnoff to Chicago where the latter on
Feb. 14 was scheduled to speak on

"American Communications and
Democracy" before the Third An-

Woman

Congress being held
under the auspices of the
Chicago Tribune. Mr. Lohr on Feb.

nual
there

was

RCA

At Chicago they were to discuss
company matters with Niles

NBC

Trammell,

H.

chairman of the

Lord

the Chicago trip.

suc-

1,

office.

the advertising of RCA
and its subsidiary companies, including NBC. Mr. Kobak expects
to wind up his NBC duties sometime before March 15, and expects
to take a short vacation before
joining Lord & Thomas on that

handles

in Washington as a dinner
guest of President Roosevelt, after
which he joined the
chief for

tention to resign

ceeding

New York

f
Mr. Witmer

and vice chairman of NBC. Although Lord & Thomas, making
the official announcement Feb. 11,
gave out no details, it was learned
reliably that Mr. Sarnoff sought to
persuade Mr. Kobak to remain but
was unsuccessful in view of Mr.
Kobak's long-cherished ambition to
enter the agency field.
The resignation, it was learned,
has been the subject of conferences involving not only Mr.

NBC

western division
vice president, which gave rise to
reports that Mr. Trammell might
be offered the post vacated by Mr.
Kobak. This also was officially denied and it was deemed entirely unlikely that Mr. Trammell would be
transferred to

completed

Democratic National Committee'
and president of the French Licl
Springs (Ind.) hotel. While men'
tion of price has not yet been mad'
is reliably reported that mos
details have been cleared and tha,
an application for assignment o
the station's license will be file'
it

shortly with the FCC.
Activity in station sales and ne
gotiations during recent weeks haj
FoK
been rather brisk.

WOWO,

Wayne,

Ind.,

now has an

applica-

pending for transfer to West
inghouse, and an application wi)
be filed shortly for assignment o

WTIC,

Hartford, from Traveler
Insurance Co. to Cherry & Webl
Providence, R. I., department stor
owners who operate WPRO.
It also has been reported tha
the Southwest Broadcasting Sys
tern might be turned over to ne\
owners, including the six station
owned by the group, but this wa
denied by Lee Armer, president
Reports of offers for WEEI, Bos

owned by the Commonwealt
Co., also were heard bu
were refuted officially. More tha
ton,

Edison

Sarnolf and Mr. Lohr but Albert
D. Lasker, chairman of Lord &
Thomas, and Sheldon Coons, vice
president in charge of the agency's

11

in-

to enter the
agency field was
reached before
Mr. Lohr became
NBC's president
on

at Present;

Desire to Enter Agency Field

EDGAR KOBAK,

Reaffirmed was the resolution
favoring "per piece" adopted at the
last three NAB conventions.
The

grueling eleventh hour negotiations with ASCAP for extensions
of contracts after last Dec. 31 and
the working out of the temporary

at

havi
for the sale o
WFBM, Indianapolis, by the Indi)
anapolis Power & Light Co. ti
Thomas D. Taggart, member of th«

been

tion

New York

Kobak

Taggart Negotiates
To Acquire WFB]V1

Sought

Chinatown;

Cryin' for the Carolines; Nagaski
/

27
31
17

Jan. 21
Jan. 21
Feb. 10

Lullaby of Broadway
Painting the Clouds With Sunshine

Studio Inc., New York, is a codefendant.
t Schenley Products Co., and William H. Rankin,
are codefendants.

tracts.
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Jan.
Jan.
Jan.
Feb.
Jan.
Jan.
Jan.
Jan.

* Sally's

lieu of the present 5% of gross
plus sustaining fee being paid to
ASCAP by the great bulk of stations.
In 1935, ASCAP derived
some $3,000,000 from these con-

The second read: "That

I

WMCA
vs. WMCA

Golden Dreams

Isle of

Wanna Bounce Around With You
I Get a Kick Out of You

CBS
CBS

Remick vs.
Witmark vs.
Witmark vs.

on ultimate working out of a "per
piece" method of compensation in

Warner arrangement which

My

Witmark vs. WHNt
Remick vs. WHN
Witmark vs. WHN
Remick vs. NBC
Remick vs. NBC
Harms vs. NBC
Witmark vs. NBC
Witmark vs. NBC
Remick vs. NBC

—

penalties.

vs.
vs.
vs.
vs.
vs.

vs.
vs.

Harms

On the other hand the independent board members, obviously in
the majority on fundamentals, continued to cling to the view that the
industry was wronged by the networks when they negotiatd their
extensions with ASCAP last summer and committed all stations on
networks to signing five-year exThey also argued and
adopted over network opposition
a resolution that, in the case of
network programs, the NAB declares itself in favor of clearance
of copyright at the source so that
only the originating station will be
held responsible for infringement
and affiliates will be under no obligation to secure licenses for such
programs or bear infringement

Damages

Suit

FUed

Song

ASCAP.

tensions.

by Warner Bros. Publishers

Suits Filed

New York

in

any

a year ago Hearst radio interest
had endeavored to procure the sta
tion, and the recent reports wer
that Joseph P. Kennedy, forme
chairman of the Securities & Ex
change Commission, had bid fo
the station for undisclosed backer;
Mr. Taggart, son of the lat
Democratic leader in Indiana, i
a native of Indianapolis, where h
was born 50 years ago, but he re
sides at his hotel at French Licl
He is director of the America
National Bank of Indianapolis an
was a member of the District Re
covery Board of NRA.
is an affiliate of CB^
operating on the 1230 kc. channt
with 1,000 watts night. It is mar
aged by R. E. Blossom, and repre
sented by Edward Petry & Co.
Among other sales pending i
that of WMAL, Washington, b:
the estate of the late M. A. Leest
Now opei
to Hearst Radio Inc.
ated under a lease by NBC, th

WFBM

station's sale is tied up in Jitigc
pending in the District c

tion,

Columbia Supreme Court, broug?
by certain of the heirs to thestate. An agreement to sell at
stipulated figure had been reache
with Hearst Radio about a yea
ago.

Reports relating to the Soutl
west were that the owners of tli
Oklahoma City Oklahoman, whic
operates

WKY, Oklahoma

Cit

and KLZ, Denver, had discusse
possible purchase of the networ
along with other parties. Mr. Ai
mer, however, declared that r<
ports of the sale were "absolutel
untrue".

capacity.

The Kobak resignation is effecalmost two years from the
time he joined NBC on March 20,

former

1934, after having served with the
McGraw-Hill publishing houses for
many years. Now 41, he was a vice
president of McGraw-Hill when he
was 30 and was its managerial
head when he resigned to join
NBC.
native of Chicago and a

due to his unusual sales abilil
which won him high praise durir
his two years with NBC. He w£

tive

A

electrical engineering sti
dent at Georgia Tech, his rise
the advertising field has been swi:

i

president of the Advertising Fe(
oration of America for two yeai
and is now serving his second ter;
board.
as chairman of the

BROADCASTING
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ilDresden

Is

Named

KHJ Manager

As

Brown Named Assistant
Management of Don Lee
4jiAPP0INTMENT of Owens Dres^I^Willet

In

commei'cial manager of KFRC,
Francisco, as manager of
Los Angeles, key station of

(tHjden,

[id'San
irjlKHJ,

4Sthe

Don Lee Broadcasting System,
announced Feb. 7 by Thomas
Lee, Don Lee president.
Mr.

* ^iwas
k :iS.

succeeds
C.
Ellsworth
Wylie, who has resigned,
(jeff ective March 1, as general mankjiager of Don Lee.
Mr. Wylie has not yet announced
iltjlfuture plans.
It is reported that
being considered for the
is
'he
Ot^ijraanagement of KFI, Los Angeles,
liit'NBC-outlet.
The managei'ship has
Oiijbeen vacant since the death of Aref'iDresden

iCij[(Dick)
Oi

)'

(

I

F. Kales several weeks ago.
The new KHJ manager is welllilflknown in Pacific coast radio.
For
(bithe last eight months he has been
ieic|commercial
manager of KFRC,
ictife'thur
sJ.

Lee San Francisco station,
before that was manager of
KMTR, Los Angeles. For more
ktpithan a decade he has been identi'r^jfied with advertising agency work
fe|Don
oifiiand
j

practically every major city
™;along the coast.
KUl
"I deeply appreciate the trust
fiif placed
in my hands by this apte pointment," Mr. Dresden said, "and
''''il accept the responsibility, as well
te' as the honor of guiding
the des:6t:in

this key station of the
System, fully mindful of
c
the fact that the eight California
stations in this network address
^I't^itheir
message of entertainment,
education and informa^i'- culture,
I'P tion to
one of the richest markets
HjEtinies

of

— Don Lee
;

the world.

my

firm belief
System, already nationally
recognized for its listener popular-

sf|'iin

It is

'4 -that the
i

'^'iity

and thorough coverage of

this

great area, will in the future play
an increasingly important role in
Pacific Coast broadcasting."
"^J^i
Mr. Wylie joined Don Lee in OcXtober, 1932 as manager of KGB,
San Diego. Two months later, he
was made general manager and
^'
general sales manager of the net'^'jwork.
Before entering radio he
!""''had been a reporter in San FranCisco, vice president of Emil Bris'''^j'

S

ill

T

'i

& Staff Adv. Agency, in San
Francisco, and vice president and
/' associate
publisher of Game &
^A/Gossip magazine.
Willet Brown, for the last two
Ti
years on the KHJ executive staff,
has been appointed assistant manager of KHJ.

J

'.iLacher
"

m

MBS Adds
THREE

of the Crosley Radio Corp., operating
Cincinnati, were elected to the board of
directors of the Mutual Broadcasting System at its recent annual
meeting.
They are Powel Crosley, Jr., president of
and
Louis M. Crosley and John L.
Clark, also of the
organization.
The other directors reelected are W. E. Macfarlane, E. M.
Antrim and Ed Wood Jr., of WGN;
A. J. McCosker, Theodore C. Streibert and Jack I. Strauss, of WOR,
and Fred Weber, of MBS. Officers
were reelected with the following
changes: Mr. Streibert was elected
first vice president, and the office
of treasurer was added to the duties of Mr. Antrim, who is also
executive secretary.

WLW,

WLW,

WLW

r February

15,

1936

•

AT ABOUT

the time that you, our subscribers, are reading these
columns, the postman should be delivering to you the 1936 Year-

—

book Number of Broadcasting our most ambitious effort to date.
This 322-page volume of directories and reference material provides, we believe, the most thorough and accurate compendium of
data on broadcasting as a business ever made available between
two covers. It represents careful research and compilation over a
period of several years, and it is about 50% larger in editorial and
advertising content than our first Yearbook of 1935.
This increase in the size of the book is but a reflection of the
growth of the broadcast advertising field, whose total 1935 time
sales volume of upwards of $87,500,000 represented a 20% gain
over 1934. We are naturally proud of the fact that our first Yearbook's cordial reception last year by the advertising fraternity
enabled us to keep pace with our rising industry, as indicated in
the increased volume of advertising the 1936 Yearbook is carryEditorially, we have bent every eft'ort to make the Yearbook
ing.
all-inclusive in scope and as authentic a record as human ingenuity
could

make

it.

is the statistical review of the 1935 business of broadcasting compiled for us by Dr. Herman S. Hettinger,
which along with the increased size of the various directories, reAdvertisers
flects the amazing growth of the industry last year.
and agencies showed a greater appreciation of the versatility of
radio as a medium, as evidenced especially in the greater use of
non-network and regional network advertising, for tasks such as
bolstering weak markets, developing advertising campaigns to fit
market contours and applying special pressure at particular sea-

Extremely significant

sons.

networks.

The marked rise in local station volume and the development of
broadcast advertising in the South both are trends which should
contribute to the improved economic position of the industry as a
whole. It would seem, therefore, that the broadened economic base,
so necessary to the ultimate development of broadcasting, is beginning to come into being to at least some degree.
The rise of live
Rendition trends also are highly significant.
talent advertising volume can mean but one thing: That an increasing number of stations have reached a point where the skill
of their staffs and the standard of their facilities make possible
the production of a quality of program acceptable to national and
regional advertisers. The development of local transcription volume also presages improved program standards and service. The
lag in announcement revenues, as compared with 1933, indicates
that time and facilities are being sold to an increasing degree and
that relatively less attention is being paid to the smaller units
of sale.

Full

NAB

Session on Copyright Status

Unlikely Beforethe Summer Convention
plans for the 14th

annual convention of the NAB to
be held in Chicago this summer
were considered by James W. Bald-

NAB

managing

director while
city on Feb. 4 and 5.
Simultaneously it was indicated
following the special
board
meeting in that city Feb. 3 that
there will be no special membership meeting of broadcasters for
of
the
copyright
consideration
problem prior to the convention.

win,
in that

STANDARD BRANDS

NAB

While the NAB board designated
the latter part of July as the time
of the convention, leaving the defiexecutive
nite date to the
committee of three, there is now
the possibility that it will be held
perhaps a month earlier.
The
political conventions and other
commitments of leading hotels in
the city may necessitate a change
in date.
The executive committee.

NAB

BROADCASTING

will make the final decision,
consists of President Leo J. Fitzpatrick. Treasurer Isaac D. Levy

which

and Managing Director Baldwin.
Mr. Baldwin surveyed the facilities of hotels in Chicago for the
convention, but made no decision,
pending determination of a definite
date. The convention, as usual, is
planned to begin on a Monday and
run for three days, with registration and the golf tournament on
the preceding Sunday.
The NAB board at its Feb. 3
meeting felt the need for a special
membership meeting at this time
has largely disappeared. The question may arise again at a board
meeting on the copyright situation
which probably will be prior to
April 1, but unless some unfore-

seen contingency develops there will
be no call for an extraordinary

membership

session.

Inc.

in

July will launch its fifth radio program over NBC, promoting Royal
Gelatine with Frank Fay as talent.
Fay is signed for a 15-week buildup on the Fleischmann-Rudy Vallee hour, a program he has appeared on since last December.
With the introduction of the

program.

fifth

Standard

Brands

probably will jump into top place

One
as the largest NBC account.
Mail's Family, heard over NBCWEAF, is currently promoting
Royal Gelatine and Chase & Sanborn tea but in April this program
will be devoted exclusively to adWhen
vertising the latter item.
the Fay program takes the air
Royal Gelatine will have a program all its own, a half-hour evening show.
Standard Brands has always
used NBC for its radio advertising
and ranked third in NBC billings
last year, being topped only by
Proctor & Gamble and General
Foods Corp. Frank Fay is the
star to emerge from
Vallee variety hour.
Other stars who got their air
break on this program are Joe Penlatest radio

the

The wider use of radio for advertising is also reflected in the
growing volume of miscellaneous business and in the rising proportion of total gross time sales represented by other than convenience goods. Noteworthy also is the marked rise of radio advertising by higher priced articles such as automobiles, housefurnishings and clothing.
General developments within the medium seem to presage greater
economic stability than hitherto enjoyed. Several trends seem to
confirm this view. The more rapid growth of broadcast advertising other than that over the national networks reflects a wider
dispersion of the broadcast advertising dollar, and it seems likely
this trend will continue throughout 1936. The local broadcast advertising growth during the last year (26% over 1934) is particularly encouraging because of its probable salutary effect on
the revenues of the smaller stations and those not affiliated with

PRELIMINARY

Directors

officials

Year and Yearbook: An Editorial

STANDARD BRANDS
TO TOP NBC LIST

Rudy

Helen Jepson and Bob Bums.
Walter Thompson Co. is the
agency handling all Standard
Brands' advertising with John U.
Reber, vice president in charge of
radio, supervising all talent and
production work.
Programs now on the air and
sponsored by Standard Brands follow: Maior Bowes' Amateur Hour
(Chase & Sanborn coffee), NBCWEAF, Sundays, 8-9 p. m.; Robert
Ripley and Ozzie Nelson's orchestra (Fleischmann Yeast Bakers'
Broadcast), NBC - WJZ, Sundays,
7:30-8 p. m.
One Man's Family
(Chase & Sanborn tea, and Royal
ner,

J.

;

Gelatine), NBC - WEAF, Wednesdays, 8-8:30 p. m.; and Rudy Val-

Variety Hour (Fleischmann's
Yeast) NBC -WEAF, Thursdays,
8-9 p. m.
lee

InsuU Files for Charter
For Network in Midwest
APPLICATION for a corporation
charter was filed in Springfield,
111., Feb. 8 by the Affiliated Broadcasting Co., network of low-powered Midwest broadcasting stations
now being organized by Samuel Insull, former public utility magnate.
While Mr. Insull continues to maintain his policy of silence regarding

his lineup

of stations, the act of

applying for a charter is believed
to indicate progress towards a completed organization.
Additional indications that the
ABC is preparing to take its place
in the radio picture are evidenced
by the appointment of George
Roesler as sales manager of the
network and of Gene Fromherz as
sales

promotion

manager.

Mr.

Roesler last year formed his own
station representative organization
and will continue to act as sales
representative for his list of stations apart from his activities for
the new network. Mr. Fromherz
has been associated with The First
United Broadcasters, Chicago advertising agency specializing in
radio.

RAY WALDRON, who

presented
Sports Revieiv over WAAF,
Chicago, for the past two years,
died Feb. 2, from pneumonia.
the
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Government Funds
To Aid Community
Facilities
VISIONARY plans under which
"community broadcasting stations"
would be established through funds
made available by the Works
Progress Administration and the
Federal Housing Administration,
New Deal relief agencies, have been
advanced to municipalities throughout the country.
The availability of such funds
was stressed in a detailed report
of Federal Research Associates, a
private information service published in Washington, and sent to

chambers of commerce, mayors and
other civic officials and organizaThe whole project, however,
tions.
was discredited by officials of FHA,
and so far as could be learned did
not have the endorsement of Harry

WPA

administrator.
Hopkins,
Following release of this information. Broadcasting checked at
the FCC and learned that officials
there had no knowledge of the
project and did not impart any information indicating that licenses
could be procured bv municipalities
with any degree of ease. At the

WPA

and FHA, however, it was
ascertained that the matter had
been gone into by subordinates and
felt that the laws under
it was
which they functioned would, under certain conditions, permit advancement of funds for construction, assuming that operating licenses could be procured from the
FCC.
Source of Information

THE LETTER,

sent out by Marvin
director of the information
service, did not quote any high officials in any of the three agencies.

Cox,

Mr. Cox, interrogated by Broadcasting, asserted that at least one
such loan from
already had
been made. It is known that Federal funds were advanced to
WNYC, New York City municipal
station, for new studio and tech-

WPA

nical facilities.

Mr. Cox said the matter had been
discussed with an "engineer" of the
and with certain other employes, but apparently was in no
wise approved by the directing
heads. In the case of WPA, funds
can be advanced only for employment relief and not for materials,
while the FHA can guarantee loans
made for materials by a private

WPA

financial institution.

So far as known no applications
for funds in line with the suggested procedure have been made
as yet.
Herbert L. Pettey, FCC
secretary, whose name was mentioned as the source of information on FCC procedure, declared he
had received no applications. At
it was stated
that applications first would be made with regional administrators in the field
and that thus far none had cleared
through headquarters.
L. A. Gignilliat, deputy administrator of FHA, whose name also
was mentioned, declared Feb. 5
that no applications involving radio loans had cleared through his
office as a result
of the letter.
Moreover, it was stated officially
in behalf of
that it is not

WPA

FHA

{Continued on page 31)
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NBC

Daytime Sales Symbol,
Tactfully Emits Cheer for Mr. Lohr

Plymouth Rock Rooster,

Stations Proposed
WPA and FHA Said to Ponder THAT NBC
Loans for New

Income From

COCK-A-DOODLE-DOO
sales

executives

as

be-

lieve in realism when it comes to
sales, was denoted at a 7:30 a .m.

rooster, which was
permitted to strut about the Rainbuilding
bow Room in the
during the session. The rooster, it
appears, will be the art theme used
in its daytime sales camby

NBC

paign.

The high spot of the session
came when Lenox R. Lohr, new
NBC president, was presented to
the meeting and delivered a short
talk.
While the exact quotes are
not available, it is reported that

Recapitalization Plan Subject

To Stockholders' Approval
WITH announcement of a proposed
recapitalization

of

for

the

Radio Corporation of America,
which was approved by the RCA
board, subject to approval by stockholders, David Sarnoff, the company's president, on Feb. 1 disclosed that RCA's gross income
operations was $87,563,646
during 1935, an increase of 13.3%
over the 1934 gross of $77,300,112.
It was estimated that net income
will amount to $5,100,000 for the
year, an increase of approximately
$850,000 over 1934. Final figures
are subject to an audit now in

from

progress.

He Knew When

Rock

RCA

Third of RCA Total

plan

breakfast meeting of 70 executives
and salesmen of the company held
Feb. 3 in Radio City. The breakfast started when the NBC broadcast day began. Obviously the occasion was a pep meeting on the
sale of daytime hours over the two
NBC networks.
With plenty of ammunition on
hand to show the effectiveness of
daytime hours, the unique meeting
was launched by Edgar Kobak,
NBC vice president in charge of
sales.
Symbolic of the new daytime campaign was a giant Ply-

mouth

NBC

to

Crow

Although the preliminary report
not break down revenue by
subsidiary sources, the growing
importance of NBC as a revenue
source is indicated by year - end
figures which showed NBC grossed
more than $30,000,000 from time
sales during 1935 and thus acdid

President Lohr pointed out that
the sales department, after all, is
the most important department of
the network, since through its efAt this
forts the payroll is met.
point the rooster let loose a prodigious "cock - a - doodle - do" that
rang through the rafters. Mr. Lohr
was unable to continue until the
rooster had been smothered with a
table-cloth.

counted for nearly one - third of
RCA's revenues. "The parent company's biggest income source, presumably, is RCA Mfg. Co., manuNBC net
facturing subsidiaries.
figures have not yet been made
public.

After Three-year Hearing
Brooklyn Case Is Ordered

To

Start All

Over Again

AN ENTIRELY

new hearing on

the so-called "Brooklyn case" pending before the FCC and its predecessor Radio Commission for three
years was ordered Feb. 5 by the

FCC, meeting in full session. Action was taken after petitions for
rehearing had been filed by the three
which

had been
ordered deleted — WLTH, WARD
and WVFW—but the decision
stations

finally

to

reopen was not based on granting
of these petitions.

At

its

meeting on Feb.

10,

the

FCC

set the hearing date for April
6 in Washington.
week or ten

A

days, it is expected, will be required to complete the hearing.

New information had come to
FCC that the Jewish-language

the

newspaper The Day, published in
New York, had purchased 51% of
the stock in WLTH and WARD.
The Veterans of Foreign Wars also
had formally notified the FCC earlier of the assumption of control
of WVFW. The FCC had ordered
that these stations be deleted as
of Jan. 22, with one-half time on
the 1400 kc. channel to be awarded
to WBBC, the fourth time-sharing
station, and the other half to the
Brooklyn Daily Eagle.
In announcing its decision, the
FCC said that present licenses of
the four existing stations had been
extended indefinitely but not beyond the expiration of the present
license period May 1, 1936.
This
was the fourth postponement of the
effective date for deletion of the
three stations, the last having been
until Feb. 6. Then the FCC said it
had ordered the case opened "de
novo" before the FCC en banc,
which means from the very beginning as a new hearing.
The Brooklyn case has had repercussions in Congress and has
been one of the most bitterly
fought issues in the history of radio regulation.

National Railroad
Campaign Studied
Arthur Kudner Inc. Engaged in
Research for Industry

PLANS

Association of
American Railroads for a national
advertising campaign, ending a
long period of advertising abstinence, probably will require several

months

the

of

to crystallize,

it

was

indi-

cated at Arthur Kudner Inc., advertising agency designated to
handle the projected campaign.
J.
W. Millard, director of research for Kudner, has been spending some time in Washington accumulating material for the evolution of the plan. J. J. Pelley, president of the association, is in im-

mediate charge and has been discussing plans for the industry
campaign with an advisory board
including prominent figures in

American railroading.
Meeting Competition.

WHILE

little is known of the tangible plans, the Pelley board, prior
to
the appointment of Kudner,
gave serious consideration to a nation-wide network series as the
nucleus of the advertising effort,
having in mind a musical program
with an institutional type of advertising paralleling the General Motors and the Ford Motor series.
Railroads, generally, have been
laggard in their advertising in recent years, with the notable exception of the Chesapeake & Ohio,

Plan of Capitalization

THE new

of

capitalization
P. Kennedy,
former chairman of the Securities
& Exchange Commission, retained
board to
recently by the
make a study of its capital structure and submit recommendations.

plan

was evolved by Joseph

RCA

The plan

will be

submitted to

RCA

stockholders at a special meeting
to be held April 7, and may be
summarized as follows:
The borrowing of $10,000,000
1.
annual infrom seven banks at

2%%

years, repayable in
part at any time prior to
order to maintain working capital at an appropriate ratio to
business turnover.
The retirement of all the out2.
standing Class A preferred stock _for
cash at the callable price of $5.5 a
share, requiring $27,257,835, and accrued dividends.
The exchange of each share of
3.
Class B preferred stock, including all
accrued dividends at present amounting to $21.66 a .share, for a block of
securities consisting of one and onefifth new first preferred shares and
one common share.
terest

for

five

whole or

in
maturity, in

TradeCommissionAction
Involving Radio Accounts
THE

Federal Trade Commission
announces the following actions involving advertisers using radio:

Co., starting its
tenth consecutive year on NBC, on
Feb. 28 will broadcast its 500th

Cal-Aspirin Corp., Chicago, ordered
cease claiming that Cal-Aspirin
contains certain therapeutic properties
lacking in ordinary aspirin, that it is:
Pratt Food
less toxic, is more efficient
Co., Philadelphia (dairy feed) ordered
to cease certain claims about its SuUniper-iodized B. P. Dairy Feed
versal Extract Co. Inc.. Brooklyn, ordered to cease stating that it imports
or exports its products Bunte Bros..
Chicago, complaint charging lottery
scheme in sale of candy Foster-Milburn Co., Buffalo, complaint charging
untrue statements about Doan's pills.
The Postoffice Department has
issued a fraud order against P. T.

program.

M. Products

which has been using radio extensively

in

its

passenger territory,

plus certain class publications. The
new project would revive promotion activities of all roads, it is

an effort more effectively to
meet competition of buses and airfelt, in

lines.

to

;

;

;

;
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Radio Sells Radio

Itself

JOHN

KENNEDY

By

Over the Air

B.
Radio Commentator and Journalist

Broadcasting, Communications and Radio Equipment Sold
jin Series Utilizing the Entire Globe as a Studio
A SHOWMAN

IF

could reach out
into the world and get any act he
desired, no matter where it might
be; if he could reach across oceans
and continents to Rome, Paris,

•

•

London, Vienna, Honolulu, Manila,
cr China; if he could pull in ships
-^t sea, or planes, or submarines;
e11 without apparent effort; and if

:

-

he could perform these feats week

'

after week,

month

month

after

probably would believe he was
ienjoying a sweet dream.
But all that is actually happen'ing on Sunday afternoons from 2
to 3 o'clock on The Magic Key of
RCA programs. Millions of listen-ers on a nation-wide NBC-WJZ
network, including Honolulu and
Canada, are hearing it. Jumping
barriers of time and distance as if
they did not exist, the Magic Key
is assembling outstanding talent of
the world with the ease of a sorcerer and adding it to talent in the
'di'e

3

;

-

>
'-

^
>
i'-

>

studio where the programs originate.
In these programs radio is selling radio itself over the air,

:
y.

.

s
a
')

i

A

"

ic
;..

ithrough its own facilities. But they
are not "stunt" broadcasts. If an
artist can come to the studio, fine,
If he happens to be in Stockholm,
-Still fine!
The story in this case is
that there isn't any story now in
the ease with which radio leaps
around the globe. While the audi'ence is enjoying 60 minutes of wellbalanced, smoothly unfolded entertainment, the meaning of that
story radio progress
is absorbed

—

—

.incidentally.

.J

Speaking for

^1

^t'-HADIO
series,

=

speaks for

Itself
itself

remembering that actions

:tern of the program provides an
^ excellent setting for unobtrusive
:t .promotion
of radio products and
.;

'^services.

To those who just have

-been "put wise" to the things raidio takes in its stride, a word is

->
il

sufficient.

The "word" goes some-

jtthing like this:

"Our listeners may be interested
in knowing that the equipment and
Ifacilities which made it possible

ID

.for us to tune in Madrid, Spain,
'-were designed by the same engi.meers who built the new 1936

itj

RCA

:o!

J -Victor Magic Brain Radio."

Woven

•

into the action

is

the his-

I

achievements and
"^ijthe
part RCA has played in
them about. This is an
-3 ..bringing
"RCA Family" series emphasizing
the contributions of the various
members of the "Family" com5iiRltory

of

radio

—

^j

and
broadcasting,
to the rapid and
well-rounded advance of radio
technique. The fact that progress
in one field of radio quickly leads
to progress in related radio fields

i-

through integi-ated

munications,

manufacturing
:

:•

—

research

is

made apparent.
I-

;

Broadcast stars, of course, fit
neatly into the programs, as well
as

musicians and news commentain foreign lands who can be

^aiiitors

imebruary 15, 1936

the world's a stage, not only in Shakespeare's

"As You Like

It" but in

RCA's Ma^ic Key program. And

this globe-girdling stage, with the ether

waves as props,
hangs its sales

serves as the "hook" on which RCA
message. All of RCA's varied activities are promoted
and successfully, too by the program. Radio receivers
and equipment of all sorts, communications and broad-

—

and a sample of the proin an examination of
found
be
gram's sales success can
RCA's radio set business in the last few months.
casting are being exploited,

•

—

times traveling the "great circle"
close to the North Pole, for example pass themselves going out
to the world from the short-wave
channels with which the Magic
Key is supplementing the regular
network. In other channels, unheard by the network and shortwave listeners, voices of engineers
circle the world with directions
and cue calls.

—

Anybody, Anywhere

CAN SAY

from experience that
makes a program commentator
hop to keep up with the possibiliI

it

While riding through Central

ties.

Park

in one of the latest stream-

have interviewed by
short-wave a motor car executive
at the Automobile Show in Grand
Central Palace. I have talked with
Edward Beatty in Addis Ababa,
Edgar Ansel Mowrer in Paris, described the buzz of activity in the
central radio operating room in
New York City while the audience
listened to radiotelegraph signals
from far-off places ... so the list
goes on. When anybody, practically any place and any time can be
put on a program, the commentaline models, I

"brought" to the network through
the short-wave facilities of RCA
Recording
Communications Inc.
artists and screen stars have a
natural place, because the application of radio principles to phonograph and sound motion picture recording and reproducing has made
them known to vast numbers.
In one of the merchandising
plans used in connection with the
series the subscribers to the Metropolitan Opera in New York City
were invited to attend a broadcast
featuring a group of famous re-

tor doesn't

next

TO ALL

these especially invited
audiences of music lovers the recently compiled Victor Library of
Recorded Music and the 22-tube,
Magic Brain, radio phonograph
that heads the RCA Victor line,

were described. Everyone remained
after the programs to listen eagerly to demonstrations.

In the continuity a place was left for local
station announcers to
dealers in their districts who had
the de-luxe receiver and the record
library for sale. Response throughout the country was most gratify-

mention

ing.

After another program featuring Anne Brown and Todd Duncan, from the opera "Porgy and
Bess", now running in New York,
the sale of a Victor album of
"Porgy and Bess" records leaped

BROADCASTING

it

is

coming

should be

To the audience the show
And what a show

is
it

the

has

Before the end of the first
13-week period, recently concluded,
the array of attractions each of

been!

—

were still begging for
The only solution was to offer them tickets for the Magic Key
broadcast on the next Sunday aft-

Calling the Cues

know what
he knows

thing.

more.

This overflow audience
ernoon.
filled the studio to capacity.
A short time later when the
Philadelphia Symphony Orchestra
broadcast from the Academy of
Music in its home city for the full
hour of the program the subscribers to the orchestra were the invited guests of RCA. Again every
available seat was urgently sought.

—but

good.

cording artists. Were the Metropolitan subscribers interested?
The sponsors expected around
600 acceptances. Days before the
broadcast every one of the 1300
seats in Studio 8-H, the largest in
the world, had been snapped up.
And the Metropolitan Opera subscribers

this

in

speak louder than words. The pat-

i:

ALL

microphone when the control-board
men say: "Go ahead!"
There are big doings in the ether
during such a broadcast. Voices
and music flying to New York by
somethe shortest possible way

MR.

KENNEDY

the propoi'tions usual for a
single popular dance record.
The Magic Key series climbed to
"outstanding event" listing on radio pages of newspapers all over
the nation after its premiere on
Sept. 29 of last year. It is still
there. Incidentally, that premiere
gave a hint of what was to come
by establishing a new top for mileage of "pick-ups" for a sponsored
program. Music and voices were
brought a total of 32,400 miles to

Behind the Stars

to

be broadcast from the Radio City
studios of NBC.
The men at the addressed program control boards of RCA Communications Inc., direct the overseas acts in a radio show and call
the cues as easily as a stage manager in a small vaudeville theatre. A
full half-hour before the program
begins, engineers start conversations on the private, point-to-point
radiotelephone channels with the
foreign stations they are bringing
in, checking to make sure all is
well. In the various program spots
half-way around the globe it is
known exactly how the program is
progressing and those who are to
appear are waiting before the

—

headline rating in its field included 21 artists in the classical
group, 11 famous dance orchestras,
six famous foreign entertainers,
and 22 Broadway and Hollywood
stars. There had been eight news
broadcasts. Seven radio stars, and
five famous persons had appeared.

TYPICAL

highlights have been the
Vienna Symphony Orchestra, Leopold Stokowski and the Philadelphia Symphony, Albert Spalding,

Efrem

Zimbalist, Lauritz Melchior,
Lucrezia Bori, Helen Jepson, Lotte
Lehmann, such dance orchestras as

those of Whiteman, Vallee,

Benny

Goodman, Himber, Garber, Dorsey,
and Ray Noble, the University of
Stockholm Male Chorus, Royal Hawaiian Band, Walt Disney with
Mickey Mouse and his gang,
George M. Cohan, Beatrice Lillie,
Walter Huston, Eleanor Powell,
Franchot Tone, the description of
the China Clipper take-off from
Hawaii, and the Navy Day Celebration around the world.
The massing of such a production had called on 42 separate
points of pick-up far from the stu-

The tabulation reads like a world atlas.
Radio is the real star behind the
stars in The Magic Key series; radio ranging the world, smoothly
blending entertainment from across
oceans with that in the studio, to
be listened to in millions of homes
on modern receiving sets.
dios in the first 13 weeks.
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Plymouth Series
Marks Chrysler's
Return to Network
EdWynn Program on CBS Has
Extensive Merchandising

PLYMOUTH MOTOR

Corp., Dejoined the parade of automobile network users with a "big
name" program Feb. 13, which is
heard Thursdays, 9:30 to 10:00 p.m.,
over 82 CBS stations. Ed Wynn,
comedian of radio and stage, returned to the air in a brand-new
characterization that of Gulliver
the Traveler, supported by Lennie
Hayton's 22-piece orchestra. The
King's Men quartette, and a large
vocal ensemble.
Wynn's new characterization is
patterned after the Gulliver of
Jonathan Swift's classic of 200
years ago.
He is changing costumes several times during the
broadcast. John Mclntyre, known
through his work on the March of
troit,

—

Time,

is

handling Plymouth's com-

mercials.

John S. Young, formerly of the
NBC announcing staff, is serving
as Ed Wynn's straight man, his

Local Disc Placements
Are Considered by GOP

PSYCHIATRY TESTS
FOR SWIFT SERIES

PLANS

AN UNUSUAL

for the expansion of the

Broadcasting went to press. Master recordings of all of the shows
are in the hands
staged on
of Tom Sabin, radio director of
the committee, and some of the
pressings have been sent to political leaders in various parts of the

THIS

being

a

presidential

year

said to have refused
to join the series because he did
not wish to perform outside of
studios. To take the assign-

and with the bonus stimulating
consumer sales, the board of directors of the Radio Manufacturers
Association, meeting in Chicago
last month, predicted that 1936 ra-

Mr. Young resigned from
and is now working on a free

dio sales will exceed the 1935 record of 5,000,000 to 6,000,000 sets.

first

experience as stooge.

McNamee

Graham

is

NBC

ment

NBC

lance basis.

Return of Chrysler

THE

planned to give
Plymouth dealers a powerful selling force to supplement our already
extensive advertising campaign,"
Harry G. Moock, vice president of
Plymouth, said in announcing plans
casts

program marks the return

of

the Chrysler Corp. to the networks
after a lapse of nearly four years.
The last chain series, except onetime programs, was the Zeigfeld
Follies of the Air with Florenz
Zeigfeld as master of ceremonies,
a Sunday night program that was
on the air from April to June 1932.
Plymouth started a disc series
on 81 stations late in January,
based on homespun humor of

"Truth

Barlow"

(Broadcasting

Feb. 1).
It was scheduled originally for three weeks.
Dealers are being given a close
tie-up
with the CBS program
through a weekly contest in which
a 1936 Plymouth deluxe four-door
sedan is given the winner. Wynn
asks the radio audience a question
each week, and the best TS-word

answer wins a Plymouth. Blanks
upon which contestants' answers
must be written are being secured
at Plymouth showrooms, and the
dealer's name appears on the entry
blanks.
In addition to the usual conditions such as name, address, etc.,
the contestant must furnish the
name of the dealer from whom he
obtained his entry blank. The
weekly Plymouth award will be delivered to the winner by the dealer from whom he obtained the application.
The first prize winner
will be announced Feb. 27, based
on entries received from the initial
broadcast of Feb. 13.
Posters,
displays and entry blanks have
been furnished to all the Plymouth
dealers from coast to coast.
Spot
ads were used in hundreds of papers.
The entry blanks carry the
address of the agency handling the
account, J. Stirling
Getchell Inc., New York. The show
originates from the CBS Play-

Plymouth

house in New York.
"This new series of radio broad-
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age,

children.

James Shouse, account executive
of Stack-Goble Adv. Agency, Chicago, through which the campaign
is being placed, told Broadcasting

leave the question of local place-

mit dramatized political programs
and not to sell time to the political
parties until after the nominating
conventions next summer.

has been

for the

new program

"Wynn

to aid dealers.

has long been a favorite

of millions of radio listeners and
has proved himself capable of doing the kind of selling job which
builds good will for his sponsor.
He holds the record for establish-

ing the highest "sponsor identification" in the history of radio advertising. Of the ten most popular
radio programs today, eight are
comedians.
Wynn is one of the
most popular of them all on an all-

time rating.

Dodge Disc

Series

"WE HAVE

chosen a network of
87 stations which reach 21,000,000
American homes, and short wave
transmission will bring the pro-

to
many more Plymouth
owners and prospects abroad. We
have picked the night of the week
which has been proved statistically
to be the best week night, and the
hour enables the broadcast to be
heard from coast to coast when the

gram

maximum number

of listeners are

tuned in."

A transcription campaign has
been arranged for Dodge automobile, another Chrysler product. The
discs are quarter-hour programs
to be placed by Dodge dealers
throughout the country. The number of programs a week and the
hour will vary according to the
wishes of dealers. The discs which
are being produced by Ruthrauff
& Ryan, advertising agency for
Dodge, will use Harry Richman,
Gertrude Neisen, Tom Howard and
George Shelton, Kay Thompson,
Frank Parker and the Dodge orchestra.
The commercials will
have an unusual presentation.

advertis-

chiefly to girls of

country who requested them. There
is a possibility that Mr. Sabin may

Liberty at the Crossroads series
since the programs were introduced over the Chicago Tribune
station on a sponsorship basis. The
programs were rejected as commercials by the networks in pursuance of their policy not to per-

of

grammar school
yet the product advertised,
Sunbrite cleansing powder, has no
juvenile appeal and is not used by

WGN

ments to local leaders.
Varying reaction has greeted the

bit

ing psychology is back of the
Junior Nurse Corps program which
Swift & Co. is launching for a test
campaign over an eight-station
CBS hookup in the Midwest. The
program, a dramatization of the
lives of famous nurses, will appeal

Committee's
series of programs titled Liberty
at the Crossroads, which on Feb.
11 ended its test over WGN, Chicago, were still in abeyance as
National

Republican

Talburt in Washington News
Another Fellow Who Would Like to
Take a Walk!

NEUTRAL POLITICS
News Commentators Are Urged
Not to Take Sides

WITH

the political campaign un-

der way, news commentators must
decide whether to support certain
candidates and definite political
policies, or to remain neutral. "A

commentator must remain
Harry W. Flannery,
Sunrise Commentator for the
American Packing Co., whose
Views on News are heard over
KMOX, St. Louis, each week-day

news

neutral," says

morning.

"That does not mean he need
pussyfoot.
Instead he should present the facts on both sides of each
issue and about all candidates, give
the background and an interpretation clearly and forcibly, but forbear from siding with any party
or the man of any party."
"Such a position is necessary to
the successful radio news man," insists Flannery, "because he is not
looked upon in the same light as a
newspaper writer. Newspapers al-

ways have and always

take
they
should. Those who disagree with
these policies can do no more than
sides

on

a

question,

will

and

cancel their subscriptions, and if
the newspaper is interesting
enough, they will soon be on the
But a
subscription lists again.

sponsored news commentator must
look upon the situation from a different angle.
"First of all, the public looks
upon him as a personality whom
they like. If he utters sentiments
contrary to their beliefs, he loses
his listeners and loses their respect
for his opinions not only on the
news but upon the product which
he promotes. This is especially
true in politics which to most men
and women are as sacred as their
religion.
"A listener

made angry, will not
only tune out the oflFending speaker,
but be set against the product of
his sponsor. It's a practical consideration and must be viewed sensibly, and does not mean that a
sponsor dictates the stand of its
commentator. Rather it puts the
commentator upon his mettle to
avoid the human tendency to be
partial."

VAN CAMP SEA FOOD

that the sponsor has secured the
services of a psychiatrist who is an
authority in the field of child guidance, who will inspect every con-tinuity before it is broadcast, elim-«
inating any feature that is not con-(
sistent with the best psychological^
practice.

"While the broadcasts will take
advantage of the love of adventure and the hero-worship thati;
full

inherent in every child," Mr.;
Shouse stated, "parents will not
have to worry about letting their
children listen to these programs.
There has been so much talk abouti
the possible ill effects of certaim
is

programs that we be-;
lieve mothers will appreciate our;
efforts to give their children entertainment that is certified pure, andi
that this appreciation will be ex-<
pressed in increased purchases of
children's

Sunbrite.

"As to losing a large portion ofi|a
the juvenile audience by focusing?
our appeal on the girls, we think,
that the potential in radio is so;
vast that it may be possible to do
a better job by concentrating on a
particular group than by trying to.
reach all possible listeners and as;
a result not appealing very strongly to any of them."
The programs
over

will be broadcast

WHK, WJR, WBBM, WCCO,

KMOX, KMBC, KRNT, KFAB,
Monday, Wednesday and Friday,
5:15 to 5:30 p. m. (CST), and will
to
extensively merchandised
be
mothers through women's organizations. Listeners will be invited
to join the Junior Nurse Corps,
and will have a chance to obtain,

nurse caps and other equipment
exchange for Sunbrite labels.

in,

1

1

ifi!

St. Paul Gets Local
REAFFIRMING its previous deci-j
sion, the FCC Broadcast Division'

on Feb. 8 granted the application
of Edward Hoffman, St. Paul merchant, for a new local station in
that city on 1370 kc. with lOO;:
watts full time. Sustaining Examiner Dalberg, the Division originally had granted the application Dec.p
3, and at the same time denied'
four competitive applications. On,
Dec. 17, however, the action wast
set aside for unstated reasons, but

now has been

reaffirmed.
3

1,

White King Soap Plans
WHITE KING SOAP Co., Los Anwhich has appointed Ray-

Co. Inc.,

geles,

Terminal Island, Cal. (White Star
Tuna), is planning an intensive
campaign this year with more than
$400,000 to be spent. Radio will be
used among other media. Agency
is
Emil Brisacher & Staff, San

mond

planning a thrice - weekly network
program. The Morgan agency some
years ago placed the successful disc
serial Chandu The Magician for

Francisco.

the sponsor.

R.

Morgan

Co. of Hollywood,

to handle its radio advertising, is
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A Broadcast Station Has No Audience!

Library Programs
Put Local Sponsor
A Discussion of Circulation and Call Letters and Such; In Dominant Place
It's the Program That Determines the Audience!
Brewery and WFEA Successful

By HARRISON

ING

station has
no audience!
But before the
gentlemen of the

dotted

-

line

de-

partment pull the
zipper on advertising's
pants
pocket and cause
an epidemic of
nationwide can-

Holliway

THIS provocative and
West Coast's pioneer broadcasters, poses some views
for every advertiser, advertising agent and station opsparkling article

A BROADCAST-

.

In Late-hour

HOLLIWAY

Manager of KFRC, San Francisco

your correspondent, who
ay or may not have an analyti-

erator to conjure with.

Some

by one of the

of his views are startling,

for he takes an unusually bearish attitude (for a station

executive) toward most audience surveys, and he

tells

why. Then you try to figure out the whys and wherefores of the rates that stations charge.

ellations,

bubble in his slow-boiling skull,
like to elaborate a bit on
the above stanza.
A broadcasting station has no
laudience
it has a potential audilence. A newspaper can guarantee
its circulation. So can a radio statltion and it isn't done by a survey.
ijPotential audience is to a broadCaster what circulation is to a
(newspaper. Circulation can guarantee that an advertisement will
-be read with no more authority
than potential audience can assure
that a program will be heard. Mak1

j,.ould

3!

—

•

ing much of ABC audits, the
fourth estate confusedly infers
reader assurance. If potential
audience is to radio what circulation is to a newspaper then, for
-the purposes of comparison, poten-

audience is circulation. Therefore circulation is the total number
of receiving sets in the primary
coverage area of a station and this
total is pretty easy to learn since
the 1930 census.
tial

;

Not the

Call Letters?

newspaper

is just so much
(jcompressed pulp turned out by a
ionechanical press until Mr. Reader
^^iccidently reads your advertisee n t . Parenthetically, lest this
[statement bring the deluge, I recibgnize a certain reader bracket
ieipWhich searches for bargain copy
;ibut, against which, I match the lisii|i]tener fidelity to radio's shopping
services. A radio station is an elec[trical press turning out kilocycles
land kilowatts of electrical pulp
just so much copper, bakelite and
|an ASCAP tax until J. Dashabout
.'Panacea, the big tooth-paste and
ihand-lotion mogul, puts on his projgram and gives the potential audilence something to circulate to
'and I don't mean the "off" switch
on the radio. In almost words of
one syllable it's the program they
listen to and not the call letters.
So I ask you station managers,
f'Why publish surveys that show
lyour station to have 72% or 65%
lor the Lord-knows-what per cent
bf the audience in your area?"
Your station has no-per cent of the
audience. Throughout the day it
varies, depending upon the proIgram.
It has a certain audience

Ia

m

li

Sat a given time which a survey
hean show after the program has
started but to hypnotize Mr. Pros:pect with comparative percentages
land attendant listener totals of
['which he can be certain if he buys

;your

KLOP

is

downright grand

larceny.

taking into consideration the one
variable—competition on other sta-

large
Western community that
once produced each week two programs, which, over a period of several years, actually had just about
every listener in the community.
Using the listener statistics of
these two programs as boot-straps,
this station by glib promotional
conversation literally pulled itself
to what was foolishly regarded as
top position in popularity in the
territory. Yet the station had no
audience, comparatively speaking,
except when these two programs
were on the air. It had circulation
18 hours a day but it only had an
audience two hours a week. Those
two programs could have been
transferred to any other station in
the same primary area and the

tions.

audience
them.

would

have

1936

•

gone

with

There is no theater that has a
resident audience. It has seats
which represent a potential audience. Analogically a broadcasting
station has no perpetual audience.
Its "seats" are the receivers which
can hear it as well as they can hear
its competitor. If the show is good
the seats will be regularly filled by
virtue of word-of-mouth advertising and "sampling". In the case of
radio, "sampling" is largely accidental and dependent on the program preceding. But the mortality of the dialer's patience is measured by the merit of entertainment and not by the call letters.
And it is too often a misconception,
that, following a Bowes, an Allen
or a Cantor with a Joe Glunk and
his

Slap-Happy

coaxes
the admittedly large audience of
these major-leaguers through an
anti-climatical period of musical
brutality. They just don't coax unless the

sample

Hill-billies

is

good.

Hanging the Medals
I

FEEL

quite confident that, if I
a prospective radio advertiser

were
or an agency man, I would be
much more impressed by a report
from a station which showed said
station to have, by a "What station are you listening to now?"
survey, 55% of the audience on 18
programs during the week, 40% on
ten programs, 30% on seven and

And during the time this
had second choice programs
showing I would like to know of

so on.
station

what the competition consisted. If
time was available following a
high-percentage program I should
confident that,
comparably
meritorious, my program should
draw an equal audience without

feel

I am not the only one in the
Ibroadcasting business who has seen

)j^iFehruary 15,

such an example, but I do know of
one decidedly minor station in a

BROADCASTING

It must be admitted that the network stations, in most any comm u n i t y, have the independents

penalized 15 yards at the kick-off

when

comes to program popuand "being known by the
company you keep". But I hasten
to correct any implication that I
it

larity

question the effectiveness of the independents as advertising media
because I believe I have created
the impression by this time that
it's the program that counts
that
it's Mr. Advertiser and not Mr.
Station Manager who should wear
the wide coat-lapels on which to
hang the medals.
But, gentlemen of the clinic, it
does bring up the much-avoided
question of "Why is your rate what
it is?" I doubt if there is one station manager or owner in ten who
can give a good reason for his
night-time hourly rate being what
it is. Groping for a yard-stick and
speaking historically, I recall that
some 14 years ago the light dawned
on the A. T. & T. that
might be used by someone else as
an advertising medium rather than
coast along as a parasitical institutional novelty for the telephone
company. When, quoting Goodrich,
I believe, an ad lib, "by guess and
by Gawd" crack at $400 an hour
was taken and broadcasting rates
were established. If the number of
radio-equipped
was the
yard-stick in 1922 then rates are
all wet today. Not taking into consideration its additional over-head,
is it higher power that determines
rates?

—

WEAF

homes

Believing that they don't listen
powers as
the measure. Power means added
circulation or greater
potential
audience in other words the ability to hear, but it doesn't guarantee that they do. It's the program
that counts. Admitting the fantasy of thinking that each period
of the broadcasting day should
have a rate dependent upon the
size of its surveyed audience, I do
contend, however, that if two stations in a metropolitan area have
more surveyed number one proto watts, I can't vote for

—

grams between them than all of
the others combined their total
rate should be more than all of the
others combined. While the former
is frequently a condition the latter
is rarely a fact.
I do not recall ever hearing of a
station reducing its hourly rate.
They always

raise them.

Campaign

HOW SMART

merchandising and
salesmanship can sell transcription
library services for local spot programs is told by Charles G. H.
Evans, manager of WFEA, Manchester, N. H. In a letter Feb. 3 to
Frank E. Chizzini, assistant manTranscription Serager of
vice, Mr. Evans related how Cold
Spring Brewing Co., of Lawrence,
Mass., had moved their products
from fifth or sixth place to top position in volume. Here is his story:
"I have delayed in communicating to you our results in marketing
Thesaurus until I had a case record
that was conclusive. I believe we
have that record in the results secured for our client the Cold
Spring Brewing Co. of Lawrence,
Mass.,
brewers of
a c k e r'
5-XXXXX Ale. In a little over
one month, with an exclusively ra-

NBC

H

dio campaign, using only WFEA
and only Thesaurus, the Cold
Spring Brewing Co. has moved its
product from fifth or sixth place in
volume sales, to top position, without any serious competitors. Two
competing breweries have paid our
program the compliment of asking

for similar ones.
"We use as the basis of the pro-

gram

the Radio Night Club script.
have enclosed a sample of our
commercial continuity, so that you
I

may

how

handled. The proas Club Hacker's
5-X, and is on the air daily except
Sunday, 10:30-10:45 p. m. We have
not discouraged the impression
that each program is provided by
the restaurant which is chosen as
the 'host' for each program.
One
addition to the script which we
have found effective is applause,
for which we use a Gennett sound
see

gram

is

it is

listed

effect disc.

The Bundling Hour
"I

BELIEVE

that

we succeeded

in

permanently laying one ghost when

we insisted that the client schedule
the programs at 10:30 p. m.
Up
to this time every advertiser has
fought shy of anything after 10:00
p. m. on the ground that New
Hampshire

were in bed
Bundling is still
be an old New England
listeners

after that hour.

supposed to
custom.

"We fought for 10 :30 p. m. on the
ground that since the law requires
that all beer taps be closed promptly at 10:45, we would have a chance
to remind listeners that they had
only a short time to order that final
glass of Hacker's 5-X.
"Our client suggested, at our
opening conference, that what the
brewery needed most was dealer
cooperation. We then suggested
that if the brewery was willing to
do something for the individual
dealers, perhaps they in turn would
be a little more zealous about suggesting the merits of 5-X Ale to
customers who failed to specify a
brand.
"We evolved the plan of making
individual restaurants 'hosts' for
each broadcast. Each dealer is notified

by

letter

two days

in

advance

of his broadcast that he is to be
the host and this is followed up on

{Continued on page 37)
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KFYR

License Renewal
Granted by the FCC
UPON the basis of new evidence

Repeal of Davis Amendment
Is Asked of Congress By FCC

Is

offered at a hearing .Jan.

A NEW

to population, is based, was made
to Congress Feb. 10 by the
in letters to Chairman "Wheeler and

FCC

Rayburn of the Senate and House
Committees charged with radio
So far as is known
legislation.
will be the only legislative
request to be made of Congress
at the current session.
this

the following day the FCC
sent to Rep. Scott (R Cal.), a
letter commenting upon his three
"freedom of speech" bills introduced at the last session. In some
respects the FCC favored these
measures, while in others it offered
opposition. The bills, sponsored_ by
the American Civil Liberties Union,
would throw open station facilities
at specified hours for political and
other forum discussions and include provisions to protect the stations from libel or slander suits.

On

Chance of Action
BECAUSE of the heavy burden of
legislation of an emergency nature
facing Congress there is little prospect for enactment of any important radio measures at this sesThe most inflammatory of
sion.
radio proposals before Congress is
the Connery resolution for a thorough investigation of the FCC with
Little

particular reference to its broadcasting activities. The resolution
now is dormant before the House

Rules Committee.
The Davis amendment letter
stated it was the "earnest desire"
of the FCC to have the Communications Act amended to include its
It failed in the last
provisions.
two sessions of Congress. If repealed, the FCC would be authorized to allocate facilities under the
old law as it existed prior to 1928.
The Davis amendment prescribes
that facilities shall be allocated
equally among the five radio zones
and equitably among the states in
each zone according to population.
As revised, the FCC would be
authorized to allocate so "as to
provide an equitable distribution
of radio service" to the states and

communities.
If the amendment is repealed the
quota system adopted in 1932 by
the Radio Commission will be
scrapped and the way will be
opened for the FCC to allocate
facilities on their technical feasibility rather than in regard to
population of particular areas. The
quota system has been a limitingfactor even though it has not been

rigidly observed.

Regarding the three Scott

bills,

FCC

in a letter signed by
Prall, went into them in
great detail. It did not discuss the
Scott Resolution (HR-.370) to set

the

Chairman

up a broadcast research commission, the function of which would
be to decide the future of broadcasting and with no small emphasis on possible government ownership

and operation.

The Commission is in complete
sympathy with the purpose of HR9229 which we understand to be a
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effective use of broarlcasting on
public, social, political and economic

more

issues,

opinion

the
the

letter

said.

broadcaster

In

our

who simply

makes his facilities available for the
discussion of these issues by responand who exercises no
sible people
control over the content of the broadcast should not be held liable for
statements made in the course of the
would point out, howbroadcast.
ever, that while HR-9229 grants relief
to the broadcaster, it leaves the door
wide open for scurrilous defamatory
attacks Ijy judgment-proof, irresponare confident
sible individuals.
that many broadcast stations with a
full realization of their public responeven though relieved themsibility,
selves' of liability, would not permit
the use of their facilities for attacks
by irresponsible individuals. On the
other hand, it is possible that some
stations in connection with some political campaigns or other local controversies might avail themselves of
their exemption from liability and
permit defamatory attacks by irresponsible persons. In such event the
person attacked would be without
effective recourse since an uncollectible judgment against the author of
the attack would never compensate
for the damage done by such an
attack.

We

We

Problem of State Laws

THE FCC

continued that there is
important distinction between
the action of the licensee in merely

an

furnishing physical facilities for
others and as author using his
physical facilities for the dissemination of his own views. It said
that the exemption should not extend beyond the licensee in his
capacity as the provider of the
facilities and suggested an amend-

PROGRAM
Radio

in

fixing the time
portion of the Jack

a certain
Armstrong radio program broadcast over WCCO, Minneapolis, on
Dec. 9, 1935, the exact time of the
killing of Walter W. Liggett, Minneapolis publisher, was determined
in Hennepin
this month

Cann)

County District Court
where Isadore (Kid

Blumenfield

was on

trial

for the murder.
At 5:41 p. m., Dec. 9, Liggett
was shot and killed by bullets from
a machine gun as he alighted from
his car at the rear of his home in
Accompanying LigMinneapolis.
gett in the car were his wife and
two children. The car radio, tuned
to the Minneapolis CBS outlet, was
bringing in the Jack Armstrong

program regularly heard from 5:30
to 5:45 p. m., CST.
Wallace Liggett, 12-year-old son
of the slain man, listening to the
radio program as the shots were
fired, heard a one-line description
of a castle then being visited in
fancy by the Jack Armstrong cast.
To determine the exact time of
the shooting, and in an effort to
refute alibi testimony of Kid Cann.
the State Attorney's office asked
for an exact timing on the Jack
Armstrong broadcast. On Feb. 3

announcer of

Little,

describing the
birth of a fish and just waiting
for the process to be completed so
he can get the "little feller" to
say a few words to the public. The
fish was a silver salmon, part of
an exhibit arranged by the North
American Wild Life Conference.
to the proposed Scott bill
carry out that purpose.
Some question was also raised
about the exemption of stations in
overriding state laws regarding

alleged violations of technical regulations through operation with excessive power.
Additional testimony was to the
effect that the violations occurred
without the knowledge of the station's owner, Philip J. Meyer, and
that it was the first citation against
the station in 10 years of operation.
A number of stations had
filed applications for KFYR's facilities, after the deletion had been
ordered. Many protests against deletion were filed by civic organizations in its service area.

ment
to

libel

The

and slander.

FCC

ex-

pressed no opinion on that. Then
one further observation:
it made
"The number of broadcast stations is of necessity strictly limThe owners of broadcast
ited.
stations form a small but powerful
group. Their exemption from liability as the providers of facilities
* * * coupled with their power to
select the persons whose views are
to be transmitted, inevitably places
tremendous power in their hands."

Discussing HR-9230, which would
aside time for "uncensored
discussion" on a non-profit basis of

set

political

public,

social,

nomic

problems,

FCC

would

conclusions

its

for

up

set-

an "advisory
referred to
the preceding

on

bill.

It

and ecowhich the

FCC

committee", the

added that the

bill

would m-

MURDER TIME

Car of Minneapolis Publisher

-To Jack Armstrons
of

BIRTH — Lee

WJSV, Washington,

FIXES

BY DEFINITELY

the

Broadcast Division Feb. 8
granted KFYR, Bismarck, N. D.,
a regular renewal of its station
license. The station had been ordered deleted last fall because of

Equitable Distribution of Radio Service Sought;
Freedom of Speech Plan Favored in Some Details
plea for repeal of the
so-called Davis amendment upon
which the present quota-system of
distribution of facilities according

16,

FCC

at

Time

Was Tuned

of Killing

three radio men were called into
the Hennepin County district court
to testify as to this timing. They
were K. C. Titus, traffic manager
of WCCO; Leslie Daniels Jr., of
Oak Park, 111., employe of Blackett-

Sample-Hummert

Inc.,

Chicago

agency which produces the Jack
Armstrong skit, and Edward J.
Eckhardt, Maywood, 111., radio
sound engineer, who identified the
recording of the program. As a retestimony the time of

sult of their

was fixed by stipulation at approximately 5:41.
Defense counsel stated he would
produce witnesses to nrove that
Kid Cann was in a Minneanolis
barber shon from 5:30 to 6:30 p.
m. on the day of the killing. Mrs.

the shooting

Liggett and another witness have
identified Cann as the man thev
saw shoot Liffgett as he s-ot out
of hi=; car. where youn<? Wallacn
was listening to the Jack Armstrong program. The attorney general's office of Minnesota, cooperating with the county attorney of
Hennenin Countv in the prosecution of Cann. spid to their knowledge this is the first time the exact
time of a radio script has been

introduced as evidence in criminal
court procedure.

Weco
WECO

Shifts

.

|

Debut

Chicago (Dr. West's
toothbrushes, etc.), has changed its
radio debut to Saturday, Feb. 22.
10:30-11 p. m. using the NBCWEAF network and avoiding the
rebroadcast to the West Coast.
Ethel Shutta and George Olsen and
Co.,

orchestra

his

The program

will be the talent.
will be entitled Dr.

West's Celebrity Night. J. Walter
Chicago, is the
Co.,
agency.

Thompson

volve an important change in the
obligations of stations, and that in
some stations the present practice
is to afford facilities for such purposes. To attempt to introduce the
change, said the FCC, would impose an obligation without express i
statutory authority. It suggested!
that if Congress wants the legislation it should adopt a "direct
legislative mandate" carrying out
involves a
it
its terms because
"broad public policy" which the
FCC believes to be "more properly
without the scope of Congress than
the Commission".
Moreover, said the FCC, enactment of the bill would entail an
additional heavy administration
burden' upon the FCC and it would
"But if it
be "very difficult".
should become law," it added, "The

Commission would hope
mount the administrative

to

sur-

difficul-

ties.

The third

bill

(HR-9231) would

provide that each licensee keep
complete and accurate records open^
to responsible public inspection of
all application for time, of all re-i
jected applications and the reasons,!
and similar data. The FCC pointed!
out that stations now are required
to keep program and operating
logs and while they do not require
the keeping of the kind of infor
mation which the bill proposes, the
FCC has borne in mind that Con
gress has never made broadcast
stations
all

common

carriers,

open to

concluded:
understanding is that

comers.

Our

It

they

were not made common carriers because Congress intended that they
should have liberty to accept or reject
applications for time and to determine
who should use their facilities and for

what purpose. In leaving such broad
discretion to the licensees of broadcasting stations. Congress undoubted;
ly left with them a tremendous mora
If that luoral ohligatioi
obligation.
has not been met to the satisfactior
the power rests with
Congress,
of
Congress to impose all or some pari
of the moral obligation as a statutory
()l)ligatiou.
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ONE OF
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HIGHEST PAID BEAUTY EXPERTS

TELLS MILLIONS OF

"HOW TO
IN

BE

WOMEN

CHARMING"

INTIMATE TALKS

MONDAYS • WEDNESDAYS

.

FRIDAYS ON

A 3-DAY BROADCAST TEST OVER

WHAS PULLED FROM WOMEN

GOOD REQUESTS
FOR PHILLIPS MILK OF MAGNESIA FACE CREAM
Follow the others and do a bigger,
better sales fob by concentrating yoiir
advertising appropriations on the covthe fourth
erage offered by

WHAS —

largest

CBS Network

Station.

LOUISVILLE • KENTUCKY
CBS BASIC OUTLET
Edward Petry & Co. National Representative.

February 15, 1936

'

^85%

came from housewiveSr
in mornings on WHAS programs.
They buy
98% of the food and merchandise for their families. The 6,000
requests for Phillips Milk of Magnesia Face Cream came largely
of the 6,000

request

letters

The ones who tune

from WHAS' rich Ohio Valley Coverage. It is within the WHAS
shopping area, populated by 788,620, comprising 188,034
families, owning more than 133,900 radios.
But WHAS' 50,000
watts gives any product a grand total of 3,461,100 with its
primary and secondary daytime coverage.
And the nighttime
primary and secondary coverage increases to 4,399,200. ... So,
when buying time on the air keep in mind the Face Cream Test.
And also remember, WHAS' Secondary Area Population Coverage
is 24,752,138.
North, East, South, West.
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Exclusion of Press Services

RADIO TEACHING
I WHK to Coach Music Teachers
Proposed at Publishers' Session

To Be

AN APPARENT

IN
vive

the

press-radio

with particular

Studio iiTechnique

In

getting

out of the radio
field in which they are now firmly
entrenched, as evidenced by the directory of radio stations (including
many that are newspaper owned)
now buying press association news
for sponsorship pm'poses published
in the 1936 Yearbook edition of
tion

effort to re-

controversy,

emphasis on the

news

to radio stations, E.
H. Harris, publisher of the Richmond (Ind.) Palladium-Item and

sale of

From Radio

chairman of the Publishers National Radio
Committee of the
American Newspaper Publishers

of

Broadcasting.
At Harrisburg, Mr. Harris spoke
about the radio situation in detail,
reviewing the recent AP-KVOS decision on property rights in news
and asserting:

Association, revealed in a speech
before the Pennsylvania Newspaper Publishers Association last
month that he has prepared a plan
for submission to the
board
meeting in New York Feb. 24.
The plan, it is learned unofficially, contemplates reestablishment of
the Press-Radio Bureau on another
basis and it is believed to include
a proposal that the newspapers
force United Press and International News Service out of the field
of selling news for sponsorship to
the radio stations. At least, Mr.

ANPA

"Why should the publisher not
require privately owned press associations to include a provision in
his contract which will give to each
newspaper client a property right
in all the news of the association
and prohibit the press association
from

selling this property to any
broadcasting station or to any ad-

vertiser for sponsorship over
air without his consent?"

Harris in his

speech in Harrisburg, Pa., and again in a statement
to Editor & Publisher, made it
clear that he was dissatisfied with
this situation and that he believes
the newspapers should exert pressure upon the press associations to
stop such sales.
The plan, if adopted by the
ANPA board, will be presented to
the full ANPA convention April
21-24 at the Waldorf-Astoria, New
York.
Mr. Harris' remarks at Harris-

Conflict in

the

Views

AFTER

asserting that under the
present radio licensing system "the
party in power takes advantage of
its official
position to use our
broadcasting system in the name
of the government, but in reality
broadcasting is used directly and
purposely to promote the campaign
for the reelection of the party in
power," and after drawing comparisons with how the governmentowned British radio system is used
in a non-partisan way in politics
there, Mr. Harris declared that "the
press should not surrender its

burg drew an immediate retort
from the UP and INS heads, who
have repeatedly stated to Broadcasting that they have no inten-

TO AID
paring

music supervisors in pre-

students
Cleveland, will
their

WHK,

forum

of

series

for

radio,

conduct a
meetings during

remainder of the scholastic
year in which radio problems such
as "mike" technique, proper stance,
arrangement of instrumental and
the

choral groups, program building
and similar problems will be discussed.
The first meeting will be held
Sunday, Feb. 16, at WHK's Cathedral studio. All music supervisors
of the North Eastern Ohio Teachers Association and the Ohio Music

Educators Association have

been

invited.

trusteeship to an agency which is
under a government license."
Hugh M. Baillie, president of UP,
replied to both Mr. Harris and to a
statement in Editor & Publisher to
the effect that Mr. Harris' audience was anxious to hear what he
had to say about the UP and INS
"whose action nullified Mr. Harris'
efforts to make the Press-Radio
Bureau a panacea for press-radio

Mr. Baillie's statement was
repeated to Broadcasting in part
evils."

as follows:
action on the part of
or INS which "nullified" the
efforts of the Press-Radio Bureau.
It

the

was no

UP

The Press-Radio Bureau never

pre-

vented the broadcasting of sponsored
Many independent stations
news.
which declined to take the Press-Radio Bureau service obtained news for
sponsorship from such sources as
Transradio Press, Radio News Association, Intercontinental and Yankee
News Service. Of course, to the extent that this was so, the efforts of
the Press-Radio Bureau were not effective.
If Mr. Harris has any program by
which radio stations might be prevented from obtaining news for broadcasting under commercial sponsorship
he has failed to mention it. I put in
more than a year with Mr. Harris and
other distinguished colleagues on the
Press-Radio Committee studying the
problem and nobody had the answer.
Experience amply demonstrated that
if advertisers want to sponsor news

they will get news to sponsor. They
will either get it from the established
press associations or radio will build
up powerful press associations of its
own which will be entirely independent
of the newspapers.

Mr. Harris has any formula
which merely contemplates shutting
the UP and iXS off the air, it doesn't
meet the problem.
If he has a formula for shutting all
press associations off the air, I would
If

hear first how he proposes to
in New
shut Transradio off
York, for example, and I would like to
ask him how he proposes to exclude
Transradio from WJAS. Pittsburgh.
like to

If

WOR

any formula which he may have

doesn't exclude
alike,

Combining the drawing power of N. B. C. Blue Networic
Programs with its own magnetic appeal as Detroit's favorite
radio station

— WXYZ

delivers the

bristling,

active Detroit

—

market over to its advertisers virtually on a silver platter.
The flow of Detroit's tremendous purchasing power can be
turned your way through the channels of station WXYZ.

KUNSKY-TRENDLE BROADCASTING CORPORATION
300

WM.

G.

RaMBEAU

Easlern OUice: 507
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MADISON THEATER BUILDING ... DETROIT

Co., Representatives,
Bldg., New York

Chanm

Home Oifice
Western

:

Tribune Tower, Chicago

Oifice: Rus." Building,

Son Francisco

it

all

press associations

merely plays favorites

and

builds up certain press associations at
the expense of others.
radio policy is intended to
The
reconcile the demand for news to be
broadcast with the best interests of
the newspapers. The way things stand
today many big radio stations are
getting their news from newspaper
press associations, a situation which
trends strongly toward ultimate increased cooperation between the radio stations and the newspapers.
from news
Withdrawal of the
broadcasting would merely clear the
way for radio press associations such
as Transradio. Radio News Association. Intercontinental. Or, perhaps, the
big chains would organize news agen-

UP

UP

Hearing on

KGKO

Shift

To Fort Worth Concluded
SUBJECT to reopening at the request of the FCC, hearings on th>r
application of Amon G. Carter,
publisher of the Fort Worth StarTelegram and operator of WBAP.
to acquire KGKO, Wichita Falls,
and to move it into Fort Worth,
were adjourned Jan. 31 after 132
exhibits had been produced and
scores of witnesses had testified.
The hearings were held in Wichita
Falls and Fort Worth before Chief
Examiner Davis G. Arnold of the
FCC, with an array of Washington and local counsel representing
the various interests.
Opposition centered largely
around protests by the Wichita
Falls Chamber of Commerce and
other intervenors, largely local and
nearby civic organizations, with
representatives of KTAT, Fort
Worth, also objecting to the proposed move. An increased service
area for KGKO if moved into Fort
Worth, with the proposed new local
station for Wichita Falls capable
of continuing to give adequate
local service, were the main points
advanced for the applicant. Removal of KGKO, would eventually
bring a second NBC basic network
into the Dallas-Fort Worth area,
according to plans.
Counsel for Carter were headed
by Paul M. Segal, Washington attorney, with Glenn Gillett as engiwas
neering counsel, while
represented by Paul D. P. Spear-

KTAT

man, former

FCC

chief

counsel.

Hough Buying KGFG
PURCHASE

of controlling stock in
City 100-watter,
an application filed
is sought in
with the FCC for a transfer of

KGFG, Oklahoma
ownership

to

Harold V.

Hough,

manager of WBAP, Fort Worth,
who as one of radio's pioneer announcers was known as the "Hired
Hand".
Oklahoma City is Mr.
Hough's home town and his parents
still reside there, he stated, in explaining that it was a personal
venture and in no way connected
with the interests of Amon Carter,
publisher of the Fort Worth StarTelegram, operator of WBAP. Mr.
Hough's own oil interests are also
centered in that community.

News Chain Buys WHBC
PURCHASE of WHBC, Canton,
O., by the Ohio Broadcasting Co.,
a subsidiary of the Brush-Moore
Newspapers, was disclosed Feb. 6
in an application filed with the
FCC for a voluntary transfer
from Edward P. Graham, its present owner. The station is a 100
watter on 1200 kc. The BrushMoore organization publishes six
newspapers in smaller Ohio cities,
including the Canton Repository.
It also publishes the Steubenville
Herald-Star, Marion Star, East
Liverpool Review, Portsmouth

Times and Salem News.
cies of their

own.

news broadcasting

Far from
this

halting

would merely

give radio's own press associations
the opportunity to grow bigger and
better, faster.

refers to distortion or
of news by advertisers.
is to preserve
policy of the
the purity of the news through editorial direction which is incorporated
in the standard form of contract unmakes news availder which the
able for broadcasting.

Mr. Harris

suppression

UP

The
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For eighteen and one-half hours out of twenty-four
increasing sales results for their

your prospects are early
owls

risers,

we reach them with your

many

clients.

KWK is
Whether

mid-day listeners or night

sales

In a large metropolitan area such as

message.
St.

Louis and surround-

ing suburbs, the concentrated buying power assures satisfying results

from a

well presented advertising campaign.

THOMAS PATRICK INCORPORATED
HOTEL CHASE

REPRESENTATIVE
NEW YORK
February 15, 1936

•
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LOUIS
H. RAYMER CO.
ST.

-

PAUL

CHICAGO

SAN FRANCISCO
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25 Stations Rebroadcast
Program Service of WSM

CHEVROLET'S 211,000 RADIOADS

TWENTY-FIVE

stations, mainly
in the South, without regular net-

work

Pile of

are rebroadcasting, with permission, the programs
of WSM, Nashville 50,000-watter,
according to announcement Feb. 5
In collaborating
by the station.
sends
with these stations
them regular news releases.
Stations rebroadcasting
programs include WDSU, New Orleans; KABC, San Antonio; KFXR,
Oklahoma City; K A R K, Little
affiliations

OVER

commercial anthat's
one year
the record to be set in a few weeks
when the final quarter of a year's
continuous presentation of musical
transcriptions will be concluded by
Chevrolet Motor Co.
The number of broadcasts will
total 52,906.
At its beginning
Chevrolet's
B S transcriptions
Musical Moments were broadcast
three times a week from 300 stations; in the fourth quarter they
were broadcast from 385 stations
three times a week from 289 and
five times a week from 96.
That
makes a total of 1347 broadcasts
Further, had all the
each week.
Musical Moments time been alloted
to a single station, it would have
provided material for a continuous
broadcast, 24 hours a day, for oneand-a-half years.
The year's broadcasting required

WSM

Memphis;
Paducah,
Tenn.;

WCOC,

WATL,

Atlanta;

Jackson,
Lexington, Ky.;
Meridan, Miss.;
G H,

WLAP,

W

Newport News, Va.; WOPI,

—

Bris-

WPFB, Hattiesburg,
Miss.;
KFRO, Longview, Tex.;
WCBS, Springfield, 111.; WAIM,

tol,

Tenn.Va.;

Anderson,

S.

C;

WMFR,

High

Point, N. C; WRBL, Columbus,
Ga.; WLBC, Muncie, Ind.;
Griffin, Ga.; WEED, Rocky Mount,
N. C; KPLC, Lake Charles, La.

WKEU,

NEW
NEW
NEW

—

in

W

WNBR,
WPAD,

WTJS,

Ky.;

211,000

nouncements

WSM

Rock; WSGN, Birmingham;

52,906 Disc Programs Consumed
Transcriptions 122 Feet High

Year's Series of

Pratt Is Appointed
Legal Head of NAB

ELMER

26,453 double-faced records. They
weigh a half-pound apiece totaling more than six-and-a-half-tons.
Piled up they run 18 records to
the inch and the entire lot would
make a column 122 feet high.

—

Furthermore, points out Chevrolet and its agency, Campbell-Ewald
Co., no program has been repeated
since the beginning of the series.
Some standard musical selections
or popular melodies have been
used more than once but each time
in a different

arrangement or

treat-

ment.

SOUTH AFRICA'S broadcasting
system next year will be reorganized along the lines of the British
Broadcasting Corp., with no more
privately owned stations and directed by a board of nine governors appointed by the Governor
General.

W.

PRATT, former
Radio Commisand

sion attorney

examiner
since
gaged
of

and

1933 enin practice

law

radio

in

Washington on
Feb. 1 became
attorney

for

the

NAB.

The appointment was
Mr. Pratt
made by James W.
Baldwin, NAB managing director.
As NAB counsel Mr. Pratt will
actively assist state broadcasting
groups in the organization of state
units of the NAB. A dozen such
units already have been formed.
He also will in large measure handle

NAB

of the
legislative activities
in Washington, including

appearances before Congressional
committees and in watching legislation generally as it may affect
the broadcasting industry.

The First Examiner

WATTS POWiER

5,000

376-FOOT VERTICAL ANTENNA

MR. PRATT was

the first lawyer
on the staff of the former Radio
Commission, having joined it in
1928 shortly after its formation.
In 1930, when the Radio Commission became a permanent body, Mr.
Pratt was named its first examiner.
He resigned from the Radio Commission on June 1, 1933 to engage
radio legal practice after five
years with that agency. For the
first year of his private practice
he was associated with Ira E.
Robinson, former member of the
in

RCA HIGH FIDELITY EQUIPMENT

Radio Commission.
A native of Utah,

WFBC

came

Washington

to

Mr.

Pratt

in 1923 as a

clerk in the office of Senator Smoot
(R Utah). He later became the
Senator's secretary and the clerk
of the important Finance Committee, of which Senator Smoot was

chairman.

Greenville, South Carolina

Scull Starts

WILLIAM

gUNDAY,
ville

March

1936,

1,

WFBC,

News and Piedmont^

time with

its

shining

new

will

the station of

The Green-

go on the air for the

plant, built to the latest engineering

expertness and equipped in the best the market afEords.
will

be increased

to

Greenville

Power

5,000 watts daytime and the new antenna

will greatly increase the

power.

first

is

tional advertisers as the

dominant market

in the state

and one

Camden,

New York

State in 1934.
During

1934
Hawaiian
Imports

From U.

S.

Amounted
to

$250,000 Per Day

KGMB

of the leading markets of the whole south.

Series

Co.,

Bureau of Publicity of

and

prosperous section of South Carolina, long recognized by na-

New

SCULL

(Bosco Milk Amplifier), has contracted for three 15-minute periods
weekly over KYW, Philadelphia,
through Kenyon & Eckhart Inc.,
New York, using the Robinson
Crusoe Jr. series beginning Feb.
17. Joseph Vessey, of the agency,
is handling the account. The series
was used effectively by the Milk

coverage of the 1,000 watts night

the center of the most populous

S.

tisins

is

the best adver

buy

in this

typical

American

Market.

WFBC

Stud ios

:

Imperial Hotel, Greenville, S. C.
National Representative

K Q

HONOLULU

MB
,

HAWAII^

:

FRED

Joseph H. McGillvra, 485 Madison Avenue,

New

J.

HART,

SAN FRANaSCO

York

Pi<ild<nl«nd Gtntral Manager

OFFICE,

CALIFORNIAN HOTEL

CONQUEST ALLIANCE COMPANY

NEW VORK.
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515

•

MADISON AVE.

CHICAGO. 100

N.

LaSALLE ST
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Will

Operate on 5,000 Watts
During Daytime

WILL BE AID TO RECEPTION*
Better

Service

to

Mid-South

Territory Assured as Result

^fhc a p p o n + m e n + of

New

of

Transmitter,

Im-

proved Radiating Mast

i

E.K/%TZ Special
Advertising Agency
NEW YORK

CHICAGO

ATLANTA

500

307 No. Michigan Ave.

22 Marietta

KANSAS CITY

DALLAS

DETROIT

SAN FRANCISCO

Bryanf BIdg.

Republic Bank BIdg.

Gen'l Motors BIdg.

Monadnock

Fifth

Ave.

PHILADELPHIA
St.

260 So. Broad

BIdg.

St.

An
cent

increase of at least 100 per'
the coverage area of radio

in-

WMC and an

station

'niproved servthe present area
will be the outcome of the granting
by the Federal Communications
ice to listeners in

Commission
tion's

yer.terday of the sta-

application

to 5,000

watts of

an increase
present daytime

for

its

power 0/ 2,500 watts.
The ir*rease'd. power will render
a more consistent and reliable service to radio listeners in

western, a•?l^^

northern Mississippi,

eastern

Ar-

BIdg.

lAs National Advertising Representative
Last year marked the most successful year

by Variety as

first in

Showmanship

overwhelming maiority of their

in

a

its

medium

few weeks,

—

Again

local

Again

it

was selected

merchants favored

it

with an

Again national spot advertisers by a big margin

in

daytime power to 5,000 watts

expanded

offers the national

NBC

ASK A KATZ MAN
Let a Kat2 office give you
the complete picture of the
inviting IMemphis market, the influence of this Station, and the
compiete selection of features
Duilt by a "Showmanship"

ganization and ready for
mediate spot sponsorship.

or-

im-

SPECIAL FLASH:
sales opportunity at no increase in cost, thru

that most dependably brings to listeners of this inland empire the

best features of the

Appeal

the history of this Station.

coverage and acceptance throughout the Mid-South.

advertiser considerably

the

in

the Mid-South,

local broadcasts.

Registered their preference for

Increase,

in

Red and Blue Networks.

largest daily circulation South

—

Affiliation with the

Commercial

One
funny

of

the

musical

a

most

hilariously

programs,

with

large following built up over
*
»' years, is now availP*""!?"
able
at surprisingly low cost to
a national spot advertiser.
Ask

a

Katz man.

gives the program sponsors the plus

values of active, helpful publicity throughout the South's First Market.

iStudio

HOTEL GAYOSO • Memphis, Tennessee
MASTER OF THE MID-SOUTH

and Executive Offices

RADIO MARKET
Webruary 15, 1936

*
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leap year brings

BROADCASTING

•

February 15, 1936

WSB
WFBB
WAAB
WNAC
WICC

it

WBEN
WGAB
WFAA
WBAP
WJB

29

Baltimore

„^
t^i»»
Bridgeport

{Dallas
iFort

Detroit

Houston
Indianapolis

Kansas City
I

'^^^^

bility, adaptability

Nashville

New

localization

Orleans

Norfolk

WFIL

Philadelphia
jportland

Providence

Seattle

—

extras

I^U^
flexi-

which

NBC
NBC
NBC
NBC
NBC
NBC
CB S
NBC
NBC

J

a greater

—

.

Sak Lake CityCB S
San Antonio

WOAI

KJB

and

.

Milwaukee

KSL

appreciation of Spot Broadcasting's extras

Angeles

I

WEAN

all advertisers

Worth

WTAB
KEX^

brings to

YN

Cleveland

WSM
WSMB

brings February an extra day.

Lowell

Buffalo

WHAS
WLLH
WTMJ

— 1936—
Leap Year—'36—

Louisville

CBS
NBC
NBC
NBC
NBC
CBS
NBC
CBS
NBC
NBC
CBS

Haven

[INew

WD AF

Leap Year

.

P**^***"

WFBM
KECA

.

1

KPBC
KFI.^

NBC
NBC

Atlanta

WMAS
KVOO
KFH

jspokane ....
Springfield

Tulsa

Wichita

NBC
CBS
NBC
CBS

Spot Broadcasting alone ofEers the radio advertiser.

Also
Leap Year

—

'36

—

The
brings to these stations the re-

newed confidence of

—
—

to coast
stations

advertising

advertising

like

men from

men who know

February '36

—have

coast

Represented throughout the United States

that these

a definite plus

value to offer.

YAXKEE NETWORK

TEXAS QUALITY NETWORK
TheNORTH WEST TRIANGLE
by

EDWARD PETRY
& ICOMPANY
INCORPORATED

NEW YORK
CHICAGO

fehruary 15, 1936

•
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WTAQ FormaUy Opened Unethical Practices Are Most Numerous
At Green Bay Location

In NBC Continuity Acceptance Checking
ONE year of policy enforcement are kept at all
three points. An exchange of these
operation of the
NBC continuity keep New York, Chicago and San

WTAQ, new
Green
by St.
mally
cation

1,000 watt station at
Bay, Wis., recently acquired
Norbert's College, was fordedicated Feb. 9. The dediof the Jesuit station began

with a solemn high mass broadcast. The station formerly was at
Eau Claire, Wis., but was moved
to Green Bay, where St. Norbert's
College also operates

watt

WHBY,

100-

station.

New

equipment and new towers
have been installed for WTAQ,
which operates on 1330 kc. The sta-

WHBY

tion is using the
studios
atop the Bellin Bldg. Rev. James
A. Wagner is director of both stations, which are commercially oper-

ated.

on

Trade Commission, Food

& Drug

Administration, National
Better Business Bureau and Proprietary
Association's
Advisory
Committee, the department has
studied press comment and audience mail containing comment pertinent to the need of continuity

—

wsoc
Not Ripley
Major Edward Bowes
Jack Benny
One Man's Family
Hit Parade
Fred Waring
Believe It or

regulation.

Consistent Policies

LATE

March Miss MacRorie
visited the Chicago, San Francisco,
Hollywood and Denver offices of
the company to discuss the aims

Sinclair Minstrels
Voice of Firestone

Grace Moore
and many others.
Wire or write for rates

definds

the network making marked advance in "building for itself a
reputation as an
advertising mediMiss MacRorie um that would attract the most desirable class of
advertiser".
In that year, according to Janet MacRorie, head of the
department, 560 policy enforcements were recorded, not including
duplications of violations.
Besides seiwice received from the

Federal

Join the Parade of
National Successes

Now

acceptance

partment

last

of this department with officials at
these points and to endeavor to
establish consistent enforcement of
policy throughout the owned and

to —

WSOC

operated stations.
"At Chicago and San Francisco",
she says, "the work is in the hands

Charlotte, N. C.

of competent editors especially assigned to this work.
Records of

05 Out

of a

100

Have One —

"NBC

a radio".

You

advertisers say correctly:
"It's the radios
in a concentrated area that count".

sent

.

and

operated

in.

"In general procedure of regulathis department contacts the
salesman handling the account,
who, in turn, contacts the agency.
Frequently, agency representatives
tion,

wish to discuss the changes with

A

conference follows
the writer.
at which agency representatives,
sales representative and the writer
thresh out the difficulties involved.
"During the past year, some
business offered this company has
been declined on the ground that,
because of the nature of the product, good taste could not be maintained were the product to be fully
described and its use promoted.
Such accounts include products of
personal hygiene classification. Cosmetic business has been turned
down where the credits presented
claims which, it was felt, could not
be substantiated. Others have been

found unacceptable because credits
and program both stressed the sex
angle in promoting the sale of the
product. Reducing agents and hair
dye business has also been declined,
as have various medical products
having poor reputation.
that much
the agency
representatives and others interested take opportunity to discuss
the policy regulations of this company with continuity acceptance
before going on the air. When this
is done,
few violations of policy
appear in the scripts that are submitted afterward."
The review covers the following:
1. All scripts submitted for broadcast by sponsors of commercial network programs emanating from New
York.
2. Checking
local
continuity
for
the

is

is

feeling

gained

if

ing auditions of recording business offered.
5.

Checking material for which the

P^lectrical Transcription Department
of this company will make the recordings.
6. Checking
any copy submitted
through Station Relation.s to go on

local stations.
7. Cheeking contest and gift offers
and sending information to Sales Pro-

motion.
(in cooijeration
8. Checking lyrics
with music rights).
9. Obtaining information from au-

thoritative sources of the acceptability
of business before sales efforts, or conMuch of
tracts are entered upon.
such inquiry comes from local stations.

"An encouraging

sign is the volconsultation by agencies'
representatives as to the acceptance of certain material before it
is submitted for broadcast," says
"It is believed
Miss MacRorie.
that agencies are beginning to
suspect that NBC is often right in
its decisions and that acceptance
of the required changes work to
the advantage of the client, as well
as that of this company.

untary

"That much work still remains
done in regulation of commercial credits and in establishing
higher standards of good taste in
commercial programs goes without
However, it is believed
saying.
to be

that this

company has

is

We

bright."

is the NBC analysis of the
560 policy enforcement reports:

Number of <^c oj
Violations Total
390 70.2
96
68
80
42

Classification

Unethical Business Practices
Superlative claims

Exaggerated claims
Derogatory references

Unfairly competitive
Misleading statements
Dual sponsorship
Negative comments
Alarmist material
Misrepresentations
Trade infringement
Derogatory references to

7
6

For

RESULTS

Cross reference

NBC

13

CBS

5

and Legislative

Editorial

Comment

6

Direct Address
Contest Without NBC Approval
Mention Deodorants, Laxatives

Appeal for Funds
Studio

Sales in

Try

NBC RED NETWORK

HEARi^T RADIO

KGEZ
Box

1

Kalispell,

Montana

ment

reports,

5

18

2.8

1
1

.2
.2

1

.2

1

.2

1

.2

560

99.S

by

distribution

ac-

:

Number
Classification

of
Violations
10
4

Cigarettes, Tobacco

—

6
8

Clothing and Dry Goods
126
Medical
158
Cosmetics and Toilet Goods
3
Financial and Insurance
146
Foods and Food Beverages
4
House Furnishings
Lubricants, Petroleum Products,
21
Fuel Radios. Phonographs, Musical
Instruments
3
Laundry Soaps, Housekeepers

Supp.

47

% 0!
TotO'
l.i
1.1
1.;

22.28.4
26.'f

i.i

8.!

Stationery and Publishers

6

1.;

Beer

2
9

i.'t

Department Stores
Miscellaneous

Total

Page 22

.9

.9

Analysis of 560 policy enforce-

Cigars.

Western Montana

1.1

5

Impersonation Without Re-

Building Materials

In

CHICAGO
SAN FRANCISCO

15.8
3.4
3.2

der, etc.

"Safe" or "Harmless"
Mention of Other Networks

Automotive

NEW YORK

10
17
7

Total

World— But

National Representative

21
10

advertising
"Absolutely free"

counts

BASIC

26

Poor Taste, Impropriety, Slan-

.

To Cover the

the

Here

Mention Broadcast Tickets __
Improper Indentification of
Recordings

Don't Claim

PITTSBURGH

laid

ground work and that the prospect
of carrying on toward higher ideals

lease

Naturally you can best reach that concentrated
area through its most popular station
.

managed

stations: Working through the managed and operated stations department, all station managers are supplied with all rulings governing the
acceptance of continuity and with
records of policy enforcements, as
these are released.
That station
managers are becoming more conscious of the importance of regulation of material broadcast is evidenced by the number of inquiries

"It

Ross Federal (Survey) says: "Of the completed calls (16,495), 95.94% of the respond-

owned

ance.

ground

We've said: "In our primary area 87.4% of
the homes are radio-equipped".

ents

Francisco posted on the work that
is being done in continuity accept-

—

commercial programs WJZ, WEAF.
3. Checking of programs and spot
announcements to be made at various
points, sold in New York.
4. Checking for policy violation dur-

BROADCASTING
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1.!

560

100.1
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!L""ND THE CLOCK WITH KGHl
The

clock ticks

oflF

KGHL,

sunrise at

the seconds.
Billings,

Incorporating every structural, me-

It's

chanical and commercial advantage,

Montana.

Silhouetted against the struggling light

Truscon vertical radiators are

of dawn, you see a single, graceful shaft

ing profitable development of commer-

piercing the sky at 558
.

.

.

One

of the

What

is

new self-supporting

tical radiators built

latest

feet.

by Truscon

.

.

cial

it.'

Also

ver-

to

maximum

Truscon

advantage.

Through morning, noon and into the
night
ity

.

.

.

sultants

and

Truscon

STEEL

*

and engineers in determining

to meet your station's requirements.

COMPANY

•

YOUNGSTOWN, OHIO

sales oflSces are located in principal cities. If

you are unfamiliar with the location of

the Truscon sales oflSce in your vicinity, write to Truscon Steel

February 15, 1936

cooperation to

the most efficient and economical design

almost total absence of night fading.

TRUSCON

offers expert

station executives, operators, radio con-

programs of every tonal qual-

are transmitted with high fidelity

police stations everywhere

with Truscon vertical radiators.

achievement in utilizing assigned

power

state

throughout the country.

are materially improving their eflSciency

the

.

stations

accelerat-

BROADCASTING

Company, Youngstown, Ohio
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A NE\
ELE
WHO

ARE SOME OF THE STARS
OF THIS REMARKABLE SERIES?

tenor, Walter Scanlan; first
tenor, Carl Mathieu; baritone, Paul Parks; bass, James
Stanley; director and accompanist, Robert Armbruster. A
marvelous and famous male quartet, regularly heard on

THE BOHEMIANS: Second

Kroger's "House of a Thousand Eyes".

DICK POWELL, guest

wood

star,

regularly heard on the"Holly-

Hotel" program.

'N JANUARY, guest stars, famous comedy
pair. Reminds you immediately of Maxwell House "Showboat" where they are regular features.

MOLASSES

HIS ORCHESTRA, one of the outstanding artist groups of radio, regularly heard on
Kroger's "House of a Thousand Eyes".

FRANK TOURS and

ROSS, guest star. You know
of Maxwell House "Showboat".

LANNY

his fine

voice

AN EXAMPLE OF
WHAT CAN BE
DONE WITH
TRANSCRIPTIONS!
Again World meets with remarkable success in solving a unique and important
advertising problem. Mr. Stanley W,
Barnett,

WASH,

Manager

of station

Grand Rapids, writes

to

WOODWorld—

have
"I cannot help expressing the favorable impression that I
recorded.
have
you
which
show
had in listening to the Kroger

"To my mind

it

represents a

new

milestone in showmanship

GUEST ARTISTS— The

show
on transcribed programs. It has
from a
both
studio,
duced at the last minute and put on in the
musical and production standpoint.
"My suggestion is that you use this show as an example of
of
what can be done with transcriptions. For I believe this type
show will do much to offset whatever remaining antipathy there
all

may be on

thel part

the earmarks of a

of advertisers to go in

for'

pro-

FIRST

Finest in Radio!

CLASS PRODUCTS— As Sold by the
Baking Co.

FIRST

CLASS RECORDING—As Provided by Worl
System, with

recording a radio

THOUSAND

EYES."

WORLD BROADCASTING
at:

400 West Madison

St.,

Chicago,

Illinois;

Sound Studios

Page 24

Wide

i

I

Added up, it all equals a FIRST-CLASS PROGRA^
an eager, RESPONSIVE Audience for the Kroger

presentation."

other offices and recording studios

Kroi

of

555 South

New

BROADCASTING

•

S\

Fiov^^er St., Los

Ange

York, Inc. (Subsidiary of V

February 15, 1936

MILESTONE IN
ICAL TRANSCRIPTIONS
^HERE'S

a marvelous idea

now on

doing a big outstanding job of

the air

SALESMAN-

WITH SHOWMANSHIP. It's called
HOUSE OF A THOUSAND EYES,

IP
tE

series

of 52

half-

hour programs sponsored

Kroger Grocery & Baking Company,
this program was conceived, there was no

the
len

stion in the
je

their advertising agency,

Ralph H. Jones Company

)e the top,
s

minds of

— the

the outstanding stars

had
of radio. There
artists

no question about the radio vehicle for
program either. It had to be the
too. And that meant

ctacular

this

top,

WORLD

TRANSCRIPTIONS. The
depth, the brilliance, and the

beauty of Wide Range Recording

by World Broadcasting System was
what was needed. And at the same time it

as developed
just

work

expresses the quality of the

of the **G

Men

of the Kitchen," the chemists and scientists of
the Kroger

Food Foundation who examine every

shipment of food products before they go out to
TOPthe Kroger Stores.
the program, the guest artists, the

EVERYTHING

NOTCH —

sponsoring organization, and the quality of the
radio reproduction.

And

there

is

another

into this problem.

way

that World

fits

exactly

REGIONAL

a case of
radio stations in
selected
16
ADVERTISING.
the Middle West and South. In the territory of
It is

Grocery and Baking Company, World
Broadcasting System, with its highly flexible
method offered the best
the Kroger

way

possible to broad-

cast over those selected

and with utmost
economy no waste.
stations

—

NATIONAL BROADCASTING BUILDING
711 FIFTH
ji

i

Offices also at 523

Idcasting System,

'February 15,

Mortgage Guarantee

Inc.),

Western

1936

•

Electric

AVENUE,

BIdg., Atlanta, Georgia,

NEW

YORK, N.

and 1050 Howard

St.,

Y.

San Francisco,

Calif.

Licensee

BROADCASTING
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BOOK SHELF

BROADCASTING
PUBLICATIONS,
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—
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very much whether Mr. E. H.

Harris, chairman of the Publishers National

Radio Committee, is going to succeed in his
newest effort to provoke a new radio-press
conflict, which was settled for all practical
purposes last year when UP and INS decided
to

sell

news

we

to

radio

for

sponsorship

pur-

gauge the minds and
purposes of the leaders of the newspaper
publishing field, and taking UP and INS at
their words that they do not intend to leave
the radio field, Mr. Harris is due for the same
disappointment as his predecessor, now an
poses.

If

rightly

eager applicant for radio facilities for his own
newspaper, who simply could not put over his
fight against radio on behalf of the ANPA.
Mr. Harris' idea is that the press associashould be forced by their newspaper
clients to stop selling to radio.
He cannot
becloud the issue by inferring that sponsors
color or distort their radio news reports; several years of exprience have shown that they
do nothing of the kind, and contracts like those
of UP and INS with their station clients show
that they have complete control over their reports. Nor are the radio people any less eager
to protect their integrity for non-partisanship
and freedom of speech than the newspapers,
despite the fact that they hold only six-month
franchises from the government. As for Mr.
Harris' outright charges that the party in
power controls the radio, that is bosh that
even Chairman Fletcher of the Republicai-i
National Committee could not substantiate
after the generous allocations of time on the
air his organization and its spokesmen have
received, with never a threat from the Roosevelt administration at any time that radio
should clamp down on opposition.
Mr. Harris admitted in his Harrisburg speech
that many publishers say radio has not injured
circulation; we go further and assert that it
has aided circulation for the many newspapers
owning or cooperating with radio stations. As
for the question he raises as to whether the
broadcasting of news is not gradually underiTiining the newspaper as a newspaper, the experience of the last few years certainly has
not proved anything of the sort, for newspaper linage has enjoyed the same comeback
from the depression that other businesses have
enjoyed, and newspaper properties seem to be
in a stx'onger position than ever.
Mr. Harris fails to take cognizance of the
fact that radio has proved itself perfectly capable of gathering its own news, as readily admitted by President Baillie of UP in his reference to the press' inability to halt the prog-

ress

of

Transradio,

etc.

President

Herbert

Moore of Transradio would like nothing better
than to see the newspapers clamp down on
UP and INS; what with their appetites for
news whetted all the more by the fuss and
bother raised by Mr. Harris and his cohorts,
the radio managers will simply turn to Transradio for their news reports if the others withdraw, and what a competition with the press
generally would ensue! And we're not at all
certain radio might not be better off with its
own independent source of news in the long
run, especially if the newspaper calamity
howlers continue to howl in these days where
live and let live seems to be a motto benefiting
newspapers and radio alike.

Kenyon & Eckhardt, New York agency,'
has contributed another book titled Radio
Sketches & How to Write Them (Frederick A.j
Stokes Co., $2). The book is much along the
lines of Mr. Dixon's Writing for Radio, published several years ago, and contains 18',
sketches, together with comments on the origin
and technique in each.
Mr. Dixon and his
wife, to whom he dedicates the book, were the
creators of and actors in the noted Raising
Junior series, their first success, and they have
collaborated on many other single shows and
series since.
Radio needs competent writers
and will always need them, asserts Mr. Dixon
in his foreword, in which he adds the hope
that the book will help bring some of these
writers into the broadcasting studios.
]

i

|

A COMPREHENSIVE

36-page yearbook, giving complete, accurate and up-to-the-minute
information on the Minneapolis-St. Paul mar-^
ket, has been issued by KSTP, offering a de-j

market conditions in the;.
eighth U. S. retail area. The book is copyrighted by the station. It was compiled by Ra\^
C. Jenkins, manager of KSTP's newly-organ-,

tailed

picture

Some scenario writer with an astronomical imagination, thinking probably of film salaries,
must have
drafted the six-figure copyright infnngement suits which Warner Bros,
publishing houses have dumped into
the courts. Bxit infringement suits,
like libel suits, usually ask a lot and
get

little.

tions that have fallen flat

may

First

THE FCC Broadcast Division found itself
navigating in hot water again the other day
because of the zeal of lawyers on its staff.
On the basis of recommendations, it had issued
temporary licenses to a number of stations,
and good ones at that. At its very next meeting, upon learning the facts, it rescinded the

be traced

The incident surrounds the Sterling Casualty
Insurance Co. program. The stations were
given temporary licenses because they carried
the account. But there had been no adjudication anywhere against the Sterling company,
although the Broadcast Division apparently
was under the impression that it had been
cited by the Postoffice Department.
The facts

tc;

At

the'

same time it has unquestionably intimidated
stations and frightened legitimate accounts
from radio.
These recent incidents show how important
it

is

fore

for the
it

A

FCC

to

make

sure

it is

right be-

acts.

Radio Boondoggle?
are naturally attuned to the

|

po-.

litical

swing these days, we couldn't work uE

much

of

business.

a

lather

over this

"boondoggling'

But things have changed, because:

We^
pork-barrel has hit home.
"plan" under which
municipalities would be enabled to finance
with relief money the building of new "municithis

political

refer to the

WPA-FHA

i

were that the Department was making an inquiry and had not reached a conclusion one

As outlined, the;
pal" broadcasting stations.
plan appears ridiculous because it omits every
consideration of radio's limitations, and the

way

fact that

or the other.

We

hold no brief for the Sterling

company

any other advertiser and we do not proknow now whether its advertising is
good. But we do say that stations should not
be penalized by the FCC and have their reputations besmirched before there is any substantive evidence against them. Such evidence
does not now exist against Sterling and it must
or

fess to

be said in favor of the Broadcast Division that
it was quick to rectify the error when it found
it.

All

of

this

commotion about station

cita-

:

'

i

WHILE we

orders.

;

:

lawyers on the FCC staff who have placed
themselves in the position of prosecutors anci'
who have stepped out of character as lawyers;
to comb the files of other Federal agencies for
information they can "get" against stations
We think that is borrowing trouble and putting
the government to needless expense.

The Facts

.

of

ized merchandising service department.

tions

Page 26

1

literature on the subject!

tor of

National Press BIdg. • Washington, D. C.
Telephone MEtropoIitan 1022

MARTIN CODEL,

WE DOUBT

TO THE SPARSE

of writing for radio, Peter Dixon, radio direc-i

Broadcast Advertising-

Howling Calamity Again

;

;

American radio doesn't want any

of

Uncle Sam's relief handouts. Yet, because oi.
some things that have happened in currentpolitics, we are not inclined to brush it aside'
without some investigating. Thus far our in-vestigations have revealed that the whole
scheme was a brain-child of subordinates ir
these two agencies. It does not have the sanction of the higher-ups and it is disowned bj
the FCC which officially knows nothing abouf
Steps are being taken to squelch this lat-it.
est hare-brained scheme of some hidden "brain-;
truster".
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PERSONAL NOTES

Wq

J^aif

Out

DAVID SARXOFF, RCA president
and chairman of the XBC board, has
been decorated with the Order of the

Oaken Crown of the Grand Duchy of
Luxemburg, in recognition of his pioneering work and contribution to the

HUGH BOICE
charge of sales,

president,

department

of

Fla.,

for

a

son of Hugh
vice-president in
has joined the sales
Jr.,

CBS

WXEW, Xew

York.

Mr. Boice will contact advertising
agencies and handle national accounts
exclusively.
He was formerly in the
media and radio production depart-

ments of Benton & Bowles
York agency.

ROBERT CARROLL
member
has called Roy Dur-

in B. B. D. & 0."
That just about sizes up the newlyelected president of Batten, Barton,

£i

&

Osborn, who assumed
during the last fortnight
when William H. Johns became
chairman of the executive commitDurstine

that

ai

office

of the agency.
For as vice
president and general manager of
B. B. D. & O., there wasn't a single
move made in the entire agency,
including its branches, that he did
not know about and much of all
the agency's activity stemmed ditee

—

rectly

from

his desk.

The broadcasting industry knows
Roy Durstine as the first major
agency executive who gave comacceptance to the fact that
radio advertising must inevitably
plete

*

3

be an agency function. More than
that, he insisted from the start that
client programs must originate in
the agency and be staged by the
agency
a conviction that ran
counter to accepted notions, particularly in high network places, but
one that he has carried through as
an established policy at least for
B. B. D. & O.
His pioneering activity
in radio advertising has
borne fruit for his company, too,
for today it is one of the leaders

—

time placements and at maxiit has had as many as 33 radio clients staging 1,135 broadcasts
per week.
Roy Durstine comes by his interest in radio naturally for his is
the creative mind well trained in
the fields of music and showmanin

mum

ship.

Born

in

North Dakota

in

attended Lawrenceville
prep school and Princeton University.
At college he wrote and
played in the annual shows of its
famed Triangle Club and also edited its newspaper The Princeton
Tiger.
Upon being graduated in
1908, he became a reporter for the
old New York Sh71, serving for
four years after which he became
1886,

he

manager of Theodore Roosevelt's
Bull Moose campaign.
Convinced that there was more
scope for his efforts in advertising
he subsequently joined Calkins &
Holden, then went into business
with James G. Berrien as Berrien
& Durstine. In 1919, together
with the well known writer, Bruce
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many

has become a

the art staff of the

CBS

of

WREX,
vote

Lawrence, Kan., and will

his

time

to

WREX"s Kansas

HEXRY

the supervision
City business.

department

store.

CBS

executives in Los Angeles early
in February included M. R. Runyon,
CBS vice-president and treasurer, who
arrived from Xew York for a brief
trip, Sam Pickard. vice president in
charge of station relations, concluding
a lengthy journey, and W. B. Lewis,

CBS

program director, Xew York.
Pickard and Runyon expected to return East the middle of February,
with Mr. Lewis following at a later
date.

LOIS

-

MBS

with the
Sentinel business of-

for lo years, has been added to
KnoxviUe.
the sales staff of
fice

WXOX,

RALPH ATLASS,

Joe

Allabaugh,

John Carey and Hartford Taylor are
the ping-pong champions of WJJD,
Chicago, and will represent that station in the forthcoming meet of the
These four
city's Industrial League.
won their places on the station's team
after a series of trial matches including most of the station's staff.

PIERRE BOUCHEROX.

for

many

years advertising and sales promotion

RCA

and RCA-Victor, and
director of
for the past year exploitation specialDistributing Corp., has
ist for
accepted a merchandising post as assistant sales manager, cutlery diviArms Co., Bridgesion. Remington

RKO

port, Conn., effective Feb. 1.

formerly of Gulf ReS
fining Co.. has joined the sales staff
W. Travis
Xorfolk, Va.
of
Barnes, of the sales staff, was married in January to the former Mrs.

BARROX,

R

WTAR,

Holt

Debnam

Brooks.

formerly a salesman
Detroit, has left the stabecome salesman for a finance

EARL FRICK,
WJBK,

of
tion to

company.

FREEMAX LAXG,

Hollywood transcription producer, sailed on his cruiser early in February for a two-month
fishing "trip in Mexican waters.

JAMES

HEXRY

merce.

A. BELLOWS, former CBS
president and now advertising
counsellor to General Mills Inc., Min-

has been named as-

LEOXARD JOHXSOX,

F. MANGELS, formerly connected
with radio in the East, on Feb. 1 assumed the newly created post of promotion and commercial manager of
KMTR, Hollywood.
J.

deof

R. CURTIS, president of
Lougview, Tex., has been
named chairman of the board of the
Longview Junior Chamber of Com-

KFRO.

vice

DR.

GEORGE W. YOUXG. owner
WDGY. Minneapolis, and Mrs.

Caribbean points.

of radio showmanship and advertising is well known throughout the
industry, and one of the brightest
and most popular of radio advertising's bright young men is C. E.

&

there-

(Ned) Midgley, who handles spot

contempt

placements.
Roy Durstine feels that the most
spectacular thing he ever did in
radio was the series of Atwater
Kent Auditions which ran for four
years and which, in a sense, may
be regarded as the precursor of the
present wave of amateur shows.
Jim Adams, of the agency staff,
suggested the auditions idea to
Durstine, who seized upon it imentrained
for
Palm
mediately,
Beach to sell the idea to A. Atwater Kent and sold it in a mere
matter of 10 minutes. Durstine
says this was the quickest sale he
ever made.
Durstine feels that his biggest
contribution to radio is the fact
that his agency from the start has
been a stabilizing force, insisting
upon clean continuity, playing fair

described
colleagues as "a fabulous sort of person, entirely human,
and yet functioning with the economy and precision of a machine."
He is a glutton for work, a detail
man whose mind and desk are always free of details and who always knows where he is going. For
eight years, 1919-1927, he wrote and
produced musical comedies for
charity in Westchester County.
For 15 years after graduation he
was chairman of the board of
trustees of the Triangle Club.
He has tremendous faith in the
future of radio, and even now those

Reinald Werrenrath, Louise Homer,
Richard Bonelli, Josef Hofmann
and Albert Spalding.
After the Atwater Kent show,
other clients became interested in
radio.
When four or five shows
were being handled by the agency,
Durstine decided he should start a
radio department. He took charge
himself, working in the studios
three and four nights a week. Then
he offered the department's directorship to Arthur Pryor Jr., son
of the famed band director who
himself had just had an offer of
$1,000 a week with his own band.
Pryor took the job at $75 a week
a decision he has never regretted.
It is the agency's policy to develop its own radio executives,
practically every employe of the
radio
department having been
transferred from other departments or having come in without
previous radio experience.
Arthur Pryor's standing in the field

BROADCASTING

Xew York

of

Mitchell - Ruddell - Rudden, publishers
representative, has been appointed to
the local advertising department of

Junior League.

for six years every Sunday night,
its first group of artists including

it

office

of

whom

looked with

ler Inc.,

and

Press-Gazette

Kansas City

become engaged to marry
Mrs. Alice Rickey Eells. Washington
society matron and a member of the

upon the new medium. The Atwater Kent Hour ran continuously

of

Xew

promotion department. He was
formerly connected with Bonwit-Tel-

WOR

jor artists,
tofore had

of

Inc.,

sales

Barton and Alex F. Osborn, he
organized the firm of Barton, Durstine & Osborn, which in 1928
merged with the George Batten Co.
It was in 1923 that his interest
in radio was awakened.
Bruce
Barton had visited Station
during a broadcast in which Ed
Wynn was guest artist. He returned to the office enthusiastic
about this new means of communications and told Durstine about it.
His partner bought his first radio
set in 1924 and during a vacation
on Cape Cod listened to the Democratic National Convention through
earphones. Ideas about radio as a
major means of advertising then
began to formulate in his mind.
One of the firm's accounts was
the Atwater Kent Co.
Mr. Kent
himself was directing a quartet on
the air.
Durstine suggested expanding, using big name artists.
Durstine sold Kent the idea, and
the radio manufacturer gave a tea
in New York to explain the revolutionary change (now a commonplace) which was being heralded
in radio by the introduction of ma-

the

KnoxviUe Xews

LOHR, XBC

R.

Kendall Boiee,

dynamo

)

in

LENOX

tinued to Palm Beach,
three-week vacation.

ROY SARLES DURSTINE

Xews

Mo.

sistant to Robert Schmid, of the
sales promotion department.

WOR

stine "the

(

radio art.
He also holds the Cross
of Chevalier of the Legion of Honor
from France, and the Polish Order of
Polonia Restituta, Officers Grade.

and Mrs. Lohr, and Alfred C. McCosker,
president, and Mrs. MeCosker, were dinner guests Feb. 11 of
President and Mrs. Roosevelt at the
White House. The McCoskers con-

SOMEONE

formerly of the
advertising department of the St. Joslater

'To

]Q.Q±f2ect±

TOM FLAXAGAX,
eph

neapolis, has

—

with artists and charging clients
reasonably for services. The agency's list of accounts using radio
reads like a Roll of Honor, including, to mention only a few, such
shows as The March of Time,
Cavalcade of America, Corn Cob
Pipe Club of Virginia, Adventures
of Terry & Ted, Julia Sanderson

Young
the

to

Feb. 2 on a six-week trip
South. Mexico, Panama and

left

Frank Crumit. During the first
week in February the B. B. D. & O.

roster included 436 broadcasts per
week for 19 clients, counting both

network and

spot.

Roy Durstine has been

by

orie of his

who know him say he

is

prepared

for the inevitable day when teleHe has always invision comes.
sisted in his writings that radio
must be good entertainment first
and free of objectionable commerHis breadth of incial content.
terest is intimated bv the titles of
the several books he has written,
some of them used as college textbooks: Making Advertisements and
Making Them Pan, This Advertising Busiiiess and Red Thunder, the
latter written after a trip through
Russia a few years ago.
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JOSEPH CREAMER,
S.

M. News

stine

York
nolds

ment
E.

LOU KEMPER, announcer and
of WHB, Kansas City, is

formerly with

Dur& Osborn Inc., and the 'New
Sun, has succeeded Edwin Reyin the sales promotion departof WOR, Newark.
Co., Batten, Barton,

W. DOERNBECKER,

calist

covering from
dectomy.

It's

and
it

BOSTON'S
lion

Italian

Our

four

QUIN RYAN,

GREATER
quarter mil-

population.
15

-

News

est

audience

all

manager

of

WGN,

COL.

THAD

H.

BROWN, FCC

building to commemorate the treaty of
peace signed in 1795 by Gen. "Mad
Anthony" Wayne and the ConfederatThe address was
ed Indian Tribe.
carried by CBS.

Feb.

the

lat-

developments in the

11

.lOHN BATES who came to WOR,
Newark, from KSD, St. Louis, three

Ethiopian campaign.

months ago has been named liaison
sales and program
between the

WOR

Open

to limited

departments.

number of

Adam

participating

ADAM STEIN

sponsors.

wme/
The spot

for Spoils

BO

S

T

:

'\

O N

the production
of

HAL AND CLEM — Hal

Totten,

NBC

sports announcer, broke in
and then graduated to
boxing.
Here he is (left) with
Clem McCarthy as they announced
the Louis-Retzlaff fight in Chicago
recently for NBC.
via football

BEHIND

THE MICROPHONE

and production.

VAUGHAN BRADSHAW,

JOHN

(Speed) HARRINGTON, who
formerly announced hockey games and
gave sport summaries over WGN, Chicago, and who has more recently

KWK,

.JESS

guitarist,
staff of

joined the production
WTAR, Norfolk, Va.

FAY PATTEB, NBC

audience mail
department, San Francisdb, was married Jan. 31 to Franklin J. Smith
of that city, in Reno.

MEREDITH WILLSON, NBC

Sales,

New Car

And Building Permits

Sales

Increases

These Three Indices And Many Others
Place Baltimore

10, 000
Watts

All

And Any Index

newspaperman, has joined the
department of WRC
WMAL, Washington.

VERN SMITH,
City,

con-

formerly of
has resigned

and

W9XBY,
to

free

Hearst Radio

GLENNON HARDY,

announcer of
Hollywood, has announced his
engagement to Miss Yola Odone, of
Los Angeles.

KNX,

EQUIPMENT
WSYR,

Syracuse, has installed a new
transmitter and now is completely
equipped with RCA apparatus.
Altliough
authorized to use 1 kw.,
is still on 250 w. pending construction of a new transmitter house
and tower outside the city limits.
These are to be completed by June.
The switch to the new transmitter
was made with little ceremony, a station-break announcement being made
at a regular noon news program, with
30 seconds allowed for the switchover.

WSYR

GATES RADIO & SUPPLY

Co.,
aincy. 111., announces model 106-C
amplifier for all broadcast speech input requirements.
This amplifier is
a self-contained high-fidelity amplifier,
power supply and level indicator aU
in one self contained unit for rack
mounting.
Full details may be secured from Gates catalog.
'

WDRC

on the new studios of
Hartford-Connecticut Trust Co.
is
progressing rapidly, with
ultra-modern treatment feating the
quarters, which occupy the penthouse
floor.
New Western Electric speech
input equipment will be installed. The
studios are to be ready May 1.

UNIVERSAL MICROPHONE

Inglewood, Cal., in March will market
a professional recording machine with
a new turntable.
It will be about
twice the weight of its predecessor.

wood, has been named master of ceremonies of the
Breakfast Clui.

KNX,

of

Holly-

KNX

CY LBLAND,

BRUSH
Cleveland,

DEVELOPMENT
has

introduced

Co.,

Co.,

a

lapel

microphone known as the BLI, weighing less than an ounce.
Special
cushioning and a rubber jacket are

A

announcer of WBAP,
Fort Worth, was married Jan. 30 to
Miss Oleta Winters of that city.

said to insure quiet operation.
new
spherical microphone is designed for
low-priced needs, PA, police, intersta-

LESLIE BIEHL,

tion,

WNBW. New

York,

formerly of
has joined the

announcing and continuity
WPTF. Raleigh. N. C.

staff

of

No

announcement and amateur work.
transformers

input

or

elaborate

mountings are required and they operate directly into the grid of the first
amplifier tube.

WSPD,

FEATURES
On

Toledo, has installed dualchannel Western Electric speech input
equipment and has revised its studio
layout to aid the control operator.

Samples on Request

Both

Transcriptions
Available to Stations and Ageneiei

CHICAGO
SAN FRANCISCO

BILL SHARPLES, for ten years
KNX, Hollywood, has resigned
to join KTM, Los Angeles.

with

HUBERT

Leads In Sales Potential
In Maryland

NEW YORK

sports announcer, has returned to Radio City
after a two-month illness from typhoid

lance in Chicago.

RALPH SCOTT,

IVational Representative

been

WKY,

FRANK KLODE, NBC

Bldg.

Kansas

has
of

in the

Beverly Hills.

BALTIMORE, MARYLAND

H. CLEGHORN
named publicity director
Oklahoma City.

WORK

Washington

WBAL

WBAL

JOHN

HUGH B R A N N E N,

L. VOIGHT, Hollywood
talent and publicity agency, has started a radio department in charge of
Lorna Ladd, interviewer of KMPC,

1060 kcs.

a boy born Feb. 2.

tinuity writing to his duties.

tinuity

At The Head Of The Progress Parade
For 1936

By

western division musical director, San
Francisco, has been made a member
of the 'Round and 'Round Club started by Hollywood musicians.
A tiny
metal spiral that emerges from the
lapel and goes 'round and 'round, is
the club's badge.

JACK BARRETT, publicity director
of WJBK, Detroit, has added con-

In 1935

DAVID ZIMMERMAN, new announcer of WSPD, Toledo, is the father of

KIRKPATRICK, one-time

University of Illinois football player
and since then leader of his own orchestra, has joined WGN, Chicago, as
announcer, singer and master of ceremonies.

has

Department Store

on
staff

fever.

served as program director of
St. Louis, has returned to Chicago to
join the CBS announcing staff.

Eleven Larger Cities
In

formerly

and announcing

Francisco, has joined
that city, in a similar capac-

ity.

dent of World Broadcasting System, and an eminent radio and
acoustical engineer, died Jan. 19
at his home in Kingston, Mass. A
native of Pittsburgh, Mr. Stein
was one of the pioneers in technical radio. In his youth he was employed by A. T. & T., and in 1916
became assistant chief engineer of
Marconi Wireless. Later he joined
the General Electric Co., and became managing engineer of the
radio department. He helped form
WHS in 1929 and became its vice
president in charge of engineering

Baltimore Leads

net-

NBC

KJBS, San

KGGC,

Stein Jr.
Jr., 53, vice presi-

over

EARL SANDERSON,

Com-

Periods

York,

the NBC-WJZ
work, with Lewis Julian, former
page boy, as soloist.

Mondays

spoke at Greenville, O.,
on plans for a memorial

missioner,

di-

and one

New

Supper Room,

Biltmore
Chi-

minute

daily assure this responsive

is

former music
Detroit,

arranger for Victor Herbert,
leads the orchestra in the Music in
the Morgan Manner program from the

spending his annual winter
vacation on Sanibel Island in the
Gulf of Mexico, off Ft. Myers, Fla.

cago,

th.;

time

Washington.

providing

is

in full to

Italian

RUSS MORGAN,
rector of WXYZ,

who is KVI publicity director,
are in Florida vacationing until March
15 after a swing around the country
to San Francisco, New York and
othy,

WMEX

for

year in charge of production at
the Omaha studios of KOIL, on Feb.
1 joined the production staff of CBS.

last

Mrs. Doernbecker and daughter Dor-

hot stuff these days...

re-

an emergency appen-

ROBERT CUNNINGHAM,

operator of

KVI, Tacoma, Wash., accompanied by

A/.

vo-

STANDARD RADIO
Hollywood,

Calif.

RCA

and Western Electric mi-

crophones have been added.

Inc.

KFRO,
an

Longview, Tex., has acquired

RCA

OP-4 portable

amplifier for

remotes.
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kING BARD, promotion director of
f\'OOD-WASH, Grand Rapids, Mich.,

WILLIAM

originator of the
Breakfast
has rejected an offer to join
the
station
announced Feb. 10.
bus,
erry Linden, announcer and studio
layer, has left the station to direct
ramatics for the local Department of
Recreation.

ed conductor of college broadcasts for
KSPO, San Francisco. He succeeds
Robert McAndrew, who has joined
staff as junior
the San Francisco
announcer.
Joseph Walters, transcription producer and actor, has been
added to the announcing staff of

NBC

lid

blub,

lEL VICKLAND,
s

originally engaged

KFRC, San

a baritone with

Fran-

has been added to the station's
nnouncing staff, succeeding John Nes-

isco,

who

itt,

resigned to free lance.

I^DRIAN O'BRIEN,

tenor on the
fankee Network Spotlight Revue proram, has left WNAC, Boston, to join
lis
former singing partner, Alice
)'Leary, at
Cincinnati. Aida
arroll, formerly of British Broadasting Co.,
and George Wheeler,
iVNAC staff tenor, have joined the
?evue program.

WLW,

iUSSELL RINK,

formerly in thehandling news programs
WNAX, Yankton, S. D., succeeding Charles Glenn who has been added
iter
(n

work,

is

the announcing

|o

>7ED

staff.

REGLEIN

has been transferred
Chicago, to WIND,
jary, where he will take charge of
he announcing staff and assist in the
3roduction department.

,from

WJJD,

DALE COOPER,
tr of

i

WAAF,

the Budget-StretchChicago, has been busy

;urning down offers of assistance ever
since the announcement that she is to
)e one of the judges of the nationwide cherry pie contest to be held
Peb. 31 at the Hotel Morrison.

G.

SIMON,

professor at

Mary's College, has been appoint-

St.

NBC

KSFO,

Oakland.

ADRIAN GENDOT

has been added

to the KYA, San Francisco, continuity and production 'department, suc-

ceeding William Fuller, who has been
transferred to the announcing staff.
Fuller replaces Donald Ralph, resigned.

LES HALPIN

has been appointed

publicity director of KOIN, Portland,
Ore., succeeding Harvard Maclntyre,
resigned.

ROBERT KEEFE, formerly of
WFBL, Syracuse, and Frank Cooley,
formerly of WLW, Cincinnati, have
joined the announcing staff of

WOR,

Newark.

KIMBALL SANT,

WOR,
KQW, San

formerly of

Newark, and recently of

Jose, Cal., has been named assistant
production manager of MacGregor &
Sollie Inc., San Francisco transcription concern.

DON LOVE,

KMBC,

formerly of
City, has joined the announcing staff of KFAB, Omaha.
formerly of
LESLIE
Waterloo, has joined the Omaha staff of Central States Broadcast-

Kansas

MARSHALL,

WMT,

Duane Gaither

ing Co.

is

the father

LOCAL ADVERTISERS
USED

WTCN

TO BROADCAST THEIR SALES MESSAGES
TO THE TWIN CITIES MARKET IN 1935

of a girl born recently.

B. EDDINS, KROW, Oakland,
announcer, is the father of a girl
born in January.

O.

and

Cal.,

3.AY PERKINS, former Canadian
Newspaper man and recently in charge
|)f all news broadcasts
from WIND,
-pary, Ind., has left the station to
loin

CHIEF
CFRB,

a Detroit advertising agency.

formerly of
has joined the

111.,

announcing staff
Springs, Ark.

of

KTHS,

a typical
description of their results

Engineer Jack Sharpe of
is reported by the

Toronto,

New York Sun

jbARRY JACKSON,
!WILL, Urbana,

here's

Hot

to be recording the
Allen show on CBS for
playbacks over that station the
half -hour immediately following its

J

&

Burns

American network presentation.

Bm«NCEON»ABASBA<rr

'a'.

rAuL

COVERAGE

1936

NOW 30%
GREATER

!

Broadcaelina CorpBuilding

irrCN

"^^i^l^^^lev Temple
lllnneapolia. n

Deer BXr«-.

y y^^%Trt,S^r™^^T^^

eervlceB

oan mean

valae t.0 all
\""to reach our
found y=";/^°\ave been «1>1« ^^^nn-est.

eoBlomere tnru-t

TRADE

very truly.

UPSTAIBS
f&CStOT*»

Si.

Paul

San Dic«e

TCF:8

Duklnnd

* COVERS

r 4 C r«ctori»K-w \ofW a»j

THE NATIONS

W.t.r.llM.N.J'
'
CornlnS.

fADBASKE
Omaha is in the heart of the middlewest whose
with its
of a nation. And, from Omaha,

bosom bulges with the foodstuffs
new power of 5,000 watts domi-

WOW

nates this vast empire.
cultivated through

field

is

WOW.
JOHN BLAIR

New

ON THE
^February 15,

The

fertile

CO.,

.

.

.

your harvest certain
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Representatives

if

PAUL DISPATCH-PIONEER PRESS
and MINNEAPOLIS TRIBUNE STATION
FREE & SLEININGER — National Representatives.
ST.

York, Chicago, Detroit, San Francisco

N.B.C.
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•
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THE

IN

WELL, HE

with

HEFFERMAN, for six
WCKY, Cincinnati, has

a
The other day
^^^^ the^phiUpBut even
that he had he^^^^^V
«o
maybe
.^^
Well,
%es.
-

•

•

our a«r^';\r!-our rates
ff he did,
925,717 peoP^^V"^
'ro^ron
onty o tbe primary dayarebased
live in our f^^^ scattered

who

joined
as studio engineer.

WFBL,

CBS.

PAUL EUGENE BOWLES,

former
motion picture property man, has been
appointed assistant to James Lyons,
NBC sound effect director, in San
Francisco.

FRED

EILERS. former chief engineer for KYA. San Francisco, sailed
Feb. 7 on the President Pierce for
Honolulu, to become associated with
the Honolulu Broadcasting Co.. which
operates KGMB.
Eilers will take
over the management of KHBC, new
100 watt station now being built at
Hilo, which will be ready for operation in April.

CECIL SUITT, control operator of
KTHS, Hot Springs, Ark., is the
fatiier of a girl

born in January.

AVILLIAM PRICE,
AV ASH- WOOD, Grand
lie

married

Domlen

B- ^•

station .••

to

Miss

engineer of
Rapids, is to
Charlotte Van

of that city.

mtionalRepresentaUve..

WFBC

Increases

Power

WFBC,

Greenville, S. C, will dedicate its new 5,000 watt plant on
March 1. Completely modern, the
new plant comprising a 5,000 watt
RCA high fidelity transmitter, and
a 376-foot Truscon vertical radiator. Power of the station during
daytime will be increased to 5,000
watts, with 1,000 watts at night.
The station operates on the 1300
kc. regional channel and is owned
by the Greenville News Piedmont.

1jl)hat
to
I

a

THE

Detroit News, which dediultra short-wave station
Jan. 29, has also added to
its
radio facilities a broadcast
studio with wings and a radio announcer who pilots his own plane.

cated

its

W8XWJ

The new short-wave

station

is

lo-

cated at the top of the city's tallest
Penobscott
the
structure,
office
The flying studio is the
Bldg.
newspaper's airplane, Early Bird,
piloted by James V. Piersol, aviation editor.

W8XWJ

operates on a frequency

of 31.6 megacycles under the direction of William J. Scripps, acting
and is under
manager of
direct charge of Carl Wesser, enExcellent response has
gineer.
greeted the offer of the Detroit
News to furnish those interested
with plans and instructions for the
building of ultra short-wave receivers.

WWJ,

During the

W8XWJ

dedication

on the evening of Jan. 29, a program broadcast from the News airplane was heard over the ultra
short-wave station and over WWJ.
Mr. Piersol at the controls of the
Early Bird, introduced his passports
senger, Ty Tyson,
announcer, who described the appearance of Detroit as seen from

WWJ

the air at night.

The new W8XWJ is equipped
throughout by RCA, including the
high-fidelity

transmitter.

The

transmitter aboard the Early Bird
the reis Western Electric and
ceiver is a Lear. Ground pick-up of
the airplane broadcasts is made
with a Philco receiver. The plane,
described as "the newspaper office
of the air," is a Lockheed Orion

and its equipment includes the
Sperry Gyro-Pilot and a Fairchild
camera, which is pilotaerial

T^dio oMeans

operated.

The Early Bird was introduced
W8XWJ dedication program

on the
by a

(Me
am

W8XWJ Marked by Plane Broadcast and
Review of the Progress of Radio

years

has joined the conSyracuse, replacing Harold Dorschug, who has gone to

ANYWAY!
pie

K.

trol staff of

HE
HEARD US,

series
of sketches which
showed the progress of radio from
the head-phones and crystal sets in
use when WWJ first went on the
up to the present modern
air,
equipment which permits the clear

farm woman.

On

TO APEX

RISES

Dedication oF
S.

NBC in New Yorlt
JAMES KELLEY

SAID

EARLY BIRD

CONTROL ROOM

dark mornings
hear the inspiring
thunder of city pipe-organs; gay singers

reception of airplane broadcasts.

I

THE NBC
Days

salute me.

will

serial Death Valley
be the basis for a se-

APEX INAUGURAL — Ty

Tyson,

sports announcer of WWJ, Detroit,
and James V. Piersol, aviation editor of the Detroit News and pilot
of the newspaper's airplane, made
an airplane broadcast which featured the dedication Jan. 29 of the
ultra-shortwave station W8XWJ.

Add "Apex"
TWO more stations

Stations
have been auBroadcast Di-

thorized by the FCC
vision to operate in the so - called
"apex" bands, their call letters
having been assigned too late for
inclusion in the tabulation on page
50 of the Feb. 1 issue of Broadcasting. They are W2XDV, licensed to Atlantic Broadcasting
Corp., a CBS subsidiary, and as-

signed

to 31,600, 35,600, 38,600,
41,000, 86,000 - 400,000 and 401,000
kc, and WIXKB, licensed as a
portable to Westinghouse E. & M.
Co., and assigned to 55,500 and
60,500 kc. in addition to the fore-

going

frequencies.
These grants
were ordered before the FCC on
Jan. 21 ordered temporary suspensions of all further "apex"
grants pending the issuance of its
new technical rules and regulations.

of two - reel movie shorts,
rights having been taken by Leon
Schlesinger, Hollywood.
ries

Mending husking mittens,

I

follow the

China Clipper.
pause in my churning to hear the
chimes of Westminster Abbey.
I

LANG-WORTH
PLANNED PROGRAMS

G. Ellis

S.
G.

ELLIS,

31, radio sales engineer of Westinghouse, at Chicopee Falls, Mass., died Jan. 19 in
New York following a brief illness
resulting from a malignant infection.
Mr. Ellis had been with
S.

Westinghouse since

Radio and
world.

By

its tireless

a listener to

Mrs.

F.

workers widen

my

Largest Copyright-free Transcription Library in the world.
Descriptive booklet and
prices sent upon request.

K F A B, Lincoln-Omaha

M. Packwood, Route

2 Bennett, Nebr.

Recorded by R.C.A. Victor—
Victrolac pressings see back

—

cover of this issue.

(Copies of this advertisement, suitable for framingf
will be furnished to those requesting them)

1927, having
participated in the installation of
the Government frequency monitoring station at Grand Island, Neb.
He also completed one of the earliest cab to caboose radio installations in 1927. He was a native of

Denver.

TOK KAN

^

AS C ITY (OV£RAG£

LANG-WORTH FEATURE
PROGRAMS Inc.
420

MADISON

AVE.,

NEW YORK

Pacific Coast Sales:
Lowe Features

— San

Francisco
'^f/{
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^BS Takes Philco
Tree Speech Series
onflict With Network Policy
auses Change in Plans
N AMBITIOUS campaign in de-

mse of freedom of speech on the
r launched by Philco Radio &
has been taken
because of the conwould have been caused
ith the networks' policy of not
slling time for the discussion of

as the opening gun of the
Lanned campaign for maintenance
p the American system of broadNeither the NAB, trade
isting.
ipsociation for the broadcasting inlastry, nor the Radio Manufacturrs Association, trade association
llitors

set manufacturers, had been
pnsulted, and the reaction in iniistry
circles,
especially among
roadcasting officials, was that dei)r

American radio does not
within the province of any

inse of

Ingle set

manufacturer.

Only a week or so after its first
nnouncement Philco sent out a
tinted phamplet declaring it had
ificeived an overwhelmingly favorI

pie response to its questionnaire

that outstanding leaders in
iovernment, business and the pro^ssions urge the importance of
fprpetuating the basic fundamen^Is of the American system.
jnd

A

[

York agency, as their advertising
and merchandising counsel. Plans
1936 advertising include spot
broadcasting and newspapers.

for

Community

CBS

)ublic issues".
On Jan. 23, Sayre M. Ramsdell,
hilco vice-president, sent a letter
id a questionnaire covering this
sue to numerous men in public
Je and to newspaper and magazine

%\l

(Germicidal Soap and Ointment),
announces appointment of GeareMarston Inc., Philadelphia and New

Corp.

elevision

rer by
ct that

Mercirex to Use Spots
MERCIREX Co., Milford, Del.,

Public

Forum

[BS announced Feb. 6 that it would
public
forum on
jroadcast
a
Broadcasting and the American

beginning Feb. 7 with
jublic",
)oake Carter, Philco commentator
p handle the interviews. Speakers
iefinitely scheduled were Dr. James
!.
Cooke, editor of Etude, musical
Wrnal, Feb. 7; FCC Commissiont George Henry Payne, Feb. 15;
favid Lawrence, noted political
•j"riter, publicist and editor of the
fnited States News, Feb. 17; 0.
Radio Today,
f. Caldwell, editor of
eb. 19, and William Green, preslent of the American Federation
All except Mr.
f Labor, Feb. 21.
jrreen had been scheduled origially by Philco.
Invitations also
ad been extended, first by Philco,
nd then by CBS, to Republican
hairman Fletcher and Democratic
hairman Postmaster General Far-

Mr. Farley
to participate.
,ereed to speak Feb. 14 and Rep.
(R New York)
Snell
jaPertrand
jjpoke Feb.
13 in place of Mr.

Stations

(Continued from page 10)
working in collaboration with WPA
on any such radio venture.
The Federal Research statement
said that any proposed station must
be built on public property, that
the station must be designed to
serve public need and benefit a*;
distinct from private interests and
that the stations, if not operate'!
by the municipality, may be leased
Profits of
to private operators.
however,
private
concern,
the
would be limited or some profit
agreement reached whereby the
city or town could share benefits.
Concerning the station applicaand
tions, aside from the
FHA advances, the news letter

WPA

said:

stations vary in
size from giant 500,000 watt stations down to 50 and 100 watt stations serving single communities.
Smaller stations may be obtained
more readily than large ones due
to quota restrictions and other
technical requirements.
Stations
ranging up to 100 watts designed
to serve single communities do not
interfere with state auotas to any
appreciable extent. Hence a community desiring a small station
may secure one more readily than
a city which seeks a more powerful transmission unit."

"Broadcasting

FHA

The

AFTER

receipt

eligibility

are eligi-

ble for this type of financing.

loans are

all

made

These

by private financial

Gadsden

institutions.

We

do not require from the finantime the loan is

cial institution at the

ALABAMA'S
2nd

made, a detailed description of the
equipment or machinery which is to
be installed or of the type of property
on which the installation is to be
made. This information is reported to

Indnstrial City!

us only in event that a claim for loss
We have had a few inis submitted.
quiries from radio stations as to just
what type of equipment is eligible for
financing.

However,

so

far

Gadsden, Alabama,

2nd Industrial

know, no loans for this purpose have
been made, though, as I state above,
this information would not ordinarily

the

of

ing the plants of

us unless a claim for loss
were made.
I wish to emphasize the fact that

come

is

city

Alabama and is the home
of 59 industries, includ-

we

as

.

.

to

The Gulf

•

Steel

States

Co.

these loans are private transactions as between a bank or other
financial institution and the radio station. No Government money is loaned.
The FHA, therefore, has nothing to
say as to how the money is expended
except only that it be for equipment
included within the
or machinery
scope of the Act and regulations.
You brought to my attention the
statement made in a recent form letter issued from Washington to the effect that the
is interested in the
construction of municipally-owned radio stations as a Works Project. This
is the first time that this information
has come to my attention. I did not
know that they were entering this
all of

•

The Goodyear Tire &
Rubber Co.
Agricola Furnace Com-

•

The Dwight Manufac-

•

pany.
turing Co.

WJBY

WPA

Gives intensive coverage of
great industrial center
and the prosperous farming
area surrounding it.
this

field.

Complete Tidewater Coverage

WGH
—

Gadsden

Newport News
Norfolk
Portsmouth

Broadeasting Co., inc.
Gadsden, Alabama

—

Virginia

B. H. Hopson, Pres.

Affiliated with the

J.

Virginia Broadcasting System

W. Buttram, Mgr.

Viewpoint
of

from Broadcasting.

the

inquiry

FHA

Deputy

Administrator Gignilliat, made the
following statement:

You ask coneernins

the activity of

HoiisinR Administration
in assisting in the financing of new
equipment for radio broadcasting stations. I regret that I cannot give you
detailed information concerning how
extensively the facilities offered by
this Administration have been made
use of by the radio stations.
Under Title I of the National Housing Act we are permitted to insure
loans made for the purpose of installing equipment and machinery in various types of business and commercial
properties. A radio station is classed
as a business property and hence
the

our standards of

The Watts
^'Go 'Round and 'Round''

Federal

^ooo w,rr,
«

i>.

\ V

1^

KF*BB

§

Vf/v\ooo\

O
o
o

equipment and machinery which meet

'iy,

fletcher.
j

CBS announced

that the forum
had been projected by
but that the company had

THIS
Con.centrates on

31,000

riginally
hilco

jverlooked Columbia's established
olicy not to sell time for the dislussion of public issues but to allot
ach time for speakers to discuss
rtese subjects in their own way."

The Watts family

STATIOX—
Homes

in

East Texas

With a Potential Audience
of 226,000 Listeners.

You can reach them with

CO.

568 Chamber of Commerce BWg., Los Angeles
1358 Russ Bldg., San Fraacisco, California
1038 Exchange Bldg., Seattle, Washington
619 Charles BWg., Denver

15,

1936

•

of

—always on

the go

—

—

KFBB
GREAT
MONTANA

2500 Watts
Day

STATION
RADIO
EPRESENTATIVES
WALTER BIDDICK

KFBB,

Great Falls, Montana, are
and always welcome.
They carry news, amusement, education and sponsors'
messages to practically every home within 150 miles of
Great Falls.
Let the Great Falls "Watts" take your story with them on
their next visit.
You, too, will be surprised how they get around and
how the people of this area take their advice.
great visitors

'Voice of Longview'

Longview, Texas

BROADCASTING

1000 Watts
Night

FALLS

•

Eastern Representative

Western Representative

JOSEPH McGILLVRA

WALTER BIDDICK
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MORE than 200,000 girls and boys
had joined the Scoop Ward Press
Club as of Feb. 4, seven weeks
after the program made its debut
on CBS, sponsored by Ward Bak-

Cook Travel Series
THOMAS COOK & SON-WAGONLITS

New York

Inc.,

(travel

agency), will return to the air for
the ninth year over an NBC-WJZ
network Feb. 23, Sundays, 5:305:45 p. m., for 13 weeks. The network comprises WJZ, WBZ-WBZA,

WMAL, WFIL, KDKA, WEAL,

is

New

Inc.,

result of its first
broadcast, Starck Piano Co., Boston, within eight hours of the program sold four pianos, totaling
$1400, and received inquiries for
several more. Frank Heneon, New
England manager of the Starck
Piano Co. said: "Nothing like this
has ever happened to me before.
The first purchaser of a piano
bought it within ten minutes after
The
the broadcast was over."
Starck Co. inaugurated the series
of 100 15-minute piano recitals,
featuring Donald Van Wart, staflf
pianist of the Yankee Network, on
Jan. 31 and continues to Sept. 18.

York,

the agency.

WWNC
ASHEVILLE, N.

FvJl

Time

NBC Affiliate

C.

1,000

to Sell

AS A DIRECT

station. Every year
prior to the summer tourist season
the sponsor inaugurates a series of
Malcolm Le Prade
travel talks.
will be the narrator, supported by
WertD.
L.
music.
incidental

and a Chicago

heimer Adv. Co.

Watts

*

Business

A

at

WWNC
largest

ness

son:

it

New

double-your-money back offer
being utilized in marketing Colgate shaving cream on CBS. Over
a year ago Colgate-Palmolive-Peet
offered every customer who tried
Colgate toothpaste and was not
satisfied, the full purchase price
Only a very few
plus postage.
listeners sent in their empty toothpaste tubes in accordance with the
stipulations. In fact the number
was so small that the sponsor did
not hesitate in doubling the money
back offer. The brushless shaving
cream is a new product.

Hish!

of

WWNC

satisfying results for

its

adver-

1935.

Western North Carolina's
Only Radio Station!

KMBC
'

CHICAGO

.

—

ing

NATIONAL ICE ADVERTISERS
Inc., Chicago (ice dealers) is using
all the usual means of merchan-

dising the new CBS network program which emanates from Mary

Pickford's home, Pickfair, in Beverly Hills, Cal.
But the manner
in which this material will be obtained and how each ice dealer will

use his material is somewhat new.
Each dealer will finance his own

campaign
community in

merchandising
particular

in
his

his

own

way and no national planning will
be done. From the Ice Refrigerator Bureau in Detroit, each ice
dealer taking part in the radio

campaign can buy merchandising
This bureau

helps.

buying

office

is a cooperative
for the promotional

material.
Spotlight ads which appear in local papers are paid for by the local
ice dealer, but the copy or the
matrixes are obtained from the
central bureau. Other merchandising helps being distributed throughout the country are window displays, door hangers, and blotters.
In the national advertising in
mass magazines a small box in
the large ad will promote the radio
program.
The box will carry a
picture of Mary Pickford and also
Pickfair. The rest of the copy will
tell when and where to tune in for
the program. The sponsors do not
contemplate use of free offers.
*

*

*

THE Pabnolive Beauty Box

Is.

program on CBS

is

Theatre

offering a spe-

Palmolive Complexion Brush
in return for the black bands from
three cakes of Palmolive Soap, plus
10 cents to cover mailing.
cial

J Sellu
.

—

5i:

THE

1936 with the
January busihas ever had! The reaproduced richly

tisers in

>li

is

starts

total

—
—

Warm
Your Money Back, Twice
Pianos
Typewriter
Prospects
Scoops
Reception For Ice

How

IN CLOSING the recent campaign
Remington Rand Inc. has been promoting over the CBS March of

^erc

ILLINOIS
Cecen

Time program the sponsor invited
interested listeners just before the
deadline to telegraph the required

19, 1935

data and Remington Rand would
pay the charges. This suggestion

was

a part of a trade-in allowance
on typewriters. The contest closed

Uo.

Jan. 31, at midnight and the last
offer was broadcast at 10:30 p. m.
that same evening, hence the invitation to use the wire services.

ChuTCli:

Seven

(Uf)

Successful

Seasons
This is the seventh consecutive

THE TRADE

Many

lettezs'^'Stich

lishment of
all clients'

advertising

people in the

first

purpose: to

REACH

K M B C>Area!

KMBC

SOOO Watts
Day

and

make

&

Entries

are

New

Youth. Fletcher &
York, is the agency.

In step with the phenomenal refrom the above contest, the sponsor on Feb. 18 will
add nine stations to the CBS network, making a total of 28 carrying the program three times a
week.
sults obtained

*

*

*

FOR

six weeks prior to the Feb.
6-14 Cleveland Food Show
interviewed sales managers and
brokers of participating firms. The^j,
final interview outlined comprehen-Jj
sively the complete plans for the"
event, with Walter Knight, secre-^
tary of the retail grocers being
interviewed.

WGAR

CAPITALIZING on the interest
that listeners have shown in The
Story of Mary Marlin and on the
natural desire of every woman to
tell some other woman how to live
her life, the sponsor of this program is giving its audience a
chance to solve Mary's problem and

offering $2,000 for the best letMary herself made the first
contest offer by stepping to the
microphone on February 10 and
asking for help. "I am confused,"|^
she told the audience, "and don'tl
is

ter.

know what

to do. Should I go back
to Joe or should I give him up to

Sally? I still love him, but is it
right for me to take him back under the circumstances ? Please help
me make the right decision." Later
on other characters in the serial
will add their pleas to those of
Mary Marlin.
Each contest entry must be ac-

companied by a sales

slip proving.^!

the purchase of a can of Quest, the
sponsor making the most of the
few remaining weeks before March
31, when, with the conclusion of
the present contract, this deodorant will be forced off the air in
compliance with the code of standards set up last year by CBS. It
is expected, however, that the International
Cellucotton Products
Co., Chicago, which has been using
the program to advertise both
Quest and Kleenex (cleansing tis-i
sues), will continue to sponsor iti
in the interests of Kleenex alone
The program is placed through
Lord & 'fiiomas, Chicago.
^

^

=}=

piece sent to 3001
agency and advertiser accounts b>

WOR, Newark, looked

like swatche;

of spring suits. In fact, they reall>

AND INDEPENDENCE
IN

WORLD WIDE NEWS

were swatches, but the spiralbound promotion piece said: "Suil
with
program."

yourself

a

WOR

tailor ec

SELL
COVERAGE

Sleininger, Inc., National Representatives

Night

The ONLY

station

heard Daytimes in

1000 Watts

KANSAS CITY
Free

Page 32

as this evidence the accomp-

KM EC's

titled News of
Ellis Inc.,

MARK OF

ACCURACY, SPEED

M

president

York.

A PROMOTION

has successiully
B C to
used K
,lce

New

j

Winter Aladdin
consistently increase its sales.

Co.,

coming at the rate of 8,500 per
day. Most of the youthful reporters are boys between the ages of
11-12. The girls average about a
year younger. Every reporter receives a bronze reporter badge
which qualifies the recipient to submit stories to the radio program,

UNITED PRESS
FOR DOMINANT NEWS COVERAGE

MISSOULA, MONTANA

KG VO

1000 Watts
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JNDER

the direction of Leo F.
merchandising head, WMT,
Jedar Rapids-Waterloo, Iowa, has
lole,

Introduced a

number

of innovations

merchandising service deartment.
Regular contact with
Dcal and national advertisers as to
a

its

he success of advertising projects
constantly maintained. Surveys
re made of all merchants within
he
coverage area as to their
uccess with products handled by
he station. A mail check on every
ccount is handled daily with quarerly mail response maps prepared
ly the merchandising department.
)ne announcement for a national
iccount recently brought over 2500
equests for booklets. Letters tellng of the airing of Belle & Marha, sponsored by the bakers of
?eter Pan bread, were sent to reail outlets within the area affeclively reached by WMT, the adverlising going into every village and
[ity in Northeast Iowa and North'i

WMT

.illflfvest

Illinois.

nifipl

flAVING

set

aside

5-7

m. as
jKZVZ's Kids Hour, the Hollywood
te.L}!tation promoted the period by giv^\^.ng away seven puppies for letters
Explaining why they liked each of
the seven programs.
Some 3,000
etters were received in two weeks.
.jJand bills were distributed, disffplay cards placed in windows on
'Ipusy streets and publicity stories
'[•eleased to fan publications.
Besides building an additional audiisnce for each of its seven child
p.

WINS, New York, inaugurated a
half-hour sustaining program in
cooperation with Drug World and
the drug trade, broadcast thrice
weekly, 10-10:30 a. m.
The program

under the direction of Ed

is

discusses subjects of interest
to the drug trade and also includes
bits of information about methods
of the industry and the medical
profession.
Each program Mr.
Flynn introduces a guest speaker
well known to members of the drug
trade.

WHEN
sored

the amateur contest sponby Mantle Lamp Co. of

America, Chicago (Aladdin lamps),
over KiMBC, Kansas City, came to
an end Jan. 19, after 78 broadcasts
of 15 minutes each, 21,950 votes
had been received from listeners
who had heard the single announcement asking them to help
select the winner.
The $50 first
prize was awarded to Wellsley
Ogan, a hill billy singer. Contest
was placed by Presba, Fellers &
Presba Inc., Chicago.

'

^programs,

KNX

points

out

that

'festablishment of the 5-7 period as
Iphe Kids Hour enables it to pro\nde a ready-built audience if new

Programs are scheduled.

*

*

,

I

Drug World,

Flynn, publisher of

who

*

AMERICAN HOME PRODUCTS
Corp.,

New

York,

is

offering

a

money-back guarantee for Anacin,
promoted thrice - weekly on an

NBC-WJZ

network. Blackett-Sample-Hummert Inc., New York, is
the agency.
*

*

Disc Pulls Boner on "Marching

Through Georgia"
ANOTHER "war between

the
precipitated
this
of the leading transcription companies sent
out a sustaining continuity with its
discs reading as follows:
"While we're in the Southland,
let's have one of those brief and
popular marching tunes of the
olden days of this our United
States, a song of the Confederates,

was almost
month when one

States"

Marching Through Georgia."
"If that isn't a honey," writes
Dorian St. George, of WLVA,
Lynchburg, Va., "I don't know
what is. Of course, the makers of
the transcription who supply the
continuity were notified of their
mistake and told that such a thing
if broadcast over a Southern station might have the South mobilizing again for another war between
the States.
"We didn't believe that anyone
was ignorant of the knowledge that
any mention of Sherman's march to
the sea through Georgia is anath-

ema

in the South.
Heaven help
any announcer who happened to

that continuity cold without
previous rehearsal and read it to a
Southern radio audience."
hit

*

EVERY

purchaser of a large size
tube of Phillips Milk of Magnesia
toothpaste is being offered a general utility knife, only one knife
to a customer.
The premium is
offered on the sponsor's CBS program.

*a 'N

DANGER OF WAR!

EMERSON DRUG

Co.,

(Bromo

has

Baltimore
a thriceweekly spot program over WRC,
Washington, for 13 weeks, using
-

Seltzer),

Tito Guizar, guitarist.

Thompson

Co.,

New

J.

York,

Walter
is

the

agency.

PROGRAM EXCHANGE
SERVICE STARTED
PLANS for a new type of transcribed program service, utilizing
stations themselves as the producers of programs to be broadcast by
other stations, were disclosed Feb.
10 with the organization of National Program Exchange with
temporary offices at 815 Fifteenth
St., N. W., Washington, D. C. The
company is headed by R. C. Powell,
former consulting radio engineer
and equipment manufacturer.
"The basis of the idea," Mr.
Powell stated, "is the fact that
practically all stations have at
least one or two programs weekly
of sufficiently good quality to be
welcomed as program material by
others. The development of an inexpensive method of recording such
programs locally has made it possible to produce and
distribute
them at a cost within the means of
the small station.

"Approximately 50 stations
throughout the country, each having an hour or more of local programs of outstanding entertainment value, will be supplied with
recording equipment and will act
as

program producers. The pro-

ducing stations will be paid for
their programs to compensate their
artists and bear other production
expenses, the amounts being based
on the number of stations using
the

programs regularly."

KUNSKY-TRENDLE
Co.,

and

Detroit,

Broadcasting
operator of

WOOD -WASH,

WXYZ

and

WBBM,

Chicago, has been elected a member of the Proprietary Association.
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WLS, Chicago

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Agencies and Representatives; Notes from the Stations

Armand

Des Moines (cosmetics).

Co.,

156 ta, thru H. W. Kastor & SonvV
Adv. Co. Inc., Chicago.
Household Magazine, Topeka, 6 sp
thru Presba, Fellers & Presba Inc.;
<

Chicago.

,'

Fort Atkinson, Wis I
(barn and poultry equipment),
J
sa, thru Wade Adv. Agency, Chi

James Mfg.

Co.,

'

cago.

WHK,

STATION ACCOUNTS
sp—studio programs
—transcriptions
sa — spot announcements
—
transcription announcements
ta
t

KDKA,

Pittsburgh

New

Hartz Mountain Products Co.,
York, 2 sp, thru Ernest Davids

Inc.,

N. Y.

Bernard Perfumers, St. Louis, 14 sp,
26 sp, thru Hilmer V. Swenson Co.,
St. Louis.
M. J. Breitenbach

New

Yorii
(Gudes Pepto-Mangan), 54 to, thru

Brooke, Smith

Co.,

& French

Inc.,

N. Y.

Alaska Pacific Salmon Corp., Seattle,
26 sp, thru J. William Sheets, Seattle.

Campbell Cereal Co., Northfield, Minn.
(Malt-O-Meal), 27 sp, thru Mitchell-Faust Adv. Co., Chicago.
Lancaster Seed Co., Paradise, Pa., 2
t,
thru C. F. Kern Adv. Agency,
Philadelphia.

Milton Bradley Co., Springfield, Mass.
(games), 21 sa, direct.
Freedom Oil Works, Freedom, Pa., 78
48 sp, 48 sa, 15 sa, thru Albert

Chrysler Corp., New York (autos),
52 sp, thru Ruthrauff & Ryan Inc.,
N. Y.
Dodge Bros. Corp., Detroit (trucks),
6 weekly sa, thru RuthraufE & Ryan
Inc., M. Y.
Justrite Co., Minneapolis (bird seed),
6 sp, direct.
Acme Pie Co., Detroit, 2 weekly sp,
thru Stockwell & Marcuse, Detroit.
General Baking Co., New York ( Bond
bread), 6 sa, thru Batten, Barton,
Durstine & Osborn Inc., N. Y.
Climax Cleaner Mfg. Co., Cleveland
(wall paper cleaner), 3 daily sa,
thru Krichbaum Co., Cleveland.
Chef Boiardi Food Products Co.,
Cleveland (spaghetti), 300 sa, thru
H. W. Kastor & Sons Adv. Co. Inc.,
Chicago.

WNAX, Yankton,
Hamm Brewing Co., St.

McConnoii

P. Hill Co., Pittsburgh.

Color Works, De26 sp, thru Henri, Hurst &
McDonald Inc., Chicago.
Easy Washing Machine Corp., Syracuse, 39 sp, thru Henri, Hurst &
McDonald Inc., Chicago.
N. Y. Diesel Institute, Albany, 78 sa,
thru DeRouville Adv. Agency, Albany.

WOR, Newark
Bathasweet Corp., New York, 3 weekly sp, thru H. M. Kiesewetter Adv.
Agency Inc., N. Y.
Pure Oil Co., Chicago (gasoline), 5
weekly t, thru Freitag Adv. Agency,
Chicago.

Dodge Bros.

Detroit

Corp..

(autos),

weekly t. thru RuthraufE & Ryan
Inc., N. Y.
John Morrell & Co., Ottumwa, la.
(Prido), 3 weekly sa, thru Henri,

Hurst

& McDonald

3

Co.,

weekly

Newark

thru
Reach Co., N. Y.
sp.

(egg coloring),
Charles Dallas

Rug

Olson

Winona,

Co.,

Co.,

Minn,

McCord

Chicago

Co.,

(rebuilt

rugs), 4 daily sa, thru Presba, Fel& Presba Inc., Chicago.

lers

Topeka, 6 sa,
thru Presba, Fellers & Presba Inc.,
Chicago.

KGO, San Francisco
John Morrell & Co., Ottumwa,

la.

(Red Heart dog food), 2 weekly
.sp, thru Henri, Hurst & McDonald
Inc..

Chicago.

Breitenbach Co., New York City
Gude's Pepto Mangan
3 weekly
so, thru Brooke, Smith & French
Inc., N. Y.
Hoyt Heater Co. Ltd., Oakland, Cal.
(water heaters), 2 weekly so, thru
Tomaschke-Elliott Inc., Oakland.
Saylor's Chocolates
Inc.,
Alameda,
Cal.
(candy), 5 weekly sp. thru

M.

(

)

Doremus &

Co.,

KJBS, San Francisco
C.

S.

Welch

Co.,

New York

(Batha-

sweet), 6 weekly ta, thru H. M.
Kiesewetter Adv. Agency, N. Y.
Earle C. Anthony Inc., San Francisco
(autos), 4 weekly sa, thru Olympic
Adv. Agency, Los Angeles.

Minneapolis

thru OlmstedHewitt Inc., Minneapolis.
Fels & Co., Philadelphia (Fels-Naptha
soap), 4 weekly sp, thru Young &
Rubicam Inc., N. Y.
Mennen Co., Newark (cosmetics), 2
weekly t, thru H. M. Kiesewetter
Adv. Agency, N. Y.
Midwest Radio Corp., Cincinnati (radio sets), weekly sp, sa, thru Key
Adv. Co., Cincinnati.
Knox Co., Los Angeles (Cystex), 2
weekly t. thru Allen C. Smith Adv.

Agency. Kansas City.

WMEX,

Telephone & Telegraph
Co., Boston, 26 so, thru Broadcast
Adv. Inc., Boston.
Boston Globe, Boston (newspaper),
3 daily sa, thru Harry M. Frost
Adv. Agency, Boston.
Empire Furniture Mfg. Co., Somerville, Mass., 78 sa, 150 - word announcements, thru Alfred Wasser,

Chicago

Glessner Co., Findlay, Ohio (Turpo),
6 weekly sp, thru Benson & Dall
Inc., Chicago.
Sawyer Biscuit Co., Chicago (cookies
and crackers), 3 weekly sp, thru
Neisser-Meyerhoff Inc., Chicago.
Plymouth Motor Corp., Detroit, 3
weekly t, thru J. Sterling Getchell
Inc., Detroit.

Moines.
Pinex Co., Fort Wayne, Ind. (cold
remedy), 5 weekly so, thru Philip
O. Palmer

&

Co. Inc., Chicago.

McCloskey Varnish Co., Los Angeles
(Kwik-on Varnish), 5 weekly so,
thru Bert Butterworth, Los Angeles.

Associated

Oil

Co.,

Cal.

WFBL,

Syracuse

an's

delphia.

sa,

Co.,

sp.

t

;

WGN,

Chicago

j

'

^

Forty-Second Street Sales Co., Chi,
cago (cosmetics), 13 sp, thru Beau

r

,

mont & Hohman Inc., Chicago.
Public Service Co. of Northern Illij
nois,
Chicago
(electrical
appli
ances), 52 sp, thru Lord & Thomas
Chicago.
a

KFRC, San
Publishing

Francisco
Co.,

(Woman's Home

weekly
Newell

New

:1

I

:

'

Yorl

Companion)

sp, thru
Inc., N.

Geyer, Cornell
Y.
Fels & Co., Philadelphia (Fels Nap'
tha soap), weekly t. thru Young i
Rubicam Inc., N. Y.

r

!

f

t

WMFF,

Plattsburg, N. Y.

'

Benjamin Moore Paint

Co., Philadeli
'
phia, weekly sp, direct.
Richfield Oil Co. of N. Y., New Yorl
(oil,
gasoline), 3 weekly t, thrv
Fletcher & Ellis Inc., N. Y.

WLW,
Crown Overall
ly

sp,

'

Co., Cincinnati, weekf

thru H.

Adv. Co.

i

Cincinnati

W. Kastor &

|

Son:

Chicago.
Lavena Corp., Chicago (cosmetics), :
weekly sp, thru Lord & Thomas;
Chicago.
Inc.,

;

^"5

iii

i;

KGGC, San

Francisco
Stewart Warner Radio & Refrigera
tion Distr., San Francisco (radii
receivers), 6 weekly t, thru M. E
Harlan Adv. Agency, San Fran^

'[

11

'

Chicago

'
^

.1.

,

.,

^

KQW, San

Jose, Cal.

'

Old Age Revolving Pension Ltd., Sai
Francisco
(political),
weekly
(
thru Frank E. Cox Radio Adv.Oakland, Cal.
^

KTRB, Modesto, Cal.
Mountain Copper Co.. San Francisc''

\

'

ii

e

c

'

(Super-Sulphur soil treatment),
weekly so, thru Kelso Norman Otf

A.

San Francisco.

H. Lewis Medicine

Co.,

H. W.

'

''

York

!

Chicag'

20 weekly so,
Kastor & Sons Adv. Co.

(proprietary),

-

I
•

thri
Inc.

Chicago.

WNBH, New

New England Mutual
Co.,

Page 34

-

,

sa,
St.

Life Insurance
Chicago branch, 26 ta, thru
Atherton & Currier Inc., N. Y.

;

j

cy, Dallas.

WMCA, New

130 ta.
Adv. Co. Inc., Chicago.
Bernard Perfumers, St. Louis, 1

1

,

Chicago

Swenson

Y

Minn

'

WENR,

Des Moines (cosmetics),
thru H. W. Kastor & Sons
V.

Ne^vs

N.

Inc.,

Winona,

Breitenbach Co., New Yorl,
(Gude's Pepto-Mangen) 3 weekl;
ta, thru Brooke, Smith & Frencl
Inc., N. Y.

Co.,

thru Homer
Louis.

Co.,

cago.

ganization,

Armand

Maxon

thru

&

Figaro Co.. Dallas (smoked salt), li^
sa, thru Rogers & Smith Adv. Agen',

M.

thru Geyer, Cornell & Newell Inc.,
N. Y.
E. Fougera & Co. Inc., New York
(Vapex), 5 weekly ta, thru Small,
Kleppner & Seiffer Inc., N. Y.
Dodge Bros. Coi-p., Detroit (autos),
5 weekly sa, thru RuthraufE & Ryan
Inc., N. Y.
Dodge Bros. Corp., Detroit (trucks),
5 weekly sa, thru Ruthrauff & Ryan
Inc., N. Y.
Chrysler Corp., Detroit (Plymouth
autos), 3 weekly t, thru J. Stirling
Getchell Inc., N. Y.

WMAQ,

-

Osborn, N. Y.

Cisco.

weekly

:

^

g

Consolidated By-Products Co., Philadelphia (Marco pet food), weekly t.
thru McLain Organization, Phila-

New York (Wom-

Home Companion),

'.,

•

(remedies), 6 weekly so, thru Mc
Cord Co. Inc., Minneapolis.
Grove Laboratories Inc., St. Louis
(proprietaries), 110 ta, thru H. WI'
Kastor & Sous Adv. Co. Inc., Chi|

KFI, Los Angeles
Crowell Pub. Co.,

&

stine

Japan Crab Meat Association,

Francisco

(motor fuel), weekly sp, direct.
M. Laboratories, Pasadena, Cal.
(health tablets), 5 weekly sp, thru
Frank E. Cox Radio Adv., Oakland,

J

City;

Palmer & Co. Inc., Chicago.
Oshkosh Overall Co., Oshkosh, Wis.
102 sp, thru Batten, Barton, Dur

Cal.

San

:

thru Olmsted-

ii

KLX, Oakland,

!

(gar-

Pinex Co., Fort Wayne, Ind. (cole
remedy), 120 sp, thru Philip O

Crowell

KSFO, San Francisco
American Pop Corn Co., Sioux City,
la. (Jolly Time pop corn), weekly
sp,
thru Coolidge Adv. Co., Des

so,

Paul

St.

111.,
78 sa, thru Campbell-Sanforr
Advertising Co., Cleveland.
Horse & Mule Assn. of America, Dal |
las, 12 so, thru Rogers & Smith,
Adv. Agency, Dallas.

Boston.

WBBM,

Co.,

den seeds), 108

York, 6

Boston

&

Hewitt Inc., Minneapolis.
Corn Belt Hatcheries, Gibson

McConnon

New England

O.

San Francisco.

Co.,

(seeds), 3 daily sa,

.1.

,

King &

Northrup,

Household Magazine,

Mennen

Paas Dye

&

(remedies), 9 so, thru
Minneapolis.

Inc., Chicago.

Co., Newark (cosmetics), 3
weekly sp, thru H. M. Kiesewetter
Adv. Agency, N. Y.
Richfield Oil Corp. of N. Y., New
York, 3 weekly t. thru Fletcher &
Ellis Inc., N. Y.

D.

Paul, 26 ta,
thi'u McCord Co., Minneapolis.
Figaro Co., Dallas (meat cure), 13
sa, thru Rogers & Smith Adv. Agency, Dallas.
Horse & Mule Assn. of America, Dallas, 13 so, thru Rogers & Smith
Adv. Agency, Dallas.

Acme White Lead &
troit,

S.

Northrup-King

KNX, Hollywood

Cleveland

.

"J/r. Williams, the sponsor

—he

From
icants to

know

if

the

New

Yorker

he can play the drams."

1

Bedford,

Mass.

Chevrolet Motor Co., Detroit (autos);
3 weekly t, thru Campbell-Ewal
Co. Inc., Detroit.
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NETWORK
ACCOUNTS
EST
All times

unless otherwise specified)

New Business
UIERICAX HOME PRODUCTS
New York

uc.

,

(Outdoor Girl cos.letics, Kissproof cosmetics)
on Feb.
7 starts Bich Man's Darling on 23
iJBS stations, Mon. thru Fri.. 11 :45noon. Agency
Blackett - SampleHummert Inc.. N. Y.
Corp., Detroit
autos) on Feb. 13 starts Ed Wynn
an 82 CBS stations. Thursdays, 9:30lO p. m. Agency J. Stirling Getehell

fuc, N. Y.

troit advertising

LYMOUTH MOTOR
:

THOMAS COOK &
ipiTS
i>u

WAGON-

SON,

New York

(travel bureau)
23 starts The Man From
on 8 NBC-AYJZ stations, Sunys. 5:45-6 p. m. Agency:
L. D.
ertheimer Co. Inc., N. Y.
Inc..

Feb.

f^ooks
1

OTT & BOWNE

l

Inc., Bloomfield,

(Scott's Emulsion)

on Feb. 9
-rarted Weekend Xews Review on 18
BC-WJZ stations, Sundays, 5:45-6
m. Agency
Marschalk & Pratt
Inc., N. Y.
V.

J.

:

I

GRANDE OIL

^*|rIO

Los An-

Co.,

(motor fuel), on Feb. 6,
for
52 weeks Calling All
on Western Network (KNX and
^.KFSO) Thursdays, 8-8:30 p. m.
Agency
Hixson - O'Donnell
i PST )
inc.. Los Angeles.
feWIFT & Co.. Chicago (Sunbrite
bleanser) on Feb. 17 starts Junior
fCitrse Corps on Midwest CBS netteles.

prarted

'

.tars

,

USING radio, billboards and newspapers in a campaign to collect delinquent taxes,
Joseph L. Gill,
treasurer of Cook County, Illinois,
spent $20,000 in two weeks and
collected $10,000,000 in the same
period.
The idea that it is less
costly for a government to collect
taxes through advertising than to
borrow money was sold to Treasurer Gill by Milton Alexander, De-

;

.

:

Mon..

*r(n-ork,

TVed..

(CST).

5 :15

Fri.,

Agency:

5 :30

-

Stack-Goble

ency. Chicago.

Renewal Contracts

tENERAL FOODS

New York

Corp.,

on March 1 renews for 52
•,jl[|:v-eeks Jack
Benny on 59 NBC-W.TZ
t erations, Sundays, 7-7 :30 p. m., with
'
rebroadcast
,
at 11 p. m. Agency: J.
"fTalter Thompson Co., N. Y.
|i.Jell-0)

,

iSCOTT &

BOWNE

One Man Control

Cook County Advertising
At $20,000 Cost Brings
$10,000,000 Back Taxes

man.

Spot announcements urging the
payment of back taxes before Feb.
after which date penalties would
applied, were broadcast every
day of the campaign by every station in the county, and every evening by all stations that permit
the broadcasting of announcements
during the evening hours, Mr. Alex1,

be

-

Canada Studied

In

ONE-MAN

control of broadcasting
Canada, replacing the present
Canadian Radio Commission, is
under consideration by the Macin

kenzie King administration, according to reports from Ottawa, which
state that the subject will come
before Parliament, which opened
Feb. 6. The Canadian Commission's
tenure, several times extended, is
due to expire March 31.
The government, Ottawa press
reports state, is likely to go back
to the plan proposed by the Aird
Commission some years ago, repealing the present law or declining to renew it and abolishing the

Commission.

Under the Aird report, in lieu
Commission there would be a
manager of broadcasting similar to

—

further justification."

ownership of a half dozen stations.

Sir John Reith's position as director-general of the British BroadOne of Sir John's
casting Corp.
right hand men, Gladstone Murray,
Canadian - born former journalist
rtow with BBC, has often been
inentioned for the post. The single
chieftan would work with an honorary board of seven directors, five
representative of the various areas
Maritime, Quebec, Ontario, the
Prairies and Pacific and the other
two appointed generally.
The projected authority would
attend to the general supervision
of radio and broadcasting, with the
Department of Marine continuing
to

—

handle

communications.

It

is

presumed that the government
would not relinquish its present

Inc., Bloomfield,

;|fs\ J.

LOCAL BOYS
MAKE GOOD

:

SERVICE

:'ITIES

New York

Co.,

on Feb. 7 renewed Cities
Concert on 37 NBC-WEAF
stations, Fridays. 8-9 p. m. Agency
jifLord & Thomas, N. Y.
gasoline )

iirte'errice
I

W.

MARROW

MFG.

Chicago
«iflMar-0-Oil) on Feb. 19 renews Mar'"i'-'D-Oil
Musical Revue on 21 NBCllVEAF stations, Wed., Fri.. 2:45-3
m. Agency: Heath-Seehof Inc.,
p.
if.

Co..

with

^

I.

a*

iphicago.

pRUSADERS, New

York (political)
(an Feb. 10 renews The Crusaders on
I MBS stations. Mondays. 8:15-8:30
fk m.. WOR 9 :15-9 :30 p. m. Agency

ill

money

and wait for sales

into thin air

Some would

"Thank You!"

have you believe that

it's a bit
old-fashioned and that the
dizzy whirl of modernity has
tagged it a has-been.

But

let's

sec if such claims are

true!

Who

says

Well,

"thank you" today?

WWVA

658

listeners

a perof thanks to our
Managing Director for making
it possible for Hugh Cross and
His Boys to continue to bring
them their daily programs of
wholesome fun and pleasing
melodies. Yes, and these 658
letters followed right "on the
heels" of a testimonial demon-

Jook time out
sonal

to

write

letter

stration wherein our listeners
mailed in 15,676 trademarks
addressed to Hugh and the
boys within four days.

SURE!!

Unusual?

But

WWVA

—

that's

—

WWVA

campaigns

click!

Don't miss

this
to

dio

service

Western

afford to spray

Local retailers can
in.

SURE.'

listeners
exactly what
unusual unusual in their
are
loyalty and devotion to entertainers and the products they
represent. That's why

WKY Advertising

trickle

to

?

of a

ander told Broadcasting.
"Treasurer Gill has been criticized for spending county funds for
advertising," Mr. Alexander stated,
"when newspapers and radio stations would donate space and time
willingly.
Our feeling, however, is
that it is not fair to ask for free
advertising from broadcasters and
publishers when other county supplies, such as light, heat, paper and
pencils and all the thousands of
items purchased by the county, are
paid for.
Furthermore, when we
ask for free publicity we must
take what we can get, while we
can put over our sales talk in our
own way when we pay for the time
and space at regular rates. And I
believe that a $10,000,000 return
on a $20,000 investment needs no

(Scotfs Emulsion) on Feb. 9,
renewed Galriel Heatter for six weeks
.j)u 24 NBC-WJZ. stations. Sat., Sun.,
5:45-6 p. m. Agency
Marschalk &
diPratt Inc., N. Y.

Unusual

outstanding raEastern Ohio,
Pennsylvania and

Northern West Virginia.

Their broadcast advertising

THANK YOU!

must ring the register promptly and plenty.

:

'jeiarschalk

&

Among Oklahoma

Pratt Inc., N. Y.

[J^PERRY FLOUR

Co.,

San Fran-

(Wheat Hearts) on Feb. 5 renewed The Special on 6 NBC-KPO
stations. Wed., Fri., 2:30-2:45 p. m.
'Agency
Westeo Adv. Agency, San
bisco

peneral

Mills

Flour

[(^Drifted

Inc.)

West Vi rginia
Broadcasting Corp.
Hawley

local station.

POWDER

Co.,
renews in

San Antonio, on Feb. 27
tVoman's Magazine of the Air, Thursdays, 3:4.5-4 p. m. (PST). Agency:
'racy-Locke-Dawson Inc., Dallas.

i^PERRY FLOUR

is

WKY

:

^tEBHARDT CHILI

City retailers there

no doubt as to which station is most prompt
and dependable at the payoff. More of them
by far, including practically every retail
classification, use
than use any other

The formula by which the local boys make
good in Oklahoma City works equally successfully for national advertisers
and
they also place more business with WKY
than with any other station in the state.
.

(Division of
San Francisco.

Co.

& Wheathearts)

,

on

.

J.

:

Va.

Rep resentatives
H. McGILLVRA

485 Madison Ave.,

.

New York

JOHN KETTLEWELL

Palmolive Bldg., Chicago

Feb. 9 renewed for 52 weeks in Sperry
{Sunday Special on 6 NBC-KPO sta|ions. Sundays, 1-1:30 p. m. (PST).

Agency

Building

WHEELING, W.

Columbia Station

Westeo Advt. Agency, San

Francisco.

STERLING PRODUCTS
York
cy

Inc.,

Inc..

& Boh on

Mon. thru
Fi-i., 4-4:15 p. m. Agency: BlackettSample-Hummert Inc., Chicago.
stations,

^February 15,

Oklahoman,

the Times

1936

•

WATTS

Representative :
E.

and

Katz

Specietl

Advertising Agency

Farmer-Stockman

Minneapo-

on Jan. 1 renewed Betty

NBC-W.JZ

the

the

GENERAL MILLS
23

Affiliated icith

Inc.,

X. Y.
lis,

5,000

dental magnesia)

Blackett-Sample-Hummert

:

New

on
renews Melodiana on 26 CBS
Sundays, 5-5 :30 p. m. Agen-

(Phillips

jFeb. 23
stations.

OKLAHOMA

CITY

OKLAHOMA'S ONLY FULL-TIME NBC OUTLET

BROADCASTING

WWVA
II60 KILOCYCLES

!

;

:

ELSIE HARVEY,

AGENCIES AND

REPRESENTATIVES
ELLIS W.

GLADWIN

Jr.,

has

joined Donahue & Coe Inc., New York,
as account executive. He was formerly director of radio and account executive of Riegel & Leffingwell Inc.,

New

York.

THIS STORY

has been
by A. G. Carlson, succeeding Carlson & Symons.
Offices are in the Investment Bldg..
with A. G. Carlson heading the radio

MIGHT BE

ABOUT YOU!
FIVE vacuum

cleaners sold

by ONE advertiser in ONE
day last week following
ONE ad on WJAY, no other

medium used.
TELL THE SAME STORY
THEY'RE TELLING— "No
advertising

one ever produced such results before".

USE THE SAME MEDIUM
THEY'RE USING—

WJAY
The Cleveland

station that
gets results!

NEW RATE CARD
JUST OUT

EDYTHE

WILLIAM RICHMAN &

Associates,
Los Angeles station representative,
is offering a combination rate for five
KWJJ, Portland, Ore.
stations
KGGC. San Francisco; KXA, Seat:

tle; KMPC, Beverly Hills, Cal., and
XEMO, Tiajuana, Mex.
Dr. W. H. VOELLER, vice presi-

dent of Conquest Alliance Co., New
YorK, was in Los Angeles and San
Francisco early in February on a
transcription buying trip.

LUTHER WEAVER,

head of Luther
Associates, St. Paul agency,
weekly course
new
is inaugurating a
in radio script writing at the University of Minnesota, teaching an extension division class meeting two hours
weekly for 17 weeks.

Weaver &

C.

Manager

NEWKIRK,

Newkirk &

of

has
Lawrence, Los Angeles
received a second state fire marshal
award for his Fire Prevention Week
program on KNX, Hollywood.
agency,

HENRY

MELROSE

F.

in Pittsburgh

division.

VAN

T.

STANTON,

dent of J. Walter

vice-presiThompson Co., ChiFrancisco early this

was in San
month conferring with R. Lynn Baker,

cago,

Pacific Coast manager, on various national accounts.

sent

Announcing!

Inc.

Baltimore, has appointed I?.
Special Adv. Agency to reprenationally.

it

WALTER

A.
Coast

Pacific

radio

in charge of

MeCann-

for

Inc.,

sociation of Advertising Agencies, has
been appointed a director of the San
Francisco Advertising Club.

FRED

H.

McCREA,

supervisor of the

Packing Corp. account,
(Del Monte canned food), and Robbins Milbank, account executive in

California

charge of the S. O. S. Co., account,
(cleanser), for

MeCann-Erickson

Inc.,

have returned to San Francisco after
attending the Chicago .lobber's convention.

GEORGE FRANCIS

ISAAC, former

radio director of Lord & Thomas,
Chicago, who is joining John Blair &
Co., station representatives, in that
city, vacationed in
California early
this

month.

HENRY

HOHMAN,

A.

president,

Beaumont & Hohman Inc., Chicago,
was on the Pacific Coast in January
making a business survey for his organization, and conferred with Herbert D. Cayford, San Francisco office
manager, on radio activities for Greyhound Lines Inc.

HOWARD

RAY, formerly of KTSM.
El Paso, and KOB, Albuquerque, New
Mexico, has joined Tom Wallace Adv.
Agency, Los Angeles, and is in charge
of West Coast programs for the Townsend Plan, which account is being
handled by Wallace from Los Angeles

New York

H. H.

offices.

DOBBERTEEN,

formerly with

Brooke, Smith & French Inc., Detroit,
has joined the media department of
Benton & Bowles Inc., New York,
taking the position left vacant by
Richard C. Dunkel's transfer to the
General Foods cereal accounts. Mr.

&

Associates offer two new feature
transcriptions that are ringing the bell for sponsors.

Dunkel

will assist

Robert Luska

Jr.,

servicing these accounts. Another
addition to the media department of
this agency was M. L. Keibler who
in

CULBERTSON SYSTEM OF CONTRACT BRIDGE
78 fifteen-minute fascinating programs with a top-notch merchandising plan, a real commercial "hook" and plenty of supplementary sales material. When you send for samples, we will include
a past performance record that will satisfy any sponsor.

—

A

will handle outdoor media. Mr. Keibler prior to this appointment was with

Campbell-Ewald Co.

minute newsreel that constructs tomorrow out of the memorable events that have happened on that same day in the years
gone by. More timely than the latest edition of the newspapers.
Especially prepared for Insurance, Investment, Bank or Service
Company sponsorship. Will click for any client who likes a timely
5

news broadcast.

Inc., Detroit.

WADE THOMPSON,
KOMO,

YESTERDAY BRINGS YOU TOMORROW

Seattle,

TRANSCRIPTIONS
CENTRAL SHOE
March

Here's the most interesting 5 minute program on the air. Strange
Facts, Unusual Incidents, Unbelievable Happenings, dramatized
in fascinating style by a top-notch Hollywood cast. THIS IS THE
THAT IS SETTING THE PACE IN RADIO PROGRAMS. You can't miss with it.

on

nouncements for Blue Ribbon Shoe
Co., Brown Shoe Co. and A. E. Staley
Syrup Co.
C. McINTOSH, operating as the
Transcription Service Bureau in Hollywood to produce transcribed productions, has discontinued that firm and
joined his brother's organization, R.
U. Mcintosh & Associates, as office
manager. The firm will handle sales
of the programs already produced by
the defunct Bureau including a contract bridge series and a newer one
called Yesterday Brings You Tomorrow, five-minute spots adapted to insurance sponsorship.

and

formerly
prior

to

of

that

with KFAB and KOIL, Nebraska,
has been named head of the radio
department of Strang & Prosser Adv.
Agency, Seattle.

Frykman Allen Form Rep
NORT FRYKMAN and Edward
Allen have left the WJJD WIND

A QUARTER-HOUR

-

sales force to open their own office
as radio station representatives at

NEW SHOW

520 N. Michigan Ave., Chicago.
Mr. Frykman was formerly in the
production and merchandising de-

WRITE OR WIRE FOR SAMPLES ON DEPOSIT ARRANGEMENT. WE WILL SEND INFORMATION ON 15
OTHER OUTSTANDING PROGRAMS.

partments of Lord & Thomas, and
Mr. Allen was associated with William G. Rambeau, before which he
was engaged in the field of newspaper representation with the Devine-Wallace Co.

news commen-

tatory series, featuring John Nesbitt,
former KFRC, San Francisco, an
nouncer, is being cut by MacGregor
& Sollie Inc., that city, for Duart

Mfg. Co.,

(permanent wave ma-

Inc.,

t

;

'

chinery and face cream). The series
will be placed on Western stations V
through Howard E. Williams Adv.
The tran- f
Agency, San Francisco.
scription concern is also cutting a
George |
for
the
musical puppet show
H. Eberhard Co., San Francisco, (Pa- '
f

!

'

Coast distributors for Grunow
Refrigerators), for reproduction on
cific

.i

jt

MacGregor & J;
Pacific Coast stations.
Sollie has sold 120 episodes of Cuh i
Reporter, the Richard Holman news- |
paper serial, to 3DB. Melbourne, J
Australia, for sponsorship over that A
'
station.

TITAN PRODUCTIONS

San

Inc..

an-

concern,

transcription

Francisco

KGMB.

Honolulu, and
KALE, Portland, Ore., have subscribed to its musical library service.

nounce that

MACGREGOR & SOLLIE

{

|
|,

^
|

San

Inc.,

Francisco transcription producers, has
signed Paul Pendarvis, Pacific Coast
orchestra director, and is cutting a
dance series for their musical library
service.

|
j
|
i

'f

PARAMOUNT SOUND

STUDIOS,

Hollywood, early in February retired
from the field. It will continue, however, to record song productions and
will use the sound studios of Otto K.

a
t
j
i
^

Olesen.
i,'

STANDARD RADIO

Chicago.l

Inc..

announces new subscribers to
Standard Program Library as follows

the

WMCA. KFBB, WMFR. WLBF.
Standard announces sale of Sons of
the Pioneers to WTRC, WBNY.WMT
and

The

Last

Nighter

KDYL,

to

KTAR. KFBB.

WMAZ,

Macon, Ga.. has added
Thesaurus. It also has the
brary service.

NBC'

WBS

WLS

-

THE REPORTER OF ODD FACTS

Co.. St. Louis,

new

radio campaign
using 15-minute transcriptions titled
The Old Scoutmaster. Discs were produced and recorded by Ualzell Sound
Recording Studio, St. Louis. The studio has recently completed disc an1 starts a

C.

BURKE,

San Francisco, and regional executive of the American AsErickson

and

R. U. Mcintosh

Winningham

C. C.

WCAO,
Katz

CARLSON ADV. AGENCY

formed

radio and newspaper space buyer for the Detroit
headquarters of Maxon Inc., was married recently to Ralph Bateman, Detroit manager of E. Katz Special Adv.
Agency. She will leave Maxon March
1, to be succeeded by P. C. Beatty, at
present space buyer of Lee Anderson
Adv. Co., who in turn will be replaced by Fred Barrett, formerly of

li-'

Appoints Blair

WITH

the appointment of John
Blair & Co. to represent WLS, Chicago, effective Feb. 1, that station
announced the relinquishing of its
affiliation with Graham Robertson,
for the last two years Eastern
with headquarmanager for
ters at 250 Park Ave., New York.
The Blair organization will repre-;
nationally. Mr. Robertsent

WLS

WLS

son will maintain his New York of-,
fices, going into the representative
field for other stations.
STUDIOS

Tompfl

UodioStalicra

XHE> X%sc>ci/irTmr§
261-^

W, 7TH

ST.

INC.

.

• LOS ANGELES

,

CALIF

^
.

\

WFIA-WSUN

SERVING FLORIDA'S CENTER OF POPULATION
THE TAMPA TRADE TERRITORY

6Z0 KC
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ADVERTISERS

itADIO

LEAK-AGAIN

Inc., Chicago (cold
medy). planning to nse radio and
media,
has
ther
placed its account

Schwimmer &

ith

advertising

to

Gotham Adv.

Co.,

>ew York.

HARLES MARCHAND

Co.,

New

(Golden shampoo) has placed
with Blow Co. Inc.,
?ew York.
iOrk

advertising

(s

:

;

;

Inc..

Hanson, Mass.. has transferred

>uth
l_s

Scott, Chicago.

CANNERS

rRAXBERRY

A CHICAGO section of the American
Marketing Society was officially established at a meeting there Feb. 3, with
President Frank R. Coutant appointing the following to carry on until
regular officers can be elected L. Edward Scriven, B. B. D. & O. C. C.
Chappelle. H. W. Kastor & Sons Adv.
Co. Stanley P. Farwell, Business Research Corp.

A.

NASH

(men's

Cincinnati

Co.,

clothes) has named Merrill Adv. Co.,
Cincinnati, to handle its advertising.

DELCO FRIGIDAIRE
-

Conditioning

Corp., Dayton, a division of General

Motors, has appointed Lord & Thomas,
Chicago to handle its advertising.

H. CAMPBELL, formerly adverUing and sales promotion manager
t.

Rex Cole

1'

Inc.,

has

manager

of the newly - created
agents department of Remingpn portable typewriter division of
temington Rand Inc., with headiiiarters in New York.
The division
using prospect lists secured from
t
romotion on the March of Time pro-

'nles
.etail

ram on CBS.

i^HE First National Bank and Trust
'o., Macon, Ga., has renewed for
52
/eeks its twice-weekly quarter-hour
.flusical program on WMAZ.
In its
4 months on the air the bank has
3und that radio is effective in selling
ts facilities.
Especially good results
ave been achieved for the small3an department handling automobile
naneing and personal loans.
HQS.

BREWING

SCHLITZ
Co., Milhas appointed McJunkin Adv.
Chicago, to handle a forthcoming

[-•aukee,
'o.,

campaign.

Ichlitz

iiUPERBO MFG.

Los Angeles,
makers and distributors of hot water
.eaters in the 11 Western states,
itarted its first radio campaign Feb.
through Newkirk-Lawrence Agency,
Co.,

KECA

Vos Angeles, using
for 52
.'eeks with three 15-minute evening
ecorded programs. Other West Coast
rations may later be used.

»GILVIE

SISTERS

LABS

Inc.,

;>ew York (hair tonic) has placed its
<;count with Kelly. Nason & Rooseelt Inc., New York.
P.

.

BARTER,

Milk Products

jlego

general
Co.,

Library Programs

been named

manager,
and Pet Milk

;lales Corp., Salt Lake City, was
^ian Francisco early in February

in
to

lOnduct sales meetings. He also conerred with Stanley Swanberg, manI'.ger, Botsford, Constantine and Garder on radio activities for the Sego
lilk account.

(Continued from page 13)
the day of the broadcast with a
telephone call. Most of the credit
for each broadcast is given to the
host of the evening. This one angle
has helped the Cold Spring salesmen to sell more new accounts
within the past month than the
brewery has added at any time
since it has been in the territory.
"The record of this account is
more significant when you consider
that the sale of brewed beverages
in New Hampshire is surrounded
by rigid regulations. Cash on delivery must be paid for orders de-

livered to the restaurants; absolutely no price concessions are permitted; no distributor or brewer
may contribute anything to the
operator of a restaurant serving

brewed beverages

even the dimensions of advertising signs for window display are regulated. Nothing
in the way of equipment may be
;

contributed by brewer or distributor.

"We are rather proud of the record of this account in view particularly of the fact that this is considered to be the 'off season' for
beer and ale. We feel that Thesaurus deserves the credit, for without a single exception the programs have gone

over. The quality
of entertainment has pleased even
those who are total abstainers, and
the result has been tremendous
good will for our clients, above and
beyond the stimulation of direct

NBC

Thesaurus Service
Is Enlarged and Revised
CHANGES in the continuity of its
transcription library service, based
on six months of experience and
various suggestions from subscribers, are announced by NBC Transcription Service effective beginThe changes in
ning Feb. 10.
Thesaurus continuity, it was said,
are designed to arouse fresh advei'tiser and audience reactions.
New continuity will cover 17%
hours a week, an increase of 3^/4
hours. The more desirable series,
like Musical Clock, Dinner Hour,
Radio Night Club, will be increased
in length or frequency or both,
while less popular series will be
dropped. Amount of talk will be
reduced and physical appearance

;rAREHOUSE

Man

prs of the
asts
j'ay

daily

over

FURNITURE &

Corp., Chicago, sponin the Street broad-

except Friday and SunChicago, at 1 p.

WBBM.

have added two more of these inerviews with passersby each week,
a.,

jroadcast
iiornings

Tuesday
at

borning hour
i3

9,

to their

;LESSNER

and

Thursday

9:30, and a Sunday
of recorded music, 8
schedule.

WBBM

Findlay, O., has
amed Benson & Dall Inc., Chicago, to
andle its Turpo cold remedy account
,nd not Keen shaving cream, the
Jgency has informed idKOADCASTiNG.
Co.,

jsOOS BROS.. Los Angeles cafeteria
perator, is using time signals on Don
ee outlets in
Southern California

md orchestra programs on KH.T, Los
.OS

W.

Austin Campbell Co.,
Angeles, has the account.

tngeles.

TJSTIN-HAYNES &

Co. Inc., New
ork (Aspirub) has named Redfieldohnstone Inc., New York, to service
s account.

.

is

.

.

WESTERN

Viva Candy Expands
EDGAR P. LEWIS Co., Maiden,
Mass. (Viva candy bars)

ISN'T

WORTH MUCH WITHOUT HANDS
NOR IS YOUR
RADIO PROGRAM
WORTH MUCH IN

improved.

MONTANA

using

you AREN*T
USING

IF

spot programs in addition to the
two quarter-hour and participation
programs that have been on the
Yankee network since last fall.
Over WCOP, Boston, twice weekly,
15-minute programs and a similar
schedule over WDEV, Waterbury,
Vt.,
are broadcast.
One-minute
announcements five days a week

KGIK

are being broadcast over WTIC,
Hartford; WNBX, Springfield, Vt.;
and WLNH, Laconia, N. H. These

BUTTE,

M O NTAN A

additional spot programs began
during the last week in January
and the first week in February.
E. W. Hellwig Co., New York, is
the agency.

WALTER

JOSEPH MtOILLVRA

BIDDICK> CO.

PACIFIC COAST

NEW yORK- CHICAGO

POWER ENOUGH
to

pay hack handsome
On December

2,

profits

1935, an Advertising Agency wrote us as

follows:

sales.

^,:ELS0N BROS.

A CLOCK

"We are marketing our programs
rather carefully, for the reason
that we want every account using

WAAT

"When

a pee-wee watter like
can bring the phenomenal quantity of first-rate leads our client has gotten on your
time, I reverse a lot of opinions I used to have about stations
not on national hook-ups. It should warm your heart to know
that
has made at least five sizeable sales direcdy traceable; that one couple came 40 miles to see the cemetery we
are broadcasting the news about and that requests for salesmen's calls have swished the chair from under us. If
can do these things for a cemetery reported above, 'more power
to you' is unnecessary.
You have power enough."

Thesaurus to show good results.
With reasonable cooperation on the
part of our clients we know that

WAAT

Thesaurus can do the job."

WAAT

Watch Plans
ELGIN NATIONAL WATCH
Elgin

Co.,

If a Station can do so swell a job for a cemetery, think
what it can do for your products or accounts.
has
done and is doing some remarkable things for Lord knows

P. S.

Chicago (Elgin watches), is planning to return to the air in March,
but to date NBC has not cleared a
time satisfactory to the client. J.

Walter Thompson

WAAT

how many products and

Co., Chicago, is

handling the account.

319

WASEY PRODUCTS

Inc.

services.

Find out.

METERS

Ask

us!

500

WATTS

(Mus-

Zemo), has signed for the
twice-weekly Carson Robison series over KYW, Philadelphia.
Account is being handled by ErwinWasey & Co., New York.
terole,

To Completely Control

I

the Puget Sound Market
Use Both of Seattle's Pioneer Radio Stations
920
5000
1000
l^tl \f II Kilocycles
WATTS
Kilocycles
WATTS »-VlT»V
NBC-Blue
NBC-Red
(about
I

(Feb. 15, 1936) National Representatives

ehruary 15, 1936
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RADIO
OUTLINE MAPS
UNITED STATES
city in the

U.

S.

KNX, Hollywood,

A

having

.

stations, alphabetically by state,
city, and call letters, with wave

lengths and powers shown.

NEW

series of programs,

marking

OLIVER JUSTIN LEE,

direc-

of
Dearborn Observatory on
Northwestern University campus in
Evanston, 111., is giving a series of
talks on astronomy over WGN, Chicago.
The programs are broadcast
every other Saturday by the University Broadcasting Council.
STAN THOMPSON, announcer of
WBBM, Chicago, was master of ceremonies at the special stage program
put on by radio stars from
and CBS in Chicago for the Edward
Hines Hospital veterans. The entertainment was arranged by the Hospital Hostess Department of the Chicago Chapter of the American Red
Cross, and was produced by Harold
Isbell, of the Chicago CBS staff.
WGAR, Cleveland, has obtained police cards for its announcers, admit
ting them to all public events.

PRICES
25 Copies
50 Copies
100 Copies

$2.00

200 Copies

$9.00
10c

$3.75

$5.00

BROAimSTINC
5roadcast
Adverlisin^f

WBBM

EMPLOYES

National Press Building

in

Washington, D. C.

be

W9XBY,

Kansas
newspapermen 2-0
The contest will
a hockey game.

City, lost

of
to local

replayed because the newspaperallegedly used employes of the ice
rink in their lineup.

men

has started

among

an-

its

Prizes will be awarded each
the winner of three
prizes to be given the show
to produce and announce for
13 weeks.

the birthdays of noted persons and the
anniversaries of important events has
been started by KTUL. Tulsa. Short
programs during February were on
Horace Greely, the journalisfe; Buffalo Bill, invention of the telephone, and
other topics.
tor

contest

Announcers

same talent. No announcer
may copy another's style.

the first city honored.

A

KNX

nouncers to determine who is
best adapted for master of
ceremonies of variety shows.
Each announcer will be responsible for one half - hour
program a week using the

NEW

DR.

ly'/zxllVi inches,
printed on white ledger paper
that permits the use of ink.
is

Single Copies

a

weekly series on WLS, Chicago, Midivest on Parade, was started Feb. 4, with Springfield. 111., as

a radio station as of January
1, 1936, is shown . . . Time
The
zones are indicated .
.
reverse side of the map carries
a complete log of broadcast

The map

For

A SATURDAY

night barn dance that
"uses everything" and in which participating spots are sold for 15 to 30
minutes, has been started by AVBT
Charlotte, 9 :45-10 :45 o'clock, under
the direction of Holly Smith.

of the

Every

WNOX,

PROGRAM NOTES

week,

SIX

sponsors are participating in the
popular Saturday
feature on WSM,
Nashville,
which now runs from 8 to midnight.
They are American Book Mart, Kester Solder Co., Boys School Journal,
Chicago School of Music, Strikalite
and American Pop Corn Co. Periods
preceding the Opry are also highly in
demand, sponsors now including AlkaSeltzer, Household Magazine, Gardner
Nurseries, Olson Rug Co., Morton

Grand Ole Opry,

night

Salt Co.,
Akron
O'Bryan Co.

A DRAMATIZED

Lamp

Co.,

and

series titled Treas-

ure

Trails based on national parks
will start Feb. 15 on an
network, Saturdays 5 :45-6 p. m. The
13 programs will deal with adventures
of a family touring the parks.

NBC-WEAF

WILLIAM DUGAN.
writer,

is

stage and screen
writing continuity for Death

Rides the Highway, new NBC serial
produced at the Hollywood studios under sponsorship of Western Auto Supply Co.
Value of the safe driving
campaign serial was editorially lauded
in the San Francisco
CaU-BuUetin
Feb.

5.

WCAU,

rpPy
Subscribes

to the

COMPLETE
Day and Evening
Services of the

Philadelphia, has restricted
use of "Music Goes Round & Round"
and no requests for its performance
have been received.
The station is
starting a series of crime prevention
programs in cooperation with Franklin Institute, with state
lice assisting.

THE

and

local po-

Atlanta

JoiirnaVs
Editorial
that city, is arousing
wide
although only a few
weeks old. The local police situation
was discussed in the second program
of the series.

Hour

WSB.

of
interest,

WHEN

the "Williamsporter", crack
Philadelphia & Reading Railroad train
left the tracks shortly before midnight
Jan. 30, as it approached a bridge at
Sunbury, Pa., it crashed over a 20foot embankment, killing the engineer,
fireman and one passenger and sending 32 other passengers to the Sunbury Hospital. Glenn Williams,
news and sports announcer,
interviewed one of the passengers
about the fatal accident.

WKOK

United Press

Sell
In Addition KFPY maintains

—menown
its

reportorial and editorial staff

proven

ability.

KFPY

Has

of

the most complete News
Service of any news medium in the Inland Empire
which covers Eastern
and Central Washington, Northern and
Central Idaho, Western Montana.

—

KFPY

SPOKANE
WASH.

Pioneer Broadcasting Station of Spokane and the Inland
Empire $300,000,000 Trading Area.

The

Southwest

Knoxville, has started a business boosting campaign with spot announcements advising listeners not t'.
put off their purchases.
Each aii-)
nouncement mentions some commodit;,
and recommends purcha.se at "youii
favorite store."
Four hundred mer-_
chants were sent letters asking theiH
cooperation to increase business in
East Tennessee.
is using fre

WNOX

quent announcements on Friday an<:
Saturday urging listeners to go to'
church. A weekly half-hour religious
program conducted by city ministerwill be broadcast Saturday afternoons

THE

"official burial" of "The Musi'
Goes Round and Round" was given
elaborate ceremony at WFBL, Syracuse.
Used as a novelty during tht^
Roy's Gang revue program, a skit was
written dramatizing the tune's "murder", funeral and visit with St. Peter
Parodies were sung by a quartet ii.
dirge style and an eulogy read by Nec
Lynch, actor. Parodies also describeo
the ascent to the Pearly Gates. When]
St.
Peter refused him admittance,'

"Round and Round", impersonated by'
Red Thomas, scat singer, threatened
haunt the peoples of the world

to

TO PROMOTE

traffic safety,

WTAR

Norfolk, Va., has resumed broadcasting traffic court proceedings between
the Ford Presents Personality anti
Ford Revue programs, all three beingj
sponsored by local Ford dealers.

AFTER

more than 5,700 aspiring
amateur singers had been auditioned'
preliminaries

the

in

of

Twin-Winner Contest,

the

WBBM'

were called*
back for the semi-finals, which startedj
Feb. 10. The final winners, one msMi
and one woman, will each receive a
13-week contract to sing over WBBM,
at $100 per week.
-400

Personnel Named
To Direct Government's
Radio Workshop Project
PERSONNEL of the Educationa.
Staff

Radio Project, being conducted by
the U. S. Office of Education with
relief funds of $75,000, was announced Feb. 6 by Dr. J. W. Studebaker, U. S. Commissioner of Education. The effort is one of several
educational relief efforts, and has
as its objective production of a
series of educational programs
made possible by the grant from
Emergency Relief Funds.
Maurice Lowell, on leave of absence as production director of the
Chicago Division of NBC, will hear
the technical staff, working directly

under William

Dow

Boutwell

editor of School Life, official month
ly publication of the Office of Education.

Rudolf

Schramm,

Washingtor

orchestra leader, has been namec
musical director of the project
James D. Strong, camp educationaadviser for the CCC in New Yorl^i
State and later district educationa
advisor at Fort Ontario, has takei
a leave of absence to become proj
ect manager, in charge of the ra
dio workshop.

Other officers are B. P. Brodinsky, on leave of absence as associ
ate editor of the United States So

with

ciety,

Washington, and formerly

CCC

educational advisor, as sta

i

and listener relations directo:
and Philip H. Cohen, former CC(

tion

Twelve Major
Stations for Twelve
Major Markets!

camp

educational advisor, as per
sonnel director.

SOUTHWEST

THE SOBY YARDSTICK
OF AUDIENCE VALUE

BROADCASTIIVG

Impartial and comparable data about
the size and location of the audience

SYSTEM

of radio programs and stations.
Write for information and prices.

General Office — Fort

Worth

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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SorrowedProgram
riticized by FCC
Ijnfair
s

Use of Baseball Series

Held Deceptive

to Public

tROADCASTING

an account of
n event by using the program of
nether station as a basis of inormation is not a technical violaion of the Communications Act
-ijut is dishonest in nature and an
nf air utilization of the results of
nother's labor, the FCC Broadcast
Division ruled Jan. 28 in a stateJient explaining its decision renewn^iag the license of WOCL, Jamesi|own, N. Y.
In the statement the FCC re•Jfiewed facts in the application of
"
licensee, for
k. E. Newton,
lenewal of his license to operate on
j!210 kilocycles with 50 watts. The
[pplication,
filed
Sept. 26, 1934,
/as set for hearing which was held
pet. 23, 1935, to
determine the
programs and
haracter of
(Id determine if the station had violated Section 325 of the Communpations Act which prohibits rel-roadcasts without authority of the

WOCL

WOCL

jriginating station.

Baseball Program
in*

'HE Broadcast Division found that
tV^OCL in 1934 had broadcast a reof a world series baseball
ie« 'ame,
the announcer getting his
iformation from a headset receivng signals from WGR, Buffalo. A
unning account of the game was
jiven
listeners, it is stated,
jUn the basis of the
broadcast
well as other programs and a
Scoreboard.
No transmission of
'^agnals of another station was
feijlort

'

WOCL

WGR

Ws
,1

WOCL,

added, made
J |o
announcement as to the origin
flV the program.
The statement of facts concludes
There appears to have been no
mn-t ruling on the matter involved,
5[iit
a decision of the Federal Radio
^,»(>mmission,
with which this Com,j|Lfiown.

it is

•

J'

ittil,

dealt with is5,|;ies which appear to be quite similar
the facts involved here, in ruling
Tja the application of Radio Station
"""1
i'COL, to which reference is made
the Second Annual Report of the
ederal Radio Commission, at Page
ab-c'iH.
The conclusion of that Commisin that case, on the constructksi on,
eaiion of Section 28 of the Radio Act
Feb. 27, 1927, which carries the
^.f.
^jJame language as Section 325 of the
rommunications Act of 1934, was
[oat rebroadcasting meant
that the
"""•nation engaged therein actually reffoduced the signal of another station
lechanically or by some other means,
iieh as feeding the program received
irectly into a microphone.
From a
([lission

is

in

accord,

,

I

ectif

Western Farm Hour
THE Western Farm and Home
its sixth year
has been extended to a
It is also being broad-

Hour, which began
on Jan.

1,

hour.
cast at a new time, Mondays to
Fridays, 12:00-1 noon (PST) over
KGO and the NBC Pacific Coast
network, under supervision of Jennings Pierce, NBC western division
director of agriculture. The Westfull

Farm and Home Hour now
parallels the National Farm and
Home Hour, after which it has
ern

been patterned. Programs each day
are divided into three 20 - minute
periods, the first and third being
presented by NBC and the second

—

—

period
12:20 to 12:40
by the
U. S. Department of Agriculture
under supervision of Wallace Kadderly, its western radio program
director.

THE FIRST

preparatory meeting

for the International Radio Consulting Committee meeting to be
held in Bucharest in Feb. 1937, was
called Feb. 14 by the FCC. Gerald
C. Gross, FCC chief of international communications, called the
committee meeting to dispose of
preparatory work, which includes
technical questions relating to

broadcast allocations.
strict

standpoint,

the

receiving

of

a

program of another station over an
ordinary receiving set and then restating the information thus received
over the microphone does not constitute a violation of Section 325 of the
Communications Act.

However, it is not inappropriate to
observe that the production of programs by a radio station calls for the
exercise of creative faculties and the
outlay of funds for the employment
of talent,
the preparation and planning of the broadcast and the emand
ployment of persons trained
qualified for their particular duties.
When, therefore, a station engages in
the practice here involved, its conduct
inconsistent with fair dealing, is
is
dishonest in nature, and amounts to
an unfair utilization of the results of
Moreover, the pracanother's labor.
tice is deceptive to the public upon
the whole, and contrary to the interests thereof.
While the Commission has experienced difficulty in reaching a deter-

—

mination

WBS

By 50% and Uses More
THE DEMOCRATIC National
Public Domain Numbers Committee has paid off its indebtnumber

it was indicated.
The Democratic Committee spent

fortnight,

Deutsch, president. That date also
marks the second anniversary of

approximately $500,000 for radio
dm-ing the last campaign. The Republican National Committee,
which paid off its obligation to both

Two
library.
years ago, in March, 1934,
inaugurated the service, the forerunner of several similar efforts.

the

first

Now

the

recorded

WBS

heard on 144

WBS

several

parties

months

ex-

ago,

pended nearly $100,000 more.

library music is
stations and com-

prises over 1200 separate units.
Under the new plan, musical selections will be supplied the stations at the rate of 48 a month
24 on the 1st and 15th of each
month. A good portion of the additional units will be devoted to
music in the public domain. World
Program Service now releases 63
continuities under 21 titles providing 181/2 hours of playing time a

ACT
ONE

I

OX

announcement

WTM J

!

on

M.

at 9:00 A.

requesting program opinions

brought a baking company

Included in these are four
Red Star Advertising Programs
designed for specific
especially
classifications. These are Fashions,
Jewel Box, Sports Facts and Your
Home. Many stations have placed
the Red Star programs with local
merchants.
On March 1 production will begin in new WBS quarters at 711
Fifth Ave., New York, former NBC
headquarters. Larger studios and
the latest developments in processing plants will result in making that address the headquarters
of the electrical transcription business, according to
Mr. Deutsch.

week.

1140 letters postmarked the

same day, plus many
phone

calls.

If

tele-

you want

listener-action, try

WTM J
The Milwaukee Journal
Representatives, Ed. Petry

& Co.

The

MUSIC SITUATION

.

.

.

The current radio situation has created little or no
confusion among the stations subscribing to transcription productions of the Radio Transcription Company
of America.

re-

The reason

that public interest, convenience and necessity will be served
by the granting of a renewal of the
license, and accordingly so entered its
order, to be effective at 3 a. m., .Jan.
ferred

monthly units supplied

of

to stations through its transcription library. World Program Service, effective March 1, it was announced Feb. 11 by Percy L.

this

occurred more than the instance

edness of $47,000 due to CBS from
the presidential 1932 campaign, it
was learned Feb. 12 at the Democratic National Committee. A balance of $54,000 due NBC probably
will be paid off within the next

WORLD BROADCASTING SYSTEM will increase by 507o the

case, it concluded,
upon consideration of the entire record, the general qualifications shown
and the apparent fact that the practice engaged in is not shown to have
in

Democratic Party Pays
Obligations to Networks

Increases Library

to,

TRANSCO

is

simple.

has used

Over a long period of years
original music for themes,

much

and most of its various recorded series. The
numbers were composed and arranged specifically for
productions of this organization and for radio perinterludes

21. 19.56.

formance.

iBiliai

Hollywood headquarters the Radio Transcripof programs, covering a
wide variety of content and artists, with music that is
In

tion

its

Company has hundreds

unrestricted for broadcast purposes.

COVERING

Stations interested in programs with musical numbers that are not subject to restrictions and performance fees can write to TRANSCO and ask to have one
of its traveling representatives call at the earliest possible moment. He will audition programs, advise you
how to sell them to a local sponsor, and tell you the

THE

TACOMA
SEATTLE
MARKETS

price.

KVI guarantees
.

.

of

.

The most complete coverage
station, regardless of power,

any

RADIO TRANSCRIPTION COMPANY

in the Pacific Northwest.

1000 watts

570 kc.

HOLLYWOOD
1

509 N. Vine

OFFICE
Street

OF AMERICA,

LTD.

CHICAGO OFRCE
666 Lake Shore Drive

Pioneer CBS Station in the
Padtic Northwest

1936

•
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3

f

would seem

to be the establishment
of the proposed cooperative bureau.

._By

Thanks for your expression

of

appreciation

our

for

STATION BRtAK.

"PERHAPS

through your column
can secure the answer to a question which has been bothering me
for some time," the executive of
a leading station pays us the compliment of writing, and then proceeds
to
outline
the following
problem.

alertness and cooperation.

When

an advertiser uses
we

?/HIO,

become

feel

Is

that we

part

business
It

I

his

of

that

and

our

^

to

Job

help increase sales

m

eveiy

t-

-1=

"LIKE many

other broadcasters,
have been giving considerable
I
thought to the prospective establishment of an ABC for radio and
trying to hit upon the ideal sur-

,

way

possible.

vey method which will
everyone concerned with
coverage and 'circulation'.

satisfy
station

"Naturally, the starting
for any such development,

methods which have been

point
is the

utilized

And what I want to
how the agency men
NBC, CBS, and WOR

in the past.
find out is

view the
methods ... To which do they

at-

tach the greatest significance, and
*

*

FOLLOWING

our corresponanother question,
closely related to the foregoing
"Incidentally, while on the
one.
subject of surveys, what do you
think of (! ** !) telephone surveys ? One that has just come to
my desk set my blood boiling. It
contained beautiful tables of percentages to 'prove' that the station
over whose signature it appeared
this

dent propounds

39 S. Ludlow, Dayton, Ohio

National Representatives

Sawyer-Ferguson- Walker Co.
Chicago-Detroit-New York

B usiness

in

NEBRASKA
Swell,

is

had most of the audience most of
the time, but nowhere in the brochure did it state the number of
telephone calls made as the basis
of the percentage tables, because
'so much data of this type is being
put out as a regular service, it
needs no elaboration'."
We hope the agency executives
will answer the first question themselves.
We'll guarantee to print
whatever they have to say.

Thank You

I

THE MEANTIME

IN

we'll venadvertising
agency opinion. It probably goes
something like this: "All of these
studies are interesting and undoubtedly valuable. Each one has
its
strong points, and each its
shortcomings. The main trouble is
that they're different, and therefore
not comparable."
All of which
points to the crying need of an
ABC for radio.

ture

guess

a

farmers out here
this year
by heck!

—

in

Nebraska sure have the jack

—

Nebraska
According to Old Man Babson, himself
shows a gain of 88% in Crop Value over last year

THIRD LARGEST INCREASE among
Nebraska

And

is

now FIRST

in

have to admit

you'll

Farm

— that's

Be Sure Nebraska

Is

—

the states!
Income, per capita!

SOMETHING!

!

—

We would really like the opportunity of telling you
our Nebraska Spot Radio Advertising story. It's good!
Just drop a line to the association office or any individual station shown below. Thanks.

MISSOURI VALLEY BROADCASTING ASSN.
Omaha, Nebraska

Lincoln,

Nebr.

Omaha, Nebr. and Lincoln, Nebr.

WOW

WJAG

EGBZ

Omaha, Nebr.

Norfolk, Nebr.

York, Nebr.

EMMJ
Clay Center, Nebr

KGFW
Kearney, Nebr.

*

*

wonder how many

ABC for broadcasting. Too many,
perhaps, are looking for the "ideal
survey" which will provide all of
the information desired.

KGNF

and experibe required before'

I

a final and comprehensive measure, k
of station circulation is developed"
that is, if Station Break has
correctly analyzed the tenor of thr;'
discussions which he has heard ,
among agency executives, research
experts and broadcasters. Station
Break makes no pretension as a
research expert ... he merely expresses the inquiring lay view.
.

.

-

-

-

Station Break feels fairly certain
development of an ultimate common circulation standard
that the

broadcasting will require the
of painstaking fundamental analysis which preceded
the establishment of the Traffic
Audit Bureau for the outdoor advertising industry
this experimentation to be conducted cooperatively by persons thoroughly versed
in both broadcast advertising and^
for

.

.

.

research.
*

*

ONE

*

thought is worth remembering regarding this audit
bureau question. Any standard oi
circulation which you develop necessarily must be an arbitrary one
final

Even the A. B. C. in the periodica!
has had to have recourse tr
arbitrary standards in the mea
field

surement of average circulation
The important thing, therefore, is,,
for the interested groups to decideJ,
upon a standard of circulation
1
.

FRANKLY

we doubt

that such a
method exists. Most of the numerous methods applied in the field
possess merit when applied for the
purpose of securing specific types
of information to whose collection
they are suited. But, in Station
Break's opinion, there is no single
method which will adequately reveal all of the varied information
which advertisers and agencies demand, rightly or wrongly, from the
broadcasters.

THERE

is only one procedure to
follow in the creation of an ABC
for broadcasting. The advertisers,
agencies and broadcasters first
must decide what information is
most important to them. In this

Station

Break humbly

suggests up-to-date figures on the
number and distribution of radio
sets, and information as to basic
listening habits, as a highly suitable starting point.
a starting point has been
determined, the next logical step

7

10

out of

Listeners to

BUFFALO STATIONS
tune

WGR

or

between

5

in

WKBW

and

7 P.

M.

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO

.

a definition of circulation. If this
is accomplished a lot of waste motion in method analysis might be
saved
But here again we're
treading on dangerous ground. Like
everyone else who knows a little
about a subject, we think we coulc
write a book about it. Cheer up
We're not going to.
.

.

.

|j

:

j

tempted to agree with oui||'
correspondent on what he think:''
of (1) telephone surveys and (2)
surveys which don't tell how they
are made
especially after view ^
ing some of the glowing example;
.

.

.

;;

which come to this

ofiice.

NEARLY

22,000,000 radio home;
as against half as many residence
telephones tell their own story . SI
and the thousands of calls mad'^'''
in a "round-the-clock" survey mel
materially when you realize tha
seldom are more than fifty of then
completed in any one quarter hou
,

period.

WE'RE even wilder about the faiP
ure of surveys to state specifically
how they were made. There i
nothing which makes it more im
possible to judge the significanc'
of a survey, or to make possibl'
one's having confidence in it, thai:
to find it impossible to determin:|

how

it

was made, by whom, and

ex-

actly how it was put together. A^
far as we can determine, the dia

ference between good and bad rej
search is not so much the methof
as to how carefully and painstak
insrly

it

was

applied.

You

can'

the research doesn't
you in on the secret.
tell that, if

le

NOW
A

On
INTERNATIONAL NEWS
Special Rate

Sponsorship

North Platte, Nebr.

FREE & SLEININGER

]

WE'RE

program

ONCE

Represented by
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may

says Ross Federal

KFAB

KOIIi

KFOE

.

persons really appreciate the problems involved in the creation of an

—

Co. Bluffs, la.

.

on Your

Get your message over to Nebraska folks via Spot
Checking records
and CASH IN
Radio Advertising
of many national advertisers show Nebraska is tops
and low cost.
for results

Omaha, Nebr. and

to

all

SPOT RADIO SCHEDULES

—

as

.

respect.

We

a great deali

same kind

WE OFTEN

*

if

te.sting

,i

*

why?"

additional

mentation

.

of

would seem as

It

/\ Survey of Siurveys

WLBC
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Muncie

February 15, 193i

IRA
WFI
WFBR

Fire and Sponsor

Serves as Link During

Isolation of

WHEN

fire broke out in the
United Bldg., New Britain,

Islands

WFBR,

Baltimore, served as the
official link with the outside world
for 1500 persons on Smith and

Tangier islands in Chesapeake Bay

when

the islands were isolated by
storms and ice early in February.
The islanders were informed when

arrangements had been made to
send food, medicine and doctors by
plane and blimp.

Messages flown from the island

WFBR

served to
jj'land phoned to
'jgive relatives and friends messages
from the inhabitants. Tangier Is-

I

land merchants were told that a
Coast Guard boat was on its way
with food.
During a subzero blizzard Feb.

j9,

WOOD -WASH,

Grand Rapids,

Mich., kept in constant touch with
jxitilities,

transportation companies,

.school and city officials and food
suppliers. Frequent bulletins were
ibroadcast and special telephones
were installed to handle a flood of

WPA

A

summons for
crews
to aid railroads brought out more
'men than could be used,
WHO, Des Moines, started a
campaign to obtain funds to aid
Swild life, deprived of normal food
jfby one of the worst storms in Iowa
i-calls.

WNBC

obtained sponConn.,
sorship of its two-hour description from a local insur-

ance company. WELI, New
Haven, picked up part of the
account.

NBC

Recording Discounts
QUANTITY discounts, effecting reductions up to 25%, have been established by NBC for "reference
recordings", it was announced Feb.
12. These instantaneous acetate recordings of NBC network or audidirect wire range
to 12 recordings
of five minutes each to $22.50 for
52 to 103 of the full-hour recordVictor recordings of
ings.
15 minutes or less are $45 with
an additional $45 for each master

programs by
from $10 for one
tion

RCA

recording

off

wire

lines.

Wm

NBC

Won't Pay Admissions

RADIO STORM AIDS

Rebroadcast

NEW YORK did not take well to Arlington Time Signals
the paid admission idea undertaken
TIME SIGNALS from the U. S.
by WOR last month in staging its
Naval Observatory in Washington,
Opry House

in the 80-seat

Mutual

Playhouse atop the Amsterdam
Theater Bldg., charging 85 cents.

The show was discontinued after
two performances, at the first of
which only half the house was full
and an even smaller number at the
The idea has been prosecond.
moted with success by WLS, in Chicago, but was not popular in New
York, possibly because of the 15cent movies nearby and because of
the fact that George White's Scandals was playing in the theatre on
the ground floor. The late hour,
9:15 p. m., may also have been a
factor.

PERCY

L.

casting

System president,

DEUTSCH, World

York Feb. 14

Broad-

New

left

month's sojourn
in Hollywood, during which time he
will bolster Pacific Coast activities of
his company, particularly on the program recording end. Pat Campbell.
Pacific Coast vice president of
will confer with Mr. Deutsch in connection with the projected expansion.
for a

already being picked up on short
waves from Arlington and rebroadcast locally by many stations, will
be carried on the combined NBC
as a regular
Feb. 17. They

networks

feature
be
heard by NBC listeners for 30 seconds from 11:58 a. m. daily, being
picked up by NBC from one of the
six frequencies broadcasting them
simultaneously 64, 113, 690, 8150,
12225 and 16300 kc. The times are
sent out by automatic transmitters
from the Naval Observatory and
are based on astronomical calculations that give EST accurately to
within one-thousandth of a second.
Complete schedules of time signals,
frequencies and hours of transmission are available from the Observatory at Washington.
starting

vidll

—

NEW YORK

University on Feb. 7
started an advanced course in radio
writing under the direction of Ber-

WBS

nard Piatt.

i

'"history.

ed by H.

The campaign was directR. Gross, WHO news edi-

Several thousand dollars
Contributions were raised.

in

:'tor.

!|i

CBS Nears

Its

MADISON SQUARE GARDEN
SPORTING EVENTS

Record

'"lOFF to a flying start for 1936,
.•CBS came within striking distance
'k)f its
all - time network revenue
irecord during January when it
"grossed $1,901,023. This was 7.5%
ahead of January, 1935, but it fell
islightly under the CBS total for

Boxing

Hockey
Wrestling

Basket
Tennis

^October, 1935, which was $1,930,512
and which stands as the record
f"**

month

in

network radio.

NBC

Bali

Bike Races

fig-

for January were unreported
'as Broadcasting went to press, but
^iMBS reported a January gross of
'Hires

Track Meets
etc.

'$157,720.

4i

MBS Show

Till

4

m.

a.

STARTING

Feb. 22, Mutual Broadcasting System is planning a Saturday night series of dance band
programs lasting until 4 a. m.
Success of all-night programs in
other cities, notably in New York
and Chicago, has led the MBS directors to attempt the experiment
on a weekly basis for an indefinite
period, and bands are now being
lined up.
not announced
It is
whether MBS will offer the programs to other stations than those
in its basic four - station hookup,
but it is expected the programs
will be made available for sponsor-

AN EXCLUSIVE

WMCA

FEATURE!

ship.

MAKE YOUR RECORDINGS

CLEVEI.AXD

• Action broadcasts direct from ringside at Madison

Square Garden

WMCA

WIDE RANGE
HIGH FIDELITY

3

so popular with sports-loving

for sponsorship!

why

New Yorkers.

Phone or wire

for price details.

KNICKERBOCKER BROADCASTING COMPANY,
WMCA

BLDG.

CHICAGO
3910

but one of the reasons

Several of these outstanding features are available

RECORDINGS
GENERAL

is

is

1697

BROADWAY

at

53ro

OFFICE: 360 North Michigan Avenue

Inc.

NEW YORK

STREET
Ray

Linton.

Manager

BROADCASTING SYSTEM

Carnegie

Ave.,

Cleveland,

February 15, 1936

•

Ohio
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Warner Houses Sue

Rio Grande Expands

GEANDE

EIO

OIL

Co.,

Los An-

geles, on Feb. 6 added KNX, HollyAvood, and KSFO, San Francisco
(Western Network) to its Calling
All Cars series broadcast on eight

Don Lee - CBS
Southwest

stations
stations by

Lee programs. Dramatizations will
continue on the

Don Lee-CBS

sta-

tions with

former outstanding profor Western
Network, which has a one - year
contract.
Hixson - O'Donnell Inc.,
Los Angeles, is the agency.

grams being repeated

FREQUENCY
CHECKS
"A Man
by

the

Is Known
Company

He Keeps"
are proud to keep company with such represen-

We

tative stations as:

WNAX,

WKY,

KLZ, KGNC,
KVOD, KMMJ, KSCJ,

WSUI

and

MANY

others.

ments
$1.75 Each
Weekly Measurements
$5.00 per Mo.

7S05

BALTIMORE

•

the infringement occurred on Jan.
1 and 2 in broadcasts originating

over

WMAQ,

Among
one

filed

WMCA

PACIC
KANSAS

CITy,

MO.

Chicago.
other recent suits was
Feb. 7 by Remick against
for allegedly using the

tunes Chinatown My Chinatown,
on Jan. 6; Cryin' for the Carolines
on Jan. 27; Nagaski on Jan. 1; and
I

Wamia Bounce Around

With

You, on Jan. 2. A total of $20,000
was asked or at the usual maximum of $5,000 per infringement.

Witmark

filed

against

suit

WNEW, New

York, Feb. 7, seeking $5,000 for alleged infringement
of / Like Mountain Music.
The court has granted most of
the New York stations extensions
of time in filing their answers.
have proCBS, NBC and
cured extensions until March 2 on
filed
suits
the earliest of the
against them.
The view that the Warner effort
is to bedazzle stations with the enormity of the suits is being expressed in network quarters. CBS,
for example, on Feb. 10 notified
its stations that its investigation
thus far indicate that Warner's
has been "mistaken" in the alleged

WHN

infringements specified in notices
sent to

Single Measure-

CCMMECCI

(Continued from page 7)

and on 13

transcriptions.
The new program will be
keyed from KNX, using live talent
on different nights from the Don

networks ceased performing War-

for Millions

CBS

afl!iliated stations.

Whether the networks

New York stations, and
stations in Philadelphia.
In two
cases both advertisers and agencies were joined in the proceedings.
On behalf of the networks it is
stated that ASCAP, under its contract, will defend the infringement
pendent

ASCAP

suits.

maintained
contracts with

has

that, because of its

composer members of the Warner
group, it is still privileged to license small performing rights covering radio and that the clearing of
It is
these will be adjudicated.
estimated that pei-haps two years
will elapse before the first of these
infringement claims can be adjudicated.

Serious question also arises over
the Warner subsidiaries' right to
sue stations on the networks for
infringements, and particularly at
the maximum possible claim of

An innocent infringement,
proved, automatically carries a
$250 damage award under the present law.
Some 240 stations have contracts
$5,000.
if

with Warner to perform their catalog, representing, it is understood,

between 25 and 409fc of all of the
These
former ASCAP catalog.
contracts, under which average sta-

pay four times their highest
quarter-hour rate per month, termtions

defend their affiliates in such actions
has been a question raised during
the present situation. Network contracs, it is understood, do not cover
such protection at this time.
Previously, suits had been filed
against NBC, a half-dozen indewill

inate

March

31.

These contracts,

however,

that
carry provisions
steps will be taken prior to that
time to work out some permanent
form of contract, looking toward
a "per piece" method of compensation.

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
LONG

LIFE

•

UNIFORM

CHARACTERISTICS
Made under Federal Telegraph
Company-Owned Patents

Tube F-3S7A

Han Wave

Rectifier
(Interchangeable with

857 and W.

E.

houses withdrew from ASCAP because they felt they were not receiving a sufficiently large slice of
the ASCAP intake, getting about
$340,000 last year, for themselves,
while their composer members received a corresponding amount.
Reported repercussions in Tin Pan
Alley, which admittedly is suffering unprecedented agonies, are that
the Warner executives are showing
deep concern over the loss of popularity of their music and the lack
of publicity they are receiving over
the air because of the networks'
failure to perform Warner show
music, along with a sizable group
of stations. In one quarter it was
said that since Dec. 31, when the

Federal Telegraph Co,

U. V.

Warner has sent to all licensed
stations, it is reported, catalogs of
their compositions to which they
claim clear title.
The Warner

2E6A1

©F-357A,

half wave rectifier
above, represents just
one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Per/brmance"throughout the world.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arc is confined within
the shield which reduces bulb blackening and materially reduces the
tendency to arc back.
special
filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.
illustrated

FEDERAL TELEGRAPH COMPANY, 200 Mt. Pleasant Avenue, Newark.
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N.

ASCAP

fold.

Resentment Appears

THAT

the Warner infringement
even against stations which
have its license but which happen
to be on the unlicensed networks,
is arousing feeling in those quarters has been clearly indicated. E.
suits,

E. Hill, director of WORC, Worcester, Mass., on Feb. 3, called Warner
to task on this after having been
notified that as a member of CBS,
it had infrmged a Warner number
He
fed from some other station.

wrote:
As you well know, we cannot control the selection of

compositions sent

to us over a network, nor have we
any intention of trying to do so. We
are paying you a sizeable monthly fee
for the right to broadcast the music
of your subsidiaries and we, therefore,
assume that we have that right.
If. however, we are to be sent an

infringement notice every time we innocently broadcast a composition from
a source over which we have no con-

we fail to see the worth of your
It is, to say the
licensing agreement.
questionable practice to bother
those who are doing business with and
paying tribute to you. It is entirely
up to you to arrange licensing agreements with the networks. If you are
unable to do so, then why irritate
those with whom you have such agreetrol,

least,

ment ?

We ask you to bear in mind these
four things
music is of
1. Broadcasting your
greater advantage to the publishers
than to the broadcasting stations.
are not only paying you well
2.
for the privilege of using your music,
but in addition, are put to the considerable inconvenience and expense of
compiling and sending to you a complete list of our programs and musical
though you
selections played, even
have no control whatever over the
majority of them.
3. Our records show that we are
paying you over two dollars for each
selection played which your subsidiaries control or claim to control.
4. You "demand" that we refrain
from further violation of the rights of
your subsidiaries. Therefore, we demand that you rearrange the terms of
your license so that it may be of some
practical value and protection to the

We

licensee.

FRANK HAWKS,

MRS.
the

flier,

was one

wife of

NEW YORK'S METROPOLITAN AREA IS A
VARIETY OF NATION.
ALITIES— EACH OF
WHICH IS A BUYING
MARKET IN ITSELF.

winners in the Eno
Salts-Crime clues contest on the
sponsor's NBC-WJZ program.

MARKS
THE

SPOT
Broadcasting in EIGHT
languages

WBNX

WBNX — New York

besides

English

"speaks the lan-

guage of your prospect!".
^"te For Booklet "Mtirket CoveragiT

J.

BROADCASTING
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«

^
Effervescent

of the first prize

WBN

A

Federal Telegraph Company, a Mackay
Radio aubsidiary, maintainM a tube service
organization that really icants to serve you.

ner music, not a single Warner
number has been among the "hit"
tunes.
All of this is thought by
observers to give credence to the
persistent reports that the Warner
houses will eventually return to the

February 15, 1936

NAB

(Continued from page 8)
Siminution of its repertoire consejuent on the withdrawal of the

Warner

Brothers gi'oup be
clared to be "arbitrary and

de-

un-

ust".

The

last

recommendation adopted

that the officers and directors
authorized and instructed to

^'as

rbe

^ke any and

necessary and
jroper steps to put the foregoing
all

policies into effect."

;

Protracted and heated debate
^receded the votes on the recomnendations rejected. First came
)ne reading as follows:
"That those provisions in netpi'ork-affiliate
contracts requiring
stations to have ASCAP or
pther licenses be declared to conkffiliate

stitute

an undue burden on

affili-

ate stations, a serious obstacle to
Successful negotiations both in beaalf of affiliate stations and of all

independent stations, and an
weapon in the hands of
kSCAP and the networks, and such
provision
should
be
eliminated

'bther

unfair

from

said contracts".

Network

j

Affiliates

ITHIS reopened the old controversy
•&bout
participation in mat|ers concerning contractual relaItions between networks and their

NAB

affiliates.

Mr. Baldwin stated

offi-

that the recommendation
rejected in part because some
bf the directors construe the netWork-affiliate contracts to be outfeide the
scope, and in part
(Decause other directors believe the
game point was covered in the
[adoption of the recommendation
making it the sense of the board
that in the case of network programs copyright clearances be at
ni-phe source.
jbially
ipvas

NAB

'^i'l

The

next

recommendation

re-

Jjected

was that the "Tentative pro-

gram

of activity in behalf of the

<NAB", submitted by Mr. Baldwin
13 and proposing "per
cijpn Jan.
_

ipiece" as the ultimate solution "be

'approved as a correct statement of
be followed in negotiating license arrangements with
jASCAP and other licensing pools."
jJ.Mr. Baldwin said this was rejected
IjJ.pn the ground that it had already
ibeen covered in the adoption of the
jthe policies to

i"

*|

i

recommendation

first

approving

land ratifying actions since the last

meeting of the managing diand his advisory committee,
A recommendation in effect eniejidorsing
the Warner withdrawal
from ASCAP as "wholesome and in
ofjjboard
zcMrector
iiij:,

^

the interest of the broadcasting
industry" was rejected by a 7 to
6 vote, after there had been a tie
vote on it and President Leo J.
Fitzpatrick had voted to throw it
out.

proposed

This
read:

bend every effort to bring about
enactment of the Duffy copyright
bill now stymied before the House
Patents Committee by its Chairman, Rep. Sirovich (D. New York),
to

Board Acts on Copyright

recommendation

who has shown

little disposition to
despite its passage last
It also insession by the Senate.
structed him to oppose any attempt
to restore the minimum statutory
damages for infringement in the

push

it,

which takes away from ASCAP
and other pools their biggest clubs.
Another recommendation adopted
related to the International Broadcasting Union meeting which begins in Paris Feb. 27 and the
agenda of which includes copyright.
Mr. Baldwin was instructed to take
"any steps that may be necessary
bill

"That the possibility of competition and of a sound basis for compensation offered by the withdrawal of the Warner Brothers group
from ASCAP be declared, in the
present state of the law and in
view of the arbitrary power exercised by ASCAP, to be wholesome and in the interest of the
broadcasting industry; that broadcasters be urged to do everything
in their power to prevent a forcing
of the Warner Bros, group to return to ASCAP, and that any attempt to refuse to deal with the
Warner Brothers group for such
purpose be condemned."
The recommendation that precipitated the greatest amount of debate before being rejected by an
overwhelming vote of 13 to 1 re-

Department of Justice
suit again ASCAP and in effect
urged its amendment to encompass
events since the suit was instituted
It was viewed
in the fall of 1934.
as an unwarranted condemnation
of the networks and was rejected
because "some of the directors con-

to protect the interests of American broadcasters in the questions
to be discussed and decided" at
that session and at the radio conference in Brussels in September.
The board also extended the authority given Mr. Baldwin at the

December board meeting to select
an advisory committee on copyright.

DRASTIC

throw

ASCAP, MPPA and

petition.

his

other music pools have been lobbying vigorously against it.
Zioncheck's action followed a telegram from the Washington State
Broadcasters Association urging
"blasting" of the bill from committee because of the chairman's
"unfriendly" attitude. Users of
music, said the telegram, have been
"victimized for years by music
whereas the Duffy
racketeers",
Bill was said to afford equitable
relief.
"This is a life and death
battle for us," the telegram said.

UNIVERSAL
A.

House consideration

an indictment against the network companies and others believed its purpose was served by the adoption
of recommendation No. 1 (authorizing Mr. Baldwin to print and dis-

Duffy bill (S.-3047), which passed
the Senate last session and which
is regarded as the legislative salvation of all copyright users, was
launched Feb. 12 by Rep. Zioncheck
(D, Seattle). Asserting that Patents Committee Chairman Sirovich
was antagonistic to the bill he introduced a petition to have the committee discharged from its consideration, using the procedure seldom
resorted to of asking such action
after measures have been dormant

to be too severe

immediately

would

BULLETIN
to force

it

hotels,

force beyond Zioncheck's move and
seek the necessary signatures to

parliamentary procedure

lated to the

sidered

before a committee for 30 days.
Assailing Sirovich, Rep. Zioncheck asked that House members
sign the petition. When 218 signatures are procured the bill automatically comes before the House.
If passed by the House it would
go to the President for signature.
It was likely that victims of copyright tyranny, including broadcasters, motion picture exhibitors and

of the

C.

Humless

Power Supply
This absolutely silent power unit
supplies perfect, pure direct current
at 200 V. and 20 mDs. direct from
for use
any 110 v. 50-60 socket

—

with condenser microphones, photoelectric cell amplifiers, etc. Will also

supply both

A

and B-D.C. current

amplifiers of condenser or other
microphones using No. 230
tubes.
to

type

Dealer's Net Cash $23.52
UNIVERSAL MICROPHONE CO., Ltd.
424 Warren Lane,

Inglewood Calif., U. S. A-

tribute the report)."

The recommendation read:
"That the Managing Director be
instructed to bring the contents of
this report, together with any other
facts pertinent thereto, to the attention of the Attorney General; to
urge upon the Attorney General
the imperative necessity for an
immediate study of the Government
suit against ASCAP and for a de-

new

Electric's

...lets

additional proceedings
are necessary or advisable to attain the objectives sought to be
accomplished by that suit; and to
urge upon the Attorney General the
imperative necessity for an early
resumption of the prosecution of
that suit either in its original or
in amended or modified form."
Three other recommendations relating to other phases of copyright
were adopted. One instructed him
or

NEW

NON-DIRECTIONAL MIKE

amendments

whether

termination

Western

or

them

really

'

gather round

and

sing

DISC NEEDLES

loo^Shadowgraphed

Ins/oecfed

Manufactured especially for use in broadcasting
and phonograph records.

electrical

transcriptions

(including cord

Dynamic type

different specifications from which your engineer can
select the most efficient for your particular requirements.

Nine

and

. . picks up
equally well from all directions. Developed by Bell
Telephone Laboratories . .
,

made by Western

Prices, discounts, and free samples sent upon request.

jack)

Electric

distributed by Graybar.

.

. .

Order

yours today.

PHONOGRAPH NEEDLE MFG. CO., INC.
42-46 Dudley Street,
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SIZE
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—

—

;

———

—
;

FEDERAL COMMUNICATIONS COMMISSION

—

Decisions

;

FEBRUARY

8

;

antenna,

:

extend completion.
Rochester, N. Y.—Modif.

CP

equip.

KIEV, Glendale, Cal.—License
new equip., increase to 250 w D.

for

CP

—License CP change
equip.
WPFB, Hattiesburg, Miss.—License CP
new equip., change hours to
move
KMLB,

Monroe, La.

unltd.,

trans, locally.

—License
—

KHJ, Los Angeles

CP new

for

aux trans.
KPRC, Houston
License CP move
trans, to Deepwater, new equip., increase
equip.,

kw D.
KGMB,

to 5

to

Honolulu

studio locally,

trans,

— License
new

CP

move

increase

equip.,

kw.

1

;

;

;

;

change equip., move trans., studio locally,
extend commencement.
WIL, St. Louis; WSYR, Syracuse—Li-

CP new

;

;

:

move trans., studio locally.
WIS, Columbia, S. C. KOMO, Seattle—

cense for

WEST, Easton, Pa. WIL, St.
Louis
WRAX,
KIUN, Pecos, Tex.
Philadelphia: WPEN, Philadelphia; NEW,
Albert E. Davis, Brownwood, Tex.
Herbert HoUister, Emporia, Kan.
NEW, General Broadcasters, Rossville, Ga.
NEW,
Same, Johnson City, Tenn. NEW, Struble.
Strong & Fagan, The Dalles, Ore.
NEW, C. A. Rowley, Ashtabula. O. NEW,
Magnolia Brdestg. Co., Jackson, Miss.
APPLICATION DENIED—WEDC, Chicago, request temp. auth. spec, hours.
Kan.

—

CP

— License CP new
w
KRLH, Midland. Tex. —License CP new
station 1420 ke 100 w D.
Standard Radio
Hollywood — Auth.
transmit transcriptions abroad.
KDYL, Salt Lake City—Amended CP
move trans., new equip.,

;

;

RATIFICATIONS:

KWKC,

Palestine, Tex.
station 1420 kc 100
D.

Inc.,

increase from

kw D.
WLBC, Muncie,

change
—CP
w D.

Ind.
250

wN

increase to 100

1

equip.,

SPECIAL AUTHORIZATIONS: WMFJ,
Daytona

Beach, Fla., granted auth. use
Victor 100-E trans. 30 days KFSG.
Los Angeles, granted extension temp. auth.

RCA
use

—

Kansas

City Granted
temp,
auth. to Tom Cleveland to operate pending action on vol. assign, license or until
executor named Wilson Duncan estate
(1-30).
WKBV, Richmond, Ind. Extension test
period (1-27).

—

WOKO,
period

Albany,

(1-31).

WJR,
tension

Y.—Extension

N.

—Reconsidered

Detroit
license

and

granted

test

3-month exregular

re-

newal (1-29).

vol.

license to Arthur Malcolm
McGregor and Dorothy Charlotte McGregor.

GreenviDe,

change equip.
KMLB, Monroe,

S.

C. — Modif.

—Move

La.-

CP

locally, install

new antenna.
WIBA. Madison, Wis.

NEW,

w

G.

SET FOR HEARING

Democrat Pub.

—
:

pending new antenna.
NEW, Northern Commercial Co., Fairbanks, Ala.
CP 550 kc 250 w unltd. for
failure to file appearance.

—

Examiners' Reports
NEW,
bany,

.

.

.

North Side Brdestg. Co., New AlInd.
Examiner Hill recommended

—

w

(1-188) that applic. CP 1370 kc 100
250
unltd. be granted in part, authoriz-

w LS

ing operation daytime only
request for
night operation denied.
NEW, Golden Empire Brdsctg. Co., Sacramento, Cal. Royal Miller, Sacramento
;

;

Examiner

Arnold recommended
(1-189)
that applic. Golden Empire Brdestg. Co.
for CP 1310 kc 100 w unltd. be denied;
that applic. Royal Miller for CP 1210 kc

w D be granted.
WJAS, Pittsburgh

100

—Extension temp,
N non-directional.
D.
Tampa, Fla. — ReconGoflE,

Cal.

F.

W.

— Examiner

— Examiner

Atkinson,

Bramhall

Watson ville.
recommended

w

—

w

—

w

granted.

trans,

WBBM

KRKD

of

temp.

WJJD,

;

Des Plaines
temp. auth. 40
Woodside, N.
to

;

.

.

.

JANUARY

31

—

WIEK, New York CP replace trans.,
increase to 100 w.
Zerepath, N. J. Modif. license
from 500 w 1 kw D to 1 kw
& D.
W8XWJ, Evening News Assn., portable
License for CP gen. exp.
NEW, WSIC Inc., portable CP gen.
exp. 7 w.
KGFG, Oklahoma City
Auth. transfer
control to Harold V. Hough.
KGEK. Sterling, Col. Modif. license re
spec, hours.

—

WAWZ,

N

—

—

—
—

RETURNED — KLZ,

APPLICATIONS
Denver.

FEBRUARY
WIXAV,

Mass.

Quincy,

3

— License

gen.

exp. 100 w.

W3XEY, Baltimore — Modif CP trans,
WIBM, Jackson, Mich. — CP change
equip., vertical antenna.
KFYO, Dubbock, Tex.—Vol. assignment
.

site.

license to

Plains Radio Brdestg. Co.

WIOD-WMBF, Miami—CP
move

change equip.,
to ask temporary
on applic. 970 kc.

amended

trans,

basis pending action

—

1120 kc spec, facilities WGCM.
Constitution Pub. Co., Atlanta
gen. exp. 100 w.
Augusta, Ga. CP change equip,

NEW,

—

WRDW,

amended

omit directional antenna

to

w

w D.
NEW, C. W.

kw D

1

w N

to 250

500

—
CP
unltd.

—

1

—

WFBR, Baltimore Modif. license use
present licensed trans, as aux., and aux.
as main. license for CP change aux. equip.

—

—

APPLICATIONS RETURNED

;

;

Price,
unltd.,

—CP 1210 kc 100
NEW, Earl Weir,
w

1370 kc 100

NEW,

—CP

w

HuntsviUe,

unltd.

Petersburg, Fla.

unltd.

Voice of Longview, Tex., portable
exp. 40 w.

KLZ,

BROADCAST DIVISION:

6

Walling,

St.

CP

ACTION ON CASES HEARD BEFORE
newal.

FEBRUARY

Ala.

Examiner Dalberg.

—Granted

Louis.

NEW, Van Luke

N

D.

;

;

St.

Wisconsin Brdestg. Co., Oshkosh,
1310 kc 100 w
250 w
sustaining Examiner Bramhall.
NEW, Edward Hoffman, St. Paul—Reaffirmed grant CP 1370 kc 100 w unltd.,

N.

— NEW.

O'Dea Temple of Music, Paterson, N. T.
NEW, Lexington Herald Co., Lexington,
Ken. NEW, Harry G. Green & Vincent
Hoffman, Chicago WCFL, Chicago WEW,

unltd.,

Bismarck,

4

;

Examiner Dalberg.
NEW, Eastern Utah Brdestg. Co.,
Utah Granted CP 1420 kc 100 w
sustaining Examiner Seward.

N. Y.

Rochester,

Inc.,

FEBRUARY

KGBU, Ketchikan, Ala. Granted CP
change equip., increase from 500 w to 1
5 kw D 900 kc unltd.. sustaining

NEW,

kw to 5 kw D & N.
APPLICATIONS RETURNED — NEW,

Fennyvessy Radio

kw N

Wis.—Denied CP

——

—

—w

Seward.

w

City License aux. trans.
KWKC, Kansas City Vol. assignment
license to Tom Cleveland.
NEW, Black Hawk Brdestg. Co., EmCP
mons L. Abeles, Sec, Waterloo, la.
1370 kc 100 w unltd.
KHJ, Los Angeles Modif. license from

w

w

Snider, Wichita Falls, Tex.
unltd. D, amended to
1500 kc 100

KMBC, Kansas

1420 kc 100 w unltd.,
reversing Examiner Dalberg.
NEW, Montana Brdestg. Co., Helena
Denied CP 1420 kc 100 w spec, sustaining
Examiner Dalberg.
NEW, E. B. Craney, Helena—Denied CP
1420 kc 100
unltd., sustaining Examiner
Dalberg.
KPPC, Pasadena, Cal. Granted modif.
license from
50 to
100
Sh.-KFXM,
denied CP 250
D, sustaining Examiner

Denver

—^Modif.

license

to

KLZ

Brdestg. Co.

APPLICATIONS RETURNED — NEW,
Voice of Corsicana, Corsicana, Tex. NEW,

re-

;

NEW, Ward Walker, Seattle—Denied CP
w N 500 w D unltd.
NEW, Symons Investment Co., Seattle—
Denied CP 760 kc 250 w N 500 w D ltd.
KXA, Seattle—Granted renewal.
MISCELLANEOUS—W C F L, Chicago,

Walter

granted renewal
KGB, Albuquerque, N.
M., granted continuance hearing on renewal applic. to 3-25-36 C. G. Hill, Geo.
D. Walker, Susan H. Walker, WinstonSalem, N. C. granted request take depositions
WDOD, Chattanooga, granted petition intervene applic. new station station
Wyoming Tribune Leader & Eagle,
Cheyenne, Wyo., denied petition intervene
applic. for Cheyenne
WHO, Des Moines,
KMMJ. Clay Center, Neb., WLS, Chicago
WWVA, Wheeling, granted renewals regu:

;

;

;

;

period.

ORAL
NEW, 4

ARGUMENTS POSTPONED—

applic.
to 3-12-36.

Big Springs, Tex., changed

SET FOR HEARING: NEW,

Emilio

Ramirez, Mayaguez, P. R. NEW,
A. W. Mills, Gallup, N. M. NEW, Berks
Brdestg. Co., Pottsville, Pa. NEW, Charles

Defillo

;

;

;
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A.

WSAI

planned, of three - cornered type,
230 feet high. It will be located
on a high bluff overlooking the

was started by Crosley Radio

downtown section.
"Our policy will be to make
WSAI a truly community station,
something impossible with our

The Western

Electric transmitter
will be capable of 5 kilowatts, and
is
expected to eliminate audible
background noises and distortion.
single vertical radiator is

A

la.

portable.

8

—

THIS is what the new transmitter
of WSAI, Cincinnati, will look like
when it is completed. Construction

park.

Inc.,

FEBRUARY

Transmitter Site to Be City Showplace

Corp.,
following FCC approval of the
transfer from Mason, 0., to Clifton
Heights, Cincinnati. New equipment will be installed throughout
and the site will be turned into a

Prophetstown,

Sommers,

NEW, WDAY

760 kc 250

lar

Applications

change from 250

Mort.—Denied CP

KFYR,

—

etc.,

;

ACTION ON EXAMINERS REPORTS:
WKZO, Kalamazoo—Granted CP move
trans., change equip., increase from 1 kw
D to 250 N 1 kw D unltd., sustaining
Examiner Hill.
NEW, Helena Brdestg. Co., Helena,

sustaining

w

Walker

denied.

WRAW,

spec, hours.

D

O.—

(1-194)
100

w N

50

— Examiner

Athens, Ga.

CP

Reading, granted
pending repairs WWRL,
Y.,
granted temp. auth.

w

recommended

recommended (1-195) that applic. CP 1450
kc 500 w unltd. and move to Atlanta be
granted.
NEW, v. H. Lake, H. E. Stanford, Atlanta Examiner Hyde recommended (I196) that applic. CP 1210 kc 100 w D be

w

Chicago,

auth. use aux. trans of
trans, pending removal

main

as

WTFI,

Wolfe, Mansfield,

1370 kc

WJBO, Baton Rouge CP new equip.,
change from 100 w 1420 kc unltd. to 500

:

granted

&

Walker

that applic. CP
LS be denied.

Walker

(1-191) that applic. CP 1310 kc 250
D
be denied.
KRSC, Seattle Examiner Seward recommended (1-192) that applic. increase from
100
D to 250
unltd. be granted.
E. F. & S. F. Sapp, Waycross,
Ga. -Examiner Hyde recommended (1-193)
that applic. CP 1200 kc 100
unltd. be

w
NEW,

Carter

Examiner
Press

Santa Rosa, Cal.

Co.,

NEW,

and granted

NEW,

APPLICATIONS DENIED
KARK, Little Rock, Ark. —Auth. operate 500 w N 1 kw D with present antenna

NEW,

assign,

auth. 500

sidered action denying applic.
rehearing.

(1-190) that applic. CP increase to 5 kw LS be treated as modif. license and granted.

11

APPLICATIONS GR.\NTED:
WJBC, Bloomington, 111. — Consent

WFBC,

INCLUSIVE

13,

recommended

FEBRUARY

KNET,

to 5

NEW,

E. Wilkinson, Mason City, la.
Alex
F. Suss, Sacramento
WPRO, Profidence,
applic. CP new equip., increase power,
directional
N; WTJS, Jackson, Tenn.,
applic. CP move trans.
KFBI, Abilene,

.

.

held Feb. 4.)

APPLICATIONS GRANTED:
KWJJ, Portland, Ore. CP new

WSAY,

JANUARY 31 TO FEBRUARY
;

.

{No meeting was

Modif.

(Broadcast Division)

WLW

super - powered 500 kilowatt
because of the latter's nationwide
coverage," said Powel Crosley Jr.,
president. The plant is being erected under the direction of Joseph
A. Chambers, WLW-WSAI technical supervisor, and will be finished
in another six weeks.

WLBZ, Bangor, Me. Modif. license from
620 to 970 kc, unltd. to LS Chicago, contingent grant of new station at Portland.
NEW, Main Brdestg. Co., Portland, Me.
CP 620 kc 500 w 1 kw D unltd.
WHBC, C.inton, O. Vol. assignment license & CP to Ohio Brdestg. Co.
WGL, Fort Wayne, Ind. Vol. assign-

—

—

—

ment

license to

Westinghouse Elec.

Co.

& Mfg.

—

WOWO,

Consent
Fort Wayne, Ind.
transfer control to Westinghouse Elec. &
Mfg. Co. 800 shares common.

APPLICATIONS RETURNED—WCAL,

Northfleld, Minn.

;

WRMD,

FEBRUARY
WHDL,

—

Frederick, Md.

10

Olean, N. Y. CP new equip.,
change 1260 to 1400 -kc, move trans, to
Allegany, N. Y., amended re equip., in^
crease to 500 w.

BROADCASTING

•
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WlXER.

Quincy, Mass.

—License

WIOD-WMBF, Miami — CP
new

970 kc,
& D.

,

NEW, Winona

Radio

—

change 1300

amended

equip.,

to

CP 1200 kc 100 w
KGHL, Billingrs, Mont. CP new

.linn.

hange from 950

w D

kw

to 1

— from

to 780 kc,

1

equip.,
2ii

kw

kw

D.
Press Pub. Co., Santa Bar1450 kc 500 w unltd.
5

NEW, News
bara, Cal.—CP

kw

5

Winona,

Service,
unltd.

n

CP

for

exp.

n.

TAX IN HAWAII
Some 3,000 Set Owners Pay/the

Writes Winchell:
CARL HOFF, the NBC Hit
Parade maestro, relayed this
The prison
one last night.
warden, surrounded by the
chaplain and two solemn-

paying 50 cents a year tax
for the pleasure of listening to programs and to clear up interference.
Hawaii's new radio tax bill fixed a
rate of 50 cents per set per year,
but failed to include an appropriation to carry out the law. Tax collectors felt the law would be disregarded since they could not enforce it.
Instead, during the first 12 days
of January, more than 3,000 set
owners voluntarily walked into the
tax office and paid many of them
for two years in advance. Hawaii
has two stations, KGMB, on the
tarily

in
stopped
faced
guards,
front of the condemned man's
cell.

FEBRUARY
NEW,

Voice

Corsicana, Corsicana,
1200 kc 100 w unltd., amended

—CP
D.

iTex.

»

"The governor has turned

13

of

NEW,

Jack E. Brantley, Savannah, Ga.
1310 kc 100 w unltd.

,-l-CP

WQAM, Miami—CP new
NEW, Midway Broadcast
Wis. —CP 1310 kc 100 w
«

1210 kc 100

w

equip.
Co., Eau Claire,
unltd. amended

D.
NEW, St. Cloud Brdcstg. Co., St. Cloud,
iJinn.
CP 1200 kc 100 w unltd., amended
•« 1310 kc 50 w
100 w D.

—

N

down your
prieve;

plea

there's

for

no

a

re-

more

hope," the warden intoned.
"Well," sighed the prisoner, "I guess all that is left
for me to do is to sing 'Hallelujah'."

"You

can't even do that!"

shouted

another

—

condemned

man

(a song-plugger) in the
next cell "that's a restricted

Warner tune!"

LESLIE FOX, director of sales
'or KMBC, Kansas City, announces
:he addition of two new members
)f

James

the sales force.

L.

Thomp-

formerly with General Outdoor in New York and Chicago, is
low in the retail sales department.
fVallace J. Stenhouse, formerly adon,

manager for Calumet
Baking Powder Co. and later with
American Weekly and Barron Coli^ertising

ier, has entered the regional sales
lepartment.

INSULATORS
for every
Broadcasting Requirement
LAPP INSULATOR CO., INC.
LeROY,

NEW YORK

PRESIDENT

OF

CREl

Operators
who want
ENGINEERS
.

.

Today the fate

become

lo

.

of a broadcast prothe skill of the

gram depends upon
control operator

.

.

BUT,

.

and equipment that

will

circuits

automati-

monitor transmitter programs
are already practical, and the control operator is destined to lose his
unless he prepares
importance
himself with TECHNICAL TRAINING to step into an engineering capacity. Let us tell you how.
cally

.

.

.

xeeulives
who want
ENGINEERS
.

.

.

CREI

well-trained

graduates will soon be avail-

able to
require

particular executives who
highly trained engineers.

These men have the necessary training and background to fill your
most exacting requirements. You
are invited to write for detailed descriptions of these men.

Free Catalog on Request

CAPITOL RADIO
ENGINEERING INSTITUTE
'14th

and Park Rd.

Dept. B-2

WASHINGTON,

D. C.

Regular Renewals Given
Five Stations Which Used
Insurance Concern Spots
REVERSING original recommenlaw department, the
Broadcast Division on Feb. 8

dations of

FCC

its

set aside its action of the preceding meeting day under which five
stations had been given temporary
license renewals because of an in-

surance company program.
The stations thus given regular
renewals are WHO, Des Moines;
WLS, Chicago; KMMJ, Clay Center, Neb., and WWVA, Wheeling,
W. Va., all of which had been
given 90-day licenses in lieu of the
regular six-month renewals on Jan.
28.
WJR, Detroit, also had been
given a temporary renewal at that
time, but this action was rescinded
the following day upon petition of
the station, which showed the program had not been broadcast during the previous license period.
The temporary licenses in these
cases had been ordered because the
stations had broadcast the spot
programs of the Sterling Casualty
Insurance Co., of Chicago. However, there was no citation of any
character against the company, and
this fact was brought to the Division's attention by counsel of certain of the stations. It was ascertained that the company was being
"investigated" by the Postoffice
Department, evidently upon a complaint filed with it.
The Department, at that time,
however, stated that its inquiry
had not been completed and that
it could make no statement in connection with it. No estimate was
given as to when the inquiry might
be completed.

While no official statement was
made, the FCC reversal evidently
was based upon the theory that
there was not adequate evidence
upon which to warrant issuance of
temporary licenses to the stations.

REMOVAL

of WTFI, 500 watt
full-time regional, from Athens to
Atlanta, Ga., was recommended to
the FCC Broadcast Division Feb.
13 by Examiner Ralph L. Walker.

GATES

I

New Levy on Radios
IN HAWAII listeners are volun-

CBS network and KGU, on NBC,
both being in Honolulu. Late this
month, KHBC, a 100-watter, will
begin operation on Hilo, 200 miles
from Honolulu, and will be linked
by telephone line with KGMB.
A. T.

&

The

Crystal comes
and that's the kind
we use in making our Piezo Electric Crystals. Accuracy guaranteed
to BETTER than .01%.

on the protest on
telephone line rates for broadcast
purposes appeared certain before
the FCC Telephone Division as a
result of an answer filed by the
A. T. & T. Feb. 12 to the complaint
of WCOA, Pensacola, Fla., alleging rates are unreasonable. A. T.
& T. denied the charge made by

New Low

its

.

.

SINCE 1925
Temperature

Coeffi-

cient Crystals are supplied in
Isolantite Air-Gap Holders in

the 550-1500 Kc. band. Frequency Drift guaranteed to
be less than 4 cycles per million cycles per degree centigrade change in temperature.

Approved

i

50

eral

Two

by

Fed-

Communica-

tions

Commission.
Crystals— ^$90

VICE
124

JACKSON AVENUE
University Park

WCOA

through its counsel, former
Senator C. C. Dill, confining its
statements wholly to rates it
charged CBS for lines and which
it is alleged CBS passed along to

.

CRYSTAL SPECIALISTS

T. Rate Case

A HEARING

Quartz

best

from Brazil

HYATTSVILLE, MARYLAND
Send for our price list and
booklet
Dept. B-262

aflSliated stations.

Antenna
Measurements
The General Radio Type
516-C Radio -Frequency
Bridge supplies the radio
station engineer with an
exceedingly simple and
accurate means of obtaining all of the important characteristics of
the antenna. In addition this bridge is useful
in a number of other measurements around the
station, such as the determination of inductance
and choke coil frequency characteristics, and
the inductance and power factor of all classes
of radio-frequency impedances.

The Type 516-C Radio-Frequency Bridge

is

priced at $225.00.
Write for Circular 72-B for complete details

Manufacturcrc

of

Everything in Speech— Remote—
Tranicrlptian and MIcrophenc

GENERAL RADIO COMPANY

Equipment

GATES RADIO & SUPPLY

30

State Street

Cambridge, Mass.

CO.

QUINCY, ILLINOI*

^February 15,
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OTHER FELLOWS'

PROFESSIONAL

VIEWPOINT

DIRECTORY

Disappointed
To the Editor of Broadcasting:
I was very much disappointed on

Jansky

Bailey

&.

JAMES

An Organization of
Qualified Radio Engineer*
Dedicated to the

Radio
National

SERVICE OF BROADCASTING

McNARY

C.

Engineer
Nat. 4048

Press Bldg.

Washington, D. C.

National Press Bldg., Wash., D. C.

GLENN

GILLETT

D.

PAUL

C»nsnlting Radio Engineer
Syncbronizatioii Equipment Design.
Field Strength and Station Location
Wire
Surveys. Antenna Design.

Line Problems.
National Press Bldg.. Wash., D. G.
N. Y. O ffi.ee: Englewood, N. J.

EDGAR

H. FELIX

1775

BROADWAY

NEW

YORK, N.

'^ransmisAon
Squipment
2106 Calumet Ave.

'X.adio

Y.

Field Intensity Surveys, CoveraK*
Presentations for Sales Purposes, Allocation and Location Investigations

JOHN

GODLEY

F.

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

H.

CHICAGO

BARRON

MOLLIS

Consulfing Radio Engineer

S.

BAIRD

Specializing

in

ULTRA-HIGH FREQUENCY,

Specializing in Broadcast and
Allocation Engineering

TELEVISION, AND

HIGH FIDELITY PROBLEMS
70

Washinston, D. C.

Earle Building

ILLINOIS

Telephone NAtional 7757

BROOKLINE AVENUE
BOSTON, MASS,

reading your feature story regarding the clarification of rule 176, to
note that you had said very little
about the efforts made by the Independent Broadcasters.
As you may remember, at the
hearing on June 20 I appeared
with counsel (George 0. Sutton)
representing 40 odd independent
stations and petitioned the Commission to clarify and modify the
ruling on both transcriptions and
phonograph records. We even offered in writing a suggested ruling
which was favorably received by
the commissioners.
Because the new 176 ruling follows our suggestions almost en toto
the Independent Broadcasters feel
that the greatest credit for the
victory is ours and not the World
Broadcasting System.
Again, 40 odd Independent Broadcasters contributed financial aid
toward that hearing and I feel
that we should have been given a
more prominent place in the story.
Please do not misunderstand me,
neither George Sutton nor myself
are hunting publicity, but because
of the above facts, I think it is
only fair to my organization that
our efforts in this case be properly
publicized, and I believe I can
depend upon you to give us proper
credit in your next publication.

Telephone Commonwealth 8512
Feb.

EDWARD

H.

LOFTIN

E.

BROADCAST, COMMUNICATIONS

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

725 Noyes

D. C.

TEMPLE

M.

Consulting Radio Engineer
Box 189

30 Rockefeller Plaza

P. 0.

New York

Times Square Station

City

PAGE

St.

Takes Issue

Phone Univ. 1419

Evanston,

III.

BENNETT LARSON,

formerly
radio director of Joseph Katz Co.,
New York, has joined the radio
department of J. Stirling Getchell
Inc., New York, and will be a member of the production staff of the
G.

J.

C.

8,

new CBS Ed Wynn show

sponsored by Plymouth Motor Corp.

to the 100

In

Feb.

my

watt

stations.

opinion the Federal

Com-

R. Curtis, President,

Mondays through Fridays, 10:30-

Inc.
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NEW

YORK, N.

p.

basis.

Since last December RemRand has been carrying the

m.,

full cost of the

Y.

on a week-to-week

10:45
ington

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
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ADVERTISEMENTS
advertisements

Classified

in

Broadcasting cost 7c per word for
Cash must accompany order.
Forms close 25th and 10th of

each insertion.

month preceding

issues.

Situations

Wanted

I
produce
Is your station profitable ?
fully qualified promotion, producprofits
tion
best references, employed network
Box 442, Broadcasting.
prefer East.

—

Licensed Technical Director and Operator
Married age thirty-three
efficient with executive experience. With last employer over five years as
technical director. Twelve years' broadcast
experience. Box 443, Broadcasting.
:

:

Operator, graduate of R. C. A. Institutes
now employed as engineer of small
Young, ambitious, conscientious
station.
good references and willing to start for
small salary. Box 446, Broadcasting.
;

Engineer and control operator, now emopportunities with proHigh and technical school
graduate. Nearly five years at present position.
Married, twenty-nine years old.
ployed.
Seeking
gressive station.

class
radiotelephone - radiotelegraph
license.
Good background of design con-

First

repair,

struction,
fidelity, etc.
run fidelity

Box

444,

Owns
curves.

high
for
correction
necessary equipment to
Excellent references.

Broadcasting.

For Sale
Western Electric modified 100 - 250 and
500 watt transmitter automatic crystal conPasses all requirements of F. C. C.
Pictures and engineering data on request.
Will sacrifice. Cash or terms. Station WIL,
St. Louis, Mo.
trol.

—Equipment

turntable.
UZ-4210 R. C.
Address Box 445, Broadcasting.

A. transcription

For Rent
Approved

—Equipment

equipment.

RCA TMV-75-B

(new)
measuring unit
strength
GR radio frequency
reading
radio oscillators, etc. Reasonable
bridge
rental.
Allied Research Laboratories, 260
field

direct

;

;

East 161st Street,

program. Prior to

that date Time Inc., was a cosponsor. Batten, Barton, Durstine
& Osborn Inc., New York, is the
agency.

Thomas

CLASSIFIED

falo (typewriters) is renewing the
March of Time series on CSS,

MEASUREMENTS WHEN YOU NEED THEM MOST

66

Sample-Hummert

Lipton Inc., New York (tea) on
Feb. 16 starts Ralph Kirbery,
singer, on WJZ, three times weekly, thru Frank Presbrey Co. Inc.

Wanted To Buy

measuring service of great

COMMUNICATIONS,

5.

Longview, Tex.

The March of Time
REMINGTON RAND Inc., Buf-

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

R. C. A.

spot programs which
go network have been booked
on key network stations in New
York. Sterling Products Inc., New
York (Calirad wafer) starts a dramatic series on WABC Feb. 17,
five days a week, thru Blackett-

may

desire to take issue with you in
your editorial of Feb. 1 entitled
"Unshackling Spot" as to "whether
the FCC acted wisely by including
phonograph records for announcements at 15-minute intervals." You
state that phonograph records are
not made for broadcasting purposes exclusively, but you are no
doubt cognizant at the same time
that phonograph records are being
used on 50 kilowatt stations down

KFRO,

FREQUENCY MEASURING SERVICE

Test Campaigns

new

reliable

James

stations find this exact

Two
TWO

for small station.

munications Commission did the
best thing they could do when they
liberalized Rule 176. This new ruling is fair to all classes of stations
and should be a boon to the radio
broadcasting industry.

Many

was made Feb.
4 by the FCC that the Broadcast
Division on Jan. 21 adopted a policy
relating to applications for construction permits under which it
will require selection of a definite
site and full details on applications
specifying a directional antenna
installation. The new policy reads:
"No application for a construction
permit specifying a directional antenna will be accepted by the Commission unless a definite site and
full details of the directional antenna are given with the application. Any application not complete
in these details will be returned to
the applicant as 'incomplete' under
Rule 104.1 and 103.9."

To the Editor of Broadcasting:
I

PoHcy

C. P.

ANNOUNCEMENT

—

Consulfing Radio Engineer

4105

WASHINGTON,

E. A. ALLEN,
President, National Independent Broadcasters, Inc.
1936.

New

Wanted To

New York

City.

Buy— Station

to purchase part or whole interest
station now in operation. Box 440.

Wish
in

Broadcasting.

BROADCASTING

•

February 15, 1936'

within an Empire

.

The Domain of

.

WGY

In the heart of the Empire State, station

WGY

WGY
5 0,000

tral

and eastern

also

western

is

New

New York
England.

areas but
Its

empire

the Great Northeast, a particularly

fertile

group of markets including

Schenectady, Albany, Utica,Troy. Without

WATTS

major competition, WGY is a sales "must"
if

SCHENECTADY
WGY

dominates not only the rich cen-

you would

sell this

great territory.

WEAF, WJZ, New York WMAQ,
WEXR, Chicago WTAM, Cleveland WBZ-WBZA, Boston and Springfield KDKA, Pittsburgh
WRC, WMAL9 Washington KOA, Denver KPO, KGO, San Francisco
is

one of NBC's managed and operated
•

stations.

Others are

•

•

•

•

•

FOUR YEARS AHEAD!
UNDER THE
COPYRIGHTED JVAME

VICTROLAC
RCA VICTOR
has been using

u

VI XYLITE
1931!

Since

# More

than four years ago

the superiority of

RCA Victor recognized

smoothest, most durable substance practically avail-

a base material for

able for the purpose), but if impartial testimony

'^''Vinylite" as

making low-surface transcription records — and accordingly, by arrangement with Carbide and Carbon
Chemicals Corp., a unit of Union Carbide and Carbon
Corp., manufactured the

n

first

Vinylite-base records

under the copyrighted name "Victrolac."

to

its

excellence be needed, that also

— others in the

industry are

forthcoming

for the

first

time

adopting Vinylite as a transcription record base.

#

Once again

Victor's wide

convincingly proven,

#

now

is

its

margin of leadership

claim of

"first in

is

the field"

For more than four years the many clients of
Victor have praised and profited by the exceptional

emphatically demonstrated.

qualities of Vinylite-base records

can be years ahead of the field— by sticking with Victor!

(it is

the quietest,

E. 24th

RCA MANUFACTURING

St.

.

.

Chicago: Merchandise Mart

CO., INC.,

is

true of record

substances is true of other recording features. You,too,

RCA VICTOR
New York: 153

What

Camden, N.

J.,

.

.

ELECTRICAL

TRANSCRIPTIONS

Hollywood: 1016 N. Sycamore Ave.

a Subsidiary of the

RADIO CORPORATION OF AMERICA

BROAI^STING
^^^combined

Vol. 10

•

with

WASHINGTON,

No. 5

MARCH

broadcast
Advertising'

Canada and Foreign
$4.00 the Year

1,

$3.00 the

15c the

D. C.

1936

Year
Copy

Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

MY, w^at a figure weve got
WOR's

time sales for the year '35 showed

a neat increase of 49.5%

emerges as a

we

was only 20.8%

we be more

when

whole industry increase
•

Giving

WOR more than

double the increase in gross

being

figure

really formidable fact

find that the

ticians,

This

•

altruistic souls,

specific

•

Our statisdemand that
•

Specifically,

then

.

.

.

though National Networks

high in their
total

field

set

a new

during the past year, their

increase in time sales was only 17.4%,

and Spot Broadcasting rose no higher than

26%

•

Proving beyond question

these figures are
increase, ours

a path

is

that,

when

compared with WOR's
the door they're beating

to.

WOR

More Great Stars Become
THESAURUS ARTISTS

SIGMUND SPAETH,

Sigmund Spaeth, The Tune Detective

. . .

Rudolph FrimI,

Four more popular radio

stars

NBC THESAURUS

Their names are famous

from coast to

We

present

Jr.

. .

John Seagle

THESAURUS programs

...and Adeline Hood... offer their talents in

artists.

the tune detective

join the roster of

coast.

Rudolph

Friml, Jr., son of the cele-

brated composer, and his excellent orchestra

,

.

.

John Seagle, baritone of the famous Cavaliers quartet
Sigmund Spaeth, whom millions know as "The
.

.

.

Tune
star

Detective".

.

.

and Adelyne Hood,

vocalist,

and

of concert, vaudeville and radio.

By

continually adding more

THESAURUS

greatly increases

its

name

talent,

value as

an

NBC
effective

HOLLYWOOD HOROSCOPE
New

spot broadcasting service.

JOHN SEAGLE

additional continuity service.

Interesting continmty
stars

and new

MTIOMl BROADCASTING COMPAM,

on movie

pictures.

IVC.

A RADIO CORPORATION OF AMERICA SERVICE
ELECTRICAL TRANSCRIPTION SERVICE

•

30

ROCKEFELLER PLAZA,

NEW YORK

•

MERCHANDISE MART, CHICAGO

PROOF

INDISPUTABLE

WNAC

of

Audience Leadership

Complete Figures of Metered Survey
—

Here are the final resul+s of a fen weeks' survey of Boston stations the first scientifically
accurate survey ever made by mechanically recording the stations dialed and the exact
listening time for each program. The survey was made from Sunday, November 3, 1935,
through Saturday, January I, 1936. The results are the actual listening record of 1000
families to 101,004 quarter-hour periods. The final figures prove conclusively that
I

WNAC

is

the dominant station

in

the Greater Boston area.

Down by Hour

Boston Station Popularity Percentages

WNAC WAAB

—

7

—
—
—
—
—
2—
—
4—
5 —
6—
7 —
—
9—
—
—
—

N.

B.

C.

2nd N.

B.

C.

1st

LOCAL

OUTLET

OUTLET

STATION

2nd

LOCAL

STATION

3rd

LOCAL

STATION

4th

LOCAL

STATION

OUTSIDE
STATIONS

TOTAL

A.M.

34.8%

4.5%

29.3%

21.4%

5.2%

*

4.0%

*

.8%

100%

9 A.M.

27.4%

14.2%

24.5%

18.0%

5.4%

3.7%

5.8%

.1%

.9%

100%

8

8—

1st

Periods

9

10

A.M.

24.27o

9.2%

33.1%

12.7%

8.8%

3.2%

7.0%

.9%

.9%

100%

10

11

A.M,

25.6%

12.0%

29.2%

11.3%

7.6%

4.6%

7.3%

1.1%

1.3%

100%

12

Noon

25.4%

12.2%

24.2%

12.2%,

8.7%

5.6%

8.4%

2.3%

1.0%

100%

P.M.

27.2%

10.3%

18.5%

15.5%

14.0%

3.6%

7.2%

1.9%

1.8%

100%

2 P.M.

31.3%

13.2%

13.1%

11.3%

16.0%

4.7%

6.7%

2.1%

1.6%

100%

P.M.

23.6%

13.0%

16.1%

17.3%

15.3%

4.9%

7.1%

1.2%

1.5%

100%

4 P.M.

22.8%

16.9%

15.3%

20.9%

10.1%

5.2%

5.4%

1.9%

1.5%

100%

P.M.

30.9%

16.7%

18.4%

15.4%

10.1%

4.3%

1.8%

.8%

1.6%

100%

6 P.M.

31.6%

15.5%

17.9%

16.0%

12.3%,

4.1%

2.6%

100%

7

P.M.

30.3%

15.5%

26.7%

14.2%

6.7%

3.7%

2.9%

100%

8

P.M.

32.7%

9.7%

30.4%

20.4%

2.0%

4.8%

100%

9 P.M.

26.3%

6.7%

34.5%

25.6%

2.0%

4.9%

100%

10

P.M.

28.0%

7.5%

25.9%

32.4%

1.8%

4.4%

100%

10

11

P.M.

30.6%

12.4%

17.9%

30.2%

*

2.9%

6.0%

100%

I

12

Mid.

31.3%

17.4%

18.6%

20.7%

*

2.8%

9.2%

100%

A.M.

55.4%

**2.5%

16.9%

9.8%

*

15.4%

100%

29.0%

11.7%

23.8%.

20.2%

3.5%

100%

1

1

12
1

3

8

I

12

!

3

5

I

ALL DAY

AVERAGE

•station not on the

air.

5.7%

3.3%

2.3%

.5%

^Station only on the air at this time during part of survey.

Write for booklet containing complete explanation of survey method. Every agency and advertiser will
whether for Greater Boston or for the nation.

find this booklet a valuable guide in buying coverage accurately,

THE YANKEE NETWORK,

INC.

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 870 National
Press Building, Washinetoi
D. C. Entered as second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.
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S

awards of the two shrewd

juries

22,000,000 American homes.

on

in

the

air.

coming

who

The

May we

in

sit

other

is

(in this season

judgment of radio? One

to their swift: decisions.

Their awards?

From

1^

Such awards, we know,

are something

J,

more than

Or

so

it

advertisers

much

difficulty

"To the Columbia

"To

the

Columbia

than for amy other advertising

more than

obligation to

the very activities they so generously recognize.

March

the audience

the friendship of a nation." And from

Obviously they carry with them the

THE

the audience in

an unsentimental panel of business men, the advertisers

Broadcasting System: A greater gain in business in 1935

prizes.

is

These, as juries go, are large. But they haven't (we note in passing)

Broadcasting System:

MEDIUM."

of advertising prizes) publish the

continue

seems to

us.

COLUMBIA BROADCASTING SYSTEM

1936

•
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Ok, ckainA
^^HAINS
ill

Aatwta phi6on

without any regard to geography,

(networks to you) are swell

their place, but

under many

laaka!

tion

cir-

anything

or

affiliations

except

... You can put

cumstances they're too restrictive and

your own

inflexible.

on the kind of program

sales job

sta-

that will pull

properly in each territory ...

You can

Whereas, with spots, you can get ex-

poke fun
actly
it"

—

ifs,

map and

hit

sales-

.

CHICAGO
180

St.

Laxington 2-8itO

.

(NBC)

.

WGR-WKBW

(CBS)

.

WIND-Gary

WHK
KMBC
Page 6

.

.

.

.

.

-

(CBS)
(CBS/

Des Moines
Buffalo

WJJD-Chicaso
Cleveland

Kansas

How

about calling us in to
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And Now Science Meters the Radio Audience
By PROF.

The Audimeter Takes
Its
!

I

;

'

j

t

!

I

I

'

F.

ELDER

Place in the Survey Spectrum;
Advantages and Limitations for the Advertiser
Its

Broadcasting has already dethe "Audimeter", an instrument which, when attached to
scribed

The accompanying chart
shows how different are the pro-

portions of homes in different economic groups listening at various
hours on Sunday evening. Equally
important differences are in evidence at other times.

Audimeter
survey, conducted in Boston for
John Shepard 3d and his Yankee
Network. Now that this survey
has been completed and the results
tabulated, it is time to examine
the method to determine what, if
anything, it adds toward the solufirst

I

!]

li

V

Before discussing the specific
findings of the survey, it is necessary to define the particular type
of measurement afforded by the
method. There are five points at
which measurements of radio may
be made. Different methods are indicated for each. What is not com-

monly recognized when attempts
are made to compare results of surveys made by different methods is
that the same type of measurement is usually not made. A brief
discussion of the possible points of

measurement

will

illustrate

this

point.

Listening Habits

THE

first

and simplest type of

measurement

simply determines

1.

how many

tuned to each
station during each program
period around the clock. This is
the Audimeter's point of measurement. For studies of audience listening habits and of station popularity, it appears to be the best
method available, because it covers
hours when methods requiring contact with listeners during the prosets are

gram

period are not available. At
other periods it must justify itself
on the basis of lower cost. This
type of measurement yields no information as to how many listeners there are, nor as to how deeply the program being received has
stamped itself on their consciousness.

Economic Groups

PROGRAMS

RADIO RECORDER—Here

the Audimeter, mechanical survey instruF. Elder (left) and Prof. L. F. Woodruff,
both of Massachusetts Institute of Technology. The former is well known
as a pioneer in radio research and is in charge of the actual surveys
conducted with the instrument. Dr. Woodruff handles technical phases.
is

ment designed by Prof. Robert

group?

In this respect, determining the number of people listening, rather than the number of sets
receiving the program, the coincidental telephone survey has been
particularly effective. The Audimeter, used alone, cannot furnish

an answer to this question.
3. Another type of measurement
determination of how
many listeners are conscious of
the identity of the sponsor of the
program as it is being heard. Here
again the coincidental method
seems to be ahead of others, although there are serious questions
as to the absolute validity of this
measurement. The person answering the telephone may not realize
who is the sponsor while some
other listening member of the
family may know, or vice versa.
Some of the calls may be made before the person answering has had
a chance to hear the commercial
involves

a

announcement.

measurement
significance,

Nevertheless, the
unquestionably has
although not always

the

March

J,
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4.

Still

another measurement in-

volves finding out how many people heard a program and remembered it after the lapse of an appreciable period of time. This is
the type of measurement afforded
by the C. A. B. method. One could
hardly expect that it would coin-

BROADCASTING

cide with the results of coincidental telephone or Audimeter surveys. It is, however, a significant

measurement,
the
upon how far
advertising is
and how far
it

is

to

although just how
interpreted depends
the effectiveness of
based on consciotis
on subconscious in-

fluence.
5. From
the standpoint of the
advertiser, the ultimate measurement of radio advertising involves
a determination of how many people are influenced by the program
to buy the advertised product. As
yet very little has been done with
this type of measurement.
It involves an amplification of some of
the
previously mentioned
techniques. Some results from a combination of this type of measurement with that afforded by the
Audimeter may be expected in the
near future.
One of the most important advantages of the Audimeter method
is the fact that, since installation
of the recording instruments involves personal visits to the homes
whose listening is studied, it is
possible to study the listening habits of different groups of the population. The economic breakdown

probably the most significant. It
appears, for instance, that the
families with incomes in the $2,500
and over bracket do more listenis

^u^^---'^-^^^

widely in their
popularity with different economic
groups.
While this has always
been recognized in a general way,
an accurate measurement of this
factor should help advertisers to
do a much more precise job of
adapting their programs to the
particular groups which they desire to cover. The following table
differ

shows the differences in Ihe audiences reached by a few outstanding
(proportion of

programs

homes

correctly interpreted.

From

standpoint of the
advertiser who seeks a check on
the size of the audience reached by
his program, it is often desirable
to find out how many people are
listening to a given program as it
is received over each set. Is there
a single listener or a whole family
2.

to $2,500) leads in amount of listening.
The distribution of the
audience varies at different hours.
This may be due to differences in
living habits or to differences in

tors.

tion of the problems facing broadcasters, advertisers, and advertising agencies.

I

ing on Sundays than do any of the
other groups. On week days, however, the middle bracket ($1,200

the nature of programs available
at different hours, and is probably
a resultant of both of these fac-

a radio set, makes a continuous
record of the times when the set is
turned on, and of the stations to
which it is tuned. [See issue of
Dec. 1, 1935]. It has also revealed
[Jan. 15, 1936] certain prelimi-

nary results of the

I

ROBERT

in

income groups)

:

Program A Program B Program C
Over $2,500
.$1,200-$2,500

Under

$1,200

36.2
42.9
45.6

24.2
30.6
14.0

38.8
33.6
39.3

Program D Program E Program F
Over $2,500
$l,200-$2,500
$1,200

Under

21.6
10.3
7.5

22.2
17.0

20.4
9.6
1.9

5.0

There are over 21,000,000 radioequipped homes and only 10,300,000 residence telephones. Few of
the families with incomes under
$1,200 have telephones, yet over
half of them (in Boston at least)
have radio sets. Only about half
of the families in the $l,200-$2,500
bracket have telephones, yet most
of them have radio sets.
Only in
the upper bracket do we find telephones and radios both in universal use. Program ratings based on
telephone surveys, therefore, are
fully dependable only for the advertiser whose message is directed
to the higher income groups. For
the advertiser who seeks to reach
the masses, a low rating in telephone homes may not indicate a
failure to reach the desired audience.

Many

advertisers desire to know,
how many people hear a
single program, but how large a
proportion of all radio homes is
reached over a period of time.
Consider, for instance, a program
which is received on the average

not only

(Continued on page 58)
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Kendall, Lafount

Hearst Acquires Two Southwest Corn Belt Network
Mentioned for FCC
Uses Rebroadcasts
To Replace Payne Outlets; Roosevelt Seeks Others Eight Stations Join Group to
KTSA

FRIENDS
dall,

of Judge John C. Kenattorney of Portland, Ore.,

who has appeared frequently

and

President's

in

1934.

A Westerner Wanted
THE FACT that Senator Wheeler
(D.-Mont.), chairman of the Sen-

Commerce Commitwhich has charge of radio regulation,
has expressed dissatisfaction with the failure of the
ate Interstate

tee,

Roosevelt administration to select
a far Westerner to the FCC, and
the fact that Mr. Payne has been
the center of dispute within FCC
ranks, at odds particularly with
Chairman Prall, who holds a seven-year term, lends force to the belief that Mr. Payne will not be
reappointed and that a Western
Republican acceptable to the New
Deal and to Western Senators will
be named.
Mr. Prall and Mr. Payne both
hail from New York State, and the
far Western states were left unrepresented when President Roosefelt appointed the new seven-man
Commission to succeed the Radio
Commission. It was learned upon
reliable authority that President
Roosevelt has indicated the appointment can be recommended by
Senator Wheeler and that Senator
Wheeler has indicated he has no
candidate from Montana but is inclin-^d to go along with the rec-

ommendations of his Democrats
colleagues from Washington, Senators
Bone and Schwellenbach.
Senators McNary and Steiwer, Republicans,

of

Oregon, are known

to be favorable to Judge Kendall
if he is willing to be named.
Judge Kendall, 50, a native of

Bemidji, Minn, and a 1909 graduate of the University of Minnesota, first became interested in radio about five years ago when he
represented the Portland Better
Business Bureau in its drive
against Robert Gordon Duncan,
known as the "Oregon Wildcat,"
who operated a small local station
later ordered off the air.
Since
then he has represented various

Son Options

SALE

radio

cases, are urging his appointment to the FCC as a successor to George H. Payne, of New
York, member of the Telegraph
Division,
whose two-year term
expires next July 1. Western Senators have had Judge Kendall's
name placed before them and it is
understood that he will have strong
support for the Republican minority vacancy.
If appointed, Judge
Kendall probably would merely replace Payne on the telegraph division since it is regarded as unlikely that there will be any changes
in the Broadcast Division.
At the same time it was learned
by Broadcasting that there is
strong support also for the appointment of Harold A. Lafount,
of Utah, former Republican member of the Federal Radio Commission, who has been residing in
Washington since he failed to get
an appointment to the FCC when
it was formed in the summer of

KNOW Sold to Publisher for $225,000;
of

KTSA,

San Antonio, and

KNOW,

Tex.,
of the

Austin,
both units

for

—

Southwest stations WACO, Waco,
Tex.; KTAT, Fort Worth, and
KOMA, Oklahoma City. So far as
could be learned the options are
for an undetermined period, and
the amount was undisclosed.
In another quarter it was reported that young Roosevelt had
made the purchase arrangement
for all five stations, but with

KNOW

"earmarked"

for Hearst. There was mention in
this connection of a $50,000 option
payment by Mr. Roosevelt. The
latter was to be in New York during early March in connection with
the negotiations, and it was hinted
that Arde Bulova, watch manufacturer - broadcaster, was financially
involved.
The negotiations were conducted with A. P. Barrett, of Fort
Worth, principal owner of Southwest, and Lee Armer, Southwest
president.

Employes Given Notice

was

reported, had

given notice to employes that ownership would change hands March
1.
The inference was that all employes on the San Antonio and
Austin stations, as of that date,
will

ment

be under personnel manageof Hearst. In San Antonio,

the Hearst newspaper is The
Light. There is no Hearst newspaper in Austin.
In the Feb. 15 issue of Broad-

Bay, Ore. for seven years until
1928 when he went into private
practice in Portland.
Many of Mr. Lafount's friends,
including several
Senators, are
known to be fostering his appointment to the FCC because of his
long service on the predecessor

Commission. Mr. Lafount became
a Radio Commission member only

the
Commissions, including KGW and
KEX of the Portland Oregonian
and KVI, Tacoma. He has also
been a member of the American
Bar Association's radio committee.

a few months after it was created
in 1927, succeeding the late Col.
John Dillon. His name was on the
original Roosevelt slate for the
FCC in 1934 but was dropped at
the eleventh hour to make way
for another Republican appoint-

He was

ment.

Northwest

Page 8

stations

before

a circuit judge in

Coos

to

progress for the sale of the

Southwest

-

owned

stations.

ne-

be
five

The

consummation of any sale at that
time were unfounded.
Stations now owned by Hearst

Feb. 26.
Neither Southwest Broadcasting
System nor Hearst Radio made
any formal announcement at the
time. It is understood the arrangement was made subject to FCC
approval.
Simultaneously it was learned
that Elliott Roosevelt, son of the
president, who has served as vice
president and sales promotion manager of Southwest since last September, has acquired options in his
own right covering the proposed
purchase of the remaining three

it

were understood

Radio, subsidiary
of the William

Mr. Roosevelt $225,000, was reported to have been consummated

SOUTHWEST,

in

was reported that

it

gotiations

price

newspapers,

and

CASTING

Southwest
Broadcasting System, to Hearst

Randolph Hearst

KTSA

WACO, KTAT and KOMA

was stated

to be in the neigh-

borhood of $750,000. Mr. Armer,
however, stated that reports of

are

WCAE,

Pittsburgh;

WBAL,

WINS, New York;
KYA, San Francisco; WISN, MilBaltimore;

waukee and KEHE, Los Angeles.
In addition there is now involved
in litigation a purchase arrangement under which Hearst seeks to
acquire WMAL, Washington, now
operated under lease by NBC.

The Southwest system of seven
stations constitutes the Southwest
arm of CBS. In addition to the
five-owned stations involved in the
Hearst sale and the Roosevelt option,
other stations are KRLD,
Dallas, and KTRH, Houston, both
Southwest outlets but under other
o\vnership.

KTSA operates on the 550 kc.
channel with 5,000 watts day and
1,000 watts night. It is now managed by L. L. (Jake) Jacquier.
is a 100 - watter on 1500
kc, managed by James W. Hagood.
The stations on which Mr. Roosevelt has acquired options and their
assignments are: WACO, 1420 kc,
100 watts, managed by J. W. Pate;
KTAT, 1240 kc, 1,000 watts, managed by Sam H. Bennett, and
KOMA, 1480 kc, 5,000 watts, man-

KNOW

Pick Up Programs From

WHO

A UNIQUE new
network, keyed
from the 50,000-

watt WHO at
Des

Moines

and

feeding commerc i a 1 as well as
sustaining pro-

grams

to its

member

stations,

gets

under

March

9,

way

Mr. Maland

linking

eight Middle
without the

Western

stations

medium

of telephone
lines.
It will be called the Corn
Belt Wireless Network, and will

comprise,

addition to WHO,
will be picked up,

in

whose programs

the following stations: WOC, Davenport;
KOIL, Omaha; KFAB,
Lincoln; KMBC,
City;

Kansas

Shenandoah, la.; WNAX,
Yankton, S. D.; KFJB, Marshall-

KMA,
town,

la.

The network, according to an
announcement by J. 0. Maland,
vice president of Central Broadcasting Co. and manager of WHO,
is an outgrowth of successful pickups and rebroadcasts of WHO's
signals by various stations with
which
has been cooperating.
The setup starts with four of the
stations fed a daily morning commercial which has been on
for the last five months. The sponsor is seeking to widen his daytime
coverage using talent successful on
WHO. Other sponsors are reported
to be considering the full .string of

WHO

WHO

stations.

Aids Smaller Stations

THE

aged by Neal Barrett.
Mr. Roosevelt became Southwest
vice president last September when
he resigned his post as an execu-

"wireless web" is regarded
by its promoters as a new development in commercial radio. The programs are to be picked up with

Chamber

special receivers in the participating stations and rebroadcast, all
programs to originate in
studios.

tive of the Aeronautical
of Commerce. He is in

and

his 28th
in Fort

has resided
for about a year. His wife
is
the daughter of a prominent
Texas oil operator.
year,

Worth

San Felice Is Buying
DEISEL - WEMMER GILBERT
-

Co., Detroit (San Felice cigars)
has completed the purchase of six
and seven running news and sports
broadcasts weekly on various Midwest stations, and is now working
on placements on other stations in
Nebraska, Illinois, Kansas, Michigan, Pennsylvania and New York.
Stations already contracted are
WADC, Akron; WHBC, Canton.

Cincinnati; WHK, CleveWBNS, Columbus; WHIG,
Dayton; WSPD, Toledo; WKBN,

KFRC,
land;

Youngstown; WO WO, Fort
Indianapolis;
woe, Davenport; WHO and
KRNT, Des Moines; WMT, Cedar
Rapids; KSCJ, Sioux City; WOW,

Wayne; WFBM,

WHO

Authority for the network operations without connecting telephone

FCC

lines comes under
ber 177, which says:

ruling num"Licensee of

any broadcasting station may,
without authority of the commission, rebroadcast a program of
another broadcasting station, upon
authority of the licensee of the station that originates the program."
Success of the venture, it is believed by its originator, Mr. Maland, will lead to a new field of
comm.ercials for smaller stations
not now affiliated with major stations.
It will make available for
them talent which they could not
obtain for their own studios.

CBS

Chrysler

CHRYSLER
(Chrysler
air

Corp.,

autos)

Series
New York

returns to

March 12 on 49 CBS

the

stations,

Omaha. San Felice also has a joint
deal with United Cigar Stores and
its agency. Young & Rubicam, for
spots in that sponsor's
program. The San Felice account is

Thursdays, 8-8:30 p. m., with Mark
Wamow and Chrysler Imperial
Orchestra, Alexander Gray, baritone, mixed choir of 14 and Charles

being handled by
Co., Detroit agency.

gram,

MBS

APPLICATIONS

S.

M. Epstein

of publishers of
the Bismarck (N. D.) Tribune and
the Grand Forks (N. D.) Herald
for new stations on those communities have been dismissed by the
FCC at the request of applicants.

Hanson Towne.

Title of the pro-

booked for 52 weeks, is
Chrysler Air Show Performance
by Chrysler. The mixed choir will
be broken into the Chrysler Six
(male) and the Chrysler Eight

—

(female). Direction and production
charge of the CBS production department. Lee Anderson Inc., Detroit, is the agency.

will be in
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iCopyright Threatens to Split Industry
1

I

Baldwin Is Center of Opposition in Network Circles;
Independent Radio Music Plan in Formative Stage
COMPLICATIONS

I

;

j

I

;

I

I

I

over music copy-

rights have created a schism within the broadcasting industry that
threatens the NAB, with the showdown to come at the next trade
association convention tentatively
scheduled for July in Chicago.
With no generally acceptable solution of the copjTight issue yet in
sight, developments since the crisis
that arose with the new year have

I

''

-

,

tended to aggravate
quiet feeling

among

rather

than

factions within

The major networks,
and CBS, have seriously considered mthdrawal from the NAB
but evidently have decided to await
the convention and battle it out on

the industi'y-

NBC
I

1

the floor.
j

'

I

j

]

j
I

I
j
!!

There is no longer an^' quibbling
over terms. The networks seem to
be outspoken in the view that
James W. Baldwin, NAB managing
director, has not acted in the best
interests of the industry. They lay
at his doorstep blame for the present condition that threatens destruction of a unified industry.

Mr. Bald'ttdn, on the other hand,
has openly charged the networks
with "selling out" the independent

I

stations in copyi'ight royalties, and
charges them also with operating

.j

hand-in-hand

j;

feeling,

[j

ij

i

/

:

;

'I

j

with ASCAP.
His
expressed in the
21,000 word memorandum on copyright submitted to the last NAB
board meeting on Feb. 3, was that
the interests of the networks and
of independent stations are incompatible. Apparently, he would weep
no tears over network withdrawal
clearly

from the NAB.
Attitude of Networks

'

n
I

:

jj

!

;

,

's

I

{

j

'

I

j

I

THE NETWORK

viewpoint is that
unity in the industry should not be
sacrificed because of a single issue
such as copjnright or because of the
actions of the directing head of the
trade association. They are planning to go into the convention, it
is asserted, with the hope of keeping the industry unified, but with
the avowed purpose of securing the
removal of Mr. Baldwin as its head,
Should the memberstap majority
support Baldwin, then there is no
question, at this time in any event,
of the intention of both networks
to withdraw from the NAB, judging from the outspoken assertions
of their

officials.

The network view is that they
pay into the NAB a substantial
sum of money, and have repeatedly
'

j

I

!j

'

!

'

'

paid "extra assessments", only to
have the organization combat it on
copyright. Greatest resentment on
the part of the networks grew out
of certain of Mr. Baldwin's recommendations to the last board meeting which were not adopted but
which were publicized just the
same.
The networks objected mainly to
the recommendation which, if
adopted, would have implicated
them in the government suit
against ASCAP, according to net-

work spokesmen. They

!

I

also resent-

ed insinuations that the networks
aided ASCAP in "forcing" the fiveyear extensions of ASCAP contracts in January under which they
paid old rates for that catalog
minus Warner Bros, music, which

March

1,
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totaled between 25 and 40<7f of the
ASCAP repertory.
Meanwhile, there was under consideration by a group of prominent
individual station operators a plan
for independent dealing with the

copyright problem.

Details as

Broadcasting went to press were
not divulged and apparently the
project had not crystallized.
In
this, however, was seen a possible
movement, already said to be under way, for another industry trade
association,
tions as its

•ivith

copyright negotia-

primary purpose.
Other developments during the

last fortnight on the copyright
front were not particularly sensational.
The high spot was the
opening of hearings before the
House Patents Committee on the
Duffy Bill and on two other measures introduced in obvious efforts
to scuttle the former measures,
favored by copyright users generally. First on the stand Feb.
25, 26 and 27 were ASCAP representatives, headed by President
Gene Buck, who led the usual procession of flag-waving and protection of the down-trodden com-

Tin Pan

Alley's

for enactment of remedial
copyright legislation at this ses-

sion of Congress in the form of
the Duffy Bill, which would take
its

gun and

horse, has all but vanished. This
was apparent with the opening of
hearings before the House Patents
Committee Feb. 25 hearings which

—

have been spread over a four-week
period until March 19 and which
have been complicated by the introduction of two ASCAP-inspired
designed to befuddle the real
issue and block enactment of the
bills

Duffy

bill.

expected, ASCAP immediately upon the opening of the
hearings, paraded its usual imposing troupe of top-flight Tin-PanAlleyites before the
committee,

As was

which

Warner Contracts

THE

three-month temporary con-

tracts signed
stations with

expire

on

by upwards of 25

Warner Bros, houses
March 31. According

Baldwin the matter of
extension or of working out of a

to

new

Mr.

basis

has not yet been con-

Lobby Scores

HOPE

away from ASCAP

poser and author (see story of
hearings on this page).
Mr. Baldwin, meanwhile, was
whipping into shape his plan for
an independent corporation to control
music for radio, broadly
along the line of the Radio Program Foundation of several years
ago, which failed hopelessly in its
mission.
He told the board on
Feb. 3 that this foundation failed
because of inadequate financing,
apathy by the NAB, and insufficient experienced personnel.
The board authorized him to
draft his plan and present it to
another board session. Mr. Baldwin estimated it would take him
a month to finish the work, but
because of the current hearings on
the Duffy Bill it is more than likely that the board session will be
deferred probably until April.

acquired the commodious
caucus room of the House Office
Building for the hearing. Advance
publicity had gone out that the
Berlins,
Gershwins, Vallees and
other celebrities would be on hand,
thus insuring a capacity house.
Gene Buck, ASCAP president, indulged in flag-waving at its best.
He was aided by several members
of the committee, with whom "conferences" obviously had been held
in advance. He talked about how
the "powerful" broadcasters and
hotel people and others had "lobbied" Congress and were trying to
break that great humanitarian organization ASCAP. He said the
Duffy bill was written for that
purpose.
Buck's testimony, which consumed the entire session, Feb. 25,
and the testimony of his troupe of
tunesmith celebrities, in the aggregate means nothing. The whole
show, from ASCAP's standpoint,
is that of blocking the Duffy bill
and of preventing elimination of
the $250 innocent infringement pro-

from the present law, and of
amount of damages to the
courts.
That infringement provivision

ASCAP

sion is the club
has wielded
so skillfully in forcing every type
of music user into paying tribute.
The fact that the Duffy bill
passed the Senate last session and

has administration support through
the State Department, meant nothing to ASCAP. The administration wants the measure because it
would allow American entry into
the international copyright union
at Berne and because it would

what the State Department
construed to be obvious defects in the present law and place
necessary restrictions on the operations of such pools as ASCAP,
with its stranglehold on music.
The hearings were called by
Chairman Sirovich (D. - N. Y.),
has

and over many stations.
Moreover, the Songwriters Protec-

works
tive

Association,

mund Romberg
broken

into

is

open

Sigof which
president, has

with

conflict

Warners on the question
tion

of

license

of collecfor radio,

fees

claiming that Warners does not
have that right. Practically all of
the Warner songwriters, it is reported, are author members of

ASCAP, which pays them

royal-

ties.

In connection with the infringe(Continued on page 53)

in DulFy Bill

leaving

correct

sidered along any definite lines.
The contracts themselves, under
which full-time stations pay as
royalties to Warner the equivalent
of four times their highest quarter-hour rate monthly for the
three-month period, specify that
negotiations for a "per -piece"
method of payment be worked out
as soon as possible.
Whether all of the stations intend to renew or extend or alter
Warner contracts on March 31, at
this time is highly problematical.
The networks contend that they
are getting along nicely without
the Warner music. They haven't
lost any accounts because of the
unavailability of Warner music,
and they say they are not disturbed over the $3,000,000 in infringement suits, more or less,
that the Warner houses have filed.
Warner big-wigs, it is reported,
are chafing over the loss of popularity of their music because of
its non-performance over the net-

Show

.

.

whose home district includes Tin
Pan Alley, only after the Duffy
bill was practically blasted out of

month

a pigeonhole earlier in the

by drastic legislative action.

Rep.
Zioncheck (D. -Seattle) introduced
a petition in the House to have the
committee discharged from consideration of the bill. Nevertheless,
the hearings were called.
As announced, the hearing schedule provided for sessions on Tuesdays, Wednesdays and Thursdays
for four weeks. The dates were
Feb. 25, 26 and 27 and March 3,
11, 12, 17, 18 and 19.
4, 5, 10,
ASCAP's day was flrst, then the
Authors League, dramatists and
other writers, and flnally the hotels, radio and movie interests.
When the hearings opened Dr.
Sirovich, who has been openly hos(Continiied on page 62)

—

BROADCASTING

GOOD PALS— It

was an exceedingly friendly House Patents Committee that greeted ASCAP's Tin Pan Alley parade before it during
the hearings starting Feb. 25 on the Duffy copyright bill. This picture
shows, seated left to right. Rep. Sirovich, Irving Berlin an^ Rep.
Lanham; standing. Rep. Perkins, George Gershwin and Rudy Vallee.
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Rogow Form
Own Rep Business
Neff,
Resign

From

WOR to

New York; Plan

WALTER

J.

to

NEFF,

Start in

Expand

sales

manager

WOR,

and William Rogow, ace
salesman of that station, have resigned effective March 15 to form
Neff-Rogow Inc., station representative and consultant bureau with

of

headquarters in New York City.
Mr. NeflF's successor has not yet
been decided upon, according to
Theodore C. Streibert, assistant to
President McCosker of the Bamberger Broadcasting Service Inc.
Mr. Neff and Mr. Rogow will

RCA

establish headquarters in the
Bldg., New York, and will represent
selected stations in the New York
area, with plans also under way
for branch offices in other cities.
Both are among the best known

radio salesmen in the field, Mr. Neff
having been in radio for the last
12 years and Mr. Rogow having led
the
sales force for the last
six years.
Together, according to

WOR

an

official announcement, they wei'e
instrumental in raising the sales

WOR

from

than

less

$300,000 in 1928 to approximately
$2,000,000 for the fiscal year ended
Feb. 1, 1936.

Advisory Service

NEFF-ROGOW

Inc.,

their

state-

ment

said, will attempt to bring to
their station clients a constructive

sales service as well as advisory
counsel on matters pertaining to
station operation and organization.
They will continue to develop "station-tested" programs, an innovation which they created at
in
1932 and which in recent years has
gained wide acceptance with agen-

WOR

cies

and advertisers.

Mr. Neff is one of the best known
figures on the commercial side of
radio.
A native of Detroit, he
started in radio in 1922 as a singer
with the pioneer WWJ, Detroit. In
1924 he joined
(now
WABC) in New York as broadcast
director and in 1926, with the late
Tex Rickard, he started
as
the official mouthpiece of Madison
Square Garden.
Before joining
in 1928 as an announcer, he

WAHG

WMSG

WOR

was program
and

director

WMCA. He

WPCH
WOR since
of

has been head of

the sales department of
1934.
An active clubman, he is
chairman of the house committee
of the Advertising Club of New
York and a member of various
other clubs and fraternities.
Mr. Rogow joined the
sales
staff in 1929, coming from the sales
managership of Martinson Coffee

WOR

Co.,

with which he made his

first

contact with radio while sponsoring a participation in the McCann
Pure Food Hour. He is a native
of Brooklyn and a veteran of service with the Marines during the
war. Within a year after joining
he started to lead its staff

WOR

in sales results

Page 10

REVIVAL

of talk about establish-

ment of a government-owned and
shortwave broadcasting
station in Washington, whose programs would be destined primarily
to Latin American countries, has
been noted since President Rooseoperated

velt's

plan

for

calling

Pan

a

American Conference was made
known. Such a station was first
broached at the Montivedeo conference of the nations of the American continents several years ago,
and though the suggestion met
Secretary Hull's approval nothing
was ever done about it.
The renewed talk centers around
funds might
the idea that
be used to build the station and
that the frequencies can be made
available by executive order of the
President.
FCC circles disclaim
knowledge of the project and it is
regarded as unlikely that the government would undertake it as
part of the recent PWA-CCC "radio workshop" plan for which the
U. S. Office of Education obtained
a $75,000 grant.

WPA

Mr. Rogow

Mr. Neff

income of

Talk of Federal Station
ForLatin Contact Revived

and has maintained

WOS, STATE OWNED,
WILL GO OFF AIR
ANOTHER

non-commercial broad-

casting station voluntarily relinquishes its place in the broadcast
band shortly when WOS, Jefferson
City, Mo., state-owned station operated by the Missouri State Highway Patrol, goes off the air in
favor of a police shortwave station
for which the same licensee has secured a construction permit from
the FCC.
now operates with
500 watts on 630 kc, sharing halftime with KFRU, Columbia, Mo.,
while WGBF, Evansville, Ind.,
utilizes the other half.
Under an FCC decision Feb. 21,
will assume the time relinquished by
as soon as that
station gives up the 630 kc. frequency and goes on the 1674 kc.
police wave.
will thus share
time equally with WGBF, the two
stations continuing to operate
simultaneouslv daytime to give
them full daylight hours.
was recently sold by Nelson R.

WOS

KFRU

WOS

KFRU

KFRU

Darragh to Luther L. Hill, former
Des Moines stockbroker and
brother of Congressman Lister Hill
(D.-Ala.).
In the meantime the FCC has
set for hearing the application of
R. C. Goshorn and Lester E. Cox,
the latter operator of
and
Springfield, Mo., for a new
500-watt daytime station on 920
kc. in Jefferson City. Another applicant for a new Jefferson City
station is Pemberton Gordon, seek-

KGBX

KWTO,

ing 1310 kc. with 100 watts daytime.

Announcers Demerits
TO PROMOTE a more cooperative spirit in the prodepartment, WHIO,
gra
Dayton, has installed a system of demerits among its
nine announcers, with a
weekly cash prize as the goal.
Missed station breaks, late
for assignment, word fumbles, lazy reading on commercial announcements, or

m

missed announcement debits
the offending announcer with
specified demerits. These are
tallied at the end of the
week, with the one having

number receiving $5.
Program director, chief an-

least

nou n

c e r,

and commercial

manager are the board of
judges in case of disagreement.

Form Schenectady Agency
WINSLOW LEIGHTON and
George R. Nelson, two executives
WGY, Schenectady, announce
formation of an advertising
agency with headquarters in ScheThe company will be
nectady.
known as Leighton & Nelson and

of
the

will conduct a general advertising

Leighton has resigned
business.
as national sales representative of
the NBC organization in charge
of the New York State territory.
Nelson resigned as commercial
manager of WGY. Offices of the
newly formed advertising agencv
will be located at 245 State St.,
Among the initial
Schenectady.
personnel of the new agency is
Rosemary Cramb, who resigned as
commercial
secretary of the
department in charge of sales

WGY

Walter Duncan has been
from the NBC sales

traffic.

transferred
staff

in

New York

succeed

to

Leighton.

WNBR,Memphis,Bouglit
BytheCommercialAppeal
PURCHASE of WNBR, Memphis,
by the Memphis Commercial Apsubject to FCC approval,
disclosed Feb. 27 in an application for voluntary assignment
filed with the FCC. The purchase
price of the station, which operates with 500 watts night and
1,000 days on 1430 kc, is understood to be $50,000. The station is
peal,

was

now owned by Mallory Chamberlin, its manager; Francis S. Chamberlin,
Ceylon B. Eraser and
Charles W. Brunner.
The Memphis Commercial Ap'

NBC

WMC,

also owns
an
outlet operating with 1,000 watts
nights and 5,000 watts days on

peal

780 kc, and several months ago
an application for a new regional station in Mobile, Ala. If
the FCC approves the
transfer, it is understood plans include the possible addition of the
station as a second NBC outlet in
Memphis in view of NBC's recent
expansions in Southern territory.
filed

Remedy Spots
WALKER REMEDY Co., Waterloo, Iowa (Walko poultry remedy)
is
using one-minute WBS anPoultry

nouncements
burgh,

on

WLS,

Charlotte.

KDKA,

Chicago, and

Pitts-

WBT,

Weston-Barnett

Inc.,

Waterloo, places the account.
place every year since then,
climaxing his record with sales exceeding the total of all the other
six men in the
sales department for the six-month period
ended Feb. 1, 1936.
first

WOR

WNBR

Ford Discs
FORD MOTOR

in Indiana
Co.,

Indianapolis

Sports Broadcasts
Clarified in Ruling
A CASE

which may lead to settleof the periodic disputes over
rights to broadcast football, base-

ment

and other events without permission of the home clubs, was
decided Feb. 21 by the Supreme
Court of New York in the action
of the New York Giants Base Ball
Club against Teleflash Inc.
In dismissing the bill the court
held the baseball club had no legal
right which Teleflash, a wired-ra-

ball

dio

sports

service

in

New York

had invaded. No
property rights or unfair competition were involved, the court held.
National Exhibition Co., owning
the Giants, had sought to enjoin
Teleflash from broadcasting playby-play reports of ball games takand other

cities,

ing place on the Giants home
Teleflash had obtained
grounds.
the information from outside the
ball park by locating a man and
apparatus on adjoining property
overlooking the fence surrounding
the park.
Outside Observation
THE OPINION does not specifically cover unauthorized coverage
of sports events within the ball
park, but pertained only to such
cases when the reports are broadcast by observations outside the
confines of the stadium. The court
specifically said that the opinion
did not cover "rebroadcasts", but
on this score the question is
raised whether a station can pick
up a play-by-play report of another non-competitor's station in a
and broadcast it
different city
without authority.

The

court's conclusions follow:
our opinion that the bill of
complaint states no cause of action
because the plaintiff has no legal right
that the defendant has invaded. It
has been pointed out: (1) that an
two contesting ball
of
exhibition
teams is news; (2) there is no propnews;
(3) this is not
erty right in
special information compiled at great
expense or effort or by the special
or ingenuity of the plaintiff,
skill
and (4) the defendant is not unfairly
competing with the plaintiff because
the essential element of unfair competition, i.e., competition, is lacking.
The gist of the matter seems to be
that, incidentally to the plaintiff's
main business of exhibiting ball
games, there has arisen value in the
dissemination of news reports of the
exhibition. It has value because the
plaintiff has made the exhibition exclusive by placing four walls around
the ball park and charging admission
for any one to see it. Its value lies
solely in the fact that it is exclusive.
The mere fact that the plaintiff has
something of value which the defendant might be lessening in the
conduct of his own business, does not
mean that any legal right of the
plaintiff's has been invaded for which
courts will give redress. * * * If the
plaintiff wants to maintain this thing
of value he can do so by making it
It

is

more exclusive.
Based upon our belief that no property right exists in news when taken
from its source, we believe a motion
to dismiss the bill of complaint should
be sustained. There are no reported
cases which are analogous to the facts
of this case, and it is entirely possible
that the court would look for a way
to sustain the bill on some theory >
that this is an unfair method of obtaining the news, regardless of the
It must also f
question of property.
be borne in mind that in this opinion
upon
the facts
only
we are passing
of this case and that we are not
passing upon a situation which would
arise by obtaining the news from a |
competitor in a manner such as rel)roadcastinR.

j
i
i

'

(used cars)

using
discs for 13 weeks on
is

five
five

-

minute

Indiana

The transcriptions feaRobinson and His
Buckaroos. N. W. Ayer & Son Inc.,
stations.

ture

New

Carson

York, placed the account.
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or Retailers —
By

A

on a

Gift

EDWARD

Commercial Manager,

J.

WMAS,

Silver Platter

SAMUEL
Springfield, Mass.

^ith Air Full of Network Programs That Sell and Sell,
tores Fail to Utilize These Donations From Advertisers
OES THE

retailer take advantage of the

money

and

relationship to radio, this
vital basic question comes to mind:
"Does the retailer of merchandise
realize the sales value of network
programs, and does the retailer
take advantage of money spent by
the national advertiser for network
radio programs?"
The answer is not a difficult one
when the entire country is taken
into consideration. The majority
of retailers do not take commercial
advantage of network programs.
its

One might

find a retailer here and
there who is alive to the situation,
but a canvass in all lines of business throughout the country will

prove

my

contention.
It was quite evident at a meeting I recently talked to in Springfield, Mass., with 250 retail grocers
present. They represented a crosssection of the retailers in a city
with a trading area of little less
than 500,000 population. After an
explanation of network programs
and suggestions of definite mer-

dustry

seem

important,

comes

teries, refrigerators, etc. etc.
interesting to note
It is

an

article in Broadcasting of Dec. 1,
1935 entitled "How Leading In-

dustries Use Network," which
states that $39,600,000 was spent
by national advertisers for network programs. Such an expenditure calls for serious consideration

MR.
of

SAMUEL

1936

•

incomplete when it
honest-to-goodness

to

No matter how

entertaining a

bring about

in the field
the best result.

program may

and regardless
of the merchandising features incorporated in the program itself at
be,

the originating point, the cycle is
not complete without the cooperation of the retailer. Better still,
make it a triangular affair the

—

manufacturer,
radio station.
Jello

retailer,

and

local

— Even the successful

program with Jack Benny,
its unusual commer-

together with

cial plugs, is not

complete without

IF

THE

retailer is important to the
future success of radio advertising, whose function is it to carry
on this process of education among
these retailers?
This is not a debatable point. It

clearly defined.
job of a manufacturer's
local sales representative is divided
into two parts:
(a) The loading of the retailer's
shelf
(b) The unloading of the retailer's shelf
is

The

Radio network programs play a
part in both. The influence and
bearing of a good network program coming over a local station
certainly helps the local sales representative to sell the dealer and
load his shelf with that particular
manufacturer's merchandise, but
this perhaps, is the least important
of the two tasks.
The unloading process is the
more important. The more goods
bought by the consumer from the
shelf of the retailer, the better opportunity there is for the salesman
on his weekly, monthly, or periodical visits, to get repeat orders.
Is it not logical, therefore, to assume that the
manufacturer's
local sales representative is the
contact point in carrying on this
important task of bringing the retailer into the picture where a
network radio program is involved?
Let us take the
Campbell's
tomato juice Burns & Allen program, for instance. This popular
CBS program, on the air every
Wednesday evening, is one of the
outstanding radio programs of the
current season and has a large
listening audience.
Let us reduce this program to
the local situation in

MERCHANDISING DISPLAY—

Here is «nai WMAS, Springfield, Mass.,
did with the Campbell Soup Co. network program to promote point-ofsale interest in products made by this big food concern.

BROADCASTING

field

The Contact Point

work

intensive

station.

I,

is

real,

more intensive work in the
and at the point of sale.

NOT ONE had allowed himself to
think in terms of merchandising.
It was definitely apparent that no
connection had been made between
the every-day task of selling merchandise to the consuming public
and the advertising value of a network program coming over a local

March

to

plan of any company anxious to
do a good job, and by degrees it is
injecting itself into actual merchandising.
When I speak of "merchandising" I mean that the influence of
radio is actually impregnating the
distributing field of merchandise,
and the appeal for box-tops and
the like, while not really oldfashioned, is destined in a year or
two to be at least augmented by

a Silver Platter

Network programs, costing the
advertiser plenty of money and advertising products handled by these
self-same grocers, are continually
being heard locally; yet the retailer who should recognize a situation of this nature does not at
the moment see the good there is
in it for him. Only a little effort
is needed to connect himself with

to

air.

Radio has established itself in
the advertising field. It has become
a necessary part of the advertising

When

—

program did not

much farther than

selling.

cialism, as far as retailer cooperation is concerned, is just treated as
so
much entertainment.

equally to the retailer in any line
of business
drugs, soap, coffee
perfumes, foods, food beverages,
automobiles, automobile tires, bat-

radio

Measuring the success of the program by its entertainment value alone, though very

something that is offered to him on
a silver platter. The advertising
value is certainly not taken the
fullest advantage of, and commer-

asked point-blank if they had ever
thought of connecting the goods on
their shelves with network advertising, all grocers present shook
their heads and said "No."
The thought can be applied

—a

to go

go on the

chandising tie-ups, it was apparent
that not one man of the 250 had
thought much farther than in the
terms of a "good, bad, or indifferent" program. In other words, insofar as network radio programs
were concerned, each was .iust an
ordinary run-of-the-mill listener,
sitting back in his easy chair after
a good, hard day's work and accepting radio purely as entertainment, and not looking at it from
the standpoint of something that
had tangible commercial value in
it for him.

On

effort on the part of the retailer
in pushing and taking an interest
in the product.
Merchandising has crept into
radio extensively in the last six
months. Prior to that and to the
mind of a newcomer to the in-

—

spent

y national advertisers for network programs? No, says
the writer, and he bases his answer on experience.
He
is well qualified to discuss merchandising, for he produced the NBC network shows in 1934 for Pure Oil Co.
jand for Fisk Rubber. He once was sales promotion manager of Goodyear, British sales and advertising manager
of the same company in London, and merchandising and
advertising manager for Fisk in Chicopee Falls, Mass.
IN DISCUSSING merchandising

an

Mass.

Springfield,

What happens?

We requested the manufacturer,
through the agency, to have Mr.
(Continued on page 6Jt)
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Smooth

It's

Carborundum

Selling for

Abrasive Maker Reaches^Both Consumer and Industrial
Markets by Consistent|Use of Radio and Trade Media
By

HOWARD

J.

LONDON

THERE'S an old
axiom that any
day during the

summer

on the
streets of Niagara Falls

may

be

found an automoevery
bile from
state.

The axiom

can be revised to

Bowman

Mr.

read: Within
every home and

the United States are
products whose fine finish
and craftsmanship are directly
traceable to the Niagara Falls
plant of The Carborundum Company, pioneers in the manufacture
of abrasives since 1891.
"Carborundum" is used by every
manufacturer in the country in addition to restaurants, hotels, barber
shops, homes, shoe repair shops,
by garage owners, to name only a
few. From the time you arise in
the morning until you retire at
night there is before your eyes a
product on which "Carborundum"
was used. Craftsmanship in the
automobile industry is said to be
dependent upon the use of abrasives, this product alone making
possible the utmost precision in
cranks, camshafts, axles, ball-bearings, gears, and all other accurate
grinding work that goes into the
moving parts of an automobile.
in

office

many

And Then Came Radio

THE

sponsor began to use radio
ten years ago in Buffalo, alternating between
and a station no
'.onger on the air, and then expanded to a three-station hook-up
comprising WGR, WHAM, and

WGR

WGY.
The latter chain was called the
Western New York network. Results assured the sponsor that radio was the medium to be utilized
as one of his major advertising
efforts and from that day radio

has been the top medium.
In 1928 The Carborundum Company signed with the newly-organized CBS for an eight-station network concentrating on the large
Eastern industrial centers. Each
successive year saw a steady an^*
Constant increase in the number of
stations until in 1934 the Carborundum program was broadcast
On a national hookup over 29 stations on Saturdays, 7:30-8 p. m.
Note that the sponsor prefers and
has for several years used the Saturday night spot, even after the
rumor began to go the rounds of
the advertising fraternity that radio

was not a good medium on

pay day because

all the radio listeners were out to the movies, etc.
How that notion originated no
one can ascertain, but that the experiences
of
The Carborundum
Company helped to dissipate this
idea is most certain.
For today
the Saturday night time on CBS
is sold solid from 7-9:30 p. m., the
time being signed for such wellknown national advertisers, in ad-

dition to

The Carborundum Com-

pany, as Colgate-Palmolive-Peet,
Liggett & Myers Tobacco Go.

Page 12

SOME

The Carborundum Company,

ten years ago

though not having a particular rough time of

it

al-

in the

abrasive field, decided this new-fangled radio business

might polish

ofE an occasional upside-down peak in the
So with the aid of a home-town band that
now is famous and a few Indian legends, blended with
considerable precision and good-will, the company went
after the mass market through the air. Ask any average
consumer about abrasives, and the answer probably will
be "Carborundum". Ask The Carborundum Company
about radio and the answer will be:

sales chart.

and At-

(Chesterfield cigarettes)
lantic Refining Co.

With the inauguration of the
series
The Carborundum

recent

Company lengthened

its

radio sea-

son by seven weeks, making a 20week stretch instead of the usual
13 and used the same talent that
comprised the first experiments in
radio advertising
the Carborundum Band under the direction of

—

Edward D'Anna.

How the sponsor came to decide
on this type of entertainment is
interesting. Even before reserving
time for the initial program it was
decided that whatever talent was
used, the program should originate
from Niagara

home

of the
the
program was to emanate from the
Falls it would be wise to look over
the local field for radio talent. The
musical organization which Mr.
D'Anna has directed for many
years was well known in the Cataract City and it was given the asFalls,

manufacturer.

Naturally,

if

signment.

An

Indian Symbol

IN ADDITION

to the musical porof the program, Francis D.
Bowman, advertising manager of

tion

The Carborundum Company who
also the narrator on the radio
program, conceived the idea of relating Indian legends immediately
after the opening theme.
These
legends are not to be had for the
asking, and it was not until Mr.
is

Bowman

fell

heir

to

some

rare

books on the subject that he had
a reservoir of material. Later he
was adopted into the Tuscarora
tribe at Tuscarora reservation located a few miles from the Falls,
which gave him an additional
source of legends. Romeo Greene,
a member of the Carborundum

Band, was his sponsor and Mr.
Bowman now has the name YohReh-Hoh-Ah-Weh which boils down
to mean "He who gives the message to the air."

But why introduce Indian legends
on a radio program that is designed to sell abrasives ? It seems
there is a definite connection between the two. For years The
Carborundum Company has had a
trade mark known to its thousands
of users. That symbol of the company is the head of an Indian chief.
Further, Niagara Falls itself was
inhabited by members of the Six

Nations which derived its name
because of a confederacy formed by
six Indian tribes living within the
borders of New York State.
It was the intention of the sponsor to make the program educational besides promoting interest

made by The Carborundum Company. After ten years
in products

the Indian legends are still an interesting part of the program
judging from the comments from
listeners.
Each year only four
legends are repeated; all other
legends are new to the ears of the
radio audience.
Boy Scout and^
Girl Scout troops throughout the
country write for copies of the
legends as do thousands of other
radio listeners.
Members of high
school bands frequently ask that
special selections be played so they
may listen and learn and letters
show that they are regular listeners to the broadcasts.
Mr. Bowman explains that the
radio expenditure of $100,000 a
year does not reflect on any other
advertising medium.
The radio
schedule is a separate and additional appropriation, the company
continuing to use 21 industrial
trade papers.
In telling why The Carborundum
Company uses radio, Mr. Bowman
said: "It was a case of using a

mass

circulation magazine or raand we selected radio because
it gave us concentration
on the
markets we wished to reach with
dio,

the

minimum

of advertising waste."
derives the
majoritv of his business from the
industrial field, he does not slight
the retail consumer.
Radio provides this coverage, reaching the

While the sponsor

received requests from 586,000 listeners, and the offer was announced
over the air only seven times during the 13 weeks, an average of
84,000 letters for each announce-

ment.

The lack of high-pressure salesmanship is typical of The Carborundum Company. The true roar
(not a record) of Niagara Falls is
broadcast to the radio audience
four times during a broadcast season, yet the sponsor knows that
this unique pick-up will increase
his fan mail the following week.
It has never failed to pull additional mail.
This policy even applies to the commercial announcement.
Mr. Bovraian in his announcements never raises his voice,
always liking to feel that he is a
guest in the home of every radio
listener.

Contrary to popular opinion The
Carborundum Company does not
enjoy a monopoly on the abrasive
market but to the public this notion prevails. The consistent radio
advertising

believed to be the
basis of this attitude, the name
"Carborundum" ringing true in the

consumer's ear.
Mr. Bowman, besides being the
advertising manager of the company and the narrator, is also responsible for the continuity and
the planning of each program. He
says he just sort of fell into the
job.
Recently, due to illness, he
was taken to the mountains for a
vacation and missed his first broadcast in more than ten years on the
air, a record of which he has been
retail

justly proud.

Continental Baking Plans
Tieups for CBS Program
CONTINENTAL BAKING Corp.,
New York (Wonder bread, Hostess
cake) on March 3 starts on CBS
a program titled Renfrew of the
Mounted, aimed at a juvenile audience.
For the first few weeks
the program will be heard thrice
weekly, later four times, and beginning April 13, Mondays to Fridays inclusive, 6:45-7 p. m. with
repeat at 7:45 and prebroadcast at
5 p. m. for Detroit. As of April
13 the contract is for 52 weeks.
Child listeners will be invited to
visit grocery stores selling Wonder
bread and obtain a Renfrew badge
and folder. Already a million of
these buttons have been distributed.
Proof of purchase is not necessary.
Teaser advertising has
started in 100 newspapers.
The
200,000 or more Wonder bread
dealers have been given counter
cards showing a member of the

Royal Mounted and window with
words "Who Is Renfrew?".
Every loaf of bread will have an
insert
promoting the program.
Other merchandising tieups are

the

rnanufacturer who must use abrasives and the retail consumer who
needs many items of a similar na-

planned.

ture.

account.

6 Osborn

Selling Abrasives

THAT

the

program

reaching the
Last season the sponsor's sales of one of
these items showed an increase of
247%, while another product sold
is

retail field is conclusive.

through the same outlets had an
increase of 200%, for instance the
"Carborundum" household knife
sharpener and the aloxite safety
blade razor or hone.

The sponsor

also

gave listeners

a souvenir "Carborundum" sharpening stone. During the 13-week
season The Carborundum Company

is

Chase

Batten, Barton, Durstine
Inc., New York, has the

&

Sanborn Tests

STANDARD BRANDS

Inc.,

New

York (Chase & Sanborn Tenderleaf Tea), has started a thriceweekly test program on WKRC,

Cincinnati, featuring a series of
quarter-hour travel talks by Annie
Longworth Wallinf ord, society

matron and sister of the late
Speaker Nicholas Longworth.
Betty Gardiner, of the New York
office of J. Walter Thompson Co.,
is

in Cincinnati supervising scripts

and programs.
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ANNOUNCING
the Corn Belt Wireless

— the
H—

ERE

network without

something new in commercial broadcasting
a group of midwest stations that broadcast the
advertiser's program simultaneously, during daytime
hours
without the use of lines. The broadcasts
The
originate in the studios of WHO, Des Moines.
daytime signal from WHO's 50,000-watt transmitter
is picked up by other midwest stations and rebroadand WOC
cast from their own transmitters.
radio engineers have been experimenting for over a
year with this truly "wireless" network, and tests have
is

i

lines

MINNESOTA

v.^^

DAK.

S.

—

i

W-N-A-X

WISCONSIN

;

WHO

shown

that

it

Advantages
less

works.

— The

advertiser using the

K-F-A-B

Corn Belt Wire-

Network has three important advantages:

He

1.

receives intensive coverage of one of the

richest agricultural territories in the

where buying habits of
lems are similar.
Since there is only one

2.

utilize better

To

3.

talent cost,

sales prob-

he

is

able to

Any or

all

Belt Wireless

WHO:

Network

is flexible.

may be used

in

— KOIL,
— KMBC, Kansas
—
— KFJB,
KFAB, Lincoln

— KM

—

WOC, Davenport

A,

Shenandoah

WNAX,

Yankton.

significant that

sufficiently

LLI

NOI

S

KANSAS
The map above shows the location of the radio
form the Corn Belt Wireless Network.

City

Mai-shalltown

good

results in the rebroadcasting.

WHO

is

able to deliver, to each

some distance from Des Moines, a
dependable and strong to assure

This fact reem-

phasizes the importance of the reliable broadcast service

which

WHO

gives to such an extensive area in the

midwest.

How

are your sales in this area?

including

of these cities at

I

stations that

of the following stations

connection with

S

K-M-B-C

line charges.

— The Corn

signal

and

\

programs.

Stations

Omaha

listeners

MISSOURI

country,

the cost of station time, he does not have to

add

It is

N E B R

work

all

stations

on

cost

a broadcast

or part of the Corn Belt Wireless Net-

be an important factor in helping you

get additional business?
facts

Would

Write, wire or phone for

and available time.

CENTRAL BROADCASTING COMPANY, DES MOINES, IOWA
O. M ALAND, Manager
Phone 3-7147
m.
mm m

WHO

J.

COMPLETE RADIO COVERAGE

ESSENTIAL

CLEARED-CHANNEL — 50,000
National Representatives:

•
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FREE

&

SLEININGER,

BROADCASTING

Inc

New

I

O WA

THE MID-WEST

WATTS —FULL-TIME

York, Detroit, Chicago, Los Angeles, San Francisco
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Washing Machines
Promoted by Discs

Mrs.

Hummcrt

Association Again on Air After
Successful Drive in 1935

AMERICAN

WASHING

CHINE MFRS.
is

MA-

ASSN., Chicago,

sponsoring a series of 26

five-

minute household hints programs,
broadcast Tuesday and Friday
mornings for 13 weeks beginning
Feb. 18, over 24 stations across the
country. The programs are tallcs
by "Helpful Harry", transcribed

by World Broadcasting System and
placed through Meldrum & Fewsmith

Inc.,

Cleveland.

Announcing the

series and giving
a schedule of programs, the Association said in a booklet sent 6

dealers:

"The first radio campaign of
The American Washing Machine
Mfrs. Assn. proved so sensational
a success that the engaging personality of 'Helpful Harry' will go
on the air again starting Feb. 18.

On Tuesday and Friday mornings

—for

13 weeks

—right through the
season —

heart of your selling
fiveminute transcriptions will be broadcast over 24 powerful stations
stations that have a tremendous

feminine listening audience over
the length and breadth of the

United States.
" 'Helpful Harry' is considerably
more than just an entertainer. He
is a masterful salesman who sells
both washers and ironers in a big
way. He talks about the economies
in time, effort, money and clothes
that women find in these two marvelous machines. And he talks so

convincingly that womenfolk just
naturally are impressed the way

—

you want them to be.
"Tune in on the station nearest

what The American
Washing Machine Mfrs. Assn. is
doing to stimulate your washer and
ironer sales. Tie into the programs
mention them in your own advertising. Use the window stickers we
are sending you. Remember, every
new listener is a new prospect."
The list of stations follows:
you.

See

—

WBAL, WBZ, WGR, WLS, WLW,
WTAM, WFAA, WOC, KOA,
WHO, WWJ, WDAF, KFI, WISN,
WCCO, WOR, WCAU, KDKA,
KGW, KWK, KDYL, KFRC,
WGY, KOL.

New

Elgin Watch Series
Will Go on Air March 17
ELGIN NATIONAL WATCH Co.,
Chicago (Elgin watches) will present a new series of musical pro-

grams over an NBC-WEAF network beginning March 17, Tues10-10:30 p. m., the period
Swift and Co. has been utilizing
for the Sigmund Romberg program. Beginning March 16, the
Swift program will be heard in the
time regularly used by Vick Chemical Co., for the Grace Moore program, Mondays, 9:30-10 p. m.,
spot, the Vick program going off
the air for the season after the
March 9 broadcast.
The new Elgin program will feature Eddie Dowling, Ray Dooley
(Mrs. Dowling) and Benny Goodman's orchestra with Helen Ward,
vocalist. The program will be entitled Elgin's Revue, originating in
Chicago. J. Walter Thompson Co.,
Chicago, handles the Elgin and
Swift accounts.
days,
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NBC NET ADDS TWO
IN SOUTH CAROLINA

SAFE RADIO FOR KIDDIES
Explains

How

Are Checked by

Prosrams

Psychologist Before Going on Air

WHEN

Anne

Mrs.

Ashenhurst

stories of children
reduced to a state of nervous hysteria by the "blood and thunder"

radio melodramas and heard mothers complaining that their srnall
boys were glorifying and imitating
the gangster heroes on the air and
listened thoughtfully to maternal laments that children were adopting
slang phrases used by radio characters, the pretty, dynamic young
executive vice president of Blackett-Sample-Hummert Inc., decided
that the situation, if true, should
Among the
be remedied at once.
numerous radio shows she supervised for the agency were several

programs,

The Discovery

"FINALLY,
I

I

discovered the

man

for. He was Dr. ArT. Jersild, of Columbia Uni-

was looking

thur

the others, who
were largely theorizing, he had actually experimented and made tests
which definitely showed the children's reactions. I had him pass
on the Skippy program before we
put it on the air."
versity.

Unlike

HUMMERT

MRS.
for

shield

to

it,

him from that

knowledge.
"Furthermore, I have always
held that dramatic situations for
children

from those which
adults. For instance, to

differ

appeal to
a child the death of his dog is tremendously dramatic and vital. He
can find as much drama in that situation as an adult might find in

any amount of machine-gun shooting.

"We

tried to keep drama and adventure in our programs while ex-

eluding

the

Whenever

harmful elements.

she declared:
"Of course, they were a fairly
small group, but they received lots
of publicity.
Furthermore, the

Certainly,
imitative children are.
she doesn't want her child to go
around saying things like, 'OkieIt's a reflecdoke', and 'Olive oil'.
tion on her own character and ability to bring up her child properly.
"Of course, in our Skippy broadcasts, we had to include certain
'skippyisms' that were part and
parcel of the personality created
by the author of the newspaper

last fall, is cred-

ited with having been the pioneer
in employing psychologists to in-

office,

movement spread and women

in

other communities took it up.
I
wanted to find out whether they
were wholly right or partially
right.

"I learned some Interesting and
helpful facts from my work with
Dr. Jersild. One point was that
the hyper-nervous child can't be
taken as a measure for all children.

The mother herself, knowing her
child's temperament must decide as
an individual matter what entertainment excites him unduly, and
should be excluded.
child wants adThis can be given to him
without glorif jnng crime or gangsters. He can have the enjoyment
of adventure, while still being
given to understand definitely that
the law is on the right side. After
all, as he grows up, he will have
to realize that a certain amount of
opposition to the law or right is
part of the world he lives in. It is
not teaching him life and giving
him the best training to fit himself

"The average

venture.

Charleston, effec-

Both stations

1.

will

!
(

WFBC

fided.

Frank Hummert

WCSC,

March

started as a 100-watter
1933 but recently secured a
grant of 5,000 watts day and 1,000
night on 1300 kc. It has installed
modern equipment throughout. It
is operated by the Greenville NewsPiedmont, published by Roger C.
Peace, with B. H. Peace as station

|

in

charmingly decorated Park Avenue

Ashenhurst before her marriage to

<

tions.

spect radio programs for children.
She started the practice about
three years ago when a group of
mothers in Scarsdale, New York,
were protesting against the majority of children's program then
on the air. Interviewed in her

Hummert, who was Mrs.

|

operate as optional units in the
NBC Southeastern Group, carrying programs of both the Red and
Blue networks.
It is NBC's ultimate plan to
have two national basics instead
of offering its supplementaries to
both the Red and Blue networks,
although the present outlook is for
the continuance of many stations
on a supplementary basis. As of
March 1 the NBC's Red, Blue and
two Pacific Coast networks and
their supplementaries link 96 sta-

our child characters
were in danger whenever there
was anxiety as to what might happen to them we always had an
adult beside them, to give our
youthful listeners a feeling of security, even while they had the
thrill of high adventure."
Mrs. Hummert, who has a nineyear-old son, has decided ideas
about the use of slang by radio
characters one of the "evil influences" about which the Scarsdale
mothers complained. "I am strongly opposed to having the characters talk like hoodlums," she con-

Mrs.

and

ville,

tive

including

Skippy.
"It occurred to me that only an
expert in child psychology was
qualified to judge what was harmful to children," she explains. "So
I set out about three years ago to
consult psychologists. I talked with
at least 20 of them. I found they
differed widely in their opinions.
It seemed as though no two agreed.
Practically no child psychologist at
that time had made any detailed
study of the influence of children's
radio programs on children.

j

can be sold as complete units, NBC
last month followed up its addition of KLO, Ogden, Utah, by announcing the signing of two South
Carolina stations, WFBC, Green-

Hummert heard

children's

EXPANDING further toward its
avowed objective of establishing
two nation-wide networks which

—

—

—

strip,

"Every mother knows how

Percy Crosby.

ever, avoid slang as

We

did,

much

how-

as pos-

sible.

"Whatever the plot of our drama
might be, we stressed principles of
character-building. The good qualities of honor, honesty, integrity,
personal cleanliness and good man-

ners were always emphasized. Children imitate good things as well as
bad. Admiring the hero, they also
admire the qualities he stands for."
is in active
Mrs.
charge of over 40 radio performances each week, including Manhattan Merry-Go-Round, Hammer-

Hummert

Music Hall, Broadway Vaand an integral part of the
popular Sunday evening feature,
stein's
rieties

American

Music.

Album

of Familiar

manager. WCSC began in 1930,
and is owned by the same interests owning WIS, Columbia, S. C,
also an NBC outlet, and operates
with 1,000 watts day and 500 watts
night on 1360 kc.
G. Richard
Shafto is in supervisory charge of
the two stations, and last week
announced the appointment of J.
Dudley Saumenig, formerly manager of WNOX, Knoxville, as
WCSC manager.
Both WFBC and WCSC will be
listed on the NBC rate card at
$120 an hour.

Shick on Four Stations
MAGAZINE REPEATING RAZOR
Corp., New York (Shick razor) is
using spot announcements of various lengths to promote special
Shick razor sales in four key cities.
The announcements are on a staggered schedule to run until September. Four stations
WXYZ,
WJSV,
and WSPD
are
broadcasting the announcements
with possibility that others will be
added. J. M. Mathes Inc., New
York, handles the account.

—

WFBR

1

)
j

;

i

,

[

i

i

I

,

\

—

I
I
I

\

Book Mart

Tests Radio

AMERICAN BOOK MART,

Chitrying out radio as a
means of bringing to light first
editions and other valuable old
books which have been packed
away in cellars and attics for
years. This company is sponsoring
test campaigns of 13 quarter-hour
programs over WFAA, Dallas,
WSM, Nashville, and WIBW, Topeka, using local live talent of the
variety.
E. H. Brown
hillbilly
Adv. Agency, Chicago, is in charge.
cago,

is

New York

State

on

WGY

STATE OF NEW YORK PUBLICITY BUREAU, Albany (SaraSprings and other state
toga
parks) will launch a once weekly
program on WGY, Schenectady, beginning March 23, Mondays, 7:45-8
Talent had
p. m., for 13 weeks.
not been decided upon as Broadcasting went to press. The agency
is Batten, Barton, Durstine & Osborn Inc., New York.
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QUESTION:
KNX

Mr. Rosers,

is

50,000 watt

the only independent

is

cleared channel station

ANSWER:

in

America?

Accordins

to

Com missioner

Irwin Stewart's report to the Federal

cations Commission,

QUESTION:
this

mean

Now, Mr.

it

wishes to use radio advertising to

products to the Far

was so

who

sell

his

West?

NEW

KNX

— NBC

!

(CBS

del ivers the largest single
in

Western

audiences divided 14 ways

"red" audience divided 7 ways).

1936

5,

LOS ANGELES
W est em Auto Supply, 30-minute drama
weekly, "Death Drives the Highways," for
13 weeks. Placed through Dan Miner
agency. KFI.
Midwest Radio Corp., one participation

Bam

Hollywood

Dance weekly

for two

Key Ad-

Chevrolet, three transcriptions weekly for
12 weeks. Placed through Campbell-Ewald
Co. KNX.
Knox Co. (Cystex), two drama transcriptions, "True Confessions" and "Love Tales,"

weekly for six months. Placed through
Allen C. Smith Advertising Agency. KNX.
Fels and Co. (soap), four "Hometown
Sketches" weekly for nine months. Placed
through Young and Rubicam. KNX.

Mennen
drama

QUESTION:

f

weeks, and spots. Placed through
vertising agency. KNX.

station night time audience

r\merica

BUSINESS
VARIETY

AS REPORTED BY

in

ANSWER:

Communi-

stated!

Rosers, what does

to the '^spot^^roadcaster

true that

it

Co.

(toilet

transcriptions,

preparations), two

"Famous Jury

Trial,"

larger

weekly for nine months. KNX.
Rio Grande Oil Co., one 30-minute drama,
"Calling All Cars" weekly for one year.
Placed through Hixon
O'Donnell, Inc.

than the audience of any individual chain

Northrup, King (seeds), three time signals daily for six weeks. Placed through

station?

Olmsted-Hewitt, Inc. KNX.
Wilson and George Meyer (fertilizer),
for spots weekly for four weeks. Placed
through M. E. Harlan Advertising. KNX.

TOTAL

You mean

audience

at a given

that
time

KMX's
is

—

KNX.

Helm's Bakeries,

ANSWER:

Exactly, and here's a

against a herring

I

can prove

new

hat

Housewves

five participations in
Protective League weekly for

one month.

Placed through Martin Allen

Advertising.

KNX.

McRoherts Co. (Gaselec Heaters),
it.

five

participations weekly in Housewives" Protective League for one month. Placed
through Glasser Advertising Agency. KNX.
Mountain View Mausoleum, music program once weekly for one month. Placed
through Sam Miles. KNX.

KNX

Manhattan Soap,

^March
I

J,

1936

•

participations

THE VOICE OF HOLLYWOOD

Represented Nationally by JOHN BLAIR

j

five

weekly in Housewives' Protective League
for one month. Placed through Hollywood
Radio Attractions. KNX.
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A

Survey of Station Programming Policies
HERRING

By DR.
Assistant Professor,

J. M.
Wharton School of Finance and Commerce,

University of Pennsylvania

Rigid Editing, General Exclusion of Material Offensive
To Good Taste Shown In Study Covering 210 Stations

WHAT

standards do broadcasting stations follow with

The author, by

respect to commercial programs?

and he has returns
of all commercial sta-

tionnaire, set out to ascertain them,

two quite diffei'e n t though re,

viewpoints

lated

conmay be

which for
venience
designated

tive and

posinega-

s

4
,

tt

Dr. Herring

The

positive viewpoint is conwith the improvement of
programs primarily by directing
attention to the entertainment or
educational features of programs,
both sponsored and unsponsored;
the negative viewpoint, with the
tive.

cerned

elimination

of objectionable programs, especially commercial pro-

grams.

Some

of the aspects of commerprograms which have received
most listener criticism are: Length
of commercial announcements,
false and misleading claims in such
cial

announcements, advertising offensive to good taste, the use of radio
by fakirs and charlatans, and
"blood and thunder" episodes in
children's programs. In order to
obtain a cross section of station
policies on these matters, the writer
mailed a questionnaire to all stations in the United States, except
to those recently established.

Station Policies

questionnaire read:
1
Do you limit the time which may
be devoted to commercial announcements in commercial programs? If so,
what limits do you prescribe?
2 How do you attempt to present

—

—

the making of false, misleading or unwarranted claims in commercial an-

nouncements?
3 Have you ever consulted the
Food & Drugs Administration, the
Federal Trade Commission, the National Bureau of Standards, the American Medical Association, the Proprietary Association, or any other

—

public or private agencies concerning
the merits of products or advertising
claims before accepting advertising accounts? Please indicate the agencies
you have consulted and the types of
tion

concerning

was

which

informa-

requested.

—

4 Do you prohibit the advertising
over your station of certain types of
products
such as, laxatives, deodorants, depilatories, medical "cure-alls",
;

alcoholic

beverages, cosmetics, or
others? Please indicate those you pro-

hibit.

—
Are
whom

there any types of persons
you refuse your facilities
astrologers, fortune tellers,
faith healers, medical charlatans, or
others? Please indicate those to whom
you refuse facilities.
6 -Do you prohibit the presentation
in children's programs of episodes or

o

to

such

as,

—

scenes involving kidnaping, murder,
shooting, racketeering, blackmail, recklessness,
or other such
features?
Please indicate those you prohibit.

In all 594 questionnaires were
mailed, from which 245 replies

were
plies

received. Of these, 210 rewere usable for purposes of

Page 16

from 210 stations or about 37%
tions.
The results are enlightening. Practically all stations believe commercial announcements should be
limited
averaging 10% for night programs and about
15% for day. By and large, they edit programs rigidly
and exclude those offending good taste.

—

compilation, which represents
about 37% of all the commercial
stations to which questionnaires
were mailed. The group includes
28 clear-channel, 105 regional and
77 local stations. Of these 7 clearchannel, 32 regional and 4 local
stations, a total of 43, are owned
or operated by, or affiliated with,
CBS; 12 clear-channel and 25 regional stations, a total of 37, are
owned or operated by, or affiliated

with NBC; a few are affiliated
with other chains and the rest are
unaffiliated stations.
Since they
represent the principal divisions of
the industry, and every state, they
may be said to be representative of
the entire broadcasting industry.
In answering Question 1, 17

(61%)

THE

products

ques-

scribe definite limits

in

terms of

minutes. In addition, 3 clear-channel, 5 regional and 3 local stations
limit the number of words permitted. These limits are not uniform,
but vary widely on night programs; from 400 to 1,800 words on
hour programs, 250 to 900 words
on 30-minute programs, and 150 to
450 words on 15-minute programs.
On day programs the limits vary

from 500

to 2,700 words on hour
programs, 300 to 1,350 words on
30-minute programs, and 200 to
675 words on 15-minute programs.
Five clear-channel, 11 regional,

and 7

local stations stated that
they definitely limit the time which
may be devoted to commercial announcements but prescribe no fixed
limits,
leaving such matters to

judgment and good

taste.

Three

clear-channel, 12 regional and 14
local stations, about 14% of all the
stations, stated that they do not
limit

The modal limitation for night
hour programs is 6 minutes (10%
of the total program period), with
3 clear-channel, 28 regional, and 14
local stations, a total of 45 stations, prescribing this limit.
It is
significant to note that the weight-

ed

mean

for clear-channel stations
is 6.6 minutes; for regional stations, 7.9 minutes, and for local
stations, 7.7 minutes. If, however,
the stations which prescribe limits
of more than 10 minutes are excluded, the weighted means become
6.2 minutes for clear-channel stations, 7 minutes for regional stations, and 6.5 minutes for local
stations.

the

clear-channel stations, 77 (73%) of the regional
stations, and 53 (69%) of the local
stations stated that they not only
limit the time which may be devoted
to
commercial announcements over their stations, but preof

ency is the mode, the most frequently occurring time limitation.

commercial

announcements.

In most of these cases, the explanation was given that the stations
felt that this problem could not be
dealt with satisfactorily by prescribing fixed limits, owing to a
multitude of variables.
Turning to the summary of time
limitations prescribed, probably
the best measure of central tend-

Time Limitations

FOR

minute night programs,
modal limitation for all stations is 3 minutes (10% of the
total
program period), with 7
clear-channel, 28 regional and 20
30

-

the

local stations, a total of 55 stations,
prescribing this limit, although the
weighted means are 3.9 minutes for
clear-channel stations, 4.7 minutes
for regional stations, and 5.2 for
local stations. For 15-minute night

programs the modal limitation
minutes

gram

is 2
of the total prowith 9 clear-chan-

(13%%

period),

nel, 31 regional
tions, a total of

and 25

local sta-

65 stations, pre-

scribing this limitation. There is
a secondary mode here of almost
equal significance, however, 5 clearchannel, 32 regional and 18 local
stations, a total of 55 stations, prescribing a limit of 3 minutes, or
20% of the total program period.
The modal limitation for day
hour programs is also 6 minutes
(10% of the total program period),
with 3 clear-channel, 20 regional
and 9 local stations, a total of 32
stations, prescribing this limit, but

the

weighted

than

means

higher
programs,

are

for night hour
they being 8.8 minutes for clearchannel stations, 8.9 for regional
stations,

and

8.4 for local stations.

If, however, the stations prescribing limits of more than 10 minutes
are again excluded, the weighted

means

become 7.5 minutes for
clear-channel stations, 7.4 minutes
for regional stations, and 6.6 min-

utes for local stations.

For 30-minute day programs the
modal limitation is 5 minutes

program

%

of the total
(16%
period), with 5 clear-channel stations, 26 regional stations and 12
local stations, a total of 43 stations,
prescribing this limit. In this case
the weighted means closely approximate the mode, being 5.1 minutes
for both clear-channel and regional
stations, and 5 minutes for local
stations. For 15-minute day programs the mode is 3 minutes {20',>
of the total program period), 6
clear-channel, 30 regional and 26
local stations, a total of 62 stations, prescribing this limit. Again,
however, there is a secondary mode
of almost equal significance,
6
clear-channel, 25 regional and 18
local stations, a total of 49 stations, prescribing a limit of 2 minutes, or
of the total program period.

13%%

Program Interruptions
IN ADDITION to limitations on
the total

amount

of

program time

which may be devoted to commercial announcements, some stations

number of times any program may be interrupted for commercial announcements.
In many
limit the

cases, however, the limitation is
liberal to say the least, one station
permitting 9 separate announcements on hour programs, 5 on 30minute programs and 3 on 15-min-

ute programs. Others permit 8, 6,
5 or 4 announcements on hour programs, 5, 4 or 3 on 30-minute programs, and 3 or 2 on 15-minute
programs. Only a few stations
stated that they refuse "spot" announcements, yet this type of advertising contributes little, if anything, to the public service performed by the station.
In answering Question 2, more
than half of the clear-channel stations indicated that they had a continuity acceptance or similar department, or a continuity editor, or
that they had available the continuity editorship of some chain;
but this was true of less than onesixth of the regional stations, and
less than one-tenth of the local stations. In the other cases continuities
were checked by specially
trained members of the staff or by
the legal, sales or merchandise departments; or by station managers,
announcers, or even station engineers, along with their other duties.
Newspaper-owned stations generally answered that the checking of radio continuities was handled in the
same manner, and usually by the
same people, as newspaper copy.
;

Answers to Question 3, which
was designed to show to what exstations seek expert advice
concerning products and advertising claims in order to protect their
listeners, indicate that most do so.

tent

Only 21% of the total number reported that they had not consulted
any public or private agency in
such matters, tlie reason given in
most cases being that there was no
need to because the station did not
carry medical accounts, proprie(Continued on page 52)
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Davis Clause Repeal to Strengthen Stations
By SOL TAISHOFF
Elimination of Zone- Population Quota Allocations Seen
Encouraging Locals and Aiding Spread of Networks
IMPROVED

broadcasting

facili-

for many stations, especially
in the local classifications, may
logically be expected to ensue if
the so-called Davis Amendment to
the original radio act is repealed
at this session of Congress.
At this time it is confidently expected by legislative leaders that
be
the
repeal
legislation
will
adopted. Unanimously reported
Feb. 20 by the Senate Interstate
Commerce Committee, the bill has
its place on the Senate calendar
ties

with passage expected upon next
consideration of calendar bills,
which can occur at any time.
Chairman Wheeler (D.-Mont.) of
the Committee and author of the
bill said Feb. 24 he expected it to
pass without diflBculty. There has
not been a single word of opposition.

On the House side it was stated
on behalf of the Interstate and
Foreign Commerce Committee that
the bill would be considered and
probably
expedited
immediately
upon Senate passage. Likewise,
there has been no opposition on
that side.

What

Mean
FAR-REACHING effects upon
It

Will

may develop from reAmendment, which was

broadcasting
peal of the

incorporated into the original Radio Act in 1928. It called for a
rigid allocation of all broadcasting
facilities among the five zones into
which the country was divided and
an equitable allocation among the
states in each zone, based upon
population.
The effect of the provision was
to prevent licensing of stations indiscriminately and without regard
to the populations of the various
states and zones. Under it the socalled "quota system" was set up
by the Federal Radio Commission
in 1930. Many stations, on quota
grounds, have been refused increased facilities either in power
or hours of operations and new
station facilities have been denied
with regularity.
With the passage of the Communications Act of 1934, however,
the demand from the industry for
repeal of the Davis Amendment
subsided, although the FCC continued to request its deletion. The
Communications Act carried a provision for the licensing of 100-watt
stations without regard to quota
assignments and was designed to
place stations in areas not having

lation, there can be serious consequences to the present broadcast-

ing industry. The FCC no longer
will be required, under law, to
weigh the assignments of facilities
in particular areas. If consistent
with technical requirements there
will be nothing in a legal way to
prevent increased or improved fa-

any area.
There are few desirable places
left in the country that can accomcilities in

modate, technically, new broadcasting stations. Consequently, if these
technical limitations are observed
there should not be any large
scale licensing of new stations.
Instead the greatest activity
probably will come through increasing the power and possibly
the hours of operation of numerous small stations heretofore restricted on quota grounds. Nu-

merous new

local 100-watters licensed since the 100-watt amendment was adopted in 1934 conceivably will become regionals. And
many daytime or time-dividing stations restricted because of quota
may be authorized in the discretion of the FCC to increase their

Assuming

this will be the result
there is ample reason to believe
that embryonic plans for extensions of existing networks and
possibly for the creation of new
ones will crystallize. National advertisers have been loath to buy
100-watters either for network or

campaigns.
With regional
however, it is another

stations,
story.

Mutual

Others Brewing

SEVERAL

other network enterprises also would be given impetus
with the growing up of local stations in desirable markets.
There
thus would be injected into the
broadcasting field a new type of
competition, which, if it became
too widespread, might have a decidedly deleterious effect upon the
industry generally.
By the same token the availability of additional stations in the
500 - 1000 watt power class in
choice markets would also probably accelerate the^effort of
to spread its two networks into
nation-wide basic entities. Gradually
has been increasing its
affiliated
stations, having added
three during the last month, while
two months ago it added to its
Blue network a Pacific Coast seg-

NBC

NBC

facilities.

spot

viously has been the unavailability
of desirable regional or clear-channel outlets not already attached to
other networks. Should local stations in such cities as Washington,
St.
Louis,
Cleveland, Baltimore
and similar primary markets, be
stepped up to regional status, it
would provide such network enterprises with outlets of sufficient
power to be desirable to national
and reerional accounts.

Broadcasting

System,

for example, has had under consideration expansion of its majormarket chain to one of countrywide proportions. It has been moving slowly. One of the reasons ob-

ment.
Current

records of the FCC
show there are 623 licensed stations, while 14 others shortly will
go on the air as a result of construction permits granted, or a
total of 637 licensed outlets.
This
compares to some 595 when the
Communications Act of 1934 was
adopted with its 100-watt station
provision. But, in addition to these,
there are pending some 280 appli-

Wheeler said the bill seeks to restore to the Communications Act
of 1934 similar language to that
contained in the second paragraph
of the original Radio Act of 1927.

As proposed,

the

new

provision

would read:
In considering applications for licenses and renewals of licenses, when
and insofar as there is demand for
the same, the licensing authority shall
make such a distribution of licenses,

bands of frequency of wave lengths,
periods of time for operation, and of
power among the different states and
communities as to give fair, eflBcient
and equitable radio service to each of
the same.
The legislation, Senator Wheeler
said, is recommended "for practical reasons of administration by

Communications Commission,
which has found that the drawing

the

of artificial zone lines for guides in
allocating radio facilities cannot
satisfactorily be applied because of
the physical laws governing radio
transmission.
As a consequence,
the policy of Congress, to so distribute radio facilities that every
section of the country will be ade-

quately

svfpplied,

has

been

very

difficult of effectuating."

Senator Wheeler also referred to
a letter received from the FCC in
May, 1935, advocating repeal of
the Davis Amendment. The letter
read:
The existing law, which S - 2243
seeks to repeal, is contrary to natural
laws and has resulted in the concentration of the use of frequencies in
centers of population, and the restriction of facilities in sparsely populated
States, even though interference consideration would permit the operation
of one or more additional stations.
Because of the size of the zones provided for by existing law, the distribution required by the Davis Amendment has resulted in providing ample
broadcast service in small zones and
lack of service in large zones. The
experience of the Federal Radio Com-

and this Commission has
proved that the Davis Amendment is
very difficult of administration and
cannot result in an equality of radio
broadcasting service.
This Commission is. therefore, in
hearty accord with and favors the
passage of S-2243.

Goose Creek Parson
COLGATE - PALMOLIVE - PEET

Peet's

Jersey City (Peet's Granusoap) will sponsor a home
philosophy program titled
The
Goose Creek Parson on the CBSDon Lee system plus KSL, Salt
Lake City, beginning March 9,
Mondays and Thursdays, 7:45-8
p. m. (PST). When daylight saving time is started on the West
Coast the program will be heard
8-8:15 p. m. The program is the
Hollywood Country Church feature
and that will originate from Los
Angeles. Benton & Bowles Inc.,
New York, is the agency.
Co.,

lated

Nevertheless, of the some threescore new local stations licensed
since the FCC was created perhaps one-third have been in populous

In reporting his bill (S-2243)
on Feb. 20 following its adoption
by his committee. Chairman

mission

service.

urban areas. This has drawn

the opposition of the majority of
licensed stations on the ground
that the provision of law has been
misused.
Should the Davis Amendment be
repealed, as expected, and the FCC
be permitted to assign facilities
without regard to quota or popu-

—

Citions for new stations
a substantial portion of which are from
newspapers. Most of these, however, will be thrown into the discard because of conflict with regulations, improper financial backing, lack of need for additional facilities, and similar causes.

THROUGH A LISTENER'S EYES—William
listener

of

WBIG,

American plan

Stack, cartoonist, and a
Greensboro, N. C, visualized broadcasting by the

in this artistic

ing

is

my

manner.

Although engaged

in artistic

cartoon and he wrote WBIG that "this little drawconception of the job" that radio and WBIG are doing.

lines, this is his first
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IF

YOU COULD LOOK INTO 100,000

m

HM/iy

YOU WOULD LEARNWHY

UJHflS
MACrC CARPET OF PROGRAMS

WAS CHOSEN BY EX-LAX
CHOCOLATE

ORIGINAL

THE

LAXATIVE

* * * TO BROADCAST * * *
"STRANGE AS IT SEEMS
PROGRAMS TUESDAY AND
'

MORNINGS

FRIDAY

MILLIONS TUNE-IN ON WHAS
DAILY FOR THESE FEATURES
1.

Parties of Pickfair featuring Mary
Pickford on National Ice Mfgs. pro-

gram.

WHAS

•Of

course, the 100,000 family
medicine cabinets represent a
fractional part of WHAS' rich
Ohio Valley coverage. Merely
the
shopping area market. It is populated by 728,620.

increase to 4,399,200.
has the more popular, interestholding programs which get the
attention of the women who buy
98% of the family necessities.

This audience has 188,034 families, owning more than 133,900

• But

radios.

your consideration. Remember
that you can use
as a
basic outlet
with which to sell
a large part of your national territory at lower cost.
All broadcasts on
are almost nation-wide.
Its secondary area
population audience is

WHAS

In

just

WHAS

this

*

restricted

offers

•

EAST

4.

Ray Noble and Coca Cola Refreshment Time.
Jose Manzanares' South American

5.

7.

for

WHAS—

8.

9.

10.

1,

1936

•

Orchestra and Lincoln Cars.
Hollywood Hotel and Campbell's
Soup.
Burns and Allen and Campbell's

Tomato Juice.
Boake Carter and Philco.
Kate Smith and A&P Coffee.
"The Story of Mary Marlin" and
Kleenex.

WHAS

•

BUYERS
SOUTH

•

Louisville

*

^

C. B.S.

WEST
if

March

and Palm-

Ziegfeld Follies of the Air
olive Soap.

has another tre-

—

24,552,1 38
NORTH

WHAS

mendously important market

Ed Wynn and Plymouth Automobiles.

3.

6.

mass listenaudiences of housewives
to morning programs.
The primary and secondary daytime coverage is 3,461,100.
But the
night - time primary and secondary coverage provides a sharp
area,
ing-in

2.

BROADCASTING
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* Kentucky

BASICOUTLET

EDWARD RETRY &

CO.

National Representative
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HR

Scott Bills to Restrict Radio

Tend

and CBS Contend Proposed Legislation Would
to Hinder Growth of the Industry

OPPOSITION to the enactment of
the three Scott bills sponsored by
the American Civil Liberties Union,
seeking amendment of the
Communications Act with particular reference to forum discussions,
political broadcasts and the protection of stations in libel and
slander suits, was expressed by
Lenox R. Lohr, NBC president, in
a letter on Feb. 12 to Rep. Scott
(R-Cal.)
who introduced the
measures.
General opposition to the three
measures also was expressed in
behalf of CBS by Edward Klauber,
first

president, in a
public Feb. 26, but

vice

made

letter

dated

Jan. 31. "We believe," he said,
"that broadcasters should not be
relieved of responsibility and cdutrol to the degree which you propose, and we dp not see how there
could be anything but chaos and
general irresponsibility if those
who must be ultimately responsible
for the use of a medium of mass

communication were

with so

left

say as to how

little to

it

would be

used."

Mr. Scott had sought an expreso n from the networks.
The
FCC, which also had been asked
s

i

to

make known

views, supported certain of the provisions but
objected to others. (See Broadcasting, Feb. 15).
opposition,
Mr. Lohr
brought out, is based upon the experience of the broadcasting industry in solving its own problems
in past years without legislative
mandate and his conviction that
many additional problems which
still remained to be solved can be
met in the same way.
its

NBC

Freedom
"IT IS

of Action

my

conviction," Mr. Lohr
wrote, "that any legislation which
attempts to lay down strict rules
of conduct in this rapidly changing
field will not advance the cause of
public interest, but, on the contrary, will retard it in the same
measure that such legislation supplants the freedom of the operator
to exercise judgment and good
taste."
Rep. Scott, in acknowledging receipt of Mr. Lohr's letter, explained that he had no desire "to
legislate unbearable restrictions on

broadcasting companies, but

I

am

interested in finding some method
to guarantee to minority groups an
opportunity to express their views."

He added he was taking all communications on the subject into
consideration with a view to revision of the bills. Whether hearings
will be held at this session is problematical.

Mr. Lohr prefaced his reply with
the assertion that he understood
Mr. Scott's purpose in introducing
the bills (HR-9229, 9230, 9231)

was

to make for better broadcasting^ service. NBC, he declared, also
desires to bring about better broad-

casting service "not only as a matof principle, but as a sound
business policy. If we differ, we
differ upon methods of obtaining
our objective rather than upon the
objective itself."

ter
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Mr.

Lohr's

letter

continued

in

part:
with

be dt
It

with by piecemeal legislation.

.ilt

ms

sei

inconsistent that

an econo-

mist, -;peaking over a network, should
b
pe mitted to defame with impunity, V, !iereas, in an economic discussion l<y a member of the stafE of the
l)roadc.isting company, the broadcaster may be held to a rule of absolute
liability.
In this connection, may I
suggest for your consideration an ar-

ticle

by the

Hon. George R. Farnum,

be postpmicj i:uti! w.j have had sufficient experience to know with a fair
degree of certainty just what remedial
legislative
action
broadcasting
requires.
HR-9230 proposes to mark out by
law definite periods of time for un-

censored

sustaining

subjects which may
sidered educational.

broadcasts upon
broadly be conI am in complete

sympathy with your

desire to afford
discussion of subjects educational in
their nature. However, programs not
subject to review by the station licensee, mandatory time assignments,
and a duty to let speakers of every
shade of opinion take the air would
lead to dire confusion. Broadcasters

- 92.30.
to those set forth

trol of radio broadcasting, as in effect in this country, is largely re-

YOU SELL MARYLAND WHEN 'fOU BUY WBAL-

PROMOTION STICKERS—WBAL,
Baltimore, has made reproductions,
this size, of its full-page advertisement in BROADCASTING 1936
YEAR BOOK, The stickers, blue
on silver background, are attached
to all correspondence.

.

of Bos on, appearing in the Boston
Univei>:fcy Law Review for January
1930, w'lerein are reported the divergent vi ws on this subject existing
among liie members of the American
Law Institute. I believe formal legislation iin all of thesi' s-ibjects should

HR

supplements

hope we may have an opportunity to
send a representative to testify before
the committee.
The Klauber Letter
Mr. KLAUBER'S letter continued:
The flexibility and personalized con-

To

be more specific, HR-9229 deals
the related problems of free
speech,
defamation and censorship.
The existing law denies any power of
censorship
to
the
Communications
Commission.
There are those who
take the view that the Commission,
nevertheless, exercises censorship after
the fact by taking into consideration
the program services rendered by a
station in determining whether or not
the station's license shaU be renewed.
8 J i':ir as this view can be supported,
a pi )blem of great magnitude is present! d to the lawmakers.
Bi.c censorship, defamation and freedom of speech are all too complex to

9231

above, I believe it should not be enacted at this time.
In conclusion, I thank you for the
courtesy you have shown us in writing us as you did and I know you
will not take the frank expressions in
this letter amiss. Of course, a letter
is not a practical vehicle to discuss
the various phases of all these matters adequately and, if and when
hearings are held upon the bills, I

Meet Objection From Networks
NBC

-

For reasons similar

today exercise some measure of program selection or balance with respect to the matters falling within
the terms of your bill. Without this
right, it would be difficult for us to
determine whether or not the first
speaker spoke on a controversial subject, if we granted time to an opponent who, being uncensored, touched
upon another controversial matter not

germane to the first controversy, what
would be our obligations? Who would
determine and how would he determine when the limit had been reached
as to the number of speakers who
shall be permitted to treat of the same
general subject?
It

is

my

belief

difficult to deal

that

would be

it

with problems of this

by statute. In any event, the
Communications Commission has recently formed what it believes to be
sort

committee to study
The enactment of your bill
would
have
the effect of disHR-9230
placing that committee in advance of
any knowledge of what its conclusions
may be. I think action upon it should
be postponed at least until we have
had the benefit of the advice of this
a

representative

this field.

committee.

sponsible for the advancement and
public acceptance of American broadcasting, and we do not believe that
these benefits should be lost by putting
the industry into a strait-jacket of
legislation and regulation.
think
that broadcasters have proved that
thus far they may, themselves, be
trusted to work out their problems in
the public interest and to render an
ever-increasing degree of public service.
We, ourselves, find that our
problems are so complex and change
so rapidly that we form rigid policies
only slowly and reluctantly, because
we find sincerity, common sense and
open-mindedness often enable us to
deal with a given situation in the
public interest much more effectively
than we could deal with it by having
recourse to too many rigid rules.
No legislation can change the fact
that the success or failure of broadcasting depends upon the personal efforts of the human beings directly
responsible, and we believe that policies are best determined by those
most vitally concerned.
believe that the Federal Communications Act could be improved by
specifically recognizing, as a defense
to defamation actions against broadcasters, the exercise by them of due
care.
In many respects our problems
are similar to those of newspapers, and
we do not believe the press of this
country would have thrived under such
regulations as are proposed in vour

We

We

bill.

We

assume that if your bills are
pressed there will be hearings on
them, and certainly we hope to have
an opportunity to be heard very fully.

Temporary Permit Given

RADIO AND BETTER MUSIC
Head

For Operation of
THE LEGAL tangle
KWKC, Kansas City

of Carnesie Hall Gives Broadcasting Credit

THE

remarkable role

played by

"The

Philharmonic

-

Symphony

from Carnegie
Hall on Sunday afternoons, were
recently voted by the radio editors
of the country the second most
popular musical program on the
air, leading by a surprising margin
concerts, broadcast

the dance orchestras of Paul Whiteman and Rudy Vallee. Who, ten
years ago, would have foreseen
such a change in the musical taste

in

which

100-watter,

has been ensnarled was tempor-

For Enhancing Music Appreciation
radio in bringing good music to
millions was emphasized in a recent CBS address by M. Murray
Weisman, president of Carnegie
Hall, New York, following study
of a series of questionnaires asking
for comment on the outlook for
music in various sections.
Commenting on the advance of
music appreciation he said that
radio was first and most important
among underlying causes.
Mr. Weisman, pointing out the
vast increase in music appreciation courses on the networks and
in groups throughout the country,
stated:

KWKC

of the American public?
What
the portent fc: the future ? Perhaps we are on the threshold of a
new era in the music affairs of
this country.
"I believe that it is no discredit
to radio to point out that its audi.

.

.

is

ence has been materially increased
by the circumstances of the depression.
When regular concert-goers
were forced by reduced income to
cancel their
subscriptions, they
welcomed the opportunity to listen
in on the air and they were a grateful audience.
When other thousands of people who normally attended the theater and the movies
were forced to stay at home they
formed the radio habit, stumbled
upon some Beethoven symphony or
Brahms concerto, and found, for
the first time, that they really enjoyed them and wanted to hear
them again.
"To the radio, then, more than
to any other single factor, we owe
the increase in the number of people who listen to good music."

arily alleviated Feb. 21 when the
FCC cancelled the temporary authority it had granted to Tom
Cleveland to operate the station
and granted a special temporary
interim authority to Charlotte Duncan, administratrix of the estate of
the late Wilson Duncan, to operate
the station under a co-contract arrangement with Lester E. Cox, operator of KWTO-KGBX, Springfield, Mo., and Thomas L. Evans,
an official of the Crown Drug Co.,
Kansas City. It is understood Cox
and Evans have an option to purchase the station pending disposal
of remaining litigation.

Arguments before the Broadcast
Division remain to be held on an
adverse examiner's report on the
applications of former employes of
the station, organized as the MidCentral Broadcasting Co., to take
it over. Another application pends
for the station's facilities filed by
Evans Broadcasting Co., headed by
Walter Evans of the WHB staff
and said to be acting for the
Kansas City Journal-Post. Dates
for the arguments and hearing
have not yet been
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WFBC
GREENVILLE, SOUTH

NBC

joins

CAROLINA

MARCH

EFFECTIVE

^'""^

„ The stationlf

PopVoSt/"

the state.

376-

tear?""""
PmSX^^^the

"'"'^d

»o.t

WFBC, located in Greenville, Soutli
Carolina, the center of the rich Southern
Textile Industry, is stepping up sales
daily for a large number of local and

leading

any

other

market

by

over

$5,000,000 retail trade. The Greenville
market, in which over 600,000 prospects
of yours live, includes the twelve foremost counties in the state. There is
profitable business here for you.
Let
us help you get it quickly and economically.

national advertisers. Greenville County
is the A-Number-One market in South
Carolina. Latest Department of Commerce figures show Greenville County

Radio Station

WFBC

The Greenville NEWS - PIEDMONT STATION

IMPERIAL HOTEL
Greenville, South Carolina

NATIONAL REPRESENTATIVE:
March

I,

1936

•
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Stations Advised
To Ignore Record
License Demands
Decision in

WDAS

Final, Asserts Mr.

Case

Is

WLBC,

Munc

i

e

,

But Crazy Program

Ind., rethe local

Drawing

Sponsors Like Flies

from
department that fire had
broken out in a large local

ceived a call

Is

Freeman Lang Business,

IT!

Not

PRISES

Inc., Hollywood transcripfirm and a pioneer of more
than 10 years in the recording field,
was sold Feb. 18 to Mark L.
Gerstle. Mr. Lang had previously
sailed on his cruiser Content for a
six weeks pleasure trip in Mexican
waters. Mr. Gerstle, who took over
the operation of the business, will
immediately reorganize the plant.

WLBC

factory. The
News
Editor, E. Pierce DeMiller,
called the factory by phone
to learn the amount of damage, cause of the fire, etc.
The switchboard operator at
the factory, said: Fire? I
didn't know we had a fire
here."
She phoned around
the factory and found that
the fire was in full force in
another part of the building.

Baldwin

THE

The recommen-

dation followed circularization by
the Society of a letter signed by
Arthur W. Levy, secretary, making two demands on its own behalf
and on behalf of its artist mem-

tion

He

their talents through the medium
of records without license first obtained therefor.
"2. That you account for each
usage of such talents including
such usage by your advertiser or
sponsor, and you are advised it will
hold you liable to it for any and
every failure or refusal to abide
by such demand, for accounting
and payment pursuant thereto."

Another group, the National Association of Performing Artists,
through Maurice J. Speiser and A.
Walter Socolow, counsel, is "pre-

The announcement had been
made before the fire engines

paring a nationwide legal attack
upon all unauthorized users of

phonograph records for commerpurposes," it announced.
A
survey to
discover
commercial
users is under way. The
membership includes many prominent artists, with Fred Waring as
cial

NAPA

one of

its directors.

Not Finally Settled

BALDWIN

MR.
has advised stations that the new effort of
to squeeze phonograph royalties
out of them "apparently grows out
of the decision in the so-called
Waring-WDAS case", decided in
January by Judge McDevitt of the
Court of Common Pleas in Philadelphia.
The decision does not justify the
interpretation placed upon it by
the Society, Mr. Baldwin stated.

ASRA

He further pointed out that the
opinion has no effect outside of
Pennsylvania and that the
has filed exceptions to the decision
which were scheduled for argument before a three-judge court
Feb. 27. An appeal to a higher
court was planned in case Judge
McDevitt's ruling is upheld.
Mr. Baldwin emphasized that
"the important thing for members
to consider is that the issues in this
case have not been finally adjudicated."
The
decision ruled that
artists have a property right in
their recordings which is enforceable in equity and that the artist
mays impose conditions under
which his recordings may be performed.
ASRA made its first excursion
into the broadcast royalty field
April 1, 1935, when it invited stations to apply for licensee memberships so they might broadcast talents of its artists members by
means of recordings. Stations were
offered rates of 15 cents per usage
for power of 1000 watts and up; 10
cents for 500 to 999 watts, and 5
cents for less than 500 watts.
At a meeting of the ASRA board

NAB

WDAS

age 22

WDAS

ASRA

compensation

has

thus

demanded and accounting
and/or payment refused, or not rebeen

ceived, with instructions to proceed
to enforce the rights of the society
and its 'artist members' in the

premises."

ASRA promises "to lend its cooperation to avoid legislative ^nd
other methods of prohibiting entirely the use over the air of talent
not recorded specifically for broadcasting purposes." Regretting that
unlicensed stations have failed to
cooperate in its royalty scheme, the
letter concludes with this threat:
"If it is case law you are relying upon and you are not interested in the equity and propriety
of our position, then the responsibility for your position now rests
entirely with you."
The ASRA membership list does
not include Fred Waring or his orchestra, not recording phonographs
at present because of network commitments.
Restricting Records

IN

A LETTER

also

& Wentworth, of
program producers,
alluded to the Waring decision
York,

and emphasized "the significance
of the recent legal attack on phonograph record broadcasts". The
letter was in the nature of an effort to sell to stations the public
domain transcriptions produced by

Lang - Worth
a

Inc.,

Programs

Feature

division

of

Langlois

&

Wentworth Inc.
The letter said the

artists' assoinstituted a "doublebarrelled legal attack" on all stations using phonograph records.
The first, it said, was the Philadelphia court decision. The second
is the bill (HR-10632) introduced

ciation

has

amend the copyright law
making the $250-innocent-in-

Jan. 27 to

by

fringement penalty applicable also
to

phonograph records.
"There is every indication,"

added, "this

bill

—

diced

it

of protection for
will soon be

performing artists
adopted there is

little

argument why

it

PEOPLE

unpreju-

shouldn't."

This particular statement aroused
much resentment among broadcasters and at the NAB.

like to

be kidded,

WMAZ,

Macon, Ga., believes, after starting
musical clock program replete
with dizziness and seldom sane.
Red Cross and Marion Bragg, assuming the title of Doctor, play
records backward, mess around
with sound effects, chatter madly
and won't fill a request unless it
is
accompanied by a pie, cake,
cigar, pack of cigarettes, or some
other acceptable bribe.
The dubious duo ad-lib the announcements, kid sponsors, and
manage to keep the management
in constant hot water. However,
sponsors have been flocking to the
program, so E. K. Cargill,
president, was forced to fix a premium price to prevent all spot
sponsors from deserting other pea

WMAZ

riods.

Here is a cartoon di-awn by an
envious artist who got a look at
the lovely bribes the "Doctors"
are receiving from listeners.

CONTINENTAL OIL
SHIFTS TO DISCS
CONTINENTAL OIL

Co.,

Denver

(petroleum products), on March 8
will inaugurate a series of halfhour transcriptions on 20 stations.
The discs, made by Jean V. Grombach Inc., will feature travel talks
to be broadcast Sundays during a
late

to all stations on

Feb. 12, Langlois

New

store.

Frank W. Purkett, vice president under Freeman Lang, will
continue in that capacity and will

of directors Feb. 1 a resolution was
adopted to send the second demand
for royalties to stations, accompanied by excerpts from the
decision. A list of member artists
is enclosed in the letter. The resolution provided that the
report to its general counsel "unauthorized usages by broadcasting
stations of such talent of any such
'artist members' for which account-

and

commute between Los An-

department

arrived.

ing

will

geles and San Francisco where he
is vice president of the Emporium

bers.

The demands:
"1. That you must not broadcast

Pioneer in Disc Field,
Sold to Mark L. Gerstle

FREEMAN LANG ENTER-

fire

NAB, through Managing Director Baldwin, in a bulletin sent
out Feb. 20 has urged its members not to recognize the American
Society of Recording Artists Inc.,
Hollywood, until their rights to exact phonograph royalties have been
finally determined.

SILLY, ISN'T

Quick Coverage

morning hour.

Carveth Wells, author, traveler,
and lecturer, will give the travel
talks supported by Frank Ventre's
Material will be conorchestra.
fined to the United States.
Continental Oil Co. has had Mr. Wells
on the air for the last three years.
The series is signed for 13 weeks,
when the sponsor will go off the air
for the summer and return for another 13 weeks beginning Sept. 13.
Commercial announcements will
promote the Continental Oil Travel
Bureau, located in Denver.
The 20 stations to be used are:

KGNC,

WBAL,

WFAA, KOA,
KFAB, WTMJ,
WKY, KTAR,
KMOX, KHQ,

WGIR,

KVOO, KFH.

-

New

"AMERICAN HOLIDAY," a play
written by Al Barker of the NBC
continuity staff in
Chicago, is
being produced as the first offering
Priced
of the Federal Popular
Theater, a
pi-oject, in New
York City, which stai'ted Feb. 14.
The play was chosen from hundreds of manuscripts.

WPA

death of Wesley B. Dougherty, he
had spent many years in film circles and theatre operation. Herbert
Witherspoon, one time manager of
KDB, Santa Barbara, later a sales
executive of KHJ, Los Angeles, but
more recently in the transcription
be sales

field, will

new

manager

of the

firm.

Studios

will

be tentatively

named Associated Studios and

rewill

remain in the building at 1357 N.
Gordon St., Hollywood, where the
entire structure is given over to
transcription and film recording.
It is expected that new equipment
will be added and that Associated
will

engage
as

itself

with

its

in

well

program production
as

recording

serving

clients

facilities.

The

technical staff will be retained.

Denver Stations Organize
Agency Recognition Plan
DENVER broadcasters are forming an agency recognition bureau
to determine which agencies are
entitled to commissions and plan
to recognize only those agencies
which the bureau approves. Questionnaires have been sent to all local agencies asking pertinent information, letters of employment
from clients, and a guarantee that
no commissions revert to clients.
It was stated at a meeting held
recently that 19 agencies, including some whose status was ques-

were drawing commissions
from Denver stations, often without legitimate claim. In some instances, it was added, the account
of a single client was placed on the
three Denver stations by three dif-

tioned,

ferent agencies, resulting in confusion and loss of prestige and
revenue for the broadcasters. Representing the stations were A. E.
Nelson, James R. MacPherson and
A. W. Crapcey, of KOA; J. I.
Myerson, KLZ; Gene O'Fallon and
Frank Bishop, KFEL-KVOD.

WHO, WDAF,
Canned Clams Test
KLRA, WCCO,
WRVA, KSL, PACIFIC TRADING Co.,

Tracy Locke Dawson Inc.,
York, placed the account.
-

WGN,

also serve as general manager. Before joining the Freeman Lang
force nearly a year ago, upon the

San

Francisco (canned clams), for the
first time in its history, is including radio in its advertising schedule and on Feb. 25 started for 26
weeks a twice-weekly five-minute
spot on the NBC-KGO cooperative

woman's

program. Confidentially
Speaking with Helen Webster,
Tuesdays and Thursdays, 11-11:30
A free receipt book is ofa. m.
fered.
Sidney Garfinkel Adv.
Agency, San Francisco, services
the account.
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• Here is an actual map of the eleven western states. The ten counties
comprising the district \nown as Southei-n California occupy the blac\

portion of

the map—

one-ttventieth of the total area.

• Hei'e is ivhat happens when the map is distorted in relation to radio
ownership. Southern California now occupies one-third of the area
a true picture of its importance in the western mar\et.

—

set

Southern California
DIVE

There's one

THIRD OF THE WEST

main thing an advertiser requires

in

any medium

CIRCULATION!
it

doesn't

mean

a thing unless

you can hear

it.

—radio

So

circulation depends—not upon the size of a territory—

the

number

Study
real

^but

upon

map

real

economy

of the eleven w^estern states.

Note the

low enough

well as eflEciency.

as

program policy

Its

to

do the job with

motion picture

attract a large, responsive

and

tie-up

and

consistently

regular audience.

KFWB

the one logical radio sta-

tion for economical coverage of the great southwestern market.

importance of the Southern California market. Within a

6o-mile radius of

KFWB are 2,587,102 people—83.3% of w^hom

have radio receivers in their homes.

These people buy. Each year they spend over

HALF BILLION DOLLARS

retail

alone than the average American family earns.

I,

1936

•

ONE AND A

in retail stores alone.

age Los Angeles family spends more for

March

has ample pow^er to reach this great market With a

These three points make

of receiving sets in that area.

this radio

KFWB

strong, clear signal. Its rates are

In radio he can broadcast the finest program ever produced

but

Is

BROADCASTING

The

aver-

merchandise

KFWB
LDS ANGELES
Owned and

Operated by warner bros. motion picture studios

FREE

s:

SLEiNiNGER

Exclusivc Representatives

Page 23

SEEKING

to check audience intercreated by its We Are Four
each
broadcasts five
week over WGN, Chicago, Munsingwear Corp., Minneapolis (underwear), offered a picture of the

Food-DrugMeasure
Remains Quiescent

of this dramatic
every listener writing

Is

est

mornings

An Echo on Cantor

—

Self

—

Still

—
—Underwear

the Amateurs

Jokes for Steamboat Bill

Station Sells

cast

three

UNEXPECTED

proof of an interested and responsive audience recently came to Illinois Meat Co.,
Chicago (broadcast com beef
hash), sponsor of Broadcast Rhymsters over a

CBS network

ternoons each week. Early

five afin Feb-

ruary Eddie Cavanaugh, who reads
letters sent in by listeners and endeavors to turn them into verse,
read a letter from a pair of little
girl patients at the Robert Koch
Hospital in St. Louis, who wrote
that Valentine's Day would mean
this year. From all
parts of the United States, Canada
and Mexico came valentines to the
hospital, a total of more than
25,000 letters and some 200 pack-

them

little to

ages of candy, clothing and games,
which the two little letter writers
shared with the other children in
the institution.
4:

:je

CBS

has issued a novel brochure
reprinting an article from Broadcasting on Eddie Cantor and the
Lehn & Fink Products Co. for
whom he promotes Pebeco toothpaste. It is illustrated with drawings suggesting the characteristics
of Mr. Cantor's eyes. The original
article was written for Broadcasting by Reginald Townsend, of

YANKEE NETWORK

*

received in 1935 totaled
448,647, covering evex'y state and
a number of foreign countries. The
maps show breakdowns in 1935
Letters

mail; January 1935 mail; response
to a Phillips Milk of Magnesia
cosmetic series; response to the

Oxydol

Ma

Perkins programs.
*

TO PROMOTE

label from a box of Malt-0Meal to enter the Steamboat Bill
joke contest, in which a doll and
boat are awarded, in the Camp-

on
Faust

broadcasts
-

*

its

local

bile

a

Mitchell

*

automoshow, General Motors Corp.,
Detroit, sponsored The Upstarts,
sustaining program on WKRC,
Cincinnati, Feb. 20. The program
was in the nature of a sales pep
meeting, with local dealers addressing remarks primarily to
dealers and salesmen. Sales plans
for the season were discussed, with
general interest being shown.

10,000 children sent in

Co.
Dallas.

*

Des Moines, has published
maps depicting mail response from
straight commercial programs.

week survey.]

Cereal

*

WHO,

half-way mark was printed in the
Jan. 15 issue. In this issue Prof.
Elder describes results of the 10-

WFAA,

After

announcements had been

the mail was arriving in such
quantities that the offer was withdrawn the following day and the
sponsor began mailing out the
31,000 photographs requested.

chanical system perfected by Professors Robert F. Elder and L. F.
Woodruff, of Massachusetts Institute of Technology. Results are
actual listening records of 1000
families to 101,004 quarter - hour
periods.
[A description of the
method by Prof. Elder appeared
in the Dec. 1 issue of Broadcasting. An analysis of results at the

bell

in.

to

made

has pub-

lished a brochure describing in detail a survey of listener interest
in Boston by means of the me-

NEARLY

serial

Adv. Co., Chicago, placed the Malt0-Meal spot campaign consisting
of thrice-weekly programs.

KEEP YOUR FAVOHITE RADIO STARS ON THE AIR BY
USING THE PRODUCTSOFTHEIR SPONSORS OFFERED IN

RUOT VMXEE

PRODUCr/

GnAcz M oore

program

merchandising

in

FRIENDLY
REXALL

and

marketing Pebeco.

Two

<»

epilogues in

brochure
carry statements by Cantor and
CBS. Eddie concluded like this:
"We all know the salesman who
makes a hit with customers by giving them the glad-hand, and telling
jokes about the farmer's daughter.
But when the laugh dies down, has
he got an order in his hand ? That's

VICKS

VA-THO-NOL

DRUG STORES

FEEN-A-fcONT

IS
t

A

fl

y

.

AC Es

Mabt Mablin

KLEENEX

INTEREST

in amateur programs
shows no signs of abatement, according to Morris B. Sachs, Chicago clothier, whose weekly amateur
hour on WCFL, Chicago, is staged

before a studio audience of more
than a thousand. Tickets are distributed at the Sachs store, which
reports that the supply is quickly
exhausted.
Winners are selected
by judges who listen at home so
they are not influenced by the stage
presence of the amateurs. Ballots
are also distributed to the audience
and if their vote disagrees with
that of the judges duplicate first
prizes are awarded. Gene Arnold,
formerly of the Sinclair Minstrels,
acts as master of ceremonies on
the program, which is one of 20
broadcasts sponsored by Sachs each
week over five Chicago stations.
Schwimmer & Scott, Chicago, is in
charge of Sachs' advertising.

IBENE RICH

CHESTERFTELD
CIGABETTES

LOM

local

and reguBoth netprograms are ex-

ploited with qualifying statements
directing attention to available
time.
The entire broadcast advertising field is boosted in the copy,
which is of both institutional and
direct selling type.
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ADNEB
r.

L^r

EtKer

Fx

Hi»e You Tr^d

MarsWU

With Chocolate Goodness'?

B.g

Jumbo

Putts

Glass

Et^etgy Into

HOT JUMBO OVAI.TINE

P«rkr>lurku

Rep.
food

jurisdiction.

there is the report
that Chairman Chapman, at loggerheads with Postmaster General
Farley on Democratic patronage,
is holding up the bill until such
time as his patronage demands
may be met. This, however, is unconfirmed.
Practically
all
of the trade
groups in the food, drugs and cosmetics fields, as well as advertising agencies and the various media
including broadcasting, are offering no serious objections to the
Cerbill as it passed the Senate.
tain proprietary groups, however,
are still opposed to it, while a
rather general preference has been
shown for Federal Trade Commission rather than Department of
Agriculture administration of the

MUSTEHOLE

JOSEPH

or

Mu;
Jaded M.nds

CHOCOLATE

J

lOcI

NO NEED TO SHOP
AUTOMATICALLY MEET
ALL

ADVERTISED >RICES

RADIO SALE — Marshall Drug

Co., operating 50 stores in Cleveland,
second sale of this type, using both radio and newspaper tieups. The newspaper page speaks for itself. Marshall Drug has drawn
an average of 10,000 ballots a week in a high school amateur series
after only two months on WGAR. Details of the radio sale were
handled with the aid of WGAR's sales promotion department. Interstate Brdcstg. Co., Cleveland, is the agency.
its

Bill

and drug bill, for House consideraand that it may involve placing of jurisdiction in the hands of
the Federal Trade Commission,
rather than the Department of

measure.

N* AND?

staged

New

tion,

PEBECO

OVAVNE KINGIS ORCHESTBA

WFIL, Philadelphia, is using its
own time to merchandise available
work and

'N'

HORLIGK-S

MALTED MILK

*

periods, special features
lar program schedules.

Perhaps a

Politically,

^

*

would

Commission
reaGENs

what makes me laugh."

*

of the legislation as "must". In another reliable quarter it is said the
Administration is inclined to the
view that it should not force legislation on rigid control of sale and
advertising of food, drugs and cosmetics at this session, but rather
leave it as a campaign issue that
captivate the housewife
voter.

Agriculture. This was the principal sore spot in Senate consideration at the last session, with many
industrial groups seeking Trade

the

*

WHETHER there will be food and
drugs legislation at this session of
Congress still remains seriously in
doubt, with all sorts of reasons
mentioned on Capitol Hill.
The Copeland Bill (S-5), which
passed at the last session after a
two-year legislative buggy ride
and after it had been stripped of
virtually all clauses objected to by
the majority of advertisers and advertising media, now pends before
the subcommittee of the House Interstate & Foreign Commerce Committee. Chairman Chapman
(D-Ky.)
subcommittee,
of
the
states he is "working" on the measure, but he hasn't called his subcommittee together at this session.
In one quarter, it was stated
that President Roosevelt may send
a message to Congress as he did
two years ago and ask for passage

STILL another story is that
Chapman is writing his own

Lennen & Mitchell Inc., the Lehn
& Fink agency. The article related the success of Cantor as a
salesman and the success of the

New House Bill
Rumored on Capitol Hill

Possibility of

Song Writers Hour
E. HOWARD, among

the

most famous of song writers, begins a new program on WMCA and
associated stations of the InterCity Group, Sunday, March 8, 1:30
to 2:00 P. M. The program is titled
Song Writers' Opportunity Contest,
and is to be devoted to the airing
of the works of unknown authors
and composers. Mr. Howard, as
master of ceremonies, will study
the songs and present those that
appeal to him most. The Edward
B. Marks Music Co., well known
music publishers, will pay standard
royalties to any authors or composers whose songs are selected by
them for publication.
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first
T/ie"BRADGAST"-

in

Listener

Interest in Detroit

one of Many Reasons!
Twice daily, Curt Bradner, known

in the

WWJ

listening area as "Brad", broadcasts the day's

news. This "Bradcast" has the largest following of any news broadcast in Michigan. The
reason
it is edited for and by Michigan peo-

—

more than

ple with
tradition

a half century of Michigan
and experience behind them. And

one such local feature that distinpioneer broadcasting station. New studios now under construction and a new transmitting station just completed will give
the finest broadcasting
facilities on the continent.
this

just

guishes

WWJ — America's
WWJ

1

Kw. Night

— 5 Kw. Daytime, High

Fidelity

National Representatives

JOHN BLAIR & COMPANY
New

March

I,
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York, Chicago, San Francisco
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;

InquiryinCongress
On Radio Unlikely

Stipulation Method

"Willard" Incident Proves Dud
As Charges Are Not Upheld
UNLESS new charges are brought

Temporary Action Is Taken
Result of Crowded Docket

or something unforeseen develops
there will be no investigation of
charges of bribery, inefficiency or
anything else by a committee of
Congress during the current session.
This seemed to be the net result
of events surrounding the so-called
"Willard Hotel" incident of alleged bribery of an FCC member
or members and of the repeated
"head-line hunting" efforts of those
having axes to grind with the FCC.
The "Willard Hotel incident" has
taken its place as one of the big-

gest duds in government "scandal"
annals.

Senate Probe Moves

REPORTS

were current, however,
that there might be introduced in
the Senate, either by Chairman
Wheeler (D-Mont.), of the Inter-

state Commerce

Committee,
Senator Couzens (R.-Mich.), ranking majority member, a resolution
seeking an investigation of the
FCC. Senator Wheeler has rec e i V e d
information concerning
broadcasting and the FCC from S.
Howard Evans, now acting as secretary of the National Committee
on Education by Radio, anti-commercial broadcasting organization,
and formerly Washington representative of the Ventura FreePress, which was one of the leading advocates of government owne r s h i p of radio.
Commissioner
Payne also has been counseling
Senators Wheeler and Couzens, it
is understood.
or

The investigation made by the
five

members

of the

FCC

of the

charges associated with the hotel
conversation, in a word, has concluded with their complete repudiation. The Connery Resolution to
investigate the FCC remains dormant before the House Rules Committee, with little chance of action,
according to leaders.
Likewise, efforts of George H.
Payne, Telegraph Division member
of the FCC, to keep the whole issue alive by endeavoring to tie together the Connery resolution with
the Willard incident, have been
rebuffed by fellow members of the
FCC. Payne dramatically issued a
statement from a hospital sickbed
on Feb. 18 (before it had been received by members of the FCC)
demanding that the FCC make
public the "evidence" the FCC investigating committee had procured in its inquiry.
To this the FCC replied, through
Chairman Prall, that at the FCC
meeting at which the investigating

committee

submitted

its

report,

(Feb. 14) the FCC had considered
whether or not to make public the
documents accompanying it. The
Federal Bureau of Investigation,
Dept. of Justice, which had as.sisted in the investigation, had objected to its material being made
public, the announcement said, and
since this constituted an important part of the documents supporting the committee report, decided not to make them public.
Followring six weeks of investigation the FCC committee of five
made available the report in which
it said the allegations of alleged
bribery were without foundation.
It all grew out of the apnlication
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Of FTC Suspended
as

TEMPORARY

suspension of the
so-called
"stipulation procedure"
of the Federal Trade Commission,

under which broadcasters, newspaper publishers and other media
proprietors were given opportunity
in advance to sign stipulations,
was announced Feb. 20 by the
Commission.
Commissioner Ewin L. Davis
told
Broadcasting the decision
was reached primarily due to

ANNOUNCING—

Howard Petrie, of NBC, on Feb. 24 was
FOR GOOD
presented with the 1936 "BBD & O Award for Good Announcing", made
annually by Batten, Barton, Durstine & Osborn Inc., New York agency.
Here is Roy S. Durstine (left), president, presenting a stop-watch and
check to Petrie, with Arthur Pryor Jr., vice president in charge of
radio, at the right. Petrie has been with NBC since 1930. Carlyle
Stevens, CBS announcer won the first award last year.

Prall, and Maj. Malcolm M.
Kilduff, of
York, friend of
Mr. Prall's son, allegedly overheard
a conversation in an adjacent room

The report added that each of
the occupants of the room has
sworn that he made no such statements as reported by young Prall
and Major Kilduff, and each said
he did not hear any such statements made by anyone in the
room. All also said they had never
made any statements reflecting
upon the character and integrity
of any member of the Commis-

on Sept. 5, following the hearing
on these applications, in which
mention was made of $25,000 which
could be us«d to "fix" the case.
The incident was reported to Chairman Prall, who asked the Depart-

sion. Further, it said that the investigation within the Commission
"reveals no ix'regularities in the
handling of either the Binghamton
or the Schenectady application".
Then the committee concluded:

ment

"The committee is unable to
state whether the alleged conversation ever took place. If the pur-

man

New

it.

After he had been informed that
it
was apparently an "irrespon-

drunken

sible"

FCC

itself

checking than broadcasting but
that it was decided to make the
suspension uniformly applicable.

Accepting Accounts

of WNBF, Binghamton, N. Y., for
the 1240 kc. regional facility and
the competitive application for a
new station in Schenectady of the
Knox Broadcasting Co., which the
Knox Gelatin Co. seeks to establish.
A. Mortimer Prall, son of Chair-

of Justice to investigate

large amount of regular work confronting the Commission's Board
of Investigation and because of inadequate personnel. He said the
move has a more direct reference
to the work entailed by newspaper

ported statements were made, they
have been completely repudiated.
Grave resonsibility for unsupported statements attacking the integ-

conversation, the
decided to investigate

further.
In its

report the FCC investigating committee said it had ascertained that occupants of the
Willard room in which the conversation allegedly took place were
Cecil D. Maston, manager, WNBF;
Harold E. Smith, manager, WOKO,
Albany; Alfons B. Landa, Washington attorney for WNBF, and
Maurice Jansky, of Madison, Wis.,
brother of C. M. Jansky Jr., well
known consulting engineer of

government official lies at
the door of some person involved
in this matter. If the individuals
responsible could be identified, they
should be prosecuted as relentlessly as the maligned person should
have been had the charges been
substantiated. While we conclude
that there is no basis for the
charges made, we keenly regret
that we can not fix the responsibility for them."
rity of a

Washington.

THE

stipulation procedure
entered into with the FTC

was
last

August by James W. Baldwin,
NAB managing director. Under it,
stations were permitted to sign
stipulations on accounts under investigation whereby they agreed
to abide by any stipulations or
cease and desist orders against advertisers, and, as a consequence,
would not be made parties to litigation.
It was hailed as a real
safeguard for broadcasting, particularly' because of the confusion
which had existed over acceptance
of certain types of accounts.
With the stipulations eliminated
for the time being, the mediums
will be notified only after a complaint has been issued or a stipulation approved, it was pointed
out at the FTC. Some objections
to suspension of the procedure already have been received from

broadcasting stations.
Along with the pressure of
other work, it is believed also that
certain newspaper interests have
protested against the stipulation
procedure on the ground that it
constitutes an interference with
freedom of the press. It was emphasized, however, that the method
is not to be discontinued but will
be suspended only for an indefinite

temporary period.

Highest Billings in History for January TradeCommissionAction

Recorded byNBC-RedandCBSNetworks
BOTH CBS

and NBC-Red

NBC-Blue network's January

net-

enues amounted to $926,421, making the combined NBC revenues
for the month $2,681,815, a decline
from January 1935 accounted for
l^^e'^ly by the fact that the Metropolitan Opera is being carried
on a sustaining basis this year.
j^^^^^j Broadcasting Co., beginnj^g to make regular reports for

works showed the largest January
billings in their histories, continuing to maintain the high level of
time sales noted during the last
months of 1935. The
net's

NBC

+

4-

1

u-ii-

j:

4.U

4-u

rev-

<pi

m

^^T?'- its
755 394, have been exceeded
history only by its March 1935
record of $1,802,741, and the CBS
January billings, $1,901,023, have
been exceeded only by October
1935 record of $1,930,512.
The

the new year, disclosed January
gross of $157,720. [For full monthIv tables for preceding years, see
Broadcasting, Jan. 15, 1936.]

1936

Over 1935
1.5

1935
$1,729,137

193 Jt

1933

.$1,309,662

.$1,031,373

CBS
.January

$1,901,028

7

$1,768,949

NBC-WJZ
January

$926,421 —15.8

January

$157,720

MBS
...

$1,405,948

.$941,465

$988,-503

$752,0.52

(Blue)

$1,098,749

American Character Doll Co.. New
York, charged with unfair competition in
claims for Paratex dolls, claimed to be

waterproof;

& McCam-

McCambridge

bridge Inc., Washington, ordered to cease
claims on Everfresh Aspirin
Power Seal
Co., Los Angeles, agrees to cease certain
claims for cylinder and valve compound
Home Drug Co., Minneapolis, ordered to
cease certain claims for its Prescription
No. 69 Brown Shoe Co., St. Louis, agrees
to cease using "Doctor" or "Dr." as part
of trade name for shoes.
;

;

Wafer Tests

STERLING PRODUCTS

% Gain

$1,755,894

announces the following actions
involving advertisers using radio:

Calirad

Networks' Gross Monthly Time Sales
NBC-WEAF (Red)
.January

InvolvingRadioAccoiints
THE Federal Trade Commission

Co.,

New

York (Calirad wafer) on Feb. 24
started Old Doctor Jim on WEAF,

New York, Mondays, 9-9:15 a. m.,
for 26 weeks. The program previously had been announced for

WABC, but an eleventh hour
change placed it on WEAF. Blackett - Sample - Hummert Inc., New
York, is the agency.
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A

transmitter manufacturer and a maker of scientific

much

struments have

in

common.

solve technical problems of the

first

in-

Both must be able to

order

— both must be

able to measure the performance of their products with precision

—both have

a very limited clientele

—both depend up-

engaged

the highly specialized field of building transmit-

in

ting equipment.
its

Its

engineering staff

work of building a fine product.

numbered

Knowing that customers
In

the hundreds and not

uncompromising

in

Statements as to rating

and performance are made with the
accuracy.

is

scientist's

regard for

for a single

model are

in

the tens of thousands,

on their reputations for technical integrity to obtain acceptefficient small scale factory

ance of their products.
Recognizing

this

parallel,

methods are used, since mass

production methods are unsulted.
the Collins Radio

Company

is

Its

workmanship

Is

worthy

of the best traditions of the instrument maker.

COLLINS RADIO COMPANY
CEDAR RAPIDS, IOWA
March

I,

1936
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11
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Restraint by Politicians
In Broadcasting Speeches

Radio Personalities" of the Presidential Prospects

Urged by Owen Young

Is

By MARTIN CODEL

A PLEASING

and persuasive
microphone manner is a primary
requisite in modern political cam-

IF

paigning, then the "inside boys"
here in Washington are in more
or less common agreement that
President Roosevelt will enter the
election lists this summer with a
distinct advantage over anyone the
Republicans may pick to oppose
him. From the radio viewpoint,
not a single one of the potential
Republican stalking horses compares with the President as a
broadcast orator
and comparisons are possible almost any night
of the week as the Republican possibilities are heard over the air.
This is not merely the writer's
opinion as a non-partisan observer
of the radio and political scene
who doesn't even enjoy a vote as a
resident of the disfranchised District of Columbia. Over the luncheon tables at the National Press
Club, whose building houses a
large proportion of Washington's
corps of correspondents and the
headquarters of the Democratic
National Committee and the American Liberty League not to omit
mention of the studios of one big
radio chain and the offices of many
legal advisors to radio companies
there is common agreement that
President Roosevelt is far and
away the most striking "radio personality" who has ever occupied
either the White House or any
other high federal .office
since
broadcasting began on a national
scale some 10 or 12 years ago.

—

—

—

Too Much Already

OF COURSE,
not

disclose

this table talk does
unanimity of

such

agreement on the proposition that
"radio personality" will win the
next election, though the conversation does bring out certain fundamental aspects of radio's current
and later role as a campaigning

medium

that the party chieftains
cannot very well ignore. These
points might be summarized as fol-

lows

during 1933.
the argument that
3. Against
the candidates are talking too much
too early, there is good point in
the theory that radio now and in
forthcoming campaign will
the
thoroughly debunk issues and men.

The

2. The day after President
Roosevelt's Jackson Day dinner
address the survey showed 32.6%,
which would seem to indicate that
he is still the biggest audiencegetter among political speakers.
But except for his routine addresses and his speeches at the
opening of Congress and at the
Jackson Day dinner. President
Roosevelt is cutting down on his
radio appearances in compliance
with good and sound advice (presumably of his press and radio
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partisan

of

:

1.

Senator Borah

is

undoubtedly

a consummate orator, and has been

compared
Daniel

to

Henry

Webster.

and
Al
needs an

Clay

But

like

Smith he apparently
audience to pep him up, at least as
indicated by his recent talks. As a
trained, polished orator he along
with Charles Evans Hughes was
the

radio

speechmaking bulwark

of the first Hoover campaign. But
lately his voice has grown somewhat cold, though his speeches are
clear and incisive, and a loss of
old-time vigor is detectable. Borah,
it

Political

multiplicity

speeches already being heard on
the air is bound to catch the ears
of a large part of the public, so
that definite ideas are forming in
almost every voter's mind. More
than that. President Roosevelt on
the Democratic side and the various potential candidates on the
Republican side have been heard
or are being heard so often that
they are becoming more or less
vivid personalities to the radio
audience.
This latter fact may not always
be to their respective advantages
for, other than President Roosevelt, few of the speakers, in the
consensus here, are particularly
appealing as "radio personalities".
Consider some of the more prominent ones being heard these days,
as judged by the reactions of i-adio men here whom the writer has
asked for opinions. The following
observations are the writer's summaries of these reactions, with a
few of his own thoughts interpolated

is

:

oratory already is
occupying far more radio time than
public interest warrants, and the
candidates
for
nomination are
showing entirely too much eagerness to go on the air at such an
early stage in the election game.
What the public wants first and
foremost on the radio is entertainment.
Most listeners, especially
young folk, don't regard political
talks as entertainment.
In this
connection it is significant that a
radio audience
survey reported
after Al Smith's recent talk showed
that only 23% of a cross-section of
set owners reported they had listened to his speech; after Senator
Joe Robinson's reply the figure
was only 19.4%.
1.

contacting secretary, Steve Early) not to over-reach his welcome.
That is why he delivered only one
"fireside talk" last year as against
two the preceding year and four

said, intends to

do nearly

all

campaigning via the radio.
Herbert Hoover has at last

of his
2.

added human

appeal

to

his

speeches, is not above an occasional
quip and wisecrack and has generally undergone an amazing metamorphosis from his dull speechmaking as President and presidential candidate. His friends say that
leisure has enabled him to relax to
his natural self, but the gossip is

that he must have taken lessons in
speaking no less than he must be
accepting aid or advice in writing
his speeches. He has become definitely an interesting personality on
the radio.
3. Gov.
Alf Landon has been
heard least on the air of all the potential GOP nominees, and radio
men are inclined to catalog his
speaking manner as being as colorless as that of Coolidge. News-

papermen who know him say

his

conversational voice is a good one
and pleasant, but on the radio it
is high pitched and strident and
lacks warmth. One observer called

him

a

"cornfield

speaker"

who

needs more training and experience in the peculiar technique of
the microphone because he has not
yet accustomed himself to the modern method of flinging speeches so
far and wide over the land.

Needs
4.

to Relax

FRANK KNOX

is

another

whose voice does not sound natural over the radio, who pitches his
speech at high level and stays
there, and who lets himself be carried away by flights of his own
oratory. He needs to relax to attune himself to the relaxed attitude of auditors seated in the comfort of their homes, which is the
real secret of the Roosevelt radio
success. His is not an unfriendly
voice but it is inclined to be raspy
and does not hold attention readily.

—

Senator Arthur Vandenburg
reputed to be a commanding
platform orator, who writes exceedingly well (from long experience as an editor and writer) yet
who can ad lib or extemporize on
his feet very readily. But again
he demonstrates that old-time
flights of oratory are not as effec5.

is

tive via the radio as

from the

"careful

analysis"

and "fearless debate" over the
American radio, Owen D. Young,
chairman of General Electric Co.
and one of the founders of NBC,
pleaded for more temperate language in radio speeches in an address on "Radio Responsibilities"
at Rollins College, Winter Park,
Fla., Feb. 24. Mr. Young particularly
condemned
radio
recent
speeches of Herbert Hoover, Alfred E. Smith and Senator Joseph
Robinson, declaring that freeof speech now depends on

T.

dom

self-restraint in utterance.

"To these great men," he assert"and even to the President of

ed,

the United States, all held in such
wide esteem, may we not appeal
for the choice word and the measured phrase, spoken with malice
toward none and with charity
toward all?" He stated further:
"Freedom of speech for the man
whose voice can be heard a few
hundred feet is one thing. Freedom of speech for the man whose
voice may be heard around the
world is another. We defend them
both, and will to the uttermost,
but we cannot be blind to the
dangers of carelessness or intemperance in their use."

Communists Get Time
IN LINE with

its policy of granttime to all political parties,
CBS has acceded to the request
of the Communist Party for a sustaining hookup for Earl Browder,
the party's secretary, the night of
March 5. Mr. Browder's remarks
will be answered by Rep. Hamilton
Fish (R.-N. Y.), bitter foe of communism, in another 15-minute period the following night.

ing

plat-

form. His speeches are so well
thought out and prepared that
some radio observers think he is
losing much of his potential effectiveness by failing to take lessons
in what they call microphone technique.
6. Senator L. J. Dickinson, despite the fact that he has spoken
on the radio perhaps more often
than any of the other Republican
hopefuls with the exception of
Hoover, is another "cornfield orator" who could stand a lot of training. His is a booming, stentorian
voice that the radio control engineers have to tone down too much
for his own good.

The foregoing are

WELCOMING

reactions

may be disputed in many
quarters, but they are frank and
honest reactions of persons rather
well qualified to judge who were
asked for judgments free from
partisan bias. They are set down
here on that basis only. There are
many others who might be dissected but space limitations do not
permit, though a word might be
which

added here about Norman Thomas,
the Socialist leader. The consensus about his quality of voice and
speech is that, while he may lack
warmth and intimacy, he is a clear
and forthright speaker quite
friendly in his microphone attitude but obviously more interested

appealing to reason rather than
emotion. He also has been heard
on the national radio more often
than many people think.
Some one has advanced a theory
that the frequent radio appearances of the Republican possibilities in these preconvention days
is making them so well known to
the American public that there is
little likelihood that a dark horse
will be pulled out of someone's
in

brought forward unexpectedand nominated at Cleveland
after backroom political parleys,
as was done in the case of Hardstall,

ly

ing.

TWO LINCOLNS — Were

given away by General Mills Inc. for the boy
winners of a contest based on three-letter words from a sentence about Wheaties, promoted on the Jack Armstrong series. Here is
a Lincoln Zephyr in Los Angeles, with a KNX announcer.

and

girl

Some may not agree with

this

conclusion, but the fact remains
that the American people, for better or worse, are getting a rather
good sizeup of the candidates right
now, via their loud speakers, far
ahead of the conventions.
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THE VERDICT OF A

f

CRITICAL JURY'
Big station directors loud

in

praise of the new, different

(Pxxygvam Sqaawcjq.

(R£jcxrudj2jd

^^All of us here at

The Yankee Network consider your new Tranwe have ever had the pleasure

scription Library Service the best

of listening to."

(Dec. 26, 1935.)

—JOHN SHEPARD,

3rd, President,

"Magnificent reproductions of
(Letter of Nov. 26, 1935.)

—ALBERT A. CORMIER,

The Yankee

^^ETWORK.

entertainment."

fine, high-quality

Vice-Pres., General

Manager,

WIP, Philadelphia.

"The

quality of these transcriptions stood far out

thing

we had

tisers,

We

heard.

and above anyhave already sold two units to adver-

with two options on the

(Letter of

classical selections."

Jan. 2, 1936.)

—WALTER DAMM,

Manager,

WTMJ,

Milwaukee.

without doubt the finest recording service we have ever heard
is delighted.
We have had a host
staff here at
of critics of good music listen in and find they are deeply impressed
with the fidelity and tone quality." (Letter of Dec. 27 , 1935.)

"It

is

and the

WHEC

—CLARENCE WHEELER, Managing Director, WHEC,
'

Rochester, N. Y.

"The

audience reaction

is

most

enthusiastic.

The tone

selection of materials are all that

you claimed."

—DONALD WITHYCOMB,

General Manager,

quality

and

(Jan. 9, 1936.)

WFIL,

Philadelphia.

The producers

Produced by

gratified

of

—

ASSOCIATED
MUSIC PUBLISHERS,
Inc.

I,

1936
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a critical audience.

includes more than 1500 titles fresh, diversified,
Wide-Range Vertical Cut (Hill and Dale) under

And

pressed on

illustrated brochure

March

ASSOCIATED RECORDED PROGRAM SERVICE

by such high praise from such

VINYLITE — the

—just

oflf

lasting!

naturally are

The Associated Library already
Recorded by Western Electric

license by Electrical Research Products,

material with the quieter surface.

Write for new

the press.

Inc.

25

WEST

45th

STREET

NEW YORK CITY
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RCA

Have Experimental Television
In Month or Two, Without Cable Tie-up

When Juries Are Hung

PARALLELING

unable to agree as the evening wore on, decided to take
a walk. They ended up in

the British, Gerprogress in television, RCA will have its experimental ultra-short wave visual
broadcasting transmitter atop the
Empire State Building in New
York City in operation for initial
field tests "within a month or two"
according to the annual report of
the company for 1935 mailed to all
stockholders Feb. 21.
The field

man and Russian

which would begin

tests,

in latter
expected to

March

or April, are
to RCA's engineers the
transmission and reception possi-

disclose

RCA's television system
New York area. "Looking

bilities of

in the

states that the transmitter on the

to

in" by the public is not planned unthe tests are well under way,
only RCA engineers and officials

til

with special test apparatus being
designated to pick up the signals.

and the success of the
tests are expected to point
the way to the future adaptation of
television on a commercial scale in
this country.
One of the British
systems, that of Electric & Musical
Ltd. (Marconi), in
which
sold its large stock interests last year, is closely akin to
the system of 343-line images deunder the direcveloped by
tion of Dr. Vladimir Zworykin,
who is now in London studying the
British projects.
audience

RCA

the

of Broadcasting, together
with comparisons with the British

system.]

Pointing the

THE FACT
begin in

Way

that tests are about to
City, states the

New York

WFLA

Bldg.,

grand jury,

studios in the

where they were

up again to hear a
amateur show sponlocal
sored by IGA stores. Their
vote on the amateurs was not
announced but their verdict,
reached later in the studio,
public in time for

RCA

issue

Fla.,

locked

RCA

[An eyewitness description of
RCA's television developments, as
seen in its Camden laboratories by
a staff member of Broadcasting,
was published in the Dec. 15, 1935,

new

Tarr

Industries

With two television systems
starting in London in May, according to present plans, the acceptance of television bv the British

A TAMPA,

was made

the morning papers.

RCA annual report, does not mean
that television is already at hand
in this country. But it definitely
points the way to the possible inauguration

of television services
locally at least in that city, with
network television to develop later

as the

new

which

has

coaxial cable (one of
already been laid in
Germany) can be expanded. It is
significant that the RCA report

TO SOUTH CAROLINA'S LARGEST

CITY

WCSC
Brings

FULL TIME

Begining

Together,
Station

WCSC
WIS

in

and

sister

State's

far the transmitter can send
good television pictures; also with

what

consistency and regularity
pictures may be transmitted with
the system in its present state of
development. We must investigate
and define the possibilities of the
television camera for indoor and
outdoor pickup.
"These are the essential pioneering stages in the development of an
art in which considerable expenditures must be made for research
before returns can be expected,"
the report continues. It is recalled,
however, that David Sarnoff, in announcing last year that $1,000,000
has been allocated for the Empire
State tests, reasserted his conviction that American television progress is ahead of that of any other
country in the world despite the
fact that this country is making
slower speed in introducing television to the public.
"As the work goes on, it may be
necessary to return to the laboratory, from time to time, to seek the
solution to practical problems encountered in the field. But the
experimental television project is
proceeding on schedule, and your
management is confident that it
will continue to progress at an en-

eral

Columbia

revival

of

business

activity,

showing a gross income from all
sources of $89,228,898, as compared
with $78,756,994 for 1934, an increase of 13.3%. The net profit

deliver N.B.C. Service to

44 of the

how

couraging rate.
"It is, however, evident that, regardless of the progress in this direction,
the present system of
sound broadcasting remains the
fundamental service of radio communication to the home. While television promises to supplement the
present service of broadcasting by
adding sight to sound, it will not
supplant nor diminish the importance and usefulness of broadcasting by sound."
The RCA report credits the company with contributing to the gen-

FIRST

its

mitter.
"It will be necessary to coordinate a number of important elements," states the report, "before
television on a regular basis of service can be established.
For example, it will have to be determined

RCA

I^.B.C. Service

MARCH

Empire State Building will be connected by radio with the television
studio now under construction in
the NBC plant in Radio City,
which indicates that short waves
rather than cable will be used at
the outset to link studio with trans-

46 Counties.

WCSC, CHARLESTON

after all charges was $5,126,286
for the year, giving RCA an earned
surplus as of Dec. 31, 1935, of $12,401,099 for the year. The report
does not break down revenues
sources by subsidiaries, but it is
known that NBC accounted for
well over $30,000,000 of RCA's
gross.

Promoting New England
NEW ENGLAND COUNCIL,
(vacation information)
a musical program on
WEAF, New York, April 2, at 7:458 p. m., for 13 weeks.
The Council is supported by the six New
England states and the program
will promote New England as an
ideal summer vacation-land. Guest
speakers will appear on each program and Frank Crumit is expected to be master of ceremonies.
Batten, Barton, Durstine & Osborn
Inc., New York, is the agency.

Boston

South Carolina
DUDLEY SAUMENIG, MANAGER
JOHNS & FIELD INC. NATIONAL REPRESENTATIVES
J.

FREE
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750 KILOCYCLES
CLEARED- CHANNEL

50,000
w

C. B. S.

WJR

THE GOODWILL STATION
MICHIGAN'S GREATEST ADVERTISING MEDIUM
G.A.RICHARDS
PRESIDENT

V^m-

~

DETROIT

,

REPRESENTATIVES

'

EDWARD

RETRY

8,

COMPANY,

LEO FITZPATRICK
VICE-PRES. & GEN.

INC.

MGR.

COVGHLIN SPEECH
TRANSCRIPT ASKED

The New GATES 106-C

A "DEMAND" that all stations
carrying the Sunday broadcasts of
Rev. Charles E. Coughlin, militant
radio priest of Detroit, keep stenographic or transcribed records of

Studio or Station Amplifier

his talks for detection of possible

Pretty Girl Radio Engineer

ANOTHER

field once dominated by
been conquered by woman
this one only 18 years old and
actually working at her chosen profession.
She is Eleanor Thomas, a
mathematical genius for a girl, ex-

man has

—
The new Gates 106-C
caster

line amplifier offers the broad-

an equipment that

will assure

him

of positive

With a response curve that
will not vary over one decibel from 25 to 13,000
cycles and a distortion content less than 3% at plus 22
decibels plus a 75 Db. gain amplifier, self contained
level indicator, all A.C. operation with power supply
also self contained and pure humless output at any
level the 106-C becomes the year's best equipment buy.
high

fidelity transmission.

The 106-C

uses full chassis

construction,

wiping

Weston meter equipment and supexcess current for plate and filament supply to

contact controls,
plies

as

many

As usual
is

celling in the intricacies of wave
lengths and kilocycles who found
life on a college campus too prosaic.
She has just been graduated
in radio-television engineering at

First

National

Kansas

Television

Inc.,

and holds the post of

assistant engineer in charge of the
control room at W9XBY.
She is
the youngest member of her sex to
pass the difficult FCC examinations
for a first-class license, and is authorized to operate any television
or broadcast station in the United
States.

as four pre-amplifiers.

GATES moderate

prices prevail

and the 106-C

tagged at $180.00 complete with .matched tubes.

LESS

GATES MODEL
finer

M

than the

is

made

Velocity

Model

microphone

GATES

M. Has output of —62 decibels
at 10 bars pressure. Response
flat within 2 Db. from 30 to
10,000 cycles. Grill is chrome
finished with castings in baked
black. Supplied with swivel, sus-

bracket, 20 feet of
cable and locking type plug and
Catalog net price to
socket.

pension

broadcasters

Gates Radio

&

—

$55.00.

Supply Company

Manufacturing Engineers Since 1922

Qnincy,

Illinois, U. S. A.

NBC Sponsored

^Time, Analysis Shows

Velocity Microphone
No

DANCE MUSIC

Being Heard on

DANCE

music on

NBC

sponsored

programs has declined to a new
low point, amounting to only 8.2%
of time, while drama is going up
in public favor, NBC announces in
an analysis of December sponsored
programs. Program content also
shows a decrease in the music
classification as a whole.

Percentage of music in December, 1935, amounting to 42.8% of
the total commercial program time,
was divided as follows, with comparison for December, 1934, when
opera,
it amounted to 51.3%;
hours in 1935, 9 hours 32 minutes
in 1934; operetta, 8 hours 45 min.
compared with 4 hours 10 min.;

hours 47 min. and 13
hours 58 min.; semi-classical, 21
hours 11 min. and 24 hours 51
min.; light, 85 hours 42 min. and
76 hours 18 min.; dance, 33 hours
44 min. and 88 hours 20 min.
Other types of sponsored programs in December, 1935, and December, 1934, compared as follows
(percentage of total time) Literaclassical, 26

:

ture, 31.1 and 29.4; lectures, .4 and
2.1; special events, .7 and 0; current topics, 5.7 and .3; women's,
4.1 and 1.1; children's, 7.6 and 5.8;
physical training,
and 4.9; novelty, 7.6
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City,

and

5.1.

extemporaneous utterances not
contained in the prepared addresses will be made by Rep.
O'Connor (D, N. Y.), he announced
Feb. 18 in the House.
Rep. O'Connor precipitated a
front-page furore when he threatened to "kick" the radio priest
from "the Capitol to the White
House" for allegedly slanderous
remarks made in his broadcasts.
The Congressman, however, apologized for certain of his remarks
but maintained that clergymen
should not inject themselves into
politics.
Other members of the
House took up the attack upon the
priest who broadcasts over an independent network.
In his House speech Feb. 18, appropos of radio. Rep. O'Connor
said that on Feb. 2 Father Coughlin "referred slanderously to me
and other members of the House,
including our beloved Speaker and
the President of the United States."
The "advance copy" of the Coughlin speech, he declared, did not
even contain mention of his name.
Thereafter, he declared he received
a stenographic copy in which "my

name was mentioned

so slanderously. Later I obtained the printed

pamphlet with the imprimatur of
Bishop Gallagher, of Detroit, giving the speech as finally revised.
Strange as it may seem, all three
speeches were different. There was
n t hi n g slanderous or libelous
about me in the advance copy or in
the final copy."
"That situation," continued Rep.
O'Connor, "raises a serious question about' which several people
have recently conferred with us, as
to what the public has as to the
spoken word over the radio. There
is no law, as I understand it, and
there is no regulation of the FCC
requiring an official transcript of
what is said on the radio so that
any person interested may know
the truth. In anticipation of further attacks on me, I intend to
notify the radio
stations
over
which Father Coughlin broadcasts
that I demand a stenographic report of his speech be made available to me, and that I shall hold
them responsible for any slander
of me."

In connection with the O'Connor
demand, there was some indication
that steps might be taken to force
stations either to keep stenographic records or transcriptions

all

of all controversial and political
addresses. The matter, however, is
not now officially before the FCC

and no legislation to this end has
been introduced in Congress. Because of the hardship such a regulation would impose upon smaller
stations, it is felt the FCC would
be inclined to favor a hearing on
such a rule, if one is proposed.

NBC

has issued a striking brochure
promotion
of radio-advertised goods by Trask,
Prescott & Richardson Co., Erie,
Pa. department store (see Broadcasting Feb. 1). Sales data, merchandising methods and numerous
illustrations are covered.
telling the story of the
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Oh

Professor

— look

at all the Big

NEW STARS
STANDARD RADIO

in the

ConstellationV*
How
Yes

they shine!

—they shine even
—the

and novelty groups

tras, soloists

SUPER SOUND EFFECTS
A

Soon!

sound

brand new library of

effects

guaranteed to be

anything on the

superior

to

market!

Better subjects, better

recording,

Victrolac pressings

in the brilliant

The BLUE FOUR, headed by
he of the famous "hot" violin
Crosby's

new

series!

in which they

in the Standard Library!

the one and only

—only

JOE VENUTI

recently featured

CLEO BROWN, dusky

—JIMMY LUNCEFORD and

on Bing

songstress

ART TATUM

on the Crosby show!

spotlighted

popular pianist

company

star-studded array of "stand-out" orches-

find themselves

—

—

also

and

gifted

his great orchestra

and the CHARIOTEERS, a group of colored singers who set a
new standard for original arrangements and impressive harmony!

•

WATCH FOR
ANNOUNCEMENT!

Constantly enriched with sparkling

RCA

recorded by
it

list

of Standard Library subscribers?

—

complete information and prices
Library, but

on Standard's many

STANDARD RADIO,

HOLLYWOOD BOULEVARD, HOLLYWOOD,
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talent, painstakingly

—

is

any wonder that station after station has been added to the

long

6404

new

Victor on quiet life-like Victrolac records

CALIF.

•

180

May we send you

not only on the Standard

special features?

INC.

NORTH MICHIGAN AVENUE, CHICAGO,

ILL.
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Crosley Sees Program
Difficulty for Television
ADDRESSING approximately 700
leaders of industrial, business and
transportation agencies of Cincinnati and the nation at the meeting of the Cincinnati Traffic club
Feb. 11, Powel Crosley Jr., president of Crosley Radio Corp., operator of
and WSAI, predicted a dubious future for television, even though technical difficulties eventually are overcome.
He said the question facing television after technical difficulties are
overcome is "how to entertain the
audience ?"
Declaring there is not enough of
pictorial news events to interest
the public, Crosley said the public
soon would tire of watching a
dance orchestra or radio stars
broadcast. The radio listeners, he
said, will want to see drama or pictures similar to those shown in
motion picture theaters. To make
such a picture requires several
months and many thousands of
dollars, he declared.

WLW

WHAT GOTHAM
Children's

Aid

Society,

in

CHILDREN

do not listen to radio

programs directed their way,

according to a survey conducted recently by Children's Aid Society,

New
girls
16.

York, among 700 boys and
between the ages of 11 and
In fact 92% of the boys and

the girls who filled out
that they
questionnaires
stated
liked adult programs best, with
comedians as their favorites.
The Society assigned each club
director in the seven recreational
centers operated by the Society to
Children
questionnaires.
submit
were selected at random. Club directors refrained from coaching
while questionnaires were being

80%

CHILDREN LIKE

Survey, Finds

D esigned

Prefer Prosrams

of

answered. The Society, which was
organized some 80 years ago, has
an enrollment of 10,000, has two
recreational centers in Harlem,

two in the Italian section around
Washington Square, one in the

cial reasons.
to hear news

for

Youns Folk

Adults

Czechoslovakia

section,

whose membership

and

two

mixed.
Results of the survey revealed
that the favorite among these children was Eddie Cantor (Pebeco),
with Burns & Allen (Campbell's

tomato
(Jello-0),

is

juice), Jack Benny
and Dick Powell (Camp-

soup), all tied for second
The only child program to
garner enough votes to be mentioned is the Dick Tracy transcription series (California Syrup of
Figs)
on WOR, Newark. Next
came Witch's Tale, a sustaining
bell's

place.

program on WOR. Major Bowes'
was next, children saying they
hear the performers get
Serials about G-Men
the gong.
were desired by a number of boys.
Fourteen per cent of the youngsters said they liked radio not because it helped them in their civics courses in school but for speliked

to

An

Italian girl "liked

on the radio because
she was sure of not reading or
hearing something she shouldn't."
Another child, a Harlem boy, said,
"I like radio news because I don't
have to go into the strets to hear
any news."

A

strange feature of the surthat only one. Jack Benny,
of the top selection was included
in the questionnaire list of possible programs that the children

vey

is

might

like.

The

children

also

they listen to radio
programs for about two hours a
day, with girls spending more
time listening.
The 700 questionnaires showed
stations to which they listen in
that

stated

order: WABC, WOR, WJZ,
WEAF, WNEW, WHN, WMCA.

this

WABC

was the favorite due

large-

ly to the large vote cast for

Eddie

Cantor, Dick Powell, and Burns

&

CBS

programs.
The
Witch's Tale and Dick Tracy made
the next favorite.
Jack

Allen,

all

WOR

Benny was the only top

NBC

heard on

and

WMCA were

selection

networks.

WHN

tied.

A number of the children said
they wanted more sports programs
on the air and they listed their
desires in this order: Boxing, baseball and hockey. Others expressed
hear more programs
with science, stories
about nature and, possibly due to
their foreign parentage, wanted
a desire

LEADERS

that

to

deal

more programs from other countries.

In The Pacific Northwest

KOMO

KJR

-

NBC RED

Complete

NBC BLUE

NBC

Service

Commercial and Sustaining Programs

on Both

Stations

PLUS
The

Finest Local Programs

Produced

To

in the Pacific

Northwest

Completely Control The

PuQET Sound Market
Use Both

KOMO -KJR
Seattle^s

Pioneer Radio Stations
TSIational Representatives

EDWARD PETRY &
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Los Angeles Disc Firm
Encounters Legal Snags
TRANSCONTINENTAL Broad-

New Peak in Entertainment

Reaching a

CO.

The majority of these children
are allowed to stay up later at
night than is customary in homes
of the higher income brackets,
which may be a factor in their
selections of adult programs.

casting Co., of Los Angeles, which
precipitated itself into both the
transcription and music copyright
fields a few months ago, became
embroiled in litigation in Los Angeles in February in connection
with the operations of its promoter,
Bayard W. Weibert. Weibert was
being held in custody of Los Angeles authorities over alleged stock
deals with prominent Los Angeles
citizens on the Transcontinental
project and in connection with
Transigram, a predecessor company which folded up.
In January, Transcontinental offered to stations 200 transcribed
numbers, copyright free, at 60
cents per number, which it stated
would be the beginning of a transcription library. So far as known,
deliveries
have been made.
Transcontinental had launched a
"wax chain" project seeking to line
up stations throughout the country on both a programming and

no

sales proposition.
According to Los Angeles reports, Weibert was confined in Los
Angeles city jail for a week until

Feb. 19 when an official complaint
issued by the district attorney's office. The complaint charged
him with eight counts of grand
theft and five of violation of the
California corporate securities act.
He was arraigned, with bail fixed
at $7,500, and the preliminary
hearing set for March 2 in Los
Angeles.

was
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The Press
WTAM radio

speaks for the 1^017^600
families^ throughout the
Great Northern Ohio Market:

WTAM's

potential circula-

tion according to the

NBC Method

New

of Audience

Measurement, by

aireas.

WTAM
5

0,0 00

WATTS

CLEVELAND
WTAHI

WEAF, WJZ,
KDKA,

one of NBC's managed and operated stations. Others are
Pittsburgh
Boston and Springfield .
Schenectady •
WEIVR, Chicago •
Washington, D. C. •
Denver •
is

WBZ-WBZA,
WMAQ,

NBC

March

1,
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KOA,

WGY,
WRC, WMAl^,

New York
•

KPO, KGO,

•

San Francisco

Thesaurus Recorded Program Information Available At All These Stations
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Breaking new

The Only

1.

WIDE RANGE RECORDINGS,

2.

Western

using

up matched with recording equipment.
expert, fast,

and

3.

vivid, provide for every
4.

with pick-

CONTINUITIES,

minute and

FILING CABINETS

may be

designed to

keep recordings in perfect condition and ready for instant use.
5.

CROSS REFERENCE,

a unique system for combining any

numbers for any variety of program, quickly and
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Electric

developed in cooperation with the Bell Laboratories.

WIDE RANGE REPRODUCING EQUIPMENT,

used in whole or in part.

Service of Its Kind

— for

World Program Service
vertical-cut

Complete

trails
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stations

and

advertisers

WORLD PROGRAM
neers the way to

what

it

new

SERVICE,

the only complete transcription library service, pio-

sources of income for radio stations.

takes" to stay out in front

—ahead

a leader because

It is

What

of the pack.

is

it

"has

the secret of this

Simply this. IT HAS BEEN CREATED BY
DEVOTED YEARS TO BRINGING IT TO ITS
PRESENT STATE OF EFFICIENCY. IT IS NOT A SIDELINE.

leadership of

World Program

Service?

WHO HAVE

SPECIALISTS

—

Experience
These things make a

leader.

electrical transcriptions,

World

Skill

— Specialization

has pioneered in every other phase of

Just as

it

led the

way with the

original transcription library.

no short cut to success in this specialized field. Even the equipment
provided by World Program Service required years of devoted effort to perfect.

There

is

Consider these
1.

facts:

World Program

Service contains over
service of its
It takes years to build a library like

1200 units
kind.

—the only complete

that!

Service has solved the

program problem for dozens of

stations.

2.

11.
It offers the first practical solution to
the talent problem of the local advertiser,
giving him top programs at nominal cost.

month.

12.
This means increased time expenditures, many new accounts, more revenue for

Subscribers to World Program Service
receive new selections, including latest hits,
released at the rate of FORTY-EIGHT per

3.

The

latest

method of Vertical Record-

ing, developed by Bell Laboratories sound
experts, gives true Wide Range reproduction.
4.

Wide Range

Western

Electric

pick-up,

provide

reproducers designed by
engineers, with matched
unequalled balance and

quality.
5.

Equipment

installed

and maintained by

large field service organization of Electrical
Research Products, Inc. (ERPI)

radio stations. (35% increase in local transcription sponsorship in 1935
See
Reports)

—

These

are

NAB

the

features that constitute
in a transcription library
service.
They are ALL present only in
World Program Service. The ability to
lead, to set the pace, to break fresh trails
into new and richer territory
this demands
the skill and experience of the specialist.

COMPLETENESS

—

World, the leader,
of

leaders.

is

Stations

likewise the choice
like

WOR, WGN,

The number of subscribers to World
Program Service increased 39% in 1935
over 1934.
There are now 144 leading

WCAU,

oudets in nearly every important market.

which use World Program Service, because

6.

The number

of playing hours provided
increased 66-2
in 1935,
with another 50 percent increase announced
for March 1st.
7.

I

World Program

10.

sustaining

these

3%

stations

More than 100 individual artists and
musical organizations constandy contribute
to World programs, offering a wide variety
of entertainment.
8.

Subscribing stations, through World's
publicity, advertising and sales efforts, are
actively represented for national "spot"
9.

campaigns.

scribers.

and KNX, among others, are subBy the same token, many national

advertisers direct their

they

know

that these stations are progreswell-equipped.
Leaders themselves,
they recognize the leadership of World Program Service in the field.
sive,

Your
tages,

station can benefit by these advancan maintain and increase its own

leadership.
Keep out in
front with World, the only
complete transcription library service.
Full information

Write or wire

50%

Increase

Beginning March

business to stations

on

request.

TODAY.

Now Effective

World Program

Service steps up its weekly releases
subscriber gets the complete library of 1200 units plus 48
additional releases each month, comprising the newest hit songs, a wide
variety of popular favorites, and standard numbers in every musical classification.
This is a 50% increase of service with no increase of cost. This
great saving to you is the direct result of success and popularity.
1st

50%: Each

^^ORLD

TRADE MARK REG.
U.S. PAT. OFF.

IROADCASTING SYSTEM,
ill
5«cr

FIFTH

NEW

AVENUE

YORK,

inc
N. Y.

and recording studios at: 400 West Madison St., Chicago, Illinois/ 555 Soulfi Flower St., Los Angeles, California.
Offices also at: 423 Mortgage Guarantee BIdg., Atlanta, Georgia, and 1050 Howard St., San Francisco, California

offices
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Happen Here

Can't

WHATEVER

way the wind blows politically,
broadcasting by the Amex'ican Plan appears
safe.
We gather this from the unequivocal
statements of chieftains of both the Democratic
and Republican parties
Chairman
Farley and House Minority Leader Snell.
Naturally, there was never any doubt in our
mind about the soundness of the American
system of operation by private initiative. But
we have been a little disturbed lest broadcasting and its future become a political issue because of its mass appeal and sensitiveness to

—

public reaction.

Both

political parties,

it

"hams", whose army of hobbyists and tinkerers has grown to about 40,000 in the United
States and perhaps another 20,000 in the rest
of the world since Hiram Maxim founded the
ARRL about a generation ago. It is needless
to expound on the value of hamdom's contributions to radio, especially their pioneering first

The place

radio

now

They now come

forward

as

real
it is

now

100%

boosters of the present system, although the
Republicans might seek some modification of
existing law.
The party leaders assert their
confidence in the structural status quo despite
efforts of reform elements to bore in with

government

or

quasi-government

operation

plans.

All of the current talk about freedom vf
the air, in our opinion, amounts to mere polit-

and publicity by-play, to be expected in
a campaign year. It isn't destined to get anywhere.
There is freedom of the air. Until
that freedom is really endangered there is no
need to agitate or become alarmed.
Out of all the furore aroused about broadical

casting, politics, freedom of the air, etc., at
least one good thought has been advanced.

That

the view of Gov. Landon that the FCC
have life members.
We think Gov.
Landon's idea is sound.
Assuming that the
is

should

right

men

are

—outstanding men
radio — the appointment

selected

public life and in

firmly fixed largely as a result of

and they died leaving a legacy of
contribution and sincere affection such as
given to few to merit on this earth.

A

Restraining

THE DAVIS
sial

piece

radio

of

legislation

way

appears to be on the

to

TWO

H. Stewart, retired businessman of St. David's,
Pa., president and vice president, respectively,
of both the American Radio Relay League and
the International Amateur Radio Union. Both
were ardent champions of the rights of the

Those

ties.

The clamor for repeal persisted
Communications Act of 1934 was

the
adopted,
providing for indiscriminate licensing of 100watt stations without regard for the quota

system

that

was

created

until

under the

Davis

Amendment.
Now" we look with some misgiving upon the
impending repeal of the Davis Amendment. It
served a good purpose because it prevented the
indiscriminate licensing of new stations.
It
appears now that saturation has just about

been reached in the broadcast band and that
the repeal of the Davis

of technical radio's grandest old men
passed away during the last fortnight— Hiram
Percy Maxim, the noted inventor, and Charles

adopted,

the first days of the Radio Commission will well recollect the storm of protest
over the provision, which required allocation
of facilities according to population and without regard to the physical capacity or incapacity of certain areas to accommodate facili-

of

Grand Old Men

ever

repeal.

who remember

few additional stations can be

on a "Supreme Court" of communications.

Hand

Amendment, the most controver-

in

life members of the FCC should serve to bring
about an ideal regulatory situation, including
the logical three-year license system for broadcasting stations.
Several members of the
present FCC, we believe, are qualified to sit

Page 38

is

of the

their efforts

appears, are wise enough to see the dangers
of making broadcasting itself a' campaign
issue.

now of the ultra-short"ham" in American

of the shortwaves and

waves.

licensed.

With

Amendment the FCC
new power to allocate

with a
and license. We hope it will use that power
judiciously and with an infinite degree of caution.
Failure to do so might undermine the
whole broadcasting structure as it has grown
up during the last 15 years.
will find itself

The FCC should use a restraining hand in
parceling out any increased facilities, if and
when the amendment passes. It should turn
a deaf ear to the entreaties of those motivated
purely by the desire to get something better
without regard for the technical limitations.
It should pay no attention to political demands
along that line. It should consider the economic capacity of the area to accommodate the
additional facilities. Only on that basis can
the repeal of the Davis Amendment be productive of good rather than evil.

that the conventional
broadcast antenna supported by two towers,
as used in the past, is definitely outmoded by
the single vertical radio, or in special cases by
a combination of vertical radiators in a directional array, is reached in a technical paper
on "The Broadcast Antenna" published in the
January Proceedings of the Institute of Radio
Engineers. The co-authors are A. B. Chamberlain, CBS chief engineer, and W. B. Lodge, of
the CBS research staff.
They confine their
article to the broadcast band from 550 to 1500
kc. only, emphasizing the actual field results
obtained with tower radiators.

RADIO

can talk about good books, but not

give them, says

The Saturday Review

of Liter-

ature in an editorial Feb. 15 belitting the oftheard prophecy that radio will put an end to
good reading. The magazine says, however,
that radio may do a great deal to restore good
reading, which it says suffers more from diffusion than from lack of material. In addition, it is predicted that radio will take over
much of the lighter reading, leaving better
books to a freer field to attract good readers.

DR.

HERMAN HETTINGER'S

Some Fundamental Aspects

of

discussion of

Radio Broad-

casting Economics, in which the University of
Pennsylvania economist goes into various
aspects of commercial broadcasting, has been
reprinted in booklet form by the NBC from the
1935 autumn number of the Harvard Biisiness
Review in which it was first published.

Stirring

Up

the Cats

NO HARM,

and perhaps some good, came out
of Boake Carter's series of interviews on
"Broadcasting and the American Public". CBS
very wisely prevented the series from becoming a mere blurb for Philco by assigning Carter to a sustaining period rather than permitting

him

to utilize his Philco-sponsored time.

There was complete unanimity on the part of
those interviewed Postmaster General James
Farley, Rep. Bertrand Snell, David Lawrence,
Dr. James Francis Cooke, 0. H. Caldwell, William Green and George H. Payne that the
present system of radio is doing a good job,
that it is preferable for Americans to the
European system of government operation,
that freedom of speech on the air must be

—

—

maintained.

Frankly we saw no reason for "stirring up
political days and we

the cats" in these heated
felt that Mr. Edward
public relations counsel,
consulted with the

Bernays, as Philco's
should at least have
NAB and the Radio Manufacturers Association before undertaking this
series, since the NAB knows the pulse of the
broadcasting industry better than he possibly
can.
Nor can we for the life of us discern
why he chose Mr. Payne as the FCC spokesman in the series when there are at least five

members of the Commission who by reason of position and past experience were far
better qualified to talk on broadcasting problems than a mere publicity - hungry minority
member of the FCC's telegraph division who
has practically nothing to do with broadcast
other

regulation.
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PERSONAL NOTES
DUDLEY SAUMENIXG, formermanager of WXOX, Knoxville,

J.
ly

been appointed manager
Charleston, S. C, with

has

Tenn.,

WCSC,

of

Hugh Deadwyler, former manager,
coming

representative

field

of

WCSC

be-

both

and WIS, Columbia, S. C,
which is under the same ownership.
Frank Shepard of the
sales
staff has joined the commercial staff

WNOX

WCSC.

of

Tallahassee operated by Gilbert Freeman, publisher of several Florida

XEIL TUTTLE,

formerly of

ing the sales staff to

five.

MOTT

Q. BRUXTOX, president of
Julius Brunton & Sons Co., which
operates KJBS, San Francisco, has
been named foreman of the San Frannext six
cisco grand jury for the

months.

ROBERT

—

—

of upper New
York State's big 50,000 - watter,
Rochester, which has just
celebrated the ninth anniversary of
its acquisition by the StrombergCarlson Telephone Mfg. Co. For
the chief executive of
once
pictured his ideal career as one

instead of

manager

WHAM,

WHAM

spent in an orchestra pit, with diversions galore just overhead.
non-conformist always, Bill
Fay is credited with having given
the character it enjoys as
one of the country's most distinc-

A

WHAM

tive broadcasting institutions. Yet
there are folks backs in Hartland,

Conn., where he was born Nov. 9,
1899, who still shake their heads
when the Fay boy is mentioned. He
often skipped classes in his grammar school days, but not to go fishing. Like other hookey players he
got caught sitting beside the creek
with a string of trout but the fish
were purely incidental. He was
there to practice on his piccolo.
Years later, the piccolo mas-

—

he ran away from home
while attending high school in
Oneonta, N. Y.. whither his family
had moved. After they had spent
a week frantically searching for
gypsies and circuses, Fay hitchhiked back to town, his savings
left behind in a Manhattan music
store.
Over his shoulder was a
dusty bass viol. Before he was 16,
he was earning enough with the
instrument to pay for voice lessons.
There followed somewhat prosaic
years pursuing courses in
higher education at the state normal school and at Albany Business
College; then a year as a chief dispatcher's clerk for the Delaware &
Hudson R. R. at Oneonta. and a
term as accountant for the Otis
Elevator Co. at Albany.
In 1923 the tedium of meaningless figures combined with the restlessness of spring to make deskbound existence unbearable. With
characteristic independence he resigned, packed his belongings and
set off to join a traveling production of "S. S. Pinafore". Held over
in Schenectady, he visited WGY,

tered,

March

J,

1936

•

WGY

company and treating radio fans
entertainment hitherto unparalleled. That satisfied his "bass fiddle
instinct", but the deposed accountant training rebelled at the sight
of so much money being cast upon
the waters. So abetted by Hager
and A. 0. Coggeshall, Fay induced
the Beech-Nut Packing Co. to risk
a portion of its budget on air advertising. The contract signed, he
arranged the program and sang as
one of the "Beech-Nut Harmony
Twins" for over a year.
It was while at
that Bill
Fay met Mildred Nadler. They
were married in Amsterdam, N. Y.,
in August, 1924, destined, as he
now knows, to have at least two
children.
Bill Jr. is nine, a minato

WGY

ture edition of his idolized father,
and tiny Julie Ann, a three-yearold miss of the type agencies use
to beautify their advertising.
In 1927, I. R. Lounsberry, then
of
Buffalo, found himself
in need of a program manager. Being familiar with available material through his connection with
the once famous New Y'ork State
Network, he sent downstate for
William Fay. In Buffalo Fay had
enviable success in building prestige for his station through his
daily broadcasts of International
League baseball games during the
seasons of '27 and '28. On the occasion of the opening of the Peace
Bridge between Buffalo and Fort
Erie, Ontario, Canada, he introduced the then Prince of Wales to
the radio audience.

WMAK,

Meanwhile
Stromberg - Carlson
Co. had in 1927 taken over
in Rochester and likewise was urgently in need of a program director.
Again the New York State

WHAM

Network

WHAM

was

entered

the

picture.

with that
chain, and E. A. Hanover, Stromberg-Carlson vice president in
charge of broadcasting activities,
knew of Fay's success in Schenectady and Buffalo.
Fay entered
Stromberg's employ in August,
affiliated

1928.

Ever a diplomat, and an organiby virtue of his

zer and executive

BROADCASTING

of

Francisco.
succeeds Owens Dresden, who was
recently appointed manager of KHJ.
Phillips has a background of nearly
a decade of commercial radio experiHe was radio committee chairence.

man

of the Los Angeles Junior Chamber of Commerce for 1934, and chairman of that committee for the U. S.
Junior Chamber of Commerce in 1935.

manager of KGB,
San Diego, on March 1 is to be transferred to KHJ, Los Angeles, as sales
manager, replacing Bert A. Phillips,
transferred to KFRC, San Francisco,
Robert K.
in a similar capacity.

Huston,

recently an

De Paul

western, and

universities to
experiment in the field of education by
radio.
Mr. Wheatley was previously
program director and assistant manager of

KYW.

LEOXARD RBIXSCH,

commer-

manager of WHIO, Dayton, was
married in February, the station's first
anniversary, to Miss
Phyllis
McGeough, of Chicago. They spent their

Xew
KELLY,

honeymoon

Orleans.

in

FRANK
WHAM,

Rochester, has been pro-

moted

sales

March

manager, has been

publicity
director,

director

WLW-

L. JEFRY, formerly with West
Coast stations, has joined the sales
staff of WLBC, Muncie, Ind.
C.

trip.

New

account executive with Aubrey, Moore
& Wallace, has joined the staff of the
University Broadcasting Council, organization set up by Chicago, X^'orth-

to

sales

years publicity director of

five

PARKER WHEATLEY,

of

KGB

AVSAI, Cincinnati, and prior to that
on the news staffs of Cincinnati newspapers, has become promotion director
for the Duluth (Minn.) Chamber of
Commerce.

PHIL

J.
cial

made commercial

been

KFRC, San

He

formerly with
York, has
joined WFAS, White Plains, N. Y..
as dl ector of development, which includes promotional activities.

SMITH,

J.

Hicks Adv. Agency in

the opera company to delete his
role or find another baritone.
At
Fay devoted a few
months to organizing a radio opera

has

manager

WGX BARKLEY SHROEDER, for the last

WBBM, Chicago, has joined the
sales staff of WNOX, Knoxville, bringand

sang for Kolin Hager, and wired

Angeles,

for the last
executive at
station in Los

elevated to the managerial post.

weeklies.

IF RADIO'S inaugural squeals had
been delayed another decade, William Almon Fay Bill to all of you,
for he neither uses the middle
name nor the initial might today
be a bass fiddler or a piccolo player

PHILLIPS,

A.

two years an account

HARRY W. WITT,

CARL FRITZ, formerly director-announcer of WSUX, St. Petersburg,
Fla., on Feb. 1 became commercial
manager of WATL, new station in

WILLIAM ALMON FAY

BERT

KHJ, Don Lee network

MEYER,

J.

owner

of

KFYR,

Bismarck, X. D., and Mrs. Meyer
South and
are vacationing in the
Southwest and plan to return to Bismarck about March 10 after a month's

XORMAX BAXKS.

of

3KZ.

Mel-

bourne, Australia, arrived in Los Angeles in February and planned to
clude Mexico City and New York

in-

in

his itinerary.

W.
of

ST.

JOHX PYM.

schools

to
a

the

chief inspector

London

County

former fellow and tutor
Council and
of Trinity Hall, Cambridge, has been
appointed director of staff administration of the British Broadcasting
Corp.

MARTIN CODEL,

publisher of

Broadcasting, and Mrs. Codel are
parents of an 8% pound daughter,
Martha, born Feb. 20.

effective

Charles D. Isaacson

1.

CHARLES DAVID ISAACSON,
pioneering in the new art, William
Fay met the precise requirements
of Stromberg-Carlson and in 1929
was elevated to the managership
of the then 5,000-watt station.
proFor three years
gressed as Fay interpreted the industrial ideals of Stromberg-Carlson, shaking off the station's provincialism, crusading for higher
ideals in the radio business, disdaining the allure of "easy money".
The Stromberg company did it the
"hard way", but 1933 brought a
reward in the form of permission
to use higher power. In March of
that year
went to 25,000
watts, and ten months later to the
Valhalla of radio men
50,000

WHAM

WHAM

—

watts.

not Fay's weakness to talk
for publication,
but it is generally known in the industry that
came through
the depression without retrenchment. More eloquent than any narration of Fay's originality, aggressiveness and ability is the sincere
testimony that 38 staff members
appreciate the genius which carried them through the depression
with ranks unbroken.
Radio is Bill Fay's chief interest, although he finds time for the
game of squash and for his avocation of Boy Scout Commissioner.
He is a Mason and is active in Rochester Advertising Club affairs.
He is one of those chaps who detests pretense, demands and gets
It is

company business

WHAM

loyalty.

in 1926 and 1927 was director
and WGL, New
of the old
Y^ork stations, and who later became a music naii'ator on WOR,
died in New York Feb. 15 after an
He was
illness of several weeks.
Recently he was associated
44.
with the Brooklyn Eagle in its
quest for a broadcasting station

who

WRNY

A

former
license.
sical columnist in

newspaper mu-

New York and

at one time with the former George

Batten agency, Mr. Isaacson was
also an opera impresario and concert director and was the author
of several books on musical and
He is credited
other subjects.

with having helped many young
musicians who later achieved fame,
including Mischa Levitski, Erno
Rapee, Rosa and Carmela Ponselle
and Max Rosen.

Burton Harrington

BURTON HARRINGTON,
tising

manager

adver-

of Ross Federal Re-

search Corp., died suddenly Feb.
13 of a heart attack resulting from
injuries suffered in the World War.
He was 40, and is survived hy his
A noted
wife and two children.
copywriter, he was with various
publications and was advertising
manager of the Williamson Candy
Co. (Oh Henry) and the John F.
Jelke Co. (Good Luck mai-garine)
before joining Ross Federal in
1934. He was buried Feb. 17 with
military honors in Arlington Memorial Cemetery.
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NORMAN R. GOLDMAN, of the
WLS promotion staff, has written a

BEHIND

New
citis

The

announcer in

York, was stricken with appendias he reported for duty Feb. 19

and after announcing

JSsso Rerushed to Fifth

RICHARD KINGSTON,
WFLA,
WTAL,

nouncer of
has joined

program

He

former an-

director.

announcer, has been
named production manager of WLLH,
Lowell, Mass., filling the post vacated
by Carl Jacobs, who has left radio.
Elizabeth Lewis, formerly of WTIC,
Hartford, has been named dramatic
director.
Hamilton 6. Flowers has

BELL,

WARREN SWEENEY,

at that

WJSV,

the

HAL THOMPSON, formerly
KFJZ, Fort Worth,
Dallas, on

March

stalled

would-be-

the

to
in

minutes

after broadcasting
description,
the
father was still in the studio.

and

the

4.

been named coach of singing talent.
Delia B. Crowder, continuity
writer, has been named dramatic di-

CBS

off

jail was their fate. Stone got
a call from the sheriff eight

of

WFAA,

will join

moment. Recognizing
and the car, he

girl

honeymooners long enough
phone the sheriff. A night

CRAIG BARTON, for several years
a staff pianist at WFAA, Dallas, has

staff.

formerly with the

to find his 16-year-old daughter, a local justice of the
peace in Danville, Ken., who
was listening, heard a young
couple knock at his door just

announcer of
Washington, is the father of
a girl born in February.
DAVID PENN, West Coast baritone,
has joined WHIO, Dayton, as vocalist
and news commentator.

AL TAYLOR,

KAY

nouncer of WSM, Nashville,
broadcast a father's appeal

has prepared a presentation

on the show.

returned from a trip to Paris where
she attended style shows to gather
broadcast material.

is

Clearwater, Fla.,
Tallahassee, as

joined the announcing

Radio's Long Arm
David Stone, an-

WHEN

MISS BETTY HUDSON, style commentator of WJSV. Washington, has

his

porter broadcast was
Ave. Hospital for an operation.
convalescing favorably.

NBC

folder

Miss

press department and for the last two
years secretary to Paul Whiteman,

rector.

was married

in Baltimore Feb. 15 to
F. Chase Taylor, the "Col. Lemuel Q.
Stoopnagle" of the comedy team "Col.
Stoopnagle and Budd". His partner,
Budd Hulick, was best man.

JIMMY FIDLER,

KENNETH HIGGINS,

formerly on
continuity and announcing staff
of KVOO, Tulsa, Okla., has joined
KYA, San Francisco, in a similar
capacity.
the

Hollywood radio

commentator, was married in February to Roberta Law, actress, at Caliente, Mexico.

has returned
Angeles, as production
manager, replacing William Goodwin
who has held the post since the recent resignation of Scott Perkins.
Goodwin is returning to production
to

serial of boys life titled Joe Martin,
which has been auditioned by NBC
for a group of Chicago agency people
in expectation of network sponsorship.

THE MICROPHONE
NELSON CASE, NBC

LINDSAY McHARRIE
KHJ, Los

work.

FRANK

MILLS, who is majoring in
dramatics at Drake University, has
been added to the regular announcing
staff of WHO, Des Moines.
E. C. BELGRAVE, actor, has joined
the announcing staff of WKBZ, Muskegon, Mich. A. C. Tiffany, of Chicago, has joined the continuity de-

partment.

DONALD RALPH

has joined the an-

and production staff of
KGGC, San Francisco, coming from
KYA, that city, where he held a simnouncing

ilar position.

JENNISON PARKER,

former continuity writer for KFRC, San Francisco, is in Portland, Ore., where he
is recujjerating from a throat infection.
He plans to remain in Portland several weeks and then go to
New York to enter radio.

MILTON ADAIR,

sports announcer
KSFO, San Francisco, resigned
Feb. 20 to accept an appointment as
cadet in the U. S. Army Air Corps.
He is stationed at Randolph Field,
San Antonio, Tex.
at

JOHN McCORMICK,
WGN,

Chicago,

announcer at

teaching his wife
stunt flying. John is a licensed pilot
and his wife has also learned to fly.
is

PHIL RICHMOND

has resigned from
the announcing staff of KJBS, San
Francisco, to join KSFO, that city,
in a similar capacity.
His successor
at K.TBS is Jack Murphy, former
manager of KWJJ, Portland, Ore.

LOUIS LANSWORTH

and Freeman

Sargent, both on the production staff
of KFRC, San Francisco, and Mel
Vickland, junior announcer, have left
the station.

MISS SARAH HOBSON,
to

Don

E. Oilman,

NBC

secretary

western

divi-

sion vice-president, who was transferred to the Hollywood executive offices in November, has returned to
San Francisco in the ^-.ame capacity.

Her successor in Hollywood is Nadine Amos, who was secretary to Harold Bock, in charge of NBC's press
relations department there.

MEYER

LIPPE, former New York

playwright, has been named program
director of Olesen transcription studios,

Hollywood.

ELAINE FORBES,

PRODUCTIVE

secretary
Hollywood radio agency, has resigned to
take a newly-created post as secretary of the sales department of
office

of

Raymond R. Morgan

in

Hollywood.

Co.,

NBC

TOMMY ROCKWELL. New

York

arrived in Hollywood in
February on a talent expedition, with

producer,

MARKETS

possibility of opening

|
'

West Coast

'

i

|

of-

fices.

LEONARDO JAMES,

announcer and
news correspondent in Buenos Aires,
is in Hollywood on a two-month visit

I

to this country.

• Clever sales

managers are realizing the value of cultivating

VOLUME MARKETS.
The COLUMBIA DON LEE NETWORK offers the only
localized SELLING COVERAGE in the twelve BIG VOLUME MARKETS of California, Oregon and Washington.
the

BIG

With
in

this

twelve -station network you reach your objective

one move.

COLUMBIA DON Lee Broadcasting System

I

FRANKLYN MacCORMACK,
cago

CBS

Chi-

announcer, has taken up

the study of ballistics as a hobby and
spends the hours before and after his
traffic court broadcasts in the oflBce
of Sgt. Frank Ballon, ballistics expert of the Chicago Police Depart-

."

KFRC

.

.

.

KGB

KDB

.

.

:

KERN

.

.

MidK^OLUMBIA BROADCASTING SYSTEM
h St.
Angeles Office, 1076 W.

Afflliatad

Los

.
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.

KWG

.

.

.

KFBK

Rapr«.MntaT(««iJIADIO

.

fKOIN

... KVI

iUH^LCS mfLg^l^tavi

,

.

.

KOL

>

KFPY

York, ChiceTgo, Det^ortiu

San Francisco

Office, 1000

Van Ness Ave-

H

ment,

j

announcer of
KMOX, St. Louis, who was rushed
from a studio program to the hospital
for an emergency appendicitis operation, is improving steadily and should
be back at the station by the middle
of March.

JACKOBSON has joined the
Chicago production staff. Jackobson was formerly at WLW, CincinL.

E.

nati.
.

'i

BILL HEMSWORTH,

CBS

Kre

i'|

CAROLYN SPEER

and

William

Mitchell have been added to the staff
CFAC, Calgary, Alta.

of
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Furgason & Aston Opens
In New York, Los Angeles
FURGASON & ASTON Inc., radio
station

representatives,

New York

opened a

have

at 234
establish

office

West 56th

St. and will
Los Angeles as soon as
a suitable location can be found.
The firm already has quarters in
Chicago and Detroit.
The New York office will be
managed by G. Seaton Wasser and
James M. Wade. Mr. Wasser was
formerly vice president of Sound
Pictures Inc., Cleveland, manufacturers of commercial films, and
later joined Metropolitan Motion
Pictures of Detroit, first as merchandising manager and for the
last two years as New York sales
manager in charge of radio transcriptions. Mr. Wade has been ad-

an

office in

manager

vertising

COEDS BEFORE MIKE — Here

are journalism students of Colorado
Woman's College, who took over the news service of KLZ, Denver, for
a day. They dug up local news, edited INS wire reports, and took care
of the broadcasting assignments. University of Colorado journalism
students also had their day at KLZ, again as part of the course of
study, and other schools are planning similar practical training.

You Want Facts
Here They Are!

MARY CAMILLA BOONE,
of

Boone

the

WASH, Grand

Plavers
Rapids,

of

director

WOOD-

and Xaseeb
the company, an-

will superintend the sanitary

department.

Our New Coverage
and Market Survey
Is

formerly of
Syracuse, and Frank Cooley,
formerly of
Cincinnati, have
joined the announcing staff of WOR.

WLW,

Xewark.

DOX GRAHAM

Ready

nouncing

has joined the anof WCOP, Boston.

staff

FLOYD SPICER,

you are interested

If

tiie

coverage of the great Northwestern Ohio and Southern

Michigan Market, we will be
glad to send you a copy at
once.

This
ton,

8C

D.

biased

was

made by

Bailey,

Washingis
an un-

survey

Jansky

C, and

engineering

actual primary

formerly control
man of
Xewark, has been
named night manager. Spencer Bentley, formerly an announcer, has been
promoted to production man.

WXEW,

in

report

of

and secondary

F.
traveler and lecturer, has been named
news commentator and publicity director of KGVO, Missoula, Mont.

ALFRED WALLEXSTEIX,
of the board

and

first

cellist

Xew York

member
of the

Philharmonic, has resigned
to devote all his time to radio.
He is
general musical director of WOR.

Xewark.

AAROX ROSEXTHAL.
Salt

coverage.

MARSHALL SAXDERSOX.

DR.

Lake

City,

is

of

KDYL.

the father of a girl

born recently.

LESLIE

WXEW,
Representatives

BIEBL. formerlv of
Xewark. has joined WPTF.
C, as announcer and con-

Raleigh. X.
:

tinuity writer.

Joseph H. McGillvra,
485 Madison Ave.
Jvew York, X. T.

WWL. Xew

John K. Kettlewell,
919 N. Michigan Ave.

man

Chicago,

IRVIXG VICTOR, announcer

EDUARDO HELLMCXD, travel

ried

—

Columbia Basic Outlet
Operating on 2500 Watts Day
—1000 Watts Night.

WSPD
studios:

Transmitter:

Hotel,

Toledo,

Perrysburg.

WHB,

in

Kansas City, was marFebruary to Miss Eleanor

Berger, Chicago society sportswoman.

111.

A

Commodore Perry

Ohio

Ohia

In Serious Accident

ELIZABETH

A. HOWELL, 21year-old star of the River Revelers

musical

review

on

WWL, New

Orleans, was killed instantly and
James V. Wilson,
program
director,
was seriously injured,
when a car driven by Mr. Wilson
crashed into a heavy truck while
they were en route Feb. 16 to a
fishing party on the gulf coast.
Mr. Wilson faces manslaughter
charges, according to New Orleans
reports. He formerly was a sales-

WWL

man and announcer

WDSU

with

joining
in 1930, then
and several years ago
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of

Orleans, has resigned to
go to Chicago.
of

Ohio.

The Los Angeles office of Furga& Aston will be under the di-

Muzakin New York,
Cleveland Dropped
MUZAK
Radio

Inc., subsidiary of Wired
Inc., plans to get under

rection of William E. Darden, who
has been associated with Radio
Art Guild, transcription manufacturers and program merchandisers, for six years.

way

metropolitan area of New
York within a month, according to
announcement Feb. 18 by E. H. H.
Connick, vice president. Wired Radio Inc. in turn is a subsidiary of
the North American Co., public
in the

ROBERT K E E F E.
WFBL,

&

in Los Angeles, member of
sales staff, and recently
sales director of Aerial Publicizing Inc., in New York. Both are
graduates of Kenyon University in

son

Damoose, member of
nounced their marriage last April.
They have gone to Battle Creek where

Damoose

Procter

of

Gamble
KHJ's

WJBO,

WJBW

WWL.

utility

operators, and

is

FOLDING

MICROPHONE STANDS
PERFECTLY RIGID—base
to

support

with Associated Music Publishers,
also a

of the

lbs.

—yet

has sufficient strength
the stand weighs but 4 IBs.

Extens ion

Range from

North American subsidiary.

Announcement

150

affiliated

34

New York

plans

followed discontinuance of
service in Cleveland on Feb. 15,
after several months experimental
operation.
The Cleveland effort,

spreac
27

to

in

Special
non
creeping
bal
bearing clutch

Smooth

according to Mr. Connick, was to
ascertain public reaction and to determine whether the plan was entirely feasible. He said the experiment was a success.
In New York, under existing
plans, sets will be placed in public
establishments such as hotels, restaurants, barber shops and tap
rooms, at the outset, the charge initially to be $15 per month. Also a
number of residences within the
zone to be served along Park Avenue will be offered the wired radio facilities. Programs will be fed
along telephone rather than power
lines from a central station to be
located in the Pocono Bldg., 4th
Ave. & 17th St.
Equipment used in Cleveland, it
is reported, is being moved to New
York.
number of the Cleveland
employes are to be transferred to
New York. Only establishments in
the five boroughs of New York will
be served by Muzak, it was said.
Only transcriptions of the
recorded library will be used in NewYork under the plan.
The original Wired Radio plan
envisaged setting up service on a
national scale competitive with
space i-adio. Whether North American still has those plans in mind
is conjectural.
The plan was conceived essentially as a wired radio
rental project with the company
collecting revenues not only for the
program service but through its
power subsidiaries for energy used.

"
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AMP

CARLYLE STEVENS, CBS

an-

nouncer, is on leave of absence to regain his health in Arizona.

American Amplifier
and

Television Corp.
1427

Eye

St.,
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THE

IN

CONTROL ROOM
WILLIAM MacDONALD has
named chief engineer of WLLH,
ell,

been

Low-

Mass., replacing George R. Luckey,
a similar position at

who has taken

WORL,

Needham, Mass. Clarence
Morton has joined the control staff.
R. G. BAKER, formerly engineering head of
Victor Co., is now
in charge of radio engineering and
manufacturing at the Bridgeport,
Conn., plant of General Electric Co.

W.

in

WNAX
YANKTON,

SO.

DAKOTA

RCA

D. KOLESAR, recently first operator and announcer of KGIM, StockJ.

named

ton, Cal., has been
neer.

HENRY HULICK,

chief engineer of

WPTF,

Raleigh, N. C, is recovering
from an emergency appendectomy. Alton Trip, operator, has resumed his
post after undergoing sinus treatment
at

Duke

Hospital.

LAWRENCE

GAITHER.

Q.

an operator
Worth, has joined

years

•

chief engi-

for five

KFJZ, Fort

of

KGKO,

Wichita

Falls, Tex.

FRANK

MANDACINA, plant technician of KMBC, Kansas City, is the
father of a girl born in February.

Complete Coverage of

A

who passed away

at

pital in

station at Lakeland, Fla., which is
being erected under the direction of
G. G. Fletcher, former chief of the

•

Amplifier Equipment Co., Lakeland.
E. K. BARNES, formerly recording
supervisor at Freeman Lang sound
studios, Hollywood, resigned in February to become consulting engineer

5000 Watts Daytime

Microphone

of Universal
wood, Cal.

Co.,

Ingle-

He will write a booklet
on professional wax recording.

Regional Channel

ROBERT DEHART, engineer
W K R C, Cincinnati, underwent

CBS

of

an
emergency appendectomy Feb. 19 and

Affiliation

is

recovering satisfactorily.

RAY LUCIA, control
WHAM, who operates
W8BEN,

tion

570 Kilocycles

contacted
E.

Time

amateur

of
sta-

has a record of having
stations in 60 coun-

"ham"

man

effects

Ltd.,

Hollywood

has joined

formerly
for Radio Release

transcription
Angeles,

KHJ, Los

firm,
in a

similar capacity.

WILLIAM POWERS has been
named control operator of WSUN, St.
Petersburg,

Fla.,

fering a throat infection. He was
67, and is survived by his wife, a
son,

Hiram Hamilton, and a daugh-

ter,

Percy.

Founder and president of the
and also of the companion
world-wide radio amateur organi-

I

ARRL

Amateur

zation, the International

Radio Union, Hiram Maxim was
one of "ham" radio's most enthusiastic boosters. His international
fame rested largely on his electrical and ordnance inventions, which
included the

He made

Maxim gun

his

home

in

silencer.

Hartford

was president of the
Silencer Co., of which his
son is chief engineer and which
makes silencers for guns, motor exhausts, safety valves, air releases

Maxim

and noise-abatement

THORNTON CONE,

sound

Feb. 17 in a hosCol., after suf-

La Junta,

where he

operator

tries.

Full

from laboratory research chief to
amateur pasttimer, is mourning
the death of Hiram Percy Maxim,
noted inventor and founder of the
American Radio Relay League,

W.

P. HUNTER, assistant engineer
WDAE, Tampa, has resigned to
become chief engineer of WLAK, new

Great Farm Area

HIRAM PERCY MAXIM
Deaths of Maxim, Stewart
Mourned by Radio World
THE RADIO engineering world,

succeeding

.John

Hogan.

FRANCIS HIGGINS. technical supervisor of WLBC, Muncie, Ind., is
the father of a girl born in February.

WILLIAM PRICE, engineer of
WOOD-WASH, Grand Rapids, was

Amateur

radio

devices.
also mourn-

was

ing the death less than a week
earlier (Feb. 12) of Charles H.
Stewart, ARRL vice president and
also a vice president of the International Amateur Radio Union,
who passed away at his home in St.

'

^

David's, Pa., after a year's illness.
one of the pioneers of amateur radio, starting in 1908 and being identified largely with its legislative problems since then.
Their successors will be named in
May, by the regular
board.

He was

ARRL

recently to Charlotte Van
of that city. He has resigned
to return to a railroad position.

McNary Gives Up Activity

STEWART NASCHKE,

For Clear Channel Group

married

Domlen

who has
San Ber-

been combining work on the
nardino (Cal.) Sun with relief operating at KFXM, San Bernardino, has
been named shortwave news operator
of

KFXM.

TOM DERBYSHIRE has been
named

assistant

operator

chief

CFAC, Calgary, Alta.
L. McC. YOUNG, assistant
gineer on the Chicago

Representatives

WALTER

BIDDICK

West Coast

WILSON-DALTON
Chicago-Kansas City

chief enstaff,

is

author of an article on synchroniza-

NORMAN CRAIG
New

York

tion published in the March issue of
the proceedings of the Institute of Badio Engineers.

M. L.

MUHLMAN,

editor

of

Com-

munication d Broadcast Engineering,
has resigned to become editor of AUWave Radio, a new publication with
offices at 16 E. 43rd St., New York.

MAX WEINER,

WNEW, New
building of

new

engineer of
supervising
studios in the Procchief

York,

tor Theatre building.
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CBS

of

is

HAVING

entered a private consulting engineering practice, J. C.
McNary, former technical director
has relinquished his
of the
assignment as coordinator of the
so-called "clear channel" group, he
announced recently. This decision,

NAB

i

he said, was mutually agreed to
because of the feeling that any farreaching changes in allocations are
not in the distant
dividual

offing.

on
represented

stations

this

The

in-

matter

by regular
be
counsel for the present.
Stations in the "clear-channel"
group, which organized to protect
the assignments of exclusive wave
stations and insure service to rural
and remote listeners include WLW,

will

WSM, KNX, WFAA-WBAP, WHO,

WLS, WHAS, WJR, WOAI,
WHAM, WSB, WGN, KFL
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—increased the

station after station, tests

many

advantages
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Production

is

now

is

priced so low

it

in full swing

— there

are plenty of non-directional mikes to

brought

fill

more

microphones. This new dynamic mike has

dozen today—you can have them promptly.
Distributed by Graybar Electric Co., Gray-

bar Building,

New York.
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Joint Committee Seeks $142,000 Fund
To Finance Study of Education by Radio

THIS STORY

RAISING of a fund of approximately $142,000 for a series of radio educational projects designed
to accomplish the goal of perfecting educational broadcasting was
proposed at the first meeting of
the Federal Radio Education Committee in Washington Feb. 17 and
18. The Committee was created by
the FCC last Dec. 18 under the
chairmanship of Dr. J. W. Studebaker, director of the U.

MIGHT BE

ABOUT YOU!
FIVE vacuum

cleaners sold

by ONE advertiser in ONE
day last week following
ONE ad on WJAY, no other

medium used.
TELL THE SAME STORY
THEY'RE TELLING— "No
advertising

one ever produced such re-

May

the latter part of
early June.

USE THE SAME MEDIUM
THEY'RE USING—

named by Dr. Studebaker

The Cleveland

station that
gets results!

NEW RATE CARD
JUST OUT

EDYTHE

F.

MELROSE

Manager

Office

While no tangible formula was
agreed upon, it was decided to appoint five subcommittees to pursue
further study and research of the
projects submitted to the Committee by a steering committee which
has been functioning for the last
two months. It is expected that
another meeting will be scheduled

sults before".

WJAY

S.

Education, and comprises 40
leading educators, broadcasters
and representatives of religious,
welfare and other groups.
of

in

A

finance

committee

or

in

will be
to can-

vass the possibility of raising the
funds for the eight separate educational radio projects. Roughly, it
is estimated that |127,000 will be
required for the pi'ojects, with additional money sought to defray
the Committee's overhead for the
balance of the fiscal year. The Committee, upon its creation, had funds
of $27,000, of which half was ad-

vanced by the National Advisory
Council on Radio in Education and

NAB on behalf of the
broadcasting industry.
In a formal statement the
Committee announced that after
considering suggestions for a number of surveys and successful practices in the educational and public
service uses of radio and adequate
training of personnel it had voted
to set up the five subcommittees to
report at the next meeting. One of
the items which provoked considerable discussion was that of a suitable definition of the term "educational broadcasting".
half by the

Finding a Definition

THE MEETING was
Chairman Sykes

of the

opened by
Broad-

FCC

who introduced Dr.
Studebaker. The scope of the committee's work was defined as follows: "To explore possibilities of
eff'ecting
cooperation beactive
tween broadcasters and educators
in promoting more effective educational broadcasting within the
present system of broadcasting."
The agenda of the conference
covered the following topics: "How
can cooperation be effected between
broadcasters and educators?";
"suggestions to the committee for
possible plans of action";
and
"suggested plans for action". Under the latter topic were covered
the proposed surveys for which
funds will be sought.
The first proposed project, titled
"Successful Community Cooperacast Division

tive Efforts", would involve an expenditure of $4,000 for salary of
investigator, clerical assistance,
travel, and miscellaneous expenditui'es; the second, involving a survey of local stations, has an estimated cost of $38,100; the third, a
survey of stations owned by colleges or universities, to cost

$7,666.67; the fourth, a study of
use of radio by state departments
of education, $11,200; the fifth, experimentation in presentation and
evaluation of a few series of broadcasts for school use, $33,300; the
sixth, fellowships to study techn i q u e of successful broadcasts,
$16,500; the seventh, job analysis
of A-B-Cs of program building and
broadcasting, $6,900; the eighth, a
survey of teacher training courses
in use of radio programs for instructional purposes, $9,600.
In advance of the meeting the
planning committee sent out a
questionnaire to committee meet-

ings to get their views on the basic
question of, "What is Educational
Broadcasting?" First they were
asked: "Is it the broadcasting of
traditional subject matter in
graded courses of study?" To this
10 answered "yes" and seven "no".
Other questions incorporated in
the questionnaire and the votes
were as follows
Is it the broadcasting of informal
informational programs in various
subjects of public interest? Yes, 15:
No, 1.
Is all broadcasting educational in
the sense that it affects the level of
national culture? Yes, 1.5; No, 2.
(a) In a well rounded broadcast
schedule is there a place for pure entertainment features without any attempt to accomplish educational objectives? Yes, 15; No, 0.
(b) If so, is this any concern of
educators? Yes, S; No, 9.
It has been said that all broadcasting emanating from an educationallyowned station is to be considered educational broadcasting. Do vou agree?
Yes, 3; No, 14.
It has been said that nothing broadcast by a commercially-owned station
is educational.
Do you agree? Yes,

No, 17.

;

Do you

agree that a program broadcommercial sponsorship
may be educational? Yes, 17; No, 0.
Does the fact that a program is
sponsored by a non-profit making organization insure educational value
of the program. Yes,
No, 17.
Do you think it is probable that
broadcasts sponsored by organizations
commei'cial or otherwise
will be
propagandistic? Yes, 11; No, 3.
To the extent to which broadcasts,
regardless of their sponsorship, provide adequate opportunity to listeners
to understand the various factors of
influence in given situations, do you
agree that such broadcasts are educational? Yes, 15; No, 1.
Do you agree that the extent to
which broadcasts, regardless of sponsorship, are designed to minimize certain factors with respect to particular
cast

;

—

and overemphasize others,
are propagandistic? Yes, 15; No, 0.
Does a program, which would be
highly educational if sponsored by a
non-profit-making organization,
lose
its
educational value if sponsored
commercially and with advertising
propaganda introducing, interrupting
or closing the program. Yes, 5 No. 8.
If you answered "no" to the question immediately above (a) what do
you consider to be the implication for
public education in programs of educational value sponsored by commercial organizations engaged in advertising?
(b) should educators encourage students to listen to such programs as being educationally desirable? Yes, 8; No, 1.
(c) If you were a member of a
board of education, would you be willing to permit such programs to be
listened to by the students in the
classroom? Yes, 8; No, 2.
;

In Charge of Planning
prises

MERCHANDISERS—
125 local dealers use a
they know it pays.

station,

KFRO

dealers are using
daily

to

reach

the

East Texas market.

You can reach

this

planning committee
Dr. Studebaker as

c o

m-

chair-

man;

SUCCESSFUL

These

—

situations,

THE

When

under

market

with

C.
F. Klinefelter, educaconsultant of the Office of
Education; James W. Baldwin,
NAB managing director (Miss
Judith Waller, NBC, Chicago, alternate) Dr. Levering Tyson, National Advisory Council on Radio
in Education; A. D. Ring, FCC assistant chief engineer, and Dr.
Cline M. Koon, radio specialist;
Office of Education.
Members of the Education Com-

tional

;

THE SOBY YARDSTICK
OF AUDIENCE VALUE
'Voice of Longview"
Lottgview, Texcu

Impartial and comparable data about
the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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mittee

who attended

the meeting

were

Abbot,

University of
Michigan; James W. Baldwin,
XAB Morse A. Cartwright, American Association for Adult Education; W. W. Charters, Ohio State
University; H. W. Chase, New
York University; A. G. Crane,
University of Wyoming; Lester E.
KWTO, Springfield, Mo.;
Cox,

Waldo
;

I

Walter Damrosch, NBC; M. S.
Eisenhower, Department of Agriculture; Willard E. Givens, National Education Association; Tom
C. Gooeh, Dallas Times Herald,
Tex. Rev. George Johnson, Catholic University of America; Lambdin Kay, WSB, Atlanta; Edgar
Bill, WMBD, Peorial, 111.; John F.
Killeen, FCC Director of Broadcasting; Cline M. Koon, Office of
Education; Mrs. B. F. Lanworthy,
President, National P. T. A.; Lu-

Number

'

Laudin, Women's National
Committee; L. R. Lohr,
President, NBC; H. B. McCarty,
University of Wisconsin; C. S.
Sarsh, American Council on EduAllen Milcation (for Dr. Zook)
ler, University Broadcasting Counella

S.

Radio

I

I

;

(guest)
E. R. Murrow, CBS
(guest)
A. D. Ring, FCC; Morse
Salisbury, Department of AgriculJohn Shepard, III,
ture (guest)
cil

;

;

;

Yankee Network; Levering Tyson,
National Advisory Council; Judith
Waller, NBC; Frederick A.
C.
Willis, CBS; William Dow Boutwell. Office of Education (guest)
;

C. F. Klinefelter, Office of Education, and J. W. Studebaker, U. S.

WITH

completion of the regular
fall and winter campaigns efforts

number of network sponsors,
Broadcasting presents, based on
information available up to press

of a

NBC
Union Central Life Insurance Co., Cincinnati with Roses and Drums, Sundays
5-5:30 p. m., March 29 (WJZ).
Life Savers Inc., Port Chester, N. Y.
(candy mints) with The Life Savers Rendezvous, Wednesday, 8-8 :30 p. ra., with rebroadcast at 11:30, March 11 (WJZ).
L. C. Smith - Corona Typewriter Co..
Svracuse (typewriters) with Nine to Five,
Thursdays, 7:15-7:30 p. m., March 12

(WJZ).

New York

Co.,

(cold

remedies) with Grace Moore-Vick's Open
House, Mondays, 9:30-10 p. m., March 9

(WEAF).
Campana

Sales

Batavia,

Co.,

(hand

111.

with Grand Hotel, Sundays, 6:30-7
March 15 (WJZ).
Wheatena Corp, Rahway, N. J. (cereal)
with Popeye the Sailor Man, Tues., Thurs.,
Sat., 7:15-7:30 p. m., March 28 (WEAF).
lotion)
p. m.,

Sherwin-Williams Co., Cleveland (paint,
varnish) with Metropolitan Auditions of
the Air, Sundays, 3:30-4 p. m., March 29

(WEAF).
Smith Bros., Poughkeepsie, N. Y. (cough
with Melody Matinee, Victor
remedies)
Arden's orchestra, Sundays, 2-2:30 p. m..

March 29 (WEAF).
Humphrey's Homeopathic Medicine Co.,
New York (tonic) with Sweethearts of
the Air-Breen and De Rose, Wed., Fri.,
5:15-5:30 p. m., Feb. 27 (WJZ)
show remains on the air using the same

siding.

title

Foundation for Research
Organized by the ANA

news commentator, Sundays,
March 15 (WJZ).

:

(

^

Chemical

Vick

Advertising Research
Foundation of the Association of
National Advertisers, formed in
February at a meeting of advertisers and agency executives, is designed "as a joint undertaking"
and is to be "an instrument to
serve the common cause of advertising", according to Lee H. Bristol, of Bristol-Myers Co., its chairman. The foundation has not yet
started to function.

Besides Mr. Bristol, officers are:
Richard Compton, Blackman Adv.
Inc.,
vice chairman;
Milton J.
Blair, J. Walter Thompson Co.;
Ken R. Dyke, Colgate-PalmolivePeet Co.; Turner Jones, Coca-Cola
Co.; Chester J. LaRoche, Young &
Rubicam Inc.; H. K. McCann, McCann-Erickson Inc.; Allyn B. McIntire, Pepperell Mfg. Co.; Stuart
Peabody, The Borden Co.; Guy C.
Smith, Brooke, Smith & French
Inc.
John Benson, president,
;

American Association of Advertising Agencies, and Paul B. West,
president,

ANA.

General Baking to Discs
BAKING Co., New

GENERAL
York

(Bond Bread) discontinued
the Adventures of Terry & Ted on
CBS Feb. 28 and beginning March
2, will use transcriptions on seven
Eastern stations. The sponsor
shifted to discs because of the coming of daylight saving, to permit
schedules to fit each community.
The quarter-hour discs, made by
WBS, will be broadcast five nights
a week, Monday through Friday.
Stations, in addition to those that
have been using them for some
time, are:
J,
WOR,

WW
WHK,
WTAG, WDRC, WJAR, WCAU.

Barton, Durstine & Osborn Inc., New York, is the agency.
Batten,

March

1,

1936

•

of

BETTER
BUSINESS

time, a list of accounts that sign
olT the networks within the next
few weeks. The dates given here
are the time of the last broadcast.

Commissioner of Education, pre-

THE new

a Sign

and Winter Campaigns

Fall

IS

of Sponsors Closing

;

I

HERE

Spring to Witness
Network Deletions

and

WEAF

talent.

Scott

& Bowne

Scott's

Emulsion

Bloomfield,

Inc.,
)

N.

J.

with Gabriel Heatter as
5 :45-6 p. m.,

(dog
Newark
Patent
Ltd.,
Spratts
food) with Albert Payson Terhune. Saturdays,' 5:45-6 p. m., April 4 (WJZ).

CBS
Flour Mills Co., Minneapolis
with Mary Ellis Ames - Cooking
Close -Ups, Wed., Fri., 11-11:15 a. m.,
Pillsbury

(flour)

Feb. 28.
(cosCo., Bloomfield, N. J.
with Tea at The Ritz, Mon., Wed.,

Pompeian
metics)

4 :45

Fri.,

p. m., Feb.

Packard Motor Car
with Lawrence

28.
Co.,

Detroit (motor
Tibbett, Tuesdays,

ears)

p. m.,

8 :30-9

March

17.

Consolidated Cigar Co.,

New York

(Har-

vester Cigars) with Teddy Bergman-Harv
and Esther, Thursdays, 8-8:30 p. ra.,

March

5.

Heinz Co., Pittsburgh (57 Variewith Meredith Moulton as Hostess
ties)
Counsel, Mon., Wed., Frid., 10-10:15 a. m.,
with rebroadcast at 1 p. m., April 3.
Delaware, Lackawanna & Western Coal
(Blue Coal) with 'VanCo., New York
ished Voices, Mon., Wed., 6 :35-7 p. m.,
H.

J.

March

*

25.

New York (Hill's nose
drops) with The Imperial Hawaiian Band,
Thursdays, 6:45-7 p. m., April 9.
Larned

Co.,

MBS
Drug

Stores Delaware Corp.,
(chain druggists). Yours Sincerely with Isham Jones, Sundays, 6-6 :30

Whelan

New York
p. m.,

March

29.

Stores Delaware Corp.,
chain stores )
Good Evening
Serenade with Isham Jones, Fridays, 8 :30April
9 p. m.,
3.

Cigar

United

New York

(

,

Drene Plans New Series
PROCTOR & GAMBLE Co., Cincin(Drene) is planning to place
another series of WBS transcriptions on an unannounced list of

nati

stations shortly.
The series will
consist of 13 weekly quarter-hour
discs. H.
Inc.,

Co.

W. Kastor & Sons Adv.
Chicago,

is

the

agency.

w W W W W w W W
L

L

L

L

L

L

L

L

B

B

B

B

B

C

C

C

B
C

B

C

B
C

Muncie
Muncie
Muncie
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C
Ind.
Ind.
Ind.

The Advertisers* Choice
BECAUSE

IT'S

The Listeners* Preference
in Salt Lake City
Representatives

C

JOHN BLAIR & COMPANY
CHICAGO

•

NEW YORK

•

DETROIT

•

SAN FRANCISCO
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Investigation Work
Reorganized as Shifts in

FCC

Gift

Law Personnel Are Made
REORGANIZATION

of

Law Department

FCC

B. Porter, assistant general counBroadcast Division.
With the shift in personnel, it is
expected that there will be a
change in method of investigation.
There has been much criticism
from the industry over procedure
of FCC investigations on programs
and the Broadcast Division some
weeks ago ordered a change in
policy under which it reserved to
itself the function of initiating actions against stations on program
citations insofar as the writing of
letters of notice or of complaint
are concerned.
Miss Neal has been with the
FCC since the fall of 1934. She is
a native of Louisburg, N. C. Mr.
Fletcher, who came to the FCC in
September, 1934, is a native of
Raleigh, N. C.
sel for the

POTTER,

speaker on
Los Angeles radio stations on radio and DX topics, died in FebruJ.

28,

ary.

lan

._By

STATION BREAK

it

hot stuff these days...

WMEX

in

full

GREATER
quarter mil-

Italian

Our

four

Italian

providing

is

to

BOSTON'S
lion

population.

15

-

News

minute
Periods

daily assure this responsive
est

audience

all

the

lat-

developments in the

Ethiopian campaign.

Open

has

always

.

.

.

5}=

RESEARCH

^

*

often the gift horse
You may be thankof business.
ful for the survey deposited on
your desk and intrigued by its
gayly colored charts and impresis

But it
marshalled tables.
be prudent to season appreciation with circumspection and to
examine closely the nature of the
beast which is to carry you to a
conclusion regarding your adversively

may

and

tising

sales
*

to limited

number

of
participating
sponsors.

^

WE DO NOT

mean to infer that
the donors of surveys should always be viewed with the fear,
which, in Homeric times, seems to
have been reserved for the Greeks.
Most of the fellows who pay for
research are honest and well-meaning
despite their secret hope
.

.

.

that

all

their

own

of the facts will favor
station or organization.

THE REAL

is

bought so much in a "pig-in-apoke" fashion as is research
largely because the average buyer
knows so little about the article for
which he is paying. Frankly, we'd
like to collect 10% annually on the
money which goes out in the wastebasket in the form of pooiiy conceived and badly presented surveys.
.

^

.

^

We

judge survey gift horses.
present them herewith.
to

S

such as the following:
Who
the study made?
financed it? Exactly when was the
data collected? Are copies of the
questionnaires and instructions included?
We don't think there

tions

.

.

.

Why was

.

.

.

anything more important to
evaluating a survey tlmn this item
How was
and the following one
the field work conducted and su-

is

.

— EACH OF

WHICH

IS

MARKET

IN ITSELF.

.

.

*

*

Are percentages

of increase
figured on ample bases? One hundred added to ten is a 1000 7o increase, but 100,000 added to a milInsist upon the
lion is but 10%.
actual figures as well.
6.

*

*

Was

information obtained by
mailed questionnaires? We quote
the Committee: "Information obtained by mail usually does not
represent a true cross section of
the market or of the population
proof should be furnished that
the questions are of such a nature,
and that sufficient safeguards have
been set up to insure representaIn other words
tive replies."
give the gift horse an extra look.
7.

.

.

.

.

^

^

.

.

^

the

above question should include detailed information as to the localities where information was gath-

Is causal relationship attributed to one single factor, when other

^

^

^

ADDITION, answer

to

ered, including the number of calls,
and how they were distributed to
get a cross-section of the group be-

ing studied; actual data as well as
percentages
and averages; explanations as to how percentages
and averages were arrived at, and

Be
the sample adequate?
Be
a real cross section.
There's no
it's large enough.
The
single rule for the latter.
principle that the smaller the total
group under observation or the
greater the number of variables
that might affect their behavior,
3. 7s

sure
sure

it's

the larger must be the sample,
a sound one to follow.

is

Have data

collected in one city
or section been used to draw conclusions for the country as a
whole? And how we like to speak
4.

for the world with a fence around
it out of the experience in our own
little

back yard!
*

5.

*

*

Are percentages figured for

groups or classes that contain too
small a number of instances? Two
thousand interviews may sound im-

*

*

contributing factors are present?
*

*

*

Was

information gathered of
such a nature that the memories of
the people interviewed might have
10.

resulted in inaccuracies as to fact?
11. Can the type of information
be relied upon as accurate?
12. Have any original or unique

methods been employed
have they been explained
adequately?
A
13. Are charts misleading?
change of scale may completely disstatistical

and

if so,

tort the picture.
*

THERE

you

meets these
worry. The

*

*

If the survey
are.
tests you need not
gift horse will carry

you wherever you may be obliged
to go, no matter how rough the going.
*

*

*

WE'VE

presented these criteria
not only for the recipients of surveys, but also for the buyers of
If your prosresearch services.
pective research agency can give a
satisfactory common sense answer
to these questions the danger of
buyine a "pig-in-a-poke" will be
greatly minimized.
*

*

comment:

our
is
research
presentation were standardized
along these lines, more could be
accomplished in the way of building
increased confidence in and appreciation of research than could be
effected in any other way.

humble opinion that

THE

SPOT
Broadcasting in EIGHT

It

if

ALWYN BACH

and Clyde Kithave resigned from the New
York NBC announcing staff, but

tell

will continue to fulfill the
cial

WBNX

*

9.

*

MARKS

languages

If

8.

A FINAL

A BUYING

T O N

but they have nothing

questionnaires were used,
were questions such as to give fair
No lead
and adequate answer?
questions allowed.

NEW YORK'S METROPOLITAN AREA IS A
VARIETY OF NATIONALITIES

.

*

Does the report tell clearly
how, when and where the survey
was made? This is more complicated than it looks and embraces
a number of supplementary ques2.

WBN

for Spots

commer-

commitments.

TDK KAN ShS CITYCOV£RAG£

English
''speaks the lanbesides

guage of your prospect^'.

WBNX New York
Page 48

.

brings us to the
question raised in our last column
as to the value of surveys which
forget to tell how they were made.
Our answer is found in the questions to ask in evaluating market
and advertising research, prepared
several years ago by the Research
Committee of the American Association of Advertising Agencies.
We know of no better criteria by

which

Who made

that nothing

is

.

*

similar items.
trouble

.

XXX, if only 40 Swedes were included in the sample.

the survey? What
were the qualifications of those who
conducted it, made the tabulations
What
and the interpretations?
was their interest in the results?
1.

IN

The Spot

BO

eseara

pervised?

campaign.

ALL OF WHICH

A/.
and

m

STATION BREAK.

looked with suspicion upon the injunction against looking gift horses
in the mouth. It may be perfectly
that is, unless you
all right
expect to have to rely upon the
In
gift horse in an emergency.
which case an ounce of knowledge
may be worth a pound of gratitude.

^

It's

orses

has been effected

with the transfer of Andrew G.
Haley, attorney, from that work to
the Telegraph Division. Mr. Haley
has handled most of the preliminary work in these investigations,
notably in medical program cases.
Transferred to the Broadcast
Section of the Law Department
were Miss Annie Perry Neal, of
Louisbm-g, N. C, assigned from
the Telegraph Section, and Frank
U. Fletcher, from the Telephone
Section. Both have been assigned
to investigation work under George

PAUL

K

program

investigation activities of the

pressive

to do with the significance of the
fact that 80% of the Swedes interviewed listened only to station

Vf^rite

For BooKlel "Market Coverage"

wss
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American System
Of Radio Favored

By Party Leaders
Farley, Snell for Status

Quo;

Oppose 'Supreme Court' Plan

UNQUALIFIED

endorsement

of

Sings

'Em

All

FORD DEALERS
Louis

are

of

sponsoring

Bonsema
Stump Me"

"Try

his

in

St.

Pete
to

program, the
stunt that he and his partner
in the team of Al & Pete
used so successfully for

American plan was

Martha Washington Candy a

expressed by leaders of both the
Democratic and Republican parties
in interviews over CBS last month
on the subject "Broadcasting and

half-dozen years ago. Pete
claims to know more than
20,000 songs and defies the
audience to name one that he
can't play.
The Ford program is broadcast over
six mornings a week.

radio by the

A

American

halfPublic".
dozen figures in public life partici-

the

pated in the series.
Chairman Farley of the Democratic National Committee, in an
interview Feb. 14 with CBS com-

mentator Boake Carter, who conducted the series, declared he did
not believe that the American people would stand for a monopoly of
broadcasting facilities "either in
the hands of a single private company or in the hands of the government".
On allocations of political time,
Mr. Farley asserted he believed
the broadcasting companies have
been fair. As for the charge that
the administration is censoring
broadcasting, he said: "I brand
that charge as 100% false. There
is not a single shred of evidence to
support it."

No

Serious Abuses

ASKED

about any dangers facing
broadcasting today, Mr. Farley
said: "The public seems to like its
radio programs, and while there
are complaints, some legitimate
and some otherwise, I know of no
crying abuse in the radio broadcasting field which needs adjust-

Would you
like to

TALK TO

A MILLION
PEOPLE
with
$315,100,000

SPENDABLE
INCOME?
Then

If YOU and
YOUR PRODUCT

come up

to the

high standards
set,

and jealously

maintained, by
this station

.

.

.

for

KMOX

ment. If any grave wrong is attempted by the radio people, you
may be sure the American people
will be quick to make their will

known

overwhelming fashion."
concluded that he
felt the present method of control
of communications was adequate
for the time being and that he did
not favor a "Supreme Court" of
communications with life members
Mr.

in

Farley

at this time.
On Feb. 13, Rep. Snell of New
York, minority leader of the House,
declared in his CBS interview that
he felt the American system was
superior to that of government
operation, and added: "It still
would be better, in my opinion, and
according to my political philosophy, if government control as it is
asserted today were lessened."
Mr. Snell said he thought that
radio should have editorial privileges only to a "limited extent".
Declaring the situation differed as

speeches of individuals. Freedom
of the air, he added, "must not be
interfered with by the government,
the radio stations, or any other
agency or individual."
Political speakers who run overtime, Mr. Snell asserted, should be
cut off and thus forced to adjust
their speeches to the time allotted.
He excluded the President, if he
confined himself to "an accounting
of his stewardship as President
and that alone".
Mr. Snell opposed a "Supreme
Court of the Air", with members
appointed for long terms, on the
ground that it "might quickly lead
to direct censorship and this should
be avoided at all costs".
Other speakers in the series included David Lawrence, noted
writer and editor of the United
States News, Feb. 17 Dr. James
F. Coke, editor of Etude, musical
publication, Feb. 7; O. H. Caldwell, editor of Radio Today, Feb.
19 ; William Green, president of the
American Federation of Labor,
Feb. 21; George H. Payne, FCC
Division member,
Feb. 15.

the program departCleveland, are ascommercial account.
The program men, closer to the actual
scene of operation of radio studios,
when necessary, make calls with the
salesmen covering certain accounts.
Salesmen and program employe confer on ideas for various potential accounts and then visit the prospect
together to outline the plan.

signed

of

WGAR,

ment of

each

to

W2XR, New

York high-fidelity

sta-

on 1550 kc, now operating five
days weekly from 5 to 8 p. m., plans
to extend its schedule either to 10
p. m. or to include Saturdays and
Sundays, letting the audience decide
tion

in

a

One

poll.

the

of

station's

big

New

commercials is Wanamaker's,
York department store.

WBT,

Charlotte, N. C, finding its
present quarters in the Wilder Bldg.
inadequate, is looking for a new site.
Consideration has been given to the
idea of having a real estate firm erect
a building to its specifications in return for a long-term lease.

trical utilities."

FOR FAILURE to put in an appearance at a scheduled hearing,
the FCC on Feb. 21 denied the ap-

KFWB,

Hollywood, will observe its
eleventh anniversary in March with a
special program including film celebri-

Eugene DeBogory for
new 1,000-watt station in Dallas.
He had asked for the high-fidelity

plication of

ties.

a

WNEW,

experimental broadcast frequency
of 1570 kc.

Newark, 24-hour-a-day

pendent station, observed
anniversary in February.

inde-

second

its

hey won't

listen to

radio in Cleveland
Of course they won't.

When

they're not

jammed

into

a

convention or swarming over our exposition grounds,
they'll

And

be spending

that

landers

their

money like

means more money

who do

listen to the

water... in Cleveland!

in the pockets of Cleve-

stations

town's most popular radio

and who can be sold on your product. Reach

those Clevelanders through

more

listeners

WGAR,

the

station

with

per advertising dollar and through which

more advertising

dollars are spent 1

Telegraph

MR.

Bill of

Rights

LAWRENCE,

championing
freedom of the press and of radio,
advocated a body of competent engineers to regulate radio. "For no
other purpose, however," he asserted, "do we need a radio com-

WGAR

mission so far as broadcasting is
concerned, and I for one, favor the
repeal of all provisions of existing

FRIENDLY STATION"
Member

law which directly or indirectly attempts to give the government
commissions any authority over ra-

"iQreensboraM
March 1, 1936
BROADCASTING
dio broadcasting.

•

MEMBERS

;

The

Station is

STUDIO NOTES

between newspapers and stations,
he asserted the newspaper stands
for its editorials, whereas the station cannot be held responsible for

a friendly
introduction

peal because I believe the present
law violates the letter and the
spirit of the bill of rights of the
Constitution. * * *
"Editors should be free from
government interference whether
they are preparing programs for
the air or the printing press,
whether they are scheduling speakers for a large convention hall or
for the great convention hall of the
modern networks. This is truly
freedom of speech to speak before
a microphone in the studio or before a soap-box on the street corner."
Mr. Caldwell said the electric
light companies are the principal
beneficiaries of broadcasting in a
monetary way. From the operation
of radio sets about $150,000,000 a
year is collected by them, or twice
the amount necessary to operate
all stations and networks in the
country. For each dollar the broadcaster collects, "they hand two dollars on a silver platter to the elec-

I

"CLEVELAND'S

CLEVELAND IN 1936
IS HOST TO
200 conventions, including
REPUBLICAN NAT'L CONVENTION
AMERICAN LEGION NAT L CONVENTION
and home of the

GREAT LAKES EXPOSITION

N. B. C. Blue Network

favor such re-
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WHAT'S
THE FUNNY

MAN

And

K

pro-

practn"^
live
lx^^,f

1^3^692

He had KFFY

Ken

potential

WPA

in Spokane.
broadcast a notice
at 9:30 p. m. Feb. 13 that all
work in Spokane would be suspended the following day because of
The decision
inclement weather.
trict director of

'retail

Usteners.

came too

WPA

newspaper editions and the radio announcement
late for

was

alone

used.

"There were 600 men involved to
whom he wanted to get the mes"Not more
sage," said Mr. Ott.
than half a dozen of the 600 men
appeared for work, showing that
the radio information had almost
1009c effectiveness.
R. E. Fitzpatrick, D. E.- Howser
and C. P. Lonie, engineers at the
transmitter at Bloomingdale, 111., 25 miles from Chicago,

WMAQ

.

.

.

on the
.

.

.

CITIES

Accurate

(left)

director,

respectively,

and

i

e

Larry

Sherwood, special events operator and
of

KMBC,

Kansas City, were garbed like this
when they trudged their way to
Hatfield,

Mo.,

isolated

by

snow.

They hired a team and bobsled for
equipment and struck out on foot
across fields, beating the first sledload of food supplies by two hours.
The program was carried by CBS.

spent a recent week end on the
when the heavy snow and subzero temperature combined to keep
them from getting out or anyone
else from getting in to them. As
there are plenty of emergency rations stored at the transmitter
station the men suffered no hardships and rather enjoyed their
job,

"Little

America" experience.

listeners have paid
fees to the end of
January than in the entire previous fiscal year, the Radio Branch
of the Canadian Department of
Marine reports. There are now
829,538 licensed receivers in the
Dominion, as against 812,335 on
March 31, 1935, the end of the last
fiscal year.
With two months to
go the figures should be considerably higher, especially now that
a relentless system of prosecutions
for license evasion has begun. In

their

MARKET DATA BOOK
A New

i

Gardner

MORE

complete and up-tO'the'tninute

TWIN

MISSOURI ESKIMOS—J m m

Canadians Seek Tax

and Only

the First

Sustaining Series Shows Evils
Of Fly-by-Night Merchants

WCLO

sign^f^,''^^ NBC
cau.e our ButhBteu.
*J^,o„g
the
oultharl

3fe

World

Feb-

in

provide invaluable service
in keeping the public informed as
to weather conditions and forecasts, as v^rell as directing relief
v^^ork and in many cases acting as
the only means of communication.
Typical of such service was the
experience of WCLO, Janesville,
Wis., which devoted its entire facilities at the height of a storm to
providing public service and getting relief to marooned motorists
and farmers. With all roads snowprobound for two days,
vided the only means of spreading
information in its area.
Can radio do an audience covAsk Joseph Ott, diserage job ?

Kack-woods are
1.
in the ^^VE, they're
the boys
**»
"__-.ache! Beirvina to listen

-

the Outside

To Force Peddlers
From Twin Cities

Drifts,

ing to

SI?

business

blizzards

Subzero

in

ruary found broadcasters continu-

SAYIN,

f25,717

Marooned

Get News From

WIDESPREAD

,

grams are g^P'^Xo
people v^ho

Storm Victims,

KSTP Opens Drive

BLIZZARDS

DEFIES THE

.

.

.

Com-

prehensive 1936 Yearbook
giving a detailed picture of
market conditions in the 8th

U. S. Retail Market . . . including analysis of incomes and
living standards of Northwest
families .
.
analysis of their
purchases .
.
primary and
total radio coverage; KSTP
.

.

network features, and
merchandising aids. Collected
and collated by KSTP's New Sales Promotion Department from latest, authentic
surveys by Federal Government agencies
and industrial Statistical and Research
bureaus. 36 fact-packed pages! A mine
of needed information!
facilities,

radio

license

outlying and rural districts which
in the past have been but lightly
skimmed by the radio inspectors, a
thorough canvass is now being
made to collect the $2 annual fee,
and all those not possessing a
license are being prosecuted.

WTMV
ST.LOU IS
AREA
Costs Less Than

IN AN EFFORT to save the legitimate, established merchant from
the increasing inroads being made
by the house-to-house canvasser,
KSTP, St. Paul, has opened a
drive on the business racketeer.
The program is a series of weekly
presentations of dramatic sketches,
designed to point out the evils of
patronizing the house-to-house canvasser, the "fly-by-night" doorway
merchant.
The series marks the first time
that any station has turned its attention to a campaign to aid established, reputable, tax-paying businessmen. The cooperation of the
St. Paul Association, the Civic and
Commerce Association of Minneapolis and the Better Business Bureau of Minneapolis Inc. have been
enlisted.

Inroads on Merchants

THE

house-to-house canvasser, fostered by the depression, has begun
to make serious inroads on the
business of the reliable merchant.
So serious has the problem become
that the management of KSTP has
been studying the question for
weeks, trying to devise a forceful,

dramatic

upon the

way

in
public,

which

to impress

particularly the
taxpayer, the dangers of patronizing the doorstep merchant.
After weeks of study the dramatic presentations were decided
upon, and, with a view to making
the message even more forceful, an
attempt is being made to limit the
series exclusively to "rackets" being worked currently in Minneapolis and St. Paul. When new "rackets" spring up, the station collects

information concerning them,
checks its data; then begins preparation of another sketch.
The series began early in February, with one drama which combined two "rackets" then being
worked in the Twin Cities, one the
so-called "puff sheet;" the other
the "loose-leaf encyclopedia"
racket. Already the series has won
high praise from business organizations in both cities. They declare
that within a short time the
sketches will make the public so
"racket-conscious" that the chiseler
will be driven out of existence.
During these presentations care
is taken to show that there are certain canvassers who are operating
on a legitimate basis; that their
methods are clean-cut and honest;
that there is little danger in patronizing them.
Time for the programs is donated by the station, and no effort
is being made to obtain a sponsor.
In that way the series becomes
even more forceful. Time also presented a problem, for the station
felt that it should select a period
with the largest audience. It was
decided to use the program midweek, 6:15-6:25 p. m. Wednesdays.
Players from drama courses at the
University of Minnesota are used.
all

$1.50
per

MINNEAPOLIS-ST. PAUL
KSTP. MINNEAPOLIS-ST. PAUL. MINN
or our
REPRESENTATIVES: in New York
Paul H. Raymer Company
in

For Rates and

NATIONAL

Schedules,

.

Cliicago.
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BOB BURNS

has been signed by

Paramount Pictures

to

Rhythm on

the Range,
Crosby picture.
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Radiocasts Viewed

Want Cage

As Newspaper Aid
FIRMLY

"I
interest

believe that reader
the circulation of the

and
newspaper is increased through
radio news bulletins. For this reason newspapers and radio should

work together as

competing with one another." This
formed the keynote of a talk delivered before

said
is

"The news as given over the air
by necessity so brief that no

even if he listens to every
hourly newscast, is satisfied with
one,

the number, length, or details of
these radio bulletins." Illustrating
this, Mr. Meyerson said that KLZ
receives daily 30,000 words and
uses only 6,500, or one-fifth of the
total news received. To get the full
facts, the public is forced to read
its daily newspaper, he said.
"The only decided effect newscasting has had upon the circulation of a newspaper," continued
Mr. Meyerson, "is in the publishing of extras. Here I believe that
newscasting has decreased the
number of these special editions
put on the streets. Most circulation managers do not regard this
as important, since they looked
upon 'extras' more as a service to
the public than a money-maker."
Mr. Meyerson spoke also on the
subject of advertising effectiveness
of radio as compared with newspapers and other media, protesting
the narrow-mindedness of some
in claiming everything and
He
belittling the
other fellow.
urged cooperative effort to the end
of providing better service to the

media

advertiser and the consuming public.
He concluded his talk by recommending that all publishers of
newspapers arrange some kind of
tie-up with a radio station. Radio
will develop for the newspaper a
longer list of subscribers, a higher
degree of reader interest, better
control of the situation, and enable
the performance of a more rounded-out public service, he asserted.

Sought by Newspaper

WLBC,

Muncie, Ind., has
been broadcasting local high

Is

school basketball games for a
decade. When Indiana stations were informed Feb. 9
that broadcasts would be forbidden unless all seats were
urged listeners
sold,
to get in touch with school
authorities. In a few days
the receipt of hundreds of
letters and petitions signed
by some 15,000 listeners led
to a change in the ruling
which now requires that
seats in the Muncie gym
need be only one-third filled
to permit broadcasts.

with the
FCC Feb. 18 by the BirmingJiam
News, one-time operator of WAPI,
which also has pending before the
FCC a voluntary lease assignment
of WSGN, Birmingham 100 - watter.
The newspaper asked for
500 watts night and 1,000 day
on 590 kc, but it is believed it

WLBC

allies instead of

members of the Colorado Press Association last month
by J. I. Meyerson, executive of
the Oklahoma Daily Oklahoman,
and currently manager of KLZ,
Denver, which that newspaper's
publisher recently acquired.
Discounting one of the publishers' chief worries about radio, that
of the newscast, Mr. Meyerson

New Birmingham Station

Series

APPLICATION
in

will

eventually

WSGN

ment for

new

Bakery Tests 'Chandu'

BAKERY

Co., Baltimore, on
begin a test campaign for its products over WRC,
Washington, reviving the Chandu
the Magician transcription series
for 104 broadcasts on a five-night

March

2

will

weekly basis. Henry J. Kaufman
Adv. Agency, Washington, is handling the account, which will concentrate on newspaper and dealer
tieups with the radio series. If the
campaign is successful in Washington it will be extended into the

Baltimore

and Wilmington

tories.

terri-

new

station

filed

seek that assignrather than for a

publishers to bring
pressure to bear upon the press associations to cease selling their
news to broadcasting stations, E.
H. Harris, publisher of the Rich-

Although the FCC Broadcast
Division on Feb. 21 granted D. D.
Roderick, publisher of the El Paso
Times, authority to erect a new
100-watt station there, it was
stated that counsel for KTSM, El
Paso, will protest the grant.
Among other newspaper applicants
in the last few weeks were the
Elmira (N. Y.) Star-Gazette, seeking 250 watts day on 1200 kc.
Ogdensburg
(N.
Y.)
Advance,
seeking 250 watts on 1270 kc;
Santa Barbara (Cal.) News Press,
seeking 500 watts on 1450 kc. Ex-

mond (Ind.) Palladium-Item and
chairman of the Publishers National Radio Committee, failed to
see action taken by the Inland

aminer Bramhall also recommended granting the Merced (Cal.)
Star a new 250-watt daytime station on 1040 kc.

HARRIS RADIO PLAN
IS RECEIVED COOLLY
ALTHOUGH

he

again

exhorted

newspaper

Daily Press Association at its Chicago meeting Feb. 19 and in fact
heard opposition to the efficacy of
his idea expressed from the floor.
Mr. Harris' speech was largely a
reiteration of his paper before the
recent convention of the Pennsylvania Newspaper Publishers Association (Broadcasting, Feb. 15).
The cool reception accorded Mr.
Harris' views by Inland, an association of smaller Middle Western
dailies, augurs a similar attitude
at the convention of the American

character actor who has been playing
the role of "Detective O'Toole" in
Wrigley's My7't & Marge serial,
died suddenly of a pleurisy attack
Feb. 22 at Michael Reese Hospital,
Chicago. Daly, who was also a
member of the General Mills Jack

Armstrong

cast,

had formerly been

starred in the Fit Manchu series
and had played lead roles in the
Empire Builders, Rin Tin Tin
Thrillers, and many other radio

dramas.

station.

WWNC
ASHEVILLE, N.

Full

Time

NBC Affiliate

C.

1.000

ALONE

Watts

I

The

only Radio entrance to

the

rich

section

resort

of

-

this

industrial

that

state

leads the entire Southeast

MUSICAL

salutes to American
cities were added as a feature of
the Texaco program on the NBCnetwork starting Feb. 25.

in

volume of

retail

sales!

WEAF

Newspaper Publishers Association
New York April 21-24 at which

in

Mr. Harris is expected to render a
report setting forth a plan for reorganization of the Press-Radio
Bureau on some basis which excludes UP and INS from selling
news to stations. Neither of those
organizations, according to their
own statements, has any intention
of relinquishing their radio clientele in the firm belief that radio
has already shown itself capable
of gathering its own news and that
there is no danger of sponsor control of broadcast news matter as
shown by their experience of nearly two years with around 100 sta-

i

tion clients.

Mr. Harris' contention that
newspapers are surrendering their
property rights to radio and allowIt is

RICE

for a

Birmingham was

Jack Daly
JACK DALY, veteran radio

ing radio to undermine their business, especially with facsimile and
television on the way. He admitted
before the Inland convention that
radio is here to stay but expressed
doubt whether radio can bear the
cost of news-gathering on a large
scale without "pilfering" from
newspapers. This view runs directly contrary to the oft-expressed
conviction in many publishing circles that Transradio and the networks and others have shown themselves capable of gathering news
efficiently for sale to radio stations.

W3

COVERS THE NATION'S
BREADBASKET
for

The Middlewest is a Billion Dollar
Buying Market which can be tapped
sure-shot results through WOW. To get

your share of this business go after it aggressively and intelligently through WOW.

Owned and Operated by Woodmen
of the

World Life Insurance
Association
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Survey of Programming Policies

problem" advisers, so-called "phy-

(Continued from page 16)
taries or similar products. Included
in this number were 27 (or 35%)
of the local stations. Most of these
stated, however, that the bulk of
their revenues came from local accounts, and that their only business
of a national or regional character
consisted of electrical transcriptions or standard brands.
Forty-four per cent of the stations had at one time or another

"Market Data?

Administration; 5 stations, the
Post Office Department; 8 stations,
the Proprietary Association; and
29 stations, the American Medical
Association.
In addition, many
other stations indicated that they
consulted other agencies than those
mentioned, including state and

facts you want

about the 13th
U.S.

market

local

governmental

National

I

teas
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Manager National Advertising
Radio Station 'AlffiD
Peoria, Illinois

various

compounds,

Thank

you,

W

You can

g h

ri

t.

Mr.

count on us to give

Dear Kr, Caleyt

You have set no price on the wonderful merchandising
assistance you have given ua on Derby Kustard, {for
Glaser, Crandell Co.), and on Tastylolns (for Booth
Fisheries Corporation), so please allow us to pay you
off in thanks, If that is possible.

every possible
worthwhile merchandising

Your excellent services, covering store contacts,
station D-^ilings, aid In securing new jobbing outlets
and their advertising cooperation -- even hiring and
directing a local detail man -- have contributed imEcenaely to the tremendous sales increases recorded on
above products In Peoria and V/KBD coverage area.
Such services as these, having directly to do with SALES,
are the kind that often make the difference between success and failure In a localized campaign.

Allow us to register appreciation, too, for your station'
fine handling of commercials and the program cooperative
measures taken to promote Tastyloin recipes and special
"drive" details. We'll certainly recoinrend Inclusion of
.'.^D, Peoria, on every regional radio and merchandising
campaign we are privileged to handle.

ance

C

so

can

agencies

and

advertisers

many

already know.

Let

show

us

why we

as

YOU

broadcast

tisers and 70
t i
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other

all

COMPANY

o n a

last
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na-

advertisers

year!

Chas. 0. Caley, Comm. Mgr.
Free, Johns & Field, Inc., National Representatives
New York, Chicago, Detroit, Los Angeles, San Francisco

Edgar

L.

Bill,

Pres.

&

Mgr.

^
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Matters of Good Taste

THE

purpose of Question 4 was to
obtain the policies of stations regarding products, the advertising
of wrhich for the most part involves
matters of good taste. Only a very
few of the stations refuse all accounts in this category, although
the majority refuse one or more.
Eighty-seven stations, or 41% of the
total, stated that it is their policy
not to prohibit accounts by classes
of types, but to consider each product and the advertising copy on its
individual merits, and to refuse
only that which is not in good
taste. Ninety-six stations, or 46%,
refuse depilatories; 81 stations, or
38%, refuse deodorants, a few stations specifying only bodily deodorants; 72 stations, or 34%, refuse
laxatives; and 20 stations, or 9%,
refuse cosmetics.
A separate compilation of policies regarding the advertising of
alcoholic beverages, only 15 stations

making no comment on

ILLINOIS

this

matter, shows that 120 stations,
61% of thoFe which answered this
specific point, refuse hard liquor
accounts. However, deducting the
stations which are located in states
which do not permit liquor advertising, since the answers of these
stations are not solely indicative of
station policy, 101 stations, or 52%,
refuse liquor accounts. Fifteen of
the stations which permit liquor
advertising, accept no such accounts for periods prior to 9, 10 or
11 o'clock in the evening. Others
restrict such advertising to trade
names or brief announcements, endeavoring to eliminate all matter
designed to increase the total consumption of liquor.
Seventy-nine
stations, or 40% of the total, refuse wine accounts; and 51 stations, or 26%, refuse beer accounts.
All but one of the clear-channel
stations, 3 of the regional stations,
and 6 of the local stations stated
that they refuse their facilities to
all those mentioned in Question 5.
In addition, various stations debar
one or more of the following
classes of advertisers
Mind readers, numerologists, palm readers,
handwriting experts, "personal
:

assist-

for 175 local adver-

Yours very truly.

RUSSELL C,

Better

"health" foods, ache and pain reducers, laxative foods, vitamintonic products, kidney remedies,
hair dyes, nostrums and "curealls", and others of questionable
nature.
In addition to these, inquiries
were addressed to the
American Medical Association conc e r n i n g chiropractors so-called
"systems" and "clinics" and electrical health appliances; and to the
Federal Trade Commission regard-

Comer Advertisixg Compaky

Mr, Charles C. Caley

the

agencies,

Business Bureau
and affiliated local Better Business
Bureaus, and other public or private agencies.
The products concerning which
information was sought covered a
wide range, although the bulk of
them consisted of food and drug
items. Among these were reducing

just ask...

D. E. (Plug)Kendrick

ComDrug

consulted the Federal Trade
mission; 24%, the Food &

All

ing advertising requesting listeners to send in money, trade practices, selling methods, a method of
merchandising direct by mail, contests and lotteries, certain correspondence schools, and fraudulent
advertising in general.

chologists", dream doctors, sex lectures, mystics, and religious fanatics. Some stations stated that they
do not use such features for other
commercial accounts or on a sustaining basis, and a few stations

that they debar any whose appeal
is based on superstition, ignorance,
bigotry, or harmful propaganda.
Several stations said they refuse
their facilities to faith healers, except where faith healing is a part
of the religion. A few stations debar advertising doctors and dentists, and others include with these
chiropractors.
The object of Question 6 was to
reveal station attitudes towards the
so-called "blood and thunder" episodes in children's programs (designed primarily for a child audience and presented at a suitable
hour for children). Fifty-four per
cent of the stations which answered this question stated that
they prohibit all such episodes in
children's programs. Many of the
stations affiliated with networks
made the point that this policy applied only to programs originated
locally, and that they had no control over network programs broadcast over their stations.
There was some evidence of a
recent change in attitude towards
these programs on the part of certain stations, several pointing out
that the policy of prohibiting such
episodes was newly adopted, and
that certain programs now running
would have to be changed before
present contracts with advertisers

would be renewed.

Twenty-seven

stations said that they had no such
programs, but did not commit
themselves on policy; seven stated
that they had no established policy
in this matter; and 5 stations did
not answer this question.
Only 7
stations answered the question with
an unqualified "no".
Fifty-three stations, or 26% of
the total, stated that their policy
was not to prohibit "blood and
thunder" episodes in children's programs, but to consider each program on its individual merits. In
most of these cases comment indicated that the stations believed
that such episodes handled properly added "spice" to the programs
without the deleterious effects frequently attributed to them. Not infrequently comment ran to the effect that these episodes in children's programs were prohibited
unless they conveyed the moral

that "crime does not pay".
Surprisingly few of the stations commented on the suspense element in
such programs, an aspect which
has received much adverse criticism. A few, however, mentioned
that they paid particular attention
to this feature, requiring that the

dramatic peak be reached somewhere near the middle of the program, and that the suspense carryover be only of a general nature,
not of unfinished incidents.

Some Conclusions
IN SUMMARIZING the results

of

survey caution must first be
observed in attempting to draw
meaningful or truthful generalizations from such a multiplicity of
diverse answers. However, the following conclusions seem to be reasonably valid as expressions of consensus opinions: First, a substantial majority of the stations believe that the time devoted to commercial announcements should be
limited to a fixed proportion of the
this

BROADCASTING
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program period, with 10% of
night hour programs and slightly
higher percentages of night 30total

minute and 15-minute programs,
and about 15% of the total progi'am period on day programs, being fairly indicative of what stabelieve
to
be reasonable
tions
limits.

Second, the stations generally
appreciate the need not only for
careful editing of commercial continuities, but the consultation of
expert services for opinions concerning products and advertising
claims in order to protect their
listeners, although in many cases
adequate provision has not been
made in station organization for

important function.
Third, while opinion is divided,

this

a large proportion of the stations
believe that certain types of products should be excluded from the
radio because the advertising of
them offends good taste, opinion
being strongest against "cure-alls",
with varying degrees of objection
L to hard liquor, depilatories, wine,
f deodorants, laxatives, and beer in
j

j

j

the order named.
Fourth, opinion is practically
unanimous that "side-show" programs have no proper place in radio broadcasting, this category including astrologers, fortune - tellers, faith healers, medical charlatans and others with similar ap-

'

peals.

Fifth, the weight of opinion
seems to favor the elimination of
"blood and thunder" episodes from
children's programs, although opinion is divided also on this matter.

DEMOCRATIC POST
IS TAKEN BY HIGH
STANLEY HIGH,

recently appointed director of talks of NBC,
vdll report for duty with the Dem-

National
Committee in
Washington the week of March 1,
working with the Democratic
speakers' bureau for the forthcomocratic

ing campaign. President Roosevelt
himself asked NBC to release High
for employment by the committee.
Reports that he will become the
Democratic radio chieftain for the

coming campaign were officially denied by Chairman Farley.
Plans of the Democrats for radio remain undetermined, although
the residue of its indebtedness to
the networks for time bought during the 1932 campaign was due to

be paid by March 1. The Republicans already have a radio staff

work in Washington and New
York headed by Thomas Sabin,

at

formerly with WBZ-WBZA.
Mr. High is a former foreign
newspaper correspondent, an author and a lecturer on public affairs.

He

joined

NBC

first

as a

commentator

and then as talks
director after having been editor
of the Christian Herald. His exact status with the Democratic

National Committee is still undetermined, it was stated officially,
and it is not yet certain whether
Herbert L. Pettey, FCC secretary
who handled radio for the committee in 1932, again will be drafted
by the committee for radio duties.

WTCN
—

St.

Minneapolis

Paul

FREE

&

SLEININGER, INC.

National Reoresentotlves.

Copyright Threatens Industry Split
(Continued from page 9)

Warner

houses,
ment suits of
seeking maximum damages of $5,000, rather than the minimum of
$250, the networks feel that nearly
One
all of the suits are faulty.
suit of $675,000 against CBS al-

ready has been withdrawn.

—

Other suits have been filed in
different parts of the country by
Warner subsidiaries. There was
one against KFI, Los Angeles, by
Remick Music Corp., asking damages of $10,000, and alleging infringement of Whistle Your Blues
Away. Another was filed against

WWL, New

Orleans, by Witmark
for $5,000 alleging infringement of

In a Shanty in Old Shantytown.
In most of the suits filed in New
York, extensions have been granted by the Federal Court for Southern New York in filing of answers.
In the majority of cases the answers are now due the first week

March.

in

On

Feb. 24 Remick dropped the

WOR,

which had
suits against
been filed in New York, and apparently intends to refile them in
is licensed
New Jersey, since
as a New Jersey station. Two adare against
suits
filed
ditional

two

WOR

CBS

affiliates,

March

1,

1936
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WBBM,

which had signed Warner
contracts and said that negotiations were in progress with other
stations so that the total "is growing from day to day." Moreover,
Mr. Starr said the plan was purely
temporary and is preliminary to
stations

determination of a "per use
(or per piece) basis of compensation, if possible".
The result of a per use system,
the

Mr.

Starr

said,

"would be that

the composer, author and publisher
of each composition used would receive respectively the proper share
for each use.
of compensation
While the system may be more

upon the basis of

in

any of these

musical composition used on each
and every broadcast. With this
information at hand, we will be
able to determine the number of
uses of the compositions of our
repertory and the amount of the
fee received for each use, and to
pro rate 50% of the sum allotted
to each composition used among
our authors and composers entitled thereto.

"The calculation

actions.

QUARTZ

CRYSTALS

complicated than that heretofore
used by the American Society, it
will be just as equitable as mechanically possible.
"One of the important provisions
of the provisional license agreement which has been executed,
requires every broadcaster to furnish a report of each and every

politics, favori-

tism or other intangible elements."
Caeser in a letter Feb. 17 to
Warner, attacked its action in
leaving ASCAP, in negotiating
separate contracts with stations,
and in filing "absurdly large"
damage suits against the networks. "In order to make headlines," he wrote, "you subject the
whole principle of copyright to the
hazard of drastic regulation by
Congress." He said his consent as
an author had never been procured

Low temperature

coeflScient

"A"

•k

*

cut
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1000 kc per °C
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adjustable air-gap holder

ONLY SSS.OO
Request Circular 52
for Complete Data

AMERICAN PIEZO
SUPPLY COMPANY
Since 1929
Sta. P.O.

Sunny Slope

KANSAS

Box 6026

CITY, MO.

will be purely

Chicago,

Gypsy Sweetheart, and KMOX,
St. Louis, for Young and Healthy.
Each asks $5,000.
Attack on Warner

for

ALL EYES in the industry will
be turned toward the next annual
convention now that the feeling
within the industry has become so
heated. The convention date, slated
for late July, has not been definitely set by Mr. Baldwin and his
executive committee and probably
will
await action of the next
board meeting, expected in April.
Mr. Baldwin is inclined to favor
an earlier convention probably in
mid-June to avoid summer heat
in Chicago, but that time may not
be available.
The attack of Mr.
against Warner houses was followed by a vitriolic tirade from
Irving Caesar, songwriter, who
berated Warner for withdrawing
from ASCAP. Mr. Romberg, in his
letter of Feb. 14, wrote:
"While your letter recognizes
the interest of song writers in
50% of the proceeds derived from
the use of their songs in radio,
yet we resent the implication, both
from your letter and your recent
activities, that the rights in question belong to you or your subsidiaries, to handle in any way you

From one

Oklahoma

—

see

fit.

Our members and

SPA."
The

letter was in reply to one
under date of Feb. 5 from Herman

vice

BROADCASTING

City's

"The way WKY pulls
results continues to

amaze us.
"Our 5 - minute broadcast

last

Thursday, for

instance, featuring men's
athletic

underwear pro-

duced 1800 unit sales in
two days despite zero
weather, the first experienced here in years."

MAY BROTHERS

their

assignees are interested not only
in the proceeds but in the rights
themselves. They insist that you
have no right to make contracts
affecting those rights without our
consent.
"This letter is sent pursuant to
a resolution of the Council of

Warner

of

leading men's stores:

Romberg

Starr,

j

More-

the songwriters' plaint
against Warners injects a new
note as to whether ASCAP licenses
cover such performances of Warner - published numbers. Finally,
the networks and some 55 stations
which signed five-year ASCAP extensions prior to the Warner withdrawal maintain that those contracts cover all Warner music anyway another legal question that
must be adjudicated.
over,

charge of the music companies, in
which he gave a "progress report"
on radio licensing. He listed 216

mathematical, and will result in
payments to our composers and
authors on the basis of use and
sums received (after reasonable
expenses of collection) and not

president

in

Affiliated tcith the

Oklahomany the Times, and
the Farmer-Stockman

•
Representative: E. Katz
Special Advertising

Agency

OKLAHOMA CITY

OKLAHOMA'S ONLY FULL-TIME NBC OUTLET
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KNX,

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations
WNAC,

STATION ACCOUNTS
sp—studio programs
—transcriptions
sa—sp&t announcements
ta— transcription announcements
t

WFAA,

Dallas

Bulova Watch Co., New York, 63
weekly sa, thru Biow Co. Inc.,
N. Y.
Armand Co., Des Moines (cosmetics),
52 ta, thru H. W. Kastor & Sons
Adv. Co. Inc., Chicago.
John Morrell & Co., Ottumwa, la.
(Red Heart dog food), 52 sp, thru
Henri, Hurst & McDonald Inc.,
Chicago.
Swift & Co., Chicago (All-Sweet margarine), 52 sa, thru J. Walter
Thompson Co., Chicago.
Employers Casualty Co., Dallas (insurance), 52 sp, thru Ira E. DeJernette Adv. Agency, Dallas.

American Book Mart, Chicago (catalogues), 13 sp, thru E. H. Brown
Adv. Agency, Chicago.
Dr.

Salsbury's Laboratories, Charles
City, la. (poultry feed), 52 ta, thru
N. A. Winter Adv. Agency, Des

Moines.
Northrup, King

&

Minneapolis
thru OlmstedHewitt Inc., Minneapolis.
Capper's Household Magazine, Topeka (recipe contest), 6 sp, thru
Presba, Fellers & Presba Inc., Chi-

150

(seeds),

Co.,

so,

cago.

& Mule Assn. of America. Chicago, 13 sa, thru Rogers & Smith

Color Works,
Detroit (paint), 26 sp, thru Henri,
Hurst & McDonald Inc., Chicago.
John Morrell & Co., Ottumwa, la.
(Red Heart dog food), 63 so, thru
Henri, Hurst & McDonald Inc.,
Chicago.
Starck Piano Co., Boston, 100 sp,
thru George J. Kirkgasser & Co.,
Chicago.
Sears, Roebuck & Co., Boston (retailer), 52 sp, thru Chambers & Wiswell Inc., Boston.

Boston Food Products Co., Boston
(Prudence corn beef hash), 21 so,
thru Ferry-Hanly Co., N. Y.
D'Arrigo Bros., Boston (broccoli, celery), 190 so, thru Harold Lewis,
Boston.

Penn Tobacco

Adv. Agency, Chicago.
Weco Products Co., Chicago (Dr.
West's toothpaste), 22 sp, thru J.

Walter Thompson Co., Chicago.
Higdon Cigar Co., Quineey, Fla.
(Mexican Commerce cigars), 13 sa,
direct.

Chicago (eye wash), 52
Neisser-Meyerhoff Inc.,

Co.,

thru
Chicago.

ta,

cigarettes), 9 so, thru Ruthrauff

Ryan

Waterloo, la.
feed), 26 ta, thru
Weston-Barnett Inc., Waterloo.

&

Co..

Raynolds

Inc.,

(paint), 78 ta. thru
Gethcell Inc., N. Y.

American
Assn.,

Washing
Cleveland,

drum & Fewsmith
Continental
Okla., 26

Stirling

Machine

Mfrs.
thru MelInc., Cleveland.

26

t,

Ponca City,
thru Tracy-Locke-Daw-

Oil
t,

New York
J.

Products

Inc..

New

York

Axton-Fisher Tobacco Co.. Louisville
(Spud cigarettes), weeklv t. thru
Kenyon & Eckhardt Inc., N. Y.
Magnolia Seed Co.. Dallas (Square
Brand seeds), weekly sp, thru Dicklow Adv. Agency, Dallas.

WGAR,
&

Bernardino, Gal.

Richfield Oil Co. of Los Angeles, Los
Angeles, 5 weekly t, thru H. C.

Bernsten Adv. Agency, Los Angeles.

Rio

Oil Co.. Los Angeles,
thru
Hixon-O'Donnell
Inc., Los Angeles.
Southern California Edison Co., Los
Angeles
(electric
appliances),
5

weekly

t,

ta, direct.

Dr. Miles Laboratories Inc., Elkhart,
Ind.
(Alka-Seltzer), 3 weekly t,
thru Wade Adv. Agency, Chicago.

WKBZ, Muskegon,
Household

Finance

Chicago
(personal loans), 7 weekly sp, thru
Charles Daniel Frey Co., Chicago.
Eberle Brewing Co., Jackson, Mich.,
daily sa, direct.
Tivoli Brewing Co., Detroit, daily so,

thru

MacManus,

Inc.,

Detroit.

Fox

Head

Co.,

John

Beverage

KFRC, San

Co.,
direct.

Kynett Co., Philadelphia.
John C. Michael Co., Chicago (quilts),
26 so, thru Northwest Radio Adv.
Co., Seattle.

Francisco

General Brewing Co., San Francisco
(beverages), 4 daily sa, thru McCann-Erickson Inc., San Francisco.
Duart Mfg. Co., San Francisco (cosmetics). 3 weekly sp, thru Howard
E. Williams Adv. Agency, San
Francisco.

Pure Oil Co. of the Carolinas, 5 t,
65 t, 26 sp, thru Freitag Adv.
Agency, Atlanta.
Armand Co.. Des Moines (cosmetics),
52 ta, thru H. W. Kastor & Sons
Adv. Co. Inc., Chicago.
Standard Oil Co. of New Jersey (Essolene), 6 weekly sp, thru
Marschalk & Pratt Inc., N. Y.

WMCA, New

York

H. Lewis Medicine Co., Chicago
(Tums). 20 weekly so, thru H. W.
Kastor Adv. Co. Inc.. Chicago.
Capatone Products Inc., New York
A.

(hair lotion), weekly

KDYL,

Salt

direct.

t.

WAAB,
W. Washburn

Lake City

Mass.
thru Broad-

rUSTEN'TOTHE \
THE TAX PAVER

N. Y.
Milk Minerals Corp., Chicago (health
food), .52 sp, thru Campbell-Sanford Adv. Co., Chicago.

&

John Morrell

Ottumwa,

Co.,

(Prido shortening), 12 sp,
Henri, Hurst & McDonald
Chicago.

KMOX,

St.

Finance

la.

thru
Inc.,

Louis

Chicago
(family loans), 2 weekly sp, thru
Charles Daniel Frey Co., Chicago.
St. Louis Ford Dealers, St. Louis
(automobiles), 6 weekly sp, thru
McCann-Erickson Inc., Chicago.
Fels & Co., Philadelphia (Fels Naptha soap), 2 weekly sp, thru Young
& Rubicam Inc., N. Y.
Penn Tobacco Co., Wilkes-Barre, Pa.
(Kentucky Winners cigarettes), 6
weekly sp. thru Ruthrauff & Ryan
Inc., N. Y.
Corp.,

WOR, Newark
General Baking Co., New York (Bond
bread), 5 weekly t, thru Batten,
Barton, Durstine & Osborn Inc.,
N. Y.
Jones Dairy Farm. Atkinson, Wis.
(sausage), 3 weekly *, thru J. L.
Sugden Adv. Co., Chicago.

Washing

American

Machine

Cleveland, 3 weekly

t,

Inc.,

Mfrs.
thru

Cleve-

land.

Milton Bradley Co.. Springfield, Mass.
(games), 3 weekly so, direct.

KGO, San
Crab
San

Assn.,
crab),

Francisco
& Packers
(canned
Francisco

Canners

weekly sp, thru Botsford,
Constantine & Gardner, San Fran-

Trading Co., San Francisco
(canned clams), weekly sp, thru
Sidney Garfinkel Adv. Agency, San

Pacific

Francisco.
Saylors Chocolates Inc., Alameda,
Cal. (candy), 5 weekly sp, thru

Doremus &

Co.,

WSPD,

San

Franci.sco.

Toledo

Casco Co., Canton, O. (proprietary),
3 weekly ta, thru R. W. Clark Adv.
Agency, Akron.
Kosto Co., Chicago (dessert), 39 so,
thru Perrin-Paus Co.. Chicago.
Standard Oil Co. of Ohio, Cleveland,
15 so, thru McCann-Erickson Inc.,
Cleveland.
Ironized Yeast Co.. Atlanta (proprietary). 20 t, thru Ruthrauff & Ryan
Inc.. N. Y.

so,

RCA

Mfg. Co., New York (radios),
39 sa, thru Lord & Thomas, N. Y
National Optical Stores Co., Montreal,
78 so, thru Humphrey, Prentke &
Associates Inc., Cleveland.
John Morrell & Co., Ottumwa, la.
(Red Heart dog food, Prido shortening), 282 so, thru Henri, Hurst
& McDonald Inc., Chicago.
La Fendrich Cigar Co., Cincinnati, 52
so, thru Ruthrauff &
Ryan Inc.
N. Y.
Pocahontas Oil Co., Cleveland (Blue
Flash gasoline), 130 t, thru Gris-

KSFO, San

Francisco

Murine Co.

Inc., Chicago (eye wash),
12 weekly so, thru Neisser-Meyerhoff Inc., Chicago.

Old Age Revolving Pension Ltd., San
Francisco (political), weekly sp,
thru Frank E. Cox Radio Adv.
Oakland, Cal.
Hoyt Heater Co. Ltd., Oakland, Cal.
(water heaters), 2 weekly sa, thru
Tomaschke-Elliott Inc., Oakland.

'
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Mich.

Creek,

260 sp, thru N. W.
Ayer & Son Inc., N. Y.
Pie Bakeries Inc., Newark, N. J.,
26 sp, thru J. M. Mathes Inc.,

MOMEV

direct.

wold-Eshelman Co., Cleveland.
Piso Co., Warren, Pa. (proprietary),
12 sp (MBS),thru Aitken - Kynett
Co., Philadelphia.
Ironized Yeast Co., Atlanta (proprietary), 12 t, thru Ruthra"fiE
& Ryan
Inc., N. Y.

Chicago

Battle

Co.,
(cereals),

cisco.

(news-

Cleveland

Chicago (meat), 36

WGN,
Kellogg

Japanese

Boston

AS THE

geles.

Meldrum & Fewsmith

Co., Brockton,

(Waleco candy), 20 sa,
cast Adv. Inc., Boston.
Boston American, Boston
paper), 9 sp, direct.

,

Assn.,

Dr. Miles Laboratories Inc., Elkhart,
Ind.
(Alka-Seltzer). 28 so, thru
Wade Adv. Co., Chicago.
Utah Power & Light Co., Salt Lake
City, 13 sp, direct.
F.

J.

Household

Charlotte, N. C.

Dethol Mfg. Co., Washington (insecticide), 2 weekly ta,
thru Aitkin-

& Adams
Chicago

Los Angeles (Cystex), 26

WET,

Mich.

Corp.,

Co.,

t, thru Dillon & Kirk, Kansas City.
Carter Medicine Co., New York (liver
pills), 156 ta, thru Street & Finney Inc., N. Y.
Pitt Publishing Co., Pittsburgh (American Weekly), weekly t, direct.
Lambert Pharmacal Co., St. Louis
(Listerine cough drops), 26 so,
thru Lambert & Feasley Inc., N. Y.
Deisel-Wemmer-Gilbert Corp., Detroit
(San Felice cigars), 91 sp, thru S.
M. Epstein Co., Detroit.
Nitragin Co. Inc., Milwaukee (fertilizer), 13 so, thru Western Adv.
Agency Inc., Racine.
Ironized Yeast Co., Atlanta (proprietary), 20 t, thru Ruthrauff & Ryan
Inc., N. Y.

Grande

weekly

Chicago, 65 t, thru
Agency, Chicago.

Co.,

Freitag Adv.

Knox

N. Y.

KFXM, San

Oil

1

(Musterole). 3 weeklv t. thru Erwin, Wasey & Co. Inc., N. Y.

Swift

&

Pure

Co.,

son Inc., Dallas.

Wasey

Inc.,

(beer), daily so,

Walker Remedy
(Walko chick
Devoe

Co., Wilkes-Barre, Pa.

(Kentucky Club, Kentucky Winners

Horse

Murine

WADC, Akron

Boston

Acme White Lead &

Los Angeles

Breitenbach Co., New York
(Gude's Pepto-Mangan) 10 *, thru
Brooke, Smith & French Inc., N. Y.
Lancaster County Seed Co., Paradise,
Pa., 2 t, thru C. F. Kern Adv.
Agency, Philadelphia.
Ironized Yeast Co., Atlanta (proprietary), 2 weekly t. thru Ruthrauff
& Ryan Inc., N. Y.
Father Flanagan's Boys' Home, Boy.stown. Neb. (magazine), 4 so, thru
Bozell & Jacobs Inc., Chicago.
Golden State Co. Ltd., Los Angeles
(dairy
products),
.5
weekly sp,
thru Scholts Adv. Service, Los An-

M.

WMAQ,

Chicago

Pontiac Dealers of Cook County, Chicago (autos), 13 sp, thru Schwim-

From Roanoke

Radio Campaigning Can Be Very Realistic

(Va.) Times

mer & Scott, Chicago.
Dr. Miles Laboratories Inc., Elkhart^
Ind.
(Alka-Seltzer), 23 sp, thru
Wade Adv. Co., Chicago.
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•

March

I,

1936^

ACCOUNTS
NETWORK
EST
unless otherwise specified)

(All times

SOCONY-VACUUM OIL

Co.,

New

York, on Feb. 28 renewed Flying Red
Horse Tavern on 36 CBS stations,
J.
Fridays, 8-8 :30 p. m. Agency
Stirling Getchell Inc., N. Y.
:

New

Business

REMINGTON RAND

New

Inc.,

on March 31
(typewriters)
Side of the Neics on
starts
stations, Tues.,
22
Thurs., Sat.. 7 :15-7 :30 p. m. Agency
Batten, Barton, Durstine & Osborn
Inc., N. Y.

York

Human

NBC-WEAF

:

CONTINENTAL BAKING
("Wonder bread)

starts

Renfrew

of the

New

Co..

on March 3
Mounted on 44

York

CBS
p.

stations, Tues., Fri., Sat., 6 :45-7
Batm.. repeat at 7 :45. Agency
:

& Osborn

Barton, Durstine
N. Y.

ten,

Inc.,

COLGATE-PALMOLIVE-PEET

Co.,

City (Feet's Granulated) on
9 starts Goose Creek Parson

Jersey

March

12 Pacific Coast CBS-Don Lee
keyed from KHJ, Mon.,
stations
Thurs., 7:45-8 p. m. (PST). Agency:

on

&

Benton

Bowles

Inc.,

N. Y.

GENERAL ELECTRIC

Cleveone-

Co.,

on March 30 broadcasts

land,

program on 67 NBCAgency

dealers

time

WEAF

stations, 11-12 noon.

Maxon

Inc., Detroit.

ELGIN NATIONAL WATCH

Co.,

SUN OIL Co., Philadelphia, on Feb.
renewed Lowell Thomas on 10
NBC-WJZ stations, Mon. thru Fri.,

4

6 :45-7

p.

m. Agency

& Cunnyngham

NBC-WJZ
p.

network, Sundays, 9-9:30
m. Agency Burnett Co. Inc., Chi:

cago.

WECO PRODUCTS

Chicago
(toothpaste) on Feb. 22 started Dr.
West's Celebrity Night on 36 NBCstations, Saturdays, 10:30-11
Agency: J. Walter Thompson
p. m.
Co.,

WEAF

Co., Chicago.

HEALTH PRODUCTS

Corp., Newon Feb. 23 started

ark (Asperg:um)
National Amateur
plus

Night

MBS

on

WFIL, WGAR, WNAC. WPRO,

WCAB.

Sundays, 6-6:30
cy: William Esty & Co.

m. AgenInc., N. Y.

p.

AMERICAN HOME PRODUCTS

New York (Old English wax)
on Feb. 28 started Lazy Ban. the
Minstrel Man on 40 CBS stations,
Fridays, 7 :lo-7 :45 p. m., repeat at
11 :15.
Agency
Blackett - SampleHummert Inc., N. Y.
Corp..

:

AMERICAN HOME PRODUCTS

Corp., New York (Bi-So-Dol) on Feb.
28 started Broadway Varieties on 40
CBS stations, Fridays, 8:30-9 p. m.
Agenev Blackett - Sample - Hummert
Inc.. N. Y.
:

RICHFIELD OIL

Corp.,

New

York,

on March 2 starts Jimmie Allen discs
on 4 Yankee stations, Mon.. Wed.,
Fri.

Agency

:

Fletcher

&

Ellis

Inc.,

N. Y.

SNIDER PACKING Corp., New
York (catsup) on Jan. 28 started for
13 weeks (renewal Oct. 6, 1936)
Snider Songsters on 12 Yankee stations. Tues.. Thurs.
Agency
Stewart, Hanford & Frohman Inc., N. Y.
:

KRAFT -PHENIX CHEESE

York, on
the Kit-

chen Pirate, on 5 NBC-WJZ stations,
Thursdays, 11-11 :15 a. m. Agency
Joseph Katz Co., N. Y.

AMERICAN RADIATOR Co.. New
York, on March 15 renews Fireside
Recitals on 18 NBC-WEAF stations,
Sundays, 7:30-7:45 p. m.
Blaker Adv. Agency, N. Y.

Agency:

FELS &

Co., Philadelphia (Fels Naptha soap chips) on Feb. 17 renewed
vocal trio on 6 Yankee stations, Mon.,
Wed., Fri., 10 :45-ll a. m. Agency
Young & Rubicam Inc., N. Y.

AMERICAN HOME PRODUCTS

Inc., New York (Kolynos toothpaste)
on Feb. 17 renews for 17 weeks Just
Plain Bill on 27 CBS stations, Mon.
thru Fri.. 11 :30-ll :45 a. m. Agency
Blackett-Sample-Hummert Inc., N. Y.
:

GENERAL BAKING

Co.. New York
(Bond bread) on Feb. 23 renewed
Frank Crumit d Julia Sanderson on

GENERAL FOODS

Inc.,

New

March 19 renews Jack Berch.

REAL SILK HOSIERY MILLS

Indianapolis, on April 5 starts Jack
Hylton orchestra on coast - to - coast

Philadelphia.

Co.,

28

:

Roche, Williams

Inc.,

COX GELATINE

on March 17 starts Elgin
Revue on 60 NBC-WEAF stations,
Tuesdays, 10-10 :30 p. m. Agency J.
Walter Thompson Co., Chicago.
Chicago,

:

p.

CBS stations, Sundays, 5:30-6
m. Agency Batten, Barton, Dur& Osborn Inc., N. Y.
:

stine

Corp., New York
(Jell-O), renewing Jack Benny March
1 on 59 NBC-WJZ stations, Sundays,
7-7 :30 p. m. with repeat at 11 p. m.,
is placed by Young & Rubicam Inc.,
New York (listing in Feb. 15 issue
incorrect)

Foresees Rate Rises

A GENERAL

increase in the cost
of time on the air during 1936 is
predicted by James L. Free, president of Free & Sleininger Inc.,
Already
station
representatives.
most of the stations represented by
his firm have announced increases
in their rates, Mr. Free stated,
and further raises are being
planned.
The steepest rise has
been in the cost of spot announcements, he said, both because previous rates for this type of service
had been far too low and because
of a desire on the part of the
broadcasters to encourage adver-

fewer announcements
and more program periods. These
rate increases have had no ill ef-

tisers to use

fects on the use of spot broadcasting, Mr. Free added, citing the fact
that Free & Sleininger billing had
reached six new highs in the last
six months, each month showing
more time sold than the month before, and with no sign of a letup.

Join the Parade of
National Successes

Now

on

—

Corp.,

Francisco (creamed cottage
cheese) on March 6 starts for 13
weeks Slices of Life variety show, on
5 NBC-KPO stations, Fridays. 9 :3010 p. m. (PST). Agency: J. Walter
Thompson Co., San Francisco.

San

HASTINGS CLOTHING

Co.,

San

Francisco (clothing) on Feb. 20 started for 52 weeks. 90 Days In Time,
story behind the headlines, with Harold Burdick, commentator, on NBCKPO. Thursdays, 9:15-9:30 p. m.
(PST). Agency: Sidney Garfinkel
Adv. Agency, San Francisco.

Renewal Accounts

GENERAL MILLS

Minneapoon Feb. 24 renewed
Inc.,

(Wheaties)
Jack Armstrong on 18
lis

CBS

Mon. thru

stations,

Fri., 5 :30-5 :45 p. m., repeat at 6:30. Agency: Blackett-Sample-Hummert Inc., Chicago.

March

1,

1936

•

Not Ripley
Major Edward Bowes
Jack Benny
One Man's Family
Hit Parade
Fred Waring

FRIENDLY RIVALS

WOW, KOIL Aid Each Other
By Wire

Facilities

THE FRIENDLY

relations

be-

tween hard-hitting competitors in
Omaha were emphasized the past
week when a group of political enthusiasts wanted a special KOIL
program piped into a hotel where
KOIL did not have a wire. However,
had a wire there, and
and KOIL are hooked towire
gether by wire. So the
was used for the KOIL program.
Next day WOV/ was picking up a
special program from Lincoln, and
the wire went bad.
KOIL had a

WOW
WOW

WOW

wire there, but wasn't using it, so
by a little fast switching KOIL fed
program.
Later
wanted to pick up
the
Seventeenth Infantry band,
but its usual point for such pickup was not available. So, the band
was shifted to the Elks ball-room
where KOIL has a remote pick-up,
KOIL's apparatus picked up the
band, carried it to the KOIL

WOW

studio,
to

WOW

and fed

WOW.

it across the street
This doesn't mean that

the two stations have an alliance,
however; each knows a hundred
reasons why time should not be
purchased on the other.

Grace Moore
and many others.
Wire or write for rates

Charlotte, N. C.

BROADCASTING

JOSEPH McGILLVRA
NEWyOW<-CHICA60

.

WALTER BIDDICK
PACIFIC

00.

COAST

r rp y

in Spokane,

Washington

Out Where the
Stars Begin

*
KFPY

operates

the

KFPY

Artists

Bureau, the only artists bureau in
the Pacific Northwest
and is
equipped to produce ANY type of
program.
.

.

.

REPRESENTATIVES

to

wsoc

BUTTE,

MONTANA

tion.

Believe It or

Sinclair Minstrels
Voice of Firestone

KGIR

THE FIRST hearing to be held
before the FCC on telephone line
rates for broadcasting has been
scheduled before the Telephone
Division on April 3. The case is
on protest of WCOA, Pensacola,
Fla.,
alleging unreasonable line
rates on its CBS network connec-

J.

H.

485 Madison Avenue, NEW
and Palmolive Building, CHICAGO

McGtLLVRA,

WALTER BIDDICK

YORK

CO.. 568 Chamber of Commerce BIdg.,

LOS ANGELES, and

601

Russ BIdg.,

SAN FRANCISCO
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KENNETH FICKETT,

AGENCIES AND

Haunted House Wanted
N. W. AYER & SON Inc.,

REPRESENTATIVES

New

HOLLY SHIVELY

has

left the

York, inserted a classiad in New York newspapers in a search for a
haunted house from which
the Eno Crime Clues profied

press

CBS

department of

in Chicago to
join the radio publicity staff of Lord
& Thomas as assistant to M. Lewis
Goodkind. Prior to joining Columbia,
where she has had charge of publicity for network accounts in Chica-

gram
10.

Prentice Winchell, writer of
the continuity and known to
the radio audience as Stewart
Sterling, was used in the
ads. Responses indicated that
Brooklyn and Astoria had
the most spooks. The Eno
program is scheduled to be
broadcast from a haunted
house. Winchell advertised
some months ago for real
Eskimos for a Lucky Strike
Red Trails program then on

go and Milwaukee, Miss Shively served
on the Chicago Herald d Examiner.

SAMUEL G. WINGFIELD, formerN. W. Ayer & Son Inc., New
York, has been appointed director of

ly of

publicity for

New

Kenyon & Eckhardt

Inc.,

York.

DE GARMO-KILBORN

Corp.,

New

agency, has changed its name to
De Garmo Corp., following withdrawal of Orson Kilborn.
I'^ork

E. D. EDDY and Maurice C. Lodge
have joined the San Francisco offices
of E rwin, "Wasey & Co., as account
executives.
Eddy was formerly Los
Angeles manager of J. Walter Thompson Co., and at one time headed the
agency of Eddy & Clark Inc., in Ak-

March
The phone number of
could originate

FREEMAN

KETES, who has been
general manager of Philip O. Palmer
& Co. Inc., Chicago, since Mr. Palmer's death last fall, has joined Hays
MacFarland «& Co., Chicago, as radio

associated with Geyer Co.

director.

ROBERT

ARTHUR

GEORGE LYNN,

formerly radio ac-

count executive for Doremus & Co.,
San Francisco, is directing publicity
for the Republican Central Committee,

NBC

SIMON,

formerly with the
New York, has
assumed charge of the

treasurer's

temporarily

office,

radio department of Faraon J. Moss
Associates, Los Angeles agency. He
will return East in May.

&

LELAND

LEVINGER.

in that city.

the
last five months account executive of
joined
the
Francisco,
has
San
KYA,

STANLEY BREYER

Wadsworth Inc.,
staff of D'Evelyn
that city, in a similar capacity, and

has been added
the staff of the Sidney Garfinkel
Adv. Agency, San Francisco, as production manager in charge of radio,
succeeding Miss M. S. Leib. resigned.
to

L.

for

will service radio along with other
accounts. Wayne Wooldridge has repost after a six-month
sumed the

KYA

illness.

Adv. Agency,

-

San Francisco, has been dissolved,
and W. S. (Pat) Warner has organhis own agency under the firm
A. T.
of W. S. Warner Co.
Clifton, partner in the defunct agency, has not announced his plans.

ized

name

ALLEN
Adv.
writes

that bv using UIKVZ's
meritonilisin g ieruke

many manufacturers
hnuE introduced new

G.

MILLER

of

the

Miller

Agency, Grand Rapids, who
and announces his own pro-

WOOD

over
-WASH, Grand
Rapids, acted as master of ceremonies
at a special stage show featuring the
and
Boone Players of
the ten winners of the
amateur finals. The show, arranged
for the annual dinner of the Grand
Rapids Advertising Club, was produced by the Miller Agency and the

gram

WOOD-WASH
WOOD-WASH

Boone Players. Among guests of the
Club was Stanley Barnett, manager
of

WOOD-WASH.

REISS ADVERTISING, New

pruducts In lllichigan

staff

prior

to

BBD

& O radio
of the
They
joining
and
continuity
radio

WOR.

handle
production work.
will

HARTSHORN,

formerly with
Co. in New
York, has joined the copy department of Hughes, Wolff & Co. Inc.,
Rochester, N. Y.
A. N.

Thompson

Walter

J.

ARTHUR

KASS, formerly in charge
of sales tor Peter Dixon & Associestablished offices and j
has
Inc.,
ates
studios at 221 W. 57th St., New j

York, as radio advertising consultant.
Associated with him are Sue Tohrner,

radio talent agent, and Estelle Wolff,
of the New York University School
of Advertising.

MUDGE,

recently diH.
rector of advertising and new product developments for Libby, McNeill
& Libby, Chicago, and formerly of J.
Walter" Thompson, has joined Young
& Rubicam Inc. in an executive capacity in its New York office.

HENRY HAYWARD, New

York

head of F. Wallis Armstrong Co., accompanied the Burns & Allen unit to
Hollywood in February but expected
to return early in March.

MARGARET LEWIS,
tive of Advertising

radio

execu-

Arts Agency, Los

Angeles, and president of the Los Angeles Advertising Association of Women, in February joined Boyd-Cum-

mings

Inc.,

Los Angeles.

&

WARNER CLIFTON

Do Vou Know

ment of Batten, Barton, Durstine &
Osborn Inc., New York. Mr. Fickett

was a member

DUDLEY

NBC.

ron.
Lodge was advertising manager
for Kirkman & Son, New York, for
eight years, and prior to that was

B. YOUNG, who for 12
years headed his own agency in San
Francisco, has joined the Frederick
Seid Adv. Agency, that city.

formerly of
and
the program staff of WOR,
been enhas
Mitchell,
who
Irving
gaged in theatrical and radio work
on the West Coast for the last eight
years, have joined the radio depart-

has'

moved

to the

Sixth Ave.,

New

RKO

York,

Building. 1270

York.

New Radio Headquarters
Started in Hollywood by
J. Walter Thompson Co.
J.

WALTER THOMPSON

Co. late

February began reconstruction

in

NBC

of a building adjacent to the
Hollywood studios for its radio activities, with the completion date
The two-story
set for April 1.
structure is located on the

NBC

grounds and was formerly an annex of the Consolidated Film Laboratories, occupants of the property before the NBC lease.
Reconstruction will consist largely
of inside decoration. The building
will house the complete radio department of the agency, but the general business of the firm will continue to be handled at the downtown headquarters. The building
will be used largely for office space,

but will also have conference
rooms, a rehearsal hall and audition room.

Danny Danker and Herb

Pole-

in charge of talent for radio
shows of clients, will make headquarters at the new location but
will operate a sub-ofl[ice in the
sie,

WXYZ and
The Michigan Radio

Network

.

.

.

with

While the popularify of

8 Stations in Michigan's

consumer demand

t Largest Cities

department gets the

among
the

WXYZ

station

— WXYZ's

important distribution

all

deolers. These two factors

many

creates

merchandising

make

|9ossible

outstanding advertising and merchan-

dising successes to which
pride. Write or wire for

WXYZ

con point with

Roosevelt Hotel, Hollywood.
The present radio production
quarters on North Plymouth Blvd.
will be abandoned in favor of the
new location, with Calvin Kuhl continuing in charge of production, as-

Samuel

Moore, chief
sisted by
script writer. Frank Woodruff and
Ed Rice, formerly vdth the New
York office, will do dramatic and
continuity work respectively.

full details.

RADIO STATION
KUNSKY-TRENDLE BROADCASTING CORPORATION
300

Wm.

G.
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New York

Eastern OIHce: 507 Chanin 6H9..
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WSM

RADIO ADVERTISERS

Events

FOREIGN NEWS

Abroad Are Dramatized

NATIONAL FRUIT & VEGETABLE EXCHANGE, New York (co-

By Large Cast

UNDER the title America's Flag
Abroad, WSM, Nashville, has inaugurated a dramatic portrayal

operative marketing organization) has

appointed Gardner Adv. Co.,
York, to handle its advertising.
dio campaign is contemplated.

New

A

(Dill's

smoking tobacco)

Co..

is

Best and Model
has appointed ArNew York, to han-

Kudner Inc.,
dle its entire advertising account, inthur

Pick and Pat show on

the

cluding

The Kudner

CBS.

took over

afefency

the account on Feb. 19.

WHEATENA

Rahway, N. J.
(cereals) effective March 10, has appointed Rohrabaugh & Gibson, LinCorp..

Liberty Bldg., Philadelphia,
handle its advertising.
coln

-

PACKING

PHILLIPS

Co.,

to

Cam-

Md. (canned soups and other
has appointed Blackman Adv.
Agency. New York, to handle its
advertising and merchandising activiand the
ties except in Philadelphia
South Atlantic States. John B. Bissell is the account executive.

bridge,

foods

Lockport. N. Y. (styptic powder) has named Tyler Kay Co.
Inc., Buffalo, as its agency and is
planning to t^se radio along with other
media.
Inc.,

CHEMICAL

VESTAL
TORIES

LABORA-

Louis (Wax-Rite)
has placed its account with Clifford F.
Broeder Adv. Agency, St. Louis.
Inc.,

St.

REINSCHILD CHEMICAL

Co.,

New

Rochelle, N. Y. (Regulin remedy) has

named Arthur H. Fulton
York, as

its

Co.,

New

agency.

JULIUS GROSSMAN SHOES Corp.,
New York (Pedemode shoes) has apKahn &

Gussow,

pointed

New

York, as

its

Co. Inc.,
advertising counsel.

NESTLE-LeMUR
(hair

KRAFT MERCHANDISING—
Kraft Phenix Cheese Corp., with
an NBC- WEAF weekly hour, promotes the program on lids for
cheest jars by using this display,
in red, white and blue.

)

BEYER

lotion)

&

Calkins

New

Co.,

news items. Continuity
checked by the Department of
State.
With a cast of 40 taking
part, the first program laid the
foundation for American diplomacy, reenacting the first great
American diplomat's greatest triumph: Benjamin Franklin's success in gaining the support of
F^rance during the Revolutionary
of foreign

UNITED STATES TOBACCO
New York

ra-

P. HARDING Inc., Chicago
(meat packers) has placed its account
with Russell C. Comer Adv. Co., Chi-

JOHN
cago.

KEN-RAD

Owensboro, Ky.
Corp.,
has shifted its account to

(radios)

Douglass Allen

& Leland Davis

Inc.,

FASHION FROCKS
advertising

Inc., Cincinnati,

&

Keelor

through

COSMETICS

Corp.,

York, has named Moore «&
New York, as its agency.

Hamm

New
Inc.,

Co., Butler, Pa., is
advertising through Carr Liggett Inc.,

Cleveland.

whey)

ALLEN CHEMICAL

Co.,

remedy) has named
Rickerd Adv. Agency, Detroit,
(sinus

Toledo
C.

Co.,

San Francisco (Cal-

has named Chas. R.

Stuart,
that city, to service its account.

Chicago, has placed

John H. Dunham

its

Memphis, as

account with

Memphis (Termi-

Co.,
E. L.
nex) has appointed
Co.,

Co.,

Co., Chicago.

Raymond Powell

its

agency.

MILLS

SERVICE
Master - Electroplate
Stamp. 50 copies as
low as S98.00.
quality or
you do not pay.

Satisfactory

Detroit
(work garits advertising with
Inc., Detroit.
Inc.,

New

Process

DIRECT RECORDING
SERVICE

—

Auditions
Airchecks
Program builders on

comparable

Maxon

cordings.

York

"Oflf
15
30
45

SWEETS

Co. of America Inc.. New
has named
(Tootsie Rolls)
Reese, Rossiter & Co., New York, to
service its account.

York

Quality
wax re-

black Acetate.

ments) has placed

through
York.

New

RECORDING

Cincinnati,

has named Chester C. Moreland Co.,
Cincinnati, as its agency.

HAMILTON CARHARTT COTTON
Co.,

WAX

to serv-

advertising

is

Holden,

E.

COMPANY

ice its advertising account.

BRUCE

SPAIDE SHIRT

CALWHEY

gun.

BLUE VALLEY CREAMERY

Stites Co., Cincinnati.

JOLIE

After a brief opening announcement, headlines covering current
foreign news in each of several
countries are read. Suitable music
follows, with further explanation,
and then the dramatization is be-

BALDWIN PIANO

Cincinnati.
is

War.

UNITED
STATES
RECORDING

to

The Air"

min.

as

low

"

"

as

$2.76
4.00
6.00
7.75

"
•'

"

60

Fully equipped to handle
four programs simultaneously.

CAROLINA POWER & LIGHT

Co.
broadcasting the Charlie Chan
transcription serial thrice weekly on
WPTF, Raleigh, N. C.

is

GRIESEDIECK-WESTERN BREWERY Co., Belleville, 111. (Stag beer)
J. Walter Thompson
Co., St. Louis, as its agency.

has appointed

ARTIST
AND SCRIPT
SERVICE

E. A. KLINE & Co. Inc., New York
(Medalist cigars) has appointed Morton Freund Adv., New York, to handle its advertising.

FINE PRODUCTS
advertising a

Corp., Atlanta,

number

Gottschaldt-Humphrey

through

is

of its products

Reasonable rates for excellent talent.
Give us
your problems or ideas.
We will adapt them to
script and render a recorded test within 48

Inc.,

Atlanta, but Thomas' meat sauce is
not among them, as incorrectly stated
in the Feb. 1 issue.

7

to

out of

Listeners to

BUFFALO STATIONS
tune

WGR

or

between

5

1^ 3

ached by

Greatly

^omes
homes now
-"""'^ "
the growmg

advertised

Ults at

lower^

^ho
^[^
;,

tnU^o"

^HNWHN

^^p^^iy

ing,

WKBW
7 P.

semi

the

Use

Artists

M.

chest

says Ross Federal

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & SLEININGER
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1936

•

FREE

FREE

Noncommercial,

in

and

hours.

BROADCASTING

bigge"^

the

fit
«orld.

WHN
1540 Broadway
Y.
York. N.

sustain-

educational
-

educational

and
tran-

scriptions.

Non

Political.

NAtional 2975

633-636 Earle Bldg.

WASHINGTON,D.C.

New
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Standard Radio Releases
Library of Sound Effects
ENTERING an entirely new field,

TRANSCRIPTIONS
BEGINNING

cal Clock,
will be arranged

so that each probe divided into two half
hour periods each half hour a separate program in itself. It will be necessary only for station announcers to
break the program where indicated
and close with the signature and final

gram may

15.
The initial release will con10sist of 20 double-faced 78
inch discs. These will be manufactured by
Victor and all

rpm

RCA-

pressings will be on Victrolac.
There is no intention on the part
of Standard Radio to compete on a
quantity basis with sound effects
records now on the market, according to Seth Ely, Standard Radio

STANDARD RADIO

Pioneers, a transcribed series produced by Standard Radio Inc., has
been purchased by
WBNS,

How They

work on which has been
progress for over six months.
The experience of film studio efects experts, together with working radio production men, will be
used in making the best effects

Listen According to Income Levels

effects,

Science Meters the Radio Audience

in

(Continued from page 7)

by

effects will
labels in several

be available with
different languages.

Co., Balti-

Business Is Good in

WJBY
—
Hopson

If

the

of the potential audience is
reached. On the other hand, if the
program is broadcast five times a
week, and if different people listen
every day, 30% of all radioequipped homes may be reached in
a single week. For every program
the true situation lies somewhere
in the wide range between these
two extremes. But where? Since
in the Boston survey the Audimeters were installed in individual
homes for one-week periods, it has
been possible to figure out how
large a turnover of audience has
been attained by programs broadcast more than once a week. By
making installations for monthly

Gadsden, Alabama

W. Buttram

of all radio sets.

6%

more, will sponsor baseball and
racing news seven days weekly on
WBAL, with Don Riley as commentator. I. A. Goldman & Son,
Baltimore, is the agency.

J.

6%

same people listen every time the
program is broadcast, then only

The Standard

B. H.

Holly-

Inc.,

wood and Chicago, announces the addition of WIL and WLBF during the
past month to the list of Standard
Library subscribers. The Sons of the

KFWB,

GUNTHER BREWING

—

announcement.

president.
Don Allen, sound effects engineer at Warner Bros,
station
Hollywood, came
to Standard Radio March 1 to
handle actual production of the

possible.

the week of March 2,
and continuity of the MusiNBC Thesaurus feature,

the music

Standard Radio, Inc., Hollywood,
announces it will release a library
of sound effects on or about March

Pres.

— Mgr.

periods, similar turnover data can
be worked out for programs broadcast once a week.
There appears to be an increasing demand among advertisers for
facts which will help them to do a

WBNY,

WHBU,

KGCX, WATL,
KVOE, KDLR, WQBC, KXYZ.
DECCA RECORDS Inc., New York
WDB.J,

disc firm, has completed a series of 13
quarter-hour transcriptions for Dodge
autos, using Harry Richman, Gertrude Niesen, Howard & Shelton, Tim

&

Irene,

Kay Thompson and Frank

Parker. Goodrich Tire Co. has recorded a series of 13 quarter - hour
discs of B. A. Rolfe and orchestra.
Mills Brothers, Boswell Sisters and
masked tenor. Mennen Co. has recorded 13 one-hour shows titled Fa-

more

mous Jury

same

MacGREGOR & SOLLIE

effective job. Advertising will
probably never be reduced to the

basis as bridgescience and engineering are, after all, made possible primarily by the advisability
of methods for exact measurement,
in objective terms, of such phenomena as weight, volume, area, or
count. To the extent that more
kinds of measurement and more
precise measurements are made
available, the more nearly will the
art of advertising approach a
science.
And as this happens, a
great deal of the waste which is
today based on the necessity of usscientific

building.

But

may

CAN THE IOWA NETWORK

ing guesswork
be eliminated.

DO A JOB AT NIGHT?

Ghandu Series
EARNSHAW- YOUNG Inc.,

be expected to

Trials.
Inc.,

San

Francisco

transcription firm, is cutting a series of ten announcements
for Philco Radio & Television Corp.
of California, in San Francisco, to be
placed on Pacific Coast stations in a
test campaign. The transcription concern has also started cutting a series
of political speeches for the Republican State Committee of San Francisco. New stations subscribing to the
MacGregor & Sollie library service
since Jan. 1 are KIRO, Seattle KIT,
;

Wash.

Yakima,
Col.

;

KGIW,

Lamar,

KIUP,

Alamosa, Col.

KIDO,

Col.;

KENF.

;

Durango,
;

KIDW,

Boise,

Shenandoah,

Id.;

KSCJ,

la.;

la.
KLPM, Minot, N. D.
KGGU, Mandan, N. D. KRLH, Midland. Tex.; KTAR, Phoenix, Ariz.;

Sioux City,

;

;

KICA,
Hollywood, corrects an item appearing
in the Feb. 15 issue of Broadcasting relative to the transcription
serial Chandu the Magician. The
firm states that the series was created, produced and placed by it
and is still its property. The program is currently being released
over a number of stations here and
abroad and new releases are under
negotiation or definitely under contract.

(UP)

KMMJ

Clay
N. M.
WIL, St. Louis;
Neb.;
Williamsport, Pa.; KALB,
Alexandria, La. and WOCL, Jamestown, N. Y.
Clovis,

;

Center,

WRAK,

;

THE

transcribed contract bridge series of the Culbertson system, 78 episodes of which were recorded by
Transcription Service Bureau, Hollywood, have been placed on 16 stations as well as in Australia. Merchandise tie-ins called for lesson sheets
of which several thousand were distributed through local sponsors where
the series was used. The Bureau, operated by C. C. Mcintosh, was discontinued in February when he merged
with his brother who operates a Los
Angeles transcription business as R.
U. Mcintosh & Associates, and became office manager of the organization. The firm will add the series to
catalog list and will distribute
its
through its branch offices in Chicago,
New York and Dallas.

SHORT

THE TRADE

MARK OF

ACCURACY, SPEED
Projected on

map—4,213.

Not shown on

map—65.

One announcement made
over

KSO

and

WMT

at 7:57 p. m., Jan. 7, 1936,
netted 4,278 pieces of mail

THE IOWA NETWORK
KRNT

CIS lASIC
Oct Msifict

WMT

WMT

linked with either

KSO

or

KRNT

NBC BISIC BLUE

forms the Iowa Network

Representatives: John Blair
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KSO

NIC lASIC BLUE ]
Cedor Ropidi-Wgierlsol

&

Dei Molnei

AND INDEPENDENCE
IN

WORLD WIDE NEWS
COVERAGE

talks by leading economists
are being recorded by Decca Records
Inc. under the auspices of the Economist's National
tary Policy.

Committee on Mone-

RAYMOND

MORGAN

Co., HolR.
lywood, announces that Ex-Lax Inc.,
the Morcontract
for
has renewed its
gan - produced transcription program
Strange As It Seems, by John Hix.
Joseph Katz Co., Baltimore, is handling the account.

The Building Boom
by

is

better
business conditions in
reflected

UNITED PRESS

MISSOULA

FOR DOMINANT NEWS COVERAGE

1000 Watts

still

MONTANA

KOVO

1260 Kc.

Co.
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FCC

Acts

Bar

to

Listening Is Free

Coaxial Monoply

THE

enthusiasm is strong
but the talent a bit weak on
the Sunday afternoon child
band concert sponsored on
WMT, Waterloo, by ShanksAdams Music Co., the performers having taken music
lessons only three months.
The program is designed to
boost interest in junior music
circles. Recently a listener to
the remote broadcast spent
several minutes complaining
about it on the phone to
George Olson, control operator, who finally asked the
phoner's name. "After thinking it over we might want to
refund your money," he said.

Must Be Available to
Those Properly Equipped
STRICT barriers against any moFacilities

nopoly use in television of the
A. T. & T.'s proposed experimental
New York-to-Philadelphia installation of the coaxial cable were

by the

erected

FCC

in

a

revised

Feb.

26 authorizing the
project with a certificate of public
convenience and necessity. A. T. &
order

T. and New York Telephone Co.
which will operate the experimental installation, were ordered
to accept the terms of the FCC
within 30 days and to commence
the cable's construction by July 1,

was

indicated the A. T.
would accept the terms.
To guard against monopolistic
use of the cable for television the
FCC stated that the telephone
companies "shall not make any
unjust or unreasonable discrimination or undue or unreasonable
preference between different persons equipped with suitable facilities for the transmission and
reception of television." The coaxial cable, which may provide
the medium for nation-wide chain
television broadcasting, will be installed for testing over the 90-mile
stretch between New York and
Philadelphia. The location is regarded as significant in television
development because the three
American leaders in the visual
broadcasting field
RCA, Philco
and Farnsworth
are conducting
their operations in those two cities.
1936.
& T.

It

—
—

No

Preference Allowed

DURING

i

ll

j

!

;

the standardization or
test period of the cable the A. T.
& T. shall not "make or give any
undue or unreasonable preference
to any television system so as to
exclude any other available and
practical television system," it was
ruled. The order provided that the
A. T. & T. report every 60 days
to the FCC on the persons requesting and granted television or facsimile experimental transmission
use of the cable, together with the
number of days and hours and the
time and place of their tests and
the terms and conditions for such
work.
The FCC noted that witnesses
and counsel for the A. T. & T. in
the three cable hearings, including Dr. Frank B. Jewett, president
of the Bell Telephone Laboratories,
had emphasized that the telephone
company had no idea of discriminating against any television experimenters in the use of the cable
for transmission or reception with
suitable apparatus. The Commission recognized in its findings that
the A. T. & T. "obviously" had to
have standards on the apparatus
used by television eyperimenters
on the cable to protect its facilities.

The

FCC

report referred to a
brief filed by the
which
urged that if the line is installed
it be made available upon equal
terms to all. "A principal cause
of concern is an apprehension,"
the FCC commented, "that some
advantage over others might be
obtained" by the A. T. & T. With
respect to the future use of the
circuit for television.
The Commission ordered that complete reports on the physical progress of
the cable and on expenditures be

NAB
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Colgate's Ziegfeld Series

COLGATE

PALMOLIVE

-

-

PEET

(Palmolive soap)
on Feb. 22 started its new Ziegfeld Follies series on a CBS network, Saturdays, 8-9 p. m., replacing the Palmolive Beauty Box Theater. The Feb. 22 program was in
the nature of a stop-gap program
Co., Jersey City

due to the
Follies'

illness of Fannie Brice,
star.
Minerva Pious sub-

stituted for Miss Brice. Al Goodman, orchestra leader, also was
absent due to illness, with Gus
Haenschen conducting in his place.
James Melton and Patti Chapin
are other artists on the program.

& Bowles

Benton
is

Inc.,

New

York,

the agency.

DON ALLEN,

formerly of

KFWB.

Hollywood, has been placed in charge
of production and marketing of the
new sound effects library to be made
available March 1.5 by Standard Ra-

Agency Takes Manager
WITH the resignation of Roland
Trenchard as manager of WHOM,
Jersey City, to take charge of the
foreign language department of

Bess

&

Inc., New York
Anne Clancy has been

Schillin

agency. Miss

assistant to Harry
president.
She
will also bear the title of station
manager, being elevated from the
program directorship which she
has held for the last five years.
Mr. O'Mealia also announced the
promotion of Don Lurkin from announcer to publicity director.

promoted

O'Mealia,

Wyeth Expanding
New

Co.,

York (Jad salts) will launch Miss
Wiggs of the Cabbage Patch as a
live show on WHN, New York,
March 2, 6:45-7 p. m., on a fiveschedule,

'Mondays

thru

Fridays, inclusive. It is the same
script used on CBS earlier this
year. An extensive disc campaign
will be placed on many stations in
the near future.
is to make
transcriptions of the live
programs off the wire. Blackett-

WBS

Sample-Hummert
is

of the

to

WMOM

WYETH CHEMICAL

weekly

RADIO
OUTLINE MAPS

WHN

New

Inc.,

York,

the agency.

UNITED STATES
city in the U. S. having
a radio station as of January
1, 1936, is shown . . . Time
zones are indicated . . . The
reverse side of the map carries
a complete log of broadcast
stations, alphabetically by state,
city, and call letters, with wave

Every

lengths and powers shown.

The map

is

17'/2xll'/2

inches,

printed on white ledger paper
that permits the use of ink.

PRICES
25
50
100
200

Copies

^2.00

Copies
Copies
Copies

^3.75

^5.00

^9.00
10c

Single Copies

Wildroot Adds Discs

WILDROOT

Buffalo
Co.
Inc.,
(hair tonic) is using
transcriptions on WJR, Detroit;
Cleveland, and KMOX, St. Louis.
The talent is the same as the CBS
network show, Ted Husing and the
Charioteers, and the discs were recorded off the wire from CBS studios in New York. Batten, Barton, Durstine

York,

is

WBS

& Osborn

WHK,

Inc.,

BROAI^STING
broadcast
dvertisingr

National Press Building

Washington, D. C.

New

agency.

dio Inc.

made every

60 days and that

all

costs during the experimental stage

be kept in a suspense account.
Quarterly reports on the engineering and operating activities of the
new cable system were also ordered. The FCC will consider the
question again before the cable
is placed in commercial use.

The coaxial cable installation
was first proposed by the A. T.
& T. last July and in August the
FCC issued an authorizing order.
The A. T. & T. requested a rehearing on Oct. 29 and the Commission held two sessions, Nov. 25 and
Jan. 6, to delve fully into the experimental and potential commercial uses of the cable.

STEEL LEADS

A PARADE
• Steel and associated industries are leading
the industrial parade.

• Steel means PITTSBURGH.

•
•

BEST BY TEST
New You Be The Judge

WCAE.
WCAE means INCREASED BUSINESS.
Join the parade.
SPOT your advertising
NOW! In Pittsburgh] On WCAEl

• Pittsburgh means

100% shadewsraphed Needles
Your

transcriptions

are

at

their

best

with the best needles.
Eliminate surface noise by using needles

made

to

fit

the

requirements.

Steel Cutting Needles for Acetate.
Playback Needles for all Transcriptions.

Mfg. hj

W. H. BAGSHAW CO
Lowell, Mass.
Dist. by

PITTSBURGH

BASIC

NBC

RED NETWORK

H. W.

ACTON CO.

370
7th Ave.

New York
City

BROADCASTING

National Representative

HEARST RADIO

NEW YORK
CHICAGO
SAN FRANCISCO
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UTAH POWER & LIGHT
inaugurated

WNOX,

matic cast,
ensemble for a Monday half-hour program. Another new KDYL ijrogram

KDYL,

Knoxville, celebrated the favorable TVA decision of the Supreme
Court with three special programs.
The first, an hour and a half of
speeches and music, went on 20 minutes after the news reached Knox-

ter of Governor Henry H. Blood, is
cast as Alice True, editor of the col-

It was
headquarters of TVA.
held in a vacant building downtown.
A fleet of 10 taxies brought the 55piece Knoxville High School Band,
and the station's 14 - piece sustaining

umn.

LIVE TALENT

has replaced transcriptions on the first half of the daily
one-hour program for Drug Trade

WBT, CharN. C. Dick Hartman and his
Tennessee Ramblers, Holly Smith and
Johnny McAllister received the call.
Products, Chicago, over

band alternated in selections.
The second show was in informal cele-

hill billy

To Give
A NEW

BINDER has been produced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
is neat and convenient. It is bound
like a book
looks like a book in
every respect except that you can
snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in

—

any way.

'3 OO

POSTPAID

Name

Gold 25c Extra)

in

BROAD^STING

with music by a

quartet.

FOR middle-aged and
WHK, Cleveland, has

Roundup,
of the
by the Muskegon. Mich.,
those
takamong
divided
are
station,
ing part. The programs utilize the station's sustaining talent and the show
is a sellout every week.

THE Comedy Script Writers' Forum
on WMCA, New York, and Inter-City

WMCA ON THE
remote

AIR
tells

broadcasts

— That's

crowds at

New

of this
idea was

constation. The
ceived by Donald Flamm,
president. Here is Postmaster General James A. Farley speaking at
a recent affair, with the neon sign
at his right.

York

WMCA

arranging to make the Washington
Senators, nearest major league team,
the Charlotte home team and is discussing plans for play-by-play accounts with prospective .sponsors.

KGGC, San

WHIO,

for

its

from

policy

of

deleting

all

news and editorial
Luther L. Putnam, comits

mentator, who presents these features,
eliminates all stories of criminal acts
that might lead to the glorification of
crime in the minds of youthful listeners.

BECAUSE
its

Charlotte, N.

minor league baseball

C, has
club.

lost

WBT

is

Dayton,

celebrated

its

first

anniversary in February with an hour
broadcast which covered all remote
pickups including a police court tribute and a street program. In the year

WHIO's NBC

commercial programs
have risen from eight to 39 hours a
week.

A NEW participating
WHK, Cleveland, for

commercial on
housewives is
Oossip ly Gibbons, with Guilbert Gib-

bons, staff announcer famed for sports
and special events broadcasts as commentator. Gibbons started off the

by explaining that he didn't
a thing about the problems of
housewives and that he would depend
on them to keep him posted and answer each other's questions, which
they are doing.
series

THE SALE
NEVER ENDS
When you buy
Transcription

a transcribed radio
of America,

know

WHEN

program from the Radio

Company

"the

sale

never

ends."

TRANSCO

doesn't merely sell you an order of wax discs.
you a service that begins, and doesn't end, with the
actual sale and order.
It sells

the College of Puget Sound
recently held a forensic tournament
for high schools, KVI, Tacoma, broadcast the winners. Schools from more
than 16 cities and towns^ in Western
Washington entered teams in the debate division and one or more speakers in the extempore contest.

WMCA, New

York, last month obanniversary of its Fox
A gun is used instead
of a gong, the theater lights turning
green while a siren whines, a song
jingles and an ambulance drives out
on the stage to pick up the victim.
served the

organization's travelling representatives call on our
regularly throughout the year with advice on radio
merchandising problems, information about TRANSCO programs, and even with up-to-the-minute news from the broadcast field generally.

The

clients

The firm supplies envelope stufTers, artistic creations done
with art in colors, for all of its programs. Then there is the
publicity sheet that tells about the program and artists for
use in making your commercial announcements or for newspaper publicity. The catalog sheets contain more vital information about the diflFerent productions. Personal letters answer
promptly any specific inquiries you may care to ask.

first

Amateur Hour.

that

The sale
firm gives to its clients.
The Radio Transcription Company is not satisfied
deliver the recordings. It must, and will, continue to

this

transcription

to just
assist the stations to sell the

program.

1509 N. Vine

OFFICE
Street

OF AMERICA,

LTD.

KROW,

Oakland,

Cal.,

has a unique

morning program. Commuters Clock,
which serves a double purpose. It
provides accurate "watch setting" time
and also calls attention to San Francisco commuters to train schedules.

WNBX,

Springfield, Vt.,

and

WFEA,

Manchester, N. H., were hooked up
for the colorful pageant opening the

Dartmouth Winter Carnival, the program being sponsored by the Dartmouth Cooperative Society of Hanover
(skis). Broadcast Builders Inc., Hanmerchandised and produced the
program. Harry Ackerman, of NBC,
was guest announcer, and Ray Knight,
NBC artist, was carnival queen judge.
Fred Wheeler, manager of WNBX,
and Charles Evans, manager of
WFEA, assisted in arrangements.
over,

TO OBTAIN

cooperation of the radio audience in discovering the cause
of reception interference
Raleigh, N. C, is broadcasting a series
of talks in which the public is asked
to report reception problems.
Civic
bodies, a local newspaper, radio stores
and electric companies are cooperating.

WPTF,

PAGE BOYS
are

WBBM,

at

studying

Chicago,

radio careers.
Bob Kania wants to be an engineer
time
and spends his spare
following
engineers around on
remotes.
Al
Goodwin sticks close to his typewriter and has his eye on a continuity writer's job. Ben Kirk pores over
coverage maps and rate cards, aiming
to be a salesman. James Wilson, who
hopes to get a chance at production,
has already taken the first step by
purchasing a stop watch.
all

for

THE FUNERAL

D'jrins

1934
Hawaiian
Imports

to pay their final respects to MaryImmediately
land's leading citizen.
following news of the death, Edwin
of
M. Spence, general
made preparations to broadcast the same evening a memorial program, including Gov. Harry W. Nice,

From U. S
Am oun (ed
to $250,000 Per Day

KGMB
tising

manager

WBAL,

the best adver-

is

buy

in this

typical

American

CHICAGO OFFICE
666 Lake Shore Drive

KQMB
HONOLULU
nta>

J.

HART,

SAN FRANOSCO
HtV yOM,
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Francisco and Oakland,
has a program with a east spread
over seven miles across the San Francisco bay.
The Tuesday night minstrel show, Georgia Jubilee, is aired
simultaneously from the San Francisco and Oakland studios, with music
and dialogue interchanged across the
span between. Ralph Edwards, announcer in the San Francisco studios,
is master of ceremonies.

Herbert R. O'Connor, Attorney General, and Dr. Hugh H. Young.

Market.

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

KSFO, San

service held for
Albert C. Ritchie, four-time Governor
of Maryland, was broadcast direct
from Christ Protestant Episcopal
Church by WBAL, Baltimore, giving
Marylanders, isolated by conditions
made by recent storms, an opportunity

These supplementary aids are just a sample of the service
never ends.

started a week-

program titled When You and I
Were Young, with organ and vocalist.

Group, uses six or seven amateur
scripts in the quarter-hour period,
each script being 60 seconds long.
Twenty-six actors were used in a recent program to take the different
parts. Authors are introduced to the
air audience.
Francisco, is receiving
favorable comment from individuals
as well as civic and church organiza-

elderly listeners

ly

what a neon sign

WKBZ

PROCEEDS

broadcasts.

C

WNOX

broadcast

crime

National Press BIdg.,

Twelve ministers spoke,

Valley.

see

tions

raadcast

Washington, D.

lotte,

—

Greater Value!

(Your

bration starting at 7 :30 p. m. in the
ballroom of the Andrew Johnson Hotel. Lowell Blanchard, chief announcThe third
er, conducted the show.
went on the following Sunday. Called
TVA Land of Promise, it stressed
the future possibilities of the Tennes-

Melody Master on
Lake City, using dramixed chorus and string
the

Salt

is
The Society Column of the Air,
.sponsored by Crawford & Day, home
furnishers. Miss Evelyn Blood, daugh-

ville

If

Co. has

PROGRAM NOTES

319

,

HAWAlii

PrnId«Bl wkJ G«ii«nt

OFFICE.

Mwwfl«

CALIFORNIAN HOTEL

CONQUEST AUJANCE COMPANY
MADISON AVE.
CHICAGO. 100

H. L.SALLI ST

WtAd
X
NBC

NORFOLK, VIRGINIA
—Edward Petry & Co.0

Nortional Representatives
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A HISTORY

of early California.

Gold

Rush Days, is sponsored on KFRC,
San Francisco, three nights weekly by
the Albert S. Samuels Co., (jewelers

&

m
m

optometrists), that city, with Louise

Taber as commentator.

RCA -VICTOR

mm

dealers broadcast a
small edition of the Major Bowes
amateur program when the Major's
No. 8 amateur unit visited Tampa in
February. The feature was sponsored

on

TVFLA-WSUN.

WBAL.

cooperated

Baltimore,

with

state police and relief agencies in obtaining aid and providing information
for isolated inhabitants of Smith and
Tangier islands in Chesapeake Bay.

KNX. Hollywood, on Feb. 29 staged
a four-hour program from midnight to
4 a. m. (PST) in cooperation with

DX

Club. An
the Newark News Radio
international tinge was added to the
broadcast by speeches from foreign
consuls stationed in Los Angeles. Studio talent and motion picture names
were used for the entertainment features.

KH.J, Los Angeles, has increased its
daily news periods to six with the addition of a midnight quarter-hour program. The station is now on the air
19 hours a day.

AX

ever-increasing volume of mail is
being pulled Iiy Edward Hoffman Co.,
St. Paul furniture dealer, using the
Hearth d- Home transcription series
of the Mid- West Recordings Inc.. on
WTCX, Minneapolis. The disc series
is designed particularly for furniture
stores.

THEY

acts so well in
metropolitan Xew York that i-equests
for studio passes to
for Zeke
Manner and His Gang must be made
ten days in advance, even though the
show is heard in mid-day. The program goes on twice daily at 11 a. m.
and 2 p. m., and is piped to the Interlike

hillbilly

WMCA

NEVER MISS A NOTE—These
decibel meters of a

six

operating continuously

EQUIPMENT
WKBZ,

Muskegon,

Mich., has incrystal microphones
throughout, including remote equipment and Brush pickups are being
purchased for records and transcriptions.
The microphones are of the
large non-diaphragm 24 - cell crystal
type.
stalled

new Brush

KYA

and KGGC. San Francisco,
have installed new Hammond pipe organs purchased from Sherman Clay &
Co.,

that city.

WHB,

WFLA-WSUN,

Clearwater-St. Peters-

view output station.

TO PERSUADE

tardy motorists to

city and driver's licenJames A. Taylor, license commissioner of Kansas City, called on
for aid. Announcements made
before the morning municipal court

WHB

broadcasts brought an

jump

immediate

in license sales.

LISTENERS

of

WOR,

Newark, vote

on their favorite amateur compositions
in a song-writers' contest started Feb.
20 by the station. Only unpublished

City,

organ.

burg, Fla., has purchased a General
Radio 730-A transmission monitoring
assembly for installation at the Bay-

KFXM,

buy their 1936

Kansas

Hammond

has also installed a

City Group.

ses.

new type

for a
year in the Weston Electrical Instrument Corp. laboratory, checking the signal characteristics of
WOR, Newark. They are operated
by a fixed frequency receiver
turned on last June.

are

Bernardino, Cal., is
planning to remodel its transmitting
equipment under the direction of Paul
Changes will
Oard, chief engineer.
embrace replacement of crystal control units, buffer stages, oscillator circuits, etc., with latest composite equip-

ment.

A NEW

Wurlitzer pipe organ, embodying every development of modern
pipe organ science and designed es-

of the series.

pecially for radio use, will be installed,
tuned, tested and ready for operation
of the
Chicago
in Studio
headquarters shortly after March 1.

LYMAN MANNING,

MUSIC

amateur songs are heard. Pat Ballard
and Charlie Henderson are in charge
political writer
lecturer, is believed to be radio's
woman political commentator,
having started a series of programs on

and

first

WNEW,

Newark. She gives the
an's viewpoint in her comments.

wom-

JIMMY EVANS
summary

NBC

G

at
Tennessee
students
Polytechnic Institute have been assigned
the
Lawrence Goodman
Pianologue on WSM, Nashville, as
required listening and must write
criticisms of each program.

is
broadcasting a
of high school, preparatory

and parochial school sports events
three evenings a week over
Chicago. The program also features
interviews with prominent prep stars.

WBBM.

ACTION!

DRAWING

of places for the world's
sled
dog derby last
in the studios of
Laeonia, N. H., and the proceedings
were broadcast. Mushers
from all over the United States and
Canada were present, with several
hundred persons observing the ceremonies. The Derby was fed to InterCity.

championship

month was staged

WLNH.

A SERIES

titled Romance in Business, scheduled for 26 weeks, started
Feb. 16 on KTUL, Tulsa. Sponsor is
Mid-West Chevrolet Co., and dramatizations of the rise of Tulsa retail
stores is presented by cast of five. The
client also plans another type quarter-hour show for three times during
week.

DON WILSON, NBC

announcer,

and Harry Conn, writer of the
Jack Benny scripts, have bought a
race horse which they have named

ONE 'announcement
WTM J

I,

1936

•

M.

brought a baking company
1140 letters postmarked the

phone

day, plus
calls.

If

many

tele-

you want

listener-action, try

LONG ARM OP

WTM J

tONG DISTANCE
Somewhere there's a station executive/ an agency representative, a
merchandising man, a sponsor, a
singer, whom you want to see and
see quiclcly. One out of 120,000,000
people — 100 or 1000 miles away.
Reach for your telephone and the
long arm of Long Distance will pick
that one person out of the crowd
for you in less than two minutes
(1.5 minutes, average time). You can
talk back and forth as easily as if you

were

face-to-face.

These quick, personal contacts,
multiplied a few or many times d
day, save you time, energy and
money and make you a more ^^^^
productive partner in the
business of broadcasting.
^fMl

The Milwaukee Journal
Representatives, Ed. Petry

Jack Benny.

March

on

at 9:00 A.

requesting program opinions

same

THE

San

BROADCASTING

& Co.
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Tin Pan Alley Stages Duffy

EVERY HOUR
Day

Is

A

Profitable

Time On

WBAL
One

received

advertiser

3,638 returns in response to an announce-

program

ment on a

broadcast

eleven

at

o^clock in the morning.
•

Another advertiser received 12,140 returns in
response to an announcement made on a program broadcast at 4:15
in the afternoon.
•

A

third

advertiser

re-

ceived 40,217 returns

on

program

broadcast
7:30 in the evening.

a

Show

{Continued from page 9)

"busy members" of Congress.

the Duffy measure, announced that two other bills were
before the committee
the Daly
bill (HR-10632) and the Sirovich
bill (HR-11420), both favorable to
ASCAP but the latter the most favorable. The Daly bill would keep
the innocent infringement clause
of $250, while the Sirovich measure, as a compromise, would reduce it to $125 but not eliminate
it as would the Duffy bill.
Mr. Buck was given free rein
in his testimony as the first witHe called the Duffy bill
ness.
everything from "insidious" to a
measure conceived by the "power
to

tile

sales

had tobogganed since radio's

advent. He said elimination of the
$250 innocent infringement provision would "legalize piracy" of
music.

Government Suit

BUT

one statement by Buck may
bring repercussions. He threw out
the veiled hint that the Department of Justice, if it has not
dropped, at least is not pressing
its anti-trust suit against ASCAP.
He said when the suit opened last
June, "ASCAP met the charges and
hasn't been there since", but was
ready to go any time of the day
or night. The Department has offi-

trust", but he did not amplify how
that power trust happened to be
in the picture. He charged broadcasters, hotels and motion picture
interests with "sensitizing" Con-

with propaganda against
ASCAP. He harped on the term

gress

Then he made Berlin,
Charles Wakefield Cadman,
Gershwin and Mrs. Ethelbert Nevin, widow of the author of The
Rosary, stand up and take bows.
Also on hand were Nathan Burkan,

cially announced however
will press its suit against

"racketeers".

that

not

as these

happen

due

to

;

ASCAP

volved.

ASCAP general counsel; E. C.
Mills, ASCAP general manager;

Buck said ASCAP's gross receipts last year were $4,000,000, of

Deems Taylor, Mabel Wayne, Ferde

which $2,500,000 came from broadcasters.
Other ASCAP officials,
however, have informed the broad-

Grofe, Oley Speaks, Otto Harbach,
Irving Caesar, Edgar Leslie, Bill
(Last Rotind-Up) Hill and George
M. Cohan. At least, that is what

casting industry that collections
from radio amounted to a little
short of $3,000,000.

ASCAP's prolific publicity said.
Buck was unhampered by facts
in his testimony. He charged that
the

broadcasters

their

own

He

were

After Mr. Buck had completed
protracted statement he was
put through a rather mild grilling
by only two of the dozen committee members present. Rep. Church
h's

"writing

ticket" in the Duffy
played to the vanity of

bill.

the

do

thing

-^o/cl ike

PlQ^d

•

An

active,

wide

-

A NEW FAST MOVING PROGRAM

awake

listening audience.
•

Station

WBAL

reaches a

Do you want a story that will have more audience
appeal and interest than any transcribed program in
existence????

market of far more than
3,500,000 alert

listeners.

WBAL
Sell

offer

more background than

the offices

EXCITEMENT

THRILLS —ROMANCE — COMEDY — and
—
INTEREST?

When You Buy
You

What could

of a great Metropolitan newspaper for

•

Any sponsor can be proud

Maryland

WBAL
BALTIMORE

(R.-IU.) protested against the committee's procedure. He said orderly conduct of the hearing required
hearing of the proponents of the
Duffy bill first, rather than its opponents. After a lot of wrangling
in which Lanham (D.-Tex.), Daly
(R.-Pa.), Perkins (R.-N. J.) and
Sirovich, favored ASCAP's presentation not only first, but in rebuttal, the first day's session broke
up in tumult with no decision on
the issue.
Before Sirovich pounded the
gavel, however, Rep. O'Malley (D.Milwaukee), youthful member of
the committee, managed to get in

few resounding blows

a

guilty of singling out small establishments, like taverns, and getting
tribute from them by allegedly coercive methods. This Buck denied,

and Rep. O'Malley politely informed him he didn't know what
was going on in his own organizations.

ASCAP Savings a Club
AT THE second day's hearing
Feb. 26 ASCAP ran riot again,
with General Counsel Burkan doing most of the rioting. In the
opinion of observers who have attended many Congressional hearings, it
tion of

was the greatest

10,000 Watts

1060

exhibi-

a witness "running" a
hearing ever seen. Mr. Burkan
and Mr. Buck again had things
pretty much their own way, although Rep. O'Malley pursued his
charp-es
aeainst ASCAP as a
"legal racket" which had used
stronf-arm methods in mulcting

small users.

The

ASCAP

strategy,

it

was

apparent from the outset, was to
turn tables on opponents by employinp' the arguments the opponents themselves have used.
For
example, Burkan persistently nut

to his listeners.

to offer

HUMAN

HOLD THE PRESS

There are 65 fifteen-minute programs

in Series A.

the

"broadcasters" are the rackASCAP, and that
not
broadcasters "put a gun to

eteers,

the

ASCAP's

belly"
and demanded
preferential
treatment, not the
other wav around. On the preceding day, Buck had referred to the
broadcasters as "termites" who
wanted music for nothinsr.
Rep. Lanham, an ASCAP supporter, opened Wednesday's session by asking about the "power
trust" charees made by Mr. Buck.
The ASCAP nresident renlied that
North American Co.,
it was the
which controls Wired Radio Tnc,
that planned to enter broadcasting without selling advertisine. It
was difficult to see where this justified the charo-e that radio was
controlled by the "power trust",
but this apparently did not regis-

with Committee members unto
differentiate between
"wii-e" and "space" radio.
Elaborating on the Wired Radio
ter

able

YOU MUST HAVE SAMPLES TO JUDGE THE
MERITS OF THIS PROGRAM— SO WHY NOT SEND
FOR THEM TODAY?

UNIVERSAL

We

A

Combination FLOOR'^STAND"

have a program that

will

fit

your needs.

rugged three-piece,
combination b

scoping,

Basic I\BC Blue Network
•

against

ASCAP. He charged ASCAP was

into the record the assertion that

they are

one definite

it

and that the present respite is the
I'esult only of agreements upon
stipulations by the parties
in-

•

Resuhs such

He

denied that ASCAP ever collected
or ever wanted to collect "a cent"
from bootblack stands, delicatessens or small establishments. He
told of how sheet music and record

—

of the

Bill

—
—

telea n -

quel and floor stand Compact light weight smooth in
operation Finished In fully
plate
polished
nickel

—

kcs.

—

Equipped

—

with

cadmium

adjustable uid detachable copy holder, mounted on a fleiible steel arm
clean,
workmanlike job,
designed
and manufactured
of
standards
to
Universal
Price,
comquality
List
plated,

National Representatives
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Buck .talked about the
apathy toward radio advertising and how wired radio,

the chairman brought more direct
Burkan charged the
responses.

"threat",
public's

without advertising, in his opinion,
would supplant space radio. Moreover, he asserted that performing
rights societies of other countries,
having government-owned broadderive more money from
them than does ASCAP here. This
statement, unsupported by figures,
likewise was not controverted by
casting,

committee members.
discussion was
Into all this
drawn the 2-cent per record royreceived by composers for
recording of their works. A provision in the Duffy Bill to this end
was opposed, not only by Buck and
Burkan, but also by Deems Taylor,
composer. They asked for the free
right to bargain on such performLikewise no mention was
ances.
made of transcription rights and
alty

royalties collected by Music Publishers Protective Association, sisin the
ter organization of
mechajiical field.

How

Cold

AT KSTP,

NAB

Is It?
the

Paul,

St.

temperature announcing business is driving announcers

The reason: They
get three hourly temperatures and each varies greatly.
One comes from the
frantic.

630 stations.
Burkan read again from the
Baldwin copyright report of Feb.
18, purporting to show that the
NAB had been lobbying around
Congress for months, and he again
mentioned the "invisible hand of
the power trust" behind radio. He
charged that Congress had been
deluged with telegrams paid for

Minneapolis weather bureau,
a second from the St. Paul
weather bureau, and the third
from the top of the Minneapolis federal building. The
other morning the readings
were, respectively, 18 below
zero, 20 below zero and 10

by

this Rep. Deen responded by
reading telegrams sent by Buck
and by many composers to Senators opposing the Duffy Bill. He
asked whether there was anything
"wrong" about a constituent wiring his Congressman, and Burkan
finally admitted there wasn't.

Burkan declared that elimination of the $250

Mr. Burkan took the stand when
Rep. O'Malley resumed his examination of President Buck. After

elimination of the $250 infringement clause, declaring the latter
is the "rock upon which ASCAP

his salary was $35,000
a colloquy among the
committee ensued. Burkam began
to berate the action of Wisconsin
courts in throwing out ASCAP in-

rests."

Buck said
year,

fringement suits. He charged this
was being done on a "legal technicality". At this point Rep. Daly
demanded not only an investigation of the federal judge in question, but also alluded to "impeachment" proceedings. Later he with-

drew certain of
Rep.

his

remarks after

O'Malley had branded them

inaccurate.

Rep. O'Malley then referred to
a letter he had from the U. S.
Attorney in Wisconsin stating
that ASCAP had sought to collect
$150 from a hall used for a single
Mr.
golden wedding celebration.

Burkan answered this was "false
and malicious" and he offered to
pay the expenses of anyone who
would come before the committee
and substantiate any such charges.
Declaring the

Duffy

bill

seeks

ASCAP, Mr. Burkan

to "abolish"

said that broadcasters "put a gun
up against our belly" and demand-

ed that ASCAP give them fiveyear contract extensions last year.
He said that ASCAP capitulated

and

gave

them

the extensions.
Broadcasters, on the other hand,
have charged that ASCAP did the
"hold-up," forcing broadcasters to
accept the extensions under duress.

The Government Suit

BURKAN read to the Committee from the "confidential report" of NAB managing Director
MR.

Baldwin, sent to the membership
on Feb. 18. He referred particularly to that phase of it referring
to "conferences" of broadcasters
with Andrew W. Bennett, special
assistant to the Attorney General,
in charge of the anti-trust suit
against ASCAP.
Questioning the right of Mr.
Bennett to confer with the broadcasters on such "contract matters",
Mr. Burkan assailed both Mr.
Baldwin and Mr. Bennett. He referred to Baldwin as the "fellow"
who had been conferring with
committee members on the Duffy
Bill.

Deems Taylor opposed

the Duffy
Bill on the ground that it had
been "colored" to a great extent
"not by the creators but by the
exploiters of music." He opposed
the compulsory license fee for
phonograph records and also the
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NAB.
To

below zero. And no matter
how the boys word them, the
telephones keep the station
busy immediately afterwards,
"I thought you said it was
10 below, and now you say
it's 20!"

ASCAP

a

with being a "powerful" or-

ganization, rich in funds, and with
a membership of all stations. Actually the membership is little
more than half of the roster of

Sigmund Romberg

he for

said

years had favored legislation
which would permit American
entry into the International Copyright Union to protect the work
of American authors abroad, but
added that whenever such a bill is
offered, efforts are

made

to "take

something away" from composers.
He asked for speedy enactment of
legislation to permit entry into
the International Copyright Union.
Radio Has Defenders
THE TIDE turned somewhat at
the third day's hearing on Feb.
28. Committee members, irritated
over the way in which Buck and
Burkan attempted to "run the
show," insisted upon direct answers to questions. Some telling
blows against ASCAP on crossexamination also were registered
by Rep. Deen (D.-Ga.) who on
Feb. 19 had delivered an address
over NBC favoring the Duffy bill.
Support for government ownerbroadcasting developed
ship
of

when Rep. Dunn

(D. -Pittsburgh)
charged that ASCAP was not getting a square deal from broadcasters,

whom

he called "robbers"

and "racketeers". He said he advocated government taking over
stations, presumably because
all
of the

ASCAP

expressions.

The hearing wound up dramatiwhen Chairman Sirovich,
cally,
who called himself an author as
well as a surgeon and a legislator,
attacked broadcasters as "murderers of music" who are responsible
for the Duffy Bill. He called the
provision of elimination of the
$250 innocent infringement clause
"an outrage", and asserted that
ASCAP was attempting to "protect
broadcasters against the invasion
of wired radio and television.

"The day

isn't far distant,"

de-

clared Sirovich, "when the broadcasting organizations themselves
will be destroyed by television.
Where will little and big radio
stations be then?" In a flourish of
oratory, Sirovich concluded that he
was in "sympathy with the composers" and that they ought to
get what they want. There was
an outburst of applause from the

ASCAP

cheering section.

Buck and Burkan, under examby Rep. Deen, attempted

minimum

ment clause would

spell

of

He

this

Society".

without the clause ASCAP would
be lucky to get $500,000 a year,
as against the $2,500,000 he declared it obtained last year.
Why Warners Quit
"WHY did Warner Brothers break
away from the Society?" asked
Rep. Deen.
"Plain greed", answered Buck.
He added they asked for more
money from ASCAP, but that
ASCAP was not out to get "all
the traffic can bear".
Moreover,
he held that Warner attempted to
dispose of its publishing houses to
broadcasters, and that he wouldn't
be surprised" if at this time they
were in a huddle with broadcasters on a sale.

OUR

BITE Off 76.5

OF FINGER NAILS

WAITING fOR
EAC-H ISSU£ OF
BROAD^STING
broadcast
dvertisingf

National Press Bldg.,
Washington, D. C.

Warner

houses, but he read too
far since the report stated that
these negotiations ended last June,
and had not been resumed.
Rep. O'Malley sprung a surprise
when he read into the record a
telegram from a Chicaero lawyer,
Daniel C. Gallery, stating that 12=;
cases now are pending- in that
of

—

which

ASCAP

is
suing
other small
users for alleged infringements.
Buck denied it. So did Burkan,
who "objected" to its inclusion in
the record. He then was nolitely
informed that witnesses did not
have the right to object to introduction of evidence by members of
the Committee. Burkan once again
offered to "pay the railroad fare"
of the lawyer to substantiate this
charge.
Buck evaded a question by Rep.
Dunn as to whether he believed
ASCAP would be better off "if the
government would take over
broadcasting". That, said Buck, is
a difficult question, and would "require exhaustive study".

city

in

tavern

keepers

READERS
//

Again Buck referred to the
Baldwin Feb. 18 report, wherein
it was stated that both NBC and
CBS had negotiated for purchase
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expected to continue its oppoIt will be followed by other
opponents, including the Authors
League, Music Publishers Protec-

City

is

or

subscriptions.

Canadian and Foreign Subseriptlont

The Committee adiourned until
March 3, at which time ASCAP
sition.

Association,
ganizations.
tive

and similar

or-

Mr. Baldwin, and perhaps legal
counsel, are expected to appear for
the broadcasting industry. Cate-

ination

gorical denials of the

to continue their tactics of the preceding day in evading direct answers to questions.
Protests to

gations

BROADCASTING

infringethe "end
said that

many

State

Firm

Name

,

Your
Position

-

alle-

made by ASCAP witnesses
probably will be the nucleus of the
NAB argument.

Page 63

!

)

Advertisers' Gift to Retailers
(Continued from page 11
Decker, the local sales representative for Campbell's tomato juice,
drop in to see us.
Mr. Decker came in and the entire situation was discussed with
him.

The suggestion was made that
he might advantageously contact
local retail grocers on this program
and arrange for about 250 window
displays. (See accompanying photo
of sample window display.)
On the window, we displayed the
regular poster of the Burns &
Allen program supplied by the
agency, and in addition, a 17" _x

5%"
2%"

poster, printed in
tomato-red letters, which
read: "Listen to this program over
every Wednesday at 8:30
special

WMAS

—

m." A definite local tie-up, and
something that converted a net-

p.

work program

into a local offering
of interest to the people of Springfield,

and more important

still,

told

public where Campbell's tomato juice could be bought locally.
Counter displays, shelf displays,
and as a matter of fact, if it should
be the policy of the company, a
special might be arranged occasionally, although I don't know
whether or not it was actually done
in this instance.
slug might also be arranged
for in local newspaner advertising,
and too, direct mail calling attention to the program by the retailer
would not be amiss. By following
up a network program and tieing
in with it, the retailer has everythe

A

EVERYWHERE!
There

is

no place that Postal Telegraph can-

not reach. Postal Telegraph not only covers
70,000

fices,

for

it

maintains

its

own

telegraph of-

attended by a trained telegraph personnel

in cities
traffic

the United States and 9,000 in

cities in

Canada,* but

between which 95% of

all

the telegraph

of the country flows. There

which Postal Telegraph

is

no place

will not accept

and

transmit your message with promptness ... with

dependability... with accuracy.

graph not only

Postal Tele-

offers efficient telegraph service

within the borders of this country but through
the great International System of which
part,

it

offers

communication with the

it is

a

entire

world... through the only combination of

tele-

graph, cable and radio service under a single

management

thing to gain and nothing to lose.
Mr. Decker is quite a freauent
visitor to WMAS, and he is interested in what we are doing, as we,
too, are interested in his problems.

in the

United

States.

*ln Canada^ through the Canadian Pacific Railway Telegraphs

THE I]\TERNATIONAL SYSTEM

Where

to

Buy?

OTHER

representatives come into
the station frequently. In every
case either the agency or the manufacturer was requested to have
the representative contact us, and
in a number of instances, through
close cooperation between the station and the company's representative, a lot of good has been accomplished.
After all, there are few network
programs that tell, sr)ecifically,
where a product can be bought
Is it not obvious, therelocally.
fore, where a national advertiser is
paying for time on a local station,
not only should the public in that
vicinity know where the product
may be bought, but the manufacturer should get a return for the
money spent. This function definitely belongs to the local sales
representative of the manufacturer
who is contacting regularly with
the retailer.
Furthermore, it should be to the
sales representative's interest, for
the sake of increased sales volume,
to take a vital interest in the network program of his company and
see to it that a definite tie-up be

made between

his sales outlets

and

the selling power of the network

program.

The more a

Postal Tdcgvapb
Commercial

Oil Cbnerieq

Cablea

CabkB
nUickayHadio

Page 64

sales representative

along these lines the
more localized a network program
becomes, and proper functioning
right down the line at points where
the network program is used cannot help but be productive of good
cooperates

sales results.
The local radio

function. Its main task is contacting the local sales representative.
The station knows little or nothing
of the sales policies of the advertiser and if the former gets too
deeply into the mysteries of distributing problems it is likely to
get into some kind of a jam.
local radio station can do val-

A

uable work, however, by conferring
with the manufacturer's local sales
representative, and the cooperation
of the two can accomplish a great
deal towards making network programs more productive for the
national advertiser.
Personally, I thoroughly believe
in completing the triangle of retailer,
manufacturer, and radio
station, but feel that if the demands become too great it might
be an impossibility to carry out all
the necessary functions in spite of
the good intentions of the radio
station.
It is obvious,

his own local sales representative
to interest himself in his o^vn net-

work program, doing the things
that are necessary to bring about
increased local volume through the
fact that the network program is
coming through a local station.
I don't believe there is a radio
station in the country that would
refuse cooperation with any or all
local sales representatives, not
only for the benefit of the station,
but for the benefit of the manufacturer whose interest lies in the
sales of the retailer in that particular locality.

Electrolux in Florida

ELECTROLUX

Inc.,

New York

(refrigerators) is using a series
of 26 live spot announcements
daily except Sunday to promote
its new kerosene burning Electro-

Florida stations. The
J A X,
Q A M,
WMFJ, WRUF, WDBO. Batten,
Barton, Durstine & Osborn Inc.,
New York, placed the account.

lux over

five

stations

are

W

W

Iron Fireman Discs
IRON FIREMAN Co., Portland,
Ore. (automatic coal feeder), thru
Gerber & Crossley Inc., Portland,
has purchased a series of 13 quarter-hour military band transcriptions from MacGregor & Sollie
Inc., San Francisco transcription
producers, to be released nationally
starting March 5.
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station

however, that the

manufacturer should prevail upon
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volume that took
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all

us a

....

BROADCASTING MAGAZINE

a

322-page

whole year to compile, edit and produce ... a reference directory that should

be on the desk of everyone identified with the business of broadcasting ... a compendium more valuable
to radio advertising executives than their local telephone directory.
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The 1936 Year Book, among other
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•
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

—
Decisions

.

(No meeting held Feb.

18.)

FEBRUARY

1

1

—

—

kw D & N.
WREC, Memphis — Extension exp.
kw N 2y2 kw D.
KMBC, Kansas City—License for

auth.

—License for spec,
auth.
kw N
kw D directional N.
KGVO, Missoula, Mont. —License for CP
new equip., change
1260 kc
kw.
WDBO, Orlando, Fla. —Extension exp.
auth.
kw D.
KFBK, Sacramento — License for CP
Cedar Rapids
21/2

1

to

1

1

kw

1490 kc 5

WOKO,

unltd.

Y.—License for CP
kw D unltd.
Hawaii—Modif. CP new

Albany, N.

w N

1430 kc 500

KHBC,

Hilo,

1

change from 1420 to 1400 kc, increase from 100 to 250 w, extend compleequip.,
tion.

WINS, New York
WIBM, Jackson,

—Renewal
—

—
—

—

—

kw.

1

WIXAV,

Quincy,

100 w.

WIXER,

— License

Mass.

exp.

NEW, NBC,

York—CP

500 w.
exp. relav

W2XF and
W2XK, CP increase power.
SPECIAL AUTHORIZATIONS—WCBD,
visual service 177,000 kc 15

Waukegan,
studio

at

Zion,

w;

extension

111.,

111.

temp.

KFKA.

;

auth.

Greely,

Col.,

extension

temp. auth. temp,
antenna
South Bend, Ind., extension temp
Simul.
6 a. m. LS
WIS,
Columbia, S. C, extension temp, auth 560
kc 1 kw N 5 kw D; WJEJ, Hagerstown,
Md., extension temp. auth. 50 w spec
hours; WHIS, Bluefield, W. Va., extension
temp. auth. composite trans.

WFAM,

—WWAE

auth.

;

SET FOR HEARING: New, Ben

Glashan, San Diego
Great Falls, Mont.
;

;

S.

Mc-

New. The Tribune

NEW,

Corp.,

thony

&

;

;

NEW

;

City Brdcstg. Corp., Niagara Falls NEW,
bteffen Ice & Ice Cream Co., Wichita;
NEW, J. T. Bilben & N. G. Barnard,
;

Walker, Minn.
NEW, Peninsula Newspapers Inc., Palo Alto, Cal. WCBD, ChiNEW, W. E. Day, Creston, la.;
Johnson & Perry, Cedar City, Utah
;

;

NEW,

;

State Capitol Brdcstg. Assn., R.
Anderson, pres. Austin, Tex.
Cleveland.
;

MISCELLANEOUS: KFPM,
Tex.,

KWKC,
auth. to

and

—

Kansas

Tome

granted

Duncan

B

WGAR

Pub.

CP

kw

1040 kc 250

London, Conn.

mended
100

and
action on formal applic. (2-19).
WREC, Memphis
Granted extension,
temp. auth. 1 kw D & N (2-17).

w D

— Examiner
.

.

1500 kc

.

—Auth. antenna mea- May, Troy, Ala. —CP 1210 kc 100 w D.
surement.
Evans Brdcstg.
Kansas City
WSYR, Syracuse— Extension license one —NEW,
CP 1370 kc 100 w
month.
KWKC.
KFDM, Beaumont, Tex.—Renewal
WTRC, Elkhart, Ind.—Modif. CP change
cense, 560 kc 500 w D
kw N.
equip., increase power,
move trans,
KFAB, Lincoln, Neb. —Renewal
approve antenna.
WTAG, Worcester, Mass. —Renewal
W9XAA,
Chicago — License
for
CP
cense, also aux. trans.
change location.
KGMB, Honolulu—Renewal
KRKO, Everett, Wash. —Vol. assign,
KARK, Little
WGAR,

Cleveland

Co.,
unltd.,

facilities

li-

1

to

license.

locally,

li-

license.

Rock,

Ark.—Renewal

li-

license

cense.

WIBW, Topeka —Renewal
WJAR, Providence, R.

w

I.

—Extension
exp.

extension exp. auth. 560 kc
Orlando, Fla., extension
temp. auth. added 750 w
WNAD, Norman, Okla., temp. auth. spec, hours
WIOD-WMBF, Miami, extension temp,
auth. temp, antenna.

Wash.,

Everett.

—

Seattle Brdcstg.

;

;

;

;

;

WRBL,

Columbus,

recommended

(1-197)
license 1200 kc 100

w

WCMI,

Ga.— Examiner

(1-198)

—Examiner

—Modif.
D

—CP
KICA,

Mo.

in-

license

to LS, Sh.-

Pemberton Gordon, Jefferson

w

1310 kc 100

—

City,

Clovis, N. M.
Vol. assign,
Western Brdcstrs. Inc.

license

Seward

—

mira N. Y. CP 1200 kc 250 w D.
WMAL, Washington Modif. license from
250 w 500 w D to 500 w D & N.

—

—

WEVD, New York—Modif.

w

asks

unltd.,

WARD

and

facilities

WVFW,

WBBC,

license

to

WLTH,

amended from 1300

to

1400 kc.

Greenville,

;

WOS

120

;

;

assign,

Monterey Peninsula Brdcstg. Co.

NEW, Western Broadcast Co., Los Angeles —CP gen exp. 100 w.
APPLICATIONS RETURNED — NEW,
Rensselaer Polytechnic Institute, Troy, N.
Y.
NEW, Roy H. Cooper, Dover, O.
NEW. News Pub Co.. Henderson. Tex.
;

NEW.

Bluffton Brdcstg. Co.. Bluffton. Ind.
Chicago; NEW. H. L. Corley,

WCRW.

Trinidad. Col., amended.

FEBRUARY

26

—

w 250 w D
WJIM applic.

unltd.

WJIM

(facilities

if

1010 kc is granted), amended to 950 kc 500
D, omit WJIM request.
WJBK, Detroit Modif. CP
equip., install antenna, extend completion.
NEW, Jonas V/eiland, Kinston, N. C.
CP 1210 kc 100
250 w D unltd., amended to 1210 kc.
NEW, I. T. U. Radio Station Inc., IndianapoHs CP 560 kc 1 kw 5 kw D unltd.,

w

—

change

w

—
WIND,

amended to change stuchange antenna.
Milwaukee
CP new equip.,
change from 1310 to 1010 kc 100 w to 250

—

WEMP,

w

500

w D

unltd.

RETURNED — NEW,

APPLICATION

Central Labor
Inglewood, Cal.

Council

Los

of

FEBRUARY

Angeles,

28

NEW,
Mo. — CP
NEW,

Courier-Post Pub. Co., Hannibal,
1310 kc 100 w unltd.
Glenn Van Auken, Indianapolis
CP 600 kc 1 kw D.
CP change
KJII, Klamath Falls, Ore.

—

—

equip.

C. E. Sykes, O.
Corinth.
Miss.

W. Johnson,
;

NEW,

Walton, E. Liverpool, O.
Miami.

— NEW,
T. Beare,

S.

Hershel
;

Talbot

WIOD-WMBF,

WBNS-WCOL Hold
NO CHANGES

in

WBNS

the

Staffs
staff

of

and WCOL, which are affiliated with the Columbus Dispatch and Ohio State Journal,
have been made with the exception
of the appointment of William McKinnon as program director of
WCOL, according to a statement
Feb. 27 by R. A. Borel, WBNS
manager. The staff of WBNS, he
added, remains the same with the
exception of the division of sales
into two sections, under William Orr as local sales director and
the other under Frank S. Fenton as
national sales director.

work

;

APPLICATrONS DISMISSED:

WGAR, Cleveland—Modif.
w 1 kw LS unltd.
WOOL. Columbus, O. —CP

license to

21

NEW. Edwin A. Kraft, Petersburg, Alaska—CP 1420 kc 100 w unltd.
NEW, Elmira Star-Gazette Inc., El-

that motion of ap-

denied

N

R. J. Laubengayer, Salina, Kan.

;

FEBRUARY

;

reconsideration hearing;
KFOX, Long Beach, Cal. denied reconsideration and grant assign license to Hal
Nichols Inc. KFRU, Columbia, Mo., granted use
hours when relinquished bv
W. T. Knight Jr., Savannah, denied
reconsideration hearing applic. new station WGBF, Evansville, Ind., denied temp,
auth. Simul.-KFRU reduced power spec
hours.

D.

APPLICATIONS RETURNED

APPLICATIONS RETURNED — NEW,
Brdcstg. Co., Emmons L. Abeles,
Sec., Bismarck
WBNO, New Orleans.

Hill

—
—

CP 1500 kc 100 w unltd.
KDON, Del Monte, Cal. —Vol.

D.

KFAD

.

D,

Cleve-

dio to 2820 Meridian St.,

N.

NEW,

plicant for continuance of hearing be denied
that motion of respondents to dismiss with prejudice be granted.
KFJM, Grand Forks, N. D. Examiner
Walker recommended (1-199) that applic.
CP change from 1370 kc 100
(SA Exp.
250
LS) unltd. to 1410 kc 1 kw unltd.
be denied.

w

Ind.
unltd.

to

kw

—

—

facilities

18

—

WWAE, Hammond,

from Sh.-WFAM

WFAM

that applic. renewal
unltd. be granted.

Ashland, Ky.

recommended

.

to

Co.

—

to
.

license

Sherman, Tex. CP 1310 kc 100 w D.
KSO. Des Moines CP change equip.,
crease from 1 to 2y2 kw D.

;

Philadelphia.

MISCELLANEOUS—WJEJ, Hagerstown,
Md.,
temp,
extension
license
granted
NEW, ABC Brdcstg. Co.. Big Spring,
Tex., dismissed with prejudice applic. CP
1500 kc 100 w D.
RATIFICATION—WOEG, Schenectady,
granted auth. 50 w exp. for special event

Examiners' Reports

15

WTAG, Worcester—CP cange equip.
NEW, Nolan S. Walker, Canton, O. —CP
1200 kc 100 w 250 w D unltd., asks facilities WHBC.
NEW, Birmingham News Co., Birmingham—CP 590 kc 500 w 1 kw D unltd.
NEW, Red River Valley Brdcstg. Corp.,

ORAL ARGUMENTS—NEW, Paul R.
Heitmeyer, Salt Lake City; NEW, Paul R.
Heitmeyer, Cheyenne, Wyo.
NEW, Wyo.
Radio Educ. Assn., Cheyenne
WFEA,
Manchester, N. H. NEW, W. H. Kindig,
Hollywood KFAC, Los Angeles WCAO,
Baltimore
WICC, Bridgeport, Conn.

equip.,

5

Harold F. Gross, Edmund C.
Shields, Saginaw, Mich.
CP 1210 kc 100

assign,

FEBRUARY

new

kw N

Fla.
Extension exp.
kw D, change equip.
Grover C. Maxwell, George A.
Sancken, Herbert C. Lorick, Augusta, Ga.
CP 610 kc 250 w 500 w D unltd.
WIOD-WMBF, Miami CP change equip.
NEW, Ben L. Taylor, Mr. & Mrs. Phfl
B. Whitaker, Chattanooga
CP 1200 kc 100

NEW.

RETURNED — KRKO,

vol.

1

NEW,

D,

—

—APPLICATION

;

SET FOR HEARING WHIO, Dayton,
CP change equip., increase to 5
kw D.

WIP,

w

—CP

to

auth. 2y2

equip.,

250

J. E. Churchwell, G. O. RusseU,
O. Freeman Jr., d/b Panama City
Brdcstg. Co., Panama City, Fla. CP 1500
kc 100 w D.
NEW, Smith, Keller & Cole, San Diego
CP 1200 kc 100 w D.

SPECIAL AUTHORIZATIONS—WFIL,

;

w

100

H.

Philadelphia,

N

CP new

;

NEW,

100 w.

kw N; WDBO,

Inc.
to

w

FEBRUARY

N.

W2XIS, New York—Modif. CP gen

1

KRKO

to

increase from 50
modif. license.

license.

Va.

studio locally.
Radio Air Service Corp.,
gen exp. 50 w.

—CP

NEW,

Avon, Conn.—Modif. CP exp.
W2XIS, Bronx, N. Y.—Modif. CP exp.
NEW, Charles T. Copeland Jr.. W. H.

kw

L

&

trans.

WDAE, Tampa,

14

WIXEH,

APPLICATIONS GRANTED:

land

w

FEBRUARY

25

CP

be granted.

Applications

—

recom-

Walker recom-

that applic.

(1-202)

Roanoke,

increase from 1

move

NEW,

(1-201) that applic. increase to 1
unltd. be granted.
Thames Brdcstg. Corp., New

NEW,

KWKC

w D

kw LS

5

WDBJ,

Merced,

Co.,

recommended

Bramhall

WDAE, Tampa—Examiner Hyde

mended

City
Cancelled temp,
Cleveland to operate
interim auth. to Charlotte
contracting parties subject

FEBRUARY

Star

that applic.
be granted.

XENT, XERA, COCH.

to

Merced

Examiner

(1-200)

(2-20).

Lookout Brd-

Chattanooga
NEW, E. AnSons Inc., Pawtucket, R. I.
Albert Lea Brdcstg. Corp., Albert Lea!
Mmn. NEW, R. C. Goshorn & Lester E.
Cox., Jefferson City, Mo.; NEW, Power
estg.

program

—

•

INCLUSIVE

28,

applic.

—License gen exp.
New

Quincy

Cal.

—

exp. auth. 500

license.

Mich.
CP change
trans., install vertical antenna.
WCAO, Baltimore CP change equip.
WREC. Memphis Modif. CP extend
completion.
WGBI, Scranton Extension exp. auth.
500 w.
WIP, Philadelphia
Extension
exp.
auth.

(2-14).

aux.

trans.

WMT.

NEW,

—

Jehovah's Witnesses, New York Denied
temp. auth. transmit Judge Rutherford's

Baltimore License for use aux.
trans, as main, main as aux.
NEW, Dorence D. Roderick, El Paso
CP 1500 kc 100 w unltd.
WHDH, Boston CP change equip.
WKRC, Cincinnati Extension exp. auth.

—

—

XENT

21

APPUCATIONS GRANTED:
WFBR,

FEBRUARY 14 TO FEBRUARY

KABH, Shreveport Same.
Peoples Pulpit Assn., New York Designated for hearing applic. transmit Judge
Rutherford's program from Los Angeles to

.

.

^—^—

(Broadcast Division)

license 890 kc

500

250

w LS

1210 kc 100

w

unltd.

NEW, M. M. Oppegard, Grand Forks, N.
D.—CP 1310 kc 100 w 250 w LS unltd.
NEW, Bismarck Tribune Co., Bismarck,
N. D.—CP 550 kc 1 kw 5 kw LS unltd.
KGFG, Oklahoma City—CP 1370 kc 100
w 250 w LS SH.-KCRC.
NEW, American Brdcstg. Corp. of Ohio,
Cleveland

NEW,

—
CP 880
A. E.

kc 1 kw unltd.
Hughes, d.b Valdosta BrdValdosta, Ga. CP 1500 kc 100

cstg. Co.,
unltd.

w

NEW,

o

H.

Can

A

-

DA

FENDRICH

Inc.,

Evansville,

Ind. (Le Fendrich cigars) on Feb.
23 began a new series of musicals
titled Smoke Dreams over 3
WGAR),
stations (WGN,

MBS

WLW,
WLW, Sundays,

I

/5es?/'/7/7 /'/7

—

—CP

lOh
59 m

lOh

10 h

59ni

59 m

00 m

58

59

59.75

00 s

s

$

II

3:45-4
keyed from
m. (EST). Ruthrauff & Ryan,
New York, handles the account.

h

p.

Ralph E. Smith, San Diego

1200 kc 100

w

D.

EMANUEL

APPLICATIONS DENIED: NEW, Eugene DeBogory, d.b Dalls Radio Research
Engrs., Dallas CP 1570 kc 1 kw unltd.

—

RATIFICATIONS:
KILB, Shreveport
exp. freq.

(2-12).

Page 66

—Granted auth. operate

KILLING

TWO BIRDS — The

Canadian Radio Commission networks
from the Commission's frequency laboratory at 11 p. m. This is how it is done.

identification call is also a time signal, radiated daily

LEVI, vice president and
general manager of the Louisville
Courier-Journal and Times, who has
had general supervision over WHAS,
has resigned to become publisher of
Hearst's Chicago Herald & Examiner.
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Conflict in Network and Local Programs
Upsets Scliedules as Chicago Shifts Time
ON SUNDAY,
of Chicago
clock ahead

March

1,

the City

moves

officially

its

erate

cally brings all network programs
into the city an hour later, program directors at all Chicago chain
outlets have been working overtime the last few weeks trying to
iron out the countless conflicts between national and local adver-

places the Ovaltine and General
Mills programs, "that we are making the change for 30% of the
audience of the Chicago stations,
as we estimate that 70% of these
stations' coverage is located outside of the area that is adopting
the new time."
The same point of view is reflected by WLS, which has decided
not to follow the rest of Chicago
but to remain on CST. An audience survey conducted by the station revealed an overwhelming majority of
listeners opposed to
the change in time, the figures
being 65,718 opposed and 1,211 favoring EST. George Biggar, promotional director, said that
feels that it was granted 50,000
watts in order to serve not only
Chicago but the entire surrounding
territory, and that it would be
doing an injustice to the 7,500,000
people living outside the metropolitan area but within 200 miles of
Chicago if it shifted to EST.
Chief beneficiaries of the move
are
and WJJD, each gaining an extra hour of broadcasting
time in the evening.
signs
off at Chicago sunset and WJJD,
which is on the same wave length
as KSL, at the time of sunset in
Salt Lake City. Curiously enough,
is owned by the Drovers
Journal, which is strongly opposing the time shift.

Speaking about WBBM, CBS
Chicago key station, Frank Rand,
of CBS, says:
"The most cursory investigation
reveals that the coming change of
time is going to cause almost hopeless

On March

contusion.

— and

example

the

5,

for

same condition

will exist, of course, on other days
we will find ourselves in the embarrassing position of trying to fill
conflicting contracts."

—

Program

Shifts

NETWORK

advertisers whose programs reach Chicago during the
later evening hours are in several
cases moving their broadcasts to
other times.

Other network advertisers who
cannot secure earlier time are disturbed about the change. J. H.
Piatt, advertising manager of the
Kraft-Phenix Cheese Co., which
sponsors Bing Crosby's Thursday
evening broadcasts, says:
"The change shoves our program, now in Chicago at 9 to 10
p. m. up an hour to 10 to 11 p. m.
This will reduce our potential audience in Chicago considerably, because many people will have gone
to bed.
Our sales department is
badly upset over this possibility.
Studies have shown that the peak
radio audience is between 8 and 10
p. m. Beginning at 9:30 p. m. there
is a sharp drop and after 10 only
the

folks

who want

to

*

AIR TIGHT

side of the city and suburbs in localities that will continue to op-

one hour in compliance with an order of the Council
placing the city on Eastern Standard Time. Because this automati-

tisers.

**

*

on Central Standard Time.
"This means," says Robert Barrett, radio executive at Blackett-

Sample

Hummert

-

which

Inc.,

*
*

PACKING
*
*

WLS

WLS

WAAF

WAAF

WAAF

tun

Scales,
Oi'NCE

again Presto engineers score with their scientifically constructed non - corrosive metal air tight shipping and storage container! The heavy chemical coating of the non-inflammable Presto
Green Seal disc is exceptionally sensitive. Therefore, the metal
container will accord the utmost protection to this surface, plus
maximum efficiency in handling.

O'NE

many outstanding features of the Green Seal disc
can be processed in the same manner as wax discs. Any
number of duplications in shellac, acetate faced or acetate can be
made from a Green Seal master. These processed records are
similar to any phonograph or transcription record and can be used
in the same manner, and played with any type of steel needle.
is

that

of the

it

Write today for a sample

Hundreds of the largest broadcasting and
Green Seal disc as their standard.

disc.

transcription studios have adopted the

listen to
in ra-

dance music are interested
dio."

Such juvenile network programs
as Kellogg's Singing Lady, Ovaltine's
Mills'

Orphan Annie and General

ir

Jack Armstrong, all of
which have been heard in Chicago
on repeat broadcasts, will now include
Chicago in their earlier
broadcasts, and so will continue
to reach Chicago children during
the 5 to 6 hour. This takes care
of the Chicago situation all right,
but puts the programs an hour
earlier than before for listeners
to Chicago stations who reside out-

what

than .01
we guarantee

all

Radio Service CrysWhy experiment use

Scientific
tals.

—

the best.

New

100 Wattcrs?
Yes, we check many, including such leaders as

KWBG, KIUL, WHEF,
KFPL, KFXR, KFYO,
KICA, KGFL, WPAD,
KCMC, KGFG, KGFW,

KGDE

Single

and others.
Measurement

$1.75

Weekly Measurements
$5.00 per mo.
Precision AT Crystals at lower
Prices

CCMMERCIAL
March

BALTIMORE

J,

•

KANSAS

1936

•

ir

ir

made
are

SINCE 1925
Low Temperature

the 550-1500 Kc. band. Frequency Drift guaranteed to
be less than 4 cycles per million cycles per degree centigrade change in temperature.

Approved

by Federal C o m m u n ic ation s
Commission.

Two

Crystals

it

a favorite

more than

just

wherever quality reproduction and uninterrupted operation
"important".

MANUFACTURERS OF EVERYTHING FOR RECORDING FROM A NEEDLE
TO A COMPLETE STUDIO INSTALLATION.

Coeffi-

cient Crystals are supplied in
Isolantite Air-Gap Holders in

50

Also manufacturers of the Presto Instantaneous Recorders. The compactness,
convenient portability, and unfailing reliability of the Presto Recorder have

Complefe descriptive cafalog on

fhe

Recorder and other

Presto

equipment

supplied upon request.

Write regarding broadcast station applications at the

Distributor:

NORMAN

1656 No. Serrano

St.,

B.

I

nstantaneous Recorder.

NEELY

Los Angeles,

Calif.

$90

O SEAVICE
124

JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND
Send for our price list and
booklet

I^ACIO

EQLirMENT COMPANY
7S05

if:

BETTER
is

CRYSTAL SPECIALISTS

FREQUENCY
CHECKS

ir

ClTy,

Dept. B-361

MO.
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;

Memberships
For FCC Proposed

Life

SOURCE OF CBS ANNOUNCERS

SCHOOi Op

New York Staff Come From Everywhere
And Have Small-Station Experience

Members

of

THE PARADOX
nouncers come
from elsewhere, as
explained by John

America's

S.

Carlile,

production

ager, and

CBS

manDon

Ball, assistant
manager, stresses

two requirements
— —
that the voices

Radio- Television Engineering:
An 8-months' course embracing:

Directional
and associated subjects.

intensity;

5.

"Columbia requires," says Carlile, "that its announcers be representative of America and not of
New York or any other locality.
Our staff is composed of men from
every section of the country. Furthermore, announcers must receive

Owners and operators of Radio Station
W9XBY (New High-Fidelitv from Mike to
Transmitter— 1000 watts— 1530 kc.)and Experimental Visual Broadcasting Station

basic training at a smaller station
Ball
before coming to WABC."
adds that "a thorough, basic knowledge of radio and the necessary
training are best secured at independent stations where, in addition to announcing, the man is
called upon to do research, con-

\V9XAL

(500 watts on 2800 kc. and 150 watts
42-56: 60-86 megacycles). Theory and practice followed by actual experience in station
operation. All Student-Engineers assigned
to shifts at controls and transmitter— over
80 remote control pickups weekly. Graduates

qualify for Radio-Telephone Operators'
License. (First Class.)

program work, etc."
There are only two New Yorkers on the CBS New York staff,
David Ross and Kenneth Roberts.
Two were born outside the United
States Andre Baruch in Paris and
Carlyle Stevens in Canada. The
others and their birthplaces follow:

Owners and New

Station

tinuity,

License Applicants: We have available engineer-operators capable of installing and
operating new equipment. These men will

come

fully

recommended.
TRAINING DIVISION

—

FIRST NATIONAL TELEVISION,INC.
(MEMBER
Eng. Dept.,

Power and

of radio

ience.

Antennae

ACTUAL EXPERIENCE
AT THE CONTROLS

ATTENTION:

Wis.

Mr. Carlile

represent the voices of America and that
small-station experience serves as
a preliminary to netwoi-k exper-

1. Broadcast engineering; 2. Station
operation; 3. Television; 4. Field

N. A. B.)

Light BIdg.. Kansas City. Mo.

POWER ENOUGH
to

pay hack handsome
On December

2,

profits

1935, an Advertising Agency wrote us as

follows:

WAAT

"When

a pee-wee watter like
can bring the phenomenal quantity of first-rate leads our client has gotten on your
time, I reverse a lot of opinions I used to have about stations
not on national hook-ups. It should warm your heart to know
that
has made at least five sizeable sales direcdy traceable; that one couple came 40 miles to see the cemetery we
are broadcasting the news about and that requests for salesmen's calls have swished the chair from under us. If
can do these things for a cemetery reported above, 'more power
to you' is unnecessary.
You have power enough."

WAAT

WAAT

If a Station can do so swell a job for a cemetery, think
what it can do for your products or accounts.
has
done and is doing some remarkable things for Lord knows

P. S.

WAAT

how many products and

319

METERS

Ask

of Politics

AN FCC

with seven members appointed for life rather than for
terms of not more than seven years,
as at present, is favored by Gov.
Alf M. Landon, of Kansas, one of
the leading candidates for the Republican presidential nomination.
Gov. Landon expressed his views
on radio regulation to Harry C.
Butcher,

CBS

president,

who visited him
month in order

Washington

peka
range

Howard Henderson, former manager of the Cincinnati office, has
been elected a vice president and
transferred to New York. Henry

firmed his conversation with Mr.
Butcher and declared that his
views had been "correctly reported".
To the CBS vice president
he said he favored an FCC with
life members, which would be similar to the U. S. Supreme Court.

M. Stevens, until recently manager
of the St. Louis office, has been
made a vice president and transferred to New York. Arthur C.
Farlow, account executive in San
Francisco, has been transferred to
St. Louis to take the position formerly held by Mr. Stevens and Kelsey Denton of the New York office
has been sent to the San Francisco
office.

R.

last

for
his
broadcast from
Lincoln on Feb. 29 commemorating the Nebraska's Founders Day
celebration.

In a letter to Broadcasting received Feb. 17, Gov.

Landon con-

Eliminating Politics

BY SUCH

a development, in Gov.
Landon's opinion, the last vestage
of

"politics"

from

radio

might be
regulation.

tion of facilities

removed
Alloca-

and regulation of

along with other
communication, he believes,
then would be placed on the high-

broadcasting,

Lynn Baker, manager

San Francisco

office,

of the

has been

elect-

lines of

ed a vice president in charge of the
three Thompson offices on the West
Coast San Francisco, Seattle and
Los Angeles. Mr. Baker will continue to make his headquarters in
San Francisco. Kenneth W. Hinks,
former Berlin manager and also

est plane.

former West Coast manager, will
become a vice president in the Chicago office as will Merton V. Wieland, of the Chicago staff.

programs, he did comment on certain reports he had received of
alleged playing of "politics" on the

—

Kraft Cheese in West
KRAFT-PHENIX CHEESE Corp.,
San

Francisco (creamed cottage
cheese) on March 6 will start a
13-week variety program titled
Slices of Life on five stations of
the NBC-KPO network, Fridays,
9:30-10 p. m. (PST). Kraft at
present is broadcasting Bing Cros-

by weekly on an NBC-WEAF network, this account being placed
from the Chicago office of J.
Walter Thompson Co., whose San
Francisco office is handling the
new West Coast series.

/^/ch

SPOTS

for

SPOT

us!

While Gov. Landon agreed with
Mr. Butcher that no station ever
had been deleted for "political
broadcasting" and that perhaps
there have been no examples of outright administration censorship of

FCC. One instance, it was said,
related to a newspaper application
for facilities. The publisher of the
newspaper happened to call on the

FCC

examiner who

WATTS

heard

testi-

mony on

his application and found
engrossed in the editorial
of the particular newspaper,

him

pages
perhaps with the idea of determining whether it was Republican or
Democratic.

Tom Moore Cigar Spots
WEBSTER EISENLOHR Inc.,
-

New York (Tom Moore

cigars) on

March 2, will start five - minute
INS news spots three times a week
on WTMJ, Milwaukee. The sponsor also is using spot programs
over other stations in key cities.
N. W. Ayer & Son Inc., New York
services the account.

DAVID LAWRENCE,
500

vice
in Toto ar-

Walter Thompson Co.
Appoints Vice Presidents
J. WALTER THOMPSON Co. has
announced the election of five vice
presidents in American offices.

J.

services.

Find out.

Remove Danger

Sharbutt, Forth Worth; Art
Millet, Chicago; William Brenton,
Hartford; John Reed King, Wilmington, Del.; Hal Moore, Mt. Vernj2n,
Ind.;
Bert Parks, Atlanta;
Frank Gallup, Boston; Bob Trout,
Wake County, N. C; Paul Douglas,
Philadelphia; Ted Husing, Deming,
N. M.; Larry Harding, Waukegan,
Dell

that the majority
of New York an-

Foremost
Training School
For Radio Operators

Gov. Landon Advances Idea to

and

noted editor

and a former
commentator on government

political writer

NBC

affairs, served as

Boake Carter,
tator,

when

pinch hitter for

CBS news commen-

the latter

was

stricken

with grippe Feb. 25 and could not
handle his Philco periods. It was
Carter's first miss in six years.

WO H

NEWPORT NEWS

JERSEY CITY
Page 68
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JOHN BLAIR & CO.
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-
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GOP

California

Plank Centennial Flour
Increases Volume

lOpposes Short Licenses
ItADIO was recognized

in the plat-

torm adopted at the Santa Barlara, Cal., convention of the CaliRepublican Assembly in
liornia
Tebruary with the 13th plank readihg as follows:

—

"XIII. Public opinion an uninijtructed discussion of honest dif(erences of opinion as to the poliI

government

ies of
lo

fundamental

is

the preservation of the Ameri-

We,

form of government.
'an
iherefore, advocate that the
n-nment shall not interfere
constitutional
Ipeech, of the press
jhe

gov-

with

freedom

of
of the ra-

and
condemn the regulation
md censorship of radio communitation by the present practice of
Ihort-term licenses and otherwise."

We

;iio.

It is

article

understood that

Km, when

finally revised and issued in final form, will call for
iive-year licenses for radio stations and non-censorship of pro-

WINS Keys Mutual
WINS, New York, is serving as
.he New York outlet for the Health
Products Corp., Newark (Asperjum) program over MBS which
oegan over that network Feb. 23,
Sundays, 6-6:30 p. m. Inability of
WOR, regular New York MBS
station, to clear time due to the

Whelan Drug

commitment

stores

mtil April 12, compelled this move.
Starting April 12, the program
will be heard over WOR. The program emanates from the Majestic
Theatre, New York, and goes to
(line

stations.

A

Third by Radio

Sponsor Finds

It

Effective as

A Medium for Food Products
"WE FEEL

that

we have accom-

plished the purpose we set out to
do in our recent campaign over
and a Northwest radio

KOMO

The campaign was even
more successful than we anticihookup.

pated." So stated Carl W. Smith,
general sales manager of Centennial If'louring Mills, Seattle, speaking of their recent series of broadcasts over a Northwest radio hookup. The campaign extended over
a 15-week period, Saturdays, 7:30-

and was produced by
KOMO-KJR, Seattle. The entertainment feature was fui-mshed by
Jules Butfano, popular Northwest
8

p.

m.,

orchestra leader, who has written
several outstanding song hits, one
of them being "Thanks For the
Buggy Ride."
Ihe original purpose of the radio campaign was to acquaint the
listeners in the Pacific Northwest
with the magnitude of the Centennial organization. Since 1889 they
have operated several units
the

m

Northwest under

CBS

Outlet in

A

For Sale:

Live

Show

Eight

Weeks

Sustaining

"THE

WMBG

PLAYERS"

TIME:

5:30-6:00 P.

M.

SUNDAYS
COMPETITION

:

Very Light

— from

Best Scripts Available

Radio Events Library

:

AUDIENCE REACTION
'

Ask Us About Fan Mail

jk

PRICE??
Ask Us About That Too

Representatives

Furgason

8C

Aston

Hibbard Ayer

^

March
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.

.

.
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New York

•

ILLUSTRATED Blaw-Knox Guyed
:

Type Vertical Radiator 379
High. Station

WBNS,

Ohio.
Mr.

of the

'It

H. Nafzger, Chief Engineer

L.

above

no doubt

you

to

know

station writes

will

be

of interest to

of our increased field

employ 900 persons and have an

watts input to the antenna

Coast.

TO MERCHANDISE

the program
a contest was staged offering 50
prizes for completing the sentence:
"i Like to Use Centennial Silk
Sifted Flour because
The prizes
consisted of household furnitui'e
from the grand prize, an oriental
rug, to ten bathroom sets consisting of two towels, bath mat and
wash cloths. There were 3,086 entries from all parts of the United
States. Each entry was required
to enclose a coupon from a 49
pound sack of Centennial Silk
Sifted Flour to compete for prizes.
Many entries enclosed from one
to 16 coupons.
Letters received
from many Eastern cities stated
they were unable to buy Silk Sifted

guyed tower.
Complete measurements with 1000

shown an increase

of the contest were very
gratifying to the company as each
entrant was obligated to make a
purchase of $2 or more and that
most of the contests require a purchase of seldom more than 25 cents.
He further stated that during the
15-week period of the campaign,
the mills' business increased 38%
which he attributes largely to the
broadcasts. He is also of the opinion that radio is a major medium
for food manufacturers and food

results

The program was worked up by
Botsford, Constantine & Gardner,
under the supervision of Charles
Constantine. F. G. Mullins, KOMOKJR salesman, handled the account
for KOMO-KJR.

BROADCASTING

a field strength increase

300%. Our

1000 and 500 microvolt per meter
lines

have been extended 13

Our previous antenna
you know, consisted

miles.

system, as

of a

conven-

tional quarter wave antenna sup-

ported

by two 150

foot towers.

Our tower purchase has been one
of our most progressive and beneficial steps."

IF

the

have

in coverage of

varying from 100 to

Flour in their cities and were disappointed because they were unable

compete in the contest.
Mr. Smith remarked that

and coverage with the use

379 foot .55 wave Blaw-Knox

60% and

Merchandising Contest

Ft.

Columbus,

of our

jobbers.

Chicago

RADIATORS

strength

to

MATERIAL

VERTICAL

carried the same name, Centennial
Silk Sifted Flour. These units were
located in eight key cities in the
Pacific Northwest with the main
plant in Seattle. At present they
nave eight mills and 97 warehouses,

—

Richmond, Virginia

V

different names,
although the brand of hour milled

annual payroll of $1,250,000. Their
market extends from Coast to

WMBG

BLAW-KNOX

IN

YOU CONTEMPLATE CHANGES

YOUR ANTENNA SYSTEM,
IT

WILL PAY YOU TO

—
;

:

A

PROFESSIOXAL

DIRECTORY
&

Jansky

Bailey

An Organization of
Qualified Radio Engineert
Dedicated to the

JAMES

Radio

GLENN

GILLETT

D.

PAUL

CfisuXtino Radio Engineer
Synchronization Equipment Design.
Field Strength and Station Location
Surveys. Antenna Design. Wire
Line Problems.

H. FELIX
ROCKLAND PLACE

32

NEW

ROCHELLE, N.

HiUiard Co.

T^aJio '^ransmisi.iorL
Squipment
2106 Calumet Ave.

CHICAGO

MOLLIS

JOHN

BARRON

H.

S.

BAIRD
in

ULTRA-HIGH FREQUENCY,

TELEVISION, AND
HIGH FIDELITY PROBLEMS
70 BROOKLINE AVENUE

Specializing in Broadcast and
Allocation Engineering

Washington, D.C.

ILLINOIS

Specializing

Consulting Radio Engineer

Earle Building

GODLEY

F.

W, p.

Y.

Field Intensity Surveys, Coverage
Presentations for Sales Purposes, Allocation and Radio Coverage Reports.

Nat. 4048

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

Nationml Preaa Bldg., Wash., D. G.
H. Y. Offite: Englewooi, N. J.

EDGAR

Engineer

Washington, D. C.

National Press Bldg., Wash., D. C.

BOSTON, MASS.
Telephone Commonwealth 8512

Telephone NAtional 7757

EDWARD

H.

District

E.

LOFTIN

BROADCAST, COMMUNICATIONS
AND PATENTS CONSULTANT
1406 G STREET, N. W.

PAGE

Consulting Radio Engineer

725 Noyes

St.

Phone Univ. 1419

Evanston,

4105

WASHINGTON,

C.

III.

D. C.

White King on Don Lee
WHITE KING SOAP Co. Los AnJ.

TEMPLE

M.

Consulting Radio Engineer
30 Rockefeller Plaza

New York

City

^

P. 0.

Box 189

Times Square Station

casting

Wholesale Service

formerly a large user of rareturned to the air Feb. 17
with the Raymond R. Morgan Co.,
Hollywood, handling the account.
The new program is on the Don
Lee network, keyed from KHJ, Los
Angeles, at 11:15 a. m. (PST)
three times a week.
geles,
dio,

program Saturday

rocal
publicity
agreements
have brought in a number of

call

To most

on you?

Union Strike
A STRIKE
kept

WIL,

at

union

of

WIL
operators

Louis, off the air
for more than nine hours late in
February, the station returning to
the air with a new force, it is understood. The strike is based on
the demand of union electricians
that two remote operators be employed at the WIL transmitter,
now located on the roof of the Hotel Melbourne, with studios on the
top floor. L. A. Benson, president
of WIL, issued this statement:
"We signed a new three-year contract with the operators' union last
St.

The union has breached
by taking the men off
the job and refusing to arbitrate."
March.

this contract

Promoting Bus Cards

BAUER & MEYER Inc., New York
(bus advertising-car cards) began
a series of institutional programs

WINS, New

State.

for 52 weeks.

It

is

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET

NEW

YORK, N.

placed direct.

Y.

phonograph

rec-

ords weekly is required. Listener response is heavy and
in addition distant fans have
been communicating. Recip-

new
and

dealers for the sponsor
prospects for the

lots of

distributor.
"Dedicaof numbers require
purchase of Red Top prodlocal

tions"
ucts.

CLASSIFIED
ADVERTISEMENTS
Classified
advertisements in
Broadcasting cost 7c per word for
Cash must accomeach insertion.
pany order.
Forms close 25th and 10th of

month preceding

issues.

Help Wanted
Good salesman wanted

in thriving Connecticut Station on Regional Network. Remarkable opportunity for man who can
produce. State experience and full particuin

lars

letter.

first

WATR,

Waterbury,

Connecticut.

Situations

Wanted

your

station profitable?
I
produce
profits
fully qualified promotion, production- best references, employed network
prefer East.
Box 442, Broadcasting.
Is

—

—

Licensed Technical Director and Operator
for small station.
reliable

;

Married age thirty-three
with executive experi:

efficient

ence. With last employer over five years as
technical director. Twelve years' broadcast
experience. Box 443, Broadcasting.

Operator, graduate of R. C. A. Institutes
now employed' as engineer of small
station.
Young, ambitious, conscientious
good references and willing to start for
small salary. Box 446, Broadcasting.
;

Program and Musical Director with 8
years of experience on independent and
chain stations specializes in building new

—

programs and improving on old programs
now as Master of Ceremonies.

— Employed

—

College
447,

degree excellent references.
Broadcasting.

Box

Now available as a unit to take over
complete management of your station. Two
enterprising
radio
men comprising 12
years radio experience, one production, the
other commercial.
Working as a team,
will do away with all friction between

commercial and program departments. Reassured. Advertising agency experiand managerial experience with both
farm and metropolitan stations. Now employed, highest recommendations. Can arrange interview in Chicago.
Box 448,
Broadcasting.
sults

ence,

— Talent

Music
Program

Managers,

Artists, send for
available for broadof new songs
casting without payment of copyright fee.
Indiana Song Bureau, Salem, Indiana.

—

list

Buy

to

or Lease

Pie Bakers in Midwest
PIE BAKERS Inc., New York

Wanted
500 Watt

(Mrs. Wagner's pies) on Feb. 18
began a series of discs on three
Midwest stations.
The quarterhour WBS transcriptions are
broadcast twice Tuesdays and
Thursdays and are signed for 13
weeks.
The discs are dramatic
skits titled Life of Red Horse
Ranch. WGN, WXYZ, and
are the stations. J. M. Mathes Inc.,

equipment.
RCA TMV-75-B
field
strength
measuring unit
(new),
direct
reading; GR radio frequency
bridge
radio oscillators, etc.
Reasonable
rental.
Allied Research Laboratories, 260
East 161st Street, New York City.

WHK

New

Page 70

dle requests
chase of 150

Wanted

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

using 15 employes to hanand details. Pur-

is

The pro-

FREQUENCY MEASURING SERVICE

Co.,

The
program is titled Red Top
Dancing Party and WATL
Cincinnati, as sponsor.

store

operators he is just a necessary
evil, and the general feeling is to
say 'no', and get rid of him. But
the R. H. Green wholesale company considers the specialty man
a real benefit to the community in
which he is working. To begin with
he spends money at the hotels and
restaurants, and in the retailers'
stores. Then, he can be a real help
to you for he brings you special information about the product he is
selling, gives you selling helps and
ideas that he has gathered in his
wide acquaintance and experience.
Generally his firm is spending
good money creating a customer's
demand for the goods he is offering
you. So, give the specialty man a
break; listen to his story, and fairly consider his goods before you
say 'no'. And then, if you decide
to buy what he is trying to sell,
the R. H. Green wholesale company
would like to have you specify delivery through them."

Upper New York

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

nights,

man

gram, titled Panorama, is conducted by George E. Ball, publicity director of the sponsor, and is signed

measuring service of great

broada. m.

is

midnight-6

a

with Red Top Brewing

York, on Feb. 19,
Wednesdays and Fridays, 11:30-12
noon. The sponsor has the franchise for bus card advertising on
buses in northern New Jersey and

stations find this exact

Response

Atlanta,

Jackson, Miss., is broadcasting a program aimed at retailers and sponsored by R. H. Green,
wholesaler, which is designed to
show how jobbers and distributors
can help national manufacturers to
cash in on their advertising. This
typical announcement on the daily
weather report program tells the
story
"Did you ever have a specialty

over

Many

All-night

WATL,

WJDX,

National Press Bldg.

SERVICE OF BROADCASTING

On

'

McNARY

C.

JOBBERS' STUNT
How to Cash in

Retailers Told

York,

is

the agency.

purchase or lease, 100
full time station.
Write
particulars.
Box 449, Broadcasting.
to

to
full

—Equipment

For Rent
Approved
;

Wanted To Buy

—Equipment

UZ-4210 R. C. A. transcription turntable.
Address Box 445, Broadcasting.
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An EMPIRE
within an Empire
_

\

.

.

The Domain of

WGY

In the heart of the Empire State, station

WGY dominates not only the rich cen-

WGY

tral

also western
is

is

WEIVR,

New

New York
England.

•

empire

group of markets including

Schenectady, Albany, Utica,Troy. Without

major competition,WGY is a sales "must"
if

you would

sell this

great territory.

stations.

Others are

•

WTAM, Cleveland
WRC, WMAL, Washington KOA, Denver KPO, KGO, San Francisco
•

Its

WEAF, WJZ, New York WMAQ,
WBZ-WBZA, Boston and Springfield KDKA, Pittsburgh

one of NBC's managed and operated
Chicago

areas but

the Great Northeast, a particularly

fertile

50,000 WATTS
SCHENECTADY
WGY

and eastern

•

•

•

100 WATT U-H-F TRANSMITTER
30

to 41 megacycles

WHY

ULTRA-HIGH FREQUENCIES? Because

they give you

advantages unobtainable elsewhere in the broadcast bands.

With

relatively

low power,

signal to nearby receivers.

these frequencies offer a high-level

There

is

no

ference from distant stations. Stations

fading,

no

on

band

this

static,

no

inter-

are received

with complete enjoyment every day and night in the year. Ask us
to

prove these strong statements.

RCA's
for those
teristics

latest

broadcast transmitter,

who wish

Built to

is

basic pattern

Its

and high

simplicity, flexibility, ruggedness,

1

100-F,

designed

to take advantage of the remarkable charac-

of 30 to 41 m-c transmission.

new and advanced

Model

is

quality, plus

one of

many

features.

RCA's

rigid

and uncompromising standards.

2 Unexcelled quality in transmission.
3 Very low operating expense.

4 Low

installation costs.

5 General

High

Fidelity performance.

6 Compactness of design

entails

minimum

space

requirements.

Such features
mitter in the

Write for

as these

same

— plus

class

many

with other

others

— put

the 100-F trans-

RCA broadcasting

equipment.

full details.

RCA Model 1 00-F— 100 watt UHF Broadcast Transmitter
— operates over a frequency band of 30 to 41 megacycles.

High

equipment of coordinated design
employed throughout.

fidelity
is

TRANSMITTER SECTION

RCA MANUFACTURING
NEW
CAMDEN,
NEW
SAN FRANCISCO,

170

YORK,

NINTH STREET

JERSEY

1270
•

•

A

CO., Inc.

Radio Corporation of America
CHICAGO, 11 N. CANAL STREET
ATLANTA, 144 WALTON
COMMERCE STREET

Service of the

SIXTH AVENUE
DALLAS, 2211

•

1

•

STREET, N. W.

B ROAIieSiST

NG

I

combined with
Vol. 10

w
W

•

WASHINGTON,
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That

it

requires 50,000 watts of

power

to secure

EVENLY

DISTRIBUTED coverage throughout Southern California

DAYTIME

How the

distribution of

KNX

Daytime Moil
(between 8 a.m. and 5 p.m.)
compares with
Southern California
Radio Ownership
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CONCLUSION

BEGin WITH A
"So

the proof of the pudding

if

Cantor

is

a

trtily

is

in the

eating— Eddie

and a super radio

great radio comic

salesman. The constantly upward slanting curve

Lehn &

Fink's

point. Last

"New Pebeco"
when

Spring,

sales chart proves

the Eddie Cantor

Pebeco" program went on the
started from scratch. Results

That goes

he's

for sponsors,

Which is why there are always TWO Eddie Cantors on
the air. There's Eddie

My

a salesman.

my

"New

sell

my

was a high

magazine advertising campaigns,
or tie-ins to

other salesman's,

is to

As

for

my

why

salary— well,

roll

and

the glad-hand,

daughter. But

an ORDER

short of
hit

and

when

in his

We

it.

know

all

the sales-

with customers by giving them

telling jokes

about the farmer's

the laugh dies

down, has he got

hand? That's what makes ME laugh!

little

merchandise the pro-

gram in the way of window or counter displays.
trade paper ads to foster distribution

dealers with the appeal of the

any

salesman (no matter how beautifully he can

man who makes a
there

had to carry all the load. There was no supplementary

no dealer helps

job. like

II,

his eyes!).

mark to shoot at. To secure increases radio practically

or

a fvmny guy; and Edward

When the orders stop rolling in, out rolls

That's the long

or

I,

boss's product.

bring that up?
the

Radio Carries All the Load

newspaper

way.

his

the sales i\xmp

air,

fall

too— if the mutt pays

of

were tremendous.

Getting into action again this

a mutt. But the public loves the mutt!"

new

A few

and acquaint

"Red, White and

CBS

EPILOGUE BY

Blue" cartons about covered everything aside from

Having

to follow

Mr. Townsend and Mr. Cantor

is

a

radio.

Sales 25 lo 35%

cheerless task. These expert gentlemen

Over "High"

every climax— and, we're afraid,

of corralling

Returns at

this

date indicate at least a gain of between

applause. But there are two brief items
25

and 35% over last season's high mark— the Yankee
to their story.

Doodle Red, White and Blue carton

is

They complete

movement

we

all

the

might add

the record of the superb

on more dealers'

shelves and counters— but the outward

have a way

sales-job Mr. Cantor is doing.

And

(not to

modest) they illuminate the job

CBS

is

be unduly

is

doing, since the

gaining more than satisfactory momentum."

Columbia Network carries the entire load of consumerThis

&

is

Mitchell, advertising agents for

(as

it

by Mr. Townsend, of Lennen
Lehn & Fink. The complete report

the conclusion of a report written

appeared originally

in

"Broadcasting")

is

advertising for the product.

The

first

item

is

a

bit of history.

For three years before

available from CBS.

he became PEBECO'S

star

brilliantly identified in the

a cup

of coffee!

He was

salesman, Mr. Cantor

was

minds

with

of his listeners

called on to

change sponsors,

program and network. What happened? Well, haven't

EPILOGUE EV

EDDIE

you already read
The second

The other day, while
stitches
tried to

trying to

— sure I keep them
keep a family

this is the

way

I

put

in stitches.

of five
it:

around the neck

my

family in

Have you ever

daughters in

clothes? —

"The glowing words

cmnovmcer describing a radio
collar

keep

of the

star are the platinum-

of the imder-dog.

Take them

the

answer above?

item: Eddie

sales records for

Cantor— while breaking

PEBECO — shares

the air

and

all

the

audience with another highly successful

air "sales-

man." Does

are,

that faze

him? Hardly! There

as he

clearly demonstrates, plenty of listeners to

go around

—a

you

matter we'll be

tically,

if

happy

to

discuss with

statis-

you wish.

"THIS IS... THE COLUMBIA BROADCASTING SYSTEM"

EVERY
Whether your product

KWK

is

is

CmSS

designed for a definite class or for the masses,

the station to deliver your sales message in the

This market, covered so effectively by
ing area in the United States.
will

An

KWK,

is

St.

Louis area.

the 10th potential buy-

advertising campaign placed with us

bring you gratifying results.

THOMflS PnTRICK
HOTEL CHASE

ST.

REPRESENTATIVE

NEW YORK

- PAUL

CHICAGO

H.

LOUIS,

MO.

RAYMER CO.
SAN FRANCISCO

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building.
D. C. Entered as second class matter March 14, 1988, at the Post Office at Washlngrton, D. C, under act of March 3. 1879.

WashlnKton,

MILLIONS TUNE-IN ON WHAS
DAILY FOR THESE FEATURES
Parties of Pickfair featuring Mary
Pickford on National Ice Mfffs. program.
Ed Wynn and Plymouth Automobiles.
Ziegfeld Follies of the Air and Palmolive Soap.
Ray Noble and Coca-Cola Refreshment Time.
Jose Manzanares' South American
Orchestra and Lincoln Cars.
Hollywood Hotel and Campbell's
Soup.
Burns and Allen and Campbell's

1.

2.

YOU'LL GET BIGGER

3.

VOLUME

SALES, TOO,
4.

BY USING

WHAS'

5.

50,000 WATTS AS A BASIC OUTLET

6.

Millions of children say: "0,

WHAS!

I

want

Ma, get

to hear Dick Tracy!"

Ma's get WHAS. They
listen to the exciting Dick Tracy episodes four times each week. WHAS
brings to life the "funny paper" characters. Thus the Mothers learn about
the benefits of California Syrup of
Next, they buy it.
Figs for children.
It
And
replaces another laxative.

mary and

So, millions of

children like

its

The

fruity taste.

sales

When

you

afford

national

a

broadcast through a network,

should be your next choice.
It is

ilies.

Here

tion

basic

in

the

is

i

There are

WHAS shopping

a wonderful transcrip-

WHAS'

outlet.

March 15, 1936
1

WHAS

populated by 188,000 fam-

area.

And

nighttime

•

50,000

8.
9.

daytime broad-

10.

there's an increase in the

primary

and

Tomato Juice.
Boake Carter and Thilco.
Kate Smith and A&P Coffee.
"The Story of Mary Marlin" and
Kleenex.

secondary

coverage to 4,399,200.

The
at

California Syrup of Figs program

5:30 p.m.

is

on the favorable side

of the border of the

WHAS

(night)

secondary area population coverage of
24,752,138. The nation is at home

know.

the selling hour.

can't

133,900 radios

casts.

secondary

at 5:30, you

zo up and up.

7.

watts will also give your product a
coverage of 3,461,100 with its pri-

gra^ms

come

in

Therefore, that

And

WHAS

strongly,

is

pro-

clearly

through the nation's radios from the
Atlantic to the Rockies.

Concentrate more of your radio advertising on the national coverage offered
Comparatively it costs
by WHAS.
less.

BROADCASTING

LOUISVILLE • KENTUCKY
I

CBS BASIC OUTLET

^^

^

EDWARD PETRY & CO. ^
NATIONAL REPRESENTATIVE^^

Page 5

Sjd

nit funi, QjAxnstir

rcuL

program

J~^ESPITE our kind and gentle appearance, us mugs at F J & F like nothing
better than a battle

— providing

it's

do anything that

ideas, to

will

secure for you the best possible service

and cooperation and

in

We've

behalf of a customer!

results

from

radio.

our bijsiness on the one big

built

idea of doing a better job for our custo-

At the drop of a hat, or even

mers than they can economically do for

less, we'll

battle to get favorable spots for you, or

themselves.

up the newest and most powerful

Big words?

to line

Make

us prove them!
t

JOHNS &

FREE,

Associated with Free

&

FIELD, INC

Sleininger, Inc.

C^^aJio cJiahon C^^epreseniahves
NEW YORK
42nd

110 E«it

Lulngfon

WCSC

.

WIS

.

.

(NBC).
(NBC)

CHICAGO

2-8&i0

.

.

.

....

WAIU

woe
WDAY
.

KTAT
Page 6

.

.

.

(CBS)
(NBC)
(SBS)

.

180 N.

St.

.

.

Franlclin

Charleston

Columbia

Columbus
Davenport
Farso

....

Michigan

Fort

Worth

&373

Building

Rdis Building

C. of C. Bidg.

Sutter 5415

Riclimond &I84

Trinity 2-8444

WDRC

(CBS)

WKZO
WNOX
KOMA

(MRN)

WMBD

(CBS)

(CBS)

....
.

.

.

....

(CBS-SBS)

.

LOS AN6ELES

SAN FRANCISCO

DETROIT

New Center

Hartford

Kalamazoo
Knoxville

Oklahoma

City

Peoria

WPTF
KTSA

WDAE
KTUL
KALE

.

(NBC)

.

(CBS-SBS)

.

(CBS)

.

(CBS)

Raleish
.

.

San Antonio

Tampa
Tulsa
Portland
and

Southwest Broadcasting System!
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Railways Lift Radio Ban, Plan Campaigns
Eastern and Central Roads, Now Free of Six-year Fetter,
Survey the Broadcast Field; Low Rates Offer Theme

i

|l|

'

1

I

j

I

RESTRICTIONS against radio advertising imposed by Eastern and Central railroads since 1930 have been lifted entirely, with the result that several of the more important carriers
already are surveying the medium with a view to starting
spot or network campaigns.
It has been learned that the Eastern Trunk Line Association and the Central Passenger Association, controlling EastWest service operations, agreed last December to drop the radio inhibitions. A new agreement among the larger roads
operating East of the Missisduring the time other important
sippi and north of the Ohio
lines were committed against it.
and Potomac, and now in full C. &- 0. was not a party to the
original agreement and also was
force, does not place any reexempted from the 1934 arrangestrictions whatever upon use
ment. The most important of the
of radio advertising. Likelines which, by compact, excluded
wise, it does not bar the use
radio advertising, were the Baltimore & Ohio, Pennsylvania, New
of radio receiving sets as
standard equipment on club York Central and New Haven.

The success achieved by the

C.
0. in its radio advertising along
with the findings of Joseph B.
Eastman, Federal Coordinator of
Transportation in his report of

&

January, 1935, advocating greater
use of radio, were unquestionably
the predominating factors in the
decision to lift the ban. Moreover,
an experiment conducted by Western lines last year to stimulate
travel to the West, proved eminently successful and gave proponents of radio advertising additional ammunition with which to
break the compact.

With the lifting of the restrictions there has been considerable
activity in the railroad industry
on advertising plans. Baltimore
and Ohio, it has been learned, is
canvassing the

field

and has made

cars.

The original agreement, in force
for six years, especially referred
to radio advertising as being undesirable for railroads as a regular advertising medium. This compact was rewritten in November,
1934, and included the same restrictions. It also barred use of
radios on club cars except upon
extraordinary occasions.
In the new agreement all language pertaining to the radio re-

was dropped. By

strictions

its

very

absence, use of radio is now permitted. All of the important Eastern and Central lines are members
of the two associations.
Stiff

ABOLITION

Competition

ban comes at
a time when the railroads are
fighting an uphill battle against
other passenger services, such as
the buses, airplanes and private
automobile. It also comes at a time
when they have the best sales
basis available to
railroads in
years the newly ordered rate reductions which take effect June 1.
of the

—

The reduction

in

ordered

rates,

How Three Western

Have Used Radio Extensively
HOW

Western roads have been

radio to promote passenger traffic is told in the following letter from H. G. Bullock,
vice president of The Caples Co.,
Chicago advertising agency. Mr.
Bullock took issue vjith the article published in the Feb. 15 issue of Broadcasting in which it
was stated that railroads generally have been laggard in their
advertising. His letter is published herewith in full text:
iising

ON PAGE 10 of
the Feb. 15 issue
Broadcasting
under the capof

tion, "National
Railroad Campaign Studied",

in the last para-

graph the following statement is

by the Interstate Commerce Com-

made

mission within the last fortnight,

"Railroads, Mr. Bullock
generally, have been laggard in

drastically curtails passenger
rates both for Pullman and coach
travel.

Pullman surcharges on

rail-

road fares are eliminated altogether. These reductions occur at the
best time psychologically for the
railroads, because in June the vacation season actually gets under

way and

tourist travel

is

at

its

peak.

Chesapeake

&

has

Ohio

been
using radio consistently in a dozen

major

cities

in

its

territory

March 15, 1936

•

all

Railroads

their advertising in recent years
with the notable exception of the
Chesapeake & Ohio."
Apparently, whoever wrote this
story was entirely unfamiliar with
the extended advertising activities
of many of the railroads, particularly in the western territory.

We number among our clients
four of the leading western railroads, all of whom have been extremely active in their advertising

BROADCASTING

for a number of years past, and
three of them have been extensive
users of radio.
The first radio campaign we
handled for the railroads on a
large scale was during 1933 in
connection with the Chicago
World's Fair, when all railroads
serving Chicago combined in a
series of 13 15-minute broadcasts
over the Columbia chain.
At the same time the Illinois
Central was using a number of
local stations and continued to do
so during 1934, in December of
which year Illinois Central began
a series of 18 30-minute programs
over
in Chicago. In March
of 1935 the Chicago
& North
Western Railway also began a series which ran to 18 30 - minute
broadcasts over WMAQ.
Throughout the year Chicago &

WENR

North Western - Union Pacific
jointly have been consistently using a large number of stations for
short announcements in the Middle West and certain Eastern territory, while
the Union Pacific

have been consistently using announcements throughout their

Western territory.
Beginning Nov. 17, 1935, Illinois
Centi-al began a 30-minute Sunday
afternoon broadcast over a partial
National Broadcasting Co. network, including ten leading sta{Continued on page 53)

rate inquiries among stations in
territory on spot campaigns as
well as studio programs. Other
roads too have been investigating
radio rates and programs, although
as far as is known no definite
campaigns have materialized.
its

Research Activity

TIEING

directly into revived activity is the research beincr undertaken by the Association of Amer-

ican Railroads for a national advertising
campaign, which embraces radio. Arthur Kudner Inc.,
New York agency, recently was
retained to undertake a study for
the Association and is now en-

gaged

in this work.

Kudner has not been retained as
the agency to place whatever campaign may be decided upon, according to railroad executives. The
report of this agency will be made
to the advisory board of the Railroad Association, of which J. J.
Pelley is president. This board has
in the past considered a network
campaign of an institutional type
featuring fine music, and patterned
along the lines of the Ford Sunday
Evening Hour, or the General Motors Concerts.

With the exception of C. & O.,
leading railroads have been backward in their use of radio even
though there have been no restrictions, so far as known, among carriers in the associations other than
Eastern and Central. The industry
is among the last of the major industrial entities of the nation to
avail itself of radio advertising.
Only recently have railroads begun to enjoy a revival of passenger business. They have suffered
severe inroads from buses, airplanes and automobiles. This was
attributed mainly to failure to
keep abreast of the time, in Mr.
Eastman's special report.
In this report, issued just a year
ago, Mr. Eastman, among other
things, said the loss of passenger
traffic was "due to failure to keep

pace with modern methods of marketing, servicing, pricing and selling." Then he recommended that
they advertise and promote their
ser\aces. On this score, he said:

"The market which the passentraffic force must sell consists

ger

of about 30 million families or 76
million adults. Carriers must reach
this market as do the purveyors of
these other 'enjoyables' by adver-

promotional,
institutional,
tising,
specific, periodical, radio, outdoor

and visual."
Based on the experience not only
of C. & 0., but also of the Western
it is felt that radio should
prove a primary medium to the

carriers,

railroads in these prospective cam-
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The Western Association
Railway Executives last Au^st
announced that its $367,000 spot
announcement campaign to stimupaigns.
of

late western travel was entirely
successful. It used 60 stations and

some 400 newspapers.
Results announced were that re15 to
ports from carriers showed
increase in travel over the
same period of the preceding year.
This, said the announcement, indicated "that the campaign was an
unqualified success."
Last August, the American Association of Advertising Agencies,
through a special committee, also
commented at length upon the lethargy of railroads in promoting
their services. This committee rerequested by Coordinator
port,

22

Eastman,

was

railroads by

The

submitted

to

all

the latter.

Eastman report had

dis-

closed that a classification of media
expenditures revealed that only
$77,050 was spent in 1933 for
radio by the railroads, of l.S'^/c of
media exuenditures. Of this $3,657
expenditures.
represented talent
The conclusion of the report had
recommended that an advertising
budget of 1/2 to 19c of freight
revenues would constitute a remu-

nerative investment. Actually in
1929, 1933 and 1934 expenditures
for both passenger and freight advertising of all roads amounted to
0.3% of gross revenue.

AAAA

Recommendations

THE AAAA committee,

after

studying the Eastman reports both
of January and August, 1935, had
made these observations about
radio advertising:
"In regard to radio there was
relatively little use made of it,
and the talent cost seems disproportionately low which might indicate that broadcasts were not as
interesting or attractive as they
might have been made, and of
course that affects results. How
commercial announcements are
made and woven into the broadcasts also makes a difference.
"It would seem to us that radio
should make a very restful medium
for travel advertising and also for
institutional appeal. Travel is always an intriguing subject for
great numbers of people,
"A wider use of radio appears
indicated. This would also serve to
increase returns from other forms
of advertising, for instance in

newspapers

and

magazines.

The

one

stimulates
interest
in
the
other, as has been frequently observed in commercial advertising."
Freight as well as passenger
service has been recommended both
by Eastman and by the
for a greater degree of sales promotion. While freight yields by
far
the greatest revenue, few
roads had spent any great amounts

AAAA

of

money

to publicize this service.

Just as air-conditioned passenger
equipment, greater speed, increased
comfort and reduced rates afford
ideal copy for passenger advertising, so do the improvement of facilities for handling of freight lend
themselves both to institutional
and direct sales copy for both
radio and the printed media, it is
thought.
The criticism of railroad advertising in the Eastman reports also
reflected upon the tendency of carriers to devote most of their advertising effort toward outselling
their railroad competitors rather
than competing transportation.
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Right of States to Tax Station Income Henry A. Bellows Named
By General Mills Inc. to
Argued in Appeal Before Supreme Court Special

Advertising Post

THE RIGHT

of States to tax the
incomes of broadcasting stations,
on the theory that they are derived in intrastate rather than interstate commerce, was argued be-

fore

the

March

U.

Supreme Court
appeal of Fisher's

S.

9 in the

Blend Station

Inc.,

operating

KOMO and KJR, Seattle, from the
judgment of the Supreme Court of
the State of Washington. The State
Court had upheld the ruling of the
state Tax Commission assessing a
1% levy on the gross income of the
stations.

Because of the possible industrywide application of gross income
levies upon stations, the NAB and
the major netwoi'ks cooperated in
the Supreme Court appeal. Many
state legislatures have considered
or adopted such taxes in an effort
to replenish depleted treasuries, attempting to justify contentions
that broadcasting revenue is purely intrastate.

Federal Regulation

THE MAJOR

defense advanced on
behalf of the Seattle stations was
that broadcasting, as interstate
commerce, is subject only to Federal regulation and to Federal tax-

The

however, maintained that the income of stations
is derived, not because of interstate commerce but because the
station facility is simply "leased"
ation.

state,

to the advertiser.

Godfrey

Goldmark,

New York

attorney, in arguing the case in
chief, held the 1% occupational
tax was invalid and repugnant to
the Constitution. The state court,
he said, had held that the state
had no power to and did not intend
to tax interstate commerce or the
gross receipts derived from it and
ruled that stations were not engaged in interstate commerce but
in intrastate commerce and were
therefore subject to the tax.
The
State Court ruled that the stations
were not engaged in interstate
commerce but that they merely
"leased" the stations to advertisers
who did the broadcasting.
The analogy used by the state
court was that the position of a
station owner was similar to that
of the owner of an interstate

bridge over which persons eneaged
in interstate commerce pass on the
navment of a fee. The lower court
held:

"The surroundinar ether may be
to the bridge, and while

likened

resnondent does not lease the ether,
it

does lease a device which enables
patron to use the ether as a

its

ment and

the appointment
of Henry A. Bellows, former Ra-

which are lowithin the state.
Thus, he argued, they are subject
cated

facilities

dio
er

entirely

attorneys for Fisher's
Blend, brought out that the only
other case involving state's rights
on occupation taxes on states was
that of the City of Atlanta v. Oglethorpe University, then operator
of WJTL, Atlanta, decided by the
Supreme Court of Georgia, in
favor of the state. There was no
final adjudication of this case.
Covering the bridge analogy,
Mr. Graham contended that it did
not fit because a bridge is an inert
thing, whereas in the case of a
of the

broadcasting station, energy actually is transmitted through space
and across state borders due to
manual and technical operation

and

skill.

He

distinguished between

simultaneous generation and
transmission of radio energy and
the generation of electric power
for interstate commerce.

the

A

number of state cases raising
parallel issues now are pending in
state tribunals, awaiting the outcome of the Fisher's Blend cases.

Rexall on 200 Stations
UNITED DRUG Co., Boston (Rexdrugs, Liggett stores) in the
middle of April will start a tranall

scription series to promote the annual Rexall One Cent Sales. Over
200 radio stations from coast to
coast will broadcast the quarter-

hour discs, made bv RCA - Victor.
Conrad Thibault, Kay Thompson,
the Song Smiths, a male quartet,
Don Voorhees' orchestra, Fred Uttal as master of ceremonies and
Basil Ruysdael, announcer, are the
talent. The discs will be broadcast
five times durinc the week of the
special sales.
The startine date
will depend upon the sale date in
each city. The series is titled The

Rexall Magic Hour. The campaign
run until the middle of May.
Spot Broadcasting Inc., New York,
is placing the
transcriptions for
Street & Finney Inc., New York,

will

agency for the account.

receiving appliances as may be so
attuned as to reproduce the message released throueh space."
In the Fisher's Blend brief it
was argued that the conclusions of
the State Court that the stations
are
leased
to
advertisers
who
broadcast was not supported in the
record; that the evidence did not
support the findings; that the state
law was unconstitutional in that it
imposed a tax on receipts from interstate commerce, and that the
cases cited by the court to support
its main theory are applicable only
on the assumption that the sta-

Two New York Tests
TWO big local test campaigns

in

New York

were arranged during
Modern Industrial Bank,

March.
New York,

Gabriel
will return
Heatter. news commentator, to the
air on WJZ, starting March 22, for
a Saturday quarter-hour. On April
11 the program will become a Sat-

urday and Sunday feature. Marschalk & Pratt Inc., New York, has
the account. R. L. Watkins Co.,

Commissionand until last

year vice president of CBS, as

to state taxation.

Mr. Donnelly was questioned
sharply by all members of the court
save Justice Cardoza. They stressed
particularly the bridge analogy
and it appeared that the case
would turn on that issue.
In the concluding arguments,
Donald G. Graham, of Seattle, one

an-

nouncement was
made March 4 of

tinct local activities by permitting
sponsors to use the actual equip-

'bridge' or medium of communication between the station and such

tions lease their facilities.
For the State, E. P. Donnelly,
assistant
attorney general, ap-

FORMAL

peared. He did not argue the
bridge analogy used by the lower
court but held that the radio stations engage in separate and dis-

special

advertis-

Mr. Bellows
ing representaThe
tive of General Mills Inc.
company is one of the largest
users of radio time, both network
and spot, and this year plans to
go extensively into sponsorship of
major league baseball games for
Wheaties.
Mr. Bellows has been one of the
most widely known members of
the broadcasting industry and has
been most active in its legislative
affairs as chairman of the legislative committee of the NAB until
year. He was managing editor of The Northwestern Miller
until 1925 when he became manager of WCCO, Minneapolis, then
last

owned by the Washburn Crosby
Co.
In 1927, Mr. Bellows became one
of the original members of the
Radio Commission, a year later
joining CBS as vice president,
which post he held for five years.
All during his active career in
broadcasting he was prominent in
the affairs of the NAB. In September, 1935, Mr. Bellows returned
to
Minneapolis as a consultant
and in that capacity has been associated with General Mills' advertising department, particularly in
connection with broadcasting placements.
Mr. Bellows personally has been
contacting stations in connection
with baseball sponsorship for the
ensuing season.
Detailed plans
have not yet been divulged.

Lack of a Few Returns
Delays Broadcast Census
THE CENSUS of broadcasting
being conducted by the Division
of Transportation and Communications, Census of Business, De-

partment of Commerce, "is progressing in fine shape" according
to a statement March 5 by C. H.
Sandage, chief of the division. He
expressed hope that the compilation would be completed shortly.
The vast majority of stations,
Mr. Sandage declared, have alalready filled out and returned to
the Bureau of the Census Form 73
containing the questions on radio
station business. The few stations
that have not returned the forms,
he added, are delaying completion
of the survey. He asked Broad-

casting to importune stations
which have not already done so
return the questionnaires
quickly as possible.

to

Lehn & Fink Test
LEHN & FINK PRODUCTS

as

Co.,

New York

York, a Sterling Products
subsidiary, will promote its Mulsified shampoo on
starting
March 13, Fridays, 8-9 p. m., using
the M-G-M Movie Club, placed by

(Pebeco toothpaste) began a special spot campaign on
WLW, Cincinnati, March 2, 6-6:15
p. m., Mondays through Fridays,
with The Johnson Family, a dramatic program. Merrill Adv., New
York, was named to handle the

Blackett-Sample-Hummert

test

New

WHN,

Inc.

program.
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Consider
Roosevelt Joins Hearst Radio Warners
Own Network Plan

Elliott

Becomes Executive of Publisher's Interests, Heading
KTSA, KNOW; Many Offers for Rest of SBS Group
ELLIOTT ROOSEVELT,

son of
the President, who since last September has been vice president and

1

PRESIDENT'S SON NOW HEARST EXECUTIVE

promotion manager of the
Southwest Broadcasting System, on
sales

March 10 became

1

vice president of

Hearst Radio Inc., operating company for Hearst-owned broadcasting stations. At the same time the
28 year - old broadcaster became
president of the KTSA Broadcast-

!

j

ing Co., licensee of KTSA, San
Antonio, and the KUT Broadcasting Co., licensee of KNOW, Austin,
Tex., personally filing formal applications with the FCC in Washington for voluntary transfers of
the ownership of those two sta-

;

'

I

tions to

i

west

Broadcasting

System

FCC

to

"

paper.
Besides having his

i

name on

the
FCC applications, young Roosevelt's name also appeared as one
of the five directors of the KTSA
Broadcasting Co. in a charter
granted March 9 at the state capitol in Austin, Tex. The other directors named are W. M. Mcintosh,
publisher of the San Antonio
Light; Emile J. Gough, general
manager of Hearst Radio; R. F.

j|

,1

McCauley, New York, and W. L.
Mathews, attorney for the San Antonio Light.

Lj

Young

I'l

Roosevelt

Broadcasting

informed

he will continue to make his headquarters in
Fort Worth, and that he is still
vice president of Southwest.
He
declined to verify or deny reports
that he, in company with William
P. Day, executive vice president
of Lambert & Feasley Inc., New
York agency, has secured an option to purchase the remaining
that

j
j

three units of the Southwest net-

!

I

work—namely, KTAT, Fort Worth;
WACO, Waco, and KOMA, Okla-

I

j

City. He admitted, however,
that Mr. Day is definitely "interested in the radio business generally" and from other sources it
was indicated that such an option,
or at least a sale agreement, ex-

homa

i

\

i

I

(

j

1

ists.

Ofifers for

|i,

Others

H. ARMER, president of
Southwest, who was also in Wash-

[lee
i

ington

j

'

March

the other
Southwest stations were not for
sale,
although he asserted that
offers from various interests for
the whole group and for the individual stations have been received.
The sale of the two units to Hearst
interests naturally was admitted,
since the applications became a
matter of record at the FCC. Mr.
Armer asserted, however, that
Southwest will continue to operate
as a network and will carry out its

commercial
it

9,

sa d

commitments, though
that, assuming the

was evident
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upon the broadcasting

would be to use Mutual Broadcasting System as a nucleus, and that
development is discounted at once

MR. ROOSEVELT

MR. HEARST

grants the transfer, the maintenance of the network depends
upon Hearst plans.
Whether Hearst will acquire the
other three stations either directly
from the present ownership, represented by A. P. Barrett of Fort
Worth and Mr. Armer, or through
the intermediary of Mr. Roosevelt
and Mr. Day, remained in doubt as

Co., St. Louis (Listerine), which
in the past has used radio considerably, having for one season spon-

KNOW

t

He informed Broadcast-

skepticism. The only possibility of
setting up another major network
enterprise of the scope apparently
envisioned by the Warner official

was consummated

'

"plan".

The announcement was greeted
by the broadcasting industry with

approval,

late in February for a combined price of $225,000.
KTSA was purchased for
$180,000, and will be operated in
connection with Hearst's San Antonio
Light.
was purchased for $45,000, the first station to be acquired by Hearst in
a city in which he has no news-

in New York, conferred
chief upon his arrival

ing afterward that there would be
no enlargement upon the statement
originally made by Mr. Warner.

Hearst interests.

Hearst, subject to

with

his
March 9

exclusively reported in the
March 1 issue of Broadcasting,
sale of the two units of the South-

'

WARNER

BROS., giant motion
picture concern which is figuring
prominently in the music copyright turmoil, is contemplating a
"third network", according to
Harry M. Warner, president. At
the time of his departure from
Hollywood March 4 for New York,
Mr. Warner said he was working
on such a plan, but details were
lacking.
Herman Starr, vice president of

Warner

As

j

Threat to Compete With Major
Nationwide Chains Issued

FCC

Broadcasting went

to press.

"Not on the Market"

MR.
tions

ARMER

asserted that the sta-

were "not on the market"

but he admitted that various offers
have been received not only from
Hearst but from the publishers of
the Oklahoma City Oklohoman,
operators of WKY, Oklahoma City,
and KLZ, Denver, seeking KOMA;
from the Griffin wholesale grocery
interests, operating KTUL, Tulsa;
from the publishers of the Amarillo
(Tex.) Globe-News, operators of
KGNC, Amarillo, and prospective
purchasers of KFYO, Lubbock,
Tex., and from interests believed
to be acting together in behalf of

the Jesse Jones radio and newspaper interests (owning all three
Houston stations) and the Amon
Carter radio and newspaper inter-

(WRAP, Fort Worth, and
KGKO, Wichita Falls). None of

ests

these offers, however, has been
seriously entertained, he said.
Mr. Day's entry into the picture
is believed to have been prompted
by young Roosevelt, a close perKnowing that the
sonal friend.
Southwest stations might be proMr.
cured, it is believed that
Roosevelt approached Mr. Day to
interest him in going into the raMr. Day is also an
dio business.
intimate friend of T. J. White,
general manager of the Hearst enterprises. In some quarters it was
stated that Hearst also is seriously contemplating purchasing the
other three stations and himself
maintaining the Southwest network, but the price factor may be
balking the other purchases.
Lambert & Feasley's biggest account is the Lambert Pharmacal

BROADCASTING

sored the Metropolitan Opera over

NBC

for obvious reasons. Physical station facilities are not available for
another network on anything approaching a nationwide basis.

Music Performance

THE WARNER

idea

for a

net-

Mr. Day's
networks.
agency also handles such radiousing accounts as Phillips Petro-

work evidently grows out of a desire to perform Warner music over
the air on large scale. The major

Bartlesville, Okla., and
lac - tic Brush Co., Flo-

networks and about 75% of all stations, since Jan. 1, have been doing
without Warner music, with the

the

leum Co.,
Pro - phy -

Mr. Roosevelt's perrence, Mass.
sonal acquaintance with Mr. Day
dates back to the time when the
President's son, newly graduated
from Harvard, went to work for
the Albert Frank advertising agen-

result that the value of the

War-

program, Saturdays, 10 - 11 p. m.,
will also be titled Your Hit Parade,
and Carl Hoff at present on

ner catalogs has been sharply diminished. It is said there has not
been a Warner hit since the new
year began.
The Warner statement was that
if networks and stations do not
sign for performance of the Warner catalogs, then Warner will go
into competition with the networks
and in that way insure performance of its music, so vital in the
advertising of Warner pictures. It
was asserted also that Warner
houses would not return to the
ASCAP fold and that the network
plan would be worked out in a "few
months" with the idea of approaching agencies for next fall's busi-

NBC

ness.

cy in

New

York.

New Lucky Strike Series
AMERICAN TOBACCO Co., New
York

(Lucky Strike cigarettes)
on May 2 will make its maiden
appearance on a network of 93
CBS stations. The Saturday night
program on NBC is signed to run

The new CBS

until late in April.

,

for Luckies,

may

be given the

The sponsor has started a
new series of Wednesday night
programs on an NBC-WEAF network, 8-9 p. m. Ray Sinatra's orchestra was selected after numerous bands had been tried out in
spot.

the Saturday night spot to get
audience's reaction. Lord & Thomas, New York, is the agency.

Mr. Warner asserted that songwriters on the Warner rolls, who
have been chafing over non-performance of their works, would get
rich returns from the network
operation.

General Electric Discs

GENERAL ELECTRIC

New Ohio Network
A NEW

hookup of Ohio stations,
linked to carry both commercials
and sustainings, is reported under
way, with tentative plans to begin
operating by April

Edythe

1

and with Mrs.

manager

Melrose,
of
WJAY, Cleveland, as its general
manager. It will be known as Ohio
Network Inc., and besides
it will link WSPD, Toledo; WKBN,

WJAY

Youngstown; WBNS, Columbus,
and an unnamed Cincinnati staNational representatives for
the group will be Aerial Publicizing Inc., New York.
tion.

Co., Schenectady (refrigerators) on March
19 will begin a WBS transcription series, Tuesdays and Thursdays, during morning hours, on
about 50 stations. Contracts are
for 13 weeks. Eddy & Ralph will
be the talent on the 15-minute programs. A partial list of stations

WOR, WKBO, WLAC,
WBEN, WDAF,
WFBR, KGHL, WJR, KMOX,
WAIU, WAVE, KOMO, WRAK,

follows:

KSL, WIS, WGY,

WTAM, WTIC, WCAU, WKY,
KGO, KOIN, WTMJ, WBZ, WGST,
WWL, KDKA, WGAL.
Inc.,

Maxon

Detroit, handles the account.
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Communist Speech
Delivered on CBS
Controversy

Stirs

Net Time Allotment Arouses

Both Resentment and Praise
FREE SPEECH, pro and con, con-

RADIO

WOMEN

They

Executive Desks, Cry Like Babies, Bark

Sit at

With

Canine Fidelity

muster enough courage to try this
new-fangled thing called broad-

prevails in America.

casting.

—

A NUMBER

of

stations,
Network, de-

clined to carry the address. John
Shepard 3d, Yankee president, issued a statement in which he said
the stations which his organization
owned and controlled would not
carry the address because "we believe in the American form of Gov-

ernment and

it is our understanding that the avowed intention of
the Communist Party is the overthrow of our government. We can
see no reason for extending our facilities to any Communist representative." Stations on the Yankee
Network which did not carry the
address included WNAC, WAAB,
WEAN, WICC, Shepard operated,

and

WMAS, WORC

affiliated

CBS

stations.

and

WFEA,

Pacific

Coast

stations did not carry the pro-

gram, it is understood.
Hearst newspapers launched the
anti-Red attack the day before
Browdermadehisbroadcast. Thenit
was followed up in succeeding days
with other editorials. The Hearst
attack, as well as that of MacFadden, was directed against William
S. Paley, CBS president. The initial
Hearst editorial concluded:

"Perhaps it is truly about time
that the United States Government
took over the broadcasting systems
of the nation in order to protect itself and the public against subversive misuse of them."

Bernarr
of Liberty

MacFadden, publisher
and of the New York

March 6 issued a statement demanding the resignation of
Mr. Paley because of the Browder
speech. This was followed up by
Mirror, on
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Wake You Up

its

are

March

reproduced

time free to advertisers

MPPA

.

]

'^''^i^'?
'

°I

„
jil?
-'rn

^^y
'

FIRST of a series of semi-annual;
musical concerts to be broadcast's;
simultaneously from stations in all
countries belonging to the Interna-^f
tional Broadcasting Union at Geneva, will be staged Sept. 20. The^
;i

programs, which will literally^
shower the world with music, will'
start with a half-hour concert of
American folk music to be presented jointly by NBC and CBS^
and will be relayed to other coun-.
tries via shortwaves for rebroad-

fair-mindedness and good Americanism in putting its facilities at
Mr. Browder's disposal. Consistency now requires that the company restrict further free radio
time to Communist spokesmen in
proportion to their strength
throughout the country.
Which
means that the comrade will not be
rushed in preparing his next plea
over the airway."

carrying the Coughlin speeches
that he would hold them accountable for any libelous statements

io

World Musical Progr
To Be Started in Autumii.i-

Broadcasting

speeches, fulfilled his
promise of warning the 32 stations

00'?

ship in the organization ai
ing, including about 30 s
publishers and a number
music publishers. This cc
membership
to the
popular publishers and five
ard houses.
Altogether, h
there are 100 popular pul
and 90 standard publishers.

to be congratulated for

critical

'

ij

To date, according to M
some 75 applications for

its

his

,

ticed.

realistic utter-

ON ANOTHER front the free
speech issue also blasted forth. Rep.
O'Connor (D-N. Y.) who several
weeks ago threatened to "kick"
Father Coughlin "from the Capitol to the White House" because of

said

in

music publishers. With tl
ing of the name, he said
tary result already has

could

Coughlin Stations Warned

the

Mr. Paine, wa:
1935 as a mutual or
ganization and has had 37 popu
lar song publishers on its rolls
Governing the organization have
been a series of trade practice pro
visions having to do with "plug
ging" and performance of musi(
and designed to keep the publish
ers in step with certa i ethica
standards. These code n'-ovisior"
he said, have never beei
.'00
and many publishers o
MPPA because of them.
'^^
Last year MPPA was
rated and at that time
practice provisions were
noil
but the organization did
-'lio B
fit through substantial en
of standard members or

a frog or cricket or

Columbia

Bill hearings,

MPPA,

attacks upon CBS from women's
organizations, the National Americanization League, and others.
Counterbalancing the Hearst and
McFadden editorials were those in
other newspapers supporting the
CBS action in allowing Browder to
speak. The Republican Washington Post, significantly, said:
is

Washington

formed

ance is needed, Elsie can supply
the sounds without recourse to
transcriptions or gadgets.

"The
System

performing

field.

discussion of feminine

whose

mechanical

|

attending th<
Mr. Paine as
name of MPPA wa:
changed to open the way for en
rollment of so - called "standard'
publishers.
Heretofore its membership has been restricted almos'
entirely to the popular publishint

must include Elsie Mae
Gordon [at bottom], whose forte
is being a radio zoo all by herself.
If it's
lion or dog

of the National As
sociation of Copyright Owners a
successor to the Music Publisher;
Protective Association was an
nounced March 10 by John G
Paine, of New York, chairman o:
the board.
The organization li,

serted

offered

who

FORMATION

In

writes, directs and
top photo]
She
casts all of her programs.
has a native gift for picking talented juveniles.
Then there is Madeline Pierce
[second photo] who coos like a
baby, pipes like a child, cries like
a vixen bambino, all with a fidelity that is strikingly natural. All
she needs in the way of mechanical equipment is a nice soft pillow.
For small babies, a big pillow, and
for big ones, a small pillow. All
she does is bury her head and cry,
sob, snort and gurgle.
At New York's WINS is Helen
Merchant, musical clock girl [third
photo], who wakes countless thousands every morning in the metropolitan area and tells them the
correct time every five minutes so
they can't oversleep.
Bertha Brainard, director of
commercial programs for NBC
[fourth photo], has one of the
biggest executive jobs in radio.

WJZ

Grouj

For Performance Rights

Duffy

They were snapped by Ivan Dmitr.
Madge Tucker, NBC director of
children's programs [in center of

She remembers when

Protective

rights.

permission.

with

Music Publishers Form

New

censes

The photos

issue.

radio folk

CBS

notably the Yankee

in

And any

Rejected by Yankee

and

QUEER JOBS

QUEER jobs, as well as important
executive jobs, are held by women
in radio. Among the queer ones
are several that attracted the attention of Pictorial Review, which
carried a picture page about them

tinued to figure prominently in the
national news during the last fortnight with the CBS speech of Earl
Browder, secretary of the Communist Party, provoking an entirely new issue that had repercussions in Congress as well as on
the front pages of newspapers and
in their editorial columns.
CBS scheduled a 15-minute
speech by the American Communist leader in compliance with the
latter's request on the theory that
he was an accredited representative of a registered political party.
Immediately following the announcement, a torrent of criticism
was hurled against the network,
with the publishers Hearst and
MacFadden editorially leading the
crusade. CBS was picketed in New
York and had a special cordon of
police around its studios the night
Browder spoke and so-called retaliatory "boycotts" against the
network were demanded by a number of organizations on grounds of
patriotism.
The issue erupted in Congress as
a half-dozen Congressmen commented. Rep. Hamilton Fish Jr.,
(R-N. Y.) leading "red-baiter" in
Congress, answered the Browder
address over CBS the following
night by prearrangement. But he
defended CBS in allowing the Communist to speak, asserting it at
least proves that freedom of speech

—

IN

casting.

Plans for the series were drawn
at the recent International Radiol
Conference in Paris. The second
concert of the series will originate

made over their facilities by the
militant radio priest. He wired:
"Without waiving any right I
already have against you for criminal libel, I hereby respectfully
serve notice on you that I shall
hold strictly accountable and responsible you and your company
and all its officers and directors
for any further libelous remarks
made by Father Coughlin or any
other persons about me over your
station directly or indirectly."

in

Argentine in February of next

year, with the third to come either
from Dutch East Indies or Belgian
Congo. Promotion of international

contemplated by the
acquainting different countries with the music and
culture of other parts of the world.

good will

is

|s:

series, as well as

Due

to interest of foreign delegates in American Negro folk
songs and spirituals, part of the
American program will consist of
this type of music.
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jChance of Duffy Bill Passage

Slim

Is

New Warner

Pact

Negotiations Fail;
Parliamentary Tactics Would Continue Hearings Until 97 Suits Are Filed
WORKING out of a new arrangeAction Prior to Adjournment Would Be Unlikely
ment covering the performance of
By SOL TAISHOFF

—rare but not impossible—

legislative mirawill
.have to be wrought to enact the
""jDuffy Copyright Bill at this ses-

hippodrome during the first two
weeks of the hearings. And even
the footlights were competently
substituted for by the flashlights
of news photographers who got the

sion of Congress.
:\
That is the view of observers of

Vallees, the Cohans, the Gershwins,
the Berlins, and the rest of the

I

J

;pNE OF THOSE
-

::les

',me travesty on Congressional pro-

cedure staged before the House
Patents Committee during the last
^
^;hree weeks.
The measure, sup^ sorted by the Administration and
jrged by the State Department, is
,^'llesigned to permit American en'iry into the International CopyI'fKght Union and to modernize the

and outmoded copyright

'''Antiquated

®kw

of 1909.

passed the Senate

It

ist session.

The bill also would rip away
rem ASCAP the arbitrary powrs it
'nade

holds and which have

nc"J"j

therein
^jdefeat

'

music

impregnable

it((|an

lies

of the

the tale of
bill.

,3

'

which

,

Added

this session.

it

to

ASCAP, which

against

pans in Tin Pan Alley
he first two weeks, there
;,nflict with an openly partinittee chairman and a race
-time before Congress ad,;he

the Committee adjourned
week of hearings March
industries supporting the
including broadcasters,
md motion picture exhibiid not yet been heard. The
gs originally were scheduled
"^"ude after four weeks, or on
L^^,.^ 19. Then, out of a clear
'^nky, Chairman
Sirovich disclosed
alhey would run until April 23. If
itiaat happens, chances for passage
lElh the House, which is looking to.rard a May 1 adjournment, would
i

'

i

'

virtually nil.

Jp

The evidence protagonists of the

i

bring forth during the next
|['eek, and the success they may
jj|iave in breaking down the bariers of misinformation and unsub^'ill

'

allegations

'.tantiated
'-itnesses,

of

ASCAP

will have much to do
>ith the fate of the bill. But there
j'ppears to be only one chance in
DO that the measure will get
Tj oirough.
Its failure at this session would
[lean that the bill must start at
beginning of the legislative
itesie
launtlet next year and wend its
5t
*^

1fl

i

li

iio

j(j

ijijfay

e

jnji
,jl

through

na

t e

ilouse.

,

Senate

Committee,

House Committee and

ASCAP,

it is

;ght, lobby, clinch

evident, will

or do anything

believes necessary to block the
leasure with its provision to elimlate the $250 minimum innocent
ifringement clause in the present
;

;iw
iD

—the big bludgeon

it

has used

effectively in collecting tribute
the last generation.

Everything but footlights
sed by

ASCAP

torch 15,

was

in presenting its

1936

Rep.
O'Malley
(D-Wis.) and Rep. Deen (D-Ga.)
led
the
onslaught against Dr.

Church

Rep.

(R-Ill.),

and certain of

his

sup-

They maintained that the

proponents of the measure, under
regular Congressional hearing procedure, should go on first, and be
followed by ASCAP and its anti-

ASCAP

proponents finished.
It appeared likely that the NAB
will px-esent its case during the
week beginning March 17. The
plan at this writing is for James
W. Baldwin, NAB managing director, to make a brief opening
statement, and then for Sidney
Kaye, of the New York firm of
Rosenberg, Goldmark & Colin, CBS
counsel, to analyze the bill legally

NAB

special counsel. Finally,
as
Louis G. Caldwell, Washington at-

torney and former Radio Commission general counsel, will submit
the NAB case in chief in support
of the bill.
Originally the hearings were
scheduled to conclude on March 19,
but Sirovich disclosed to his committee they would run for another
month, presumably to accommodate
other witnesses. Rep. O'Malley ann o u n c e d March 11 that when
March 19 arrived he would propose
adjournment of the hearings as
originally planned.
Should that
motion pass, then the Duffy Bill
(Continued on page i8)

Chairman

,(D-N. Y.) has been conne proceedings, it still ap(hat the Duffy Bill was
,,

members on procedure.

porters.

a turn in the testimony
third week of the heara revolt on the part of
jmmittee members against
in

and inspired by it as backwash for
the Duffy Bill).
The hearings were punctuated
throughout by clashes between

Sirovich

ned Despite Revolt

ler

luminaries whom ASCAP brought
down to embellish the hearings.
They resented, said the authors,
being called "racketeers". And
they wanted more money from the
users.
They called radio names,
yet they all admitted they had
never read the Duffy Bill or the
Sirovich Bill or the Daly Bill (the
latter two favorable to ASCAP

Duffy Bill forces. They also obto have
jected to allowing
"rebuttal" opportunities after the

•

Ranks of the NAB Concealed
By Pressure of Copyright Hearings
Rift in
STEEPED

copyright battle
before the House Patents Committee to the exclusion of everything
else, NAB affairs which threaten
the future of the trade association
have been permitted to slide along
during the last fortnight with no
in

a

change in conditions.
While time may have a healing

significant

present indications are that
the major networks will attend the
effect,

NAB convention this summer determined to withdraw from the Association unless certain specific demands are met, notably on copyright leadership. Likewise, an independent group of stations, just
as strongly determined, has decidif
ed apparently to forget the

NAB

comes under what they characterize as "network domination".
On Capitol Hill in Washington,
it

confronted with the
the NAB
task of counteracting the ASCAP
lobby on the Duffy Bill, which has
done as smooth a job as any lobby
ever perpetrated upon a CongresIn this battle
sional committee.
the networks have joined forces
with NAB independents in the
realization that sound legislation is
fundamental to the eventual solution of copyright. [See separate
story on this page.]
is

Convention Plans
of the pressure of the
copyright hearings James W. Bald-

BECAUSE

NAB

managing

director and
storm center of the intra-industry
wrangle, has been unable to map
convention,
plans for the
which will be the battleground for

win,

NAB

the

NAB

fight.

Chicago has been

selected as the place of the convention, with the board having
designated the month of July as
the time, but without specifying
the dates.

BROADCASTING

Mr. Baldwin, at

whom

the network darts will be aimed, prefers
to have the convention sometime in
June, in the hope of settling the
present difficulties as early as possible.
That hardly seems likely
now, however, since there scarcely
would be the time to make the arrangements, taking into account
the present arduous work in connection with the Duffy Bill hear-

ings.

The executive committee, comprising President Leo J. Fitzpatrick and Treasurer Isaac D. Levy,
along with Mr. Baldwin, must decide upon the date.
Mr. Baldwin
has indicated that he might leave
this matter for decision of the
board at another special meeting
which probably will be called early
in April, to consider,

among

other

things, the plans Mr. Baldwin had
been instructed to draft in connection with possible setting up of a
separate radio music corporation.
What happens to the
at the
next convention, of course, will
rest with the membership through
their election of a new board of
directors.
The board is clothed

NAB

broad powers governing admembers and also is
charged with the hiring of person•with

missibility of

nel, including the
tor.

managing

direc-

Of the 19 places on the board,
including the four elective officers,
10 will have to be filled at the next
convention.
That constitutes a
majority. The feeling exists that
unity in the industry should not be
sacrificed at any price and that network stations (networks as such
are not
members) should not

NAB

withdrawn from membership.
The sentiments and policies of the
(Continued on page U7)

be

Warner

Bros, music

when present

arrangements expire
March 31, has been undertaken by
an advisory committee of the NAB
with Herman Starr, Warner vice

temporary

president.

Although himself detained in
Washington because of the copyright hearings on the Duffy

James W. Baldwin,

NAB

Bill,

manag-

ing director, delegated the committee to pursue the work. Members are Philip G. Loucks, former

NAB

managing

director;

Walter

Damm, WTMJ, Milwaukee; H.

J.

K.

Carpenter, WHK, Cleveland and
John J. Gillin, Jr., WOW, Omaha.
Temporary contracts, which became effective last Jan. 1 and
which have been signed by some
239 stations, provided for payment
to Warner, for use of its catalog,

four

times

the

highest

quarter-

hour rate by full - time stations,
and proportionally lower rates by
part - time and by local low - rate
stations.

Back to

ASCAP?

THE

advisory committee met with
Mr. Starr and A. M. Wattenburg,
Warner counsel, on March 11, but
no material progress was made.
Mr. Starr said he did not have

enough facts and figures upon
which to base possible working out
of a "per piece" method. Of significance was his statement that as
long as broadcasters buy music und e r a "blanket license"
any per piece plan he
would favor would have to include
a minimum guarantee. That, in
the opinion of broadcasters, would
not mean per piece at all.

from

ASCAP

to

Should Warner find it is unable
work out a per piece method

contracts expire March 31,
understood, then another
month's extension of present contracts probably will be offered its
239 present station licensees.
Out of this conference there
arose the view that perhaps Warner is flirting with the idea of
returning to ASCAP, despite repeated statements to the contrary

when
it

is

by

its

officials.

More Warner

MEANWHILE,

Suits

major networks and the majority of the independent stations which refused
the

to sign Warner contracts aver they
have "licked" Warner despite the

wholesale

filing

of

alleged

in-

fringement suits by Warner houses.
They feel they have gained rather
than suffered through non - performance of Warner music. On
the other hand, it is generally recognized that the Warner publishers and the motion pictures bearing Warner imprints have fared
badly. So far as known, there has
not been a single Warner "hit"
tune since Jan. 1, whereas in the
past they have more than often
headed the list.

Warner plopped another six
dozen purported infringement suits
upon stations during the last fortnight, bringing the total to 97.
The mythical damage figure sought
is well over $3,000,000 since Warner
in most cases is asking maximum
(Continued on page 50)
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Sponsors Seeking
Baseball Programs

WHEN

Lowell MacMillan,
Kendall sports commentator

BASEBALL

again will be very
the air this season, with
dozens of national and local sponsors angling for play-by-play accounts, reenactment of games and

much on

announcements of

scores.

Great Lakes Exposition
Planned for Cleveland

Baseball Records

George Driscoll,

Among

WHAM

re-

camps, Driscoll accompanies

Texas Co.

outstanding

New York Inhibition.
A TRI-CLUB agreement in New
York prevents broadcasts of home
games of the New York Giants,
New York Yankees and Brooklyn
Dodgers. Philadelphia will sell
broadcast rights. St. Louis permits
broadcasts on week days, but not
Saturdays or Sundays.
In Chicago Hal Totten will an-

nounce all home games of the Cubs
and White Sox over WCFL, sponsored by Texas Co. Russ Hodges
will announce games for WIND,
Gary, with no sponsor being scheduled as yet. On
Bob Elson
will announce, with Walgreen Co.,
chain drug stores, as sponsor. On
Pat Flannagan will announce games for General Mills.
NBC is now negotiating with

WGN

WBBM

advertisers to sponsor baseball resumes over individual NBC-owned
stations on a spot basis.
All baseball games of the Cleveland Indians will be sponsored on
WHK, Cleveland, and in addition
three other sponsors have signed
for
supplementary baseball features on WHK. P. 0. C. beer will
broadcast summaries of games,
using a period between 6 and 7 p.

m.

A

late

evening

summary

been sold to
bert

Deisel-Wemmer-Gil-

Corp., Detroit (R. G.
cigars).
Jack Graney will

Dun

announce.
has a contract with
the Cleveland club for exclusive
radio rights. Games are not broad-

WHK

cast Sundays and holidays.
All
home and road baseball
games played by the Cincinnati
Reds baseball team will be carried over WHIO, Dayton, during
the coming season, which opens
April 14. The entire schedule, including Sundays and holidays, is
being sponsored by the SoconyVacuum Oil Co., which will also
present the games over WSAI and
in Cincinnati.
Club owners who object to broadcasts take the position that the
programs hurt gate receipts and
that announcers are inclined to
second-guess umpires oix close plays.

WCPO
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Hum

to make records of the
announcer's interviews with

him

um

which will be converted int'
"the world's largest broadcasting
studio", since 14,000 can be seatec
in the main hall.
Loud speaker;
will carry the stage broadcast tc
the audience within the auditoriun
which is an integral part of th(

personalities.

Each day during the three
weeks of travel, MacMillan
sends the recordings back to

WHAM

via air mail to be
broadcast on the daily Kendall Sportcast. The trip is
financed by Kendall Refining
Co. of Bradford, Pa., and is

MacMillan's own idea.

Loft Tests Successful

LOFT

Inc.,

New York

(confec-

renewed

Garnett

has

tioners)

Marks as news commentator

for

another four weeks on WMCA,
New York, effective March 2. The
original contract covered a twoweek test period, during which
the sponsor broadcast special ra-

Although the radio special,
a box of candy, was kept
under the counter, some 14,000
boxes were sold. The results of
this test led to the renewal. The
news is broadcast four times a
day, seven days a week. The acdio sales.

count

placed direct.

is

New WGY
STANLEY

L.
sales staff of

RADIO

From Phila. Auto Trade Journal
wanted an auto radio, didn't
youf"

"Yoii

Training Camp Remote
VIA SPECIAL telephone line from
Orlando, Fla., Arch McDonald, ace

commentator of WJSV,

sports

is

carrying on his nightly sports
broadcasts during a trip to the
Orlando training camp of the

Washington baseball club. He left
March 11 and will return about
April

broadcasting every other

1,

day his observations of the team
from the studios of WDBO, OrLine charges for the hookup alone are running about $600,
that and Mr. McDonald's other expenses being borne by his sponsor, the People's Drug Co., chain
lando.

Sales Chief

SPENCER, of the
WGY, Schenectady,

has been named commercial manager by Kolin Hager, general manager, succeeding George Nelson
who with Winslow Leighton recently organized the new Schenectady advertising agency of Leighton & Nelson. Walter Duncan has
succeeded Leighton as national
sales representative for NBC in
upstate New York.
used again in promoting the 1936 National Cotton
Week, June 1 to 6, under auspices
of the Cotton Textile Institute.
will be

stoi'es.

Between

his

remote

talks,

his regular period is being occupied by Wells Church, WJSV pro-

gram manager.

General Cigar Spots
Co., New York

GENERAL CIGAR

(William Penn cigar) will use oneminute WBS transcription announcements, five days a week,
on WHO, KSO and KRNT, Des
Moines; WMT, Cedar Rapids;
KSCJ, Sioux City. H. W. Kastor
& Sons Adv. Co. has the account.

exposition.
The main hall of th(
building will become "Radioland'
from June 27 to Oct. 4, the exposi
tion period, with daily presenta
tions of radio acts from Cleve
land's four stations.
The exposition, which start;
within two blocks of the heart o:
the city and extends for about i
mile along Cleveland's lake front

was underwritten by a committe(;
of Cleveland business

United

Shirt Distributors,

Amazed by

Success of Direct Selling

LAST FALL,

United Shirt Disbought the 15 minutes
immediately following Father
Coughlin every Sunday afternoon
on WJR, Detroit. They made it
a news broadcast, installing Jimmie Stevenson as commentator.
Business was good and the program was maintained solely for
tributors

its

prestige value.

No

effort

was

to sell merchandise.
Retail business in Detroit

was

bad during January and February.
Early in February, out of patience
with institutional advertising during dull periods. United instructed
agency, S. M. Epstein Co.,
its
Detroit, that henceforth every ad-

must pay

its

own

way.
Anxious to keep the program on
the air, the agency switched to
commercial continuity definitely
plugging specific merchandise

The

results were amazing.
of their Detroit stores
and in several of their out-state
stores. United Monday business actually exceeded the volume for the
items.

In

many

preceding Saturdays. Generally
speaking, the Monday business was
of a more desirable type than that
produced on Saturdays by news-

paper advertising.

As

made

vertising dollar

Using Sunday Period,

United has
always been a fairly heavy newspaper advertiser. Radio has always
been used as a supplementary medium. Based on this experience,
however, current plans call for
retail stores go.

the extensive use of radio this
spring. United has 22 stores in
Detroit, also stores in Pontiac,
Flint, Lansing, Jackson, Monroe
and Battle Creek. Several weeks
ago they absorbed the Albert Hoefeld chain in Chicago and plan to
open additional stores in that city.

More than

January.

men

late

ii

half of the

available exhibtion space has al
ready been taken, with plans unde

way

increase

to

possible

floo

space.

Commerce, industry and product;
of the lake region provide the cent
tral
theme of the exposition
Among national advertisers wh<i<
will exhibit are Apex Electric Co.j
Addressograph

-

Multigraph,

lard Storage Battery,

Wil

Timken Rol

Bearing, Republic Steel, Inter
national Nickel, The Hoover Co.
American Rolling Mill Co., Chas'
ler

Brass & Copper, Osborn Manufac
turing Co., U. S. Steel Corp., Inter
national Business
Machine Coj
Standard Oil of Ohio and othe
firms doing a sectional business.
The automotive industry wit!
which the Lakes region is so close
ly allied will have its own exhibit
in Automotive Building.
Hall o
Progress will feature public utilit;
displays. The Horticultural Buildl

ing keynotes both indoor and out'
door horticultural exhibits whicl'
will include landscaping for resi;
dences.
Model homes of variou
building materials will be shown.

GE

COUGHLIN

SHIRTS AFTER

will

be sponored by Cleveland Oil Heating Device Co.
Spots preceding
and following every game have

PERSONAL

appearances of radif
stars at the Great Lakes Exposi
tion are being discussed with sev
eral sponsors and their agencies
Broadcasting plans at the exposi
tion, as given by Ralph B.
phrey in charge of radio, centei
about Cleveland's Public Auditor!

cording technician. As MacMillan journeys among the

national sponsors already negotiating for broadcasts of major
league games are General Mills
Inc., Socony- Vacuum Oil Co. and

Owners of major league clubs
for the most part are opposed to
broadcasts of games at home but
usually do not object to play-byplay accounts when their teams
are playing in other cities. League
officials leave the question up to
individual club owners.
In the National League, Pittsburgh permits summary descriptions of home games and play-byplay accounts of out - of - town
games. Cincinnati games are open
to all stations. In the American
League, Washington permits playby-play accounts of out-of-town
games and reenactments of home
games. Detroit games will be carried exclusively on WWJ, except
for Sunday, with network time
cleared for the local broadcasts
under a special arrangement.

To Use Radio Promotion

WHAM,

Rochester, went
South to the baseball training camps he took with him
of

Dealer Broadcast

GENERAL ELECTRIC

Co. wii
take time from 11 to noon ES7
March 30 over more than 60 sta^
tions of the NBC to conduct ;
nation-wide dealer meeting. Thij
broadcast will originate in Ne\
York. About 1300 GE dealers wil'
be present at the broadcast in NeA;
York, and several thousand other:
vdll listen in. Gerard Swope, Gen
eral Electric president, and othe,
high officials will speak. The mtf
sical program will include Richar^
concer
Bonelli, baritone, the
orchestra of 40 pieces, directed b;

GE

Harold Levey, and the GE men'
and women's choruses of 20 voice
each.

Maxon

Inc.,

Detroit, is th^

agency.

^

Barn Dance in Fifth Yeai
THE WLS National Barn Dane
on March 14 began

its

fifth

yea

of continuous presentation at Chi
I:
cago's Eighth Street Theatre.

209 weeks, presenting two show
each Saturday night, the prograr
has played to a total of 449,01
paid admissions.
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New

Insull Chain
With 17 Stations
To Start in April

Big Department Stores Join
In Sponsoring Network Series
Cities

A NEW

Hookup

Be Used by Retailers in Several
for Morning Program of Famous Artists

Special

to

departure in institutional

advertising for department stores,
the creation of a special radio network linking seven stations with
eight department stores
in
as
many cities as cosponsors will be
inaugurated March 19 when the
first of a series of Thursday morning programs will be carried under the title of Morning Matinee.
Big name artists will be heard on
all of the programs, which will be
heard at 9-9:45 a. m. (EST) and
which are tentatively scheduled for
13 weeks.
The special

hookup comprises
Newark, as key station;

WOR,
WCAE, Pittsburgh; WGAR, Cleveland; WDRC, Hartford; CKLW,

&

Buhl, Pittsburgh; May's, Cleve-

land;

Alfred

Hartford;
Kern Ernst, Detroit; Carson, Pirie,
Scott & Co., Chicago; L. S. Ayers,
Indianapolis, and Jordan - Marsh,
Boston. Significantly, Macy's controls WOR, but
is owned
Steiter,

WNAC

by

.fijl

(Chick Chick, Magic

egg

Wand

Easter

promote

their
products on 38 stations in a concentrated drive the week before
colors)

will

Easter, April 5-11. The sponsor
use 100-150 word live announcements four times during the
week between the hours of 4-6
p. m. One exception to this schedule is KGU, Honolulu, where the
announcements will be broadcast 6
times.
Stations are KFPW, KFI,
will

IjIj,

.jjl

ujii,

j

I
f

KGO, KOA, WOL, WFLA, WSB,

fiii

WLS, WIRE, KFH, WHAS,
W WWL, WBAL, WNAC, WJR,
KSTP, KMBC, KSD, WOW,
W WNEW, WKBW, WMCA, WHAM,
^' WSOC, WCKY, WHK, WKY,
KOIN, WFIL, WJAS, WDOD,
I WMC, KRLD, KTRH, KDYL,
^ KJR, WISN, KGU. Menken Adv.
Sl|

!j

Inc.,

jjd

New

York,

placed

the

ac-

count.

ijij.

Seventh Day Adventists
SUCCESS of its one-time effort

ll

"j

on the Inter-City Group March 8
has led the Seventh Day Adventists, Tacoma Park, Md. (church),
through John Ford of Washington, to contract direct with InterCity for a new 52 - week series.
The entire Inter - City network,
with the exception of WCBM, Baltimore, has been signed, the pro-

j
j

I

^

^
mi>

li
1'

gram

to originate at WOL, Washington, and to be heard Sundays,
II
"
,

the

account

shares of the cost
for time, talent and wires.
The
first show features Ben Bernie and
his orchestra and Gladys Swathout, with Nellie Revell as master
of ceremonies. Each week the orchestra and guest star will be
changed, Vincent Lopez with Vivian
Segal being scheduled for
March 26, Henry King and Irene
Rich for April 2 and Jack Denny's
orchestra for April 9.
proportionate

Western Electric Earnings
NET INCOME of $2,620,279, or 44

The sponsoring stores are R. H.
Co., New York; Boggs

Macy &

^

handling

Egg Dye on 38 Stations
FRED FEAR & Co., Brooklyn

MBS.

i'f'i

is

10:15-10:30

a.

m.

^ March 15, 1936

•

a share, was reported for
1935 by Western Electric Co. Inc.,
comparing with a loss of $7,751,548, according to the company's
consolidated
statement for last
year. Total net sales rose from
$91,807,396 in 1934 to $105,416,801
cents

last year, of which $97,554,415 consisted of net sales to Bell Tele-

phone companies.

Insull, president of the project

tions

sales

mana-

KFI-KECA, Los

Angeles,
and Charles Arnn, advertising
manager of the Illustrated Daily
News, spoke before the Friday Advertising Forum of the Los Angeles Advertising Club Feb. 28, the
speakers trading subjects with Mr.
Haverlin talking on newspaper advertising, and Mr. Arnn on radio
advertising.

Here is what Mr. Arnn said
about radio:
Radio is a prime means of entertainment. It not only gets into
the home, but travels with the
automobile.
Radio is the most dynamic medium of the day. It is a quick and
flexible medium.
The advertiser
can change his appeal almost up to
the minute of broadcast.
Radio
creates no antagonism as does the
editorial
pers.

policy of

BROADCASTING

many newspa-

and

:

Wisconsin — WRJN, Racine
WCLO. Janesville; WHBY, Green
KFIZ,
Bay; WOMT, Manitowae
Fond du Lac; WHBL, Sheboygan.
Indiana — WWAE, Hammond

;

MR. INSULL

;

True Story to Sponsor
Over Inter-City and MBS
MacFADDEN PUBLICATIONS
Inc.,

New York

azine) will
Will Court

(True Story mag-

take

over

the

Good

The program will
and heard
Tuesdays 10-10:30 p. m. Heretostarting June 2.
be keyed from

WOR,

fore the pi'ogram has been a 45minute sustaining.
The Good Will Court presents

members every day

life

who

tell

of their experiences and tribulations before judges from the New
York Courts. A. L. Alexander,
originator of the broadcast, serves
as master of ceremonies and also
acts as censor to see that nothing
offensive is broadcast. The judges
never attend any of the previous
meetings between the persons to

broadcast,

who

are

and Mr. Alexander.

;

WLBC, Muncie
WBOW. Terre Haute; WEOA,

WTRC,

Elkhart;

Evansville.
Illinois

Decatur

— WCLS,

Joliet

anonymous,

understood that the NBC Court of
Human Relations will be cancelled
when the new series takes the
air. The Good Will Court is said
to have a very large listening audience in the New York Metropolitan area. Ruthrauff & Ryan
Inc., New York, has the account.
It is also

Radio gets into the home when
the family is in a mood to buy.
Through constant repetition, a
name or a message may make a
stronger appeal through the ear
than through the eye.
Radio is unequaled as a medium
for reaching the child.
Radio does not give the advertiser "editorial" support because it
has learned from the newspaper
that it is a thing very much to be
avoided.

;

WJBL,

WTAX, Springfield;

;

Rock Island.
WMCA WHBF,
Minnesota —WDGY,

now heard on
sponsor it on a combined
Inter - City and MBS network,

and

Radio and Newspaper Executives Promote Each Other's
Medium at Los Angles Advertising Forum

CARL HAVERLIN,

of the Affiliated

former Chicago utility magnate,
from his radio headquarters in the
Civic Opera Bldg., Chicago. Mr.
Insull asserted that the hookup
will comprise the following sta-

ANOTHER FELLOWS VIEWPOINT

ger of

Completed

Broadcasting Co. as a new regional
network of 17 stations in the Midwest will take place between April
15 and May 1, according to a formal statement issued by Samuel

and arranged the special network,
for which the sponsors will pay

the Shepard interests which
also operate the Shepard stores of
Boston and Providence.

the stations are all members of
other networks, it is emphasized
by those in charge of the project
that this network is entirely special and has no relationship whatever with either NBC, CBS or

s.jij

agency,

Is

INAUGURATION

W. L. Chesman, radio director
of Donahue & Coe, New York

Talent cost, it is disclosed, will
be apportioned according to radio
set distribution in the various communities. Though the program is
largely institutional, with the partial object of attracting tributary
purchasers into the cities to buy
at the sponsor stores, there will
be three 1% -minute station breaks
in each program, or one every 15
minutes, for the commercials. Each
store will broadcast its own commercials from its local station.
According to Mr. Chesman, the
idea behind the program is to
bring top-notch talent to the support of department stores without
resorting to transcriptions. He indicated that other stations and additional sponsors may be linked to
the hookup later.

Windsor - Detroit; WIRE, Indianand WNAC, Boston. Since

apolis,

Program Schedules Planned
As Lineup

Missouri

—WIL,

Minneapolis.
Louis.

St.

Completion of this lineup of stations, said Mr. Insull in his statement, will permit the ABC staff to
devote

its

main energies now

to the

development of program schedules.
Vice president in charge of operations of the new network is Ota
Gygi, former concert violinist and
theatrical producer,
sociated with Ed

who was

Wynn

in

as-

the

Amalgamated Broadcasting System
network

in the East.

New York

Opened

Office

GEORGE ROESLER,

one-time

commercial manager of KOIL,
Omaha, and recently head of his

own organization

of station repreas nasentatives, has joined
tional sales manager. In addition
to his Chicago office, Mr. Roseler
announced the establishment of a
New York office at 60 E. 42d St.
and a Detroit office in the New

ABC

Center Bldg.
Malcolm Eagle, formerly with
Keith and Orpheum as an artists
representative and recently prodirector of WCFL, Chicago,
will be production manager, and
Max Halperin, formerly with
WFAA-WBAP, Dallas-Fort Worth

gram

and former Chicago manager of
Variety, is program manager.
Chief engineer is Frank Golder,
formerly with Southwest Broadcasting System and recently technical director of the Colorado Network. Mr. Golder reports that the
central studios are now practically
complete, with RCA equipment on
order to be delivered late in March.
Sales promotion manager is Gene
Fromherz, formerly with First
United Broadcasters, and publicity
director is Bruce Robertson, onetime editor of Broadcast Advertising.

TIE-IN

merchandise the "Drive Safely" programs
on WFBL, Syracuse, sponsored by
stickers help to

the Bresee Chevrolet Co. Stickers
read " 'Drive Safely' with Chevrolet. Tune in
5 p. m. every
Monday, Wednesday and Friday."
They are distributed from the
Bresee show rooms and are used on
the windshields of all dealer cars.

WFBL

According to early press reports,
friends of the former utility magnate are backing him in the new
enterprise, in which he was first
interested by Mr. Gygi.
One of
Mr. Insull's colleagues is Eustace
J. Knight, who holds the office of
secretary - treasurer, and who was
formerly connected with the banking and accounting ends of the
utility industry.
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The Folger System —A Coffee Formula
Using Radio Extensively, Midwest Concern Dominates
Its Territory Despite Its Relatively High Price
BRUCE ROBERTSON

By

"IT's a system."
That description of the

way

FOLLOW FOLGER
J.

A. Folger & Co., Kansas City, uses
radio to promote consumption of
Folger's
coffee comes from Hill
Blackett, president of Blackett-

Sample - Hummert Inc., Chicago
agency through which the Folger
advertising is placed. And, as Mr.
Blackett will gladly tell you, it's
a system that really works, for
Folger's is the dominant brand in
its territory
from the Mississippi
to the Rockies
despite its relatively high price. Let's take this

——

system apart and see what makes
it

the program
Judy and Jane;

itself.

The Formula

SINCE

Folger has followed the radio
spectacular journey to the No. 1 position in

trail in its
its

territory,

and

Hill Blackett, president of Blackett-

Sample - Hummert, divulges a few of the

secrets

of

its

relief.

girls

needs no introduction.

Its

content
a serial story of the adventures
of these two girls who met in a
five-and-ten-cent store during the
first broadcast away back in February, 1931. Jane, who carries the
love interest, is a sweet, simple
girl from the South. Judy, wisecracking, sophisticated product of
the big city, supplies the comic
title is

—

Midwesterner especially if he's in the coffee business!
That's the business that Folger is in and the name is so
well known in that market, and other markets, that it

Folger's successful merchandising methods.

click.

First,
_

for sales success!
AUiteratively
speaking, this motto has much merit in it.
Ask any

their

have

first

formed

meeting
a

sister

the
act,

toured in vaudeville, and broken
into the movies. Jane has traded
her career for marriage and motherhood. Judy remains in pictures,
her position constantly endangered
by the well-meaning but bungling
efforts of her Micawberesque press
agent, who is also her boy friend.
Written by Carl Buss, scenario
writer for Paramount, the story
follows the time-tested formula of
feminine fiction: "A smile, a tear,
a problem, and a happy ending."
The program is broadcast each
afternoon except Saturday and
Sunday for a quarter-hour period
as near to 2 o'clock as can be obtained, in order to reach the maximum women's audience. To match
the product's distribution, through
retail groceries, major metropolitan stations throughout the Midwest are used. The broadcasts
were launched over a CBS hookup,
switched to NBC the following
year, and are now being transcribed
and placed individually with the
stations, both changes being due
to the difficulties of obtaining time
on a split network.
The broadcast year has been 30
weeks, the program going off the
air each spring when some of the
cities shift to daylight saving time
while the others remain on standard time. Whether the change from
networks to transcriptions will
have any effect on this policy has
not yet been determined.
The return of Judy and Jane to
the air each autumn is heralded
by a series of one-minute announcements over each station included
in the campaign. Small advertisements on the radio pages of newspapers in those cities are also used,

and publicity stories and pictures
are sent to the radio editors, who
are usually glad to tell their readers of the return of this outstanding feature.
The first broadcast of the fall
also inaugurates an "audience
builder" contest, which oiiers cash
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and premium prizes to the winners
but which does not call for any
proof of sale to accompany entries.
These contests have proved to be
valuable aids in rapidly increasing
the size and interest of the program's audience, and are undoubtedly a major factor behind the serial's Crossley rating of 12.1, which
is remarkably high for a daytime
show.
Incidentally, Mr. Blackett has a
question that some other user of
premiums may be able to answer.
When the 500 bud vases that were
used as premiums on last fall's
contest were distributed, 420 of the
recipients

sat

"thank you"

"Why

is

it,"

down

and

wrote

letters to the sponsor.

he asks, "that while

we always get

a lot of letters
thanking us for merchandise
awards few ever thank us for a
minor cash prize?"

Another Contest

AS THE

plot builds up toward a
climax and interest is at its height
a second contest is launched, this
time requiring listeners to send in
the star from a Folger label with
each entry. Two or three contests
of this nature are conducted each
year, and another goodwill contest,
like the opening one requiring no
proof of sale, is used in the spring
just before the program signs off
for the summer.
Sometimes the contests are tied
up with the plot of the story.
When Jane became the mother of
twins listeners were asked to name
the babies. This, by the way, inspired one of the largest responses
to date from any contest in the series, although the awards were the
same as for the others: Cash prizes
of $250, $50, $25, and $10, and

were

1,000 pairs of Admiration
hosiery, a natural tieup as the distribution of these stockings coincides almost exactly with that of
Folger coffee. The makers of the
hosiery took advantage of this con-

nection with such a popular radio
feature by offering prizes to their
dealers for the best window displays tieing up with the contest.
This meant that the Folger name
and stacks of tins of Folger coffee
were being displayed against a
background of hosiery in the unusual and hence attention-compelling settings of dry goods and department store windows. Returning the compliment, Folger's have
made ample use of pictures of

El Paso Grant Recalled;
Three Denied New Grants
RECONSIDERING its action of

sustained.

JOHN SHBPARD,

8d,

president of

Yankee Network, observes
birthday March 19.

his

50th

of

the first quarter found major networks signing a number of new
accounts, renewing others and
making changes in existing sche-

Changes

dules.

network

in

!

L

line-

ups as Broadcasting went to press
follow:

General Mills Inc. on June 1 will
a full hour program, five
days a week, on CBS, using 38
stations for 52 weeks, said to be
the largest daytime contract ever
signed on any network. Products
to be promoted are not specified.
The 10 - 11 a. m. period will be
used, Mondays through Fridays,
with repeat for the West Coast at
1 p. m. Blackett-Sample-Hummert
Inc., New York, has the account.
Complete program plans probably
will not be announced until May.
Sterling Products Co., New York
(Phillips dental cream) on May 26
will bring Abe Lyman and orches-

start

tra to the

NBC - WJZ

}

basic net-

work, Tuesdays, 9:30-10 p. m. with
the Melodiana program now sponsored on CBS by Sterling. Blackett

-

Sample

-

Hummert

Inc.,

New

York, placed the account.

Studebaker Shifts

STUDEBAKER SALES

Corp. of

America, South Bend, Ind. (autos)
returns April 28 to an NBC-WJZ
network, Tuesdays, 10-10:30 p. m.,
with Richard Himber's orchestra.
The program now is on CBS but
is

to sign off that

in

May.

|

network early
& Cun-

Roche, Williams
Inc.,
Chicago,

(cosmetics)

attention-compelling, if
somewhat incongruous, amid their
grocery store surroundings.
Well, it seems to be a system, all
right, but how does it work? Here's
one question that Mr. Blackett can
answer without hesitation. "Sales
of Folger coffee for 1935 were
more than 40% ahead of 1934," he
says, "and this in the face of a decline in coffee sales for the entire
industry. This is the best year in
Folger history."

Every effort is made to merchandise these contests to the fullest
degree. For example, in the recent

awards

Big General Mills Account Goes

To CBS; Sponsors Shifting
THE APPROACH of the end

equally

grind.

merchandise

For Spring Season

nyngham

1000 merchandise awards.
Other contests are connected
with the product rather than the
story, as the latest one, which
asked for letters on the question:
"Which kind of Folger's coffee do
you prefer, the regular or the drip
grind?" To actuate response the
answers were then separated according to preference and duplicate awards were decided on, one
complete set to those who favor
the regular and a second complete
set to those voting for the drip

the

Series Signed

shapely maidens modeling Admiration hosiery in their own counter
and window displays, which are

Feb. 21, granting Dorrence D.
Roderick, publisher of the El Paso
Times, authority to erect a new
full-time 100-watt station in that
city to operate on 1500 kc, the
FCC Broadcast Division on March
3 ordered the case set for hearing
at a date to be fixed. Counsel for
KTSM, El Paso, opposed the grant,
and presumably will appear at the
hearing in opposition.
The Broadcast Division on
March 10 also denied applications
for new stations sought by William S. Thellman, in New Castle,
Pa., seeking 100 watts day on
1420 kc; E. L. Clifford, Pottsville,
Pa., seeking 250 watts day on 580
kc, and Carter Wolfe, Mansfield,
O., seeking 50 watts night and 100
day on 1370 kc. In each case the
examiner's recommendation was

contest

New

the

is

agency.

Lady Esther

Co., Evanston, 111.
will
start its first
program March 15, Sundays,

MBS

6:30-7 p. m., on WGN, WLW,
CKLW, WFIL, WCAE, WBAL.

WOR

will be unable to carry the
until a later date due to

program

present

Wayne

commitments.

King's orchestra will be the talent. The program is scheduled to
replace the present CBS series.
Stack - Goble Adv. Agency Inc.,
Chicago, is the agency.

Gruen Watch Maker's Guild,
Cincinnati, on March 31 renews
stations, Tuesdays and
on 4
musiSaturdays, 7:45-8 p. m.
cal program is being considered,

MBS

it

is

A

understood.

program

At present the

Washington
Merry-Go-Round, with Robert Allen and Drew Pearson as commentators.

is

titled

Whether they

will

be

retained, along with the program
name, is not knovra. De Garmo
Corp., New York, has the account.
The Pepsodent Co. on April 3
will drop the Al Pearce Gang

Friday night program on an NBCnetwork, as well as the Monday program. (See earlier story
on network delete on page 39.)

WJZ

New

Station Granted

A NEW STATION
Calif.,

the

in

Redding,

was authorized March

FCC

3

by

Broadcast Division, which

granted the application of the
Golden Empire Broadcasting Co.
for assignment on 1200 kc, with
100 watts, unlimited time. The
order, sustaining the recommendation of Examiner Dalberg, becomes
effective April 21.
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Buffalo

Bank Uses Radio Successfully

Mr. Fixit Proving

i

Able Salesman for
Announcements Draw Business and Convince Bank That Old Judge Coffee

Radio
By

JOHN

"Is a

Medium That Earns

TO ATTEMPT

accurately to appraise the benefits that are to be
derived from radio advertising
brings us face to face with the
same immeasurable quantities that
we meet in trying to set a fixed
value on any type of advertising.

Manufacturers

&

Traders

is now using radio advertising daily and has used it
daily for the last four years.
We have a number of announcements throughout the day and
night on each of the three stations
operating in Buffalo and we feel
that we are benefiting from the
expenditures for this service which
now absorbs a large part of our
advertising budget.
We have been fortunate, we believe, in the broadcasting arrangement we undertook with radio station
nearly four years ago,
when we originally began to use
consistently this type of advertis-

Trust Co.

WBEN

ing.

Through

this

arrangement we

sponsor time signals that are
sounded each half hour. We have
been the sponsors of this time
service since its origin on the station and have through announcements and through supplementary

newspaper advertising and newspaper stories definitely associated
the bank with these signals in the
minds of the radio listeners. As
this station is now rated as having
the largest listening audience, the
bank is definitely placed in the
minds of these people.

Varied Announcements

OF COURSE our sponsorship of
the time service is now mentioned
only incidentally in the numerous
Manufacturers & Traders Trust
Co. announcements that are made
throughout the day and evening on
this station. On the other two stations we use straight short announcements of the bank's services.
During the evening hours the
announcements on all of the stations are limited to 20 words and
presented between national net-

work programs when the

largest
listening audiences are to be found.
They are not presented in conjunction with the announcements of
other advertisers but in each instance during the evening are the
only announcement of a commercial advertising nature to be presented. Therefore, they do not go
to the listener as one of a great
group of advertisements that he
is not eager to hear but are presented briefly and in a fashion not
to annoy.

Being presented daily the announcements must be varied and
fresh. We have developed a plan
for rotating them so that the
same announcement is not repeated except at very infrequent intervals. Each phase of the bank's
activities has been covered in the
announcements with those of a
seasonal
*

Text of

"Financial

nature
article

such
in

Advertisers

tin".
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Own Way"

as

travel,

February issue of
Association

Bulle-

Commercial Announcements Used by M.&T.Co.
"KEEP

Conservative policies dominate
the administration of estates entrusted to the Manufacturers &
Traders Trust Co. For legal requirements, consult your attorney."
"Open a checking account at the Manufacturers & Traders Trust
Co., an institution dedicated to the growth and progress of Western
New York."
"Travelers' checks provide complete financial protection at a
surprisingly low cost. Inquire at the Travel Bureau of the Manufacturers & Traders Trust Co. or any of our 17 branch offices."
"Travelers' checks mean complete financial protection on your
trip.
Inquire at the Travel Bureau of the Manufacturers & Traders Trust Co. or any of our 17 branch offices."
"Travelers' checks may be secured at the Travel Bureau of the
Manufacturers & Traders Trust Co. or any of our 17 branch
When traveling, they provide complete financial protecoffices.
tion at a low cost."

your estate safeguarded.

safe deposit services, etc., obtaining the greatest number of announcements at the period of the
year when those services are most
saleable.
feel that the

We

method we are
the best means of radio
advertising now available to us. It
does not put us into competition
with the very attractive network
programs but rather makes them
using

is

complementary to our announcements. We receive the benefits of
the large listening audiences attracted by the featured performers
and in presenting bank advertising
we are offering when we sponsor
the time signals, a service that is
desired by the listener.

We know definitely that some
business has developed through the
The
use of radio advertising.
services of the bank have been
used by people who have told us
that thej'^ selected the Manufacturers & Traders Trust Co. because of some announcement on
the radio. We are sure that we
reach a large percentage of the
total population of the section we
serve through this medium daily
and that we are placing our message before them when they are
in a receptive mood to receive it.
These factors convince us that for
mass coverage radio broadcasting
of the type we are now doing has
many advantages and is a medium
that earns its own way.

Campaign for Advertising
CY WHITAKER,
MacGregor &

sales

manager of
San Fran-

Sollie Inc.,

transcription producers, has
been appointed chairman of the
Non-Advertisers Committee of the
San Francisco Advertising Club.
cisco

The committee

will conduct

an

in-

tensive campaign for the balance
of the year to educate all forms
of business, large and small, which
have never used advertising, as to
its
value.
All media will be
stressed.
On the committee with
Whitaker are Harold Deal, advertising
manager. Associated Oil
Co.; Wilmot Rogers, advertising
manager, California Packing Corp.,
and Walter Held, advertising executive. Standard Oil Co., all radio
users.

Games

WHO

count.

The Corn Belt Wireless Network
was organized by J. 0. Maland,
manager of the Des Moines 50,000
watter.
The big station's program are "fed" to special receivlines,

woe, Davenport; KOIL, Omaha; KFAB, Lincoln; KMBC, KanShenandoah;
and KFJB,

Marshalltown.

Kellogg on West Coast
Co., Battle Creek,

KELLOGG
Mich,
series

(cereals) will begin a
of variety shows over

Red

new
the

network

on
Thursdays, 9:15-9:45
Eight stations will
p. m. (PST).
be used. The program will be called
Hollywood Talent Parade and will
bring before the microphone youthful talent of the movie capital.
Only those who have appeared in
pictures but have not had any
amount of public attention will be
used. Ben Alexander will serve as
master of ceremonies. The program is not an amateur hour.
N. W. Ayer & Son Inc., New York,
is the agency.
NBC-Pacific

March

is

travelling

in

U
I

;

jl
}

We

I

|

you write Monrad Bendixen.
Rosenberggt. Bergen, Norway.
P. S. Some day we shall all go to

much

and the farm belt. Gene & Glenn
exclusively
have been with
for some months, having started
over WTAM, Cleveland, and having formerly been featured on sustaining and commercial programs
on NBC networks. N. W. Ayer &
Son, New York, placed the ac-

KM A,

that

get this old judge stuff.
want to please the American boys so
much as we can. The leader of team,
Mr. Lervecker, gave me your address,
so if you will be so nice to tell us if
we can get this old judge some place
in Norway, we would thank you so

The program is heard from 8 to
8:30 a. m., the sponsor taking up
a locally built feature which has
been highly popular in Des Moines

WNAX, Yankton,

teams,

we can

Creek, Mich, (cereals) for a daily
except Sunday half-hour program
featuring Gene & Glenn, comedy
team.

sas City;

j.

Norway, are allways asking for. We
them coffee. Then we try tea
no, no again. I write you say where

CORN BELT Wireless Network,
newly-formed regional network of
Midwestern stations keyed from
WHO, Des Moines, with other stations picking up and rebroadcasting its programs, got off to a good
commercial start March 9 with the
signing of Kellogg Co., Battle

without the use of wire

Bergen,
Norway, Jan. 26, and addressed
to Mr. Fixit, WIL, St. Louis, reads
as follows:
Bergen, Norway. Jan. 26/1-36
Mr. Fixit, at W. L L.,
St. Louis, Mo. U. S. A.
D
Dear Mr. Fixit.
j
I want to know about this old
|
judge coffee and tea that the Olympic I
date-lined

serve

KELLOGG SPONSORS
CORN BELT SERIES

ers,
to

j

A LETTER

GARVER

N.

Vice President Manufacturers &
Traders Trust Co., Buffalo, N. Y.

The

Its

I

26,

if

,

','

|<

America and see you. Thanks you.
But while every radio advertiser
likes to carry letters like this arotind
in his pocket to show to his friends,
officials of the David G. Evans
Coffee Co. St. Louis, are a lot more
interested in the flood of letters

postmarked

in

and around

L
I:

;

j

[,

j

!

St.

.

Louis that daily descends on their |
radio spokesman, who recently en- U
tered his fourth year under their |
sponsorship.
D
All Sorts of Problems

THESE

I

every one contain- I
ing one or more questions for Mr. H
Fixit to answer, come from people J
in every walk of life, of every age.
Children who want help with their
homework, citizens who want help
with their Income tax forms or
information about city ordinances,
people with problems of the most
personal nature, kind-hearted souls
who want to know what to feed the
birds during winter, everyone and
anyone writes to Mr. Fixit.
A mother whose daughter was
letters,

in an accident remembered
more than a year before the
child had been photographed by
a wandering photographer who
killed

that

sitting on his
later tried to sell the
prints to their parents and asked
Mr. Fixit to find the man so that
she might now get a picture. Mr.
Fixit found him.
girl wanted to join a soft ball
team. Mr. Fixit told her where
she could find one. Many letters

snapped

children

pony and

A

request information about civic or
national matters. Mr. Fixit goes
to the proper authority and gives
official answers.
Only about med-

I

ical matters is he silent, always
advising the questioner to consult
a physician.
Mixed in with his answers are
announcements of important meetings and gossip about well-known
political and civic figures, as well
as informal commercials for Old
Judge Coffee, often quoted from

letters from listeners. As an entertainer Mr. Fixit occupies somewhat the same position as that of
a popular newspaper columnist. As
a salesman well, two years ago
Christmas time his sponsor offered
a calendar to any listener sending
in a coupon obtained by purchasing '
three pounds of coffee and got
23,000 coupons in ten days, when the offer had to be discontinued because there weren't that many

—

1

I

'

LEADING orchestras
MBS Saturday nights

are heard on
to 2:30 a. m.

,

calendars on hand.
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WE'RE RADICALS..
when
Four years ago

WOR tossed

program production

•

a

It's still

it

bomb

comes

into

popping

•

— station-tested
programs, a guaranteed audience — timed
It

to

was a

radical gesture

meet a long

felt

and advertisers
one

•
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Designed

•

•

need among agencies
It

now

fills

for advertisers

BROADCASTING

to

immediate

programs

results at

low

cost,

it

now offers

both, plus the wealthiest market

on earth

Our station-tested programs create good
moods; good moods make good buyers
Good buyers, we have found, have a de•

•

a greater

lightful

eager for

string

tendency

on

to forget there's a

draw-

their collective purse.

WOR
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Prall Reappointed

As FCC Chairman

Prall Statement
CHAIRMAN PRALL, upon

Holds Post Another Year Under
Order Issued by President

assumption of the FCC
chairmanship for a second
year on March 11, made the

AN N

I

NG

PRALL,

his

following statement:

S.

"Naturally, I am gratified
over my reappointment by
President Roosevelt to serve as

New

of

York, will remain
as
chairman of
the FCC and as
a member of each
of its three divisions for another
year at least, following his reappointment to the
presiding office by
Mr. Prall
President Roosevelt.
Reaffirming his confidence in the

New York

former

Chairman

of the Commission
for another year. It will be my
constant effort to justify hip
trust in me by acquitting my
office in the best interests of
the people of the United States.
"In appraising the work of
the Federal Communications

Commission it should be kept
mind that, except for radio,
the Commission has undertaken
an entirely new work. It is
breaking new ground in the
regulation of telephones and
telegraphs. Of necessity, this
work has been slow and arduous. The Commission was
in

Congressman,

the President on Feb. 28 signed the
order continuing him in the chairmanship for another year from

March 11. By so doing Mr. Roosevelt automatically spiked efforts
of several FCC members to have

desirous of avoiding mistakes
that might result from undue
haste.

the chairmanship rotate annually,
as is done on the Interstate Commerce Commission and the Federal

"The

Trade Commission.
Equally significant, however, is
the fact that Mr. Prall was re-

named

in

criticism
rect and

cated

in

high

circles

that

Mr.

July 1 and several candidates already are in the running for the
impending vacancy.

Membership

Division

A PERSONAL

For the Cycle Trades of America,

Inc.,

nearly ten times the results of our nearest

competitor.

And

those competitors were the

most powerful and best known
stations in America! Conclusive proof, this
letter, that WSM offers one of the nation's
most responsive markets for your product.
twenty-five

Ask your

WSM's

dealers and jobbers about

Sales InFluence in the South

I

feud between Mr.
Prall and Mr. Payne has been
seething for months. In the inner
circles of the FCC it is known that
they do not speak except on official business in the formal meetings. Mr. Payne, while a member
of a division that has nothing to
do with broadcasting per se, has
injected himself in the broadcasting scene on frequent occasions
and has made a series of college
speeches on broadcasting. All of
them have been in a critical vein.
When the FCC was created in
July, 1934, Judge E. O. Sykes became its chairman. He was succeeded on March 11, 1935, by Mr.
Prall, and exchanged places with
the latter by becoming chairman
of the Broadcast Division. The law
specifies the FCC chairman shall
be named by the President.
How far the movement for rotation of the chairmanship had proceeded is problematical.
In any
event,

man

50,000

WATTS
National Representatives, Edwaid Petry

Owned

THE NATIONAL

LIFE

&

Co., Inc.

and Operated by

& ACCIDENT INSURANCE CO.
Incorporated

Nashvillc/ Tennessee

had

S.

it

Case, vice chairman of the

Broadcast
succeeded

Division,

would

have

to
the
chairmanship,
it is believed. Col. Thad H. Brown,
however, was next in line by seniority. Judge Sykes
a

received

seven-year appointment, and Mr.
Prall was reappointed last July for
seven years.
Immediately upon the assumption of Mr. Prall to the FCC chairmanship a year ago, he launched
a campaign to have broadcasters
"clean house" by eliminating programs of a questionable character.
While the actions were drastic, it
is generally considered that much
good accrued from the effort.

With Mr.
as

Page 18

been instituted, Nor-

Prall's reappointment
chairman the status quo evi-

made

errors of
confident,

am

has

judgment
if

not

may have

It
it

but,

has made

any they are inherent in the
functioning of any new organization and it will profit by them

the face of the bitter
conduct both di-

Payne would not be reappointed
when his present term expires next

infallible.

I

in its future work."

of his

by innuendo from George
H. Payne, Progressive Republican
member of the FCC from New
York and a member of the Telegraph Division. It had been indi-

Commission

been

dently will
time being

be
at

retained, for the
least, insofar as
members to par-

assignment of
ticular divisions is concerned. The
FCC majority is in the hands of
the

Democrats,

who

have

four

places, with the Republicans holding three.

Even when Mr. Payne's term

ex-

no change in assignments is indicated. His successor, assuming there will be one,
probably will simply replace him
on the Telegraph Division.

pires July

1,

Thus far the only known candidates for the post are Harold A.
Lafount, former Radio Commissioner a Utah Republican, and Former
Judge John C. Kendall, of Portland,
Ore., an attorney who is wellknown in radio. [See March 1 issue].
The recommendations of
Western Senators probably will
have much to do with the filling of
the vacancy. They have protested
vigorously over the absence of a
Western member on the FCC. The
place must be filled by a man belonging to a political party other
than Democratic, since under the
law not more than four commissioners

may

be of the same politi-

cal faith.

Missourians Withdraw
COINCIDENT with the voluntary
withdrawal of the application of
Lester E. Cox and R. C. Coshom,
organized as the Capitol Broadcasting Co., for a new 500 - watt
daytime station on 920 kc. in Jefferson City, Mo., the Jefferson
City Capital-News and Post-Tribune filed application with the FCC
March 9 for a new 100-watt daytime station there on 1310 kc. At
the same time it was announced
that the FCC at applicant's request has also dismissed the application of Springfield Newspapers Inc., Springfield, Mo., for a

new

watt

daytime

station
Station WOS,
state - owned part - time regional
broadcaster in the Missouri capital, will shortly relinquish its
broadcasting license in favor of a

there

1,000

on

-

790

kc.

police shortwave station.

BROADCASTING

•

March 15, 1936

KOA

is

the only station with the power

to sell the vast area

the

and
it

Rocky Mountain
its

which

constitutes

region. Its prestige

record of results have established

as a "must** for spot advertisers.

KOA- DENVER

t

50,000 WATTS
One

I

March 15, 1936

•

of

NBC's Managed and Operated
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Stations
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GENERAL MOTORS

Soup and a Dare

Poems

NBC-WEAF

—For the —Consolation
—Walking Weather Prophet

Prizes

Irish

for Kids

ON MARCH

2, Campbell Soup Co.,
Camden, through Harry F. Jones,
advertising manager, made this

dare in a letter to CBS
"Would there be any merit in
shooting out a circular, a folder,
or something of the kind suggesting to a thousand key men on your
mailing list that they can check
in advance on the sales efficiency
of radio? A new soup, Campbell's
scotch broth, will receive its first
national publicity over the Holly-

wood Hotel program March

6.

"We

are so certain that the results are going to be close to the
sensational side that we believe
you can safely suggest to your
mailing list that they take the
trouble or have Mrs. Mailing List
take the trouble to check sales in
the grocery stores where they deal.
Scotch broth will be mentioned in
one-third of the commercials of
Hollywood Hotel for a period of at
least six weeks.
"The Hollywood Hotel program
has shown it can get a nationwide
response and get it quickly. The
new Campbell's scotch broth is a
great soup!
Perhaps others may
like to watch with us what happens from March 6 on."
So CBS took the dare and issued
a pamphlet titled Bom March 6th,
with the subtitle "Here's a CBS

—

Corp., sponsoring the General Motors Symphony concerts broadcast over the
network each Sunday, announced, during the guest
conductor appearance of Arturo
Toscanini, that each listener could
have for the asking a special Arturo Toscanini booklet tracing the
career of the famous conductor
and also a copy of the talk given
by Alfred H. Swayne, vice-president of General Motors, paying
tribute to the musical celebrity.
On March 9, with the West
Coast still to be heard from, over
10,000 requests had been received.
The announcement was made only
once during the program.

MORE than 271,000 requests for
calendars followed a one-time offer
on the Edgar A. Guest Welcome
Valley program on an NBC-WJZ
network, sponsored by Household
Finance Corp., Chicago.
Charles
Daniel Frey Co., Chicago, is agency.
4:

SOME

^

4:

similar to
theatre tickets, were distributed by
WBIG, Greenboro, N. C, recently
promoting the new five-times-a-week
Diary of Jimmie Mattem program, sponsored by the Pure Oil
Co. of the Carolinas.

27,000

tickets,

The company announced on its
March 8 program that requests
for

safe-driving pamphlet, pro-

its

moted only by

radio,

had exceeded

BEFORE

IT

*

*

*

*

ington

manac
Sunday

- 9:45

contest

Rand March of Time prize
who did not win money or

merchandise prizes received a consolation gift, a leather key container (with a paper key inside
with the inscription "this space reserved for the key to your Remington noiseless typewriter") and
a certificate which entitled the recipient to use for ten days, absolutely free and without obligation,
a Remington noiseless portable
typewriter. The free offej is good
until June 30, 1936.

Page 20

December brought in
Requests came in
numbers from the Hawaiian Is-

to 10:30 P. M.

Monday thru Saturday — 6:30

requests
to 6:45 P.

M.

ALKA-SELTZER
DAY

Monday and Friday - 1:00

to 1:15 P. M.

THE LOVE DOCTOR
Friday

- 7:45

Cltntw*.

— 8:00

-

to 8:30 P. M.

10:00 to 10:15 P. M.

FITCH
Tht

r. W. Fitch

C«mp«ny

rtaturlni

WrENDALL NALL, Rid

Wednesday

- 9:30

HnM

Mu^e M>k<r

to 10:00 P. M.

SLOANS
WARDEN LAWES,

20,000

Tues., Wed., Thurs.

-

VEARS

*

*

response is shown to the
Omar the Mystic program sponsored on WOR, CKLW and WSAI
of MBS by Purity Bakery Corp.,
Chicago.
On Jan. 7 the sponsor
offered a mystic Omar code, with
listeners required to obtain applications from dealers, send name
and address of the dealer, anJ
state if Taystee bread is used in
the home. In the Jan. 8-Feb. 7 period
alone received 255,161
responses. The sponsor uses window streamers, counter cards,
monthly calendars and broadsides
for dealer display but these do not

ENO
CRIME CLUES

ENO
Tuesday

preceding offer
News over

HEAVY

tlMmh

Tuesday

from Honduras

Ridge

*

MORNING NEWS FLASHES

Co., im

Pine

A

of Lum & Abner are sent to dealers upon request.

to 7:55 A. M.

M-K
Manth«-Kr*e«m«

the

in

WLW, Cincinnati, is said to have
brought in more replies than were
ever received by a single station
on a single offer.
Display cards and window strips
illustrated with character pictures

KISS-PROOF
Monday thru

came

and Nicaragua.
of

REVIEW

IN

in

lands, Alaska, Cuba, Puerto Rico,
Isle of Pines, Bahamas and single

MUSICAL VARIETIES — PAUL WHITEMAN

more

Rem-

*

400,000 returns.

WOODBURY'S

*

in the

*

'

w

ALL CONTESTANTS

sponsored

double premium
offer is to be made on the Lum &
Abner NBC program beginning
March 27 and running for three
weeks. A new edition of Lum &
A b n e r s humorous small - town
newspaper, Pine Ridge News, is
to be issued, and with it is offered
a novel weather forecaster to be
worn upon the lapel. This indicates
12 hours in advance whether the
weather is to be fair, rainy or
cloudy. A -vyrapper from a 50-cent
or larger size package of Horlick's
malted milk, powder or tablets is
required. The metal weather forecaster which can be worn upon the
lapel, is called "Lum & Abner's
Walkin' Weather Prophet".
The offer of Lum & Abner's al-

man and

pulled

m.,

*

broadsides carrying the slogan
"Celebrate St. Patrick's Day with
Ray Dooley" have been sent to all
jobbers and dealers of the Elgin
National Watch Co. to promote the
inaugural broadcast of Elgin's
spring campaign, on March 17.
The new service, which will be on
a 58-station NBC-WEAF network,
Saturdays, 10-10:30 p. m., will continue until the middle of June and
will have as its theme the thought
that an Elgin watch makes a very
acceptable graduation present.
Talent was selected for its
double-barrel appeal, Benny Good-

than 25,000 votes for an Ail-American football team, although no inducements were offered to listeners for voting. J. Walter Thompson Co., Chicago, is in charge of
the campaign.

broadcast by asking the
children to recite with him this
safety pledge:
In roadways I must never play,
I have no legs to give away,
I have no arms that I can spare,
To keep them both I must take care.
each

AN UNUSUAL

*

mas campaign, which

biles by teaching them not to play
in the streets. Uncle Bob closes

5:30 to 6
three evenings
each week by Hydrox, are placed
through J. R. Hamilton Adv.
Agency, Chicago.

HAP-

his swing band to keep
the collegians and high-school students interested, and Ray Dooley
and Eddie D o
1 i n g,
long-time
vaudeville favorites, to hold the interest of mother and dad. With
this setup Elgin hopes to repeat
the success of last fall's preChrist-

Walter (Uncle Bob) Wilson's children's broadcasts the Hydrox
Corp., Chicago ice cream manufacturer, named their March 1
weekend special after this radio
personality, whose "Curb Is the
Limit Club" has enrolled more
than 810,000 children in the Chicago area as members. Honored
by civic officials as one of the
major influences in keeping children out of the paths of automo-

p.

DECORATED

-

of the eighth annitheir sponsorship of

WIND, Gary, from

PENS."

SHAMROCK

of

The Uncle Bob broadcasts over

five million.

—

success-story

HONOR

IN

versary

WOR

IN SINC SING

7:00 to 7:15 P. M.

ANACIN

mention
Saturday and Sunday

— 5:45

to 6:00 P.

the program.
Outdoor
display also is used. Hanff-Metzger
Inc., Chicago, is the agency handling the Purity Bakeries account.

M.

SCOTTS EMULSION
GABRIEL HEATTER

- NEWS COMMENTATOR

*

Ask Your Druggist to Show You These Products
MULTIPLE MERCHANDISING—WXYZ, Detroit, originated this display card promoting drug store products advertised over its facilities
and placed it in 1200 Detroit stores. Druggists claim the displays have
increased sales and created interest in the products, many patrons asking
for information regarding the items after seeing the cards.

*

*

CARLETON & HOVEY
well,
cine)

Mass.

Co., Lo(Father John's medi-

is offering a silver measuring spoon for each carton top from
the large size bottle. The premium
is being offered over spot stations
used by the sponsor.
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67,319 Listeners

lot)
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^2.

VOTED

When

Chicago's City Council adopted an ordinance placing Chicago on a year-around Eastern Standard
WLS invited its listeners to express their approval or disapproval. 67,319 ballots were mailed
to WLS between February 15-22. 66,103 of them opposed the ordinance.
Tinne Schedule,

Outstanding Daytime Program
David Harum, popular NBC morning program, sponsored by B. T. Babbitt, Inc., has been added to the WLS
schedule each weekday. It keeps company with such outstanding daytime features as Pa and Ma Smithers,
Today's Children, Hotan Tonka, Ma Perkins, Virginia Lee and Sunbeam, Jolly Joe, Homemakers' Hour and
Dinnerbell Program.

61,198 Chicagoans

Wrote Us

Proving WLS popularity in the Chicago market, 61,198 Metropolitan Chicago listeners wrote to
February. In the first two months of 1936 more than
10,000 letters were received from Chicago.

WLS

in

I

20,450 Boxtops (One Advertiser)
February, 20,450 boxtops addressed to a cereal manufacturer sponsoring a children's morning program on
were received by the Station. The product was first introduced to the Chicago market, with
the sole advertising medium, three months ago. The program is on six days a week.
In

WLS

Thirteen

WLS

Food Advertisers
Thirteen food advertisers used
station on previous schedules.

WLS

5310
A

locally

in

February,

Eleven were old advertisers, having used the

DIMES

and Sunbeam, a WLS sustaining feature, was offered
dime to defray costs. 5310 dimes were received In one week.
Lee and Sunbeam is available for sponsorship.

picture of Virginia Lee

to listeners for a
Virginia

The
1230

50,000

March 15, 1936
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WATTS

Prairie

Farmer Station

WASHINGTON

BURRIDGE

BLVD.

GLENN SNYDER. Manager

D. BUTLER, President

NATIONAL REPRESENTATIVE

CHICAGO

-

JOHN

BLAIR & CO.

WTCN

Johnson Captures New York Studios Avoid
Half of Wax Trade Elevator Strike Trouble
NEW YORK broadcasting centers
the most part escaped serious
With Aid of Radio for
inconvenience during the strike of
Intensive Merchandising

In Expanding Sales

FROM

HAS MORE LOCAL

ACCOUNTS THAN
ANY OTHER TWIN
CITIES STATION
Local rierchants are
familiar with

that

WTCN

is

in

the merits of

close touch with their mari<et

and

The

fact

its

advertising mediums.

the overwhelming choice of local merchants

in

the

Twin Cities market is conclusive evidence that these merchants
have found by experience that WTCN does a better job here than
any other station.
Wise advertisers seeking increased sales in
the rich Twin Cities market will be guided in their choice of medium by the judgment of these local merchants. What is best for
the local merchant is certainly best for all advertisers in the Twin
Cities market.

WTCN ... ST. PAUL DISPATCH-PIONEER PRESS
AND MINNEAPOLIS TRIBUNE STATION
Free

&
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Sleininger,

Inc.,

National

Representatives

m.,

Volume

2,

EST. On

RCA

A

headquarters on Madison
Ave., but employes were provided
to prevent interruption of service.

CBS

Merchandising Tieups

AS

IT IS generally assumed that
of a thing what we put
in it", the success of S. C. Johnson
& Son's programs is sensible
enough. Both they and their ad-

"we get out

vertising agents,
Inc.,

of the CBS studios and ofare 22 flights above the street.
When service was stopped in the
building on March 10, Donald Flamm,
president, got
in touch with the employes union
and an operator was provided for
persons going to the
offices.
Later the building management
supplied new operators. Meantime
some employes had been forced to
walk up about a dozen flights.

Some

Mr. Connolly

April 16, 1935, began the comedy
series,
Fibber McGee & Molly,
Mondays at 8 p. m., EST, over the
NBC-WJZ network. Behind the
success of these two hilarious salesmen of Johnson's auto polish and
floor wax is a consistent, serious
conviction on the part of the sponsors that every advertising medium
employed by them should be merchandised to the utmost and should
have the support of as many of the
other media used as possible.
S. C. Johnson & Son firm celebrates its 50th anniversary this
year, and its products enjoy a
worldwide reputation. Since employing radio, according to William N. Connolly, advertising manager, "our sales volume has steadily increased. Since this period of
improvement parallels that in
which we used radio advertising,
we feel that much of the credit for
this steady increase in business is
due to that medium. We are now
spending more money for radio
broadcasting than ever before."

& Brorby

elevator and building employes.
Radio City was not affected, and
in case elevater service were shut
down,
would not suffer seriously since it is located on the second to the eighth floors of
building.
WOR, located 24 stories above
the street, also avoided elevator
trouble.
strike was called at

NBC

Sept.

1934 to June 30,
1935, S. C. Johnson & Son Inc.,
sponsored a dram. a t i c program,
The House by the
Side of the Road,
over the NBCRed network on
Sundays at 5:30
p.

Used

Needham, Louis
are steadfast be-

lievers in merchandising.

fices

WMCA

WMCA

the notice about the radio program.
All dealers were supplied, without charge, with several counter
and window display cards. Johnson salesmen carried samples of
these displays and requisitioned
them from the home office after
they were convinced dealers would

them when received.
With the program under way,

utilize

and Fibber McGee & Molly impressed on the minds of salesmen,
dealers, jobbers, and the public
(all printed advertising, both rotogravure and color ads, ties in with
the program), activities were
started to stimulate interest and
sales. Children were given Fibber

McGee &

Mollie tops for sending
a tracing of the word "Johnson's" from a bottle of Johnson's
liquid wax. These tops, one featuring Fibber and the other Molly,
in

were also offered
Weekly ads.

They say

that by tying in their radio efforts
with all printed advertising, a
large measure of "resale" effect is
accomplished.
When the audience was to be
swung from The House by the Side
of the Road to the present Fibber
McGee & Mollie series, S. C. Johnson said so, in a loud voice. A letter was sent to about 40,000 hardware, auto accessory and auto dealer outlets. Furthermore, this letter
was on a special Fibber McGee &

Molly letterhead, which has been
used consistently since in all general correspondence to the trade.
Accompanying the letter was a
comic strip enclosure, with a special offer listed on the back. Another letter, on executive office letterheads, went to 50 selected major
oil companies in the country.
Some 70,000 dealers were supplied with millions of throwaways
(similar to the comic strip enclosure mentioned above). Space was
left at the bottom for the dealers'
imprint, and the throwaways were
used on counters, as envelope stuffers and package inserts. Jobbers'
salesmen received a special catalog
sheet for inclusion in their regular
catalogs, each jobber getting from
On one
50 to 200 upon request.
side was illustrated the complete
S. C. Johnson line; on the other.

WMCA

in

American

Songs and Whoppers

RECENTLY

12,000 entrants tried

hand at writing songs, when
Johnson & Son conducted an
amateur song writing contest. A
cash prize and royalty from a leading music publishing firm was oftheir
S. C.

fered the winner. Editorial comthis contest in various

ment on

newspapers ran

to approximately
9,000 lines.
One of the program stars not
long ago did some merchandising
of his own, when Fibber McGee
produced the best whopper and
walked off with the Burlington,
Wis., Liar's Club Contest national
award. This publicity stunt brought
to Fibber, and also to S. C. Johnson's program, 100,000 lines in 882

newspapers throughout the country.

During 1935, 10,000 over - size
presentations were prepared for
jobber salesmen use. This year, a
new die-cut, can facsimile presentation was prepared. Each salesman received ten copies for use
when talking about the advertising
campaign. Dealers who wished a
copy were given one. These are
only a few of the radio merchandising efforts that have sent sales
climbing, until now S. C. Johnson
& Son sells more than half of the
wax used in the United States.
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—
California Bar Opposes
Court Trial Broadcasts

BOARD of governors of the California State Bar Association, meeting in San Francisco Feb. 26, by
resolution condemned broadcasting
of court proceedings, holding that
it was undignified, tended to lessen public confidence and actually
interfered with the administration
of justice. Adoption, it was said,
was occasioned partly by information that "certain judges in California are now, or contemplate,
broadcasting court proceedings
their court rooms". The resolution in pai't reads as follows:
"Radio broadcasting of trials or
other judicial proceedings can be
of no assistance to the court and

from

its

in the performance of
duties, but to the contrary
broadcasting tends to tear

officers

their

such

down the dignity

of any respect

due the courts and to lessen the
confidence of the public in the judiciary, and thus tends to impede
the administration of justice."

Tex., a 100 watter, to the Plains
Broadcasting Co., subsidiary of
the AmariUo Globe and News, subject to FCC approval, has been
disclosed in an FCC application
for voluntary assignment.
The

Amarillo newspaper now operates
KGNC, Amarillo regional station.
The purchase price was said to be
between $12,500 and |15,000. Head
of the purchasing corporation was
the late W. C. Hawks, publisher of
the Amarillo newspapers, who died
in February.

LOUIS COURTS OFF AIR

ST.

and Embarrassing Incidents Bring an End
To Broadcasts of Municipal Proceedings

Politics

By A.

B.

BROADCASTS

HENDRY

Court
proceedings in St. Louis have just
been discontinued in accordance
with instructions issued by Mayor
Bernard F. Dickmann to the presiding judges of the two divisions
of the court. The broadcasts were
conducted individually by KMOX
and WIL, each from a separate
Police

of

division.

Police Court judgeships are
not elective offices in St. Louis, the

The

judges being placed in office by direct appointment of the Mayor. In
point of policy, at least, the police
judges are amenable in some degree to the wishes of the Mayor.
The first Police Court broadcast
was made by WLBF, Kansas City,
Kan., five years ago. They were
so successful that stations in other
cities

Newspaper Buys KFYO
THE SALE of KFYO, Lubbock,

:

subsequently

began such

broadcasts, WIL inaugurating
them in St. Louis three years ago.

KSD

subsequently began broadcasting another division of the St.
Louis courts but voluntarily
stopped after about a year on the
theory that, during the broadcasts,
some persons and firms were being
innocently implicated.

For example:
Prosecutor

Witness

:

:

State your name.

John Doe.

Proseeutoi-

:

By whom

are you em-

ployed?

Witness

:

The Roe Grocery Co.

Prosecutor
Mr. Doe, you are
charged with driving a motor truck
while intoxicated, running upon the
sidewalk and injuring a child
:

Whereupon the Roe Grocery Co.
would receive telephone calls and
mail ad infinitum to the utter consternation and dismay of Mr.
Groceryman Roe who, before the
days of police court broadcasting
perhaps had known, if in a less
impressive way, of the strange
whims of a merry-making deliveryman on the loose. Naturally Mr.

Roe would call the originating staand sometimes he would be in
a nasty frame of mind.

tion

Mr. O'Toole Explains

KMOX

subsequently took up where
but broadcast only 15
minutes a day, censored as strictly as possible. WIL always ran a
full half hour censored also, insofar as possible except in cases
such as when Mr. O'Toole took the
stand

KSD

left ofi

—

How

did the fight start?

Murphy was standing in front
house and I came out just as
peaceable as could be and Murphy
shouted out, "There's the dirty shan-

attention of the Mayor to the sodistastef ulness of these
broadcasts to the participants not
to the radio audience.
In fact, the radio audience resented this usurpation of the rights
of the faithful to the point of writing Pro Bono Publico letters to the
papers threatening to vote against
the Mayor if he ran again for office.
Going back into the history of
this type of broadcasting in St.
Louis, it is more or less granted
that the radio audience elected
called

first police judge
on the air in that city, to the
office of Prosecuting Attorney
largely on his air record of tempering justice with mercy.
And so, listeners in the St. Louis
area, instead of hearing the goingon of their fellow citizens in durance vile, now may hear instead
the Radio Bluebirds or something
at 10 a. m. daily.
The angle on which the
P. S.
Police Court broadcasts were based
was that such programs would be
helpful in educating the public in
matters pertaining to street traffic
hazards and control.

Judge Finnegan,
to be

Well.

of

NBC

my

ty-Irish

—

."

The remote man leaped at the
controls but too late. To the horror
of some and the amusement of
others, Mr. O'Toole stood branded
as just another one of those sons
not quite on the "legit", according
to his own quotation of Brother
Murphy's careless and awe-inspiring vocabulary.
Meanwhile the Bar Association
of St. Louis was taking unofficial
notice of the police court broadcasts.

A

committee recently called

—

NBC

early

Literary Shift
this

month combined

rights department with
its continuity department following the resignation of Burke Boyce,
veteran continuity editor, to turn
to free lance activities. Lewis Titterton, manager of the literary
rights department, succeeded Mr.
its literary

Boyce, assuming both jobs.

THE NBC-WEAF
gram

Betty Moore pro-

Benjamin

of

Moore

&

Co.,

(paint) was broadcast
March 4 from a convention of the
sponsor's salesmen and distributors in

Philadelphia

New

York.
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Astute space buyers are realizing
that the Red River Valley is one of
the brightest agricultural areas on
the national business map - - and

W
D

A
Y

FREE, JOHNS

& FIELD, INC.
NATIONAL
REPRESENTATIVES
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that the Valley is our ONION! [Our
gross is up 41% to date over last

and last year was no pain
in the neck !]

year

- -

WDAY,iNc
—u
N. B. C.

FARGO,

940 KILOCYCLES
5000 WATTS DAY
lOOO WATTS NIGHT

N. D.
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YEARBOOK AVAILABLE TO ALL

1936

SUBSCRIBERS

(Without Extra Cost)
Name..

BROAimSTINC
jroadcast

870 National

to

Press

BIdg.

subscription

BROADCASTING.

with

Advertising"

my

Please enter

tion.

193^

YEARBOOK

Cheek

Begin
Edi-

City
is

enclosed.

Washington, D. C.

$3.00

for

$5.00

for

ONE YEAR

TWO

—YEARBOOK

YEARS

or for

State

INCLUDED.

TWO ONE-YEAR

•

Firm

Name

Your

Position.

Subscriptions

YEARBOOK INCLUDED.
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WSB
WFBR
WXAC

l^**^***"*

WICC

{l^"''^^'"'

IVBC

Atlanta

Baltimore

.

Haven

[INew

WBEN Buffalo
WGAR Cleveland
WFAA jDallas
WBAP iFort Worth
WJR Detroit

KPRC

Houston

WBAF

IndianapoUs
Kansas City

WFBM

KFM

KECA

WHAS
WLLH
WTMJ

1

LoweU
Milwaukee
NashviUe

New

Orleans
Norfolk

WTAR

WFIL

KEX

Philadelphia

like a lion...

Some campaigns

start

out like a lion, but end

like a

lamb chop.

Some

others get off to a roaring start and keep

right

Providence

KSL

Salt

Lake atyCBS
San Antonio

]^
,
(Seattle

Spokane ....

WMAS

I

KVOO
KFH

Springfield

Tulsa
Wichita

NBC
NBC

NBC
CBS
NBC
CBS

Also

on going from

there.

can count on these radio stations for a

and a long, steady

That's

why

—and

their clients

get the lion's share of the business.
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Represented throughout the United States

by
fast

pull.

these stations

The YAIVKEE NETWORK

TEXAS QIJAUTY NETWORK
Tbe NORTHWEST TRIANGLE

Most experienced advertisers know that they

start

,

{Portland

WOAI

ill

,

1

WEAN
KOMO
K JR

.

.

Louisville

WSM
WSMB
KGW

Angeles

n***

NBC
CBS
CBS
XBC
NBC
NBC
NBC
CBS
NBC
CBS
NBC
NBC
CBS
YN
NBC
NBC
NBC
NBC
NBC
NBC
CBS

EDWARD PETRY
& INCORPORATED
COMPANY
NEW YORK
CHICAGO

DETROIT
SAN FRANCISCO
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Marked Expansion

UNITED STATES

standing feature of January broadcast advertising, according to data
compiled for the NAB by Dr. Herman S. Hettinger, University of
Pennsylvania economist. National
transcription volume was the only
type of rendition in the non-net-

city in the U. S. having
a radio station as of January
1, 1936, is shown . . . Time
zones are indicated . . . The
reverse side of the map carries
a complete log of broadcast
stations, alphabetically by state,
city, and call letters, with wave
lengths and powers shown.

Every

17'/2xll'/2

work field to show increases as
compared to the preceding month,
and in addition, experienced the
greatest gain as compared to the

^2.00

corresponding period of last year.
National transcription business
rose 13% as against December,
and exceeded the January 1935
level by 71.8%.
Broadcast advertising as a whole
experienced the usual seasonal de-

^3.75

cline
ber.

inches,

printed on white ledger paper
that permits the use of ink.

PRICES
25 Copies
50 Copies
100 Copies
200 Copies

^5.00

compared

Gross time sales

to Decemof the me-

dium dropped 7.5% from the preceding month's level. The heaviest
declines were in the regional network and local broadcast advertising fields, which decreased 25.1%
and 21.3% respectively. National
network and national non-network
volume both declined approximately 4%.

?9.00
10c

Single Copies

as

BROACmSTING

Compared

broadcast

to the previous
year's level, however, radio still
continues to show increases. Broadcast advertising volume in January exceeded that of the corresponding month of 1935 by 8.7%.
Regional network and national

Advertising"

National Press Building

Washington, D. C.

Way

DAVE BAYLOR,
of the early

on

WGAR,

solved

announcer
Musical Clock
Cleveland, has

transportation
problem by making a deal
with the milk man serving
his street to take him to the
nearest trolley line.
This
gets him to the studio in time
for the 6 a. m. program.

Usual Seasonal Decline Occurs
But 1935 Level Is Exceeded
A MARKED RISE in national
transcription volume was the out-

of the

is

Milky

For Disc Volume
Is Noted in Month

RADIO
OUTLINE MAPS

The map

the country than

his

non-network advertising continued

show the greatest gains, the
former rising 64.5% and the latter
to

32.3%. Local broadcast advertising
increased 13.1%. National network
business showed the smallest relative increase, gaining but 0.6%
over the 1935 level.

From January indications, it
would seem as if broadcast advertising were becoming stabilized at
a new post-depression level, and
that a slower rate of increase may
be expected in the future than occurred during the last two years.
This seems to be especially true
of national network volume. A
trend of this type is only to be
expected, since no industry can
possibly maintain the extremely
rapid rate of growth which has
been characteristic of broadcast
advertising during recent months.
slowing of the rate of growth
is merely a necessary counterpart
to an industry arriving at ma-

A

turity.

Leads All Media

RADIO

still
shows the greatest
vigor of any major medium. Compared to the development of radio
advertising volume, national magazine volume declined 17.1%
as

compared to December and was
9.3% below the January 1935 level.
National magazines have shown
spotty tendencies ever since the
depression, and seem to be passing
through a period of fundamental
readjustment at the present time.
Newspaper lineage declined
20.2% as against the preceding

month, though gaining 7.6% when
compared to the corresponding
month of last year. While declining slightly from December levels,
national farm papers showed the
greatest relative gain over the previous year, rising 37.4%
General non-network advertising
decreased 11.4% during the month,
but showed a gain of 22.2% as
against last January. Local stations continued with their favorable showing of recent months,
being the only class of transmitter
to experience a gain in business
over December volume. Local station advertising rose .9% over the
preceding month's level, and registered a gain of 39.1% as com-

IN ITS

CONTRACTS

pared to January 1935.
is

unequivocally guaranteed

that

no advertiser using the

It

facilities

of

KSD

is

Non-network advertising continued to grow most rapidly in those
sections of the country wherein
the business recovery has been the

given any

most pronounced. Non - network
volume in the South Atlantic and
South Central States rose 57.5%
as compared to last year, while
broadcast advertising in the North

secret rate, rebate or privilege.

Central

States increased 36.8%.
Non-network business in the Mid-

and New England
States declined approximately 1%,
growing network volume constidle

Station

KSD—The

St.

Louis Post-Dispatch

MO
NATIONAL ADVERTISING REPRESENTATIVES

POST-DISPATCM BUILDING. ST LOUIS.

FREE & SLEININCER.

Ntw VUKK
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CHICAGO

INC..

DETHOIT

SAN FRANCISCO

LOS ANGELES

it has been elsewhere. Non-network volume in the
Mountain and Pacific district
gained 1.6% over the preceding
January.

Transcriptions
dition

field

January. Total transcription vol-

ume gained 1.1% over the preceding month and 61% over January
1935.
to the

The gain was due entirely
national field, where tran-

scription business increased 13%
over the December level and registered a gain of 71.8% as compared to the corresponding month
of last year.
Trends in the local transcription field seem to indicate that
their use has been confined mainly
to
middle-sized retail establishments which usually curtail their

advertising materially immediately
following the Christmas holidays.
Local transcription business declined 31.3% as against December,
though remaining 22.8% above the
level of the preceding January.
Live talent programs gained
22.5% over the corresponding period of 1935 in the national nonnetwork field and 23.4% in the
local field. It is interesting to note
that in both the national and local

announcement volume defrom the level of the previous January. National volume
decreased 4.8% while local volume
dropped 5.5%. Combined with a
fields,

clined

steady

increase in transcription
talent volume during
recent months, the decline in announcement business seems to indicate
a
growing tendency to
ward the use of the complete facilities
of broadcast advertising
rather than to be satisfied with
its counterpart of classified adver-

and

live

tising.

Auto Sponsorship Gains

JANUARY

revealed little difference in the use of broadcast advertising by various product and service groups from the trends which
have been noticeable in recent
months. National non-network automotive advertising rose 200% as
compared to January of the preceding year. National network
gasoline and accessory advertising
increased 44.6%, while household
equipment volume gained 148.7%

though

still

remaining at a com-

paratively small volume. The only
other gain of importance in the
national network field was in the
miscellaneous group, which rose

107%.
National network drug advertising continued to decline, January
volume falling to 18.2% below the
level of the corresponding month
of 1935.

Gains of importance in the nanon-network field included
a 59.2% rise in food volume, rises
tional

28.1% and 33.5% respectively
beverage and confectionery
fields, and an increase of 44.9% in
of

in the

tobacco volume.
Principal increase in the local
field included the following: clothing, 28%; foodstuffs, 20.2% beverages,
42%; confectionery,

158.2%.
Broadcast advertising during

January was as follows:
Gross

Atla.ntic

tuting a partial but not complete
explanation of this trend. The extent of business recovery has been
somewhat less in this section of

lead the ren-

during the month of

Time Sales
National networks
Regional networks
National non-network
Local

$8,035,160

Total

BROADCASTING

?4,740,560
95,340
.... 1,626,500
1,572,760

•
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COMIC SPOTLIGHTS
TO START J\ APRIL

KFBK

A COMIC-STRIP
spotlight

adver-

tisement

to

pro-

mote programs
on newspaper radio pages is to be
launched in April

by Advertising
Features Inc.,
New York. It will
be limited to one
paper in a town.

Mr. Ness
,

i

i

.

j

I

i

'

^^he Capital Siaiion ServliK^ the CufylfaLJIlarket'
Affiliated u/ith the Cotiimbia-'Don Lee Broadcasting System

Joseph Ness, president, said advertisements will be uniform in
size and be supplied in mat form.
Spot as well as network advertisers will be solicited,
Title of the feature is "Mike
Moments". It lists time of each
broadcast, network, name of sponsor and talent. The headline space
is donated by the newspaper. The
40-line insertion of each advertiser is charged at the usual rates.
Mr. Ness, whose headquarters
are in the Chrysler Bldg., New
York, is a prominent advertising
executive, ha\-ing been sales promotion director of Stadler Photograph Co., New York and Chicago;
advertising counsel of United Profit
Sharing Corp., New York; cartoonist with the Savannah Press
six years, and active in Southern

BUYING

POWER
+ PLUS

advertising circles.
i

1

-

•

Newspapers which Mr. Ness informs Broadcasting have signed
for the feature are Xeic York Sun;
Washington Star; Dallas Xeics &
Journal; Brooklyn Eagle; Baltimore Evening Sun; Xewark Evening Xeu-s; Boston Evening Globe;
Minneapolis Tribune; Cleveland
Plain - Dealer; Spokane Daily
Chronicle;

Spoka-fie

because It is a
Buying Power Plus
of 5,000
power
on
a
FACT. KFBK, now broadcasting
marmany
than
watts, reaches a nnarket vastly richer
kets placed in the A! class.

ifornia;

Scranton Republican;

Tampa

Times, Little Rock Demo-

i

crat.

Consider

Water

just a

project

Wisconsin Alumni Group
Sponsors Series on NBC
WISCONSIN ALUMNI RESEARCH FOUNDATION, New
York (irradiated milk process) on
March 6 started a t-wice - weekly
on 4

.

.

NBC-WEAF

The Central Valleys
approved by the president
of new dollars of government money in

few

salient factors.

recently

places millions
.
creates thousands of new jobs
the territory
inpayroll
to
be
state
opens new material outlets
Montgomery Ward, Spreckels
creased by $5.000,000
.

series

.

Spokesman-

Review; McClatchy papers in Cal-

n

MEAN

And we

.

.

.

—

—

.

Sugar Go. and other national corporations are investnew capital here canning and wine
in

—

ing millions

industries anticipate greatest increases

in

years.

stations

(WEAF, WEEI, WTIC, WCSH)

Capitalize on this Capital Market. Arrange to have one

Lord Calling You,
for 1-3 weeks, Mondays and Fridays, 4:15-4:30 p. m.
The Foundation was formed in

of our representatives

Dr.

5000

titled

Phillips

1925 to control application of
Hai-ry Steenbock's method of
radiating milk with %itamin D
the program is broadcast in
operation ^ith 15 New York

ir-

and
co-

and
New England dairies. All income
is given by the Foundation to the
University

of

Wisconsin

The program
anecdotes and stories
search.

for reconsists of
collected by

Phillips Lord, with the Seth Parker quartet and guest stars assisting. Geyer, Cornell & Newell Inc.,

New

York, has the account.

Two FTC Complaints

tell

you

ALL THE FACTS.

WATTS

KFBK
Owned and operated by

SACRAMENTO
CALIFORNIA

James McClatchy Company, for
Sacramento Bee, the 1934
Pulitzer Prize Winner.
KFBK is one of the McClatchy Radio Stations, which include KMJ, Fresno; KWG, Stockton; KERN, Bakersfield, and KOH, Reno, Nevada.
more than 78 years

the

publishers of the

THE

Federal Trade Commission
has issued charges of unfair competition against Taylor Washing
Machine Co., Chicago, and Sutton
Laboratories Inc., Chapel Hill,
The former is
N. C. (Linoil).
charged vrith misleading claims in
procuring sales contracts and the
latter with misleading purchasers
into believing linseed oil is used in
its

REPRESENTATIVES
Joseph McGillvra

Walter Biddick Company

458 Madison Aveniie

568 Chamber of Commerce
Bldg.
1358 Buss Building
San Francisco, Calif.
1038 Exchange BuUdi&g

New York

City

919 N. Slichigan Avenue
Chicago, Illinois

Seattle

product.

Marcfe 15,

19S6

•

BROADCASTING

Page 29

Sound Recording

SOUND
Page 30

for

RadiofAdvertising"

WORLD

BROADCASTING
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GGER

BIGGER
Volume sales
and

of

MORE REVENUE FOR RADIO STATIONS

tial

That's the story of electrical transcriptions

stations,

as World Program Service enters

found World the answer

year with the endorsement

of

third

its

one hundred

read the

The exact figures show

that in

NAB

It

reports.

among national, and 55% among

is this

recognition that has

has

is

this spirit of

has

made World

It

but also the most successful service

And World,

edgment, pledges

FULL RECOGNITION
scriptions

field.

made World

Program Service not only the most com-

local

plete,

of

its

station cooperation that

of its kind.

value

a particular

to

59%

advertisers.

of the

forty-five

one hundred national advertisers,

the leader in

two years the

sale of transcription time has increased

One hundred and

broadcasting problem in 1935.

and forty-five leading stations. For the facts
to confirm this greater volume of transcription broadcasting,

increases.

its

in grateful

every

the continued development

high quality electrical tran-

made possible these substan-

ment

A

FIFTY PER CENT INCREASE!

in

volume

of service, effective

already taken by World in

1936.

March

of

World Program

first,

is

Completion

one

of

acknowl-

effort

toward

and improve-

Service.

many

of the finest

forward steps

recording studios,

These improvements open the way to
even greater volume of sales for 1936 and the years to come. Keep out in
front with World, the only complete transcription library service.
probably in the world,

is

another.

IROADCASTING SYSTEM,
711
Other

offices

FIFTH AVENUE,

and recording

Offices also at 523

March 15. 1936

•

NEW YORK,
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Right and Copyright
IT IS HIGH TIME for some plain talk about
All because of
our broadcasting industry.
copyright, the industry has been placed in a
Lack of understanding
humiliating position.
has been responsible for most of the difficulty.
That has been largely because the units which
make up the industry have failed to awaken
to facts until the damage had been done.
So far on Capitol Hill ASCAP appears to
be running away with the show on the Duffy
Copyi-ight Bill. Tin Pan Alley's corsairs, who
have so many times succeeded in splitting
broadcasters into factions an,d riding over
them to victory, are having another good
laugh at the expense of the broadcasters.
They did a lobbying job with the Sirovich committee of which they can be justly proud
from their point of view. We hope we are
wrong but it now appears that they have successfully blocked any chances of enactment
of the Duffy Bill, at this session at least.
The truth is that the broadcasters were
caught napping. The committee and its chairman were stacked by ASCAP before the
hearings got under way. ASCAP, as opponent of the Duffy Bill, was permitted to bring
forward its witnesses first, contrary to customary procedure. They monopolized the first
two weeks of hearings, adroitly parading their
"big-name" members who could add nothing
to the evidence on the legislation but who
could put on a good vaudeville show, as the
press has reported.
Of course, they did not
put on a single "publisher" member of ASCAP

—the

middlemen who get 50% of
rightfully go to the composer and
the men whom ASCAP actually

needless

what should
author, and
represents.

Even Rudy Vallee, the pink-cheeked crooner
who was unknown before radio built him up
a few years ago, audaciously stepped before
the committee to tell it that radio is "killing
the goose", and to support the charges of
Messrs. Burkan and Buck that broadcasters are
"racketeers", "robbers" and "termites" who
are trying to kill their "benevolent" organization.
It is shameful that such a thing can be,
for Vallee and George M. Cohan frankly ad-

mitted on the stand they had not even read
the Duffy Bill.

The

appeared before the proASCAP committee demanding greater protection and greater tribute.
But they did not
air their difficulties within ASCAP on the SOSO split with publishers. The publisher is no
longer a necessity in the music field. In all
justice he has no right to half of the proceeds from musical performance. The $3,000,000 th^t broadcasters paid last year into
comjiQfiers

Page 32

ASCAP

would more than appease the
demands if the publisher were eliminated from the split.
coffers

authors'

And now we

get to the

marrow

of the bone

The fact that broadcasters have
been outsmarted at every turn by ASCAP
of contention.

is

no reason

On

why

the contrary,

the industry should split.
time to knit the industry

"Red Menace"?

closely

benefit

all.

—

than defensive tactics in the battle with the
common enemy.
The point isn't whether the NAB can get
along without the networks, or whether the
networks can survive without the support of
the independents. It will be more difficult for
both if they attempt to go it alone. And a
divided industry will be a vulnerable industry,

casting.

it is

and to seek a solution that vdll
The broadcasters' cause in copyright is the right cause, and the broadcasters
will be the victors if they forget bygones and
play ball to win adopting offensive rather

more

using it successfully. And the automotive industry is using radio as its mainstay, both
institutionally and in a direct sales way.
It will take adroit programming to do a
creditable job for the railroads. Some of the
gentry who control railroad policies probably
will have to forget their 19th century ideas.
They will have to recognize that dignity and
good taste still can be maintained in a swiftlymoving performance consistent with modem
methods.
It was only a short time back we were
told that banks would never use radio. Today
there is hardly a station in a metropolitan
area that doesn't have a bank sponsor.
Railroads, we are confident, once they get
seriously into broadcast advertising, will discover that the industrial Messiah for whom
they have been searching reposes in broad-

less

copyright

able to repulse the attacks of the

marauders

—and,

more important,

with cliques
for government ownership.

less able to cope

still

scheming

"Railroading" Radio
AFTER a radio Rip Van Winkle of a halfdozen years, some of the country's leading
railroads have awakened to the possibilities
of broadcast advertising. They have seen
enough buses whizzing by and heard too often
the whirr of airplanes loaded to the wings
while their own rolling stock rolled almost
empty.
As the first step East and Central carriers
have abrogated their silly boycott of radio.
Now they appear to be casting about for lines
on station and network rates and for program
ideas. In short, they are thinking in terms of
radio advertising.
It took some prodigious prodding to arouse
these railroads the last of the industrial Mo-

—

hicans to capitulate to radio's inevitable spell.
They saw the Chesapeake & Ohio, which they
regarded as a small boy among giants, shoot
its passenger and freight charts upward by
using radio advertising. (Incidentally, C. & 0.
for several years has concentrated its advertising on radio and class magazines.)

Then in January, 1935, they took a jolt from
Railread Coordinator Joseph E. Eastman,
who, among other things, saw in radio a real
opportunity to revive railroad business. He
repeated this view again the following August, and that was backed up by a report from
which advocated
a committee of the
radio, both for the institutional and selling
job, to tie into printed media efforts.
Radio can do a selling job for the railroads,

AAAA

PICKETS avowing

their intense "Americanism" parading before the CBS building; a
cordon of police thrown around the building
to guard against violence; the Hearst press
and Bernarr MacFadden screeching headlines

and editorials against radio's lending aid to
radicalism; Congressmen shouting similar accusations, one even demanding that Bill Paley
resign from the presidency of the company
he built up and controls all this because CBS
granted the Communist Party's request to

—

permit its secretary. Earl Browder, to make
a speech that turned out to be innocuous by
comparison with some of the radio outpourings of the "regular" party speakers, and of

Father Coughlin et al!
But it seems to be every free-born American's privilege to hop on radio at any provocation and here was one that even the zealous
guardians of our precious principle of freeof speech could not overlook. CBS made
plain that Mr. Browder's speech would be
answered the following night by America's

dom

it

most ardent anti-Red crusader. Rep. Hamilton
Fish, which was done. CBS pointed out that
the Communist Party was duly enrolled and
legally recognized, and therefore in all consistency had a right to a fraction at least of
political

radio

time on the

air.

knows that no CBS

And everyone
station

in

was under

any obligation to carry Browder, as indeed
the Yankee and Don Lee networks proved

when they rejected the program. CBS knows,
as every radio man knows, that freedom of
speech is a precious principle and that the
best way to protect it is still to provide freer
speech, within reasonable limitations of time
and program balance; also that the American
citizenry has nothing to fear from plain talk,
even from the despised Communists.
The best answer to critics of Columbia's
grant of time to the Red party's spokesman
came, rather grudgingly to be sure but none
the less pointedly, from "Ham" Fish himself
in his reply address, in which he incidently
took advantage of the politician's prerogative
of adding some fulsome asides on behalf of
his friend Senator Borah. Said he: "Without
attempting to pass judgment on the policy of
Columbia in permitting Mr. Browder to speak,
it proves at least that freedom of speech still
exists in America."
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PERSONAL NOTES
HUBERT

D. STEPHENS, former
Senator from Mississippi, and
until recently a member of the Reconstruction Finance Corporation, has
became the law partner of Paul D.
P. Spearman, former FCC general
counsel, also a native of Mississippi.
The new firm, known as Stephens &
Spearman, has its offices in the National Press Bldg., Washington.
U.

OWENS

HAROLD

F. SNELL, for five years
advertising and sales promotion head

Emery, Bird
department

of

City

WHB,
and

&

Kansas

Thayer,

store,
has joined
that city, cooperating in sales

client service activities.

FRANK

A.

ARNOLD,

formerly

NBC

director of development and prior to
that with Frank Seaman Inc., has
been named vice president and associated director of the Institute of

New

Public Relations Inc.,

announcer of
WOAI, San Antonio, has been transferred to the local sales staff, with

Owen Flaherty filling the vacancy.
W. V. MORGAN, a director of 3KZ,

EDWIN WILSON CRAIG
LITERALLY

born to the insurance business was Edwin Wilson
Craig, who 43 years ago this
month first saw the light of day

i

I

!

town

of Pulaski, Tenn.,
for the faPolish patriot of the Amer-

in the little

a community

i

mous

]

named

lean Revolution.
Ed Craig not
only comes from one of the first
families of the South, but his
father before him was and still
is
an executive of the National
Life & Accident Insurance Co. of
Nashville. Craig senior is chairman of the board, while young Ed

I

.

I

—

—

(

,

is

vice president.

Ed Craig went

the insurance business with all the vim and
vigor of youth and with youthful
America's young ideas about selling. It was he who in 1925 persuaded the insurance company's
board of directors that it should
go into radio. Thus Station
was established as a 1,000 watter.
Today it is a 50,000-watt clear
channel outlet and one of the na-

'

j

I

into

WSM

'

'

'

tion's

outstanding stations.

In

radio as in the insurance
world (he has charge of his company's 3,000 agents in 21 states),

I

Ed Craig

well-known and wellliked, exceedingly active and progressive. He serves on the board
of the NAB, and there are many
who assert he will soon be nominated for its presidency if he can
be persuaded to take the post.
Whenever Ed Craig takes time
off from his insurance duties, it
is usually to attend some impor-

!

j

I

1

I
j
*.<

,

I

I

;

i

'

I

i

r
j

,

'
j

E

,

I

is

tant m.eeting of broadcasters. And
at such a meeting you probably
will find that the Nashvillian has
been in a huddle with Leo. J. FitzPatrick, general manager of WJR,
Detroit, and
president. It
was Fitzpatrick, who as the
"Merry Old Chief" of WDAF,
Kansas City, first interested Craig
in radio back in its catwhisker
days.
It was in 1922 that Craig; along
with the thousands of other Americans who became head-phone addiets, began to twist the dials to
pick up WDAF. When business of
the insurance company took him
to Kansas City, as it did several
times each year, radio-bug Craig
would invariably look up Announcer Fitzpatrick. It was out of
these conversations that grew the

NAB
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WSM

as an
of establishing
adjunct of the insurance company.
Came 1925 and the creation of
idea

WSM. Ed

Craig wanted a pioneer
to head up the station. George D.
Hay, the famous "Solemn Old
Judge", who shared the early
radio spotlight with the "Merry
Old Chief", came to Nashville at
Craig's beckon. Immediately there
was started Hay's Saturday night
Grand Ole Opry, a feature which
he still manages and which has
maintained through ten years an
unparalleled popularity with listeners in all parts of the nation.
But what did Craig's idea of
radio and insurance do for the
insurance business? He proved it
was a wonderful door-opener for
National Life salesmen. With its
50,000 watts the station reaches
into practically every corner of the
21 states in which the insurance
company does business. It has simplified contact with the scattered
field force of the company.
Both the insurance company and
the station have enjoyed unprecedented progress, each acting to
stimulate the growth of the other
during the years. Mr. Craig calls
it a "once in a lifetime" arrange-

ment.
Operation of WSM, through the
successive progressions of the station to high power, has become
a large undertaking. Despite this
he has continued to exercise an
executive leadership in radio as in
the insurance business. The station, however, has been entirely
departmentalized. It is headed by
Harry Stone, general manager,
who reports directly to him.
Ed Craig in recent months has
evinced a great interest in the protection of clear channels as a
means of affording coverage of
rural and remote areas. When
some 16 of the nation's leading
stations banded together last year
in a defense movement for clear
channels, Mr. Craig was elected
chairman of the group.
Aside from that function and

from

his active participation in
affairs he has been named a
member of the Federal Radio Edu-

NAB

cation Committee, created by the
FCC to coordinate radio and education.
has long been in the
forefront of educational broad-

WSM
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Melbourne, Australia, arrived in Los
Angeles late in February. He left
for a brief trip to New York and will
return home via the S. 8. Lurline
from Los Angeles Harbor March 27,
with a stopover in Honolulu.

HAROLD MEYER, director

of

WSUN.

Fla.,

first

press-radio

St.
Petersburg.
place in the annual

BEN

WEAVER,

T.

has been
tion

at

won

former commer-

WHAM,

manager

cial

of
shifted

WHAM,

Rochester,

to program produchis sales position

having been taken March 1 by Frank
W. Kelly, former publicity manager.

JOHN

COSTELLO,

P.

announcer of

KSTP,

NBC

1982

since

Paul,

St.

has

announcing staff in
New York, becoming the sixth KSTP
announcer to join the networks.
Others were George Watson, Tom
Breen, Pat Murphy, Roger Krupp
(who returned to KSTP) and Pierre
Andre.

joined

the

PAUL LUTHER,

KOIL,

formerly of

WGN

Omaha, has joined

MBS,

and

Chicago, handling programs formerly
announced by Pierre Andre. Duane
Gaither, of the KOIL team of Duane
d Sally, has joined the announcing
staff of Central States Broadcasting
Co. in Omaha.

GLEN PARKER,

York.

JAMES CROCKER,

'

I

DRESDEN,

V.

nowely-appointed manager of KHJ, Los Angeles,
on March 4 became the father of a
seven-pound girl.

,

I

S.

BEHIND
THE MICROPHONE

and

WIP
WMCA,

formerly of

WCAU,

Atlantic

New

Philadelphia, and
City, has joined

WPG,

York.

ARTHUR

L.

WHITESIDE,

former-

of several Southern stations, has
joined
Charlotte, N. C, bringing up the staff to five full-time anly

WBT,

nouncers.

TOM MURRAY has joined the announcing staff of WHAM, Rochester,
to handle remote dance programs.
WILLIAM TITUS, publicity director of WOOD-WASH, Grand Rapids,

moth class sailing regatta on the Big
Bayou Yacht Club's course early in

has been named to a similar post with
the Grand Rapids department of recreation under the board of education.

March.

MAC PARKER,

newspaperman and

news broadcaster,

is

RALPH

L. ATLASS. president of
WJJD, Chicago, and WIND, Gary,
Ind., is in Henrotin Hospital, Chicago, recuperating from a severe attack of pleurisy and pneumonia. He

was taken

late in

ill

JUDITH WALLER,

February.
educational

di-

NBC

rector of the central division of
since 1931 and a pioneer in radio,
sailed Feb. 29 on the Conte di Savoia
for a three-month vacation in Europe
the first in four years. She will
spend six weeks in Italy then to
Bavaria, down the Rhine and to
Brussels and Antwerp, and a final
three week stay in England. Her return trip will be from Southhampton
May 27 on the maiden voyage of the

—

—

ARTHUR TOLCHIN.

formerly

of

Gustav Marx Agency, Milwaukee and
Riegel Textile Corp., has joined the
sales staff of

casting.
of

ment

WOR,

Newark.

The educational departthe insurance company

has been a frequent user of company-sponsored programs over

WSM.

on

KYW,

GLOVER DELANEY,

formerly of
Elmira, has been named by
Syracuse, to succeed Bob
Keefe, who has gone to WOR, New-

WESG,
WFBL,
ark.

WADE WATSON

has rejoined the
announcing staff of WNEW, Newark.
Spencer Bentley has been promoted
to
production
director
and Doris
Smith has joined the continuity department.

JERRY LYNTON,
ing

Edwin Wilson Craig was born
March 8, 1893. Immediately

after graduating from Vanderbilt
University in 1914, he began work
for National Life. His first assign-

ment was an

industrial agency in
Dallas. He has served in practically
every capacity in the company up
to his present post of vice president in charge of the industrial
department, and as the radio chief.
Two years after his graduation
he married Elizabeth Wade of his
home town of Pulaski. They have
three children, Elizabeth, of college age, Ann, and the youngest,

Cornelius A. Craig II, namesake
of his grandfather.
A member of the Belle Meade
Country Club and the University
Club, Craig finds his chief recreation in golf, hunting

and

fishing.

His hobbies are "talking either
insurance or radio". His fraternity
is Phi Delta Theta.

formerly operat-

Ambassador Radio ProducLos Angeles program group, has

the

tions,

Queen Mary.

devoting himself
a

exclusively to radio now, having
daily ten-minute period on
Philadelphia.

formed a new radio production unit
under his name to offer productions
to agencies and sponsors.
R. E. MESSER, chief accountant
for Earnshaw- Young Inc., Hollywood
program - transcription producers, resigned March 1 to become office manager for the Raymond R. Morgan
Co., Hollywood program agency.
LEE COOLEY, announcer of KNX,
Hollywood, left early in March for
a five-month vacation in Europe.
JOHN ERASER, formerly with New
England stations, has been added to
the NBC announcing staff in Radio
bringing

City,

complement

that staff

DON ALLEN,
of

KFWB,

resigned

Radio

to

its

full

of 26.

production

Hollywood for

assistant
years,

five

March 1

Inc.,

to join Standard
Hollywood transcription

firm, in a production capacity. Owen
Crump will take over most of his
work as assistant to Jack Joy, pro-

duction manager.

ERNEST HIX,
for

the

business

manager

Raymond R. Morgan

Co.,

Hollywood program agency, left for
New York March 8 for a two weeks
business
of

visit,

following

the

return

Mr. Morgan from an eastern

HAROLD BRATSBERG, NBC

trip.

an-

nouncer in San Francisco, was married March 5 to Miss Marguerite
Connell of Seattle. Richard Filers,
also an NBC announcer, was best
man.

Page 33

AUSTEN GROOM- JOHNSON,
young producer - pianist
tish

Broadcasting Corp.,

Bri-

the

of

who

last fall

spent a month in Radio City learning the ways of American radio, has
returned from England to become a

permanent member
duction

in

New

pro-

staff.

an-

lance

free

has joined
York.

CARLTON
NBC serial

NBC

the

staff

Man's Family cast

PAUL PARKER,

will

attend.

NBC

formerly with

Chicago, has joined the announcing staff of WJJD, Chicago.
publicity director of WJJD, Chicago, is back on
the job after a ten-day illness from
influenza.
in

AL HOLLANDER,

BERYL DOUGLAS,
sales promotion

New

formerly in the

department of CBS,

on March 1 joined the
staff of the Raymond R. Morgan Co.,
&s Mr. Morgan's secretary.
York,

GEORGE FISCHER, publicity
rector of KFWB, Hollywood,
been given

FLANNAGAN,

the

WBBM,

sports anChicago, is vaca-

tioning at Sarasota, Fla., and scouting big league baseball teams.

BEN HADFIELD,

MORSE,

author of the
One Man's Family, sponsored by Standard Brands Inc., will
be honor guest of the San Francisco
Press Club at a banquet and entertainment March 22. He is to be presented with a token by members of
the club. NBC western division officials in San Francisco and the One
E.

PAT

nouncer of

JOHN ERASER,
nouncer,

NBC

of the

KEMP

HAROLD
has resigned as
head of the band booking department
of the NBC Artist Bureau, effective
April 1 when he will assume new
duties with Franchon & Marco in
Hollywood.

di-

has

of a radio announcer in Warner's film Voice of
Life.
Minerva Urecal, station character woman, will be cast in Mob
Rule, an M-G-M picture.
role

WNAC,
brated

Boston,
his

tenth

announcer of
on March 13 celeanniversary with

Yankee Network. He has the longest
service record of any Boston announcer.

BOB CUNNINGHAM, CBS

Chicago
announcer, is the father of a baby girl
born March 3.

WILLARD H E M S W O R T H, announcer of KMOX, St. Louis, has re-

TONGUE TORTURING
I

Part of

NBC

Training Course

I
'

For Junior Announcers

SILLY

sibilants

EDGAR

NBC

gineer,

wrap

the engineering staff of

etic

cuse.

resigned from the
announcing staff of KSFO, San Francisco, and on March 6 sailed on board
the S. S. President Pierce for
lulu, where he will join

Hono-

KGMB,

as

announcer and producer.

REGINALD SHARLAND,

is

Valley, Cal., to recuperate. The program went off the air in February,
due to his illness, after a run of
several years on KNX.

formerly on a number

of Eastern stations as vocalist, has
joined the announcing and production staff of
Macon, Ga.

WMAZ,

New York; John Lang and
Hubert Mcllrevey, WRC, Washington; Dorian St. George, WRVA,
Richmond; Alvin Robinson and
Jack McCarthy, New York junior
cer in

who

"Archie" of the Watanabe-Archie skit,
has gone to Furnass Creek Inn, Death

LEW KENT,

their tongues around phonoutrages and try to exhale orderly syllabic parades. Graduates
of the school are George Ansbro,
recently made a full-fledge announ-

announcers.

the

of

staff

WHDH,

Jad Salts Plans Spots
Co.,
New

York (Jad salts) will run a spot
campaign over seven Eastern and
midwest stations beginning March
23. The programs will be daytime
shows on a

five

weekly schedule,

Mondays thru Fridays. The discs
are being made by WBS via a di-

WHN, New

rect wire into

York,

where a live performance of Mrs.
Wiggs of the Cabbage Patch is
being broadcast

five

times a week.
WHN, are

Stations in addition to

KMBC, WKBW, WFIL, WGAR,
KWK, KSTP, WEAL. BlackettSample-Hummert Inc., New York,
placed the account.

OMAHA
Largest Retail Business Center

Between Chicago and Denver

new power

WILLIAM

FCC

the U. S. Patent Office, covering an
image broadcasting or facsimile system.
technical

di-

KFRC, San Francisco, has
on the additional duties of
traffic department manager, succeeding Helen Hartzer, resigned.
rector of

taken

T. R. DUNLAP, of Cold Water, Ont.,
formerly an engineer at
Chi-

WBBM

cago, is now a member of the engineering staff of WJJD, Chicago.

KGEZ
Montana

Kalispell,

Two
Are
TWO

Sterling Spot Series
Shifted to NBC-WJZ

subsidiaries of Sterling Products Co. will shortly discontinue
their spot campaigns and place the
programs on the NBC - WJZ network. R. L. Watkins Co., New
York (Dr. Lyons toothpowder) will
transfer Back Stage Wife from
network
discs to the

NBC-WJZ

beginning Monday, March 30,4:154:30 p. m., and the program will
be broadcast over the basic and
Northwestern groups on a five-aweek basis, Mondays through Fridays.
Phillips Co., New
Milk of Magnesia
facial cream) will go network on
the same date and in the niche
directly following, 4:30-4:45 p. m.
It will be carried over a coast-tocoast hookup and be heard Mondays, Wednesdays and Fridays.

H.

Charles

York

(Phillips

Beatrice

De

Sylvara, a beauty con-

sultant, used on the transcription
Both proseries, will continue.
grams will be keyed from New

York. Blackett - Sample - Hummert
Inc., New York, services both ac-

of

this vast

Northwestern

Swift Using Spots
John

J. Gillin,

JOHN BLAIR &
-

Chicago

-

CO.,

Montana's

Mgr.
Repreaentatives

Detroit

-

San Francisco

30% MORE COVERAGE

Station for

RESULTS

SWIFT &

Co., Chicago (All-Sweet
margarine), is sponsoring a series
of 50-word announcements to be
broadcast three evenings a week

WFAA, WJDX, WALA,
WWL, WCOA, WOAI, KWKH,
over

and
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CORMACK,

AL,AN

-empire.

ON THE

FINCH, New York

counts.

5,000 watts dominates

New York

G. H.

former
Boston, actor, has been added

announcing

WYETH CHEMICAL

WLOtYtLES

EST.

was granted Patent No. 2,032,558 by

sails the end of this month for
Hilo, T. H., where she will join her
husband, Fred Filers, recently appointed manager of KHBC, new fulltime 100 watt station now being built
there. Mrs. Filers will become office
manager of the station which is scheduled to start operation in April.

Boston.

BREAD

C. DAVIS BELCHER, former U. S.
radio inspector, is conducting a new
course on "Modern Radio" over shortwave relay station WIXAL, Boston
(6.04 megacycles) under auspices of
the Masachusetts State Department
of Education, Mondays, 7-8 p. m.,

and

to

XWl NATION'S

Syra-

MRS; EMILY FILERS has resigned
as hostess at KYA. San Francisco,

NELSON CHURCHILL,

5000

WFBL,

radio consulting engineer and inventor,
former assistant chief engineer of the
in charge of telephone division matters, on March 3

WEEI,

its

engineers' strike and erection of a
radiator have blocked his vacation plans.

new

LEO RUMSEY

Francisco, in a similar
capacity, succeeding Mel Vickland.

with

R. MORRIS PIERCE, chief engineer of WGAR, Cleveland, is taking
his first vacation in four years, going
on a two - month tour in the West.
In successive years arrival of a son,

DON LANGHAM, formerly of
WMBO, Auburn, N. Y., has joined

KFRC, San

WOW

testing.

must munch much mush."
Six hours a week the candidates

for two years
on the announcing staff of KSFO, San
Francisco and Oakland, has gone to

590

H. FELIX, consulting enannounces the removal of his
office from 177.5 Broadway
to 32 Rockland Place, New Rochelle,
N. Y., where he will have additional
space and facilities for laboratory and

New York

turned to work after two weeks in a
hospital for appendectomy.

RALPH EDWARDS,

^

CONTROL ROOM

before

must be overcome
guides and pages in
Radio City can qualify as members
of the NBC junior announcers
staff, under the direction of Patrick J. Kelly, NBC supervisor of
announcers, and Dan Russell, announcer. The classes have turned
out six junior and full-fledged announcers in the last two years.
Among the sibilants confronting
the candidates is this one: "The
seething seas ceaseth, and as the
seething seas subsideth, many men

THE

IN

I

N. B. C.

RED NETWORK

is

KTRH. The

campaign, which

placed through the Chicago of-

fice

of J. Walter

Thompson

Co., is

scheduled to run 17 weeks.
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SALES CONFEREES — Headquarters executives and field sales personnel of Graybar's commercial products
met in New York recently to confer on broadcast transmitters, police and aviation radio, public

division

etc., with Western Electric (manufacturing) and Bell Telephone Laboratories (development) representatives. After the conference a group went to Washington where they acted as hosts to the
legal and engineering fraternitv. In the photo, top row (left to right) are: Will Whitmore, W. A. Wolff,
A. S. Black, W. L. Tiernev. L. D. Gruman, J. B. Long, G. A. Murray, E. W. Thurston, F. W. Cunningham,
E. J. Stahl, H. S. Price, O. M. Glunt, H. E. Young, E. J. Quinby, Harry Atkinson, E. L. Nelson, C. R.
Hommowun, T. E. Shea. F. M. Rvan, W. A. MacNair, R. L. Jones, F. M. Harris, F. R. Lack, M. J. Kelly,
R. A. .Miller. Seated are H. S. Taylor, O. E. Richardson, W. F. Bartlett, J. W. LaMarque, B. R. Cole, E. A.
Hawkins, A. J. Eaves, R. G. ]\IcCurdv, W. L. Ponsford, J. P. Lvnch, A. S. Wise.

address equipment,

R. Lohr, were prominent among
the guests and participants in the
15th annual dinner of the White
House Correspondents Association
in

Washington March

7,

at

which

President Roosevelt and other high

government

officials

were

honor

NBC

provided the entertainment program by arrangement
vrith Alfred H. Morton, manager
of the progi-am department, with
guests.

Frank Fay acting as

the comedian
m.c.

and with Frank Black bring-

ing 20

members

Washington

to

of his orchestra to

augment a large

local orchestral ensemble.

The entertainment, which

NBC

with CBS in furnishing,
included Gladys Swarthout, opera
star; Ethel Merman, torch singer;
Jimmy Savo, pantomimist; Mario
alteiTiates

Rafael,
Cozzi, operatic baritone;
concertina artist; the Westerners,
ranch singers; Jemm Hurock, gypsy baritone, and Niela Goodelle,
singer.

Among

the

radio

notables

at-

Commissioners E.
0. Svkes. Norman S. Case and
Thad' H. Brown. FCC; Hampson
Gary, Comdr. T. A. M. Craven,
George Porttr, A. D. Ring, Frank
Roberson, Herbert L. Pettey, William P. Massing, Frank Wisner
and A. G. Haley, FCC; Frank M.
Russell, John F. Royal, Philip J.
Hennessey, E. P. H. James, A. A.
Shechter, Vincent Callahan and
Kenneth Berkeley, NBC; Harrv C.
Butcher, Paul White, J. G. Gude,
Wells (ihurch and Frederic Wil-

tending

were:

experimental ultrashoi'twave "apex" station at Rochester, adjuct of WHAM, has been
reported from Cristobal, Canal
Zone, indicate that the signals in
that section of the world are of
good quality. The transmitter has
an output of only 75 watts, the
power consumed by an ordinary
electric flat iron, and operates on a
frequency of 31.6 megacycles.
The future of this new group of
frequencies was recently hinted at
by John J. Long Jr., chief engineer
of WHAM.
He said: "Improvements in high frequency transmission and reception seem to prove
that short-period transmissions for
the

international hookups will eventually be extended into the neighborhood of 7^2 to 10 meters." Experiments have shown that during
certain times of the day these high
frequency signals make light work
of traveling aci*oss the Atlantic.

Three Get 5 Kw. Day

—

THREE stations
KFPY, Spokane, WSPD, Toledo and WFBM,
Indianapolis
were given day increases in power to 5,000 watts by
the FCC Broadcast Di\'ision March
3. KFPY heretofore has used 1,000
watts day and night, as has

—

WFBM. 'wSPD,

however, has
been using 2,500 watts until local
sunset and "will double its day output under the new grant. In each
case the Division sustained recommendations of its examiners.

liam Wile, CBS; James W. Baldwin, NAB; F. P. Guthrie, RCA; G.
W. Johnstone, WOR; James Chinn,
radio editor,
Washuigton Star;
Richard Tenelly, radio editor,
Washington Xeivs
Robert D.
Heinl, Heinl Radio News Service;
John W. Guider, Duke M. Patrick
and George Smith, Washington attorneys; Herluf Provenson, Washington; Martin Codel, Sol Taishoff and J. Frank Beatty, Broadcasting.
;

Bennv-AUen Vacations
JACK BE'nNY

and Fred
Allen (Ipana toothpaste and Sal
Hepatica) will go on their annual
vacations sometime in June. It is
(JeIl-0)

expected that the sponsors will continue to retain their present radio
spots and substitute talent
their vacationing comedians.
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station's

ranking

salesman,

Association

distributes to homes

ffaturing

circulars

256,000

WHIO

Pantry

Parade.

one of seven
is
1.
G.
A.
sponsors of this unusual cook-

Neff-Rogow Feted
W8XAI, Using 75 Watts,
NEFF, WOR sales
WALTER
Easily Heard in Panama
manager, and William Rogow, the
W8XAI,

Independ-

the

Grocers

(I.G.A.)

the

Notables in Radio World
Attend Annual Dinner of
White House Reporters
NOTABLES in the radio field,
headed by NBC President Lenox

week

Each
ent

ing and

home economics

ticipation

by the
out

who

first

for

program,

WHIO
13

staff

weeks

par-

developed

and sold
before

the

broadcast.

have resigned to form Neff-Rogow,
station representatives and consulBldg.,
tants with offices in the
New York, were guests of honor at
a dinner at the Waldorf-Astoria

RCA

March

5.

Hosts were Theodore C.

Streibert,

assistant

McCosker

of

WOR,

to

President

and the

sta-

executive and sales staff.
Mr. Neff and Mr. Rogow left the
station March 7, Mr. Neff's desk
having been taken over temporarily by Gene Thomas, assistant sales
manager. Plans for Mr. Neff's successor are still indefinite, according
tion's

to

39 S. Ludlow. Dayton. Ohio

National Representatives

Sawyer-Ferguson- Walker Co.
Chicogo-Detroit-New York

Mr. Streibert.

TIME

IS

WORTHLESS
It's

listeners

And

it's

you want!

listeners

you

get

when you buy

'Pitts-

burgh's Most Popular Station."

We

have facts showing

WCAE

has

more

listeners

than any other Pittsburgh station.
We'll be glad to send you those facts.

WC^E
PITTSBURGH

•

^"^ational

BASIC

NBC RED NETWORK

Representative

HEARST RADIO

NEW YORK
CHICAGO
SAN FRANCISCO
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What ALuf Uis One ?
FEW OF THE ENCOMIUMS
HEAPED UPON US
RECOGNITION OF Ouk.^^
I

193 6 YEAR BOOK
NUMBER

HATS OFF

Mr.

to

had an idea. He applied it. He
was faced with the responsibility
of increasing the sales of a departstore of which he is advertising manager, in a middle-sized
Pennsylvania city
similar to

ment

.

many

cities

.

.

throughout

scattered

HOLCOMB

knew

that people

listened to the radio. His friends,
acquaintances, the clerks in the
store and their friends and ac-

quaintances, the people

who bought

in the store, appreciated the enter-

tainment provided them by adverand to some extent were affected by their sales messages.
tisers

HOLCOMB

MR.
realized that the
store carried radio - advertised
goods.
not capitalize on that

Why

Radio

fact?

dramatic. It

is

is

in-

and personal. It creates
consumer good will as well as product interest and desire.
It can

timate

readily be tied in with point-of-sale
advertising. Why not utilize these
qualities in department store sales
promotion and publicity?
*

*

MR.

HOLCOMB

*

investigated.

He

found 24 NBC-advertised products
carried by the store. To make a
long story short ... by means of
tie-ins in his newspaper ads, window, floor, counter, shelf and elevator displays, departmental signs,
special instructions to sales staffs,
he increased the sales of these
NBC-advertised products in the
store from 25% to 100%, increases
ranging as high as 300% in spe-

etc.,

cific

weeks.

AS NBC

stated

... Mr. Holcomb

thought it through.
you read the booklet.
^

We

suggest

-jfi

IT might have been CBS! Or Mr.
Holcomb might have been located
in a community where the best tiein would have been with regard to
branded goods advertised over a
station not affiliated with any network. The fundamental principles

A

Please enter my subscription
to BROADCASTING. Begin
with 1936 YEARBOOK Edi-

BROADmSTING

tion.

jroadcast

Check

$3.00 for

Advertisingr

$5.00

870 National Press BIdg.
Wastiingfon, D. C.

for

_

Name

Page 36

ONE YEAR

TWO

YEARS

$1.00 for each Foreign Subscription)

Address

Firm

enclosed.

hold in each case.
challenge to
advertiser,
agency,
and broadcaster to get the maximum return
from their radio dollar by coordinating their other sales promotion
with their air advertising.
[Howard J. Holcomb is advertising manager of Trask, Prescott &
Richardson Co., Erie, Pa., department store. See Broadcasting Feb.
1.]

*

{Add

Name

City

is

State

Your

Position.

PLEASE

encouraging to be
told by outsiders or partial outsiders, the value of your product

or proposition. Broadcasters must
have been interested to hear John
Shepard 3d, broadcaster and department store man of years' experience, suggest that 15% of the
store advertising
budget should be used for radio,
only to be raised by Mr. Oreck to

department

the country.

MR.

AGENCIES & ADVERTISERS

By Station Break ^
Holcomb! He
IT'S ALWAYS

*

*

notice ... it was a destore executive who

partment
thought it through. We seem to
remember what Marvin Oreck, vice
president of Greek's Inc., of Duluth, told the NAB commercial section at Chicago last summer. Said
Mr. Oreck: "I don't believe the
most optimistic broadcaster has
any conception of the scope radio
offers as an advertising medium."

25%

30%.

to

^

^

^

WE WERE

especially interested in
the reaction of one broadcaster, as
related to us by an acquaintance.
"They're too conservative," said
the broadcaster. "Why not go after
100% of the department store advertising dollar?"

how," countered
our
"can you do the complete
department store job over the

"But

friend,

air?"

"Use all the
was the reply.

stations in town,"

The broadcaster
then told our friend of an instance
in a Far Western city where this
had been done with outstanding
success, and where each station
in the community had been utilized
with a specific purpose in mind.
We don't know how generally
this can be applied
We've never
thought it through
but there's
food for thought there. You try
thinking it over!
.

INCIDENTALLY

.

.

.

.

.

.

.

.

may we

call

attention to the fact that the store
in question was applying the principle of double-coverage advocated
in recent years by Walter Neff of
WOR, and Dr. Hettinger of the
University of Pennsylvania.
*

STEINWAY'S

*

:js

recent splurge with

an $885 baby grand piano has
brought into the open a development which has been growing quietly but steadily in recent months.
The piano business again is achieving prosperity. New designs, based
upon the ancient

spinet

keeping with

space

the

and in
require-

ments of the modern home, have
added to the attractiveness and
utilitarian value of the average
upright. New prices have assisted
in stirring general consumer interest.

*

*

*

IT never was radio that ruined
the piano business
ASCAP notwithstanding.
During the last
decade the automobile, motion pictures, athletics, country clubs and
a variety of forces moved recreation out of the home. Less time
at home meant less piano playing,
and smaller homes meant less
room for pianos. Changing social
standards made it more important
for Sister Susie to be able to swing
a mean golf club than to I'ender
"Hearts and Flowers" or "The
Heart Bowed Down" on the family
.

upright

.

.

.

And

.

.

what

social

change began, the depression finished
for you can't eat pianos.
.

.
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NOW

that pianos are coining back
we'd like to know how much the
growing appreciation of music, inculcated by the radio and our excellent music instruction in the
public schools, has had to do with it.

'

'

*

*

Mutual Expanding
AreFound to Reach $162,357
EXPANSION of Mutual Broad-

*

"STEINWAY! The

Instrument of
a theme for
Either dramatized in

a program!

'

casting System, whose basic netwoi'k embraces four major stations, is indicated in the MBS income report for February, which
not only shows increasing revenues but also indicates the stations added to the basic for particular accounts. Up to nine stations are now being linked according to sponsor orders.
February gross billings were
$162,357, of which $152,063 was
represented in time on the basic

What

the Immortals!"

I

music history or presenting the
immortals of today. Pianos are a
natural for the radio, for it can
carry the actual sales demonstration into the very home of the purPiano advertising lends
chaser.
itself to a dozen forms of radio
both in national
visualization
and local efforts. Why shouldn't
the greatest agency for the dissemination of musical appreciation be
.

utilized

.

.

made?

;

*

WE MAY

be a

is

*

*

with this

little late

item, but January broadcast advertising trends called it to mind.
Did you notice the important developments in broadcast advertis-

ing last year, and have you given
them the consideration they deserve

.

.

broadcaster, advertiser

.

and agency executive?
*

DID YOU

]

note

*

*

how smart

adver-

tisers are buying more and more
local talent programs? Did you noadvertisers
tice also, how local
have availed themselves of the new

I

I

program

I

material

provided by

1^

DID

YOU

^

:i:

especially,

notice,

how

programs have supplanted announcements in advertising importance, and how announcements,

I

I

]

alone, sank below the 1933 level?
hope you'll take it to heart and
concentrate on radio display advertising rather than be satisfied
with the classified air columns.

We

I

'I

;

i|

*

Ill

FINALLY

*

*

you

did

broadening use of the medium
regional networks, national spot,
and the long neglected local station
each having an important place
.

.

.

1936 YEAR.'

BOOK

WLW, WGN

This gross compares
with $157,720 during January. No
comparisons are available with the
same months of last year since the
relatively new MBS did not begin
to compile and make public its
billings until last

summer.

the MBS supplementary links are members of other
networks, presumably clearing
MBS sponsor time when the other
networks offer sustaining.
The
biggest MBS hookup, of course, is
the Health Products Corp. (Aspergum) account, which started Feb.
23 and which embraces nine stations, keyed by the independent
WINS, New York Hearst station
in lieu of WOR, regular MBS New
York key.
On the other hand, a nine-sta-

Many

of

MBS

network is already being
Lutheran Laymen's
St. Louis, and an eightstation network is being used by

tion

the

&

Fels

Co.,

Philadelphia,

(Fels

Naptha).
The following is the
complete February sponsor, billing
and hookup report of MBS:
Acme White Lead & Color Works. Chi-

WGN, WLW, WNAC,
$4,392:
WEAN, WFEA. WMAS, WDRC.
Affliated Products Inc.. Chicago: $1,757;
WGN. WOR. WXYZ, WLW, WNAC.
Axton - Fisher Tobacco Co., Louisville;
$2,720; WOR, WLW.
Cal - Aspirin
Corp.,
Chicago
$4,924
WGN, WLW.
Crown Overall Mfg. Co., Cincinnati
$3,309; WLW, WGN. WOR.
WOR.
$3,670
Crusaders, New York
WLW, WAAB, WPRO. CKLW, WIND.
Fels & Co., Philadelphia; $3,173; WLW,
WGN, WNAC, WEAN, WDRC, WMAS.
WICC, WGAR.
General Mills Inc., Minneapolis $6,255
WGN, WLW.
Gordon Baking Co., Chicago
$13,708
WOR, WXYZ, WGN, WSPD.
Gruen Watch Maker's Guild, Cincinnati
WOR, WGN, WLW, CKLW.
$9,607
Health Products Corp., Newark; $2,002:
WLW, WGN. CKLW. WPRO, WINS,
WCAE, WGAR, WNAC.
Household
Finance
Corp.,
Chicago
$8,227; WOR, WGN. WLW.
Fendrich
Inc.,
Evansville,
H.
Ind.
WGN, WGAR, WLW.
$1,375
Lehn & Fink Products Co., New York
$6,255; WLW, WGN.
Lutheran Laymen's League. St. Louis
WLW. CKLW, WINS, KSTP,
$4,081
WCAE, W.T.ID. KFAB, KFUO. WGAR.
Mennen Co. Newark
$10,490
WLW.
WGN. CKLW.
Modern Food Process Co., Chicago
$2,918; WGN, CKLW.
Murine Co., Chicago
$5.165
WGN,
WOR, WLW, CKLW, WAAB.
Olson Rug Co., Chicago
WOR.
$2,664
WLW.
Pinaud Inc., New York; $11,044; WLW,
WGN, WOR.
Piso Co.. Warren, Pa.
$4.027
WOR,
WGN, CKLW, WCAE, WGAR.
cago;

;

the

notice

I

'

F E

CKLW.

used by
League,

transcription libraries?
I

WOR,

comprising

and

sale of the

foster the

to

instruments with which music

W MOR.E
BO U QUETS
A

Special Networks
Total Billings During February

.

.

.

in the radio advertising structure?
'l

;

;

;

;

;

SPEAKING

of broadening use of
interested in
recent weeks to note the increased
use of national spot and local advertising to move the used cars
which at present are giving the
automobile industry a particularly
severe headache.

;!

we have been

radio,

I

'

ij

:

'I

'

*

*

*

;

;

;

:

ALSO
nities,

i'ii

and

I
t

50%

j

we

notice that the

jl

last

business
year, while

i

i.

!

e

metals,

for the gains in radio advertising
but we note
in these fields
especially, on the stations with

ij

.

;s

'

il

,t

g
,r
I

I

IjI

,i,

lyi
j'

jl
i

J

I

1

I

J

electrical

machinery,

lumber and furniture gained between 23% and 30%. We refer
you to Broadcasting Year Book

j

(.1

plumbing
increased

heating

equipment,

.

,\

speaking of radio opportu-

.

.

which we are acquainted ... an
increasing use of radio by the
lumber industry. Why hasn't radio
done better with the electrical
equipment industry, especially on
networks? It's probably been the
depression,
but it's time that
broadcasters started rectifying

I
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;

;

;

;

;

;

;

;

Purity

Bakers

Co.,

;

Chicago;

$5,658;

WOR. WSAI, CKLW.
SSS

Co.,

Philadelphia;

$6,980

;

WLW,

WGN. WOR. CKLW.
Corn..
Wheeling;
Sterling
Products
WGN, WLW, WOR, WNAC.
$10,691
United Cigar Stores Delaware Corp.,
New York; $3,309 WOR. WGN.
Whelan Drug Co., New York; $3,021;
WOR, WOL, WFIL.
WGN,
Wander Co., Chicago
$9,489
WLW, WOR.
Wasey Products Inc.. New York; $11,WGN, WOR, WLW.
437
;

;

;

;

;
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WSPD,

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations
KMOX,

STATION ACCOUNTS
sp— studio programs
t

ta

—transcriptions

sa — spot announcements
— transcription
announcements

KNX, Hollywood
American Book Mart, Chicago
2 sp, thru E. A.
Adv. Agency, Chicago.
books),

(old

Brown

hold magazine), 12 sa, thru Presba,
Fellers & Presba Inc., Chicago.

Walker Remedy Co., Waterloo, la.
(Walko poultry remedies), 24 ta,
thru Weston-Barnett Inc., Waterloo.

Bernard Perfumers, St. Louis (Love
Charm), weekly sa, thru Hilmer
V. Swenson Co., St. Louis.
Crazy Water Distributing Co., Los
Angeles (proprietary), 86 sp, thru
Tom Wallace Adv. Agency, Los
of

daily

sa,

America, San Francisco,
thru Charles R. Stuart

San Francisco.

Inc.,

William R. Warner & Co.. New York
(Albodon toothpowder) 3 weekly sp,
,

thru Cecil,
N. Y.

Warwick &

Cecil Inc.,

WBT,

Louis

Co.,

Bartlesville,

Okla. (Phillips 66 gasoline and oil),
8 sp, thru Lambert & Feasley Inc.,

N. Y.
Wildroot Co. Inc., Buffalo (shampoo),
weekly t, thru Batten, Barton,
Durstine & Osborn Inc., N. Y.
Fresh Milk Institute, St. Louis, 78
sp, thru Ruthrauff & Ryan Inc.,
Louis.

St.

Corp.,

Detroit

(motor

cars), 13 t, thru Ruthrauff & Ryan
Inc., N. Y.
Continental Oil Co., Ponca City, Okla.
(Conoco gas and oil), 78 t, thru
Tracy-Locke-Dawson Inc., N. Y.
Central Shoe Co., St. Louis (Robin
Hood shoes), 52 t. thru Jimm

Daugherty Inc., St. Louis.
John Morrell & Co., Ottumwa,
(Prido shortening), 156 sp,
Henri, Hurst & McDonald
Chicago.

KGO, San

Angeles.

Bank

Petroleum

Phillips

Dodge Bros.

Capper Publications, Topeka (House-

St.

Murine Co.

ta,

N.

WHK,

Cleveland

Bernard

Schwartz Cigar Corp.. Detroit (R. G. Dun cigars), 100 sa,
thru Simons-Michelson Co., Detroit.
Wildro-; Co., Buffalo (hair tonic),
6
thru Batten. Barton, Durstine
& Osborn Inc., N. Y.
Florists Association, Cleveland, 3 sa,
thru Nesbitt Service Co., Cleveland.

General Baking Co., New York (Bond
bread), 5 weekly t, thru Batten,
Barton, Durstine & Osborn Inc.. N.
Y.
Harper's Bazaar Inc., New York
(magazine), sp, direct.

J.

(ce-

Rohrabaugh

Gibson, Philadelphia.

Rug Co., Chicago (rugs and
furniture), 5 weekly sp, thru Presba, Fellers & Presba Inc., Chicago.
Philco Radio & Television Corp. of
Cal.,
San Francisco (radios), 6
weekly sa. thru Floortrafik Service,
San Francisco.
Guaranty Building & Loan AssociaSan Francisco (loans). 6
tion,
weekly sa, thru Long Adv. Service,
San Francisco.
Alhambra Water

Co., San Francisco
(mineral water). 2 weekly so, thru
Kay Directed Adv. Inc., San Francisco.

WGN,

sa,

Chicago

Continental Oil Co., Ponca City, Okla.
(Conoco), 13 t, thru Tracy-LockeDawson Inc., N. Y.

Hill,

S.

C, 12

direct.

WOR, Newark
Edgar P. Lewis & Sons

Inc.,

Maiden,

Mass. (Viva chocolate bar), daily
sa, weekly sp, thru Louis Glaser
Inc. Boston.
Northrup, King & Co., Minneapolis
(seeds), 21 weekly sa, thru 01msted-Hewitt Inc., Minneapolis.
Crowell Publishing Co., New York

Home

sp, thru
Inc., N.

Companion),

Geyer, Cornell
Y.

WNAX, Yankton,
American Gas Machine

&

D.
MinneGreve Adv.
S.

Co.,

apolis,
12 sp, thru
Agency, St. Paul.
Goetz Brewing Co., St. Joseph. Mo.,
26 sp, thru Potts - Turnbull Co.,

Kansas

City.

Paul Hatchery, St. Paul, 26 sa.
thru Frizzell Adv. Agency Inc.,

St.

Minneapolis.

WKRC, Cincinnati
Deisel-Wemmer-Gilbert Corp., Detroit
(San Felice cigars), 6 weekly sp,
thru S. M. Epstein Co., Detroit.
Standard Brands Inc., New York
(Chase & Sanborn Tenderleaf Tea),
3 weekly sp, thru J. Walter Thompson Co., N. Y.
Milton Bradley Co., Springfield, Mass.
(games), 18 sa, direct.
KGGC, San Francisco
Nassour Bros. Inc. Ltd., Los Angeles
thru
(oil shampoo), 6 weekly t,
Hixon-O'Donnell Inc., Los Angeles.

WHIG, Dayton
Standard Oil Co. of Ohio. Cleveland,
15 sa, thru McCann-Erickson Inc.,

Kosto

Co., Chicago (dessert), 39 sa,
thru Perrin-Paus Co., Chicago.
Frigidaire Corp., Dayton, 13 sp, thru
Lord & Thomas, Chicago.
Ironized Yeast Co., Atlanta (proprietary), 20 t. thru
Ruthrauff &
Inc.,

Bader & Co., Omaha.
Washington Boxed Apple

Milton Bradley Co., Springfield, Mass.
(parlor games), 3 weekly sa, direct.
Dodge Brothers Corp., Detroit (autos) 13 t. thru Ruthrauff & Ryan
Inc., N. Y.
Japan Crab Meat Assn., New York,
13 ta, thru Maxon Inc., N. Y.

KYA, San

Francisco

Water

Crazy

Hotel Co., Mineral
Wells, Tex. (Crazy Water Crystals), 5 weekly ta, thru Vandevort
Adv. Co., San Francisco.
Gardner Nursery Co., Osage. la.
(plants), 5 weekly ta, thru Northwest Radio Adv. Co., Seattle.

Oregon City Woolen

Mills,

Portland,

Ore.

(clothing), 5 weekly sa, thru
S. Kirkpatrick Adv.
Service,
Portland, Ore.
Ironized Yeast Co., Atlanta (yeast
tablets), 5 weekly ta, thru Ruthrauff & Ryan Inc., N. Y.

W.

WNAC, Boston
Japan Crab Meat Assn, New York
(canned crab meat), weekly

Maxon

t,

thru

Detroit.

Inc.,

New

England Telephone & Telegraph
Co., Boston (utility), 2 weekly so,
thru Broadcast Adv. Inc., Boston.
Lambert Pharmacal Co., St. Louis
(Listerine), 26 weekly sa. thru
Lambert & Feasley Inc., N. Y.

Beach neckties), 2 weekly sp,
Doremus & Co., San Fran-

of America National Trust &
Savings Association, San Francisco,
(banking facilities), 5 weekly so,
thru Charles R. Stuart Inc., San

Francisco.

KFAB,

Walker

erhoff Inc.,

Pittsburgh.

Chicago.

WGN,
Armstrong Paint

New England

Chicago

&

Varnish Works,

Chicago, 26 sp, thru Morenus Adv.
Agency, Chicago.
A. S. Boyle Co., Cincinnati ( Samoline), 3 weekly sp, thru BlackettSample-Hummert Inc., N. Y.

Council, Boston, weekly
sp, thru Batten. Barton, Durstine
& Osborn Inc., N. Y.
S. C. Johnson & Son Inc., Racine,
Wis. (wax), weekly sp, thru Needham, Louis & Brorljy Inc., Chicago.

WCLO,

Williamsport, Pa.

Janesville, Wis.

Carter Medicine Co., New York (liver
pills), 3 weekly ta, thru Street &
Finney Inc., N. Y.
Pure Oil Co., Chicago, 5 weekly t,
thru Freitag Adv. Agency, Chicago.

Pure Oil

Co., Chicago, 5 weekly t,
thru Freitag Adv. Agency, Chicago.
Colonial Biscuit Co., Pittsburgh, 5
weekly ta, thru Walker & Downing,
Pittsburgh.

WFBL,

Francisco

Christy Pharmacal Co., Los Angeles
(cold tablets), 6 weekly sa, thru
Walter Biddick Co., Los Angeles.

Lincoln, Neb.

Oyster Shell Products Corp., New
York, 2 weekly so, thru Husband
& Thomas Inc., N. Y.
National Felt Works Inc., Chicago
(rug cushion), 2 sa, thru Brinck-

WEAF, New York
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,

thru

Bank

Manufacturing Co., Camden
3 weekly sa, thru
Lord & Thomas, N. Y.
Milton Bradley Co., Springfield, Mass.
(parlor games), 3 weekly sa, direct.
Alleghany Steel Co., Pittsburgh

KSFO, San

Camp-

cago.

ble

(Radiotrons),

WRAK,

Izzard
(

marshmallows) 2 weekly sp,
John H. Dunham Co., Chi-

fire

thru

Chicago

(stainless steel), 28 sa. thru

Bureau,

Seattle, 2 weekly sp, thru
Co., Seattle.
Angelus Campfire Co., Chicago

RCA

& Downing,

Chicago

Pacific Railroad, Chicago (special train), 10 sa,
thru
Ernest

cisco.

N. Y.

WENR,

WMAQ,
U nion

KFRC, San Francisco
Budd & Votaw, San Francisco (Peb-

Cleveland.

Ryan

& Pierce Inc., N. Y.
Deisel - Wemmer - Gilbert Corp., Detroit (cigars), 11 weekly sa, thru
S. M. Epstein Co., Detroit.
Roman Cleanser Mfg. Co., Detroit
(soap, cleaner), 6 weekly sa, thru
Holmes Inc., Detroit.
Lake Shore Electric Railway Co.,
Sandusky, O. (tran.sport) 6 weekly so, thru Campbell-Sanford Adv.
Co., Cleveland.
,

Webster-Eisenlohr Inc., New York
(Cinco cigars), 7 weekly sa, thru
N. W. Ayer & Son Inc., N. Y.
Chrysler Corp., New York (Dodge
autos), daily t. thru Ruthrauff &
Ryan Inc., N. Y.

weekly
Newell

Olson

McClosky Varnish Co., Los Angeles
(Kwik-On), 2 daily sa. thru Bert
Butterworth, Los Angeles.

lanta.

(Woman's

Francisco

hoff Inc., Chicago.
Wheatena Co., Rahway,
real), 3 weekly t, thru

&

thru
Inc.,

Chicago (eye wash),
thru Neisser-Meyer-

Inc.,

18 weekly

la.

Charlotte, N. C.
Beeman's Laboratory, Atlanta (BGOBQR remedies), 6 weekly sp, thru
Standard Broadcast Service, At-

Thomas Tours, Rock

Toledo

Magazine Repeating Razor Co., New
York (Shick razor), 35 sa, thru J.
M. Mathes Inc., N. Y.
Carter Medicine Co., New York (liver
pills), 3 weekly ta, thru Street &
Finney Inc., N. Y.
Metro- Art, New York (photographs),
39 so, thru Bermingham, Castleman

Syracuse, N. Y.

New York, 3 weekly
thru Fletcher & Ellis Inc., N. Y.
Bernard Perfumers,
St.
Louis, 2

Richfield Oil Co.,
t,

"Station

WOTf

From New York American
Your setting-up program just signed off without saying exhale!"

weekly

BROADCASTING

sp,

•

direct.
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ACCOUNTS
NETWORK
EST
unless otherwise specified)

(All times

i

New

Business

March 6 started Phillips
on You on 5 NBC-

on

York,

Lord

Calling

WEAF

4 :15-4 :30

stations, Mon., Fri.,

Agency
Geyer,
m.
Newell Inc. N. T.
p.

:

Carnell

&

GENERAL MILLS Inc., Chicago, on
March 2 started Worry Clinic on
MBS (WLW, WGN), Mon., Wed.,
1:30-1:45

Fri..

p.

m.

CHRYSLER SALES

Detroit
12 started

Corp.,

(Chrysler autos) on March
Chrysler Airshow on 44 CBS stations,
Thursdays, 8-8 :30 p. m. Agency
Lee Anderson Adv. Co. Inc., Detroit.

TAVANNES OF AMERICA

Inc.,

New York

City (Tavannes Watches)
March 20 starts for 52 weeks
Opportunity Parade amateur show
on 2 NBC-KPO stations, Fridays,
6:30-7 p. m. (PST). Agency: Milton
Weinberg Adv. Co., Los Angeles.
KELLOGG Co., Battle Creek, Mich,
(cereals) on March 26 starts for 13
Hollywood
weeks Ben Alexander,
commentator, on 8 NBC-KPO stations,
Thursdays, 9 :15-9 :45 p. m.
(PST). Agency: N. W. Ayer & Son
Inc., N. Y.
on

Renewal Accounts

TILLAMOOK COUNTY CREAMERY ASSOCIATION, Tillamook,
Ore., (cheese), on April 3 renews for
9 weeks in Woman's Magazine of the
Air on 5 NBC-KPO stations, Fridays, 3:15-3:30 p. m. (PST). Agency, Botsford, Constantine & Gardner
Inc., Portland, Ore.

1

I

:

,

AMERICAN HOME PRODUCTS
Inc., New York
(Edna Wallace

!

!

Hopper cosmetics) on Feb. 17
newed for 17 weeks The Romance
Helen

on

Trent

CBS

22

re-

of

stations

Monday thru Friday, 11:15-11:30
a. m. Agency
Blackett-Sample-Hummert Inc., New York.
:

Network Changes

ATLANTIC

REFINING Co. on
2 shifts Atlantic Family on Tour
,to 7-7:30 p. m.

I

May

'

SHELL EASTERN PET. PROD.

'

Inc.,

Al

New

York, on April 4 replaces
Jolson with Smith Ballew on

NBC-WEAF
,

series.

Associated

Cinema Studios

'SUCCESSORS
•

,

to

Freeman Lang

sound studios, Hollywood transcrip-

KOIL,

broadcast a description of the scene in a house
where two persons were killed by
escaping gas from a broken main
and lives of others endangered.
The woman who discovered the
bodies broadcast over a remote setup hooked to a telephone line a few
minutes after she made the grue-

some find.
She was prone on the floor while
speaking into the microphone and
once had to be revived by smelling
before

she

continue.
The daughter and sister of two of
the victims, in a snow-bound Nebraska town without a telephone,
learned of the tragedy while listening to KOIL. Some 20 or 30 neighbors shoveled snow several miles to
get her to a train.
salts

could

NETWORKPROGRAMS
LEAVING THE AIR

Webster-Eisenlohr Expands
WEBSTER-EISENLOHR Inc., New
York (Tom Moore, Girard cigar)
during the week of March 9 began

IN ADDITION

to the list of sponsors that already have signified
their intentions of signing off the
networks for the present [see
March 1 issue] the following accounts will complete their fall and
winter radio campaigns shortly.
Dates are the time of the final
broadcast.

Witch's

(WJZ).
New York (Hellman's

mayonnaise) with Ida Bailey Allen, Tues.,

March

(WEAF).

26

&

Proctor

Gamble

Cincinnati

Co.,

(Dreft)
with Pat Barnes. Mon., Wed.,
Fri., 12-12:15 p. m., March 27
Mid-West only).
Proctor & Gamble Co., Cincinnati (Ivory
soap) with Capt. Tim's Adventure stories.
Men., Wed., Fri., 7:15-7:30 p. m., March

(WMAQ

C. L. Sleininger Resigns

Reps

Official Posts with

CLIFFORD L. SLEININGER has
resigned as secretary and treasurer of Free & Sleininger Inc.,
and as treasurer of Free, Johns
& Field Inc., station representaeffective

tives,

once,

at

He

learned March 11.

it

was

will discon-

active association with
both companies to devote his time
to other interests, which, for the
present, have not been divulged.
Mr. Sleininger, a pioneer in station representation and in agency
work, will continue as a director
of both of the companies and is
retaining his financial interest in
the organizations. So far as known
there will be no other changes in
either organization.

tinue

Delaware, Lackawanna & Western Coal
New York (Blue coal) with Studio
No. 7, Tues., Wed., Thurs., 11 :15-11 :30
Co.,

m., March 26 (WEAF).
American Rolling Mills Co., Middletown,
O. (institutional) with Armeo band. Wednesdays, 8:30-9 p. m., March 25 (WJZ).
Ralston
Purina Co. Inc., St. Louis

falo

ASHEVILLE, N.

FuU Time

(cereal) with Tom Mix and His Ralston
Straight Shooters, Mon., Wed., Fri., 5:305:45 p. m., March 30 (WEAF).
Pepsodent
Co.,
Chicago
(toothpaste,

March

(typewriters), on

31

NBC Affiliate

C.

1,000

Watts

Peak Business

with Al Pearce and His Gang.
Mondays, 5-5:15 p. m., March 30 (WEAF)
[The Friday WJZ show, 9-9:30 p. m.,
continues on the air.]
Radio Corp. of America, New York,
with Magic Key of RCA, Sundays, 2-3
etc.)

p.

m.,

March

Ahead!
Spring and summer, in
WWNC's listening area, bring

(WJZ).

29

his

Remington Rand Shift
REMINGTON RAND Inc., Buf-

on six

WWNC

(WJZ).

27

series,

WTAM

General Foods Corp., New York (Sanka
Hayes, Tuesdays, 9 :30-

Thurs.,

disc

once a week for a half-hour. All
programs are broadcast during
evening hours.
promotes
Tom Moore cigars, all other stations the Girard.
The campaign
is signed for 13 weeks.
The transcriptions were bought from Alonzo Deen Cole, author of the script,
also the producer, director and
leading actor in the program. N.
W. Ayer & Son Inc., New York, is
the agency.

NBC
coffee) with Helen
10 p. m., March 24
Best Foods Inc.,

Tale,

Midwest stations. OnWHO.WTAM,
WGN and WFAA the series consists of a 15-minute program twice
weekly; on KOA and WOAI it is

a.

UNIVERSITY

of Minnesota's de-

partment of speech

a heavy influx of tourists

...

and a heavily expanded

busi-

ness!

considering
the inauguration of a university
course in radio speech and script
writing and has asked Thomas
Dunning Rishworth, KSTP educais

NOW

Arrange
sales

message

WWNC
UP

get

to

on

your

Station

where business is
.
during the warm months!
.

.

tional director to aid.

Do Vou Knbui

will shift Edwin C. Hill to an
earlier hour, 7:15-7:30 p. m., and
the network will be enlarged to
take in the entire
basic instead of the split network

NBC-WEAF

that by using UIKVI's

now used. After March 31 the program will be broadcast Tuesday,

merchoinlisin g Seryice

Thursday and Saturday, instead
Monday, Wednesday, Friday as
present.

March

& Osborn

the organization
Associated Cinema Studios
with authorized capitalization of
?200,000. San Francisco offices were
opened at 1001 Russ Bldg. [See
Broadcasting, March 1, for details
of reorganization.]

Get News

Omaha,

tion 'firm tentatively renaming the
firm as Associated Studios, early in
officially titled

KOIL

GasDeaths Quickly Covered and
Relatives

WISCONSIN ALUMNI
RESEARCH FOUNDATION, New

ON

TRAGEDY

of
at

many manufacturers
hauB introducetl new

Batten, Barton, Durstine
Inc., New York, is the

agency.

GEORGE RANSON
He was

has joined the
Jonesboro, Ark.
formerly associated with sta-

tions in

Memphis.

sales staff of

products in Hlicliigan

KBTM,

WXYZ and

1

The Michigan Radio

COVERING

Network

THE

.

.

.

with

While the popularity of

8 Stations in Michigan's

consumer demand

department gets the

among
the

MARKETS

all

many outstanding

advertising

dising successes to which

& SLEINI NGER IN C.

KVI's transmitter

is

way between Tacoma and
which gives two markets

I

price of one, 1000 watts

Search 15,

1936

•

BROADCASTING

.

.

300

mid-

Seattle,

Wm.

G.

RAMBEAU

Eoalern Olfice:

.

possible

ond merchan-

can point with

full details.

A

KVI

located

WXYZ

make

§. C. ^iu AiLotk
KUNSKY-TRENDLE BROADCASTING CORPORATION

Tacoma-Seattle

economically with

important distribution

deolers. These two factors

pride. Write or wire for

FREE

creates

merchandising

8 largest Cities

TACOMA
SEATTLE

Sell

WXYZ

station

— WXYZ's

at

the

570

ka

MADISON THEATER BUILDING ... DETROIT

Co.. RepresenlaJives,
507 Chcmin Bldq., New York

Home

Oiiice: Tribune Tower, Chicago
Office: Russ Building. San Francisco

Western
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A MESSAGE TO

AGENCIES AND
REPRESENTATIVES

PUBLIC SPIRITED
RADIO STATIONS

SAM MOORE,

AND NEWSPAPERS
By

our new process, Direct
Recording we can deliver to

ABSOLUTELY FREE
OF CHARGE, intimate talks

you,

on Nationally important issues by the Senators and Con-

gressmen from your

district.

Transcriptions delivered anywhere in the U. S. within 18
hours from the hour of re-

MARTIN GILLET &

&

Co. Inc.,

New

He was

York.

Reber,

president

vice

has

been

charge

in

be ready April

EDWARD

A.

BYRON,

SCRIPT

COMPLETE TALENT
BUREAU
U. S. Recording Co.
633-636 Earle Bldg.

Washington, D. C.

with Lord

in

New York
after

FORREST

MILLER, formerly a
salesman of WGAR. Cleveland, has
joined the radio staff of Humphrey,
Prentke & Associates, Cleveland.

JOHN BLAIR,

President of John
Co.,
Chicago, arrived in
late in February during a
tour.

&

Hollywood
Coast

BERCHTOLD,

WILLIAM

E.
in
charge of the press bureau in the
Detroit office of J. Stirling Getchell
Inc., has been made account executive on the DeSoto Motor Corp. account. He will continue to supervise
publicity.

FINIS FARR,

radio writer of William Esty Co., New York agency,
has joined the editorial department
of Time magazine.

Millions in

P & G Stamp Club

CAPT. TIM HEALY, former
tish army officer, believes it

Briisn't

the stamp that's exciting but the
story behind that stamp. Procter &
Gamble tried the idea on WDRC,
Hartford, and decided the captain
was right. So the program was
shifted to WJZ a little over two
years ago, later to NBC and still later to NBC-WJZ net-

WEAF

work, where it now is broadcast
thrice weekly. "Capt. Tim's Ivory
Stamp Club Album" is offered to
listeners

who

enclose

money and

Ivory soap wrappers. Some 850,000 wrote for the album, along
with their coins and Ivory wrappers. The club, 500 programs old,
has 2,700,000 members. Mail averages 50,000 letters a week, and
totals over 3,200,000.
Over 400
million stamps have been sent to
all parts of the country.

ALFRED W. SCOTT

has joined the

of Beaumont & Hohman Inc.,
San Francisco, as account executive,

staff

and will service radio along with
other accounts. He also conducts the
Tuesday evening Voyage of Discovery,
travel dramatizations, on KLX, Oakland.

FRED

H. FIDLER,

account executive

Shell Oil Co.,
for the .7. Walter

Thompson

Co., San Francisco, has
returned to his desk after an illness

which confined him
two weeks.

STANLEY
ager

of

to

his

home

SWANBERG.

G.
Botsford,

for

man-

Constantine

&

Gardner Inc., San Francisco, on
March 23 starts a spring course in
advertising for
the
University of
California Extension Division in that
city. Radio will be included with other
media.

CHARLES

Better than 90

WLAC

per cent use

exclusively.

If

that

proof

that

isn't

sufficient

WLAC

pays as well as pulls,

T. AYRES, formerly assistant space buyer for Fletcher &
Ellis Inc., New York, has joined the
media department of Ruthrauff &
Ryan Inc., New York, and will be
associated with Miss Black in the
radio time-buying department.

EDWARD

A. ADDER, Jr., radio director and junior account executive,
resigned from Fletcher & Ellis

we can supply you case histories, with names and the

has

cold figures.

merly with

J.

T.

Inc.,

New

York.

WALTER

KIRKWOOD, forWORK, York, Pa., is

A.

of the new WEST,
Easton, Pa., operated by the Mason - Dixon group of six stations
controlled by the Steinman brothers, publishers of the Lancaster

now manager

WARD

PRESIDENT
Member

Station

Columbia Broadcasting System
Paul H. Raymer Co.

Paul

St.

(proprietary)

Los

Angeles (transport) has named L.
S. Gillham Co. Inc., Salt Lake City,
to handle its radio advertising in
Utah, Idaho and Montana.

radio director

March 15

Inc.,

UNION PACIFIC SYSTEM,

New

& Thomas

as vice president on
a vacation.

Blair

UGDA

has named Steuerman Adv. Agency,
New York, to service its account.

York
Co.,
effective April 1.

NBC

account with
York.

New

adelphia.

1.

of

(Peanut prod-

BLACK FLAG Co., Baltimore (insecticide) has placed its advertising
with Al Paul Lefton Co. Inc., Phil-

of

We

WAX RECORDING

has placed its
Gotham Adv. Agency,
ucts)

the

in

EDGAR

Other services

Co., Wilkes-Barre, Pa.

Hollywood
office for several weeks and is writing continuity for the Kraft-Phenix
Cheese Corp. program. John Christ,
producer, has been transferred from
New York to Hollywood. The
agency's new Hollywood office is to
radio,

KOBAK, whose resignation
as sales vice president of
took
effect March 1, was to report for duty

NO NEEDLE SCRATCH!

PLANTERS NUT & CHOCOLATE

ac-

companied east by Stanley Holt of
the Esty firm. Bob Colwell, of the
New York office of J. Walter Thompson, where he is assistant to John

cording.

gvM/rantee likelife quality

Co., Baltimore;
(House of Lords, He - No tea) has
placed its advertising with Theodore
A. Newhoff Adv. Agency, Baltimore.

head of the continuity
department in the Hollywood radio
office of J.
Walter Thompson Co.,
has resigned to join William Esty

William Esty &
agency, has resigned,

with

RADIO ADVERTISERS

(Pa.) New
Journal.

Era and

Intelligencer

HOLLAND FURNACE

Co., Holland,

Mich., has named Ruthrauff & Ryan
Inc., Chicago, to service its account.

GAR WOOD INDUSTRIES

Inc.,

Detroit (oil burners, air conditioners) has named Farron Stevens Adv.
Agency, Detroit, to handle its account.

BELL TRAILER

Co.,

Chicago

(lightweight travelers) is using radio
along with other media and has

named Malcolm-Howard Adv. Agency,
Chicago, to place advertising.

MURRAY

has succeeded William Betts as assistant director of
merchandising and advertising with
Dodge Brothers Corp., Detroit (automobiles).

H. E.

VANCE

C.

WOODCOX,

Detroit

manager of Geyer, Cornell & Newell
Inc., and account executive for Kelvinator Corp. (refrigerators) has reMfg. Co., Camsigned to join

RCA

den.

BURCH GREENE,

advertising manager of Chrysler Corp. (autos) has
resigned to become director of sales
for the West Coast. For the present
his work is being handled by Arthur
B. Dowd, formerly his assistant.

SILVER DOME TRAILER
troit
en,

(trailers),

Grarham

&

Co., Dehas appointed HoldClark Inc., as its

agency.

HARNISCHFEGER Corp., Mil
waukee (engineered homes) has
named Grace & Bement Inc., Detroit
agency, to handle

its

account.

CASNATI DERM-ESTHETIC INSTITUTE Inc., New York (Lola
Casnati skin products) has appointed
Phillips, Lennon & Co., New York,
to handle their account. Edward A.
Powers is the account executive

Radio

will be used.

PACIFIC

GREYHOUND LINES

Inc.,
San Francisco (bus travel),
starts in April spot and transcription
radio in a spring and summer cam-

paign.

The agency is Beaumont &
Inc., San Francisco.

Hohman

CENTRAL SHOE

Louis
St.
Co.,
(Robin Hood shoes), extensive tranuser, has started The Old
Scout Master, a twice-weekly studi«
program on KMOX, St. Louis. Marannouncer,
vin E. Muller,
writes script and acts all parts.
scription

KMOX

SNIDER PACKING

Corp., Roches
advertising through the Rochester Office of Stewart, Hanford &
Frohman Inc., and not the New York
office,
as incorrectly stated in the
March 1 issue.
ter,

is

Public service

Co. of Northern
is sponsoring the broadcast
Indiana Northern Regional
Basket Ball tournament March 7'
14 and 21, over WIND, Gary, Ind

Indiana

of

the

National Representative

Nashville^ Tennessee

WHO-n

Thje CRrtUnI Stntion-

CLEARED-CHANNEL — 50#000
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Educating Public
To Note Earmarks
Of the Racketeer
Better Business

Bureau

Series

On Yankee Bringing Results
A NEW series of
weekly programs

exposing

the

fraudulent business methods of
the "small time"

inaugu-

dealer,

rated over
WNAC,

Boston,
and Yankee Network, is designed
Mr. Backman
to educate the
public in an entertaining way so
that it will not have occasion to
appeal to the Better Business Bureau for aid. This is done through
radio skits designed not only to
entertain the radio listeners but to
educate them to recognize the "ear-

marks" of racketeers.
Yankee Network saw the practical value of such a program to the
public, as well as to business and
advertising and the series is fast
becoming one of the most popular
features of the network. Not only
is Yankee donating the time for
the broadcast, but
fessional talent.

is

supplying pro-

"The only reason that the public
become the victims of such
schemes," says K. B. Backman,
general manager of the Boston
ever

Better Business Bureau, "is because they are ignorant of them.
Generally, business is almost 100%
honest, but a small minority of dishonest dealers prey on the public
and the good name of business.
Legitimate business is determined
to protect the public against this
small group and is using the radio
to accomplish this purpose.

Reaching the Victims

"CONVINCED

that the adult

is

and will be for a long time the
natural prey of the swindlers, the
Bureau has tried various means
of reaching the adult. Its advertising has appeared in over 140
publications which cooperated and
donated space for a description of
the schemes used to swindle its
readers. Messages have been carried on car bills and billboards.
Illustrated posters have been
placed on employe bulletin boards
and places of large employment.
Although intended to be interesting and entertaining, all of these
messages have been what might be
classed as strictly educational

ma-

terial.

AWARDS PLANISED
Mr. White Robbed
J. WHITE, general man-

BY WOMEN'S GROUP

ager of Hearst Enterprises,
including Hearst Radio Inc.,
woke up March 9 in his Willard Hotel room in Washington to be greeted by "I don't
want to kill you", uttered by
a robber who was fingering
a pistol. The intruder helped
himself to $130 in cash, and
cuff links and then locked
Mr. White in a clothes closet.
The Hearst manager forced
open the door later on and

Committee, which last year presented four awards for the best
sustaining and best sponsored programs on the air, has increased
the number of awards to five and
changed the classifications, according to Mrs. Harold Vincent
Milligan, New York, the chairman.
Selection will be by popular vote.
Awards will be made for the
best program of serious music, the
best program of lighter music,
the best nonmusical program, the
best educational program and the
best children's program. Awards

T.

summoned the hotel manager
who in turn notified police.
adults who were most commonly
victimized by fraudulent business
schemes. Most of them are hardworking individuals in the nonleisure class whose ideas, after
the day's work was done, naturally
tended toward recreation, relaxation and entertainment.
"The Bureau then conceived the
idea of giving these people what
they did want, namely entertainment, but to do it in such a way
as to leave them with a knowledge
of the 'earmarks' of the various
rackets.
"Radio is ideally suited for this
purpose and the Bureau decided to
develop a plan in which a series
of skits and playlets dramatizing
the various schemes would be presented. Besides being entertainment, the skits are authentic in
every way. They emphasize features which have the greatest public appeal and have some place in
the skit. The scheme must be exposed -with an explanation, understandable by the masses, of the
weaknesses or fraudulent nature
of the proposition."
The schemes which have so far
been prepared cover a wide variety
of subject and relate to practically
all types of business. The investment banker is interested in the
expose of the bucket racket and
the switch and sell schemes. Furniture and jewlery and fur retailers in the auction sales scheme;
real estate in the free lot scheme;
beauty shops in the free per-

manent wave schemes; photographers in the picture enlargement
schemes; advertising agencies in
the puff sheet scheme; welfare
agencies in the charity merchandise scheme, etc., etc. In practically all lines of business there is
a small fringe of swindlers.

Rich

SPOTS

for

"Unfortunately, although accomplishing a great deal of good, this
type of publicity seemed to impress
most, those who were already victims of these schemes. This did
not accomplish the purpose which
the Bureau intended, namely, to
protect by prevention.
"After years of experimentation,
the Bureau was forced to the conclusion that it was an extremely
difficult
task to educate those

JOHN BLAIR & CO.
Natumjtd JhpAMjmtaXu^eA,
of Jladlcr StaXUmA,
NEW YORK CHICAGO DETROIT- SAN FRANCISCO
-
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go

will

to

programs

—

At those

Women's National Radio

THE

VITAL
SPOTS

^

you've simply
gotta have

Balanced

Coverage
Get it in

NORTHERN

specifically

CALIFORNIA

created for radio.
"We are following this policy
because the primary purpose of
the annual awards contest is to
encourage broadcasters and adver-

from

tisers to exercise more originality
as well as to follow higher standards of taste in the creation of

their
said.

programs,"

Milligan

Mrs.

560 KILOCYCLES

"We

believe that the develof a radio literature is

opment

1,000 watts

limitless

ployment

of

creative

artists

tim«

and on the Coast from the

of

WESTERN NETWORK

type who will evolve programs that will combine cultural
value with popular appeal."
Presentation of the awards will
be made not to artists, but to the
commercial sponsors, the broadcasting companies or the individual
radio stations which have presented the winning programs, Mrs.
Milligan said.
The poll to determine popular
reaction to current radio fare was
launched when the Committee
mailed 5,000 ballots to key people.

high

Big lncr«*ses In rightteR stiwigthl
vere Rnnounced »long viih Xhe dliclorure that Britain p'-Ans slwrUy Wj

full

SAN FRANCISCO -OAKLAND

and that there is
opportunity for the em-

just beginning

"Balanced coverage" simply means
message is received in various secii'ons in proportion to popula
tion distribution. Ask your John Blair
man to prove the balanced coverage
of
and the Western Network.
that your

KSFO

KSFO — Russ

Building, San Francisco
General Manager

Philip G. Lasky,
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We were interested to learn from cur
dealer organization which Oklahoma station
they would prefer to carry RCA and Elecsent questrolux broadcast advertising
tionnaires
were really amazed at the
expressed
overwhelming preference for
Out
by our dealers throughout the state
was the first
of a. possible 93 votes,
This leaves little doubt in
choice with 67
our minds as to which station is listened to
.

.

.

.

.

.

WKY

WKY

.

.

.

.

.

.

most bv Oklahomans.

Hales-Mullaly, Inc.

PORTSMOUTH

State Distributors
Electrolux

SUFFOLK.

RCA- Victor,

WC H WKY

NEWPORT NEWS
VI

•

NORFOLK

RG N A
I

I

Affiliaied with fhe
Virc^inia Broadcasfincj Sijsfem

BROADCASTING

JffiUaied -withThe daify OklahamnJhe Tme5\7he%mtrS

E KATZ

SPECIAL ADVERTISING kC^HOl' Representative
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;

General Motors Extends

GENERAL MOTORS

Corp., Dehas extended

(institutional)

troit

Sym-

the present General Motors

phony Concerts

series

to

and

in-

cluding Easter Sunday, April 12.
The two-week extension may lead
to a renewal until late spring.

Guest stars for the additional concerts had not been selected as
Broadcasting went to press but
the Easter Sunday broadcast will

originate

The

from

Industrial

Association auditorium in
Mich. The General Motors

Men's
Flint,

participate in this
will
broadcast, which will be witnessed
by employes of General Motors.
Campbell-Ewald Co. of New York
is the agency.

chorus

TRANSCRIPTIONS
ADDITIONAL

transcription

mental to the lists carried in previous issues of Broadcasting
:

Allegheny Steel Co., Brackenridge, Pa.
Beaumont Laboratories, St. Louis (4-

Way

cold tablets)

Breitenbach Co., New York
(Gude's Pepto-Mangan)
California Fig Syrup Co., Wheeling,
W. Va.
The Haley M-0 Co., Geneva, N. T.
(milk of magnesia)
Zerbst Pharmacal Co., St. Joseph,
N.

J.

Mo. (cold

tablets)

Massachusetts Mutual Life Ins. Co.,
Springfield, Mass.

New England Mutual
1934
Hawaiian

cinnati

Imports

land, Fla.

Amounted

National Biscuit Co., New York
Olson Rug Co., Chicago
International Bedding Co., Baltimore
Hickok Oil Corp., Toledo. O. (gaso-

$250,030 Per Day

tising

is

in this

typical

American

Market.

KQMB
HONOLULU
FRED

J.

HART,

SAN FRANCISCO

NEW

rORK. 319

Prnld««l

OFFICE,

,
attd

&

line

the best adver-

buy

(coffee)

The Florida Citrus Commission, Lake-

From U. S

KGMB

Life Ins. Co.,

Chicago
Phoenix Mutual Life Insurance Co.,
Hartford, Conn.
Kroger Grocery & Baking Co., Cin-

D'iring

to

ac-

counts placed on various stations are
reported as follows by National Advertising Records, these being supple-

HAWAII

Gtnml M*m««

CALIFORNIAN HOTEL

CONQUEST ALUANCE COMPANr
MADISON AVE.
CHICAGO. 100

N.

USALLE

ST

oil)

Seaboard Oil Co., Chicago

&

(gasoline

Transcription Firm Acquires

MacGREGOR & SOLLIE

Inc.,

San

Francisco transcription producers,
and a pioneer of more than eight
years in the recording business,
will move its entire plant to Hollywood within the next 30 days,
C. P. MacGregor, president of the
corporation announced March 9,
upon his return to San Francisco
from southern California where he
completed arrangements for the
transfer. The concern has bought
the 1%
story reinforced brick
building at 729 South Western

STANDARD RADIO
wood

tographs)
Binney & Smith, New York (Crayola,
paste & paints)
Chicago Mail Order Corp., Chicago
Consolidated Bi-Products Co., Philadelphia (Marco dog food)
Hartz Mountain Products Inc., New

sion

York

(birds, fish

&

foods)

Inc.,
Hollytranscription library producers,

EQUIPMENT

announces the completion of a special
exclusive arrangement with the Society of European Stage Authors &
Composers Inc. (SESAC) for incluin

EXTENDED reverberation periods,
or echoes, will be produced scientifically in NBC Chicago studios with
completion of two echo chambers, according to Howard C. Luttgens, NBC

library service of the
SESAC repertory. Under the terms of
the arrangement, all copyright fees
its

are absorbed by Standard.

central division engineer.
believed to be the first in
west.

H. BARKER Jr., for six years
managing director for Western Electric Co. in Australia, has been appointed Australia-New Zealand representative of Associated Music Publishers Inc., New York transcription
library producers. He will sail in the
middle of March from Los Angeles.

CLYDE

L.
stations

Doherty high-efficiency

.

issued.

Titan

BUTTE,

JOSEPH McCILLVRA
NEW YORK -CHICAGO
Page 42

four

stations

Productions

GERALD

in

San

Inc.,

Fran-

Sacramento; KMJ, Fresno;
Stockton; KERN, Bakersfield.
and KOH, Reno, Nevada. Other new

8208 Santa Monica Blvd.,

WALTER

BIDDICK CO.

PACIFIC COAST

KRNR,

;

Eureka, Cal.

;

Falls,

Ore.,

STANDARD RADIO
the

foreign

KIEM.

Chico, Cal.
its

Hollyentry

transcription

field.

Inc.,

wood, announced March 7

Foreign representatives appointed included E. A. Weir, 1 Toronto St..
Toronto Kenneth Hall, 150 Regent
Street,
Chatham House, London,
Eng.; and A. E. Bennett, 29 Bligh
St. London, W. I. Australia.
;

To Completely Control
Use Both of

Seattle's

KOMO
NBC-Red

National Representatives

Los An-

March 4 by the FCC Telephone
Division that initial public hearings on its investigation of the
telephone industry, embracing all
of the A. T. & T. companies, will
begin March 17. The hearings will
be pursuant to the resolution
adopted by Congress just a year
ago ordering an investigation of
A. T. & T. Among other things,
the investigation embraces broadcasting line rates.

Roseburg, Ore.

KHSL,

Co.,

Telephone Inquiry Set

;

Ida.

been

ANNOUNCEMENT was made

coma KIT, Yakima, Wash. KUJ,
Walla Walla, Wash.; KRLC, Lew-

KFJI, Klamath

has

geles.

subscribers to the entire service since
March 1 are KOIN, Portland; KOL.
Seattle; KHQ, Spokane; KMO, Ta-

iston.

MILLER

Cleveland, to represent the company's
products in the Southern California
territory. His headquarters are at

KFBK,

;

B.

named by Brush Development

cisco transcription concern for its entire
service,
to
be released over

into

KGIR
MONTANA

now

McCLATCHY NEWSPAPERS,

KW6,

.

is

newly formed department of pubrelations.
The new department
will service sales to clients with complete merchandise plans to accompany programs.
opCalifornia
and one in Nevada, have signed with

.

circuit.

Chicago,

to manufacture sound systems under patents of Electrical Research Products Inc., Western Electric & A. T. & T. subsidiary. The
company's new MP-420 mobile equipment operates either from 6 volt DC
or 110 volt AC power. A catalogue
of the Webster line has just been

erating

YOU '^get'" western
MONTANA WHEN
YOU US£

Co.,

licensed

its

.

Mid-

a

WEBSTER

lic

.

the

Co. annewly-perfected high-efficiency circuit for radio frequency amplification, applicable particularly to
broadcast transmitters. It is said to
double efficiency in the linear power
amplifier stage and is the result of
applying to radio transmitters the

nounces

formerly of
and recently an
executive with Humphrey, Prentke &
Associates Inc., Cleveland, on March
15 will become associated with the
Hollywood headquarters of the Radio
Transcription Co. of America to head

NO WRONG NUMBERS

They are

WESTERN ELECTRIC

WOODS,

Cleveland

.

Building

oil)

Stott Briquet Co., St. Paul (coal)
American Gas Assn., New York
Metro Art Studios, New York (pho-

J.

fl£RE

Own

Ave., formerly occupied by Transigram Sound Corp. The transaction, including many improvements,
involves approximately $50,000.
The entire San Francisco plant
will be moved to the new location,
and when completed, the setup will
represent an investment of more
than $85,000, according to Mr. MacGregor. The building contains two
large studios, an auditorium studio seating 200 persons; library;
lounging room for artists and executive offices for those in charge
of various departments.

the Puget Sound Market
Pioneer Radio Stations

KJR
NBC-Blue

I

EDWARD RETRY

BROADCASTING

•
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Changes, Additions

1936 Year Book

In

AIDING THE BLIND
Drive Begun to Stop Objection

To Program Resumes

ADDITIONS

and corrections to
Year Book of Broadcast:ng, which was mailed last month
!:o all subscribers to Broadcasting
ihe 1936

Magazine, should be made as

fol-

i-ows

On Page

Directory
Broadcasting Station Repre'of
isentatives, eliminate the firm of
lackson & Moore, now dissolved,
and list Lowell E. Jackson as New
i'ork radio manager of E. Katz
Special Advertising Agency. On
same page, add New York office
"or Fergason & Aston, with adaress 234 W. 56th St., and with
J. Seaton Wasser and James M.
Wade as managers. On same page
102, in the

add Export Broadcasting

ilso

Service, newly organized for overkeas radio business, with offices at
285 Madison Ave., New York, and
ielephone number Caledonia 5-2500.
On Pages 116-120, in the Directiry of Transcription, Recording,
'

Producers and Talent
add: Leonard F. Win;ton, 11 W. 42d St., New York
rity, Pennsylvania 6-8933, transcriptions and programs; Broad•ast Builders Inc.. Hanover, N. H.,
Drograms; Sherman Sound Stu3ios, 22 W. 98th St., New York
"ity, recording; Interstate Broad!asting Co., 1008 Marshall Bldg.,
Cleveland, programs; Dalzell
Sound Recording Studio, 1431
^ine St., St. Louis, recording. In

Program
Services,

'

'

ame directory, change name of
Freeman Lang Studios to AssociatCinem.a Studios, and list F. W.
'urkett as manager. Also eliminate
Paramount Recording Studios,
Hollywood, and Transcontinental
-.d

]

,

Broadcasting Co.

Inc.,

Los Angles.

On Pages

,

1

•

'

^

125-128, in listing of
lewspaper ownership and control
f radio stations, correct listing of

CWKH, KTBS

K W E A,

and

5hreveport, La., to indicate ownerhip by Shreveport Times only.

WTHT,

llso list

newly authorized
by the Hartford
Hartford, Conn., under

or construction
r

?imes at

Connecticut state listing instead of

n the Massachusetts

list.

On Page

e

142, in classified directcorrect address of Edgar H.
•'elix,
consulting engineer, to 32
iockland Place, New Rochelle, N.

1

r.,

[

ries,

^

and

in

same

J
'

W.
"Van

classification

^an Nostrand should read

'Nostrand Radio Engineering Servre" and should also be listed as a

requency measuring service.
On Page 164, in National Broad-

i

i

asting Co. rate card, insert staions WCSC, Charleston, S. C, and
VFBC, Greenville, N. C, in Southastern group, with rates of |120,

'

•

A CAMPAIGN

to combat rising
five-minute program
resumes for the benefit of the
120,000 blind in this country has
been started by the American
Foundation for the Blind, according to Robert B. Irwin, executive

objection

to

director.

"The Foundation can sponsor
without reserve a gracious service
without which blind radio listeners
might be unable to select the entertainment and educational features prepared for the day," said
Mr. Irwin. "In designing its own
talking book-radio combinations,
the Foundation long ago decided to
equip the machines with Braille
dials so that the apparatus is independently in the hands of the

18

'
•
Ij

;J

I
!;

STATION TESTED

Jo-

during the week of
March 15, begins a new series of
26 quarter - hour WBS transcription programs on 19 Western stations.
The program will be entitled Goetz Country Club, a musical broadcast. Stations are KFAB,
seph,

PROGRAMS

Mo.,

WROK
ROCKFORD,

KMBC, KMOX,
WHO, KRNT, KFEQ,
WMT, KFRU, KOA, KSCJ. KTAR,
WOW, woe, WNAX, WKY,
KVOA. Potts - Turnbull Co. Inc.,
KGBX,
KVOO,

Kansas

f
•

IIX.

KIDO,

City,

Mo.,

Delivers a

PROVED AUDIENCE
with

placed the ac-

local

count.

popular

its

programs
in

WJAS,

NORTHERN

was

author10 to increase its day power to 5,000
watts, with 1,000 watts night, effective May 19.
Pittsburgh,

ized by the

FCC March

ILLINOIS

and

SOUTHERN WISCONSIN

blind operator.

"Daily resumes multiply the usefulness of radio to the blind many
times. I am sure no one would object if the true reason for the

were known."
The Foundation has distributed
some 4,000 radios and the Red
service

use of the blind in conjunction
with the NBC Music Appreciation
Hour.

LOCAL
STORE

G. O. P. Adds Radio
THEODORE F. ALLEN

INCREASES

Cross, cooperating with

NBC,

sup-

plies without cost all labor needed
in preparing the expensive plates
used in Braille notebooks for the

Staff
and C.

M. Bolson are the latest additions
to the radio staff of the Republi-

can National Committee under the
direction of Thomas Sabin.
Mr.
Allen recently was a member of
the NBC sales department, and
Mr. Bolson formerly was a lecturer
on advertising and allied subjects
at Indiana University, and has
served on the educational committee of the Association of National
Advertisers. Mr. Bolson will be in
charge of special merchandising
and research for the radio division
of the Republican National Committee. Both men are temporarily
assigned to the New York office,
with more definite assignments to

VOLUME
42 PER CENT
/
put i^c
a
of advertising,
forms oi
severalt f^rms
increased

^

follow.

CJKL, Kirkland Lake, Ont., has
been authorized by the Canadian
Radio Commission to shift to 530
kc. and boost its power from 100
to 1,000 watts, and expects to have
its

new transmitter

in

operation

in April.

,hat

WAVE

Jo

alone can do

LouUviUe-the
of aU

72 and §48. Eliminate name of
^dgar Kobak from list of officials.
e

Goetz Beer Discs
GOETZ BREWING Co., St.

city

,n
retail bn^iness

,^ ^^^^

j°;^„^„ ^.
Kentucky.

.

NBC

WC.
FREE & SIEIMNCER,

Current changes in agency and
advertiser directories can be made
Tom "Agencies and Representaives"
and "Radio Advertisers"

'

lassifications in current issues of

Broadcas ting.
\^DBJ, Roanoke, Va., on March 10
authorized by the FCC to inrease its daytime power from
,,000 to 5,000 watts.

j/as

NBC National-Represenlatives

iforcft

15,

DANCE
MUSIC

—Edward Petry & Co}

1936

•

BROADCASTING
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;

New Lever
LEVER
bridge
gin a

Bros. Series
BROTHERS Co., Cam-

(Lifebuoy, Rinse) will benew series of musical proover a CBS network start-

grams
ing March 24, Tuesdays, 8:30-9
p. m. Isham Jones and orchestra.

Ken Murray, Pat Padgett & Pick

Malone (Pick and Pat) and another singer, possibly Patti Chapin,
^vill
be the talent. The network
will be as large as that used for
the Lux Radio Theatre also sponsored by the company, if the
necessary stations can be cleared.
The period is that now used by
Packard for Lawrence Tibbett,
which signs off March 17. Ruthrauff & Ryan Inc.,
vices the account.

New

York, ser-

THREE New
of
locally

on Saturdays Borden's Lou Little
Cluh is heard locally from that place.
Sundays the National Amateur Night
sponsored by Health Products Co.,

MBS

WINS

WOR

;

lems.

•

NEWSPAPERS

Omaha, Council

in

and Lincoln, Neb., are
using time on Central States Broadcasting Co. to push circulation of

ADVERTISERS

Bluffs,

KNOW

their

WNOX

la.

papers.

On KOIL

the

Omaha

World-Herald and the Council Bluffs
Nonpareil now have time, while in
Lincoln the Lincoln Journal and Lincoln Star have adopted radio as a
means of advertising. The newspaper
time on the air is either through an
advertising trade agrement or a program agreement with the broadcasters.

KNOXVILLE, TENN.
covering

Buddha's Amateur Hour, sponby the Marin Dell Milk Co.,
San Francisco, on KFRC, that city,
is awarding an unusual monthly prize
to winners. Once a month, winners
of the weekly show, heard Saturdays,
8 to 9 p. m., are judged in a final
competition.
Amateur winning the
sored

:

;

this area.

Kendall B. McClure of

ITS

OWN

news

WOAI

final contest gets

a free airplane ride
York, with three days in
that city, all expenses paid. Plus a

with national news supplied by INS, is being operated with considerable success by WOAI, San Antonio, which
has a local news staff of five and
regional correspondents throughout
service,

to

liberal

DES MOINES

service area. News editor, who
also handles the mike, is Kendall
B. McClure, formerly a regular
commentator on Texas stations

its

t'S m

• •

W36

7
/

Three

Heniy:
Oeai Ul.
^//^ othan Gold

Successful

Seasons
-rT^:-:::i;«^''=

^.e

yours
very truly

SecT'y

al"'

'This is the third
consecutive year
HERZBERGS has
successfully used
successiuUy

V
r\n
KOIL

i_

to consist-

"^^

ently increase its
sales.

I

1)0:10.

'^Many letters such as this evidence the accomplishment of KOIL^s first puipose: to make all
and SELL people
clients' advertising
in the KOIL- Area!

REACH

KOI
L
OMAHA

2500 Watts
Day

-

Free

Page 44

mu-

when

leading
Southern
railways,
Louisville & Nashville and Nashville,
Chattanooga & St. Louis, used radio
recently to contact employes unable
to attend a meeting of 6,000 employes
of the two roads. The broadcast, over
Nashville, was brought to employes on the job by radio dealers
who placed sets in railway shops
and offices. In addition, the railway
message was brought to the public
through the program.

of the Utah SenaWashington broadcast after;

in

an absence of six weeks, has beans
announced by KDYL, Salt Lake City.
The programs present the radio letters of Utah's two senators, Thomas
and King, telling of interesting proceedings in the nation's capital. 'This
marks the third consecutive year the'
radio letters have been broadcast.

San

WSM,

^

KSO

Moines.

first
direct network, program
from Puerto Rico was heard March
7 over MBS when Maj. Gen. Blanton Winship, governor of the island,
spoke from the radio and telephone
station at San Juan.
Also heard
were a number of players on the Cin-

TWO
25,

years may
p^st three

schools broadcast

Register.
Programs were aired at_
m. with the director of
a.
Ifi :45
school music, L. E. Watters in charge.
Studies were based on a concaifl: of
St. Louis Symphony orchestra in Des

THE

Juan. The broadcast was arranged
through International Telephone &
Telegraph Co., which opened lines to
Puerto Rico in February.

—

on

schoolswere closed ten days in February due"
to a coal shortage. Lesson sheets in
musical appreciation were printed'
four mornings in The Des Moines'-

and widely known writer of fiction
and radio contiriuities in the Southwest. McClure has also appeared
on various sponsored programs
with his Here and There in the

cinnati baseball club, training at

saie=
OUT total

courses

sic

tors

"^eachim and Set

Parhap/you

allowance, the amateur also
audition and a stage ap-

CBS

pearance at Radio City Music Hall.
There is a waiting list of 3,000.

RESUMPTION

KOIL

would

New

gets a

Headlines. His editorial assistant
is Edwin Fisher.

Omaia national »
Hebrasta
Onaia,

continuity

THE

series

women

TV A
Only medium

Miles.

;

i

vice president, has

A

Brown and AlRe

on March 9 started a sustainfeaturing five prominent
as commentators, appearing
weekly on successive days, 9 :30-9 :4.5
"Thyra Sama. m. The speakers are
ter Winslow, books and cooking Mrs.
John S. Reilly, advice to mothers
Grand
Hildegarde Fillmore, beauty
Duchess Marie, manners and etiquette Beatrice Fairfax, heart prob-

CBS

editor, of WAAF, Chicago, is now
writing and presenting a new feature
each 'Tuesday, Thursday and Saturday
at 10:30 a. m. Larry, billed as "The
Answer Man", asks and answers 20
questions on a variety of interesting
subjects.
short interval between the
question and answer is allowed to
give the listener time to think of the
answer.

CBS

OKAYS

Chicago

KARRY DAVIDSON,

starting April 12, will be fed to
Lyceum Theater, with
from
the
as New York key. From the
Brooklyn Fox on Wednesday night
carries the unsponsored Hushands & Wives feature, also sent to

ing

eve-

minute weather forecasts for nearby
states while Eddie House, singing
organist, salutes them with state and
college songs. This program is broadcast nightly 1 :15 a. m.

WOR-Mutual Playhouse (New Amsterdam Roof Theater) to MBS, and

Lowe

late

WBBM,

WOR

with Sedley

Chicago's

ordered his staff to use some of this
midnight time on
CBS key
in Chicago, to try out new program
ideas. One of the first is the Musical
Weather Man, featuring announcer
Thomson Bartlett, who will read last-

York theaters are now
programs heard
and over MBS. United
both
Cigars' Oood Evening Serenade Friday nights and the same sponsors
Yours Sincerely Sunday go from the
locus

the

that

radio offerings are nearly
100% dance music, H. Leslie Atning

lass,

MBS,

Supreme Court

FINDING

STUDIO NOTES

A NEW

WNEW,

Newark
series on
entitled Embarrassing Moments
with listeners invited to submit blushing experiences. Those accepted nelS
the sender a dollar and they are askeC'
to broadcast the experience. Anotheji
is

)

feature

is

Junior G-Men dramatizing

police records iu which boyt
have played active parts in efforts t(
official

combat crime.

KOIL, Omaha,

talks by police, reports of stolen an(
recovered autos, and other police ques
tions under the title Omaha Polict^
Bulletin. Important accidents are re
viewed on each of the daily programs

NEW

YORK'S METRO-

POLITAN AREA IS A
VARIETY OF NATIONALITIES— EACH OF
WHICH IS A BUYING
MARKET IN ITSELF.

MARKS
THE

SPOT
Broadcasting in EIGHT
English
language of your prospect*.

languages

COUNCIL BLUFFS

j

broadcasting safetj

WBN

1000 Watts

& Sieininger^ Inc National Representativea

-

is

besides

WBISX ''speaks the

Night

WBNX New York

Vt^rite

For BcokUi "Market Corerag^

BROADCASTING

•

March 15, 193^
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ili;

AVDGT, Minneapolis, has an
morning

feature

early
the Alarm
features the

titled

Pa fade,

which
Maniac Hotel on Ascap
^

I

lock

The

land.

idea

St. in

that

is

Music-

"clerk"
staying at

the

vakens bands supposedly
he hotel and paying for their rooms
by playing a recorded number in the
morning. Commercials on the hour
are handled as telegrams arriving at
the desk of the hotel. After musical
background at the opening of the
feature, an alarm clock rings, the
hotel clerk snores, then bellhops call
for the orchestras. Weather and time
are given by the clerk when he calls
to wake up one of the bands. The

band leader orders breakfast and a
commercial announcement is worked
into the talk.

SLOVENIANS

Minnesota's

of

Iron

Range have banded together

to purfor sponsorship of

chase a full hour
a native program over
Hibbing. which reports that the Finns.
Swedes and Italians are doing likeThe large foreign population
wise
of this area has made the station's

WMFG.

programs extremely

foreign language
popular.

WHEN

WPTF, Raleigh, N. C, goes
on the air with the Esso Extra news
program sponsored by Standard Oil
Co. of New Jersey, the reporter never
knows when Marschalk & Pratt Inc.,
New York, the a"gency, may be listening.
Frequently the agency phones
for a wire relay one minute before
the

program goes on the

the announcer not being informed the sponsor's

agency

is

air,

Pantry Parade, cooking school
Dayton, presented for a
half-hour four mornings weekly following the local police court program
(most popular show in this listening
area) is the strongest commercial presentation on the station. Conceived,
designed and written in one week, it
was sold to eight cooperative sponsors before the show was auditioned.
Sponsors include a chain grrocery com-

WHIO,

pany, IGA
a milk dealer, Himes
Brothers ; a bread company, Dayton
Bread a meat packer, Sucher Packing Co.
Frigidaire
Gas Refrigerator Sales Co. Laurel Biscuit Co., and
Dayton Spice Mills.
;

;

;

;

;

A CLEVELAND
is

broadcasting

automobile

on

WGAR

dealer
with a

straight-from-the-shoulder program in
which the used car sales manager is
interviewed on questions suggested by
listeners.

KFWB,

Hollywood, early in March
started a radio beauty contest nightly
at 11 p. m. with Wen Niles at the
microphone. At the end of 60 days
the contest will close and winners
(selected from photographs) will be
awarded a grand prize of a Warner
Bros, contract, followed by merchandise awards for second,
third and
fourth places.

THE

death rattle of a snake startled
listeners to
Syracuse, during
a remote from the Rotary Club where

WFBL.

Raymond, national snake auwas speaking. Part of his
presentation to the Club was showing sis deadly snakes, among them a
diamond back rattler. This was the
John

thority,

one Mr.

Raymond

teased into coiling

and rattling so that the sound was
heard over the air.

H

K J, Los Angeles, has formally
opened a transcription department after
several months of experimenting and
installation, with C. C. McDonald as
the recording supervisor. The installation is a double turntable outfit for
either instantaneous or was recording
and can be used for air checks, direct
Une recordings or for studio usage
such as rehearsals, auditions and
other similar programs. The station
has also equipped its sales force with
a playback valise outfit with which

auditions can be given on transcriptions in the privacy of a sponsor's or

agency

Ray Kelly Makes Discovery

He

office.

KFRO

has its studios and
mitter on Radio Street, in
Addition, Longview, Tex.

trans-

Radio

as

Performs Chore

booms, surf and thutider
are produced from one sound effects machine, since Ray Kelly,
NBC chief sound technician in New
York, heard faint vibrations from
a screen he was removing from a
window in his home. The result
was the thunder screen, which has
an electrical phonograph pickup
head to provide several sound effects backgrounds for NBC dramatic programs. The phonograph
pickup changes into electrical impulses the almost inaudible physi-

from tapscreen with drumsticks
or rolling shot across it.
When taking off the screen at his
home, Kelly inadvertently tapped
it with the screwdriver.
Realizing
that agitation of the screen in
various ways would result in fundamentally true - toned sounds
could they be amplified, Kelly immediately started experimenting.
The machine is a screen mounted
on a swivel so it can be placed in
a vertical position for producing
thunderclaps and cannon booms by
striking the screen, or seesawed to
roll shot across it for surf sounds.
cal vibrations resulting

ping the

is

aflSxed

edge of the screen and feeds
impulses into the loudspeaker on
the sound turntable.
to the

SAN FRANCISCO
editors

dio

REPEAT SPONSORS
ON NBC INCREASE
proportion of 1935 NBC adwho had used NBC networks previously was 84%, the
figuring being the best in the network's history. In 1928, when network radio was quite new, the
figure was 36.9%; in 1929, 52.5%;

THE

vertisers

CANNON

The phonograph pickup

listening.

THE
of

THUNDER SCREEN

and Oakland
were guests of Guy

ra-

C.
Hamilton, general manager of the
McClatchy Newspapers and radio
chain, over the weekend of March 7,
visiting the recently opened
studios at Sacramento, Cal. In the
party were Oscar Fembach, radio

KFBK

in 1930, 55.8%; in 1931, 58.1%; in
1932, 75.7%; in 1933, 70%; in 1934,

80%.
Last year 95.1% of NBC's gross
revenue came from advertisers
who had used NBC previously.
Average expenditure per NBC advertiser last year was $207,660,

an increase from $157,252 in 1934.
Unit volume was divided as follows: 5 (3.4%) spent over $1,000,000; 10 (6.8%) spent from $500,000 to $1,000,000; 23
(15.5%)
spent from $250,000 to $500,000;
29 (19.6%) spent from $100,000
to $250,000; 25 (16.9%) spent from
$50,000 to $100,000; 56 (37.8%)
spent $50,000 or less.

MR.

H

E.

RIETZKE

Don't Let Lack of
Technical Training

Give You The "Gong"!
The man who

is

...

is

better than his job
the man who gets
ahead Lack of technical training and
the entrance of new automatic equipment is going to force many operators
into the background unless they realize that
right now, is an "insurance policy"
for the future

requires
!

TECHNICAL TRAINING

( aside to executives
Our present
class

Catalog
Sent

essary background and

on
Pittsburgh Glass Spots

PITTSBURGH

PLATE

Request

GLASS

Pittsburgh (paint, glass) has
half-hour
musical
prostarted
Programs over six stations.
grams are library recordings and
during
broadcast
evening
are

residence

graduates in June.
men have the nec-

Free

These

training to fill your most
exacting positions. Several of these young men
a/vailable.
You
will
he
are invited, to write for
of

detailed
descriptions
these men.

Co.,

hours.

The

discs

ments

the

NBC-WJZ

Thursdays.

series

Stations are

supple-

CAPITOL RADIO
ENGINEERING INSTITUTE
14th

program

and Park Rd.

WASHINGTON,

Dept. B-3

D. C.

WNOX,

KVOO, KOA, KFYR, KIDO, KSTP.
Batten, Barton, Durstine and OsInc., New York, places the ac-

born

count.

,

editor,
San Francisco Examiner
Claude La Belle, radio editor, San
Francisco News; Howard Needham,
radio editor, San Francisco Chron-

and Paul Nathan, radio
Oakland Post-Enquirer.

icle;

editor,

THE

Knoxville News- Sentinel, affiliWNOX, is using the stafor a variety of promotional
programs. These include four news
broadcasts daily, Sunday news preview. Boh and Mary, a song program
promoting want ads, an hour dramatization of the comics every Sunday,
and a weekly cooking feature.
ated with
tion

now

AFA

Convention Plans

PLANS

are being completed for
the 32d annual convention of the
Advertising Federation of America, to be held in the Hotel Statler,
Boston, June 28-July 2, with comfunctioning under
mittees now
local chairman Frank A. Black.
Those intending to attend have
been urged to make early hotel
reservations through Edmund S.
Whitten, secretary of the Advertising Club of Boston, Hotel Statler.

GEN. JAMES G. HARBORD, chairman of RCA and for-

MAJ.
mer

chief of staff of the A. E. F.,
written a new book The
American Army in France which
came off the presses of Little,

has

Brown &

Co.,

March

6.

RADIO STATION

EPRESENTATIVES

WALTER BIDDICK

(X3.

568 Chamber of Commerce BUg., Los Angeles
1358 Ross Bldg., San Frajciscs, California
1038 Exchange Bldg., Seattle, Washington
619 Charles BMg., Denver

Western Electric

NON-DIRECTIONAL MIKE
Distributed by

CR.WBAR

Electric

Company

,
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SUPERVISING RADIO SALES

Your Name
Here?

Is

The

I.

J.

Classification of Prospects

By

WDGY,

FIVE YEARS

Saunders System

Max Rosenblum
Burts, Inc.

Company

Brazis Brothers Clothing
H. Blonder Company
Sidney Rose, Clothier

SMART ADVERTISERS

Ay

J
YEARS

IN

New

when commer-

February

1

Jeniiflry

Tat

York

Our Advertisers Prove
Our Coverage

TQ;3fi

ways

UNA5SIGNED ACCOUN"

£035 ilioollQt. Ave

ASSIGNED ACCOUNT
.Innam

Jfih-n

ar\A

Hm-ipony

Lllnn.

e^^TF

ONE

j/a

^:i44

^'eat

.

STANFORD

LEWISTOWN

Fa//<

MO

4. It prevents confusion due to
having three or four salesmen call
on the same account.
5. The temporary assigned file
gives the salesmen protection while

developing a new account.
Sales promotion letters are sent
out to the accounts on the assigned
account file from time to time and
these letters are signed by the
salesman that has the account to
his credit.
Incidentally, salesmen
under this plan are called account
executives ... a title which, we
find, adds more dignity to their
work.

NBC

Sales Meeting

LOCAL

i3/io:3/zz|%.;%l

I

and national spot sales
promotion were discussed March

I

KEEPING FILES— Here

are three

WDGY

of the four cards used by
to keep an orderly record of its
various prospects and accounts.

here for a period of 30 days, giving the salesman an opportunity
to work up an account with the
prospect.
At the end of 30 days
the card comes up for attention.
The salesman either renews the
prospect for another 30 days or
drops it. If it is dropped it goes to
the "unassigned file" which is a
list of all potential accounts in the

A

expires.
new account is added to
the "assigned account file".
salesman may turn in any
number of acounts he desires from
his assigned account file and for
each one he will receive. a new account which then becomes an as-

N

signed account. The accounts
turned in are placed in the unasuntil designed account file
sired by some other salesman.
The "seasonable account" file
.

TANA

7
J^ETAIL merchants in ten towns (one town 219
miles from Great Falls) use KFBB for complete coverage of their local markets.

KFBB

is

results, know that
a profitable investment.

Let us establish your product in this responsive area
a trial campaign will convince you.

KFBB

2500 Watts Day

1000 Watts

.

.

10

out of

Listeners to

BUFFALO STATIONS
tune

These merchants, by watching
radio advertising over

WGR

or

between

5

in

2-3 in New York at conferences
of advertising and sales promotion
executives
of
NBC-owned and
managed stations with William S.
Hedges, manager of
operated
stations, E. P. H. James, manager
of advertising and sales promotion,

NBC

and Reginald M. Brophy, manager

Among those
Woodman and
Morrow, KDKA, PittsR. MacPherson, KOA,

of station relations.
present were H. A.

Lynden

burg; J.
Denver; J. A. Holman and George
Harder, WBZ, Boston; Kolin Hager and A. MacDonald, WGY, Schenectady Vincent Callahan and John
Dodge, WRC-WMAL, Washington;
Vernon H. Pribble and Howard
Barton, WTAM, Cleveland; Emmons C. Carlson, WMAQ-WENR,
Chicago; David McKay, KPO-KGO,
:

San Francisco.

WKBW

and

7 P.

For Better Reception
KSTP,

St. Paul, is pioneering better radio reception in that region

by

its

tor

M.

BUFFALO BROADCASTING

CORPORATION

MONTANA

the

Most Out of
by Hec-

series, devised

technical supervisor,
Carr, chief engineer, and
Thomas Dunning Rishworth, educational director.
The first program, which started this month,
demonstrated the results of cutting
off certain frequencies and asking
the listener to observe the effect on
quality of transmission. The series
is designed to help give the advertiser the full advantage of his programs by improving reception and
encourages use of service engiSkifter,

Lester

RAND BUILDING, BUFFALO
Represented by

author

correspondent, and wife of
Sinclair Lewis, on March 17 joins
the Woman's Radio Review on an
NBC-WEAF network.

and

says Ross Federal

ISight

Getting

Your Radio

DOROTHY THOMPSON,

FREE & SLEININGER
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man-

A

CONRAD

GREAT FALLS

allows the commercial

to keep his hands on the activities of the men under him.

Feb 10 36

account is sold it goes
the "accounts on the air file"
where it remains until the contract

—

work, without

John Jnnnfl

a.vini.Aj

When an

GLASGOW

to

ager

to

....

which

active.
It

3.

territory.

MALTA

system

the interference of other salesmen
or executives of the station.
2. By adding and taking off the
assigned list the list, itself, is al-

1936

TRAVELING

runs into new business. As soon as
he finds a new prospect he calls
the station and asks for protection. A check of the cards in the
"temporary account" file is made.
It it does not appear on any of
these cards the salesman is given
temporary protection and a card is
filled out which goes into the temporary account file. It remains

this

gives the salesman a defi-

It

nite list on

around over his
territory, the salesman naturally

Rep. Aerial
Publicizing^ Inc.
Plaza,

ago,

of

are:
1.

Minneapolis

Landing Prospects

Reason? RESULTS!
WJAY HAS MORE LOCAL
CLIENTS THAN ANY
OTHER STATION
IN CLEVELAND

30 Rockefeller

TEMPORARY ACCOUNT

Manager

counts on the air. Each salesman
is given a list of 31 assigned accounts which represent 31 different
concerns in his territory. These
are posted on the assigned account
cards.
These accounts belong to
the salesman whether or not he
closes the business, comes in by
mail, or is brought in. In return
for this protection he must properly service the list.

White Cross Beauty Products
Havre Department Store

FIVE

The advantages

SHURICK

P.

manager for the Minneapolis office of KSTP, I devised a
system of radio sales supervision
which increased our sales materially.
It is known as the "Protected Sales System", now in use
by a number of stations.
The system is divided into four
assigned acclassifications
(1)
counts, (2) temporary accounts,
(3) seasonable accounts, (4) ac-

Cleveland City Mission

USING

a

cial sales

Smerdas Music House
Karnack-Ambrosia Company
Watch Tower Radio Service

Furniture

EDWARD

Assistant General

W. Rose Company (Zemo)

Wanda

and Accounts Proves

Business Booster and Systemizer

Fox Company

Personal Finance Company
Maryland Pharmaceutical Co.
The K. B. Company
Cleveland Von Company
Ohio Smelting Company
Crazy Water Crystals Co.
E.

contains a list of accounts that are
seasonable in nature such as coal,
summer resorts, etc. Salesmen are
required to turn in daily reports
of calls made and these are posted
on the cards so that a permanent
record can be kept.

SOLD OUT
WAITING LIST ONLY
FOR SPOT
ANNOUl¥CEMKl¥TS

mmrw
WW
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How to Make

Retailers Told

Lan

the

new board

It's

and

can pi-omote the medium
before advertising groups is provided in a recent address by Camp-

it

hot stuff these days

WMEX

lion

Italian

Our

four

GREATER
population.

15

-

A

minute

est

audience

Periods

all

the

resume of government

lat-

developments in the

medium.

Ethiopian campaign.

Several
Open

number of

wmeK
The Spot

as an advertising medium ?
Can it promote my store and sell
goods for me ? If so, how can I
best use it?" Advantages of institutional and direct selling cam-

paigns were listed by Mr. Arnoux.

HAMILTON CARHARTT OVERALL Co., Detroit and Carhartt
Park, Ky., will use a limited number of radio stations in urban centers to make a test campaign in
the early stages of a new national
campaign to be undertaken shortly.
C. E. Rickerd Adv. Agency,

for Spots
S

questions

itself

sponsors.

O

pertinent

about radio were propounded and
answered by Mr. Arnoux. They
were: "Is it here to stay? How
many people listen ? Has it proven

to limited

participating

3

vs. pri-

vate broadcasting and a sketch of
radio's growth was followed by a
review of radio's advantages as an
advertising medium. Mr. Arnoux
gave figures on 1935 time sales
compared with 1934 and showed
how different industries use the

daily assure this responsive

WTAR,

Arnoux, manager of

Norfolk, at the annual joint convention of the Virginia Association of Retail Clothiers and Furnishers and Men's Apparel Club,
held at the Hotel Cavalier, Virginia Beach, Va.

quarter mil-

News

Italian

bell

. .

providing

is

in full to

BOSTON'S

example of how radio

officials

A/.

T b N

Detroit,

has

appointed

been

handle the account.

whatever

phia, treasurer.
Members of the board of directors whose terms expire at the
convention are Arthur B. Church,
KMBC, Kansas City; F. M. Rus-

WRC-WMAL

sell,

ington;

(NBC), Wash-

R. Lounsberry, WGRBuffalo; H. K. Carpenter,

I.

WKBW,

WHK, Cleveland; W. S. Hedges,
WEAF-WJZ (NBC), New York;
Gardner Cowles Jr., KSO-KRNTWMT, Des Moines and Cedar RapAll these vacancies
be for three-year terms.
ids,

la.

Board members who

will

will

have

one additional year to serve are
Alfred J. McCosker, WOR, Newark; Harry C. Butcher, WJSV

(CBS), Washington; John

J.

Jr.,

have two years to serve are Ralph
R. Brunton, KJBS, San Francisco;
T. W. Symons, Jr., KFPY, Spokane; W. W. Gedge, WMBC, Detroit; J. 0. Maland, WHO, Des
Moines; Edwin Craig, WSM, Nash-

affiliation is

them,

it

is

concerned.

indicated,

Some

believe

that the present trouble is not all
the doings of the networks or their
irreconcilible stand.
On the other hand, the view is
freely expressed by Baldwin supporters among the independents
that they feel the NAB can get
along well enough with networkstation members. They harbor the
view that the networks are much
more dependent upon the trade association than the reverse, and that
the networks have profited greatly

the Grant of

from their NAB affiliations.
For example, it was brought out

5KW

that of the aggregate NAB membership of some 885 stations, only
21 are network owned and operated.
The networks as such pay
nothing into the NAB coffers. Their
owned and operated station members, however, pay on the same
pro rata basis as all other members.
The dues of these score of
stations amount to 18.9% of the
NAB's annual gross revenue.
NBC stations holding memberships in the NAB are WEAF, WJZ,

CommunicaCommission

the Federal
tions

This increased power will be used on or
about June Ist ... as soon as a new transmitter site, outside the city of Spokane
is ready
with half-wave vertical antenna

—

WBZ, WTAM, WGY, WMAL, WRC,
KGO, KPO, WJZ, KOA, WENR,
WMAQ, KDKA. CBS members
are WABC, WBBM, WBT, WCCO,
WJSV, WKRC, KMOX.

for use.

THIS INCREASED POWER, and new
tion,

guarantee

ERAGE

in the

KFPY

the

Spokane

loca-

GREATEST COV-

area.

The Largest Lumber

1936
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Mills

in the State are in

MISSOULA
1000 Watts JSk.

Worcfe 15,

Here's the way our schedup for three days

ules line

out of the seven each week.

House" after 5:00
is the word for Tuesand Friday,
Thursday
day,
number
limited
with a very
"Full

MONTANA

O O

M.

P.

of 15 -minute periods avail-

on Monday, Wednesday and Saturday.
able

We

invite

reason
"Full

1260 Kc.

you

to check the

for this

WWVA

House" popularity

proof of a "hand" to

it's

play in the radio advertis-

"game"

ing

in

Eastern

Ohio, Western

Pennsyl-

vania and Northern

West

Virginia.
P.

Membership Problems
network-independent issue, it has been clearly brought
out that not all of the independents are anti-network insofar as

Announces

House

ville.

to

ON THE

Spokane, Washington

Full

Gil-

WOW,

Omaha; S. Gordon
Persons, WSFA, Montgomery, Ala.
Those board members who will

lin

of

From

govei'n

will

future course may be taken.
The four officers up for reelection at the next convention are
President Fitzpatrick, WJR, Detroit; Charles W. Myers, KOINKALE, Portland, Ore., first vice
president; Edward Allen, WLVA,
Lynchburg, Va., second vice president; Mr. Levy, WCAU, Philadel-

NAB

of

Ranks

(Continued on page 11)

Best Use of Radio

A GOOD

NAB

Rift in

MEDIUM PROMOTION

M.

—General Baking Co.
Department
—
Store
5:30—Malt-O-Meal
5:45 —United Remedies
6:05 —
Apparel Shop
—Hudson-Essex
6
6:15 —Ward Baking Co. (CBS)
6:30— Pure Oil Co.
6:45 —Continental Baking Co.
(CBS)
7:00—Myrt and Marge (CBS)
7:15 —Cooey Bentz Furniture
Co.
7:30—
Time
&
(CBS)
7:45 —Chevrolet Motor Co.
8:00— Ironized Yeast
8:15 — Dodge
8:30—Sign Off
5:00
5:15

Peerless

Colvig's

:

1

P. CoflFee

^A.

Bros.

West

Virginia

Broadcasting Corp.
Hawley

Building

WHEELING, W.

Va.

Representativet

McGILLVRA
Ave., New York
JOHN KETTLEWELL
J.

485

H.

Madison

Palmolive Bldg.. Chicago

Columbia Station

5,000

WATTS

WWVA
II60 KILOCYCLES
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The Senator was then excused
until March 12, at which time he

Duffy Bill Chances Seen Slim

appeared for further examination.
When the hearing convened

(Continued from page 11)
opportunities at this session would
be measurably enhanced.
The first witness in favor of the

(D-

measure was Senator Duffy

says:

Mich.) author of the bill. In a remarkably lucid statement, he recounted how the bill was drawn
and how an interdepartmental
committee set up by the State De-

nljP^

partment had conducted two dozen
conferences on it with all interested groups last year. He even
Mills,
pointed out that E. C.
ASCAP general manager, had supported the measure in principle before the interdepartmental com-

"Sharpsbooting?
You'll get real

mittee.

cooperation

SENATOR
"silly" the

when you ^m^j

HgSl"

&

Why

as

other "small users" by producing
a sheaf of letters from Wisconsin
businessmen which called ASCAP
everything from "racketeer" to
"arrogant".
Senator Duffy told how the bill
had passed the Senate unanimously last session after having been
reported unanimously by the Senate Patents Committee. He related
how the measure had practically
universal support, and asserted
that its passage was necessary in
order to permit American entry
into the Berne Convention, under
which the works of American authors would be automatically copyrighted and protected abroad.

.

D. E.(Plug)Kendrick
General Mgr.
V. P.

branded

Duffy

ASCAP

talk about the
"power trust" being behind the bill
and allegations about its alliances
with radio. He effectively retorted
to the ASCAP denials of ever
threatening taverns, dance halls or

action-results

shoot over

Supported

Universally

Don't Yon Climb

On

The Band Wagon With Us?
Three National Accounts Bought
Our Programs Last Month.

—

—

.

.

.

AND THAT'S WHAT WE'RE DOING—
WE BUILT THIS BUSINESS ON SALES
Write or wire for complete information on our
many varied programs.

would

he charged ASCAP with using its
present powers as a "club" and
took issue with statements made
during the hearings by Sirovich in
support of ASCAP.

Of significance was Senator
Duffy's statement that the music
publishers, and not the authors,
control the music whereas ASCAP
came to the hearings professing to
represent only authors, or at least
implying it. He revealed, too, that
the ieeislation had been discussed
with the President.

He was chairman

called.

RESPONDING to questions. Senator Duffy said he believed ASCAP
conjured up the story that enactment of the Duffy Bill would put
ASCAP out of business "for the
sake of argument". He said he
personally believed ASCAP would
be much better off without the $250

of

thf

Interdepartmental Committee.
Mr. McClure explained how th'
Duffy Bill was drafted. He saif
hearings on it were held at the re
quest of the Senate Foreign Rela
tions Committee. His interdepart
mental committee, he asserted
stands four-square behind the bil
and the State Department want;
the treaty ratified and it can't b<
until the Duffy Bill becomes law

The Department, he

said, believe

the "one imnle
ment properly to protect the right
of the people of the United State?
particularly the creators of artistii
the Duffy Bill

is

works."
In restrained manner but with
firmness of his conviction, Mr. Mc
Clure said the treaty is necessar;
to protect the rights of American
in Europe and that all the organi
zations participating in the curren
hearings "have supported the bil
at one time or another".
Up to the Courts
IN SO many words he told th
Committee the Department had in
structed him to ur^-e the committe
to pass the bill. He recalled tha
President Hoover in 1930 firs
urged ratification of the treat
and that President Roosevelt i
1934 did the same. The Foreig
Relations Committee in both 193
;

and

urged ratification

last year

o

the treaty.

took issue wit
testimony and with state
ments by Sirovich that entering c
the copyright convention would t

McClure

Mr.

For Sake of Argument

ASCAP

ill-advised at this time.

The

treat;

he argued, would strengthen intei
national law and give "us prote<
tion and a new armor". Piracy c
American works, he held, would I
encouraged by not adopting tV
treaty.

On

the

statutory

$250

damag

which

he held that Michael Flynn, representing the American Federation
of Labor, had informed him that
organization would oppose the
Duffy Bill and that numerous other
organizations would fight it. He
repeated fragments of the speeches
he had made earlier in the hearings about the dire things that
would happen if the United States
entered the international union.
"I'm willing to follow the suggestion of the President," was the
simple response of the witness.
A more restrained plea for "deferring" passage of the bill was
made by Rep. Lanham (D-Tex.).
He wondered if it wouldn't be advisable, in view of the chaotic

European

11 there was a committee^
over whether the NAB should
appear or whether the State De
partment should come forward
By a vote Sirovich lost 4-3 (thf
committee has 21 members) anc
Wallace McClure, of the Treat;.
Division, of the Department, wa-

March

tiff

.

eliminate the $2.50
infringement
innocent
statutory
clause was voiced by the Senator.
He brought out that instead of fixing this minimum it would leave
to the discretion of the courts the
amount of damages for infringements, and it would remove the
"palpable injustices" that have resulted through exercise of the exMoreover, he
provision.
i s t i n g
said, it imposes a confidence in the
abilitv of the courts of the country whereas the $250 provision is
a showing of "distrust" of the
courts. No other country, he
brought out, imposes a fixed minimum penalty in its laws.
"I contend," said Senator Duffy,
"that the Duffy Bill eliminates the
power that has been used not only
as a 'black-iack' but also to force
users to take out licenses." Then

which

in with a vitriolic tirade in

your staWE want to make
money and the only way we know how to do it
is to supply you with the programs that will produce the above results.
.

thor, rather than of a publisher,
and is designed to protect the creator.
Stout defense of the provision

Chairman Sirovich then barged

scription business.

money

bill, he brought out, specifically recognizes the right of an au-

The

clause.

The advance of this company can only be attributed to the close touch that the members of this
organization have kept on the pulse of the tranYour sponsor wants to make
tion wants to make money and

The measure is distinctly a compromise, the Senator declared with
no one group getting all it wanted.

For Rent

EQUIPMENT
Approved

RCA

equipment.

TMV-75-B

I

strength

field

measuring unit (new), direct

Angus

Astiline

reading ;

Automatic Recorder for fading on distant stations; GR
radio frequency bridge; radio
oscillators,
rental.

etc.

Reasonable

ALLIED RESEARCH

LARORATORIES

situation, to wait until

the copyright union meeting in
Brussels this fall. "No," snapped
back Senator Duffy, "we should sit
in and have a vote".
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Mr. McClure said the
committee reached the conclusion
that the provision should be eliminated in the public interest. The
bill provides for damages in a different way, he declared, but leaves
provision

.

them to the discretion of the courts.
He brought out that conditions are
different today than they were in
1909 when the present law was
enacted. Then, he said, there was
no radio and no ASCAP. The measure simply would bring enforcement up to date. He questioned
the statements that elimination of
the provision would destroy

ASCAP.
Moreover, said Mr. McClure, the
bill would make users of music
"incidentally and secondarily" not
liable to the copyright law. These
he described as individuals who
pick up copyrighted music from a
source such as radio, which in the
first instance has paid a performance fee. The present law allowing such payments, he declared,
"challenges the very foundation of
American Liberty".
In substance, the question considered in the preparation of the
Duffy Bill, Mr. McClure argued,
was that of maximum protection
of the hundreds of thousands of
users of music against the 1,000
domestic members of ASCAP, or
"whether we should legislate for
the large numbers or the small
numbers." The "small user" of
music such as the tavern or the
barber shop, Mr. McClure said,
"has hanging over his head a
sword of Damocles that may drop
down on him at any moment in the
form of an infringement suit."
It is quite probable, continued
the witness, that ASCAP is "entitled to more money but we can't
legislate money into their pock-

Mr. McClure, too, was asked to
on March 12 for further
examination along with Senator
return
Duffy.

Looks at Gift Horse
resumed its theatrical extravaganza on March 3,
it trouped
before the Committee
Rudy Vallee, crooner and band

WHEN ASCAP
leader.

was the Vallee
snatched by radio from obscurity
This

about eight years ago, and who
by the grace of the microphone
and a good man on the gains, had
his whispering voice made audible
over the air. The things Vallee
said about the industry that made
him were rather harsh.
Among other things, he warned
broadcasters they might be digging their own graves by opposing ASCAP and they might "kill
the golden goose", etc. He resented the "appellation of 'racketeer' ".
He said he hoped some day to become an "executive in radio", and
that he felt the broadcasters and
others were "dead wrong" in trying to disrupt the Society.
There was all sorts of talk by
Rudy about "killing inspiration" in
song-writers, and that there would
be no music at all if that happened.
He told about ASCAP's noble
deeds, to which Rep. O'Malley interjected
"Just as ASCAP has touched
you, so have many of my people
:

been touched by

Then
Duffy

there

ASCAP."

was

of

talk

the

being unconstitutional
for some undefined reason.
And
Rep. Church broke in:
"If the Duffy Bill is unconstitutional, we don't need this show."
Chairman Sirovich said he "objected" to calling the hearing a
show. Several committee members
Bill

talked at once and out of the din
Vallee was heard to say that if
ASCAP only gets $4,000,000 a year
for music, then that is "woefully
inaedquate".
That day's session concluded

General

with

Burkan

of

Counsel Nathan
bringing out

ASCAP

for

ASCAP's

in

Washington

ASCAP was
in

State,

adjudged

illegal

the

Supreme Court.

ASCAP's key witness was

E. C.
Mills, general manager. Be it said
to his credit, he did not indulge in

showmanesque gymnastics of
his associates but settled down
to a cold exposition of ASCAP's
right to collect. He frankly ad-

ing to

"The

ASCAP's own

admissions.

Department

of State," he
that in view of the
situation in other countries,
it
would not hurt ASCAP."
said, "believes

The survey abroad also showed,

he was out for all "the
can bear". Many of his
statements were open to challenge,
however, and many of the questions asked that might have been
enlightening he managed somehow
not to answer.

more stringent government control.
As is his wont, Chairman Sirovich, upon conclusion of Mr. McClure's
direct
testimony, again
stated that many of the users were
opposed to the bill. He mentioned
the American Federation of Labor
particularly, and Mr. McClure said
the Department desired to substitute for the present manufacturing clause of the Duffy Bill, relating to printing of works in this
country, the provision in the old
Vestal Bill which failed of enact-

Alabama,

is

of

knit,

closely

is

and

communities approximating

mitted

small

2,225,000 people who boast
munity pride and loyalty.

Over the

Dam

FIRST, Mr. Mills recounted reasons why the United States should
not enter the copyright union.
Germany, Italy and Austria, he
held, maintain conditions on copyrights that could not be tolerated
by this country. He could not see
how the United States could improve its position by joining the
union. Personally, he declared, he
had been "in favor of the Berne
convention", but "a lot of water
has gone over the dam since then."

a

Jersey
large,

com-

were all one city, what a
would be, the 3rd largest in
Equivalent
the United States!
o the populations of
If

this

city

it

.

.

.

Boston
St. Louis
Pittsburgh
lU put together.

WAAT

Now

'hat local

to

caters

exclusively

community pride and

nishes the local color that sells!

fur.

.

.

WAAT

case.

has a large audience
in New York City, Brooklyn, Westchester, Long Island and Staten Island, but you can profitably discount

picture theatres sold $1,560,000,000

that

Gradually Mr. Mills built up his
He said in 1934 the motion

{Continued on page 52)

True,

—

—

if

sider

it

you wish as we do and cona bonus that costs you nothing!

Northern New Jersey is a profitable
has proved in
market and

WAAT

numerous

cases

it

delivers

profitable

business for advertisers in this terri-

JXESPONSE

to

tory with surprising economy.

our offer

No

far exceeded our expectations. The great number
of requests that we received after the first announcement made it necessary to withdraw the offer immediately."

has

&

large

made

and

.

.

two

WAAT

loyal audience

profitable for you.

For instance, take:

result of

'^^t*^^*

nouncement

own

listen to

WE HAVE THE FACTS

ONE

CASE HISTORY #7
Nationally-known packers of Bottled Fruit Juice
offered menu chart limited one to a family.
Only 2,000 charts were made available for distribution yet eight, two minute "plugs" brought
2,157 letters containing labels from his product.

—

—

—

CASE HISTORY #12

an-

Manufacturer of hair preparation received 1.S50
requests for Booklet on care of the hair after
twelve one minute "plugs". Close follow up on
one thousand listeners who received booklet,
showed 535 had purchased his product 390 intended to purchase 29 couldn't afford It 46
did not respond to follow up.

—

the experience of
with a free offer.
The "mail plug" was an inexpensive ash
tray of Centennial design offered on the
8:00-8:15 A. M. broadcast of Tuesday,
January 28th. This experience is a typical
story of response over

A. Harris

its

that can be

&

4000

one can effectively
at one time! .

stations

Says Mrs. Margaret Evans,
Advertising Manager of A. Harris
Company, one
of Dallas^ leading department stores.

is

Company

—

—

—

CASE HISTORY #19
Local

retailer

with

seven

Specific details

WAAT

using
in
increase
gross
1935 over the same

stores,

showed $30,000
exclusively,
sales for the first six months
period in 1934.

on request.

50,000 Watts

ment four years ago.

The annual payroll of the
industrial plants of Gadsden,

JNfoRTHERN New
territory

traffic

Mr.

McClure, that the tendency is to leave the music monopolies in performing rights societies but to have them under
said

NEW JERSEY

the

bill

But he added that a survey made
by his department of 30 foreign
countries disclosed that not one of
them had a statutory minimum
damage clause in their laws, and
that their performing rights societies, similar to ASCAP, seemed
to get along well enough accord-

NORTHERN

being used without compensation.
He revealed that ASCAP is "making efforts to take the case" to

contention that

meant "life and death" to
Mr. McClure said he felt the
it,
organization was a necessary one.
the

Mr. Advertiser:

where
and
restraint of trade, music was

that

ets."

As

CONSIDER.
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More Warner Suits

;

,
'

as Negotiations Fail

Chinese Puzzle

WITH

51 broadcasting stations, 40 in the International
Settlement and 11 in the
French Concession, the city

{Continued from page 11)

damages of $5,000 per rendition.
Warner now is using printed forms
It also
in the filing of the suits.
opened its guns upon hotels and
night clubs in New York, filing ten
suits on March 6 and ten more

March

.

;

„i

12.

In the answers thus far filed by
New York stations, all were of a
similar nature. All contended that
the controversies did not arise by
virtue of the Copyright Act, under
which they were brought, but involve a question of title between
ASCAP and Warner and the authors of the particular compositions.
This contention grows out of the fact
that ASCAP claims that Warner
authors are still ASCAP members
and that ASCAP has the right to
license the compositions for public
performance, which accounts for
ASCAP's appearances as intervenors in some of the suits.
In
each case it was contended that
the alleged claim for infringement
was merely incidental to the basic
controversy b et w e e n
ASCAP,
Warner and the authors.

Dismissal of the suits was
sought on the ground that the
Federal District Court for Southern New York had no jurisdiction.
In each instance, also, assessment
of costs against the plaintiff was
asked.
All of the answers were in the
nature of blanket denials of infringements, except that NBC, in
one instance admitted performance.
The network's contention
was that Warner was an ASCAP
member when the contracts for
use of ASCAP music were signed
last year and that so far as these

stations are concerned there is no
question of infringement involved.
In an answer filed Feb. 28 CBS
held that it was still licensed to
broadcast music published by the
Warner group, even though it is
continuing its policy of not broadcasting Warner music. The suit

brought by Harms Inc. contended
that a performance of / Get a Kick
Out of You shortly after midnight
on New Year's Eve over WABC
constituted a copyright infringement. CBS holds that both Harms
and Cole Porter, the composer,
were members of ASCAP at the
time WABC obtained from ASCAP
the license which grants performing rights in the Warner Bros,
Cole
compositions up to 1941.
Porter, it added, remains a member of ASCAP and has specifically
assigned his rights to ASCAP for
this period.

WNEW,

Then; M. Witmark

&

Sons

WHN,

vs.

the River

Where
Shannon Flows; Witmark

KHJ,

for alleged infringement of

for the alleged infringement of
vs.

Alone; R e m i c k vs.
Whistle and Blow Your Blues

Mine

WMEX,

KHJ,
Away

Gypsy

Love
Song; Remick vs. WFBL, Get Happy; Witmark vs. WSYR, The Words
Are In My Heart; Remick vs. WCFL,
Put On Your Old Grey Bonnet; Wit-

Witmark

mark

vs.

vs.

WWL,

Let's

Have Break-

in Bed; Witmark vs. WCFL,
That Old Irish Mother of Mine, Lulu's Back In Town and Sunrise and
You; and Remick vs. KSFO, Sweet

fast

Georgia Broicn.
Additional suits filed by Warner
included 15 alleging infringement

A

cast band, only 12 of which
broadcast in English. All accept advertising and quota
rates, including the 75,000watt KGOA operated by the
National Government at Nan-

The new log of Chinese stations has been published by the Department of
king.

Commerce, Washington.

Mother oj
stations. In
each instance $5,000 in damages
was sought. The suits were filed

of That Old Fashioyied

Mine by CBS network

Witmark

WGST,

against

WDRC, WLBZ, WKBW, WHEC,
WOKO, WESG, WDNC, WBIG,
WMBR, WDAE, WDBO, WLAC,
KMOX.
Remick filed suit against WEST,
WORK and WSJS for alleged in-

fringement

of Sweet Georgia

Brown. Witmark

WEST

for

Harms

filed

against

filed

Sweethearts Forever.

WGAL

for
against
Sleepy Valley. Remick filed against
WGST for Put on Your Old Grey
Bonnet, and Harms filed against
the same station for London on a
Rainy Night.
filed
against
for Where the
River Shannon Flows and Harms
filed against
BR for Gringola
and against KSFO for Continental and You Let Me Down.
In another sheaf of suits on

Witmark
WORK
WE
filed

against WFEA, KOMA,
WKRC, WBNS, WSMK, WSPD,
WADC, WMBG. A tenth suit in

this

The

say
and honest. In plain language,
dictionaries

become known for its inintegrity means upright
means square shooting.

that
it

The Radio Transcription Company of America has long been
known for its integrity. The world-wide organization stands
squarely behind each transcription whether

gram

or

it

involves one pro-

many.

radio station does not "buy a pig in a poke" when it buys
a Transco production, for they are all tried and tested programs in the musical and dramatic workshops before finally

performed before a real audience for the final acid test and
placed into actual production.
Neither do program managers have to "dicker" on Transco
for they are all carefully scheduled according to the
magnitude of the production and the size of the station.
prices

Transco customers never worry about the old phrase of "let
its place is the modern-day slogan of "The
customer is always right". Every subscribing station for
Transco transcriptions must be satisfied with every program it
the buyer beware". In

all

"custom-tailored" for

all

types of audiences.

Our field manager will be glad to call on you with specimen
programs without obligation or expense.

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

OFFICE

1509 N. Vine

Street
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was

T

o

against

u

j o

ur s

L' Amour.
In announcing the filing of the
additional suits March 6 against
stations, hotels and night clubs,
Warner stated it will "continue to
bring actions against additional
hotel and radio stations" which
use their songs without license. All
suits

berg

have been filed by WattenWattenberg, Warner attor-

&

neys.

A

buys. They are

"installment"
on L' Amour

WORK

business, like an individual, can

tegrity.

OF AMERICA,

LTD.

CHICAGO OFFICE
666 Lake Shore Drive

papers to ASCAP for deit
"pursuant to Para-

graph 11 of the
Mr. Akerberg's

Mine

.

by

city in the world, reports the
Department of Commerce.
China altogether has 102 stations, operating in the broad-

nine actions
on That Old Fashioned Mother of

.

all

fense

March 6 Harms

Integrity

ward

number

by

Additional suits filed March 6
include:
for alT. B. Harms vs.
leged infringement of Every Now and

Shanghai has the largest
of stations of any

of

question was different from numbers of a similar name published
by Warner houses. Declaring CBS
is at a loss to understand the purpose of Warner in bringing the
suits, he advised stations to for-

To swell the total number of
station infringement suits to 97,
Warner announced March 10 that
21 additional suits had been filed.
Of these 17 were for alleged infringement of That Old Fashioned
Mother of Mine, filed in the name
of Harms against KSCJ, KTRH,

WHAS, KVOR, WBRC, WALA,
KLRA, WSBT, WREC, WCAO,
WBT, KWKH, WQAM, WFBL,
WSJS, WWL, WJR. Each sought
damages of

contract."

We

"That Old Fashioned Mother of
Mine" on a Columbia network program on Jan. 23, 1936, between 9
a.
m. and 9:15 a. m., EST. The
words of the number mentioned in

Harms complaint were written
by Worton David and the music by
Horatio Nicholls.
Columbia was served with a complaint in the early part of February alleging a network broadcast of
"That Old Fashioned Mother of
Mine" on Jan. 23, 193G, between 9
a. m., and 9 :15 a. m.
-the same day
and hour. The complaint against Columbia was brought by Jerome H.
Remick & Co. and the number specified in that complaint was published
by Jerome H. Remick, the music
being by Lee S. Roberts and the
words by Will J. Callahan. This complaint was
withdrawn about two
weeks after it was filed, and no new
suit has been commenced against Columbia on account of broadcasting
"That Old Fashioned Mother of
Mine."
the

—

filed March 10 were
against
on Three
Little Words, asking $5,000; Remick against WOCL, for Whistle
and Blow Your Blues Away, asking $250; Witmark against
for The Words are in My Heart,
asked $250, and Witmark against
WSOC for Gypsy Love Song, asking $250.
Following up the maze of alleged infringement actions against
CBS stations on the tune That Old
Fashioned Mother of Mine. H. V.
Akerberg, CBS station relations
executive, on March 10 notified all
network affiliates that the song in

KWKH

i

Our records clearly indicate that
what was broadcast on Jan. 23, 1936 _
at the time in question was a third
song entitled "Old Fashioned Mother
of Mine" and which is entirely different and distinct from either of the
mentioned

songs

above

and

which

was written and published by members of ASCAP who have not made
any

pretense

of

withdrawing

from

ASCAP.
In view of our belief that any suits
alleging broadcasting of this song can
clearly and conclusively be defeated
on the facts, we are at a loss to understand the purpose of the Warner
group in bringing the suits. However,
if your station is served with a complaint alleging broadcasting of "That
Old Fashioned Mother of Mine", we
suggest that you immediately forward
all papers to ASCAP, 30 Rockefeller
Plaza, New York City, for defense
by it pursuant to Paragraph 11 of
contract.
the

ASCAP

Tide Water Starts Spots
WATER OIL Co., New York

TIDE

(Tydol and Veedol) has placed
spot accounts on two stations in
the East, and more stations will
be used in the Northeast when the
radio schedule is more advanced.
On Feb. 17, over WBEN, Buffalo,
7:30-7:45 p. m., five nights a week,
the sponsor launched Cy King as
the Tidewater Reporter. Over
WFBR, Baltimore, on Tuesday,
March 10, 7:45-8 p. m., twice weekly, the Inquiring Reporter with
Henry Hickman was inaugurated.
Lennen & Mitchell Inc., New York,
is the agency.

$5,000.

Other suits

Harms

ASCAP

letter follows:
have just learned that Harms
Inc., one of the publishers in the
Warner Bros, group, has served complaints on some of our affiliated stations alleging
the broadcasting of

MAKE YOUR RECORDINGS

CLEVELAIVD

WIDE RANGE
HIGH FIDELITy

WOCL

RECORDINGS
BROADCASTING SYSTEM

GENERAL
3910

Carnegie

BROADCASTING

•

Ave..

Cleveland,

Ohio
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Action for Use of Name
On Sponsored Broadcast
Is Dismissed by Court
THE RIGHT of a broadcaster to
use the names of persons in a sponsored news broadcast without fear
of suit for violation of the Civil
Rights Act, was established by a
decision handed down March 3 by
the State Supreme Court of New

York.
Joseph H. King, carpenter of
Rochester, N. Y., in July, 1935,
suits against Walter Winfiled
chell, columnist, Andrew Jergens
sponsor of Winchell's raCo.,
dio program, and NBC for $50,000
damages alleging that unauthorized use of his name on an Oct.
1934, broadcast was a viola7,
of the
Civil
Rights Act
tion
which prohibits the use of any person's name for advertising purposes without the permission of
that person.
The portion of the news broadcast that mentioned Mr. King's
name told how the plaintiff, a carpenter, had sawed off the limb of
a tree upon which he was sitting
and had fallen to the ground and
suffered injury. The plaintiff further claimed that his reputation
had been so ridiculed and damaged
by the news broadcast that he was
unable to obtain work at his trade

and asked that damages be awarded on the additional grounds of

and slander.
Supreme Court Justice Willis K.
Gillette, who presided, on the mo-

libel

tion of defense counsel, dismissed
the case, holding that in the first
instance, Mr. King's name had not
been used to advertise Jergen's lotion and that the commercial an-

nouncements on the program were
separate from the news.
In the

MAIL MADE EASY

MAIL RESPONSE

WOR System Speeds Handling,
Gives

THE

Instant

Check'

The way

new "mail response

sticker"
of WOR, Newark, is keeping sponsors happy. This new service was
devised recently by James P. Mulvaney, in charge of mail, and permits an accurate accounting of
The sticker is
mail response.
pasted on each bundle of mail forwarded to sponsors from
each day. On its face are the daily
total for that particular program,
the date, and the week's total.

an

to

Advertiser's Heart
MAIL DEPARTMENT. IWi H.OOH

is

—

STICKERS

WOR

attaches

a

sticker like this to each bundle of
mail which is sent to sponsors.

through a

profit-

able broadcasting

program!

WOR

puller is Purity Bakeries
the Mystic, heard Mondays
to Fridays at 5:15 p. m. Announcement was made of giveaway of a
Applicants went to
mystic code.
Purity baker dealer for applications and mailed them to the station.
On Feb. 3, more than 19,000
requests flooded WOR's mail pouch.
The week's total, which broke the
mail-response
existing
station's
Mulvaney's
records, was 81,396.
men quickly assorted these requests, recorded them on the index
card, and wrapped the bundles of
100 for delivery to the sponsor.
The sponsor received the mail and
the total the following day.

mail

Omar,

Bundles are wrapped in packages
If they are packed in

of 100.
smaller

numbers the exact

total is

given on the sticker.

Each day

five

WOR

mailmen at

handle the bundling, counting and
mailing. About 120 bundles go out
a day. The record week found
113,367 letters received for various
commercial programs. An average
week usually finds about 60,000
letters.

Beside this mailing innovation,

Mulvaney has devised an accurate
mail accounting "running record".
Each sponsored program has a file
card. Daily the total is changed,
along with the week's total. The
system goes back to Jan. 1. This
enables department heads at the
station or at the advertising agency to call
at any time and
receive the latest complete totals
Each
or just the daily response.
week a complete report on sponsored programs, sustaining programs, and individual artists is
compiled by the mailing department, and sent to inter-office departments.
Perhaps the outstanding

Oyster Shell Campaign

—as

proven by mail
and sales

returns
results.

WBAL

is

high

powered,

-

the only

clear-charmel sta-

(crushed oyster
shell poultry feed) is using oneminute daytime spot announcements twice weekly on nine stations in the East and Midwest. The
stations are WLS, WCCO, WBZ-

tion in

New York

WBZA, KFEQ, KFBI, KFAB,
KOA, KMOX, WKY, WHO. Con-

WOR

are profitable

OYSTER SHELL PRODUCTS
Corp.,

WOR

WBAL programs

Maryland

market

We

New

the agency.

more
lis-

teners.

success

is

of

than 3.500,000

tracts run until the latter part of
April.
Husband & Thomas Inc.,

York,

a

10.000 watts in

have many
stories

—

write us.

second

instance, Justice Gillette
that while the news item
was humorous, it was not degrading because it did not attack the
plaintiff's reputation, character or
ability. The Justice held that more
than notoriety was necessary to
substantiate charges of libel and

Wh e n

ruled,

COVER.AGE
of

LYKOLENE MEDICINE
jsas City (dental
jl

j:

one-minute

WBS

cream)

Co.,

THREE

MAR.ICETS

Kan-

placing
transcribed anis

sponsor but

whether the

it

series

is

not

number of weeks or if the
campaign plans will be revised. H.
W. Kastor & Sons Adv. Co. Inc.,

;that
i

i

Chicago,

is

the agency.

Sell
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The

Southwest
with

SOUTHWEST
BROADCASTING
SYSTEM
General Office
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15,

— Fort Worth

1936
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B

more

souri are being

ever before

.

.

A
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L

advertisers throughout Mis-

.

richly rewarded than

because Missouri incomes are

up and Missourians are spending. NOW you
can buy coverage of the three key markets of
the state at one

Twelve Major
Stations for Twelve
Major Markets

R.ATE

A?.KANSAS

LOW

Maryland

W

LOW

known

run for

will

j

Sell

ONE

nouncements
on
five
stations,
Twelve discs are being made for

jlthe
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You
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combination RATE.

Baltimore
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Network
10.000 watts

1060 kcs.
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to
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(Continued from page 45)

worth
to
of

of tickets to the public,

every

said,

it

and

they paid one cent out
Broadcasters, he
$47.

ASCAP

$80,000,000

sold

time on the air

in

worth

of

1935 and paid

Bill, Mr. Mills said:
"This bill originally, I believe,
was conceived as something to help
the creators of copyrightable ma-

Of the Duffy

terial—that is, original literary,
as all
artistic and musical works
are, and in the course ot
bills
being discussed and prepared for
enactment had tagged onto it a
finlot of extraneous matter, and
ally became instead of an instru-

—

for its 45,000 composers
(44,000 foreign) $2,680,406.46.
In passing, Mr. Mills paid some

to

ASCAP

He
tribute to American radio.
said this country has the best rathe cleanest,
dio in the world

—

mentality intended to benefit creators of copyrightable material, a
thing very gravely to their detriment, which will ultimately destroy them."
The Duffy Bill, Mr. Mills
charged, was not written in good

Join the Parade of
National Successes

Now

on

and most entertainmg; it
dependable and on time, and
has the brightest men, he de-

nicest

Duffy Bill Chances

—

.

wsoc

,

,

He said it was drawn by
"inexperienced" men and that

faith.

had nothing to do with
Moreover, he said he doubted
whether the United States would
be admitted to the Berne convention if the bill were enacted because of the so-called "manufac-

R.C.A. Magic Key
of Familiar Music
^General Motors Symphony
Strange As It Seems
Contented Program
Chevrolet Musical Moments
Phillip Morris Program
Sherwin-Williams Paint Co.

ASCAP

Album

it.

tion

of

APEX BROADCAST— Bob Evans,
sports announcer of WGAR, Cleve-

publica-

requiring

clause"

turing

American works

m

who weighs 20b
pounds, interviews Cliff Thompson,
than
circus giant, who stands more
three feet taller than Evans.

this

land, a six-footer

country. On this he brought in
the American Federation of Labor
argument to force printing of
works in this country.

Wire or write for rates to—

WSOC

Discussing merchanization

ot

predicted that radio is the
greatest contribution that science
it
has made to mankind; "that
the
will do more to bring about

had

music, Mr. Mills said that ten
years ago, in appearing before
the House Patents Committee, he

Charlotte, N. C.

brotherhood of

Most Grmifyinc
and

clieni:

than anything

impossible."
On the phonograph record royalty he declared that both orchestras and actors "now come in a
And, he added, the comcan".
poser of an opera, recorded for reproduction, gets no more than the

to our

iboth

man

since the Holy Bible; that it will
give us a universal language, and
that it will ultimately make wars

man who wrote "Who Threw Mush
Father's Whiskers" or "FlatTired Papa, Mama Going to Give
You Air".
Mr. Mills criticized the provision of the existing law, which
would be carried on in the Duffy
Bill providing a 2 - cent - per side
royalty on phonograph records.
The Duffy Bill, Mr. Mills con-

in

ourselves"

"honeycombed"
is
language that would have

tended,

tested in the

courts.

us something
want?" he asked.

upon

with

to be
"Why foist

we

don

t

that users of

Sharp Exchange

Senator Duffy and Mr. McClure resumed March 12 on crossexamination. The hearing was enlivened by a sharp colloquy between Senator Duffy and Rep
Daly (D-Penn.) after the lattei
had used police court judge tactics
£
in his examination. There was
spontaneous outburst from othei
committee members about the "un

BOTH

dignified

manner"

in

which

mu-

do not want to pay anything
for performing rights. Concluding
his formal statement, he asked the
committee to do something "real"
for composers. "Do not be so concerned about what happens to the
"He will
user," he admonished.
take care of himself. He does it
very well. He is well organized,
well financed, completely equipped
to take care of himself."
Concluding his testimony at the
behest of Dr. Sirovich, Mr. Mills
gave a biographical sketch of himself from the time he taught school
in San Antonio, Tex., to his organization work for motion picture exhibitors, vaudeville actors, music

th(

hearing had proceeded, Rep. Deei
threatened to withdraw from com
mittee membership if such pro
cedure persisted.
,
Finger pointed the Philadelphu
page
53)
on
{Continued
,

Help the Composer!

HE CHARGED

A

,

•

sic

I

I

Women

in

496,000

radio

homes

Market hear 'Magazine of the
weekly.

They are entertained

THEY BUY!

Write

or

Air'

in

five

- they

wire

the

for

KMBC

afternoons

are informed

—
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COVERAGE

THE SOBY YARDSTICK
VALUE
OF AUDIENCE
comparable data about

Impartial and
the size and location of the audience
of radio programs and stations.
Write for information and prices.

UNITED PRESS

BENJAMIN SOBY AND ASSOCIATES
Pa.

FOR DOMINANT NEWS COVERAGE

Wallace Ave.

Wilkinsburg,

»

AND INDEPENDENCE
IN WORLD WIDE NEWS

details

102.1

Fr«e

(U.E)

Sleininger, Inc., National Representative*
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engaged in an argument
Senator Duffy about having
rearranged with Rep. O'Malley,
fho was not present at time, on
he testimony in support of the
)uffy Bill. Senator Duffy openly
lesented the insinuations, respondig that ASCAP had "its friends
fn the committee" and had "high-

Western Railroads

olitician

I

\lith

riced" counsel. When Daly began
lecture to the Senator, Rep.
D
)een broke in to protest the "unignified" procedure.

Mr. Deen was supported by Rep.
Ihurch

who

protested

the

[elphian's criticism of other
ers of the committee who
ot present. When Mr. Daly

Phila-

memwere
began

berate Mr. Church, the latter
"I'm not going to be chas-

:lb

jaid:
jised

by anybody.

I

upon

insist

gavel

Sirovich's

order".

jegular

ounded and Mr. Daly stopped.
For an hour Senator Duffy rejiewed his previous testimony in
llupport of his bill and in opposi:Son to ASCAP's arbitrary methIds. He was finally dismissed with
hanks, and Mr. McClure again
(ook the stand.

Hot Executive Session
tit'OLLOWING the session, however, an executive meeting was
and it proved hot and
ailed,
!j

Rep. Kramer (D-Cal.) ofa resolution to prolong the
earings until April 23 but on
i'oint of order made by Mr. O'Malfeavy.

''ered

it

fljy

was ruled

out.

There was also discussion in the
Dalysession of the
'executive
controversy, with indica)uffy
[ions that the issue might come
3|p on the floor of the House,
Rep. Kramer advanced the sug'ifestion that perhaps there should
fije an amendment to the Duffy Bill
i^hich would provide that before
iny station, motion picture ex'I

i

ijj

I

jibitor or other user is cited for
jhfringement he shall be given
iotice from the copyright owner
his ownership and until such
^In
otice there could be no violation.
,

it seemed to him
might constitute
Xin undue burden upon the author.
he
I Asked by Rep. Deen whether
Ir.

McClure said

jjtffhand

j'

;

J

.

^

that

it

hought ASCAP used the $250 inringement clause as a club, Mr.
IcClure said the impression he
ad was that the provision opertes "as a sort of subsidized baraining power which the governlent has placed in the hands of a

organization."
"I do not think that any good
1.SCAP should want that law and
ihat any bad ASCAP should be
irivate

riven it,"

{Continued from page 7)
tions in the Middle Western territory from which Illinois Central
draws its major winter travel. In
addition

this

Illinois

Central,

WMAQ

8

a.

and indications are that

m.,

this will continue indefinitely.

In view of the above outline of
the radio activities of our own
clients, I think you will agree that
the statement in your publication
referred to above is extremely misleading, and I think it will be only
fair to the railroads, including our
clients, that you publish a more
correct statement in an early issue of Broadcasting.
I would
further say that the
radio activities mentioned above
are only a part of very extensive
advertising campaigns of the railroads, including magazines, newspapers and direct mail, which our
clients are consistently carrying
out, as also are most of the progressive railroads of the West.
For instance, the Illinois Central
began three months ago a new
series of institutional advertising,

using over 450 newspapers, with
large copy and with a new advertisement every three weeks, this
advertising being along lines entirely new in the railroad advertising field. This is in addition to
a vei-y extensive direct selling
campaign featuring their winter
travel service.

The Union

individually,

Pacific,

have been consistently advertising
large

a

in

number

of

national

magazines and, jointly with the
Chicago & Noi'th Western Railway, in practically all of the leading newspapers throughout the
Middle West and East. Rock Island Railroad, too, have continued
to
use national magazines and
newspapers in the same territory.
think the foregoing should
convince you that the story you
have published conveyed an entirely wrong impression of the
situation.

Yours very

truly,

H. G. Bullock,
Vice President, The Caples Co.

Ward Club. Early in February
the program had a rating of only
17c in the Coperative Analysis of
survey.
Broadcasting (Crossley)
Since 11 stations were used in a
territory having 6,000,000 radio
families, the survey indicated only
60,000 radio families listened to
the program. Despite this rating,
the club at that time had 250,000
youngsters enrolled. Allowing for
more than one child in a family, a
big gap still existed between the
program rating and the number of
children who wrote to the sponsor
for Scoop Ward badges. In addition it is pointed out that thousands of other children also tune
in the program although they have
not joined the club, and a large
number of adults follow the adventures of Scoop Ward.

vich or the Daly

was instrumental

bills,

in

whereas

Bill.

sell

this re-

—

WMFG

WCKY

HEAD OF THE LAKES
BROADCASTING CO.

HIBBING

•

MINNESOTA

•

New

Market?

Rich

NEBRASKA
Ranks FIRST

in

Cash Income, Per Farm

it

Few other states rank so high in so
crops as Nebraska!
.

.

.

that's

by

For Us9^.<s=f=sf^ Wi th

Electric

SYSTEM

why Nebraska

.

many

leading

folks have larger incomes

than those in most other states!
and that's why Nebraska
.

the nation's

ElQCtrkalUesearch Products Inc.

SOUND

you would

drafting the

NEEDLES^ Km

Ctpprov^ti

Western

Ital-

sponsive "melting pot" audience you, too, want WMFG,
the station that blankets the
Iron Range.

is using thrice-weekly quarter-hour studio programs in three
cities to promote its line of radio
receivers. In Detroit and Cincinnati, WJR and
are being
used to attract retail buyers into
stores handling Midwest receivers.
Over KNX, Los Angeles, Midwest
is soliciting mail order inquiries.
The sponsor's refrigerator line has
not yet been promoted by radio.
Key Adv. Co., Cincinnati, is the
Midwest agency.

A

Slovenians,

the

Swedes and Finns want
WMFG enough for each to
sponsor, by popular subscription, a one hour weekly program.
ians,

nati,

one way or another in connection
with the writing of either the Siro-

01 9

DISC

— and

Midwest in 3 Cities
MIDWEST RADIO Corp., Cincin-

Want

WMF G

'We Want

If

.

icji^

pro-

enlarged
to a 19-station network, has enrolled 500,000 children in its Scoop
recently

Finally, Mr. McClure said the
Department had not been consulted

FOR BROADCASTING PURPOSES
a

Ward

sponsoring the Scoop

gram on CBS,

I

Duffy

he said.

to

beginning last October, contracted
for one hour over Station
every week day morning from 7-

Scoop Ward Enrollment
Defies 1% Survey Rating
WARD BAKING Co., Brooklyn,

is

today regarded as

MARKET!"
SPOT RADIO SCHEDULES
SHOULD INCLUDE NEBRASKA
"NO.

1

Nebraskans are great radio fans. Spot radio programs and announcements pay unusually well. We
have ample proof. Give us an opportunity to supply
you with data and result-records. A letter to the association office or any individual station will bring you
an immediate reply.

—

—

MISSOURI VALLEY BROADCASTING ASSN.
Omaha, Nebraska

PHONOGRAPH NEEDLE

PROVIDENCE

^lUarch 15,

AM
1936

,

MFC..CO.

RHODE ISLAND.

The Name Implies
•

BROADCASTING

wow

KFAB

KOIL

Omaha, Nebr.

Omaha, Nebr., and

Co. Bluffs, la.

Omaha, Nebr., and Lincoln, Nebr.

KFOR

KGBZ

KGFW

Lincoln, Nebr.

York, Nebr.

Kearney, Nebr.

WJAG

KMMJ

KGNF

Norfolk, ^jebr.

Clay Center, Nebr.

North Platte. Nebr.
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Kate Smith
Invitation Week the Great Atlantic & Pacific Tea Co. has booked a

CBS

one-time program on 39

sta-

Sunday, March 15, 8-9 p. m.
In newspapers and magazines the
sponsor is promoted the week,
March 15-22. Other promotional
material has been sent to every
A&P store in the country. Talent
on the special program includes:
Dick Powell, Eva Le Gallienne,
the whole cast of The Rise of the
Goldbergs, The A&P Gypsies, Rotions,

Singers, James Melton, Bob
Burns, Jack Miller and orchestra.
Doc. Rockwell, Harry Reser and
orchestra. Block & Sully and

many

The program was to originate from the CBS 45th St. Playhouse. The hour selected is opposite Major Bowes', sponsored by
Chase & Sanborn coffee. Paris &
others.

Peart

A&P

Inc.,

New

York, handles the

account.

UNIVERSAL
Velocity

and Carbon
Microphones
Universal's latest achievement Ideal for stage use

— Not—

affected
by
perature or humidity

frequency

response

temFlat

—curve

from 40 to 10,000 c. p. s.
Output-63 D.B.
Low impedance or direct to grid
types. Compact, 2% x 4%
thickn/2
1°in.
X
than 18 oz. Head swings to
;

Weight,

less

—

—

any desired angle Beautifully finished in
black enamel and artistic chrome plate
Ask for new catalog sheet describing
List $22.50.
and
Models BL, BP.

BH

CB—

Universal MicrophoneCo..Ltd.
1

424 Warren Lane, Inglewood, Calif., U.S.A.

WIP

dio

have

years

been

marked by gen.

erally
feeling

LIFE

•

happier
between

Mr. Cormier
the broadcasters
and the press, While relations are
strained in many quarters,
still
Philadelphia offers one of the best
examples of the mutually beneficial results that can be obtained
by cooperation between the two.
Philadelphia newspapers generally were openly hostile to radio.
Only one of the five dailies carried
daily radio news, and only two of
the five had Sunday columns. Radio publicity was strictly taboo
and cooperation of any sort between newspaper and the stations
was unknown. This was the picture in the summer of 1935.
WIP, in its quest for additional
merchandising media for its sponsors, approached the Evening Public Ledger to suggest that a trade
agreement be made whereby WIP
would receive space in the paper

UNIFORM

CHARACTERISTICS
Made under Federal Telegraph
Company-Owned Patents

Federal Telegraph Co.

Tube F-3S7A
Half

Wave

Rectifier
(Interchangeable with

U. V. 857 and W. E.

266A

^F-357A,

half wave rectifier
illustrated above, represents just
one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Per/brmance"throughoutthe world.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arc is confined within
the shield which reduces bulb blackening and materially reduces the
special
tendency to arc back.
filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.

A

Federal Telegraph Company, a Mackay
Radio subsidiary, maintains a tube service
organization that really ujants to serve you.

FEDERAL TELEGRAPH COMPANY, 200 Mt. Pleasant Avenue, Newark.
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in

three

dailj
cir

culation of 701,388, and two Sun
day newspapers, with a circula
tion of 1,023,918, is not to be min
imized.
The uses of the larg
amounts of newspaper space to
radio station are legion and WIP'
months of experimentation hav

i

thelasttwo

.

simply having a sta
letters

call

newspapers, with a combined

ra-

and newspa-

pers flares up
regularly on various fronts but

k

place,

tion's

falo, placed the account.

THE HOSTILITY between

first

WKBW.

Philadelphia

generally not ra

So much for the advantages t<;
the newspapers. But what do thi
radio stations get out of it? In th(

between WGR and
Ellis Adv. Co., Buf-

vided

is

dio station material.

Buffalo, has signed a 52-week
contract for five-minute news
flashes every hour on Thursdays from 9 a. m. to midnight, the periods being di-

Finds Exchange of Space
And Time Mutually Helpful
By ALBERT A. CORMIER
Vice President & General Manajjer
f

merchandising

Hourly News Flashes
LAUFER FURNITURE Co.,

WIP

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
LONG

of advertising that the papers ar(

Newspaper Tie-ups
For Station Prove
Merchandising Aid

Kate Smith Program

N.

J.

and

paper

would

be given
time on the air. The negotiations
were not so difficult as might have
been expected because the newspapers' plaint that radio news
hurt the sale of newspapers and
that radio received huge slices of
the advertising budgets that formerly went to the press had been
largely dissipated. Time was exchanged for space on a card rate
against card rate basis.
the

Exchange of Time

THE NEWSPAPER

time took six
per week on
WIP, creating the character of
"Brother Bill" to read the Ledger's
daily comic section on the air.
They were rather dubious as to
the results, but agreed to make the
experiment for a period of three
months. After two months "Brother Bill" offered a button on which
was the picture of one of his
comic strip characters.
During
the next four weeks he received
in excess of 15,000 requests. Since
it is necessary to have the paper
in order to follow the radio program, the paper felt that "Brother Bill" had been responsible for
increased circulation and the program is therefore set to continue
15

minute periods

indefinitely.

Once the ice was broken the
previous press-radio coldness melted away. Today WIP has similar
arrangements with both of Philadelphia's morning papers, the Inquirer and the Record, as well as
with the Evening Ledger.
The
papers have used the radio time
for merchandising as well as a
means of building circulation. The
Inquirer, largest of the radio advertisers, presents each Saturday
a dramatization of the first portion
of the novel that will appear in
the next day's paper. Seven mornings per week it presents a five
minute program giving the most
interesting items from its lost and
found columns and each evening it
offers a safety talk with plugs for
its
automobile advertising.
The
Record has instituted a domestic
help service which is broadcast
each morning with a few selections from the paper's help-wanted
section.

The newspapers have discovered
the merchandising possibilities of radio are as great as the
opportunities of increased circulation. In its solicitation of advertising the guarantee that a specific ad will be mentioned in a
radio broadcast is frequently the
inducement that closes the sale.
The programs have no adverse
effect on radio because the type
that

GATES

Manufacturers

of

Every thine in Speech— RemoteTranscription and Microphone
^ Equipment

GATES RADIO & SUPPLY
QUINCY, ILLINOIS

CO.

already demonstrated the value o

Because few radi'
had carefully plannei
newspaper advertising campaign

the tie-ups.
stations have

is largely unexplored bu
four definite uses have alread,
been established.
The value of institutional advei
tising is unquestioned and th
large amount of space availabl
to the station has enabled it t
run a series of ads on the progres
the station has made, plans fc
the future, some of the station'
special services to listeners, an

the field

similar

things.

The institutiom

ads help to sell the station in ger
eral rather than an individu;

program, and add

definite prestige
of the principal uses of th
has been in buil(
space by

One

WIP

ing audiences for the most sale;
ble of its sustaining program
When sponsors have been inte
ested in program popularity, ar^
more especially in the mail puW
consistent advertising of the pr'*
gram in three newspapers has ii
creased mail as much as 15009
Aside from the mail consideratio

any program

is

much more

desi

able when regular newspaper a^
vertising has been used to call
to the attention of listeners. Ne
programs can secure fullest aud
ence in a very short period of tin
when attention is regularly call?
to it on the radio pages of tl

newspapers.
The use of the space as a me
chandising service to sponsors
invaluable. The new sponsor c£
have newspaper advertising spai
calling

attention

to

his

prograi_

part of the station's servic
The advertising is not limited
the radio pages, and sponsors
as

;

women's programs may have t
woman's page or the society pag
and sport talks and programs f

men on

the

phony and

sports

classical

pages,

syi
t

music on

music pages. Station policy pe
mits the copy in the advertisii
of commercial programs to be us
only to call attention to the rad,
program and not as a supp|
mentary ad for the sponsor's pro;
uct.

The availability of the newsp
per space has been in numero
cases the answer to the statioi;
guest-star problem. An indepei^
ent station finds it impossible
pay high-priced names for appe^
ances on its program, but t
publicity in station ads in t^
papers is generally sufficient co\
Since the inception
pensation.
the press-radio tie-in, WIP's Hov.
makers' Club has had a sta^
screen or radio star of natioi,
fame on 26 consecutive vist,
broadcasts.
All in all, both

newspapers

have

WIP

and

benefited

t;

frc

the exchange. Each has been a
to use the other medium to si
plement its own advertising, w
negligible inroads into each o
er's

territory.
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i.

j-

I

Senate lobby committee in its efmake blanket seizures of
telegrams. The present case blocked

IFCC Keeping Congress Busy
robing into Rumors and Files

fort to

the

r

AN

ORATORICAL target for
Congress, the FCC is establishing
iomething of a unique record, with
J wo separate resolutions for invesjigation of its activities in the
opper and a third dealing with
;s telegram seizures having been
dopted.
On the heels of the Catholic
profane poem" affair which preipitated the Connery Resolution,
nd the Willard Hotel incident,
Jvhich caused introduction of a
by Senator Couzens (RSenator Borah (R-Idaho)
n March 9 introduced and saw
.dopted a resolution on the tele-

;tesolution
jilich.).

telegraph companies had been intimidated to a point where they
were "afraid" to resist the FCC
clerks.

Chief Justice

Wheat

of the Dis-

reported to be desirous of
probing any activity by his firm
in connection with the American
Liberty League.
A week earlier Senator Couzens
introduced his resolution on the
Willard Hotel incident which the
FCC committee of five had previously investigated and had found
no evidence of any "bribes" of
also

of the entire file of Western Union
telegraph messages sent by the
law firm of Silas Strawn, of Chicago,
former president of the
American Bar Association and
former head of the United States

FCC members.

directed

The

resolution

asked that the FCC submit to the
Senate the detailed report of its

against Western Union, was tantamount to blocking efforts of the

Tarn seizures.
The resolution read:
Resolved, That the FCC be and the
is requested to report to
he Senate all activities of its agents
any inspection or alleged seizures
II
f
telegrams and records and teleihone communications or other priate communications to or from any
loint in the United States or any
orged or destroyed telegrams and
hat the FCC inform the Senate
ly
what authority and under what
iiw and at whose direction the action
f
the FCC was taken.

it

law

Strawn

Committee and Senator Black was

of Columbia Supi'eme Court
on March 11 issued a permanent
injunction against the furnishing
trict

Chamber of Commerce.
The injunction, while

the

of

firm's messages but it is believed
that the ruling will be applicable
to hundreds of similar telegraph
files of lawyers, corporations and
organizations which the Black
Committee has ordered the telegraph companies to turn over to
in its investigation of lobbyit
ing and political activities. Strawn
is a member of the finance committee of the Republican National

Seizure of Telegrams for Senate Lobby Committee
Leads to Court Ruling Holding Action Illegal
is

seizure

and of that of the
Department of Justice, upon which
investigation

based

findings.

its

Without awaiting action of the
Senate on the resolution, however,
FCC on March 5 submitted to
Senator Couzens the entire testimony. What the Senator planned
to do with it is not known. It was
indicated, however, that Couzens
sought the testimony to ascertain
whether the Senate would be justhe

in

tified

demanding an investiga-

tion of all of the activities of the
FCC. While members of the Senate had been importuned to make
such an inquiry, there was no doc-

umentary

evidence,

it

is

under-

stood, to support the charges ad-

vanced. Among those conferring
repeatedly with Senators, it was
have been the same
declared,
groups which were instrumental
in having the Connery Resolution
passed in the House. The Connery
measure is still pending before the
House Rules Committee.

ame hereby

E Impresses

This grew out of the disclosure
hat the files of both Western
Jnion and Postal in Washington
lad been examined by agents of
he
Black Lobby Investigating
iGommittee of the Senate under
''trders of the FCC and with the
Assistance of FCC clerks. It was

LETTER
FROM
JU

Iptacked in both House and Senite and by other political groups
jjlis
a "reprehensible" practice and
ks one which the FCC had no authority to undertake.
At its meeting March 11 the
FCC appointed a committee of

'

.

I

!our,

headed

Morman

T

X

by Commissioner

Case, as chairman, to
study the Borah resolution and
^l^liraw up the reply. Several days,
|t was estimated, would be necesiBary to complete the work. Other

OGRAMf

S.

embers are

Commissioners
i^alker, Stewart and Sykes.
lj(h

ANNOUN

Ruling by Court

p WAS

learned that the FCC
a full Commission meeting on
^i^';3ept. 26 adopted a minute instruc'-:ing Commissioner Irvin Stewart,
chairman of the Telegraph Diviiion, to examine the telegram files
'elating to lobbying messages and
activities under investigation by
;he Black Committee.
This was
'Jone upon motion of Dr. Stewart.
"
So far as known the Black Com' mittee
did not subpoena
these
files or direct the FCC to do so.
[f that is so, according to legislative authorities, the FCC was
legally without power to make the
seizures in the name of the FCC.

W1

Convincing Facts. Proving KHPs
Coverage leadership in Southern California. 20,859
requests from the housewives who are the buyers.
,

it

mail received by KHJ originated in
the eleven counties of Southern California.

'

51%

^

"

'

'

The examinations were conducted
" in September.
Some 5,000 private
y telegrams, including those of a
'personal or confidential nature,
^Vwere understood to have been
examined.
There were prompt reactions in
Jl'and out of Congress. First Jouett
Shouse, head of the American Liberty League, went on the air to
'
attack the procedure bitterly. Then
Rep. Wadsworth (R-N.Y.) blasted
forth in the House, charging that
'!

I

,

total

of the total rnail received by KHJ originated in
the City of Los Angeles
4th market of ihe nation.

'

,

to a lot of

99% of the

'

'

M

E

—

KHJ's

DAYTIME AUDIENCE

maximiim

KHJ

affords advertisers
of sales at a minimum of cost.
(Vri/e for detail

ik

ik

ehowing KHJ's

a

mail breakdown and Map

New

Daytime Coverage

LOS ANGELES

Columbia Don Lee Broadcasting System

'

*
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.

,

:

KERN
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.

Affillcrted

wOtiPCOLUMaiA BROAOCASTING^STEM

Los Angeles

Office,

1076

BROADCASTING

W.

7th St.

.

KMJ

.

KWG
KFBK
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KOIN
KVI
KOL
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.
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Office,

1000

.

Van Ness Ave.
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FEDERAL COMMUNICATION

C

C

i

COMMISSION

(Broadcast Division)

MARCH

—

Decisions

.

.

WJBC, Bloomington, 111. Granted CP
change equip., increase from 100 w to 100

.

MARCH
WMF J,

Datona

3

Beach,

Fla.

Tex.

—Modif.

to

CP

new
trans,

license

from

D, use KRKD trans.
St. Louis and KMJ, Fresno

2% kw

KSD,

—Auth.

antenna measurement.

Mo.—Vol.

KGBX, Springfield,
license to Springfield Brdcstg. Co.
KOOS, Marshfield, Ore. Modif.
to Pacific Radio Corp.

assign,

—

Miami

freq.

City,

la.

move

equip.,

kw

1

trans.

111.

site.

Los Angeles, extension temp. auth. close
aux. trans, pending repairs WTAG, Worcester, Mass., temp. auth. tests new site
WJBK, Detroit, extension temp. auth.
tests for site; WQAN, Scranton, extension
;

temp. auth. curtailed time pending
negotiations.

ASCAP

FOR HEARING: KRNT, Des
WAWZ, Zarephath, N. J.; WOL,
NEW, Auburn Pub. Co.,
Washington
Auburn, N. Y. NEW, Jefferson Brdcstg.
Co., Ormond O. Black, pres.,, Birmingham: NEW, WISE Brdcstg. Co., St.
SET

Moines;

;

;

Paul.

NEW,

;

Mich.

inaw,

Saginaw Brdcstg. Co., SagKUJ, Walla Walla, Wash.

;

NEW, C. W. Snider,
MISCELLANEOUS

Wichita
—
KSL,

Falls,

Tex.

Salt

Lake

intervene KLO
Honolulu, denied reconNEW, Chas.
sideration grant of KGMB
C. Theis, Wichita, oral argument set for
Ex. Rep. 1-96 recommended
3-5-36 on
Newspapers
Springfield
applic.
grant
Springfield, Mo., permitted to file
Inc.,
answer applic. Pittsburg Brdcstg. Co., for
new station Kidd Bros., Taft, Cal., appearance & statement of facts accepted
WEEI, Boston,
in applic. new station
denied motion strike notice of desire to
be heard & statement of facts at hearing
NEW, Tuof Chattanooga Brdcstg. Co.
Associates,
Radio
Counties
lare-Kings
Visalia, Cal., denied schedule of applic.
week of March 2; KGFG, Oklahoma City,
denied reconsideration and grant applic.

granted
City,
KGU,
applic. ;

petition

;

;

;

;

;

modify license from Sh.-KCRC to unltd.
WAAW, Omaha, granted renewal license
Charleston Brdcstg. Corp., Charleston,

WDBO

WKBV,

Richmond,

W.

w

;

WNRI
;

APPLICATIONS DISMISSED—WTMV,
St. Louis, 111., CP 1500 kc 100 w 250
NEW, Alex F. Suss, Maryunltd.

ville.

;

CP

Cal.,

NEW,

Alex

1310 kc 100

w

kc

1210

100

w

unltd.

Sacramento,

F.
Suss,
unltd.

;

CP

N(2-28).

—

WILL,

Urbana, 111. Granted modif.
from 890 to 580 kc, from Sh.-

KUSD and KFNF to D 1 kw, sustaining
Examiner Seward.
NEW, Hammond - Calumet Brdcstg.

—
—

Corp., Hammond, Ind. Denied CP 1480
kc 5 kw, sustaining Examiner Walker.
KADA, Ada, Okla. Denied exp. auth.
1200 kc 100 w unltd., reversing Examiner
Seward.
KGCX, Wolf Point, Mont.—Denied CP

move

trans.,

1310 to
250

N

1450

w D

change equip., change from
kc, increase from 100 w
to

kw

1

unltd.,

reversing

Examiner Bramhall.

—

WEDC, Chicago <3ranted renewal, sustaining Examiner Hyde.
NEW, Golden Empire Brdcstg. Co., RedGranted CP 1200 kc 100 w
ding, Cal.
unltd., sustaining Examiner Dalberg.

—

—

KFPY,

Spokane
change trans,

equip.,
1 kw to

1

kw

5

Granted
site,

kw D

CP

new

increase from
890 kc unltd.,

sustaining Examiner Hill.
Granted CP change
WSPD, Toledo
equip., increase from 1 k-^ 2% kw LS to
1 kw 5 kw LS 1340 kc unltd., sustaining

—

Examiner Seward.

Page 56

—

WAAF, Chicago
hours (2-28).
WTRC, Elkhart,
Simul. -WLBC spec,

temp.

auth.

Temp. auth.

spec,

—

Ind.

hours

MARCH

Temp.

auth.

(2-28).

increase

10

kw

to 5

move

D,

equip.,

WIOD-WMBF, Miami—CP new equip.
WRJN, Racine, Wis. —Modif. CP change

antenna & trans, at Mt. Pleasant.
Muskogee, Okla.
Modif. CP
trans, site & studio, antenna system.
KWBG, Hutchinson, Kan. Vol. assign,
license to Nation's Center Brdcstg. Co. Inc.
WMBR, Jacksonville CP change equip.
WHBL, Sheboygan, Wis. CP move locally, change equip.
KYA, San Francisco
Vol. assign, license to Hearst Radio Inc.

—
—

KBIX,

— —
—

SPECIAL AUTHORIZATIONS—WMFJ,
Daytona Beach,

RCA

auth.
action

CP

granted

WIBA,

granted extension temp,
Victor 100-E trans, pending

applic.

;

WFIL,

Philadelphia,

temp. auth. 100 watt portable
Madison, Wis., granted extension

temp. auth. 500 w N; WJJD, Chicago,
granted temp. auth. begin 5 a. m. CST
during davlight saving period.

SET FOR HEARING: NEW. Wike &
Studebaker, Baker. Ore. KLO, Ogden, U.
KWBG, Hutchinson. Kan. WJBO, Baton
Rouge,
WJAC. Johnstown. Pa.
La.
WRDW, Augusta, Ga. NEW, Foreign
;

:

:

;

;

Lands Corp., Honolulu NEW, Brockway
Co.,
Watertown, N. Y.
NEW, Black
;

:

Hawk

Brdcstg. Co., Waterloo, la.

WKY

NEW,

;

Radiophone Co., Oklahoma City;
NEW. Farmers & Bankers Life Ins. Co.,
Wichita
NEW, Winona Radio Service,
Winona, Minn.
NEW, Earl Weir, St.
Petersburg
NEW, Frank M. Dunham,
Fort Dodge, la. NEW, Theodore E. Johnson, Houston
KGMB. Honolulu.

RATIFICATIONS:
WBAA, W. Lafayette,

;

;

ORAL ARGUMENT GRANTED—NEW.
Golden Empire Brdcstg. Co., Sacramento
(4-30-36)
NEW, Royal Sacramento (430-36)
WTFI, Athens, Ga. (4-16-36)
NEW, L & S Brdcstg. Co., Atlanta (4:

;

:

16-36)

ACTION ON EXAMINERS' REPORTS:
KID,

Idaho

Falls

— Granted

w N

w

CP move

500
increase 250
D to 500
1 kw D
1320 kc unltd., sustaining
Examiner Walker in part.

w N

(3-7).

Louis

St.

KFKA,

WTAQ

;

—

station

Pittsburg, Kan.

at

—Same.(3-3).
WBNX, New York—Granted auth.
rectional antenna (3-4).
Pulitzer Pub.
Louis — Granted
WBAP,

Fort Worth

di-

Co.,

hearing date

w

250

D,

—

N

—

WJAY

;

WAAW.
;

;

;

;

;

NEW,

4-7.

Can-

w

unltd.

increase from 1 kw
kw D, change from 1280 to 9(
asks facilitic
to 1280 kc.
KVOE, Santa Ana, Cal Consent tram
fer control to J. S. Edwards Inc.
equip.,

kw

1

1

5

move trans, locally,
KSFI and KSFI assigned
kc,

—

Minot, N. D.

MARCH
NEW, Ogdensburg
densburg, N. Y. —CP
NEW, Albert Lea

—

bert Lea, Minn. CP
amended to 1370 kc.

NEW,
Inc.,

Fountain

Youth

of

Properties

—Examiner

Augustine, Fla.

St.

Hyde

(1-203) that applic. CP 1210
kc 100
unltd. be granted.
Valley Electric Co., San Luis
Obispo, Cal. ; E. E. Long Piano Co., San
Luis Obispo Examiner Hill recommended
(1-204) that applic. Valley Electric Co. for

w
NEW,

—

1200 kc 250 w D be granted
applic. E. E. Long Piano Co. CP
kc 100
unltd. be denied.

CP

that
1200

;

w

Applications

.

.

MARCH

.

—

WORL, Needham,

Mass.

increase from 500 to

—Modif.

license

kw.
WNBR, Memphis Consent transfer control to Memphis Commercial Appeal Inc.
WJNO, W. Palm Beach Modif CP
change equip., trans, site locally.
NEW, News Press Pub. Co., Santa Bar-

—

1

—

—CP
1410

bara

1450 kc 500

kc

to

w

MARCH
WHN, New

from
from

amended

unltd.,

—

APPLICATIONS RETURNED
Bennett, Minot, N. D.

MARCH

NEW,

Bayou Brdcstg.

1200 kc 100

W4XH,

w

— NEW,
;

KMBC,

Co.,

Houston

—CP

C—

—

MARCH

surement.

NEW,

W. Plame, Huntington Par

J.

—CP

100 w unltd., freq.
to 1500 kc, omit reque
KVOE freq., studio 62!
APPLICATIONS RETURNED — NE'V

Cal.

kc

850

KIEV, amended
for KIEV and
Pacific Blvd.

Lexington

NEW,

Herald Co., Lexington, Kj^^
S. Braun, Waco, Tex.; KFJ3

John

NEW,

Fort Worth;

w

asks
to

w

—
York —

^Modif. license from
to 1400 kc unltd. etc., amended to
directional antenna.
Oklahoma City CP new equip.,
increase from 1 to 5 kw, move trans, locally amended re antenna, change to 1 kw
5 kw D, omit move trans.

NEW,

CP

1370

—

Fred A. Baxter, Superior, Wis.
kc 100 w unltd., amended to

1200 kc.

WCRW,

hours.

KFKA,
500

w

1

Chicago

—

Modif.

—

license

Greeley, Col. ^Modif. license
kw D to 1 kw
& D.

N

Ed

MARCH
Brooklyn

facilities

asks

unltd.,

WVFW.

Helen

Klies,

10

—WFOX
Modif.

license fro
to Sh.-WIT]

WARD, WFOX, amendf
facilities WARD, WLTJ

WHEC, Rochester — Modif. CP ne
equip.,
move trans., extent completk)
WLLH, Lowell, Mass. — Exp. aut

N

&

w

1370 kc 10 to 100
Lawrence, to operate

station

'satellite"

unltd.,

sy.

chronously.

NEW, W.

H. Marolf, Escanaba, Mich.-

CP 1500 kc 100 w unltd.
WFBC, Greenville, S.
CP as modif. new equip.,

C.

—Licensepowe

fi

increase

trans.

NEW, Tribune Printing Co., Jeffersc
Mo.—CP 1310 kc 100 w D.
KGFW, Kearney, Neb. —Consent tran
fer control to Clark Standiford & Kate
Fisher.

NEW,

Albert Lea Brdcstg. Corp., Albe
CP 1370 kc 100 w unlt<
amended to 1200 kc.
NEW, Glenn Van Auken, Indianapol
CP 600 kc 1 kw D, amended to 1050 k
Lea,

Minn.

—

—

MARCH

11

WHBI, Newark—Modif.
trans

license use au

main.
Hartford

as

—CP gen exp. 50 w.
Washington —CP gen exp. 100
Easton, Pa. —License for CP
modif. move to Easton, change antenna
WKY, Oklahoma City—License for ge
exp. station W5XAU.
WSIX, Springfield, Tenn.—
trans,
extend completion.
WDZ, Tuscola,
—License for CP
modif. change
equip, move trans.
WDRC,
WJSV,
WEST,

^Modif.

NEW,

freq.,
St.

Voice of

Louis Inc.,

CP gen exp. 100 w.
—WMT,
Des Moines —CP

C

N

St.

Lot

change eqnif

N

increase 1 kw
2% kw D to 1 kw
D.
NEW, Tribune, Great Falls, Mont.
550 kc 1 kw
5 kw D unltd (faciJ
ties KFYR) amended to 950 kc.

kw

—

N

Warner

Bros.,

Oakland,

Cal.

—CP
— NE^

g(

Arthur E. Seagrave, Lewiston, Me.

re

from

NE'

;

Fenyvessy, Rochester, N. 'i
Brdcstg.
Co., Owei
boro, Ky. KGBC, Honolulu.
Albert

O.

NEW,

Owensboro

MARCH
NEW,

1300

WKY,

Bluffton Brdcstg. C(

New,

Ind.;

APPLICATIONS RETURNED

WBNY, Buffalo
License for CP as
modif. 1370 kc 100 w 250
D. except
hours assigned to WSVS.
WMCA, New York Modif. license from
500
to 1 kw D & N.
WEVD, New

Bluffton,

exp. 200 w.

5

—

uj

antenna mei

111.

Modif. liSpartanburg, S.
cense re freq., 50 w.
NEW, W. C. Miner, Rock Springs, Wyo.
CP 950 kc 500 w ltd., amended to 1310
kc 100 w D.
APPLICATION RETURNED—E. N. &
S. W. Warner, d/b Warner Bros., Oakland, Cal.

ne

to

;

auth.

;

site,

3

unltd.

9

—
License for CP
power license

York

equip., increase D
old trans, as aux.

.

Seattle
CP change equip., change
1370 to 1070 kc, 100 to 250 w, hours
Sh.-KRKO to D, amended re an-

KVL,

—

City,

NEW, Rensselaer Polytechnic Institute,
Troy, N. Y. CP gen. exp. amended to 1
kw.

w

w.

50

move

2

Co. Inc., 0(
1500 kc 100
xmlt
Brdcstg. Corp., A
1200 kc 100 w unit

NE'VBrdcstg. Corp., Chicago, gen. ex)

WBBC,

recommended

7

Pub.

APPLICATION RETURNED

WBBM

Sh.-WLTH, WGGU,

.

— KLPJJ

APPLICATION RETURNED

Examiners' Reports

.

—CP chang
2% kw D

Mont.

Falls,

Mont.

.

CoL—

H. L. Corley, Trinidad,

KFBB, Great

ton, O., denied temp. auth. operate pending applic. assignment license and CP to
Ohio Brdcstg. Co., but not to exceed 30
days.

sustaining

WJAS. Pittsbur(?h Granted modif. CP
increase to 1 kw
5 kw D unltd., sustaining Examiner Walker.
NEW. Carter & Wolfe. Mansfield, O.—
Denied CP 1370 kc 50 w
100 w D unltd.,
sustaining Examiner Walker.
MISCELLANEOUS
KXL. Portland.
Ore.,
granted
order
take
depositions
WBNX, New York, granted oral argument applic. CP new equip., increase to
kw. move trans. ; NEW, Plain Dealer
1
Pub. Co. & Munroe F. Rubin, Ruth Rubin,
denied petition for Broadcast Division to
hear applic. transfer control WHK,
to U. B. Co., instead of examiner : WHBI,
Newark, granted continuance hearing applic. increase 2% to 5 kw
Omaha, denied reconsid. & grant applic. assign license to Neb. Brdcstg. Co.
NEW.
L. & S. Brdcstg. Co.. Atlanta, granted
oral argument anplic. CP new station be
consolidated applic. WTFI move to Atlanta
KDYL, Salt Lake City, suspended
grant of Feb. 13 new equip., move locally, increase to 5 kw D. and set for
hearing on protest of KLO Metro Brdcstg.
Co., Los Angeles, remanded to docket for
further testimony
G. D. Goff, Tampa,
Fla., granted oral argument before Broadcast Division 3-26-36 applic. CP new station 1500 kc 100 w unltd.
NEW, Dor-

Lippincott, Pendli
1500 kc 100 w D amende

—CP

1370 kc 100

St.

APPLICATION DENIED—WHBC,

City.

kc
Examiner Dalberg.

Pa.—

Pottsville,

Clifford,

NEW, EUwood W.
ton, Ore.
to unltd.

auth.

—

;

auth.

Kansas

L.

580

w

Green Bay, Wis. Granted
extend program tests.
WFAA, Dallas Granted petition intervene applic. Pittsburg Brdcstg. Co. new
cisco

J.

E.

50

KFRC, San Fran-

Greeley, Col.;

Myron

CP

auth.

C—Granted

ine Examiner Dalberg.

NEW,

—
—Granted

(3-7).

tenna.

Denied

— Granted

WPTF, Raleigh, N.
extend equip, test (2-29).

William S. Thellman, New Castle,
Pa.—Denied CP 1420 kc 100 w D, sustain-

NEW,

Ind.
(3-5).

temp. auth. spec, hours
KIIH, Lincoln, Neb. Granted auth. exp.

;

trans.,

—
—

w

trans., studio

locally.

equip.,

—

Easton, Pa. Applic. modif. CP.
R. C. Coshorn, Lester E. Cox,
Applic. CP 920 kc
Jefferson City, Mo.
500
D.

exp.

new

250 w LS spec., re hours.
Beach, Cal. Applic. vol.

WEST,

KIFF,

— CP

Roanoke. Va.
1

w

assign, license.

freq.

APPUCATIONS GRANTED:
WDBJ,

APPUCATIONS DISMISSED:
NEW, Springfield Newspapers Inc.,
Springfield, Mo. —CP 790 kc 1 kw D.
NEW, Voice of Black Hills, Rapid City,
S. D. —CP 1200 kc 100 w spec.
WWRL, Woodside, N. Y. —Modif. license

NEW,

(2-28).

WOW, Omaha — Extension

N

ACTION ON EXAMINERS' REPORTS:
license

Extension

:

;

LS

—

Ind.

period (2-24).
WDZ, Tuscola, III.— Same

kw

renne D. Roderick, El Paso, reconsidered
action granting applic. CP 1500 kc 100 w
unltd., set for hearing.

KFOX, Long

test

5

INCLUSIVE

13,

1500 kc 100

;

acVa., answer to appearance of
cepted
KHSL, Chico, Cal., denied reconsideration and grant applic. modif. license
from 950 to 630 kc, increase to 250
E. Anthony & Sons Inc., Pawunltd.
tucket, R. I., granted protest asking reconsideration Commission action of 1-21-36
granting extension completion date of
and directed applic. set for hearing
NEW, Valley Brdcstg. Co., Pomona,
Cal., remanded to docket applic. CP 1160
kc 250 w LS.

E.

5

RATIFICATIONS:

site,

to

kw

to 1

& Studio, increase
kw D 1250 kc unltd.,

sustaining Examiner Walker.

license

—CP new equip.
Shreveport, La. —Auto.
control equip.
CP
—Amended
KSCJ, Sioux
increase from
change antenna, trans,
to
unltd.
N
Simul. D WTAQ SH
—License for
W9XAA, York Twp.,
WCFL
CP move trans,
SPECIAL AUTHORIZATIONS — KFI,
WQAM,
KWKH,

250

from

KFSG, Los Angeles—Modif.
1

—CP

radiator.

vertical

KPDM, Pampa,
site & equip.

w D 1200 kc, Sh.-WJBL, sustaining Examiner Bramhall.
WHBU, Anderson, Ind.—Granted CP
change equip., increase from 100 w to 100
w 250 w D 1210 kc unltd.
WFBM, Indianapolis —Granted CP new
w

APPLICATIONS GRANTED:
trans.,

TO MARCH

1

—CP

12

George F. BUsell,

1200 kc 100
Detroit

WJBK,

w
—

Pittsfield,

D.
Modif.

CP

equip., move trans., directional
to extend completion.

Ma

chan
anteni

—Vol. assign,
KTSA Brdcstg. Co.
KNOW, Austin, Tex. — Auth. trans
control to Hearst Radio Inc. 10,000 shar
NEW, John
Braun, Waco, Tex. —
1500 kc 100 w D.
KFJZ, Fort Worth—CP new eQuip.,
crease to 100 w 250 w D.
KTSA, San Antonio

licei

to

BROADCASTING

S.

•

:
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1

—
—

Tyler, Tex.
CP change equip.,
trans locally.
^VKC, Kansas City CP new equip.,
t'.BK,
f

Major Bowes Declared
Balking at Renewal of
NBC Artists Contract

vol.
assign, license
studio locally
Cleveland, amended to Lester E.
L. Evans.
GO. San Francisco CP new equip., inise from 7% to 50 kw, move trans, to
;

t

Tom

& Thomas

—

WITH

Belmont, Cal.
EW, Golden Empire Brdcstg. Co.,
,-^•9ville. Cal.
CP 1140 kc 250 w D.
EW, James H. Hardy & L. D. Marr.
CP 1160 kc 250 w D.
i^adena, Cal.
ir

'

& Sanobserving its first annivernetwork
sary on the NBCthis month, it is learned from reliable sources that Maj. Bowes is
contemplating refusing to renew
his present agreement with NBC
Artists Service whereby it receives
10% of the gross billings of the
Bowes amateur units on tour and
whereby NBC books and sells the
Chase & Sanborn show. The present contract with the Artists Service expires April 14.
The booking situation, however,
has no connection with Chase &
Sanborn's NBC contract, it was
said, the proposed change affecting only the theater units, of which
14 are now on the road and which
are said to have had gross billings
of about $600,000 since last July.
The theatrical grosses were largest during January and February
of this year, and at the present

—
—

'

MARCH 13
—License for

!!

born,

CP change

ii*HDH, Boston
i:Sp.

,

EW, Dr. F. P. Cerniglia, Monroe, La.
P 1500 kc 100 w unltd.
CP change antenna,
''SBC, Chicago

—

•e

trans, locally.

'TAQ, Green Bay, Wis.

new

modif.

as

equip.,

— License
move

for

&

trans.

change hours.

lio,

RETURNED— WCMI,

PPLICATION
land,

Keiu

NBC

^alston-Purina on
.LSTON-FURINA Co.

St.

Inc.,

(Ry-Krisp) will return to
or air April 3, Fridays, 10:30m., on an NBC i45 p.
Marion
52 weeks.
,|rwork for
opera singer, and Josef
jiley,
lestner orchestra will be the talThe program will be broadluis

WEAF

from the new NBC studios in
Gardner Advertising
ulywood.

[t

L ouis,

^, St.

l&ILE International Cellucotton
Co., Chicago (Kleenex)
is renewed its contract on CBS,
mention of Quest, deodorant,

NBC

its 10% commisto paying
sion in the belief that be can handle them himself from his own
since last
Broadway office.

jiDducts

NBC

made

after April 1 in acthe CBS policies
•3
down last year. Kleenex's
"nmitment expires at the end of
S month, hence the expurgatof the Quest angle. The Klee5k program features a dramatic
be

dance

j':tch,

July has serviced and exploited the
amateur units, with Murray Bloom
and Rubey Cowan assigned to the

with

Mary

WEAF

rate may run around $1,500,000
for this year. The theatrical units
are Maj. Bowes' personal property.
Maj. Bowes is said to be opposed

placed th e account.

fGeenex Without Quest

j'l

Major Bowes Amateur

the

Hour, sponsored by Chase

job.

That the amateur cycle would
have lasted as long as it did, or
that it would reach the pinnacle
of popularity it has enjoyed, was

Marlin.

a surprise to

1

Domestic or Foreign
the weak peep of WLEZ,

nense and buildun Chase
born has extended to it.

I

From

watt rebroadcaster in
the
Norfolk, Nebraska, to the husky
50,000 watt voice of XENT, Old

&

Margaret Cuthbert,

NBC

women's activities. Miss Margaret Cuthbert, has
just been honored by being selected
by the New York League of Business and Professional Women as

NBC's

director of

one of the League's 24 "women of
achievement". Miss Cuthbert, who
has been with NBC for ten years
and who will be one of the honor
guests at a banquet March 18, was
recognized, said the League, "for
her sympathy and understanding
to the needs of women and women's
organizations on the radio." Anwoman executive,
other
Claudine Macdonald, was selected
to speak on opportunities for women in the radio field to women
students of the Syracuse University senior class at a vocational
Mrs.
aids conference March 12.
Macdonald has been director of the

NBC

NBC

Women's Radio Review

since

1929.

Crystals are scientifically
to
an accuracy of
than .01%. "It Pays
to use the best," Say Radio
Engineers, that's why we use
.

.

ground

BETTER

Scientific Crystals.

CRYSTAL SPECIALISTS
New Low

SINCE 1925
Temperature CoeiB-

eient Crystals are supplied in
isolantite Air-Gap Holders in

Publicity

Firm Expands

PUBLICITY ASSOCIATES, EmState Bldg., New York, an-

pire

nounces the opening of a new department to be devoted exclusively
to radio publicity for the exploitation of radio programs, artists and
special broadcast events. The department will be under the supervision of J. Fred Coll and Miss
Bettie Glenn. Coll was formerly director of publicity and special features of the American Broadcast-

ing System and WMCA.
been a member of Publicity AssociMiss
ates for more than a year.
Glenn was formerly of the NBC
press department and is also a for-

He has

mer

RADIO SERVICE
.

publicity director of

the 550-1500 Kc. band. Frequency Drift guaranteed to
be less than 4 cycles per million cycles per degree centigrade change in temperature.

Approved

50
124

eral

by

Fed-

Communica-

tions

Commission.

Two Crystals— $90

JACKSON AVENUE
University Park

HYATTSVILLE, MARYLAND
Send for our price list and
booklet
Dept. B-362

WMCA.

field,

his radio show's popularity for
Despite his
their drawing power.
differences with NBC. it is entirely
unlikely that Maj. Bowes will attempt to take his program to another network in view of the ex-

Five Wattj or

Thousand Walls

the radio

and it is also well known that
Bowes' road shows rest lare-ely on

FREQUENCY
CHECKS
Fifty

all in

New York Women Honor

MEETS EVERY REQUIREMENT

San-

5

Brooklyn Case Deferred

Mexico, our clientele includes
over a hundred stations in all
power ranges and locations on
the North American Continent.

ANOTHER

month's postponement
hearing on the so-called
Brooklyn cases was ordered bv the
FCC at its general sess^'on March
11.
The newest date is May 7 at
of

You wUX he interested in our
lower prices on "AT" Cut
Crystals.

CCHMEI2CIAL RADIO
EQLIPMENT CCMPANT
7105

BALTIMORE

•

KANSAS

CITy,

the

which the entire case, involving
a dozen applications, will be re-

MO.

opened.

Type 731-A Modulation Monitor

OF THE FEDERAL COMMUIVICATIONS COMMISSION
ID£flL

FOU fJLL COnDITIOnS

The Amperite SR-80 Velocity, when in vertical
position, has widest angle of pickup without
irequency discrimination.
Permits 360° pickup when lowered and

tilted

until parallel to floor.

Same

narrow angle (X in
which can be used to eliminate unde-

position provides

diag.*)
sirable noises.

NEW: POSmVE, SMOOTH-ACTION STANDSl
Write

for Bulletin

SM-1.

You are invited to conduct a Two
Weeks'^Free Trial of the SR-80 and accessories.

Check these features against the Commissions Rule
amended on October 29, 1935, Section D:

139,

as

A

d-c meter for setting the average rectified carrier and for indicating percentage carrier shift

during modulation.

A

peak indicating light which flashes on all peaks
exceeding a predetermined value.
A new-type high-speed meter indicating continuously the percentage modulation either on positive or on negative peaks, selected at will.

3i:iaai«:i<ifW

No

deposit.

No

obligation. Write us today.

The Type 731-A Modulation Monitor

^MPERITE Qwpany
SSI

angle

pickup without

oi

frequency discrimination
microphones.

:2ZZ

oi

various types

EMTE ~H<MmMICROPHONE

larch 15,

1936

•

priced at $195.00

NEW YORK

BROADWAY

^Diagram shows

is

Write For Bulletin X-3512-B

BROADCASTINC

GENERAL RADIO COMPANY
CAMBRIDGE

MASSACHUSETTS

Page 57

^

;

NEWSPAPERS AID

PROFESSIONAL

WBIG

DIRECTORY
Jansky

Bailey

&.

An Organization of
Qualified Radio Engineeri
Dedicated to the

JAMES

Radio

For

Nearby Towns

COOPERATING

with

23

weekly

Neighbors, Tuesday and Saturday mornings.
Salutes are given to communities represented by the newspapers, and items of general interest are selected and broadcast with
the permission of these papers.
Many readers of these newspapers
appreciate the cooperation of
WBIG, and a large number of letters are received commending the

Engineer
Nat. 4048

Washington. D. C.

National Press Bldg., Wash., D. C.

program.

GLENN D. GILLETT
C^nsvlHno Radio Engineer
Synchronization Equipment Design.
Field Strength and Station Location
SarTeys. Antenna Design. Wire
Line Problems.
Nationtl Frees Bldg., Waah., D. C.

N. Y. OMee: EngUwood, N,

PAUL

Consulting Radio Engineer
Montclair, N. J.
"25 years of

W. p.

Intensity Surveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio
Reports.
Field

Coverage

Hilliard Co.

CHICAGO

70

H.

E.

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

725 Noyes

St.

tion

TEMPLE

M.

Consulting Radio Engineer
Box 189

30 Rockefeller Plaza

P. 0.

New York

Times Square Station

City

about

States
tained

retail

in

page of informaeighth United
market" are con-

the

1936

edition

of

Standard Market Data and New
Information About KSTP, just
published by the St. Paul station.
Complete data on coverage, programs and advertisers are in-

D

Many

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE

Page 58

Adams Sponsors

NEW

YORK, N.

Ne
d'

scriptions of the last two figh
staged at the Madison Squai

Garden over

WMCA

and membe;

of the Inter-City group. On Ms
6 the sponsor will broadcast
ringside description of the Tor

Canzoneri
nouncing.

WMEX,

Jimmy McLarnin

-

Sam Taub

hov

again vnll do the a

WMCA, WPRO, WCBI
WIP will carry

and

tl

broadcast. Maxon Inc.,
is the agency.

New Yor

CLASSIFIED
ADVERTISEMENTS
advertisements in
Classified
Bboadcasting cost 7c per word for
Cash must accompany order.
Forms close 2Bth and 10th of

each insertion.

month preceding

issues.

Wanted

writer, production
Eight years radio. Ten ye
454, Broadcasting.

director,

Box

Cleveland trained announcer, actor ;
Can handle production, conti

director.
able.

To Give
A NEW

BINDER has been produced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
is neat and convenient. It is bound
looks like a book in
like a book
every respect except that you can
snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in

'3 OO
POSTPAID
Name

and any announcing. Single. Av
References. Box 456, Broadcast!

experiei
years
14
news edi 1
connection

Newspaperman,

Greater Value!

(Your

:

Fights

York, broadcast blow-by-blow

ity,

FREQUENCY MEASURING SERVICE

York,

Operator, graduate of R. C. A. In
tutes ; now employed as engineer of sn
Young, ambitious, conscientio
station.
good references and willing to start
small salary. Box 446, Broadcasting.

111.

"the

New

Inc.,

ADAMS HAT STORES,

Program

any way.

BROAD STREET

& Osborn

theatre.

—

66

stine

the agency.

announcing.

Phone Univ. 1419

cluded.

R. C. A.

included April 6 until the numb?
Batten, Barton, Dui
is about 20.

Broadcasting.

D, C.

THIRTY-TWO
J.

PAGE

Evanston,

4105

WASHINGTON,

C.

j

i

Engineer and Press Operator with
years experience and proven record, desi
position with progressive station. Box 4

O
u

Consuliing Radio Engineer

BROADCAST, COMMUNICATIONS

WBS

Situations

Telephone Commonwealth 8512

LOFTIN

NEMOUI

DE

hour transcription series titl
Paint Parade, twice weekly, o
WSMB, New Orleans, and WJA^
Jacksonville, Fla. Another grou
of stations is to be added the wee
of March 16, with still more bein

BROOKLINB AVENUE
BOSTON, MASS.

Telephone NAtional 7757

EDWARD

DU PONT

I.

I

Co. Inc., New York (paint)
quart'
March 9 started a

&

the asking. More than 10,000 requests were received in two days
at WOR, Newark.

in

ULTRA-HIGH FREQUENCY,
TELEVISION, AND
HIGH FIDELITY PROBLEMS

Specializing in Broadcast and
Allocation Engineering

Washington, D.C.

were given away
for the first time on a network
recently when Axton - Fisher Tobacco Co., on its MBS program
Cafe of the Red Dagger, offered
listeners a free pack of Spuds for

BAIRD

S.

Specializing

Consulting Radio Engineer

Earle Building

CIGARETTES

ILLINOIS

HOLLIS

BARRON

to WBIG original combeing tried by Lew

Gogerty's studio orchestra, most
of
which is "Carolina
notable
Waltz".
WBIG receives each week more
than 30 community newspapers
that are read, clipped and in many
cases filed for future reference.

T^adio 'transmission
Equipment
2106 Calumet Ave.

New Rochelle 5474
ROCHELLE, N. Y.

H.

positions

Professional Background"

32
Telephone:

JOHN

have sent

J.

H. FELIX
EDGAR
ROCKLAND PLACE

NEW

In addition to helping the communities served by cooperating
newspapers, a talent drive is being
Two or three composers
made.

GODLEY

F.

E.

Disc Drive

j

semi - weekly newspapers,
WBIG, Greensboro, N. C, has
started a program entitled. Our

National Press Bldg.

SERVICE OF BROADCASTING

Cooperative Series

and

McNARY

C.

in

Du Pont

in

Gold 25c Extra)

desires

station

—

commentator, or both. Midwest prefer
Young, married, reliable. Box 457, Bbc
CASTING.

Thoroughly competent engineerthree years with 100 watt
nouncer
familiar with des
Kw. stations
5
maintenance, desires position. Go a
;

;

Age
immediately.
where, available
Address Box 452, Broadcasting.

Licensed Broadcast Technician des
with progressive station, or
manager or chief engineer of small stat
Good education, seven years experie
Now with 1000 watt station. Box
Broadcasting.
position

Program director with experience
contin
musical director
Properly
writer orchestra leader.
sales
increase
ducted programs will
years
8
enlarge scope of listeners.
Emplu
chain and independent stations.
College degree. Box 455, Broadcastin

announcer

—

—

—

•

Engineer desires technical position

BROAD^STINC
ifoadcast
idvertising"

National Press Bldg.,

Washington, D.

C

E. E. degree. Exi
operation and rr.E
transmitter and speech
equipment. Holds radiotelephone first
operators license. References. Now
ployed designing broadcast station ec
ment for manufacturer. Box 453, Br
casting.

broadcast
enced in

nance

station.

design,

of

Wanted To Buy

—Equipmen

UZ-4210 R. C. A. transcription turn;
Address Box 445, Broadcasting.

BROADCASTING

•

March 15, 195

HOW NBC

SAVES MILLIONS OF AMERICANS FROM RED RADIO EARS

"Oh,

I

wouldn't

REMEMBER that prickling
.

sensation which presages

tell that

and naturally on the shelves of the
nation's pharmacies wither

and die

one, dear
draw its counterpart — like an echo

—in

the suburbs of San Diego.

The derogatory reference ("Dirty

when introduced as dinner topics.
Here at NBC, we make it our
job to fend off Red Radio Ears.

dig," to

in the straw in the livery stable,

We keep the family circle soothed

Seattle as in Savannah.

perhaps, but which would put the

and entertained.
Not with any idea of setting

number—in the wrong company? A
number which would strew them
the narration of a naughty

of death on the Saturday
Evening Whist Club? Of course
you do.
And your almost audible relief

viction that

when

good

chill

the raconteur's wife sensed

ourselves
tising

up

as a

common

sense and

taste are ageless.

Our Audi-

Him

Off! "There,"

us— daily. You'd

your

ears cooled,

Multiply

this

said, as

woman!"

danger

learn

you boys
as

in the

back

swiftly resented in

Morals, but with the con-

ence Mail Department confirms

a

is

Board of Adver-

the situation and sweetly Signed

you

room)

be surprised to

how evenly the national com-

mon sense and good taste are buttered across the country.

"We're both playing ball for the
same team — the advertiser"

by Millions

to reflect that the
is

Park Avenue

same danger

constantly present with radio.

That the blight of the misplaced
bon mot is apt to cause Red Radio
Ears in not one American home,
but in millions. That certain subjects which bloom beautifully

NBC

Portland dittoes

Perhaps you have never paused

The word

is

heartened by

the cooperation of clients and

that puts the delicately

their advertising agencies.

Much

attuned ears of Park Avenue,

remains to be done, but we are

into the red also tints the ears of

on the

Portland, Ore.

The

exaggerated

Bronx cheer
north of the Polo Grounds will
claim that draws a

So far as we
are concerned, Red Radio Ears
will yet be but a memory — one
right track.

with red flannel underwear!

NATIONAL BROADCASTING
AN RCA SERVICE

greatly

NEW YORK

CHICAGO

WASHINGTON

CO., Inc.
SAN FRANCISCO

WGN

STUDIOS OF

"WORLD'S GREATEST NEWSPAPER"

are

RCA

Completely

THE

huge studios of

WGN,

which cost

equipped

a large sum, are completely

with

RCA

studio

apparatus

project

....

When

was conceived,

it

new

the

was

deter-

able.

.

.

Equipped

.Thus

this

hands with

station joined

tion of

nationally-famous

program

quality.

.

RCA
.

enlarge or modernize your

WGN,

50 kw.

for the perfec-

.When planning
facilities,

remember

mined that money would be used unspar-

that

ingly in order to achieve

country, able to buy the best, chose

sults possible in the art

building

itself is

and

architects,
its

of broadcasting.

an architectural gem;

terior a masterpiece

by

the very best re-

The

its

in-

is

stations in the

RCA
RCA

equipment. Think also of the

fact that

can equip stations of any

with apparatus

of collaboration

that

is

size

simple in operation, rugged,

dependable and economical in both

engineers, decorators;

equipment

one of the greatest

to

the finest obtain-

first

cost

and operation.

TRANSMITTER SECTION

RCA MANUFACTURING
Camden, N.
Get in touch with one of these

J.,

a subsidiary of

New York,

offices:

San Francisco, 170 Ninth Street

•

CO., Inc.

Radio Corporation of America

1270 Sixth Avenue

Dallas, Santa Fe Building

•

•

Chicago, 111 North Canal Street

Atlanta, 144

Walton

Street,

N.

W.

B ROAMVST
combined with

Vol. 10

WASHINGTON,

No. 7

•

APRIL

Broadcast
$4.00 the

D. C.

1936

1,

$3.00 the Year

Advertising"

Year

NG

I

15c the

Copy

Pnblished Semi-Monthly. 25th issms (Yearbook Number) Published in February

17 MILLION PEOPLE
spend
Automobiles
Chevrolet

Dodge

Beverages
Feigenspan's Beer

Welch's Grape Juice

Clothing and Apparel
Crown

Overalls
Fox Furs

M-J Fur Company

Drugs and Pharmaceuticals

Greenwich Savings Bank

Dole's Hawaiian Pineapple Products

Household Finance Corp.
National Safety Bank & Trust Co.
Personal Finance Co. of New York

Dromedary Dates
Dugan's Whole Wheat Bread
Educator Crax
Fisher Bread
Geisha Crabmeat
Golden Blossom Honey

Icy Point Salmon

Farm
Kemp's Sun Rayed Tomato Juice
Krait-Phenix Cheese
La Choy Food Products
Jones' Dairy

libby's

Canned Foods

Alka Seltzer

Maine Food Products

B-C Remedy

Martinson's Coffee

California Syrup of Figs
Carter's Little Liver Pills
Dr. Edwards Olive Tablets
Father John's Medicine

Namco Crabmeat
Ocean Spray Cranberries

Ex-Lax

Gude's Pepto-Mangan
Haley's

M-O

Hoodlax

LVC. Pearls

Premier Mayonnaise
Prido Shortening
Red Heart Dog Food
Richardson & Robbins Canned Foods
Seald-Sweet Grape Fruit Products

Cup Bread
Sunsweet Prune Juice
Taystee Bread
Three Diamond Crabmeat
Walker Gordon Milk
Wheaties

Murine
Musterole

Peruna

Rem
S.S.S. Tonic

Vapex

Gas and Oil
Foodstuffs

Andy Boy

Broccoli
Astor Coffee and Tea
Beardsley's Codfish
Bisquick

Retail Establishments
Macy's
United Cigar Stores

Vim Radio Stores
Whelan Drug Stores

Soap and Kitchen Supplies
Furn-X
Lin-X

North American Dyes
Patapar

Oxydol

Tobacco Products
Girard and Henrietta Cigars

Spud

Cigarettes

Oval tine

Silver

Ironized Yeast

Insurance and Financial

Foodstuffs (cont'd)

Hormel's Soups

Confections
Dolly Madison Ice Cream
Viva Candy Bars

buy these products*

Del Maiz Niblets

Grandma's Old Fa:;hioned Molasses
Green Giant Peas
Heart's Delight Food Products
Highland Vermont Maple Syrup

Ansonia Shoes
I. J.

billions to

Toilet

Glame

Mennen

Furnishings

Miscellaneous
Columbia University
Country Club Estates
Empire Gold Buying Service
Gruen Watches
Manhattan Storage & Warehouse

Bonita Carrots
Borden's Farm Products

American Washing Machine

Bumham &

Baked Beans
Broadcast Corned Beef Hash

Bigelow Sanford Rugs

G-E Washing Machines and Ironers

New
New

Colman's Mustard

New

Port of

Comet Rice

Olson Rugs

Morrill's

*Ad'vertisea oojer ff^OR in

March, 1936

Manufacturer's Assn.

Jersey Laundries

Products

Pinaud Products
PhilHps Milk of Magnesia Creams

Richfield Oil

Bond Bread

Nail Polish

Kreml

Pure Oil

Household Equipment and

Goods

Bathasweet
Bost Tooth Paste
Calox Tooth Powder
Conti Products
Dr. Lyon's Tooth Powder
Drezma Cosmetics

Milton Bradley's "Easy Money"
Jersey Bell Telephone Co.

Game

York American
New York Authority

Woman's Home Companion

WOR

—

THESAURUS
SEMTOR FRAMKENSTEm
The Senator

FiSHFACE

says:

"I'm— uh— er— My record

reeks with

— er — uh — er — speaks for
Uh —
hope! Uh — have come to New York
to starve to death— er — to
a revolution — no,
mean to
at the— uh
— the top, by gosh stop for nothin', and
I'm gonna shoot the works —
show
'em a thing or — uh — stuff— maybe!
"And,
view the— uh— THESO —
itself!

I

I

start

start

I

!

I

I'll

I

so

what— I mean THESAURUS— uh—

— uh — out — hesication — desihation
— quiet— QUIET — hesitation and —
bink — link — mink — mean think
one
of the stand out — stand in — uh — outstanding — program services — next to
me — my friends — mean myself — for
the people — by the people — yessir

with

I

I

it

T

you can vote on

it."

A SPECIAL PROGRAIVl
Appropriate music for Palm Sunday and
Easter by theTrinity Choir
to

THESAURUS

is

being released

subscribers this

MTIOMl

month.

RROADCASTIIVG

COMPAM,

IIVC

A RADIO CORPORATION OF AMERICA SERVICE

ELECTRICAL TRANSCRIPTION SERVICE

•

30

ROCKEFELLER PLAZA,

NEW YORK

•

MERCHANDISE MART, CHICAG

S>e<

m/ 30

I

»

W WJ

First in

Listener Interest
Besides being America's pioneer broadcast-

WWJ

ing station,
possesses the unique advantage of a 63-year background of public
relations experience.

Many

of

WWJ's

staff

have been newspaper trained and have an
expert insight into public wants that could
be obtained in no other manner. Among the
programs that make
the most popular

WWJ

in the rich Detroit trading area are the fol-

lowing

:

HERSCHELL HART'S
same

"Gossip of the Stars"

knowledge and intimate
association with the celebrities of radio that has made
his "Air Gossip" column in The Detroit News one
of the most widely read and oft quoted by "insiders"
reveals the

first-hand

as well as the public.

BRADNER'S twice-daily broadcasts of news
from the columns of The Detroit News are
delivered in a manner and style so different and distinct that in every survey of program popularity
ever taken in the Detroit community, Bradner has not
C. C.

HERSCHELL HART

edited

RADIO EDITOR

only led

names

of

ALL

other newscasters, including the big

radio,

by wide margins, but has ranked

right near the top, in audience perference, of all pro-

grams.

TY TYSON'S

many years of base ball and foot
have made him easily the outstanding rado personality of the community. Always in
step with the popular trends and knowing the great
interest Detroit has in this year's Tiger team,
has sent Ty to the training camp at Lakeland, Florida,
from where he sends a daily bulletin to be broadcast
each evening. Like all Ty's broadcasts, this has become an exceptionally popular feature.
ball broadcasting

WWJ

MAXINE TELLER, WWJ's Home
expert, has that rare gift

—a

MAXINE TELLER

air.

part of radio progranmiing.

Economics Expert

Americans Pioneer

^^^^

Radio Broadcasting Station

National Representatives:

Page 4

woman's voice

that sounds truly pleasing over
Miss Teller has a rich contralto voice with
cultured, polished accents.
She combines with it an
extremely intelligent and interesting treatment of drab
household matters that sets her program entirely
apart from the many others that attempt this difficult

the

WWJ Home

Economics

—only too seldom to be found

JOHN BLAIR & COMPANY,

Owned and Operated
by The Detroit News

New

York, Chicago, San Francisco

BROADCASTING

•

April J, 19.

they /avor

More
Than

KSTP
KSTP

l\0 r
I

FACT THEY SPEND
25.49^

IN

KSTP

l/CTD

Dollars

On Any

On KSTP

Other Station

produce 67 commercial shows
of 15 minutes or more each week
a greater number than
any other Twin Cities' station.
talent

and production

staff

—

and production staff produce 136 commercial shows
weekly of 5 minutes or more a greater number than any
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victim to be fattened

you've never given us an opportunity

to help

Well,

it's

new

How?

experience.

hard to explain.

ence of being worked for by guys

who

we

re-

lives,
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sin-
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110 Eatt

want to be in the position of

We think we

in radio.

rather than seeing you as a possible

^

really

anybody who's trying

an essential factor in their business

ggj^ FREE

that

cere, trusted

gard your well-earned respect and goodwill as

is

That's badly expressed, but the idea

the experi-

It's

up for the slaughter

—"sold."

you out of a jam, we believe

you've missed a

f&S ?
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iggest Station Deal in History Effected
IBS

Consummates Agreement

or $1,250,000 as Pacific Coast
EVOLVING

PRINCIPALS IN RECORD STATION SALE

been sold to CBS,

FCC

]

approval, for
reported price of $1,250,000.
his would be paid in four inliallments over a four-year
eriod.

The sales arrangement was
•onsummated in New York
I

after several days
negotiation, by Guy C.
arl Jr., president and prinpal owner of
iroadcast Co., with William
Paley, CBS president, and
![arch 19,
t

Western

A

.

;her

network

officials.

rogram

contem-

citations. It

KNX

for
lates substitution of
HJ as the Los Angeles outlet for
BS, effective next Jan. 1, at which
me the current CBS contract for
se of the Don Lee Network as its

station in the entire Western area
KSL, Salt Lake City, an affili-

—

ated

outlet.

NBC

on

the

other

KOA, Denver; KPO and

hand, has

KNX, with its phenomenal coverage in 11 Western states, would
greatly strengthen the CBS composition.
Moreover, it
petitive

KGO, San

would place

it

sition

Francisco, all of which
operates, and KFI, Los Angeles,

The

KNX purchase arrangement
brewing for several

G. A. Richards and Leo
Fitzpatrick, principal owners of
CleveDetroit, and

lonths.
.

WGAR,

i7JR,
ind, had been

in negotiation with
Earl but that deal fell through,
is understood, because of failure
agree upon terms.

Ir.
:

West Coast Plans

of

CBS

S3VHEN

these negotiations petered
took them up itself. So
ar as known, CBS does not conemplate passing operation to the
Lichards-Fitzpatrick organization,
ut intends to build its own Paific
around
coast
organization
ut,

CBS

vNX. This, however, probably will
iot be definitely worked out until
jlljlr. Earl procures approval of the
ransfer from the FCC Broadcast
division.

CBS, it is reported, long has
ought a high power, clear chaniuel outlet on the Coast to place it
n a better competitive situation
I'vith NBC.
It has only one such

ipril J,

1936

•

Seattle.

HEARST RADIO

Inc.,

subsidiary

of the publishing interests headed

by William Randolph Hearst, has
concluded arrangements for the
purchase of three more units of the
Southwest Broadcasting System.

it in an excellent poview of Hollywood's
growing importance as a talent

in

This was learned March 25 from
entirely reliable sources, although
the details of the deal and the
prices paid for the stations were
not disclosed.
Subject to FCC approval of the
ownership, Hearst
transfers
of
Radio thus acquires KTAT, Fort

Worth;

WACO,

Oklahoma
dition to

Waco, and

City.

KTSA, San

KNOW,

KOMA,

These are

in adAntonio, and

Austin, which Hearst Radio purchased early in March for
$180,000 and $45,000, respectively.
Whether the SBS network will be
maintained as such will depend
upon Hearst plans, but it is reported from Fort Worth that the
network is now merely carrying

BROADCASTING

out its chain commercial commitments.

With

on

affiliations

the Pacific Coast and perhaps hasten the plans of Mutual Broadcasting System to expand into a
network.
transcontinental
now is linked by wire with KSFO,
San Francisco. More then likely
the shift from Don Lee also would
embrace a change by CBS from
the Don Lee San Francisco outlet,

KNX

Hearst Radio Buys Three More SBS
Stations, Acquiring the Entire Group

as been

,

MR. PALEY

Lee-California network simulmeously will sever their CBS afliation.

*

MR. EARL

and KJR,

'on

I

changes in network

Coast adjunct expires,
resumably other stations of the

acific

'

KNX

The entire arrangement is
ased upon FCC approval of
le transfer and also is conitional upon renewal of the
;NX license, now issued on a
mporary basis because of

'

center and network program originating point. CBS has had to face
a constant barrage from members
of Congress and from listeners in
several remote Western statessuch as Montana because of lack
of outlets for coverage in that
area.
Linked directly with the agreement to purchase have been the
frequent visits of CBS officials to
the Coast. Sam Pickard, CBS vice
president in charge of station relations, has been on the Coast practically all of this winter. Mefford
R. Runyon, CBS treasurer, was on
the Coast for several weeks following Christmas largely on this
mission.
Application for the transfer has
not yet been filed with the FCC.
Until it is, it is presumed that precise details of the transaction will
be kept confidential. Paul M. Segal,
Washington counsel for KNX, is
expected to file the necessary panumber of weeks may
pers.
elapse before that is done.
to CBS would
Transfer of
presage a number of important

—

the largest sta-

on purchase in history,
NX, Los Angeles 50,000
atter, has
ibject to

Buy KNX, Los Angeles
Key Outlet

to

its acquisition of all five of

the Southwest units, it is presumed
that Hearst will assign Elliott
Roosevelt, son of the President,
who on March 10 became vice
president of Hearst Radio and
president of the KTSA and
now operating companies, as directing head of all the stations.

KNOW

This assumption would appear to
be confirmed by Young Roosevelt's
statement that he intends maintaining his home in Fort Worth,
where since last September he has
been vice president of Southwest
Broadcasting System.

Except for the San Antonio
Light, Hearst has no newspapers
in the cities in which the stations
are located. This marks a departure from his original policy of
seeking to acquire radio outlets in
{Continued on page 66)

KFRC,

to

KSFO, which

is

now

in-

dependently operated.
Several programs on MBS have
been routed to KNX, and there
have been rather active discussions of its affiliation with that
network. The barrier has been the
long wire-haul from Chicago to
Los Angeles and the linking of intermediate stations in such cities
as St. Louis, Kansas City, Denver
and Salt Lake City. Conversations
have been had with stations in
each of these cities, and in two
cases,

it

is

understood, tentative

arrangements have been made.
McClatchy Group Consulted

TENTATIVE

plans,

it is

reported,

have been discussed by CBS
with the McClatchy newspapers,
operating four California stations
which are at present segments of
the CBS-Don Lee network. They
are KFBK, Sacramento; KWG,
Stockton; KERN, Bakersfield, and
also

KMJ,

Fresno. Evidently these sta-

tions

would become

CBS

affiliated

as regular outlets with
as their Pacific Coast key.

with

KNX

Conversation logically has drifted to use by MBS of KHJ and
KFRC in the two largest California cities. In St. Louis MBS has
(Continued on page 62)
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Radio Flood Service Brings Lavish Praise
By

J.

FRANK BEATTY

Aid of Public
Lives Risked, Elements Defied in Battered Regions

with relays from amateur statior
in Allentown and Punxsutawne;
Equally active was CBS, wi-!
one of the features being a Marc
of Time in which many amateui

HELP

figured.
Bob Trout, CBS speci,
features announcer, flew over th
Connecticut River in a chartere

Turn Over Entire

Stations

Facilities to

and comfort for millions of flood victims, caught in
the wild waters that submerged scores of cities from Maine
to the Carolinas and from the Atlantic to the Midwest, were
provided in heroic manner as radio set up without preparation
the most elaborate system of communications and relief in
the history of major national disasters.
With no thought of cost or lost revenues from sponsors,
broadcasters stopped everything and turned over their facilities to the public service. When all other means of communication had failed, stations in
sion and miles of wire were torn
flooded areas stayed on the
by the flood.
job, night and day, to broadTwo NBC field units were macast warnings, to serve as a
clearing house for information, and to act as headquarters for Red Cross, for military police, relief, fire-fighting and other agencies.
fortnight after the worst
had passed finds stations back
to normal again, for the most
part, although some are still

A

limping along on crippled
equipment. A number of stations were torn off the air, but
in most communities there
was reception from at least one
nearby station. In many cities
power was shut off and for a time
only automobile and battery sets

were

in operation.

Radio

Was Ready

of broadcasting servtold by a million
mouths. Red Cross and all public
and civic agencies are lavish in
their tribute to radio.
It is a
narrative of a new kind of public
service in time of catastrophe, and
in its wake is the comforting
thought that radio will be ready
for future events of the type.
novel type of communication
is

A

astated areas.
unit of five men
was sent out at midnight March
17 by William Lundell, NBC director of special events. In the
unit were George Hicks, announcer; Harold See, engineer who flew
the Pacific on the Philippine Clipper; Jack Hartley, W. R. Brown
and Don Whittemore. On a train
consisting of engine and caboose
they got as far as Lewistown, Pa.,

high Juniata waters marooned them in the railway station.
They put on a broadcast
with the aid of kerosene lamps
as water lapped at the foundation

where

being

set up
in directly

their

when broadcasters

with amateurs and put
on the networks.
cooperated nobly with

Amateurs
stations and relayed countless
letins

as

well

bul-

providing eyewitness information from flooded
points. A survey by Broadcasting of the work done by stations,
networks and their personnel
brings out many of the highlights
of what has proved a conspicuous
as

radio public service; difficulties in
getting data out of the beleaguered
areas alone prevents it from lieing
complete.
Major networks went the limit
to provide flood warning service,

supply listeners with information
from inundated areas and fill in
the breach where other means of
communication had been crippled.
Battling power failures, blocked
highways, skeleton railway service

and

difficult

flying conditions,

they kept crews on the job and
informed the world what was happening.
Power failure in Pitts-

burgh affected network lines passing through the city as repeater
stations were put out of commis-

Page 8

Johnstown.
Pittsburgh,
got
to
(Their experiences are recounted
elsewhere in this article.)
Ted
Kimball,
NBC announcer, flew

from Washington to Johnstown
and back in an Army bomber.

Upon

his

return he broadcast a

description of the flooded
and Johnstown regions.

Potomac

NBC

set up emergency shortcircuits to guard against
trouble in New England but was
not required to use them.
Engineers in NBC's Radio City studios were on almost continuous

wave

Two

duty for days.

staff engineers who operate amateur stations,
George Milne and Edwin C. Wilbur, stuck to their sets for 48

ama-

hours, keeping in touch with
teurs.

Besides broadcasting appeals for
relief,

warnings

on

health,

usual circumstances.
With on!
his stop-watch as a goiide, Troi:
watched the second hand and h'
the half -hour deadline squarely o
the nose with his "This is the Cc
lumbia Broadcasting System'
James Kenney was the enginee
The signal from the plane ws
picked up by RCA at Riverhea(
Long Island and sent over tel«
phone lines to New York.

Pitts-

burgh, Hartford, Washington, Altoona, Wheeling and Philadelphia,

who happened

an

by flood waters

groups

organized

public
purpose to give
for

the

from rising wa-

welfare. It is my
the details of the part played by
the broadcasters
amateur and
professional
in cooperating for
the public good, and to explain
how, by the dissemination of valuable and authentic news reports
of current conjlitions by the alleviation of fear caused by false and
hysterical rumors; by the prevention of the spread
of disease
through the publication of health
reports; by aiding traffic conditions in the broadcasting of emergency traffic regulations; and by
bolstering the morale of the community by the presentation on the
air of community leaders responsible for that morale, broadcasting

t e r s

too

that devastated Hartford
sections of New England,

and
Paul

W. Morency, general manager

of
WTIC, wrote this graphic eyewitness account of the debacle,
explaining what happened and
what WTIC and Hartford did
about it. Here is his story, written as the water began to subside.

By

PAUL W. MORENCY

General Manager WTIC, Hartford

WE

AS

look

across the troubled panorama of

our people's
hasty retreat

— their

—

;

has had a definite share in
making the past few exciting days

be-

wilderment at
the sudden crippling of facilities
for light, heat
Mr. Morency
and transportation their fears and anxiety for
the safety of friends and loved
ones, certain constructive forces
hitherto unnoticed in the bustle of
relief activity comes to the surface
to make us realize how we got
along as well as we did. And why
it was that
in spite of the most
trying conditions
Hartford was
an orderly community, self-sufficient and able to carry on.
Most broadcasters are familiar
with the yeoman service performed
by the Red Cross, the American
Legion, the state and city constabulary, the military, the city
hall, the public utilities and other

—

—

—

—

easier for

all.

When you
broadcasting

consider

how modern

dependent upon
electric power and how most of
Hartford was without power for
many hours, you may well wonder
is

—

it was that WTIC
owned and
operated by the Travelers Insurance Companies has been in constant and continuous operation
during the flood period, the only
local broadcasting station able so
to do. Hastily organized to meet
the emergency, the engineers at
the station's transmitter ten miles
from Hartford on Avon Mountain

how

—

were able to cut in on electric
power from neighboring cities less
than a half a minute after the
regular power finally failed as
{Continued on page 60)

—

to

be

er
i

and Tony Wakemai

Pittsburgh,

announcer

of

WJAS,

Pitt;

burgh, did most of the broadcas'
ing from the Steel City and John;
town.
One of their broadcast
originated at the little mountai
town of Ligonier, nearest poir
where a phone line could be foum
Officials

Use Networks

CBS

put Governor Earl of Penr
sylvania on the network froi
WHP, Harrisburg, in a Red Cros
appeal, as well as Admiral Graj
son. Red Cross chief, from WJS"^
Washington. The Washingto
pickups were arranged by Te

spoke on CBS.

Cries of Distress:
Saga of Public Service and Loyalty

CBS New York

Robert Moe,
gineer,

fire

precautions and road information,
NBC offered elaborate news coverage and originated programs

from Johnstown, Lewistown,

Time limitations on hii
were relaxed because of the ur

plane.

A

tied

stations

station.

Hopkins,

A

was

the

When WTIC Heeded
si ?7/2ieOUA^D£'Z)

THE STORY
ice

rooned in attempts to reach dev-

They went three
days with little sleep and a diet
of ice cream and saltines.
Another crew sent from KDKA,
of

Church

E. Murrow. Harr
administrator, an
Governor Curley, of Massachusett;

and

WPA

Among stations cooperating wit
CBS were WWVA, Wheeling

WBRE,

Wilkes-Barre;

WHP,

Altoona;

WDRC,

Hartford;

WFBC

Harrisburg

WCAO,

more for a Hagerstown, Md.,
up, and Yankee Network.

Bait
pici

Jack Roche, assistant to Pai
White, CBS director of publi
events and special features, direct
ed the coverage.
William Ensign, CBS salesmai
who was scheduled to meet M.
White in St. Louis, boarded a trai
for St. Louis, scheduled to go vi
Cleveland.
He awoke the ne>
morning and found the train ws
in Staunton,

Va.

of CBS Tecl
nicians at WABC, New Yorl
quickly raised a $50 fund for Re
Cross relief and the money w£

The Association

presented to Kate Smith on a spt
cial program for the Red Croi
on March 19. The A. & P. songbir
devoted all of her program to a
appeal for flood victims. A. &
bought an extra quarter-hour fc
her three appeals and eliminate
commercials.
1

Boake Carter, Philco comment;
a four-hour flight c
Air Lines and broadca
a description of the Pennsylvan

tor,

took

United

over CBS.
He was ali
"fed" first-hand news material \.
amateur operators in the distre
areas of Pennsylvania and Mar;
floods

land.

Among

heroes of the catastropl

was Dr. Joseph Vancheri, am

W8BWH

teur operating
at Pun.
sutawney. Pa.
Just two hou
after he had broadcast over

BROADCASTING
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[
:t)ast-to-coast

NBC

hookup,

transmitters were lost for a time,
as well as the power supply, but
electric and telephone companies
sent out emergency crews who restored service after emergency authorities ordered them to give pri-

he

i^llapsed at his post following 36

urs of continuous duty relaying
essages to and from the stricken
iirea.

The hookup was effected by
iichard Urian, Philadelphian operstation W3CR0.
ating amateur
(lYW, Philadelphia, keyed a line
t

W3CR0.

ifito

hked amateurs

After

ority to this service.
Emergency bulletins were broadcast from the governor's office and

and rescue activities were
coordinated through WFEA, which
was the only means of information
on the Merrimack River. The station organized a crew of 1000
emergency workers to pile sandall relief

Urian had

to clear the chanat 11:30
he called
;|el,
few seconds later Dr.
m.
'rancheri began his colorful deconditions in
jcription of flood
Bolated Wyoming Valley and the
from
•Irogram was keyed to

A

:[.

W8WBH

bags around Amoskeaf Dam, which

was

in danger.
Vincent H. Chandler,

NBC

£YW.

then contacted W3EEY,
operated by Donald
'tllentown,
Wilbur, who relayed a description
f the flood in that section.
I

With these two amateur relays.
TEC established a new system of
ommunication.
Ed Wynn, broadcasting for Plymouth Motors on CBS March 19,
tepped out of character for the
rst time in his radio career to
lake an appeal for Red Cross
ands. Many other programs proided similar public service.

Mutual Broadcasting System
roadcast urograms from Yankee
Jetwork, WCAE, Pittsburgh, and
VWVA, Wheeling, as well as suplying complete news coverage,
special features division of
rOR, Newark outlet of MBS, lined
p the eye-witness broadcasts.
'he

[Yankee Network's coverage

is

escribed in the next column.]

Well In Advance

3VEN
'

.

:

before the flood situation
ad developed, NBC had estab.shed March 13 a flood warning
ervice in cooperation with the
[. S. Coast Guard, Red Cross and

Weather Bureau. Arrangehad been made for the
Veather Bureau to send flood
S.

r,

lents

earnings to
hat alarms

:

NBC at Radio City
might be broadcast to

ommunities in danger.
Mobile
ransmitting units had been assemled for placement aboard Coast
^uard planes surveying inundated
reas and guiding rescue workrs.

The

that washed out the
1-oIden Triangle of Pittsburgh also
vashed out the Pittsburgh Plate
rlass Symphony broadcast schedled for an NBC-WJZ network
larch 19. The sponsor substituted
he
NBC Symphony Orchestra,
lajnng from Radio City with
Yank Black, NBC musical diector, handling the baton.
When it was learned March 18
jhat it would be impossible for
-DKA to key the program from
'ittsburgh, a hurried call was sent
3
the Newark airport to take
oseph Bentonelli from the Pittsburgh plane just ready to take off.
Edward L. Patton, Pittsburgh
late Glass Co. advertising manger, and Ken Fickett, of the raio staff of Batten, Barton, Durflood

'

iine

& Osbom

Inc.,

New York

gency handling the account, aleady had boarded a Pittsburghound plane. Shortly after leav[ig Newark they learned that the
lane would not stop until it
eached Columbus, O. They took
plane back to New York the
ixt morning.
'

BBDO

All March 19,
tried to
Dntact its Pittsburgh office but
'Mthout success, nor could they
'each the sponsor or the studio, all
aree located in the Grant Bldg.,
1

the

iJtion,

ipra

Triangle. Carnegie Instiwhere the programs are

J,

1936

•

WFEA

operator, was ferried and
motored to the transmitter with a
5-meter outfit and set up equipment there with the aid of Jack
Frost, who had been on watch
alone for more than 24 hours. Thus
contact was maintained with the
chief

W3CR0

A FEW MORE INCHES—And

the dog house of WJSV, CBS Washington station, would have been in the Potomac. Water rose almost to the
tuning inductances. Just a bit more and WJSV would have been without
its transmitter, located on the Potomac near Alexandria.
broadcast, was out of the flood
zone but even if
had been
able to pickup the broadcast it is
doubtful if the orchestra personnel
would have been present.
NBC cancelled its Music and

KDKA

American Youth program from
Buffalo March 22 when the city
was snowbound, student performers being unable to reach
studio.
As late as March 24
providing flood descriptions.

MBS

the

was

On

that day it broadcast a four-point
description from Cincinnati, with

an airplane, a Naval
on the Ohio River,
atop a city tower and on a shortannouncers

in

reserve boat

wave truck

in

Yankee On the Job

YANKEE
got

its

Network News Service

first

inkling

that

floods

were imminent on March 18. John
Shepard 3d, president of Yankee
Network, sent Leland Bickford,
news service editor, and Gerry
Harrison, director of public relato Westfield with instructions to pick up Linus Travers,
production manager, at Worcester.
Driving over flooded roads and
over swollen streams, they finally
reached Springfield, at times having their car towed through water
three feet deep.
Meantime Mr.
Shenard contacted WMAS, Springfield,
and an operator and announcers were sent to Westfield.
The Boston trio arrived in
Springfield in time for the scheduled 4:45 broadcast and with the
aid of emergency telephone lines
at the Wesfjfield dam a program
was sent over Yankee and Mutual
networks. Linus Travers gave the
tions,

Bob Feldman,

WMAS

and

announcers,
the microphone and Jimmy
Spates at the controls.
Another broadcast was given at
8:15 that evening from Westfield,
the broadcasters leaving the dam
lust before Westfield was cut off
by water.
Meantime the Connecticut River
had started to overflow, with West
Springfield inundated. Reports of
flood progress were sent by teletype.
turned over its facilities to public and relief organizations, which made continuous use
of the station. Families who had
been separated were brought together by radio and emergency
appeals were made for clothing,
at

WMAS

cots

and blankets.

As general

tomac waters from atop the
Washington Monument,
Shannon Allen, NBC Washington production manager,
introduced over the air a director and a member of the
Washington Goodwill Bap-

Church

tist

choir.

Asked by

Allen to describe their reactions to the flood, they responded with two spirituals,
"Deep River" and "Down to
the Sea".

peared imminent throughout New
England, Bickford returned to Boston to handle dispatches from all
sections. At noon March 19 Yankee, feeding also the Mutual network, brought word pictures of the
flood direct from refugees in the
Springfield High School of Commerce. In the afternoon Bob Feldman and his car were moored in
water at Willamansett and climbed
aboard a truck of stone bound for
the giant Holyoke dam, rumored
to be in danger.
A one-tube amplifier made by
Spates was used for flood broadcasts.
Just in time for a 3:15
broadcast, after being delayed by
National Guard, the Yankee crew
reached the foot of the Holyoke
Falls. Travers' life was saved by
Gerry Harrison, who grabbed him
just as the side of the bank gave
way. They returned to Springfield
just before Willamansett was inundated.

Told to Get Out

flood

BROADCASTING

conditions ap-

stories of refugees were
broadcast that evening from Red
Cross headquarters in Springfield.
Rumors of the breaking of Holyoke

by WMAS lom. March 20 the
power failed and WMAS went off

dam were

cally.

dispelled

At 2:20

a.

the air.

WDRC, Yankee
ford, Conn., closed

station at Hartdown at 8 p. m.

March 20 when power

failed.

the 18th WFEA, Manchester,
N. H., was designated by Governor
H. Styles Bridges as public information headquarters of the State.
Vincent H. Chandler, chief operator, organized a four-point group
of 5-meter transmitters and re-

On

ceivers.

Persons in danger zones were
notified of their plight by
and moved to points of safety, not
a life being lost. Lines to the

WFEA

had no program

out of Boston after
Thursday evening. As the flood
subsided, the station was the clearing house for salvage and relief
work.

Thousands of Messages

WLLH,

Lowell, Mass., broadcast
2,000 emergency messages
during the flood period, placing its
facilities in the hands of public
and relief agencies. In addition it

some

broadcast constant news bulletins.
Robert P. Donahue, manager of
WLLH, in a broadcast March 22,
said: "It was our hope when conditions

became serious Thursday

we would have

the cooperaLowell newspapers in
bringing all information to our
listeners.
In the absence of this
cooperation, and although our facilities were overtaxed with emergency messages, we have also
broadcast factual news which we
believed important. We have attempted to present these bulletins
in such a manner as to give an
accurate picture, without causing
undue alarm or panic. At this point
we wish to thank the hawrence
Telegram for the bulletins they
furnished us."
was in the center of the
Merrimack Valley flood area and
was not far from a power plant
which supplied an emergency line
across a canal. WLBZ, Bangor,
Me., remained on the air. Like
other Yankee stations it was unable to communicate with Boston
because of telephone and teletype
trouble, Yankee reported, but its
broadcasts were heard regularly.
assembled
In Springfield
a gasoline-driven generator obtained in Boston and shipped by
highway to the station. After giving out warnings March 18 that
the Greenwood Dam at New Hartthat

tion

WMAS ACTUAL

storv from
with Neil Wallace

Springfield
studios,

Harmonizing the Flood
DESCRIBING flooded Po-

downtown Cincin-

nati.

WFEA

studios.
line service

of

WLLH

WMAS

Conn., had let go, WDRC,
Hartford dispatched a crew to the
scene of the disaster. An emergency hookup was completed and
ford,

the story told from a bridge spanning the river at Unionville, a few
later sought
miles below.
FCC permission to transfer its
programs to WNBC, New Britain,
according to a message phoned to

WDRC

Yankee headquarters by Franklin

Doolittle, president of WDRC.
A. J. Stephenson, Yankee publicity director, took an active part in
the network's flood service.
WTIC, Hartford, kept on the
air as its engineers at the transmitter, ten miles away on Avon
Mountain, cut in on power lines
from neighboring cities less than
half a minute after the main source

M.
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power had failed. [See special
on Page 8 by Paul W.

of

article

WTIC general
New York state

Morency,
In

added

sleet

manager.]
snow and

the

troubles of
broadcasters. On March 18 a sleet
storm ripped down the transmission lines linking the studios and
transmitter of
Rochester.
The break occurred just ten minutes after the day's schedule had
opened. To keep commercials on
the air, artists and musicians were
driven to the transmitter 15 miles
away and performed in the operations room with the 50 kw.
transmitter.
A piano and transcription turntable were sent to
the transmitter.
Awaiting the arrival of talent
for the Mrs. Thrifty Buyer script
program, operators filled the gap
by whistling the theme song. After
to

WHAM,

hours of makeshift program-

five

ming communication was

reestab-

lished.

WGY,

Schenectady mobilized 20
transmitters and offered the facilities to state and municipal officials, along with
12 transmitter

and control engineers who were
licensed as amateurs. They spent
long hours tuned to amateur bands
and acting as relay stations for
distribution of news and messages.
State police of Massachusetts
used
to warn Connecticut
Valley residents that the Vernon,
Vt. dam had broken loose. Health
suggestions were broadcast by the

WGY

New York

health department and
the highway department broadcast
road information.
Licensed amateurs on the
staff are: A. H. Korb, W2CG0;
H. C. Mosher, W2HEL; R. K.
Strong,
2 S J;
Warren Munson,
W2BKM; Harold Tolson,
W2EBDE; E. G. Nickle, W2EGN;
R. S. Yendle, W2ETY;
G.
R.
Amey, W2CTC; G. M. Hoffer,
W2AVG; R. L. Millham, W2EZ;

WGY

W

T.

W2AIX; Gene
W2ALP.

Schumacher,

G.

Darlington,
The U. S. Works Progress Administration announced that
chiefs in the Binghamton-Albany
section relied on radio for con-

WPA

tacts

with

WOKO

directors and
as well as

district

WGY,

supervisors.
in

into service
tions to

Albany, were pressed
to broadcast instruc-

WPA

Water

district officials.

Smoky

in

City

FOR SHEER DRAMA

and huPittsburgh stations
stood out prominently in the catas-

mane

service,

trophe,

KQV

KDKA, WCAE,

and

WWSW

WJAS,

turning over
aid as
^o"g as they could stay on the air.
All stations except KDKA
were
their

facilities

affected by

downs and

to

all

public

and with uninterrupted power at
Saxonburg.

KDKA's bulletins on flood conditions, its appeals for aid, and messages of public and relief officials
as well as advice concerning water,
gas and electric service is credited
with having buoyed the courage
of suffering Pittsburghers.
By 4
was the
p. m. March 18
only local station still broadcasting and it became the clearing
house for all Western Pennsylvania information.
Dwight
On March 17 at
Myer, plant manager, authorized
two engineers, Glenn Luther and
George Saviers, to go to Johnstown with Glenn Riggs, announcer.

KDKA

KDKA

They

left by a special train which
took all night to go some 75 miles.
Arriving in Johnstown, they luckily found a boat, loaded the pickup equipment on board, and soon
found themselves overturned in
the swift eddies.

to

hang on

&

on schedule beneath the water
with only boat traffic to guide.
Back in Pittsburgh utilities wer

O. Flood Spots

"THE

Chesapeake & Ohio
is open and safe!"
With this dramatic announceRailroad

ment, spotted as closely as
possible

and

to

news

broadcasts

bulletins

from

the

flood-stricken areas, C. & 0.,
big radio user, kept the public apprised of the condition
of its road, which fortunately escaped the flood's ravages

and which had

to be used by
other railroads in their reroutings. Spots were kept in
good taste, the railroad considering it a public service
to apprise the public that its
facilities were still available
when other roads went out.
In addition to its regular
schedule of nightly transcrip-

and spots, C. & 0.
bought special time on WRC,
WJSV,
and WOL,
Washington; WCKY, Cincintions

WMAL

Back at the Oars

ALL MANAGED

C.

to the

boat and salvage the remote equipment. Again taking to the oars,
they reached the telephone office,
sent a few bulletins to KDKA, and
at 2:17 p. m. were on the NBC-

WFBM, Indianapolis;
WHAS, Louisville; KPRC,
Houston; KVOO, Tulsa;
WREN, Lawrence, Kan., and
nati;

KSD,

St. Louis.

WEAF

network telling what was
happening in engulfed Johnstovra.
At 2:18 p. m. they obeyed orders
of

state

police

who

faced

them

abandoned the broadcast after one minute on the air.
and rushed three miles to high
ground and shelter.
Police had
started removing everyone from
low regions following rumors that
the Quemahoning dam above the
with

pistols,

city was tottering.
On their way
to safety each of the
men
obeyed police orders, grabbed a

KDKA

girl telephone operator, and made
for high levels.
Later in the afternoon came
word that the dam would hold so
the three returned to the telephone
building and sent to
the
first
word that the dam would
hold.
They got out of Johnstown
on a work train after being on the
job 52 hours.
Meanwhile a Johnstown amateur,

KDKA

W8FRC,

kept in touch with H. W.
Irving at the
Saxonburg
transmitter and gave an eye-witness account.
Soon other amateurs contacted Irving and a regular
communication system was estab-

KDKA

with Westinghouse shortstations in Pittsburgh, Philadelphia and Boston to handle flood

lished

wave

messages.
While the

KDKA

triumvirate

was braving the Johnstown

ele-

ments, Pittsburgh's troubles and
water were piling up at a mad
The waters that had enrate.
gulfed Johnstown and raised Allegheny tributaries went on a rampage, and teaming with the Monongahela, inundated much of downtown Pittsburgh until it had submerged street cars and reached the
second floor of department stores.

Out

of the Frying

Pan

THE TIDE

of rising water swept
on down the Ohio, and Luther and
Saviers, who had just started to
catch their breath after the Johnstown escapade, were dispatched to

Wheeling along with Ed Sprague,
announcer. Late in the night of
March 19 they reached a suburban
hamlet where they caught a Baltimore & Ohio train to Wheeling.
Heading for the telephone office,
they connected their pickup unit
and went down the streets. Saviers
walked backwards holding the unit,
Luther was in front at the dials
and Sprague walked alongside
holding the microphone. Soon they
were on an NBC-WJZ network.
Later they rowed around flooded
Wheeling.
Among novel sights

was that

of traffic lights blinking

temporary power shutis still burning

KDKA

ule.

the

flood
17,

got

into

full

Walter C. Evans,

radio

manager
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WCAE,
Inc.,

thrilling

of

is

operated bj

an equall

service.
flood stage

Whe

ter levels and flood reports
later every quarter-hour.

hourh

tale

waters passed

Marc
began broadcasting wa

WCAE

17

Telephone

soon

calls

and

the switchboard

engulfe

special

fiv

and

momentary power failure as h
described from the 21st floor c
the William Penn Hotel, the watei
lapping at the
dows beneath.

second-story wir

Telling the

MBS

carried two

News

more news

pri-

grams from WCAE that day. Tlf ollowing day both Mutual ar
NBC-WEAF networks were fe
special flood programs even aft(
WCAE was unable to broadcast h
cally
due to inundated pow(
plants.
Staff men in the street phone
in descriptions which were inte

spersed with official warnings ar
telephone reports from outlyir
towns.
Incoming calls could
handled but few outgoing cal,

were

possible.

After news service wires well
dead staff vkrriters relied almo
wholly upon those assigned to tl
streets and on calls from persoi
Material from tV
in
suburbs.

News Parade programs was pu
lished in New York papers, eag
was i
to get flood news,

WCAE

formed.

Resuming local broadcastii
March 19, WCAE found it w;
serving mostly a car-radio and ba
set audience in Pittsburg'
short notice that night it a
ranged a remote pickup from
floors below in the William Pei^
Hotel to broadcast impressions
Gen. Hugh S. Johnson, stranded
the city, and J. Rogers Flannei!

tery

On

T
district Red Cross director.
broadcast also was fed to Mutu.
WWSW's studios are locat
within 100 yards of the Monong
hela River and not far from t
Point where it intersects with t
Allegheny to form the Ohio, h
the staff carried on until 3:
March 18 when the power fail<
The staff moved in and out of t
Hotel Keystone studios in a cam
the lobby being immersed. At
c
the hotel with glasses,
servers furnished information
the progress of the flood, cooper;
ing with the Red Cross, Army a
civic groups.

Smith

Jr.,

WWSW

manager

As late as March 23 CBS
was trying to find out what

WHP's FLOOD

CREW—

happened

In the studios of this Harrisburg station, busy
with flood broadcasts that threw oflf commercials in what was to have
been one of WHP's most profitable weeks, are Beatrice Potteiger; Ed
Smith, announcer; Manager A. K. Redmond leaning over Smith's shoulder; Glenn Rutt, announcer, checking a report.

i

j

ten-minute broadcasts wer/
devoted exclusively to flood newin
By March 18 national interest ha|
been aroused and a noon-hour Nev. |
Parade was fed to MBS, with Noif
man Twigger facing the threat

R.

in

Pittsburgh with S. D. Gregory,' assistant
manager, took personal
5,We of KDKA's flood coverage.
With the transmitter located at
Saxonburg, 30 miles to the North,
it operated with
emergency battery systems in the studios which
were able to stand a week's drain

The story of
Hearst Radio

The station was off the air
hours, reopening writh tempora
studios in the Oakland section
the city when the main studios
the 21st floor of the Keystone P
The set
tel were beyond reach.
was expected to be used for
least a week, according to Fra

KDKA

When

malcy.

WWSW

over published reports that it was
forced off the air.
The devastation that followed
the swamping of the Golden
Triangle by Allegheny and Monongahela waters led to a series of
radio
adventures that
had not
experienced since it took to the
air on Nov. 2, 1920 as the
first station operating on a regular
sched-

swing March
Westinghouse

emergency service Marc.
19 and by the next day the cit]
started the painful return to not
installing

off

WJAS, which

to

?
1"

wi

when the flood got
in the Pittsburgh secti

the air

der

way

i

The disaster at Wheeling,
Va.,

and the

contribution

WWVA are described in a

BROADCASTING

•

separ

April 1, 19.

thorities and fled Cross. No newspapers were published until March
21.

Outside operators came to the
assistance of WRAK's staff, among

them

Harold

operating

Swartz,

W8BLL, amateur

station,

and John

WilLarson, ex-army operator.
liam Szendrey, operating W8LMY,
established contact with WRAK.
A portable transmitter was set up
at Curtin Jr. High School, located on a hill and serving as relief
headquarters.
Martial law was declared when
looting began.
On and on went

WRAK,

directing relief agencies,
police cars, sending fire
alarms, calling ambulances, sum-

escaped floods but provided aid to
nearby regions in distress, operating many hours over the regular
schedule. The station was deluged
with requests for information from
Scranton folk who had relatives in
devasted areas and acted as a
clearing house for information as
well as broadcasting Transradio

News

messages for the
Red Cross and other relief agencies, called out the local militia,
acted as a radio beam for Coast
Guard planes and helped amateurs
and telegraph companies in delivering messages.

calling

moning

doctors
broken populace.

ADVANCE—

EADY IN
NBC's Washington staff was ready a day in
dvance of the expected Potomac flood crest with crews and remote
quipment. Here are engineers waiting to take off for flood points. Left
> right: C. M. Clark, A. R. McGonegal, P. 1. Merry man, W. H. Chew,
A. Ullman, F. Fugazzi, A. E. Johnson (division engineer); Keith
Williams (in foreground), with their remote equipment.
on Page 12 by George
Smith, managing director of

rticle
V.

jrWVA.

At Huntington, W. Va., WSAZ
rganized a scouting party and
jiaged persons in various parts of

I

Arrangements were made

le city.

cut

3

telephone

in

conversation

rom them. Through this means
were kept to a minimum.

)sses

J,

T'ermission was obtained to conJnue beyond authorized daylight
ours and the staff worked withut thought of time or fatigue, acording to W. C. McKeller, WSAZ
resident.

M

WRAK's

Heroic

[mEN WEAK,

'

Work

Williamsport, Pa.,

morning audience at
™:30 March 17, staff members had
idea that it would be more than
week before the station signed
jS for even a moment.
Sensing
jPproaching disaster March 17,
VRAK began collecting flood inormation and warned listeners of
18 situation and told those living
1
what was expected to be the
Greeted

its

fiundated

region

to

leave

their

At 2:30 March 18 the auxiliary
transmitter was tested. To learn
if it was reaching listeners with
battery sets, George E. Joy, manager, suggested that car owners
be asked to toot their horns. Faint
toots

and

All the time the water was rising and the studios in the Sun
Gazette building were just four
blocks from the water line, surrounded by a raging torrent.
When a blast shook the Wakenhut Ice Cream plant, two blocks
away, clouds of smoke billowed
skyward to add to the misery but
the
staff worked on, too
tired to worry about danger. Soon
the building was in four inches of

WRAK

water.
Later engineers strung a
wire from the power plant headquarters a half block away by
throwing the wire to a rowboat
which carried it to the plant. This
permitted contact with the Glaes
amateur transmitter as well as
outside cities.
This was the only
telephone contact in the city.

No Other Communication

WRAK

facilities were offered to
Red Cross and George R. Lalade, chairman of the emergency
isaster committee, went on the air

~
;

;
'

'

;

nth an explanation of the situaion and an explanation of what
expect and what to do.
Ar-

angements were made with Mayor
'harles D. Wolfe to
sound fire

,

for high water.
Through the night a

'/histles

!

I

j/ater

was given
with the staff remaining

level

jtiinutes

check of
every 15

duty. On the morning of March
K notice was broadcast that a
^to-foot depth would flood the low!r portion of the city at least a
"loot.
By 10 a. m. it was learned
hat this was only the beginning
jin

1

ind by noon the water was four
eet deep and rising rapidly.
6-foot crest was reached that
ight, when power and telephones

A

;'

ent down.

The

WRAK

transmitter failed
warning but Louis N.
'ersiol, chief engineer, started to
uild
an auxiliary transmitter,
nth the aid of his assistant,
fenry S. Palmer, who had gone
ome for a bit of rest. On his

ithout

^ay to the studio Palmer contactd Allen Glaes, operating amateur
tation W8VK, and contact was esablished with

WRAK.

ipril 1,

1936

•

WRAK

from windows
knew it was on the

air again.

fiomes.
;-^he

were heard

ALL THE TIME

the

WRAK

staff

had been working without food.
Stranded employes of the Sun Gazette and the Sears-Roebuck store,
on the first floor, took refuge up
above in the WRAK studios, some
50 being quartered there with only
cots available.
Announcers
were assigned the task of displaying cheerful smiles and giving asfive

surance to

WRAK

and

cheering

a

Alys Kramer, secretary to Mr.
Joy, and Lillian Lupton, studio
hostess, fed the 50 persons in the
studios during the trying period,
corralling meager food supplies

and cooking with an electric plate.
Until provisions were sent in from
listeners, they were limited almost
to coffee and crackers.
Sleep was impossible and drinking water was scarce, being boiled
a quart at a time. After a hundred or so hours of continuous
service announcers' voices sounded
like fog horns. No member of the
staff had more than 15 hours of
sleep in 151 hours of continuous
service.

Work

of All Sorts

ANNOUNCERS were Paul Breining,
chief announcer, Harry Fisk and
Francis Sullivan, all of them per-

forming
the

all sorts

studios.

of duties around
Linn, sales

Oscar

and Thomas Metzger,
salesman, aided at the microphones.
Sol Wolfe, sports announcer, spent
two days working for police and
microthen aided at the
phones.
Manager George E. Joy
never let up a minute in encouraging and guiding the emergency
task during the trying period and

manager,

WRAK

J. Wright Mackey, program director, stopped long enough to send

a thrilling description to Broadcasting, although he confessed his
head was swimming and he hardly
knew what he was doing.

While all sorts of false reports
of the Williamsport flood and fire
were being published,
contacted the Associated Press for
John E. Person, president of the
Sun-Gazette, and sent AP what
was said to have been the first authentic press version of what happened in Williamsport.
To the East at Scranton, WGBI

WRAK

on Air 210 Hours

TROUBLES began at WilkesBarre as early as Friday the 13th,
when the Red Cross asked WBAX
For 210 hours
to stay on the air.
the staff remained at their posts,
existing on coffee and sandwiches
with candles and kerosene lamps
sent by listeners serving as illumination.

Constant contact was kept with
When water
the police stations.
reached the first floor of a house
was
at nearby Kingston,
notified and sent help in a hurry.
Twenty-two persons were rescued

WBAX

in one trip alone.

Philip June, of Swoyersville, five

away, phoned WBAX that
baby was in the ninth day of
pneumonia and he feared the child
was dying. An announcement was
broadcast for a Dr. Cavannaugh,
the family's physician, and the doctor was on his way in a few minThe infant recovered.
utes.
Police at Plymouth phoned at 1
a. m. March 19 that a large gasoline tank had burst at Bull Run
and that gasoline covered the area
miles

his

for a mile. Warning was sent out
that no matches should be lighted
and a major fire was prevented.
was able
In nine minutes
to tell a phone caller from Pittsburgh, 221 miles away, that his
relatives in Kingston were safe.

WBAX

Escaping sewer and mine gas created hazards in homes and occupants were warned to open winThese are only a few of
dows.
the dramatic incidents that occurred by the hundreds.

WBAX

collected $2,100 for

through air appeals.

Cross
staff

was

John

H.

who was

directed in its

Stenger

Jr.,

Red
The

work by
manager,

weakened condition as

in

Mrs.
a result of the long vigil.
Stenger, who stood at a phone 60
hours with only four hours sleep,
collapsed and was taken to a hos-

listeners.

Harrisburg Struck Twice

MANY days

before the flood broke,
Harrisburg, kept constant
watch as Susquehanna ice reached
record depth. Then one night word
came from Newport, 28 miles away,
that ice was breaking on the tributary Juniata and gorging.
promptly broadcast a warning
to Newport.
Frequent announcements were put on the air. Resi-

WHP,

believed to have been saved. Messages were received by plane, boat,
scouts, notes tied to rocks thrown
from building to building, flashlight signals and more than a hun-

BROADCASTING

WBAX

pital.

With contact established to the
Glaes station, rescue work was directed and hundreds of lives are

dred messages in bottles were
picked up from the water.
By daybreak March 19 a few
visitors moored their boats at the
fourth step in the
hallway
and at 8:20 a. m. Quentin Beague,
newspaperman, the first visitor,
went on the air. Only one minute
of music was broadcast in the next
18 hours. Thousands of messages
of assurance were sent on behalf
of those worried about relatives.
The station was the only
means of communication for the
fire department, police, health au-

reports.
carried

WGBI

WHP

dents of the town were posted, day

and night,

WRAK

to

keep in touch with

the station and lines were installed
to the toll house of a bridge.
At the moment the ice broke a
announcer, with an operator,
began to broadcast. An extra microphone was lowered to the river
surface to transmit noise of the
actual breaking of the ice as it hit
the bridge.
From Dauphin, nine miles above
Harrisburg, a description of inun-

WHP

WWVA

FEEDS CBS

—

Here is
Paul J. Miller, production manager
of the Wheeling station, standing
on a flood - threatened bridge to
feed flood news to the network.

WWVA

stayed on the air 87 hours.
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dation was broadcast from a plane
by Ken Thomas, editor of the Harrishurg Morning Telepraph. WHP
stayed on the air until 5 a. m.
But this was only the first flood,

and preceded by several days the
main deluge. Three days later the
river came up higher than before,
with WHP continuing its flood
warnings. Harrisburgers and residents of other river towns were
warned of the danger. C. S. Ling,
local weather observer, provided
bulletins every two hours.
Mayor
John A. F. Hall, of Harrisburg,
and the state forest and water department supplied additional information.
After the City Hall was deprived of communication, a radio

was

installed

and messages were

received from WHP, police and
firemen being guided by the bulletins.
Rescue squads were sent to

persons marooned in buildings. A
call for row boats brought them by
the dozen. The current became too
swift for them and motor boats
were requested, a dozen or so being

Trouble Per Million Circuit Mile Hours: WWVA, Wheeling
Bell System's Story of Flood Service Becomes Savioui
SKIRTING fiooded areas, with at Johnstown over CBS was picked
new lines pumping current into the up from a point just outside of the For Million SouL<
networks at flood-ruptured points
and picking up newscasters at
precarious vantage points on the
edge of angry torrents, Bell Sys-

tem program transmission

service

passed through the worst floods in
its history with but little loss of
radio facilities.
In addition to maintaining the
intricate web of wires that it furnishes to broadcasting companies
the Bell System found itself called
upon to undertake an additional
task at the time of the flood crests.
This consisted in furnishing pickups for broadcasters and others in
a position to give eye-witness accounts of the spreading disasters.

At

Johnstown,

which

has

no

broadcast their plight and a motor
boat was sent to the rescue. Incidents of this sort soon became

station on a regular network. Jay
Williamson, wire chief for Bell
Telephone Co. of Pennsylvania, described the situation from the test
room in the telephone companys
building over an NBC-WJZ network. Broadcast from nearby network stations, his talk carried
a timely warning to Johnstown
listeners not to drink water without first boiling it. On another oc-

commonplace.

casion

supplied.

When

was learned that 18
persons were marooned on house
roofs at Duncannon, up the Susquehanna about 10 miles, WHP
it

Calls for food, clothing
plies

and supwere broadcast and a crew of

cruiser cars set out with help for
the needy.

Hour upon hour messages were
sent to those worried about the
fate of friends and relatives. Some
12,000 announcements are estimated to have been made by WHP.
When the reservoir ran dry in
Harrisburg, notice was broadcast
to boil all water.

The

WHP

transmitter was some
200 feet above the river and was
not affected. William Wolf, chief
engineer, faced countless problems
in keeping the transmitter operating but solved them all. Studios
were located high in a building and
were not damaged. Amateurs aided
in relaying messages.
WKBO, affiliated station, performed similar service although
not on so extensive a basis.

WHP

Williamson introduced
Miriam Lightner, assistant chief
operator, one of the heroines of the
beleagured city who stuck to their
posts until ordered out by police.
Another description of the flood

through

WTBO, Cumberland, located in
the heart of the local flood area,
was well out of danger on the
third floor. The transmitter, atop
Fort Hill, was away from the
flooded zone. Main danger to the
studios was from flood debris,
swept along at a terrific rate,
which might have wrecked the
building.
The panic - stricken community
no other communication.
Cables from studio to transmitter
resisted the water and the electric
company supplied power continuously. During the trying period
aided relief authorities and
local officials in issuing news about
water supply, electric power, gas,

had

WTBO

railroad

service

and necessity of

life.

On duty from

8:30 a. m. March
m. the following evening were H. B. McNaughton,
manager; William Mullen, commercial manager; Robert Rosamond, chief announcer; E. T. McKenzie, chief engineer, and William Henry, engineer. McKenzie
was one of the last persons to
17 to 7:30

leave

the

Page 12

p.

studios,

wading

out

above

waist.

his

some time later
after the water had been receding
left

several hours.

No

were

lives

WTBO

lost

in

Cumber-

land as
kept the public apprised of the flood situation. A
man injured by glass in a store received relief quickly when
was informed of his predicament.

WBTO

On

WHEN

to

the rising Potomac swept

toward

WMAL

Washington,

WRC

and provided

NBC

an

crew from

York could describe the

New

situation.

Another eye-witness account came
from an announcer atop the Bell
telephone building at Wheeling.

On

a Tottering Bridge

REACHING

out to the very edge
of the swirling torrents another
pickup was made for a CBS announcer at the tottering abutments
of a bridge over the Ohio at Wheeling. In addition to these special
hookups the telephone company
reached through the devastated
area to cut in new stations for the
national networks.
As is always the case in major
disasters, the Bell System plant
was called upon to use ingenuity to

keep networks intact.

An example

of conditions it faced was furnished at Hartford, through which
pass important broadcasting arteries. When an angry torrent tore
out a bridge east of Hartford and
ruptured the telephone cables
across it, program transmission
men fed the New England networks through Springfleld. Shortly
afterward ice and floating timbers
at South Hadley Falls tore the
sheathing from the Albany-Springfield cable and the broadcasting
channels in this cable had to be
rerouted over lines through Hartford. When not long after a power
shortage rendered many of the
lines through Hartford inooerative

network service into new England

Washington

Capital City stations were on the
job. NBC assembled a score of engineers and announcers from
its

most

elaborate setup since the inauguration
of
President
Roosevelt.
Microphones were placed at 12
vantage points and a fast motorboat was equipped with shortwave

apparatus.

Acting under Kenneth H. BerkeWRC and
manager,
Fred Shawn and Carleton Smith,

ley,

tion so

a new route to
Springfield and the program in the
New York studio reached Hartford
itself over a line through Springfield, Boston and the already restored line from Providence to
Hartford.
Faced with a power shortage at
the height of the catastrophe in
Pittsburgh, which necessitated saving every milliwatt, the Pittsburgh
office had to cut off the nrogram
transmission "Repeaters"
the
vacuum tubes that amplify the
program as it travels along the
wires. To make good this loss of
energy the telephone company fed
the program back into Pittsburgh
through repeaters at New Castle,
Pa., and boosted the gain of the
repeaters on either side of Pittsburgh. When the same thing hapnened at Hartford and repeaters
had to be cut out. vacuum tubes in
the Springfield office gave the program the needed boost.
Among the reports that reach
the desk of the general manager
of the long lines department of the
A. T. & T. at New York is a chart
showing the troubles experienced
on program transmission lines.

continued

downward

and

Cumberland Deluged

water

McNaughton

telephone building.
Still another
carried a conversation between an
announcer of KDKA, Pittsburgh,
and a telephone operator at Johnstown.
When the flood waters advanced on Lewistown, Pa., the
telephone company cut through to
a pay station in the railway sta-

WMAL

his

assistants,
directed
outside
operations while Mr. Berkeley remained in charge of operations
from the control board. A. E. Johnson, NBC division engineer, directed technical operations.
Announcers assigned to flood
work were Ted Kimball, Al Triggs,
John Laing, Hubert Mcllrevey,
Don Cordray, Edwin Rogers, Jim

McGrath, Gordon Hittenmark.
Engineers were P. I. Merryman,
Keith B. Williams, W. H. Chew,
A. R. McGonegal, C. M. Clark,
W. L. Simmons, D. A. Ullman, F.
Fugazzi, D. H. Cooper, H. C.
Gronberg. Hittenmark acted as
general director in the studios and
was in communication with all remote operators at once.
Arrangements were completed
24 hours in advance of the critical
flood stage. Keith B. Williams, en(Continued on page 56)

over

—

The curve will show an upward
trend for the fiood week for it is
in the nature of a microscope on
the departments network service.
In order to make the troubles
visible on the chart measurement
is in terms of "trouble per million
circuit mile hours".

Jumps

Into the Breach to Ai»

Victims and Direct Relief

By

GEORGE W. SMITH

Manager,

AT THE

WWVA, Wheeling

warning from th
U. S. Weather Bureau that tb
Ohio Valley would be visited b;
the worst flood in its history, deck
were cleared for action an(
WWVA, Wheeling, made prepara
tions for the crisis. As the raginj
waters rose foot by foot, it be
came more and more evident tha
was destined to be th
saviour of a million or more per
sons, swirling, raging current
carrying debris almost mountaii
high, laid everything low tha
dared to interrupt its mad dasl
Southward. Telephone lines wen
telegraph lines suffered a simila
fate waters rose to choke th^
busy hum of newspaper presses—
first

WWVA

—

—

and finally the tragic toll o:
"lights out" climaxed the gruesomi
situation.
But through all thi;
chaos rose the
signal
pierced the very horror of it al
with unrelentless accuracy. Hou;
after hour 87 without a singli
interruption radio men stood a
their various posts with but om

—

WWVA

——

—

supreme thought SAVE
"Showmanship", the cry of pres
ent - day commercial broadcasting
had its ace opportunity to prove it;
worth. But to be sure, it was no'
planned showmanship it was _o:
a brand inspired by frantic crie;
for help from women and childrei
announcers took their micro
phone posts with such cries ring
ing in their ears and pleaded foi
help. A frantic appeal for a phy

—

—

sician to attend a woman who was
about to give birth to a child; i

man

being dashed down-stream oi
a pile of debris; a woman anc
four children screaming for helj
from the second story of a houst
surrounded by raging waters; anc
appeals to rescue tiny babes, wer<
but a few of the tragic incident;
which inspired a brand of radii
stafl
showmanship in the
which no radio man could evet

WWVA

create.

And Then

the Crest

EVERYTHING

that is sacred ii
everyday radio broadcasting pro
cedure was completely sidetrackec
and if such procedure had not beei
the order the great Ohio Vallej
flood catastrophe would have beei
much worse. Outpost broadcast
ing points were established witl
lightning-like rapidity. It matterec
not that telephone lines were ou
engineers ran theii
of commission
own lines right to the very bean
of the raging waters, with the re
manj
suit that lives were saved
Rescue crews were givei
of them

—

—

!

specific directions. They were tolc
through loud speakers where to g(
and for what reason, with the re
suit that radio broadcasting savec

many

lives.

But as the Ohio River reachec
its crest of 55.5 feet and all per^
sons with the exception of sixteei

WWVA

faced anothei:
were safe,
grave situation, that of cooperatj
ing with the American Red Cross
in the enormous task of providing
food, clothing and shelter for refu;
(Continued on page 61)
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Programs

jire

Worthwhile?

for Children
By H. P.

LONGSTAFF*

University of Minnesota

I

Entertainment Found to Be Popular and Quite Effective
n Making First Sales of Commodities Advertised
HRISTIXE FREDERICK,
ag

in

Business Bourse

writin 1929

the title "Selling Mrs. Con.jmer", states that recent studies
,ave revealed that 90
of Amerian spending power is in the hands
f women.
On the basis of these
:udies we find great emphasis beon the importance of
'fig placed
-irecting advertising at the female
-aider

Kenneth Gode, in his book Mod-

Advertising Makes
Money
arper & Bros.), New York,
tes that the "only completely
asic industry in America is raisJig girl babies." In certain rejpects this is true, but it must be
^iorne in mind that women's purhases are influenced in pai't by
le desire of those for whom the
urchases are being made.
Though it may be true that Mrs.
'onsumer buys Mr. Consumer's
uits, SOX, shoes, etc., undoubtedly
Ir. Consumer has some voice in
he type of article she purchases,
nd not only Mr. Consumer but
Iso
Mrs. Consumer's children.
"his was definitely proved in a reent study made for NBC, by the
•sychological Corporation. Quoting
Tom this study: "The influence of
Ihildren was found to be extremehigh among purchases made by
dults in grocery and drug stores."
"his being true, the present study
ra.s undertaken to investigate the
ffectiveness

of

children's

radio

rograms as advertising mediums
nd their efl'ectiveness in influencng the buying behavior of the
hildren's parents.

Picked at

Random

!"HE data for this study were obained by having college students
nter\iew 1020 children, 590 boys
nd 430 girls ranging in age from
even to 15 years and living in
•linneapolis and St. Paul.
These subjects were selected at
andom. Wherever an interviewer
ould find a child he intei'\'iewed
dm, although the bulk of the inerviews were made with the chilren in their homes. Five children's
adio programs were investigated
Skippy, Buck Rogers, Jack Armtrong,

The

Air Adventures of
'immy Allen (CBS), and Little
Orphan Acinic (NBC). The predicts advertised by these programs
-vere Phillips Milk of Magnesia
|Oothpaste,
Coco-Malt, Wheaties,
jSkelly gasoline and motor oil, and
Ovaltine.
These programs had
oeen on the air for two years or
Jnore. This investigation was con;iucted early in May, 1935.
The results of this study are as
J

'oUows: It was found that 98%
,of the children had radios in their
acmes. This may seem like a high
joer cent of radio homes, but CBS
>rias published data indicating that
*This article is s, snmmary of a detailed
."eport to appear in the April issue of the

Toumdl of Applied Psychology, published
P. Porter, Ohio University, Athens,

37 J.
Dhio.
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cities of

•

1935, 93.4% of

homes

in

250,000 population or over

the average

73%

listened

these

to

who

of the

children

programs.

Of

75% knew

the
product advertised by each program and 29% were using the
product at present, while 31% had
used the product. Combining those
who do or have used the product
we find that 60% of the listeners
do or have used the commodities
advertised
by these programs.
Three facts stand out from these
data First, these programs have
listened

:

very

been

in inducing
their parents

effective

children to persuade
to buy the products; second, while
a large part of the buying involved

was undoubtedly done by the mothremains that the real
had been done to the children and any producer assuming
women to be the hub of American
bujnng would be overlooking a very
ers, the fact

selling

important factor, the influence of
children in determining mothers'
purchases; third, a slightly larger

SPORTS

per cent of the children have
stopped using the commodities
than those that are still using
them. In other words while these

programs have been effective in
making original sales, some factor
or group of factors is operating
which is causing the consumers to
stop using the commodities. There
was no data in this study which
might indicate what was causing
this loss. The writer has another
study in process at present which
may throw some light upon this.
Dividing the children into two
groups (those who knew what
products the programs advertised
comprising Group 1, and those who

did not

know

the products adver-

tised comprising

Group

these groups were compared
upon the basis of whether they
were using or had used the commodity that 34% of Group 1 were
using the commodity while only
14% of Group 2 were using it.
Furthermore, 35% of Group 1 had
used it while only 18%c of Group 2
had used the commodity. This is
proof of the necessity of associating program and commodity in the
children's minds. And since this
association has been established in
the minds of 75% of the children

PROGRAM

SELLS

erators of a Pacific Coast chain of
retail shoe stores with headquarters in San Francisco, wanted a
radio program that would push the
sale of shoes for high school boys
in that city. What type of program desired was hard to decide.
It had to be inexpensive and something to hold the youthful listener
as well as members of his family.
Broadcasting of sports events
was suggested by W. N. McGill,
manager of KGGC, San Francisco.
It was considered, but when the
plan was set out to broadcast prep
school football

games

direct

from

the stadium an unusual objection
was raised. Attendance at these
games, it was discovered, was almost 100% among the high school
students, the potential customers.
Why broadcast the games when,
by the very nature of things, the
audience wanted could not possibly
listen in to the program, was the
prospective sponsors argument.
It seemed as though the contract was going to be lost, but a
happy solution was worked out. It
was suggested that the games be
recreated. The sponsor was willing
to try, and GallenKamp's have
been kept thoroughly satisfied for
two years with a constant increasing appropriation for radio advertising to prove it. As a result they
are now broadcasting recreations
of prep school basketball games

SHOES

KGGC.

To

BROADCASTING

recreate

these

according to McGill. Every major
high school game is thoroughly
covered by George Tolin, KGGC's
sports announcer.
An assistant
thoroughly familiar with the participating personnel accompanies
him to each game and complete
notes are taken of every play.
The two reporters then rush
back to the studios and 30 minutes
after the game is over they are
recreating the event over the air.
Sound effects are handled by the
assistant who helped report the
game. His memory is still fresh
as to actually what transpired.
Cheers and whistles are recreated
exactly as they took place during
the actual game
"Infinite pains are taken to create the illusion of actual broadcast of each game," McGill said.

"Accuracy is much more necessary'
than if the broadcast actually took
place from the field because the
players and spectators are listening, actually reviewing the game.
To pronounce incorrectly a name
or give an incorrect yardage is a
major 'faux pas'. The student
body and players all listen ardently
to each game, for what is more interesting than to hear the announcer getting excited over a run
you made down the field?"
The sponsors are thoroughly satdeclaring that the results of
a small appropriation are showing
big returns in dollars and cents.
isfied,

children at each age between seven
and 15 years who listened indicated
the largest number of listeners at
ages 9, 10, 11 and 12, although in
between
general the
difference
these and the other age groups
were small. This finding indicates
that there is a tendency for the

programs

to

be slightly too

diffi-

the younger children to
understand and slightly too simple
for the older children.
The use of the product was fairly evenly distributed among the
age groups with no tendency for
one group to use more of the commodities than any other, indicating the programs are not only effective for the group as a whole
but for each group as well.
cult

for

Study of Age Groups

2) w^e find

when

GallenKamp Stores Draw Big Audiences by Recreating
High School Athletic Contests
GALLENKAMP STORES Co., op- sports events is not any easy task,

over

1936

1,

owned radios. When we bear in
mind that the children investigated
in this study all come from class
A, B or C homes our findings agree
quite closely with those of CBS.
It was further discovered that on
those

4iiuyer.
I

on Jan.

listening, it indicates the decided
effectiveness of this medium of advertising.
An analysis of the per cent of

AN ATTEMPT

was made

to dis-

cover the importance of intelligence
in determining listening habits of
these children and also their buying habits. Intelligence was measured by dividing the children into
three groups: Those who were farther along in school than the average child of their age were considered mentally superior; those
who were just as far along in
school as the average child of
their age were considered mentally
average; and those who were not
so far along in school as the average child of their age were considered mentally inferior.
This is only a crude criterion of
intelligence but it is one that experience has shown to be fairly
valid

when making group compari-

sons.

Using these three groups

was found that there was

it

practi-

cally no difference between them as
far as their responses to these pro-

grams

were

concerned.

Just

as

group who listened
knew the commodity advertised by
the program and used the commodity as did those of the other
groups.
Apparently these programs have been sufficiently simplified and appeal to motives so

many

of one

basic that they are equally effective for dull, average, and bright
children.
Little difference was found between the listening habits of boys

and girls, about 10% more boys
than girls listen to these programs, 13% more boys than girls
know the commodities advertised
by the programs and about 4%
more boys use the commodities
than do the girls.
In conclusion the children's raprograms investigated in this
study were found to be very popular among children, as well as

dio

quite effective in making first sales
advertised.
of
commodities
the
There was evidence that some factors were operating against continued use of the commodities once

they were purchased. Sex differences in the listening behavior and
effectiveness of the programs was
found to be small and intelligence
was found to be an unimportant
factor in determining listening and
buying behavior of the children.
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Warner Bros. Reneges on Offer

would have

And Seeks

of extinction becaus.;

Five-year Contract

Stations Told by Mr. Baldwin

New Demands on

Basis of

FIVE-YEAR

contracts, to parallel
those of stations with ASCAP,
were offered March 25 by Warner
Bros, publishing houses on a takeit-or-leave-it basis, to become effective when the present temporary contracts with some 250 stations expire April 1.
This startling demand was made
of James W. Baldwin,
managing director, after several days
of discussion with Herman Starr,
Warner vice president. It prescribes that full-time stations shall
pay, monthly, four times their local or retail rate, if any, whereas
under the temporary three month
contracts, the royalty was four

NAB

times

highest

the

quarter-hour

rate.

Reneging on the agreement to
piece method of
compensation which was to have
become effective April 1, Warner

proposes to include in the fiveyear contract a provision that the
contract is cancellable if 75% of
the copyright agencies and of the
stations agree upon a per piece
basis.

Rates for small stations, or parttime stations, under the five-year
proposal, would be correspondingly
generally
amounting to
about one-half of what the larger
full-time stations would pay.
lower,

Up

to

immediately

to all
stations holding
contracts a letter setting
forth the Warner proposal. He said
that a situation exists "which
must be evaluated by each broadcaster in the light of his own re-

Warner

quirements."

For several weeks it had been
indicated that Warner would not
offer a per peice basis, but it had
been anticipated that it would offer another month's extension of
present arrangements.
It has been apparent for some
time that perhaps less than half of
the some 250 stations holding
temporary contracts to perform
Warner music, would not renew.
Now, with the five-year ultimatum,
only stations which feel they cannot risk infringement suits will renew, and then only under vigorous
protest.

Larger

which have
checking music performances, have learned by the experience of the last three months
that the price paid for Warner
music per selection, far exceeds
what they construe to be equitable
royalties.
Moreover, they have
discovered that only about 7 or 8%
of their performances are from the
Warner catalogs. On the average,
it is understood, the price has run
about $1 per rendition.
Mr. Baldwin's letter follows, in
stations,

of

part:

with Mr. Starr this week.
His position concerning pec-piece remains unchanged from that expressed
to the Advisory Committee namely
that so long as the broadcasters continue to pay for music on the basis of
a flat fee such as is done with the
ASCAP he cannot find a formula
I visited

which

j

broadcasting industry has not cooperated with him, that generally the industry has endeavored to avoid using
his music and that, therefore, he cannot expect any better cooperation
should he adopt a per-piece plan.
A number of other reasons were
assigned by Mr. Starr including the
claim that when the broadcasters
signed new five-year blanket contracts with ASCAP on .January 15th
the problem of working out a perpiece plan for his music was made

extremely difficult.
He advised me that the best he can
do under all existing circumstances is
to offer an extension of present licensing agreements with these exceptions

:

He

will use as a base the local
or retail rate where such a rate exists.
2.
will require reports covering

He

only

Warner Brothers

music.
favored nathe

3. He will change the
tion clause so as to allow
sufficient latitude to avoid
4. He will incorporate

MPHC

inequalities.
in

the

new

agreement a provision which will permit cancellation in the event a perpiece plan can be found which is acceptable to 75 per cent of the copyright agencies and broadcasters.
5. He will offer the agreement for
a period of five years.
It is plain that a situation exists
which must be evaluated by each

will insure to him the minimum
of money which he considers
entitled to receiv for the use

FORMIDABLE

groundwork

for

ASCAP,
ments

despite

repeated

to the contrary

st

by Wai

Talk of Warner sett
up a "third network" as a me
of propagandizing and perform
its music is branded as pure hoV:
officials.

From Judge
Reverend FoUing-

"Hi-ho, everyhody.
iy speaking !"

since the station facilities for s
a chain are not available and si
one cannot be established ov

night.

Dumping

broadcaster in the light of his
requirement.

own

Lost Promotion
houses have not fared
well
since
the
defection from
ASCAP at the end of the year.
They withdrew because they claimed
that their cut from the ASCAP
royalty jack-pot was not sufficient

WARNER

—amounting

to something more
than $340,000 last year for the
publishing houses and an equal
amount for Warner composers.
Even if all of the present station
licenses of

Warner renewed

for a

year on the present basis, the intake would be only about $200,000,
it

is

of infringement si
stations, networks, hotels <
night clubs by Warner publish

upon

tapered

considerably during

off

fortnight.
Nineteen
ac
last
tional infringement suits agai
broadcasting stations were fil

along with eight against hot
and night clubs were filed. Si;
against stations and networks
leging infringement of Wan
numbers now aggregate 116, w
damages sought in all, totali
nearly $4,000,000. In most of

1

station suits, maximum damaj
of $5,000, per infringement i

sought,

whereas

the

minimi

law
(Continued on page 67)

damages

estimated, of which one-half

It

was decided

also that Rep. Lan(D-Tex.) will preside, because

ham

at the next Congress, should
it be scuttled at the current session by stalling tactics inspired by

of the illness of

Bill

ASCAP

and

cohort organizations, has been laid before the
House Patents Committee by proponents of the bill.
A glimmer of hope for writing
the measure into law at this sesexists,
sion
still
but the race
against time, and against a hostile
Committee chairman and certain
committee members, remain as obstacles to consideration by the
House prior to adjournment which
the administration is seeking within a month or two.
its

A change in majority committee
sentiment from one of active opposition to the Duffy Bill to one of
support for its major provisions,
has been detected since proponents
began to put on their case three
weeks ago.

specified in the

.

.

i

.

Chairman

Siro-

vich.

A

vote on the time limitations
forced
by Rep. O'Malley
(D-Wis.) with the active assistance of Rep. Deen (D-Ga.) and
Rep. Church (D-Ill.) at the March
19 session after the
had completed its case. This was done over
the violent opposition of Chairman
Sirovich, who repeatedly has stated
he did not favor the Duffy Bill on
the ground that it would destroy

was

NAB

ASCAP.
Of greatest importance has been
the reversal of the view of several
committee members on the elimination of the existing provision of
law which sets the minimum statu-

damage for innocent inf rinj
ment of a copyrighted work
$250. Under the Duffy Bill i'.
minimum would be eliminated al
gether and the amount of dama
would be left entirely to the d|tory

;

cretion of the Federal courts, wi
a maximum limitation of $20, Oi
It is for retention of this pro
has fought
sion that
valiantly since the hearings beg
Feb. 25. It has based its oppositi
to the bill primarily on the grou
that elimination of the minimi
damage provision would cai
copyright piracy to run rampa
and have the effect of destroyi

ASCAP

>

'

ASCAP.
with which proponer
down this arg
(Continued on page 5Jf)

The

logic

of the bill broke

The opposition began

melt after Senator Duffy (DWis.), author of the measure, and
Dr. Wallace McClure, State Department official, had presented
their arguments. And the shift became increasingly apparent during
the presentation by the NAB of its
arguments on March 17 to 19.
to

Hearings End April 3

A CONCERTED

move led by
Chairman Sirovich (D-N. Y.) to

prolong hearings until April 23,
whereas they were to have ended
originally on March 19, was only
partially successful. The Committee on March 23 forced a vote on
continuance of the hearings and it

amount

was decided that they should be
prolonged until April

Page 14

More than ever now, the vie
Warner houses will retur

that

enactment of the Duffy Copyright

he

is

entirely.

dis-

patched

means

Requirements

MPHC

Broadcasters Battle for the Duffy Copyright Bill

Each Station

BALDWIN

not been a hit Warner tune si
Jan. 1, and the non-performa
has rankled with the motion
ture end of the Warner organi
tion, since valuable radio publi<
for its shows has been lost aln

They Must Evaluate

Own

11

of non-j

formance over networks and
majority of stations.
There

of
music. In further explanation of his position he says that the

1.

work out a per

MR.

to go to composer
Moreover, Warner tunes h
lost popularity almost to the p<

15.

COPYRIGHT QUARTET—Here

is the NAB group which presented tlJ
broadcasting industry case March 17-19 in support of the Duffy Cop?
right Bill to the House Patents Committee. Left to right they are Lou,
G. Caldwell, Washington attorney; James W. Baldwin, NAB managir,
director; Sydney M. Kaye, New York attorney (all three of whom tesi
fied), and E. Stuart Sprague, former NBC attorney, who assisted.
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HERE you HAVE GROUND TO COVER

^ne Good

Spreader
I

i

i
Cot

Is

A Dozen Pitchforks

%i

Worth

I N ANY FIELD of worth-while size, trying to increase productivity
by the pitch-fork process, is a discouraging job, particularly when
your neighbor does this job much more easily and more profitwith the right equipment.
ably

M N

—

—

Since the Iowa market

very

is

much

worth-while in

to increase business through the small-station route

is

size,

I

N E S

OTA

-V,

WISCONSIN

IOWA

trying

also liable
N E B

be discouraging, particularly when your competitor is using the
one radio station big enough to do the whole job at once WHO,

to

R..

\

—

with 50,000 watts.

Iowa

is

a broad market.

No

single city dominates

it.

MISSOURI

Des

""""^^ILLINOIS

has less than 6% of
spread
over the entire
power,
Buying
population.
the state's
state (55,586 square miles), flows through a score of important

Moines,

home

of

WHO,

Iowa's largest

'

city,

• SAUNA

KANSAS

^y^^^

\l~olrU'OV<t
i

°

COUJMBl*
5T.CKJWi.E5*

s^u..

GROUND TO COVER

trading centers.

Some
Some do

of these centers have low-powered local radio stations.
not.
In fact, all other Iowa stations together do not
cover the state so effectively as does WHO, because, where you
have ground to cover, one good spreader is worth a dozen pitch-

Iowa

is

a big market, because

it is

a big

collection of smaller markets, each too im-

portant to neglect. Trying to cover all these
markets with smaller stations would be
and
costly and ineffective. One station
only one has the power to cover this rich

—

—

forks.

area—WHO, with

50,000 watts.

CENTRAL BROADCASTING COMPANY, DES MOINES
/.

Phone 3-7147

O. Maland, Manager

^ESSENTIAL TO COMPLETE

WHO

RADIO COVERAGE

LEARED-CHANNEL — 50,000
National Representatives:
ril

1,

1936

•

FREE

&

SLEININGER,

BROADCASTING

Inc.

—New York,

I

OWA

THE MID-WEST

WATTS — FULL-TIME
Detroit, Chicago, Los Angeles,

San Francisco
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Dr. Pepper Soft -Drink Series
On TQN Spread to 17 Stations
on Texas Quality Lead to Renewal
With Extended Program to Cover Extensive Area
Successful Tests

SO SUCCESSFUL have been

the

sponsored for the last year over the
Texas Quality Network by the Dr.
Pepper Co., Dallas (Dr. Pepper
soft drinks), that the sponsor on
April 5 will inaugurate a new campaign over a special network of 17
stations with the three TQN stations as a nucleus. The expansion
the

network

for

its

Sunday

show, 5:30-6 p. m., utilizing special leased telephone lines, is regarded in Southwestern and
Southern radio circles as a tribute
to broadcast advertising.
The 5-cent drink is now distributed in 22 states through large
syrup manufacturing plants in
Dallas and Birmingham and with
more than 250 bottlers, many of
whom have used spot radio while
the parent company was using
both TQN and spot. The new hookup embraces stations in the company's distribution area, keyed

from

WFAA,

stations,

which have

carried the program since April,
1935, first as a Sunday evening quarter-hour and then as a half-hour
program, are WFAA-WBAP, Dallas-Fort Worth; WOAI, San Antonio, and KPRC, Houston.
On
them the program has been renewed for another year, with the

following 14 additional stations
contracted to carry it for a sixmonth trial period starting at 5:30
p. m. (CST) but going to the 4:30
p. m. (CST) period on April 26:
KGNC, Amarillo; WKY, Oklahoma

KVOO, Tulsa; KTBS,
Shreveport; KTHS, Hot Springs;
WJDX, Jackson; WMC, Memphis;
WAPI, Birmingham; WSB, AtCity;

WMAZ,

lanta;
Greenville,

S.

Macon;

WFBC,

WWNC,

C;

Ashe-

WSOC, Charlotte, and WSM,
Nashville, the latter station joining
the hookup April 19.
The show is presented before a
studio audience of about 500 from
the roof garden of the Adolphus
Hotel, Dallas, tickets being distributed free. It consists of the
Pepper Uppers orchestra led by
Alexander Keese,
program
director, and using special arrangements by Tex Brewster; novelty
comedy sketches by Sugah and Her
Boy Friends, and the Singing Boy
Friends, a vocal trio comprising J.
P. Scoggins, Harry Hume and Hal
ville;

WFAA

WFAA

Whittaker,
staff artists.
"This special network," said
Raymond Locke, vice president and
treasurer of Tracy-Locke-Dawson
Inc., Dallas and New York agency
which handles the account, who
personally supervises it, "is custom-built for the Dr. Pepper Co.'s
peculiar territorial selling job. After a thorough study of the national
networks, we concluded that only
by creating our own network could
we accomplish the results desired
due to our intention to concentrate
on our own xnarket. With the able
assistance of the management of
WFAA, we tackled the seemingly
impossible job of arranging a
chain to suit our needs. We are
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SIGNING of WIND, Gary, Ind., as
the Chicago metropolitan area outlet of the projected new Affiliated
Broadcasting Co. network of Midwestern

MR. LOCKE

is its definite influence on
distributors and dealers. The fact
that radio is primarily entertain-

medium

it

a good conversational

topic among distributors and dealers as well as among consumers.
Thus radio offers word of mouth

advertising as

SAID

J.

its

by-product."

Tests Successful
B. O'Hara, president of

Dr. Pepper Co.:
"Nearly all Dr. Pepper bottlers
who have visited in Dallas have attended public performances of the
Dr. Pepper radio program, and
have hoped for the day when it
might be extended to include practically all territories. We feel that
after a period of one year of testing in our home state, the program
has developed into
worthy of application on a larger
scale. The consensus of public opinion seems to confirm this popularity.
We believe this step is particularly appropriate in 1936, during the Texas Centennial year
which happens also to be the 50th
anniversary of the origin of Dr.

something

Pepper."

THE

ban on radio news columns
Hearst newspapers which hit
the Pacific Coast March 13 is bein

ing utilized as a circulation builder

by the Scripps-Howard
cisco News, which on
came out with a full
nouncement of complete
coverage.

has also
section.

ABC

headquarters

Chicago Civic Opera Bldg.
The network, headed by Samuel
Insull, former utilities magnate, is

in the

"The Dr. Pepper Co. went into
radio as an experiment, but the
fact that they have renewed on the
Texas Quality Network for one
year and have added 14 other stations for six months certainly indicates that we believe radio is a
good sales medium for our product.
We shall continue to maintain a well-balanced program divided between radio, newspapers,
posters and store displays, each
complimenting and helping to sell
the others. One factor very much
in favor of radio as an advertising

ment makes

was announced

stations,

March 20 by the

of this effort.

Custom-built Network

THE TQN

BULLETIN
Richard C. Patterson, Jr., since
October 1932 executive vice president of NBC, tendered his resignation March 27 to the monthly
meeting of the NBC board of directors.
It was accepted, becoming effective immediately, although
it is understood his contract does
not expire until October. Mr. Pat-

ABC TO USE WIND
AS CHICAGO OUTLET

proud of the successful culmination

Dallas.

.

terson did not disclose his future
plans. Mr. Patterson joined NBC
at the instance of M. H. Aylesworth, former president, recently
succeeded by Lenox R. Lohr, to
take over the position formerly
held by the late George McClelland. For five years before 1932
he had served as New York City's
Commissioner of Correction, and
before that he had been an executive with the J. G. White Engineering Co. and the E. I. duPont
de Nemours Co. He also had a
distinguished Army record.

showmanship, merchandising and
results of the Pepper Uppers show,

of

-.

San FranMarch 23
page anradio

news

Saw Francisco Chronicle
increased its radio news

scheduled to get under wav late in
it was formally announced.
With WKBH, LaCrosse, Wis., also added to take commercial programs, the new regional network
will start with 19 outlets which,
with the exception of WIND, have
been divided into three
state
groups to be made available to
advertisers as individual networks
or in combination.
Each group,
however, must be bought as a unit.
WIND is available as an auxiliary
to any state group if time can be
cleared on it, since the ABC network announces that it will not
have any "key" station as such in
Chicago or any other point.
Programs will originate in the
Chicago headquarters, where Max
Halperin is program director and
Malcolm Engle is production manager.
Ota Gygi is vice president
in charge of operations, with Mr.
president
in
active
Insull
as
charge of the entire venture. The
state groupings will be as follows:
WOMT, ManiWisconsin Group
towoc WHBL, Sheboygan; WRJN,
Racine; WKBH. LaCrosse; WCLO.
WHBY, Green Bay;
Janesville;
KFIZ. Fond du Lac. and WDGT.
Minneapolis, Minn.

April,

—

;

Illinois
field

Group

WJBL,

;

WCLS,
Island;
Louis, Mo.

Rock

WIL.

St.

Indiana Group

WEOA,
mond

— WTAX,

;

Spring-

W H B F,

Decatur;

Joliet,

— WTRC,

and

Elkhart;

WWAE, Ham-

Evansville;
Terre Haute

WBOW,

;

WLBC,

Muncie.

Chevrolet's Disu
Enter Second Yej

*

Biggest Spot Account Inclut

e

383 Stations, Network Talen
CHEVROLET, largest spot tr
scription account ever placed,
gins its second year April 19
383 stations, according to an

^1-

i

^-

nouncement March 23 by Wcii
Broadcasting

System,

which,

i

collaboration with Campbell-Ew
Co. Inc., Detroit, places the ce
paign.

WBS

The new

series

will

1
-

s

r

Rubinoff and his violin, with i
Peerce, tenor, Virginia Rea,
prano, and Graham McNamee
announcer. All have been heard
Chevrolet's Saturday night sei
on an NBC-WEAF network, wh
ends shortly. The new sched
will present these artists in th
weekly 15-minute periods for
weeks. On the final 13 prograi
additional guest stars will be f

i
5
i

.

:

]

,

tured.

Biggest Spot Account

DURING

the last year Chevrc
has smashed all records for s
account expenditures, having u;

t
i
1

number

the largest

purchased by a

of stations e
single advertis

In all, the campaign in 1935
expenditures of apprc
volved
mately $1,500,000 for time ci
-

talent.

Rubinoff and many of his n
cast have never before broadc
by electrical transcription, althotJ
"
the account is the second
name" show to be presented

.

WBS

in a tailor-made series. K
ger Grocery series recently p
sented such artists as Frank Toi
and his orchestra, Lanny Rc
Rudy Vallee, Dick Powell, Fran^
Langford, Bobby Burns, Wal
O'Keefe and Molasses 'n' Janua
all of whom then made their 1
appearances on transcril
tial
programs.
According to WBS, Rubinoff,
his appearance in the Chevro

dealers

series

will

most widely heard
air,

become
artist

1

on

1

with

taling

ment,

14,625 broadcasts,
3,875 hours of enterta
scheduled for the 375 s

tions.

NAB Chicago Conventic
May Be Held July 12-]
ALTHOUGH definite plans mi
await the judgment of the exec
committee, indications a
tive
that the 14th annual convention
the NAB will be held July 12in Chicago. Those dates tentative
have been reserved by the N.in lieu of the middle of June whi
originally was favored by Jam
W. Baldwin, NAB managing dir(
tor.

Hearst Radio Order

DROPPING

of all radio columns
and news matter pertaining to radio, with only program listings retained, was ordered in all Hearst
papers in March by William Randolph Hearst. Radio editors were

assigned to other jobs. No reason
for the order was given, although
the Hearst
it was recalled that

newspapers took a

strong editorial

stand against the carrying of a
speech by Frank Browder, Communist party leader, on CBS.

Mr. Baldwin, probably with
the next fortnight, will solicit t
views of his executive committ
on the convention and on the sele
tion of hotel headquarters. In i
liklihood, the Palmer House w
be selected, although the Steve:
Hotel also is being considered. _TI
executive committee compris'
President Leo J. Fitzpatrick ai
Treasurer Isaac D. Levy, aloi
with Mr. Baldwin.

WHIG, Dayton, 0., on March
was authorized by the FCC to
crease
watts.

its

daytime power to
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ASSOCIATED
Subscribers
las of

PROOF

for the best

the

is

for a
we do

By class

.

.

able

— and

proud

petition

se///ng quality of

The

initial list

Write for

Cincinnati

WTMJ

Milwaukee

WMAS

Springfield

KMBC
W9XBY

Kansas City

WFIL

Philadelphia

KSL

Salt Lake

KGMB

Honolulu

why we are

WCAE

Pittsburgh

of subscriber-

WBAL

Baltimore

few months of demonstra-

KMOX

St. Louis

WKRC
WXYZ
WCFL

Cincinnati

KHJ

Los Angeles

KFRC

San Francisco

KGB

San Diego

fifty

a

re-

production and repro-

•

•

A

•

diversified,

hours of continuous programs

.

.

.

and choral groups, novelty combinations

•

•

• Recorded

Wide-Range

cities,

—

to

•

•

imposing

after only a

test

with thrilling natural-

Vertical-cut

•

to present such an

(Hill

That's
list

large city stations

at right

tells

—where

com-

convincingly the entertainment and

the story

brochure and

.

.

.

full

gives the

PROOF

'

and Dale)

ASSOCIATED RECORDED PROGRAM SERVICE.

illustrated

WCPO

Rochester

New York

in talent,

network shows

Electric

was keenest

Providence

WINS

—

we concentrated on

Frankly,

WEAN
WHEC

Buffalo

key radio

stations, in
tion.

—

Bridgeport

WGR
and WKBW

rivals

and quietly pressed on VINYLITE

.

WICC

Philadelphia

...

"high-hat," but high quality

more than

Western

Boston

WIP

and popular dance music
.

WAAB

mean

—the best of the

.

Boston

Hollywood

panies, outstanding singers

.

WNAC

KFWB

by famous name bends, large symphony orchestras, opera com-

ness

19361

and

not

flexible library of

15.

CLASS Library ....
CLASS radio audience!

corded program service that
duction

that

March

• • •

particulars.

Produced by

Detroit

Chicago

ASSOCIATED MUSIC PUBLISHERS,

inc.

KDB

Santa Barbara

NEW YORK

CITY

WTCN

Minneapolis

WBT

Charlotte

25

WEST

45th STREET

The key stations are going "ASSOCIATED"
kpril J,

1936

•
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Some Sales Tips by Prof. Lloyd James
Distinguished British Linguist Favors Standard Speech
And Suggests Over -Stimulus Is Dulling Public Ear
FRANKLY,
prised.

We

magazine

is

sur-

the government - monopoly system
of radio such as Britain's.
"English is a language of strong
accents, falling at recurrent intervals.
Normally spoken English,
with natural accents, is a beauti-

Pleasantly surprised.
to a distinguished Brit-

now

visiting America,

and asked him for a frank opinion
of our broadcasting methods and
for suggestions on how we might
profit by Britain's example.

What we

said.

attention to this matter,
whether in educational, entertainment or commercial broadcasts;
that the normal speech of the educated American be given a fair
chance and that hysterical plugging of isolated words be abandoned. I am convinced, on purely
psychological grounds, as a linguist, that this is an experiment
worth trying."

Too Swift a Pace

THEN

Voices

"IT MIGHT not be a bad thing,"
the professor told our reporter,
"for your broadcasting companies
to call together a committee to help
them select representative American speakers. Their voices could be
recorded and used as models. The
President's English has always
seemed to me as truly representative of American usage as what is
known as King's English in my
country. Recordings of President
Roosevelt's voice might well be
made the basis for some kind of
national agreement as to acceptable American English suitable for
universal currency over radio."
And why have a standard of
speech?
Well, for one thing, it would help
sponsors to sell their products. It
would help break down the national, state and even local prejudices against "outsiders" who speak
a different language. And, as we
all know, the announcer who reads
your commercial message is often
the victim of this attitude.
"These prejudices," Prof. James
explained, "rest on idiosyncrasies
of speech. If a man doesn't talk
your kind of accent you consider
him a fool, a snob or a knave. He
may be all three, but anything that
helps to remove such prejudice is
good. The ultimate aim is the unity
and solidarity of the great English
language."
That unity and solidarity, of
course, has a wide political significance. But what may interest you
more is its effect upon the radio
salesmen, who are trying at the
present time to compete with
Southern drawls, Yankee twangs.
Western, Midwestern and Canadian speech preferences. Think how
much simpler your problem would
be if there could be one speech
eventually,

pleased

have listened with great
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in-

because the speakers
completely outdistanced him!
"I can understand this, since the
price of seconds on the air in
America must be very considerable," he remarked. "But there is
such a thing as 'critical speed'
beyond which intelligibility begins
to suffer. Many of your speakers
seem inclined to exceed this critical speed, leaving the listener panting behind them, gasping for
breath and finally giving up all
hope."
Our Question after the professor had outlined his views on
speech control with respect to
rhythm, accents, speed, etc. was,
"Should we all, then, trv to talk
programs

PROF. LLOYD JAMES
terest to your

commercial

an-

nouncements, coming, as I do, from
a country where none are admitted. I observe many announcers
trying to knock into the public
mind the virtues of this medicine
or that soap. They use a form of
speech accent reinforced almost beyond recognition in their attempt
to stress the point at issue.

"I gravely suspect the psychologsoundness of this technique.
There is such a thing as ramming
words into the heads of the public
in such a way that the public becomes dulled to perpetual overstimulus. This is a purely linguistic point.
I give it to you for what
ical

it

is

—

—

alike?"

worth."

"Not at all," he said. "That
would not be advisable, nor would
it be possible.
If we all aim at the
same target we don't all hit it;
but we do have unity. Our efforts
all have the same direction."
And what would this theory do
to
the comedians
Fred Allen,
Amos 'n' Andy, nasal Portland
HofTa and dumb-talking Mary Liv-

Throughout the interview Prof.
Lloyd James made it plain that he
was considering our problems from
the standpoint of a professor of
linguistics. Also, that he had not
had opportunity for an exhaustive
survey of radio. Also, that he
makes no comparison between radio here and radio elsewhere. He

—

is a disinterested
scholar, championing neither the commercial nor

Billings of

ingstone? If Prof Lloyd James' ex-

NBC- WE AF and CBS

Attain

Highest February Totals in History
CBS

and

NBC-WEAF

network
billings for the 29-day month of
February were the largest Februaary totals since the inception of
either network. CBS billings were
$1,909,146, an increase of 15.49c
over February, 1935. The NBC-

ings of $1,015,624, with the former
showing a 4.4 "^r increase over a
year ago and the latter a loss of
5.2% but a big gain over January,
1936.

Mutual Broadcasting system accounted for $152,064, with no comparative figures available for last
year. The Mutual figures are only
for the four basic MBS stations.

WEAF network

accounted for
$1,691,524 during the month and
the NBC-WJZ network had bill-

Networks' Gross Monthly Time Sales

NBC-WEAF

% Gain

1936

Over 1935

January
February

$1,755,394
1,691,524

1.5
4.4

January
February

$1,901,023
1,909,146

15.4

(Red)
1935

$1,729,137
1,620,977

193 A

1933

$1,309,662
1.215,998

$1,031,373
908,531

$1,405,948
1,387,823

$941,465
884,977

$988,503
902,866

$752,052
744,209

CBS
7

$1,768,949
1,654,461

NBC-WJZ
January
February

$926,421
1,015,624

January
February

$157,720

every-

body!
"I

fected strange speech for the sa
of getting a laugh, and there

—15.3
—
5.2

MBS
1.52,064

(Blue)

$1,093,749
1,072,136

Standardized E
to comedia
instead of a menace. The few
funny tricks other people used
will

be.

would be a boon

glish

their talk the easier it would
for comedians to stand out.
News broadcasts came in

comment, though no

i

i'

criticism, fro

the professor.
"It is our purpose in Britain
he said, "to remove completely tl
personality of the announcer, ar
to present to the nation a sobe
unemotional recital of news of tl
world. We let the public supply i
own emotional reaction. In Ame
ica I am therefore surprised at tl
personal part played by the con
mentator. I find your radio ne^v
written in racy journalistic styl
full of metaphor, emotional adjei
tives and adverbs, and frank crit
cism. You tend to listen not
much to a sober recital of events e
to the effects of these events upo
your commentator or those wh
write his material."
In addition to his appearance
before the NBC microphone. Pro;
Lloyd James addressed a privat
meeting of NBC announcers an
production men.
He gave ther
much of the information printe
here and a background on the sub
j

there's the matter of speed.

Prof. Lloyd James has had to give
up listening to a number of our

various shortwave stations, finds
us singularly disagreed as to what

Some Model

I

more

Magic of Speech program and who
earlier had been heard on CBS and

—

"May

performance," he
suggest that the time

has come in American radio to give

—

constitutes good "American English" for broadcasting. One representative radio official gives him
one idea perhaps ''cultured
speech". Another tells him the only
requirement is for the speaker to
"talk naturally".

rhythmic

fully

expected was valuable
theoretical information but what
we got was valuable practical information.
See if we're not right in thinking there are actual sales helps in
the following statements by Prof.
A. Lloyd James, honorary secretary of the British Broadcasting
Corporation Advisory Council on
Spoken English and professor of
phonetics at London University.
In the first place. Prof. Lloyd
James, who on March 20 completed
a series of broadcasts on NBC's

that,

No! "Linguistic humour", as
it,
is a thing apart. The
have always been people who a
calls

ways
this

went

ish scholar,

periments were followed wou
they all have to pattern the
speech after President Roosevel

ject of linguistic theory. He als
participated in a series of broad
casts over
static)
WlXAL, Boston, where experi
ments in cultural programs are be
ing made under the direction o

shortwave

Walter S. Lemmon; and with thi
support of the Rockefeller Found
ation, under whose auspices Pro
fessor Lloyd James is visiting thii
country.
"I heartily

WlXAL

to

commend

the

work

o:

your attention," he tok

us.
"America is a large countr;
and has room for many radio sy;

tems. You may possibly find roorr
in the near future to develop
alongside the present commercia.
broadcasting system, a non - commercial system devoted exclusively
to culture and education."

Correspondent in Paris
Is Appointed by WMCA
THE UNUSUAL example of an
individual radio station appointing
a "foreign correspondent" was disclosed

last

month when

WMCA,

New

York, announced the appointment of Jean De Lettre, French
composer of Hands Across the
Table and other songs, as its correspondent in Paris. De Lettre, who
sailed March 14 for France, will
gather gossip and news of the the-

and society as it interests
American listeners, and will pre-

ater, art

pare special electrical transcriptions
which will be forwarded by fast
boat to New York each week. He
will also bring other voices before
the recording mikes from time to
time.

The

first of

these broadcasts

WMCA

heard over
in April,
and they will also be piped to the
Inter-City Group.
will be

U. S. RADIO dealers sold 5,375,000
receiving sets during 1935, a gain
of 14.5% over 1934, and 75,000,000
tubes, a gain of 6%, according to
the trade journal Radio Retailing.
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This

SUMMER Maintain

Your

SALES LEADERSHIP

This

EASY WAY!

—Buy time on one of KMX's
popular day or night participating
in all

programs

From which to choose!

For Southern California Coverage

4.

(Daytime)

BREAKFAST CLUB
6:30

i

2.

to

to

Friday
3.

5.

8:00 A. M. DaUy

—

8:30 A. M. Monday through
8:15 to 8:45 A. M. Saturdays

FLETCHER WILEY'S

"Housewives'

For Far Western Coverage
(Nighttime)
6.

Protective League"

11:00 to 11:30 A. M. and 3:30 to
4:00 P. M. Daily except Saturday and
Sunday

KNX
April 1,
ti

"THE VOICE OF

1936

•

HOLLYWOOD"

BROADCASTING

THE BOOK WORM
2:00 to 2:30 P. M. Daily except
Saturday and Sunday

POLLY PATTERSON'S PANTRY
8:15

EDDIE ALBRIGHT'S
10 O'clock Family
10:00 to 10:30 A. M. Daily except
Sunday

!

1.

— SEVEN

.

CROCKETT FAMILY
9:30 to 10:30 P. M. Sunday through
Thursday

7.

KNX BARN DANCE
8:00

N..I. Repr.

to

10:00

P.

M. Saturday

JOHN BLAIR & CO.
Page 19
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Shaw Leaves NBC Big Independents Organizing Radio Widely Use(
By Bell Companie
For Agency Post
HeadsMcCann-EricksonRadio
Bachem Becomes Successor

THE SECOND
NBC sales

major

defection
executive ranks
to advertising agencies within a
month was announced March 23
when Donald S. Shaw, for the last
two years eastern sales manager,
resigned to become assistant to
H. A. McCann, president of Mc-

from

Cann-Erickson

New

Inc.,

York

agency, taking charge of all radio
activities. The resignation is effec-

Under Leadership of Crosley
DEFINITE

which was agravated by the copy-

for

right dispute that developed at the
turn of the year when five - year
ASCAP contracts were foisted up-

plans
formathe
tion of a coopindepenerative

on

all stations.
It is felt that

dent broadcasting
station organiza-

such an indepenorganization of strong stations can better handle certain
business dealings of stations on
a group basis. Another meeting
dent

tion, to fight the

economic

battles
station members, notably on

of

copyright
Mr. Crosley
front, were made
made March 26 in Cincinnati at
the

a meeting called by Powel Crosley,
president of Crosley Radio Corp.,
operating
and WSAI, Cin-

WLW

cinnati.

As Broadcasting went to press
March 27, it was learned the or-

Mr. Shaw

Mr. Bachem

when John H. Bachem,
Mr. Shaw's assistant at NBC, suc-

tive April 1

ceeds him.
The resignation of Edgar Kobak, NBC sales vice president, effective March 1, left that department in the hands of Roy C. Witmer, who has taken over all of Mr.
Kobak's former duties and who
will continue in that post. Mr. Kobak on March 15 joined Lord &
Thomas as vice president head-

quartering in New York.
Mr. Shaw, coordinating

Cann-Erickson

radio

all

Mc-

activities,

will supervise the radio angles of

such accounts as Beech-Nut Packing Co., Consolidated Gas Co.,

Ford

dealers,

Humble

Oil

&

Refin-

ing Co., Langendorf United Bakeries, Stanco Inc., Standard Oil and
Z-^ni'e
Products Co. Mr. Shaw
;oined the NBC sales staff in 1933,
havinc: Veen graduated from Brown
University in 1920 after which he
was with Larchar Horton Co.,
Providence agency; George L.
Dyer, the Blow Co. and William &
Saylor, New York agency. He also
formerly served in the advertising

department of Vacuum

Oil Co.,

and

at one time was partner in his own
agency of Cleveland & Shaw.
Mr. Bachem joined
in 1932
after 14 years in the magazine
field, where his affiliations included
the Butterick Co., Doubleday,
Doran & Co., and International
Magazine Co. In line with his new
policy of encouraging promotions,
it was also learned that President
Lohr of
is studying the possible selection of one of his men to
coordinate all sales promotion and
publicity activities.

NBC

NBC

Kellogg Supplements
Co., Battle Creek,

KELLOGG
Mich,

&

(cereals)

Glenn

WCCO,

from

was

Gene
Moines to

to pipe

Des

Minneapolis, beginning
8:30-8:45 a. m., Mondays through Saturdays. After
daylight saving goes into effect the
program will be expanded to a
half -hour, 8:30-9 a. m., on the same
daily schedule. The program supplements that now broadcast over
Corn Belt Wireless Network. It is
a rebroadcast of the Corn Belt
program, sent over telephone wires
to WCCO and not a radio rebroadcast, as in the case of the Corn
Belt network. N. W. Ayer & Son
Inc., New York, placed the account.

March

30,
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ganization will be incorporated as
"Independent Radio Stations", with
some 100 or 150 leading independently owned stations to be invited
Mr. Crosley was
as members.
elected chairman, and John L.
Clark, general manager of
was named temporary secretary.

WLW,

The executive committee comprises
Mr. Crosley; John Shepard, 3rd,
president Yankee Network; James
C. Hanrahan, vice president. Continental Radio Co., Scripps-Howsubsidiary;
Walter Damm,

ard

manager,

WTMJ,

Edwin Craig,
tional Life

ing

WSM,

&

Milwaukee, and

vice president of

Na-

Accident Co., operat-

Nashville.

The organization,

understood, will in no way compete with
or be supplementary to the NAB.
Primarily responsible for its creation, it is felt, has been the network-affiliated station controversy,

GOP

it

is

Monthly Magazine

Devotes Section to Radio
INDICATING

the importance attached to radio speeches being
made by administration officials,
the Republican National Committee's new monthly periodical Uncensored, which made its first appearance in March, announced that
its back cover page would be devoted to the subject of Radio each
issue. In the initial announcement,
headed "Cleaning Up the Ether",
the Republican organ stated:
"Daily, if not more often, speakers representing the New Deal
speak in the microphones in the
hope that men and women all over
the country will listen to and believe in their justification for their
actions. There's a joke about this,
however. There has not yet been
developed any method by which a
listener can answer back at the radio nor any means by which a radio speaker can be made accountable to his audience for the truth
of his statements.
"In the belief that a vast majority of the people of the country
are beginning to question the accuracy of what they are told by the
New Deal, this page of each issue
of Uncensored will contain the
kind of facts and comments which
you all would like to quote when
you have finally tuned Messrs.
Roosevelt, Ickes, Tugwell, Hopkins,
Morgenthau, etc., off the air and
gone to bed wondering what in the
name of Republican liberty it's all
about."

Most Bell System Subsidiarif
Staging Spot Campaigns

NEARLY

three-fourths of the 2
subsidiary telephone con
panics of A. T. & T. are using o
plan to use spot announcements t
promote the new Sunday long-dis
tance rates.
The campaign, handled sepai
ately by each subsidiary, starte^
local

January when Southern Ne\
England Telephone Co., througl

in

&

was planned

Batten, Barton, Durstine

in

York, adopted spots t^
advertise the rates. Chesapeake
Potomac Telephone Co. of Balti
more staged a similar campaigi
about the same time. Scattere(
checkups indicated the locals mor'
than got their money's worth al
though storm conditions, whicl

for Sunday, March 29,
Cincinnati, with the object of
employing special copyright counsel.
meeting also is planned in
New York the following week.
Left to the executive committee
will be the determination of which
stations shall be invited to membership.
Newspaper stations, it

A

appears, will predominate.
Among those who attended the
organization meeting called by Mr.
Crosley were: Messrs. Crosley,
Shepard, Hanrahan, Clark, Damm,
Fitzer, WDAF, Kansas
Glenn Snyder, WLS, Chicago; Lee Coulson, WHAS, Louis-

H.

Dean

Inc.,

Osbori

New

<!

usually

long-distance busi
apprais<

boost

ness, made
results.

difficult to

it

Acting as a clearing house, A
& T. passed along to othei
locals the information it receivec
T.

City;

from those that had tried radio
The use of spots quickly spread un

D. E. Kendrick, WIRE, Indianapolis; H. K. Carpenter, WHK,
Cleveland; C. P. McAssey, WCFL,
Chicago; William J, Scripps,
J,
Detroit. These and others were invited to attend the March 29 meeting, including W. E. Macfarlane
of WGN, Chicago.

til

ville;

WW

PROGRAM CITATION
CLARIFIED BY FCC
PURSUANT

to its newly-institut-

ed policy of proceeding against
broadcasting stations on program
or other violations only upon bona
fide complaints, the FCC March 25
made public a statement calling
attention of all stations to the
change in procedure in replying to
notices of violation.
Haphazard citations of stations
in the past, notably on so-called

medical programs, led the FCC
Broadcast Division to tighten up
on procedure. In recent months
there has been a sharp diminution
in the number of citations, because of the newly instituted procedure of investigating the complaints, facts and circumstances
before taking action.
The announcement of March 25 follows:
Rule 105.23 of the Practice and
Procedure of the Federal Communications Commission, which supersedes
Rule 24 of the Rules and Regulations
of the Federal Radio Commission, requires the licensee of a station to forward within three days after receipt
of a notice of violation, a reply to the
Commission at Washington, D. C,
with a copy to the office originating
the complaint when that office is other
than the Commission at Washington.
This procedure will afford the inspector citing the station for violation an opportunity to review the licensee's reply and present to the Commission for consideration, along with
the reply, any facts and observations
which are pertinent to the proper
handling of the case.

BEATRICE FAIRFAX,

counselor

and Ethel Cotton,
well-known lecturer and writer on
the "art of conversation", have
been signed under the management of the Columbia Artists Bureau for radio appearances before
to the lovelorn,

the microphone, both contracts being for terms of two years.

now it embraces a substantia
part of the country. A. T. & T. ha;
encouraged locals to use announce
ments and has acted as a clearing
house for information, continuitie;
and other data.
For the most part the announce
ments have been made on Sundays
the sales message usually being oi
the direct type designed to bring
quick action by urging listeners tc
go to the phone and take advantage of the lower toll rates. In a
number of cases Saturday evening
announcements have been employed.
Bell Telephone Co. of Pennsylvania had planned to start a spot
campaign in mid-March but de
cided to delay it a few weeks when
floods almost paralyzed the longlines and local service in a number
of sections.
Most of the campaigns are placed
direct by the local companies, with
the exception of Southern New
England, using BBDO, and Michigan Bell Telephone Co., using N.
W. Ayer & Son.
typical campaign is that of
Michigan Bell which during the
week of March 23 started a fourweeks series of spot announcements over most stations in Michigan. Daytime announcements are
of one-minute duration and the
night spots are at station breaks.
Fourteen announcements are broadcast each week, with a concentration of s pots over the
eekend.

A

w

Four Stations Organize
Network in West Texas

FORMATION

of West Texas
System has been
effected by managers of KIUN, Pecos; KNEL, Brady; KGKL,San An-

Broadcasting

gelo;

KRLH,

Midland. Earl Yates,

manager of KGKL,
director

in

is

managing

charge of
directors are Jack

complete

Other
Hawkins, KIUN; Raymond L.
Hughes, KRLH; Grady Bums,
sales.

KNEL.

At present the system is operating for unit selling of time to
national advertisers but later it is
planned to rebroadcast over the
network programs originating at
member stations. A coverage map
and rate cards have been distributed.
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You need

KDKA

to sell today's Pittsburgh

market. Its service aireamore nearly corresponds
to the entire Pittsburgh trading area than

other radio station.

May we show you how?

KDKA
One
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Spot

Looms Larger on Radio Horizon

There's Much to Be Learned on This Subject, Which
Daily Is Becoming More Important to the Industry
By LLOYD H.

ROSENBLUM

WOAI, San Antonio

PROBABLY

THE AUTHOR,

a graduate of the

Wharton School of

the greatest difficulty
of spot broadcasting is the lack of
information on the subject. Sponsors themselves are often vague on
the matter and though middlemen,
agencies and stations are spending

Business and Finance, University of Pennsylvania, conducted for more than a year an exhaustive study of spot

more time studying spot, it still
is a mystery to many.
One of the causes lies in the fact
that spot programs are broadcast

tinger.

different
at different times
at
places on different stations in different markets, thus necessitating
separate planning for each program. National spot is really local.
It must be adapted to local conditions. Inquiries among users of
spot show that half of them, aggressive in other forms of advertising and willing to admit spot
can be fruitful, not only did not
check results but did not even
kno., their results.

Spots as Supplements

IN

A SURVEY

of the use of spot

supplement to networks, it
was found that of 100 largest advertisers, 47 used spots as a supplement to their network advertising, with 53 using spot exclusiveas

a

of 100 medium advertisers, 23
used spot as a supplement, 77 used
it exclusively; of 100 smallest advertisers, 13 used spot as a supplement, 87 used it exclusively.
Of 39 companies using transcriply;

59% of those studied
spot exclusively and 16 or
41% use it as a network supplement; of 47 using live talent, 38
or 81.1% use spot exclusively and
9 or 18.9% use it as a network
supplement. The latter are usually
smaller companies.
Larger advertisers use more
than one type of rendition in 48%
of the cases studied. Medium advertisers use more than one type
in only 36% of the cases while
small advertisers use more than
one type in only 18% of the cases
reviewed.
More pressure should be placed
on newer sponsors who are not
sure of their experiment with
transcriptions. Not only must the
right advertisers be sold, but all
advertisers must be told how to
use transcriptions. Less emphasis
should be placed on cost and more
on flexibility. Sponsors on the
whole are becoming more in favor
of transcriptions and are having
more success. Transcriptions thus
have a definite place in the spot
picture, are being improved and
are increasing in volume compared
to national live talent.
The fact that transcriptions are
mechanical and less personal than
tions, 23 or

use

broadcasting under the direction of Dr.

Herman

S.

Het-

He

has recently joined the merchandising department of WOAI, San Antonio. The material presented herewith consists of a few excerpts from Mr.

Rosenbluni's thesis on the subject, which was based on
a study of hundreds of advertisers, and interviews with
advertisers, agencies

and

station executives.

upon from a positive viewpoint.
longer is it employed as the

No

only recourse of a concern wishing
to advertise over the radio and
finding a small budget prevents the
use of a network. Flexibility is
the reason. Flexibility, or elastic-

encompasses

of all ability
to adjust a program to distribution.
large national advertiser,
through spot, gets where he wants
to when he wants to; advertising
where he has distribution, intensifying certain areas, supplementing
network programs, cutting
his
down on waste circulation. Flexibility means he can enter a market on short, concentrated broadcasts. He can step in and out of
ity,

first

A

any market with

facility.

There

are no long contracts. A sponsor
can pep up a lagging area; test a
product, a new program, a new
appeal; introduce a new slogan,
package, product.
Flexibility
enables
smaller
a
regional advertiser to compete on
equal terms with a larger advertiser. He does this by putting on

a program in a market, introducing his product there, advertising
it
along with competing brands,
gaining recognition, and then expanding into other markets similarly.

Helping the Dealer

DEALER

cooperation was listed
as the most singly important reason for using spot. This coopera-

takes many forms. Chief
among these is financial assistance. A local dealer can advertise
cheaply to a limited, local audience. He is aided financially, and
tion

through merchandising tie-ins and
advice in putting on the program.
He becomes better known, more
customers are attracted to his
store, sales go up, he takes a more
enterprising attitude and the manufacturer becomes more eager to
continue advertising.

No longer, therefore, are cheapness and the time advantage the
best reasons for spot. Overcoming
time zone differences is also a part
of spot's elasticity. It must be re-

membered, though, that time or
an individual station depend:
largely on the availability of timt
on that station.

What

does

mean?

all this

More sponsors are

finding us(
for spot by fitting it to their individual advertising and distributior
problems. They are picking out a
definite segment of listeners ir
each market, investigating that
market before broadcasting, appealing to these listeners where

they want to, when they want tc
how they want to, according to the
specific requirements of each concern. Sponsors are realizing that
spot not only can, but must be
adapted to local conditions.
Spot will undergo many changes
in the future.

Much

is

left to

be

accomplished. Whatever happens,
it can be said from this investigation that national spot will grow
to an extent that will provide real
competition for national networks
and especially for the regional
networks. Yes, the "spot" on the
broadcasting horizon is looming
larger.

Remedies for Vagaries

TO REMEDY

the

vagaries

problems of national spot the
lowing steps should be taken:

and
fol-

1. Some organization should be established or one already established
backed by sponsors, agencies, stations
and other middlemen should prepare
a complete pamphlet on the main

types of potential spot broadcasters
based on previous experiences, to
show sponsors how to go about preparing a campaign, what to do,
where to go to do it. Failures of concerns would be pointed out, specific
data listed. Each area of the country
could be subdivided and analyzed as
explained.
2. Station
representatives concentrate in one area and learn that
thoroughly.
3. Transcription companies promote
transcriptions over the radio to re-

move

existing prejudice.

Stations apportion time to keep
certain hours free for spot broad4.

casting,

stations

remove

carelessly

prepared programs, take more interest in the local market with intent
to garner more local business, for
regional or national spot broadcasts.
5. Sponsors use spot in conjunction
with other media, giving it a special
function perhaps but always tying it
in with other media.
6. More sponsors take advantage of
local character of spot and learn

better. This
includes more cooperation and friendly attitude in giving help to dealers.
7. Copy the networks in analyzing
markets, selecting stations, using and

local business conditions

choosing merchandising

tie-ins,

fitting

the campaign into the entire distribution problem, testing each area and

program, expanding slowly and surely.
8. Build up a regular listening audience by broadcasting at definite
regular hours as far as possible. (Stations should allot time for one minute announcements in the evening instead of restricting them altogether.)
9. Finally,
improve the program.
Remove superlatives, long winded
commercials, improve the entertainment. Use transcriptions, use more
than one type of rendition, depending
upon market, product, etc. Cooperate,
coordinate and don't compete with
the chains. Do this by using spot for
specialized problems and supplementing chains.

talent programs will keep
them from occupying as high a
spot volume as the latter type of
live

but declining prejudice
them, fewer station re-

rendition,

against

strictions,
improvement of station's
equipment for
handling
them, will help transcriptions become well established in the national spot picture. Such accounts

as those of Chevrolet, Dodge and
the Ex-Lax recordings prove this
siatement.
National spot is being looked
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METROPOLITAN

Opera's

new

series of Saturday matinees
will
be carried, starting
May 16, on
networks, being

spring

Wide World Photo
tyro before the microphone is King
Edward VIII, who as Prince of Wales was often rebroadcast here. Yet
his first broadcast as King of England last month occasioned considerable comment when he used what the British called the American term
"radio" in lieu of the usual British term "wireless". King Edward's
radio popularity in the Empire is rivaled only by President Roosevelt's.

THE KING BROADCASTS—No

NBC

on the Blue and alternately thereafter on
Red and
Blue. Like the regular season just
ended and carried on combined
NBC networks they will be un-

heard

first

sponsored.
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The Texas Quality Network

After a One-Year Test on

This WFAA- Produced Program
{Expands to Giant Soutliern Hookup!

om

TON
to
The Dr. Pepper

The Dr. Pepper Company, manufacturers of the Southwest's favorite soft drink, launched its first
radio campaign on April 7th, 1935
with a modest 15 minute program.
Originating at WFAA, it was transmitted over The Texas Quality Net-

work, which also includes WBAP,
Fort Worth, KPRC, Houston, and
WOAI, San Antonio.

Special

Immediately successful, the program soon expanded to a half hour

show featuring a 20 piece orchesand a galaxy of favorite local
Now, the "Pepper Upartists
expers" makes radio history
panding to a custombuilt network
tra

.

.

.

.

.

.

17 stations; the largest independent hookup ever formed in the

of

South.

Network

Dr. Pepper required an outstanding program; its distribution demanded a history-making feat . . .
WFAA, working in collaboration
with Tracy-Locke-Dawson, Inc., accomplished the unprecedented!
What are YOUR requirements?
WFAA provides top-notch talent
from solos to symphonies . . production, publicity and merchandising services that bring results.
.

.

.

.

50,000 Watts

National Representatives:

Edw. Petry

& Company

WFAA

Owned and Operated by
The Dallas News

—The Dallas Journal

Dallas, Texas

kpril 1,

1936

•
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Free Scope for Radio Is Urged
By Paley in Report for 1935

invites j/ou to share

A NEW THRILL!

Network's Net Profit in Year Amounts to $2,810,000;
Reviews CBS Progress in Program Standards

A PLEA

that broadcasting be left

free from too much legislation and
regulation, lest those "who would
move too fast should strangle us",
was made by William S. Paley,
CBS president in his 1935 annual
report, which showed that the network and its subsidiary companies
earned a net profit for last year of
$2,810,000. This was the equivalent of $3.30 per share on 852,335
shares.
The report showed that for the
fiscal year ended Dec. 28, 1935, the
CBS profit from operations, after
depreciation of $466,582, amounted
to $3,228,194. The earned surplus
on Dec. 29, 1934, was $2,148,928
and the earned surplus for the cor-

1935 was
in
Cash dividends quar$2,742,936.
terly of 40 cents per share, plus an
extra dividend of $1 per share,
were paid during the year, amounting to $2,216,071.
The balance sheet showed CBS
at close of business Dec. 28 had
total current and working assets

responding

date

of $5,533,450, and total assets of
$7,811,953. Capital and surplus included 750,000 shares each of
Class
and B stock authorized at
$5 per share. Of these, 474,298
shares of Class A and 474,337
shares of Class B stock had been
issued, with a value of $4,743,175.
The CBS gross time sales in
1935 aggregated $17,637,804. This
was an increase of 19% over 1934.
Other income, of course, was obtained from its subsidiary companies, notably in the concert and

A

artist fields.

Mr. Paley referred particularly
in his annual report to the strides

made by
by

CBS

the industry generally and
in

improving

program

standards. These, he said, have
been rewarded by listener confidence and audience increases. But
he pointed also to the pitfalls that
beset the industry due to its growing stature, and he urged longer
licenses.

and regulation, and too much group
pressure, lest those who would move
should strangle us. We
have shown that voluntarily and
under the stimulus of competition
we can grow and improve and enhance our service, and we should
be allowed to do these things. Moreover and I say this reluctantly
I think the time has come for the
public and for leaders of group
fast

—

throughout

learn to distinguish

America

to

among broad-

casters.

"There are those who have
lagged behind. I am sorry to say
that our network standards are not
the standards of all broadcasters.
It would be a pity if networks and
the finer individual stations, large
or small, should be made to suffer
for

the

sins
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of

others.

We

people who constitute the American radio audience, more than 95%
are in the primary listening area of
CBS stations, with nearly all the
rest in the secondary areas.

The Public Service

PALEY

MR.

reviewed program
by CBS during
the preceding year with gratifying
results. These had to do with definite limitations on the amount of
time devoted to advertising announcements; elimination of medical
and kindred accounts, and
formulation of more exact standards for broadcasts designed for
policies

instituted

children.

"Advertisers and their agencies,"
Mr. Paley asserted, "very generally
cooperated. With fewer seconds in
which to express their sales message, they became more adroit and
more entertaining than ever be-

pay
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MACY'S PROMOTES — Its

share

"Morning Matinee" cooperative department store series on a
special network with this newspain the

per advertisement.
sponsibility for what goes over its
networks, allotting available time
for discussion of public questions
to spokesmen for opposing views,
and in so doing seeks to maintain

program balance.
Mr. Paley paid tribute to the
press of America and the interest
it has shown in freedom of the air
and an "increasing determination
to help us maintain this freedom
and to sustain the American system of broadcasting". He continued:

"The fairness, intelligence and
unselfishness with which notable
newspapers all over the country
have expressed views which help
bring home to the whole nation the
importance of keeping broadcasting in a democracy free and untrammeled seems to me to furnish
a fine commentary on American
journalism.

fore.

just as they worked with
diminishing the amount of
advertising talk over the network,
agencies and advertisers enthusiastically accepted and applauded
higher standards of taste, even
when they found some given product unadvertisable under our
standards."
In the field of public service
Mr. Paley pointed out it became
necessary for CBS, after a searching and dispassionate study, to promulgate a new and clarified statement of the pertinent principles
which had guided the network
from the first.
in

Public Service Principles

THESE

he enumerated as follows:
(1) CBS is completely non-partisan on all public controversial
questions, including politics; (2)
it does not sell time to individuals or
groups for discussion of controversial public issues
the sole exception being that after the candidates
for the presidential elections have
been nominated, time is sold because during those months the
parties require more time than
CBS can afford to give away; (3)
CBS is charged with editorial re-

—

the

its Morning Matim
programs March 19 with Be
Bemie and orchestra and Gladj
Swarthout as guest stars and wit
Nellie Revell as master of cer(
monies. As reported in the Marc

GLADYS SWARTHOUT
MtYoui

to 11 ou'
special cooperative d<
partment store network organize
by W. L. Chesman, radio direeto
of Donahue & Coe, New Yor
lets,

agency, began

badtground for

tt a mutica]

Additional Stations Include'
As Series Gets Under Way
EXPANDING from an origin;
hookup of seven stations

IN>VB9N

in

equipped with sets, while summer
camps, winter resorts, trains and
boats are now tuning in programs of the nation. For CBS, he
estimated that of the 84,000,000

teriel

BEN BERNIE
^

homes were equipped with radios
1935, conservatively increasing
the audience by 5,000,000 persons.
He added that 3,000,000 American families replaced old radio sets
with modern ones, and that more
than 8,000,000 automobiles are

M. on W.O.R.

A.

of a new spring

45 imsutct of brilliant popular moiic ipedtll^ pbycd in
pcnoD b7 Amenca'i foremost orchcttrv, naning with

more American

said 1,500,000

9

19, at

fint

zyifCornmg ^Matinee"

compelling such improvement."
Listener interest has been intensified, listener hours have
lengthened and the size of the radio audience has gained, the CBS
president informed
stockholders.

us

"THERE are wise people and wise
organizations who would help us,"
said Mr. Paley. "There are selfish
organizations and fanatics who
would hamstring us. It is too soon
to force our operations into any
rigid mold. We should have longer
license periods and we should be
left free from too much legislation

thought

Macj't bro»lcam the

Network

"And

Too Much Regulation

too

THURSDAY, March

tribute to the advances made by
many stations wholly on their
own account. For their sakes as
well as our own, we take deep satisfaction in having proved more
dramatically in the past year than
ever before that better standards
can be maintained, new goals
reached, without outside forces

He

Department Ston
Net Has 11 Outlet

MACYS

Facilities

MENTIONED

earlier the importance of a network such as ours in

"I

assuming industry leadership and
now I wish for a moment to dwell
upon this. As the problems and requirements of broadcasting become
more intricate, as the audience
learns to demand more and more,
it is going to become increasingly
important for broadcasters to
maintain elaborate organizations,
to have the finest and the most
expensive facilities in the great

and
program

talent centers of the nation,
to

maintain

adequate

resources and connections throughout the world. In no sense am I
decrying the fine work done by
many individual stations when I
say that networks primarily must
meet the growing problems and
requirements of broadcasting. It is
inevitable that a new industry and
a new art of such growing importance to all our people should be
beset with problems and at times
be-deviled by cranks. It is the job
of the network to be forthright
and courageous in the still early
years of broadcasting and to lead
in every fight for better broadcasting."

To the

cities.
'

network hav
been added WSPD, Toledo; WBAI
Baltimore, and WFIL, Philade
phia, with the following depan
ment stores added to the list o
sponsors: LaSalle & Koch, Toledo
Hecht Brothers, Baltimore; Li
Brothers, Philadelphia. WGN, Ch:
cago, expects to join the networ
on April 30 or May 7, dependin,
upon whether time can be clearec
with Carson, Pirie, Scott & Cc
as the Chicago sponsor.
original

Stores and Stations

THE HOOKUP has
with MBS or any

no relationshii
other network

being a special arrangement de
signed to stimulate departmen
store turnouts vdth 1% minuti
station breaks every 15 minute;
allocated to the various stores ii
rotation and with the line cost;
and station time charges pro-ratec

among

the sponsors. Programs an
WOR. The sponsoring
stores and the other outlets are
R. H. Macy & Co., New York
WOR; Boggs & Buhl, Pittsburgh
May's, Cleveland,
Alfred Steiter, Hartford,

keyed from

WCAE

WGAR
WDRC

;

Kern-Ernst, Detroit, CKLW; L. S
Ayers, Indianapolis, WIRE; Jor
dan-Marsh, Boston, WNAC.

Seven Louisiana Stations
Organized Into Network
SEVEN stations in Louisiana
have been linked into a special
network for a ten-week series of
broadcasts from Louisiana State
University on Sundays, with plans
under way for sale of the group
as a unit for other commercial accounts. Called the Southern Broadcasting Network, the stations began the University series March
22, keyed direct from the educational institution through WJBO,
Baton Rouge.
hookup are
Stations
in
the

'

WJBO, WDSU, New Orleans;
KLMB, Monroe; KRMD, Shreveport; KALB, Alexandria; KVOL,

Lafayette,

and KPLC, Lake

The program is broadCharles.
east from 2 to 3 p. m. (EST) and
includes an 80-piece symphony and
talent arranged by the University.
The series carries out the plan,
espoused by the late Senator Hueyi
Long to bring the university closer

|i

to its

alumni and to "sell"

college!

educations to the parents of Louisiana's youth. The University pays
line costs of $650 for the hour-pro-,
gram, plus station charges amounting to $350, or $1,000 for the net-

work.
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H E

)^RIENCED PERSONNEL
CCViCC

A

Buying programs need no longer be a problem of hunches and
kopes!

Many

of the stations on the

John Blair

complete factual presentation on all John Blair stations includes
a comprehensive description of the market, a minute breakdown of
the coverage, and detailed, reliable information on the station.
Furthermore,

have outstanding

list

ustaining programs of proved selling ability which are

now

and

offices

avail-

close contact

able for sponsorship

on either a spot, sectional, or national basis.
Complete case histories and merchandising plans are also included.

all

John Blair

stations

are

by teletype

in
to

secure the latest time availabilities

and programs for

agencies and advertisers.

No

flash in the pan, these serv-

have been continually
each year and
have proved their worth in
the form of increased serv-

HCUOPt

ices

improved

ice.

Several

of these

programs have

been transcribed and are ready
for immediate audition at

of

our four

Blair office

is

offices.

any one
Each John

STATIONS
REPRESENTED

completely equipped

with turntables in order to present the best sustaining

Chicago,

111.

WLS

programs

Columbus, Ohio

available for sponsorship.

WBNS

Cedar Rapids-Waterloo,

\ AGENCY MEN
i^lair offices

were created

to

iintensive training in radio,

pgers.

You may

These services in the four John

Des Moines, Iowa

KRNT*-KSO*

help you secure the best results in spot

broadcasting for your clients.

—

Detroit,

Every John Blair man has received
the majority have been station man-

with confidence, call

him because

Michigan

WWJ

Houston, Texas

KTRH

this experience

Los Angeles,

Calif.

KNX**

nd background in the field of advertising and broadcasting enable
im to make valuable and timely suggestions regarding the selecion of markets, stations, and programs. Complete station presenations and a large fund of knowledge as to what has succeeded
d what is most likely to succeed is but a part of his ready information. Call your nearest John Blair office today for comprehensive factual information

la.

WMT*

Omaha, Nebraska

WOW

Phoenix, Arizona

KTAR
St. Paul-Minneapolis,

Minn.

KSTP
Salt

Lake

City,

Utah

KDYL

on the use of broadcasting in these markets.

San Francisco,

Calif.

KSFO**
Shreveport, La.

KWKH-KTBS
Forming

the Iowa Broad-

casting System.

Jofui Blair
NEW YORK

CHICAGO

341 Madison Ave.
Murray Hill 2-6084

April J,

1936

520

N. Michigan Ave.

Superior

•

8660

& Gjmnamj
DETROIT
New> Center BIdg.

Madison 7839

BROADCASTING

SAN FRANCISCO^

**Permanent

il
Wl

lines connect

these two stations.

3100 Russ Building
Douglas 3188
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NBC

NBC Colgate Announces
Getchell
Three Air Contests

H. Devins Leaves

Study Shows
What Products Can

J.

Be Sold by Radio

assistant
manager of the NBC
press department

Will Give $140,000 Prizes
In Palmolive Soap Series

under

COLGATE

For

Trends in Use of Major Media

By Advertisers Analyzed
THE second volume of NBC's

of J. Stirling
Getchell Inc. as
publicity representative for the
fice

Across the Board, and has just
been published for agency circulation. It presents a detailed record
of the way 1,196 advertisers used

ly what changes have been taking
place, what shifts in judgments,
what underlying trends in advertisers' views about use of radio.

Purpose of Study

CHAPTER ONE

explains the pur-

and method of the study.
Chapter two is entitled: "Where
did radio's increase come from,"

pose

Chapter three explains "What controls radio's share," Chapter four
discusses consumers' good and producers' goods and whether radio is
a good medium for advertising producers' goods in those cases where
the consumer has a vote (Viz:
Housewives may control the woolen
goods purchases of clothing manufacturers
what stenographers
think about a brand of typewriters
may determine the kind the business houses buy). Chapter five is
devoted to answering the question:
"What types of products can use
radio?" Chapter six "places at rest
the common assumption that radio
;

only for the big fellow to use.
facts about advertisers' total expenditures assembled in this study of the record of
1,196 national advertisers, the real
tendencies become quite visible."
Here is what the analysis of nat i o n a 1 advertisers' expenditures
shows about the range of network
radio's usefulness:

As other national mediums

prosto
1984, it gained faster, in the classes of
products which increased their newspaper or magazine advertising, rather
than in the classes of products which
spent less on those mediums in 1934
than they had spent in 1929.
2. The other mediums did best in
the classes of products which increased
their radio expenditures. Both news1.

radio

per,

prospers.

From 1929

papers and magazines fell off most,
from 1929 to 1934, in the classes of
products which reduced their radio expenditures or did not use radio.
3. From 1929 to 1934, network radio increased its share of the total nat i o n a 1
advertising expenditures of
practically all main classes of products with but one exception, which
merely conformed to the underlying
principle governing radio's share of
the total.
4. The underlying principle is that
radio's .share in 1934 depended primarily and directly on the total expenditures for a class of products in
1934 as compared to 1929. The nearer
the total was to the 1929 level
or the
farther it rose above that level -the
greater radio's percentage of the 1934

—

——

total.
5.

When

Page 26

advertisers'

expenditures

Mr. Devins

Plymouth and DeSoto accounts. He
takes the place vacated by William
E.

Berchtold,

who has been

moted by the agency

to

pro-

account

executive handling DeSoto.
Mr. Devins joined NBC in 1928
as
press representative,
coming from the New York Herald

WEAF

PREVIOUSLY ON NBC—Here

is

the proportion of the total number
of NBC clients each year who have
used NBC before.
are

by

types of products
consumers' goods, producers' goods
perishables, semi-durables, durables
necessities, luxuries
and so on the
same fundamental principle plainly
governs radio's share of the total.
6. There is no evidence that radio
is more suitable for one class or type
of product than for some other class.
All the facts point in precisely the opposite direction. From 1929 to 1934,
radio's flexibility and adaptability let
it meet conditions as they arose.
7. Radio's
users,
in
1934, were
dominantly a group of repeat customers whose total expenditures for national advertising in all three major
mediums ranged all the way from below $50,000 up to more than $2,000,000. Radio's users are distributed over
the whole field big, middle-sized, and
little. The 1935 figures thus far available indicate that the same important
trends continued in that year.
8. The collective decisions of adverclassified

—

;

—

tisers and their agencies, crystallized
in the record of the money they spent
in 1929 and 1934 and confirmed by all

data yet available on their 1935 expenditures, indicate plainly that network radio is as usable for one product as for another and for all sizes

—

of advertisers.

is

Now, with the

Wayne

Randall, resigned
March 28 to join
the
Detroit of-

series of reports on "The Agency
Stake in Radio" is titled Straight

the three major national mediums
to advertise 1,296 products or
homogeneous groups of products in
1929 and 1934.
The list of advertisers includes
nearly all the important customers
of the three major mediums and
they accounted for 82% of all the
national advertising in the three
mediums in 1929 and 80% in 1934.
Provided in the analysis are concrete answers to questions usually
answered by opinions and arguments. The record indicates exact-

Stirling
DEVINS,

J.

H.

J.

Neff-Rogo w Revise Plans,

Form Advertising Agency
ENTRY

of Neff-Rogow Inc. into
the advertising agency field, specializing in radio,

was announced

March 20 by Walter J. Neff, former sales manager of WOR, and

WOR

William Rogow, former ace
time salesman, both of whom resigned March 1 with the intention of
entering the station representation
field. Invited to handle several radio accounts, as well as to act as
the radio consultants for a major
New York agency, Mr. Neff and
Mr. Rogow abandoned their original plans and instead have established their own agency in the
RCA Bldg,, New York. Their first
account is Drezma Inc., New York
cosmetic concern and a frequent
spot user. Other accounts, it was
stated officially, are signed but not
ready to release for publication at
this time.

Armin Varady on
ARMIN VARADY Inc.,

MBS
Chicago

(cosmetics) on April 12 starts "Ted

Weems

on

7

MBS

stations,

days, 12:30-1 p. m.
the 26 - week series

Sun-

Outlets for
are WGR,

WGN,WBAL,WSAI,WGR,WCAE,
WGAR. Sellers Service Inc., Chicago,

is

the agency.

Tribune

staff.

He has been NBC

press

assistant

manager

two

last

years.
Getchell's

joined

Mr.

the

for

Berchtold

New York

office

about a year ago after having
been public relations counsel for
the Aeronautical Chamber of Commerce and editor of the Aeronautical Yearbook.

PALMOLIVE -PEET

-

Co. announced three contests to
the radio audience during the week
of March 16-21, only one of which
will be publicized in other media.
The largest contest, with prizes
totaling $140,000, was announced
March 21 over the CBS Ziegfeld
The
Follies of the Air program.

event will close June 15. Twenty
persons writing in the best letters
on the subject "Why I Like Palmolive Soap" will receive a free 38day round trip to Europe on the

Cunard

which

sails from
One hundred
29.

ters.

Winners of European

liner

500,000 Watts Power

On

Experimental Basis
AUTHORITY to use experiment-

——

ally power of 500,000 watts
equal
to that of
Cincinnati was
asked by
Des Moines, in

WLW,

WHO,

an application

filed March 24 with
Broadcast Division. Last
December,
asked for regular
power of 500,000 watts but was informed that this violated FCC
maximum power regulations and
the experimental request accord-

the

FCC

ingly

WHO

was

WLW

filed.

licensed regularly for
50,000 watts but is using the additional 450,000 watts under an experimental grant since the FCC
rules have not yet been amended
raising the power maximum. The
phenomenal results it has achieved,
without undue disturbance, has
lead to the general view that when
FCC rules are revised, probably
next Fall, it will be given a regular super-power grant.
The
application, filed by
Frank D. Scott, Washington
counsel, requests special experimental authorization to install new
equipment and increase its power
from 50,000 to 500,000 for the
period to Aug. 1, 1936. Operating
on the 1,000 kc. frequency, the
station now is feeding by the rebroadcast method, commercial as
well as sustaining programs to the
Corn Belt Wireless Network of
seven stations.
In addition to the
application, there is pending before the
FCC the application of KNX, Los
Angeles, for a power increase to
500,000 watts.
is

WHO

WHO

WJAY New

Queen

New York

on
thousand
July
beauty brushes, valued at $1, will
be awarded for the next best lettrips

may

take $1,000 in cash instead.
Those who take the trip will reThe
ceive $300 in pocket money.
trip is valued at $2,000.

Two Other

WHO, Des Moines, Seeks

Mary

new

EVERY

letter

Contests

submitted

to

the

must contain the black
wrappers from three bars of Palmolive soap. Magazines and Sunday
newspapers will also exploit the
sponsor

contest, similar to one Colgate ran
last year in conjunction with the
French liner Nornmndie. Dealer
and clerk awards also will be distributed.

On the CBS Goldbergs program,
Colgate is running a six-week contest asking for letters on "What I
Would Do With a Thousand DolContestants must send a
lars".
carton from a purchase of Colgate
dental powder. First prize will be
$1,000, second prize $50, for the
25 next best letters $10, and for
the next 50 letters $5 prizes, 77
prizes in all.
similar contest is being run
in conjunction with the CBS Gang
Busters program. The subject of
this contest is "Why Crime Does
Not Pay". Each contestant must

A

send in a carton from a tube of
Colgate shaving cream. Prizes will
be distributed on the same basis as
the Goldberg contest.

Continental Expands

AN AUGMENTED

schedule has
been adopted by Continental Baking Co., New York (Wonder Bread)
for

its

CBS Renfew

series, effective

of the

March

30,

Mounted
when it

became

a four-weekly schedule
with addition of a quarter-hour on
Mondays, 6:45 p. m. (pre-broadcast to WJR 5 p. m. and repeat to
West at 7:45 p. m.), the same time
used for the Tuesday, Friday and
Saturday broadcasts. Batten, Barton, Durstine & Osborn Inc., New
York, has the account.

Studios

WJAY,

Cleveland, will move from
its present quarters at 1224 Huron
Road, to studios and offices in
Cleveland's Carnegie Hall, according to an announcement March 23
by Edythe F. Melrose, general
manager. The new background announcement of the station will be:
"This is your station WJAY,

broadcasting from Carnegie Hall,
the Music and Art Center of Cleveland."

WKBZ

Survives Fire

WKBZ,

Muskegon, Mich., is now
located in the Michigan Theatre
Building, to which it removed last
month after its studios and offices
in the Occidental Hotel had been
destroyed by fire March 4. The
transmitter remains on the roof of
the hotel and was not damaged by
,

fire, the station being off the
air only three hours.

the
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CAPITAL COVERAGE
To

reach the purchasing power of the con-

stantly increasing population of

Washington,

its

numerous suburbs in

and Virginia

— here's the answer*

C*,

and

}s/laryland

WRC
WMAL

500 WATTS — NBC

Red Network

500 WATTS, 250 WATTS — NBC

WASHINGTON,
Two of NBC's 'Managed and

April J,

1936

-

BROADCASTING

Blue Network

D. C.

Operated Stations
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SEE VOIiR FAVORITE DETROIT RADIO $TA,R WPtRSON

Despite Fire

Automobile Shows
Of General Motors
Promoted by Radio
Big Crowds, Many Sales of Cars
Feature Exhibits in Cities

UNUSUAL

success is rewarding
the efforts of General Motors in
its
current Spring auto shows
being held throughout the country,
with radio carrying the brunt of
the load and with ranking radio
stars being employed in the shows
as the drawing cards.
The shows, held on a staggered
schedule during March and April,

And

Raging Waters

were arranged by General Motors
headquarters in collaboration with

During the three

WCAE

flood

critical

Campbell-Ewald Co. Inc., Detroit
advertising agency handling several of the GM lines. The first of
the shows was held in Detroit
March 8 to 14, and is reported to
have eclipsed anything of a simi-

days of the great

"Got Through"

to

lar nature ever undertaken. Many
cars were sold during the exhibit.

networks
RADIOADS

with one hour and forty minutes of news
broadcasts.

WCAE

also

kept Pittsburgh warned

and

—

When General Mostaged its Spring Show in
Detroit March 8-14, it had radio
stations and radio stars carry the
load. But it used display newspaper ads, like the one here, to
sell the "personal appearance" of
radio stars. The advertising campaign was worked out by Campbell-Ewald, the GM agency.
tors

informed with bulletins by the hundreds.

Form

Stations in Texas

One

other Pittsburgh station was able to

contact a network
thirty

We

from the

steel city

with

minutes of news.

are

to

have been able

and their friends

Association

ORGANIZATION

Pittsburgh's most popular station".

Texas

stations.

J.

Frank

Smith, KXYZ, Houston, was elected president; R. S. Bishop, KFJZ,
Fort Worth, vice president and
R. Curtis, KFRO, Longview,
secretary.
Directors include Dick Niles,

James

KRGV, W e s a c o Earl Yates,
KGKL, San Angelo; Gilmore N.
Nunn, KPDN, Pampa, and Hugh
M. Halff, WOAI, San Antonio. The
officers will service until May 21,
1

throughout the nation and trust we remain

the

of

Broadcasters Association, to function with temporary officers until
a permanent organization is created next May, has been effected

by Texas radio

happy and proud

to serve Pittsburghers

Temporary

when

a

;

permanent

organization

session will be held in Fort Worth.
The directors will draw up a constitution for consideration at the

next meeting.
Besides this group, those who
attended the San Antonio organization meeting March 14 included
Howard W. Davis, KMAG, San
Antonio; Ted B. McClure, WOAI;
Henry L. Taylor, KABC, San Antonio; Foster W. Fort, KABC;
Murray Moffatt and G. L. Burns,

KNEL, Brady;
KPDN; Eugene

J.
J.

M.

Collins,

Roth, KONO,
San Antonio; E. M. Wilson, KGFI,

Corpus

Christi;

Jack

Hawkins,

Pecos; T. F. Smith, KXYZ;
C. T. Wilson and H. B. Lockhart,

KIUN,

PITTSBURGH

•

BASIC

NBC

National Representative

RED NETWORK

HEARST RADIO

Page 28

NEW YORK
CHICAGO
SAN FRANCISCO

WTAW,

KGFI;

E. P. Humbert,
College Station, and L. L. Jacquier
and John S. Stiburel, KTSA, San

Extensive Promotion

ALL OF

the shows are under the
supervision and direction of J. W.
Dineen, advertising manager of
General Motors, J. J. Hartigan,
vice president of Campbell-Ewald
and Bob Howard, radio buyer of
the agency. Mr. Howard himself
lined up the local talent from four
Detroit stations who appeared
nightly at the show.
Big display ads were used In
Detroit newspapers to publicize
the shows, stressing particularly
the presence of radio stars and
their direct broadcasts from the
auditorium. During the week more
than 400,000 people attended the
and
show, breaking all records
this despite the fact that the show
was in direct competition with the
Michigan State Exposition held
during the same week and featuring such movie stars as Bebe
Daniels, Ben Lyon and Ricardo
Cortez.
A check-up showed that Chevrolet had sold 400 cars at the onelines,
week show while other
including Cadillac, LaSalle, Buick,
Oldsmobile and Pontiac, reported
executives
brisk sales. All
were enthusiastic over the showing
made, and attributed most of the
success to the appearance of local
radio stars and of Horace Heidt's
orchestra.
The Detroit show arrangements,
insofar as radio appearances and
newspaper copy tie-ins with radio
were concerned, were worked out

—

GM

GM

by Mr. Howard

in

an

effort to test

the effectiveness of that character
of publicity in attracting crowds
and inducing sales. Mr. Howard
also took over direct supervisory
charge of the radio appearances
at the show and of arranging the
broadcasting schedules with the
stations.

Antonio.

Gruen Changes Program
GRUEN WATCH MAKER'S

CORRECTION: The

GUILD,

Cincinnati, on

was

cease

hard liquor advertising.
casting regrets the error.

replacing it with dramatic sketches
of the gay nineties under the title
Time Turns Back. The program is
to originate in Cincinnati. DeGarmo Corp., New York, is the
agency.

1936 Broadcasting Year Book, through a
clerical slip, inadvertently listed
KUJ, Walla Walla, Wash., as accepting hard liquor advertising.
H. E. Studebaker, KUJ manager,
advises this station does not accept

Broad-

to

Mei-ry-Go-Round

BROADCASTING
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its

March 31
Washington

series

on

April 1,

MBS,

1936

;

WBEN

'

'

GAIN

IS

FIRST WITH THE FIRST
l(W8XH
WBEN

Station

has pioneered

broadcasting and

was

country to go on the

experimental Station

W8XH
is

ultra

short

with regularly scheduled

W8XH

18,

1934, general

went on the

Buffalo area has

programs on

WBEN's

this

pioneering

and the development
keeps

it

FIRST

in

the

wave

'^PEX'^'Station in the

operating on a frequency of 41,000

and today the

It

air

first

in

On March

musical programs.

now

the

AP

4I,000 KCS

METERS

7.3

many

air

and

is

kc, (7.3 m.)

listeners to

frequency.

spirit

of novel

in

both transmission

program ideas

that

^^URNSTlLE'^Antenna

homes

of the Buffalo audience.

lot:

(NATIONAL
REPRESENTATIVES

I

|

INC.
I
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•

WBEN
RADIO

STATION

BUFFALO EVENING

(EDW. PETRY
On CO.,

THE

!

STATLER HOTEL
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OF

\\\

Uvel

1

\

lOOO WATTS 1l

THE

NEWS

BUFFALO,

rwe's..eet

N.Y.

900 K C

S

•

N BC BASI C
RED

NETWORK

IJ

I
I
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Department Store

Some

Gives

On Radio

CBS EARS

Hints

Scientific Tests

Selling

Outlet Co. Finds 8-10

a.

Program

NBC

MAKE THE GRADE

Show

Nets Cover 'Queen Mar)
EXCLUSIVE rights to broadca':-t

Engineering^ Production and

Staffs

Have Good Hearing

the maiden sailing to America of
the giant new German dirigible
Von Hindenburg have been secured
by NBC whose continental director. Dr. Max Jordan, and program
department manager, Alfred H.
Morton may also be on the airship
when it leaves Friedrichshaven
May 6. Also on board will be Dr.
Kurt von Boeckmann, director of

m.

Are Best Hours for Retailers

OUTLET
department

Co., Providence, R. I.,
store, and operator of

WJAR, finds that the best time for
a department store to go on the air
is

between 8 and 10

a. m.,

the rea-

son being that women have developed the habit of tuning in during that period for shop talks, according to the publication Retail-

Germany's shortwave stations, who
have charge of broadcasts
from the craft that will be relayed
both to the United States and Germany.

will

ing.

Furthermore,

the

magazine

states that department store radio
advertising, if it is to have real
pulling power, must be definitely
linked with local newspaper adver-

When the airship leaves Lakehurst on her return flight, probably May 8, one of its passengers
may be John Royal, NBC program
vice president, who hopes to go to
Europe and return on the maiden
voyage May 27 of the big new I
British liner Queen Mary. Broadcasts from the Queen Mary will be
carried by NBC, CBS and MBS,

tising.

Excerpts from the article continue

;

:

"These nuggets of advice are
given by the Outlet Co., located in
Providence, R. I., one of the largest
department stores in New England
and the first in Rhode Island to es-

of which will have their own
announcers aboard just
special
as
and CBS last year had
their men on board to cover the
first trip of the Normandie.
Planning also to visit this counall

tablish a broadcasting station.
It
was in 1922 that this company established WJAR.

NBC

Once Just a Fad

"COMPANY

officials will tell you
with frankness that the station was
set up just as a fad. It offered
something new to the patrons of
this progressive store. Broadcasting
was in its swaddling clothes, but
crude as it was it presented a new
idea in advertising. In those days

the station had to make up its own
programs and, naturally enough,
the Outlet Co. used oceans of time
to tell the story of its departments.
"That it has developed can be
appreciated when it is known that
last year the station netted $68,000.
That represents profit but the real
profit cannot be measured in dollars and cents. This is no yardstick
with which to measure the real
value of this department to the
Outlet's business.
"The station serves an area with
a population of approximately
1,300,000 people, and constant repetition of the name Outlet Co.
when the announcer says "This is
WJAR", has made the name of the
store a household word.
"Today the radio department has
a staff of 15 and everybody is kept
busy. One of the busiest is Miss
Grace Hall, the store's advertising
announcer. Every morning at 9
o'clock Miss Hall goes on the air
to tell a story of the store and the
particular values being featured.
She is on 15 minutes long enough,
according to the store management, because it is held that radio
listeners would tire if the time
were extended beyond 15 minutes.
"This is the only time devoted to
the store's departments because the
station is a link in a national chain
and time is devoted to regular pro-

—

grams."

Dodge Dealer Program
DODGE BROTHERS Corp., De(motor cars) will broadcast a
one-time variety program to Dodge
dealers throughout the country
over 81 CBS stations on Saturday,
April 4, 2-2:.30 p. m. It will feature Gertrude Niesen, Bert Lahr
and Freddie Rich orchestra. Dodge
executives will address dealers.
Ruthrauff & Ryan Inc., New York,
has the account.
troit
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Obtains Sole Right

To Dirigible's Inaugural

coming on the Queen Mai~y is
Fred Bate, London representative

try,

EARS HOW TESTS ARE MADE—CBS

employes must have good hearing and their aural facilities are analyzed by this trio. Left to right are
A. B. Treat Jr., receiving test; J. E. Wilson, observing, and Guy
Hutcheson conducting the test, using a Western Electric audiometer.

C

CBS recently conducted a scientific
determine the hearing
test
to
ability of its entire engineering,
and program staffs.
These tests have been annual affairs since 1932 and the records
determine which men are most

production

the delicate job of
musical and vocal
programs from the broadcast studios with the greatest degree of
suitable

for

transmitting

fidelity.

As

perfect
generally known,
transmission of radio programs depends not only on the electrical
and mechanical equipment involved
but also on the hearing of the men
engaged in monitoring and producing them. A defect in hearing may
be the cause of serious lack of
balance in the broadcasting of
musical or vocal programs; therefore, to insure faithful transmission of all

its

air features,

CBS

has conducted these tests.
This year's results, compiled in
comprehensive charts, show that
in the majority of cases, the hearing of these men is much better
than "normal hearing".
For Young People

THE OUTCOME

of the test

is

a

decided indication that this branch
of radio is a young person's business. The ability of the human ear
to detect sounds faithfully recedes
with the advancing years of the
individual, and, consequently, the
important work of transmitting a
radio program is done most successfully by young people.

The tests were made with an
audiometer which reproduces each
octave from two octaves below
middle C to five octaves above, or
from 64 to 8,192 cycles per second.
The instrument registered the exof each person's ability to
hear the different tones by testing
one ear at a time.
The reactions of each of the

tent

persons taking the tests were re-

corded on an individual chart to

show the number of decibels or
"sensation units" his or her hearing ability varied from "normal
hearing". With zero representing
normal, the record was kept in
units of five decibels either plus
or minus depending on whether
the subject's hearing was abnormal or subnormal. The final compilation showed that the hearing
of most of the CBS engineers,
production and program men registered either above normal or so
slightly below as to be of no hindrance to the accurate transmission of radio programs.
Of 85 persons tested, James
Wilson and Paul Wittlig, studio

engineers, and Alfred Treat, a
engineer, registered the most
perfect hearing as far as broadcast monitoring is concerned. The
records of these engineers showed
practically uniform sensitivity over
the entire musical scale and within
five decibels of the "normal hearing" or reference line.
Paul Munroe, a production man,
registered the most acute hearing
of all. His left ear was 20 decibels
above normal at 64 cycles, 25
above at 128 cycles, 15 above at
256, 5 above at 512, 10 above at
1024, 20 above at 2048, 30 above
at 4096 and 50 above at 8192. His
right ear was 5 above at 64,
at
128, 10 below at 256, 10 below at
512,
at 1024,
at 2048, 25 above
at 4096 and 20 above at 8192.
The second most sensitive hearing was that of Robert Moe, an
engineer, whose hearing was either
normal or above normal and at no
field

frequency was

it

below normal.

An interesting point was noticed
that for a majority of the cases,
a slight loss of hearing occurred
at 4096 cycles or five octaves above
middle C. This "dip" also showed
up in the final average of all the
men

each department.
E. K. Cohan, technical director
in

of NBC. He will accompany the
British Broadcasting Corp. staff
which will handle technical arrangements not only for the relays
to Europe but also to America.
BBC has announced that its staff
will be headed by Roger Eckersley,
assistant controller of programs;
John Snagge, of the outside broadcast department; John Watt of
the production staff, and R. H.
Wood and two assistant engineers.

Gilmore Oil Renews
CONTRACTS for a second year
on the air for Strange As It
Seems, John Hix program of
been
oddities,
has
dramatized
signed through the Raymond R.
Morgan Co., of Hollywood with
Gilmore Oil Co., using 11 stations
of the CBS-Don Lee network and
three independent stations. The
Morgan agency, which produces
the show as well as places it, rerenewal with
cently announced
Ex-Lax Inc., for a continuation of
the program on 45 Eastern stations.

MONARCH OVERALL MFG.

Co.

Winnipeg, is sponsoring the
Black & Blue transcription series
on CRJM, Regina, and CFCN, Calgary, placed through Norris-PatLtd.,

terson Ltd., Winnipeg agency.

CBS, supei-vised the tests, and
commenting on the survey, said:
"The value of these tests lies in
the knowledge we have gained

of

concerning the accuracy with which
our engineers, production and progi'am

men

seated in a studio con-

room, skillfully monitor the
broadcast programs. Obviously,
trol

this

is

a vital factor in faithful

program transmission, as the

obj-

sought in radio is to broadcast
the sounds produced in the studio
with absolute fidelity to tone, qualect

and balance.
"The results of our survey show

ity,

conclusively that our staff of technical

and program men

is

well

equipped physically for the accurate transmission of broadcasts."
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Plans for

Political.

ConventionsDrawn
New

Commercial Programs^
Are Planned by Republicans
FIRST to organize a radio department in preparation for the forthcoming presidential campaign, the
Republican

National

Committee

sent its radio director, Thomas G.
Sabin, to Cleveland March 16 and
17 to make preliminary arrangements for radio coverage of its national convention starting June 9.
Mr. Sabin, who is dividing his time

between Republican headquarters
in Washington and New York, reported that another meeting with
network arrangers will be held in
Cleveland April 21 to

fix final de-

tails.

State groups

available separately

if

desired

WIND

Gary

nUnois group:

WJBL
WCLS

Decatur

WTAX
WHBF

Springfield

WIL

Joliet

Rock
St.

Island

Louis

Intense Coverage
In a Concentrated Area

Wisconsin group:

WHBY
WOMT
KFIZ

Green Bay
Manitowoc
Fond du Lac

WRJN
WCLO

Racine

WHBL

Sheboygan
La Crosse

WKBH
WDGY

Janesville

Minneapolis, Minn.

ABC

serve a part of mid-

will

America ranking high in Hving
standards
abundant with mod*
ern homes and rich farm land.
Its area will embrace the metropolitan centers, small towns and
farming communities of northern

—

mid-America.

Indiana group:

WEOA

Evansville

WBOW

Terre Haute

ABC

Muncie

Wisconsin, Indiana and adjacent

Elkhart

territory

WLBC
WTRC

WWAE Hammond

—

a section typical of the

wealthy mid

WEVD,

Gary, may be included
with any state group, if available.
Station

offers the advertiser Illinois,

The network

-

American market.

will reach this buy-

ing audience with a

minimum

of

In the meantime, the Republicans are laying plans for further
use of spot, transcriptions and
script shows on a commercial basis
despite the rulings of the major
networks against accepting sponsored political time before the conThese plans, said Mr.
ventions.
Sabin, are still indefinite, although
he added that the Committee is
highly elated over the reactions,
which he said were 90% favorable,
to the Liberty at the Crossroads
dramatic series carried over WGN,
Chicago, after having been refused
by the networks.
The Democratic National Committee, although it completed its
June 25 convention arrangements
at Philadelphia in February, has
not yet selected its radio directors.
Its Philadelphia convention plans
are complete, however, with plans
to use lapel microphones to cover
the floor delegations, to feed the
newsreels from the radio controls
and to schedule to keynote speech
for a night session.

New Type of Booth
SPECIAL insulated booths of a new
type will be built for the three raNBC, CBS and
dio networks
MBS in the Cleveland hall, with
an improved speakers' rostrum
and with microphones countersunk
into the table, according to Mr.
Sabin. Call letters of each network
will be imposed on the speakers'
table but nowhere else. Whether the
CBS proposal to use lapel mikes
or the proposal for a master control for two-way speaking with the
delegations will be adopted, remains to be determined at the
April 21 session.
Meeting with Mr. Sabin at Cleveland were Alfred H. Morton and
George McElrath, representing
NBC; Paul White, representing
CBS, whose handling of the conventions will be under the general
supervision of Lawrence Lowman,
vice president; Carl Meyers, representing
and MBS. At the
Philadelphia meeting, where Her-

—

—

WGN

bert L. Pettey,

wasted coverage.

AFFILIATED BROADCASTING COMPANY
New

Floor, Radio Tower, Civic Opera Bldg., Chicago

WOR
WCAU

chief engineer,
Leitch,
will be in charge of public address,

and Don Withycomb, manager

WFIL,

Center Bldg., Detroit
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Lincoln Bldg.,

who

director in

Alfred H. Morton and George McElrath, NBC; Paul White, CBS;
G. W. Johnstone and Jack Poppele,
representing
and MBS. John
G.

42nd

secretary

the 1932 campaign, represented
the Democratic committee, the following network men were present:

Write for detailed coverage data

Entire

FCC

was Democratic radio

New York

of

plans to handle
special local broadcasts from the
convention hall in addition to taking NBC.
disclosed
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1000

WATT

BROADCAST
fTRANSMITTER
THE COLLINS RADIO

COMPANY

manufactures

every type of radio transmitting equipment. COLLINS
microphones, speech input systems, transmitters and
antenna matching units are all properly coordinated to
assure efficient and reliable performance.

Each COLLINS broadcast transmitter installation
meets every requirement of the Federal Communications Commission in connection with
good engineering

ITTER

practice.
Full

*

Technical Details Coverinq Radio Transmitting Equipment
Mailed on Request to Interested Broadcasters

COLLINS RADIO COMPANY
JCEDAR RAPIDS, IOWA

IL
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Senators Consider COVERAGE SERVICE
STARTED BY FELIX
Inquiry Into FCC
and Seizing
Of Wires Focus Attention
'Willard' Incident

GROWING
tigation

sentiment for an inves-

FCC, particularly

of the
of the

because
allegations and
counter-charges made against its
personnel, appears to be developing in the Senate.

The

so-called

"Willard Hotel incident" and the
Black
Lobby Committee wireseizure controversy have tended to
focus Senatorial attention upon
the FCC.
Informed Senatorial opinion is
that perhaps at the next session
of Congress the Interstate Com-

merce Committee will undertake
an inquiry and endeavor to ascertain the cause of controversy and
unrest.
"It looks like the Commission has to be cleaned up," was
the way one influential majority
member put it.
The text of the report of the De-

partment of Justice's Bureau

of

Investigation on the "Willard Hotel
incident",
involving
alleged
bribery charges, was made public
by the FCC itself March 18, after
word had been received from the
Bureau that it had no objection to
its
publication.
Previously, the
FCC had stated the Department
had objected to publication on the
ground that such investigations
are confidential.

EVERYWHERE!
There

is

no place that Postal Telegraph can-

not reach. Postal Telegraph not only covers
70,000

cities

Canada,* but
fices,

in the United States

and 9,000 in

own

telegraph of-

it

maintains

its

attended by a trained telegraph personnel

in cities
traffic

between which 95% oi

the telegraph

of the country flows. There

which Postal Telegraph

for

all

is

no place

will not accept

and

transmit your message with promptness... with

dependability... with accuracy.

Postal Tele-

No New

Information

THE TEXTUAL

material did not
throw any substantial additional
light upon the affair.
There were
categorical denials for all of the
participants in the hotel room conversation of any statement having
been made that cases could be
"fixed" for $25,000 or $50,000. The
investigation was instituted last
December by the Department at
the instance of Chairman Prall after his son A. Mortimer Prall, had
informed him of overhearing the
conversation in an adjoining room.
The details of the Department's
report were made public after Senator Couzens (R-Mich.) had introduced a Senate resolution asking
that the entire evidence be submitted to the Senate.
Without
awaiting action, the FCC promptly
sent the file to Senator Couzens,
and subsequently made it generally

offers efficient telegraph service

within the borders of this country but through
the great International System of which
part,

it

offers

communication with the

it is

a

entire

world... through the only combination of

tele-

graph, cable and radio service under a single

management

in the United States.

*ln Canada, through the Canadian Pacific Railway Telegraphs

THE INTERNATIONAL SYSTEM

ToBtal Telegraph
commercial

ail Cbnericq

Cablta

CabUB
triackay "Radio
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coverage service
designed to aid

adver-

agencies,

and transcription com-

tisers

panies to analyze
radio service to a

community or
a

to
specific part of

residential
Mr. Felix
of a community and to compare the coverage of stations on a uniform basis,
is now being released by Edgar H.
the

area

broadcast coverage specialIt is
Rochelle, N. Y.
called Radio Coverage Reports and
is released bi-weekly to subscribers together with a monthly bulleFelix,

ist of

New

tin.

The service, Mr. Felix stated, is
a logical development of field research work which he initiated
three years ago to establish field
intensity standards to determine
commercial service ranges of
broadcasting stations. As a result
of this study, embracing all the
principal trading centers east of a

from Washington to Syracuse
and including the New York, Philadelphia and Boston metropolitan

line

areas, it was concluded that no
fixed standard of field intensity
was applicable to cities of a given
size because of the wide variety of

standards.

"Complete spectrum observaMr. Felix terms the coverage technique he has developed,

tions," as

reveal

the

standards that apply,

and he has determined that an exhaustive check against popularity
surveys, mail accumulations and
other forms of listener evidence
has demonstrated that complete
spectrum observations make it possible to establish the true service
areas which frequently disregard
any fixed contour levels. The Felix
survey has been under way for several months, the New York and
Boston areas being completed as
well as most of Massachusetts,
Connecticut, Rhode Island, New
Jersey and substantial parts of

New

York,

Pennsylvania

and

Maryland.

New

P.

& G.

Series

PROCTOR & GAMBLE

public.

graph not only

A NEW radio

It
is
indicated that
Senator
Couzens would refer the entire
matter to the Interstate Commerce Committee, headed by Senator Wheeler (D-Mont.), of which
he is a member. The view is ex-

pressed that certain of the statements made by parties involved
were "inconsistent" and that apparently an effort was made to

embarrass some individual.
This controversy, coupled with
wire seizure and with other
charges which have been leveled
against the FCC in the House,
have tended to encourage sentiment in favor of an investigation
by the Senate committee.
Currently, it appears that a number
of Senators, notably those on the
Committee are watching with interest all FCC activities.
They, it
appears, will sponsor an investigation next session if any more fur
flies about FCC operations.
The significant statement in the
Department's report, made to the
FCC by J. Edgar Hoover, chief of

Co., Cin(Chipso) on March 30,
4:45-5 p. m., over a special New
York State network of three NBC

cinnati

stations

(WJZ,

WSYR, WHAM)

inaugurated a 13-week test program of a new dramatic series
The Magic Voice. The program,
featuring Santos Ortega and Gertrude Hitz, will spread to a larger
network if audience reaction is
favorable.
Blackman Adv. Inc.,
New York, placed the account.

the

the Bureau of Investigation,

was

that

the investigation "failed to
disclose
any information which
would indicate either the tendering
to or solicitation by, or any acceptance of a bribe by any one associated in any capacity with the

FCC."
The

hotel conversation grew out
of competitive applications of the
Knox Broadcasting Co. of Schenectady, N. Y., for a new regional
broadcasting station in that city,
and of WNBF, Binghamton, New

York, local station, which sought
the

same

facilities.
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Our popularity with

we

thing of which

Our

listener

and advertiser

some-

are very proud.

listeners are continually increasing

clients are

is

more than

and our

satisfied with the results

obtained from their advertising campaigns.

May we submit

an advertising campaign suited to

your requirements.

THOMRS

PATRICK ^KJOOif^otoiEd.

HOTEL CHASE

ST.

REPRESENTATIVE

NEW YORK
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-

PAUL

CHICAGO

•

H.

LOUIS

RAYMER CO.

SAN FRANCISCO
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Here's as glittering an example of

Fresh -drawn from the mine,

Byron Moyer

Add

is

For Columbia

But what we

really

more

Yet the

where power

want

to point out, here,

worked.

.

with his advertising

Columbia coverage and Columbia

He

is

is

how

Mr.

results.

be gold-mines.

very neatly this gold-miner reveals

475 miles from the

nearest

Columbia

trans-

— brings

him within

—

cash-register distance of the advertiser.

— with dominant local stations — serves

this

any other network.

way: wherever the gold-mines are

we work them

And

.

(as

of Columbia "power" (KSL's 50,000 watts, for example)

''from within" than

might be put

located,

we've seen.

millions of people are concentrated (in the tight markets of the East) that

where Columbia

more markets
It

of most value

as

minted directly into sponsor-profits ''became

territories these days, are regularly reported to

strategic location

is

And where
is

turned into client-go\6.

listener -goldi

elaborate studies of

the strategy of Columbia coverage.
mitter.

Coverage

says) the producer sees fit to give us excellent entertainment

this report to the

It belongs.

it

CBS

and

.

for our clients as they should be

the clients report the strategy a good one.

THE COLUMBIA BROADCASTING SYSTEM
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THEY

St.,

Skull and Cross-Bones
radio

that radio isn't able to collect accurate and
complete news reports. They say that radio
has hazy coverage that won't yield to conven-

rule-of-thumb

tional

statistical

treatment.

dominated by its sponmore about this amazing new industry has been said by those who
resent its sudden catapulting into the hearts

They say that radio

is

sors. All that and a lot

and homes of the nation.
But let them ask thousands

of sorrow-weak-

ened relatives who learned by radio that their
loved ones were safe. Let them ask police and
firemen whose only means of communication
was through broadcasting stations. Let them
ask Red Cross and public officials who directed
warning and relief service through radio. Let
them ask millions who listened to the most

dramatic story of fact dissemination in the
history of major catastrophes. Let them ask
those

who owe

their lives to the flood

warn-

ings that broadcasters spread.

When

means

all older

of communication

failed, radio stepped into the breach.

had

Stations

and shunted
sponsors to a temporary limbo as they threw
all their personnel and facilities into the task
of easing the suffering and damage the elements had wrought.
stuffed budgets into pigeonholes

Heroism and devotion to humanity inspired
those who manned the microphones and turned
the dials of several dozen broadcast stations,

UP ON Capitol Hill there are hearings on
copyright legislation. The Duffy Bill, which
among other things, would eliminate the $250
statutory minimum infringement provision of
existing law, is the reason. ASCAP, backstopped by a number of committee members,
is battling bitterly to kill the bill, because it
wants to salvage that $250 war club it has
wielded so effectively in the past.
If any more reasons are needed as to why
this power should be removed from copyright
cliques, the Committee has simply to take cognizance of the latest move of Warner Bros,
publishing houses, which withdrew from ASCAP Dec. 31 and are now suffering the ignominious fate of virtual non-performance of
their music as a result.
totally unnecessary to
year contracts from stations.
The only argument they have is the
$250 per infringement bludgeon. If stations
do not sign, they face infringement suits of
that minimum for every number performed.
Big stations with adequate checking staffs can
avoid the Warner ultimatum, but the smaller
ones may have to accept under duress, just
as the industry has been forced in the past

For music that

radio, they

want

is

five

to capitulate to the

demands

of

ASCAP, and

The fragmentary stories have been picked
up piece by piece from weary broadcasters
who in some cases had only a few hours sleep
in a week. In this issue Broadcasting has attempted to recount, from every available
source, the scattered tales of service and devotion, but no printed account could do justice
to them.

Resourceful engineers kept stations on the

when power

cers

talked

to

or equipment failed.

an

throats wore out.

men and

eager

public

Announ-

until

their

Studio employes and sales-

executives alike doubled in all types

Station managers directed emergency operations with rare sagacity and encouraged worn-out staffs to continue.

of

duties.

All in all, radio provided the silver lining in
a tragedy that clouded most of Eastern United
States. Radio answered its critics in a fashion
that permits no rebuttal. And radio will be
ready again when distress calls.
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advertising.

GLENN

GILLETT, Washington

D.

consulting

Marcy Eager are

engineer, and his associate

authors of a paper covering results of a qualitative study of the

major

factors

affecting

broadcast covering in the frequency range
from 200 to 2000 kc. in the February Proceedings of the Institute of Radio Engineers.
Their paper discusses the relationship of terrain, frequency, antenna design and power to
economic factors of coverage.

THE

transformation

of

broad-

educational

from the dry lecture type of program
to broadcasts with "life" is reviewed in an
article titled "Humanizing Education Via the
Air", by Edward Codel, appearing in the
February issue of The Minnesota Journal of
Education, official organ of the Minnesota Edcasts

ucation

Association.

An FCC

Inquiry?

MANY

members of Congress, both in the
Senate and House, are working up an appefor an

tite

investigation

FCC.

of the

which has accompanied such

notoriety

The
inci-

dents as the Williard Hotel "bribery" conver-

Black Lobby Committee wire seiand the numerous tall stories about polon the FCC, have tended to whet that

to those of lessor copyright groups.

sation, the

That $250 minimum infringement represents
the skull and cross-bones flying in the face of
users of copyrighted music for profit. It is
unAmerican to permit dictatorships to exist
by virtue of antiquated laws.

zures,

caught in the watery maelstrom that wreaked
inestimable damage.

air

Preston E. Reed, 231 S. LaSalle
Chicago, in a bound volume just issued.
Radio's part in the discussions was relatively
small, though Harve H. Page, of the Northern
Trust Co., Chicago, does rate it second to direct-by-mail for results in new business solicitation and places radio ahead of newspaper
secretary,

Executive and Editorial Offices: National Press Building, Washington, D. C,
Subscription Price: $3.00 per year-15c a copy-Copyright, 1936, by Broadcasting Publications, Inc
BERNARD PLATT. Circulation Manager
Exlitor •
J. FRANK BEATTY, Managing

Saga of Radio
SAY —those blind critics of

problems of bank= and

other financial institutions are discussed in a
series of papers read before the last annual
convention of the Financial Advertisers Association and brought together by its executive

itics

appetite.

At the next

we

session,

hear, there certainly

be an investigation of FCC
perhaps by the Senate Interstate
will

personnel,

Commerce

Committee. Several groups, dissatisfied with
the treatment they have received from the

Pipe Down!

FCC

AN EDITORIAL

suggestion comes to us from
William H. Rankin, president of William H.

New York

Rankin

Co.,

state

more eloquently:

it

agency.

We

couldn't

in

—

—

way

It is folly to

and

all

nitely.

"Last week in a Supreme Court hearing a
lawyer pitched his voice too high he yelled
and Chief Justice Hughes suggested that he
key his voice lower; and Judge McReynolds
said: 'We can follow you more closely if you
will talk in a lower tone.'
"Even in advertising, the persuasive, even
tone of expression, in good taste, influences the
consumer to buy the product advertised much
better than the advertising that fairly shrieks.
Good taste before the Supreme Court of the
United States is just as effective as good taste
and calm, reason-why appeal before the court
of last resort in advertising our 125,000,000
consumers. This would apply to many radio
commercial announcers too."

the

of allocations

of facilities,

have been lobbying for an investigation as a
retaliatory move.

We

gressional

have

allow

all

of this conversation

of these innuendos to continue indefi-

think

it

is

time to have a Con-

Committee make

its

inquiry,

and

over with.
Certain practices of the
FCC, from our own observations, need correcting. It should function more like the ICC
and the Trade Commission. But, we think,
many members of Congress will probably be
chagrined when they learn that most of the
pressure being brought upon the FCC for
granting this application or that, emanates
it

from Congress
There

itself.

dissension on the Commission. It
should not exist. Honest differences of opinion are healthy, but constant internal bickeris

ing is not conducive of good administration.
Less lip service and more honest, conscientious

work

is

to be desired.
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PERSONAL NOTES
JQ.2±pQct± 'To

GEORGE

W. TRENDLE, president
of the Kunsky-Trendle Broadcasting
Corp., operating WXYZ, Detroit, and
the
Michigan Radio Networli, returned March 21 from a month in
Florida and Cuba.

KEXDRICK,

D. E. (Plug)

WIRE,

operator

Indianapolis, on Marcli
25 motored with his family to Miami
for a three weeks' vacation. He is
resting on doctor's orders.
of

WILLIAM

NBC

E. (Bill) DRIPS,
agricultural
director,
and Everett
Mitchell, Farm d Home Hour announcer, have been given gold badges
as evidence of their commissions as
special deputy sheriffs of Polk County,
Fla.,
where they recently directed
broadcasting of the Orange Festival.

H. ALLAN CAMPBELL, general
manager of WXYZ, Detroit and
Michigan Network, was to leave
March 30 for a month's vacation in
Florida and Cuba.

HOWARD

M.

WFDF,

LOEB, manager

of

Flint, Mich., and Mrs. Loeb,
spent the latter part of February and
early March at Fort Pierce. Fla., and
returned home via Washington and
Pittsburgh.

HERBERT WALLACE BUTTERWORTH
FOR NEARLY 20 years, mostly fronted with the necessity
within the present decade, much
has been written and said in
marked praise of the so-called
"voice with a smile" as an aid in
promoting social and business cor-

of earning his own living, to take a two
weeks' course in recording at the
Victor Talking Machine Co. Laboratories in Camden, in preparation for what developed into Ave

diality.

years'

In the Hall of Fame of broadcasting announcers, the oft-alluded
to "silver-tongued voice" of H. Wallace Butterworth, radio director in
the New York office of Stack-Goble
Adv. Agency, Chicago, is known to

ing

I

legions.

Born

Oct. 25, 1901, at Wallingford, Pa., suburb of Philadelphia,
Butterworth was graduated in
1920 from Swarthmore high school,
where he was president of the
senior class, leader in dramatics
and music and active in track and
baseball.
In 1928, on the suggestion of a
mutual friend, Butterworth, whose
trained baritone voice met with
much favor in two successful concert tours throughout Canada and
the eastern section of the United
States, visited New York City to
invite the aid of Milton Cross to

an NBC audition as a sinWhile he did not make the ac-

secure
ger.

quaintance of Cross, who was
away, he did meet Marty Sherris,
chief announcer, who asked him
why he thought he would make a
good announcer. "Announcer!"
said the surprised Butterworth.
Fifteen days later he joined the
NBC announcing staff. Not long
thereafter his "voice with a smile"
opened up the NBC Blue Network
each morning in the R\se and Shine

program.
Fate, or the good and quick judgment of knowing what to say and

how

to say

it, thus cut short a singcareer which started when
"Wally", 12 years old, sold shoes
after school hours in a department
store to earn money for singing

ing

lessons,

to

buy two phonograph

operatic recordings weekly and to
pay for a season ticket for the

Metropolitan Opera performances
in Philadelphia.

Inborn love of music (his mother,
a singer, is the oldest living graduate of the Department of Music of
the University of Pennsylvania)
prompted Butterworth, when con-

April J,
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employment in selling talkmachines and records for

Frank

Tollin Inc., Chester, Pa.
Butterworth's two concert tours
were followed by a thrill of thrills
his essay as an impressario in
inducing Martinelli to sing in
Chester for $1,600! "Wally" was
$20 richer when the concert was
concluded, plus the "gain" of the
friendship of Martinelli. He began
again to study voice for one year
in
New York under Pasquale

—

Amato
Then for two years, in the service of Motor Parts Co., Philadelphia, "Wally" traveled all over
Eastern Pennsylvania in establishing a remarkable record in selling
Atwater-Kent radios.
Radio broadcasting's gates soon
In
for Butterworth.
nine months' connection with NBC
in New York City, he handled with

swung open

credit, among other assignments, Roxy And His Gang and
the Quaker Oats broadcast with
Phil Cook, prior to his transfer to
the NBC Chicago office. There he
covered all important broadcasts
in the territory from Cleveland to
Minneapolis, in a workday of 12
hours continuous service!
It was while stationed in the
"Great Central Market", on the
Shores of Lake Michigan, that
Butterworth by ability, untiring
energy, and easy delivery, established a national reputation as an
announcer. While a book would be
required in which to enumerate the
prominent commercial and sustaining programs, sensational events,
contests, and conventions which he
covered, some high spots in his announcing career are of such interest as to be worthy of mention.

much

Because of
opera
being

—

—

his knowledge of
letter - perfect
in
and close acquaint-

seven roles
ance with all the artists, he was
selected to announce during two
full seasons, the 26 performances
of the Chicago Civic Opera Company.

BROADCASTING

FREDERICK

H. COLE, formerly

of

the
advertisement
department
of
Lever Bros. Co., has joined the sales
promotion staff of WBZ-WBZA, in

Boston.

DON ALDRICH,

graduate of Montana State University, has joined the
KGVO, Missoula, Mont.

sales staff of

GORDON

C. SLEPIN, formerly sales
director
of
Albany,
has
joined the commercial staff of

New

WOKO,

WMCA,

York.

RAY LEWIS,

account executive of
KJBS, San Francisco, has been
made a member of the local Junior

Chamber

of

Commerce

speaker's

bureau.

SAM PICKARD, CBS

vice president,
after a

New York

has

returned to
trip to the Pacific
begun last winter

Coast and Hawaii
and culminating
with a voyage through the Panama
Canal to New York in March.

HELEN EDWARDS,
tary

former secre-

Ellsworth

Wylie, general
Angeles, has
established an employment agency at
11.51 South Broadway, Los Angeles.
She was formerly on the staff of
Game d Gossip magazine.
to

manager

KHJ, Los

of

DEUMAN ARNOLD,
months

for the last

18

promotion manager of
Rockford, 111., has resigned
to accept
a
similar position with
KSTP, St. Paul, Minn.

WROK,

sales

PERRY WACHTEL,

recently connected with a direct mail firm, has
joined the sales staff of
New

WMCA,

York.

DR.

Dr. JoUiffe Honored
C. B. JOLLIFFE, chief engi-

neer

Radio

of

Corporation

of

America and formerly FCC chief
engineer, returned from the Paris
Conference of the International
Broadcasting Union March 26. He

was named

vice president of the
Union, whose Presidence General
for the conference was M. Georges
Mandel of the French Ministry of
Posts & Telegraphs.
Other vice
presidents named were M. Mugica,
representing the Argentine National Association of Broadcasters,
and M. Kee Tsing Li, of the Chinese Ministry of Communications.

DARRELL DONNELL,
cisco

San FranExaminer radio news com-

mentator, who is heard six nights
weekly over KYA, that city, and
his companion Enid MacDonald,
narrowly escaped death on March
15. When swimming in the ocean

has joined the sales staff of KFBK,
Sacramento, Cal., as account execu-

off Baker's Beach, San Francisco,
they were caught in a strong riptide.
After being downed three
times, they were rescued by fellow

tive.

swimmers.

WALLACE SMITH,

In

the

National

new

to

Open

radio,

Golf

Championship in Chicago a few
years ago he followed H a g e n
around the course with a short-

wave transmitter, while he also
furnished the scoop in the description of Guldall's last hole as he
failed, in a two-foot putt, to tie

NBC executives
characterized his description of the
opening of the Century of Progress World's Fair, May 27, 1933,
as the finest broadcast he ever reported.
On the arrival of Gen. Balbo and
the Italian Air Armada at the
World's Fair he was the only person to get Balbo's voice from the
decks of the Cruiser WHmette,
while he also gave the word picture of General Balbo's arrival at
the opening ceremonies at Soldier's
Field and the take-off of the Italian Air Armada in its flight from
Chicago to New York City. In the
Hunter Brothers' endurance flight
he scored a scoop for NBC by dropping a "mike" into the plane, over
which the two Hunters were heard
four times daily for eight successive days all over the United
Johnny Goodman.

States.

Butterworth regards his assignchief NBC announcer at
the Democratic National Convention in 1932 as the most interesting service he has performed in ra-

ment as

dio,

especially as in that connec-

he arranged and furnished
the scoop for the reception on
Roosevelt's arrival at the Chicago

tion

Airport.

NBC

John

W. Elwood, then

vice president, in a personal
note of appreciation, wrote to Butterworth: "Your work will stand
out in the annals of the most successful convention broadcast that

we have

had."
"In my opinion," says Butterworth, in commenting on commercial radio programs, "a broadcast
need not be lavish or outstandingly
brilliant to produce excellent sales
results, if the copy is effective.
The necessary thing is a sincere

message that is logical, straight to
the point, and delivered in a pleasant business-like manner."

While

"Wally"

likes

baseball,

a decided hobby, especially
as it not only provides for him
recreation and good-fellowship but
offers the opportunity in frequently playing during the summer with
vice president R. A. Porter to discuss radio problems. Song and
music are favorites in Butterworth's other pleasures. Drama is

golf

is

his choice in the theatre.
And further to show how versatile

Butterworth

is,

we mention

that in 1932, while in NBC service
in Chicago, he wrote and published
a book which clearly depicts the
professional life of many radio
artists. He is the proud father of
"Wally, Jr.", three years old; Mrs.
Butterworth, the former Antoniette Baillargeon, is the daughter of
a socially prominent French-Canadian family of Montreal.
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DELL SHARBUTT, CBS

BEHIND

THE MICROPHONE

announcer, has joined
WISN, Milwaukee, to handle baseball broadcasts of Wadhams Oil Co.
He left March 23 to spend two weeks
with the local baseball team at its
training camp.
DICK Mcdonough, rapid - fire

WBZ

HAROLD KEMP,

KING BARD, originator of the 'SBC
Breakfast Cluh, on March 16 returned
to WOOD, Grand Rapids.

DON KERR

February received

announcing

of

WMCA, New

York.

for a cereal

CHARLES W. FLESHER,

formerly
associated with the Paramount Studios, Hollywood, and prior to that
with KHJ, Los Angeles, has been appointed production manager of
KFBK, Sacramento.

WLS

and new to the Metropolitan
Chicago market.

WLS

has resigned from the

staff

ac-

CLIFF HOWELL,

chief announcer
Hollywood, has been promoted to assistant production man-

of

see April 15th Issue

of Broadcasting Magazine.

KFWB,

ager.
J.

DONALD WILSON,

Hollywood

radio actor, has been appointed acting
production manager of the Radio
Transcription Co., taking the place
of
to

Lindsay MacHarrie, who returned
former post as production
his
of KHJ, Los Angeles.

manager

KPO

duction

BOLOGNA—

IT'S THE
This fragrant bit of fan mail has Bob Trout,
CBS announcer in New York, wondering what to do about it. Clyde
Hunt, CBS engineer in Washington, won it in a restaurant guessing contest when he estimated its
weight at 53 pounds. Hunt promptly dispatched it to his former
WJSV pal, inviting him to eat his
words and maybe some bologna.

JOHN H. HARPLEY has been appointed assistant to William Lundell, NBC director of special events,
succeeding Charles Russhon, resigned.
Mr. Harpley joined the engineering
staff

of

NBC

1929 and more

in

re-

cently has been a member of the building maintenance department.

TOM BICKMORE,

formerly in the
department of 20th Century Fox Studios, Hollywood, has
been appointed publicity director of
the Northern California Broadcasting System, operating KJBS, San
Francisco and KQW, San Jose. He
succeeds J. Lester Malloy, who resigned March 15 to engage in transportation work.
publicity

Time
work

J.

SCHENK, formerly
CBS in New York as

program and did production
Fred Waring-David Ross
Old Gold broadcasts from New York.
for the

JAMES WILLSON,
program director
leans,

of

announcer and

WWL, New

Or-

who was

injured in a recent
accident in which Miss

automobile
Elizabeth Ann Howell was killed, has
recovered sufficiently to be removed to
his

has resigned from
press department in Radio
City to enter the free lance radio pub-

the

2.
3.
i».

5.

1935

Procter

<i-

Gamble

$2,104,679

General Poods Corp
Standard Brands, Inc
Ford Motor Co
Colgate-Palmolive-Peel Co.

.

.

6. Sterling Products
7.
3.

9.

NBC

licity field.

Rank
1.

home.

JACK SKINNER

tising during 1935.

American Nome Products
Lady Esther Co
Pepsodent Co

1,948,309
1,938,577
l,928,86o
1,679,037
1,42

.

.

1,1
.

.

YOUR MARKETThe people

2,640

I, 2 I), 568

.

.

O0,998

1,098,996

/

Texas Oil
20,000 oil
$500,000.00

Figures compiled by
Notional Research Bureau

tion

are

in

the

East

Fields with
wells and
daily

served

produc-

by

this

station.
ther Distinction to the
dit of the Distinguished
'roadcosting Station
in St. Louis.
^4

The
Station
FRF.E

I.EW VOBK
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You can reach them with

il

Distinguished Broadcasting Station

KSD —The
&

NBC

Flying Time

commercial program director, and recently with Blackett - Sample - Hummert Inc., Chicago, has joined the
production staff of CBS in Chicago.
Mr. Schenk worked with Howard
Barlow on the original March of

one of the nine advertisers who spent a
million dollars or mor<> for Radio Adver-

prowho is a licensed
giving the technical advice
Cooper, author of the

director,

pilot, is
to Willis

CHARLES

broadcast the programs of every

editor

JULES HERBUVEAUX, NBC

associated with

KSD

news

KYA, San

Francisco, has signed
third contract with the Hearst
organization and is observing his
fifth year as a news broadcaster and
commentator. He also has been heard
on
and KFRC, San Francisco.
of
his

recently reArtists

the trip to Hollywood at
regular intervals in search of talent.

Uesuits.

For more news of

DARRELL DONNELL,

NBC

make

after a two-week illness.

office

New

York, in March became
associated with the F & M-John
Schultz
agency.
New York, and

Bureau,

will

tivities,

who

signed as head of the

camps.

product advertised on

of

JACK SAYER, writer at KHJ, Los
Angeles, and previously on its publicity staff, resigned in March to free
lance as a radio producer.

sports announcer of
- WBZA,
Boston-Springfield, has returned from
a three-week tour of big-league base-

20,450 box tops

CHARLES WISE, publicity director
WKRC, Cincinnati, is back at his

western
E. YODER,
division press relations manager, San
Francisco, has been made a member
of the California Safety Council, and
will serve on the educational committee. He was appointed by Gov. Merriam.

sports

in

lar capacity. Donald Currlin, new to
radio, has also joined the announcing
staff of KSFO.

NBC

LLOYD

announcing staff of WXYZ, Detroit,
and Michigan Network.
AJjAN hale, es-G-man and former

WLS

-

Springfield, is co-news editor and announces two of the four daily Esso
programs sponsored by Standard Oil
Co. of New Jersey.

WLW,

ball

in radio and
dramatic stock work in San Francisco
for the last five years, has joined th'announcing staff of KSFO. that city,
succeeding Leo Rumsey, who resigned
to join KGMB, Honolulu, in a simi-

HENRY DANIEL GOODWIN, anof WBZ
WBZA, Boston-

nouncer

E. AIKEN Jr., formerly of
Cincinnati, William T. Crago,
former baritone soloist of WGAR,
Cleveland, and Charles W. Woods,
formerly of KDKA, Pittsburgh, and
WTAM, Cleveland, have joined the

LOUIS

NBC

BERTRAM SYMMES,

announcer,

and Miss Meri Bell, radio singer,
were married March 21 at the New
York City Hall.

serial.

HAZEL WILBER in March joined
the NBC production department in
Hollywood

to

work

in

music

the

rights division.

Seventh Radio Institute
Of Ohio State U. May 4-6
RADIO

leaders will appear on the
of the seventh annual
Institute for Education by Radio,
to be held May 4-6, at Ohio State
University, in Columbus. Institutes have been held each year
since 1930, bringing together representatives of educational and

program

commercial broadcasting stations,
the chains, colleges and universities,
and governmental agencies
concerned with radio.
Where earlier programs sought
justification and a place for radio
education, this year's discussions
a shifting of emphasis to
the techniques of educational
broadcasting. In the opinion of institute leaders, educational broadcasting has definitely established
its value. Subjects for the various
sessions include: Technique of educational broadcasting, administraspecial problems,
tive planning,
techniques of script - writing, a
clinic on broadcasting, and radio
from the listener's standpoint. As
a basis for the discussion of radio
from the listener's viewpoint, institute attendants will see demonstrations of the use of radio programs in the classroom and by
adult discussion groups.

mark

New

Jersey Bill to Bar
Court Airings Opposed
STRONG protest against the soRadio-Photograph bill introduced in the New Jersey legislature, which would bar microphones
and news photographers from
courtrooms, has been filed by Jay
called

Lewis, of the special feature de-

partment of WNEW, Newark,
which has gone in strongly for
trial broadcasts. Mr. Lewis fears

the proposal may spread to New
York and other states, and insists
that radio, newsreels and photographers render a service demanded
by taxpayers.
The bill aims to protect the dignity of court trials, a report accompanying it asserting that "impulses inspired and prompted by
commercial instincts and desire for

monetary gain have from time

to

time threatened to impair a proper
and efficient administration of our

St,

Louis Post-Dispatcfi

POST nISPATCM Bt'ltDINC. ST LOUIS. HO.
SLCININCER. fNC. NATIONAL ADVERTISING REPRESENTATIVES
CHICAGO
DETROIT
SAN FRANCISCO
l.OS ANGELES

'Voice of Longview"

Longview, Texas

courts,

despite

the

quiet

dignity,

and

the

high degree of intelligence of
Jersey judges."

New

the

abounding
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CHAMBERS ENTERS

THE

IN

PRIVATE PRACTICE

CONTROL ROOM
TED ROBERTSOX.
is

bom March

girl

and WSAI, Cinand rec-

16.

te. U. GRAHAM, formerly
TVictor Co.. has been named
FCC monitoring
the
jat

of

cinnati,

RCA-

ognized as one
of the country's
foremost radio

inspector
station,

IGrand Island. Xeb.

engineers,

BARTOX

Jr.. formerly chief
|M. C.
loperator of WIS, Columbia, S. C,
now is chief operator of TVMFR, High
IPoint, X. C.

BLACKMAX.

A.

;j.

ITTTA

airlines,

has

formerly

of

WAGE,

joined

iDothan, Ala.

iGLEXX

W W VA.

I

I

G.

BOUXDT,

formerly of
has been named

"VTheeling,

supervising engineer of a two-way
frequency station, using
ultra-high
Western Electric equipment, which
is to be operated by Wheeling police.

ERXEST L. ADA:MS has been advanced to the chief operator's post at
WHIG, Dayton.
.

,

MELAXCOX, formerly of
Ripley S. S. Co., is handling Transradio at KFPW, Fort Smith, Ark.,
J.

X'.

and also

is relief

operator.

U. L. LYXCH, formerly of Eastern
Air Transport at Jacksonville, Fla.,
has joined WSVA, Harrisonburg, Va.
WILLIAM P. HOWE, formerly of
the U. S. Coast and Geodetic Survey
Va., has returned to
at Xorfolk,
WAIU, Columbus.

D.

LeMERT,
of W6XAI.

former

chief engineer
Bakersfield, Cal.,
has been named vice president of De
Forest Television Corp., Hollywood.

R.

March

HI

rM.

1.

Mr. Chambers

on

25 r e signed that post,
effective April 1,
radio consulting

establish a
practice in Washington.
The builder of the first 500,000
watt station in the world, which
now is using, Mr.
power
Chambers is credited with many
station
engineering innovations.
He is also recognized as an authority on antenna design.
After three years with General
Electric Co., in Schenectady and
as development engineer of WGY,
Mr. Chambers became chief engineer of the Crosley stations in
1927, which post he has held since.
For the last half-dozen years he
has been chairman of the engineering committee of the NAB.
to

WLW

KDY!

for a

CONCENTRATED
COVERAGE
of a

CONCENTRATED
MARKET
DO YOU

KNOW THAT

.

.

.

25%

ONE FOURTH
OF UTAH'S AREA

Mr. Chambers probably will esthe National
offices
in
Press Building in Washington, and

tablish

CONTAINS—

will specialize in consulting prac-

FCC

tice before the
vision, particularly

Broadcast Dion allocation

matters and station design.

EQUIPMENT

GEXE GOLDRUP,

chief technician
for
Honolulu, was married
in that city to Miss Fernita McKillop
of San Francisco, early in March.

A.

CHAMBERS,
technical supervisor
of
WLW

studio
players,
the father of a

the

of

Itechnieian

[TVXTZ. Detroit,

JOSEPH

sound

chief

KGMB,

LESLIE HEWETT,

for

KFWB,

many

years

chief engineer of
Hollywood,
but working in film circles the last
two years, in March returned to the
station as supervising engineer.

E.

LITTLER,

C.

engineer of

chief

4BC, Brisbane, Australia, arrived in
Los Angeles in March and later left
for Xew York for an extended business trip. E. B. Chandler, son of the
station's owner, J. B. Chandler, has
been in this country for several
months. He left Chicago en route for

Los Angeles and returned East with
Mr. Littler.

VIRGIL
effects

REIMER,

at KHJ,
joined the
Hollywood
in the same capacity.

man

March
staff

R.

former sound
Los Angeles, in

G.

XBC

DEXECHAUD,

formerly

on

the
technical
staff
of
KFI, Los
Angeles, and Floyd Wetteland, formerly with stations in the Xorthwest, in March joined the
engineering force in Hollywood.

XBC

U.

S.

to

Charlotte. X. C, is rushing
completion plans for new studios
oflBces, having outgrown present

competitive

TOTAL POPULATION

The

entire sixth floor in the
leased. Modernistic treatment will be given the
three new studios and two auxiliary
studios to be used for auditions and
rehearsals. Xew equipment will be

quarters.

Wilder Bldg. has been

audience
Glass
enclosed
installed.
and clients' rooms will be constructcompleted
June 1.
ed. Work is to be

COLLIXS RADIO

Co..

Cedar Rap-

OF THE

issued four new catalogs
covering Collins speech equipment,
broadcast transmitters, the 45A
small-sized
transmitter and the
30FXC transmitter.
ids,

has

TOTAL RADIO FAMILIES

WJDX,

Jackson Miss., is testing an
auxiliary power supply to be used if
power lines fail. It consists of an engine propelled by natural gas which in
turn will run an electrical generator,
turn will run an electrical generator.
complete new ground system is to be
installed
the transmitter plant
at
with preliminary tests showing a
marked increase in signal strength
and extension of service area.

A

examina-

tion for an associate radio physicist at $3,200 a year, to fill a vacancy at the Naval Research Laboratory, Washington, has been announced by the U. S. Civil Service
Commission. Duties will consist of
practical and theoretical research
in ultra-shortwaves from 1 to 75
centimeters. Applicants can secure
details from the Civil Service Commission at Washington and must
file not later than April 13.

OF THE

and

Research Vacancy

AN OPEN

i

WBT.

DR.

OF THE
SPENDABLE MONEY

81%

INCOME

Dean Bush Honored
VANNEVAR BUSH, dean

of
the engineering school of Massachusetts Institute of Technology,
will receive the 1935 Lamme medal
of the American Institute of Electrical Engineers at its June convention in Pasadena in recognition of his achievements in elec-

KDYL

AND THAT
INTENSIVE

WITH ITS
COVERAGE

THE MARKET'S
DOMINANT SELLING MEDIUM

OF THIS AREA,

trical
development.
The award
was founded by the late Benjamin
G. Lamme, Westinghouse chief en-

IS

gineer.

National Representatives
STUDIOS
•
CLEflRLUflTER

"RquLo Station

Tflmpfl

•
•

WFLA-WSUN
PFTERSBURG
SERVING
CENTER OF POPULATION
ST.

FLORIDA'S

THE TAMPA TRADE TERRITORY
620 KC
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WLS, Chicago

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

O'Cedar Corp., Chicago (polish and
mops) 78 sa, thru John H. Dun-

ham

& Fewsmith

KDKA,
t

ta

WBAL,
Household

Finance

Corp.,

Chicago

(family loans), 52 sa (tiein), thru
Charles Daniel Frey Co., Chicago.
Max Mehl, Fort Worth (Numismatic), 2 t, thru Guenther-Bradford Co., Chicago.
Florida Citrus Commission, Lakeland,
Fla. (fruit), 26 *, thru RuthraufE
& Ryan Inc., N. Y.
Carleton & Hovey Co., Lowell, Mass.
(Father John's), 26 sa, thru John
W. Queen. Boston.
American Washing Machine Mfrs.
Assn., Cleveland, 26 t, thru Meldrum & Fewsmith Inc., Cleveland.

Bernard Perfumers, St. Louis (Love
Charm), 13 sp, thru Hilmer V.
Swenson Co., St. Louis.
Zerbst Pharmacal Co., St. Joseph,
Mo.
(proprietary), 12 sa,
thru
Barrons Adv. Co., Kansas City.
Procter & Gamble Co., Cincinnati
(Ivory), 1 sa

man Adv.
Standard

Oil

New York

(tiein), thru Black-

Inc.,

Co.

N. Y.
of

New

Salsbury's Laboratory, Charles
City, la. (poultry remedy), 52 ta,
thru N. A. Winter Adv. Agency,

Dr.

Des Moines.
John Morrell &

Baltimore

Jersey,

(Esse), 312 sp, thru
Marsehalk & Pratt Inc., N. Y.
W. F. Straub & Co., Chicago (Lake
Shore honey), 39 so, thru MitchellFaust Adv. Co. Inc., Chicago.
M. J. Breitenbach Co., New York
(Gude's Pepto-Mangan )
54 sa,
thru Brooke, Smith & French Inc.,
N. Y.
Dethol Mfg. Co., Washington (insecticide), 52 ta, thru Aitkin-Kynett
,

Co. Inc., Philadelphia.
Continental Oil Co., Ponca City,
Okla. (Conoco), 26
thru TracyLocke-Dawson Inc., N. Y.
Consolidated By-Products Co., Philadelphia (Marco dog food), 13 t,
thru McLain Organization, Philadelphia.

National Flower & Garden Show,
Baltimore, 21 sa, thru Hoffman
Bros. Co., Baltimore.
Schluderberg-Kurdle Co., Baltimore
(Esskay meat). 130 sa, thru Emery
Adv. Agency. Baltimore.
American Oil Co., Baltimore (Amoco),
2 sa, thru Joseph Katz Co., Baltimore.
American Stores Co., Baltimore (retail chain), 312 t, direct.
Ford Motor Co., Alexandria, Va.
(autos), G t, 6 sa, thru McCannErickson Inc., N. Y.
Free State Brewing Co., Baltimore,
12 sa, direct.
Gunther Brewing Co., Baltimore,
1248 sa, thru I. A. Goldman & Co.,
Baltimore.

KNX,

Pittsburgh

Campbell Cereal Co., Northfield, Minn.
(Malt-O-Meal), 24 sp, thru Mitchell-Faust Adv. Co., Chicago.

Co.,

Ottumwa,

la.,

78

sp, thru Henri, Hurst & McDonald
Inc., Chicago.
John Morrell & Co.. Ottumwa, la., 63
sp. thru Henri, Hurst & McDonald
Inc.. Chicago.
Chr. Hansen's Lab. Inc., Little Falls,
N. Y. (dessert), 39 sp, thru Mitchell-Faust Adv. Agency, Chicago.
A. C. Gilbert Co., New Haven, 13 sp,
thru Chas. W. Hoyt Co. Inc., N. Y.
International
Vitamin Corp., New
York (IVC Pearls), 26 sp, thru

Reincke - Ellis
Inc., N. Y.

-

Youngreen & Finn

Washing Machine
Mfrs., Chicago, 26 t, thru Meldrum
& Fewsmith Inc., Cleveland.

American Assn.

of

Dairy Assoc.

Co. Inc., Lyndonville,
Vt., 14 sa, thru Hays Adv. Agency
Inc., Burlington, Vt.

WKRC,
Nu-Enamel

Cincinnati

Corp.,

Boston

,

rect.

Roberts, Johnson & Rand Shoe Co.,
St. Louis (Poll Parrott shoes), 13
direct.

General

Electric

Co..

(washers,

Maxon

13

ironers),
Inc., Detroit.

New York
t,

thru

Magazine Repeating Razor Co., New
York (Shick razors), 35 so, thru
J. M. Mathes Inc., N. Y.
Lever Bros. Co., Boston (Spry), 26
thru

sa,

N. Y.
Wiggins

Ruthrauff

Chemical

& Ryan

Co.,

Inc.,

Cincinnati

(waterless cleaner), 26 so, direct.

WSB,

Atlanta

Wofford Oil Co., Atlanta (oil. gas).
5 weekly t, thru Freitag Adv. Agency, Atlanta.

W. B. Caldwell Inc., Monticello,
111.
(syrup pepsin), 3 weekly sp,
thru Cramer-Krasselt Co., Milwau-

Dr.

Tallahassee, Fla.

French Lick Springs Hotel Co.,
French Lick, Ind. (Pluto water),
*, thru H. W. Kastor & Sons Adv.
Co. Inc., Chicago.

Miles.

ency, Chicago.

Walker Remedy Co. Waterloo,
(Walko Poultry Tablets) 26
thru Weston-Barnett

Safeway

Stores

(meat),

52

Thompson

Oakland, Cal.
thru J. Walter

Inc.,
ta,

Co.,

San Francisco.

Eleanor Martin, Chicago (knitting
equipment), 1 sp, thru Morenus
Adv. Agency, Chicago.
Picture Ring Co.. Cincinnati, 1 sp,
thru Frederick W. Ziv Inc., Cincinnati.

la.
so,

Water-

Inc.,

loo.

Little

Crow

Warsaw,

Milling Co.

Ind.

(Coco Wheats-pancake flour), 156
thru Rogers & Smith Adv.
Agency, Chicago.
Union Pacific Railroad, Chicago (rail
transportation), 10 sa, thru Ernest
sp,

.

'

Bader & Co., Omaha.
McKesson & Robbins Inc., BridgeConn. (Pursang), 52 so, thru
H. W. Kastor & Sons Adv. Co.
port,

WBT,

Charlotte, N. C.

Kay

Jewelry Co., Charlotte, 5 so, thru
Simons-Michelson Co., Detroit.
Capper Publications, Topeka (Household Magazine), 6 t, thru Presba,
Fellers & Presba Inc., Chicago.
United Drug Co., Boston (Rexall
sale), 5 t, thru Street & Finney
Inc., N. Y.
Walker Remedy Co., Waterloo, la.
(poultry remedies), 26 ta, thru
Weston-Barnett Inc., Waterloo.

WGY,

Chicago.

Inc.,

Evans Fur
4

United Baking Co., Albany, 112 so,
thru Adirondack Adv. Agency, Al-

Tony Wons, Chicago

Park, 111. (live
stock feed), 49 so, thru K. E. Shepard Adv. Agency, Chicago.
Dairy Association Co. Inc., Lyndonville, Vt., 14 so, thru Hayes Adv.
Agency Inc., Burlington, Vt.

Publications

York
thru MontInc.,
sp,

York (True Story), weekly

New
thru

Ruthrauff & Ryan Inc., N. Y.
Conti Products Corp., New York
(soaps), 5 weekly sp, thru Bermingham, Castleman & Pierce Inc.,
N. Y.

KGVO,

,

_

Inc.,
Clinton,
111.
78 so, thru Beau-

mont & Hohman Inc., Chicago.
LeJay Mfg. Co., Minneapolis, Minn,
systems),
Adv. Agency

(generator
Frizzell

6 so, thru
Inc., Minne-

apolis.

Bernard Perfumers,

St.

Louis

Charm perfume), weekly
Hilmer V. Swenson,

St. Louis,

Collingbourne Mills, Elgin,

111.

Snow yams), weekly

ginia

& Smith

Rogers

(Love

so,

so,

thru

Mo.
(Vir-

thru

Adv. Agency, Chi-

;

cago.

WHAM.

Rochester

Fels & Co., Philadelphia (Fels Naptha soap), 2 weekly sp, thru Young

WMCA, New York
Bloom Inc., New

McFadden

(seeds), 3 week-

ly sp, direct.
Acme Mfg. Co., Forest

bany.

(cigars), 4 weekly sp,
rose Adv. Agency, N. Y.

Chicago (retail furs),

cago.

(proprietary),

New York. 52 t,
thru Fletcher & Ellis Inc., N. Y.
Steiners Department Store, Ballston
Spa., N. Y., 18 sa, thru Leighton
& Nelson, Schenectady.
General Electric Co., Schenectady, 14
Maxon Inc., Detroit.
t, thru
Oneida Community Silverware Co., 72
so, thru Geyer, Cornell & Newell
Inc., N. Y.

Natural

Co.,

thru Auspitz and Lee, Chi-

sp,

Mentho-Kreamo

Schenectady

Missoula, Mont.

Power Co., Missoula, 3
weekly t, direct.
M. J. B. Co., San Francisco (coffee),
6 weekly sa, thru Lord & Thomas,
San Francisco.
General Electric Co., Schenectady, 2
weekly t, direct.

& Rubicam

;

N. Y.
Bernard Perfumers, St. Louis (Love
Charm), 2 weekly so, thru Hilmer
V. Swenson Co., St. Louis.
General Mills Inc., Minneapolis (Gold
Medal flour), 5 weekly t, thru
Inc.,

Hummer

Blackett - Sample t Inc.,
Chicago.
Cincinnati
Gamble
Co.,
Procter &
(Drene), 10 weekly so, thru H. W.
Kastor & Sons Adv. Co. Inc.,
Chicago.
John Morrell & Co., Ottumwa, la.
(Prido), 3 weekly so, thru Henri,
Hurst & McDonald Inc., Chicago.
Milton Bradley Co., Springfield, Mass.

(Easy Money game), 15 so, direct.
Beechnut Packing Co., Canajoharie,
thru
(food), weekly so,
N. Y.
McCann-Erickson Inc., N. Y.
Oil

Richfield

Corp.,

New

York.

'

i

'

?
r
i

3

weekly t, thru Fletcher & Ellis Inc.,
N. Y.
Utica Mutual Insurance Co., Utica,
N. Y., weekly so, thru Devereux &
Smith Inc., Utica.
j

WHIG, Dayton
Lykolene Co., Kansas City (dental
cream ) 5 weekly ta, thru H. W.
Kastor & Sons Adv. Co. Inc., Chi-

WOR, Newark
M.

Cleveland.

Co.,

,

Montana

kee.

WTAL,

sa,

Charles Goldstein Co., Juneau, Alaska (furs), weekly t, thru Sam

Richfield Oil Corp.,

(paint),

300 sa, direct.
Harten - Knodel Corp., Cincinnati
( Norge
refrigerators )
100 ta, di-

t,

Los Angeles

Inc.,

Chicago (desserts), 49
thru Rogers & Smith Adv. Ag-

Jelsert

STATION ACCOUNTS
sp—studio programs
—transcriptions
sa —spot announcements
—transcription announcements

Chicago.

Co.,

Campbell Cereal Co. Minneapolis.
Minn. (Malt-O-Meal) 78 sp, thru
Mitchell-Faust Adv. Co., Chicago.
American Washing Machine Mfrs,
Assn., Chicago, 26 so, thru Meldrum

,

Breitenbach Co., New York
(Gude's Pepto-Mangan), weekly sp,
thru Brooke, Smith & French, N. Y.
Maryland Pharmaceutical Co., Baltimore (Rem), 18 weekly sa, (starts
Sept. 27), thru Joseph Katz Co.,
N. Y.
Webster-Eisenlohr Inc., New York
(Henrietta, Girard cigars), weekly
sp, thru N. W. Ayer & Son Inc.,
N. Y.
New Jersey Bell Telephone Co., Newark, weekly sp, direct.
General
Electric
Co.,
Bridgeport,
Conn., 2 weekly t, thru Maxon Inc.,
J.

i

cago.

Foster-Milburn Co., Buffalo (Doan's
pills). 39 ta, thru Street & Finney
Inc.. N. Y.
Magazine Repeating Razor Co., New
York (Shick blades). 7 weekly sa,
thru J. M. Mathes Inc., N. Y.
M. J. Breitenbach Co., New York
(Gude's Pepto-Mangan), 36 ta,
thru Brooke, Smith & French Inc.,
N. Y.
General Motors Corp.. Detroit (auto
Campbellthru
show).
70
so.

>

,

Ewald

Co. Inc., Detroit.
(elec. reCorp.. Dayton
frigerators)
9 so, thru Lord &

Friffidaire

Detroit.

,

,

Thomas. Chicago.

WJJD, Chicago

WFIL,

Allied Florists Assn., Chicago, weekly

thru Hilmer
Chicago.

sp,
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V.

Swenson

Co.,

"Psst! Mr.

Wynn! Your

hat!"

From

Life

,

Philadelphia

Valley Forge Memorial Estates, Philadelphia, 52 t, direct.

BROADCASTING

•

April I,

1936

'

'

accounts
Ketwork
EST
An
New

Business

BROS.

iiBVER

Cambridge,
on March
14 started Ken Murray, Phil Regan,
J
:?«ss Morgan orchestra on 56 CBS
tations, Tuesdays, 8 :30-9 p. m. AgRuthrauff & Ryan Inc., N. Y.
incy
Co.,

Lifebuoy)

(Rinso,

"^Jass.

:

:

AMERICAN TOBACCO

New

Co.,

(Lucky Strike) on May 2
Your Hit Parade on 88 CBS

.tork

ftarts
stations,

Saturdays, 10-11

Lord

fpncy:

& Thomas,

m. Ag-

p.

N. T.

BROS. Corp., Detroit
lautos) on April 4 broadcasts (one
IHme only) Dodge Presents: on 70

•bODGB

•DBS

Agency
N. Y.

2-2 :30 p. m.

stations.

& Ryan

Ruthrauff

Inc.,

PUBLICATIONS

MacFADDEN
New

York, on June
Uood Will Court on 4 MBS
Tuesdays, 10-10 :30 p. m.
iRuthrauff & Ryan Inc., N.

'|nc..

2

starts
stations,

Agency
Y.

STERLING PRODUCTS Co., New
.Kork (Phillips Milk of Magnesia) on
March 30 started How to Be Charming on 29 NBC-WJZ stations, Tues.,
4 :30-4 :45 p. m. Agency
Blaekett-Sample-Hummert Inc., N. Y.

!Thurs.,

ISTERLING PRODUCTS

New

Co.,

(Dr. Lyon's toothpowder) on
RIarch 30 started Backstage Wife on
,21
NBC-WJZ stations, Mon. thru
jFri., 4 :15-4 :30 p. m. Agency
Blackstt-Sample-Hummert Inc., N. Y.
.STork

:

STERLING PRODUCTS
(Bayer's aspirin)

'lYork

New
May 27

Co.,

on

Lavender & Old Lace on 17

Starts

^'BC-TVJZ
:30-9

NBC SUSTAINERS

unless otherwise specified)

times

Wednesdays,

stations,

Are Designed

sponsorship, is indicated within
as an initial program change
introduced by Lenox R. Lohr, NBC
president.
On March 23 NBC announced
that Benny Rubin, dialect comedian, will inaugurate a variety
show beginning April 1 over a nationwide NBC-WJZ network, at
8:30 p. m. (EST). The show will
star Rubin along with Lester Vail,
dramatic artist, as master of ceremonies, the Rhythm Girls trio, the
Four Showmen quartet, and a
dance band directed by Harold

NBC

Jr., son of the famous
debut
entertainer, made his
over an NBC-WJZ network on

NBC

March

New

!York (toothpaste) on April 15 starts
^program on 19 NBC-WJZ stations,
"Wednesdays, 8-8 :30 p. m. Agency
Blaekett-Sample-Hummert Inc., N. Y.

iSTERLING PRODUCTS

New

Co..

York

(Phillips
dental cream)
on
ifllay 26 starts Melodania on 17 NBCfWJZ stations, Tuesdays, 9:30-10
ijp.

m. Agency

:

Blackett-Sample-Hum-

•mert Inc., N. Y.
Co., St. Louis
(Ry-Krisp) on April 3 starts Marion
Talley and Orchestra on 35 NBCiiWEAE stations, Fridays, 10 :30-10 :45
p. m. Agency Gardner Adv. Co., St.
:

'Louis.

REAL SILK HOSIERY MILLS
Indianapolis, on April 5 starts

Inc.,

Jack Hylton orchestra on 25 NBC-

WJZ

stations, Sundays, 9-9:30 p. m.
(repeat at 12 midnight). Agency:

Leo Burnett Co.

Chicago.

Inc.,

MILES LABORATORIES

DR.

Inc.,

.^Elkhart, Ind.
(Alka - Seltzer)
on
'April 13 starts for 13 weeks Frank
Watanahe & Williams, on 6 NBC(KGO stations, Mondays thru Fri,

8:15-8:30 p. m. (PST). AgWade Adv. Agency, Chicago.
HAAS BROS., San Francisco, (Trupak food products) on March 25
started for 13 weeks participation in
Woman's Magazine of the Air on

idays,

ency

:

^NBC-KPO, Wednesdays, 3:15-3:30
'p.
;

m.

&

Cher

(PST). Agency: Emil BrisaStaff, San Francisco.

THOMAS
5
j

N.

J.

for

J.

1

Inc., Hoboken,
on March 20 started

13 weeks participation in FemFancies on 12 CBS-Don Lee

network

;

stations.

Wednesdays

New

:

Frank

Renewal Accounts

GRUEN WATCH MAKERS
GUILD,
March

31
renews on 4 MBS stations, changing
program to Time Marches Back,
Tuesdays, 7 :45-8 p. m. Agency
De
Garmo Corp., N. Y.
Cincinnati,

on

:

.

WESSON

SALES CO.

OIL & SNOWDRIFT
Inc.,

San

(Wesson

-

Francisco

salad oil and Snowdrift
shortening), on April 27 renews for
13 weeks Hawthorne House on 6
NBC-KPO stations, Mondays, 8:00-

April i,
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CAN*T

DO

JUSTICE

A MANAGER'S

TO

CONCEPTION

OF HISroWN STATION

CUFF SLEININGER
STARTS REP FIRM
ORGANIZATION
of Sleininger Inc.,

represent a
small
limited

to

group
casting

of broadstations,

was announced
March 24 by Clifford

L.

Sleinin-

who resigned

last

month

as

Mr. Sleininger
Sleininger and
who was also identified with Free,
Johns & Field, station representatives.
Mr. Sleininger is president
of the new company, and has established offices at 360 N. Michigan Ave., Chicago. Offices in New
York also will be opened.
Mr. Sleininger said he decided
upon organization of the new company because of his conviction that
adequate representation of stations
in the spot market is possible only
when the group of stations is small
and carefully selected. Station representation, he added, has grown
without much forethought or direction in the last four years. "Our
aim," he said, "is to fulfill the need
of certain stations by providing a
few of them with complete, individual representation."

secretary - treasurer of Free &

8:30

p.

m.

(PST).

gerald Adv. Agency,

Agency:

New

Fitz-

Orleans.

Network Changes

and

3:20-3:30 p. m.
(PST).
Presbrey Co. Inc.,
York.

Fridays,

Agency

is expected to be
regular sustaining

LIPTON

(teas),

linine
i

a

Mr. Lohr is known to be considering a weeding out process for
sustaining programs which do not
have a sufficient popularity and
which are not adaptable for eventual commercial sponsorship.

ger,

[iRALSTON-PURINA

and

series.

:

Co.,

25,
in

placed

le-Hummert

^STERLING PRODUCTS

supemmes

Anderson.
Eddie Foy

m. Agency
Blackett-SamInc., N. Y.

p.

Sponsorship

for

Under Lohr Policy
A NEW sustaining program policy,
whereby sustaining features will
be built with the objective of making them available for commercial

PET MILK SALES
on

March 31

CBS

adds

Corp., St. Louis,
12 stations to

program

and on April 28
changes to 12:15-12:30 p. m., Tues.,
Thurs.
BRISTOL-MYERS Co. in July replaces Fred Allen on NBC-WEAF
network with Stoopnagle & Budd until
Sept. 30.

LIGGETT & MYERS
shifts CBS Saturday
10:30

p.

Co. on
series

May
to

1
10-

m. Fridays.

REMINGTON RAND

Inc. on

HqH

"^aijilntQ

In tke
5000

Station

Jland

WATTS DAY
570

KILOCYCLES
FULL TIME
CBS AFFILIATE

WNAX
YANKTON,
WALTER

BIDDICK

West Coast

SO.

DAKOTA

WILSON-DALTON
Chicago-Kansas City

NORMAN CRAIG
New

York

March

31 shifts Edwin C. Hill to 7:1.5-7:30
p. m. Tues., Thurs., Sat. on 21 NBC-

WJZ

stations.

BROADCASTING

Page 45

.

REPRESENTATIVES
HENRY

EWALD,

T.

Campbell-Ewald

president of
Inc.,
Detroit,

Co.
his
touring
the
country,
visiting
agencies and conferring with advertising
executives in leading cities,
was on the Pacific Coast during
March. While in San Francisco he
conferred with R. V. Dunne, Pacific
Coast manager of the agency on the
General Motors Corp., Chevrolet Motor Co. and other national accounts.

AFTER

an absence of six months,
during which he was connected with
Associated Sales Co., Detroit sales
promotion organization. Frederick C.
Hanks has rejoined the creative staff
of Brooke,
Smith & French Inc.,
Detroit and New York agency.

JAMES

L. FREE, president of Free
& Sleininger Inc., station representatives, has served notice of cancellation of the company's representation

agreement with WJJD, Chicago. According to Mr. Free, this cancellation
will be effective April 30.
Free &
Sleininger formerly represented both
and
in the East and
on the Pacific Coast. Last week Ralph
Atlass.
head of both
and
WJJD. notified Free & Sleininger of
his intention to cancel the
representation contract but to retain
the firm for representation of WJJD.

WJJD

WIND

WIND
WIND

Free
The

&

Sleininger"s

WJJD

cancellation
contract followed.

T. YEATES, for the last eight
years in radio program construction
and musical arrangement work in
New York and Portland, Ore., has
joined the Johnston Adv. Agency, San
Francisco, as account executive, and
will handle radio along with other
accounts.
Albert E. MacKenzie, of
Washington, D. C, has also joined
the agency as account executive.

JESS

AGENCIES AND

of

B.

NOAKES,

C.

radio

director

campaign launched this
The campaign includes a

Pacific Coast

twice

-

weeks

weekly
in

participation

for

afternoon musical program Feminine
Fancies originating at KFRC, San
Francisco.

R. C. RAMBEAU, Pacific Coast manager of the William G. Rambeau Compauny, national radio station representatives, returned to his desk in
San Francisco on April 1 after a trip
to Chicago and New York, where he
conferred with officials of his organization.

RAY SINES

has joined the radio
production department of the Sidney
Garfinkel Adv. Agency, San Francisco.
He was formerly in the advertising
department of Tea Garden Products
Co..

that city.

RODMAN WANAMAKER
has joined

adelphia,

the

staff of Geyei-. Cornell

Phil-

II,

New York

& Newell

Inc.,

according to announcement by H.
Newell, vice president.

A Rich

Concentrated
Trade Area
xMISSOULA, MONTANA
1000

KG VO
Watts

1260

KC

STEPHEN

HARTSHORN,

H.

C.

HERRICK,

Key Adv. Agency,

The

Your Name
Here?
I. J.

Fox Company

radio director of
Cincinnati, who

joined that agency last November
after having served as radio director
of Schwimmer & Scott, Chicago, has
been elected vice president. The Key
agency on April 1 will move to larger
quai-ters on the sixth floor of Cincinnati's Fountain Square Bldg.

RAY
&

Company

Cleveland City Mission

Wanda

Furniture Company
White Cross Beauty Products
Havre Department Store
Brazis Brothers Clothing
H. Blonder Company
Sidney Rose, Clothier

SMART ADVERTISERS

WJAY

FOR

Rep. Aerial
Publicizing, Inc.
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the

Seattle

office

as

St..

York

for

the

four years with

Adv. Agency,
opened his own

San

.lose,

Frederick Seid
San Francisco, has
agency at 74 N. First
for-

merly in the script department of
Metropolitan Studios, Hollywood, and

more recently radio
has

been

Detroit.

Ewald

He

is considering
several proposals

which will keep
him in radio advertising. Named as Mr. Howard's
successor, effective April 1 is GarMr. Howard

field C. Packard, who was transferred to the agency's radio buying
post from assignment on the Chevrolet account. He was formerly
with World Broadcasting System,
CKLW, Detroit and J. H. Neebe
Co. Mr. Howard joined Campbell-Ewald in 1928 after having
been with Paramount in Hollywood
for nearly thi-ee years.
Prior to
that he was with Price-Waterhouse, public accountants in New
York.
Upon his departure from
Campbell-Ewald, he and Mrs. Howard will take a two-week vacation.

Nelson Succeeds Dixon

PETER DIXON,

radio director of

Kenyon & Eckhardt, New York,

resignation has been in the agen-

hands since last January. Mr.
Dixon joined Kenyon & Eckhardt

cy's

October,

last

disbanding his pro-

producing

gram

organization,
Peter Dixon & Associates.
His
plans are indefinite, but he will be
located at 711 Fifth Ave. after
April 1.

free lance writer,

appointed

producer

radio

Long Adv. Service. San
Francisco. The agency has also moved
the

San

Francisco offices to
quarters at 1041 Russ Bldg.

larger

C. L. YOUNG, formerly vice president, has become president and owner
of Roy Alden & Associates, Los Angeles agency.

RADIO ADVERTISERS
NEW ART

Co. Inc., Chicago, through
Chicago, has entered into a four-station
local clothing sales campaign.
Chicago, will carry one weather report announcement daily
Chicago, will have four daily
Chicago, will have one time signal
daily, and WCFL, Chicago, will have
two ten-minute studio programs of
popular music each week, using tran-

Malcolm-Howard Adv. Agency,

WMAQ,
WENR,
WBBM,

;

;

scriptions.

S.\rEWAY STORES

Oakland,

Inc.,

(chain grocery and market), to

Cal.

announce its fresh meat delivery service
in
Los Angeles, on March 11
a ten-day campaign, using
one-minute dramatized transcription
announcements, five times daily, on

started

four stations in that territory. Discs,

made by MacGregor & Sollie
San Francisco, were placed on

KFWB,

and

Inc.,

KNX

KHJ

Hollywood;

and

KFI, Los Angeles. J. AValter Thompson Co., San Francisco, is the agency.

JAMES GRAHAM

Mfg.

Co..

San

Francisco, manufacturers and distributors of Wedgewood stoves, has appointed the Long Adv. Service, that
city, to direct its national advertising
and along with other media on March
16 started for eight weeks a nightly
spot announcement campaign on NBCKGO. San Francisco. The agency
has also been appointed to direct advertising for Shirar- Young Co., San
Francisco
(refrigeration),
and on
March 1.5 started for 52 weeks a
Sunday morning quarter-hour musical
series of popular recordings on K.IBS,
that city, supplementing the program
with six weekly one minute spot announcements for one year on the

same

W. Smith

Hassel

station.

both

servicing

is

accounts.

DUNCAN COFFEE Co., Houston,
has placed its account with H. Wirt
Steele Adv. Agency, Houston.
HAAS, BARUCH &
geles

(

Iris

coffee

Los An-

advertising

Wasey &

Erwin,

through

Co.,

is

)

Co.,

Los

Angeles.

Buys Interest in
DROPPING its FCC

WROK

application
to secure authorization for a transfer of majority control of WROK,
Rockford, 111., Rockford Consolidated Newspapers Inc. instead is
now considering acquisition of a
minority interest in the station, a
oOO-watt regional on 1410 kc.
which recently secured full time.
It is expected that the deal will be
consummated in latter April. The
newspaper organization, publishing the Rockford Star and Register
Republic, is headed by Mrs. Ruth

Hanna McCormick Simms,

while

Lloyd C. Thomas, station manager,
heads the list of stockholders in
WROK. No changes in the station
management are contemplated.

Cal.

DOROTHY DONN WAGNER,

its

Reason? RESULTS!
WJAY HAS MORE LOCAL
CLIENTS THAN ANY
OTHER STATION
IN CLEVELAND

New

last

for

YEARS

Plaza,

to

RICHARD JORGENSEN.

Burts, Inc.

30 RockeFellcr

has joined the San Francisco office of
the Walter Biddick Co., as assistant
Robbins, manager. Monroe
to Don
succeeds John C. Kiewel. who was

manager.

Max Rosenblum

FIVE

Jr., for the

last eight months on the advertising
staff of the Honolulu Sfar-BiiUetiit.

transferred

Saunders System

USING

Co.. that city.

AVALTER W. MONROE

-

Co. Inc.,

Lennen & Mitchell. The shift becomes effective April 1, although
it was disclosed that Mr. Dixon's

Cleveland Von

Ohio Smelting Company
Crazy Water Crystals Co.
E. W. Rose Company (Zemo)
Smerdas Music House
Karnack-Ambrosia Company
Watch Tower Radio Service

department of
Campbell

for-

M. WRIGHT, who formerly
operated his own agency in San
Francisco, has joined the merchandizing department of Sherman, Clay

Company

AFTER AN
eight-year tenure,
R. E. (Bob) Howard, has resigned
from the radio

has resigned and his place will be
filled by Jack Nelson, formerly of

Maryland Pharmaceutical Co.
The K. B. Company

Personal Finance

Fr omCampbell-E waldCo

W.

merly in charge of the Chicago oflice
of Clark-Hooper Inc., advertising research, has returned to its New York
office to resume charge of the radio
reports division, with Eric A. Tomsett
assigned to head the Chicago office
now occupying larger quarters at 410
Michigan Ave.
R.

Is

13

CBS-Don Lee network

the

Howard Resigns

of

Frank Presbrey Co. Inc., New York,
was in San Francisco for several days
in March to confer with M. A. Reilly.
Western division sales manager of
Thomas J. Lipton Inc., (teas), on a

month.

R. E.

THELMA BUTLER,

associate editor

years of the San Francisco
radio fan publication. Broadcast
^yeekly. which was recently discontinued, has joined the advertising department of Colvin - Templeton Inc.,
San Francisco, Westinghouse refrigerator distributors.

for

14

NED

J.

NEWMAN

.MAYBELLINE

(eyeCo., Chicago
has named Kirtland-Engel
lash dye
Co., Chicago, to direct its advertising.
)

OLSON RUG

Chicago

(rebuilt

)

PLANTERS EDIBLE OIL

Co.,

New

York, has named Gotham Adv. Co.,
New York, to service its account.
T

NIVERSAL CAMERA

Corp., New
advertising with
Coe Inc., N. Y.

York, has placed

Donahue &

ZORO
cakes)

(Zorex moth
through Van

advertise

Hecker-MacLeod

7

its

Chicago

Co.,
will

Chicago.

Inc.,

10

out of

Listeners to

BUFFALO STATIONS
tune

Adv. Agency, Los

Angeles, has moved to larger quarters
in the Commercial Exchange Bldg.
and T. W. Burkett has become its
production manager.

Co.,

rugs places radio advertising through
Presba, Fellers & Presba Inc., Chi-

WGR

or

between

5

in

WKBW

and

7 P.

M.

says Ross Federal

To Completely Control
Use Both of

Seattle's

KOMO
NBC-Red

National Representatives

the Puget Sound Market
Pioneer Radio Stations

KJR
NBC-Blue
& CO.

EDWARD PETRY

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & SLEININGER

;

*

i

Inquiry

Canadian

Des Moines Stations Give Time
To Adveftise Contests
KSO and KRNT, Des Moines, are

on Life Given

promoting prize contests for their

""^iTemporary Lease

itommission by Parliament
By JAMES

MONTAGNES

S CANADA'S fiscal year comes
;|o a close on March 31, the Canaian Radio Commission is given a
[emporary lease on life in the new
pscal year with the announcement
from Ottawa's Parliament that a
committee of 23 from all parts of
Canada has been appointed to
^Jelve into the matter of giving the
Canadian public adequate broadeasting service.

f Including three present cabinet
jjhainisters and one former cabinet
lifninister the committee consists of
Liberals, four Conservatives,
ne Social Crediter, and one C.
:L. F. (Cooperative Commonwealth
United States-born
.Federation).
,?rain elevator builder C. D. Howe,
Minister of Marine, Railways &

whose jurisdiction

.iTanals, under
radio falls, is

a member for the
Liberals, with former Marine Min0-ster P. J. A. Cardin, now Minister

Public Works, and Ian Macken;«ie. Minister of National Defense.
The ex-cabinet member is Denton
,5f

Benyoung men. Massey also has

Massey,
nett's

PROMOTION

on Activity
CRC's Regime

^jSegun
|Df

PRIZE

one

ex-Premier

of

aad much radio experience, as
naster of ceremonies, political

and announcer.
Parliamentary committee,
quoting the official announcement

^.ppeaker

1

UJH£R£ P£OPi£ BUV

Kf UJB
LOS ANGELES

sponsors with a thrice-weekly dramatic pi'ogram. The broadcasts
concern the adventures of a mythical air family who are a little
daffy on the subject of contests.
The skits are five minutes in
length and open with the announcer
introducing The Prize Hunters,
"a family like the people who live
next door". They have "a lot of
fun and many lucky opportunities
as prize hunters without even leaving their living-room." The continuity continues: "A twist of the
radio dial and they find unlimited
chances to win valuable awards.
Listen!" Then Tom, Dad and Mother go into the prize routine in
which contests on the two stations
are the subject of conversation.

Muzak Begins in Gotham
MUZAK Inc., a division of North
American Co., public utility conbegan operation in New
York March 16. Both business
and residential clients are being
cern,

served. As to how many clients
Muzak had taking its service E. H.

H. Connick, vice president, would
not say. He explained, however,
that the New York project is an
experiment as was the Cleveland
All
effort, discontinued Feb. 15.
clients are recei\nng 24-hour service.

The

,1

"inquire

will

into

the operations

of the Canadian Radio Commission
and its administration of the Canadian Radio Broadcasting Act of
1932 and amendments, and the
iregulations made under authority
•thereof;
advise what if any,
changes shall be effected in the
existing system of radio broadcasting;
and whether the said
statutes and regulations should be
amended in whole or in part, and
:

what,

if any, additions should be
thereto; also inquire into the
extent to which there has been an
abuse of broadcasting privileges,
either for political or advertising
purposes, and to advise as to what
principles should govern the regu^lations or control thereof."

made

\

;N0

A New
DATE has

Deal Sought

at this writing been
the committee to begin its
'work, but it is empowered to question witnesses, examine papers and
records as evidence, and make
reports from time to time to Par'set for

liament.

past committees) and his plan is
for privately owned stations with
a chartered Canadian Broadcasting Corporation financed on a tube
license fee system, supplying regional studios and a daily 16 hour
program for those stations desiring such a service. The corporation would own no stations, would
sole
lessee
of
transmission
be
facilities, would pay all copyright
fees, would arrange for foreign
programs, be administered by five
governors, a managing director
and regional directors. Cost is
set as $1,500,000 a year (estimated

from listeners)
which includes programs at $1,000
a day, payment to stations for
license

revenue

time, transmission lines, copyright
The Ashfees, salaries, reserve.
croft plan is definitely based on
premise
broadcasting
the
that
today is a business, and should be
controlled but not operated by the
state.

R/ch

$1,246,000
That was

for

Shortly before the announcement of the committee appointment

amount

of

money

bet by 50,000 people at the

— the

day of the

$100,000 Santa Anita Handicap. During the 58-day racing

more than $25,000,000 passed through

season,

machines

at the track.

So what!

If

this

amount
It's

the pari-mutuel

Southern California people can afford to gamble
of

money, they have,

for a certainty, a lot

KFWB
.

.

to

KFWB.

has adequate power to cover this compact territory

economically

R.

a

Broadcasting Co. before the Radio
Commission came into being with

Angeles area use

.

.

.

thoroughly.

densely populated area

desert

more

a very definite index to the earning and spending

capacity of the people in the territory served by

.

W. Ashcroft, Toronto advertising expert for Gooderham & Worts,
who operated the Trans-Canada

the

Santa Anita race track, February 22nd

spend.

SPOTS

ONE DAY

IN

and the lonely

sea.

—and

Its signal is

concentrated in

not wasted on the barren

For positive coverage of the Los

CKGW

(now Commission - leased
as key station, started once
more his campaign for a new deal

CRCT)

in
Canadian broadcasting. Ashcroft is bound to appear before

the

new committee

(he has before

Number

of
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I

NEWPORT NEWS
VI R.G

Washington Advertisers

N

WG H
^ G

WOL
First in

POUTS MOUTH
SUFFOLK.

I

•

NORFOLK

N A
I

Af/7liaied v^ith the
Vir<finia Broadcasfincj Stjsfem

BROADCASTING

KFWB
ANGELES

LOS

Owned and
WARNER

BROS.

Operated by

MOTION PICTURE STUDIOS

FREE & SLEININGER
Exclusive Representatives
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;

;

WMBG
Outlet in Richmond
Virginia

New

products

new

like

persons

need

AN
INTRODUCTION
Let

WMBG

Introduce

Your New Program

And

WPTF,

ALTHOUGH

all other Chicago stawent along with the City Counadopting Eastern Standard Time

tions
cil

on March

Place

the Prairie

Farmer

sta-

WLS

listeners, many in the
of
rural areas, showed a 65 to 1 vote
against the change. In Chicago the
vote was 34 to 1 against.

poll

Atlanta, celebrated its 14th
birthday March 15 with Lambdin
Kay, veteran manager of the station,
going on the air in an interview with
Ernest Rogers, publicity director, discussing old times in radio.

manRuth

Lyons, musical director, S. R. Bateman, sales manager, and Maynard
Craig have been named to the newlyformed program department of

The Hands Of
Its

WKRC,

which is to originate ideas
for prospective sponsors, suggest mer-

EFFICIENT

MERCHANDISING
DEPARTMENT

chandising programs
production. .

and advise on

THE

KFBK,

Sacramento, from Judge Will J. Carragher's traffic court, have aroused
broadcasts

of

wide comment in California's capital
city. Inaugurated in conjunction with
the safety campaign of the Sacramento Safety Council, the broadcasts

Representatives

Furgason

8C

Aston

.

.

Chicago

have furnished

much food

KFBK

listeners with

for conversation as traffic

well-known citiparaded before the microphones during the court sessions.
violators,
zens, are

including

TRIBUTE— From
wood,

Mrs. F. M. PackNebraska farm woman,

a

came this
won first

tribute to radio whicli
place in a contest conducted by KFAB, Lincoln, Neb., in
which participants wrote on "What
Radio Means to Me."

THE Musical Clock, Marshall Field
& Co.'s morning contribution over
WBBM, Chicago, recorded its first
announcers
when Halloween Martin and Parker
Wheatley, for the first time in years,
were both missing. Both had influenza attacks. Stan Thompson, regular
announcer for the sponsor's men's
department half-hour, handled the
entire show.
AT AN assemblage of more than
high
2,500
school
students,
Gov.
absence

of

both

regular

James V.

Allred, of Texas, addressed
through the facilities of
some
60,000 school children assembled in
their respective auditoriums.

KRLD

THE

oldest and one of the largest
high schools in Grand Rapids, Mich.,
is
giving honor points to students
who tune in
and listen
to
educational programs, such as
Your English, Lowell Thomas, You

Meeting.

It

is

expected

that

other Grand Rapids' schools will
follow this example of promoting education via radio, as both students
and teachers are enthusiastic about
the plan.

WHIO,

POWER TO

5KW
On

Dayton, broadcast from the

Fred

sent.

ASHEVILLE, N.

Full

-

planning

throwing

in mind a cro
later date. The

HAVING

made

a top-rank discovery,
in its first^

Vivian

in

della Chiesa
last year,

contest

WBBM,

two more winners

has

in

Chicago,
its

"Un-

known Singer"

series of this year,picked from 5,700 entries. They are
Alida Sturmann and Philip Crane, of

Chicago, both of whom got 13 weekj
contracts worth $1,300.

COOPERATING with the Atlanta
Constitution, WATL, Atlanta, kept
commentator, Maurice.
political
Coleman, at the microphone continuously from 7 :45 p. m. to 1 a. m.
during the March 11 Fulton County
Democratic primary, brushing all com-its

mercials aside for the service.

WBNX, New York, presented a 90minute dedication program on March
22 for its new pipe organ, with 25
artists
participating.
William
J.
Bartley was selected as staff organist
list of 50 competing organists.
He formerly was with WMCA, New
York, and is well known in the op-

from a
eratic

and theatrical world.

WMCA, New

York, has started a
series on Inter-City Group to pay
honor to living Americans who have
contributed to the welfare of the
nation or advanced understanding of
public
affairs.
Westbrook
Pegler,
United Features Syndicate writer,;
was saluted in the first program
27.

Greensboro, N. C, has started^
a combination bam dance and amateur show, Carolina Jamboree, broad-cast from 11 :30 p. m. Saturdays untilj
3 :30 the following morning. More'
than a thousand persons attend each
program.
drive for new and original
stunts is being made through 23 week-

A

and semi-weekly newspapers. Eachf
week a medal is awarded to the aetil
drawing the most fan mail.

.

C.

1,000

Watta

Dixie's Brightest

Spot

.

SPOKANE

NBC Affiliate

WNEW,
its

will move soon into
studios in the Proc-

Newark,

new Newark

Theatre Bldg.
MORE than 50,000 copies of the
1936 WLS Family Album have been
sold to listeners by the Chicago stator

in

Spring

and Summer

—

THEIR

eighth birthday on the air
their 2,286th broadcast wasil
celebrated by Amos 'n' Andy March!
19. Seven of the years have beenl

and

under Pepsodent sponsorship.

Pioneer Broadcatting Station of Spokane and the Inland

Asheville
and Western
Carolina. Thousands of tourists bring a sharp rise in business during the warm months.

THE SOBY YARDSTICK
OF AUDIENCE VALUE

Empire S3OO,OO0,OOO Trading Area

Speed your message, therefore,

the size
of radio

WASH.

;

tion.

in
.

Time

is

WWNC—

over
the only blanket
radio coverage to be had!

;

\

Impartial and comparable data about
and location of the audience

programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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is

horseshoe event will cover the Care
linas and a cup will be awarded, aa
J
well as other prizes.

WBIG,

WWNC

the

KFPY

an
tournament and has
quet tournament at a

March

.

the

Charlotte. N. C,
interstate
horseshoe

WKRC,

Cincinnati, is conducting a
baseball school of the air two evenings a week with Dick Bray, sports
announcer, in charge. Actual demonstrations on local ball fields are to be
given. Some 2,500 notification cards

'

WBT,

ly

or About June First

GREATEST COVERAGE
Spokane area. A word to the wise

paign.

L. Edwards, the announcer,
asked a revenue official about the
exemption for single men and was
handed a blank to fill out.

were

and the new location of its (new)
.
.
half-wave vertical antenna transmitter
outside the city of Spokane, guarantee

KFPY

Los Angeles department
has started a "guest room"
where speakers and entertainers present a twice daily broadcast of a half
hour via remote to KFWB, Hollywood. The idea was used for an entire week in March as a test cam-i
Co.,

store,

local Internal Revenue Ofiice on the
last day for filing income tax returns.

IN

|

MAY

Town

INCREASE

;

KFPW,

blood for a transfusion. After
transfusions the patient improved rapidly and soon was out of
danger.

and Yoiir Government and America's

Spokane, Washington

lief.

daily

WOOD-WASH

of

<

offer

WFBR,

tioned.

>

Fort Smith, Ark., broadcast
a request for blood donors to save an
from
18-year-old girl seriously
ill
nose-bleed and within an hour .50 persons had called at the hospital to

WSB,

Baltimore, has opened auxiliary studios in the Lord Baltimore
Hotel, to supplement those at its
headquarters in the St. Paul Bldg.
The installation, including a large
studio and an audition room, was
made by Johns Manville. They are
acoustically
and air-conditreated

'

i

WPTF

remained on Central
Standard Time. Glenn Snyder, WLS
manager, decided upon this after a

JOHN McCORMICK, assistant
ager of WKRC, Cincinnati,

In

It

1,

WLS,

tion,

CBS

MINIATURE

coverage of the national political conventions, completi^
in every detail, was offered its listeners March 24 by
Raleigh,
handling the Republican State Co
vention, with Carl Georch, news cotl
mentator, and .7. B. Clark, staff announcer, in charge of the production.
that week also proved its public service by getting over $500 in
contributions for Red Cross flood re-
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STERLI^G PRODUCTS
TAKES TWO TO NBC

TRANSCRIPTIONS

STERLING PRODUCTS

RECENT

Co.,

New

York, late in May, will transfer
two CBS pi'Ograms, Melodiana
and Lavender & Old Lace to the
NBC-WJZ basic network. The former program will switch May 26,
Tuesdays, 9:30-10 p. m., and the
latter show begins the following
night, Wednesdays, 8:30-9 p. m.
In addition to these NBC also
adds Dr. Lyon's toothpowder for
the same sponsor on Wednesday,
April 15, 8-8:30 p. m. As the program ties up with the Lavender
& Old Lace broadcast by taking
the half-hour niche immediately
preceding, the sponsor will be
given the hour rate after the
debut of the program. Talent is
unannounced but will be of a musical nature with guest stars and
Folies Berg ere of the Air.
program
is the third
promoting Dr. Lyon's toothpowder,
the other being Manhattan Merry
titled,

NBC

This

NBC-WEAF, Sunday

Go 'Round

and Backstage Wife
which began March 30, 4:15-4:30
m., Monday through Friday.
p.
Two hours and a quarter each
week in the interest of a single

X' 9-9:30 p. m.,
'i

i,

product is believed to be the heaviest schedule now on any of the
national networks. Talent on the
CBS shows switching to NBC will
not be changed. Blackett-SampleHummert Inc., New York, placed
all the above accounts.

Now

E. Katz

Represents

11 Broadcast Stations
ELEVEN stations are now represented in the national field by E.
Katz Special Advertising Agency
which, though primarily a newspaper representative, recently organized a radio department under
the direction of
Katz.
Lowell Jackson, formerly head of
Jackson & Moore, station repre-

subscribers

Thesaurus service
nounced as follows

KQW,
zoo;

to

have

:

NBC

the

been

WTAD,
WKZO,

an-

Quincy
Kalama;

San Jose;
Muskegon; WOOD,
Rapids
Detroit;
J,

WKBZ,

Grand

;

WW

El Paso; WRJX, Racine.
WMC, Memphis, has purchased the
39-episode Paul
Wing, the Story

KTSM,

Man.

TITAN PRODUCTIONS

Inc.,

San

Francisco transcription concern, is
cutting 26 more quarter-hour episodes
of 2\ ight Editor, newspaper stories,
which Cardinet Candy Co., Oakland,
Cal., sponsors on the NBC-KPO network with live talent. They are being
placed on various stations throughout
the
country
by
Tomaschke-Elliott
Inc., Oakland.

RADIOAD

SERVICE, Hollywood
program agency operated by Capt. C.
Whitney Sheely, in March became
Sheely & Royce with the addition of
Milton Royce as junior partner. Mr.
Royce has been active in program
circles of stage and radio. The new
partnership, in addition to continuing with program production, will
also engage in a transcription business
with the studios of Radio Release
Ltd. being used for this phase of the

work.

MARK

L. GERSTLE, president of
the Associated
Studios,
Hollywood
transcription concern, has been elected
a director of the Production Finance
Corp., Los Angeles.

"WHAT

the

man on

was

of radio"

the street thinks
the theme of the San

Francisco

Advertising Club meeting
held in the Palace Hotel, that city,
on March 25, when C. P. MacGregor,
president of MacGregor & SoUie Inc.,
transcription producers, presided as
chairman.
Cliff
Engle,
NBC announcer, in the guise of the inquiring reporter, and located on the sidewalk in front of the Palace Hotel,
questioned citizens on the merits of
radio, the answers being remoted back
to the Ad Club meeting.

Eugene

which was dissolved,
now heads the Katz New York rasentatives,

dio staff.

The Katz

list:

WGST,

more;

KLZ, Denver;

Billings;

Fort Wayne;

KLRA,

WCAO,

Atlanta;

Little

Balti-

KGHL,
WO WO,

KGU, Honolulu;
Rock; WMC, Mem-

WKY, Oklahoma City;
WCOA, Pensacola; WHN, New

phis;

WHN

WOWO

York. Stations
and
are represented by Katz nationally with the exception of New York.
KGU,
and
are owned
by newspapers also represented
nationally by the Katz firm.

WKY

WCOA

WTMV
ST.

LOU IS

AREA

North California Group
Enlarged to Four Stations
THE Northern California Broadcasting System, which for nearly
years included KJBS, San

two

KQW, San Jose, has
expanded into a cooperative network and through affiliation with
KROW, Oakland and San Francisco, and KGDM, Stockton, now
Francisco and

offers

a

four-station

combination

with coverage in Northern California. The new network, headed

Brunton of San
R.
started functioning

Ralph

by

Francisco,

March

16.

Charles L. McCarthy, who recently resigned as Pacific Coast
national sales representative for

The

WAns

Telephone

on

U
]

serve

MILLION PEOPLE
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men on network

service promptly re-

vised the old trouper's tradition to read, "The

program must go on — on

time."

So well have

they accomplished their objective that listeners

Hearst Radio Inc., in San Francisco, has been appointed general
manager of the new network.
McCarthy, formerly managed

very rarely hear an interruption in a chain broad-

KQW, San Jose, and prior to that
was an NBC executive in San

of the country.

Francisco and

New

cast,

manSan

Really, Mr.
are

^you

150,000

who

North

listen

WPTF!

to

at

least

Carolina
homes
you regularly over

Let us send you Folder
and facts about WPTF I
Represented ty F. J. & F,

BROADCASTING

it

is

being piped to every comer

loading coils and repeaters
ing
.

facilities
.

.

.

.

.

.

.

elaborate switch-

spare circuits

for

emergencies

and a high-speed communication system

along the entire network are necessary to assure

Benny

delighting

even when

In addition to trained personnel, special wires,

York. Carlton

E. Coveny remains as sales
ager, with headquarters in
Francisco.

—

WTMV

chain broadcasting in 1923

of

brought the Bell System into the show business.

.

100

beginnings

this dependability.

invested in Bell

Approximately $20,000,000

is

System equipment

used only for program transmission.
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SELLING IN SCANDINAVIAN
Lundquist-Lilly Concentrates on Radio and Develops

FoNowins

Big

SINCE

Lundquist

-

as

Well

an elderly lady came to our store
and asked for the manager. As I

men's

Lilly,

clothing store in Seattle, started
its "Scandinavian Reporter" pro-

gram on KOMO-KJR,
navian

business

U00%

in

an area where that

ment

is

predominating. Threeof the budget goes to

fourths

approached her, she held out her

hand and had a

Scandiincreased

its

has

ele-

—

RAYMOND RUSH

^'anager of Lundquist-Lilly, Seattle

WE ARE

one of

oldest

Seattle's

radio advertisers.
In 1924 we carried our first proover the
gra

m

shortly

radio
after

c o

m m e r-

broadcasting

cial

came

Mr. Rush

into
ence. Little

grams

3

STATIONS

3

MARKETS

until

exist-

by

happy smile

big,

on her face. She proceeded to tell
me how four of her neighbors who
have no radio came to her house
each night to listen to the Scandinavian Reporter the youngest of
this group being 62 years old. She
tried so hard to show me her genuine appreciation of the broadcast
and to impress upon my mind what
a lot of pleasure and enjoyment it
brought to her and her four neighbors. Here we have a booster that
is far better than any type of merchandising we could do for the
program. It also proved to us the
great part that radio plays in the
everyday life of everyone.

radio.

By

as Big Sales

What They Say— And Buy

lit-

THE

we added pronow we are Seattle's
tle

Scandinavian Reporter was

started six years ago over one of
Seattle's smaller stations. Many
letters came to us telling us that
they were unable to hear the pro-

largest users of radio time in the
clothing field.
One of our most
popular programs is the Scandi-

gram clearly. These letters grew in
number and finally several peti-

navian Reporter which is broadcast five nights per week over KJR
from 6-6:15 p. m. The results have
been very gratifying.

by
residents of outlying communities
asking us to move the program to
a more powerful station. By this
time we were convinced that the
program was worth while so decided to move it to KJR. Mail has
poured in from all parts of the
State and as far East as South
tions

Every day one or more persons

make

special trips to our store to
us how they enjoy the program.
A high percentage of these people
do not buy, but come just to show
their appreciation for the entertainment we offer. A few days ago,

tell

were brought

to us signed

Dakota and South as California.
Recently, while we were doinfj
some stock work and the salesmerj
were all busy at the racks, a poorly dressed man came in, and by hiJ,
appearance we could tell he wa;
from the woods. I greeted him anc
asked if I could help him. He told
me he was a prospector from^
northern Canada, 350 miles northeast of Vancouver, B. C, which is
510 miles from Seattle and that
each evening he and his associate.*
gathered around a battery set andl
listened to our program. These men

'I

their camp only
four times a year, or every thret
months. During that time their

come out from

only contact with the outside world
by radio. He dwelt long on hov
these fellows, miles from civilization, enjoyed our program and

wanted

impress upon

to

me what

a fine thing Lundquist-Lilly is doing in making their days more enjoyable; that our program is the
highlight of their day. Before this

man

left our store he purchased an
order of nearly $100 in clothing.
Shortly after that, an army officer came into the store and told usi
he had heard our program while;
at sea. He had been stationed in;
the Hawaiian Islands and was^
coming to his new post at Fort
Lewis. At his first opportunity he:

came

to Seattle and directly to our;
store and made a sizeable purchase
of clothing. These are only a few
of the incidents with which we
come in contact daily.

The Scandinavian Reporter, Mr.
is an employe of our
store and we take great delight in
introducing him to our customers
Jorgenson,

mention our program. He
speaks all Scandinavian languages
very well. During the five nights a
Swedish, Norwegian, Danish and
Finnish program is broadcast. In

who

way, we please all of the
Scandinavian people. The music
used on the programs consists of
native songs of these countries.
The opening and closing commercial announcements are given by
the station announcer in English.

you want to create

a desire, a demand,
tribution

and

dis-

Due to the fact that this program has become a civic enterprise, many Scandinavian persons

sale for

your product in Missouri

— you

can do

it

economically by "spotting"

your sales mes-

sage on these three stations

which cover three

invinc OUR crrds
OH THE TRRIE

important markets at

and giving you POINT BLANK FACTS

ONE LOW RATE.

in

ranks

1)

Station

among

ttie

tias

.

won

foremost stations

in

the country in showmonsh/p.
its accounts, many that

(FACT 3) Station WXYZ numbers, among
have used the station consistently

(FACT 4) Station
ucts, and revives

SPRINGFIELD, MO.

WXYZ

WXYZ

for over 4 years,

and

exclusively,

secures dealer distribution for

distribution for established products.

does on
praise to prove it.

Station

KWKC

all

new prod(FACT 5)

round thorough job and has

letters of

of note have appeared on the program, and we know that this talent could not be had for any
amount of money. They believe we
are doing a fine thing and are anxi-

ous to help the program along.

Lundquist-Lilly operate two
stores in the Pacific Northwest
one in Seattle and the other in Ta-

Radio

coma.

has

much

done

to

build the business in these stores
and insure continued success. Both
stores occupy second floor locations
in the very heart of the business
district of the two cities and feature popular-priced men's clothing.
large staff are employed in the
two stores under Howard Lilly,
president of the organization.

A

PURCHASE

of

control

in

KUJ,

Walla, Wash., by H. E.
Studebaker, station manager, was

Walla

an

application

filed

March 25 with the FCC. The
is Louis Wasmer, operator of

seller

disclosed

in

KGA

and KHQ, Spokane.

CITY, MO.

WTMV
ST.

LOUIS

Transradio

NEWS

avail-

able for sponsorship

KUNSKY-TRENDLE BROADCASTING CORPORATION
Wm.

G.

300 MADISON THEATER BUILDING. ..DETROIT
Co.. Representatives, Home Oiiice: Tribune Tower, Chicago
507 Ctianin Bldq., New York
WeBlern Office: Russ Building, San Francisco

Rambeau

Eostcrn Office:
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WXYZ

.

respect and audience appreciation because of its policy of refusing to broadcast any spurious
eioims or questionable merchandise. (FACT 2) Station WXYZ

KWTO-KGBX

EAST

should be included

your Detroit advertising plans

(FACT

LISTED BELOW

KANSAS

why WXYZ

on

FOR RATES AND COVERAGE
DATA WRITE ANY STATION

,

is

this

If

:

WJBY
Gadsden, Alabama
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YANKEE NETWORK

is entering
third baseball season with the
highly successful Jack Onslow's
Baseball School of the Air, which
has an enrollment of well over

its

Scientists

—Grocers
—

2
;

i
is

s

|T

Boost

on Parade

Baseball School

—Young

Telling the

Nurses

TOOK

21 scientists 34 years to
Exact Measurements of the

j|7rite

CBS has pubashed as a compilation of scientific
.tNddence on the ear vs. eye subject.

Gpoken Word, which

systematic
a
resulted from
-|:^arch of literature on the subject.
it

fiJrief resumes of each scientific
[itudy are given, with references to
omplete data.
*
*
*
,
,
'i

^

):

AS A

merchandising tieup with

«D=?LD'S

its

The program is broadcast
year round on a tri-weekly
basis. It is organized on the classroom idea with Onslow as director
30,000.

the

Drug Trade

M05T

POPLUS COFFEES

advertising, Duke Power
features "Reddy Kilowatt" as
living voice of electricity on its

and members of visiting baseball
clubs as the faculty. In past seasons sponsors have had notable
success with premium cards issued
to members who buy their prodThe cards are exchangeable
uct.
for premiums of baseball equipmembership
of
Holders
ment.
cards are entitled to attend baseball school broadcasts. About 30%
of the 30,000 enrolled are girls.
The mail pull runs around a thousand or more per broadcast.

irinted
iDo.

.'he

*

trogram broadcast by WBT, CharN. C. "Reddy", played by
,tte,
litlair Shadwell, produces a deep,
['esonant voice that booms forth in

father terrifying fashion.
*

;

*

*

:rHE first annual National Groclifrs' Week, March 16-21, was suported by all grocery accounts on
hie air. Sponsors of these pro-

grams wove into their commercial
!opy the suggestion that listeners

neighborhood grocers and ask
ibout special sales in honor of Nansit

Grocers' Week.

siional

*

3ACH

*

Ed Wynn

asks a

question. To answer the query listeners must visit local Plymouth
aealers for an official blank. By
*Iarch 25 over 100,000 answers had

:ome in, competing for the weekly
siward of a Plymouth car. The

)iumber of entries each week has

running between 16,000 and

;»een

s.8,000.

*

*

iVHEN WJDX, Jackson, Miss, and
:iocal
newspapers quarreled in
the station started its own
paper to get its schedule
:»efore the public. Two years later
he paper, which was circulated
ree, had grown to such an extent
;hat the station found it too
xpensive. It was turned over to
.»\'illiam Harold Davis, then chief
:>perator at the station, and formerly radio editor for one of the
lailies, who began publication of
The Air Journal, $1 a year, carryng only the local station's pro-^rams. It finally was discontinued.
A few months ago, Mr. Davis,

MORE

than 1600 replies were reby WBZ-WBZA, Boston-

ceived

from a single announcement by the Massachusetts
Springfield,

Cooperative Bank League, sponsoring a 13-week series Makers of
History. At the conclusion of the
March 1 broadcast a free subscription to a new monthly magazine on
home building and maintenance
was offered to those writing within three days. A home financing
booklet also was offered.

.930,

adio

.

'realizing

-inuch

The

)f

business

had become
resumed publication

better,

Air

Joia~nal.

This

time

was no subscription price,
instead the paper was sold in

;here
-out

oulk to the largest laundry in the
and the largest milk dealer,
*vho in turn distributed the paper
Estate

customers along with
laundry and milk.
The paper, which carries a cross
section of all the best program on
;he air, both local and national,
•ivas an immediate success. A na;ional refining company, a large
lotel, a radio tube distributor, a
:o

their

5uits,

(

laker,

a

chain

of

theatres,

and

lumerous smaller merchants have
iOeen added to the list of sponsors.
The paper is circulated in 35 towns
Dutside of Jackson, and has twice
nad

additional printing
facilities to take care of the increase
in
circulation.
Sponsors
report that it not only has increased sales, but collections as
to

seek

programs
Business
ness,

!t:

let

^

this

territory.
busi-

forget

housewives

forget

housework, maids and madames hurry to the radio
when Dayton's Municipal
Court goes on the air every
weekday morning. Outstanding local shows, plus famous
NBC Red and Blue Network

*

KNX, Hollywood, for six months
has been using half-page advertisements in the West Coast Druggist which tie in with names of
drug sponsors and mentions times
Each month the
of programs.
names of sponsors are changed. In
addition a complete list of drug
and grocery accounts is issued
each month, showing names of
sponsors, program times and notification of contests. The sheets aye
sent to every wholesale and chain
buyer in the 11 Western states.

WRC,

in

men

programs

get

listeners

WHIO — and customers
YOUR products.

for
for

^

Washington, issued a bookanniversary pro18 of Gordon Hittenannouncer of the morning

on the

first

gram March

Thursday on the Plymouth-

broadcast,

i|3BS

*

KATE SELLS—A. & P. is placing
the bulk of its coffee sales burden
on the Moon-singing Kate Smith.
Here is a promotion piece that ties
in with the program.

*

Humor, pathos, excitement,
mingle in the WHIO Traffic
Court broadcast to make it
one of the most popular radio

^

:f;

mark,

Yo2ir Timekeeper program. It is
done in the form of a formal invi-

39 S. Ludlow, Dayton, Ohio

tation and contains a list of sponsors who have participated in the
feature.

Sawyer-Ferguson- Walker Co.

National Representatives
Chicago-Detroit-New York

^

WSM,

Nashville, is all set for the
opening of the Texas Centennial

Exposition and will be represented
mammoth exhibit, covering
1,100 square ft. of floor space. The
building will be titled "TennesseeTexas Hall of Heroes" displaying
paintings and photomontage pictures. Both
and National
Life & Accident Insurance Co.,
operating the station, will be prom-

by a

WSM

inently displayed.
*

*

*

WFBL,

Syracuse, combined newspaper, window and radio promotion
in March, starting the merchandising campaign with a full-page
newspaper advertisement and tieing the campaign to two daily programs with biographies of radio
artists and build-ups for its broadcasts. Daily announcements were
made of the
window display service.

WFBL

^

NEARLY

^

^

youngsters have
enrolled as members of Bess Johnson's Junior Nurse Corps, Swift &
Co.'s Sunbrite program which was
premiered over a CBS network in
February.
7,000

Howdy, Old Maestro
—over

150.000

homes

in

North

Carolina wait to hear you
your music over WPTF!
Let us send you Folder

and facts about WPTF!
Eepresented by F. J. & F.

and

WHN-1540 B'WAY, NEW YORK
WHN REACHES WORLD'S
DAYTIME POWER

5.C00

RICHEST MARKET.
1,000 WATTS

WATTS. NIGHT

Naftanal .AJi^rtiiing RcpraeyxUUi^^

KATZ

SPECIAL

Neu' Yorl

Kamas

ADVERTISING AGENCY

— Chicago — Philadetphia — Detrou
—.Adantu DatLis — Sun Francisco

City

iwell.

^pril I,
I

1

1936
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ON WA AT

Big Gas Campaign
Brings Startling

NEWS

Results to Utilities

All Night for KSL
WHEN KSL, Salt Lake City,

opens at 6:30 Saturday
mornings, it is starting uninterrupted service lasting until Monday, 1 a. m., having
started an all-night Saturday
program. Requests for the

Mystery Chef Is Sponsored
By 101 Local Companies

WHEN

gas and gas-electric
went on the air last
December with the Mystery Chef
series, embracing territory from
Washington, D. C, to Portland,
Me. and New York to Buffalo,
using two associated NBC stations
and an NBC network of 13 stations, results were so amazing that
the list of sponsoring companies
quickly grew to 101.
87

all-night service came from
Pacific Coast and Pacific is-

companies

was a feature

Ago

Years

43^
News

new

nothing

is

audience

-

getting

this

station.

4%

years

an

as

on

feature

As

anciently as

ago,

international,

national

and local flashes
were being flagged over the

WAAT

air-waves of

New

Northern

to all of

Jersey,

clean

New

York.

into Metropolitan

Regional Advertisers Inc., a
trade association formed for the
campaign, according to its secretary, Charles W.
Pearson, has
achieved the following results:
"500,000 cook books, called for in
person, getting dog-eared in a
multitude of kitchens; 500,000
more copies being rushed from the
press. Transcriptions of the programs ordered by local gas companies
in a period of two weeks
in Omaha, Nebraska, in Mem-

—

Chattanooga and Knoxville,
Tennessee; in Birmingham, Alabama, Davenport, Iowa, Altoona
and Greensburg, Pennsylvania, and
in Honolulu. The West Coast showing interest and inquiring about
having the programs rebroadcast

of

sort has helped

listened

to

—

•

this

typical

make

WAAT

more ways

in

than one, as advertisers can

from

you

tell

dollars

-

and

-

cents results.

WAAT

has

no

illusions

of

comparison with the stars of
the Very First Magnitude. It

does offer

mighty
great

firmament

stations

ties

000

New

Jersey

is

a

closely knit,

and small communiapproximating

people—for

cal purposes

2,225,-

all practi-

equivalent to

the total population of Boston,

St.

Louis

and

Pitts-

burgh, put together.

you use

this

The
Yours

Can

market?

Co., seeing the way the wind blew,
printed a booklet called "Men Like
Good Food ... so here is a message men will want to read from
." and sent it to
cover to cover
men's clubs, bachelor and stag
organizations.
.

.

Merchandising Efforts
the companies 2% cents
per domestic meter a year to join
the program, and 4 cents a copy
for the recipe book, which has 100

IT

COSTS

pages, four-color cover, the Mystery Chef's most popular recipes,
over 70 good cooking tips, and two
pages of selling copy of the use
of modern gas equipment in the
home. In the territory reached,
there are 6,000,000 domestic meters. At present, 5,400,000 meters
are represented by The Mystery
Chef.
Transcriptions (12 to 13 minutes) do not include opening or
closing announcements. They are

As a means of improving
all

Are

Request.

parts

of

the

WEBC

WMFG
WHBF

his ser\dce to advertisers

country,

expenditure.

— Duluth, Minn.
— Hibbing, Minn.
— Rock Island,
(The Quad
— Detroit, Mich.
— Louis, Mo.
— Terre Haute, Ind.
111.

Cities)

WIL

WBOW

St.

WSPA

— Spartanburg,

System

KFYR
KARK

KQW
KJBS

—Bismarck, N.

Lincoln Building,

in

with thei

envelope stuff'ers, streamers
calendars, etc. Hons

postcards,

organs have carried stories, an
so have employee bulletins.
The files of Regional Advertiser
have taken on a decided bulge witi
the

letters

sent

in

by men

an'

women.

Mail has definitely no
been encouraged, but The Myster;
Chef is very neatly snowed unde
nevertheless, and the volume in
creases weekly. When The Mys
tery Chef broadcast a series o
cooking talks for Davis Bakinj
Powder he received letters fron
one out of every four families ii
the U. S. Official NBC figure
show that his station mail respons
in one month equalled total mai
response from four other cookinj

an

talks
for
period.

entire

WBS-ERPI

three-yea

Affiliatior

Mentioned in FCC Probe
THE

AFFILIATION

Worh

of

Broadcasting System, Inc., wit!
Electrical Research Products Inc.
subsidiary of A. T. & T., was de
veloped March 25 during the FCC;
investigation of the A. T. & T., be
It wa;
gan several weeks ago.
the first mention of broadcasting
per se, during the inquiry.
With Samuel Meisells, assistam
chief accountant of the telephone
as

witness,

testi-

D.

in 1931 whereby the latinstall Western Electric

transcription apparatus. Mr. Meisells said also that all of the capital stock of Sound Studios Inc.
subsidiary of WBS, and a majority
stock was placed witt
of
ERPI in connection with a finanHe asserted that
cial transaction.
these agreements placed limitations on activities of WBS, notably
in connection with dividend policies, funded debt, salaries and distributors' contracts.

WBS

Sell

with

Little

New York

The

Southwest

—
Rock, Ark.
— San Jose,
— San Francisco,

42nd Floor, Civic Opera Bldg., Chicago
New Center Building, Detroit

SUBURBS

S. C.

Virginia Broadcasting

Radio Station Representative

JERSEY CITY &

bills,

agreement
would

Building, New York City. The facilities of
the proved stations in the following listing are available to advertisers interested in maximum results

minimum

it

newspaper advertising, customer;

ter

coln

for a

—

majority have tied

monv was adduced showing thai.
ERPI and WBS entered into ar

George Roesler announces the opening of a third office, in the Lin-

in

i

investigation,

Write or Call For Them
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and other

Accent on

WJBK
Facts

On

groups

studio

varied entertainment.

Information

ACTUALLY—
large

grams, according to Earl J.
Glade, KSL manager, will include news, dance orchestras,

able

job.

territory of

is

near-

of

definitely

to do a checkable, productive

Northern

strong when The Mystery Chef announced, once, that he had prepared
a menu for a dinner party which
they would find easy to cook and
serve. The Providence (R. I.) Gas

KSL

constellation

brilliant

the

in

however, as a

itself,

to a Pacific audience."
Men, who as a class aren't supposed to know an egg beater from
a beet slicer, wrote in some 3,000

groups where

regularly. Formerly
distant islands heard KSL at
a late-night hour because of
the diff'erence in time. Pro-

—

phis,

Programming

land

heard

left to the purchasing compan:,
the local station or any advertisin
agency chosen. Interested con
panies may obtain, free of charg<
a double-faced transcription an
an audition at any local station,
The merchandising of the broac
casts, carried on by the individm
companies, has ranged from posl
ers on New Jersey buses to sma
teaser ads, run in all Rochestei
N. Y. papers before the prograr
actually went on the air. Corr
panies have remarked that th
program doesn't need to be mei
chandised
it sells itself; but th

Cal.

Cal.

Twelve Major
Stations for Twelve
Major Markets!

SOUTHWEST
BROADCASTING
SYSTEM
General Office

BROADCASTING

•
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,

the absolute need for beginning
with fundamentals in any ABC
which is created for radio.

More A.B.C

*

POTENTIAL

By Station Break
radio station executive you
KHE
)ted in the Feb. 15 issue of

no

has

evidently

ijtOADCASTiNG
^^resentative

guide him.

to

herwise he would know that the
•encies are the last people in the
^>rld to ask about coverage,"
the retort of a distinguished
Jtrespondent to our discussion of
A.B.C. for broadcasting. We'll
.

.

.

him continue.
*

*

'HE

*

average radio executive
anything that is technical.

•foids

only wants to know what the
llading* stations are and to quote
|e of them 'The Lord knows that
'

maps

nothing

us

tell

ut that!'

r
5E

*

*

*

IS just about right, and if
b can devise a Radio ABC Audit
will

the

select

stations for
|m, pick the spots, give him figres on families, population and
e number of retail outlets, costs
|at

—

and, oh yes, the number
people who will be listening,
id give him all this automaticalguaranteed foolproof, he will be

»d rates,

I

,

_

.tisfied,—but I

doubt
*

*

it."

OLLOWING

which our correwaxes equally cynical

<ondent

nceming the stations
since
ihey claim about everything in
jght", says he.
*
*
.

,

.

4-As,

*

*

*

"ANY radio ABC Audit should be
confined to an accurate engineering picture. The ABC Audit Bureau does not make any claims regarding the number of people who
read advertisements, and our Audit
Bureau should not try to do the
impossible regarding listeners."
*

*

*

appeals to us
greatly
though we are in no
position to judge the accuracy of
the comments regarding the advertising agencies. Pardon our smugness if we say
we've been as.

.

.

.

.

.

sociating vsdth the elite
who
.
seem to be well versed in station
coverage data.
«

4:

4:

ON THE

other hand

picion

.

.

.

.

... we susfrom what we've seen

and how rrany he can reach

powerful

in

*

I'F

some

.

.

.

detail.

*

HE

inrough the stations he selected.
Iiis looks like an engineering probem, pure and simple, and should
ot be confused with how many
ill listen providing he puts on the
ight kind of program. // we have
data as to whom, he can reach,
'c
have no way of determining
ccurately
j%ist
whom he will

!

.

.

.

.

.

.

basis as possible.
*

*

AT THE

.

.

.

ANA and
anything better

NAB
.

^

WE FEEL

.

can devise

we're

^

all

for

.

.

.

.

From

there on buying is a matter
of skilled and experienced judgment ... an art
not a science
or process of arithmetic. Intelligent buying of stations can progress only as advertisers and agen-

come

cies

to

thoroughly the

.

.

more
numerous factors

understand

which enter into the selection of
a given station for a specific purpose
Again
this comment
is not for my friends among the
.

.

.

.

.

.

elite.

^

quite certain that en-

.

.

.

as a whole

tion of a station or periodical

it.

gineering surveys will not constitute the final and complete answer
since there seems to be a
marked difference at times between the total potential audience
of a station and the effective pothat part of
tential audience
.
the listeners within the coverage
area of a station who are not prevented from listening to it by the
habit of referring to another station . . . because it can be heard
even more satisfactorily or because
the second station's programs
.

swer to time buying, any more
than does the ABC in the periodical field. An ABC rating is merely the common denominator from
which one may begin the evalua-

.

*

.

.

.

more

are very

.

BEST By TEST
Now You Be The Judge
100% shadowgraphed Needles
Your
with

transcriptions

the

best

are

their

at

best

needles.

Eliminate surface noise by using needles
made to fit the requirements.

Cutting Needles for Acetate.
Playback Needles for all Transcriptions.
Steel

Mfg. by

W. H. BAGSHAW CO
Lowell, Mass.
Dist.

by

.

much

attractive. About them you
listening
metaphysics,
into
where research must yield us very
many more facts before sound
speculation is possible.

get

||-ho

we quote

'

.

.

ALL OF WHICH

lio,

'hich

.

.

(the advertiser) uses rahe is first interested in just

:t:

audience

into speculative fields."

that fiame lurks behind the
smoke raised by our correspondent. We've heard some rash comments regarding the fact that a
good program makes its own audifollowing which the agent
ence
has rushed out to buy the most

'iHEN comes sound advice

listening

and habits as to hours of listening
and similar matters undoubtedly
must he the fundamentals of any
successful ABC
and these must
be measured on as conservative a

present time coverage
surveys seem to be the most reliable standard means open for the
measurement of potential audience
which we say with bated
breath, having been told some of
the problems which exist even then.
However, if the experts of the

.

*

*

"I have the feeling that
a survey (coverage) were available for every station in the country, the advertiser would find a
way to use it intelligently, in spite
of the agencies.
Mail response
break - downs, audience surveys,
program preference checks can be
plotted against either type of engineering survey and the advertiser will be able to reach the markets he plans to reach without being led away from distribution

follows:

if

;b

^iverage

*

A CLOSING word ... No radio
ABC will give the complete an-

H.

W.

ACTON CO.
370
7th Ave.

New York
City

.

station in sight, irrespective of its specific fitness to the
task at hand ... If space buying
is a lost art ... as is sometimes

claimed
still

.

.

.

then time buying has
This com-

to be discovered.

ment is directed only
which fit it.

to

the shoes

I

ij!

*

,

teach."

"WE

(Italics ours.)
*
*
*

highly important
thoughts are suggested by the let-

SEVERAL

ter

CAN

determine the first by
survey by properly qualified enineers. We can approximately deilarmine the second through studies
(

which we have quoted.

I

listening
reference."

j!

and program
Following which

habits

!;f

.

.

.

ur correspondent very aptly
oints out the difference between
tandard coverage surveys, where
.eld intensity is matched against
:

.

level

.

*

*

WTC N

PAUL AND MINNEAPOLIS

FREE

&

8:SO-I0:)0
WNOX CARNIVAL AND BARN DANCE
Participating quarter hours.
Regular
national rates include all talent costs.

*

)UR correspondent concludes as

ST.

SJSTU R D/Wy N ITES

and

similar factors,
nd the usual signal strength study
We agree that the former are
auch the more desirable.
;0ise

Our

correspondent has rendered a real
service in emphasizing, once more.

SLEININGER,

BIG THEATRE AUDIENCE AT 25c ADMISSION

WNOX HOME OF TVA
KNOXVILLE

TENNESSEE

Inc.

Notional Representotives
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Radio Battles for

DufiFy Bill

(Continued from page

ment made a decided impression
upon committee members. It is bethat if a committee vote
were to be taken at this time the
Duffy Bill provision would be
enacted. That, insofar as users of
copyrighted works are concerned,
is the strongest provision of the
bill since it extracts from ASCAP
and from lesser copyright combines the power they have held in
forcing acceptance of performance
contracts arbitrarily set.
The
arguments were presented by James W. Baldwin, managing director, who made the opening statement; Sydney M. Kaye,
member of the New York firm of

NAB

Rosenberg, Goldmark & Colin, and
Louis G. Caldwell, Washington attorney and former Radio Commission general counsel.
E. Stuart
Sprague, former NBC copyright
counsel, also was at the counsel
table as advisor.
Before the hearings conclude it
is expected that the motion picture producers, motion picture exhibitors. Authors League, American Federation of Labor, and other
organizations, mainly in opposition
to the measure, will appear. Nathan
Burkan, ASCAP general counsel
who testified early in the hearings,
also has requested opportunity to
present rebuttal testimony. Several
members of the Committee have
protested against the procedure of
hearing opponents first.
Since the Duffy Bill already has
passed the Senate, and has the
publicly announced approval of the

t

last

State Department along with the
implied sanction of President
Roosevelt, it is felt it would pass
the House in short order once it
reached the floor. The largest barrier, of course, is the hostility of
Chairman Sirovich and several
other committee members.
Members of the committee have
intimated that there is "stalling"
going on. It has even been hinted
that one piece of strategy which
may be employed in an effort to
block consideration at this session
will be the appointment of a subcommittee of the Patents Committee to consider all three pending
copyright measures
and incorporate their "best features" into
That would spell the
one bill.
doom of the bill at this session beyond shadow of doubt, it is comtended.

lieved

590 KILO.
5000 WATTS

H)

No

adopted a resolution favoring
enactment of the Duffy Bill, and
that the NAB board of directors

Stars Around

BALDWIN

opened the broadMR.
casting industry case March 17 in
a practically deserted hearing
room, for the broadcasters had no
Vallees or Gershwins or Cohans to
parade before the Committee and
to draw the crowds. There were
only a half-dozen committee members present.
His direct testimony covered
only about five minutes. Then he
was subjected to a grilling by several committee members that consumed the remaining hour and 55
minutes before the committee recessed.
He brought out that the
at its last convention in July

NAB

*" MO 4 HI r

February instructed him

to

urge enactment of the measure.
The cross examination started
when Rep. Daly (D-Pa.), author
of one of the pending bills designed to block the Duffy Bill,
asked Baldwin what his salary was
since the same question had been
asked of certain ASCAP witnesses.
When Mr. Baldwin responded that
it was $11,000 per year, there was
of committeemen eye(That was because Gene
ASCAP president, has announced his salary as $35,000,
while it is reported that Mr. Burkan and E. C. Mills, ASCAP general manager, get three times and
twice that much, respectively).
Reading from a manuscript containing questions. Rep. Daly
pumped Mr. Baldwin on such
things as the amounts radio pays
musicians and other performers,
and salaries of other officers of the
NAB. There were no figures available on the first question and Mr.
Baldwin then informed the committee that he is the only paid of-

a

lifting

brows.
Buck,

ficial

ing it is not to play it.
Dr. Sirovich asked whether
broadcasters,
in
paying nearly
$3,000,000 to ASCAP for music in
1935, thought they paid too little
or too much, and the managing director asserted he could not answer that since no comparative in-

formation

was

available.

When

Dr. Sirovich asked why the controversy existed as between ASCAP
and broadcasters, Mr. Baldwin
said the
did not seek to use
the committee as a "forum" for
any of its differences with ASCAP,
but came prepared to support the

NAB

Bill.

Method of Payment

THEN

*Letter from Pana,

III.,

Proves

WOW Coverage
"Dear

WOW

Man On The

Street,

"Listen to your program every day.
Like it, it's different. Pana is about 450
miles from Omaha.

"An

easy problem if you care for it.
a hen and a half laid an egg and a
half in a day and a half, ho-vv many eggs
will six hens lay in seven days? 1 believe
the answer is 28."
If

oLetter on File

JOHN BLAIR

CO., Representatives
NEW YORK, CHICAGO, DETROIT, SAN FRANCISCO

ON THE

N.B.C. BASIC

RED NETWORK

HE
explained, however,
that the ASCAP dispute does not
involve the amount of money paid
to the combine, but was confined to
the method of paying a monopolistic organization. Enactment of the
Duffy Bill, he asserted, in large
measure would correct this situation eventually.
Mr. Baldwin sought to dispel the
theory that the $87,000,000 business of the broadcasting industry
year was "profit". He said
was simply gross billings, out

last
it

of which agency commissions, time
and frequency discounts and expenses had to be paid. In 1931, he
pointed out, the industry had a
gross of $77,000,000, but sustained
a loss, as a whole, of $500,000.
It apparently was news to the
committee when Mr. Baldwin ex-

plained that ASCAP is not the
which
only
copyright
pool
to
broadcasters pay tribute. He mentioned Warner Bros., Associated
Music Publishers, Society of Euro-

pean Stage Authors and Compos-

Page 54

questions

music costs along to time
buyers because of the method <
paying copyright owners; that t?
a

to pass

.

;

gross figure of $87,000,000 is f
lacious, since in one item alon
some $13,000,000 is passed alon
to advertising agencies. There we
a raucus, raised by Dr. Sirovicl
about broadcasters paying $13]
000,000 for the "services" of ac"
vertising agencies as against $3
000,000 for music.
Mr. Kaye, retained as couns(
by the NAB along with Mr. Cak
well, next took the stand, an
analyzed the Duffy Bill as well a
the Sirovich and Daly substitut
measures. Even officials of ASCA^j
in attendance asserted it was tb
most able presentation ever matf
of the broadcasters' viewpoint o
copyright. Like Mr. Baldwin, h|
confined himself to the issues pr(
sented in the legislation, rathe
than drag in extraneous, irrelev
ant matters as did the initic
ASCAP witnesses.

Old

of the trade association.

Acting Chairman Lanham (DTex.) then cook up the interrogation. Dr. Sirovich had turned the
gavel over to his Texas colleague
because of ill-health which, however, did not keep him away from
the hearings.
He likewise read
from a prepared sheet, going into
such matters as music pools, Warner Bros, and phonograph records.
Mr. Lanham asked whether the
so-called "plugging" of music by
stations killed it.
Mr. Baldwin
said it was a matter of opinion,
and that in his view the only thing
that kills music quicker than play-

Duffy

and G. Ricordi. Responding
from several member
Mr. Baldwin among other thin;:,
brought out that it is not possib:
ers

ASCAP

.

,

,
'

,

.

,

|

.

:

.

\

,

;

.

Law Outmoded

its testimony, he as
serted, attempted to divert atten
tion from the real issue with it
parade of Tin Pan Alley lumi
naries. "The broadcasting Indus
try," said Mr. Kaye, "contend
that the Act of 1909 is, in man;

in

respects antiquated and outmoded
that the Copyright Law has no
been adapted to the needs o
broadcasting, and that revision o
the law is necessary in the inter
ests 'of the progress of science an(
We believe tha;.
the useful arts.'
the Duffy Bill, while it will in som<A
respects throw an additional burB
den upon broadcasters, correctH
the major defects of the presenB
law, and we therefore appear beB
fore you as supporters of thaB
.

bill."

Mr.

Kaye

ASCAP

effectively

dispelle^'l

its revj*
enues were divided among 45,00M
composer and author members.
brought out that it has but 1,08M
author and composer membersH
both dead and alive, active and infl

the

argument that

HB

active,

since its creation in

1914H

The other 45,000 people are thosJ|
of foreign societies with whiclj

ASCAP has reciprocal contracts^
and since American users prefeiH
American music, only a small por

B

tion of ASCAP's revenue is seniB
to these foreign societies, amounting perhaps to 10% of ASCAI
collections.

Of significance was the disclosure by Mr. Kaye that, while little was said of it during the hearings, ASCAP has 108 publisher
members which in turn have 128
The publishers gel
subsidiaries.
50% of the ASCAP fund. He difthe small
ferentiated
rights and the grand rights covering music, and held that the $250
penalty originally was intended to
protect the grand rights, or the"
performance of two or more num-;
hers from the same major work,
whereas small rights involve a performance of a single musical work,
not as a part of a play or operetta,
but simply a non-dramatic rendi-

between

tion.

With this foundation, Mr. Kaye
discoursed on piracy of music. He
argued that the $250 damage clause
does not act as a deterrent against
the pirate, but that it is the honest
man who really fears the damage.
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spoke of the resentment of Federal
judges in being put in a sort of

He brought out the difficulinherent in ascertaining the
^vner of the performing right of
articular compositions and of the
onstant danger of infringing in-

-.

I'lause.

ies

r^Aocently.
'.-'ioes

ASCAP,

"judicial straitjacket" by the clause
in the present law requiring them
to assess minimum damages.
"No industry," he declared, "still

he brought out,

not supply a catalog of its

The Warner Bros, withdrawal
rom ASCAP was brought into the
learing by Mr. Kaye.

He explained

,,hat suits aggregating over $3,000,jjpfOO are pending against stations
,

jXind networks, all of them in the
jc^^nnocent infringement" category.
These stations, he asserted, canHe
^,y.(iot be described as "pirates".
i^l'^ave several examples of how these
innocent infringements have oc'

,
j]

'Spurred,

showing how they can hap-

rjfpen through

pickups of parades,

games and the like. He
that it was an undemoatic power held by copyright
ers who can sue an entire netork, and conceivably even the
Owners of receivers which pick up
unauthorized number so per;.:jjj^Qn
;7ufcollege

"

-xgued

"ip^vormed.

Whereas that is possible under
the present law, he brought out
that the Duffy Bill would change
the situation since it provides that
^n innocent incidental rendition,

"I
aitKi!.

the infringement could not
been avoided, does not give
-^iuch an arbitrary power to the
'_^""is'here

f-'^'tiave

•^'^opyright proprietor.
The fact that ASCAP has colected only about $8,800 in infringement suits, said Mr. Kaye,
5 the surest argument of the in(jjaquity of the clause. They use the
asserted, to force settlein (j)tlause, he
mWents out of court and to force
asilipayments of license fees. He main-^i'cained the clause is not necessary
.

;

:

one which is admittedly making real contributions to the American public should be asked to continue with this constant threat of
outrageous penalties hanging over
its head."
Discussing other provisions of
the bill in which broadcasters are
Mr.
interested
only
indirectly,
Kaye asserted the 2 cents per record clause on manufacture of
phonograph records was of no direct concern to the broadcasting
industry. The Duffy Bill in that
respect, he said, is simply an extension of the law as it exists today. As to wired radio, he said
that if it ever proves successful, it
would be an enemy of "space"
broadcasting.
While the Duffy Bill with respect
to wired radio might be somewhat
ambiguous, he asserted that the
term "broadcasting" should be considered in its widest use and should
cover wired radio in consideration
of payment of copyright royalties.
Perhaps it would be desirable, he
said, for the committee to describe
wired radio in a broader way in its
report on the Duffy Bill.
Facsimile, he said, has nothing to do
with the performance of music,
and is simply a radio photographic
less

vorks.

PEEK-A-BOO?

—

No,

Chairman

Sirovich simply relaxes during the
ill spell that overtook him while the
broadcasters were presenting their
side of the Duflfy copyright bill,
which the New York Congressman,
outspoken advocate of ASCAP, bitterly opposes. Committee clerk assailed the Harris & Ewing photographer for taking this candid shot.

and that the Duffy Bill would
bring only a change in degree insofar as the damage clause is concerned. Now, he said, the courts
are required to assess damages

somewhere

between $250 and
whereas under the Duffy
Bill the damages would be fixed by
the court somewhere between $1
and $20,000.
Those who say the Duffy Bill
does not provide an adequate
remedy for the copyright owner,
Mr. Kaye declared, do not say it in
good faith. He said the Duffy Bill
would not put ASCAP out of business, but on the other hand would
be a great advantage to them. He
$5,000,

Bill

was

skilfully

drawn and would

give the United States maximum
protection. He said he also was in
favor of the so-called Trammel
amendment which would protect
American labor by assuring publication of American works in this
country rather than abroad.
ASCAP opposition to the International
Copyright Union, Mr.
Kaye argued, is "another smokescreen" with the real issue that
of opposition to elimination of the

onerous minimum
clause. He brought

infringement
out that Mr.
Mills advocated adherence to the
Berne convention in 1935 but that
ASCAP now bases its opposition
on Nazism in Germany and Fasc-

ism in

Italy.

The Duffy Bill, according to Mr.
Kaye, would give increased benefits
to
composers and authors,
since at present broadcasters have
right to broadcast non-dramatic literary works without compensation to their creators. But,
he added, they willingly consent to
the provision in the Duffy Bill
which extends to such works protection against broadcasting without compensation. He mentioned
other protections, such as protection against undue mutilation; divisibility of copyright, and the
general promotion of science and

the

the useful arts.
Unlike other witnesses, Mr.
{Continued on page 58)

Kaye

RADIO STATION

process.

EPRESENTATIVES

The Berne Convention

APROPOS

U. S. admission to
the Berne copyright convention, on
which there has been considerable
committee discussion in opposition,
Mr. Kaye asserted he felt the Duffy

WALTER BIDDICK

CO.

568 OumbtT of Commeru BIdg., Loi Angeltt
135S Rnsi BIdc., San Frucisu, Caiifoniia
1038 Exchange BUfi.. Scattk, Waihinftoo
619 Ckark* BUg., Denver

opens the door to

tk;

M
m

Vef

Bci^^*^"^°'^^
R61E-T0-6UY

market

POPULATIOn

beis

lii-

m
m.

And

again, Maryland's 'Pioneer

Broadcast Station, as it has
done these many years
leads
the way. WFBR now uses High

—

equipment

Fidelity

including the
1 -kilowatt

exclusively,

very latest

High

RCA

Fidelity Trans-

mitter.

Maryland's Pioneer Broadcast Station

WFBR

BALTIMORE, MARYLAND

NBC RED NETWORK
W3YEY
NATIONAL REPRESENTATIVES: EDW. PETRY
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Radio Flood Service

TIMES
BETTER

21

Merchandising
for

Drug

(Continued from page 12)
gineer, had his first experience on
the air as commentator when he
announced and controlled his own
program from the tottering old

Chain Bridge, above Washington.
With Ted Church in charge,
CBS arranged remote hookups at
a number of vantage points and
provided extensive flood coverage.
The dog house of WJSV, CBS
Washington outlet, located along
the Potomac between Washington
and Alexandria, Va., was surrounded by water. [See photo.] A
few more inches and the flood
would have thrown the tuning inductances out of commission.

and Grocery
Accounts

On March

WJSV

was on
m. United
Press bulletins were broadcast as
well as information received by
engineers from amateurs. In an
hour-and-a-half broadcast March
23 WJSV raised some $700 for
flood relief.
Buddy Rogers and
18-19,

the air until

3:30

a.

other theatrical and studio talent
took part in the program.
Washington, broadcast
elaborate flood service and the station participated in a drive for relief funds, with Art Brown, Musical
Clock announcer,
soliciting
penny contributions. By March 25
the
fund had passed the
$1,000 mark. Many of the gifts
went far above the penny limit, of
course.
received flood bulletins from Transradio Press and
direct wire to the Washington Her-

WOL,

WOL

WOL

ald.

WSM, Nashville,
the air until 3 a. m.
Francis Craig and

remained on
19 with

March

WSM

entertain-

ers filling in between news bulletins and forwarding messages to
and from those in flooded areas.
Red Cross flood relief announcement at noon over WLS, Chicago,
did not have to wait for the custo-

EMERGENCY AT WDRC —Working

by candlelight and shivering with
Hartford station's crew stayed on the job during the flood's
washout of the local power service. This flashlight shows, standing
holding candle. Sterling V. Couch, program director; seated left. Perry
Brumfield, operator, and Harvey Olson, announcer. Power for transcold, the

mitter came from emergency batteries.

New

Gr-'cep's bulletin
re"'r:-duc»d

nbove.

©fiTinlete fitting of

advertised grocery products.

9 Tell the dealer— k"»p telling him and if your story is

—

right

he'll

Such

cooperate.

was our reasoning when we
started mailing merchandising bulletins to druggists and
grocers in Des Moines, Cedar

Rapids and Waterloo, telling
them about radio programs
on the Iowa Network stations. Time has proved we
were correct. So now we are
extending our mailing to include grocers and druggists
62 Iowa counties instead
of three. It took a lot of research and almost 2,000 new
addressograph plates but we
think our advertisers will
like it. This extra merchandising punch is just one reason why things have changed
in the radio set-up in Iowa.
in

mary mail

response. In 30 minutes
after the announcement, a special
messenger delivered a check for
$100.
Smaller cash items were
brought in personally by business

men

in

nearby

offices.

Westinghouse Stations Help

WBZ-WBZA,
turned over

all

Boston-Springfield,
facilities to public

authorities when it became apparent that danger was to be widespread. Working with W. Gordon
Swan, traffic manager of WBZWBZA, Capt. James P. Mahoney
of the state police set up direct
teletype service to
studios.
steady stream of warnings,
announcements, orders and vital

NBC

A

information

was

By a Leading Radio

VWkiT
TT IVl

i

NBC

Basio Blue.
Rapids- Waterloo

Cedar

KRNT
KSO NBC

CBS

over

Writer!

The
toured the flooded area.
Springfield Union and Republican,
unable to print, turned over their

Basic

Des Moines

Blue,

Des

Moines

Stations of the Des Moines
Register and Tribune
Represtntatlves:

John Biiir

It

Co.

NEARBY

Altoona was naturally
upon immediately for aid to
Johnstown, and WFBG, aggressive
called

100-watter, did not fail its neighIt acted as a clearing house
for the Red Cross, for local officials calling for boats, trucks, etc.,
and stayed on the air until 3 a. m.
daily until the flood waters subbor.

Roy Thompson,
manager. On March 18
keyed CBS for 15 minutes,
carrying first-hand reports by Mr.
Thompson, by the first two eyewitnesses out of Johnstown and
by the secretary of the local Red
sided, according to

WFBG
WFBG

Cross.

When

Altoona's southern section
flooded, the station
sent out notices to conserve water
but the city reservoirs fortunately
did
not give way, and raised
$5,000 in cash and several truckloads of food for the refugees not
onlv in Altoona but in Johnstown.
itself

ies

from persons seeking informa-

tion about their
flood areas.

in

the

W3XAU, shortwave station of
WCAU, Philadelphia, was taken
entertainment, was used exclusively for relief broadcasts. Contact was made with W8XK, of
off

KDKA, Pittsburgh, and a regular
schedule was maintained.
Messages were relayed to Pittsburgh
by

shortwave and listeners to
and WHP, Harrisburg,
were asked to listen to W3XAU
and relay messages to cities in

WCAU

distress.

WLNH, Laconia, N. H., pledged
over $150 an hour for Red Cross
flood relief. The Red Cross quota
for the Laconia district was placed
at $700, to be raised in four weeks
through the regular channels.
Starting at 6 p. m., on March 20,
the station signed off after more
than five hours of broadcasting
and after $181 more than the original quota had been pledged by
telephone.
The next morning
continued its appeal and at 11 o'clock
that night, an additional $2000 had
been pledged. By Sunday night,
with contributions still pouring in.
Manager Hugh M. Hescock, signed
off to enable his weary staff to get
a real night's rest. At that time
the total was over $3300, or nearly
five times the quota for the district.
Chief announcer Tom Clavton worked without relief throughout the entire period.

WLNH

became

also handled direct inquir-

friends

Binghamton and Sunbury

WNBF,

Binghamton, N. Y., was
on the air 66 consecutive hours,
starting

March

18.

Practically all

commercial work was discontinued,
according to Cecil D. Mastin, manager. Two operators manned each
of six telephones and the station
the only means of communication in its region.

was

UNIVERSAL
Velocity

Them

and Carbon
Microphones

by Peter Dixon

Unliersal's latest ichloremeot Ideal for stage use

One of the foremost writers in radio today tells you in this book how
and where radio sketches are

— Not—

affected
hj
temperature or humidity Flat
curro
frequency
response
from 40 to 10,000 c. p. s.

sold,

radio serials are plotted and
written, the technique of writing
for the air and the writing of programs for children. Includes as
models 18 successful radio sketches
that have been broadcast, including
programs of Rudy Vallee, Fred
Waring, Helen Hayes, etc. Postpaid $2.00.

—

Output-63 D.B. ; Low Impedance or direct to srld
types. Compact, 2% x i%

X

In.

1%

In-

WHDH

and

WCOP, Boston,

flashed constant news bulletins to
flooded Massachusetts.
Red Cross
brought
relief program of

A

WCOP

a quick response.

Transradio

Press

announced

TOR KAN5AKITV(OV£RAG£

thick-

Weight, less than 18 oz.—-head swings to
any desired angle Beautifully finished In
black enamel and artistic chrome plate
Ask for new cataloe sheet descrlWne
IJst SS2.S0.
Models RL, EP, RH and

—

CB—

Frederick A. Stokes Co.,
443 Fourth Ave., New York

Universal MicrophoneCo.,Ltd.
1
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WBZA.

Altoona to the Rescue

how
Baslo,

to

staffs

SKETCHES
Write

WBZA,

by boat.
John A. Holman, NBC New England manager, with Charles A.
Nobles, announcer, and Joseph E.
Baudino, Westinghouse plant manager of WBZ, chartered a plane,
loaded it with equipment, and

WFBG

RADIO
And How To

Iowa Network

broadcast

Robert E. White,

Springfield, was on duty without for 54
hours, not even taking time out
for a meal as he arranged pickups, contacted public authorities,
utility companies and relief organizations. While arranging a special pickup he was marooned with
his remote outfit but was rescued

A

Note

England.

studio director of

424 Warren Laaa. lnaiewood,.CttlH.. U.S.A.
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Roesler Names Sales Reps

at its exhaustive flood coverage

favorably

received

been

d

by

For New

[cations in the dozen affected states.

constant stream of messages was
ed to Transradio clients, with ra•io demonstrating its superiority
,1 news coverage during time of

:

:

an

summons for the
which was organized

official

itate militia,

A

WKOK,

'rupies the second floor.

Electric Co. announced
service shops, warehouses and

it General
skaCi-h^t
jjjj,

[jj
j!

^jj,

J

local plants were kept busy taking
^care of emergency repairs. Hosjjipitals

were

[-ators

in

supplied with genecases where they were

without power. Announcements
jwere made over broadcast stations
jchat supplies would be furnished
.where needed.

Campaign of Princess Pat
For Free Time Attacked

AN ATTACK

upon the "time
chisel" attempt of Princess Pat
Ltd., Chicago, from independent
stations, was made March 26 by
James W. Baldwin, NAB managing director.

1

In his

NAB

Reports,

Mr. Baldwin published the follow-

i

Green Manages Bands
HARLES E. GREEN, noted band
'manager who has specialized in
Lorchestra management and booking for the last six years through
';his

own

firm.

Consolidated Radio

will take charge of
the
band division April 1.
He will devote his entire time to

;Artists,

Inc.,

NBC

handling NBC bands, which after
April 1 will include all those now

managed by Consolidated, and
enlarge

and reorganize the

Specialists

sion.

the

of

will
divi-

Consoli-

dated personnel will come with him
NBC Artists Service to handle

to
special

problems of sales and management. Green has been appointed to the position formerly held
by Harold Kemp, who resigned recently to join Fanchon
the West Coast.

and Marco

-on

Entering

Rep

Field

ing:
sent
letter
out last week
by Princess Pat Ltd., seeking
bait certain independent stations

The

(16th)
to

on a "you-furnish-the-time we furnish
the program basis" will meet with the
contempt which it justly deserves.

With

a sticker attached to the letter
program on Monadvertising an
day night at 9:30 P. M., EST, and

NBC

commenting on this weekly
on the Blue Network, C. J.
These dramas have
says
produced electrically and
:

program
Klowden
been

tions.

minimum

costs.

Gulf Thru Summer
GULF REFINING Co., Pittsburgh
retain
night spot
CBS
its
throughout the summer and fall of
this year. On June 21, Phil Baker
goes on his summer vacation but
the rest of the show, Hal Kemp
and his orchestra and the Seven
G's, carry on until Sept. 27, when
Phil Baker resumes his place in
the show for another 14 weeks.

(petroleum

products)

bring over
homes in the

tor the pleasure you

WPTF

State!
Let us send you Folder

and facts about WPTF!
Represented by F. J. & F.

Utah Broadcasting Co.
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•

New

Thanks, Major Bowes
150.000

April J,

Inc.,

has the account.

Tarheel

are the call letters assigned
by the FCC to the new 100-watt
station in Price, Utah, recently authorized. Operator will be Sam G.
Weiss, doing business as Eastern

will

Sunday

Young & Rubicam

—

KEUB

(OF

LOUISVILLE)

formerly a member of
NBC's Chicago sales department.
The ABC Detroit office in the New
Center Bldg. is managed by Earl
Maxwell, who also represents the

BROADCASTING

Roesler

of

list

stations

in

that

the entvre

lfonrto^l^-'L5% of

Bert Green, formerly with
Edward Retry & Co., and with
WIND, Gary, will contact Chicago
city.

agencies and advertisers for the
list of stations represented by Mr.
Roesler independently.

WEAF

Borden's

BORDEN
half of

May

its

York, on beMel-O-Rol ice cream, on

will

1

Period

New

Co.,

start

Tom Howard's

Jamboree, with Tom
Howard, Pegla Centra and Dick

Mel-O-Rol

McDonough's

orchestra,

locally

over WEAF, New York, Fridays,
7:30-8 p. m. Account runs for 26
weeks, placed by Pedlar & Ryan
N. Y.

n

I

a

re-

will
be
available to a limited number of independent stations who are looking for
a real human interest program for
their local audiences. Members owning and operating independent stations will not overlook this opportunity of inquiring of Mr. Klowden
whether the National Broadcasting
Company furnishes time in return for
the talent on the Princess Pat programs, and informing him that the
irdependent stations also have a valuable listening audience and produce
excellent results for advertisers at

BRANHAM

Co., national newspaper representatives, will enter the
radio station representation field
April 1, with KRLD, owned by the
Dallas Times-Herald as first client.
James H. Connolly, for the last 10
years on the media staff of N. W.
Ayer & Son Inc., Philadelphia, and
for the last six months on the
time-buying staff in Ayer's New
York office, will head up the new
radio department. It is the stated
intention of the Branham Co. to
only represent radio stations
owned by newspapers already represented by them. Currently there
are 25 newspapers on Branham's
list, of which 11 have radio sta-

sales representatives,

Austin,

arrived at old Chain Bridge, along
the flooded Potomac, with his remote equipment but no announcer.
So he took care of the announcing
himself and did an excellent job.

,

Co.,

network has appointed Dr.
George E. Halley, for many years
on the sales staff of KMBC, Kansas City, and more recently with
Free & Sleininger; and Calvin

Boats were used in gaining adwater being
.pittance to
j.wo-feet deep on the first floor of
ci.he building where the station oc-

obtain

to

COVERAGE

As Chicago

ENGINEER SPEAKS—Keith Williams, NBC Washington engineer,

Shamokin
'inents.

GIGANTIC

Mr. Davis has been identified with advertising for several
years, having been associated with

the

replace-

em

ment of David D. Davis, Jr. as
manager of the network's New
York office located in the Lincoln

NBC, International Magazine
and Outdoor Advertising Inc.

lA'illiams,

HXTi

STUPENDOUS
COLOSSAL

Bldg.

ithin an hour after the first call
shortwave transmitas sent.
ijer was set up along the river, two
I'locks from the station, with Glenn

announcer, and Milton
iJideum, operator, on the job, as
||he river broke through its banks.
Toward the end of a four-day
Hgil, during which constant service was maintained, a pair of 866
[ubes was needed quickly. A highway patrolman made a quick trip

manager of the Affiliated
Broadcasting Co., New Midwest
network project headed by Samuel
Insull, has announced the appoint-

national

sales

WKOk, Sunbury, Pa., on the
usquehanna, warned of the flood's
pproach and on March 18 broad-

cast

Chain

Affiliated
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(Continued from page 55)
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analyzed the Daly and the Sirovich
Bills. The Daly Bill, he declared, introduces into copyright a new and
revolutionary concept, since it would
protect not only authors and composers, but also interpreters and
performers. The bill grew out of
the Waring phonograph record
case now in litigation in Philadelphia (Rep. Daly's home town), and
which Waring won in the lower
court against WDAS, Philadelphia.
Mr. Kaye said he doubted the
constitutionality of this provision
since the Constitution provides for
protection to authors and inventors
in their writings and discoveries.
"Interpretation and rendition by a
singer or an actor is obviously
neither a writing nor a discovery,"

he

said.

"To attempt

to

extend

copyright

of words, gestures,
stresses and accents is to create a
vast body of rights which have
never existed in the law of either
this or any other country, and
which would, in my opinion, harass
users and creators of dramatic,
literary and musical works almost

beyond belief, and would work a
tremendous injustice not only upon
users

of

copyrighted

works,

but

also upon authors and composers."
Finally, he said the Daly Bill,
which does not permit technical

copyright without formality, would
close the door to the International
Convention.

The Sirovich

Bill

THE

Sirovich Bill, Mr. Kaye said,
does not achieve the purposes which

copyright legislation at this time
should seek to accomplish. He said
its minimum damage provisions are
even more onerous to broadcasters
and other users than those contained in the present law. He
brought out also its provision that
any performance of a dramatic or
dramatical musical work is subject
to the copyright law, even though
the performance is neither public
nor for profit. This might affect the
family gathered around the piano,
with no one else present, which
would be subject to the $250 penalty for singing the songs from one
of Victor Herbert's operettas.
Moreover, he said the Sirovich Bill
not only closes the door to the
Berne convention, but destroys international copyright entirely.
Concluding his direct testimony,
Mr. Kaye declared that in essence,
broadcasters feel the Duffy Bill
corrects inequities in the act of
1909. whereas the Sirovich Bill and
the Daly Bill are worse than the
1909 act. The only thing copyright
legislation can do. he asserted, is
to bring the act of 1909 up to conditions as thev exist in 1936 and
bring to U. S. citizens a parity
with all other countries of the
world on copyright. It would
"strike
the
shackles from
the
wrists of the innocent", he said of
the Duffy Bill.
Acting Chairman Lanham read
into the record letters from William S. Paley, CBS president, and

NBC

Frank M.

Russell,
Washington vice president, stating the net-

works themselves would not appear
before the Committee and that
their
case would be presented
through the NAB.
Mr. Lanham interrogated Mr.
Kaye on the network viewpoint of
copyright, since, he said, the committee would not have the opportunity of questioning high officials
of the networks. Mr. Kaye brought
out that he is the law partner of
Ralph Colin, CBS general counsel,
and that he has represented that
in copyright matters.
However, he explained, he appeared before the committee not on
behalf of CBS but as special counsel of the NAB.
ASCAP, he stated, is cooperating to the fullest extent with the
networks in defense of the Warner
Bros, suits against them and
against stations, since it claims
that it still has the right, through
contracts with Warner authors and
composers, to license their works
for performance.
Chairman Sirovich took up the
interrogation by attacking Mr.

network
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the vast majority of stations are
independently owned and operated.
Of some 631 stations, he explained,
only 421 operate simultaneously in
the evening, with the others having the same overhead as full-time
stations.

There has been much misapprehension about ASCAP being the
only licensing agency, he stated.
He explained there are some 16,000,000 musical compositions. For
practical purposes, he said, the figure is far too large. Mr. Mills
testified he believed there were
3,000,000. ASCAP has cataloged
1,300,000. Even of that total,
only a fraction can be classed as
active music, or music actually performed by anyone.
Further, Mr. Caldwell brought
out that in 1935, Mr. Mills, in appearing before a Canadian court
inquiry on copyright, testified
there are in the ASCAP repertory
160,000 active numbers and 300,000 relatively inactive ones. An
analysis of Canadian programs,
however, showed that only some
26,000 different numbers were in
the Canadian Society's repertory.
The Canadian Society is owned
half by ASCAP and half by the
English Performing Right Society,
and has available all of ASCAP's
repertory, all of the English Society's repertory, and through the
latter those of the some foreign
societies as ASCAP.
Getting deeper into statistics,
Mr. Caldwell brought out that during the fiscal year ended June 30,
1935, 24,459 musical compositions.

some

STANDARD RADIO
HoUywood,

N,

\

which broadcasting
stations function, emphasizing that
the
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mi G.nw.l Mwwsa,

,

Licensed Numbers
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FEATURES

CONQUEST ALUANCE COMPANY
911

]

propriety
tioned particularly
of Mr. Kaye's advocacy because of
the Nazi condition in Germany.
Mr. Kaye responded he was not
defending Germany or Germans,
but American rights in Germany.
Asked by Dr. Sirovich about negotiations by CBS for purchase of
Warner houses, Mr. Kaye said
that Harry Warner, head of Warner Bros., had asked CBS for an
offer and that it was not even "considered seriously". He said no negotiations were going on now and
that he did not believe there is any
intention of a broadcasting company to get into ownership of
music copyrights.
Dr. Sirovich indulged in another
spree of allegations about injustices, but they required no answer
from the witness.
NAB's final witness was Mr,
Caldwell, who several years ago
had appeared before the same committee in connection with copyright
legislation.
He supplied the committee with a background of facts
concerning copyright as they relate to the broadcasting industry
and won the praise of the committee chairman for his clear exposition of these facts. Mr. Caldwell
discarded a prepared statement,
which was inserted in the record,
since he explained it contained
considerable repetition.
the

On Transcriptions
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American

Market.

Kaye's defense of American entry
into the copyright union. He ques-

Inc.

Calif.
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I

,

and unpubeluding published
hed, were registered in the Copyjht office, out of a total registra)n of 142,031 for all kinds of

A Warning
owner

discussed

by the
contract and by contracts
^th other copyright owners, as
istinguished from grand rights,
he broadcaster, he explained,
Lust make a separate arrangement to perform a grand right
-dth the copyright owner.
Another expense not covered by
license from ASCAP, Mr. Caldis the indirect exlell asserted,
•fense connected with the use of
'ranscriptions.
He explained a
ranscription is a recording made
specially for broadcasting and not
public,
••Id commercially to the
jnder the present law the phonor a p h manufacturer pays two
;(!nts a record as a royalty for the
recording of each musical composition. This does not give any perlon the right publicly to perform
ffle
music for profit by playing
ie record in a theatre or hotel or
vex a station, he explained.

iKCAP

:

vich Bill?

A

The Sirovich Bill gives a vast extension of the right of the autor with respect to dramatical and dramatico-musical works. The Copyright Act of 1909 gives the author the exclusive right to perform or represent copyrighted dramatical works puhKcly.
The Sirovich Bill gives
the author the exclusive right to perform or represent dramatical or
dramatico-musical works at all, whether publicly or not.
This is apparent from comparing Section 1, sub-section (d) of the present law
and the corresponding section and sub-section of the Sirovich Bill.

showed

from phonoTaph records, the same being true
If
licenses from other copyright

gencies.
On transcriptions, Mr. Caldwell
;Splained the manufacturer pays

charge on a diff'erent
paying the music publishers
flat fee of $5 to $10 for each com.iosition used, and a royalty based
higher

jiasis,

number

of times the trancription is used by the station on
commercial program at the rate
f 25 cents or 50 cents a perform-nce. This is true, he said, in spite
|f the fact that the station already

paid ASCAP. The transcripiion manufacturer, of course,
asses the charge along to the
»roadcaster, who "has to pay twice
or the performance of the same

iiSiS

nusic."

Mr. Caldwell brought out that
cannot get along without
.n ASCAP license, even with the
Warner Bros, withdrawal, which
ut its repertory by 18 to 22%
•ased on performances. He exjolained the difficulties confronting
rtations

Warner

^»roadcasters since the
fvithdrawal because of the conflicts
n rights to license for perform-

mce as between Warner and
\SCAP. He emphasized particuarly the new publication released
purportedly containing

flames of its composer and pubisher members, declaring it was
practically useless as a guide because of obvious errors in it.
The Warner withdrawal, he said,
neans that if all stations took

on an annual
would pay between
Pl,200,000 and $2,000,000 a year
^'arner
lasis,

contracts

they

April 1,

1936
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in the bathtub,

.

ASCAP
ASCAP music

ASCAP

:

:

pat this royalty is paid by the
jfianufacturer to the Music Pub.ishers Protective Association (now
Jational Association of Copyright
•wners). But once the broadcaster
license, it can per,ias an

jy

Now

suppose Congressman Daly limits himself to singing "One
what does the Sirovich Bill do to him.
A Now you are dealing with a small performing right. If he had
an audience who paid an admission fee he would be liable for a public
performance for profit at the rate of $125 minimum statutory damage
per performance, and if he performed wilfully there would be no limit
at all to the amount of damages, unless, of course, he had a license from
If he is all alone, however, when he sings it or if he has an
Ricordi.
audience that has not paid any fee, he will not be liable with one imporiant exception. As I remember the setting of "One Fine Day", it
consists of a Japanese girl waiting for a ship to bring her loved one back
to her as she sings "One fine day
you will notice on the far horizon
a ship appearing", or something like that. If Congressman Daly should
place a toy boat in the bathtub, or imitate the beating of the waves
against the shore, he may come very close to exercising a grand right,
in which case his liability would be just the same as if he had sung
the whole work.
He might as well have the pleasure of singing the
whole thing since it would be just as cheap.

Q

to clear up the
;jisunderstanding about the 2-cent

"m the

:

Fine Day"

jLTTEMPTING

form

were enacted. This

:

Double Assessment

Caldwell

bill

:

•i

Mr.

the pending Sirovich copyright

:

I

trovision,

if

ents Committee. On the preceding day Rep. Daly (R-Pa.) author
of the Daly Bill which is vigorously opposed by copyright users,
had made a mention of what would happen if he happened to sing
Rep. Church (D-Ill.) in a
in the bathtub, which he liked to do.
most serious vein, propounded the question and himself gave the
answers in a discourse that run like this
Q Something was said in the testimony yesterday about liability
for performances of music in the bathtub.
Suppose Congressman Daly
is sitting in the bathtub and desires to sing something like "One Fine
Day" from "Madam Butterfly". Or rather, suppose, first he wants to sing
the whole opera, what is his legal predicament under the Sirovich Bill?
A He will first have to make an extensive investigation before he
gets into the bathtub and negotiate for a license.
ASCAP cannot give
him a license that will protect him for two reasons One, because he is
exercising a grand right and not a small right, and secondly, because
ASCAP cannot license Ricordi's music. He will have to go to Ricordi's
representative in New York to get a license. Furthermore, it is my understanding that he cannot get a license for an indefinite period to repeat this performance as often as he likes but will have to specify the
dates on which he intends to perform.
Q Why would Congressman Daly be liable at all under the Siro-

covered

rights,

1 1

—

was graphically portrayed, though not literally, during the hearing March 19 on the Duffy Copyright Bill before the House Pat-

ptaed.

a

ASCAP

in the bathtub may be regarded lightly by most people
but it would become a violation of law subject to a minimum penalty of $250 if performed without a license from the copyright

A!

Mr. Caldwell also

Bathtub Yodelers

SINGING

pyrightable works. The highest
gistration for any one year was
,129 in 1930 and the total numr of musical compositions now
joying copyright protection since
iie enactment of the 1909, he said,
substantially less than 720,000,
which about 470,000 were pub1
"shed and some 250,000 unpub:

to

more for the same amount of music
they formerly were licensed to use

through contracts with ASCAP.
Warner's withdrawal, he declared,
presents the most perplexing situation in the history of copyright
dealings by broadcasters. At present, and until April 1 at least,
some 260 stations are paying between 25 and 40% more than last
year for the same music.
Mr. Caldwell described to the
Committee other licensing organizations and how stations are paying for their catalogs. In the case
of AMP, he said about 150 stations have its licenses, paying annually the equivalent of their daytime quarter-hour rate. Of importance, he said, was the fact that
license held by a network
an
protects network stations which do
not have to take out licenses,
whereas the ASCAP license does
not but makes mandatory that each
affiliated network station have a
separate license.
In the case of SESAC he said
that some 250 stations have its licenses, paying arbitrary flat fees.

AMP

Its

network

licenses,

he said,

like-

stations.
affiliated
protect
Finally, he mentioned Ricordi, explaining that stations pay from
$300 to $30 a year for the right to
perform its catalog, containing the
Puccini operas and works.
Mr. Caldwell argued that on
"public events" broadcasts, like
parades and other pick-ups, broad-

wise

BROADCASTING

.

.

should be exempted from
any liability for infringements in
picking up bands or other renditions beyond their control. In the
case of night club broadcasts,
where the broadcaster does have
casters

some

control

by

prearrangement

with orchestra leaders, this liability for infringement should remain.
On network programs, Mr. Caldwell argued that the originating
stations and not affiliates should
be held

have

since the affiliates
control
over material

liable

no

broadcast.
Conceivably, he said,
there could be an international relay from Paris to a network key
station in New York, and from the
key to 40, 60 or 80 affiliated stations.
Under the law, he said,
every station would be liable for
the $250 infringement, along with
hotels,

barber

shops

and

is not a writing such as is guaranteed copyright protection.
Blasting out of the window the
tale about wired radio devouring broadcasting, and the talk
of the "power trust" behind the
Duffy Bill, Mr. Caldwell read to
the committee an "alarming" statement on the same thing made by
counsel Burkan before the
House Patents Committee just ten
years ago. This statement read:
"Do you know that 'wired wireless' is served through the medium
of wires? When they have that
thing perfected, if you pass the
bill and fix the rate, every man is
going to have a little machine in
his home where he is going to drop
a nickel in a slot or pay for the
service as a part of his regular bill
and in that way get him to pay for
his entertainment. Let us not be
deceived by this general talk.
"'Wired wireless' is coming, and
when it is perfected and it is only
every listener
a matter of days

even

homes in which receiving sets pick
up the restricted number.
Another threat to broadcasters
is the organization of the American Society of Recording Artists
attempting to collect license fees
for performance of phonograph
records, Mr. Caldwell said.
This
outfit, he declared, seeks a fee from
small local stations of five cents

per record, or about $10 per day
or $3,600 a year. He explained that
this whole question is now in litigation in the Waring case, but declared it was his view that it is
not a matter of copyright law
since a rendition or performance

ASCAP

—

—

America is going to pay, and do
not be deceived by this claptrap.
They are working on that now and
they have been doing that for a
long time, and they are experimenting at this very minute on
Staten Island."
in

The

committee

was unmistak-

ably impressed, for this "power
trust" bugaboo and "wired radio"
had incited more unrest among

committee members than perhaps
anything ASCAP perpetrated upon
it.
Mr. Caldwell said he did not
feel that "wired wireless" ever will
be competitive to broadcasting, but
that if such were the case, it should
be treated on the same basis as
broadcasting in payment of copyright fees.

NAB

ASCAP,

counsel,
said the
not just a society of composers.
He explained that its publisher
members constitute one-half of its
board of directors. Yet the publisher is a user of copyright material as much as the broadcaster
and he gets 50% of the performing
rights revenue. If the author feels
that his half is not enough, Mr.
Caldwell asserted, he can have no
legitimate complaint against the
broadcaster but should look to the
is

publisher.

On cross-examination, the Committee was largely favorable, with
Mr. Lanham emphasizing the desirability, in view of the absence of
adequate catalogs of compositions,
of having notice of ownership of
copyrights.

Authors Are Heard

THE HEARINGS

resumed March

24 with the Authors League presenting its case in opposition to
the Duffy Bill. The Dramatists
League also was heard the following day.
Kenneth C. Davis, of Seattle, attorney and managing director of
the Washington State Broadcasters Association, on March 18 sent
to Rep. Daly a stinging letter
criticizing him for his remarks
about the suit pending in Washington courts against ASCAP. Mr.
Daly had remarked during the
hearings that it was a good thing
that the judge who had enjoined
ASCAP was a state and not a federal judge "because this Congress
is in a good mind for going after
Federal judges, and I was going to

add him

to

my

list."

In his four-page letter in which
he minced no words, Mr. Davis said
he was interested in the Washington suit as counsel for several
stations.
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WTIC Heeds

Cry of Distress
Sponsor Buys Flood

{Continued from, page 8)

—

water but a rowboat was secured,
a hurried change to the proper
power lines was made, and WTIC
was ready, on the air as usual, and
determined to stay on in spite of
obstacles interposed by the elements. During all these hurried
preparations, steps were also taken
to provide a shortwave emergency
transmitter to communicate with
all troubled areas. With a network
of amateur shortwave stations already being organized all over
Connecticut,
WTIC's shortwave
facilities were placed at the full
disposal of this group as these
amateurs, working in close touch
with the broadcasting station, disseminated valuable flood information to points near and far.

along with the engineers in
the Hartford studios and a complete staff of executives, announcers, telephone operators and stenographers, working by candlelight and broadcasting over emergency equipment settled down for
the long watch of continuous duty
24 hours a day; possibly a short
recapitulation of the problems met
and handled by WTIC's engineers
will be of interest.
As soon as it became known that
the city of Hartford and the surrounding territory would be inunthey

—

dated WTIC's engineering staff
took immediate steps to provide
emergency equipment in the event
of power failure.
Batteries Obtained

THE CITY
batteries,

was scoured

In addition to all this, WTIC's
engineers had to provide an emergency transmitter for the Hartford Police Department as their
transmitter had failed with the
power, and it was deemed necessary that the department be kept
in constant communication with all
its members for the safety and
well-being of the public in general.
Accordingly, storage batteries for
the emergency transmitter were
secured, carried up 12 stories in

for radio

and a week's supply

WJSV, Washington,

se-

cured, spare tubes and other necessary equipment was also gathered, to take care of the communication between the studios and the
transmitter. To take care of the
transmitter's power, contact was
established with the Union Light
& Power Co. in Unionville. The
company's transformer substation
was surrounded by four feet of

up

set

remote equipment atop the

Parkway Motor Co. roof in
the Georgetown section of
the National Capital, where
a good view of the raging
Potomac and adjacent flooded areas was provided. Park-

way Motor

officials

watched

the broadcast. It looked good.
We'll buy three quarterhours of the same tomor-

row (March 20),
formed WJSV.

they

in-

the Travelers Bldg. to the police
transmitter room, an emergency
telephone line was established between the police headquarters on
Market Street and the roof of the
Travelers Bldg. and the police were
kept on the air, to do their part in

nouncements broadcast by WTIC
during the flood period were carefully checked and rechecked with
state police and other authorities,
and no announcements were accepted

for

broadcasting

except

from responsible people and organizations. WTIC's policy from
the very outset of the flood was to
keep unfounded rumors off the air
and to present a true picture of

of the credit for the broadcasting of all this valuable infor-

When
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a
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And

be spending

that
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means more money
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th(

and

Hartford's boards ol
health disproving rumors of watei
pollution and a milk crisis wert
also broadcast from time to timt
as were messages received from th(
hard-working Amateur Radio Re
lay League, which sent news aboui
the relatives and friends of Hartford people all over the Unitec
States.
As a further service ii
this connection WTIC, at the re-,
quest of the Hartford chapter od'
the American Red Cross, was abk
to get information to NBC in New
York, which in turn made announcements on the air correcting
state

certain unfounded newspaper reports about the severity of condi--,
tions in our city.
Where public or private schools
were closed, their pupils were informed; where factories and other

who might care to contribute;
Boy and Girl Scouts were summoned for duty and told where
to report; as soon as the Red Cross
all

had enough of one type of material,
announcements were made
telling what was needed instead;
news from the governor's office
about emergency meetings was received and broadcast periodically;
certain employes worried about
their pay checks were told when
and where they would be issued;
WPA workers were told where to
report for innoculation as an aid
to the prevention of the spread of
disease;
public health
bulletins

came

in

and were made available

these just a cross-section
of the many vital communications
received and broadcast as part of
our daily routine since Wednesday
to all

;

all

IN

WORLD WIDE NEWS
COVERAGE

All the country heard our account of the different stages of the
flood as reported from the top of
the Travelers Tower over NBC.

ISeic

188-Foot
Vertical Radiator

and General Manager
National Representatives

Patt, Vice President

Edward Petry &

Service! Service! Service!

ANNOUNCEMENTS from

last.

AND INDEPENDENCE

N. B. C. Blue Network

John F.

and the Southern New Englan<'
Telephone Co., that we allay cer
tain rumors in connection witl
their service were also broadcas'
immediately, and we have been as
sured, played a large part in calm
ing unnecessary fears

their employes were notified and
asked to communicate with other
of their coworkers not within
reach of radio; where Red Cross
supply depots were established,
their locations were broadcast for

town's most popular radio

the

state highway commis
sioner's office, as well as from thf
Hartford Electric Light Co., tb
Connecticut Light & Power Co.

business organizations were closed,

to

water... in Cleveland!

WGAR,

found it false, and lost no tim
informing the public of the trutl
in
all
these matters.
Request

WTIC's

go

and who can be sold on your product. Reach

Clevelanders through

those

more

their

scares began to arise abou^
law, food shortage an'
food-profiteering, our studios wer
able to check on the information

switchboard, through whose emergency lines there kept pouring a
steady stream of communication
from organizations working in the
flooded areas. Reports on the condition of the river as it rose and
as it receded were received and
broadcast every hour.
Weather
bureau reports told us when to
advise people to evacuate their
homes; public utility reports told
us when to advise the shutting off
of gas, and what to do if any
emergency should arise on that

mation

Of course they won't.

When

martial

In spite of certain printed reports to the contrary, all an-

Crowded Switchboard

radio in Cleveland

unions were brought about throug
this broadcast iiSormation.
Almost every minute WTIC wa
a proving ground for rumors

'

maintaining order.

MUCH

listen to

i

from the

conditions as they actually were.
Sensational or "scare" material
was carefully eliminated. Any
property damage or loss of life
caused by the flood was properly
figures
reported;
were checked
and authenticated before being
used.

hey won't

All up and down the Connectic j
Valley, reports kept coming i
about missing persons. These
turn were broadcast, and in sc.
eral cases, happy and thankful re

Co., Inc.,

UNITED PRESS
FOR DOMINANT NEWS COVERAGE

WLBC "^^t
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fWWVA

rI

Saves Millions

STAMP

Appeal after appeal was sent

(3es.

over the air for such help,
adio showmanship of an entirely
lew brand had hit its mark and
a miraculously short time, truck*ad after truckload of supplies
T^ere rolling into the flooded areas.
aVithin six hours sufficient supplies
'ere on hand for emergency meas-

iii

I

^

has

collecting

be-

and within 24 hours every
was packed
ailing-high. Thousands of loaves
f bread, thousands of gallons of
iiilk, mountains of canned goods;
1"
jns upon tons of coal; countless
tres

exchange

for

stamps

of

among members.

stoves; great piles of clothing

—

whatever was re-nd bedding
uested was sent immediately and
Supplies
1 abundant quantities.
pat previous major catastrophes
'roved had to be bought at a huge
jXium were presented to the Red
tross Relief Committee with willhg hands and generous hearts.
And then came the need for man
(ower. Again
asked and
was forthcoming. American Ledon Units, Boy Scout Troops, Girl
Troops, Officers' Reserve
cout

WWVA

'i:

'

Sorps,

all

were summoned

to

trict

has ever known.

station
of

WWVA

In large areas

was our only means
The tri-State area

communication.

Mills

was quickly and accurately apprised
of the condition and the needs of our
community. Almost instantaneous response came flooding into our ofiices.
Gifts of money far surpassing our
dreams came in truckloads of food
;

clothing, bedding, stoves, medical suprolled in as the water receded
volunteers were recruited in a few

plies,

minutes time

;

instructions and warn-

could never have been accomplished
had Station
been silent.
For money, supplies and the cooperation of a station willing to serve
to unselfish limits to meet our unrelenting requests for help, the Red
Cross is everlastingly grateful.
For
the averting of panic and the clearing of all normal barriers to understanding, our community will never
forget the sympathetic and magnanimous service of the staff and operators
of

sponsorship of General
Inc.
(Wheaties), play-by-

play descriptions of baseball games
of both the Philadelphia Athletics
and Nationals, will be broadcast
daily except Sunday over WCAU,
Philadelphia, starting April 14.
Knox-Reeves, Minneapolis agency,
placed the account.

;

it

WCAU

UNDER

;

ardent collector, attended the
organization meeting. The
NBC mail department offers
a fertile source of choice
philatelic specimens. The club
provides a non-profit bourse

vailable storage space

il

Philatelists

come a popular hobby at Radio City and a group of NBC
executives and employes have
formed an NBC Stamp Club.
President Lenox R. Lohr, an

lUt

;

General MiUs on

;

NBC

{Continued from ^age 12)

'

ings to the destitute and endangered
victims were speedily issued
morale
was kept at heights never expected
rumors were crushed before they could
do their insidious work and, best of
all, a vast area became one vibrant
family, striving to meet the needs of
its less fortunate children.
All this could scarcely have been
done with the combined normal channels of communication
in our crisis

WWVA

STANDARD RADIO INC., HoUywood. has added four new stations to
the list of those using the Standard
Program Library.
Buffalo;

WSAI,

WMBO.

They are

WBNY,

Auburn, N. Y.
Cincinnati, and WAAF, Chi-

cago.

WWVA.

—

Signed Edwin Spears, Chairman.
Wheeling Chapter. American Red
Cross
John Phillips, Charles Bonnesen, Frederick Cropp, Co-Chairmen,
The Red Cross Disaster Committee.

JIMMIE FIDLER, NBC
wood commentator, on April

BING, Sing

Sing,

—you

are a favorite in over 150.000 homes reached by this station in old North Carolina.

;

Let us send you Folder
and facts about WPTF!
Bepresented by F. J. & F.

Holly1 be-

comes newsreel voice for Twentieth
Century-Fox Movietone News.

re-

«rt at designated points and they
Responded immediately to aid the
led Cross in their organized plan
relief.
f
Radio
id within the short

communication

space of a few
ordinarily
^ave taken 24 hours or more.
Next came the problem of funds,
ind once again an inspired ra'io
showmanship took its post.
Friends, the Red Cross needs
our financial help" such was the
lessage that was sent out over the
ir without let-up. And the funds
lame as if by magic, thousands
f dollars, and in cash. One-dollar
ubscriptions, two-dollar subscrip-

what

ainutes

would

—

Sons,
'2.5,

ten-dollar
$50, $100,

and returns to
the Columbia Don Lee Network.

Returns to the

subscriptions,

$500—to

swell

a

Teatly needed fund. It was an
nstantaneous job which ordinarily

Ammm

have taken weeks to accom-

.'ould

1

lish.

False Rumors Suppressed

J

ALSE

rumors which have always
lampered the most efficiently orranized relief work, were prompty stamped out as fast as they

mm

Columbia Don Lee feature Day-

time Participating Program... TO

ame to the attention of the auhorities and reported for broadast.
Curiosity seekers, who in-

DO THEIR SELLING JOB ON
THE PACIFIC COAST.

interfere with rescue
were asked to stay at home.

ariably
vork,

air...

The 1936 Ohio Valley flood has
nven the American Red Cross,
'arious other relief organizations,
housands of flood refugees and
very member of the
staff
in entirely new conception of the
'alue of radio broadcasting.
It
las made possible an experience
n service which thrills. To have

DEMAND RESULTS!

statement
rom the Wheeling Chapter of the
American Red Cross is a distinguished service medal which is
falued beyond measure:
Without the unselfish and sacrifi-

the only localized coverage of
the 12 important markets of Cali-

WWVA

!arned

the

They select the
bia

following

12-station Colum-

Don Lee Network to give them

fornia,

Oregon and Washington.

WWVA,

nal devotion of the staff of
±e Wheeling Chapter of the American National Red Cross would have
seen helpless to cope with the greatest flood problem the Wheeling Dis-

I

NBC

X

jn.

NORFOLK. VIRGINIA
Nattogal Bepresenlatives

April 1,

—^Edward Petry & Co.(

1936

•

.

.

.

write or wire today for complete details on

"FEMININE FANCIES"
Columbia Don Lee Broadcasting System
KHi^SvN^

KERC

.

.

.

KGB

.

.

.:k1^,^-^KEI?N

.

Affiliat^"w^>COLUMBIA BRaiilD^ftSnNG SYSTEM
Los Angeles Office, 1076 W. 7th St.

BROADCASTING
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.

.

..

KVyG

.

.

.

KFBK

.

.

.iCOlN

.

.

.

KVI

.

.

.

KOL

Kf.P<.

,

R^ptmtitoitfvM. BAOlO SALES INC, ftow York, Oitcoge, OctroHu
San Francisco

Office,

loco

Van Ness Ave.
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Biggest Station Deal in History
(

Continued from page 7)

discussed in a preliminary way use
or KSD. and in
of either
Kansas City it has talked also
with leading independently-owned
MBS is interested only
stations.
in major markets, but on the haul
to the Coast must take into account shortest possible distances
between cities in order to bring
about equitable pro-rata line

KNX is regarded technically as
one of the best clear channel stations in the country. Operating on
the 1050 kc. clear channel, it is
heard with rather amazing signal
strength in the 11 Western states.
It now has pending an application

charges.

for 500,000 watts, or equal to the

KWK

WBIG

How long it
FCC considers

believes that the de-

termining factor in the size
of a station's audience is its
program policy, rather than
its wattage. The more Grade

A

The finest sustaining programs of the Columbia

System,

and
programs
of local interest hold an audience for us in the richest and
most populous section of the
south. For results
Broadcasting

carefully

selected

.

.

station

in the so-called

Marmola

is

rules,

The

case.

purchase arrangement, under

must be conditional

FCC
until

such time as FCC approval
forthcoming. Actually, the present arrangement is only an agreement to purchase.
The FCC has been moving slowly in recent months in acting upon
voluntary assignments of licenses.
In several cases it has scheduled
them for hearing, notably where
newspapers have made purchase
arrangements. Under the law, however, the FCC cannot deny voluntary assignments if the price is
reasonable and if the applicants
are qualified financially and meet
is

.

'>&iir Station is

"ifireensborttM

World Over

The

now

operating under a temporary license growing out of its citation
on medical programs. Along with
KFRC and WTMJ, Milwaukee, it
was cited for hearing last fall. A
decision is expected shortly from
the FCC Broadcast Division.
It is entirely possible that the
application for voluntary assignment of license will be held in
abeyance until a decision is reached

it broadcasts, the
habitual audience.

its

KNX

The

problematical.

programs

larger

will be before the
sale is
the

.

the statutory requirement of "public interest, convenience and necessity".

super-power WLW.
Last year, it is understood,
KNX did a gross business of
ranking it among the
$675,000
first half-dozen stations.
During

—

last

summer

new

studios on

in

it

Hollywood.

commodious

built

Sunset Boulevard
Its technical

plant

and studios have a tangible value
of approximately $500,000.
The
station has come to the fore rapidly in the last two years since it
went to 50,000 watts.
In his negotiations with CBS,
Mr. Earl was accompanied by his
Los Angeles attorney, Lawrence
Beilenson.

by

CBS was

represented
Treasurer
and Herbert V. Akerberg,

President

Runyon

Paley,

station relations manager. Harry
C. Butcher, Washington vice president, also
was consulted. Mr.
Richards also participated in the
four-day parley.

Other Deals Pending

DURING

the

negotiations

there

were discussions of a cooperative
purchase
arrangement whereby
Messrs. Richards and Fitzpatrick
might become associated with CBS
as joint purchasers. As consummated, however, the arrangement
did not make such a provision. Mr.
Richards resides for six months
each year in Beverly Hills, Cal.,
and has been anxious to acquire
a station or stations in that area.
At one time he made overtures for
the purchase of the Don Lee network through Lewis Allen Weiss,
assistant general
of
WJR, and former Don Lee gen-

manager

Transco transcribed programs are known the world over. The
Transco trade mark is an accepted symbol of quality.

New

Zealand, South Africa, Canada, Latin
American countries, India
these are but a few of the spots
where the banner of Transco has been preaching the gospel of
bigger and better programs.
.

.

.

Australia,

.

.

.

But you don't have to own a radio station in a foreign clime
to get the use of Transco productions. Right here in the United
States scores of broadcasters have found that they "can't go
wrong with a Transco program."
Probably psychologists would tell us that these programs
arouse attention, create interest and bring action through a
desire to buy the merchandise advertised. But, in the words of
those who use Transco programs, and in simple language,
"Transco programs bring home the bacon." They help you sell
station time
build up a larger audience
and increase
the prestige of your station.
.

.

.

.

.

.

Make us prove

it. Let us send you the new catalog. Or ask
an audition right in your own station when our field manager
in your part of the country.

for
is

eral manager.
In addition to the
transfer a number of other important
station assignments are pending.
These include transfer of two stations of Southwest Broadcasting

KNX

System

—KTSA,

San Antonio, and

KNOW, Austin—to

Hearst Radio

for $225,000, and also of
the three other Southwest-owned
stations to the same company for
an undisclosed figure.
Also pending before the Broadcast Division is the application for
Inc.,

WB

NEW YORK'S METROPOLITAN AREA rs A
VARIETY OF NATIONALITIES- EACH OF
WHICH IS A BUYING
MARKET
V/IARKET IK ITSELF.

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

OFFICE

1509 N. Vine

Street

•

OF AMERICA,

LTD.

CHICAGO

Corp., New York, has announcec
the appointment of William Estj

&

Co.,

New

York, to handle

its

Hinds Honey and Almond Creair
radio

account

effective

April

John Watson, vice president
the Esty agency, will be the

1
o:i

ac-

count executive. Hind's is currently using 14 local live talent programs throughout the country and
for the past few weeks the sponsor has been considering doubling
this spot broadcasting effort. Programs selected by client are usually shows that have built up a large
and intimate local audience. The

Esty appointment also includes advertising placed in printed media

WILLIAM

H.

RANKIN,

head

ol

the agency bearing his name, spoke
on "The Value of WHN's Good
Name" March 10 during the New

York

station's

"Open House" week

celebrating its daytime power boost
to 5,000 watts.

marks

fr
/

THE

SPOT

Rroadrasting

in

EIGHT

English
WimX "speaks the language of your prospect".
langnaffes

OFFICE
Drive

666 Lake Shore

WBNX— New Yorlc
Page 62

Hinds Account to Esty
LEHN & FINK PRODUCTS

besides

Write For Booklet "Market Coyerage"
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CROSLEY RADIO CORPORATION, CINCINNATI

does

it

with

Western

5KW

tliis

new

Electric

High Fidelity

Transmitter

These 8 features are some of the reasons!
COMPLETE AC OPERATION.

1.

2.

new system

STABILIZED FEEDBACK: Western Electric's

for the elimination of harmonic distortion

provides high

fidelity

and noise

performance which exceeds by a

wide margin the present tentative standards of the F. C. C.
3.

100% modulation
gram noise meter.

the signal at

6.

db from
percentages of mod-

uniform within

30 to 10,000 cycles per second at

all

4.

LOW

RMS

introduced by the transmitter

modulation and
5.

1936

NOISE

less

LEVEL:

than

2%

value of the distortion

is less

5%

at

100%

program

level.

than

at average

More than 60 db unweighted below

TELEPHONE
•

BROADCASTING

to .032%).

OF POWER OUTPUT AND OPERATION:

CENTRALIZED CONTROL: Operation

a single

Full

power obtained by throwing one swtch.

smtch energizes

is

all circuits in

fully automatic;

proper sequence.

For full details about this and other broadcasting equipment, ^vrite to Graybar Electric, Graybar Building, New

York

— or telephone Graybar's nearest branch.

Western Electric

RADIO
April J,

LOW

or reduced
8.

DISTORTION: The

FLEXIBILITY

Vz

ulation.

a pro-

RADIATION: On any multiple of the
harmonic radiation is at least 70 db

below the carrier (equivalent
7.

is

measured with

LOW HARMONIC

carrier frequency,

UNIFORM FREQUENCY RESPONSE: The audio frequency

transmission characteristic

as

BROADCASTING

EQUIPMENT
Page 63

—
;

;
:;;

FEDERAL COMMUnTcATIO^^

;:
;:
;

COMMISSION

(Broadcast Division)

MARCH
Applications

.

.

MARCH

MARCH

.

NEW,

2

NEW, Rensselaer Polytechnic Institute,
Troy, N. Y. CP gen. exp. amended to 1

—

kw.

MARCH

16

NEW, Advertising Pub. Co. Ltd., Honolulu—CP 1370 kc 100 w unltd.
WNEL, San Juan, P. R. — Modif. CP
change equip., extend completion.

WIEK,

Brdcstg. Corp., New
CP replace trans., in-

Atlantic
York License for
crease to 100 w.

—

WSYR,
etc.

Syracuse

move

to

—Modif.

CP new

WMAZ. Macon,
NEW, A. Earl
1500 kc 100 w D.

Ga.

— CP

aux,

trans.

500 w.

KALB,

D

from

Cullum

Alexandria,

Dallas—CP

Jr.,

—

La. Modif. license
(contingent if and
leave 1420 kc).
Clarksdale. Miss.
CP change

to unltd. 100

WJBO
WMFN,

when

w

—

antenna, move trans, locally, amended to
move trans, to Grenada, Miss.
WIL. St. Louis
CP change equip.,
change from 1200 to 1250 kc 100 w 250 w

—

D

to

stall

kw, amended re trans,
directional antenna N.
1

WCLO,

Janesville,

w

equip., increase 100
move trans, locally.

W9XBS,

Chicago

mote operation.

WSAI,

to 100

w

w

—
w

NEW, Harry J. Grant, Milwaukee CP
1010 kc 1 kw unltd., amended to 250
500
D. conventional antenna.
NEW, Albuquerque Pub. Co., Albuquerque, N. M.
CP 1370 kc 100
unltd.

w

—
Ben

—

APPLICATIONS RETURNED

NEW,

:

A. Corenson, Ventura, Cal.
NEW, Jay
E. Tapp, Long Beach, Cal. (gen. exp.).
;

MARCH
NEW,

21

w

—

w

—Consent transfer
control
Joplin Pub. Co. (Globe).
KFDM, Beaumont, Tex. —Consent transcontrol
M. Gilliam.
APPLICATIONS RETURNED —
W4XCA,
Mo.

Joplin,

to

fer

to J.

Memphis: NEW, Byron Noe &
Lewis B. Fleener, Villa Grove, 111. NEW,
KLA Inc., La Grande, Ore.
;

MARCH

WFAB, New York — Modif. license re
WHBB, Selma, Ala.—Vol. assign, license
to W. J. Reynolds Jr., J. C. Hughes & J.
S. Allen, d/b Selma Brdcstg. Co.
WDBO, Orlando, Fla. —CP change anto 1

move

trans, locally, increase 250

kw.

NEW, KMJB

—CP

1300 kc

KGHL,

1

950 kc
request

amend

—CP

w D

1200 kc 100

amended

—

KGFI, Corpus Christi, Tex.
CP new
equip., increase to 250
500
D, change
1500 to 1330 kc, move trans, locally.

w

KFJB, Marshalltown,
equip.

WHO,

Des

w

— CP

la.

— Exp.
—

Moines

change

auth.

new

equip., increase 50 to 500 w.
KIEM, Eureka, Cal. License CP new
equip., change freq., power, move trans.

NEW,

Long Beach, Cal.—

Jay E. Tapp,
gen. exp. 100 w.

CP

WAIM,

Anderson,

C.

S.

—CP

change

increase 100 to
locally,

kw D.
APPLICATIONS RETURNED

amend-

— NEW,

Niagara Falls Brdcstg. Co., Niagara Falls,
N. Y. NEW, Maui Pub. Co. Ltd., Wailuku, T. H.
NEW, N. Geo. Pub. Co..
Rossville, Ga.
NEW, John S. Allen, G.
W. Covington Jr., Montgomery, Ala.;
NEW, Jay S. Brown, Ogden, U.
;

:

;

MARCH
WELI, New Haven

28

—Vol.

assign, license

Corp.
Mass. -Modif. license
move studio to Boston.
KMMJ, Clay Center, Neb. Vol. assign,

—

WORL, Needham,

license to

WCLS,

—

KMMJ

Inc.

Joliet,

111.

to

1

kw

kw LS be denied.
Alfred C. Matthews, Cape May.

— Examiner

Bramhall recommended
N. J.
(1-211) that applic. CP 1420 kc 100
spec, be denied.
A. W. Hayes, Erie, Pa.;

w

NEW,

NEW,

Watertown Brdcstg. Corp., Watertown, N.
Y. Examiner
Dalberg recommended
(1-212) that applic. A. W. Hayes CP 1270

—

kc 500
applic.

w

kw LS

1

w D

Brdcstg.
be granted.

Decisions

:

that

Corp.,

CP

unltd. be denied

Watertown

1270 kc 250

—Modif.

license

from

.

.

.

17

WEAN,
Bramhall
plic.

CP

Providence,

R.

recommended

WEW,

;

St.

Louis

—CP

change

equip.

WDAE, Tampa — Extension exp. auth.
2Vz kw D.
WMBR, Jacksonville — License for CP
move trans, locally, increase to 250 w D.

— License for CP aux.
WEST. Easton, Pa. — License for CP
studio 561 Northampton
KREG, Santa Ana, Cal. — Renewal
Chicago

.

.

.

— Examiner

—

KVSO, Ardmore, Okla. Examiner Hyde
recommended (1-206) that applic. CP increase from 100 w D to 250 w LS be granted but applic. unltd. operation be denied.
NEW, Champaign News - Gazette Inc.,

—

Champaign, 111.
Examiner Hill recommended (1-207) that applic. CP 1370 kc

w be granted for daytime
NEW, James R. Doss Jr.,

100

Ala.

— Examiner

Bramhall

that applic.
be granted.
WFBR, Baltimore:
ids

;

CP

WASH, Grand

Dalberg recommended

WFBR

for

modif.

operation.
Tuscalosa,

recommended

1200 kc 100

WOOD,
Rapids

w D

li-

cense.

KABF, Sacramento—-License

exp. 50 w.

W6XKF,

Los Angeles

gen. exp. 100 w.

W4XH,

Spartanburg,

cense gen. exp.

W8XKA,

for

CP

gen.

—License for CP
C. — Modif.
Miss. —Renewal
S.

li-

Chicopee Falls,

exp. license.

Baltimore — Modif. CP trans,
& Charles St.
SPECIAL AUTHORIZATIONS—WCBD,

W3XEY,
Chase

Waukegan,

extension temp. auth. use
Zion studio as main WSM, Nashville, extension temp. auth. withdraw aux. trans.
WMFN, Clarksdale, Miss., extension temp,
auth. remain silent WREC, Memphis, extension temp. auth. use temp, trans. 1 kw.
111.,

;

;

—WWAE,

SET FOR HEARIN(3

Ham-

mond, Ind. NEW, Waterloo Times-Tribune Pub. Co., Waterloo, la. NEW, Times
Pub. Co., St. Cloud, Minn. WORL, Needham, Mass. KGEK, Sterling, Col. KSO,
Des Moines: KWKC, Kansas City; WJAX,
Jacksonville; KFWB, Hollywood; WWJ,
WAVE,
Detroit: WDAE, Fargo. N. D.
;

;

:

Louisville

;

KOIN,

(1-209) that applic.
license and

WOOD,

Ore.

Portland,

:

KHJ,

Los Angeles WEEI, Boston KECA, Los
Angeles; WRC. Washington; WCSH, Portland, Me.: KHQ, Spokane: WIOD-WMBF,
Miami.
;

;

ORAL ARGUMENTS G R A N T E D—
NEW, Ralph Perez Perry. Santurce, P. R.
NEW, E. W. Atkinson, Watsonville, Cal.
KFJM, Grand Forks, N. D.
APPLICATIONS DENIED — NEW,
Harry H. Culver, Beverly Hills, Cal., applic. CP 710 kc 500 w ltd., as in default
KFRO, Longview,

Rap—Grand
Examiner

Billings,

unltd., facilities

Mont.

Tex.,

spec.

auth.

local

event.

APPLICATIONS DISMISSED — NEW,
Ruth W. & S. E Adcock, Johnson City,
Tenn.
NEW, same applicants, Rossville,
:

kw

5

KFYR

kw D

exp.

N

27
:

—

5

increase 2 to

kw.

WJNO, W. Palm
move

re equip.,

WHN, New

Beach, Fla.— Modif.

equip., increase to 5
aux. trans.

WDZ,

CP

trans., studio locally.

York

—
License CP
kw
kw
D

—
—
unltd.

change

N, license

1

Tuscola, 111. License CP change
to 1020 kc, increase to 250
D.
WFAM, So. Bend Modif. license from

Sh.-WWAE

to

WWAE, Hammond,
3-17-36

action
cense

w

D,

desig.

in

Sh.-WWAE

N.

—

Reconsidered
Ind.
applic. modif. lito unltd. D to LS.

from Sh.-WFAM
Sh.-WFAM N, and granted
KCMC, Texarkana, Ark.

—same.
Consent
—
Wis. — License

vol.

KCMC

assign, license to
Inc.
WFBC, Greenville, S. C. License for
new equip., increase 1 to 5 kw D.

WTAQ,

Green

CP move trans.
studio to Green

Bay,

Eau

Claire to

CP

for
Pere,

De

Bay new equip., change
hours from Sh.-KSCJ N to unltd.. direc;

antenna N, 1330 kc

tional
unltd.

kw N & D

1

WMMN,

WTOC. SaJefferson, W. Va.
KGGM.
vannah WEBC, Superior, Wis.
Renewal license to
Albuquerque, N. M.
Oct. 1.
San Juan, P.
WHBI, Newark:
R. Renewal license.
Renewal license
Laurel, Miss.
three months.
WTNJ, Trenton, N. J. ^Renewal license
to Oct. 1.
:

—

:

:

WNEL,

—

—
—

WAML,
KFPY.

WSYR,

Spokane:

Renewal

Syracuse

license to Sept. 1.
Extension
Billings, Mont.
auth. 780 kc.

KGHL.

KECA. Los
trans,

equip.,

—
Angeles — Modif.

at

82d

St.,

—

exp.

CP new

Compton

Ave.,

extend completion.

WDBJ,

—Renewal license
HEARING — NEW, Southland
NEW, Jonas
Va.

Roanoke,

1.

;

NEW.
NEW,

R.

I.

NEW.

NEW,

:

5 to 25

—Modif.

license

;

;

NEW,
dore Goldwasser, Tuscaloosa, Ala.
St. Cloud Brdcstg. Co., St. Cloud, Minn.
NEW, H. H. Hanseyi, Fresno, Cal. NEW,
Midway Brdcstg. Co., Eau Claire, Wis.
;

trans.,

kw

:

;

;

NEW, W. P. Stuart, Prescott, Ariz.
KWKC, Wilson Duncan Brdcstg. Co., Kansas City: NEW, Evans Brdcstg. Co., Kanfas City; NEW, Fred A. Baxter, Superior,

change

Wis.

hours.

MISCELLANEOUS — KGCU,

W9X0K,

Ster-Chronicle Pub. Co., St.
Louis License for CP gen. exp.
KUJ, Walla Walla, Wash.
Consent
transfer control to H. E. Studebaker.

—

APPLICATIONS RETURNED — NEW,

Valley Brdcstg. Co., Cleveland; NEW,
Valley Brdcstg. Co., Columbm. ;
AS,
Philadelphia
KALB, Alexandria, La.

WD

CRC CONTROL PANEL — Here

is W. A. Reid, chief engineer of the
Canadian Radio Commission, at Ids control board at CRCM, Montreal,
where he synchronized eight colors scattered over the Dominion for a

N. D.,

KMA,

Falls,

Id.,

Mandan,

Shenandoah, la.. KTFI, Twin
KGBZ, York, Neb., granted

KTFI, Twin Falls,
temporary renewals
KUJ,
granted extension exp. auth.
Walla Walla, Wash., temp, license continued WATL, Atlanta, temporary license
continued
WWL, New Orleans and
;

Id.,

;

;

recent British Ehnpire broadcast-

;

"~1
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APPLICATIONS GRANTED
WHA, Madison, Wis. CP

;

WEED, Rocky Mount, N. C. —CP change
w to 100 w 250 w D.
WIOD-WMBF, Miami — License for CP

;

taining Examiner Hyde.

KFKA, Greeley, Col.; KRE, Berkeley,
Cal.
WCBD, Waukegan, 111. NEW, Isa-

equip., increase 100

—

to 5

1

Nolan S. Walker, Canton, O. NEW, W.
H. Marolf, Escanaba, Mich. NEW, WRBC
WEMP, Milwaukee
Inc.,
Youngstown

24

— CP new
increase from

change equip.
WJJD, Chicago

:

kw D.
ACTION ON EXAM. REPORT—NEW,
North Side Brdcstg. Corp., New Albany,
Ind.. granted CP 1370 kc 250 w D. susincrease

;

Wheeling

vertical antenna,
10 kw D.

:

NEW,
NEW.

;

Hildreth & Rogers Co., Lawrence,
CP 680 kc 1 kw D.

—

newal
KTFI, Twin Falls, Id., granted
continuance
WNBX, Springfield, Vt.,
granted temp. auth. 1 kw LS Dayton, 500
w N WREC, Memphis, accepted answer
to WCAO exceptions to Ex. Rep. 1-187
WHIO,
and granted request oral arg.
Dayton, reconsidered and granted applic.

NEW,

NEW,

WWVA,

;

NEW,

Brownwood, Tex.

Mass.

Ogdensburg Advance Co. Inc.
Bell
Brdcstg. Co., Temple, Tex., granted petiintervene applic. Eugene DeBogory
WJBW, New Orleans, granted regular re-

;

facilities.

MARCH

:

densburg Pub. Co., Ogdensburg, N. Y.,
granted petition intervene hearing on ap-

MidSalina, Kan. :
Missouri Brdcstg. Service. Jefferson City.
Harold F. Gross & Edmund
Mo. :
Grover
C. Shields. Saginaw, Mich. :
C. Maxwell. Geo. A. Sancken & Herbert C.
Niagara
Augusta, Ga. ;
Lerick.
Falls Gazette Pub. Co., Niagara Falls, N.
I. L. G. W. Radio Corp., N. Y.
Y. :
Ben L. Taylor, Phil B. Whitaker,
Mrs. B. Whitaker, Chattanooga;

;

Co.,

;

Laubengayer,

APPLICATIONS RETURNED—WRAK.
WPTF, Raleigh, N. C.
NEW, Sweetwater Brdcstg. Co., Sweetwater, Tex.
NEW, Brownwood Brdcstg.
Williamsport, Pa.

Lakeland,

w

:

SET FOR

—CP
amended omit

unltd.,

kc

1310

Brdcstg. Corp., Chattanooga
Weiland, Kingston, N. C.

Tribune, Great Falls, Mont.

1

CP

unltd.
100
Kansas City, vol. assign. license
to First Natl. Television Inc., a Missouri
corp.
WIXEH. Avon, Conn., modif. CP
gen. exp.
KFUO, St. Louis, granted continuance hearing applic. renewal; NEW,
Centennial Brdcstg. Corp., Dallas, denied
reconsideration denial new station
Og-

W9XAL,

to Oct.

w

KLPM.

—Extension

granted

St.

;

(1-205)
that apto 1 kw be denied.

w

increase 500

I.

MISCELLANEOUS — WLAK,

Fla.,

:

Klamath

Worcester: KFJI.

Ore.

Waterloo, la.

lister,

;

;

Examiners' Reports

;

;

plic.

APPLICATIONS GRANTED:

WTAG,

:

:

tion

MARCH
Falls.

Ga.
WROK, Rockford, OH. NEW. Herbert Hollister, Emporia, Kan.
NEW, O.
K. Brdcstg. Co., Cleveland; NEW, same
applicants, Louisville NEW, Herbert Hol-

5

NEW,

site

Brdcstg.

City

to

—

equip.

26

new equip.,
move trans,

to 1
increase from 500
that applic. increase from
be granted.

KVI. Tacoma Examiner Walker recommended (1-210) that applic. increase 1 kw

WCFL,

MARCH

w

;

kw D

to 1

Brdcstg. Co., Minot. N. D.

kw

auth. 780 kc.

NEW,

—Applic.

use

Voice of Corsicana Assn., Corsi-

(1-208)

23

hours.

tenna,

Tex.

aux.

CP

w

500

;

—

WMBH,

kw

spec, to unltd.

Charles T. Copeland Jr., W. H.
May, Troy, Ala. CP 1210 kc 100
D
amended re equip., add Broadcast Service
Co. to name, trans, site near Troy.
NEW. H. Wimpy, Albany. Ga. CP
1420 kc 100
250 w D unltd., facilities

WGPC.

NEW,

cana, Tex.
to 1310 kc.

w

S. McGlashan, San Diego
kc 100 w D amended to 550 kc
100 w 250 w.
Standard Radio Inc., Hollywood Auth.
transmit transcriptions abroad.

license

;

—

KFPM, Greenville,
CP to 1420 kc.

D,

CP

for

trans.

York
License
aux. and move trans.

trans, as

license for re-

change equip., move trans.

NEW,
CP 1210

move

equip.,

WNYC, New

1200 to 590 kc,
250 w 1 kw D,
ed to 630 kc 1

— License

Inc.,
1

unltd.

modif.

change

250

Investment Co.
610 kc 500 w

—CP

trans.

INCLUSIVE

28,

WASH for CP
kw N be denied

25

NEW, Twin City Brdcstg. Co., Lewiston. Me. —CP 1210 kc 100 w unltd.
WNBC, New Britain, Conn. —CP change
equip., increase 250 w to 1 kw.
WCAO, Baltimore — License for CP

in-

19

—Modif.

Cincinnati

— CP

Wis.

MARCH

and

site,

D

equip,

trans, locally.

Seaboard

Montgomery, Ala.

TO MARCH

15
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<WKH.

Shreveport, La., temp. exp. auth.
WJEJ, Hagerstown, Md., temp,
jttended
Paul R. Heitmeyer, Salt
icense extended
aV-p City, denied motion that action be
Eeferred on Utah applications and that
ime be considered in connection with his
kpplication
A. S. Graham, E. V. Baxter,
plorman Baxter, Pittsburg, Kan., denied
fconsideration applic. in conjunction that
li Joplin Brdcstg. Co. & Pittsburg Pub.
to.; Wise Brdcstg. Inc., St. Paul, denied
t-econsideration action granting CP new
i»ttation St. Paul 1370 kc 100 w unltd., to
;

;

;

'

Sdward Hoffman KROW, Oakland, Cal.,
panted petition intervene applic. Jos. G.
;

Morrow, applic. new station at Oakland
in'FEA, Manchester, N. H., granted re^hewal license if antenna and signal meet
"FCC requirements; Fresno Brdcstg. Co..
"resno WSPA, Spartanburg, S.
denied
ec. auth. 500 w LS to midnight 30 days
Tresno; WSPA, Spartanburg. S. C, de.ied auth. 500 w LS to midnight 30 days
rimes Dispatch Pub. Co., Richmond, Va.,
jranted request take depositions applic.
.ew station at Richmond;
J, Fresno,
Tal.,
granted petition intervene applic.
Fresno
Brdcstg.
Co.
new station at
Fresno; Evans Brdcstg. Co., Kansas City,
ibverruled motion FCC revoke temp, li;ense
but granted applic. to be
heard before license is renewed
George
Bairey, Valley City, N. D., denied grant
Tplic. new station Vallev Cit%-.

C

;

;

Network Renewals
RENEWALS of network accounts
just before Broadcasting went to
press, in addition to the list printed
on Page 45, follow:

RADIO CORP. OF A^MERICA, New
York (institutional) on April 5 renews Magic Key of RCA on 63 NBC-

WJZ

:

2-3

Sundays,

stations,

Agency

m.

p.

Lord & Thomas, N. T.

INTERNATIONAL CELLUCOTTON PRODUCTS Co., Chicago
(Kleenex) on March 30 renewed for
weeks Mary Marlin dramatic
52
sketch on 37 CBS stations, Mondays
thru Fridays, 12:30 - 12:45 p. m.
Agency Lord & Thomas, Chicago.
:

;

KM

KWKC

;

SPECIAL

AUTHORIZATIONS—WOW,

maha, temp. auth. 5 kw N in April;
VLS. Columbia, S. C, temp. auth. 560 kc
;

,

N

kw
5 kw D ; WFIL, Philadelphia, extension temp. exp. auth. 1 kw N;
Fla., temp. auth. added 750
Shreveport, La., temp. auth.
p« ;
iremain silent to 5-31-36
WJJD, Chicago,
CP move trans, to Des Plains, 111.

WDBO,

w

Orlando,

KWEA,

;

REPEAL

Davis equalization amendment governing allocation of broadcasting facilities and
tresponsible for the present quota
cfeystem, was blocked in the Senate
(March 26 by Senator McKellar

-

'3

"i'(D-Tenn.)
sists

who

ideration

objected to

its

con-

was
unanimous consent
measure probably

until its turn

-iTeached on the
.(calendar.
The

11^,

come up again within a week,
has not yet been considered in
rthe House.
iwill
:It

if"
'.ci

^

of the

AMERICAN CAN

Co., New York,
on April 28 renews Ben Bernie on 54
stations, Tuesdays, 9-9:30
Fuller & Smith &
Agency
p. m.
Ross, N. Y.

NBC-WJZ

:

JOHNSON & SON

Inc., Ra(wax) on April 18 renews
Filler McGee & Molly on 46 NBCWJZ stations, Mondays, 8-8 :30 p. m.
Needham, Louis & Brorby
Agency
S. C.
cine. Wis.

:

Inc.,

Chicago.

Further deletions are

CAMPANA

Corp.,

B

a

t

a v

i

a.

111.

(Italian Balm, Dreskin)
Xighter, Fridays. 10 - 10 :30 p. m.,
April 24 (NBC-WEAF).
PINAUD Inc., New York (cosmetics)
with Lilac Time, Mon., Wed., Fri.,
7:15-7:30 p. m.. April 10 (CBS), re-

with First

maining on

New

WLW

Alka-Seltzer Series

MILES

DR.

LABORATORIES

Elkhart, Ind.

Inc.,

only.

(Alka-Seltzer),

on April 13 will start for 13 weeks
a comedy dramatic program over
the NBC-Pacific Coast Blue network, Mondays thru Fridays, 8:158:30 p. m. (PST). Six stations will
be used. The program will be called

Frank

Watanabe

and

William

will feature Edward J. Holden,
writer of the script, in the role of

and

Frank Watanabe, Japanese house
boy and Cameron Prud'homme as
William Hathaway, retired hardware merchant. Dr. Miles Labora-

O
U

tories at present is also broadcast-

ing the National
ly on

an

Bam

NBC-WJZ

Dance weeknetwork and

—

Uncle Ezra's Radio Station
EZRA, on an NBC-WEAF net-

work three times weekly, the accounts being placed from the Chi-

D

cago offices of the Wade Adv.
Agency, which is also handling the
new West Coast series.

To Give
Greater Value!

A NEW BINDER

has been prodaced, and we have contracted for
a supply, which we believe answers
your filing and library needs.
It
neat and convenient. It is bound
book looks like a book in
every respect except that you can
snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in
anv way.
is
.

.

j

\j

—

like a

New

KWK Transmitter

KWK,

St. Louis, will install a new
Western Electric 5 kw. transmitter
on a 13-acre site in Baden, former-

ly a part of the Mississippi River
bed, deposits left by the river making the location especially suitable

for the purpose.

The buried cop-

per-wire network will cover the entire plot, employing 43,680 feet of
wire. The transmitter building will
be semi-modern in style, with the
entrance opening into the main
control room and reception lounge.
Provision is made for future tele-

^POSTPAID
Name

in Gold

25c Extra)

BROAD^STING

Back-hauls

Reduced by 50%

WCOA Appeal Leads to AT&T
Agreement for Compromise
A NEW TARIFF reducing radio
wire line rates on "back-hauls" by
50% will be filed -with the FCC by
the American Telephone & Telegraph Co. under an agreement
worked out by the company with
WCOA, Pensacola, Fla.
The Florida station, through its
counsel,
former Senator C. C.
Dill, on Dec. 16 petitioned the FCC
to compel the A. T. & T. to reduce
its line

costs in the case of

WCOA,

which was charged for a 62-mile
back haul from Flomaton to Mobecause the A. T. & T.
did not have a repeater station on
the direct route to Flomaton. The
petition asked for a refund on the
additional charges paid and for
discontinuance of the charge for
the back-haul, as well as discontinuance of a $2,000 per year connection charge.
bile, Ala.,

Hearing Waived
IT WAS LEARNED March 26 that
an agreement had been reached
between A. T. & T. counsel, Harvey Hoshour, genei'al solicitor, and
Senator Dill, under which the 50%
reduction in
back-haul
would be made, subject to
proval.

A

was

charges

FCC

with
the FCC on that day by Senator
Dill to waive the hearing on his
petition

filed

complaint, set for April 3 before
the Telephone Division.

Under FCC rules, changes in
must be filed 30 days in
advance. Probably an effort will
tariffs

made

be

least
at
it
or
not,
iiomes in North Carolina
listen to you over WPTF!

Let us send you Folder

and facts about WPTF!
Represented by F. J. & F.

Washington, D. C.

WTAG, WSAR, WMBD,
WKZO, WINS, WSOC,
WHBQ, WGBI, WHP,
KGHF, WPHR, WCOL,
WAVE, WBNY, KSO,

WOWO,
WWL,
WDEL,
WSMK,
KMAC,
KGFG, WMBH, KSYR, WEMP,
KALE, KGFJ, KJBS, KRSC. KimHubbard & Powell Inc., New

ball,

York, placed the account.

White Naptha Plans
PROCTOR & GAMBLE Co., Cincinnati (White Naptha) is planning to launch a series of 32 oneminute transcriptions over an unannounced list of stations. World
Broadcasting System is making

Blackman Advertis-

the discs and

ing

Inc.,

THE

New

York,

the agency.

is

Federal Trade Commission has

issued
the
following
stipulations
A-nacin Co., Chicago, ordered to cease
certain claims for AnacLn
M. J.
;

Breitenbach Co.,

New

York, ordered
claims for Gude's
Pepto-Mangan Justin Haynes & Co.
Inc., New York, charged with false
claims for Aspirub.
to

cease

certain
;

also to have that require-

apply not only to the Pensacola
but to all other stations
on networks which are now required to pay full rates for backhauls, due to absence of A. T. & T.
repeaters over the direct routes.
It is estimated that ten or a dozen
stations
on the networks will
benefit at once from the rate
station

reduction.
In the case of WCOA, the rate
reduction would result in a savings
of approximately $2,000 a year, or
nearly one-third of the $6,400 it
has been paying for its CBS lines.
Senator Dill had asked that the
tolls be based on the "air-line"
distance but agreed to compromise
on the 50% reduction. The connecting charge issue is not covered
in the rate reduction. [See Jan. 1,
1936 issue for
complaint

Accuracy-,,-'

.^of^jiei

ever
Crystal
Electric
Pieio
any
Use "Scientific
our laboratory.
Crystals and you'll be usinj the BEST!

fore
leaves

CRYSTAL SPECIALISTS

WCOA

New Low

story.]

SINCE 1925
Temperature

Ck>cffl-

cient Crystals are supplied in
isolantite Air-Gap Holders in

the 660-1500 Kc. band. Frequency Drift guaranteed to
be less than 4 cycles per million cycles per desrree centigrade change in temperature.

School for Announcers

PAGES

NBC

in the
Chicago studios will be given a free course in

radio announcing which

may

lead

pany or its affiliated stations, it
was announced March 20 by Sidney
N. Strotz, Program and Artists
Service Manager of the NBC central division. Voice tests among

—believe

York (Rolls razor) will inaugurate
a new series of 15-minute musical
transcriptions
over
stations
29
starting April 5. The discs, made
by Decca, will be broadcast late
Sunday afternoon hours. Four stations on the West Coast included
in the total will be added April 12.
Live opening and closing announcements will be used for local tieins.
The campaign is scheduled for
six weeks, the sponsor having decided to cut down the length of the
campaign this spring and enlarge
the number of stations used. The
station list follows:
WCSH,

ment waived, so the new rates can
become effective immediately.
The reduction, of course, will

will be 400 feet high, the topmost
point of any structure in St. Louis.

True, Mr. Ripley

Rolls Razor Starts Disc
Series Over 29 Stations
LEE & SCHIFFER Inc., New

ap-

to regular announcers' positions at

130,000

National Press Bldg.,

Is

Oil

and shortwave installations.
The Blaw Knox vertical radiator

vision

(Your

Rate

the

National

Broadcasting

Com-

the pages are conducted by Everett
Mitchell, supervisor of announcers
in the NBC Chicago studios. Those
who qualify will be given a sixmonth course under Mitchell.
similar school for announcers is
conducted in the NBC Radio City

A

Approved

$

50

Fed-

by

mm

u n ic aeral C o
Commission.
i o n s

t

Two

$90

Crystals

IVICE
124

JACKSON AVENUE
University Parit

HYATTSVILLE, MARYLAND
Send for our price list and
booklet
Dept.

B-361

studios.
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Station for New Albany;
Other Projects Dropped
SUSTAINING EXAMINER Hyde,
the FCC Broadcast Division on

SCHOOL

March 17 announced the granting
of a new 250-watt daytime station
on 1370

New

Albany, Ind.,
just across the Ohio River from
Louisville. The FCC order is effec-

America's

Foremost
Training School
For Radio Operators
Radio- Television Engineering: —

An 8-months' course embracing:
Broadcast engineering; 2. Station
operation; 3. Television; 4. Field
1.

intensity;

5.

Directional

Antennae

and associated subjects.

ACTUAL EXPERIENCE
AT THE CONTROLS

W9XAL (500 watts

on 2800 kc. and 150 watts
42-56; 60-86 megacycles). Theory and practice followed by actual experience in station
operation. All Student-Engineers assigned
to shifts at controls and transmitter— over
80 remote control pickups weekly. Graduates
qualify for Radio-Telephone Operators'
License. (First Class.)

Station

Owners and New

License Applicants: We have available engineer-operators capable of installing and
operating new equipment. These men will

come

fully

recommended.
TRAINING DIVISION

FIRST NATIONAL TELEVISIONJNC.
Eng.

(MEMBER N. A. B.)
DepU Power and Light BIdg., Kansas

May 12. Heading the project
Arthur Harris, retired New Albany building contractor, with his
son Charles Lee Harris and a
group of local business men.
The FCC on March 17 also announced the voluntary withdrawal
of applications by 0. K. Broadcast-

City,

Mo.

Here She Comes, Says WSM,
Were They Surprisedl

regular announcement:

velt

"At

miles from the city of Nashville
on the main line of the Louisville
& Nashville Railroad. There an
operator waits with a microphone,
ready to bring you the actual sound
of the L. & N.'s crack passenger
train, the Pan-American, speeding
past the 878-foot tower of WSM,
the tallest in America.
Here she

and Waterloo, la., and Ruth W.
and S. E. Adcock, seeking 250
watts daytime on 880 kc. in Johnson City, Tenn., and 250 watts daytime on 1120 kc. in Rossville, Ga.

PURCHASE
Sask.,

of

CJGX, Yorkton,

by James Richardson

&

Sons

CJRC, Winnipeg, and CJRM, Regina - Moose
Jaw, was disclosed March 9 by
Ltd., also operators of

H. R. McLaughlin, CJRC manager.
The Yorkton 100-watter formerly
was owned by Dawson Richardson
Publications, of Winnipeg, publishers of the Market Review.

A N

EARLY

comes!"

And what

heard

listeners

was

not the familiar engine toot but,
of all things, hoofbeats of a horse.
Later it was learned that a premature signal had been given for
the train and at that moment a
horse and buggy rolled across the
bridge just above the
microphone.

WSM

Buys Baseball

ATLANTIC REFINING

Co.,

through N. W. Ayer & Son Inc.,
has purchased sponsorship of playby-play descriptions of the home
of Philadelphia's two major
clubs over WIP,
Philadelphia. The series will mark
Philadelphia's first regular baseball broadcasts. The games will be
broadcast daily except Sunday.
The announcer for the daily descriptions has not yet been selected and it is understood that
WIP is seeking a "name" for the
Although Atlantic Refining
job.
has used broadcasting extensively,
the WIP series marks its first venture into baseball. Despite baseball broadcasts in other cities, executives of both Philadelphia clubs
have always been adamant in their
opposition to airing the games.

games

league baseball

W.

to sell a product of

&

Chicago

F. Straub

(Lake

Shore
thru Mitchell-Faust Adv.
Agency, Chicago, consists of domestic science broadcasts in 39 participation programs on three stations.
The broadcasts will be a part of
the Come Into The Kitchen program of WBAL, Baltimore, Md.;
Co.,

Honey)

R

YOUR

,

Home Forum program

WBZA,

eOLF

Boston,

Home program

of

WBZ-

and Health and

WTAM,

of

Cleve-

land.

While Northern courses are still unplayable, get
going with your game, at the Cavalier Country
i8 holes in fine condition. And riding,
tennis, skeet, deep-sea fishing, salt-water pool,

Broadcast
"A" Cut

dancing every evening.

Crystals

Club!

Right on the ocean, The
Cavalier guarantees sound sleep,
a keen appetite, perfect restfulness.

to discuss his

was

first interested in the radio
business by young Roosevelt and
that he is an intimate personal
friend of T. J. White, general manager of the Hearst enterprises.
The deal was negotiated with A.
P. Barrett, Fort Worth financier
who own control of the five sta-

tions,

and

president

Lee H. Armer, SBS
and a minority stock-

holder.

With the acquisition of the
Southwest stations,

five

Hearst radio

with court action

still pending before the District of Columbia Su-

preme Court on

his proposed pur-'
chase of
WMAL, Washington.
Applications for transfer of the
first two stations have already been'
filed with FCC by Mr. Roosevelt,'
with the applications for the other
three yet to be filed. The six stations now operated by Hearst are

WINS, New York; WCAE, Pittsburgh; WBAL, Baltimore; WISN,
Milwaukee; KYA, San Francisco,
and KEHE, Los Angeles.
Arguments on the suit of Hearst
Radio against estate administrators
of M. A. Leese, owners of WMAL,
have been scheduled for March 30
in the Supreme Court of the Dis-,
trict of Columbia. The suit, filed
year, is for specific perforof contract which Hearst
alleges it entered into for purchase
of
at a cost of approximately $285,000.
is now
operated by NBC under lease
which still has some two years to
run at $30,000 a year in leasehold
and $6,000 for studios. Hearst is
represented by the law firm of
Hanson, Lovette & Dale and the
Leese estate by Hamilton & Ham-'
ilton, of Washington.
last

mance

WMAL

WMAL

U. S. Rubber Spots
UNITED STATES RUBBER

Co.,j

New York

(U. S. Royal Master
tires), will launch a
spot an-,
nouncement campaign over 35 stations from coast-to-coast beginning
the week of April 5. Thirteen oneminute live announcements will be
used to introduce a newly-designed

^

Stations are: WPTF, WSYR,
KOMO, KHQ, WMBR, WQAM,
WSB, WJSV, WNAC, WBEN,
WGN, WCKY, WGAR, KLZ, WJR,
WDRC, WIRE, KMBC, KHJ,
WOR, WCAU, WCAE, K W K,

tire.

gap" adjustment.

bell-Ewald Co., of
placed the account.

gree Centigrade per Megacycle.

COMPLETE
WITH
HOLDER

Hotel

]

(

i

$37.50

CCMMCCCIAL CACIG
ECLIIPMENT
COMPANr

7J0J
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Mr. Day declined

part in the deals, although it was
learned from other sources that he

KSL, KFRC, WBRC, W F A A,
woe, WHO, W T M J, K S T P,

mounted in precision Isolantite holder with
micrometer thread "air-

avaiier
li
and Country Club
MANAGING DIRECTOR

Lambert & Feasley, New York
agency, who are understood to have
secured options on all five stations
more than a month ago.

Fully

Temperature coefficient
less than 4 CPS per de-

Sidney Banks

in company with William P.
Day, executive vice president of

properties will include 11 stations,

Atlantic

Lake Shore Honey Series
A NEW SERIES of commercials

START
F

time ladies and gentletake you to a point 12

this

men, we

land. The company is headed by
A. L. Chilton, former manager of
KRLD, Dallas, and operator of
KLRA, Little Rock, Ark. Four
other applications for new stations
were also dismissed at the request
of applicants: Herbert Hollister,
manager of
Kansas City,
Kan., which he recently sold to the
Kansas City Kansan, seeking 100watt stations in Emporia, Kan.

which Hearst newspapers

are

the surprise of WSM,
Nashville, and its listeners when
Ottis Devine, announcer, made his

IMAGINE

is

ing Co. for a new 100-watt station
on 1200 kc. in Louisville and a new
100 watter on 1500 kc. in Cleve-

(Continued from page 7)
cities in

published.
The deal for the
purchase of the three stations, like
that for the original two, was
largely engineered by young Roose-

tive

WHBF,

Owners and operators of Radio Station
W9XBY (New High-Fidelity from Mike to
Transmitter— 1000 watts— 1530 kc.) and Experimental Visual Broadcasting Station

ATTENTION:

kc. in

Hearst Buys 3 More

TOOTS AND HOOFS

BALTIMORE

•

KANSAS

CITy.

MO.

WSMB, WOWO, KGW.

GATES

Camp-

New

York,

Manufacturer!

o(

Everything in Speech— Remote—
Transcription and Microphone

Equipment

GATES RADIO & SUPPLY

CO.

QUINCT. ILLINOIS
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Warner

Bros. Reneges

{Continued from page lU)
In all suits which have been
answered, dismissals are sought
on the ground that Warner houses
do not have exclusive title to
$250.

HAVE you had a bit of terrorizing embarrassment during a program? Most stations have i~iin
\

p,
1

of
;

Mil
lave

m
his

es.

A.:
iciei

situations
thinking!

into

that

quick

take

INGENUITY
ful

and even the forceapplication of an open palm to

a rouged cheek are required occasionally to provide the radio audi-

ence w^ith a smoothly produced program. Kenneth Roberts of CBS
tells this one:
"We were just going on the air
and there were two young women
on the program. I made the announcement that Miss Blank, noted
vocalist, would sing So-and-So and
introduced her. It happened that
they had changed places on the

program and no change had been
made in my script. Well, to get to
the point, this young lady looked
at me rather peeved and without
warning slapped my face. It was
a resounding wallop and apparentsounded like a peal of thunder

ly

on the air. Anyway, I rubbed my
face, tried to be contained and the
orchestra started to play. And
what did I do about it? Well, let
me ask you What would you have
done, sock back?"
:

Associated Oil Spots
ASSOCIATED OIL Co. of California, San Francisco, pioneer in
the sponsorship of sports broadcasting, on March 21 started its
arst

most comprehensive track and

ton

sportcast schedule ever attempted.
Twenty-five or more major intercollegiate Pacific Coast contests
will be broadcast during the season
and also for the first time, Pacific

AL,

m
for-

|-'

jxi-jjj

low

Ij

ase

!|

to

(

old

1

is

<

numbers

for

per-

W

KGKO,

W

;

;

;

were announced: Remick
KTFI, The Little Old
Church in the Valley, asking $250;
suits

against

Harms

WDSU, Where Am

against

and I'm Just An
Ordinary Human, asking $1,500;

I,

Let's

Swing

It

Harms

against

Hearts

Carved

WOWO,

on

a

Two

Lonesome

Pine, asking $5,000 ; Remick,
against WTOC, Savannah, Qiiicker

Wash.

WFBL,

WARNER

Northwest track and

meets

field

included,
according to
Harold R. Deal, advertising and
sales promotion manager. Stations

be

to be utilized are KSFO, San
cisco;
Los Angeles;

Fran-

KMTR,

Portland;

KIRO,

Spokane;

and

KEX,
KGA,

Seattle;

KWSC,

Pullman,

Starr Speaks for

Syracuse, has supplied a
local branch office of a national ad-

interested

vertiser

WFBL

in

buying

time, with a

radio set in
his office so he can hear all the
sustaining programs on the
schedules and pick material for his

WFBL

program.
le-'-

QUARTZ

CRYSTALS
* Low temperature
"A"
'k

coefficient

cut

For the broadcast band

* Do
*

not exceed 4 cycles per
1000 kc per °C
Mounted in genuine isolantite adjustable air-gap holder

ONLY $35.00
Request Circular 52
for Complete Data

AMERICAN PIEZO
SUPPLY COMPANY
Since 1929
Sta. P.O.

Sunny Slope

KANSAS
April J,

Box 6026
CITY, MO.
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FOR MAXIMUM EFFICIENCY

In the suits filed March 17
against stations were those of
Harms, Inc., against WACO, Waco,
Wichita Falls,
D O D,
Chattanooga, and WTOC, alleging
infringement of That Old Fashioned Mother of Mine seeking $5,000
H B I,
Remick against
each
Newark, Kentuxky Days, asking
Witmark against WWL,
$250;
New Orleans, Let's Have Breakfast in Bed, $5,000 Harms against
WJBW, New Orleans, Three Little
Words, Let's Put Out the Lights,
I'm One of God's Children, Lost
My Rhythm, Lost My Music, Lost
My Man, asking $1,750; Harms
against WWL, Let's Put Out the
Remick
Lights, asking $5,000
against WOWO, It Had to Be
You, The Japanese Sandman and
Breezin' Along With the Breeze,
asking $15,000; Harms against
WDSU, New Orleans, I'm Just An
Ordinary Human, asking $5,000.
On March 19, these additional

Than You Can Say Jack Robinson,
asking $500; and Witmark against
WTOC, When a Great Love Comes
Along, asking $500; and Harms
fttrainst WTOC, Little Man, You've
Had a Busy Day, asking S250;
Witmark against WTAL, Tallahasse. You're the Flower of My
Heart, Sweet Adeline, asking $250;
Harms against WSPD, Toledo,
Flowers for Madame, asking $5,000
and Witmark against WHIO, Davton, Why Can't This Night Go On
Forever, asking $5,000.

will
asej!!

field

the

licensing

formance, as against the membership of Warner authors in ASCAP.

BLAW-KNOX
VERTICAL RADIATORS

Warner

announced March 26
that it had mailed the five-year
offers to stations.
In an accompanying letter Mr. Starr said it
had been the intention of Warner
to establish a per piece basis for

actual use of individual compositions but this was made impossible
because of the bulk contract re-

newals signed with ASCAP. He
said he still favored per piece but
that the failure to achieve it is
due to ASCAP's action "in forcing a new bulk agreement" upon
stations. Moreover, he added that
the Warner offer "is evidence of
our determination to remain outside the ASCAP". That provision
of Mr. Warner's letter covering
rates under the five-year offer
follows
The monthly fee for each full time stais based upon the highest local quarter-hour rate instead of the highest published national rate.
The monthly fee for
the first month for each full time station
having a local quarter-hour rate of more
than $25 is four times its highest local
quarter-hour rate on March 1, 1936. The
monthly rate for each month thereafter
will be four times the highest local quarter-hour rate during such month.
The license fee for full time stations, the highest local quarter-hour rate of which is
$25 or less, will be twice their highest
local quarter-hour rate.

tion
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FREE!

EXTENSION

our new process. Direct
Recording we can deliver to

ABSOLUTELY FREE
OF CHARGE, intimate talks

you,

district.

Transcriptions delivered anywhere in the U. S. within 18
hours from the hour of re-

life-like quality

NO NEEDLE SCRATCH!

WCAE.

has been heard on

Other services

Buick to Sponsor Fight
BUICK MOTOR Co., Flint, Mich,

WAX RECORDING
"Highest in Quality
Lowest in Price"

(motor cars) will sponsor a blowby-blow description of the forthcoming Joe Louis - Max Schmeling
fight over combined NBC networks

SCRIPT WRITERS

early this summer. The exact date
and scene of the fight will be announced later. Charles E. Gannon,
vice president in charge of radio
for A. H. Kudner Inc., New York,
Buick's agency, signed the contract for the broadcast with Mike
Jacobs, the promoter of the fight.
Buick also sponsored the broadcast of the Joe Louis - Max Baer

COMPLETE TALENT
BUREAU
Custom Built
Direct Recording Equipment
at Reasonable Prices
Also
Direct Recording Supplies

RECORDING CO.

U. S.

633-636 Earle Bldg.

fight from
ber, with

Washington, D. C.

first

last

Septem-

is

April Fool's

—

many

to

New York

Clem McCarthy as announcer. Whether he will broadcast the fight is still indefinite.

Tel. National 2975

April

sum-

Ewald Co. Inc., Detroit. Further
indicating the heightening interest
in symphonic music on the air was
the signing of Carnegie Tech's
symphony orchestra for a Saturday half-hour period, 2:30-3 p. m.,
network,
over an NBC-WEAF
starting April 4. The orchestra

cording.

guarantee
with

the

Day

but

it

is

Kool Sponsoring Derby
FOR THE SECOND successive
season, Brown & Williamson Tobacco Co., Louisville, will take on
exclusive sponsorship of the Kentucky Derby at Louisville May 2,
this time on behalf of Kool Cigarettes.
After spirited bidding
among the three networks NBC,
CBS and MBS the account was
finally placed with CBS for a 70station nation-wide hookup. The
turf classic running alone will be
broadcast from 6:15-7 p. m. (EST).
Batten, Barton, Durstine & Osborn. New York, placed the account.

Radio Speeds Relief
RAISING

American Red Cross has been
speeded up 50% by radio. Admiral
Cary T. Grayson, chairman of that
organization, announced March 27
in making public the success of the
$3,000,000 flood relief drive within
eight days, far ahead of schedule.
While contributions were sought
locally, the
Red Cross received
some $50,000 at its Washington
headquarters. At least half of the
letters received with contributions
referred to the appeals made on

Inc.,

(EST). The show will feature
Frank Fay, comedian who has been
starred in recent weeks on the
Rudy Vallee show, together with
an orchestra and singers. J. Wal-

the only station which reaches

more than 3,500,000

potential buyers.

WBAL

Thompson

Co.,

New

will be called upon by
Mont., to decide

Butte,

under the CommunicaAct of 1934, the station is

whether,
tions

discriminating against Rep. Monaghan (D-Mont.), candidate for the
Senate, who has protested against
the station's refusal to reserve political time seven months in advance.
E. B. Craney, manager of the
station, indicated he would submit
all of the facts to the FCC for
analysis, since there is involved
the issue of political broadcasting.
Rep. Monaghan is seeking the seat
of Senator Murray (D-Mont.) in
the July 30 elections and last Jan.
6 had another individual wire the
station to reserve the time from
7-7:20 p. m., on July 29, the day
before election.
During the last fortnight. Rep.
Monaghan had attacked the station
as being controlled by trust interests. He used it as a lever to
espouse his pending bill for government ownership of broadcasting, which he introduced last session at the behest of anti - radio
groups.
Mr. Craney had informed the
Congressman that he could not reserve the specific time that far in
advance but would give him time
just as near 7:00 p. m. as his
broadcasting schedule would permit on that day. The exchange of
telegrams and letters continued up

Now

on

NEW YORK
CHICAGO
SAN FRANCISCO

i

j

|

1

I

1

i

j

i

\

j

i

j

j

March, with Monaghan

to late in

objecting to lack of specific
of the time.
Mr.
Craney, among other things,
brought out that his regular contracts, as do those of virtually all
other stations, specify that the
time shall be subject to change
still

reservation

i

J

without n otice.

Tidewater

Expanding

Is

spot purchases
Northeastern states in which
it has chief distribution. Tidewater
Oil Co., New York, has purchased
news periods on WFIL, Philadelits

in the

and WHEC, Rochester, and
considering further placements.
Starting March 30, three 5-minute
and one 15 - minute news periods
daily will be carried by Tidewater
six days weekly on WFIL, while
on
two 15 - minute news
spots will be sponsored. Lennen &
Mitchell, New York, handles the
account.
phia,
is

WHEC

Texas Discs in South
Co., New York (Texaco

products) soon will place a series
electrical transcriptions
three time a week over 13 Southern stations on a 13-week schedule. The discs are dramatic shows
built around unsolved mysteries
and were recorded by Conquest
Alliance Co. Stations in the campaign are KTHS, WJBO, WWL,

—

on 39

wsoc
Jumbo Fire Chief
Town Hall Tonight

KWKH, WJDX, WDOD, WNOX,

Maxwell House Show Boat
Bing Crosby's Kraft Music

National Representative

j

j

TEXAS

Pittsburgh Plate Glass

When You Buy WBAL

Hearst Radio

York,

Join the Parade of
National Successes

Hall
Rubinoff and His Violin
National Barn Dance

WAPI, WALA, WJAX, WDAE,

WTOC, WFBC.
Inc., New York,

to

WSOC

over

versatile

150,000

North

Hanff - Metzger
has the account.

Waring

Fine, Fred

—your
Wire or write for rates
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KGIR,

handles the account.

Ben Bernie
1060 kcs.

BALTIMORE
Maryland

THE FCC

programs by Kate Smith.

New York (Royal
on April 18 will begin a
37-week series over a nationwide
NBC-WEAF network from Hollywood, Saturdays, 9-9:30 p. m.

—

Sell

of relief funds by the

Gelatin)

and buying power in the
Heart of Maryland
an audience of

You

—

—

Brands

the wealth

Watts

Association

financial aid. Publishers not
affected by the flood in many
cases offered their facilities
to stricken plants.

ter

10, 000

Publishers

an announcement in which
newspapers shut down by
flood were invited to get in
touch with the PNPA if they
needed emergency service or

the Shell Chateau show. Standard

WBAL
is

broadcast for

Fay for Royal Gelatin
TAKING the period just preceding

broadcast on

WBAL

times

Seeks FCC's Aid
As Rep. Monaghan Makes
Charge of Political Bias

EXPANDING

able day for those

who

per

A & P

another profit-

just

several

the Pennsylvania Newspa-

April 19 expiration date of the
present series approaches. The
Sunday night one-hour programs
on the NBC-WEAF network have
brought such excellent responses
to the sponsors, particularly for
the good taste of commercials, that
the company is seriously considering carrying them on indefinitely.
The account is placed by Campbell-

on Nationally important issues by the Senators and Con-

We

through

Radio Aids Press
RADIO stations in Pennsylvania and WLW, Cincinnati,

mer months of the General Motors
symphony concerts was indicated
by officials of that company as the

By

gressmen from your

KGIR

General Motors Series
Signed Through Summer

charms

group

WPTF

families

in

Carolina!

Let us send you Folder

and facts about
Represented by F.

WPTF!
J.

&

P.

Charlotte, N. C.
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Deletions From Networks
With Arrival of Spring
ADDITIONAL deletions in spon-

CAN MEN COOK?
KSTP Thinks So and Grants
Them Program Time
MEN who have adopted cooking

as

hobby are getting their first
radio break in a new program on
KSTP, St. Paul. Dubbed The
Kitchen Is For Men Only, and part
of KSTP's new Household Forum
conducted by Bee Baxter, formerly
their

HOME PLATE''&Q/NEW ORLEANS
^vailable For SponsorshipOpening Game April 17

games available for
sponsorship NOW, 35

ball

games

to be broadcast at
choice night-time hours.
2V2 hours to get your
commercial continuity in

where

it

will hit

All

games

broadcast while

Club

leans

New

be

A

Or-

away from their home
lot. Daytime games $50
each. Night-time games
$100 each. Subject to usual agency commission.
These prices include all
costs. Write or wire

WITH

J.

KWK

Louis games to both
stations, and KTUL broadcast for
First
on games in Tulsa.
National Bank and Trust Co., Tulsa, sponsored the games as a good
will offering to Tulsa hockey fans.

broadcast

Get out your

St.

KWK

H. Uhah, Pres.

and chalk up two more for

slate

^^ADVENTURE BOUND''
THE QUALITY BAKERS OF AMERICA
and

THE LIBERTY BAKERS OF AMERICA
have just purchased Adventure Bound for their many baker
members.
. They had their "Pick" of all the juvenile programs
and they chose
in America
.

.

.

.

.

Everyday, everywhere, more and more sponsors are using our
Are you
transcriptions on more and more radio stations. .
using them?
.

Mcintosh of

home

office.

.

.

.

this

company

is

now

Mr. Geo. McCallister

.

in the midwest.
is in the

.

.

.Wire

New England

States . . . Empire Hotel, New York City. ... Mr. H. Grandstaff
is in the south . . . 2503 McKinney Ave., Dallas, Texas. . . .
Mr. Raymond Keane is in Colorado . . . 414 Steel Bldg., Denver.

CANADA

IN
Grow &

Pitcher, agencies

.

.

.

.

A.$$ociA.-r t$
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years'
commands

audience and

an

is

client who has a
message to present
known

Studebaker Sales Corp., South Bend,
(motor cars) with Richard Himber,

thority

to

A

well

health

au-

women.

gives the
exercise with a

Ind.

Fridays, 10-10:30 p. m., April 24.
Liggett & Myers "Tobacco Co.,

duration,
a large

ideal setup for the

CBS

New

WFBR

Building Station

On Ultra-high Frequency
AN ULTRA-HIGH frequency
broadcasting station, to be operated in conjunction with WFBR,
Baltimore, is being installed in
that city by the Baltimore Radio
Show Inc., operators of WFBR.
The 100-watt RCA "apex" transmitter will be located in the Belvedere Hotel, highest point in the
city proper and which now is being remodeled.
Installation of the new plant is
b^ing supervised by RCA engineers in collaboration with William
Q. Ranft, chief engineer of WFBR.
The Belvedere is 210 feet high,
and is located atop a hill in the
center of the city. The antenna
will be some 30 feet high.

piano

accompani-

ment.

A

ing and Health

merchandise

Inc.,

New

"The Sky Parade",
April 10,

is

INC.

.

• LOS ANGELES
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CALl

F

picto be re-

based on the

520 separate 15-minute episodes of
the series have been recorded in
the last three years for four oil
company sponsors. Current sponsors

include

New

York,

Monday

PROGRAM"

"CHILDREN'S

One hour

—

—

each Sunday
12:30 to
1:30 P. M., by remote from stage of

Chamber

of Commerce where it plays
an audience of over 1,000. Each
program is built with talent from one
of the cities or towns in our primary
coverage, and the program is dedito

cated to that particular locality.

For information regarding
these programs contact

—

Joseph H. McGillvra,
485 Madison Avenue,
New York, N. Y.

John K.

Kettlewell,

919 N. Michigan Avenue,
Chicago,

We

111.

double our daytime power April

28th to 5000 watts.

Jimmie Allen Movie
THE PARAMOUNT motion
ture,

tie-in.

through Friday

places

Blackman Adv.
York, has the account.

also used as a

8:15 to 8:30 A. M.,

and

tions.

is

Time of Broadcast

cinnati (Ivory soap) returns Capt.
Tim's Adventures Stories to a
special NBChookup (WJZ,
WBZ-WBZA) March 31, 6:156:30 p. m., Tuesdays, Thursdays

Saturdays.
The series rethe
previous
broadcasts
heard thrice weekly on the basic
NBC-WJZ network, ending March
27. Last year P. & G. adopted the
same plan for the program during
the summer and in the fall resumed the usual number of sta-

on Normaliz-

special booklet

P. & G. Trims Hookups
PROCTOR & GAMBLE Co., Cin-

World Broadcasting System transcribed radio f^^ture The Adventures of Jiynmie Allen. More than

April 1,

A ready-made program of three

Lehn & Fink Products Corp., New York
(Hind's Honey & Almond Cream) with
Leslie Howard, Sundays, 2-2:30 p. m.,
with rebroadcast midnight, March 29.

leased

ST.

"NORMALIZING"

with John Charles Thomas, Wed10-10:30 p. m., April 15 (WJZ).
Kellogg Co., Battle Creek, Mich, (cereals)
with Kellogg Promenade, Fridays,
8:30-9 p. m., April 17 (WJZ).
General Electric Co., Schenectady (better light, better sigVt institutional program) with The Melody Master, Sundays
11-11:30 p. m., April 12 (WEAF).
Chevrolet Motor Co., Detroit
(motor
cars) with Rubinoff and His Violin, Saturdays. 9-9:30 p. m. (WEAF).
(Vince)

nesdas.

Calgary, Alberta, Toronto, Ontario.

All are ready to assist you in securing sponsors for our many
productions .
.
wire us ten words collect if you wish any of
these men to call upon you.

261^ W. 7TH

PROGRAMS

FOR SPONSORSHIP

WJZ

"ADVENTURE BOUND"

C. C.

PRIZE

ITS

OF

Tulsa unexpectedly in the

fast to sell commercial sponsorship
of St. Louis games by remote. It
worked out a deal with
to

Orleans

NOW RELEASES TWO

NBC
R.
Warner Co., New York
(Sloan's liniment) with Warden Lawes in
20,000 Years in Sing Sing, Wednesdays,
9.30-10 p. m., April 8 (WJZ).
Clicquot Club Co., Millis, Mass. (ginger
ale) with Clicquot Club Eskimos, Sundays,
3-3:30 p. m., April 12 (WEAF).
William R. Warner Co., New York

William

days, April 25.

American Hockey Association playoffs, the KTUL sales staff moved

Inc.
Hotel Monteleone

of Broadcasting, follow:

WSPD

York (Chesterfields) with Nino Martini
and Andre Kostelanetz orchestra, Satur-

sparkling lines.

WDSU
New

KSOO,

and

Cities men who have found
sanctuary in the kitchen from their
workday lives, have bared their
sehidden secret to the public.
rious effort is being made to round
up all male cooks and get them to
tell their stories. The Baxter program goes on the air six days a
week." It is built along light and

playing

is

Omaha,

Twin

and

to

WOW,

Sioux Falls, the program goes on
the air at 11:15 a. m. Saturdays
and is devoted to bringing before
the microphone the male culinary
connoisseurs of the Twin Cities.
During the first week of the program, two of the musicians from
Charlie Agnew's band who admitted they could tell women a thing
or two about cooking were brought
before the mike by Miss Baxter.
Since that time several prominent

77 Southern Ass'n base-

•score.

of

sored network programs with arrival of the spring season, supplementing lists which appeared in
the March 1 and March 15 issues

Richfield Oil Co. of
Skelly Oil, Richfield
Oil of California and Hickok Oil
Co. in their several territories.

WSPD
A

Columbia Basic Outlet

Studios:

Commodore

Perry

Hotel,

Toledo, Ohio.
Transmitter:

Perrysburg, Ohio.
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CLASSIFIED

PROFESSIONAL

I

ADVERTISEMENTS

DIRECTORY

WHBL TO BUILD—This

Classified
advertisementi ia
Broadcasting cost 7e per word for
each insertion. Cash must accom-

modern-

pany order.
Forms close 26th and 10th ot
month preceding issues.

transmitter house on a 28acre tract south of Sheboygan,
Wis. It will be one-story with red
istic

&

Jansky

Bailey

JAMES

An

Organization of
Qualified Radio Engineen
Dedicated to the

McNARY

C.

Radio

Engineer

National Press Bldg.

SBRVICB OF BROADCASTING

trimmings. A Truscon steel tower
285 feet high will be erected. The
transmitter will be RCA. The station is making arrangements
full-time operation.

Nat. 4048

FCC CAISDIDACIES

REST
C»n»ultino Radio Enginttr
Synchronizatioii Equipment Design.
Field Strength and Station Location
Surrey a. Antenna Design. Wire

Line Problems.
NttimuU Preit Bldg., Wtuh., D. C.
N. 7. Offlte: Englewood, N. J.

EDGAR

H. FELIX

32 ROCKLAND PLACE
Telephone: New Rochelle 5474
ROCHELLE, N. Y.
Field Intensity Surveys, Coverage

PAUL

Purposes,

Coverage

W. p.

HiUiard Co.

*^adio 'transmission
Squipment
2106 Calumet Ave.

CHICAGO

HOLLIS

JOHN H BARRON
Consulting Radio Engineer

Specializing in Broadcast and
Allocation Engineering

Washinston, D.C.
Telephone NAtional 7757

Earle Building

EDWARD

H.

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

S.

BAIRD
in

ULTRA-HIGH FREQUENCY.
TELEVISION. AND
HIGH FIDELITY PROBLEMS
70

BROOKLINE AVENUE
BOSTON, MASS.

Telephone Commonwealth 8512

E.

C.

PAGE

Consulting Radio Engineer

725 Noyes

St.

Phone Univ. 1419

Evanston,

4105

WASHINGTON,

ILLINOIS

Sptcializing

LOFTIN

BROADCAST. COMMUNICATIONS

GODLEY

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

NEW

Presentations for Sales
Allocation and Radio
Reports.

F.

TEMPLE

M.

Consulting Radio Engineer
30 Rockefeller Plaza

New York

^

P. 0.

Box 189

Times Square Station

City

Fridays

BECAUSE

of the current FCC
investigation of the A. T. & T.,
with hearings three days a week,
the FCC Broadcast Division temporarily will meet on Fridays, at

stations find this exact

reappointed when
term expires July 1,
now depends upon the wishes of
Western Senators, it is reported in
informed administration circles. A
New York Republican, Payne has
been working assiduously for reappointment, which would presumably be for a seven-year-term,
and is known to have the backing
of Senator Johnson (R-Cal.) with
whom he served in the 1912 Bull

vision, will
his present

Former Radio
if proffered.
Commissioner Harold A. Lafount,
of Utah, also has been advanced as
ment

a possible appointee.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET

Page 70

NEW YORK, N. Y.

462, Broai

NewT York salesman with advertisin
agency contacts to represent radio station
and operate branch office for stations k
cated in other parts of the country. Muf
be acquainted with New York advertisen
Box 467, Broadcasting.

Newly organized transcription compan
desirous of contacting an experience
well recommended salesman for a
A thorough knowledge of th
broadcasting business is necessary.
Giv
complete details and references. Box 47(
is

and

territories.

Broadcasting.

Wanted

Operator wants work.
Broadcast o
commercial operating. Experienced. Ref
erences.
Box 469, Broadcasting.
Seasoned endorsed salesman
unusual station services.
Broadcasting.
:

offers

writer
Box

Commercial continuity and comedy
Man with good program

scrip

writer.

Two

years

employed.

458

idea^

with large local agency. No^
Box 459, Broadcasting.

Broadcast operator university graduat
with four years experience desires posi
tion operating,
construction or copyini
press. Now employed engineer small sta
tion. First class telephone, second clas
telegraph licenses. Single
age 28. Refer
ences. Box 466, Broadcasting.
;

;

;

Station, Program or Production execu
tive with 11 years experience in ever;
phase of radio
announcing ; continuit;
writing ;
production ;
artist.
Includini
work on largest network programs. Wouli

—

like
connection with large independen
station. Dependable ; Good Habits ; Beat o:

For Lack of Commercials
LAVISH
critics

praise from listeners and
for the Ford Motor Co.'s

Sunday Evening Hour broadcasts
over CBS, particularly with reannounced

been

by

N,

W. Ayer & Son

pliia,

employed.

Box

466

Broadcasting.
Engineer. Age thirty, married, no chil
Now employed but desires change
Eight years experience, construction, oper
ating and maintenance work both trans
mitter and speech equipment. Best refer
dren.

Any

ences.
ered.

reasonable proposition consid

Box

468,

BROADCASTING.

For Rent

spect to the innovation of no "sales

has

Now

References.

Praised

—Equipment

Approved equipment. RCA TMV - 75 • B
field strength measuring unit
(new), direct reading
Astiline Angus Automatic
;

Recorder for fading on distant stations
radio frequency bridge
radio oscillators, etc.
Reasonable rental. Allied Research Laboratories, 260 East 161st Street,

GR

New

;

York

City.

—Equipment

For Sale

Modern 250 watt broadcast transmitter.
Precision frequency control, uses 3-203a in
amplifier. Class B. 100% modulation
using 2-203a tubes eighteen Weston model
267 meters 3 phase full wave 872 rectifier
a. c. bias, rectifiers. Esco filament generator High fidelity transmission Ready
to
go Very reasonable. Station WHBl,
final

—

—

—

—

—
—

Newark, N.

J.

Music

commendatory

— Talent

le 1 1 e r s expressed
approval of the sponsor's method
of handling the commercial credits.

list

SO GREAT has been the popular
appeal of the informal talks by W.
J. Cameron on the Ford Sunday
Evening Hour over CBS that

or lease local station.
Write full particulars. Box 463, Broadcast-

5,130,000 copies of his remarks
have been printed to meet the demand created by the series of the
past and present years.

Wanted to buy outright. Transcriptions
with continuity suitable for local station.
New or used transcriptions. Box 464,
Broadcasting.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

statior

State full ex

Box

CASTING.

Situations

candidate for the post is
Ralph A. Horr, of Seattle, who
served one term as a Republican
member of the House several years
ago. He also was identified with
the old Adolph Linden network
which had its origin on the Pacific
Coast in 1930 but failed shortly
afterward.
Prominently mentioned for the
Payne post has been Judge John
C. Kendall, of Portland, Ore., an
attorney experienced in radio pracWhile not active in his own
tice.
behalf, Judge Kendall, it is believed, would accept the assign-

Inc., Philadelthe Ford agency.
When the new series started,
Edsel Ford, president of the company, announced that he had two
chief aims, one to have programs
of music interesting and of high
quality, and the other to "keep the
programs free of sales talk in the
belief that the Sunday Evening
Hour was neither the time nor the
place for commercial conversation." In addition to praise for the
music proffered, the thousands of

measuring service of great

Texas

for

handle Transradio.

also

perience, age, references.

A new

business

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Operator-Announcer
to

Moose campaign.

which time

it will transact regular
heretofore
handled at
Tuesday meetings.

Texas station desires chief announce
and program man. Give full record, photc
graph. Box 461, BROADCASTING.

be

talk",

FREQUENCY MEASURING SERVICE
Many

SENATORS

George H. Payne,
member of the FCC Telegraph Di-

Ford Concerts
FCC Meeting

J.

OlS

WHETHER

III.

D. C.

Help Wanted
Local station desires additional salesmai
Must furnish photograph, record of achievt
ments and personal history. Box 46(

Broadcasting.

Washington, D. C.

Natisnal Prasa Bldg., Wash., D. C.

GLENN D. GILLETT

for

Program

Managers,

—

Artists,

send

for

available for broadof new songs
casting without payment of copyright fee
Indiana Song Bureau, Salem, Indiana.

Wanted
Will

to

Buy

purchase

ing^

BROADCASTING

•
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Johnny's right.

WTIC

blankets not only Connecti-

cut but a good slice of Massachusetts,

New

York,

Here are people who are willing

money with which

Vermont and New Hampshire. Over 483,000 radio homes in its primary service area, serving them
with the finest NBC Red network programs; also

compact market

local productions long favorites with this audience.

are

WTIC
The

Travelers Broadcasting Service Corporation.

Paul

New York

office,

*

W. Morency, General Mgr.

220 East 42nd Street

—

/. J.

Weed, Manager

WTIC

Station

now

available.

way

small cost.

—who have

A

reach this rich

to

few choice hours

Full particulars on request.

0,000

5

buy

to buy.

offers the only
at

to

WAT

T S

HARTFORD, CONN.
Member New England and NBC-WEAF Networks
James
Chicago

office,

F. Clancy, Business

Mgr.

203 N. Wabash Avenue

— C. C. Weed, Manager

Want high

quality

and

reliable remote Pick -Up}

Follow CBS!
The Columbia Broadcasting System
operates RCA OP- 4 amplifiers in
New York as regular equipment
under the most varied and trying
conditions

— and

still

adheres to the

standards set by high-fidelity transmission. This fact speaks for

itself.

Every station today needs re'mote pick-up

"On

equipment.

the spot" broadcasts are

becoming more important than ever as

a part

of regular broadcast service. Spectacular
events must be sent over the air without the
loss

of a single moment,

ofi:en firom locations

One

of the

many CBS "on

the

spot" broadcasts.

presenting the most trying conditions.
Especially suitable for such exacting re-

quirements

is

the

RCA

OP-4 Remote

Pick-

up equipment — though constructed

to with-

stand the

is

severest

conditions,

it

in weight, entirely self-contained

be handled by a single person

Tone

quality

is

if

Front view of Ampliis

provide easy access to

light

and can
necessary.

comparable to that of the

all

entirely

1 High quality
programs; anywhere, any time.

2 Rugged

assem-

ing;

light

weight.

offered high quality performance,

with the

The

bly and hous-

with ease of operation,

omy

tubes.

self-contained portable RCA model OP-4
offers you:

best studios.

You are

Double shielding
designed so as to

fier.

RCA

reliability

and econ-

OP-4 Remote Pick-Up

equipment. Write for

3

Three-Position Studio-Type
Mixer.

^ Non-Microphonic
Gain Amplifier.

High-

volume

control.

5

Interstage

^

Instantaneous metering
of all tube circuits,
and many other
advantages.

details.

TRANSMITTER SECTION

RCA Manufacturing Co., Inc.,
A
Get
San

one of these
170 Ninth Street

in touch witn
Francisco,

service of

offices:
•

New

Camden, N. J

Radio Corporation of America
York, 1270 Sixth

Dallas, 2211

Commerce

Avenue

Street

•

•

North Canal Stree
Atlanta, 490 Peachtree St., N. E
Chicago, 111

BROAI^STINC
i^^r combined with

Vol. 10

No. 8

•

$4.00 the

~

WASHINGTON,
APRIL

roadcast

1936

S3.00 the Year
15c the Copy

Advertisincf

Year

15,

D. C.

Pablished Semi-Monthly, 25th issue (Yearbook Number) Published in February

WHERE YOU HAVE GROUND TO COVER

OW PLOW
IS

CENTRAL BROADCASTING COMPANY
J. 0.

Maland, Mgr.

National

New

•

Des Moines, Iowa

Representatives

•

Phone 3-7147

FREE & SLEININGER,

Inc.

York, Detroit, Chicago, Los Angeles, San Francisco

ESSENTIAL TO COMPLETE

WORTH

i|

As exercise, snow-shoveling has its points. But to keep traffic moving over wide areas, highway departments choose snow plows for much
Results
the same reason that experienced merchandisers choose
at Low Cost.
transmitter is located most
For value to advertisers, WHO's 50
strategically.
In contrast to the compact, vertical markets covered by
many eastern radio stations, WHO's market is a broad, horizontal
market. In selling Iowa, you have ground to cover. And where you
have ground to cover, one good snow plow is worth a dozen shovels.

WHO —

KW

WHO

RADIO COVERAGE OF IOWA OR THE MID-WEST

50,000 WATTS

free!
^

WGES

makes

Theresa a possibility that

made on

We

this offer:

to a correction of

will

page!

this

pay for

any mis-statement and

this
to

We

same

we might be wrong
do not believe so

in

some

of the important statements

—however,

sized advertisement in

to see that justice is

BROADCASTING and

done

devote

it

to

we
all,

entirely

honoring the Chicago radio station that can surpass our record as

set

down her el

CHICAGO

IN
First

... in

NUMBER

First

... in

HOUItS

First.

First

.

.

in

of Local Chicago Accounts!

per day Sponsored by Chicago Accounts!

NUMBER of REPEAT Contracts from Local Accounts!

... in

RESULTS per dollar spent by Local Accounts!

and
500 Watts

Oak Leaves

1,000

Broadcasting Station

1

HE

N
.

.

.

H E

undet

A

VKiy^

7

C H

I

Pei'sonal Di reefion 0/ GERE T.DYER

C

A G O

1

than 1"=

1

..«.»

1

^HESE

figures are

based on the ten weeks' me-

tered audience survey
F.

made by

Professor Robert

Elder of Massachusetts Institute of Technology,

from Sunday, November
January

I

I,

3,

1935 through Saturday,

1936. The results are the actual listen-

ing record of 1000 families to 101,004 quarter-hour

periods,

and are conclusive proof that

the dominant station

James

W.

in

Baldwin,

WNAC

director. National

Association of Broadcasters, National Press Building,

that

Washington, D.C., says:
I

"I just

want to

tell

in

the

marketing of radio time."
If

you have not received your copy, write for

booklet,

"WNAC

Again Proves

Its

Leadership."

THE YANKEE NETWORK, INC
21

EDWARD

BROOKLINE AVENUE, BOSTON

PETRY & CO.. INC.,

Exclusive

National Sales Representative

is

the Boston area.

managing

metered survey marks an important milestone

you

believe your brochure describing the Elder

Yankee
Network

Published semi-monthly, 26th issue (Year Book Number) published in February by Broadcastino Publications, Inc., 870 National Press Building.
D. C. Entered as second class matter March 14, 1933, at the Post OfiSce at Washington, D. C, under act of March 3, 1879.

Washineton,

This book — which took 34 years

to write

— gives

exact measure-

ments of the power of the spoken word.*

The

speeding the spoken word

facilities for

into

more than

22,800,000 radio homes are not Columbia's alone; they are

shared by the broadcasting industry. So, too,

belongs to

It

will

that a

mind

suggest,

who

we

use, or

who may

think, to those

medium which so sharply

— and

* Dr. Pearce,
visual."

all

on the nation

in

1902,

Dr. Rankin,

— can

this

later,

who

are not yet on the

imprints

its

be a valuable aid to marketing.

explained why.

the experiments of these

are summarized, copies of
will

air,

message on the

If

is

psychologists,
its

stronger than

you have not yet

seen "Exact Measurements of The Spoken

We

of ours

use, radio broadcasting.

observed that "auditory suggestion

27 years

book

Word"

in

and many

limited edition

which
others,

are available.

send them, on request, while the edition

lasts.

COLUMBIA BROADCASTING SYSTEM

on tuJux

yuuuL jiafd
% W 7 HAT
^"

with

business

and appropriations

up, we're beginning to run across a good

many people who

are

now ready

K

Incidentally, in case

you're one such, there's no reason in the

world for you to feel backward about lack of
.

really in the

.

.

same

many an

the stations

boat.

.

we

dope the

cent.

our

this,

We're paid by

represent, to give you the kind

nomically feasible

entire subject out for yourself, give us a call.

generally

you don't know

of service they'd give you direct,
to

.

way you wish.

you a

service doesn't cost

oldster who's

So instead of struggling endlessly

.

.

.

if it

were eco-

Won't you drop us a

line?

JOHNS &

FREE,

... be

creative or other assistance

for the first

helpful in any and every

there's

.

put you in touch with the people you need for

time to begin talking radio.

experience

know

We'll explain anything you want to

&

Associated with Free

FIELD, INC.

Sleininger, Inc.

C^^aJio cJiahon C^epreseniahves
NEW YORK
110

CHICAGO

East 42nd St.

IBO

Laxington 2-8&i0

WCSC
WIS

.

.

.

woe
WDAY
.

KTAT
Page 6

.

.

.

Franklin 6373

(NBC).

(NBC)

WAIU ....
(CBS)
(NBC)
(SBS)

N. Michigan

Charleston

Columbia

,

Columbus
Davenport
.

.

Fort

WDRC

SAN FRANCISCO

DETROIT

N«w Center

2-8444

Trinity

(CBS).

WKZO
WNOX

(MRN)

KFAB

(CBS)

.

.

Fargo

KOMA

(CBS-SBS)

WMBD

(CBS)

.

.

Hartford

Kalamazoo
.

Knoxville

Lincoln-Omaha

.

Worth

.

.

.

.

,

.

LOS ANGELES

Building

C. of C. BIdg.

Richmond 6184

Sitter 5415

.

.

(CBS)

Run

Building

Oklahoma

....

City

Peoria

WPTF
KTSA

(NBC)

WDAE

(CBS)

Tampf

KTUL

(CBS)
(CBS)

Tuhi
Tacomi

KVI

.

Raleis^

(CBS-SBS)

.

.

San Antonic

and

Southwest Broadcasting Systeir
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Shift Their New England Lineups
When
WNAC to Swap Affiliations in Moves That WEEI
WNAC,

Networks
WEEI and
Doom

he learned of the CBSdeal John Shepard 3d, operator of
went into consultation with Lenox R. Lohr,
president, as a result of which it
was determined on March 31 that
would replace
on
the NBC-Red chain.
Seeking to
sever his other connections with

Regional Chains; Pacific Coast Changes Pend
NEW ENGLAND became the
focal point of radio interest
New England Shakeup at a Glance
during the last fortnight,
WEEI,

WEEI.
3.
WEAN, Providence, and WICC, Bridgeport, leave CBS and
become basic NBC-Blue network outlets on Jan. 1, 1937, or sooner,
depending upon CBS commitments.
4.
WPRO, Providence, leaves Inter - City Group and becomes

Com-

this practicable.

basic

ing close on the heels of the

CBS agreement to
KNX, Hollywood,
England

shift

CBS

outlet on Jan.

1,

1937.

New England

Network, comprising five NBC-Red stations,
will cease to exist when WEEI jo.ns CBS, as does Yankee Network as now constituted. John Shepard 3d, president of Yankee
Network, has plans under way to reorganize Yankee Network of
eight or nine stations with new alignment that excludes CBS out5.

purchase

the New
envisages a

new alignment of
NBC, CBS and regional netradically

work

WNAC

1.
WEEI, Boston, is leased to CBS for period of six years,
contract to become effective April 1, 1937, or sooner, depending
upon ari-angements with other outlets and subject to FCC approval.
2.
WNAC, Boston, leaves CBS and joins basic NBC-Red network on Oct. 4, 1936, or later, depending upon arrangement with

the announcement that
Boston, had been
leased to CBS for a six-year
period and that WNAC, Boston, would replace it on the
NBC-Red Network, the shifts
to take place on Oct. 4 of this
year if present commitments
"with

make

NBC

lets.
6.

Projected sale of

WTIC, Hartford,

to

Cherry

& Webb

de-

change the broadcast structure in that territory mate-

partment store interests of Providence, which was conditional upon
FCC consent to its removal to Massachusetts to become BostonProvidence outlet of CBS, practically called off so far as present
principals are concerned, though CBS still interested in possibility

rially.

of acquiring

that

affiliations

will

As summarized
companying box

7.

KNX

the interplay of consequences
of the CBS-WEEI deal led to

many

other

idence, and WICC, Bridgeport) from CBS and NBC's
decision to add them to its
basic Blue Network the decision of CBS to add the independent WPRO, Providence, to its
;

WEAN;

basic network in lieu of
the virtual collapse of both

New England and Yankee

the
regional

networks, and the apparent calling off of the deal to sell WTIC
to the Cherry & Webb interests
and move it into the Boston-Providence area as a CBS outlet.

Developments

THE New

England shakeup, in a
sense, parallels the California situation, where the
sale to CBS,
subject to
approval, means
the cessation of CBS affiliations

KNX

FCC

with the Don Lee Network. While
Mr. Pabst of the Don Lee organization was in New York early this

month

—

new

lineups
Don
Lee being particularly interested
in a possible link with Mutual
Broadcasting System it was also
learned by Broadcasting that CBS
is giving serious consideration to
replacing KFRC, Don Lee station
to

effect

—

April 15,

1936

•

somewhat

notably

shifts,

the decision of John Shepard
3d to withdraw two of his
other stations (WEAN, Prov-

California

shifts

CBS, Mr. Shepard the following
day was able to reach an agreement with Mr. Lohr whereby his
Providence and Bridgeport stations
went on the NBC - Blue network.
Mr. Shepard, it was learned, accepted

San Francisco, with KSFO, now
linked with KNX. Whether a pur-

negotiations were handled by
Frank Comerfort, chairman of the

lease aii'angement for
in prospect could not

utility company's board.
In turn
the proposals were submitted, NBC
renewing its previous offers to
purchase or assume a management
lease on the station and bringing
its bid on the latter proposal to
$175,000 a year of 307c of the
gross; Hearst offering a reported
$215,000 yearly lease price; the
Boston Herald-Traveler offering a
reported $200,000, and CBS offering a deal accepted by the utility
executives as substantially better
than any of these. It is also
learned that overtures for acquisition of WEEI were made by
other interests said to involve
Joseph B. Kennedy, former chairman of the Securities & Exchange

chase

or

KSFO was

be determined.
Herbert V. Ackerberg, manager
of station relations for CBS, who
with M. R. Runyon, CBS treasurer,
closed both the
and WEEI
deals, was scheduled to leave for
Los Angeles April 11 for an indefinite visit to size up the situation there, particularly with respect to plans for the future management of KNX.
The WEEI deal was consummated after spirited bidding on the
part of at least four major principals, with several others entering into the picture indirectly. The
Edison Electric Illuminating Co.
of Boston, operator of the station,
recently made it known quietly
that it was disposed to forsake the
broadcasting business in view of
the pressure against public utility
operation of stations. NBC, CBS,
Hearst and the Boston HeraldTraveler, the latter long eagerly
seeking a foothold in Boston radio, all entered bids.
Although Joseph Groce, public
relations director of the utility,
has had the station under his direct charge for many years, the

KNX

BROADCASTING

Commission, Gov. James Curley of
Massachusetts and the Filene department store interests.
Details

WEEI

of

the

CBS

deal

for

have not been disclosed, although various figures have been
rumored which Broadcasting has
been unable to verify. The deal,
is
understood, involves many
complicated collateral considerations which will not be revealed
until application for the license
transfer is made to the FCC. Approval by the FCC is required.

it

station

special

deal,

and

it

is

tentatively

WNAC will be added
to the NBC-Red rate card at $400
an hour while WEAN is quoted
planned that

at $200 and WICC at $160. CBS
has not indicated its proposed rate
on WEEI. The present Shepard
contracts with CBS have until Dec.
31, 1936, to run.

Losing its Providence outlet,
within a few days signed
WPRO, heretofore operating as an
independent but with an InterCity Group tieup and an alternate
tieup with Yankee Network, the

CBS

affiliation to

become

effective

the other shifts are consummated. William Cherry acted for
Cherry & Webb, operating WPRO,

when

in effecting this deal.

Effect on Regional Nets

UNDER

in

NBC

regular

the

compensation formula, securing no

CBS

at present location.

it

New England

paralleled on Pacific Coast
where
has gone under purchase option to CBS [see April 1
Broadcasting] while status of KSFO, San Francisco, remains uncertain, though it may replace KFRC as CBS outlet when Don
Lee-CBS affiliations are severed.

in the acon this page,

WEEI

WEEI

its

arrangement with

WPRO,

as with all its
other associated stations, CBS requires that they shall not affiliate
with any other network, which
automatically excludes
from the Inter-City Group. On the
other hand, while NBC imposes no
such prohibition upon its affiliated
stations, it is kno-^m that a gentle-

and

WPRO

men's agreement exists with John
Shepard whereby WNAC will not
remain an outlet for MBS. Mr.
Shepard, however, is under no reas to regional network
operation so long as this does not
straints

with stipulated time
clearances for NBC programs.
Thus Mr. Shepard, to continue his
interfere

relationship with

ably use

WAAB,

station,

as

the

MBS,

prob-

his other Boston
outlet for that

growing

network's commercials.
MBS, however, appears to be stymied for further expansion in New
England unless it can secure present NBC outlets.
The WEEI shift to CBS and the

WNAC

shift to

NBC

also

remove

the keystones of the arches upon
which the New England and Yankee networks, respectively, are at
present constituted. The New England Network comprises WEEI,

Boston; WTIC, Hartford; WCSH,
Portland; WTAG, Worcester, and

Page 7

WJAR,

—
—and

Providence

network stations

all
it

NBC-Red
has been

carrying a substantial amount or
da^-time commercials on a cooperative basis. It has its ovm salaried
representative in New York, Joseph J. Weed, and exclusive commission representative in Chicago,
C. C. Weed, who represent not only
the network but the five stations
individually.

With its Boston outlet lost to
CBS, which does not permit other
affiliations, the New England Network presumably will go out of
existence. However, Mr. Shepard
has lost no time in contacting

and other stations in the
New England territory with the
idea of a reorganized network. The
Yankee Network, headed by Shepard, comprises 12 stations and two

these

alternates, including the Shepard-

owned WNAC and WAAB, WEAN
and WICC. Most of the others are
CBS outlets, which will come under the same restraints as WEEI.
Accordingly, Mr. Shepard has
proposed to some of the present

New

England and Yankee

affiliates

the reorganization of a single regional for that territory to be
called the Yankee Network and to
be headed and operated by his
Boston organization. Tentatively
he has in mind a regional chain
comprising the following stations:
WNAC, Boston; WEAN, Providence; WTAG, Worcester; WTIC,

Hartford; WICC, Bridgeport;

WNBH,
WFEA,

Portland; WLLH, Lowell;
New Bedford, and possibly
This
Manchester, N. H.

lineup,

however,

WCSH,

is

by no means
its commerdepend largely

ai'ranged as yet and

importance will
how much time clearance,
particularly daytime, the NBC afcial

upon

of
will require.
filiations

The

various

the

Biblical

THE CBS-WEEI

stations

Touch

deal
practically

came as a

all WEEI
surprise to
executives and employes, and was
rather abruptly announced to the

Mr. Shepard knew
were in progress
and quickly prepared to complete
a deal with NBC, which made

Boston press.

that negotiations

haste

release

story of
defection to NBC before

to

WNAC's
the

WEEI

lease

the

by CBS was made

has been well known in
radio circles that CBS has not
been satisfied with its Shepard contract, and the move to seek a transfer of WTIC to the Boston-Hartford area was believed to be largely inspired by CBS to gain a Boston outlet on more favorable
terms. Thus there was a humorous turn to the CBS-WEEI deal
when Mr. Runyon wired to John
Shepard, by way of announcing
the deal: "The Lord is my Shepard I shall not want" apparently
to impress upon the Boston operator that CBS had at last wrested
itself from his domination in New
England.
Mr. Shepard asserted that he
will retain Edward Petry & Co. as

known.

It

—

representatives
tions

for

and would

his
insist

own

sta-

upon that

concern as national representatives
for the proposed reorganized Yankee Network, which he intends to
key and operate through his Boston selling organization. The four
remaining New England Network
outlets,

it

tain the
for the

indicated, might reselling organization
individual national spot

was

Weed

sales.

The

logical

Page 8

consequence of the

Worth Lawyer
Baldwin Soon to Oflfer Copyright Plan Ft.
Purchases KTAT
For Music Supply Within the Industry Hearst Gets Four of the SBS

A SPECIAL meeting of the NAB
board of directors will be called
by James W. Baldwin, managing
director, within the next two or

three weeks to consider a report
proposing creation of a music supply within the broadcasting industry and free from the restraints
of outside groups. The report will
be submitted by Mr. Baldwin
pursuance of instructions given
him at the last bo^d meeting Feb.
3 in Chicago.
The board also may take up
plans in connection with the next
convention scheduled to be
held in Chicago but the dates for
which have not yet been fixed. It
is generally expected that the convention will be held late in July,
with copyright the salient issue.

m

NAB

Commercial Organization

BALDWIN

was instructed by
the board to draft and submit a
detailed plan to set up a corporation to purchase, sell, lease and

MR.

license

and

performing rights, compile
information on

distribute

availability of copyrighted music,
procure foreign as well as domestic
copyrights and set up an open pool.
The meeting has been called to
consider this report p r o b a b 1 y
toward the latter part of April or
early in May.
In discussing the music plan

—

Mr. Baldwin had in
mind a commercial, profit-making
originally,

corporation rather than a whollyowned subsidiary of the NAB such
as was the Radio Program Foundation set up by the NAB in 1932,
but which failed to develop.
Plans for the convention probably will be laid before the board,
although there is the possibility
exthat in the interim the

NAB

ecutive

committee,

comprising

President Leo J. Fitzpatrick and
Treasurer Isaac D. Levy, along
with Mr. Baldwin, may select the
dates and hotel.
Interest in copyi-ight, heightened
by the Warner withdrawal, pending legislation and the battle between independent stations and the

networks on this issue, makes it
a foregone conclusion that this subject again will be the dominant
Coupled
one at the convention.
with this, will be a fight over alseveral shifts impending was, of
course, to obviate the need for removal of WTIC into the BostonHartford area, although CBS still
has its eye on that station in Hart-

An agreement to sell the
ford.
station to Cherry & Webb, conditional upon its removal, was tentatively reached several months
ago and a deposit of $25,000 on
the purchase price of $675,000 was
paid to the Travelers insurance interests, operators of WTIC. The
insurance concern, it is known, was
interested in selling chiefly because
the station has been operating at
a heavy loss. Now on full time,
its deficits are being cut substantially under the renewed active

W. Morency,
and the insurance company is inclined now to drop the deal and

management

of Paul

remain in the broadcasting business. Moreover, both Senators Mahoney and Lonergan of Connecticut have indicated in no uncertain terms that they would combat any proposal to remove WTIC
from Hartford.

leged "network domination" of the
trade association, with a determination already evinced by many
independent operators that they
will

oppose any and

all

moves

in

NAB

casting System, was disclosed
April 7 when application was filed
with the FCC for the voluntary
assignment of the assets of KTAT,

Fort Worth, to Raymond Buck,
young Fort Worth attorney. The
consideration to the A. P. Barrett:
interests, which disposed of the
$160,000 for
stations, was
five

KTAT

$45,000.

Mr. Buck, who was in Washing-

ton to file the transfer application
asserted that his interest in pur
chasing KTAT was that of an op
erator solely. He said he intends
to operate the 1,000-watt regional
station on 1240 kc. as an indepen
dent station but has made no man
agement plans. He said it would
not be affiliated with the South-

former NAB vice president.
The four officers whose terms

expire with the convention are
President Fitzpatrick; Vice Presidents Charles W. Myers, KOIN
and KALE, Portland, Ore., and

WLVA,

Lynch-

burg, and Treasurer Levy. The directors whose terms expire are:

K.

W.

WGR WKBW,

WHK,

Cleveland;

WEAF-WJZ, New

York (NBC); Gardner Cowles

KSO-KRNT-WMT, Des

owned

Moines and

Coulter Quits Radio Post
With Ayer to Join CBS

DOUGLAS

COULTER, vice
president in
charge of radio
of N. W. Ayer &
Inc.

in

New

York, and one of
the best
figures in

known
radio

advertising

,

joined CBS April
13 as assistant
He will
director of broadcasts.
function in the department headed
by W. B. Lewis, CBS director of
broadcasts, and Lawrence W. Lowman, vice president in charge of
Mr. Coulter resigned
operations.
from Ayer after 11 years with the
agency. Among the accounts placed
through Mr. Coulter at Ayer were
the original Jack Benny series for
Canada Dry in 1932, Famous Trials

Mr. Coulter

sponsored hy National Dairy Products Co., during the same year, and
the Phil Baker program sponsored

by Armour & Co. in 1934. The Ford
programs also have been placed
through the Ayer agency.
Mr. Lewis was to leave for a

Bermuda on April 15.
learned that Harry
Ommerle, who has been Mr. Coul-

vacation to
It

was

also

ter's assistant at

three
sistant

Ayer for the

years has been named
to

Leonard

Hole,

of

last
as-

the

Mr.
department.
Hole acts in the capacity of assistant to Mr. Lewis having joined
CBS from Benton & Bowles in
September, 1935.

CBS program

KTAT

and later sold

it

to

Mr. Buck
the Barrett interests.
said his interest in radio was first
aroused while handling radio matters for the air line.

Jr.,

Cedar Rapids.

Son

apparently

discontinued after present
commitments are completed. Mr.
Buck is Texas counsel for American Airlines, which at one time

will be

Buffalo; H.

-

Carpenter,
H. Hedges,

Network, which

west

Arthur B. Church, KMBC, Kansas
City; F. M. Russell, WRC-WMAL,
Washington (NBC); I. R. Lounsberry,

alone.

Applications for the transfer of
WACO, Waco, and KOMA, Oklahoma City, were to be filed on behalf of Hearst Radio before April
15, the two stations having been
purchased for a reported price of
$250,000 shortly after Hearst purchased KTSA, San Antonio, for
$180,000, and KNOW, Austin, for

Insurance Co., and John Shepard
3d, president of the Yankee Network, former chairman of the Code
Authority during NRA days and

Allen,

Consolidates

THAT Hearst Radio Inc., radic
subsidiary of the Hearst newspaper interests, has purchasedji
four rather than all five of the*
stations of the Southwest Broad-

that direction.
Of the 19 places on the
board, including the four elective
offices, 10 are to be filled at the
next convention. This, of course,
represents a majority of the board.
Mr. Baldwin's term also expires
with the convention. His reappointment will be up to the new
board which holds a meeting immediately following the adjournment of the convention.
Already there is talk of candidates for the presidency. While
the parties themselves have not
been consulted, the names advanced
at this early date include Edwin
Craig, executive head of WSM,
Nashville, and vice president of
the National Life and Accident

Edward A.

KEHE

Group;

Harold Hough, manager of
Fort Worth Star-Telegram
station, stated while in Washing-

WBAP,

ton April 8 that Amon Carter, publisher of that newspaper, is not
connected in any way with the
transfer of any stations of the
Southwest group. Mr. Carter recently purchased KGKO. Wichita
Falls, which awaits an FCC decision on its application to move
into Fort Worth to be operated as
a second NBC basic outlet along
with the combination WFAA-

WBAP.
Hearst Developing

HEARST RADIO'S

KEHE

representative;

handling the operations of the four
newly acquired stations is FrankPresilin D. Roosevelt, son of the
dent, recently named vice president
reof Hearst Radio Inc. He has

turned from New York and Washington to his Fort Worth headquarters.

The Hearst radio interests on
April 7 cleared up their Los Angeles situation when the FCC authorized KEHE, licensed to the
Los Angeles Herald, to go to tuir
time by absorbing KELW, which
now goes out of existence. Kli,tiJ^
was formed by the combination of
and KELW, which shared the

KTM

780 kc. frequency and which were
purchased several years ago by
Hearst. The FCC authorized KEHE
watts
to increase its power to 1,000
night and 5,000 watts day, effecWashtive July 28. J. C. McNary,
ington consulting engineer, is handling plans for the new transmitter plant and site.

BROADCASTING

•

April 15, 1936

Why Doors Are Open to Real Silk Salesmen
By

JOSEPH AINLEY

Director of Radio, Leo Burnett Co. Inc., Chicago

Purveyors of Sheer Sheathing for Madam's Extremities
Find Radio Removes Barriers to Home Interviews
WHEN

the first Real Silk program
Avent on the air one Sunday evening in February, 1933, its sponsors were none too confident about
True, radio had alsuccess.
-|its
demonstrated its ability to
'} ready
people by the millions to
3^ send
local merchants demanding
^"'fiftheir
that and the other product.
But could radio or, for that matsell
;ter, any type of advertising
high-priced hosiery, no matter how
long - wearing, in the midst of a
jthis,

—

•

—

::

when many

advertisers
were shouting "lowest prices in
history" and selling vast quantities of cheap merchandise to a
public ?
•"'l^l panic-stricken
If the Real Silk Hosiery Mills
jj
had attempted to tell their whole
story of economy through quality
the air, the result would un-"t on
doubtedly have been just another
''?T
radio failure. But fortunately there
''was no need of that. The 10,000
Real Silk representatives, calling
on housewives in their parlors and
depression,

,

-i

businessmen in their offices, were
ably equipped to tell and demonstrate the story of Real Silk's longwearing qualities that make for
real economy.

Opening the Doors
til

j|

job as Real Silk saw it
present a program that
would keep a large audience tuned
in week after week, a program
that would make each listener feel
that the least he could do to repay the sponsor for his pleasure
Avould be to listen to the next Real
Silk representative who called. In
other words, radio's main job was
to open doors for the Real Silk
man, and after that it was up to
him to make the sale.
To open as many doors as possible Real Silk started in radio
with the most popular type of entertainment, dance music. For the
same reason the program was
placed on NBC at 7 o'clock Sunday evening, a time when the entire family could be reached listening together. From the first the
combination clicked. Vincent Lopez
and Ted Weems proved good door
openers and Real Silk sales responded in a gratifying fashion.
Then, after about a year on the
air, Real Silk moved its program
to 9 p. m. on Sunday, and with
the change in time came a com-

RADIO'S

was

rsi-i-:

to

THREE

years Real Silk Hosiery Mills officials have

learned a lot about radio. They have learned that their

medium was not justified. They
have learned that there are many, many ways of adapting radio to market problems. They have learned how
to use radio in pushing certain lines and services. They
have learned how to reach and sell particular audiences. Close to Real Silk's radio campaign
and this
forms the bulk of Real Silk advertising is the author
and here is his tale of merchandising a la radio.
early timidity about the

—

— —
—

the

lively

Manhattan Merry-goother.
One of the

round on the

ways of beating competition
to avoid it, and on that basis it
was certainly good showmanship
to select a program whose appeal
was aimed directly between the
other two. But this was not the
principal reason for the change of
pace.
best
is

Essentially the new program
was based on sound advertising
psychology. Radio's results had so

far been good, but the sponsors
believed that they had been spreading their sales appeal too thin and
that instead of continuing to try

please everybody they would
concentrate on what their surveys
had shown to be the typical Real
Silk consumer: A man or woman
in early middle age, married, a
parent, and neither rich nor poor
but with an income ranging between two and five thousand a
year. To reach this consumer most
effectively the changed program
consisted of warm and familiar
music, which it was felt would
open his door to the Real Silk Man
even more readily than had the
previous show. But this new program also accomplished a secondary purpose. By including in each

to

broadcasts

of

this

type

So, on
would have little effect.
April 5, Real Silk launched a new
series aimed at a younger, livelier
audience. Jack Hylton and his orchestra with an all-British assort-

ment of

This program
unusual combination of a feature that is a
novelty and yet that has been
thoroughly tested and found highly successful. This seeming paradox is easily explained: For the
last six months Hylton has been
heard over a 14-station CBS hooksoloists.

so hesitatingly entered
has proved a real success for
Real Silk, so much so that today

Radio,

is practically the only advertising used by this company, except
for some magazine copy at Christmas time. As Lowell Stormont,
Real Silk advertising manager ex"Radio has done a
presses it:
double job for us. It sells the
public on the Real Silk idea and

it

im

•

further

into,

)

1936

the sponsor feels that

program has completed its job
and that if any of its followers
have not become Real Silk wearers by now the chances are that
this

—

ing

April 15,

Another Audience

BUT NOW

worrying about competition
now, for Hylton's novelty should
give him an advantage over the
other dance band, and as for symphony the Standard Oil show opposed the last half -hour of General
Motors symphony with the result
that a standard survey shows the
GM audience for this period less
than one-third of its size during
its first half-hour on the air.
Although the entertainment has
been changed, this radical change
in entertainment will not be extended to the commercials. These
will as heretofore be kept brief
and will continue to emphasize the
personal fit and the long wearing
Silk hosiery.
qualities
of Real
Price is never mentioned.

violins
of Charles Previn's
string
ensemble;
throaty blues
singers made way for the lovely
i-M
soprano voice of Olga Albani; the
broadcast took on the dignified title
btK
of Silken Strings.
One reason for the new kind of

;as!H

impression of the highest quality.
The Silken Strings program soon
convinced its sponsor that the
right advertising approach had at
last been found. Not only did sales
increase, but they increased most
in the finest merchandise produced
by the company until now Real
Silk's best hosiery has also become
its best seller, far outselling the
less expensive line of hose that are
also carried by the salesmen. For
more than two years, now, the
broadcasts have remained intrinsically the same. Last Fall a narrator was added to introduce each
musical number with a romantic
setting, giving a sentimental continuity to the broadcast; and the
program was retitled lAfe Is a
Song, but the talent and type of
entertainment were unchanged.

not

change in program style. Inof topical dance tunes the
program featured semi - classical
music of the Victor Herbert type;
the feverish cornets of Lopez and
Weems jvere replaced by the sooth-

entertainment was the new time
which placed Real SiUc in competition for the listening audience
with the dignified Ford Symphony
Program on the one hand and with

average listener, the sponsors secured for their program, and by

in the Midwest for Standard Oil
of Indiana, but the new contract
will bring him for the first time to
listeners on the East and West
Coasts. Incidentally, Real Silk is

EHI,5

rati:

somewhat over the head of the

up

stead

m

a

offers Real Silk the

plete

an-

of

aimed

association for their products, an

IN

-

'

broadcast several selections
classical nature, deliberately

From

The Renaissance
The Member

of the Audience

BROADCASTING

Who

of

the

New

Yorker

Rugged Individualism

Didn't Wait for the Applaiise Cue at a Coast-to-Coaet
Broadcast.

(Continued on page 60)
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Dolph to Supervise
Democratic Radio;

SYSTEM EXTENDED
SUCCESS

of the mechanical deradio audience surveys
developed by two professors at the
Massachusetts Institute of Technology and employed first in the
Boston area under the auspices of

WHN

Pettey Joins
3 Mentioned for

FCC

Campaign

Planned

Politics

MECHANICAL SURVEY

FIGURE IN IMPORTANT ASSIGNMENTS

Post;

John Shepard 3d, has led to an
arrangement whereby Anderson-

WITH THE

resignation of Herbert L. Pettey as secretary of the
FCC, effective May 1, William B.
Dolph, manager of WOL, Washington, and former radio director
of the NRA, is definitely slated for
the post of radio director of the
Democratic National Committee
an assignment which Mr. Pettey
held during the last campaign and
which it had been assumed he
Tvould accept again this year.

Mr. Pettey

May

on

1

A

have

suggestions
More than

been advanced.
likely,
however, the
assignment will be considered in
the light of suggestions of high
Administration quarters. While the
post is one which under law is
filled

into

by the FCC
an important

fication,

itself,

falls
political classi-

carrying with

it

Nichols Associates Inc., New York
engineers with headquarters in the McGraw-Hill Bldg.,
will undertake similar surveys in
other cities for stations, agencies

industrial

and advertisers.
The company's first client is
WOR, Newark, which in latter
March engaged to have 100 of the
devices installed in a cross-section
of typical homes in four New York
boroughs (omitting Staten Island)

becomes

associate manager of WHN, New
York, progressive independent station owned by Loew Metro-GoldMryn-Mayer theatrical and motion
picture enterprises. He accepted
this post among several station
offers,
having
decided
several
months ago to leave the FCC.
Thus far the FCC has given no
consideration to a successor for
Mr. Pettey.
number of applications have been made and several

it

a salary

and

MR. DOLPH

MR. PETTEY
now on

NBC Red

the nationwide

network under Chase

& Sanborn

tory.

tal

expected to begin active work as
radio director under Charles Michelson,

director

cident

of publicity,

coin-

with the Democratic Con-

Mr. Dolph probably will continue
his management of WOL, sharing
his time between the two posts.
In joining the Democratic Committee, Mr. Dolph assumes the same
status under Mr. Michelson he
held from 1933 until the middle of
1935 at NRA, where he was radio
director.
Mr. Michelson at that
time served as publicity director

Photophone. He was a member of
the interdepartmental committee
which recommended scrapping the
Radio Commission in favor of a
communications agency vsdth jurisdiction over wire as well as wireless communications.
Mr. Pettey will be associate director of
under Louis K.
Sidney, M-G-M official who about
a year ago took over the general

WHN

management

of the station. He will
have charge of sales and promotion. Mr. Pettey's retention by the
station is indicative of further
radio expansion by M-G-M, particularly in the exploitation of
film stars.

WHN

has made unusual strides
in recent months, recently getting

of

in

Philadelphia

in

June.

NRA.

A

brother-in-law of Mr. Pettey,

Mr. Dolph came

to

Washington

in

the summer of 1933 to take charge
of the radio details of NRA. Like
Mr. Pettey a native of Kansas
City, he also had worked in the
motion picture industry. Before
joining
he was with RCA

NRA

HOW SERIOUSLY

Federal offiregard their broadcasting activities was again illustrated durcials

ing the last fortnight when it became known that the new Interior
Department building in Washington will include a complete modern radio studio and office setup.
President Roosevelt made a network address April 9 when the
cornerstone was laid.
Although the radio layout was
not included in original plans for
the building. Secretary Ickes secured an allowance said to amount
to $38,000 from a fund of $200,000 allocated for "extras" for the
building.

With

this

sum

it

is

It

radio broadcasts.
This is not a
Project such
as the Radio Workshop for which

is

the

in

its

station

Page 10

day power

to 5,000

1010 kc. channel.

on

Dolph
WOL
manager, and has been instrumen-

increasing the business of
the station substantially. He is
well-known among broadcasters
contacts.
as a result of his
in

NRA

More than

likely, Mr. Dolph will
staff at the Democratic

up a
committee headquarters in Washington. He probably will have an
assistant in Washington to handle
details on placements of radio time,
as well as an office in New York
under an assistant director. This
set

organization
will
be
perfected
prior to the Philadelphia convention.

In the 1932 campaign the

Demo-

committee expended approximately $500,000 for radio time
primarily network.
During the
impending campaign it is expected
that as much if not more will be
disbursed for radio, with a greater
share of it going to transcription
and spot than during the preceding campaign.

Elaborate Radio Studio to Be Installed
In New Building of Interior Department

which Major
Bowes introduced and -iarried to
local popularity his amateur hour

an increase

in the Oklahoma terriIn his early thirties, Mr.
joined
last year as its

cratic

planned to build one large and one
small radio studio, each with its
own control room, a reception
room and offices for those handling

watts on

that

representing

company

While he is already collaborating with the Democrtaic Committee in radio affairs, Mr. Dolph is

vention

A

Photophone,

sponsorship.

Several names mentioned for
the Pettey successorship include
E. Willard Jensen, now secretary
of the Business Advisory Council,
functioning under Secretary of
Commerce Roper, and a former assistant to Chairman Farley of the
Democratic National Committee;
Fred Roper, son of the Secretary
of Commerce, and Arthur 0.
Dahlberg, of Escanaba, Mich., an
engineer formerly with NRA, now
with the Department of Commerce
economic analysis division.

Commission in 1933 as secretary
after having been radio director
of the Democratic Committee during all of the 1932 presidential
campaign.
native of Kansas
City, he formerly was in the film
distributing business with M-G-M
there and later was with RCA

in

Newark and Jersey

One hundred

of $7,500.

Campaign Plans
MR. PETTEY joined the old Radio

for

vice

WPA

WPA

funds was allo$75,000 in
cated and which is operated under
the direction of William Dow Bout\vell of the U. S. Office of Education, as described elsewhere in this
issue. Moreover, officials disclaim
any intention of going into broadcast station operation, although
the elaborate studio setup, the first
built in any government department, would make adequate facilities immediately available should
such a step develop.
The radio studio is to be built
with the advice of the Radio Workshop group, and will include everything from microphones and transcription tables to sound effects
devices and outlet panels.

Presum-

ably it will be under the direction
of the U. S. Office of Education,
from which Mr. Boutwell was detached for the Radio Workshop
project, and it may be made available to other departments that
broadcast regularly.

City.

instruments
have been installed, and they will
be transferred weekly to other
homes.
The device is called an Audimeter (See March 1 Broadcasting
for complete description) and it is
installed on radio sets in the home
to record by means of tape recorders the stations and programs
to which that particular home has
tuned during the week. Prof. Robthe

of

ert F. Elder, MIT economist,
worked out the method, and his

MIT

faculty colleague perfected
the instrument. Following the Boston surveys for Mr. Shepard, covering a period of ten weeks during which 500 typical homes were
recorded, the results attracted

widespread interest.
Mr. Shepard originally financed
the project because of the faith
he had in it. He since has been reimbursed for his investment, with
the transfer of operations to Anderson - Nichols. It is understood
that instruments will be installed
eventually on a nation-wide basis,
and that NBC is definitely interested in utilizing the method for

survey work.

WHN

Staff Complete
by WHN, New York,
of Herbert L. Pettey, former FCC
secretary, as associate manager,
virtually completes the newly or-

RETENTION

ganized staff of the station. Recently Frank Roehrenbeck, of the

Loew organization, joined the staff
as
managing director.
Among
other new additions in the sales department of
are Helen Mack,
former
newspaper
Philadelphia
woman; Gilbert Parks, formerly
with MacFadden publications;
Bert Adler, formerly with Tower
Magazine. They will serve under
Philip F. Whitten. Louis Sidney is
general director of the station and
will continue in active charge.

WHN

WNBF
CBS

CBS

100th
Is
on April 5 added the 100th

station

to

WNBF,

its

network

Binghamton, N.

made a regular

outlet,

when

Y.,

wasf

starting

with eight hours of network com-;
mercials.
Heretofore the station
has been linked to CBS occasionally for special programs only, but
it won regular status at the de-

mand of
fact that

THE

advertisers despite
a 100-watter.

the

it Is

annual

convention

of

the

American Association of Advertising Agencies will be held April 30May 2 at White Sulphur Springs,'

W. Va.
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Uncle

Sam on

By

J.

FRANK BEATTY

Shows How Government Agencies Use Broadcasts
Political Promotion as Well as Enlightenment

jSurvey
[For
IsO

FREQUENTLY

has the sub-

ject of Radio itself been precipiitated
into
political
discussions

the Republicans, the AmeriEan Liberty League, et al, began
pound away at the New Deal,
that Bkoadcasting decided to undertake a survey to determine the
iiextent to which the Federal gov(ernment's
departments and burreaus are utilizing radio for "adfvertising and promotion" purposes
las distinguished from political purisince

!|poses.

Uncle Sam's entry into the rajdio field as a "sponsor" of programs presumably designed to pro.nnote
the general welfare was
,

jT^rought to the fore especially dur;ing the last fornight when the
jTVPA "radio workshop" went into
..(action in Washington under its six:!month $75,000 allotment of work
jrelief funds with the avowed ob;|ject of showing how educators and
^educational institutions can utilize
liadio to best advantage.

Opinions vary, depending upon
political bents, as to the success or

:iailure of the "radio workshop"
iidea in its initial network offerings, although it is noteworthy that
jithe
press, particularly the nonpartisan press associations, were
inclined to take a "kidding" atti-

tude toward the venture. Networks
offering their facilities only if
the programs meet their standards,
and to date only two NBC shows of

.tare
;
'

10 minutes each have been selected
out of about 15 that have been prepared.

—

Last year the government
ineluding the President, Senators,
Representatives, Cabinet officials
iand departments
was granted
•i227 hours and 15 minutes by NBC.
t
i

—

Politics

FOR THE

Creep In

most part, the pro-

grams originating in the govern;ment departments and bureaus are
offered to the networks as public
service offerings with the assur^

_

3

ance that they are non-political in
'character. Political themes often
creep in nevertheless, and the Republicans have already begun to
;make capital of the fact that so
many New Deal officials are so fre^
quently on the air in sustaining
^

Uncle

Sam

TO THE DESKS

:

Free Advertiser

—An

Editorial

manager,

let alone
the networks and the sponsors and advertising agencies, come
almost daily requests for free time for this or that announcement
or script show or transcription emanating from, the well-staffed
publicity bureaus of the Federal departments and agencies. The
deluge of suggested broadcast material has become so great in
recent months that broadcasters have begun to complain they simply haven't the time available for many of the offerings. Some of
the material has been carried for many years, dating back as far
as the Coolidge administration, as sustaining public service broadcasts; the stuff that is being offered additionally in recent months
often does not merit time on the air because (1) it sometimes is
outright advertising; (2) because it is trivial; (3) because it is
badly prepared by zealous but untutored publicity men in the New
Deal agencies.
Thus it was that Broadcasting undertook its own survey of the
radio activities of the various New Deal agencies to determine
exactly what they are doing or attempting to do on the air. As
reported elsewhere in this issue, the findings are factual and nonpartisan. Yet we cannot hesitate to answer the questions frequently put to us by station managers and agencies and advertisers,
chief of which is whether they perforce must broadcast everything
sent to them from Washington or its sub-bureaus throughout the
country or suffer direct or indirect reprisals from the administration
in plain words, whether they must fear that the FCC might
take a hand and order them to broadcast the material offered if
the publicity men carry their refusal letters to Chairman Prall
and the Commission, to Senators and Congressmen or perhaps to
the Democratic National Committee.

of practically every station

—

We

can say with absolute finality that no such fears should prevail; that the proffered material should be judged, accepted or
rejected, solely on its merit; that Uncle Sam as epitomized by the

White House, the FCC or the zealous young publicity agents in
Washington has no right whatever to demand time on the air by
direction or indirection except in time of grave emergency such as
war or disaster. Uncle Sam has no power of censorship over radio,
which means clearly that in ordinary times he has no power to say
anything must be broadcast against the will and considered judgment of those who operate our broadcast structure. Each request
for time should be considered on its merit and public value (and
without thought of politics) it is as easy to discern when Uncle
Sam's agencies are trying to "chisel" free advertising time as "per
inquiry" and other time-chiselers who try to get radio time free.
One other thought: While we hesitate to suggest any addition
to the alphabetical family, we think the services of a coordinator
on radio scripts might prove beneficial. Through such an individual or office all material for radio could be cleared with some
definite limitation placed on the amount, and with trivial, unimportant or unnecessary material tossed into the wastebaskets in
Washington rather than those of individual stations.
;

j

offerings.

Not

only network shows but
spot announcements and
even transcriptions are emanating
.regularly from New Deal agencies
j and sent directly to stations, many
of which have already begun to
_ complain that they do not have
^enough time available to carry
jjf
- o'them.
It seems that every New
agency publicity director has
: Deal
.come to the conclusion that he
y should not only send out his usual
- plethora of publicity
releases to the
press but should also send these
releases plus special material prepared for the radio (its quality as
broadcast material often of doubt,ful merit) direct to the stations.
More than that, many of them,
^
even since the flurry of enthusiasm
J
over NRA, which many of the big
scripts,

iV

.;

;
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radio sponsors boosted enormously
in their programs, have begun to
ask the sponsors again to interpolate special "plugs" for this or
that department or bureau. Except
in cases such as Red Cross appeals, etc., the sponsors and their
agencies have generally turned a
deaf ear to the requests.

The

survey

by

Broadcasting

a single case
where Uncle Sam's agencies offered
to buy time, although in some instances advertising space was actually purchased in newspapers
and magazines. Notable examples
to

failed

disclose

were the retention of an agency
for TVA and the use of paid space
in campaigns for bond offerings.

WPA

Cutting Discs

LATEST New
prise

now

Time

the Air- With Donated

Deal radio enterthe transcription campaign
being cut by RCA for the
is

Works Progress Administration
which already has received 124 ac-

BROADCASTING

ceptances from stations of its seof quarter - hour discs. In
charge is Miss Adelaide Finch, who
put over a similar campaign for
Federal Housing Administration.

ries

WPA

The
discs will consist of
brief introductory announcement, a
50 - word continuity in the middle
of the program in the nature of
a staccato description of
achievements, and a closing acknowledgment, the basis being

WPA

music by Federal Music Project
No. 1 in New York. This music
is provided by a 100 - piece symphony directed by Nikolai Sokoloff.
Stations were circularized March
31 by Lawrence Westbrook, WPA
administrator. The letter was sent to the mailing list
provided by the Resettlement Administration which has just concluded a free disc campaign on
473 stations.
aims to reach a smalltown and rural audience with its
assistant

WPA

transcription

message,

according

WPA

to Julius F. Stone Jr., of the
Information Service, believing that

larger communities have been
given the benefit of performances
by Federal Music Projects. Copyright and union problems were
settled before the disc campaign
was actively launched. The discs
will be rotated among stations to
keep expense at a minimum.
adminisState and local
trators have been liberal users of
station time but their radio effort
has not been coordinated. To bring
is
order into this situation,
planning to assemble personnel
and data on the radio activities of

WPA

WPA

its

subdivisions.
Office of

EDUCATION

Education

is one of
functions of the
U. S. Office of Education, a branch
of the Department of Interior. Hub
of the activity is William Dow
Boutwell, editor-in-chief of the Office. For two years he has directed
the dramatized Education in the

the

by radio

important

News, on an NBC-WEAF network,
Mondays, 7:45 p. m. The 100th
program was broadcast April 6.
Then the Office has charge of a
program on the NBC Farm and
Home Hour one day a month for
the Future Farmers of America.
Much more pretentious is the

campaign

new

$75,000 radio
financed from Works Progress Administration funds. The first_ two
programs are Answer Me This on

an

NBC-WEAF

Monand Have

network,

days, 6:35-6:45 p. m.,

You Heard on an NBC-WJZ network, Fridays, 6:35-6:45 p. m. The
a question - and - answer
first is
game, highly spiced with drama,
and the second is a dinner party
conversation about curious scientific

facts.

This government "radio workshop" was conceived by Dr. John
W. Studebaker, U. S. Commissioner
of Education, and it is manned by
a staff of six executives who supervise 29 youths drawn from the
"skilled" and "professional" rolls
of Federal works projects and CCC

camps. The youths are paid from
$72 to $103 a month- Aiding Mr.
Boutwell are Maurice Lowell, production supervisor, and Leo Rosencrans, script supervisor, loaned
from the NBC Chicago staff.
The purpose of the "workshop"
is to point the way to proper usage
of radio in education. Some 500
sought places in the project but the
staff is not to exceed 70. Acting in
an advisory capacity are Ned Dearborn, New York University; Mrs.
Sidonie Gruenberg, director of the
Child Study Association; Dr.
Franklin Dunham, NBC educadirector; Edward B. Murdirector of talks.
Philip Cohen, personnel director

tional

row,

CBS

of the workshop, conducted audiChicago
tions March 22 in
studios for Midwestern CCC youths
as part of his nationwide search
for CCC radio talent. Other local
talent was auditioned in Washington to serve as extra actors on a

NBC

no-pay basis.

A

new

WPA

project

was

started

{Continued on page 56)
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Southern Stations Outstanding
In Service to Storm Victims
Take Lead

in Organizing Relief Activities

and in

Allaying Terror; Aftermath of Big Floods
had the East, Northeast
and Ohio Valley recovered from
spring floods that caused untold
damage, when a series of tornadoes
struck sporadically in Southern
states, leaving death and destruction in their wake. In this second
"act of God" disaster, radio again
stepped in to inform terrified regions of progress of the destructive elements as well as to take the
lead in directing relief efforts.
One of the cities in the direct
path of a twister was Greenboro,
N. C., where WBIG stayed on the
air as the 400-mile-an-hour cone
ripped to pieces everything in its
path and then set about the business of summoning relief for human and structural wreckage. [See
article on this page].
The transmitter of WIS, Greenville, S. C., is located in bottom
lands of the Congaree River and
was inundated as a result of torrential rains which accompanied
the wind storms. Freshly poured
concrete and steel foundations for
the new directional radiator were
undermined, the concrete being
washed out and the steel being sub-

WBIG

merged.

WIS

operators used boats from
the transmitter building to the
nearest land, about a quarter-mile
away. Equipment was not jeopardized because the floor was five
feet above the water line. The open
program circuits, between the
transmitter and city poles which

had been blown down, were under
water but circuits remained intact
and operation was uninterrupted.

WFBC

Stays on Air
high winds and a torrential downpour, WFBC, Greenville, S. C., stayed on the air April
6 and broadcast frequent bulletins
advising the public of tornado
devastation at Gainesville, Ga.,
Anderson, S. C., and Tupelo, Miss.
Besides the bulletins, scientific advice
about protective measures
against high winds and flood was

DESPITE

given.

Fast and accurate

WAIM,
ly

had

How WBIG Helped
A Stricken Region

Anderson, S. C, realsomething to cele-

brate April 8 when it observed its first anniversary.
Only a few days before a
tornado had damaged the
plant, according to
Wilton E. Hall, owner. As a
was off the
result
Damage has
air 24 hours.
been repaired and the anniversary was marked by appearance of the governor and
Besides,
other notables.
there was the boost to 1 kw.

Greensboro Station Takes Lead
Organizing Rescue Work
By ENOCH PRICE

WAIM

HARDLY

WFBC

Tale of a Twister:

Worth Celebrating

tracing

by

of the tornado's movements
was a big factor in allaying public
fear.
Numerous letters of commendation for the public service
have been received by B. T. Whitmire, manager of WFBC.
WAIM, Anderson, was off the
air one full day due to power failure,
filling the gap with a
large number of messages directed
to people in Anderson and surrounding territory.

fected

by the tornado, according

Wiley

manager

to
of

Harris,
WJDX, Jackson. The twister was
one of the worst disasters in the
history of the state but was conP.

a narrow strip embracing
Tupelo and the adjacent area. All

fined to

stations offered their facilities to

rescue and relief work, cooperating
with the Red Cross,
Legion and other agencies in raising funds for the distressed areas.
WNBR, Memphis, went 112 miles
from home to broadcast the story
of the Tupelo, Miss., tornado, the
feature going to an NBC-WJZ network. Meagre reports drifting into
Memphis on the morning of April 6
indicated some 200 were dead and
more than a thousand injured by
the twister that struck Tupelo during the night.

American

Wire Trouble Overcome

REALIZING

wire facilities might
not be available, as well as having
been told by the Southern Bell Telephone Co. there would be none for
three days, Mallory Chamberlin,
general manager, along
with Joe Deaderick, engineer, and
Grover Godfrey, production man,
started driving with portable
equipment for the storm center.
With 40 miles to go they picked
up information that a Postal Telegraph line reached almost into Tu-

WNBR

Word was sent back to Memphis to start things going from
that end.
The line was located
down on the edge of Tupelo, right
at the leading residential section,
a mass of debris. The line was
pelo.

good back to Memphis and was
converted for broadcast use.
In all, five broadcasts went on
the air during the remainder of the
day with Mallory Chamberlin
handling the microphone for interviews, appeals and descriptions.
heard what was going
When
on. Manager Henry Slavick asked
to feed the broadcasts and
permission was granted with
carrying about half of the total
simultaneously with WNBR. The
final period was also fed for a

WMC
WNBR

WMC

Editor, Greensboro (N. C. ) Patriot

WAIM

WHEN

daytime power, just granted
by the FCC.

quarter of an hour at 10:15

when Chamberlin worked

p. m.,

the
dark, to the NBC network.
was the only station with a microphone in the storm area.
in

WNBR

The Flood Aftermath

STORIES

achievements
during the March floods are being
told.
[See Broadcasting April 1
for account of flood broadcasts. Information which follows was received too late for the April 1
of

radio

issue.]

On

orders from Powel Crosley
Crosley president, WLW, Cincinnati, increased its 19% hours
on the air to 24 hours with full 500

WLW

WSAI

through the weather bureau. Governor Earle of Pennsylvania, National Guard of the state, highway
department, Red Cross, Gov. Martin Davey of Ohio, American Legion, Boy
Scouts, Pennsylvania
Newspaper Association, Reserve
Officers Association of West Virginia were some of the public and
civic agencies which used
to
transmit public service messages.
technician,
T. Paul Jordan,
his
station,
operated
amateur
W8DL, on a 24-hour basis. Programs were broadcast from a
Naval Reserve training launch, an

WLW

WLW

American Airway
automobile.
The

plane,

WLW

and

an

transmitfrom
ter operated
continuously
March 18 through the 24th. Bulletins picked up by W8XAL, short{Continued on page 6 A)

WFBC

WPTF, Raleigh, N. C, 86 miles
from Greensboro, on April 2 sent
an emergency crew to Greensboro
at midnight when the town was
leveled by the first tornado. Manager Richard Mason and announcers
Carl Goerch and Leslie, along with
Chief Engineer Henry Hulick wandered over the wreckage in the raw
April morning describing the rav-

City.

Mississippi stations were not af-

Page 12

is

a

wounded.
In such a time the graphic continuous and adaptable powers of
radio are realized to their full
value and it was in just a situation as this that on Thursday
night, April 2, WBIG, Greensboro,
came to realize the full measure
of its worth to its own, prostrate

home
Its

city.

service

was immediate and
value.
It was a

inestimable

of

growing service, one that constantly branched day and night into

new fields of constructive work. It
was work, strenuous, exhausting,
for every
demanding work
member of the staff from office
girl to chief engineer, but work
.

.

.

that brought in a return of human
gratitude that thrilled every heart,
work that solidified the organization into a cohesive unit.
Six Fields of

IN

BRIEF,

the

Work

staff

of

WBIG

found itself:
of
1. Flashing immediate news
the disaster.
2.

Summoning

and

organizing

resources.
3. Bringing precise information,
of the names of dead and injured,
of the extent of the tornado's path,
of the chief points of its destruction and of the major tasks of reall civic

lief.
4. Appealing for local and outside aid and detailing the kinds of
service and materials most in need.
5. Acting as an agency for assembling workers, food, clothing,

medical supplies and money.
6. Continuing to supply new details of information as they developed and immediately flashing
those facts to the stricken city and
the world at large.
Born out of a raging thunderstorm, a twisting, funnel - shaped
tornado struck Greensboro at 7:12
p. m., on April 2, and within a
minute or more had played a
ghastly game of leap-frog on a
four-mile path across the south
side of the city of 60,000 people,'
bringing death to 13, injuries to
150 or more and utter destruction
to 300 or more homes and business houses, heavy damage to a

_

ages of the wind.
Interviews with residents who
had witnessed the death-dealing
freak of nature were broadcast
from various points in the littered

path

its

scene of unspeakable chaos. Streets
are choked with wreckage; tele•/hone and telegraph lines
are
ripped down; trailing ends of power lines hang in the ruins spitting
flames to ignite splintered timbers
and to bring death to the already
despairing. If the tornado strikes
at night, chaos is worse, confounded with blackness hiding the extent of the damage and baffling
the confused efforts of those Xrying to find the bodies of dead and

Jr.,

kilowatts, when the March floods
became serious. Manager John L.
Clark wired the FCC offering all
facilities of
and
for
public service.
Flood
warnings were issued

a tornado strikes a closely

community

built

SO THIS IS
keep KDKA,
a scene in

KDKA— Primitive

:

were combined to
Pittsburgh, on the air during the March floods. Here is
a darkened studio, with the staff working by candle, lantern

At

and modern,

facilities

the control room. In the picture (left to
right) are announcers Glenn Riggs, Sammy Fuller and Ed Schaughency
and operators Ward Landon and George Saviers. [Story on Page 66.]

and

flashlight.

the right

is

thousand others.
Its path was but 200 yards or
so wide. Lit by a ghastly green
glow and by saffron flames fromi*
exploding condensers, it moved on
its course at a rate of 60 miles
an hour with the roar of a thousand giant freight trains. It is
{Continued on page 65)
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A
RICH
RURAL-METROPOLITAN
MARKET OF 3,500,000
Vmin the 150 mile radius of WREN
The

WREN

Broadcasting Co.Jnc.

WREN

Building

Lawrence, Kansas

a rich, responsive audience oi more
than 3,500,000 people. Let WREN
lell ond sell you' message to
is

this great

audience.

Centrally Located to Serve

KANSAS CITY-TOPEKA
ST. JOSEPH MARKETS
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—
Plymouth to NBC
PLYMOUTH MOTOR Corp.,

De-

Chrysler Corp.,
back to his
old NBC-WEAF spot Tuesdays,
9:30-10 p. m., beginning May 12.

troit,

will

division
shift Ed

Texas

May

7.

said to
nights for

You wouldn't drive far
on three

tires!

you*ve simply gotta have

Balanced Coverage

relinquishes

this
last Ed Wynn
on CBS will be heard
Many listeners are still
try to tune in Tuesday

Oil

Co.

spot April 21.

program

of

Wynn

The

Getchell
account.

Inc.,

Detroit,

places

the

it

in the West

on the

WESTERN NETWORK
and in Northern California on

560 KILOCYCLES
iviH

1,000 watts

Umo

SAN FRANCISCO -OAKLAND
# Let your John Blair man tell you

I.

Fox Fur on 11 Stations
J. FOX Inc., New York
(fur

storage) is using from seven to
ten daily 5 - minute transcription

programs titled Musical Snapshots
on each of 11 stations in the New
York and Boston metropolitan
areas. The campaign, to run about
eight weeks, features the moth
menace to furs. Stations are: WOR,

WNEW, WMCA, WAAT, WEEI,
WCOP, WHDH, WMEX, WAAB,
WNAC, WOV.
Inc.,

New

Peck Adv. Agency
York, placed the account.

mail is in direct ratio
with the population distribution in

how KSFO's

Northern California's prosperous
counties. Note the swell frequency.

KSFO — Russ Building,

San Francisco

Philip G. Lasky, General

Manager

National Representatives:

JOHN BLAIR & CO.

Barber Guild Series
CERTIFIED BARBERS GUILD
Inc., New York, has started a fivemonth spot campaign on WMCA.
It is backed by a large group of
barber shops. Lucema Co.,
York, is the agency.

New

British

Sends List of 350 Numbers in
Published by Warner Houses
A LIST of some 350 compositions,

Standard
Radio
Inc., transcription
program

producers,

suc-

ceeding Seth Ely,

who

resigned

Mr. King
that post, according to an announcement by Standard Radio April 8. Mr. King continues as head of KFWB. Simultaneously, it was announced that
Milton M. Blink, for the last year
Midwest manager of Standard Radio, with headquarters in Chicago,
had purchased Mr. Ely's stock in
Standard Radio. He will continue
as Chicago representative.
The changes, according to Mr.
King, will not affect the administration or operation of Standard,
which produces and distributes the
Standard Library Service as well
as various series of recorded programs. Formed two years ago, the
company originally was headed by
Mr. Ely, who now will devote his
time to other enterprises but will

including such numbers as Limehouse Blues and With All My
Heart, published by Warner houses,
was declared to be embraced under
ASCAP licenses held by broadcasting stations even though published
by non-member music publishers,
in a circular to all broadcasting
stations mailed April 6 by E. C.
Mills, ASCAP general manager.
The list supplements one of a similar nature distributed in February.
The new list, in the main, appears to be composed of numbers
written by British composers, and
licensed by the British Performing

Right Society, which is affiliated in
this country with ASCAP.

ASCAP

has repeatedly claimed that despite
the withdrawal of Warner publishers from ASCAP as of Jan. 1, it
still has the right to license small
performing rights under its contracts with composers. This, however, remains to be adjudicated.
Mr. Mills' letter read as follows
Supplementing our circular No.
2329 of February 11th, wherewith
was enclosed a first list of compositions published in the U. S. A. by nonmembers of ASCAP, the performing
rights of which, notwithstanding the
non-membership in
of the publishers, were nevertheless controlled
by ASCAP, we now take pleasure in
enclosing herewith a second list of

continue his interest in radio.
In a joint statement, Messrs.
Ely and King said the personnel
of the company will remain intact.
The change in the presidency, it
was said, will in no way affect the
operation of the firm in its relation with stations or in the operation of its domestic and foreign
branch offices and representatives.
Mr. King was one of the prime
factors in organizing Standard Radio two years ago, although he did
not carry an executive title.

ASCAP

compositions showing (1) the
of the composition, (2) the name
of the composer, (8) the name of the
author, and (4) the name of the pub-

such
title

lisher.

Notwithstanding the fact that the
compositions shown on the enclosed
list are all published by firms personally non-members of ASCAP, please
take notice that the works on this list
are available for your use under
ASCAP license and subject to aU of

Sapolio Tests Radio
SAPOLIO, one of the oldest trade

terms and conditions.
Continued item-by-item examination

its

names

in national advertising, on
April 17 will begin a test of radio
in the New York area, using WJZ,

Fridays,

9:30-9:45

a.

being made of non-member catalogues, and I will supplement our two
first circulars on this subject with additional information as soon as same
has been secured.
is

m. with a

program titled Spotless Town Gazette and featuring Bud Rainey in
a dramatic and musical show.
Enoch Morgan Inc., New York,

Wrigley Also Sponsoring
Dramas of Chicago Cubs
WILLIAM WRIGLEY Jr., whose

which produces the soap product,
has been quiescent in the advertising field in recent years but is
just beginning to revive Sapolio's

company has just taken over the
March of Time, using only 15-sec-

noted "Spotless Town" slogan and
emblems. Radio has never before
been used. Maxon Inc., New York,
is handling the account,

W E B S T E R-EISENLOHR

ond commercials, has contracted
for daily one-hour dramatizations
on WIND, Gary, 7-8 p. m., of baseball games played by the Wrigleyowned Chicago Cubs. The idea oi
the ball club sponsorship, one of
the few times a baseball magnate
has contracted for station time, is
to provide baseball for shutins and
others unable to see the games.,
according to Charles F. Drake, assistant to the president of the
Cubs. New and larger seats, jus1
installed, reduce the capacity oi
Ha!
the Cubs park by 4,000.
Berger, formerly of KNX, Holly-

Inc.,

New York

(Girard cigar) will add
WNAC, Boston, to its spot campaign.
N. W. Ayer & Son Inc.,
New York, placed the account.

Hawaiian Island Radio
Coverage does not cost
IT PAYS. Watch the May
1st issue of BROADCASTING for fuU page
announcement.

wood,

Seattle's

KOMO
NBC-Red

National Representatives

Page 14

developed

has

a

progran

style which intersperses dramatizations with disc sound effects.

To Completely Control
Use Both of

Selections

Claimed by ASCAP

wood, has become president of

instead of the
hour, hence the

•

Get

Gerald King Is Appointed
Standard RadioPresident
As Seth Ely Quits Post
GERALD KING,
manager ol
KFWB, Holly-

Ed Wynn

Thursday night
change back. The show will still
be Gulliver the Traveler. John S.
Young will be straight man, with
Lennie Hayton and his orchestra
supplying the music. J. Stirling

:

the Puget Sound Market
Pioneer Radio Stations

KJR

NBC-Blue

— EDWARD PETRY & CO.
I
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Program Syndicate Is Started
By Blackett- Sample -Hummert

No More

an idea from his news-

paper

reading, Hill Blackett, of
Blackett - Sample - Hummert Inc.,
Chicago, is introducing a new
broadcast service based upon
a scheme entirely new to radio,
which is being spotted all over
the country under the supervision
of Robert J. Barrett Jr., radio executive for the agency.
"A reader can follow the news
of the day and keep track of the
daily developments in an important news story whether he habitually reads one paper in his
home town or a dozen published
in widely scattered parts of the
country," said Mr. Blackett. "And,
like as not, he will not be able to
tell you, unless he is a one-paper
man, just where he read any particular phase of the story.
"But, what gives a newspaper
its

individuality

and

Organizes Syndicate
these

deductions to
the radio field, Mr. Blackett conceived the idea of the Blackett-

Sample

-

Hummert Radio Features

Syndicate, covering various subjects in the category of established
newspaper features. Contracts for
the broadcasts on any single subject are being made for not less
than 13 weeks, five days a week,
and the subjects are scheduled to
run consecutively. Arrangements
thus far made cover the service
for two years.

The machinery has been started,
and is being kept in motion by
Mr. Barrett, to be sponsored

lo-

cally if desired,

at the discretion
of the separate stations subscribing to the service. All a station
needs in order to handle the series

of 15-minute broadcasts is an announcer and a set of records.
Probably, in many cases, the announcer is already a member of
the station staff.

The series starts with a sequence of "radio gossip" continuities written by Charles J. Gilchrest, radio editor of the Chicago
Daily News. This will be followed
by 13 weeks of sports continuities
written by some nationally known
figure in the world of sports, then
movie personality talks by an

equally prominent and popular
leader in the motion picture field,
13 talks by a home economics expert, a series on "what's your

problem" (a

la

Dorothy Dix and

the Voice of Experience) and so on.
The Blackett -Sample -Hummert
Radio Features appeal is being
made primarily to stations of less
than 1000 watts, but sales to stations of any size are concemplated,
with a sliding scale of prices based
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personnel

new

efficiency
in-

NBC

stituted in

Walter G. Preston Jr. Head of
New General Service Branch
IN THE FIRST

saw the abo-

lition of all women receptionists in Radio City. It was de-

on station wattage. The higher the
wattage the higher the price.

The

Gilchrest continuities, the
of the service, has been
contracted for in six states from
Minnesota to Missouri and as far
east as Rhode Island. Among the
first stations, widely scattered over
the country, to carry them were
WTCN, Minneapolis -St. Paul;
WSYR, Syracuse; KWK, St. Louis;
WPRO, Providence, R. I.; KFAB,
Lincoln, Neb. Applications for the
broadcasts from United States and
Canadian points are being received
so fast that the agency says any
list of
stations, accurate today,
would be only a partial list tofirst series

morrow.
The continuities being sent out
are intended to cover five days
each week for the term of the
contract.

cided that page boys could do
the work as well and that
they could be used on other
jobs if necessary. This move
took place April 4, with the
pages now acting as reception clerks in addition to
other duties.

of a projected seof
departmental revisions,
ries

designed by President Lenox R.
Lohr to combine
or coordinate de-

partments

Hecht Joins Store Net

single units,

HECHT

Co., Washington, D. C.
department store, has joined the

Morning Matinee program broadcast over an independent hookup
extending from Boston to Chicago.
WOL is broadcasting the program
in the interest of the Hecht store,
which became a member of the network April 2. Rocke Productions

New

Inc.,

York, is producing the
with Donahue & Coe
York, handling the ac-

programs,

New

Inc.,

count.

MORE
Exhaustive

"EYES VERSUS EARS'

CBS Research Shows

How

Scientists

Have

Demonstrated Auditory Superiority

TALKING is better than writing
because the ear is user much more
than the eye in the daily sending
and receiving of verbal messages.
Taking this theme, CBS has
delved deeply into twentieth century research involving auditory
versus visual suggestion. A wealth
of material was uncovered in this
systematic search through the literature on the subject, 17 investigations being summarized in Exact
Measurements of the Spoken Word,
published by CBS.
In abstract form, CBS presents
reviews of each of the 17 investigations, a complete file of the
studies being available at the CBS
New York offices. Here are the
results of the findings:

—HAYWOOD
"Auditory

DR.

(1902)
stronger

than

J.

PEARCE

suggestion

visual."

By

is

exact

measurements he found that his instructions were 9% more effective
when they were heard than when they
were read.

M. M.-C. SCHUYTEN (1906)
—DR.
"From what has gone before (a
comparison

of

numbers presented
visually and auditor-

auditorally vs.
ally) we are able to deduce that the
conception of a number, in order to
be understood and retained by the
mind most advantageously, must be
presented in the most 'concentrated'
manner possible." (i. e. by auditory
method, alone).
DR. F.
(1908)
"Visual presentation of meaningless
verbal material is always better than
auditory presentation. But auditory
presentation
of
meaningful verbal
material is better than visual with
school children."
.

—

J.

CARLETON BELL

.

.

(1908)

".
we may conclude that
the
auditory suggestion is more effective
."
than the visual.
PROF. V. A. 0. HENMON(1912)
"Auditory presentation is clearly
superior to visual presentation in immediate memory of adults.
This
superiority of auditory over visual
presentation holds for all materials
(nouns, nonsense-syllable, numbers)
for all subjects irrespective of image
type, and for one, two and three pres.

.

.

.

.

•

.

.

—

entations."

REV. JOHN

V.

LACY

of our experiments, questions of fact, inference, or
moral discrimination can be answered
more adequately, immediately and
upon delayed recall, when the narrative material has been presented by a

PROF.

—

D.

WORCESTER

A.

"In general, it would appear
(1925)
that there is an intrinsic superiority
for retention in the auditory method
of presentation."
DR. H. E.
and Miss E.
"Material preM. Dobell (1925)
sented orally is recalled and recognized better than similar material
presented visually."

BURTT
—

WORCESTER
—

PROF. D. A.
(1925) in another study "It is seen
that the auditory method seems to be
slightly but consistently the better
method of presenting directions of
this sort.
It is to be remembered,
too, that any advantage of method
was in favor of visual presentation."
DR.
J. REED (1931)
".
in a comparison of the learning
scores under two conditions
the
auditory method is shown to be de-

—

HELEN

.

.

.

.

.

cidedly the better."

W. HARTMANN
—GEORGE
"That material presented au-

DR.
(1931)

ditorally could be recognized
better than similar presented
ally."

MARION

DR.

—"It

E.

GRANT

much
visu-

(1932)

is interesting to find that the
highest coefficients are those obtained
with material presented in an audi."
tory fashion.
.

.

HENRY N. DeWICK (1933)
— —DR.
"Auditory presentation
advertis-

KUHLMANN

DR.

"Under the conditions

story-teller."

(1919)

—

of
ing copy is distinctly superior to
visual presentation when the problem
involved is the recall of the products
and their trade names after a delay
of from five days to five months."

DR.

FRANK N. STANTON

—"The

(1934)
auditory method of presentation is superior on each test-day for
all three types of tests."
R. ELLIOTT (1936)
"Experiments on memory for trade
names in advertisements presented on
a screen and by radio showed superiority for the auditory mode in 19
out of 20 situations."
In an appendix the findings of

FRANK

han-

dling
similar
functions into

differentiat-

ing characteristics is really the
features that it carries, like sport
pages, home economics pages,
comic pages or various special columns or bits of comment from
here and there. Although most of
these features are syndicated, they
are so restricted to certain papers
in certain districts, one to a district, that they become 'exclusive'
to those papers which carry them
and are apparently, if not actually, the 'earmarks' of that paper."

ADAPTING

the

changes,

and economy drive being

Radio Feature Continuities, Similar to Those in
Newspapers, Cover Wide Range of Subjects

TAKING

ASIDE from
the

Department Shifts
Announced by NBC

Hostesses

—

Dr. Hadley Cantril and Dr. Gordon W. Allport in their book The
Psychology of Radio are reviewed
with a study by Dr. Richard Beatty.

NBC

Mr. Preston

has appointed Walter G. Preston
Jr. as manager of its newly-established general service department.
Mr. Preston's appointment is a
promotion from his post as assistant to David Rosenblum, NBC
vice president and treasurer, in
line with President Lohr's policy of
making promotions from within
the

NBC

organization so far as

possible.

At the same time I. E. Showerman, assistant to the western division sales manager of NBC,
on April 7 was transferred to
New York as assistant sales
manager of the eastern division,
taking the place of John H. Bachem, who on April 1 was promoted
to the sales managership under
Roy C. Witmer, vice president.
Mr. Bachem took the place vacated
by Donald S. Shaw, who resigned
April 1 to become assistant to H.
A. McCann, president of McCannErickson Inc., New York agency,
assuming charge of all its radio
Mr. Bachem had preactivities.
viously been Mr. Shaw's assistant.
Currently President Lohr also is
considering the coordination of the
sales promotion, merchandising
and public relations departments
of NBC under one head, -with promotions in view.
Shifting of Functions

MR. PRESTON, who

joined

NBC

January, 1935, after having been
for several years assistant to the
president of the University of Chicago and before that connected
with several Chicago life insurance companies, takes over the ofin

supervision department formerly headed by David B. "Van
Houston; the service unit managed
by John Carey, with Edward M.

fice

Lowell as his assistant; guest
tours in charge of Gordon Mills,

and office management headed by
Quinton Adams.
All of these heads have been relieved of their former duties, with
Mr. Van Houton and Mr. Lowell

now

serving as staff assistants to

Mr. Preston, Mr. Mills continuing
in charge of guest tours but reporting to Mr. Preston, and Mr.
Carey and Mr. Adams relieved of
their duties.

Mr. Lohr has given Mr. Preston carte blanche to develop the
new general service department
which now takes in 16 different
services, namely, guest tours, supplies and receiving room, maintenance, office and structural changes,
studio service, cleaning and porter
service, evening and night service
supervision, PBX operators, receptionists, first aid, mail and stenciling, audience mail, central stenographic, mimeographing, central
files, personnel.
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PIPER

BRinos
RESULTS
[ilk

There

no doubt about the Pied Piper being a

is

specialist in his

own

particular field.

No

KWK

is

also a specialist, but

one whose efforts

are directed toward making unusual sales results
ordinary,

the usual, everyday thing.
run

-

of

-

the

-

mine Piper could have gotten such

You would be

—

unusual results.

surprised

at the results

—very pleasantly surprised

we would

bring you.

»'

tif

THOMAS PATRICK — INCORPORATED

.in*

rvis

HOTEL CHASE

'

REPRESENTATIVE — PAUL
CHICAGO
NEW YORK

itiil
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ST. LOUIS,

MO.

RAYMER

CO.

H.

SAN FRANCISCO
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WMAL Negotiation
Waits Court Ruling
Validity of Purchase Contract

NEW AND

WKY

UNIQUE

Pioneer Station

For $285,000 Is Contested
A DECISION in the case of Hearst

in

Oklahoma

Home

of

City

for

acquisition

of

briefs

—

are due by

Validity of Contract

COUNSEL

for the Leese adminisargued that the contract

trators

was not

valid. They contended it
contained certain conditions which
have not been satisfactorily agreed
to.
Appearing for the heirs were

George Hamilton Jr.
Hamilton,
attorneys.

and

John

Witnesses
included the three heirs
Mrs.
Lorraine Good, Norman Leese and
Earl Leese, children of the late
station owner, and W. E. Miller,
of Washington, a cousin.

Appearing

—

witnesses
for
Hearst Radio, in addition to Mr.
Littlepage, were T. J. White, general manager of Hearst Enterprises, who signed the contract for
Hearst, Mannheim Rosenzweig,
New York counsel for Hearst, who
also appeared as co-counsel with
Elisha Hanson, of Washington,
R. F. McCauley, associate of Mr.
Rosenzweig, and John M. Littlepage, Washington radio attorney
and son of Thomas P. Littlepage.
Justice Bailey allowed Hearst
Radio until April 18 to file a brief
and the defendants were allowed
another week. It is indicated that,
irrespective of the decision, an appeal will be noted to the U. S.
Court of Appeals of the District
of Columbia.
as

Macfadden

Shifts

MACFADDEN PUBLICATIONS
New York

(True Story magazine) has shifted the debut date
of the Good Will Court to be sponInc.,

sored

over

the entire Inter-City
and Mutual networks, to June 7,
Sundays 10:30-11 p. m. The program is currently on a sustaining
basis on WMCA, New York. Both
and
will broadcast
the program in the New York area,
and it will originate from WOR.

WMCA

Ruthrauff

WOR

& Ryan

placed the account.
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Inc.,

New

York,

Political Issue
;

L

I

H

cosmetics, reports are current that
the legislation but even of a more
stringent character will be made
a Democratic campaign issue.
The bill, passed by the Senate,
is stymied in the House and all efforts to cram it through prior to
adjournment this summer evident-

nings Bailey, of the District of Columbia Supreme Court April 1-3
final

Be

last vestige of hope
gone at this session of Congress
for passage of the Copeland Bill
to regulate the sale and advertising of food, drugs, devices and

WMAL,

April 25.
Counsel and witnesses for Hearst
Radio contended that the contract
signed with the three Leese heirs
on Jan. 12, 1935, for purchase of
the station for $285,000 was legal
and binding. This view, in effect,
was supported by Thomas P. Littlepage, Washington attorney and
representative of the Leese estate,
in testimony.
The contract was
written subject to formal revision
at a later date and when the formal contract was offered, it was
contended, the administrators refused to execute it.
The station, an NBC Blue network outlet, now is being operated
under lease by NBC which runs
until March 1, 1938.
NBC pays
$30,000 per year, plus $6,000 additional for studio rentals.
This
lease would not be affected in the
event the court upholds the sale to
Hearst Radio.

to

WITH THE

Washington, for $285,000 cash, is
expected within a month. The case
was argued before Justice Jen-

and

Suppression of Legislation by

House

Radio Inc., versus the heirs of
M. A. Leese over a purchase contract

a

Food and Drug Bill
To Enter Campaign

STUDIOS

Specialized Equipment Developed for $100,000

mF

—

ly have been abandoned. It is now
pending before a subcommittee of
the House Interstate & Foreign
Commerce Committee which has
never had a meeting on it since
Congress convened in January.

Practically all serious opposition
the bill as it passed the Senate had disappeared, since it was
stripped of provisions construed as
objectionable by practically all of
the advertising media, agencies
to

A NEW WKY STUDIO

—

This kitchen-studio and auditorium in the

new quarters of WKY, Oklahoma City, provides a
programs by Aunt Susan, home economics lecturer. It seats

elaborate

ONE

of the nation's oldest broadcasting stations donned ultra-modern dress April 13 with the dedication of the new $100,000 studios
The
of WKY, Oklahoma City.
station first took the air in 1920 as
5XT, and in 1928 became the property of the Oklahoma Publishing
Co., publishers of The Daily Okla-

homan, the Oklahoma City Times
and the Fai-mer-Stockman.
Occupying the entire fifth floor
of the new Skirvin Tower Hotel,
the studios are unique as well as

modern. The hotel, in reality, was
around the studios. The

built
floor

WKY

out from special
plans at the time the hotel building was started and much of the
equipment was developed especially for the station.
An invitation banquet to 600
persons was given by owners of
on April 13 at the hotel.

was

laid

WKY

Original Devices

THE NEW

quarters include five
is 38 by 45
feet, seats 100 persons aside from
a large orchestra and performers,
and contains a 128 - stop Kilgen
organ.
The banquet-ballroom of
studios.

The largest

the hotel, which seats 1,200, also
is equipped for broadcasting, and
is to be used by
for extraordinary studio audience performances. Among the three smaller
studios is the home economics auditorium which seats 100 [see
photo].
In addition to usual acoustical
treatments, the studios embrace a
number of original devices developed by
engineers.
They
include a "talk back" telephone
system whereby as many as four
offices can engage in a telephone
conference simultaneously. Another is a dialing system, similar
to that used on mechanical switching phones, whereby any office on
the floor may tune in any program or audition on 22 different
available channels, simply by dial-

WKY

WKY

ing.

Wherever

every mechanical operation has been made
fully automatic. The throwing of
a switch automatically lights a
warning signal at the studio door
when auditions are under way and
prevents any portion of the audition from going on the air, even
possible,

setting for
100.

the event the wrong button
should be pushed accidentally.
The operating room contains an
eight-panel high-fidelity
board, incorporating the newest
improvements in radio engineering.
Studio floors and walls are sound
proof, and ceilings contain rockwool protection, finished with a
perforated material to permit
sound to enter the rockwool unit
and disappear.
E. K. Gaylord is president of
the Oklahoma Publishing Co., and
of WKY. Edgar T. Bell, secretarytreasurer and business manager of
the newspapers, is the directing
head of the station.
Gayle V.
Grubb is station manager. Earl C.
Hull, original owner of WKY, has
remained with the station since
1920 as its chief engineer.
Among the notables invited to
attend the dedication were George
May, Batten, Barton, Durstine &
Osborn Inc.; George Pearson, J.
Walter Thompson Co.; G. Victor
Lowrie, McCann - Erickson Inc.;
George McGivern, Blackett - Samin

RCA

ple-Hummert

Inc. Herbert L. HulStack-Goble Adv. Agency;
Frank H. Hakewill, Roche, Williams & Cunnyngham Inc; Joseph
F. Timlin, J. Walter Thompson Co.
Curtiss Mitchell of Radio Guide,
and S. L. Katz, of E. Katz Special
Advertising Agency, all of Chicago.
From Detroit, the contingent was
to include Joe Hartigan, CampbellEwald Co. Inc., and I. H. MacKen;

sebus,

Stirling Getchell Inc.
Y'ork, Leonard T. Bush,
Blackman Adv. Inc.; Max Hacker,
Pedlar & Ryan Inc. Robert White,
William Esty & Co.; Frank E.

zie,

of

J.

From New

;

Mason, NBC Vice President; Jack
Latham, Young & Rubicam Inc.;
Leonard Lewis of Printers Ink;
Eugene Katz of E. Katz Special
Adv. Agency, and from Baltimore,
O. B. Bond, of Joseph Katz Advertising Agency.

A

special car carrying the Okla-

and by numerous manufacturers.
Certain proprietary groups still ob|

ject

to

however,

it,

particularly

would transfer regulation from the Federal Trade Commission to the Department of Agribecause

it

culture.

The reports are that the DemoCommittee will endeavor to

cratic

appeal to the women of the nation
on food, drugs and cosmetics legislation.
Defeat of the Copeland
dui'ing the last two sessions,
hinted, will be laid at the
doorstep of "interests" which lob-

Bill
it

is

bied against

it.

Duart Enlarges Series

DUART SALES

Co. Ltd.,
San
(Creme of Milk Facial
Cream) which has featured John
Nesbitt, commentator, in The Passing Parade three nights weekly on
KFRC, that city, for 13 weeks

j

starting April 19 will extend the
broadcast to include 12 CBS-Don
Lee network stations in a weekly
series.
The schedule is as follows:
Sunday, April 19, 7-7:15 p. m.;
Wednesday, April 22, 9-9:15 p. m.;
Thursday, April 30, 8:30-8:45 p. m.
The feature will thereafter be
heard Thursdays at the same hour,
Duart on April 26, vdll augment
this schedule for 13 weeks on 5

1

Francisco

NBC-KPO

Sundays,

stations,

A

New

program manager

i

i

.

I

featuring John Nesbitt, is
by Titan Productions
Inc., San Francisco for the Duart.
Both series are placed by Howard
E. Williams Adv. Agency, San
Francisco.
series,

being

cut

P. & G. Adds Three
PROCTER & GAMBLE Co., Cincinnati (Crisco) on April 6 added
a three-station NBC-WJZ hookup
Sade NBCto its five-weekly Vic
program. Stations are

•

i
,

J

•,

&

WEAF

WJZ, WSYR,

WHAM,

using the

The same

places the account.

left

i

9-

TED GAILEY,

contingent

"

same feature.
quarter-hour news commentary

10-10:15 a. m. period.
continuity is used on the NBCseries at 3:30-3:45 p. m.

City

i

9:15 p. m., using the

York April 11 and was carried all
the way through to Oklahoma City.

homa

)

WEAF

Blackman Adv.

Inc.,

New

York,

of KGER, Long Beach, and Mrs.
Gailey, during a blizzard late in

KGHL,

March, struggled six hours through
snow and ice to obtain rescue for
relatives marooned in a mountain

was authorized by the FCC to
shift to the 780 kc. wave length
with power of 2,500 watts days

cabin.

and 1,000 watts nights.

Billings, Mont., on April 7
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In Radio Guide

Featured in a single issue of Eadio Guide (March 7,
1936) were the following WLS artists and programs:
lead story on
Jim Poole, veteran livestock reporter
of
photograph
Ezra
^page
Uncle
about
10;
page 7; item
Sally Foster, Uncle Ezra and Verne, Lee and Mary, National Barn Dance favorites page 11; listings of Julian
Bentley, WLS Newscaster, and WLS National Bam
Dance in popularity poll page 12; half-page photograph
of Lulu Belle ^back cover. Eadio Guide has a national

—

—

—

—

—

circulation of 400,000.

Another Milestone
14, 1936 was the start of the 5th year and was
National
the 210th consecutive week that the
stage
of the Eighth
from
the
broadcast
Dance has been
Street Theatre, in Chicago, In this time 451,392 persons
have paid to see these broadcasts presented. The National Barn Dance has been on the air twelve years.

March

Novel Amateur Contest
Chicago's police and fire departments are engaged in
heated rivalry as a result of a novel amateur contest
conducted by the "Keep Chicago Safe Committee" over
WLS. Each Sunday morning two policemen and two firemen are invited to display their talents. Listeners' votes
determine the winner. 7,473 voted in March.
196,545 Letters in

11,200

name

Radio

Illinois, was isolated in mid-March by a
snow and ice storm, a 12-minute skeletonized
United Press pony report was broadcast by WLS Newscaster, Julian Bentley, to the Robinson Daily News. This
is

36

April 15,

A TTC
WATTS

1936

•

WLS

has acted in such an emergency.

News Reporter

WLS

Al-

current

popularity

poll

shows him a leader among
the nation's news com-

or increased their

mentators.

The
1230

the third time

Clear, concise, intelligent,
Julian Bentley's newscasts
attract a vast
over
audience.
Radio Guide's

;

WLS

Gap

severe

by 37 % and the previous

together nine advertisers renewed
schedules during March.

Fills the

When Robinson,

During March a food advertiser increased his daily program to 45-minutes and renewed for 13 weeks; a washing-machine manufacturer renewed for 13 weeks; a lifeinsurance company added 30 programs; a tire manufacturer renewed for 13 weeks a yarn manufacturer tripled

50,000

instrumental
Otto and His Tune Twisters,
quintet, asked listeners to help select a new
for them, 11,200 listeners responded.

March

—tangible proofs of WLS resultfulness.

Names

and vocal

Proof of Results

his schedule

Bam

WLS

When

For the second successive month WLS mail records were
shattered when, in March, 196,545 listeners wrote. This
tops last year's March response
record for the month by 32%.

WLS

Prairie

Farmer Station

WASHINGTON

BURRIDGE

BLVD.

GLENN SNYDER. Manager

D. BUTLER, President

national representatives

BROADCASTING

CHICAGO

-

JOHN

BLAIR & CO.
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FCC Approves Six
New 100 -Walters
And Deletes KGBZ
Applications for Three Other

New Stations Are Denied
CONSTRUCTION of six new

100-

watt broadcasting stations in as
many communities was authorized
by the FCC Broadcast Division in
decisions at its April 3 and 7 meetings, at which it denied applications for three others and also ordered a denial of a license renewal
to KGBZ, York, Neb.
The York
station's half time on 930 kc. was
ordered turned over to KMA, Shenandoah, la., with which it shares,
the Broadcast Division sustaining
the recommendation of Examiner
Hill that KGBZ's services have not
been up to standard.
Charles C. Theis on April 7 was
authorized to erect a new full-time
100-watter on 1210 kc. in Wichita,
Kan., sustaining Examiner Seward's finding that a local service

was

desirable there after the Commission had denied as in default
the application of KFBI, Abilene,
to move into Wichita, and overruled the petition of the Steffens
Ice & Ice Cream Co., of Wichita,
to intervene in behalf of its own
application for a new 100-watter.
The Big Spring Herald Publishing Co., Big Spring, Tex., on the
same day was granted a new full
time 100-watter on 1500 kc. in that

community, and the North Texas
Broadcasting Co., Paris, Tex., affiliated with the Paris News, was
granted similar facilities. Examiner Bramhall's findings at joint
hearings last June were sustained,
including the denial of a daytime
station on the same frequency to
the Plainview Broadcasting Co.,
Plainview, Tex.

ON APRIL

3 the division granted
Broadcasting Corp.,
New London, Conn., a permit for
100 watts daytime on 1500 kc, sustaining Examiner Walker; granted
Fountain of Youth Properties Inc.,

Thames

St. Augustine, Fla., 100 watts full
time on 1210 kc, sustaining Examiner Hyde; and granted 100
watts full time on 1200 kc to E. F.
and S. F. Sapp, trading as Wayeross Broadcasting Co., Waycross,
Ga.
The New London company's
principals are Roderick L. Morey,
Boston, and Edwin J. and Gerald
J. Morey, his sons, of New London,
and Daniel E. Noble, assistant professor of engineering at Connecticut State College and engineer and

manager
Storrs,

of

WCAC

and WIXBS,

Conn.

Gerald J. Morey
formerly was with WHDH, Boston,

and will become manager.
The Mayor of St. Augustine,
Walter B. Fraser, heads the company securing the new station
there.
The Waycross applicants
are

a local practicing physician
and lawyer, respectively, who are
brothers.
The division reversed Examiner
Dalberg in denying the application
of
D. A. Gibbs Jr.
and E. H.
Shemerry, of Williston, N. D., for
a part time 100-watter there on
1500 kc, and upheld Examiner
Hyde in denying J. E. Davidson
Jr.,

M. M. Smith and

J.

M. David-

son their joint application for 100
watts full time on 1370 kc. in Kansas City.
In the
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KGBZ

deletion

WPTF

Broadcasts

Via

a

Ray

Baseball OpeniDgs
Attract Sponsors

BEAM

Sound Sent

of Light

General Mills Biggest Buyer

VOICES

impressed on a light
beam and transmitted on it 9,150
feet were broadcast April 3 by
WPTF, Raleigh, N. C, as part of
a program from the Engineering
Fair at North Carolina State Col-

The

lege.

beam was

light

order.

Of Athletic Broadcasts
OFFICIAL opening of the

inter-

cepted by a photoelectric cell and
transmitted to the control room.
No distortion or fading occurred
in the transmission, arranged by
Henry Hulick,
chief engineer, and W. R. Boykin, senior engineering student.

WPTF

Realtors in Philadelphia
Plan Advertising Drive
DRAMATIZATION of the benefits
home ownership and of the fundamental value of land will be the
theme of an advertising campaign
shortly to be started to produce
an upswing in the Philadelphia
real estate market. Radio presumably will be used with other media
in the campaign, for which a bud-

BASEBALL BROADCAST— Here
Bob McConnell, sports reporter of WROL, Knoxville, and Connie Mack, of the Philadelphia Athletics, just before the Knoxville
Smokies met the A's.
has
are

WROL

been giving interviews with major
league players appearing there in
exhibition games.

of

get of $100,000

planned.

is

It

proposed to run the campaign for
six to nine months. The Philadelphia Real Estate Board has already contributed $5,000 toward
the fund. Supervisors of the campaign were named as follows: C.
S. Newhall, president, Pennsylvania
Company for Insurances on Lives
and the Granting of Annuities; H.
P. Liversidge, vice president, Philadelphia Electric Co.; William H.
Kingsley, president, Penn Mutual
Life Insurance Co.

Standard Brand Change
STANDARD BRANDS Inc., New
(Fleischmann's yeast for
bread) on July 5 will substitute
on NBC-WJZ an MBS sustaining
feature, titled Hxishands & Wives,
for the Robert Ripley Sunday evening program, which goes off the
air for the summer.
Ripley will
return Oct. 4.
Mrs. Allie Lowe
Miles and Sedley Brown act as interlocutors who interview men and

women who come

to the studios to
air their marital tales of woe in
the new series. J. Walter Thompson Co., New York, has the ac-

count.

which

is effective

May

8 unless an
taken, both
were applicants

appeal to the courts

is

and KMA
same facilities
namely,
full time on 930 kc, which they
shared. Examiner Hill found that
the May Seed & Nursery Co. was
legally, financially and technically

KGBZ

for

—

the

continue
to
operating
while he asserted that the
showing of KGBZ at the hearing
last August was unsatisfactory as
to its financial responsibility. Several suits are pending against Dr.
George R. Miller, operator of
KGBZ, the examiner's report stated, and it was pointed out that
Dr. Miller has been negotiating
the sale of the station. It is under purchase option to the Omaha
qualified

KMA,

World-Herald

interests.

Stock sale promotions over the
air and questionable medical broadcasts were also charged against

Jack Howard Joins Radio
With WNOX Assignment
JACK HOWARD,
son

of

Roy W.

Howard,
man of the
of Scripps

ard

chair-

board
-

How-

Newspapers,

will join the staff

of

WNOX,

ville,

Knox-

Tenn.,

this

month

to gain
experience in the

Mr. Howard
radio field. His
assignment to radio is regarded as
particularly significant in view of
his father's previous dubious atti-

—

an attitude
tude toward radio
that has altered notably during
the last year, with the ScrippsHoward organization setting up
subsidiary Continental Radio
its
Co. to acquire and operate radio
stations.
and WCPO, Cincinnati, have already been acquired
by Continental.
Mr. Howard will report to Karl
Bickel, president of Continental,
and James C. Hanrahan, vice president, who is now personally supervising the operations of WNOX.
Young Howard has just returned
from a trip around the world, during part of which he and his wife
accompanied his father.
1932
graduate of Yale, where he was
editor of the college daily, young
Howard has had a wide and varied
experience in newspaper work, including reportorial work on the
Japan Advertiser in Tokyo, the
Shanghai Post
Mercury, the
Indianapolis Times, the Washington News and an assignment in
Manchuria for the United Press.

WNOX

A

&

Scripps -Howard Discs
by Max Cook, promo-

DIRECTED

Scripps-Howard Newswhich through a subsidiary operates WNOX, Knoxville, and WCPO, Cincinnati, has
begun to deliver transcriptions
from its New York headquarters,
230 Park Ave., to all of the 24
newspapers in its group for placement on local stations with which
they have affiliations. The 15-minute recordings, made by U. S. Recording Co., Washington, feature
tion editor,

papers

various

Inc.,

writers of
syndicates.

KGBZ

Howard

not serve public interest.

the World programs on

by the examiner, who held
that its further operation would

major

league baseball season in midApril finds sponsors all over the
country prepared with station contracts covering big league and local games.
Broadcasts will include play - by - play descriptions
from the scene, play-by-play accounts based on wire services, inning-by-inning scores, post-game
resumes and reenactments, and

summaries of

scores.

Atlantic Refining Co., Philadelphia (gasoline) will sponsor a
play-by-play description of all the
home games of the Athletics and
Phillies on WIP starting April 14.
Dolly Stark, a former big league
umpire, and Les Quailey, Ted Husing's aide, will announce.
N. W.
Ayer & Son, New York, is agency.
General Mills Inc. is one of the
biggest buyers of sport programs,
sponsoring baseball in all parts of
the nation.
CBS on April 12 broadcast a
baseball program, with pickups
from seven cities in which a number of famous players appeared,
as well as league officials. NBC on,
April 11 put on a similar program, i
Transcribed camp interviews by
Lowell MacMillan, sports announcer of
Rochester, vdth Kendall Oil as sponsor, were used later
by KWK, St. Louis.
In Boston
Yankee Network started its baseball season with a play-by-play]
account of an exhibition game between the Red Sox and Bees, local I
teams. Fred Hoey started his 11th I
consecutive season as a baseball I

,i

'

is

York

Connecticut Station
the

VOICES RIDE

the ScrippsIn New York
Telegram places the

WHN.

|

WHAM,

.

^

General
Socony Vacuum Inc.,

announcer.

Mills

New

andj
York,l

are sharing sponsorship of thel
128 Boston games, using alternatel
days.
Penn Tobacco Co., Wilkes-I
Barre, Pa. (Kentucky Winners) is J
sponsoring evening scores on Yankee, starting April 13.
WBRC, Birmingham, is broad-|
casting Southern League games ofij
the local team when out of tovra,
with T. E. Connor, member of the
Legislature, as announcer.
Gen-i
eral Mills and Kelvinator share
sponsorship.
In Charlotte, N. C, General
Mills is sponsoring Boston Red]
Sox games with Charlotte fans
adopting the team for the season.)]
KIRO, Seattle, will broadcast games/
of the local club under Generalj
Mills sponsorship, Leo Lassen toj
do the announcing.
WBZ-WBZA, Boston-SpringfieldJ
will carry five-minute resumes ol
Red Sox games, using Jimmie Foxj
as announcer for Spencer Chaii
Stores Inc., the sponsor.
Corning Baking Co. will sponsor
foreign games of the Elmira, N. YJ
team on WESG, starting April 29,1
sponsor!
Southern Oil Co. will
scores of four leagues. Alan Halejf
of WISN, Milwaukee, has returnee
i

from

several weeks
training camps and

Florida
at
started his

Sports Parade program April

6.

WGAR, Cleveland, tied up bj
NBC afternoon commercials, will!
cover games of the Cleveland In-(
dians with a series of sidewall
broadcasts outside the ball park.
WINS, New York, will sponsor its
own baseball team in the Queens
Alliance league of semi-pro teams
and has acquired exclusive right
to all of the league's games.
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ON APRIL 13th A NEW ERA IN

BEGAN

IN

BROADCASTING
OKLAHOMA WITH THE OPENING OF

WKYs NEW

STUDIOS
A STANDOUT ACHIEVEMENT

STUDIO DESIGN, ACOUSTICS
AND ENGINEERING

IN

TJLANNED

with

America's

finest

in

and

audacity

characteristic vigor,

with

executed

WKY's new

studios eclipse

design, facilities and
Only a handful exceed them

beauty,

technical excellence.
in size.

This new castle of the air occupies an entire floor
especially provided for

Oklahoma

City's

new

including an

studios,

it

in

the original plans of

Skirvin

Tower

Hotel.

Six

ultra-modern kitchen-studio

and an auditorium seating 1200, provide ample
productions of any size or type.

facilities for radio

The

entire

floor

is

air-conditioned.

The most

recent developments in accoustical engineering to-

gether with

RCA

high

speech input equip-

fidelity

ment achieve perfection in transferring program
quality from studio to air. Many unique innovations are the marvels of radio technicians as well

as laymen.

To WKY's

audience, this

new

air castle

marks

another crescendo in WKY's endless symphony of
superior entertainment and outstanding community
service

.

.

.

another event to keep

WKY

talked-about, most listened-to station in

a

To WKY's staff
new and bigger

the most
Oklahoma.

showmen, it provides
on which to build the

of able
stage

Southwest's finest airshows.

To

advertisers,

it

spotlights

WKY

as

the lead

station of the Southwest with an audience

and responsiveness make
and economy.

size, loyalty

in results

it

whose

a standout

The Only
FuU-Time

NBC
Outlet in

Oklahoma

WKY • OKLAHOMA
Affiliated with

April 15,

1936

•
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U. S.

Supreme Court

TEXT OF OPINION OF COURT
Mr. Justice Stone delivered the
opinion of the court.
This appeal from a judgment of
the Supreme Court of the State of
Washington, Judicial Code, Section
237, presents the question whether a
state occupation tax, measured by the
gross receipts from radio broadcasting
from stations within the state, is an
unconstitutional burden on interstate
commerce.
Appellant

brought suit to enjoin
appellees, the State Tax Commission,
from collecting the tax, laid by Section 2 of Chapter 191 of the Washington Laws of 1933, as an infringement of the commerce clause of the
federal Constitution. On demurrer to
the bill of complaint, and on stipulation of the parties that the cause
might be decided upon the facts there
alleged, the state Supreme Court
gave
final judgment for the appellees.

Wash.

—

—

Appellant

maintains, within the
state, two broadcasting stations
licensed by the Federal Radio Commission (now the Federal Communications Commission).
One is
to operate with power and

licensed
a radio

frequency enabling it to broadcast
throughout the "fifth zone," which
comprises eleven western and northwestern states, including Washington,

and the Territories of Alaska
and
Hawaii. The other is licensed to operate as a "clear channel"
station,
that IS to say, a station to which
the
Commission has assigned a radio frequency to be used at such time
and
with such power as will enable
it
to broadcast throughout
the United
Jstates without interference
by other
^' ^^^^^^^ Radio
A^^'T-iq^o't'V?u'.^'
Act
of 1927 [this act has been
su-

^m^^^A^
1934, 48

of

June

19,

1081, 47 U
S C
44 Stat. 1162
Regula:
Commission,
File
Nn°''r^ R^^^'"!! ^^^i""
xT^"^;^i^ ^"'^ Official No. 63;
'^"^ Official No
fi7
M^**- ^n^.f-^Z
.^o- 111' Nos. 116?9k
These stations broadcast over
1^4. ^^u
the areas for which they are
licensed,
and the adjacent high seas and
a part
ot Canada.
Sec.

Stat.

301fiE],

-

Broadcasting, according to the
allegations of the complaint, is
accomplished by the generation,
at the
broadcasting station, of electro - magnetic waves, which pass through
space
to receiving instruments
which amP"fy them and translate them into
audible sound waves.
The essential
elements in the broadcasting operation are a supply of electrical
energy
a transmitter, the connecting medium
or "ether" between the transmission
and receiving instruments, and the receiving mechanism.
Appellant's entire income consists
of payments to it by other broadcasting companies or by advertisers for
broadcasting, from its Washington
stations, advertising programs originating there or transmitted to them
from other states by wire. Appellant
sells time" to its customers at stipulated rates, during which it broadcasts from its stations such advertising programs as may be agreed upon.
During such time as is not sold, it
broadcasts, at its own expense, "sustaining" programs, as required by the
regulations of the Federal Radio Commission.
The customers desire the
broadcasts to reach the listening public in the areas which appellant serves,
and a large number of persons, many
of them in other states, listen to the
broadcasts from appellant's stations.
The state Supreme Court recognized
that state taxation of gross income
derived from interstate commerce is
forbidden by the commerce clause.
But it upheld the tax on the ground
that the business from which appellant receives its income is not interstate commerce.
It conceded, as it
had previously held. Van Dusen v.
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Department

Nullifies

of

Labor and Industries,

158 Wash. 414, that broadcasting is
commerce, and that the broadcasting
by appellant of its own programs for
which it does not receive pay is interstate commerce. But it concluded
that appellant's remunerative business
is not interstate commerce because it
consists
of
furnishing, within the
the facilities of its stations to
who use them for broadcasting their programs, and the business of providing such facilities, like
that of providing a bridge for the use
of others in crossing state lines, is
not commerce. See Detroit International Bridge Co. v. Corporation Tax

state,

customers

Appeal Board, 294 U. S. 83 Henderson Bridge v. Kentucky, 166 U. S.
;

550.

We may

assume, although

it

is

not

that appellant's customers
produce the sounds which are broadcasted. But it sufficiently appears, although the complaint does not specifically so state, that appellant, and not
the customer, generates the electric
current and controls the apparatus
(generator, transmitter and their controls) by which the sounds are broadcasted. The complaint states that appellant operates its stations and conducts the business of broadcasting in
the manner already described, and
that the license to operate them is
granted to appellant by the Federal
Radio Commission under the Federal
Radio Act. These allegations, read in
the light of the statute, which forbids any save licensees to operate
broadcasting apparatus, Section 1,
Federal Radio Act of 1927, 44 Stat.
1162, and of the facts of which we
alleged,

Tax on

Station Receipts

only to enable the broadcaster, by the
use of appropriate apparatus, to modulate the radio emanations which he
generates. These emanations as modulated are projected through space to
the receiving sets. There, by reverse
process, they so actuate the receiving
mechanisms as to produce a new set
of sound waves, of frequencies identical with those produced at the microphone. On the argument it was conceded that, in broadcasting for its customers, appellant, by generating the
necessary electric power and controlling the transmitter, produces the radio emanations which actuate the receiving mechanisms located in other

Upon

the facts alleged, we see
basis for saying that appellant's customers do the broadcasting than for saying that a patron of
a railroad or a telephone company
alone conducts the commerce involved
in his railroad journey or telephone
states.

more

no

conversation.

Appellant
business

of

thus engaged in the
transmitting advertising
is

programs from

its

station

in

Wash-

ington to those persons in other statefe
who "listen in" through the use of
receiving sets.
In all essentials its
procedure does not differ from that
employed in sending telegraph or telephone messages across state lines,

which is interstate commerce. Western Union Telegraph Co. v. Speight,
254 U. S. 17; New Jersey Bell Tel.
Co. V. State Board of Taxes, 280 U. S.
338 Cooney v. Mountain States Tel.
& Tel. Co., 294 U. S. 384; No. 593,
Pacific Tel. & Tel. Co. v. Washing;

have judicial knowledge, see Buck v.
Jewel-La Salle Realtv Co.. 283 U. S.
191. 200 DeForest Radio Co. v. General Electric Co., 283 U. S. 664, 670,
et seq., must be taken to state that
the broadcasting of radio emanations,
as distinguished from the production
of the sounds broadcasted, is effected
by appellant and not by its customers.
The sounds broadcasted are not
transmitted from the microphone to

March 2, 1936. In each,
transmission is effected by means of
energy manifestations produced at the
point of reception in one state which
are generated and controlled at the
sending point in another. Whether
the transmission is effected by the aid
of wires, or through a perhaps less
well understood medium, "the ether",
is immaterial, in the light of those
practical considerations which have
dictated the conclusion that the transmission of information interstate is a

the ears of listeners in other states.
They do not pass as sound waves to
the receiving mechanisms. They serve

form of "intercourse", which is commerce.
See Gibbons v. Ogden, 9
Wheat. 1, 189.

;

ton, decided

Impose Taxes on Radio
Given Blow by Washington State Ruling
State Efforts to
A KNOCK-OUT

blow

to the efforts

of state legislatures to enrich depleted exchequers through occupation, income and other taxes
upon receipts of broadcasting stations, was delivered March 30 by

the U. S. Supreme Court in an
opinion reversing the judgment of
the Supreme Court of Washington
state which

had upheld a state oc1% upon the gross

cable only to the type of statute
adopted by the State of Washington, does not automatically block
all state efforts to tax broadcasting. It will serve to prevent taxation under the same circumstances
and conditions, however, in all
other states. Other state legislation proposing imposition of taxes
under different conditions, may

cupation tax of

have to be

receipts of stations.
In an unanimous opinion, the nation's highest tribunal held broadcasting to be an instrumentality of
interstate commerce
and under
the circumstances, not subject to
state taxation. The appeal was by
Fisher's Blend Station Inc., operating
and KJR, Seattle, and
was in the nature of a test of the
right of states to tax broadcasting
stations on the ground that their
revenues are derived in intra-state

the

,

KOMO

commerce.
Because of the importance of the
issue, the NAB, and the major networks collaborated in the appeal.
Godfrey Goldmark, of New York,
and Donald G. Graham, of Seattle,
presented the arguments for the
stations, while E. P. Donnelly, assistant attorney general of Washington, appeared for the state.
The opinion, because it is appli-

finally adjudicated

by

Supreme Court.
Affects

Many

THE OPINION,

States

however,

is

of

vast importance and significance
because some two dozen states
have legislation either enacted or
pending proposing levies of the
same character. "The fact that the
Supreme Court again has held
broadcasting is interstate
that
commerce, naturally adds to the
belief that under almost any set of
legal circumstances, the court will
be disposed to find such state levies upon broadcasting
improper
and unlawful.
The court did not decide whether
the state can tax the generation
of energy or other "local activity"
of stations, as distinguished from
the gross income derived from its
This, said Justice Har(Continued on page 55)

business.

.

.

.

Similarly, we perceive no basis for
the distinction urged by appellee, that
appellant does not own or control the
receiving mechanisms. The communications broadcasted are no less complete and effective, nor any the less
effected by appellant, because it does
not own or command the apparatus
by which they are received. The essential purpose and indispensible effect of all broadcasting is the transmission of intelligence from the broadcasting station to distant listeners. It
is that for which the customer pays.
By its very nature broadcasting transcends state lines and is national in
its scope and importance
characteristics which bring it within the purpose and protection, and subject it to
the control, of the commerce clause.

—

See Federal Radio Commission v. Nelson Bond & Mortgage Co., 289 U. S.
266, 279.
It is unnecessary to determine
whether, as the court below suggested
and appellee argues, like considerations would require us to hold that
the exposure of a sign board, in one
state, to the view of dwellers in another, is likewise interstate commerce.
Whether the practical and scientific
aspects of such an operation bring it
within the range of those factors
which we deem controlling here, may
well be left for decision when such
a case is presented. See Pantomimic
Corporation v. Malone, 238 Fed. 135.
As appellant's income is derived
from interstate commerce, the tax,
measured by appellant's gross income,
is of a type which has long been held
to be unconstitutional burden on interstate commerce. Philadelphia & So.
Mail S. S. Co. V. Pennsylvania, 122
U. S. 326; Leloup v. Port of Mobile,

127 U. S. 640; Galveston, H. & S.
A. R. Co. V. Texas, 210 U. S. 217;
Crew-Leviek Co. v. Pennsylvania, 245
U. S. 292. But appellee further contends, as the state court thought,
that, even though broadcasting involves interstate commerce, the maintenance and operation of appellant's
stations

includes

intrastate

activities
to state taxation, as was the generation of electricity, transmitted to points outside
the state, in Utah Light
Power
Co. V. Pfost, 286 U. S. 165. There

which may be subjected

&

was measured by

the amount
of current generated at the taxpayer's
hydro-electric plant, from which electric power was supplied to consumers
in other states. This Court held that
the operation of generating electrical
power, although virtually simultaneous with its transmission, is so distinct and separable from the operation of transmission, in interstate
commerce, as to be the appropriate
subject of a state tax. The argument
now made overlooks the fact that the
present tax is not levied upon or
measured by appellant's generation of
electro - magnetic waves, but by its
gross receipts for the service it performs, which includes both the generation of the energy and its transmission as a means of communication

the tax

interstate.

Whether

the state could tax the
of such energy, or other
local activity of appellant, as distin-

generation

guished from the gross income derived
from its business, it is unnecessary to
decide. See City of Atlanta v. Oglethorpe University, 178 Ga. 379. It is
enough that the present is not such
a tax, but is levied on gross receipts

from appellant's entire operations,
which include interstate commerce.
As it does not appear that any of the
taxed income is allocable to intrastate
commerce, the tax as a whole must
fail. Cooney v. Mountain States Tel.
Tel. Co., supra; cf. Pacific Tel. &
Tel. Co. V. Washington, supra, and
the judgment of the state court must

&

reversed and the case remanded
for further proceedings not ineonsis-|
tent with this opinion.

be

Reversed.
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CONTINENTAL BAKING Co.,

TWELVE THOUSAND widely

New York (Wonder

scattered dealers in the products
of the A. H. Lewis Medical Co., St.
Louis, received official notifications
recently of the company's new
five-weekly NBCbroadcast and were
supplied with copies of the Tums
Times, titled with the name of the
broadcast, for distribution among
their patrons.

bread), which
13 a five-weekly

Chevrolet's 387-Station Drive

— Laundry Success —
—Turns Times

Fast

Action on Sears-Roebuck Prizes

DEALERS

of Chevrolet Motor Co.
assembled in Detroit to listen to
factory officials unroll the plan of
activity for spring selling, were
treated to a dramatic surprise presentation of how Chevrolet intends
to back them up over radio air

lanes this spring.
During the general advertising
presentation by C. P. Fisken, advertising manager of Chevrolet, it
was announced that the next
Musical Moments transcription
series would have as star artists
the cast of the present Chevrolet
Rubinoff and his orchesair show
tra, Virginia Rea and Jan Peerce,
guest stars, and Graham McNamee

—

announcing.

The dealers were then told that
they would hear a typical program
of

the

new

series.

A

knob was

turned on an imitation radio cabinet 12 feet high, the dial face lit
up, and the theme music for Musical Moments streamed out. As the
announcement ended and the first
notes of the program began, the
curtain rose, and on the stage were
Rubinoff and his men, plus the rest
of the cast.
Their special trip to Detroit to
play for the dealers at the advertising session was a complete surprise, and was the high spot of the
series
of meetings, dealers declared.
*

*

*

PURE OIL
Mattern

Co., using the Jimmie
discs in its territory, has

contest based on
statements from the radio audience relative to the features of
Pure Oil gasoline. Entry blanks
are being dispensed from Pure Oil
stations.
The contest includes
$10,000 worth of travel trips and
other merchandise. First prize is
a 25-day trip to the Hawaiian Islands for two, or $1,000 in cash;
nine other prizes of trips to Calistarted a

prize

fornia, Mexico, and Yellowstone
Park for two, or cash equivalent;
the remaining 250 next best letters
submitted receive wrist

THE

Milwaukee

Laundry-owners

cooperative group,
announces unusual success with a
program which it recently inaugurated over WISN, that city, in the
form of the Radioaids Inc. laundry
transcribed series with three fiveminute episodes a week.
On the air the cooperative group
uses the slogan "The Better Laundries of Milwaukee". This slogan
also is used in the telephone directory where, under the classified
heading of "The Better Laundries
of Milwaukee", the entire memberAssociation,

ship

is

a

listed alphabetically.

The Radioaids programs do not
give individual laundry names or
prices.
However, many of the individual laundries use newspaper
advertising next to the radio column on the days of the broadcast
and give prices and specials.
The series will continue for 64
episodes. Assessment of each member for the cost is made by the
association on the basis of the
business volume of local plants.
*

*

*

35,000 entries were received
by the 36 New Jersey laundries
sponsoring a cooperative radio
program on WOR, Newark, in a
recent contest. Ballots were distributed by the laundries themselves but the contest was promoted
on the air. Ballots contained questions for contestants to answer,
with 10,000 saying they preferred
laundry service because it safeguarded their health, and 12,000
replying that they used the laundries to avoid drudgery.
*

broadsides are being sent dealers.
A treasure hunt is being written
into the script and maps are sent
listeners who stop at grocers and
A million loaves of
fill in a card.
Wonder bread contained inserts
promoting the hunt and 2,000,000
Renfrew buttons were distributed
from grocery stores after the first
two announcements, exhausting the
supply. All fan mail is answered
by Inspector Douglas Renfrew on
his official stationery.
*

*

PAYS

*

Dayton, signed 2,500 members for its Jimmie Allen Club
within four days in connection with
the Air Adventures of Jimmie
Allen series. Krug bakeries, sponsoring the program, announce a
decided increase in sales.

WHIO,

*

Radio Advertise,"
says the John Taylor Drygoods
Co., of Kansas City, which has
just renewed for the fourth year
daily morning feature over
its
KMBC of that city. The program,

"IT

to

from 9-9:15

a. m., is a novel one.
appeals to the woman buying
audience. Joanne Taylor, who operates the personal shopping service
of the store, simulates the functioning of her office over the air,
and dramatizes the shopping service, shifting from one merchandise
department to another. Since the

It

program was

OVER

*

began on April
schedule on its CBS Renfrew of the
Mounted series, has put an enlarged merchandising program in
full swing with expansion of its
network time. Posters are used on
all delivery vehicles and 150,000

started,

two

assist-

ants have been added to her office.
Ferry-Hanley Adv. Co. places the
account.
*

FOR THE

*

five

*

best questions or

and women may enter the contest
by sending in the complete carton
from a tube or jar of Molle shaving cream. Others who enter receive a package of five Molle razor
blades as a consolation prize.
*

*

*

markets in
depicted by

map

service
industries

its

in

which

area are
being
is

by WHK, Cleveland.
Complete market and station data

distributed

are included.

watches.
*

*

*

ARMA ELEVATOR

Co., sponsorthrice-weekly program on
Joplin, Mo., for its White
Goose flour, presents its commercials in the form of dialogue be-

ing

WMBH,
w

*

over

*

*

New Eng-

in

The new program,

in which the
Pratt and Bob
Russell
O'Neill are both former newspapermen, reveals to listeners the inside of the editorial offices of a
small newspaper, with glimpses of
how all its news and features are
handled, giving the comedy touch
to everything in newspaper rou-

actors,

tine.

The Tunis Times is successor to
Chuckles Chronicle, which had
been a sustaining program for six
weeks. Then the Lewis Company
heard it and almost at once selected

it

for sponsorship. One Tums
of the Times

to listeners.
*

*

*

WHEN

eight large packages of
flower seeds were offered to listeners on the Monticello Party Line
program broadcast weekdays on 21
Southern stations by Dr. W. B.
Caldwell Inc., Monticello, 111., (Dr.
Caldwell's Syrup of Pepsin), more
than 20,000 members enrolled in a
hurry, according to J. E. Giebish,
radio director of Cramer-Krasselt
Co., Milwaukee, producing the program.
He predicts 200,000 gardens will flourish this summer as
a result of the idea.
Some weeks ago the sponsor offered a cook book, the offer pulling
187,000 requests after three announcements. Dr. W. B. Caldwell
Inc., is a division of Sterling ProdThompsonucts Inc., New York.
Koch Co., Cincinnati, is the agency.

Cincina High

name
it

as well as their

own

in a voting shop in the

The company

is

offering

$500 in prizes, with the 12 weekly
winners competing on the 13th
week for cash awards.
*

*

*

FAST

action in contests is provided by the Sears-Roebuck store
in

South Bend,

a

new

WFAM.

New York

(Old Gold cigarettes) took a onetime program over Inter - City
Group March 31, to broadcast a BLANKETING THE NATION Chevrolet dealers, meeting recently in
play - by - play description of the Detroit, saw this graphic portrayal of how the WBS transcription drive
Stanley Cup hockey contest. Len- on 387 stations is covering the country. This coverage map and the
nen & Mitchell Inc., New York, simulated microphones occupied one of the three large stages in the
General Motors Bldg. auditorium.
placed the account.

—
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principally

land.

store.

*

Co.,

ments,

and drop

Chicago, has started publication of a monthly review in
which achievements of the station
are reviewed. It is illustrated and
contains quick-reading material of
the promotional type. Featured in
the resume of February achievements is the 67,319 total of ballots
received on the change of time in
Chicago.

LORILLARD

but this is the first time it has attempted the five-a-week variety of
programs. Three years ago the
company sponsored weekly programs on CBS but since that time
limited itself to spot announce-

ant's

*

WLS,

P.

contract

School Foundation Hour on WCPO,
with students competing for a
chance to appear on the program.
Winners on the Saturday morning
series are selected by spectators at
the broadcasts, staged in the stores
auditorium, who put the contest-

e e n Jim West, mountaineer
t
singer, the White Goose, and the
announcer. The dialogue consists

*

original

weeks on the air.
The Lewis Co. has been on the
air, more or less, for several years,

ALMS & DOEPKE Co.,
nati store, broadcasts

a

of a three-party argument
the merits of the product.

The

executive.
calls for 13

wrapper brings a copy

problems submitted weekly to the
Vox Pop program sponsored on an
NBC-WEAF network by Molle Co.
$50 wrist watches are given. Men

AN ANIMATED

account was placed with
through Gardner Adv. Co.,
Louis, whose representative
St.
was Roland Martini, their radio

The

NBC

.

.

daily

The

Ind.,

series

broadcasting
on WSBT-

program,

titled

You're Telling Me, originates in the
refrigerator department of the
store. Lady shoppers are invited to
the microphone to talk about the
Coldspot refrigerator. Judges listening on sets in different parts of
the store awarded a $5 prize each

program.
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RESPONSE
From Oct.

1,

1935

to

Apr.

1,

1936 (which

183 days, 4,392 hours, 263,520 minutes)

deep breath
ergo,

.

.

.

1,197,008

.

is

Purity Bakers 438,161

.

273,677

WOR listeners;

more than 4 each minute, have

you want 1

sat

.

.

.

.

.

.

B. C.

.

.

.

Remedy 27,638

Trade Products 25,028

while a few have used plain pencils, to write

Alfred

and

are.

us and our sponsors

tell

And

sands of
It's just

.

.

.

letters

this

1936

NOT

how good we
include thou-

12,865

a letter-to-station count. Witness the

•

.

McCann 22,246
Illinois Meat Company

mailed direct to the sponsors.

mail received by a

April 15,

does

mere seventeen
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of them:

Safety

.

.

.

.

.

.

.

.

.

.

.

.

.

Drug

Bathasweet 24,115

.

.

Furn-X 20,275

17,052

.

Axton Fisher 10,914

Bank 8,877

.

Martha Deane Sponsors

down, dipped pens, tapped typewriter keys,

in

Gordon Baking Co.

.

.

Uncle Don Sponsors 86,606

Vim Radio 57,324
47,867

.

.

.

.

.

.

.

.

.

Washing Machine Manufacturers

.

Glame

National

Borden's 8,655

Dr. Goudiss Sponsors 7,355

.

.

.

.

American
6,671.

WOR
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Fate of Duffy Bill Soon to Be Decided

Warner Withholds

List of Stations
Committee Huddle Called As Hearings Near an End; Signing Contracts
Thirty-day Extensions Granted
Opposition to Minimum Infringement Fee Grows

THE FATE
Bill,

which

of the Duffy Copyright
in present

form would

afford greater protection for
users of copyrighted works against
the exactions of the music copyright combines, will be decided
probably within the next fortnight
by the House Patents Committee.
On April 15, the committee was to
conclude public hearings and immediately afterward go into executive session with the announced
purpose of reporting a bill.
Since Feb. 25 the committee
has been holding public hearings
on the Duffy Bill and has amassed
thousands of pages of testimony
pro and con. Opposition to the
measure was led, of course, by
ASCAP and associated organizations and groups, for the obvious
purpose of blocking legislation of
any sort at this session. The
measure, having implied Presidential
endorsement and the open
support of the State Department,
passed the Senate at the last
session, and awaits only House
approval and the President's signature to become law.
Actually, three bills are pending
before the committee -the Duffy
Bill, the Sirovich Bill supported
by ASCAP, and the Daly Bill,
which also is looked upon in kindly
fashion by ASCAP and by recording groups which seek to collect
additional tribute from broadcasting stations for performances of
phonograph records.
Within the committee there will
be an obvious effort to block the

—

Duffy Bill. Chairman Sirovich
(D-N. Y.) has openly stated during
the hearings he is opposed to the
measure. This has been implied

by several other members who
have shown outward partiality to
ASCAP and support of the onerous
statutory innocent infringein the existing law,
which would be stricken out under
the Duffy Bill.

$250

ment provision

have representatives of the
American Association of Copyright
Owners (formerly Music Publishers Protective Association). They
as

made sporadic reappearances during the waning days of the hearings to controvert certain evidence.
It was also planned to have Nathan Burkan, ASCAP general
counsel, offer rebuttal testimony
just prior to sine die adjournment
of the public hearings on April 15.
Opposition to the Duffy Bill
came from the Authors' League of
America, with the resumption of
the hearings March 24.
Elmer
Davis, vice president, appearing as
spokesman, said this opposition was
basically because the bill would
open the way for American entry
into the Berne Copyright Convention, which he contended would

react detrimentally
authors.

to

American

'Roufid

the

Bend and who

complained of motion picture producers'

works;

mutilation

and Luise

Sillcox, secretary

of the League.

Miss Sillcox asked
that the $250 provision be reinserted in the

bill.

The Dramatists' Guild of Amerfollowed much the same tenor.
The witnesses included George

ica,

Middleton, playwright; John Howard Lawson, playwright, and Mr.
Osborne as counsel. In the crossexamination, following this testimony, Mr. Mills also figured, primarily on infringements of authors' works.

The

ASCAP

opposition really
got its second siege of testimony
(having consumed the first three
days of the hearings) when Mr.
Paine appeared March 26 and 27
for the Music Publishers Protective Association. While not affiliated with ASCAP in an organization way, the main publisher membership of
also is part of
the ASCAP publisher membership,
and the boards of directors are
somewhat interlocking.
Mr. Paine first lintroduced to
the committee brief statements in
opposition to the Duffy Bill. William Arms Fisher, representing
the Boston Music Publishers Association, who at great length analyzed the three pending measures,
threw his support to the Sirovich

MPPA

Subsequent witnesses for the
Authors' League took the same
view, which was a reversal of the
stand previously expressed in this
regard. George Creel, prominent
publicist and a member of the
League's executive committee, said
the group formally requests the
Patents Committee "to reject any
legislation predicated upon America's adherence to the Berne Convention until such time as Germany shall abide by the treaty or
else withdraw therefrom."
Other witnesses for the Authors'
League included Thyra Sampter
Winslow, authoress; Ben Lucian
Berman, author who wrote Steamboat

guilds,

of authors'

Mary Heaton Vorse, auMateel Howe Farnham,

thoress;
authoress; Chester Crowell, author,
who bombarded the Duffy Bill innocent infringement provision;
William Hamilton Osborne, counsel for the League and its allied

Bill.

Mr. Paine, in his testimony, hit
at radio. Among other things, he
said: "Radio has, in my opinion,
failed to lay before you some observations that I think you are
entitled to have. First of all, it
is a licensed business, licensed by
the U. S. Government. It is intended to be operated for public
interest, convenience and necessity.
That is the basis on which the
license is granted. In carrying out
the obligations of that license what
does radio offer you? What is it
that they have created as part of
(Continued on page 50)

of proponents

of the
including Reps. Deen
(D-Ga.), O'Malley, (D-Wis.) and
Church (R-Ill.), are insistent upon
retention of the provision which
would allow the courts to fix the
amounts of damages for innocent
infringement. They are pressing
for enactment of legislation at this
session,
over the opposition of
Chairman Sirovich and his followers.
All told, the committee has
a membership of 21.
Chances for enactment of legislation at this session, while measurably increased during the last
month, are still regarded as remote. Because of the weight of

Duffy

Bill,

thought by comis no
chance of enactment of the Duffy
Bill as it passed the Senate, but
that there is a 50-50 possibility
if certain concessions are made.
Moreover, there is the race against
time since adjournment by early
.June is contemplated in most Conopposition,

mittee

it

gressional quarters.
Executives of ASCAP have been
present during all of the hearings.
Gene Buck, its president and E. C.
Mills, general manager, rlong with
counsel, have been in attendance.
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1,

when

_

said it was "dirty, lousy, low down
trickery".
Moreover, he invited
Broadcasting not to "contact me

any more".
In spite of the statement by Mr.
Starr that five-year contracts, with
no exceptions, were offered stations,
it is known that in several cases
30-day extensions have been granted. These include WSM, Nashville,

and

WDAF,

Kansas

City.

Unques-

tionably many more have been authorized on the same basis. One
report is that some 150 renewals

have been received.

More

Suits Filed

MANY

important broadcasting
stations numbered among the 250
that signed the original Warner

per month.

EPITOMIZING RADIO— Studio

C, one of a group recently opened by
at 70 Brookline Ave., Boston, tells a radio story with this novel
mural. The studio houses transcription turntables and is also used for
speakers.
novel wrinkle in one of the other studios is the use of
Venetian blinds on organ swell-shutters, long a radio problem. The new
quarters occupy 4,500 square feet of floor space, with all rooms
being decorated in a strictly modernistic fashion.

WMEX,

A

WMEX

i

contracts offered as of
the three-month temporary contracts with some 250
stations expired, Herman Starr,
vice president of Warner and generalissimo of its music houses, declined an answer. He told a representative of Broadcasting the information was not available.
Mr. Starr was particularly exercised over the story published in
Broadcasting April 1 in which the
five-year contract proffer was reported. Among other things this
story brought out that the Warner
houses had reneged on the agreement to work out a per piece
method of compensation which was
to have become effective April 1.
Referring to the story, Mr. Starr

April

local rate. And in the cases of stations of full time the highest local
quarter-hour rate of which is $25
or less, the fee is twice that rate

is

!

five-year

since April 1, the cost to it of Warner music was nearly $200 a number, based on performances.
It is presumed that a number of
small stations have signed the fiveyear contracts, conditionally, because of the low cost to them. Instead of paying four times the
highest quarter - hour rate per
month, the five-year extensions
proposed four times the highest

members that there

i

parent failure to crash into the
music licensing field on any comprehensive scale, Warner Bros,
music executives appear irritable
these days, even to the point of refusing to divulge information
about contracts which have been
signed since April 1 for performance of their music.
Asked April 8 as to the number
of stations which have signed the

temporary contracts, it was learned,
have not signed extensions or renewals on any basis and do not intend to. They have found, apparently, that they can get along well
enough without Wanier music. In
one case a station found that over
the three-month temporary period

Infringement Fees

A GROUP

Some Stations; Starr Angry
PLAINLY disturbed over their ap-

In some cases it is known that
stations signing the five-year ex-,
tensions requested the writing in
of a provision that the contract is
automatically cancellable if War-^
ner returns to ASCAP. It stead-;
fastly has maintained it will not;
return to the fold.
Meanwhile, Warner has con-,
tinned its filing of infringement
(Continued on page 67)
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Group Scans
Proposed Copyright Fee Law
Crosley Station

Rosenblatt Retained by ARS; Status of Baldwin
Improved; Focus Attention on NAB Parley

CONVINCED
they

that

have

hit upon a formula for solution

the vexatious
probcopyright
lem which will be
acceptable to all
units in the industry, Associated Radio Stations,
organized under
of

Mr. Rosenblatt

the leadership of Fowel Crosley,
president, has retained Sol
diviA. Rosenblatt, former
sion administrator who is now
practicing law in New York, to
draft the plan and press it to

WLW

NRA

fruition.

While the plan has not been divulged in detail, it is understood
to

embody a

legislative

proposal

including "per piece" as the method for payment of copyrighted
musical works. Differing from any
other plans advanced, so far as
known, the plan also is understood
to encompass stipulation of the
rates to be paid for music in the
law, with its administration possibly to be handled by a governmental bureau which might be crearr

FCC.

ated within the

The second meeting of
held

in

Cincinnati

ARS was

March 29

at

which time Mr. Rosenblatt was retained. Present were Messrs. Crosley and Rosenblatt; John Shepard
3d, Yankee Network; Glenn Snyder,
WLS, Chicago; John L. Clark,
WLW, general manager and secretary of ARS,
WIRE, Indianapolis. Under the
plan of procedure, selected stations

and D. E. Kendrick,

to have a "common interest" will be invited to membership
numbering perhaps 150.
in

deemed

ARS

Hope

for

Harmony

NOMINALLY

the invitations are
be extended by the executive
committee, comprising Mr. Crosley,

to

Edwin
WSM, Nashville; James C.

chairman;
Craig,

Mr.

Shepard;

Hanrahan, Continental Radio Co.
(Scripps-Howard), and Walter J.
Damm, WTMJ, Milwaukee. Edward A. Allen, WLVA, Lynchburg,
vice president of the NAB and
president of National Independent
Broadcasters Inc., has been invited
to membership and to serve on the
executive committee as representative of independent local stations.
Mr. Clark is actively in charge of

work, and as secretary is sending out the invitations.
Mr. Shepard, following the second meeting, declared that "no
beone will resign from the
cause of this, so far as the people
who are organizing it are concerned." He reiterated the previously expressed view that it was
not created to bring about any division within the industry.
It is hoped by ARS that "harmony" will result from the threatened chaos over copyright in the
industry by virtue of the banding
together of the group of leading
independents.
Originally planned
as "Independent Radio Stations"
which was to have been incorporated, the group of charter organizers
has decided to call it "Associated
Radio Stations", and for the presthis

NAB

rate?!

Ctl!

m
mi
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ent at least to abandon the idea
of setting up a permanent incorporated organization.
Presumably, the legislation idea
is founded on the theory that little
chance exists for favorable action
on the industry-supported Duffy
Bill at the current session of Congress. Even if the measure should
pass, then the plan is to press for
inclusion of the amendments possibly at the next session.
Differences between certain independent stations and the nationwide networks also fall within the
purview of the ARS. At the coming Chicago convention of the
any efforts of the networks to
"dominate", it was asserted, will
be stoutly resisted.
While copyright again is expected tb be the burning issue at
session, time has had
the
something of a healing effect. The

Ford Begins Disc Drive
Using Over 300 Stations
THIRTY -FOUR Ford branches
are launching 13-week spot campaigns on more than 325 stations
beginning the week of April 13.
N. W. Ayer & Son Inc. is handling
the campaigns for seven branches,
with McCann-Erickson Inc. servTranscripicing the remainder.
tions are being recorded by
featuring Ray Heatherton, Do Re
Mi Trio and Victor Arden orches-

WBS

tra.

Commercials will promote both
Fords and current models.
Ford dealers, it is understood, will

used

carry part of the cost. Schedules
quarter-hour programs,
call for
the number of weekly performances depending on directions of
each branch. Evening hours will
be used where available.

NAB

NAB

open antagonism of network
spokesmen against James W. Baldwin, NAB managing director, has
diminished somewhat. Whereas
there was free conversation about
the networks "walking out" on the

NAB

if Mr. Baldwin were retained
as executive head, these statements
no longer are being made. Mr.
Baldwin's position therefore is considerably stronger.
When ARS will get together

again

is

Musicians Boycotting
Against Musical Published by the MPPA
NEW

MPPA

Shorter working hours and increases in pay for musicians, and
arrangers and copyists of music
were demanded of the publishing
houses. The union demands were
met by the three networks with

headquarters in

CBS and MBS

New
—
in

agreement which

March

4,

expired.

when
Under

—NBC,

York
a

two-year

retroactive to
existing contracts
the network aris

rangement, musicians on commermercial and sustaining programs
get $140 for a 30 - hour, six -day
week with no more than five working hours within eight per day.

Under the old contract the men
worked 33 hours, five hours within
ten hours per day.

For men working a 24-hour, sixday week, four hours within eight
per day, the networks agree to
pay $105 per week, as against the
old contract provision for $100 for

hours within
only on sustaining programs receive $100 for
a 30-hour, six day week, five hours
within eight per day, as against
33 hours, and five hours within ten.
House musicians employed on the
seventh day of the week will receive $30 for the one day, and outside men hired for the seventh day
will receive $25 for the one day.
House orchestra conductors will
a 24-hour week,
ten.

five

Men employed

BROADCASTING

receive one

the
also

and three-fourth times

scale.
The agreement
specifies that musicians em-

wage

ployed

Ruling Goes
To Supreme Court
Review of Adverse Decision on
News Broadcasts Is Asked

A SUPREME COURT

review of
the right of broadcasting stations
to broadcast press association news
picked up from newspapers, once
the newspapers are published and
sold in regular fashion, is being

sought

by KVOS, Bellingham,
Wash., in a petition for a writ of
certiorari filed April 7 with the nation's highest tribunal.

The request for review is from
the decision of the Circuit Court of
Appeals in San Francisco, enjoining the station from "pilfering"
news, in a suit brought against
KVOS by the Associated Press and
newspapers in Seattle and Bellingham. The Circuit Court had reversed the decision of the Federal
District Court in Seattle, which,
had held that broadcasting stations
were free to broadcast news dispatches of the Associated Press or
other press associations or newspapers after those newspapers had
been published and were for sale.

undetermined. Presumably,

the group will await the report of
Mr. Rosenblatt, who once was in
the law office of Nathan Burkan,
ASCAP general counsel on copyright legislation.

New York Union

TROUBLES for Tin Pan
Alley, striking mainly at music
publishers who are bound together
in the Music Publishers Protective
Association, have developed during
the last fortnight by virtue of the
memboycott of music of
bers by Local 802 of the American
Federation of Musicians, which
embraces some 130,000 musicians
in New York. Several hundred locals throughout the country also
are said to be cooperating with
the New York union.

KVOS

four

or

more consecutive

weeks by any of the networks

shall

not be discharged without eight
weeks severance notice. The agreement governing arrangers and
copyists of music

is

entirely

new

affects about 800 such workers in
York. Weekly salaries
of $115 and $100 are specified for
arrangers and $65 for copyists, for

and

New

a 35-hour week.

Network Agreement

THE AGREEMENT

with the networks, according to Jacob Rosenberg, secretary of the Union, developed from three weeks of negotiation which culminated March 26.
Participating for NBC, he announced, were Mark C. Woods and
John Royal; for CBS, Edward
Klauber and Lawrence Lowman;
for MBS, Alfred J. McCosker and
Jules Seebach, program director of
WOR, and for the musicians union,
William Feinberg, vice president;
Samuel Tabak, Robert Sterne,
George Koukly and William Laender,
executive
board members,

Arthur Gutman, business representative and Mr. Rosenberg.
The, strike against the MPPA
publishing houses was called March
30 by the local. The Union had
been negotiating with John G.
Paine, chairman of MPPA, and
failing to get results, the Union
ordered that its members refuse to
play any sheet music unless it has
thei union stamp. Large publishing
houses said to be involved in the
strike include Irving Berlin Inc.,
Leo Feist, Crawford Music Corp.;
M. Witmark & Sons; Harms Inc.;
Remick Music Corp.; Robbins Music Corp.; Shapiro-Bernstein & Co.,
and Ager, Yellen & Bornstein Inc.
(Continued on page 67)

Up

to

REVIEWS

Supreme Court
on certiorari are op-

tional with the Supreme Court. It
probably will decide within a few
weeks whether it will accept the
writ and render a final opinion in
this controversial case. If it refuses certiorari, then the opinion
of the Court of Appeals will stand
against so-called "pilfering" of
news for radio. Should the review
be granted, the case will come up
for argument at the October term
of the court.
Former Senator C. C. Dill, of

handled the KVOS
defense in the Circuit Court of Ap-

Washington,

and is of KVOS counsel.
In the petition for review, KVOS
contended that newspapers "are
entitled to protection up to the
time of publication, but no longer.
They are entitled to protection as
long as news events remain confidential and within their own circle, as against competitive news
gathering agencies and others, but
never past the point of publication, and in no case, after distribupeals,

tion

and

sale."

MBS

BiUings in March
Biggest Month in History

MBS

billings for March totaled
$173,117, an all-time high for any
month since the network's inception. This figure exceeds by 2.5%
the $168,795 total of the next highest month, March, 1935, and is

13.2%

higher

than

February.

Total billings for the first quarter
this year are $482,901.-^ March revenues from supplementary outlets
of

MBS

amounted

to $18,365.

For

March, Broadcasting has been reinformed, CBS will report
largest monthly billings in the
history of the network, exceeding
the record of October, 1935, which
liably

its

was

$1,930,512.

The March

not yet available, officially,
pected to exceed $2,000,000.

figure,
is

W E B S T E R-EISENLOHR

ex-

Inc.,

New York

(Girard cigar) will add
WNAC, Boston, to its spot campaign. N. W. Ayer & Son, Inc.,
New York, placed the account.
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CRASHES-Plane,

Automobile, Locomotive

EXPLOSIONS

WILD ANIMALS

PLANES — Exterior and Interior, Take-Offs, General Airport Sound, Interiors
BUGLE CALLS- Army, Navy and Assorted DOMESTIC ANIMALS FACTORY SOUNDS
DOGS— Barking, Begging, Lapping Milk, Fighting
BELL EFFECTS— Various
LAUGHTER
TRAFFIC AND STREET NOISES
APPLAUSE
CLOCKS- Various
TRAIN— Exterior, Interior, Freight
CROWDS— Small, Large, Medium
PITCHED BATTLE
GUN SHOTS
FOOTBALL BACKGROUND
TRACTORS AND FARM MACHINERY
FIRE AND POLICE EQUIPMENT
RAIN
THUNDER
EARTHQUAKE
MISCELLANEOUS
[ALL EFFECTS
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GUARANTEED SUPERIOR TO ANY ON MARKET!}
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few ^^^s^iD^iD ©IF i^n^MiiM

m m^mm^.

months Standard has been building and perfecting a library of natural and
C£ authentic sound effects. Now completed, this library offers startling innovations never
before achieved in this field:
"i~riOR

1.

Modern higher

fidelity recording,

2. Victrolac pressings
3. Selected subjects;

by RCA;

5.

Background

6.

Complete card index

orders

life,

by Hollywood's

and a variety

every

effect for

easy reference.

twenty records, forty sides of unexcelled sound
accepted on money-back guarantee basis.

Guarantee: Every Standard sound effect
the market or your money refunded.

is
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Holl3rwood Blvd., Hollywood, Calif.
•
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listed herein, is

guaranteed better than any disc
.

6404

cover various production requirements.

go behind an entire dramatic scene.

for the

now

motion picture sound men.

better in the studio.

of perspectives to

effects of sufficient length to
of

finest

lower-surface, longer-wear, unbreakable.

none which can be produced

4. Acoustic perspective

The price

from

.

.

$50.00;

effect

on

SEND YOUR ORDER TODAY!

180 North Michigan Avenue, Chicago
Page 29

Shaw

Starts

RADIO

Newspaper

.

HARRY SHAW,
president
of the NAB and

Spring Painting

former

former
of

operator

Waterwhich he

RECENTLY we

sold several years
ago to the Des

Moines

Register
& Tribune interests,
on May 4

Mr. Shaw
reenter the
newspaper publishing business.
The Shaw Publishing Co., of which
will

he

listener

By Station Break.

WMT,

loo, la.,

president, on that date will
start publication of the Cedar
Falls (la.) Daily News, organized
with employes as shareholders and
with full leased
service.
Mr.
Shaw
published the
Waterloo Tribune, which he sold
some years ago to devote all his
time to his radio station until its
sale.
He also was the original
backer of Broadcasting Magazine,
later selling his interests to its
is

UP
formerly

present owners.

UNIVERSITY

of Kentucky has
installed one of the most complete
studio layouts of an institution of
learning in the land, making it possible to originate three programs
simultaneously. The university has
been highly successful in its broadcasts, particularly over WHAS.

rambled through

the farming districts of Maryland
and Eastern Pennsylvania. We
saw something it hadn't been our
pleasure to witness in a number
of years. Every second or third
and
farm had blossomed forth
.

.

.

sometimes how ... in a bright,
shining coat of fresh paint!
^

IN

4=

.

the
for
the

.

.

*

PAINT on farms reminded us of
the fact that a great deal of building and renovation was being carried on
with a promise of further increases in volume.
.

.

.

^

^

.

^

WE RECALLED

that home buildthat
ing had doubled last year
the
had poured approximately one and three-quarter billions
.

.

.

FHA

.

afterwards we came
across Albert Haase's articles on
increased housing advertising in
the March 12th and 19th issues of
Printers' Ink Weekly. We like to
give a fellow magazine a boost and

we

suggest you read it
Advertising for 1936!"

.

.

"More

.

perplexed by the sec-

ond article ... in that

it

failed to

radio in its estimate of
1935 and future advertising of the
building and allied fields.
data showed an expenditure of
$3,416,000 by household equipment
advertisers during 1935 ... an increase of 47.7% over the preceding
year. Not so bad!

the educational job which can be
done.

*

*

WE'VE

*

Much of the
material regarding housing lends
itself to dramatization ... in the
program and in the announcement.
dramatic.

is

always believed that radio

ideal medium for the
household equipment and building
fields .... especially when you include allied products such as paint,
furniture, rugs, radios, pianos, refrigerators, garden equipment and
the like.

RADIO

reaches more than 22,000,000 out of about 31,000,000 families
practically every family
that counts
100% coverage of
the household market.
.

.

.

.

.

*

*

*

*

*

FRANKLY

we've never been able
to understand the household equipment manufacturers
especially
the national ones
who last year
only accounted for about one dollar of every six spent by their field
.

.

.

.

.

.

in radio advertising. They seem
incapable of getting beyond the
idea of a picture of their product
and the mention of a number of
competitive details.
*

*

*

SELLING

housing is infinitely
more fundamental and dramatic
for it deals with a basic human
urge
the love of a home, its
comfort, attractiveness and one's
.

.

.

.

.

bride in

.

it.
4!

3):

3ie

AFTER

was the

.

*

*

ilt

RADIO

include

NAB

.

which housing and

.

If

SHORTLY

WE WERE

.

.

home furnishings most assuredly
are. Talks such as those on "What
Home Means to Me" on the GEFHA program are an example of

^

^

4:

even

houses had been painted
the barns come first with
thrifty Dutch. Bright red mingled with the green of shutters and
the gleaming white of fresh whitewash on the farm houses.
*

We

4:

PENNSYLVANIA

*

of dollars into the building marexamined the F. W. Dodge
reports for February and found
that the dollar value of building
construction in that month was
nearly double that of the corresponding period of 1935 .
.
that
this was true for both residential
and non-residential construction.
ket.

adapted to an

ideally

is

educational job
especially when
the topic in question is of mutual
interest to the advertiser and the

spring comes summer
.
and probably by reason of some
strange superstition
advertising
declines about 20% from the average month's level. Again we're
stupid
for we can't see why
this should occur. Payrolls remain
at 97% normal. Only a small proportion of the population goes away
at any one time. People still eat,
play games, read magazines and
newspapers, buy summer clothes
.

. .

.

.

.

and

.

.

.

.

.

Three

listen to the radio.

automobile radios should
more than offset decreased home
listening .
Three million second
.
mostly portable
sets in homes
.
sets able to be carried to the country
should further add to the
million

.

RADIO

broadcasting enables the
advertiser to build the proper emo-

background for his message
a homelike atmosphere
Witness GE's lighting period on
Sunday night at 11.

tional

...

.

^

.

.

^

^

RADIO is a family medium ... it
reaches husband, wife and the entire family circle.
^

.

IN SPITE OF general coverage,
radio also can reach the specialized audiences sometimes desired
by the building equipment and
house furnishings industries. Women listeners in the
periods
the farm audience for
paint, solder, fencing, furniture
and what not
even gardeners.
.

.

.

.

.

*

"C'mon

weekday morning at 5:55 more
than 250,000 farm folk in the KMBC Market welcome
their friend, Phil Evans. He speaks with authority on
in,

Phil!" Every

markets and merchandise. What Phil sells, they buy.
New facts and figures on this important farm market are
ready. May we send them to you? Write or wire ...

KMBC
Page 30

IN

*

*

THE LATTER
a

call

program

over

broadcast

A

.

.

.

.

.

!

KANSAS CITY

re-

several years ago.
garden
seed distributor
we forget who
sponsored two or three pro.
grams devoted to talks on flowers.
He presented it in the morning and
directed it to suburbanites
than
whom there are no more rabid
horticulturalists
Result
.
more than 12,000 requests for a
booklet offered by the advertiser
.
Rather good response for a
specialized audience!
.

.

.

.

.

.

radio circulation.
*

*

*

we chucked

IT'S about time

the

summer

fetish overboard. Don't
tell me the ladies use less powder,
cosmetics, sunburn lotion and the
like .
.
that more ice cream isn't
eaten, pictures taken, soft drinks

consumed, gasoline bought

...

in the
as against the winter.
fill

in the rest

RCA
THROUGH

.

,

.

.

.

.

.

you

summer

Seeks Ideas
its

house organ, the

RCA

Family Circle, Radio Corporation of America has invited
employes to submit ideas for

we

respect

NBC

.

summer

morning

.

.

.

.

^

^

.

its

Magic Key program on an NBC-

WJZ

network, Sundays, 2-3 p. m.
For the three best program ideas
or suggestions, the Family Circle,
cooperating with

Camden,

consisting of

Tom

Joyce,

of

award three prizes
an auto radio, a pho-

will

nograph attachment for a radio
set and a dozen red seal Victor
records. Entries must be mailed by
midnight April 22. Judges will be
a representative of Lord & Thomas, the RCA agency; Miss Bertha
Brainard, NBC commercial program manager, and the editor of
the RCA Family Circle.
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In the area of

money

KGO,

Network,
It

is

why

this station,

•

the Blue

delivers listeners in a really rich market.

One

1936

now on

such an attractive buy for advertisers.

KGO
April 15,

more

per capita than in any other section of the

country, That*s
;i

the population spends

of

7,500 WATTS
NBC

Paci-fic

Coast Blue Network

SAN FRANCISCO

NBC's Managed and Operated

BROADCASTING
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Norman

Seat in U. S. Senate
NORMAN T. BAKER, one time
operator of KTNT, Muscatine, la.,
ordered off the air by the old Radio Commission largely because of
its medical broadcasts, has entered
the lists as a candidate for the Republican nomination for U. S. Senator from Iowa, opposing Senator
Dickinson, incumbent, in the June
primaries.
Mr. Baker, who has
frequently tried to get reinstated
on the American wave lengths, is
backer of XENT, powerful Mexistation
at
border
can-licensed
Nueva Laredo. Among other opponents of Senator Dickinson for
the Republican nomination is former Senator Brookhart, who was
defeated in the 1932 primaries by
Henry Field, operator of KFNF,
Shenandoah, who in turn was defeated in the elections by Senator

Murphy, Democrat.

JALL
\Jity

letters

local,

KCMO

this

T. Baker Seeks

of

KWKC,

Kansas

have been changed

to

by authority of the FCC.

REENACTED NEWS

SHIFTS IN

Wriglcy Sponsors "March of Time'' In Swift Transfer;
Remington-Rand Goes to "Five Star Final"
"TIME Marches On" as usual, at days. The contract is for one year,
10:30

p.

m.

CBS, with

five

nights a week on

Wm.

Wrigley

Jr.

Co.,

Chicago, as the new sponsor, but the
hectic hours that followed the end
of the 150th program of the fivea-week series on March 27 and the
usual trumpet flare three days
later offered a thrilling behindthe-scenes drama.

Remington Rand Inc., which has
been sponsoring the March of
Time, presented by the editors of
Time through Batten, Barton, Durstine & Osborn Inc., now is sponsoring Inter - City Group's Five
Star Final, a feature described by
Philip Barrison,
dramatic

WMCA

director, as the oldest daily news
dramatization in radio. The Five
Star Final is a quarter-hour broad-

cast Mondays through Fridays,
with a half-hour at 9 p. m. Sun-

WMCA, WIP, WOL,
WDEL, WCBM, WPRO, WMEX,
WLNH, WIXBS.

including

The March of Time cast, disbanded after the March 27 program, was hastily called together
early March 30 when word was
received that William Wrigley Jr.
Co.
the

was interested
program as a

in

continuing

public service.
Durstine, vice president of
BBDO, and Roy E. Larsen, vice
president of Time and one of the
creators of the program, flew to
Chicago for a conference with

Roy

S.

CBS
No Time

Wrigley and

AT

7 p.

m. word was received

CBS New York

"The makers

studios

become an institution to millions
of radio listeners and that it is
in the public service
and in the

riod, Wrigley's take pleasure in
turning this program over to the
editors of Time."
Only two regular members of

the cast were missing, Westbrook
Van Voorhis, the Voice of Time,

and Jack Smart, veteran man-ofall-voices, who had left together
for_ a Miami-Nassau-Bermuda vacation. They were traced to North
Carolina, Miami and Nassau by
the staff of Arthur Pryor, BBDO
vice president in charge of radio
and production manager of the

Miami
in

—

—

public interest to continue it on
the_ air without interruption.
So
tonight, and for an indefinite pe-

program,

officials.

to Lose

that
Wrigley Co. would sponsor the
program. A little over three hours
later the program took the air with

the

announcement:

Wrigley's Spearmint Gum believe that the March of Time has
of

but

were

not

caught.

police checked all hotels

and

transportation agencies but the
search was complicated by the fact
that it was not known if Van Voorhis was using his own name or
Hugh Conrad, his radio alias.
Meanwhile Wrigley continues to
sponsor Myrt & Marge on CBS
but is understood to be planning
to wind up the program in April
when details of a trial episode can
be straightened out gracefully.
Commercials on the March of
Time consist of a bare announcement of sponsorship at the beginning of the program and a brief
announcement for the sponsor's
products at the end.

Remington-Rand, which has been
all
advertising through
BBDO. is understood to have en-

ttlaeing

tered the Inter-City contract without agency connection, although
retaining BBDO as its advertising
counsel.

The Five Star Final program
out - of - the - ordinary news

seeks

rather than outstandinor
events for reenactment.
Many members of its cast have
been appearing on the proe-ram for
more than three years. Mr. Barrison is director and Carl Fenton's
orchestra supplies musical background. The nroe-ram was started
orip-inallv bv
and is broadstories

nublic

JOSEPH

A.

CHAMBERS

FORMERLY TECHNICAL SUPERVISOR OF

WLW-WSAI-W8XAL

AND

JAMES

C.

WMCA

McNARY

cast

from

its

studios.

CONSULFING ENGINEER

ANNOUNCE THE

ESTABLISHMENT OF THE RADIO ENGINEERING FIRM OF

Golden State Expands
GOLDEN STATE Co. Ltd., San

McNARY AND CHAMBERS
NATIONAL PRESS BUILDING

WASHINGTON,

APRIL

I,

1936

D.

C.

TELEPHONE NATIONAL

4048

Francisco (dairy products), a consistent user of Pacific Coast radio
for many years, on March 23 renewed for 40 weeks it's twice
weekly NBC-KRO Golden State
Menu Flashes. The program,
which features Joan Andrews, domestic science authoritv, will continue to be heard Mondavs and
Fridays, 10-10 :1.'5 a. m. (PST). On
April 10, the Golden State Co.
augmented this schedule for eight
weeks, by adding a five-minute
narticipation.

Wednesdays

and

Fridays. 11-11:30 a. m. (PST), in
the NBC-KGO woman's nrogram.
Confidentially Sveakina with Helen
Webster. N. W. Ayer & Son Inc.,
San Francisco, has the account.

Station Sale

SALE

Approved

KFYO,

Lubbock, Tex.,
Radio Broadcasting
Co., subsidiary of the Amarillo
Globe & News, was approved by
the FCC Broadcast Division April
of

to the Plains

The sale price
to be $12,500. The
3.

also operates

Page 32
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was understood
same newspaper

KGNC,

Amarillo.
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Stations In

Mexico No Action Taken by FCC

Causing Confusion On KGIR Controversy in
Higher Power Sought to Meet
Renewal of Interference

%ojUJ^ dvcuLahlsL

RENEWED

complaints to the FCC
over ruinous interference caused
by Mexican "border" stations, for
the most part backed by Ameri-

SponMJiMip^

p)A,

come from a number of
broadcasting stations. Accompanying them in no few instances have
been requests for increased power
cans, have

THE
SPORTS
DESK

which
has caused intermittent confusion

requested Chairman Ptall March
26, to advise him whether, after
reviewing all of the correspondence
between the station and the Con-

for several years, evidently grows
out of stepping up of power and
shifting of frequencies of several
stations spotted along the international border to serve American
rather than
listeners.
Most notorious of the Mexican-

gressman, KGIR had violated any
provision of law.
Chairman Prall informed Mr.
Craney April 4 that "no complaint
has been filed against KGIR with
regard to this transaction. Your
statement concerning the matter,

Mexican

border

stations

XERA,

is

Villa

Acuna, across from Del Rio, Tex.,
operating with an estimated 150,000 watts on 840 kc. It is operated
by Dr. John R. Brinkley, former
Kansas medico broadcaster whose

was

station

deleted several years

construed

"inimical to public

health".

Smuggling

of

Discs

ANOTHER alleged serious offender
is

la.,

WTCN

MINNEAPOLIS
New!

PAUL

ST.

Different!

.

.

.

A

3-Way

Hook-up and Broadcast of the
Day's Sports News Direct From
the Sports Desks of Two Big
Northwest Newspapers.
An

chat on

informal

the

day's

developments

the

in

sports

WTCN, leading Northwest sports
and Gordon Gllmore, Dispotch-Pioneei
and Bob Beebe and Louis Greene, Minneapolis

world between George Higgins of

announcer;

Dotson

Perry

Press sports writers,

Tribune sports writers,
novel

THE SPORTS DESK

news

offers sports

in

a

and more entertaining way. Microphones on the desl<.s of the
and the sports announcer's microphone are connected.

Norman Baker, of Muscatine,
who operates XENT, at Nuevo

Laredo, opposite Laredo, with rated
power of 50,000 watts on 910 kc,
but whose station is said to "wobble" over a 50 kilocycle band, causing interference up and down the
line.
Like Brinkley, Baker's for-

mer

station was deleted for objectionable "cancer cure" advertising
and both since have been carrying
on radio operations along the border to serve their old audiences.
Another station reported to be

creating tumult on American channel is XEPN, Piedras Negras, opposite Eagle Pass, Tex., rated at
50,000 watts on or about 910 kc,
and said to be operated by a Mexican in conjunction with an American radio engineer named Branch.
XEAW, at Reynosa, with a rated
power of 10,000 watts on 960 kc,
or thereabouts, also is contributing
to interference in this country.
The United States has never entered into a frequency-sharing arrangement with Mexico as it has
with Canada. There have been several efforts to this end with no
satisfactory results and Mexican
stations have operated indiscriminately on any channel. The border

sports writers

The writers pause in their regular work to talk with Higgins about
what has been coming over their desks during the day
and the
.

listeners

hear

all

voices.

WTCN

is

noted for

its

.

.

coverage of sports

and has a tremendous audience. THE SPORTS DESK is a big hit
innovation on a famous sports station in the rich Twin Cities market,
15-minute periods, 7 days a week, it is a sure-fire sales stimulator
'or its sponsor.

WNOX
Knoxville,

Tennessee

For Rates and Further Particulars, Write
C. T.

HAGMAN

FREE

—WTCN, Wesley Temple

&

SLEININCER, INC.

WTCN NATIONAL
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BIdg., Minneapolis, or

REPRESENTATIVES

with it, the FCC on April 4
informed KGIR, Butte, Mont., that
it will take no action in connection
with the controversy between the
station and Rep. Monoghan (DMont.) over reservation of time
for a political broadcast.
E. B.
Craney, owner of the station, had
filed

to offset the interference.
Revival of this problem,

ago because his broadcasts were

ON

Refusal of Political Time
BECAUSE no complaint has been

COMPLETE COVERAGE

however, will be given appropriate
consideration should any complaint
be received."
In his letter, Mr. Craney stated
it was not KGIR's policy to discriminate against anyone and that,
in his opinion, the station

had

in

way

no

discriminated against Mr.
Monoghan. He brought out that

Mr. Monoghan had sought through
another individual to reserve time
in January for a speech to be
broadcast on July 29, the- night before the

Montana

senatorial elec-

Mr. Craney had informed
the Congressman he could not reserve the specific time that far in
advance, but would give him time
just as near the requested 7 p. m.
period as his broadcasting schedule
would permit on that day.
tions.

Texas Changes Spots
TEXAS Co., New York (Texaco)
add three stations to its curspot campaign during the
week of April 15. The campaign
includes
three
weekly quarterhour discs. The new stations are
WSM, Nashville; WMC, Memphis;
WSB, Atlanta. Three stations have
been deleted from the original list.
Hanff-Metzger Inc., New York, is
will

rent

the agency.

situation has provoked several international conversations through
the State Department and another

may

ensue from the current com-

plications.

So far as known, no new overhave been made in recent

tures

months

to Mexican authorities
either direct or through the State

Department. The FCC, as a punimeasure, now is invoking a
law prohibiting transmission across
the border of programs originating
in the United States for broadcast
over the "renegade" border stative

This rule also applies to
carrying of transcriptions or records across the borders without
prior permission from the FCC,
but it is believed that many such
records are being "smuggled"
tions.

across.

of the

RICHER

TV
A
MARKET

PHILLIP MORRIS, PLEASE!

—
there
ris"

are lots more "Calls for Phillip Morthe Carolinas since your famous slogan
been
carried
regularly
into
more than

in

has

150,000

WPTF

homes!

Let us send you Folder and
other data
about WPTF.

Represented Nationally by F.
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Gain in Auto Time
Is Noted for Month

THE CAPITAL STATION

THE CAPITAL A^ARKET

IN

Regional Network and National
Non-Network Sales Rise

INCREASED

automotive

volume

constituted the most important development of radio advertising in
February, particularly in the naGross
non-network field.
tional
time sales in this field rose 349%
as compared with February of the
preceding year. Local automotive
radio advertising experienced an
increase of 75.5% while national
network volume rose 10.7%.
Regional network and national

non-network advertising continued
show the most pronounced gains.
Regional network volume was
59.3% greater than during last
National non-network
February.
advertising showed an increase of
45.6% over the same month of the
preceding year. National network
advertising in February was 7%
greater than last year.
Local broadcast advertising declined from the preceding year's
level for the first time for more
than a year. Gross revenues in
this field were 1.7% less than in
February 1935. The regular seasonal trend was evident during the
month.
Local volume decreased
16.3% as compared to January.
Total broadcast advertising during
to

month amounted

the

DO YOU
BELIEVE IN
WHITE SPOTS?

to $8,141,836.

This constituted a gain of 1.3%
over January and was 13% greater
as compared to the corresponding
month of 1935.
Radio advertising volume during
February was as follows:
Cumulative

January

February

If

National

networks
Regional
networks
Local__Total

$4,785,804

95,340

92,432

187,772

1,946,650
1,316,950

3,573,150
2,889,710

1,626,500
1,572,760

$8,035,160

in

one of the whitest

Today records are being broken.

There's high^per-capita-income

non-network

local

Payrolls,

new

business activities are reaching

bank debits, savings and

heights.

$8,141,836 $16,176,996

advertising
experienced a gain of 2% as compared to January and of 21.8% as
against February of last year. Regional stations were the only ones
to experience a decline in non-network volume as compared to the
preceding month, 2.9%. Regional
and local stations continued to
show the greatest gains in nonnetwork volume as compared with
the corresponding month of 1935.
The gain in the case of regional
transmitters was 28.8% while the
rise in

place your message

$9,526,364

$4,740,560

Non-Network Advertising

TOTAL

will

of white spots.

National
non-net._.

you do, then KFBK

Jan.-Feb.

station

volume

was

ple are spending

Any one

it.

the Sacramento Valley.

in

You can have your share

of our representatives

will

VALLEY FACTS and show how

The peo-

for the asking.

SACRAMENTO

gladly give you

KFBK dominates

effectively

this

responsive mar ket.

KFBK* rioui 5000 lilatts
AffiiisLied u/iih ike

Clear channel station nonnetwork business rose 12.3 as
against last year.
Transcriptions gained 3.1% as
against January and experienced
a rise of 54.5% as compared to
February of last year. National
non-network transcription volume
rose 65.4% and local volume 13.3%.
National non-network live talent
volume continued to increase showing a gain of 61% over the same
month of 1935. Local volume remained unchanged from the preceding year.

Columhia,'Don Lee BroacLcasiin^ Sysiem.

42.9%.

Owned and operated by

the

Winner.

KMJ,

KFBK

Fresno:

is

one of the McClatchy

KWG.

Stockton;

IT PAYS. Watch the May
1st issue of BROADCASTING for full page

KERN,

for

1934

more than

Pulitzer

Prize

Radio Stations, which include
Bakersfleld,

and

KOH.

Reno.

REPRESENTATIVES
Joseph McGillvra
485 Madison Avenue

Hawaiian Island Radio
Coverage does not cost

James McClatchy Conr^pany,

78 years publishers of The Sacramento Bee, the

New

York City

Walter Biddick Company
568 Chamber of

Commerce

BIdg.

Los Angeles, Calif.

1358 Russ Building

919 N. Michigan Avenue
Chicago,

San Francisco,

Calif.

Illinois

1038 Exchange BIdg.
Seaftle

announcement.
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WSB

School of the Air

WHY

Has 300,000 Members

AMEMBERSHIPof

BANK STAYS
Macon

300,000
grammar and high school students
in 400 schools was achieved this
year by the WSB-Atlanta Journal
School of the Air under direction
of Louis T. Rigdon and Edythe
Miller. Twenty Georgia colleges as
well as WTOC, Savannah, WMAZ,

WE

Macon and

over

operate
in the series, which began with the

saw results; we contracted for a
continuation for 12 months and results
continued; we have just
agreed to carry on for another
period of 12 months.
Briefly, that is the story of our
experience witft radio advertising
and, incidentally, during that time
we have never felt it necessary to
change the type of program we
present each Tuesday and Saturday at 1:30 p. m. We started out
with a quarter-hour of salon music
and the response and appreciation

WRDW, Augusta, cowith WSB and the Journal

opening of school last September
and closes May 7.
Only classical numbers are used
on the programs, now completing
the fifth year on the air. High
school

and grammar school

stu-

dents compete over their nearest
station in declamation, recitation,
piano, voice and violin after the
elimination contests in each school.
State-wide finals will begin at
June 8, lasting three weeks.
Winners will be announced June
25 and on July 1 scholarships will
be awarded as well as free trips
to New York as guests of the
Jourrml.

WSB

President of

Broadcasting

Institution Tells
Is

an Effective

By MARION H. LILES
President, First National Bank
Trust Co., Macon, Ga.

TRIED RADIO

WMAZ

for two

astic boat owners.

brought him to

are

planning to

free!
See Page 2

us.

Are They

WHILE

Satisfied?

do not care to reveal the
exact result of our tabulations, I
believe the fact that we have decided to carry on our radio advertising is proof that we are satisfied.
In my opinion our program has

T*ir

I

Why

down

the idea that bankers are
austere individuals who have no
time for the "little" man, and has
helped in building good will in the

months and

form a WGN Yacht Club, with
Quin Ryan, Blair Walliser, Frank
Dahm, George Harvey, Wally Phillips and Reggie Byleth, all enthusi-

and personnel of

and

:

advertising

of listeners has justified our selection of melodies between the "pop-

How

Medium

done two real services for both the
bank and the public It has broken

&

ular" and "heavy" classifications.
Greatest recognizable results
have come to us through advertising of a specific department of our
bank: The small loan, personal, or
industrial section. We could check
specific results here by asking each
applicant for a loan whether newspaper, radio, or personal contact

EXECUTIVES
WGN, Chicago,

ON

THE AIR

community.

We

are

helping

these

people,

and we are making friends for our
bank in a way that will bring us
in the future the accounts of those
who become successful. Our programs are simple expressions of
sincerity, framed with music every-

one likes, and presented at the
lunch hour. The text is prepared by
the radio station, and follows the
advertisement we carry each Sunday in a local newspaper. Here's
the program we are using one day

week:
Theme La

this

Golondrina

(fade

for

opening)

Again we present Silver Strains,
the transcribed program which invites
your affiliation with the First National Bank & Trust Co., of Macon.
Not only business houses, but individuals, are urged to consult any of.

.

.

ficer of the First National for assistance in financial difficulties.
Small,
personal loans may now be had at the
First National with only the bank's
regular interest rate charged.
(Fade music into My Old Kentucky
Home followed by / Love You Truly.)
The First National Bank & Trust
.

.

.

Co. gives a service that is especially
helpful to those wishing small loans
that may be repaid monthly. And for
which only the bank's regular interest
rate is charged.

An automobile may be used as security at the First National, or you
may wish to refinance the payments
on your car, or may wish to trade it
for another. Best trades are made for
cash, and good credit is maintained
only by paying bills promptly, so see
any official at the First National
about the funds you need
they're
never "too busy" to discuss your
;

—

financial problems
no matter how
large, nor how small.
(Fade into Pagan Love Song and
Estrellita.)
(Fade last number to
background in time for closing.)
Silver Strains will again be heard
over the air (Tuesday) (Saturday) at
1 :30 in another salon musicale of
.

.

.

the First National Bank & Trust Co.
Turn to the First National for
any financial assistance you may
need, from a small personal loan to an
obliging and helpful trust service. Any
official will be glad to discuss these
matters with you.
The First National Bank & Trust Co. of Macon
wishes you a pleasant afternoon.
This transcribed program came to
.

.

.

.

you through

.

WMAZ,

.

Macon.

Lipton Tea Expands
J. LIPTON Inc., Ho-

THOMAS

boken (tea) is using daily oneminute spot announcements six
days a week, on WERE, WilkesBarre, and WNBF, Binghamton,
N. Y., as well as a ten-minute
period, twice weekly, on the Don
Lee-CBS network during the Feminine Fancies participation program, and a thrice-weekly 15-minute musical program with Ralph
Kirberry on WJZ, New York. During

the

height

of

the

flood

in

Wilkes-Barre and Binghamton the
schedule was suspended, but it hae
since been resumed. Frank Presbrey Co., New York, placed the account.

soor- snh? Acr

W05KS OUT Htm!
Yepfby crackey!— national figures may have slumped,
but WDAY thus far is 3S% above last year! Which
proves that our advertisers are getting the business.
Else they wouldn't spend the jack* How about giving
us a holt on your boot-straps?
FREE, JOHNS

&

FIELD, INC.

NATIONAL
REPRESENTATIVES

WDAY,
INC
—m

940

KILOCYCLES

5000 WATTS DAY
1000 WATTS NIGHTS

N. B. C.

FARGO,
Page 36
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TWO STATI
WITH 15% TO 100%

ultra-modern, self-supporting Vertical
Radiators obsolete all conventional
types of radio antenna towers. Already, over two score commercial
stations and an increasing number
of state police stations have installed
Truscon Vertical Radiators with gratifying success.
Truscon Vertical Radiators enlarge
the primary service area of a station
without increasing power input. The
advantages from a purely commercial standpoint are obvious . . . better
broadcasting . . . better reception . .

INCREASED PRIMARY SERVICE

AREA FOR BOTH
Houston, Texas

hurricane country and a glistening tower of steel looms
up 375 feet in the air, built to resist
the high wind pressures encountered
This Truscon
in the Gulf regions.
Vertical Radiator sends forth simul-

taneous programs from two stations.
Although sharing the same building
and radiator, KTRH (1290 Kilocycles)
and KPRC (920 Kilocycles) are selfcontained radio stations, each having
its own 5000-watt transmitter.

more

equipped with Truscon
Radiators are recognized
by advertisers as progressive and
striving to perfect their service.
From a purely technical viewpoint,
station operators, radio consultants
and engineers can look to Truscon

Vertical

Since its erection early this year,
the Truscon Vertical Radiator has
helped to increase the primary service area of both stations up to 100%,
according to conservative estimates
furnished by enthusiastic operators.
The structural, mechanical and
commercial advantages of these

TRUSCON
TRUSCON
If

15,

1936

•

COMPANY

•

RADIATORS

YOUNGSTOWN, OHIO

you are unfamiliar with the location of the Truscon

your

Ajiira

expert cooperation in working
out the most efficient design to meet
each station's requirements.

for

VERTICAL
STEEL

effective results for everyone.

Stations

vicinity, write

BROADCASTING

sales office in

direa to Truscon Steel Company, Youngstown, Ohio.
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Networks Assign

NBCS

Convention Crews

Tiny Set

NETWORKS

laying their plans to
provide complete coverage of the
Republican and Democratic na(see
tional conventions in June
April 1 Broadcasting) are mustering an imposing list of special
commentators to supplement the
work of their regular announcers.
Both conventions, the Republicans
at Cleveland starting June 9 and
the Democratic at Philadelphia
starting June 23, v/ill be broadcast
in every detail by three networks

—NBC, CBS
own

secure a

with

minimum

its

of interference
commercial schedules.
will

have

own

its

control and announcing booth, with
lapel and parabolic mikes and a
special
speakers
stand radio
equipped for other pickups.
Graham McNamee will head the

NBC

announcing staff, and Robert
Trout will be chief CBS announcer,
with Quin Ryan and Gabriel Heatexpected to lead the list of
speakers.
Other NBC announcers to be assigned to the convention will be George Hicks, Ben
ter

MBS

Grauer and Tom Manning.
has not indicated its other
nouncing assignments.

CBS
an-

NBC

For
the special commentators will be Lowell Thomas, Edwin C. Hill, William Hard, David

Lawrence and Dorothy Thompson.
CBS has invited Paul Mallon,
Turner Catledge, Mark Sullivan,
Frederic William Wile, Raymond
G. Swing, Raymond Clapper and
Frank Kent, Washington correspondents, and Walter Lippman,
Henry L. Mencken, Joseph V. Connolly and H. V. Kaltenborn.
Lawi-ence W. Lowman, CBS operations vice president, and Paul
White, CBS director of special
events, are handling the details
for that network, and Alfred H.
Morton, manager of the NBC program department, will head the
NBC crew. Henry Grossman will
be in charge of CBS engineers, and
George McElrath will handle the
engineers.

Olympic Assignment
THOROUGH coverage of

the

Olympic Games in Berlin this summer is planned by the national networks, with NBC announcing already that it is sending William
ace sports announcer, to
handle the international relays in
cooperation with the Reich radio
authorities, who will provide techSlater,

nical

to

Network

The Easter Parade

George Hicks Joins
New York

as

in

THE FCC

Broadcast Division on
April 3 made public regulations
covering field intensity measures
of broadcasting stations, prescribing the precise way in which they
should be made. The announcement follows in full text:
Rule 131 provides that certain minimum
field intensities are acceptable in lieu of
the required minimum physical vertical
heights of the antennas proper. The following requirements shall govern the taking and submission of data on the field
intensity produced
Beginning as near to the antenna as
possible without including the induction

corps

Each network

NBC

Hooked

FCC Prescribes Basis
For Field Measurements
Of Broadcast Stations

HAT TRANSMITTER

and MBS, each with

of engineers, announcers and commentators.
Although opening keynote
speeches are scheduled for night
sessions, the conventions will require daytime clearances on network stations primarily, with each
network making every effort to
its

SILK

equipment.

Mr.

and

Mrs.
the
S. S. Manhattan July 15, accomSlater will sail for

Germany on

panying the American Olympic
Committee and athletes. His Saturday morning Junior Journal on
the NBC-Blue network will be suspended during his absence.

NEWTON

JENKINS, veteran pocampaigner, has engaged a
quarter hour on WLS, Chicago,
each Sunday at 11:30 a. m., for a
year, speaking in the int-irest of a
third party movement.

litical
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measurements shovild be made on
more radials, at intervals of onequarter mile or less up to two miles, at
intervals of one-half mUe or less from two
miles to six miles, and a few additional
measurements at greater distances from
the antenna. Where the antenna is rurally
located and unobstructed measurements can
be made, there should be as many as
eighteen or twenty measurements on each
radial. However, where the antenna is located in a city or where unobstructed measurements are difficult to make, measurements should be made on each radial at
much closer intervals, particularly within
two miles of the antenna.
A curve for each radial is plotted from
these data on semi-logarithmic coordinate
paper with the field intensity times distance as ordinate, and distance as abscissa.
From the curve so plotted, the unattenuated fiield intensity at one mOe on each
radial is determined.
When all radials have been analyzed in
this manner, a curve is plotted on polar
coordinate paper from the unattenuated
values obtained, which gives the unattenuated field pattern at one mile. The radius
of a circle, the area of which is equal to
the area bounded by his pattern, is the
field
intensity at
effective unattenuated
one mile.
field,

eight or

HEARD BUT NOT SEEN — Except

for a hollow tube from his hat,
looked like any other promenader as he wore this
tiny transmitter. Center photo gives a schematic idea of how it works.
At right is O. B. Hanson, NBC chief engineer, who developed it.

George Hicks

THE

IN

(left)

year's Easter Parade on

Park Ave.,

New

York, was a silk
hat concealing a complete radio
transmitter linked with NBC as an
actual working test of the new
micro-wave portable units recently
announced. The silk-hatted radio
announcer, George Hicks, wore
conventional Easter costume for
the fashion promenade, with formal cutaway hiding a wide leather
belt to hold the power plant for the
tiny broadcasting station in his hat.
A pocket - size microphone completes the apparatus used for the
first time by NBC. Hicks happened
to fit the size 7% top hat into
which NBC engineers have built
the miniature transmitter.
The new "silk-hat transmitter"
operates on a frequency of 270,000,000 cycles, with a power of
two-tenths of a watt, and a working range of one-quarter mile. For
the Easter morning broadcast. Announcer Hicks was followed on his

Park Avenue promenade by NBC's
mobile unit, an automobile equipped
with receiving and sending apparatus, to relay Hicks' voice on more
powerful waves to Radio City and
thence to the networks.
Recent announcement of microwave developments by NBC engineers led to inquiries concerning
the device from hospitals, the government departments, mining companies, horse show officials, other
broadcasting companies and a railroad. The new "silk-hat" unit is a
later development even smaller in
size, with a weight of only 11
ounces for the transmitter assembly in the crown of the hat.

A

new

"cartridge-belt"

power

supply will be tested for the first
time in operating the silk-hat transmitter.
The "B" battery unit is
constructed in the form of a hunter's cartridge belt, with each of
the 30 cells resembling an elongated
14-gauge shotgun shell. These deliver 180 volts for the plate circuit
of the set.

The other
ries a 4-cell

for

the

side of the belt carof 6 volts

"A" battery

filament

circuit,

and

a

standard type small-size flashlight
battery of IV2 volts to energize the
hand microphone. The microphone
is of convenient pocket size, and is
the carbon type with high-level
output.
The belt is further equipped with
two switches to control the battery

currents, aiid convenient terminals
for the microphone cord. A single
inconspicuous cable then connects
all circuits with the transmitter
and antenna in the hat.
The hat-and-belt assembly constitutes a complete miniature
broadcasting station, employing
three "acorn" tubes developed by
RCA, resembling an acorn in both
shape and size. The micro-waves
emitted at a frequency of 270 megacycles have a wave-length of
slightly
more than one meter
(1.1 m.), as transmitted from a
specially designed antenna. This is
a hollow aluminum rod in the hat,

6V2 inches in height.

Widened Shortwave Band
Urged at Paris Meeting

WIDENING

of the shortwave
broadcasting bands, with the particular purpose of expanding relay
broadcasting into other countries,
was urged at the special international conference of the International Broadcasting Union which
ended in Paris last month and to

American delegates were
sent for the first time. It was indicated that more channels would
be sought by expanding the 60006150 kc. and the 17780 kc. bands,
which

now crowded with

stations,

when

the next international convention
is considered at Cairo in February,
1938.
Besides the European representatives of NBC and CBS, the United
States was represented at the conference by Dr. C. B. Jolliffe, engineer in charge of the RCA

frequency

was

chief

bureau who formerly
engineer of the FCC;

W. Horn, NBC

director of research, and E. K. Cohan, technical
director of CBS. Dr. Jolliffe was
a vice president of the full conferC.

ences and Mr. Horn and Mr. Cohan
vice presidents of the technical committee. Attending also were
Fred Bate and Max Jordan for
NBC and Cesar Saerchinger for

were

CBS.

While making the field intensity survey,
the output power of the sttaion must be
maintained at the licensed power as determined by the direct method. To do this
it is necessary to determine accurately the
total antenna
resistance (the resistance
variation method or the substitution methand to measure the
od is acceptable)
antenna current by means of an ammeter
acceptable
accuracy.
of
An accurate value of the antenna resistance can be determined only by making
a series of measurements, each for a different frequency. From ten to twelve resistance measurements covering a band 50
to 60 kilocycles wide with the operating
frequency near the middle of the band,
must be made to give data from which
The
accurate results may be obtained.
values measured should be plotted with
frequency as abscissa and resistance in
ohms as ordinate and a smooth curve
drawn. The point on the ordinate where
this curve intersects the operating frequency gives the value of the antenna
resistance.

The following data shoud be submitted
Commission in affidavit form

to the

1. Complete data taken for fied intensity
measurement, including a map showing
each point of measurement numbered to
agree with the tabulated data and for the

antenna resistance measurement.
2. The graphs drawn for each radial, the
unattenuated field pattern and the antenna
resistance curve.
of methods used to tke
3. Description
readings for field intensity and antenna
resistance measurements.
4. Manufacturer's name of each calibrated
instrument used, and manufacturer's rated
accuracy.
5. Accuracy, date and by whom each instrument was last calibrated.
qualifications of engineer
6. Name and
making measrements.
Herbert L. Pettey,

Secretary.

Tide Water Adds
TIDE

WATER

OIL

Co.,

WOR
New York

(Tydol, Veedol) on April 2 added
to its current spot

WOR, Newark

its Northeastern territory, using three Transradio news reports a week with
Arthur Hale as announcer. Lennen & Mitchell Inc., New York, is
the agency. This is the fifth station to be added to the original list
since the campaign started.

campaign covering

ALLYN McINTYRE, president of
the Boston Advertising Club and
former ANA president, addressed
Advertising Association of
Great Britain April 6, in London,
on behalf of the AFA, the program being broadcast by CBS.

the
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FCC Hearings on Allocations
To Point Way for New Spectrum
All Users of Radio

Are Invited

to

June Sessions;

Future Assignments of Bands Will Be

THE ENTIRE

spectrum,

radio

at Issue

The present regular band

quencies.

from 10 kilocycles to infinity, will
be thrown open to discussion before
the FCC beginning June 15 to

ranges from 550 to 1,500 kc, with
the band from 1,500 to 1,600 used
for experimental "high - fidelity"

learn what frequencies are best
suited for particular types of services and to plan allocations which
later will take care of ultra-high
frequency broadcasting, television,
facsimile and other services.
Approving a recommendation of
Chief Engineer T. A. M. Craven,
the FCC April 3 designated the
date for the "informal hearings".
It is expected they will consume a
week or ten days. All licensees and
users of radio facilities and all
other parties in interest will be invited to present their views. Taken
into account also will be the requirements and needs of governmental services, including the
Army and Navy, with particular
regard to the bands lying above
30,000 kc, now in the experimental portion of the spectrum.
The hearings, under present
plans, will be "informal", in that
there will be nothing before the
FCC, sitting en banc, in the way
of rules or regulations which it
may propose. Participants, including broadcasters, television experimenters, experimental broadcasters
using the utra-high bands
which give such promise in the
future, shortwave communications

broadcasting.

licensees,

governmental

depart-

ments, and in fact all users of radio facilities, present and potential, will be asked to give their
views as to their own needs and
requirements in the way of allocations.

warrant an upheaval of services to
make them available for broadcasting at some future time is
questionable. Existing services on

SUMMARY

A
of factors involved in the future allocations
of radio facilities for all modes
of service was set forth by Chief
Engineer T. A. M. Craven in his
report to the FCC urging a general hearing on these matters.
The FCC set the hearing for
June 15. The report is herewith
excerpted, except for certain
affecting requests of
government services for facili-

matters
ties

which were construed as

confidential

The Engineering Department

states

opinion the foremost important technical radio problems requiring the attention of the Commission are as follows
"1. Providing new radio frequency
channels for public services in classes
of communication other than broadcasting, as well as providing for all
classes of radio service in the interest of safety of life and property.
"2. Frequency allocation improvements to the existing broadcast structhat in

its

to 1600 kc.
"3. Visual broadcasting,

(television

existing
bands from 10 kc. to 30,000 kc,
and the potential development of
new services on using the ultrahigh frequencies, prompted Commander Craven in recommending
the hearings.
Fundamentally, the FCC will
seek information governing allocation of bands for particular
classes of service.
Presumably,
upon the basis of this and other information and data it will eventually plan allocations in keeping
with modern engineering technique.
Moreover experimentation in the
ultra-high frequencies will be
thrown into particular categories

and facsimile).
"4. Aural broadcasting on frequen-

and along more definite

casting,

of

lines.

At

present licenses are issued for
"general" experimentation in these
bands.
Insofar as broadcasting is concerned, there probably will be
much technical information advanced. No changes can be made,
however, in the assignment of
bands for broadcasting since the

Madrid

Telecommunications

Con-

vention of 1932 fixed allocations
until 1939.
It long has been known by engineers, however, that the lowest
frequencies, ranging from 100 kc.
to perhaps 1,000 kc, are best suited
for broadcasting purposes. There
is a minimum of sky wave on these
frequencies and for that reason
concentrated coverage is far superior to that on the higher fre-

April 15,

1936
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run into stupendous figures.
Channel Alignment

APPARENT, however, that
holding of the hearings will retard
for an indefinite period any consideration of the reallocation proposals in the present band. These
were the proposals advanced last
year by Andrew D. Ring, assistant
chief engineer in charge of broadcasting, which would have included
establishment of perhaps two-dozen
super-powered stations, reduction
in the number of clear channels,
horizontal increases in power on
IT IS

certain regional channels, and setting up of new local bands.
The FCC already had decided to
hold in abeyance consideration of
the regional channel realignment

advanced by Mr. Ring until new
and regulations were approved.
These have been in the
making for more than a year and
it now appears evident that they
will not be finally approved until
rules

fall at the earliest.

In any such regulations and reallocation, the
be disposed to

FCC,

of course, will

await the results of
the June 15 hearings. Thus, 1937
may be well along before it gets
around to consideration of practical allocation problems.
The hearings are of

importance
because of the future bearing they
may have upon broadcasting and
{Continued on page i6)

Craven Report Outlines Technical Radio Needs

ture— 5.50

Elbow Room Needed

OVERCROWDING

The advantages of these lower
frequencies for broadcasting unquestionably will be stressed at the
hearings. But whether these will

these bands, such as government,
ship - to - shore, aviation, internal
frequencies and transdistress
oceanic, would have to be displaced
and the equipment replacement
problem, both for broadcasting and
for the commercial services, would

cies

above 1600

kc.

solution of these
is
so intrinsically interrelated that not one of them
should be decided upon without consideration of the other three."
The Chief Engineer stated that of
the problems confronting the Commission, visual broadcasting perhaps
most complicates the situation by rea-

"Peculiarly,

four

broad

the

problems

son of two factors, namely
"1. The technical requirement for
an extremely large portion of the
limited ether spectrum, thus restricting the amount which would be available for services other than broadcasting.

The economics

of visual broadpossible ecoexisting aural broadcasting and the existing receiver manufacturing industry,
"2.

nomic

including

effect it

the

may have upon

as well as the newspaper and motion
picture industries.
"If more data were available with
respect to these two factors of visual
broadcasting, the Federal Communications Commission might have sufficient detailed information to warrant
its proceeding immediately with confidence in the solution of the other
three radio problems on a more permanent basis but visual broadcasting
is still deep in the experimental status
from both technical and economic
standpoints.
"The other three problems are not
quite so complex as visual broadcasting, and while there is still insufficient data regarding wave propagation in large portions of the spectrum,
there is enough information relative
to propagation in certain portions of
the spectrum to permit more definite
;

BROADCASTING

progress along specific lines, and in
this connection at present there appears to be a need for opening new
portions of the spectrum in the service of the public.
Furthermore, the
possible intrenchment of various developed services, particularly those of
the Government, by vast expenditures
of money, is a factor of compelling
importance."
The Engineering Department stated
that of the various courses of action
available to the Commission, it believed that the most sound course for
the Commission to pursue in its solution of the pressing radio problems
was "to proceed upon the doctrine of
'evolution and experimentation' by encouraging development and use of frequencies along definite lines as may
be indicated from time to time from
accumulated data, and by holding informal hearings as necessary to facilitate progress in detail."
The more important specific recom-

mendations of the Engineering
partment were as follows
"1. In new allocations or in

Dereal-

locations of radio frequencies to services or to stations within services,
proceed on the basis of 'evolution, experimentation and voluntary action'
rather than by radical and enforced
Modifications which
costly changes.
do not involve large expenditures or
are necessary requirements to keep
abreast of the technical art should be

accomplished.
"2. Encourage
communication development along specific lines as may
be indicated from time to time from
accumulated data and from evidence
secured from such informal engineering meetings as may be necessary to

facilitate progress in detail.
"3. At a date in 1936, preferably
in
or June, to be determined

May

hold an informal engineering
hearing before the Commission en
banc for the purpose of
"(1) Determining in a preliminary
manner the most probable future
needs of the various services for frequencies above 30,000 kc.
"(2) Securing for the public and
the Commission a keener insight of
the conflicting problems which confront the industry and the regulatory
later,

body in the application of the new
frequencies to the services of the public.

"(3) Guiding experimentation along

more definite lines as may
from the evidence presented at the
be justified

"(4) Reviewing
to

services

trum below 30,000

frequency allocain the radio speckc.

"(5) Assisting the Government in
its

preparation for the International

Telecommunications Conference at
Cairo in 1938.
"The Interdepartment Radio Advisory Committee should be invited to
attend this hearing.
"4.

the allocation of these frequencies to
Government services has been decided

upon.

meantime the Engineerand other interested Departments
should prepare minor modifications of
"5. In the

ing

existing regulations for experimental
operation above 30,000 kc, to be effective immediately, and so designed
as to encourage progress and at the
same time avoid illogical 'intrenchment' pending final determination of
the allocation of these frequencies to
various commercial services.
"6. Encourage
standardization of
visual broadcast transmission performance by authorizing the Engineering Department to cooperate with the
Radio Manufacturers Association and
licensees of experimental television
stations in forming a committee of
the industry to endeavor to arrive at
a recommendation with respect to ultimate standardization.
"7. Encourage the development of
coaxial cables for the purpose of
transmitting visual broadcast programs between television broadcast
stations which will be ultimately licensed by the Commission.
"8. Continue the policy of granting
visual broadcast station licenses on
an experimental basis only and making more stringent requirements as to
active work on the part of licensees.
"9. At the proper time in the future, if there is sufficient accumulated
data with respect to visual broadcasting, and after it has been decided
what the allocation of frequencies
above 30,000 kc. should be, promulgate visual broadcast transmission
performance standards, provided the
Radio Manufacturers Association's
recommendations are satisfactory. If
they are not satisfactory, hold a public hearing to determine what standards should be adopted.
"10. After standards have been
adopted, continue the policy of keeping visual broadcasting on an experimental basis until sufficient data has
been accumulated with respect to the
economic factors of visual broadcasting, as well as the possible economic
effect on other broadcast services and
upon other industries such as news-

paper and motion picture.
"11. Continue to encourage aural
broadcasting on an experimental basis
on frequencies above 30,000 kc. until
such time when sufficient data is accumulated with respect to this par_

hearing.
tions

frequencies above 30,000 kc. to various classes of service until after the
hearing mentioned in 3. above, and
also until after an executive order on

Delay permanent allocation of

service, as well as television
services. "When data as to
technique of this type of broad-

ticular

and other

the
casting is understood, and when the
needs of other services, including television and facsimile, are known to a
the Commission
sufficient extent,
should consider the desirability of
commercial aural broadcasting on frequencies above 30,000 kc."
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Chevrolet Dealers

WORLD

With

T

65 Weeks on 65 Pe\
Next week, in 300 cities from Bangor to San Diego, from Seattle to Miami,
on 375 stations. World transcriptions will present the music of Rubinoff and
his violin, the voices of Jan Peerce and Virginia Rea, the advertising message of a great car.
65

weeks

for radio's greatest

U. S. radio
rolet

outlets.

A

year

of

campaign, on 65 per cent of all commercial
those 65 weeks has run its course yet Chev-

—

Dealers order '"Musical Moments"

to continue,

bigger and better than

Why?

ever.

Besides absolute freedom of choice in stations, broadcast times; besides
the economy, dealer cooperation and local merchandising possible with
Selective Broadcasting; besides the fact that World, an organization unique
in radio, is set up to serve any size campaign with utmost efficiency there
are other reasons why.

—

approved four renewals because listeners have
responded to their message; 375 radio stations have been proud to broadcast the series, glad to give every assistance because 'Musical Moments"
is a swell show.
Chevrolet

Dealers

—

Years

Make

Experience

All the Difference in the Worldl

require extra

ing

of

we

and unusual

service

won't deny. But bear

A campaign such as Chevrolet's does

—that

this in

~

is

a

truth

about

''spot"

broadcast-

mind.

WORLD BROADC/U
711
Other

offices

FIFTH AVEN11

and recording studios

at:

400 West Madison

St.,

Chicago

Guarantee

I

Sound Recording
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3gin Another Year
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riNSCRIPTIONS!

— Reasons

2iCent

W
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World handled a similar job for Chevrolet a transcription campaign on 167 stations, at that time a record which only Chevrolet's present
program exceeds in size. Also, since March, 1934, when World Program
Service was originated, that first transcription library has involved an identical task of supplying 148 stations with all the necessary aids to fine transIn 1930-31,

cription broadcasting.

The gigantic Chevrolet series is merely another World Program Service job,
multiplied by two. Because of its years of experience with the first transcription library, with the largest users of Selective Broadcasting, World is
ready at all times to handle your campaign with care and efficiency.

To Advertising Agencies

you are hesitating on a "spot" campaign because of the many details, the
extra effort connected with such a job, remember that a great service organization is ready and willing to take
One all-compelling "reathose details off your hands. Over a
son why" for all the facts
about this unprecedented
period of six years, for hundreds of
campaign is the uniform
advertisers, large and small, we've
high quality of World
proved that we know our business
Transcriptions.
There is
If

the business
casting.

—

World

of

transcription broad-

Bring your radio problem to
if it can be solved, we've got

the answer.

NEW YORK,
Flower

St.,

Los Angeles;

Arrange
at

friNG SYSTEM,
ita,

nothing finer heard on the
air. Hearing's believing.

1050

Any

for

of

An

Our

Audition

Offices.

inc.

N. Y.

Howard

St.,

San Francisco; 320 Mortgage

Georgia.
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sort of liaison with every element in broad-

casting toward the goal of

in the throes of

is

what appears to be a reorganization. Its new
president, Lenox R. Lohr, came to his post with
a brilliant record as a scholar, as a military engineer and as director of the Chicago Century
of Progress Exposition. But he faces a superman's job in his appointed task of bringing
about a new order of things in his company,
which is the largest single unit in broadcasting and the one that represents the biggest
dollar volume.
Mr. Lohr's first avowed purpose, that of promoting from within the organization rather
than going outside as a regular matter for
new blood, is sensible and praiseworthy. It
should infuse new spirit into NBC, for today
entirely too much uncertainty and fear seems
the rank and file. Up to now
we recall only one vice president among NBC's
peak quota of 12 who came up from the ranks,
though there were and are men in that comto prevail

among

pany who merit promotions.
While the purely internal

affairs

any

of

organization are no concern of ours except as
they affect broadcasting and broadcast advertising at large, we hope Mr. Lohr will bear in

mind first and foremost that NBC, though it
owns and manages 14 stations and owns and
leases out three others in the Northwest, exists

largely by virtue of

its

affiliations

with some

more independently and diversely owned
Their interests are NBC's interests,
whether in matters of compensation, copyright,
industry problems, or what not. Their strength
is NBC's strength, and they must be treated
70 or

stations.

with every consideration
ture

is to

be maintained.

CBS and

course, for

the network struc-

if

The same

holds, of

its affiliated stations.

the affiliated stations, in their zeal to

And
make

the best possible network arrangements financially, should not lose sight of the fact that

without network programs and facilities their
stature might not be so imposing.
Another foundation stone of network organization is the advertiser and his agency, although the approach may be somewhat different. Our observation has been that too many
agencies find
definite

it

and
from NBC, either because

too difficult to get quick

decisions

they have to deal with too many supernumeraries or because there is a prevailing fear

among
bility.

NBC
At

executives to

least, so several

assume responsiimportant agencies

have told us.
With every intention of being constructive
and helpful from our vantage point of viewing the broadcasting industry as a whole and
knowing its key men personally, we suggest
to Mr. Lohr that he establish the friendliest
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coming into its
Remington Rand
and when Macfadden Publications take over
Court of Human Relations on network combinations that embrace a number of 100 watters; when the agencies start buying "stationtested" programs on small as well as large
cover, as they are

Suggestions

AT THE MOMENT NBC

You!

stations, according to the areas they

Subscription Price: $3.00 per year-15c a copy-Copyright, 1936, by Broadcasting Publications, Inc.
BERNARD PLATT, Circulation Manager
J. FRANK BEATTY, Managing Editor •

A Few

to

slowly but surely
own. When a sponsor like
takes over Five Star Final
is

common

develop-

ment. Competition with CBS and with the
growingly important MBS is a healthy thing.
But the competition should be confined to business activity and not reach into matters that
might undermine the future of the industry

any branch of it. Both NBC and CBS must
approach the larger problems of radio with
kindred spirit and intention an approach and
an attitude that will inevitably be reflected to
the advantage of their internal operations and
or

—

than ever before;

Binghamton as

Tax Tyranny
ANOTHER

page in radio jurisprudence has
been written by the Supreme Court in favor
of radio. Again holding that radio broadcasting is interstate commerce and therefore not
subject to taxation by the states, the court
voided the Washington state statute levying
a 1% occupation tax upon gross receipts of
stations. The issue was raised on the appeal
of KOMO and KJR, Seattle, from the decision
of the state Supreme Court.
The opinion, however, is not all-inclusive.

100th outlet at the urging
when small regional networks comprising for the main part the little
locals spring into being and prove they can
do a good selling job when movements and
trends like these are seen, then it is apparent
that the small station is at last getting its long
due recognition from the national and regional
its

of big advertisers;

—

advertiser.

We have long felt that the advertisers are
often missing good bets by scorning everything but "more watts and less kilocycles,"
for it is a well-known fact that some locals
are not only dominant in their territories but
are doing selling and merchandising jobs com-

(we know some of them
that are better managed and better earners
than certain big stations) and wish them
prising

little

locals

Eye

to the

a Jules Verne, in the wildest
flight of imagination, can predict the future of

the state can tax other incomes of stations
aside from "gross income". The question is
raised now as to whether stations whose pro-

grams might not be heard outside a given
state, might be construed to be in intrastate
commerce, and therefore subject to state regulation.

unfortunate that the court did not go

case.

Many

in the

states, looking for

KOMO-KJR

ways

to enrich

depleted coffers drained during recent depression years, have been eyeing radio revenues.

There

laws levying occupation, or gross or net income taxes. It seems
apparent that additional "test" cases will find
their

will be other state

way

to the

Supreme Court for

final ad-

judication.

The industry collaborated commendably in
the Washington state case. NBC, CBS and the
NAB joined forces with KOMO and KJR in
prosecuting the appeal through lower courts
to the highest tribunal. That sort of team-

The

:

\

:

,

FCC

on June 15 begins planning for
the future with technical hearings on needs
present and prospective of all types of radio
Anticipating the visual services, it
service.

—

—

;

'

J

wants orderly allocations and experimentation.
Broadcasters of today are logically the "teleAnd they should be the
"apex" broadcasters, too, operating on those

casters" of tomorrow.

,

r(

ultra-high frequencies so long considered the
"no man's land" of radio. Similarly those advertisers

and

their agents

who pay

the broad-

may

be looked upon as the potential clients in that new world of visual, combined with aural radio.
These FCC hearings will be labeled technical. But they are of tremendous future importcasting

bill

Adequate facilities should be set aside
from these impending developments, lest they
be strangled at the very beginning by parcel-

1

f

'

\

I

j

ance.

«

ing out of the available channels to other kinds

'

of services. Foresight is essential in this swift-

moving radio age, and we think there are
enough signs about to warrant broadcasters in
waging a vigorous fight at the June 15 hearly

is not only desirable but necessary to
safeguard radio from the onslaughts of those
who would squeeze from it the last drop of

ings that adequate facilities may be set aside
for the future services that rightfully belong

revenue.

sound.

work

'

It

technical.

KOMO and KJR cannot be taxed.
The Court sidestepped the question whether

1

appears now that both television and
But it is almost anybody's guess as to when and how. The economic problems are even more baffling than the
radio.

Washington
tions like

^

Future

NOT EVEN

facsimile are certainties.

state statute, the revenue of sta-

-,

•

every success in their new turn of fortune.

does not settle finally that states cannot
tax any character of radio stations on any
basis.
It simply concludes that under the
It

It is

to

parable to those of some big stations. It looks
now like the era of the local is dawning,
though it had to wait until the regionals and
high powers had more or less full schedules.
On our part, we doff our hats to the enter-

external relationships.

beyond the one issue raised

want

now doing on a bigger scale
when CBS adds a local in

to the broadcasting realm,

BROADCASTING

whether sight or

1

,

«

\
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PERSONAL NOTES
RICHARDS,

A.

G.

president
of
returned to his

WJR, Detroit, has
winter home in Beverly Hills,
-?

after three weeks in the East.
J. Fitzpatrick, manager of
president, returned April 6
a month's vacation in Florida.

i

WJR

XAB

THEODORE
•56

Cal.,

C.

STREIBERT,

Leo
and
from

since

1933 assistant to President Alfred J.
McCosker, head of the Bamberger
Broadcasting Service, operating WOR,
Newark, has been promoted to vice
president by the board of directors.
He came to
from Harvard
Business School where he was assistant dean. He is also on the board

:

WOR

ring

of

MBS.

GEORGE SCHMIDT,

the

of

WOR,

sales

Newark, was discharged from New York Polyclinic
Hospital March 28 after an appendiof

staff

citis

operation.

JAMES

SEWARD,

M.
assistant
treasurer, married Miss Ina
Storey Gwyn of Scarsdale, N. Y.,
March 21.^ They spent their honeymoon at
Springs, Va.

CBS

Warm
CHICK ALLISON, of the Skelly Oil
Co., has been named promotion manager of KMBC, Kansas City, accord-

JOSEPH ALEXANDER CHAMBERS

THE FIRST man
ijwTap

in the

world to

up 500,000 watts of radio

energy into a transmitter, saddle
it

to

a

day's

program schedule,

and then catapult the bundle into
space for reception by listeners
over practically the length and
breadth of the land is Joseph
Alexander Chambers. He did it as
chief engineer of WLW, Cincinnati, which for exactly two years
]May 1 will have been on the air
as the world's most powerful station and which has been doing a
'grand job of it.
Today Joe Chambers, radio engineering consultant, is sitting behind a shiny new desk at the National Press Building, Washington,
D. C. He resigned his post with
the Crosley Radio Corp. April 1
to enter private practice
having
accomplished his goal of harnessing super-power for broadcasting.
Mr. Chambers has become the
engineering partner of J. C. Mc,Nary, former
technical director, and before that with the
Bell Engineering Laboratories. The
shingle reads: "McNary & Cham-

J

—

—

NAB

'j

11

I

bers. Consulting Radio Engineers."
Mr. McNary last December took

'

.

I,

:

'

over the radio practice of Comdr.
T. A. M. Craven, when the latter
was called to the FCC as its chief
engineer.
Joe Chamber's fame as an engineer with a practical turn of mind
rose over the broadcasting horizon
almost from the day he left college.
For the last five years he
has been chairman of the
Engineering Committee. And as
the chief engineer of the nation's
biggest station, he has figured

NAB

j

prominently in almost every broadI
J
j

I

'

casting

technical

problem

since

when he took over the job.
High power has been Mr. Cham-

1927,

ber's goal ever since
radio.
He joined

he broke into

WLW

1927.
The following year the station
went to 50,000 watts ^the first in
the country, and perhaps in the
world, to broadcast with that
power. Other 50,000-watters, then
as "super - power,"
were licensed thereafter so that
in

—

\

'

construed

'

'

today there are some two dozen
of them. It wasn't long afterward
that he started drawing curves
and charts on a half-million watts
energy. He had every one aghast.

[April 15,

1936

•

but he soon proved his theory was
correct.
Today there are a half
dozen stations flirting around with
the idea of 500,000 watts, awaiting only the day for the FCC to
lift present restrictions.
Joseph Alexander Chambers is
a son of the South who was transplanted in the Midwest. He was
born in Union, S. C, Aug. 21, 1903,
the son of J. B. Chambers, then
business manager of the Union
Progress, who is now in Clemson,
S. C., operating his own printing
establishment.

Between his grammar schooling
in Union and at Rock Hill, S. C,
young Joe was printer's devil in
his
to

father's

plant.

He

also

"ham"

took
short

radio while in
trousers as well as during his college course at Clemson, where he
majored in electrical engineering.
Graduating in 1924, he landed in
Schenectady on the following day
as a junior engineer with General
Electric Co. He was assigned to
as development engineer.
For three years, this slight

WGY

auburn-haired youth experimented
with tubes and antennas and other
gadgets. He worked under W. R.
G. Baker, now vice president in
charge of radio engineering at

He

ing to an announcement by Arthur
B. Church, president.
During his
three years with Skelly, Mr. Allison

handled promotion for The Air Adventures of Jimmy Allen, transcription sponsored by the oil company.

DAN

J.

DONNELLY,

formerly with

the San Diego Union £ Tribune and
the St. Paul Dispatch & Pioneer
Press, has been named sales manager
of KGB, San Diego, filling the post
vacated by Roger K. Huston, pro-

moted

manager.

to

ALBERT
New

S.

FOSTER,

Orleans, sales

of the

WWL,

on Feb. 15
began an extended motor trip with
Mrs.
Foster,
which
carried
him
through
the
Northern border of
Mexico, where he visited border stations and through Chicago, New York,
Detroit and Eastern cities on busistaff,

ness calls.

western
manager in San Francisco, staged his annual spring picnic
for members of his department on
April 4, entertaining them at his
country home in Woodside, Cal.
L. SCOTT PERKINS, formerly radio
division sales

for

the

Country Church of

Hollywood, and prior to that production manager of KHJ, Los Angeles,
has joined the Northern California
Broadcasting System, San Francisco,
as manager
production.

the

air.

commercial

of

program

Mr.

Crosley,

all

things

considered, was about $500,000

A. D. Ring, now assistant chief
engineer of the FCC in charge of
broadcasting.
Young Chambers' broadcasting
experience, however, began during
his college days and while he was
tinkering away with his "ham" activity.
His amateur station was
dismantled during the war. As
soon as the ban was lifted, following the war, he was on the air
again. Then, in 1921, he assisted
in the construction of one of the
first 500-watt stations in the coun-

poorer for the building of the
transmitter, antenna and other incidental expense ran about one

E.

also

Clemson College.
was in 1931, after

try, at
It

many

50,000-watt stations were clipping
along in full swing that Chambers
began to mull over charts and diagrams and what-not on "superpower". He sold Powel Crosley,
president, the idea of pioIn 1933 the
neering this field.
contract for building it was entered into with RCA Victor, according to plans and designs laid
out by Chambers. On May 1, 1934,
the first half - million watter took

WLW

BROADCASTING

porarily from New York to Washington to act as assistant to Thomas
Sabin, director of the radio department. William R. P. Neel has resigned from the
press department in New York to join StanleyHigh in Washington as a member of
the Democratic National Committee^
Mr. Neel has been with
for the
last nine months after serving as
night sports editor of the Tfew York
Evening Post.

NBC

NBC

F. W. THRING, of 3XY, Melbourne,
Australia, is in Hollywood, planning
to return April 29. Stuart F. Doyle,
of 2UW, Sydney, is to arrive in Hollywood late this month enroute to New

York and London.

GREGORY,

assistant manager
S. D.
of broadcasting for Westinghouse, and
Mrs. Gregory became the parents of
a daughter, Betty Louise, their first
child,
born Friday, March 18, in
The weight was
Springfield, Mass.

6

4

lbs.

oz.

H. JAMES, NBC sales promotion manager, as the guest of
WOOD - WASH, addressed the combined membership of the Lions, Advertising and Graphic Arts Clubs of
Grand Rapids at a luncheon meeting
E.

P.

April

discussing the connection be-

7,

tween radio and printed advertising.
WILLIAM QUEALE, chairman of
the board of SDN, Adelaide, Australia, arrived in Los Angeles late in
March. He left later for a month's
stay in Detroit, after which he will
traVel to New York, London and
then return to Australia.
DAVID J. McGRAW, formerly associated with the J. F. Carson Display
Co., Chicago, has been added to the
sales stafE of KJBS, San Francisco.

EDWARD WOOD

Jr., sales

manager

WGN,

Chicago, is recovering in a
hospital from an automobile accident.
of

JOHN

PATT, vice president and
Cleveland, has
of
been elected president of the UniverAssociation in
Alumni
Kansas
sity of
F.

WGAR,

manager

Northern Ohio.
of the sales staff

of

KDYL,

Salt

of

WHEC,

Rochester,

Lake City, is the
father of a boy born March 26.
CLARENCE WHEELER, manager
has returned

from a month at Miami.

DAVIS KIRBY,

formerly of Boston,
has joined the sales staff of WICC,
Bridgeport.

WILLIAM

WESTER,

formerly
C.
sales and advertising executive of the
Silver Tousberg Printing Co., Superior, Wis., has joined the sales staff
Green Bay, Wis.
of

WTAQ,

worked alongside

G.

Committee, has been transferred tem-

FRED HORWITZ,

HARRY ANDERSON, NBC

director

THEODORE

F. ALLEN, of the radio staff of the Republican National

_

—but today

dollar per watt

his sta-

He also had been with GE
at Schenectady.
In 1932, Mr. Chambers married
Cecelia Byron, of Cincinnati. The^"
tion.

—

have one daughter
Charlotte
who, according to Joe, is his "main

commercial success compensates well for his foresight.
Pei'haps the largest single station technical staff' of any station

hobby".

worked under Joe Chambers. There
were 56 in his department. But
there was more than
to take

William Esty & Co., advertising
agency. The Chamber's now are in
process of moving to Washington.
Aside from his family, and radio, of course, Joe Chambers is an
ardent aviation enthusiast and
totes a camera with funny lenses
wherever he goes. He has owned
several planes, and soon plans to

tion's

WLW

because the Crosley Corp.
also operates WSAI, Cincinnati, an
NBC Red network outlet, along
with W8X0, which is the experimental call for the 500,000 - watt
care

of,

WLW

transmitter, W8XAL, the
10,000-watt relay broadcasting station on 6060 kc, and about a
dozen general experimental stations.

Succeeding Mr. Chambers as
technical supervisor of the Crosley
stations is R. James Rockwell, who
was elevated from the ranks. He
was in the receiver development
department of the set manufacturing end of the Crosley corpora-

ter

of

WLW
more

Mrs. Chambers

Edward

is

the

sis-

formerly
manager, and

Byi'on,

production
recently radio

director

of

get another. He is a member of
the Institute of Radio Engineers,
American Society of Acoustical
Engineers, and the American Radio Relay League, never having
lost his identity as an "amateur".
His clubs include the Lions Club

of Cincinnati, and the Clovemook
Country Club. His church is
Methodist.
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BEHIND
THE MICROPHONE
KENNETH CARPENTER,

chief an-

nouncer of KFI, Los Angeles, who
has handled Bing Crosby's Kraft Musical Hall, Jimmie Fidler's Hollywood
Gossip and the Grace Moore programs, on April 1 joined the announc-

NBC

premiered as
a sports announcer for CBS, Chicago, on April 2, and will share baseChicago,
ball broadcasting on
with the veteran Pat Flannagan in
both National and American League
games from Chicago. Mr. Harrington was formerly with WGN, Chicago, and more recently with
Cincinnati.

named

special events broadcasts there.

New

TOM HANLON

ANITA GILMORE

after a threemonth leave of absence, on April 15
returned to the
western division press relations department in

NBC

San Francisco.

FuU Time

NBC Affiliate

KELLEY,

joined

the staff of WIBX, Utica, according to an announcement April 6
general
by Dale Robertson,
nianager.
Mr. Triggs was formerly

WIBX

with KSO, Des Moines, and
Atlanta.

Watts

Spring

Our

Summer

from

all

.

.

.

over

Moorhead, Minn.,
turned to the announcing
WDAY, Fargo N. D.

!

Western Carolina. Just ahead is
our peak business season
and your big opportunity for
test campaigns and sales pro.

blanket

over

WWNC,

Radio coverage

.

re-

staff

of

.

ALBERT GILBERT, formerly of
the announcing and production staif
of WHA, Madison, Wis., and the

sole
avail-

public address announcing staff at
the Chicago World's Fair, has be-

able!

come

staff

announcer

at

WIBA,

Madison.

States

EDGAR

A.

.Jr.

KENT

di-

has replaced

formerly of

WGY,

Schenectady, have

WOR,

WHITE, formerly asmanager of WMFJ, Daytona

WGR,
New

formerly o

WHN

Buffalo,
has joined
York as announcer and

Goldenpaul has been appointed

Dai
direc'
\

MEL VENTER,

GLEN HARDY,

MEREDITH

announcer of

KNX,

Hollywood, has resigned to free lance.

HUGH BRUNDAGE,

formerly of
Los Angeles, has joined the

KRKD,

announcing

KEHE,

staff of

that city.

HAROLD HODGE,

formerly of
KFWB, Hollywood, on April 1 became director of special events and
radio at the San Diego Exposition.

NBC

Bradford".

formerly of
has joined the
press department in New York.
Press,

WGN,

musical director
Chicago, and Mrs. Weber,
Claire)
will
vacation in
late in April where Miss

finishes

her

Chicago.

RAY

T.

HOWELL

Seattle.

"SPEED" RILEY,

well known Pacific
Coast sports writer, has been
added to the announcing staff of
KSFO, San Francisco, as commentator on that station's Sport Page of
the Air.

KGEZ
Montana

Kalispell,

(

WILLSON, NB(

western division musical director, will
be the guest conductor with the Sail
Francisco Symphony Orchestra at ai
afternoon concert in the War Me
morial Opera House in that cit;;
April 19. He will present for the firs
time, his newest composition "Sym
phony No. 1 in F Minor", just com
pleted.
This will be Wilson's firs
appearance before a concert audi
ence as conductor of a full symphony
E. (Dinty) DOYLE, for the las
year manager of Tom Coakley's or

J.

chestra, and prior to that radio edi
tor of the Oakland Post-Enquirer
has been made radio editor of th
San Francisco Chronicle, succeedin;

Howard

Needham,

who

has

beei

transferred to staff as feature writer

KIMBALL SANT,
tion
Inc.,

assistant produc

manager of MacGregor & Solli
San Francisco transcriptioi

concern, fractured his right foot whei
he fell from a street car March 26

has been named

program director of KIRO,

Northwestern
]

Montana's
Station for

RESULTS
I.OS

former!;"

Beach, Fla., has joined the announcing staff of KALB, Alexandria.

sistant

E.

engagement in
The Great Waltz in which she is
starring at the Auditorium Theater,

SAN FKANCISCO

Jr.,

Francisco, and late

announcer of KFRC
San Francisco, has announced his en
gagement to Betty Lou Davis, a
Honolulu.

Claire

DETkOIT

KFRC, San

tor of special events.

KENNETH

Bermuda

NATIONAL ADVERTISING REPRESENTATIVES

Walter Meyers.

GEORGE APPLEGATE,

formerly of
Cincinnati, and Robert Keefe.

(Marion

INC..

Inc.,
Hollywood talent agency a
912() Sunset Blvd., is the new namfor the former Al Kingston Inc. i

FRANK COOLEY,

HARRY WEBER,

ClllC/kpO

WMCA,

AL KINGSTON- WALTER MEYERS

DON HEYWORTH, formerly of
WBZ. Boston, has joined the announcing staff of WNBW, New York.

of

FREE & SLEININCER.

KYW,

with the Anson Weeks' Orchestra
has joined the NBC Hollywood stu
dios with temporary assignment t'
the production department.

NBC

NKW YORK

WCAU

WALTER BUNKER

WLW,

;

o
and
Philadel
phia, has joined the announcing staf|
of
New York.

of

Transradio

POST.LlISPATCII BUILDINC. ST LOUIS. MO.

an

chief

Muskegon, Mich

Detroit.

WELBOURN KELLEY,

Louis Post-Dispatch

formerly

WKBZ,

WJIM, Lansing.
CHARLES STARK, formerly

Repaid as news reporter on the
Household Musical Clock of W.IR,

Ex Mrs.

St.

JOSEF,

nouncer of
has joined

Billy

SAM

KSD—The

Unite

He

he

GUEST

BAUKHAGE,

Washington.

Eula Mitchell, of
met while on a
European trip last summer, were
married at Armonk, N. Y., March 28.

whom

Chicago,

o

series, suffered a fractured collarbon
March 29 in an automobile accident
was taken to Emergency HospitaJ

and Miss

rector,

York

in

"The Master Builder" in the Federa
Housing Administration's NBC-WJI

WIP,

musical

New
New

of

News commentator on th
NBC-WJZ Farm & Home Hour an

within the musical scale.

FREDDIE RICH, CBS

27 to Edga
York, at th

27.

HILMAR

HAYNBS,
Richfield Reporter on the West Coast, will have a
part in the new R-K-0 picture "The

Station

home

the corresponding notes of
the scale— CFAC. This Calgary station is the only one,
as far as known, in Canada

Newark.

KMOX,

.Jr.,

identification accompanying the station call. It

joined the announcing staff of

a one-time motion
picture photographer and stage manager, and more recently affiliated with
a number of Oklahoma and Texas
radio stations, has been added to the
St. Louis.
announcing staff of

and

their trek to cool Ashevillc

of

has

EARL RODELL,

the

United States are now starting

motion

recently

KGFK,

Business Peak

Tourists

MURPHY

WATL,

Ellinger

know

"Sally Singer'

March

groom's

station

of North American stations
indicates there are only two
or three whose letters are

formerly producWaterloo, la.,

WMT,

announcing staff of
the Central States Broadcasting Co.
Central States comThe
in Omaha.
prises KOIL, KFAB and KFOR.
Layman W. Cameron, announcer in
Omaha, has been transferred to the
Lincoln branch office (KFAB and
KFOR) where he will assist Lyle
DeMoss as production manager.
has

ROBERT
-

of
the

join

C.

1,000

E.

manager

listeners as

married

March

with musical chimes to match
the call letters. In fact a
quick glance through the list

WINS,

AL TRIGGS, announcer of WRCWMAL, Washington, has resigned to

WWNC
ASHEVILLE, N.

of

director

York.

DON
tion

formerly a
columnist, has been

radio
publicity

new

Calgary, has a

is

HARRIET MENKEN,
Hearst

was

The Actual Notes
CFAC,

WLW,

studios in Holly-

has been promoted
to the chief announcer of KFI, Los
Angeles. Forrest Barnes, KFI-KECA
continuity editor, will do a series of
Technicolor historical shorts for Warner Bros.

to radio

WBBM,

wood, and will also be in charge of

ing staff of the

SARAH SCHERMERHORN,

JOHN HARRINGTON

San Francisco Shifts

HARRY BECHTEL,
six years chief

for the las:

announcer at KYA,

San Francisco, resigned effectivt,
April 15 to join the artist staff oJ
MacGregor & Sollie Inc., transcrip
tion producers, which moves or
that date from San Francisco tc
Hollywood. Bechtel's successor ai,
is Linn Church, who has beer
on the announcing staff of the sta
tion for several years.
Rodericls
Mays, for more than two years i
announcer, has taken a sb;
months leave to regain his health
and Kenneth Higgins, has beer
brought in to fill the vacancy
Dudley Manlove, on the announcing staff of KROW, Oakland, foi
the last six months, has also joinec
in a similar capacity.

KYA

KYA

•

KYA

IN

EASTERN INDIANA
Newspaper

cost per
1000 ad readers $17.22
Radio cost per 1000
listeners $2.94

WLBC

-

Muncie

ANGELES
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1

THE

IN

ONTROL ROOM
LANS

are practically completed for
convention of the
e 11th annual
tltj
stitute of Radio Engineers to be
'an.
fed in the Hotel Statler, Cleveland,
wj: '{lay 11, 12 and 13, the arrangements
handled through IRE headMtii leing
uarters at 330 W. 42nd St., New
IRE on May 1 will also hold
brk.
'Pitali
joint meeting with the American
eetion of the International Scientific
rfetsj

Union

ladio

GUIS

Washington.

in

YOUNG,

McC.

WBBM,

FILLIAM

H.

G.

FCC

FINCH,

former

in
chief
engineer
ssistant
barge of telephone matters, on March

,f

was issued Patent No. 2,036,128
an image or facsimile broadcasting
Several months ago the U. S.
'atent Office also issued him a patent

1

perator

WICC,
WELI, New

formerly of
joined

Jones
the

has

New Haven

in

replaced
control

WICC

and Angus

low, formerly of Springfield, Mass.,
as joined the
staff.
Garo W.
chief engineer, is superay,
c casing
installation of a new Western
electric transmitter.

WICC

WICC

*i)AN WINN,
mliLongview,

Tex.,

staff

enof

SDHARLES DINKEL,

engineer

of

^S^OIL, Omaha, has gone
fphenando'ah
Llinenanaoan

KFRO,

formerly of
has joined

and announcing
itqijlELD, El Dorado, Ark.
Sctiiineering

the

KFNF,

to

as chief
cniet transmitter
j.jjingineer exchanging places with Bill
^ngineer
.pisheimer,
who
goes
to Omaha from
j
They are cousins and they
ijjli&PNF.
,„,Utarted their radio work at the Shen"njp,
jndoah station.
Mi
^jjpNTON WEIGHT, engineer of Cenjtilral States Broadcasting Co., operatla.

J

-

,

KOIL, Omaha, and

^"(ng

KFAB

and

has returned to work
^jjfter a three weeks illness due to an
ljj^,|nfected hand.
jjjjjKFOR Lincoln,

j

TiterjijYILLARD J. PURCELL. chief en,,j,;'ineer of WG-Y, Schenectady, will reurn to his desk in a few weeks foliwing a three-month absence due to

Bernard

Cruger has been
lofjj'cting in his place.
George Maxwell,
+f Poughkeepsie, has joined the con|jl)(jiUness.

rol staff.
1.

M.

HETLAND

y WDAY,

'Yjij&ortablP

Fargo, N.
booth for

chief engineer of
D., has built a

remotes.

It

is

Vade

of six pieces and can be erected
™:ltr dismantled in a hurry.

Roving Assignment

JjJil

ailbEPARTING

last

month for a

six

keflmonths' tour of Europe, Lee Cooley
the editorial staff of the
i0'Newspaper of the Ah- will send

KNX

istafDf

irsiipack

regular

reports

broad-

for

si#asts over the Hollywood station.
aiilfCNX claims to be the first station
j

send its own reporter abroad on
a!icy;/,;uch a roving assignment. Cooley's
oanc-jblace in the
news division
bee3pi;o

KNX

been taken by William Lawfor six years a producer and
announcer with CBS and until re_J,eently a partner in the advertising
agency of Newkirk & Lawrence.
,

fo^<rias

oitet

who

left

Hollywood

to
situation.
Although Joseph Groce, supervisor of WEEI, will prob-

KNX

ably remain with the Edison

Illuminating

Electric

Co.

rather than with the station,
the remainder of the executive and operating staff will
be kept intact with few or
no changes after CBS takes
over, said Mr. Akerberg.

KNX

The

rank Ferris as

or

manager,

April 11 for
survey the

be retained, although it is
expected that Guy C. Earl
Jr. and Naylor Rogers, who
own practically all of the
station's stock, will turn to
other interests, and a new
general manager vnU be appointed, possibly assigned
from New York. Mr. Earl
has indicated that he may
purchase several stations, including KOH, Reno, Nev.,
now owned by the McClatchy

iridgeport, has
[aven.
Floyd

c

staff shakeups at either WEEI, Boston,
or KNX, Hollywood, are contemplated by CBS when it
takes over the management
of the former and ownership
of the latter under agreements signed during the last
month. This assurance came
ofRcially
from Herbert V.
Akerberg, CBS station rela-

fstem.

OHN REILLT,

^

Staffs Intact

n

Q a radio ticker tape system.

.

KNX

NO RADICAL

tions

assistant

Chicago,
engineer of
devised
new clock design
a
as
Union.
The
dopted by Western
provide
improved visibility,
'4'iocks
rank B. Falknor, CBS western
ivision chief engineer, last year inented a sickle-shaped minute hand
)r standard clocks.
liief

WEEI,

^rence,

i

COLLEGE

the

York

its

of
believes

station,

0Upra

of

New

amateur radio

W2HJ, which on March

celebrated its
oldest
ry.

City

"ham"

15,

30
the
station in the coun-

22nd birthday,

1936

•

is

staff

of

newspaper

will

also

Jim Reed, President
Jim Reed Chevrolet Company

The

interests.

M'NARY CHAMBERS
.

r/^Ol/f
tUKIVl

O JJTTVJIT'IJCUf D
t'AKli\t,ii.:^tHf
/<

largest automobile dealer operation
in the South

"WSM

Invaluable Aid"

FORMATION
engineering

of the consulting
firm of McNary &

Chambers, with headquarters in
Washington, was announced April
2 with J. C. McNary, former technical director of the NAB, and
Joseph A. Chambers, until last

WLW,

month

chief engineer of
Cincinnati, as the principals.
Mr. Chambers' resignation as
chief engineer became effective April 1, at which time he

WLW

announced he would engage

in a
consulting engineering practice in
Washington.
Shortly afterward
the partnership arrangement was

made with Mr. McNary. Mr. McNary had assumed the consulting
practice of T. A. M. Craven on
Dec. 1 when the latter accepted
appointment as chief engineer of
the FCC.
The new firm will engage in a
general radio consulting practice,
including broadcasting, ultra-high
frequency, antenna design and construction, field and coverage surveys, synchronizing and rebroadcasting systems and transoceanic

communications.

Mr. Chambers

Says Motor Executive

When

a radio campaign develops leads that result
in actual sales of both new and used cars, that is
convincing proof of the station's effectiveness. And this
is what Jim Reed, President of the Jim Reed Chevrolet
Company, the south's largest automobile dealer, has to
say about the current Chevrolet campaign over WSM,

'^Though the actual sale of an automobile is
highly personalized, the Chevrolet campaign
has proved an
currently running over
invaluable aid to our sales force in developing sales on both New and Used Cars. This is
without doubt one of the most effective advertising supports the Dealers in this section
have ever had."

WSM

Ask your

WSM's

jobbers and dealers what they think about
Sales Influence in the South.

They Know

1

is

builder of the 500,000-watt
biggest station in the world,
and is chairman of the
en-

the

WLW,

NAB

gineering committee.
Mr. McNary formerly was with
Bell Telephone Laboratories and
until last year was NAB technical
director.
He is regarded as an
authority on directive antennas.

aj s JJ]
National Representatives, Edward Petry

free!

Owned

THE NATIONAL

LIFE

50,000

WATTS
&

Co., Inc.

and Operated by

& ACCIDENT INSURANCE CO.
Incorporated

Nashville, Tennessee

See Page 2

BROADCASTING

Page 45

—

)

Allocation Hearings

EQUIPMENT
WNYC, New

York,

utilizing

is

(Continued from page 39
related services. If channels abov
30,000 kc. are assigned to othei
services it may mean retarding th«
growth of broadcasting.
The hearing will be the first oi
this nature held since 1928. Ther
the old Radio Commission called c

the

transmitter of Brooklyn Technical
High School for auxiliary purposes
pending removal of the municipal station's plant and construction of a new
transmitter house at the foot of

Greenpoint Ave., Brooklyn. The
high school equipment is a duplicate
•of

the present

WNYC

hearing preparatory to assignmeni
of bands for domestic point-to
point communications. It was not
however, of the same magnitude oi

plant but the

Municipal Bldg. transmitter site is
surrounded
by
skyscrapers
which
cause large shadow areas. A onestory brick and stucco building of
modernistic design

being constructed. New studios will be equipped in
the
Municipal Bldg.
was
granted additional evening time
April 1.

WNYC

SHURE
a.

new

BROS., Chicago, announced

catalog of

its

and

microphones

Data

accessories.

WOR,

Newark, has installed a talkback microphone system which calls
attention to artists by a bell and provides
facilities
for
announcers to
speak from studio to control room.
Another new idea developed by
engineers is a stop-clock which pro-

WOR

accurate timing for programs.
It can be moved over a radius of 4.5
degrees for either production man or
•engineer. Both individual timing and
total time of all numbers is possible.
Chief Engineer J. R. Poppele has
labeled it "timometer".
vides

Governmental Demands
Stone McLinn (at microphone) sports

director of WIP, Philadelpliia, is breathlessly describing the relentless
wallops of Sandor Glancz (left), Hungarian champ, and Arthur Hayden,
English impressario. Ruth Aarons, world's woman champion, is watching.

equipment changes at WISN,
Milwaukee, are being made between
midnight and 7 a. m. under direction
of Don Weller, chief engineer, with
installations including a new master
control
desk and studio operating
positions.
Weller and his staff designed the entire equipment.
The
desk consists of three sections, the
center having a small rack on which
are mounted the line control keys, remote control switching positions and
lines, and jack circuits for emergency
patching.
A sloping panel is used
for the high-speed volume indicator,
which is extremely rapid in action.

PRESTO RECORDING

New

Corp.,

cutting needles as well as

its

latest

and complete line of instantaneous recording equipment. Besides descriptions of equipment, the catalogues
give comprehensive material on the
art of instantaneous recording.

—

wsoc

WIOD,

R.C.A. Magic Key
Album of Familiar Music
General Motors Symphony

Strange As It Seems
Contented Program
Chevrolet Musical Moments
Phillip Morris Program
Sherwin-Williams Paint Co.

Wire or write for rates

MAJOR

York, has released new catalogues on
its instantaneous recording discs and

Join the Parade of
National Successes

on

PING PONG ON THE AIR —

complete line of

sheets have been prepared to amplify
information on specific items described in the catalog.

Now

scope of the June 15 hearings.

is

to

WSOC
Charlotte. N. C.

Miami, has installed a new
RCA Victor 1 kw. high-fidelity transmitter, dedicated last month. Frank
Malone, conductor of the dedicatory
program, made the announcement of
the new equipment and following a
30-second pause, the
went on the air.

new transmitter

THE

Federal Trade Commission
has ordered Lur-Eye Products Inc.,
New York, to revise claims for its
eye lotion. Thomas Leeming & Co.
Inc., New York, is charged with
exaggerated claims for its Baume
Bengue.
Sunlife Chlorophyllian
Laboratories Ltd., Los Angeles, is
charged with unfair representations for its chlorophyllian

oil.

Martha Deane Anniversary
MARTHA DEANE'S highly popprogram, carried on WOR, Newark, Mondays
to Fridays at 2:15 p. m. and Saturdays at 11:45 a. m., on April 15
celebrates its second anniversary
with a waiting list for prospective
ular

participating

sponsors.

New York

With the addition of the
Telephone Co. and Sono-

tone Co. at the end of March, the
limit of 12 sponsors was reached.
The others are John Morrell Co.'s
products, Red Heart Dog Food,
Prido; B. Fischer Astor Coffee; La
Choy Chop Suey; D'Arrigo Brothers; Vahlsing Co.'s Bonita
rots; New Jersey Laundry

Car-

Com-

Philadelphia Dairy Products; Manhattan Storage Co., Atlantic Sales Corp.
panies;

Damrosch Honored
WALTER DAMROSCH, NBC

Dr.
DR.

music counsel who conducts the
Music Appreciation Hour Friday mornings over combined networks during the school year, was
honored April 3 with the award of
the 1936 medal for outstanding
service to children, presented by
Parents' Magazine. The 1935 winner was Miss Grace Abott, former
director of the U. S. Children's
Bureau, and in 1934 Walt Disney

NBC

won

it.
It is estimated that 6,000,children in 60,000 American
schools regularly hear the Dr.
Damrosch weekly musical lectures
over NBC.

000

OBVIOUSLY,

one of the principa
reasons for calling the hearing;
has been the demands of govern

—

mental agencies
notably th'
Army and the Navy, for larg'
chunks of the ultra-high frequen
cies for regular, rather than ex

At present it i:
the ultra - higl
30,000 to 100,000 kc

perimental use.
considered that

range from
is

sufficiently

The new Radio tie-in on Radio
the heading MIKE MOMENTS,
Sponsor. Product, Talent, Local
for Network, Regional and Spot

tary purposes.

While precise information is no
procurable, it is believed that th'

Army and Navy,
will seek

between them
perhaps half of the chan

nels available in the 30,000-100,00i
kc.
range.
Government service
now are assigned from 30,000 t'
56,000 on an experimental basis

They want them permanently.
Naturally, should these demand
be met and should other services
such as aviation, police and othe
contemplated departmental activi
ties be awarded large blocks o
these waves, there will be littl
left for the future development o
so-called broadcasting services ii
these bands, including televisior
Theoretically, this spectrum ex
tends to 400,000 kc, but the chan
nels above 100,000 have not ye
been readily adaptable for commu
nications uses, mainly due to lac"
of development of adequate tube

and transmitters.
If any substantial portion of th
30,000 to 100,000 kc. band is com
mitted to other services, televisio

pages of tlie Nation's Leading Dailies under
a 40 line unit at card rates featuring the
Station and Time; in cartoon strip technique
programs.

cover all marliets, the entire list, a group, or single
be used. Art and production are supplied at cost.
Radio Appropriation Insurance, is an entertaining display for entertainment advertising. Wire or write for full particulars and list
copyright 1936 by A. F. Inc.)
(Contents
newspapers.
of

may

MIKE MOMENTS
\?.Z0

Inc.,

Chrysler Building.,

N. Y. C. Murray

Hill

will

Com

suffer.

Craven, in his repor
brought out that in his opinioi
television is still "deep in the ex
perimental status from both tech
nical and economic standpoints'
Additional information, procurabl
at the forthcoming hearings, h
indicated, should prove invaluabl
in charting its future course.

BROADCASTMENTS,

Advertising Features,

th<

mander

BROADCASTMENTS

papers

advanced from

technical standpoint to be used fo:
various modes of service, such a
broadcasting, television and othe
impending commercial uses. The
government services, however, fee
that they should get a large pro
portion of these facilities for mill

development

Accent on the Commercial

—

6-4047

BROADCASTMENT

WABC

THE $5,000 peace scholarship oi
fered by Eddie Cantor was aware
ed during the April 5 Pebeco pre
gram to Lloyd Lewis, Plattsbur{
Mo., high school student, from
list of 212,000 entries.
PHILLIPS PACKING

Co.,

Can

bridge, Md. (canned food) will us
eight one - minute
disc ai

WBS

nouncements over an unannounce'
list

i
m

of

stations.

Blackman Ad'

New York, has the
HELLO! FRED ALLEN
—your always enjoyable programs

accoun

Inc.,

world

of

150.000

-^'@JX^

A.& R TEA CO^>.l^S

—

pleasure to the foll<s in
Carolina homes served by

bring
a
than

more

WPTF.

Let us send you Folder and

other data
about WPTF.
Represented Nationally by F.

J.

&

F.

MAKES OUR MILLIONS OF READERS YOUR MILLIONS OF LISTENERS
Page 46

BROADCASTING

•

April 15, J93(

NBC

"One of

'S

managed and operated

stations"

EACH of the nine important markets

IN

More

than a station

listed

below there are one or more

NBC

stations

community

identification^

these seven
to

works and,

spot

and

such,

as

These Are the Nine Markets

.

.

Great Northeast

New

England
Columbia

District of

Pittsburgh and
Tri-State

Chicago

Denver

.

.

.

.

.

....

San Francisco

Serve:

WEAF

50,000 watts

WJZ

50,000 watts

WGY

50,000 watts

WBZ-WBZA
WRC

WMAL

advertiser

.

.

facilities in

of the physical

500 watts

the world

of the entire National Broadcasting

^^$\April

15,

1936

same

successful broadcasting formulae

which have been so notably
for advertisers the

500-250 watts

The

effective

country over.

nine markets are of such out-

standing

importance that

advertisers

50,000 watts

need these high powered, popular

WTAM

50,000 watts

tions.

50,000 watts

penditures on these stations in January

50,000 watts

1936 were 97% above those in January

50,000 watts

1935

WENR
KOA
KGO
KPO

A

•

Com-

are

7,500 watts
50,000 watts

The

is

fluence

fact that

sta-

spot advertisers' ex-

strong testimony to the sales in-

you can expect from any one

them. Get in touch with the NBC

of

office

nearest you for information about one
all

of the stations.

NATIONAL BROADCASTING COMPANY,
NEW YORK

all

advertising experts and governed by the

or

^

—

NBC Operated
by NBC program and

For these

pany.

sta-

the finest

call

and personal equipment

Stations, staffed

51,000 watts

on any one of the
beck and

KDKA

WMAQ
.

We

the

Market

Northern Ohio

in all

phases of broadcasting.

broadcasting

The

and sponsors

listeners

by NBC's national leadership

local advertisers

An

.

net-

enjoy the high

which has been created and maintained

tions has at his

New York

They

NBC

backbone of the

among

prestige

cast advertising success for

stations are

local radio stations."

are the very

broad-

services to the

These

lives of the people.

not "just

words are a guide

whose

are vital parts of the daily

INC.

Radio Corporation of America Service

WASHINGTON

BROADCASTING
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Women's Group Awards
To Be Made on April 22
FIVE program awards

made April 22 by the Women's
National Radio Committee, the
second year awards have been
made by the organization. Proceedings will be held at the Hotel
Astor, New York, with both NBC
and CBS broadcasting the event.
Mme. Yolanda Mero-Irion, advisory chairman of the committee,
said April 4 that ballots already
received "indicate a greatly improved standard of radio taste.
The public is obviously ready to
accept radio offerings of the highest type. Many comparatively new
programs are crowding highly
popular programs which have been
a long time on the air."

Mail

From

TOWNS

73

in

Northern Illinois
and
Southern Wisconsin
for

ONE SPONSOR
in
less

We

than one month!

can do the same for you!

WROK
ROCKFORD,

Half of Listeners Like Political Fare
On Radio, "Fortune" Learns in Survey

be

will

ILL.

i

What

folks think about polon the air proved a matter of concern to the magazine
"Fortune", which has
tapped a cross-section of public opinion on the subject in
connection with its quarterly
surveys.
Here is what "Fortune" teamed, according to its
April issue:
itics

"JUST

as Fortune's

interviewers
were preparing to set forth to ask
Mrs. O'Malley and her neighbor
what they thought about a number
of things, a great to-do broke out
in the newspapers about political
use of the radio. President Roosevelt, facing Congress assembled,
had sent his campaign challenge to
big business into as many of the
nation's radios as may have been
tuned in on the networks at that
hour.
"Charging that this was political
use of the air, Republican Chairman Fletcher demanded equivalent
network time and, refused, sought
to buy time for radio playlets in
which were to be starred the
voices of John Smith, Mary Jones,
Doom and the G. 0. P. Presidents
Paley and Lohr, CBS and NBC,
again refused, asserting their right
to edit their radio programs as a
newspaper is edited, and declaring
that the radio drama was not an
appropriate medium for political
education.
"Now Fletcher's dramatic script
(later locally broadcast in Chicago) may or may not have been entertaining fare for the radio audience.
But the broadcasting indus-

try has no great fondness for political harangues as such and looks
forward to the rainy season of
campaign oratory about as enthusiastically as Marshal Badoglio
scans the Ethiopian almanac.

Raising Their Rates

"SOME

local
stations translate
their dislike of politics on the air
into a premium charge above the
customary commercial rates on the
grounds that politics are not entertaining.
question of present
importance is: Which would be
shrewd editing to increase, to decrease, or to discontinue politics

A

—

on the

air.

"It is important especially now
because the two old parties, plus

the schismatic Al Smith-Talmadge
Democrats, plus the Townsendites
and Coughlinites and other upstart
groups, threaten a record deluge
of broadcast words.
Accordingly
Fortune set out to discover how
well the radio listener likes his
political fare.
People having radios answered the question above

[Would you

like to hear more, less,
political speeches on the

no

or

air?] as follows:

Men

.

More Same Less
None
20.3% 34.3% 29.4% 16.0%

.

Women

11.2
15.8

41.6
38.0

26.8
20.4
27.9
18.3
"So now, before political broadcasts reach their convention crescendo, a little more than half of
the radio listeners are willing, after fairly rigorous exposure, to go
on listening to their politicos unhushed or even to hear more of

Total

.

That not only shows a
wholesome interest in the probthem.

lems of state, but it even indicates
what Mr. Fletcher has to say
might have a hearing without sugar-coating
by his Republican

and Hoover. Interesting also
the fact that while fewer women

lin
is

than men want to hear more

poli-

as many women as men are
willing to continue hearing the
same amount of politics on their

tics,

radios.

i

"Just what the unprotesting radio audience may be letting itself
in for may be judged on the basis
of these precedents: Over the NBC
network alone 100 federal officials
spoke 171 times in 1932 prior to
the conventions.
During the conventions 57 hours of talk bumbled

..."

dramatists.

Pittsburgh Listening

Too Much Mud-Slinging

"EVEN

the 46.2% who want less
no political speeches are not
wholly indifferent to the responsibilities of their franchise, because
or

When Norman
with the
flood,

Twigger went on the networks

WCAE News Parade

America

(INS) broadcasts of the

listened, editors copied,

and the

net-

interviewers reported that among
the principal reasons given for the

answer

works asked for more and more.

The

flood waters have receded

but not so

Twigger's popularity.

News Parade, with
burghers,

now

is

its

'less'

were

'too

much mud-

slinging without facts and figures'
and 'too much talk by small-fry local politicians'.
Many people said
they would like their broadcast
politics confined to top-notch figures like Roosevelt, Smith, Cough-

great loyal audience of Pitts-

available to a sponsor.

Ask for

details.

OVER

26,000
quarter-hour
radio periods
produced the

PITTSBURGH

•

BASIC

NBC

National Representative

HEARST RADIO

RED NETWORK
NEW yORK
CHICAGO
SAN FRANCISCO

last 12

months

INCORPORATED
Advertisers' Radio Service
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'

.

;

;

j

'

congressional or local office.
"The geographical distribution
of politics' radio popularity sugsome interesting speculagests

;

j

Most in favor of more polion the air were the Mountain
but likewise were
States, 23.6%
the Mountain States most in favor
Thus
of no politics at all, 25%.
they contrast with their neighbors
tions:
tics

;

East,

the

to

states

the

the

of

Northwest Plains, where only
12.9% want no politics, and their

=

neighbors on the Pacific Coast,*
where only 10.6% are in favor of
more.

"Whether these

differences repeculiarities in the habits of
the people or whether they result
flect

from regional broadcasting pracBut this
tices it is hard to say.
much is certain: Unless Chairman
Fletcher succeeds in putting poliinto buskin and sock, many
fewer people will be clamoring to
hear more politics by the post-election dawn of Nov. 4."
tics

Paul Appeal
from the FCC

St.

AN APPEAL

deci-

sion authorizing a new local station in St. Paul, to be operated

on 1370 kc. with 100 watts full
time by Edward Hoffman, local
merchant, was filed April 7 in the
U. S. Court of Appeals for the
District of Columbia by the St.
Paul Daily News. The court was
asked to have the FCC vacate its
grant during the pendency of the
The newspaper, affiliated
appeal.
through ownership with the St.
Paul Pioneer-Press, which has half
interest in WTCN, St. Paul, had
filed an application for the same
facilities after the
ing had been held
the submission of
report favoring the

original hear-

and following
an examiner's
Hoffman grant.

Taplinger on Coast
S. TAPLINGER, public-i
and radio relations. New York,

ROBERT
ity

f

went

Hollywood

to

April

10

toj

open a West Coast branch office.;
Among the Taplinger accounts are
Eddie Cantor, Kate Smith, Burns

&

Allen,

Ripley,

Phil

Spitalny,j

Walter O'Keefe, Red Nichols, Len-f
nie Hayton, Guy Lombardo and theRepublican National Committee
radio campaign.

PRINCESS - WJBY

LANGLOISandWENTWORTH

j

through receivers tuned to NBC,
and the campaign set a record of
160 broadcasts consuming 89 hours.
These were all national, and the
figures take no account of several
thousand gentlemen who at the
same time may have been talking
over local stations on the proposition that they should be elected to

that

^^Twigger Speaking

'

Kiddie Klub available for sponsorship.

Broadcast from stage of
morn-

Princess Theater Saturday

ings. Average attendence 400.

WJRY

Gadsden, Alabama
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THE TESTIMONY

Fate of Duffy Bill to Be Decided
{Continued f rom page 26)
their business operation that they
the following day. After concludgive to the public? Well, I will
ing his prepared statement, James
Francis Cook, president, Theodore
tell you:
"You can tune in any night
Presser Co., Philadelphia music
publishers, and editor of Etude,
that is not a question of my personal observation, but it is the obmusical trade publication, appeared
servation, I am sure, of every
in opposition to the Duffy Bill. On
single member of this committee
penalties, he said that years of exand you will be able to hear in
perience had shown that unless
your own parlor ways and means
the copyiright law has "adequate
of keeping yourself from smelling
teeth we would be in a hopeless
bad, ways and means of regulatstate." He was followed by Franing your bowels and the bowels of
cis Gilbert, attorney for MPPA,
your family, ways and means of
who analyzed the pending legislakeeping your scalp from becoming
tion.
scurvy, and recommendations that
Why "Racket" Enters
you eat fungus of some kind to
keep yourself from having a pimply
REP. KARL STEFAN (R-Neb.),
skin.
former news commentator of JAG,
"I admit that you think I am
Norfolk, Neb., appeared before the
crude and coarse and crass and
Committee March 27 to tell of the
vulgar because I have said that,
plight of the small independent
but that is radio.
station over music copyright. De"Radio does not have in its own
claring he had received many let-

W

business operation, in that which
it has created itself, one feature
which will make it acceptable in
your home or my home, one feature
that lends a single degree of respectability except what is created
by the men and women that you
have heard down here opposing the
bill. That is what makes radio acceptable and that alone."
Then Mr. Paine charged that
NAB witnesses had dodged the issue
of whether broadcasters paid too
much for music. "Why?" he asked.
"Because they know that they are
not paying one single, solitary
cent for the use of music. They
know that. They are paying for
a service."
Mr. Paine, however, had some
of his remarks boomerang on him

ters

from owners and

officials

independent stations, he said sta-

have received demands for
payments of fees from a great

number

of organizations.
my opinion," he declared,
"that no station would object to
a fair payment to the owners of
is

copyrighted music, but what they
do object to is the forcible methods used by these associations in
forcing the payment of inequitable
fees.

That

why

the word 'racket'
He
this hearing."

is

has entered
mentioned ASCAP

and

Warner

Bros, as being the chief offenders.
He told also of the American Society of Recording Artists and its
demands for royalties for phonograph record perfoitnances.
"Some of the owners of these

Watts Really Go Places
in the Great Falls Area
1000 w.

^s.

''<^^

219

lOOo IT

151

'

^ms

2500 W.

%

of

tions

"It

X

DAY

^^^^
-^^5,0-

^vG^V^"'* ^- DAY

"Murder of Music?"
RADIO kills music, notably
sheet music sales, says
ASCAP and its cohort organizations.
The American
Rolling Mill Co., of Middle-

town, 0., has information to
disprove that. It announced
April 8 that a New York publishing house had an average
annual sale of only 30 copies
Fucik's Entry
the
of
of
Gladiators. The Armco band
took up the march as a theme
melody for its Ironmaster
program over the NBC-Blue
Result: In 1935,
network.
sales jumped to the highest
point on record when 6,000
copies were sold, mostly to
high school bands.

whose operations can
be stopped by one word from the
FCC are beginning to feel that the
ASCAP is almost as powerful as
the FCC. Public opinion and favorable publicity are the golden
eggs of those who rule highest in
the ASCAP. They should fear for
the life of the geese laying these
golden eggs."
local stations

Harry P. Somerville, chairman
of the legislative committee of the
American Hotel Association,

What we

are doing for others

it

is paying $1,800, and
Pennsylvania in New

York pays

New

Yorker
The

Som-

showing

— we

will

1000 Watts
Night

FALLS

WALTER BIDDICK
.568

Chamber

Bldg.,
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Mr. Sor

$2,360, while the
pays $2,360.
testimony of Mr.

THE TRADE

MARK OF

ACCURACY, SPEED

AND INDEPENDENCE
IN

WORLD WIDE NEWS

many

the statements made by ASCA
witnesses about the meagre charg
collected

from

Committ

hotels.

reaction was favorable.
In cc
nection with his repeated reft
ences to statements of Chairm;
Sirovich, Mr. Somerville said
conclusion that he did not questii
the Congressman's sincerity in c
fending ASCAP, but that he d
feel the source of his informati'
"has been very unreliable."
With the resumption of hea
ings on March 31, phonogra]
record manufacturers had the
inning, relying mainly upon t
ASCAP attack upon the statuto
2-cent per side recording fee f
records, in which ASCAP soug
fee bargaining, and the propos
copyright protection of recor^
contained in the Daly Bill. Fir

witness was H. A. Huebner, re"
resenting both the Brunswick Rc
ord Corp. and the Columbia Ph
nograph Co. He asked for rete
tion of the statutory license ai
explained at great length why
thought this should be.
Use of Records
";;

ON COPYRIGHT

protection of

phonograph record, Mr. Huebn
said the primary reason for ur.
ing it is that at this time phon
graph records are "suffering abusn
from small stations.

He

said a limited or restrict*
of broadcasting,
undproper conditions, might be ben
ficial
for record manufacture!
"but when a station, day aft
day, 24 hours a day, some of the

amount

playing nothing but

phonogra]

records, and not only neglectii
to give credit to the manufactur
of the records, which is a very u
fair form of competition, but, al
by innuendo suggest that the arti
himself is in the studio, 'Come
up, Hal Kemp; let us hear hr
you played so and so' those pra
tices are not only detrimental, b
they are extremely injurious
our business. And unless we c:
obtain some form of protecti<
against that, the phonograph re
ord industry will be no more."
R. W. Utlshuler, presiden
American Record Corp., support

i

—

Mr. Huebner's testimony on bo
Marks, re
resenting Decca Records Inc., w
asked that the statutory licen
scores, as did Isabell

be retained and that manufactu
ers be granted copyright in re
ords. She also asserted that wit
out granting to the record indust
the right to copyright recore
the electrical transcription bu:
ness, from which the record coi
nanies at present obtain substa
tial revenue, would decrease.
S
explained that in the actual ma
ufacturins: process, transcripti^
records cost from five to ten tim
as much as the average comme
cial record.
"If the legislators will pern
oroadcasting of records indiscrii

mately," she said, "the electric
transcription business will

doubt have to fall down. It v,"
De found that advertisers and i
dio stations will have no use f
electrical transcriptions if th

•

National Representatives

JOSEPH HERSHY McGILLVRA
485 Madison Ave., New York;

the

(U.P)

do for you.

KFBB
GREAT
MONTANA

2500 Watts
Day

tes-

the whole-hearted support
of the Duffy Bill by his organization.
He said there is conclusive
evidence that the Duffy Bill was
drafted by an unbiased interdepartmental committee. "There appears to be no evidence which
would indicate who drafted the
Daly and Sirovich bills. It would
probably be of interest to the
committee if the source of these
two bills could be determined."
Mr. Somerville recounted how
ASCAP had exacted from hotels
royalties for performance of music by staff orchestras and picked
up over radios. He said that today
ASCAP is charging rates that are
far in excess of a 100% increase
over previous rates, "wherever they
can get it." He broke down ASCAP
testimony that the highest rate it
received was $1,400 from the Waldorf-Astoria, producing a telegram
tified to

that

jp^AN mail proves that KFBB watts carried news, amusement and educational programs to 323 towns IN THE
STATE OF MONTANA, during October, November and
December, 1935.
Along with these programs, went the sales messages of
local and national advertisers who are establishing their
products and their services in this able-to-buy territory.

of

erville effectively refuted

COVERAGE

UNITED PRESS

IT PAYS. Watch the Mav
1st issue of BROADCASTING for fuU page

FOR DOMINANT NEWS COVERAGE

announcement.

Palmolive Bldg., Chicago.

CO.

of Commerce Bldg., Los Angeles; 1358 Russ
San Francisco; 3326 Stuart Bldg., Seattle.

Hawaiian Island Radio
Coverage does not cost

BROADCASTING

•

April 15, 193

S(tt;ban
'3?

commercial

use

phonograph

Sponsorship in Brazil

records, or else these phonograph
records themselves would be placed
n direct competition with the elecwrical transcriptions, so that the
ecord industry would lose subtantial benefits."

I

CHEVROLET MOTOR
on

reminiscent of

of topotchers in the performing world
eveloped April 1 when Fred Warng, Frank Crumit, Louis James,

Arthur Bryant, composer,

George

Meyers,

Guy

composer,

I'fjtLombardo, Morris J. Speiser,
sral counsel of the National

.;j,j|:Jience

gen-

AsRecording Artists,
in support of the Daly

They made particular referto the phonograph record

particularly of protecrendition of
rjpltion of the artistic
^jjjpthe performer, along the lines of
'
Jthe suit of Waring against WDAS,
Philadelphia, won by the former
in the lower courts, and now pendill
ing on appeal.
The remarks of most of these
performers, who owe their present
prosperity and popularity to radio,
were surprising. They paralleled
aebijiithe
statements of Rudy Vallee
nii|i| during
the ASCAP apuearances
pkc before the committee. The attack
abiii;?iwas against "unauthorized use" of
[phonograph records by stations,
nict-i and
in public amusement places,
miiiti over
wired radio, such as Muzak
Midi and
Teleflash.
They raised a
rumpus over the decline in the sale
of phonograph record sales. The
::lif3 testimony
was all cumulative, and
thus far, without any real legal
itthi basis.
All of them opposed elimcarn ination of the $250 minimum inrriii fringement,
and supported the
pjj'jprotection,

.

P).

'i

iii'j

t,al3l,:Daly

am

Bill.

Among

other

were

witnesses

John

O'Connor, assistant to the
president of National Association
Performing Artists; Samuel
pKBjOf

me li

k?

r

il,

bra

Tabak,

representing

New York

local

802,

American Federof Musicians, and General
cii ation
Kti)i Samuel
T. Ansell, general counsel
Thev
h M' of the musicians federation.
us

i

I

City,

e

likewise criticized "canned music"
as threatening the security and
portJ* livelihood
of "live" musicians and
kh music.
."

1

1

ieiii

I

Exploitation of Talent
actir

ALSO

introduced

was a

letter

the

in

record

from Fritz Reiner,

the
Daly Bill. Like many of the wit{^^^j
nesses appearing under leadership
',jj|j
\ Jj of Fred Waring, he contended that
jjx'the talents of performing artists
"are being widely exploited for
"5,; commercial
purposes without authority."
He mentioned particularly playing of phonograph records made for home entertainment
over stations, in cafes, dance halls
jand restaurants.
The design provisions of the
'4 bill,
hi
totally foreign to music perrights and the like, were
j covered by witnesses who appeared
April 2. The State Department,
through Dr. Wallace McClure, had
recommended that these provisions be eliminated from the bill

musical

NBC-

broadcasts, has been

of

sociation
« fil;
;jJJteippeared
-jj'JiBill.

Saturday night

Co.,

giving mimeograph copies of
the program's continuity to
studio guests as souvenirs.
"Chevrolet is happy to have
had you present in the studio to see as well as to hear,
tonight's program" the opening lines on page 1 read. A
list of the 61 stations is included. All musical and solo
cues as well as commercial
announcements are shown.

SCAP's opening parade

j^jjftenor,

its

WEAF

Another Parade

OMETHING

BRAZIL'S

Chevrolet Souvenirs

conductor,

favoring

entirely

and handled

in

separate

legislation.

Solberg, former register of copyrights, and recognized
as the "grand old man" among
copyright groups, advocated entry
into the copyright union.
He
quoted Messrs. Buck and Mills as
having both been strongly in favor
of the treaty only two years ago.
"These friends," he said, "are
now in opposition. It is their privilege to change their mind; but I
deprecate greatly their doing so.
I very much regret the loss of
their support." Moreover, he said
the Authors' League for 15 years
advocated entry into the union and
now has withdrawn its support.
He advocated enactment of the
Duffy Bill, "amended, perfected, if
you so determine, but submitted
to the House of Representatives
for its consideration and possible

Thorvald

enactment."
Finally, Mr. Solberg said emphatically that if this session comes

an end without securing adher-

to

ence to the copyright treaty "it
bring about a copyright catastrophe of such magnitude that
it will require half a century of
effort to overcome the evil resultwill

ing."

During the

days

final

of

the

were scheduled to
appear the American Federation
of Labor, represented by M. J.

hearing there

Flynn, legislative representative,
in opposition to labor provisions of

seven broadcast stations,

most of which are privately operated, are steadily increasing their

which now
run around $83,000 a month, 70%
of which is accounted for by stations in Rio de Janeiro and Sao
Paulo, reports American Trade
Commissioner Ives from Rio de
Janeiro.
The chief deterrent to
more widespread use of radio time
advertising

DOMIXATmC
EAST TEXAS

for advertising, he states in a report to the Department of Commerce, is the lack of anything approaching a national network and
the restricted powers of most sta-

As an

dealer aid

lucrative

market,

KFRO

gives you a widely
distributed circulation with
a potential audience of

226,000 listeners.

You can reach them with

tions. Brazil's most powerful stations are the 10,000-v/att PRF4 of
the Jornal de Brazil and the 5,000watt TRHS, Radio Ipanema, at
Rio de Janeiro, and the 5 kw. PRA6
and PRG, Radio Excelsior, at Sao

'Voice of Longview"

Longview, Texas

Paulo.

NEW
OVERALLS,

EH?JUST

A DURNED
DUDE!
J
J consider
«««iiler- Jefiferson
and
Pau«e, friend,
for^
acco^
«
(LouUville) alone

County

J

Duffy Bill covering printing
of works abroad, and entry into

retail trade

the copyright union; the National
Association of Book Publishers, on
similar provisions: Rand-McNally
Map Co., Motion Picture producers
and exhibitors, and on the final
day, Elisha Hanson, general counsel of the American Newspaper
Publishers Association, along with
ASCAP rebuttal witnesses.

intBshereCommonwealth^^^

for

efifective

this

in

the

SPOTS

I

revenues

^„„^ty

'^^"'^fConnty
areajefiferson
State in

you can absolute y
lot

more-and

still

the key market

is

^^^.^^^^^^
^

^^^^^
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not have to pay

^^^^J^

J

p

^

^-^^t^t':^rnto:^^^^^do-and for
Ltah^utChat WAVE

Low

little.

can

N.B.C., of course.
national

FREE &

Representatives:

SLEimNGER,

INC.

iriili

a

'

free! WG H
NEWPORT NEWS
VI R.G

See Page 2
Upril 15, 1936

•

I

•

N A
I

NORFOLK

Me

A-Ffiliaied v^ifh
Btoaacasfi'ncf Si^sfem

vircjinia

BROADCASTING

Page 51

.

Don Lee

Wylie Leaves

AGENCIES AND

REPRESENTATIVES

To Open His Own Agency
ELLSWORTH

0.

LORD & THOMAS,

(Dick)

enlarged

its

Runyon

who

to

Los Angeles, has
staff under Jack
handle the California
Chain Stores Association program,
California's Hour, which started April
13 for 26 weeks on the CBS-Don Lee
network, keyed from KHJ, Los Angeles.
New personnel includes Don
Bernard, formerly of KHJ
James
Fonda, on loan from the KHJ sales
department
Morley Drury, former
football star; Carl Suizbacker, Los
Angeles
businessman
Lionel
K.
Bridge, formerly of the San Francisco office of John Blair & Co., who
is handling publicity.
radio

;

;

:

MORRIS-SCHENKER-ROTH

the

is

new name

of the former Morris, Windmuller & Enzinger Inc..
Chicago
agency.
Phillip Morris is president
and treasury Ben W. Schenker and
Sidney M. Ruth are vice presidents.
;

H

ALFRED
...

NOR CAN YOU

TELL YOUR STORY
IN WESTERN MON-

TANA UNLESS
YOU USE

KGIR

BUTTE,

MONTANA

JOSEPH McGILLVRA WALTER

NEW yoUK- CHICAGO

•

BIOOICK CO,

PACIFIC

COAST

E. S
E B E L, formerly
with Carroll Dean Murphy Inc., Chicago agency, has been appointed to
succeed Richard Morenus as radio executive of Morenus Adv. Agency Inc..
Chicago. Mr. Shebel has had 14 years
experience in the radio advertising

YOUNG & RUBICAM
moved

its

Chicago

Inc.,
to 333

office

Michigan Ave., the third time

it

has
N.
has

been necessary to enlarge space since
the branch was established in 1931.

LOUIS

WITTEN.

A.

vice president

Hanff-Metzger
Inc., New York, was married March
19 to Miss Evelyn Denney of Cambridge, O.
in charge of radio for

PHILLIPS,

LENNON &

York agency, has changed

Edwin M.

Phillips

&

Co.,

its

department

Sample-Hummert

New

name

to

Co.

MISS PEGGY HAANEL,
continuity
to go

March 1 as general manager and
sales manager of

Inc.,

of the
Blacketthas resigned
of

into station work.

Don Lee

the

Broadcasting System, on April 1
opened his own
advertising agen1TIT
Mr. Wyhe
cy under the firm
name of C. Ellsworth Wylie Co.,
with offices in the Beaux Arts
Bldg.,
Los Angeles.
Associated
with him will be Ben Sweetland,
who formerly operated an agency
under his name in the East. Before joining Don Lee, Mr. Wylie

was

vice president of Emil Brisacher & Staflt, a leading Pacific
Coast agency handling many radio
accounts. He also was formerly in
the magazine publishing business.

ROBERT

L.

signed

Los

as

Ruthrauff

field.

WYLIE,
resigned

his
Co..

own
at

NOURSE

& Ryan

Inc.,

name

re-

of

has formed

Robert L. Nourse
South Broadway, Los

agency,

1031

Angeles. William E.
him as Ruthrauff &
in Los Angeles.

VAN

who

manager

Jr.,

Angeles

Betts succeeds

Ryan manager

NEWKIRK

C.
of the former

Co.

the

is

new

Newkirk & Law-

rence Adv. Agency, Hollywood. Offices
are now located at .5225 Wilshire
Blvd., Los Angeles. William Lawrence has left the firm to join KNX,
Hollywood, as announcer and commentator.

PAUL

O.

DeFUR,

formerly of Texas

stations and active in Hollywood theatrical and agency circles, has been
named assistant manager of the
radio department of Steele Adv. Ag-

ency

Inc..

Houston.

HELEN ENNIS,

From Neighborville"

State Co. (dairy products) account,
left that city April 3 for a month's
vacation which will take her to Chicago. New York and other eastern
cities.

DON

C. ROBBINS. San Francisco
manager for the Walter Biddick Co.,
and Free & Sleininger Inc., station

New

popular Sunday afternoon mail- pulling pro-

gram on KFAB, Omaha-Lincoln.

representatives, will be married in
that city April 25 to Miss Freda Jean
Graves of Los Angeles.
Allan S.
Johnson, advertising manager of Pauson & Co.. San Francisco, is to be
best man.

LUCIUS

A.

Woman's

Pacific

Now

in

Series-

Fifth Year

Its

FIVE ADVERTISERS
sponsoring

the

now
Maga-

are

Woman's

zine of the Air novel household
program broadcast five afternoon.^

weekly over the basic NBC-KPO
Pacific Coast Red network of five
stations.
The feature, which ha.been on the air since May 23, 1928
has proven highly effective from
the standpoint of return, both tc
the sponsors and to the network
The broadcasts, originating ir
the NBC-KPO studio at Hale Bros.
San Francisco department store, at
3 p. m. (PST), for one hour, include a variety of entertainment
and feature Bennie Walker as
editor of the magazine; Ann Hoiden, authority on domestic science
and home economics; Marjorie
Gray, fashion and beauty authority; Josef Hornik's orchestra, anc
guest vocalists.
During the broadcasts from a
model kitchen Miss Holden actu
ally prepares the dishes as she an
nounces the recipes and explains
how the ingredients are to be
mixed. Realistic effects are ob
tained by using the various mixing
and kitchen appliances with whict
the kitchen is equipped. The kitchen auditorium has a seating ca
pacity of several hundred. Mer
chandising promotion includes th«
use of window streamers, recipe
books and newspaper tie-in adver
tising.

Magazine of the Air is sponsored
by the following: George W. Cas^
well

&

Co.

&

(coffee

tea)

Pel

;

Milk Sales Corp. (condensed milk) j
Gebhardt Chili Powder Co. (chili)
Tillamook County Creamery As
sociation
(dairy products)
anc
Haas Bros. (Trupak, canned fooc
;

copywriter for the

San Francisco office of N. W. Ayer
& Son Inc., who assists on the Golden

'Tolks

Five Concerns Sponsor

CROWELL.

executive

of
Blackett - SampleHummert Inc., sailed from San Francisco April 4 on the Santa Paula for
New York, en route to his home at
Evanston,
after
111.,
a
combined

vice-president

products)

Petry Group Meets

A GROUP

of executives of South
stations represented by Ed
ward Petry & Co., station repret
sentatives, met with officials of th^i
latter organization in New YorlJ
March 30 for discussion of sales

em

and representation matters. Par
were Martin Campbell

ticipating

WFAA-WBAP; Harry

Stone-

WSM; Hugh

A. L. Halff, WOAI'
W. Lee Coulson, WHAS, and Johf;
M. Outler Jr., WSB. Present foi
the Petry organization were Mr'
Petry, Henry I. Christal, New Yorl
manager, and Edward E. VoynoW

Chicago manager.

pleasure and business trip.

CBS

CARL EASTMAN,
Available for sponsorship in fifteen-minute periods.

Pacific
Coast
manager of N. W. Ayer & Son Inc.,
has returned to his desk in San Francisco after making a 30-day Eastern
survey. While East he conferred with

Ayer executives

Free and Sleininger, National Representatives

Young

as

ing April

KFAB

New York

in

incorrectly

in

Broadcast-

expiration of present con
tracts Columbia Artists Bureai
Inc., CBS subsidiary, will discon
tinue booking and managing danci
bands and orchestras to concen/
trate upon management of indi)l
vidual artists. The orchestral bus[
iness was taken over April 2 b;
Music Corp. of America.

WADC, Akron, was authorized
FCC April 7 to increase

the

bj
it

daytime power to 5,000 watts.

1.

STUDIOS
Tflmpfl

llaclioStdian,

WFLA-WSUN

Omaha-Lincoln
|\
}

•

CLEflRUUflTEB.
ST.

PFTERSBURG

SERVING FLORIDA'S CENTER OF POPULATION

THE TAMPA TRADE TERRITORY
620 KC
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and

Chicago on various national accounts.
LORD & THOMAS, New York, is
opening a new branch at 300 Taylor
St.. Dayton, O.
JACK YOUNG, former vice president
of Roy Alden & Associates Inc., Los
Angeles, has become president and
owner of the agency and not C. L.

Limits Booking

UPON

•

5000 Watts Day

•

1000 Night

BROADCASTING

•

-

i

Full Time

April 15, 193t

'^'"RADIO
hey.

WOMEN KISIT?
Department Stores
ASK MISS MARTINI In New York Push
ONE MONTH of
radio experience,
Boy Items by Radio
although only

ADVERTISERS DO

I

KEXYOX

riQN'AT.n

has purI).
jhased the business of the Kondon
(Kondon's
Minneapolis.
Co..
Mfg.
Vasal Jelly), founded almost half a
- ntury ago bv the late T. X. Kenvon,
j.e present owner's father.

,..
^

ARCTURUS RADIO TUBE

ing and KRNT,
Des Moines) were
used, has been so
satisfactory for
Eleanor Martin

Co.,

account with
-^amuel C. Croot Co. Inc., Xew York.
Co., Boston, has
ROFT
laced its advertising with C. Brewer
-niith Adv. Agency, Boston.

Xewark. has placed

two stations
(WWVA, Wheel-

its

BREWIXG

CLIXTOX HOTEL.

Xew
Xason &

.,0V.

has named Kelly.
Poosevelt Inc., Xew York,
:;^>gency.
__;(York,

as

Tu^kRAFT-PHEXIX CHEESE

:

has

ijChicago.
^'iLouis

"

its

Chicago, to
Magic Test

Inc..

Xew York

Inc..

advertising of

-.r'iliandle

Corp.,

Xeedham.

appointed

& Brorby

.

its

--^-ieggs.

VADSCO SALES

has placed its Melba aewith Benson & Dall Inc., Chi-

cosmetics)
iunt

— cage.

BLAXKE COFFEE

TEA

&
. „IC. F.
"_^^tCo.. St. Louis, has placed its adver^^ttising with Ross-Gould Adv. Agency.
?t. Louis.
'

UCKEYE BREVTIXG

:

Co..

advertising through United
Adv. Corp., Toledo.
-

'

Toledo.
States
Co.,

Mass., has placed its acc junt with L. B. Hawes Adv. Agency,
Boston.
i/harleston,

;

;-

P'RITO
Adv.

Co.. Dallas,

Agency,

has named Grant

Dallas,

service

to

its

>

account.

-

IXDEPEXDEX'T GROCERS' ALLI-

lAXCE

of America. South Bend, Ind.,

named

•rrei^has

Rockford,

Midwest

111.,

to

Adv. Agency,
handle advertising.

KIXG MIDAS MILL

'

has

lis.

named

Minneapo-

Co..

Editorial

Service Co.

Milwaukee, to direct advertising.

Inc.

-IREX MILLS
Jvertising

-Muench

&

Corp..
C.

Chicago,

Co. Chicago.

8TICKXEY & POOR SPICE
has named Chas. W.
Co.. X'ew York, as its agency.
Boston,

MARTIX W. TAX'XER
-J^'ri

pointed advertising

Co..

Hoyt

has been ap-

manager

^••-Service
Oil
Co., Detroit
-rations),
marketers of

of
f

Sunnv

gasoline

"Zip" gas
metropolitan
area.
Tanner was formerly of the copy

:roughout
-

is

Wendell

through

Ir.

aff

of

the

Evans-Winter-Hebb, Detroit.

T.
ELECTRIC Co., Jackson,
Mich., has appointed C. E. Rickerd
Adv.
Agency. Detroit, to handle ad^i
vertising for its Multiglo Room Heat:j
:

"^rs.

.-

XATHAX man) DAXZIGER,

:

ad-

manager, Golden State Co.
San Francisco dairy products),
and vice-president of the San FranCisco Advertising Club, has returned
to
his desk
after an
appendicitis
vertising

Ltd.,

.

-

'

C

operation.

Glame Adds WFIL
-LAME

Co., Hoboken, X. J., (nail
on April 5 added WFIL,
Philadelphia, to its program on
.

olish)

WOR, Newark, making
network.

WOR

a two-station

The program has been

cn
for some time, Sunday's,
1-1:15 p. m., with Jack Berch as
the talent. It continues on the same
schedule and is signed for 50
•eeks.
Donahue & Co. Inc., New
York, has the account.

THE SOBY YARDSTICK
OF AUDIENCE VALUE
Impartial
and comparable data about
the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJA>nN SOBY AND .ASSOCIATES
1023 Wallace Ave.

WUkmsburg,

ApHl 15, 1936

•

Pa.

ment),

equipChicago,

now expanded

to

a list of 18 stations, distributed in
12 states. The contract is placed

Morenus

through

Adv.

Agency,

Chicago.
On 15 of the stations daily announcements wdll be spotted, while
on the original two stations the
Martin broadcasts will be in 15-

minute programs of hill billy music, and over KNX, Los Angeles
and WLS, Chicago, the broadcasts
will be made in connection with
a weekly barn dance program.
Besides those named, stations to
be used are
AY, Portsmouth, 0.;
WBNS, Columbus; WJAY, Cleveland; KMMJ, Clav Center, Neb.;

WD

WO WO,

BREWIXG

OMMERCIAL

(knitting

Miss Martin
that she has

Omaha, Neb.; KTSA, San

Antonio;

WSM,

Nashville;

KFEQ,

KFRU,

Macy's and Hearns Get Lively
Responses From Broadcasts

MACY'S and Hearns, big New
York department stores, are using
radio to promote the sale of boys
items, Macy's now sponsoring the

former Red Star Clue Club on
WOR once weekly and Hearns using an hour Saturday mornings on

WHN.

The Red Star Clue Club was
last August as a sustainer,
the store using other programs
formed
on

WOR

for the last five years.

eligible to membership
upon sending in the correct solution to one of the mysterj' episodes

Boj's

are

broadcast at the end of each program. As each child becomes a
member of the club he is sent a

membership certificate. Advancement in the club is based on submitting more correct solutions to
the broadcasts. Five solutions
qualify boys as detective sergeants,
five more as lieutenants, five more
as captains, ten more as deputy assistant commissioners, and in a full

Mont.;

may become commissionThe first 25 captains will visit
New York police headquarters.
Upon becoming a detective ser-

Western Electric Claims

geant they receive a metal shield.
The program, a quarter - hour
late Friday afternoons, after its
initial broadcast as a sustainer,

Colum.bia, Mo.;

WHO,

Mo.;

Des

Shenandoah,

Joseph,

Moines;

KMA,

WIBW,

KFBB, Great

Kan.;

WNAX,

and

la.;

St.

Topeka,

Falls,

Yankton,

S. D.

UnprecedentedEfficiency

For Amplifying Circuit
EFFICIENCY

as high as 60 to
a reality in the new
high-efficiency
circuit
for radio
65 9(:

now

is

frequency amplification, according

Western

to

claims

the

suited

to

Electric

device,
broadcast

greatly excells
achievement. The
ency in the past
it

was

Co.,

which

particularly
transmitters,

any previous
maximum effici-

was 30 to 35%,
and the new circuit
superior to those employing
stated,

also is
high-level modulation.

"This accomplishment is the reof applying to radio trans-

sult

mitters the Doherty high-efficiency
circuit, which effects a large reduction in the power consumed",
according to Western Electric.
"The new form of amplifier operates at constant high efficiency,
which does not vary with the percentage of modulation. Previous
designs approached this performance only during momentary rises
of the audio input, caused by extra
loud portions of the program such
as musical climaxes, but during
the greater part of the time on the
air while the pro-am was carried
along at normal volume, the efficiency was considerably below this

maximum

level.

"Other outstanding advantages
of the Doherty high-efficiency circuit

are simplification of circuits

with the consequent use of smaller
and fewer circuit elements, greater
ease of adjustment and increased
stabilitj^ of adjustment; also reduction in plate dissipation, which
minimizes the tube cooling requirements. The overall results of these
improvements are savings in space
for equipment, reduced initial outlaw for auxiliary equipment, economics in operation and maintenance and above all, a marked saving in power purchased."

BROADCASTING

Local

Color

mm
rYou
'

a

can't match the intimacy of
second-frontier station like

WAAT

anything

with

broadcasting.

Dude

know

better.

client-list

WAAT.

just

Mere

never

keep

long.

Cash

WAAT

the astonishing response

letters

from the juvenile

audience, but after a long climb
the same program is receiving letters at the rate of 5,000 a broadcast. Up to recently the program
had been on a sustaining basis, but
the staggering amount of fan mail
the program was drawing prompted Macy's to sponsor the program
for 13 weeks for a test period. At
the present time the store is only

promoting

detective

merchandise

toy department with the
program. Placards are displayed
in the department. If the program
continues to grow the store is expected to take more time and advertise all children's merchandise.
in

the

Hearns Plans Auditorium
last three years Hearns
has been broadcasting direct from

FOR THE

the store's auditorium a children's
amateur hour. Boys and girls up
to the age of 16, take part in the
broadcast and auditions are held
at the store every Friday and Saturday afternoon.
total of 7,700
children applied for auditions last
year. Interest has become so great
that the store has discontinued using a display advertisement as a
part of the tie-up with radio. Now
only a three-line mention is placed
at the end of Friday's advertisements.
Plans are under way to build a
1,200 seat auditorium in the store.
The present one with a seating capacity of 500 has proven too small.
With the two auditions and the
actual broadcast drawing thousands of children into the store the
sale of boys' and girls' department
store items is a natural result. The
store also features merchandise

A

mentioned

in

Saturday

grew

users.

WAAT

could

sentiment

these friendships so
- dollar
business does.

year they

its

Somehow

naturally turn
with a station like

broadcasters
hard - boiled

ers.

drew 39

else in

schedule
makers too often skip the fascinating grip which it holds on its
geographically "small town" and
suburban audience. Those on our

to

what

it
it

— on

is

gets for

Operating daytime only,
has a vast following aJI

—

in the rich cosmopohs
its own
of Newark, Jersey City, Hoboken,

West New York, Passaic, Bayonne,
Union City, Elizabeth, Hackensack, the Oranges and Montdair.
Over 2,250,000 people are in its
primary reach. 87.1% of the
area's homes are radio homes
(largest ratio in the Union). Uncharged for, you get a jumbo
bonus in New York City, Brook-

Staten Island, Long Island
and Westchester. Rates are more

lyn,

than moderate.
Full details

and
on

success examples
request.

CASE HISTORY 16
Manufacturer establishes 2710 new customers after 41
announcements.

CASE HISTORY
National spot
tiser

found

produced
cost

the

the

New York

21

adver-

WAAT
lowest

inquiry

per

spot

in

Metro-

politan area,

CASE HISTORY

38

Local retailer using

WAAT

exclusively

increased average
monthly dollar volume by ^5,000.00 during 1935.

morning

broadcasts.

Hearns

is declared to be w^ell
with the returns from the
program, not to mention good will,
and has signed a contract running

satisfied

JERSEY CITY &

SUBURBS

until October, 1937.
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—
Searle Family Acquires
J, Clay Center, Neb.

KMM

Broadcast Station

FAMILY

WMEX

inter-

headed by

ests

Don

Searle,

man-

ager of the Cap-

per station
WIBW, Topeka,

Announces

Kan., have
chased control of

pur-

The opening

New

of

franchises in the
Old Trusty chain

Studios and

_

Mr. Searle

General Offices

WMEX

system

store

,

Nebraska,

in

em-

bracing 160 retail stores, in a deal
involving also the acquisition of
KMMJ, Clay Center, Neb., owned
and operated by M. M. Johnson.
Application for the transfer of
ownership of KMMJ, a daytime
station with 1,000 watts on 740
kc, for which 2,500 watts will be
sought, has been filed with the
FCC. The price paid for the station was said to be in excess of

Building

70 Brookline Ave.
Boston, Mass.

Telephone

$50,000.

KMMJ until a few months ago
was under purchase option to the
Omaha World - Herald interests,

COMmonwealth 3900

which

hold

options

of

WAAW,

Neb.,
Omaha, and KGBZ,
but which dropped their options
on
and WJAG, Norfolk.
Mr. Searle stated he intends to remain with WIB'W, but will retain
Randy Ryan, formerly on the
of
staff, as

York,

KMMJ

wme/
The Spot

:

for Spots

BO

S

manager

WIBW

KMMJ.
Oakland, Cal., through Tomaschke-ElOakland agency, has
liott
Inc.,
placed its Night Editor transcription series on KSTP, WEBC and
Co.,

WTIC.

2.

3.

4.

5.

We do

all

6.

lotion)
Co.,

Ovelmo

Tort Wayne, Ind. (Ovel-

mo cream)
Mennen
Foley

&

&

Co., Newark (shaving cream)
Co., Chicago (Foley's honey

tar syrup)

Kastor Cold Tablets Co., Chicago
Murine Co., Chicago (eye wash)
Pinex Co., Fort Wayne, Ind. (cougk
remedy)
Equitable Life Assurance
Society,

New York

Campbell Cereal Co., Northfield, Minn.
(Sunfed flour)
Japan Crabmeat Assn., Tokyo, Japan
John P. Squire Co., E. Cambridge,
Mass. (pork products)
National Tea Co., Chicago (chain
grocers)

D.

& M.

Finance

Co.,

Chicago

(sil-

verware )

Freedom

Oil Works, Freedom, Pa.
(gasoline & motor oil)
Tide Water Oil Corp., New York

Minneapolis-Honeywell Reg. Co., Minneapolis

(regulators)

& Reynolds Co., New York
& varnish)

Devoe

Midwest Radio Corp., Cincinnati
Musebeck Shoe Co., Danville, 111.
Roberts, Johnson & Rand Co., St.
Louis (women's shoes)
Eagle-Lewis Lye Co., Chicago
C. M. Kimball Co., Inc., Everett,
Mass. (polishes)

American

Airlines, Inc., Chicago

New York

have made arrangements for you to purchase
on a wholesale basis all giveaways used in connection with any of our programs.
Every program that you purchase from us
pletely built and ready for delivery.

is

com-

your account.

Our representatives will assist any advertising
agency or radio station to plan a radio campaign
and to secure the most results for the least expenditure.

you want our representative

early this month.
Tom
Campbell, a director, left for Paris
with two technicians, planning to
demonstrate American methods on the
continent and study European developments. Arthur Smith, formerly
of Columbia Pictures, has joined Associated as a technician.

JACK KAPP,
Record

president

Decca

of

New

York, was in Hollywood recently in connection with recording of coast radio and screen
Co.,

stars.

Unsolved Mysteries series of
Texas Co. (Texaco), being placed on
Southern stations, is being produced
and recorded by American Radio Features, Los Angeles, and not Conquest
Alliance Co. Inc., as announced in the
April 1 issue of Broadcasting. Conquest Alliance Co.

is acting as representative, distributor and sales agent
of American Radio Features, selling
the series to Hanff-Metzger Inc., New
York for its client, Texas Co.

to call.

UNIVERSAL
Velocity

IS

THIS SERVICE???

and Carbon
Microphones
UnlTersaJ'a latest acMevement Idaal (or ataee us*
Not aflect«d by temperature or humidity Flat
frequency
response
curve
from 40 to 10,000 c. p. s.

— —

—

Output-63 D.B.
Low impedance or direct to grid
types. Compact, 2% x 4%
in.
In.
thick
X
than 18 oz.—^ead swings to
;

A$$OClA.Ti^l
2614-

W. 7TH

ST.

INC.

,

• LOS ANGELES

,

CALIF.

Weight,

less

—

any desired angle Beautifully finished in
black enamel and artistic chrome plate
Ask for new catalog sheet describing
Models EL, RP,
and
List $22.60.

BH
CB—
Universal Microphone Co., Ltd.
424 Warren Lane. Inalewood, Calif., U.S.A.
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WILLIAM BAMBERG,

for
C. F.
three years radio director of Campbell-Sanford Adv. Agency, Cleveland,
has resigned to become vice president
of General Broadcasting Co., Cleveland transcription firm. Polly Deal,
formerly publicity director of
Cleveland, is production manager of
the firm.

WHK,

TED TURNER,

formerly assistant
general manager of the Freeman Lang
Sound Studios, Hollywood, but recently representing several transcription studios, on April 1 joined the
Walter Biddick Co., Los Angeles, in
charge of transcription program sales.

TITAN PRODUCTIONS

Inc.,

San

Francisco, is cutting 52 more quarterhour episodes of the Sego Milky Way

(Bennie Walker and Edith M.

and

bott in talks

recipes,)

Ab

for Segc

Milk Products Co. (condensed milk)
to be placed through Botsford, Constantine & Gardner Inc., San Fran

A

new 52-episode quarterserial
of dramatized famous
sport events. Miracles of Sports, written by Robert C. Edgren Jr., and fea
taring the author, is being recordec
by Titan for the Max Graf Productions, San Francisco.
Cisco.

hour

MAX

GRAF,

Productions

manager of Titan
San Francisco tran-

sales

Inc.,

scription concern, left that city Aprii
15 on a tour of the Eastern statef
in the interest of his organization
He will be gone about six weeks an(3
will make his headquarters in Chicago]

RCA

Planning Magazin^
Showing Radio Progress
A NEW publication, RCA Review.
A

Quarterly Journal of Radii
Progress, w^ill be published startv
ing July 1 by Radio Corporatioif
of America. It vdll be a 120-pag4
magazine, with a board of editor^
consisting of chief engineers an4
executives of RCA companies. Thi
purpose is to bring together ar'
tides on radio, acoustical anc'
allied
subjects which show ad
vances being made by RCA, thi
articles to be written by employes
Also, a new department, RCA In
stitutes Technical Press, has beei
organized to handle it. The de
partment also will publish book
and pamphlets on radio and kin
dred subjects. Subscription pric
for the new quarterly is $1.50
;

year.

Chairman

Board of ed
Pannill, presi
Institutes and Ra
dent of
diomarine Corp. of America. 0th
ers on the board are Ralph E
research supervisor
Beal,
chief re
H. H. Beverage,
search engineer; I. F. Byrne;
IM
L.
chief
engineer;
vice president i
Clement,
charge of research and engineei
ing, Victor division; Dr. Alfre
N. Goldsmith, chairman of the IRl
board of editors; Harry G. Grovei
general patent attorney; C
chief engineer
B. Hanson,
Dr. Charles B. Jolliffe, engineei
itors is

THE

representatives are near you to help to prop-

if

Cal. (candy)

Bathasweet Corp., New York
Bauer & Black, Chicago (Velure hand

L. GERSTLE, president of
Associated Cinema Studios, Hollywood transcription laboratory, left for

We

Wire or write

:

MARK

your thinking and planning.

erly service

Bboadcasting
Reo Motor Co., Lansing, Mich.
S. C. Johnson & Son Inc., Racine,
Wis. (auto wax)
Cardinet Candy Co. Inc., Oakland,

Hamm

Every one of our electrically transcribed programs
has a distinct merchandising plan.

Our

transcription accounts
placed on various stations are reported as follows by National Advertising
Records, these being supplemental to
the lists carried in previous issues of

Braniff Airways, Inc., Oklahoma City
Theo.
Brewing Co., St. Paul
(beer)
Miller Brewing Co., Milwaukee (Miller's Hi-Life beer)

SERVICE???
1.

ADDITIONAXi

(paints

CARDINET CANDY

T O N

TRANSCRIPTIONS

of the

Charles

J.

RCA

RCA

RCAM

RCAC

RCAM

RCA

NBC

in-charge RCA frequency bureau
Frank E. Mullen, manager, RCi
department of information; Dr. (
H. Taylor, RCAC vice president i
charge of engineering; Arthur Va
Dyck, engineer, RCA license lal
oratories; J. C. Warner, RCAI
vice president, radiotron divisioi
Institute;
W. S. Fitzpatrick,

RCA

is

secretary.

AN EMPIRE OF OUR OWN
50,000 people
CAN HEAR NO OTHER
RADIO STATION DAYTIMES

BUT

MISSOULA
1000 Watts

BROADCASTING

^U^U MONTANA

1260 Kc.

•

April 15, 193(

;

STUDIO NOTES

Supreme Court Opinion
(Continued from page 22)

Eureka, Cal., on 1450 kc. with
ijudios and executive offices in the
jance Hotel, that city, formally dediited its new 500-watt "Western Elec-

PEM,
35
01'

transmitter and new Blaw-Knox
Ttical radiator together with kinLanis
ed high fidelity equipment on March
with a gala program, which start»,
at 7 :30 p. m. and continued through
2 a. m. Outstanding civic, state and
Stainiidio personalities participated.
ilesj^jn
operated by the Redwood
is
roadcasting Co., with H. H. HanSatli
Clifton Johnsen, vice
th, president
hi •esident and W. B. Smullin, secreifc

Ian F. Stone, who delivered the
opinion "it is unnecessary to decide".

enough," he concluded,
"that the present is not such a
tax, but is levied on gross receipts
"It

is

from appellant's entire operations,
which include interstate commerce.
As it does not appear that any of

-

;

ry-treasurer.

NEW

lilt),!

program at WFBL, Syraoriginated by Robert
Soule,
of a Sunday quarter-hour of

nse,

p_: i»nsists
jjj,

Knowledge

"|eneroi

Tests.

High

are invited to participate, each
sending a team of five memij, 'jiool
];prs to the studio for the broadcast.
„.j:riJiswers are written down and then
ecked listening audience is invited
A prize is to be
do the same.
earded the winner during the period
Titati
six programs. Each week one questm-fk)n is given and listeners are asked
iprilrtt
send in answer. The correct one
read the following week.
^'lihools

,

:

j

;

itatest!;;

aii^iESIDES

!

.C3;o,n

using two voices for its
Oil Co. news programs,
Rochester, ends the programs
two-minute comment on the
an average citizen, who incigets a remembrance from

Water

ide

ITHEC,
ith a
^Bws by
entally
ydol.

!i

FLANNERY,
on KMOX, St.

;kARRY W.

news eom-

Vntator

Louis,

for

|merican Packing Co., and the St.
« ouis Medical Society, are cooperating
paMin a movement to abate the smoke
itormisanee in St. Louis. Armed with
aniiacts showing that St. Louis has 20
as much smoke as New York
much more than Chicago and

|],i,imes
jjl'ity,

,

i

;'en

more than Pittsburgh, and backed

™rith the

,

data St. Louis physicians
Mjlbve obtained on the effect of smoke
tHf|n
health, Flannery asked listeners
rmia write to him on the subject of

Already, coal associations, hoengineers, business concerns, and
"jj^aany
others have written to say
ujHey're in harmony with the campaign
iid it appears that the movement is
™i!ecoming sufficiently concentrated for
pncJ'iae introduction and passage of a city
ji i trdinance
to set a low limit on the
(moke emitted by factory and other
liijjmoke.

[

'jojjels,

^

•

.

eJjilliimneys.

[

'™fy00D-WASH, Grand

Rapids, broad-

a shortwave trafiic bulletin to
squad cars and police stations, giv-

'^,>sts
Ott'llll

the number of traffic arrests duriioiiig the day, the number of accidents,
warnings to prevent accidents,
resjnd
f
^jfjjonpression is created that listeners
hearing a broadcast directed at
jji(re
jae police force by the police chief,
°'
ut the purpose is to dramatize traffic
h

r»1ag

.

MS'^'onditions.

^HEN
he staff

broke out in a local store,
of WBAL, Baltimore, beat

fire

rem atop the Lexington building to
he control room 14 floors beneath
nth John Wilbourn giving a descripion as firemen placed the first ladder.

VHIO, Dayton,

is broadcasting daily
the Montgomery County
ourthouse. Prosecutor's office, county
ommissioners, jail, trial chambers
nd other departments serve as studios
or the series of remotes.

til

oflBces in

Hawaiian Island Radio
Coverage does not cost
IT PAYS. Watch the May
Ist issue of BROADCASTING for full page
announcement.

0|tfprii

15,

Of

clause."

State Radio Taxes

A CURSORY

study of state laws
discloses that 28 states have sales
or gross income tax statutes. Many
of them, however, are so general
that it is difficult to determine
whether they apply to broadcasting stations. The states are Arizona, Arkansas, California, Colo-

1936

•

Club Learns

"A PROGRAM that could never be
broadcast" was the entertainment
for the Los Angeles Advertising
Club on its last meeting in March.
Naylor Rogers, KNX manager, acted as chairman, Carl Nissen, commercial manager, as official host,
Leonard Cox, program director,
produced the program and Gary
Breckner, of the announcing staff
was master of ceremonies.
In hilarious manner the hour
program dramatized the familiar
story of the sponsor, his critical
wife, the anxious salesman and
others in the audition chamber as
they heard the sample programs
concocted for Mr. Dingelfuss and
his post-hole digger company.
At the conclusion of the fastmoving array of talent, Mr. Dinglefuss
sadly shook his head,
averred that none of it would do,
reached into his portfolio and
closed the audition by saying he
would take a transcription and two
spot announcements a day.

Mississippi, Missouri,

Well, Station
escorted
by its 70-odd devoted advertisers, will soon move to slick
brand-new quarters in Carnegie
Hall, music and art center for
the town. Twice as much space
as we've had, but honestly, we
need it, because for well nigh
a year we've felt like Oliver
Hardy in Stan Laurel's pants.
Yessir, we're getting set, but
lend us your shell-like ear while
we tell you that we couldn't improve the product so we're dollin this
ing up the package
case, the studios.

and

sta£E,

its

WJAY

gets you more inquiries at lower cost than any
other stations in Ohio. Oh, well,

northern

Broadcasting Corp., Los Angeles,
defunct transcription companies,
pleaded not guilty late in March to
18 counts of grand theft and violation of the California Corporate

Proofs
then!
Just write,

Ohio,

you want them.

if

wire or phone.

Edythe Fern Melrose

Manager

Securities Act. Trial was set for
May 4 before Superior Judge
Joseph Vickers.

Nat. Rep. Aerial Publicizing, Inc.
30 Rockefeller

New York

Plaza,

Be Sure to Place

NEBRASKA
TOP
of your

at the

Spot Radio Schedules
NEBRASKA RADIO STATIONS OFFER:
1

Huge

.

radio-minded audience

Nation's biggest-income farm homes
Prosperous town-and-city homes

Phenomenally good

2.

New

Mexico,
New York, North Carolina, North
Dakota, Ohio, Oklahoma, Pennsylvania, South Dakota, Utah, Virginia, Washington, West Virginia

results

Mail-order returns

Opening up new dealer

and Wyoming.
Arizona has a tax on receipts
from advertising. In Florida there

BROADCASTING

What parade?

WJAY

Weibert Trial in May

Iowa,

are license taxes on broadcasting
stations and radio dealers. In Massachusetts radio is exempt from
taxation. In Mississippi there is a
radio dealer's privilege tax. In
New Mexico there is a 2% tax on
gross receipts from amusements
specifically including broadcasting
stations. In Oklahoma there is a
In
sales tax on "radiocasting".
Tennessee there is a privilege tax
on broadcasting stations graduated
on a power basis. In West Virginia there is a 2% sales tax on
broadcasting revenues.

PARADE!

BAYARD E. WEIBERT, promoter of the International Transigram and Transcontinental

Delaware,

rado, Connecticut,
Idaho, Illinois, Indiana,

JOIN THE

—

—

commerce

Ad

Sponsors' Reactions

Louisiana, Maryland, Michigan,

he firemen to the scene.
Under the
irection of Jerry Cooke, chief engieer,
a two-way line was dropped

rom

the taxed income is allocable to
intrastate commerce, the tax as a
whole must fall * * * and the judgment of the state court must be
reversed and the case remanded
for further proceedings not inconsistent with this opinion."
The question arises, because of
this language, as to what would
happen in the case of small stations in large states, the audible
signals of which are not capable
of reception outside the state. This
point, in the opinion of legal observers, remains for adjudication.
There is directly involved in such
cases the question whether the
station operates in interstate commerce insofar as its revenues are
concerned, although it is well-recognized that the interference range
of the station or its carrier waves
carry over state boundaries irrespective of the size of the state.
The highest court broke down
completely the argument of Washington state that stations simply
"leased" their facilities to advertisers. "We see no more basis,"
said the court "for saying that the
appellant's customers do the broadcasting than for saying that a
patron of a railroad or a telephone
company alone conducts the commerce involved in his railroad
journey or telephone conversation."
By its very nature, the court
continued, "broadcasting t r a n scends state lines and is national
charin its scope and importance
acteristics which bring it within
the purpose and protection, and
subject it to the control, of the

POST- HOLE SPOTS
Los Angeles

distribution

3.

Partial or complete state coverage

4.

Unusually

P

I

T 1^

LOW COST

complete market data and
We shall be glad to supply
ample proof of remarkably heavy
rates.

pulling power of these stations.
Send your inquiry to the association office, or to any individual
station shown below.

MISSOURI VALLEY BROADCASTING ASSN.
Omaha, Nebraska
wow

KFAB

KOIL

Omaha, Nebr.

Omaha, Nebr., and

Co. Bluffs, la.

Omaha, Nebr., and Lincoln, Nebr.

KFOR

KGBZ

KGFW

Lincoln, Nebr.

York, Nebr.

Kearney, Nebr.

WJAG

KMMJ

KGNF

Norfolk, Mebr.

Clay Center, Nebr.

North Platte, Nebr.
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Uncle

Sam on

The drive was designed to insta
the Resettlement message in tl
Discs were rotat'
public mind.
among stations to keep down tl

the Air

(Continued from page 9)
April

9

which

is

on

WNEW, New

offering a weekly

York,

WPA

HighFederal Theatre program.
lights of Federal Theatre activities
and dramatizations of current productions are broadcast.

Department of Agriculture
the No. 2 government

EASILY

broadcaster after President Roosevelt (who as President commands
time on the air practically whenever he speaks, politically or otherwise) is Morse Salisbury, Chief of

MERCHANDISING

SERVICE
A PLUS to
WIBX

Advertisers

The

is

merchandising de-

partment cooperation in arranging window and counter
displays
.

.

.

.

.

the trade

letters to

.

checking

sales

.

.

letters to

.

jobbers . . . contact merchants
and jobbers . . . and other advertising helps.

There

no charge

is

except

service,

for this
materials

for

used.

106,000

-k

Radio Families

WIBX
The Voice of

Mohawk Valky

the

•

CBS AFFILIATE

UTICA,

Radio Service, Department of Agriculture.
His perpetual - motion,
you-and-me delivery six times a
week is heard by millions who
would rather go without lunch
than miss the varied attractions of
the remarkable pioneering NBC
Farm and Home Hour, on a 50station WJZ network.
The Department has been in the
radio business ever since October
1928, when Frank Mullen, then
NBC farm director, conceived and
started the program.
It supplements the network series by scripts
sent to stations in all 48 states.
On the Farm and Home Hour
the Department regards itself as a
sort of contributor of talent. The
program consists of music and variety keyed from Chicago, shifts to
Washington for news comments delivered by Hilmar Baukhage of the
United States News, and then is
taken over for 15 minutes to a
half-hour, as a rule, by the Department. Special events are included in the routine, such as the

forest-ranger dramas on Fridays,
the Post Office talks on Thursdays

N. Y.

FIRST COME
FIRST SERVED

and farm organization programs

cost.

on Saturdays.

Several years ago the Depar
ment's Food and Drug Administr;
tion broadcast two series dealir
with the merits of packaged foe
and drugs. The series were tith
Read the Label and The Veterc
Inspector. They were designed
give
consumers information I
which they could judge the qualil
of packaged products.

A

similar program, although
only a half-hour in length, is the

Farm and Home Hour

Western

broadcast on NBC Pacific and Intermountain blue stations. On Fridays the Western segment of stations joins the main Farm and
Home group for a half-hour of
conservation programming staged
by the Bureau of Biological Survey, a branch of the Department
of Agriculture.
Mr. Salisbury acts as master-ofceremonies, weather diagnostician
and introducer of speakers on the
program. He ad libs all his material in an easy-going style that has
won him a wide following. Specialists on cows, blueberries, spinach,
preserving, weather, cotton, livestock and other topics close to the
farmer and his family are brought
to the microphone.
A frequent guest is the Secretary of Agriculture, Henry A.
Wallace, with other high officials
of this widespread department
often addressing their constituents.
In these talks there occasionally
is a definite New Deal slant that
has been classed by the Republicans as propaganda.
In the early days of the New
Deal a good deal of high-pressure
oratory was directed at the Farm
and Home audience as officials discussed the merits of crop-curtailing programs and explained how
the practice of continence by pigs
would boost the farmer's income.
The Department's use of spot
broadcasting free time, of course
embraces 300 stations. Daily
scripts, running up to seven minutes, are distributed. Where there
are state extension officials cooperating the scripts are sent to them
instead of the stations. The state

—

—

supplement the continuiwith localized angles and the

specialists
ties

Department places station relations in their hands. County agents
read the scripts in many cases.
Occasional

questionnaires

are

sent to stations to determine if
they wish to continue receiving the
scripts but no effort is made by the
Department to check up on stations.

of Spokane, Washington, Offers

HiU-BiUy Hi- Jinks
JO- J J P.M. Thursday Nights

The Northwest's Own Olde Tyme Radio
Party
with Cast of 25

—

Capacity audiences of 400 every week in KFPY's Golden Concert Studio, since its inceptioiu (Admission by
card.)

A

great program for direct merchandising of Foods,
Beverages, Cosmetics, etc., and one that will ring the
cash registers of your dealers throughout the Inland
Empire. Arrange now for sponsorship. Write or wire

J.

H.

KFPy REPRESENTATIVES
McGILLVRA, 485 Madison Avenue. NEW YORK
Palmolive

WALTER BIDDICK

Building,

A generous consumer of station
time has been the Resettlement
Administration, under Rexford Guy
Tugwell, which has just concluded
a quarter-hour RCA transcription
campaign embracing 473 stations.

WB

Wednesda

March 27."
The announcements told liste:
ers how to go about exchangir
their Fourth Liberty Loan bone
for new securities bearing a muc
lower rate of interest.
Encouraged by the success
this nationwide generosity

(

W

men Congressmen, Treasury of
cials and the Navy and Marii
bands were the

talent. Mrs. Roos
velt started the series over a con

bined network.
Transcriptions were fed to sti
tions through local postmasters {
the rate of about one a week. A
far as could be learned there wei
no rejections by stations.

During its bond campaign tl
Treasury used printed media, pa;
ing for most of the space. Tl
Treasury right now is completir
plans for a transcription series.

James William Bryan,

ITSELF.

directc

of advertising. Savings Bond
vision, is in charge of Treasury
dio activity.

D
n

Federal Housing
concentrated promotion i
large and frequent doses, the Fe<^
eral Housing Administration, let
than two years of age, has put 1
shame some of its veteran conpetitors for free radio time amon,
the government agencies. It we
Aug. 15, 1934, that the then Fee

FOR

3

/r
/

ALITIES-EACH OF
WHICH IS A BUYING
IN.
MARKET
MARKET IK

<-

I

broadcasters, the Treasury decide
to go in for broadcasting in a bii
time way to promote the sale <
small-denomination bonds. In ear'
summer it distributed a series
quarter - hour transcriptions.

VARIETY OF NATION-

MARKS
THE

SPOT

Rroadcaslinf( in EWUT
bmides English
WtmX "speaks the language of your prospect".
languages

and

LOS ANGELES

V/BNX
Page 56

of the "free-timt
variety is the radio promotion <
the U. S. Treasury Departmer
Last spring Secretary Henry Mo
genthau sent some announcemen
to all stations with this reques
"The Treasury appreciates yoi
cooperation on other similar occ:
sions and will be grateful if yc
will broadcast the following a:
nouncement at convenient times l
to and including

NEW yORK'S METROPOLITAN AREA IS A

CHICAGO

CO.. 568 Chamber of Commerce BIdg.,
and 601 Russ BIdg., SAN FRANCISCO

The Treasury

DISTINCTLY

New

York W"te

For Booklet "Market Corerage"

BROADCASTING

•

April 15, 193i

I

^mlal

Housing Administrator, James

But
AFTER

Molfett, of Standard Oil fame,
sell the housing idea to
*^t|jiit out to
e public just as he would sell
or cosmetics or any other
till

Moore and John

lling.

Both

momentum and

as the program got under
and within a few months
arly 600 stations were cheerfulPiy
placing their time and facilities
the disposal of the FHA, which
^d assigned its radio activity to
eorge T. Van der Hoef, Chief of

ijiloped

eight-ball

WJR

microphone

into

the stream and spent a wet
quarter-hour hunting for it.

|;

m

Eccles,

announcers, received Liar's
Licenses from a listener in
Winston Salem, N. C. Right
after the broadcast Eccles
inadvertently dropped an

de-

size

Was True

giving a true and
faithful account of how thousands of persons waded into
Boyne River, Northern Michigan, to scoop up smelts with
buckets and baskets, Duncan

;andard product. In a radio adess on the NBC-WEAF radio
rm conducted by the Washington
.ar, Mr. Moffett started the ball
'«fi;i

It

Radio Section.
Sponsors interested directly, in||rectly or not at all in the housig subject were persuaded to in}rt FHA promotion in their netprograms. Local stations had
f)rk
3

yj

oa

tional

yt

?

u!

NBC - WJZ

FHA

Ijjjljjmmercials
j-ibuted by
^jlito

were written and

dis-

FHA,

soon developing
a thriving spot announcement

service. Among network feabres is the Master Builder pro-

j;ript
Hi

ram on an NBC-WJZ network,
j!

Ij!

Emulating the Treasury,

FHA

[Bcorded a series of 15-minute
ranscription programs with U. S.
^rvice bands providing musical inrludes for talks on housing. The
iscs were sent to stations on a
ptating basis.

Post Office Department
jj^j

j,HE Post Office Department has
lad its inning for some years on
jie

NBC Farm

and Home Hour,

jibing assigned a five-minute niche
.

very Thursday. Department offi.Aals handle the broadcasts, the
jbstom being for them to read a
^,
Kre-minute script describing
[ranch of postal activity,

some
with

iaybe a few mild plugs on the elegance of the service or some gentle
Itrods at listeners to mail early and
ftener. Occasionally the
er

PostmasGeneral appears for the five

jiinutes.

From Life
for 9:15
the President has a confidential message to deliver to Congress."

"Washington says

when talks were delivered
into a Bureau telephone, this being in the early days of broadcasting, of course. Officials at the Bureau recall an occasion when the
talk was made at a pay telephone,
with an assistant dropping nickels
into the phone when necessary.

No propaganda
into its broadcasts.

iSations to slip in
[(sustaining) about

announcements

getting parcels
the mails in plenty of time to
IffJivoid the last-minute crush.
John A. Brennan, Director of
arcel Post, is in charge of radio
*tetivity for the Department.
3|i

Children's Bureau

TRICTLY

for the enlightenment
the Your Child series
f the Children's Bureau, Department of Labor, broadcast Tueshys, 11:30-11:45 a. m., on an
»BC-WEAF network. It is an in-

mothers

is

brmation program and no frills
Ire used to dramatize it or sugarbat the facts presented.
Dr. Ella Oppenheimer, specialist
k maternal and child health, usualdelivers the Bureau's talk, with
Irs.
Elizabeth Shirley Enochs,
pecial writer, frequently taking
tie
microphone. The discussions
bnsist of information on child
lealth and upbringing, with no
laedical advice included. Occasionlly social aspects of child welfare
aovements are reviewed.
^The program has been on the
iir nearly eight years. Some years
bo the Bureau broadcast a CBS
yoman's Hour series. Prior to that
I' he Bureau was on the air at a
ly

(^Ifpril

is

—

Red and Blue networks

network, Saturdays,
5:30-5:45 p. m. The series began
Feb. 15, skipped Feb. 22 and is
scheduled for 13 weeks in all.
Dramatic presentation is used to
lure the public to National Parks.
Paid talent is employed on the unpaid time, including Lansing Hatfield and Helen Ault, vocalists. Isabelle F. Story, editor-in-chief of
the Service, is in charge of its radio activity. In other years the
Service was on the air with historical programs but this year the
series gives the public colorful information about national parks. As
usual, the program is a spring feature, designed to plant a wanderlust among potential tourists as
the travel season gets under way.

eral hundred requests a week for
copies of the radio talks. Lighthouse, Fisheries, Standards and
other branches of the Department
contributed to the program. Effort
was made by the Department to
keep the series free of political

was authorized by the FCC
crease its daytime power to

propaganda.

watts.

WIBA,

Madison, Wis., on April 7
to in-

5,000

introduced

Bureau

officials

the material being designed
solely to help mothers raise their

insist,

children. No one person is in
charge of Bureau radio activities.
Dr. Oppenheimer and Mrs. Enochs
assuming most of the responsibility for the preparation and deliv-

ery of continuities.

department suggests to local postmasters that they get their local

f

to clear both the

time

Along about Christmas time the

Fe

Park Service of the Interior

Department. The Service on Feb.
15 started Treasure Trails on an

eir building, loan and service
ponsors provide free
anpuncements. General Electric Co.
bnated 26 Sunday programs on a
'^tionwide NBC network. Straight

)'

if

m

A recent return to network
broadcasting was made by the Na-

15,

1936

•

Department of Commerce

THE

Department of Commerce is
quite pleased with the quantity and
quality of fan mail received on its
major radio appearance, a recently
concluded 15-week series on a CBS
network, Mondays 4-4:30 p. m.,

Commercial Comment. Determined not to load an afternoon

f
GO TO MARKET

LET THESE

FOR YOU

!

titled

audience with dull accumulations

how much tung

of figures on

was

imported

from

China

last

year, or how many tons of scrap
iron were exported to Japan, the

music by
with tenminute miscellaneous information
done up in attractive style and
five-minute talks on current news
of business and commerce.

Department

U.

STATIONS

,

MAKKETS

oil

combined
bands

;

ONE LOW KATE

\

service

S.

These three stations go to market
every day for numerous advertisers
and those who have used the
"Missouri Triangle" know that
their messages, going into these
markets, bring home the bacon.
A test program will prove profitable

—

Edward

Gibbons, of the Division
Public Information, was in
charge of the programs for the
of

Department.
The 67-station network provided an extensive audience which sent as

many

as sev-

to you.

ENCORE! BENNY GOODMAN
—
and your orchestra would be pleased
^you

applause

with

the

more

than

150,000

your music wins from the
Carolina homes served by

WPTF.
Let us send you Folder and

other data about WPTF.
Represented Nationally by F. J.

BROADCASTING

&

F.

FOR RATES

AND COVERAGE DATA

KWTO-KGBX
SPRINGFIELD,

MO.

.

•

WRITE TO

KWKC

ANY STATION BELOW

WTMV

•

KANSAS CITY, MO.

•

E.ST.

LOUISJLL
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,

WHEC,

i

Rochester

Tide Water Oil Co., New York (Tyj
dol, Veedol), 12 weekly sp, thr.
Lennen & Mitchell Inc., N. Y.
Sun Oil Co., New York (Sunoco)'
6 weekly sp, thru Roche, Williamf

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

& Cunnyngham Inc., Chicago.
Utica Mutual Insurance Co., Utica
weekly so, thru Deverent & Smitl
Inc., Utica.

WHK,

STATION ACCOUNTS
sp— studio programs
—transcriptions
sa—spot announcements
—
ta transcription announcements
t

Wright Institute of Aero(aeronautic
nautics, Los Angeles
course, 8 weekly ta, thru R. H.

Curtiss

Alber Co., Los Angeles.
3

Royalist

McCann-Erickson

Inc.,

Chi-

cago.

Chappel Bros. Inc., Rockford, 111.
(Ken-L-Ration dog food), daily sa,
thru Rogers & Smith Adv. Agency,
Chicago.

Country Life Insurance Co., Chicago,
30 sa, thru Critchfield & Co., Chi-

Brooklyn

Co.,

weekly
Adv. Inc., N. Y.

Eleanor Martin, Chicago ( yarn )
6 weekly sa, thru Morenus Adv.
Agency, Chicago.
Feature Foods Inc., Chicago (food
products), 78 sp, thru MitchellFaust Adv. Agency, Chicago.
Ford Dealers of Chicago, 6 daily sa,
thru

&

Fear

Fred

dye),

WLS, Chicago

KFEQ,

Cleveland

Cigars,

so,

thru

(egg

Menkin

Philadelphia,

3
Lefton

weekly

thru Al Paul
sa,
Co. Inc., Philadelphia.
Co., Elyria, O. (rubber heels),
6 weekly sa, thru Carr Liggett Inc.,
Cleveland.
Hemphill Diesel Schools, Los Angeles, 4 t, thru R. H. Alber Co.,
Los Angeles.
Nash Motors Co., Cleveland (autos),
17 so, thru J. Walter Thompson
Co.j Chicago.
Lever Bros. Co., Cambridge, Mass.
(Spry), 300 so, thru RuthraufE &

ITS

Ryan

Inc.,

Lamport, Fox

&

Co.,

111.

sp,

(ABC

WBZ-WBZA,

thru

South Bend,

Boston-Springfield

Washing

Machine

Assn., Cleveland, 2 weekly

Meldrum & Fewsmith

Inc.,

t,

Mfrs.
thru

Cleve-

land.

Ind.

Harry Alter

Chicago (Grunow
Elec. Refrigerators), 78 sa, direct.
American Potash Institute Inc., Lafayette, Ind., 24 sa, direct.
American Gas Machine Co., Albert
Lea, Minn, (kerosene stoves), 18
sa, thru Greve Adv. Agency, St.
Co.,

Paul.

Gardner

Nursery Co., Osage, la.
(plants), 8 weekly /, thru Northwest Radio Adv. Co., Seattle.
Gillette Rubber Co., Eau Claire, Wis.
(Gillette tires), 18 sp. thru CramerKrasselt Co., Milwaukee.
Hoover Liniment Co., Carlisle, Ind.
(Dr. Cox's liniment), 60 a, thru
Wade Adv. Agency, Chicago.
Illinois Bell Telephone Co., Chicago,
10 sa, direct.
Dr. Miles Laboratories Inc., Elkhart,
Ind.
(Alka-Seltzer), 13 sp, thru
Wade Adv. Agency, Chicago.
Reliance Mfg. Co., Chicago
(Big
Tank work shirts), 13 sp. thru
Mitchell-Faust Adv. Co., Chicago.
United Drug Co., New York (Rexall,
Puretest), 10 t, thru Street & Finney Inc., N. Y.
McKesson & Robbins, Inc., Chicago
(Pursang), 52 so, thru H. W. Raster & Sons Adv. Co. Inc., Chicago.

KGO, San
Golden

American

Sioux City,
la., weekly sp, thru Coolidge Adv.
Co., Des Moines.
John Morrell & Co., Ottumwa, la.
(Prido), 3 weekly sp, thru Henri,
Co..

Hurst & McDonald
Good Luck Food Co.

Inc., Chicago.
Inc., Rochester
sp. thru Hughes,

(dessert), 2 weekly
Wolfe & Co. Inc., Rochester.
General Electric Co., Boston (laundry equip.). 2 weekly t, thru Maxon
Inc., Detroit.

City.
Barnsdall Refineries

weekly

WOR, Newark

Educator

Food

thru

Inc., Tulsa, 6
Cooperative Adv.

Co., Tulsa.

Carter Medicine Co., New York (liver pills), 3 weekly t, thru Street &
Finney Inc., N. Y.
American Gas Machine Co., Albert
Lea, Minn. (Kitehen-Kook stoves),
2 weekly t, thru Greve Adv. Agency, Minneapolis.
Dr. Salsbury's Laboratories, Charles
City, la.
(poultry
remedies),
4
weekly ta, thru N. A. Winter Adv.
Agency, Des Moines.
Willard Tablet Co., Chicago (proprietary), 3 weekly t, thru First United Broadcasters Inc., Chicago.

KSFO, San Francisco
Seasonettes Inc., Santa Barbara, Cal.
(spices), 12 weekly so, thru Irving
Fogel Adv. Agency, Los Angeles.
Gardner Nursery Co., Osage, la.,
(seeds & bulbs), 6 weekly t, thru

Northwest Radio Adv. Co., Seattle.
Murine Co., Chicago (eye wash), 3
weekly
Inc.,

thru
sp,
Chicago.

Neisser-Meyeroff

Gilmore Oil Co., Los Angeles (gasoline & oil), weekly sp, thru Botsford, Constantine & Gardner, Los

Co.,

Cam-

(Crax), 6 weekly sp,
thru John W. Queen, Boston.
Tide Water Oil Co., New York (Tydol,
Veedol), 8 weekly sp, thru
Lennen & Mitchell Inc., N. Y.
La Choy Food Products Inc., Detroit
(chop suey), 8 weekly sp, thru N.
W. Ayer & Son Inc., N. Y.
Standard Brands Inc., New York
(Royal desserts), 3 weekly sp, thru
J. Walter Thompson Co., N. Y.

W. Ayer & Son

KYA, San

Francisco

General Mills Inc., Minneapolis
(Wheaties), 5 weekly sp, thru
Westco Adv. Agency, San Fran-

cisco,

Co.,

San Fran-

(mineral water), 5 weekly

sa,

thru Vandevort Adv. Co., San Francisco.

WMAQ,
Bulova Watch

Chicago

cago.

WEAF, New York
Co., New York
(Mel-O-Rol
cream), weekly sp, thru Pedlar
Inc., N. Y.
P. Lorillard Co., New York
(Old
Golds, Briggs, Muriel), weekly sp,
thru Lennen & Mitchell Inc., N. Y.

Borden
ice

& Ryan

Inc.,

Page 58

Chicago

Hummert

Chicago.

Inc.,

Climax Cleaner Mfg.

Co., Clevelanct;
cleaner), 12 so, thnj;
Krichbaum Co., Cleveland.
(proprietary)
SSS Co.,
weekly t, thru Johnson-Dallis Co.
Atlanta.
Phillips Petroleum Co., Bartlesville
(Phillips 66 gasoline anc
Okla.

(wallpaper

Atlanta

oils),

4

thru Lambert

sp,

& Feas

ley Inc., N. Y.

MacFadden

Nev
Publications
York, 52 sp (tiein), thru Ruthrauf
& Ryan Inc., Chicago.

E.

Inc.,

I. Du Pont de Nemours & Co.
Wilmington, Del., 16 t, thru Batten
Barton, Durstine & Osborn Inc.
N. Y.

WGY,

Schenectady

Standard Oil Co. of N. J., New Yorl
(Esso), 24 weekly sp, thru Mar
schalk & Pratt Inc., N. Y.

Walker Remedy

Co., Waterloo, la
remedy), 26 so, thn
Weston-Barnett Inc., Waterloo.
McKesson & Robbins Inc., Bridge
port, Conn., 22 sa.

(poultry

Richfield Oil Corp. of New York (oil
gas), 52 t, thru Fletcher & EUi;

N. Y.

Inc.,

KMOX,

Louis

St.

Goetz Brewing Co., St. Joseph, Mc
(beer), 26 t, thru Potts-Tumbul

Kansas

Co. Inc.,

City.

Northrup, King & Co., Minneapoli
364 sa, thru Olmsted
(seeds),
Hewitt Inc., Minneapolis.
Bridgeport
General
Electric
Co.,
Conn, (laundry equipment), 14
thru Maxon Inc., Detroit.
Kroger Grocery & Baking Co., Cin
cinnati, 104 t, thru Ralph H. Jone
1

Co., Cincinnati.

Lever Bros. Co., Cambridge, Masr
(Spry), 364 so, thru RuthraufE ^
Ryan Inc., N. Y.

Grand Rapids

troit.

WMCA, New

York

Richardson & Robbins, Dover, Dei
(canned food), 6 daily so, tlTn
Bermingham, Castleman & Pierc"
Inc., N. Y.

WBBM,
Newart Clothing
ing

apparel),

colm-Howard

Chicago

Co.,

daily

Adv.

Chicago (weat
thru

Mai

Agency,

Chi

sa,

Chicago

Guarantee Mutual Life Insurance Co.,
Chicago (insurance), 10 sa, direct.
Newart Clothing Co., Chicago (wearing apparel), 4 daily so, thru Malcolm-Howard Adv. Agency, Chicago.

Mass. (Viva
Louis Glaser

WGN,

Webster - Eisenlohr Inc., New YorJ
(Tom Moore cigars), 26 t, thru N
W. Ayer & Son Inc., Chicago.
A. S. Boyle Co., Cincinnati (Same
line), 39 t, thru Blackett-Samplei

,

Louis Glaser Inc., Boston.
Clear-Again Inc., Chicago (cold remedy), 15 so, thru Aubrey, Moore
& Wallace Inc., Chicago.

Edgar P. Lewis

Co.

Clevelanc
(bus line), 8 weekly sa, thru Beau
mont & Hohman Inc., Cleveland.

WOOD-WASH,

WNAC, Boston
Edgar P. Lewis & Sons Inc., Maiden,
Mass. (Viva candy), 4 sp, thru

Providence

&

Sons

Inc.,

Maiden,

candy), 4 sp,
Boston.

Inc.,

WCFL,
Newart Clothing
ing

BASKETBALL SPONSORED — Denver

thru

apparel),

Malcolm

Chevrolet dealers bought the
basketball championship tournament in that city recently.
Here is the KFEL-KVOD crew in action at the championship games.
Left to right are Mark Crandall, Frank Bishop, Paden Veatch, Joe
Myers, Maurie Peck, in the midst of a broadcast.

national

:

Management,

Greyhound

Reid, Murdoch & Co., Chicago (Mon
arch food ) 6 weekly sa, thru Rog
ers & Smith Adv. Agency, Chicago
Bernard Schwartz Cigar Corp., Dc
troit (R. G. Dun cigars), 6 weekl;
thru S. M. Epstein Co., De
sp,

7 weekly so, thru De Garmo
Corp., N. Y.
Thompkins & Eckart, San Francisco
Malvitose-beverages), 18 sa, thru
Sidney Garfinkel Adv. Agency, San
Francisco.
Albert S. Samuels Co., San Francisco
(jewelry), 2 weekly sp, thru Will
Russell & Co., San Francisco.
es),

WEAN,

Inc., Chicago.
Connecticut Mutual Insurance
Rochester, 5 weekly t, direct.

New

York, 5 daily
so, thru Blow Co. Inc., N. Y.
Newart Clothing Co., Chicago (wearing apparel), daily so, thru Malcolm - Howard Adv. Agency, ChiCo.,

San Francisco.
Gruen Watch Co., Cincinnati (watch-

WENR,

Standard Oil Co. of N. Y., New YorV
Socony), 5 weekly sp, thru J. Stir
ling Getchell Inc., N. Y.
General Mills Inc., Minneapolis, 14(<
sp, thru Blackett-Sample-Hummer.

Angeles.

Crazy Water Crystals

St. Paul.

bridge, Mass.

sp,

cisco.

Sonotone Corp., New York
(earphones for deaf), 3 weekly sp, thru
Topping & Lloyd Inc., N. Y.
American Gas Machine Co., Albert
Lea, Minn. (Kitchen Kook stoves),
3 weekly t, thru Greve Adv. Agen-

Johnson

Kansas

Co. Ltd., San Franproducts), 4 weekly

State

cisco,
(dairy
sp, thru N.

Francisco

American Pop Corn

cy,

Goetz Brewing Co., St. Joseph, 2
weekly t, thru Potts-Turnbull Co.,

N. Y.

cago.

Altorfer Bros. Co., Peoria,
appliances-washers), 39

Mo.

St. Joseph,

-

Chicago
Chicago (weai
weekly sp, thrj
Adv. Agencjj

Co.,

2

Howard

Chicago.

AAU

WJZ, New York
New Yori
& Thomas

Gottfried Baking Co. Inc.,
weekly sp, thru Lord

N. Y.
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unless otherwise specified)

Suspended for Summer

New Business
IjENERAL MILLS Inc. Minneapolis,
June 1 starts program on 33 CBS

PROGRAMS signing off national
networks for the summer, in addition to those listed in the March
15 and April 1 issues of BroabCASTiNG, follow:

EST

Ul times

"ne
ait

ACCOUNTS More Network Programs

ji

1

lations, Mon.
rJ^^hpeat at 1 p.

thru Fri., 10-11 a. m.,
m. Agency: Blackettj'iample-Hummert Inc., N. T.

(TUDEBAKER SALES

Corp. of
l*ijinerica. South Bend, Ind. (autos) on
on
41
NBC'lay 1 starts program
iFEAF stations, Fridays, 10-10:30 p.
^ t. with repeat at 1 a. m.
Agency

& Cunnyngham

Williams

foche,

Inc.,

''Ifihicago.

Inc.,

New

on April 18 starts program on

NBC-WEAF

IT

[9:30

Aompson

Saturdays,

stations,

Agency:
N. T.

m.

p.

Wart

cago

(grammar

English,

Co.,

Walter

J.

sales

instruction)) with Your
p. m., April 19

Sundays, 3-3:15

(WJZ).
George W. Luft Co. Inc., Long Island
City (cosmetics) with Jimmy Fidler and
His Hollywood Gossip, Tuesdays, 10 :3010:45 p. m., April 21 (WEAF).

The

ANDARD BRANDS
lork,

NBC
Better Speech Institute of America, Chi-

Texas

Co.,

(WEAF).

(WJZ).
shampoo)

on 5 NBC-KPO sta(PST).
dii|ifons, Sundays, 9-9:15 p. m.
Howard Williams Adv.
gency

orchestra, Saturdays,
25 (WEAF).

SCO

j:

Creme

(

e!sili:|)mmentator,

(Texaco

Larus & Brothers Co., Richmond (Edgeworth tobacco) with the Corn Cob Pipe
Club, Wednesdays, 9-9:30 p. m., April 22

Co. Ltd., San Franof Milk Facial Cream
The
iplf-b April 26 starts for 13 weeks
assing Parade with John Nesbitt,

'^w

New York

products) with The Texaco-Firechief program, Tuesdays, 9 :30-10 p. m., April 21

W.

Des
Wendell

Moines

8:15-8:30 p. m., April 24

(WJZ).

F.

Fitch

with

Co.,

Hall,

(Fitch
Fridays,

American
Tobacco
Co.,
New York
(Lucky Strike cigarettes) with Carl Hoff
10-11

p.

m.,

April

Co. Ltd., San Fran;j ,lsco (Creme of Milk Facial Cream)
April 19 starts for 13 weeks The
assing Parade, with John Nesbitt,
'

Lutheran

Trials,

March

Sun.,

Mon.,

30.

Laymen's League, St. Louis
with Lutheran Hour, Sundays,

(religious)
:30-2 p. m..

1

April

12.

CBS
Julian & Kokenge Co., Chicago (Footsaver shoes) with Musical Footnotes, Sundays, 1:30-1:45 p. m., April 5.
Ford Motor Co., Detroit (Lincoln Zephyr
motor car) with Jose Manzanares and his
South Americans, Sundays, 2 :30-3 p. m.,
with rebroadcast to West Coast 5 :30-6
p. m., April 12.

William Wrigley Jr., Co., Chicago (gum)
with Myrt Marge, Monday through Friday,
7-7 :15 p. m., with rebroadcast to midwest 11-11:15 p. m., April 15.
Pompeian Co., Bloomfield, N. J. (coswith Jerry Cooper and Ted
metics)
Royal's orchestra, "Tues.,
12:30 p. m., April 23.

Thurs.,

12 :15-

General Mills Inc., Minneapolis (Wheaties)
with Jack Armstrong, Mon., thru
Fri., 5:30-5:45 p. m., with rebroadcast
6:30, April 24.
Coca Cola Co., Atlanta (soft drinks)
with Ray Noble orchestra, Wednesdays,
9:30-10 p. m., April 22,

Ford Motor Co., Detroit (motor cars)
with the Ford Sunday Evening Hour, Sundays 8-9 p. m., June 28.
Plymouth Motor Corp., Detroit (motor
cars) with Ed Wynn, Thursdays, 9:30-10
p.

m..

May

7.

LUTHER WEAVER,

MBS

San Francisco.

'fUART SALES

Jury

with

10-10:30 p. m.,

BULLETIN
MRS. LOUIS TITTERTON,
wife of the manager of NBC's
literary rights department, was
murdered by a mysterious intruder in her home at 22 Beekman Place, New York, late in
the afternoon of April 10th.
Mrs. Titterton, who was a
well-known writer under the
pen name of Nancy Evans,
was attacked and then strangled to death.
Her husband,
who also manages NBC continuities, was in Radio City at
the time of the murder, and
had spoken to her over the
telephone only a few hours
previously to make a bridge
engagement with friends.

THANKS, BETTY MOORE
appreciate
your interesting,
—the Carollnason Interior
Decorating, and you
helpful talks
are being listened to regularly
homes!
150,000

WPTF

in

more than

Let us send you Folder and
other data about WPTF.

:

gency,

tions)

Axton-Fisher Tobacco Co., Louisville,
Ky. (Spud cigarettes) with Tex O'Reilly,
Tuesdays, 11-11 :30 p. m., March 31.
Mennen Co., Newark (shaving prepara-

Luther Weaver

&

Represented Nationally by F.

J.

& F.

Associates, St. Paul, is conducting
a 17-week spring course in radio
script writing at the University of

Minnesota.

I

12 CBS-Don Lee
vljetwork stations.
Sunday, April 19,
'^'
•7:15 p. m. ; Wednesday, April 22,
•-9:15 p.
m.
Thursday April 30,
,1:30-8:45 p. m., and every Thursday

on

pmmentator,

;

same hour (PST).

ijereafter at the
[jj^i-gency

Howard

:

Williams

Adv.

San Francisco.
Co., San Francisco
tiewelry), on March 28 started for
tp weeks The Kay Matinee on NBCmiFO, Sundays, 2:30-2:45 p. m.
iPST). Agency: Sidney Garfinkel
i-dv. Agency, San Francisco,
Lgeney,

LAY

JEWELRY

^(«

ill

I

New York

n^*j

Bell Spots

YORK TELEPHONE

.JEW

York

Co.,

rates) began a
eries of station-break time signals

Ellllew

bd one
fver

(toll

-minute

seven

J^pril 1.

On

announcements

New York

WEAF

and

stations

WJZ

time

ignals are being used to tell about
he low-rate toll calls after 7 p. m.
Btjifeekdays and day Sunday [See

kROADCASTXNG

April

OR-Martha Deane

l].In

We

like

CONTRACTS!

They speak better than anything else
(so we believe)
of the popularity and
pulling power of a radio station.
For
April, May and June of 1936
local
and national spot advertisers have signed
for more broadcasting over Station

—

—

WEEI than for any previous three
months in our history. Since a majority
of them are advertisers who have used
WEEI before we can't help but believe

—

that the reason is

RESULTS

the

program,

hree times

"

a week, a participaion has been bought, and 15 an^louncements are being broadcast
ach week over WIBX, WGY,
jVGR, WSYR and WHAM, Batten,
ISarton, Durstine & Osborn Inc.,
illew York, has the account.

Colgate's Goldberg Shift
j'OLGATE - PALMOLIVE - PEET
Jersey City (dental powder)
n April 13 shifted its CBS GoldD|f>er-f7 show to a 11-11:15 a. m. spot
;^o.,

New England stations only,
"he rest of the network will be
jied
at the regular time 5:45-6
m., until April 27, when Day-

|ior

111.

Saving goes into effect. The
England net will continue to
jieceive the program in the mornlight

|Wew
ng,

jajsSast

but

the

rebroadcast to the
will be given at

and Midwest

-2:15 p. m.,
QjiSowles Inc.,
lecount.

Ml 95

EOT.

New

Benton

&

York, has the

'free!
f0

See Pa^e 2

^liApril

15,

1936
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Political Methods
Radically Changed
By Advent of Radio

Real Silk Open Doors

5000

(Continued from page 9)
it sells our representatives on the
fact that their company is 100%
back of them so that when they
start out Monday morning they
know that the doors have been
opened to them in thousands of

Leather Lungg Superseded by
SkiU Says Dr. T. H. Reed

American homes."

New

Something

WH

A NEW SERVICE

power has

I

Real Silk permits the prospective
wearer to approach very closely to
the custom made method of buy-

been increased to 5000

New

watts.

ment

equip-

now being

is

inaugurated by

ing her Real Silk hose.

installed.

Milady is asked to make, in the
privacy of her own boudoir, five
measurements before ordering her
stockings: Girth at the ankle and
calf and the thigh, as well as the
length of her foot and the length
she wants for her stockings. She
is asked to give these measurements with her order and in return, will receive what is as near
as possible to custom made hosiery
without actually being just that.
It is called the "personal fit" method of selling.
This new angle will be carried
on all Real Silk broadcasts, and
"Personal Fit" is the new trade

This increase in power
more than doubles the
WHIO market.

name

for the product.

Ohio

National Representatives

Sawyer-Ferguson- Walker Co.
Chicago-Detroif-New York

St. Joseph, Mo., Hirsch
Bros. Department Store announced
on a Sunday program its 45th anniversary with a store-wide sale, speakers depicting conditions as they were
at the time the store was founded.
Styles of the period were described
and the story of St. Joseph in the
early nineties was unfolded with a
background of music popular at that

SELLING TIME
ON

WB AL
to closing call letters,

WBAL's

Maryland and the territory served by

WBAL

are

ready and willing to buy your product.

WBAL

1060 kcs.

BALTIMORE

You SeU Maryland When You Buy

WBAL

For

Heavy Clouds

Hearst Radio

lent noises in his living room, and
even small noises reach portenti-

ous volume as they emerge from
a 'loudspeaker'.
"The mere strength of wind and
nasal resonance have ceased to be
factors in politics to the manifest
advantage of democracy. Today,
any man who has something to
say, and can get a chance on the
air, can say it to his countrymen
without regard to whether his voice
is a light tenor
or a rumbling
bass."

of WCKY, Cincinnati. The station
recently installed a 350-foot BlawKnox vertical radiator. When the
tower had been raised and guyed
into position, rain clouds in passing struck the upper reaches of
the structure. Immediately there
was precipitation for a radius of
30 feet around the tower, and this
occurred on four consecutive days.
Mr. Topmiller explains the rain as
being due to condensation of moisture from the clouds striking the
steel structure.

co-defendant in a breach of contrant legal action asking damages
of $5,000 for alleged cancellation
of contract between Bruce Wheeler,
health lecturer, and the station.
The plaintiff contended that he
paid the station $52.50 for six
quarter - hour radio talks, with
scripts submitted four days before
the initial broadcast, but that the
station refused to let him broadcast the series.

GREETINGS! RUBINOFF

—
the Carol inas
tinctive beauty

are always thrilled
of

your

music

.

by the dis.
eagerly

.

150,000 homes await your programs over

National Representative

Page 60

RAIN BY RADIO
WCKV Tower Stoppins Point

Contract Litigation
KMTR, Hollywood, has been made

3,800,000 prospective buyers in the Heart of

Watts

staged in the aisles of a theater.
The sponsor is Lucky Tiger Mfg.
Co., Kansas City (barber supplies).

messages find a ready, active and pros-

perous audience.

10, 000

"Lucky
Voice of Boston"
program, carries this sign around
for his remote broadcasts, now

about radio causing
droughts by bottling up the clouds
electrical
energy have been
in
thoroughly disproved by science.
Now, surprisingly enough, the reverse appears to be true, namely
that radio can produce rain.
At least that is the claim of
Charles Topmiller, chief engineer

IS

selling

WNAC's

STORIES

time.

EVERY MIXUTE

From Seven A. M.

ters, inquiring reporter of

Tiger

ON KFEQ,

39 S. Ludlow, Dayton,

MAN AND BOTTLE—Roland Win-

A COMPLETE change in the technique of political campaigns has
been effected by radio with itt
power as a means of mass influence, according to Dr. Thomas H.
Reed, chairman of the Committee
on Civic Education by Radio, whose
study of "Civic Education by Radio" has just been published by
the Radio Institute of the Audible
Arts, conducted by Philco Radio &
Television Corp.
One of radio's greatest achieve-,
ments, according to Dr. Reed, has
been "to put leather lungs out of
business". "The radio audience not
being a mass audience," he says,,
"is not to be influenced by bellowing, arm waving, or even by any
of the subtler physical arts by
which a speaker sways a crowd.
The radio audience is made up of
myriads of individuals and small
family groups. No one likes vio-

WPTF.

Let us send you Folder and

NEW YORK
CHICAGO
SAN FRANCISCO

other data
about WPTF.
Represented Nationally by F.

J.

& F.

;

Open

to Everyone

THIS RESPECT, Dr. Reed
gives credit to the American broadcasting system for the degree tc
which the air is open to the expression of varying opinions.
Speaking from experience gained
during the presentation of approximately 200 broadcasts sponsored
by the Committee on Civic Education by Radio, he reports that
there has never been any attempt
on the part of the broadcasting
IN

companies to limit freedom of
speech on these programs.
"To be without a radio," Dr;

Reed continues, "is to be cut
from the most pervasive of
means of public discussion,

ofi
al;

beas

cause the radio brings to us
other medium ever has, th€
currents of world opinion in the
living words of its most important citizens."
Radio, he believes, presents ar
opportunity for everyone, who does
not deliberately shut his ears, tc
form his own opinions on public
questions. This, however, requires
a knowledge of what is on the air-

no

and intelligent listening to wortlf
while educational programs.

"We must

learn to use the raby using the radic
for education," he concludes. "The
techniques of speaking and listening must advance together. Civic
education by radio has just begun
We are in a formative period. Wc
are beset with fears as to whatmay happen if the Herald's Horr
resounds too potently to the lips
are groping
of demagogues.
for means of calling young and
old to listen to wisdom, experience
and virtue instead of recldessness
and folly. One thing is certain:
toi
That the public will listen
whom is the question."
dio in education

We

—
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iFests of Television

Start

dlfo

June 29

on Schedule With Plans,
Sarnoff Informs Board

itCA

iol

j,^,iilr.

field tests of
television system will

'IRST metropolitan
ItCA's

,

new

get under way June 29,
^'l^avid Sarnoff, RCA president, rethe company's stockhold3j -lorted to
jlrs at their annual meeting April 7.
j
of both the transmis-{( Jonstruction
Empire State
i)S(j|[on plant atop the
Bj-ildg. in New York and the telequarters
iijrtsion studio in the
iWnh Radio City have proceeded ac^i^brding to schedule, said Mr. Sarnthe meeting that his
)ff, who told
t:;)efinitely

NBC

'^

were prepared

'^en

to carry out his

Assurances made at the annual
jJ|CA board meeting last year that
jiie field tests would begin within
or 15 months.
RCA's television tests, it has
aujji
bj^en made clear, will not be open
public,
still adhering
iwdil) the
its policy of declining to disclose
mI ijublicly its laboratory and field de™ 'blopments. "A number of experiSKitental receivers," said Mr. Sarnreport, "are to be placed at
roi I'pservation points in the hands of
jar technical personnel so that we
Miiiav determine the requirements
\^*nd further development necessary
the establishment of a public
^) television service."
oj .^^

RCA

1

ffi

Ws

(For

an

report

eyewitness

•'ICA's television system
nai^, 1935, Broadcasting).
'oicf

>,

see

on
Dec.

Second to None

ilijj^

Group

of Applications
Fried Lizard

Seeking Nine Stations

YOU'VE

heard of "bugs" in
a radio transmitter, but liz-

Opposed by Examiners

ards are something new. At
KGMB, Honolulu, one of the
problems of the technicians
is to keep tiny lizards from
getting themselves cooked in

A BARRAGE

of applications for
100 watt stations in eight cities in

Wisconsin, Iowa, Nebraska and
Minnesota, filed under different
corporate names by Emmons L.
Abeles, as secretary, met an unfavorable report (Ex. Rep. 1-214)
April 2 bv Examiner P. W. Seward

the transmitter. The lizards,
only two inches long when
grown, are welcome
full
guests at the station because
they eat mosquitos, according to Gene Goldrup, chief
technician.

FCC.
Examiner Seward recommended

of the

that eight applications be denied
on the grounds that the applicants
were not all qualified and that the
proposed stations would violate
FCC quota regulations as well as
result in interference with other
stations.

Actual applicants, the Examiner
found, were Robert J. Dean, vice
president of KWTN, Watertown,
S. D.; Dr. F. Koren, physician of
Watertown; Mr. Abeles, attorney
and interested in Mid-West Recordings Inc., Minneapolis transcription firm; M. L. Finklestein &
Sons Inc., a Delaware corporation
also interested in Mid-West Recordings.
Examiner Seward concluded that
M. L. Finklestein & Sons, for
which Harold D. Finkelstein, president, was acting in the applicants'
partnership agreement, was not
authorized by its Delaware charter to participate in the applications.
He also referred to alleged
discrepancies in testimony as to
whether the partnership was organized to apply for construction
permits for the stations or whether it was to "conduct the business

of a radio broadcast station".
In the same report the examiner
recommended that an application
of Northern Brdcstg. Co. Inc., for
a construction permit for a 100
watt station in Wausau, Wis., be
denied on the ground that it would
violate FCC quota rules and result in interference. Cities in which
the Abeles partnership sought' stations were Winona and Mankato,
Minn.; Fort Dodge and Clinton,
la.; Hastings and Grand Island,

Neb.; Appleton and Wausau, Wis.
another report. Examiner
In

Melvin H. Dalberg recommended
[Ex. Rep. 1-216] that the same
group be denied an application for
a 100 watt full-time station on
1420 kc. in Mason City, la. A similar application by Northern Iowa
Brdcstg. Co., of which Hanford
MacNider, former minister to Canada, is president, was opposed but
the examiner recommended that
Mason City Globe-Gazette Co. be
granted a construction permit for
a full-time 100 watter on 1210 kc.

SARNOFF,

who is one of the
tR.
adio industry's most enthusiastic
)plievers in the ultimate future of
jOth television and facsimile servj

t(

g,

^jjj

s'es,

broadcasting

systems

)3ing introduced to the
rterlin

WLAC

Last month

was

booked up to capacity on
spot announcements, necessitating our returning

further

con-

proJffered

tracts, painful

though

it

was.

But the sunny side to
that picture, aside

from

the actual contracts run,

was the evident

fact that

our station was pulling
so well for spot advertisers that

we

couldn't take

care of all the customers.

and who has followed intithe British and German

j,ately
jlsual

SRO

now

London and

Today's

public, continues in his re-

tip: If

you have

fjjj

(1^
JJJ5
Jfjj,

I

"This corporation

.,

Ijjj

is

spot announcements to

second to

scientific and technical
have
(Bvelopment of television.
,Dne much beyond the standards
(Red elsewhere for experimental

pne in the

run in the prosperous

We

ij

ijuipment.

But

•om the expectations of such a
!rvice aroused by pure speculaon on the subject. There is a long
id diflScult road ahead for those
ho would pioneer in the developlent and establishment of a pulj-

^ J.

Nashville territory, don't

this is a far cry

write

iPinC OUR CARDS
OH THE THRIE

television service."

The April 7 stockholders meet-

,

approved the new recapitaliza,j>n plan for RCA drawn up by
jOseph B. Kennedy, former chairSecurities and ExJian of the
jiange Commission, who had been
tecially engaged for that purpose,
[g

jj

and giving you POINT BLANK FACTS
in

*S

J.

your Detroit advertising plans

.

.

1) Station WXYZ lias won respect and audience appreciabecause of its policy of refusing to broadcast any spurious
claims or questionable merchandise. (FACT 2) Station WXYZ
ranks among the foremost stations In the country in showmanship.
(FACT 3) Station WXYZ numbers, among its accounts, many that
have used the station consistently for over 4 years, and exclusively.
(FACT 4) Station WXYZ secures dealer distribution for new products, and revives distribution for established products. (FACT 5)
Station WXYZ does an all round thorough job and has letters of
praise to prove it.

WLAC
5,000 watts

tion

Nally.

|

lad

should be included

(FACT

Braun, John Hays Hammond
Edward W. Harden, DeWitt

illhauser, Edward
^avid Sarnoff, James R.

why WXYZ

on

he stockholders reelected Newton
Baker, Cornelius N. Bliss, Ber1am Cutler and Gen. James G.
arbord for three-vear terms. The
her directors of RCA are Arthur
.

— wire

Shefiield

Frederick Strauss.

NASHVILLE, TENNESSEE
J.

T. Ward, President

Member

Station

Columbia Broadcasting System
•

179

Washineton

advert's-

WOL

used
during the
first three months of 1936
ers

WOL

WASHINGTON
D. C.

UIXYZ

Paul H. Raymer Co.,
National Representatives

KUNSKY-TRENDLE BROADCASTING CORPORATION
Wm. G. Rambeau

300 MADISON THEATER BUILDING. ..DETROIT
Co., Represenlalives, Home OUice: Tribune Tower, Chicago
Bld<j., New York
Western Oliice: Russ Buildinq. San Francisco

Eastern Ollice: 507 Chanin

>riZ

15,
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Canadian Officials King Features Assigns 14 Comic Strips California Legal Grouj
Describe Control To Sales Firms for Radio Sponsorship To Study Court Program;
A COMMITTEE of three to
SYNDICATE Barnett will agent Bringing Up vestigate the feasibility of Califoi
At Radio Hearing KINGhasFEATURES
distributed 14 of
20
Father, Home Sweet Home and
nia
broadcasts in keepinir

Inc.

By JAMES

MONTAGNES

WHILE

radio listeners are buying
$2 licenses with the beginning
of the fiscal year on April 1, Ottawa is listening to Canada's radio
moguls tell their story to a Parliamentary Committee which received
a draft bill for a government corporation to control private broadcasting from Marine Minister C.
D. Howe before its hearings
opened.

new

Radio

Commission Chairman
Hector Charlesworth has been the
•only witness called to date, and he
informed the committee that lack
of finances had been the main reason why all the recommendations
of the Aird report of 1929 had not
yet been complied with. At one
time $250,000 had been lopped off
the annual appropriation ($1,250,OpO) without consultation. Commission employes were not on the permanent civil service staff, he continued.

Many listeners were not getting
the standard of service and entertainment to which they were

entit-

request to vest the commission with powers of a corporation had not been met by the government of the day; he had been
against appointment of a general
manager because of the added expense; he had acted as chairman
and general manager as well. He
stated that the present broadcasting set-up was one of the most efficient branches of the public service.
Political broadcasts during the
last election were also under examination, Mr. Charlesworth explaining that engineers on all stations watched all speakers carefulled;

his

ly and buzzed off words and sections which were considered outside the law.
The "Mr. Sage"

broadcasts which instigated this
part of the hearing, came as a complete surprise, he told the committee, but after the first broadcast

were

less objectionable and were
advertised as political party sponsored broadcasts.

Cost of Talent

THERE

was

objection to publish-

ing data on costs of telegraph lines
used by the Commission, because of
the highly comnetitive nature (5f
the business, Minister Howe told
the committee. Because musicians
were highly temperamental and
given to exaggeration of their fees,
Charlesworth had asked that Parliament not debate or make public
fees paid musicians. Explaining
his procedure, he remarked that
with payment of radio talent made
public, running a Radio Commission would be just one continual

its

newspaper comic strip features to
five New York radio production
firms to act as selling agents for
radio adaptations. These firms have
been given six-month contracts to
handle the comic strips that are
adaptable for radio programs on
an exclusive basis. The radio rights
to these comic strips have been allotted as follows:

William

handle

Morris Agency will
Inspector Wade, Flash

Gordon, Ace Drummond and Blondie. Cleveland B. Chase has already sold Tim Tyler's Luck to be
sponsored by Edgar P. Lewis Inc.,
Nulden, Mass. (Viva candy) beginning April 27 over WBZ-WBZA;
this show will be a quarter-hour
studio
feature written by Joe
Cross of the Chase firm and it will
be heard three time a week for 13
weeks, with the possibility of extension if it proves successful.
Louis Glaser Inc., Boston, is the
agency for the program.
The Chase firm also has exclusive

rights

Rooney
gician.

tem

is

to

Ldttle

sell

Annie

and Mandrake the MaWorld Broadcasting Sysnow making two transcrip-

tions for Cleveland Chase, one of
Little Annie Rooney and the other

a complete 15-minute script.
Fanchon and Marco is signed to
handle Tillie the Toiler. Joseph M.

come under the
minister's control, with advice from
the corporation. The directors
would be government appointed,
representing the Dominion and
provinces. The chairman's salary
ship,

would

members

$500,

and

all

directors

$10 per day for each day attending meetings, plus expenses.
Observers in Ottawa are of the
opinion that the corporation will
replace the commission after the
present committee's report is tabCharlesworth
led in Parliament.
has been proposed as general manager (he was a drama and music
critic and editor of a national weekly before becoming radio commission chairman), Commander C. P.
Edwards, director of radio. Department of Marine, as technical
collaborator. Colonel W. A. Steel,
commissioner, is expected to go
back to the Signal Corps of the Canadian army, and vice-chairman
C. A. Chauveau would be retired
under this arrangement.

7

10

out of

Listeners to

brawl.

The corporation mentioned in the
draft bill given the committee by
Minister Howe would replace the
present three - man Commission.
There would be seven directors and
a general manager. The corporation would take over all assets of
the present commission and undertake all national broadcasting under a license of the minister. The
control
of private broadcasting
stations, now under the Commission control, would revert back to
the minister, and he would consult
with the corporation. Control of
stations, frequencies, hours of
broadcasting, advertising, censor-

Page 62

BUFFALO STATIONS
tune

WGR

Ldttle King.

now under way

Negotiations are

with the dignity of the court, whic

for Radio Events

would not lessen public confidenc
or interfere with the administrs

Syndicate to exploit Polly and Her
Pals, Just Kids and Krazy Kat.
Wheatena Corp., Rahway, N. J.
(cereals)

through

its

agency,

Rohrabaugh & Gibson Inc., Philadelphia, has taken an option on the
radio rights to Popeye, which it
had on the air over the NBC-

WEAF

network last season for 29

weeks, until Sept. 1 when it expects to return to this same network. A request has been filed
with NBC to reserve time for this
client.

CBS has taken exclusive radio
rights to Beatrice Fairfax, lovelorn columnist, and an unannounced
concern is now considering her
sponsorship. Columbia has an exclusive tieup with King Features
to bring to the microphone such
persons as Alex Raymond, creator
of Flash Gordon, who was heard
on the Sunday night Freddie Rich
_

Penthouse Party. Other King Features artists booked for this pro-

gram are

E. C. Segar, the

draws Popeye, and Dick

man who
Hyman

who

will discuss his new book, "Its
the Law", illustrated by Soglow.
Other negotiations for sponsorship
of these radio rights are now being

formulated with announcements to
be made shortly.

all

placed at $1,000, executive committee

traflac

The

or

between

5

Bing

&

Leopold

tion of justice, has been appoints
by T. P. Wittschen, president c
the State Bar Association of Cali
fornia. This was revealed in Sa

Francisco following a conferenc
March 30 in San Jose, Cal. of ba
Jose Junior

committee which sponsore
broadcasts over KQW, and Polic
Judge Percy O'Connor, from whos
court broadcasts originated unt
frowned upon by a resolution c
the State Bar board of governor;
The committee includes Claud
Minard, secretary of the board o
governors, State Bar; Dudley f
Harkleroad, secretary, Committe
on Administration of Justice, Stat
Bar, and former Senator Herbei
C. Jones, member of the board c
governors.
Minard pointed out that thei
were many objections to the pre;
ent methods of broadcasting, th
principal one being that it tends t
impede the administration of jur
tice. He further stated that broac
casting of trials or other judicif
proceedings are of no assistance t
the court and its officers in the pe:
traffic

'

i

formance of duty.

NBC construes the all-time ma
record of 91,046 letters in one da;
achieved March 31, as an indicate
of the return of prosperity.

BING CROSBY,

fuzzy-voiced
chanter of romantic ballads,
will croon April 30 with the
Stokowski-directed Philadelphia Symphony on the NBCRed network program sponsored
by Kraft -Phenix
Cheese Corp. It really is a
turn-about
aflfair,
Leopold
Stokowski having appeared
for an interview on Bing's

program some weeks ago,
when he spoke favorably of
the crooning art as exploited
by the Kraft singer.

New WDRC

Studios

WDRC,

Hartford, is completing its
new studios atop the HartfordConnecticut Trust Co. building,
and will occupy the entire penthouse floor. Two studios are being constructed, with latest acoustical
and decorative treatment.
The control room matches the
studios acoustically so it can be
used for announcing.
Western
Electric equipment has been installed,
with eight - ball microphones. A special switching layout has been developed. CBS designers prepared the layout, which
includes executive offices.

To Give
Greater Value 1

A NEW BINDER

WKBW
7 P.

M.

says Ross Federal

BUFFALO BROADCASTING

CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & SLEININGER

THERE

are

now

casting Commission networks. Of
the total the Commission owns or
operates seven stations.

DAVID ROSS, CBS announcer, poet
and reader, is being heard again on a
CBS network, Sundays, 2-2:30 p. m.,
musical

pr.

—

;

will.

The narrow binding wire

dO'

not cut or mutilate the copies

any way.

$000
^^POSTPAID

54 broadcasting

stations and three shortwave stations linked up in Canadian Broad-

with

has been

duced, and we have contracted f<;
a supply, which we believe answei
your filing and library needs,
is neat and convenient. It is boui
looks like a book ^
like a book
every respect except that you ci
snap each current issue for a ye:
into the cover and remove it

in

and

members of the Sa
Chamber of Commerc

representatives,

background

for
the
Poet's Gold revival being supplied by
Emery Deutseh's orchestra.

(Your

Name

in

Gold 25c Extrt

BROA^;STiNG
r

AdvEftisingr

National Press Bldg.,

Washington, D. C.
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fBC Television Engineer

From Shock While

^^Hes

Transmitter
jARRY E. LAWRENCE, a memof the NBC engineering staff

Waits and Waits, and Talks and Talks, as Delays

Jfll^orking at
iij

i.';;|r

rE;t:!signed to the television experi:r:iiental transmitter in the Empire
itjsiate building, died April 8 as the
of coming into contact with
(1 suit
:

charged condenser while working

all

the transmitter.

The transmitter had just been
..jtut down and in some unknown
sinner he touched a fully-charged
Hjtndenser and was electrocuted,
m 3 her engineers in the room adnistered first aid pending the
rival of a doctor who injected
Sa

'olit

renaline. Seventeen
ter the accident the

minutes

emergency
-jew from the Consolidated Edison
arrived and worked over Mr.

JO!:

avail.
i )kwrence for hours but to no
Mr. Lawrence joined the NBC
gineering staff at the RCA exrimental transmitter in the EmState building in October,
rbeire
With the discontinuance of
rdli'Sl.
as work he was transferred to
2XBS, an experimental trans(

tlieii'

then operated by

ttter

roof of the

tfje

NBC

Blade Account to Add
CONSOLIDATED Razor Blade

WORDS

HEATTER'S 15,000
Mark the Execution
GABRIEL HEATTER, WOR and

MBS

commentator, was prepared

for a 15-minute broadcast, his regular 8 p. m. spot, on the night of
April 3, when Bruno Hauptmann
was executed. Before he finished

however, Heatter had
spoken 15,000 words.
At 7:50 p. m. Heatter and
press pubJohnny Johnstone,
lic relations director, went into a
nearby hotel room where a Transradio machine had been set up to
provide a double-check against a
planned outside signal from the
death house that the execution had
taken place. Ten minutes later
Heatter was on the air, talking and
waiting for Johnstone to pick up
the signal at a window. For 12 minutes he gave his prepared continuity. When this ran out, he kept

talking,

WOR

of Bruno

WMCA

Hauptmann

on talking, on orders from Jules
Seebach, program director.

background of
coverage, Heatter dipped
deeply into Flemington incidents
as he talked and talked. Not until
8:48 did he get the Transradio signal and his own prearranged outside signal. Hauptmann had died
at 8:471/2 p. m. Heatter waited 30
seconds to weave the announcement
of the execution into his narrative
Fortified with a

trial

this:

like

"Bruno Hauptmann has

been executed

JOHN

—good

Corp., Jersey City (razor blades)
are currently using two one-minute spot announcements each week
for a
over WINS and
period of 26 weeks. More stations
will be added from time to time
and the frequency of the announcements will be increased. W. I.
Tracy Inc., New York, is agency.

DRACKETT Co., Cincinnati
cleanser)

quarter-hour

(Drano

use a series of 52

WBS

disc

programs

Telephone on
a yet unselected group of stations.
Ralph H. Jones Co., Cincinnati,
has the account.

Peggy

titled

night."

folks

KAROL, CBS

at the

GANG PLANK! SHOW BOAT

—(WPTF

director of
Market Research, gave a talk April
13 on "Measuring Radio Circulation and Results" before the Marketing and Advertising Institute of
the University of Toledo School of
J.

will

over
Carolina
homes
from
150.000
eager
homes)
are
always
for
the
to approach so they can climb

SHOW BOAT
aboard

1

Let us send you Folder and

other data
about WPTF.
Represented Nationally by F.

J.

& F.

Business Administration.

on

New Amsterdam

New York. From 1932he was a member of the
at
ansmitter crew of
diciJi>llmore and then went back to
e NBC experimental transmitter
the 85th floor Empire State.
He was a graduate of the Unirsity of Pittsburgh and served
an assistant physicist at Mellon
leatre,

i35

WEAF

I

CALIFORNIA

He also
stitute in Pittsburgh.
^•brked for ERPI in the installabn of the talking motion picture
ruipment and at one time was an
^istructor at the Buffalo Technical
stitute.
He is survived by his
,

Margaret and a three-weeks

lie,

a son.

Auto Club Discs
MERICAN Automobile Associaon,

INTENSIVE COVERAGE OF THE
4TH MARKET OF THE NATION

Washington, has recorded the

what

to be a series of
:st of
irteen 15-minute transcriptions
on local stations in
ir placement
« interests of safe driving. Projam consists of about 10 minutes
music with the rest of the time
(voted to a brief drama titled
ke Green Light. It is planned to
lace the disks cooperatively on
>out 250 stations through local
is

'

clubs.

'ito

U.

S.

Recording

BUYING
ONE MINUTE OR ONE HOUR

Co.,

Washington, is transcribing, with
ladio Associates,
National Press

LIVE

by

The

Washington,

dg.,

headed

up* lannon Allen, handling the proed if!

iction.

facilities

of the

Drezma Making Plans

Is,

Tanscription programs over an un-

ed

^ff mounced list of stations throught the Middle Atlantic states. Nell
inick
will
broadcast talks on
juessons in Loveliness", and the
'pes are now being made by, W,BS.
le schedule calls for some five and
minute transcriptions. The forBr will be
Extr

strategic locations

Don Lee Network

Stations

circulation of the important

markets of California.
Netv/ork popularity plus local prestige,

heard three times a

COVERAGE V/ITHOUT WASTE

pek and the latter once weekly.
eff-Rogow Inc., RCA Bldg., New
ork, has the account.

lOHN BLAIR & CO.

Don Lee Broadcasting System
Los Angeiies Office,

uf Jladicr StxiXwnA,
:W

1076 Wist 7th Street

San Francisco

Office,

1000 Van Ness Avenue

YORK-CHICAGO-DETROIT-SAN FRANCISCO

J93jpr«
I

and

give the advertiser the only localiz-

New

'»t|REZMA Inc.,
York (coswMjfetics) will inaugurate a series of
'°

TALENT -OR TRANSCRIPTIONS

J5,

•
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Stations Aid in
(

wave

were

affiliate,

Storm and Flood

relayed

to

Manager William A. Clark

of
Cincinnati, offered its fa-

to City Manager Dykstra.
As the Ohio River rose, broadcasts
were made by reporters of the
cilities

Cincinnati Post.
Flood
information also was broadcast by
Capt. Tome Greene, veteran Ohio
affiliated

River expert.
Radio Saves the Day
WADC, Akron, came to the rescue
of the local Red Cross chapter
when its drive for funds appeared
to be a hopeless failure. Allen T.
Simmons, owner of WADC, organized
campaign
a
$12,000 quota when
ficials

to

raise

Red Cross

the
of-

had decided they would be

For Rent

EQUIPMENT
equipment. RCA
field strenffth
measuring unit (new), diraet
reading ; Astiline
Automatic Recorder for fading on distant stations; GR
radio frequency bridge; radio
Reasonable
oscillators, etc.

Approved

TMV-75-B

Angu*

rental.

ALLIED RESEARCH

LARORATORIES
260 East 16l8t

NEW YORK

St.

CITY

surprised
if
the
Akron total
reached $2,000. In 75 minutes some
$700 was pledged to WADC.
A
few hours later a two-hour program brought $3,100.
Another
$4,500 was raised the next day after four hours of broadcasting. A
six-hour program the following

day netted

In

$8,000.

all

more

than $27,000 was raised in four
days, Akron being the first city of
its size to reach its quota.
Kate Smith, A & P songbird, on
April 2 sent to the Red Cross
$13,965 for flood relief as the result of her radio appeals.

WSBT-WFAM, South Bend,

raised $614.50 in one program for
flood relief.
14 American Legion
autos equipped with radios drove
promptly to homes as listeners
phoned in their pledges, with collections being 100%. S. W. Petacci,
manager, arranged the program, the station donating services
of some 50 artists.

How

Pittsburgh

citizens

main-

tained their courage in the face
of a major disaster and are now
pushing Steel City business and
industry swiftly back to normal
was revealed in an NBC-WEAF
broadcast April 9.
Arranged by
WCAE's general manager, Ford
Billings,
Program Director Ed

free!
See Pag»e 2

Georgia Tornadoe

NBC

Lohr,

Continued from page 12)

flood areas.

WCPO,

Harvey, the Pittsburgh Chamber of
Commerce, and Major Lenox Riley
president, the program
the history of reconstruc-

Covered by Radi<

embraced
tion and advancement and

a parade of nationally known figures.
Entertainment was provided by
Pittsburgh organizations, part of
which are regular network fea-

WSB and WMAZ on the Job
WSB,

Atlanta, went to the rescv
of Gainesville, Ga., blown into bi
by the April 6 tornado, worst
Georgia's history, sending out
call for doctors, nurses, undertal
ers, police and others needed fi

The program originated at

tures.

WCAE

and switched at intervals

to other metropolitan
salutes to Pittsburgh.

Honor

JOHN
WGAR,

for

centers for

Amateurs
manager

PATT,

F.

the

of

Two

refused for a while to tu:
over a line.
The second twister struck Gaine
ville, 100 miles North of Maco
When false reports were circulat
about the path of the stori
reassured Macon residen
that they were not in danger
WSB eye-witness account was r
broadcast, the Atlanta stati
being much nearer to the scene.

WMAZ

Bomb

5000

WATTS

OMAHA. NEBRASKA
^^Covers the Nation's

MONROE

F. RUBIN, one of t
stock owners of WJAY, Clevelar
his wife and three children na
rowly escaped injury April 9 wh
a bomb exploded on the fro

porch

I.

their

of

C. DRUMMOND, formerly
on the staff of WEBR, Buffalo,
has purchased WOCL, Jamestown,

asserting that it was u
doubtedly due to the Ghost E
porter program carried on WJA
The "Ghost Reporter" is an anon
mous person who has been ca
ducting an anti-vice crusade ov

N. Y. local station.

the station.

tion with Thomas Dunn, Commissioner of Public Safety at Pittsburg,

10:30

News

Kind

GILLIN,

JR.

1

looohShadou/graphed ins/oecfed

Tower

More power to you, and
congratulations
Never miss your late broadcast
if I can help it, and hope to hear
you give us more "NEWS WHILE
IT'S HAPPENING."
last night!

F. L.

COOK,

Distributor

and Hawaiian Islands
606 Parkman Avenue, Los Angeles, Calif.
for Western states

regards.

*Letter

Commercial Program Director

m

19th, 1935.*

You sure "scooped*' 'em with
your direct long-distance conversayour

for the oi

rage,

Dear Mr. May:

during

hon

Cleveland

He blamed gamblers

JOHN

Yours very

Breadbasket"

JOHN

Radio Man's Horn*

Flood In the Making!

WOW
•

cover(

cials

its relief activities.

590 KILO

was

60 miles to the South,

by President E. K. Cargill ai
John G. Preston, who went to tl
scene in the WMAZ remote true
Cargill got permission from tel
phone officials at Atlanta to u
one of the two Cordele-Macon ci
cuits still in commission for a 1
minute broadcast but Macon of

the American Red Cross campaign
starts this spring, stations to be
asked to donate time in behalf of

March

WMAZ

Twisters for

Macon, had two tornac
experiences. The first, at Cordel

of dramatizations of
Red Cross activities will be offered
in disk form to radio stations when

Pittsburg's

scheduL

WMAZ,

Red Cross Radio Plan

of

WSB

eye-witness information. Lambd
Kay, general manager, describe
the station's coverage as the mo;
complete disaster service in its hi
tory. WSB facilities were throw
open to the Red Cross and oth(
recognized relief agencies.

A SERIES

Got the Story

emergency.

were abandoned and Gainesvil
news was given the right-of-wa
Lists of victims were broadcast i
they were received.
A remote crew plowed its we
to the wrecked city and provide

Cleveland, is heading a
move to organize a series of commercial programs lauding amateurs for their work during the
flood,
with the proceeds to be
turned over to the "hams" for their
entertainment.
WJEJ, Hagerstown, Md., gave
listeners a vivid word picture of
the Potomac flood from the Washington-Berkeley Bridge at nearby
Williamsport, Md., and the damage
being done at that town. As soon
as the waters started to rise and
word was received that they were
due to continue, an engineer and
two announcers hurried to the
scene, and set up the remote amplifier and equipment.
It was impossible to secure special telephone
lines so connections were made to
the phone at the toll house, a call
put through to the control room at
the station, where connections to
the amplifier had been made to the
control room phone.
Interruptions occurred late in
the afternoon, but these were due
entirely to the extremely adverse
conditions under which the entire
broadcast was made.
The telephone lines to the toll house were
lying in the water on the floor of
the bridge, and all the equipment
was drenched by a heavy downpour of rain. No time on the air
was lost, however, as news flashes,
health warnings, personal inquiries filled the time until the repairs

were made.

WOW Listeners

i

Twisters Strike the State

on

truly,

File.

John Blair Co.. Representatives
New York, Chicago, Detroit.
San Francisco

ON THE N.B.C.RED NETWORK

SHADOWGRAPH HALF TONE

and jour other Special
Reproducing Needles for playing back ALL types except
Vertical Cut (Hill and Dale) transcriptions.
Steel

CUTTING NEEDLES

for

Acetate—moderately priced

PHONOGRAPH NEEDLE MFG. CO., INC.
42-46 Dudley Street,
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WBIG's Tale of

tween informative and organiza-

a Twister

tion phases.
The day after the disaster

(Continued from page 12)
ftimated the wind velocity inside
cone itself was 400 miles an

">^ke

made with

other stations and with
the station's news correspondents
in

Let Earl Allison, chief engineer
WBIG and only one of the staff
;tually to see the tornado at
,)ork, tell how the station took the
st step into the biggest job it
3 yet done.
:

"From

room window

the control

stories above the street, I saw
vicious - looking cloud approach-

from the west, and fearing

f|ig

»at lights and power might be inferrupted, I stood by to see what

happen.

^i^jould

In the Darkness

HEN

the funnel formed on the

side of the city, it first closeresembled smoke from a locoflij.otive on a hot, breezeless sumer day. Then, in a cone shape it
;arted down West Lee Street with

5"^ ('jest

speed. It was so dark I
see the damage being
»uldn't
naiji
? 'trought except the raising of dust
'ad wreckage, the arcing of high
Itage transformers, and an exosion which illuminated several
n\ ocks.
The twister seemed to be
rowing in size as it progressed
li).
ong its path. As it sped east[
!iard, I became engrossed with the
It;:"
The
itics
of the transmitter.
air
ower went off at 7:15 p. m., and
jhile I waited for it I got through
mi;'
report of the tornado to Ernie
imith, program director."
ain!
Light and power service was
feet
l"iefly resumed thereafter and at
32 p. m., 20 minutes after the
j,orm broke, WBIG gave a gaspg Greensboro its first news of
^le disaster.
Ernie Smith flashed the first
25
Itrrific

o::'

:

:

i'.

3

warning. Jack Gleason used
telephone facilities remained

'?ief

|hat

ambulance
fire companies and the
and within a minute sirens

contact
Mnpanies,
t

QU lolice

hospitals,

Stokened that the work of rescue
f id begun. Smith gave another
:xn;ws flash and for thirty minutes
ssintinued to build up the graphic
ylf stalls as they were gleaned by

New York
At

City.
11:40 p. m.,

WBIG

began

its

broadcast from the center of the
storm area. For three hours, Ernie
Smith, Bill Parker and Jack Gleason took turns with the hand microphones in trying to describe the
indescribable. The wreckage was
pictured. Actual rescue scenes were
described as men, women and children were pulled from the ruins.
The bitter cold which followed
on the heels of the storm made
this job all the harder to accomplish. This direct story was interrupted at times, for studio broadcasts organizing the civic resources
for immediate aid to the devastated area.
Hospitals were notified of impending needs, national guardsmen
were informed of the call to duty,
boy scouts and girl scouts were
notified their service would be
needed, rooms were secured for
the homeless who were under
care of the Red Cross and the

Salvation Army, American Legionnaires, and Veterans of Foreign Wars were called out for
patrol duty, the fire and police departments were aided in transmitting public messages and instructions, out-of-town residents were
notified of the safety of friends
and relatives, the telephone and
telegraph companies were assisted
in delivering messages.
The entire staff remained on
duty throughout the night and for
a 26-hour period while the program switched back and forth be-

found

both phases in full progress. In
addition the station had fully
planned and inaugurated its program of appeals for outside assistance and had offered its facilities
for contributions. Advertisers made
outright gifts of their time.

Twenty

newspapers in the
Piedmont area of North Carolina,
who had participated in a regular
program, Our Neighbors, for some
months, were named agencies for
-

five

out

funds.
They served efficiently. Contributions poured into the station itself
and in brief time over $10,000 was
collection

of

-

of

-

city

received.

"An invaluable aid," said Eli
Oettinger, president of the Greensboro Chapter of the American Red
Cross. "You carried the news of
distress to thousands

and brought

us immediate donations of funds,
food and clothing which we could
not otherwise have received," said
N. S. Calhoun, treasurer of the
Red Cross funds.
In the ensuing days WBIG was
a major factor in overfilling the
local budget for $50,000, for immediate relief of suffering. Thereafter it performed a signal part in
securing a more substantial fund
for rehabilitation of those home-

and without means to house
themselves.
less

RADIO

STATION

EPRESENTATIVES
WALTER BIDDICK CO.
568 Chambtr of Commerce BMg., Los Angeles
1358 Rms Bldg., San Fraiciscs, Cabfomia
1038 Exchange BIdg., Seattk, Washington
619 Charles BMg., Denver

B oy

Whata
Kickl
a downright shame that
took something as devastating as a record-breaking
It's

it

flood to clear the "sleepers"
out of some folks' eyes and

them

set

right

ing

is

To have had

the opportunof a lifetime to serve
four million odd listeners
in a time of unprecedented
us beyond
peril thrilled
measure
Boy, oh boy!
What a kick! But long before the 1936 flood struck
our peaceful Ohio River
ity

—

WWVA

had been
shores,
doing things to earn the
the title "The
to
Friendly Voice from out of
the Hills of West Virginia"! That's exactly why
we were able to meet the
emergency with such overright

know

us

Folks

results.

—believe us—and

respond to our urgent pleas

New

for help.

These

same friendly

WWVA

listeners

respond

the same

manner

i

^

;

ifPiaff

workers from every available

4<

%hts

.

Radio people everywhere know of Mr. Woods through his
Commercial Manager of WGAR and later WJAY.
More recently he has been a radio account executive with Humphrey, Prentke and Associates, a Cleveland agency.

i!

much

to our "commercials".
that ought to be really

And
good

for every advertiser
interested in talking to the
Ohio,
folks in

news

Eastern

Western Pennsylvania and
Northern West Virginia.

activities as

aoiKjverish activity. Information was
3 W-ceived
and classified. Organizae

.

Transco takes more than ordinary pride and pleasure in announcing that Clyde L. Woods has arrived in Hollywood to take
charge of its new Department of Station Relations.

Shortly after 8 p. m., power and
failed again and for over
%so hours the station was mute.
fJ^r^it by candles it was
a scene of
i

in

Department

aom.urce.

how

just

to the country.

whelming

A

on

important radio broadcast-

mQxi was perfected to permit an
Bcient service when power should

His varied capabilities in the field of radio will be fully
utilized in organizing and conducting the new Department of
Station Relations which will combine all the work the Radio
Transcription Company of America has to aid and assist client
stations in merchandising transcribed programs to local spon-

!

resumed. Announcer Bill Parker,
Earl Dovmey and conlol man, L. A. Hartsook, worked
Ingineer
Leir way into the heart of the
orst area of desti'uction and pi'eired facilities for a broadcast
'.

sors. It will incorporate many new ideas and methods so that
broadcasters may more efficiently and successfully sell programs
to the sponsor and he, in turn, can market his merchandise.

(cm that point.
Major Edney Ridge, manager of
le station, was 30 miles away in
'inston - Salem when the storm
Tuck. He was summoned and ar!(ved just as lights flashed back
and WBIG went back on the

'

Mr. Woods' services are at the disposal of present and potential clients of the organization. You will hear from him
soon. In the meantime, write him direct if you have any problems that are particularly pressing or urgent.

West Vl rginia
Broadcastins Corp.
Hawley

Building

WHEELING, W.
Representatives

Va.

:

McGILLVRA
485 Madison Ave., New York
JOHN KETTLEWELL
J.

H.

Palmolive Bldg., Chicago

Columbia Station

!|i

IT.

ad

He took immediate command
saw that contact was

first

5,000

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD

DRFOLK, VIRGINIA
BC National-Representatives

nXpril 15,
I

1

OFFICE

509 N. Vine Sheet

—Edward Petry & Co^|

1936

•

BROADCASTING

OF AMERICA,

LTD.

CHICAGO

OFFICE
Drive

666 Lake Shore

WATTS

WWVA
II60 KILOCYCLES
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Story of Service
MR.

E.

H

RADIO EXECUTIVES
who

require the services of

Technically Trained

RADIO ENGINEERS:

it

MAY

was Lynden Morrow, and

Among

our ambitious, hard-working
students, we have just the man you
are looking for to fill your most exacting requirements, and we charge
you nothing for getting you together.
Our reward is derived from the satis-

GOOD MEN

faction of seeing
find
JOBS in any of the phases of

GOOD

Radio Engineering.
Several of these young

from CREI.

men will soon
You are in-

vited to write for detailed discriptions.

Courses

CAPITOL RADIO
ENGINEERING INSTITUTE
and Park Rd.

WASHINGTON,

Dept. B-4

D. C.

is

w

read and repeated throughout
hours, and in many cases the c
cials themselves came to the s
dios for personally delivered
vice, warning or reassurances
It is estimated that 4,300 m
sages were sent over the air fr
the studios during the flood and
'

which

source,

that CBS engineers
will shortly begin surveying
for the new site. WEEI operates with 1,000 watts on
590 kc, but it is planned to
install a new 5,000 - watt

his

;

the

KDKA,

plies,

Pittsburgh

THE

St. Patrick's Day Flood of
1936 made itself felt at KDKA
before the waters of the Monongahela and Allegheny rivers at their

damaging

confluence rose to
heights.
But the effect at that
time was a matter of sending a
crew to Johnstown for a remote
broadcast depicting scenes at that
flood-doomed city.
the water at the Point of Pittsburgh's Golden Triangle rising at
the rate of half-a-foot an hour,
essential personnel at the studios
found themselves unable to reach
the city at their usual times. Ed
Schaughency, "Getter - Upper" on
the KDKA Musical Clock, was delayed a full hour, but the station
opened on time and the normal
schedule was maintained until 3:55
m., March 18.
At that moment

electric power
Grant Building was cut off,

be restored fully until 10

UNIFORM

CHARACTERISTICS
Made under Federal Telegraph

a.

m.

March

light, the

Even with no

21.

station carried on aided

by candles,

oil

lamps and

flash-

the only serious interruption occurring in the use of electrical transcriptions and other recorded programs. There being no
current, the turntables were uselights,

Heat had been the first to go.
was turned off at 4:15 a. m.
March 18 and as outside temperatures hovered at freezing and
It

KDKA

lower, the staff at
in the foyer for what

gathered

little

warmth

remained there.
of

the

With permission
insurance company, the

Rectifier
(Interchangeable with
U. V. 857 and W. E. 266AI

statemer

ment;

governor's offices and
executive offices of the city
Pittsburgh.

Not a

Silent

Moment

NOT ONCE

during the flood per

was KDKA off the air. From
own studios in the Grant Buildi
programs were fed to and tal
from the network, and were bro
cast locally. With a few exc
tions when the station opened la
than

its accustomed 6:45
normal schedule was

a.

studio, control

tained. Log sheets disclose that
the entire week of the flood, tc
time on the air was 123 hours,
minutes.
The normal seven-c
time total is 126 hours.
The major service rendered

room and

foyer,

was

supplied by an emergency motorgenerator unit hurriedly set up in
the basement. It went into operation at 9:05 p. m. March 18, and
was the first of three units used
until the light company restored
the usual current.
All of the 40 members of the
staff were at one time or

KDKA

another

engaged

emergency

in

KDKA

(

came

from

Tarentum, hard
river town, for a motor to oper
a generator for lighting. Need
a motor was all that stood betw^
well directed rescue
blind gropinsr.
The

daily.

Tarentum by

The Only Contact
communication facilities

ma

during the flood was
transmission of messages the eff
of which was to link those need
supplies with those having th
to give. As a tvpical example
the efficacy of the service, a

duties
during the flood period.
Shifts were set up so that about
half were able to remain until the
sign-off at 1 a. m. Even with shifts
established, however, many of the
staff worked from 12 to 18 hours

KDKA

Wave

important

all

_

bulletins and warnings were
ceived from official sources si
as city and state departments
health; city public safety deps

the

Building supplied half-a
dozen open flame oil burners and
these were the only source of heat
until Tuesday, March 23.
Electric current, enough to supply a few light outlets in one

at their own plants,
fell
into the position of being the only
contact between Pittsburgh and
the outside world.
Working closely with the American Red Cross, the station was

Tube F-3S7A

peri

Grant

throughout the flood stricken areas
almost totally wrecked and with
local newspapers unable to print
Federal Telegraph Co,

rehabilitation

less.

WITH

Company-Owned Patents

Halt

early

With the exception of appeals
help, and offers of homes and si

plant.

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
•

state officials, and officials of wat
light and power companies. Sta
ments from these sources

BY LYNDEN MORROW

in the
not to

LIFE

1

added

here

p.

LONG

CBS

official

presented

The next morning, however, with

Free Catalog on Request
Describing Our Radio Engineering

14tli

account

Be Moved

as CBS takes over
WEEI, Boston, it will seek
a new site for the station's
transmitter in lieu of the
present location at Weymouth, just outside Boston.
This was learned from an

have happened almost
a month ago, hut the story of
KDKA's heroic broadcasts during the March disaster is still
being told. Right in the thick of

IT

to

a clearing house for messages
garding food, clothing and me
cine both to and from flooded s
tions. The station was used as
mouthpiece of city, county s

AS SOON

Pioneer Station Is Center of
Pittsburgh Relief Campaign

thrilling

graduate

WEEI

Marked Activities
Of KDKA in Flood

RIETZKE

—

:

:

efforts

J

appeal v
broadcast over KDKA and wit
25 minutes another message t
received and transmitted stat
that a motor was on its way
truck.
again, when a call ^
issued by doctors in charge of
emergency children's hospital
the McKees Rocks "Bottoms"call for emergency lighting nla
it was thrice answered within;
hour.
With the staff of
e
tioned at batteries of telepho
and typewriters, a systematic n
sage service was established,

And

—

KDKA

p. m. on March 18,
trunk lines into the KD!
switchboard were constantlv bhandline the vanguard of the C(

4:30

to

ten

^F-357A, half wave

rectifier

above, represents just
one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Performance" ihroughoutthe world.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arc is confined within
the shield which reduces bulb blackening and materially reduces the
tendency to arc back. A special
filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.
illustrated

Federal Telegraph Company, a Mackay
Radio aubsidiary, maintains a tube service
organization that really tcants to serve you.

FEDERAL TELEGRAPh COMPANY, 200 Mt. Pleasant Avenue, Newark.
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N.

J.

Government
"Pink Slips"
?

?

?

?

?

NOT

with our TRU-AXIS,
low temperature coefficient

"AT"

Crystals or accurate

Frequency Measurements.

But at 4
ing deluge of calls.
the switchboard went out and se
ice was at a standstill.
By 9 o'clock the next morni
three of the trunk lines were fu
tioning, and within three hours
ten were in operation. Outgo
calls, with the exception of th
of utmost
permitted.

emergency,

were

By noon Sunday,

c<!

TRU-AXIS
cision

Crystals, mounted In preIsolantitc air-gap holder with

micrometer

$37.50

adjustment

Frequency Measurements
Measurement. .$1.75 Each
Once-a-week service.. S.OB Per Month

Single

COMMCI3CI/1L RADIO
ECLIIPMENT CCMPANy
7!05

BALTIMORE

•

KANSAS

CITY.

Hawaiian Island Radio
Coverage does not cost
IT PAYS. Watch the May
Ist issue of BROADCASTING for full page

announcement.

MO.

BROADCASTING

•

April 15, 19.

;e

was

service

During

restored.

worst days of the

Warner

the

flood,

many

descriptions were
But chiefly they con^idled.
':^ed directions for supply cons; appeals for aid; offers of
%es for refugees; donations and
location of drinking
efits
of

'

;

;er
nts

and

supplies,

official

state-

regarding health, safety and

itation.

speakers who apred at the studios for broadwere Governor Earle of
ts
msylvania; Mayor McNair of
tsburgh; Dr. Ray P. Moyer
ector of the city department of
Thomas Dunn, di)lic health;
tor of the city department of
)Iic safety; Jacob Shulgold, asant district attorney, and MaurEeddy, national Red Cross repentative in charge of relief work
Pittsburgh.
from
er officials also were read over
station, including those from
state department of health;
Red
egheny County courts;
headquarters, and various
lildiibss
taifolic and semi-public institutions.

Imong the

Messages

Approximately 200 messages re-

KDKA were destined
Red Cross, and these were
ayed to local headquarters
m^b'ly by Boy Scout messengers.
at

extjii^ed

the

xhe extent of

KDKA's

audience

the flood period will never
known, but letters congratulatthe staff on its work in the
;

t(t)il"ing

,

have poured

Ijsrgency

from

Beaver counties
of course, at a minimum due

egheny
eeffep,

in

Reception in

over the country.

and

current failure over a
of three days.
However,
tljif'iod
nties outside these two, which
jplf':
aire supplied by other power
had uninterrupted
2rJ.||!m p a n i e s,
ijvice, and even in the affected
Jfcnties, hundreds of battery and
ifhdlo receiving sets were placed in
* ration and throngs gathered at
electric

ie(i]f[|

;

(5

speakers.
^jj)'''erhaps the
general sentiment
i cerning KDKA's part in the
jf
aster may best be summed up
quoting an article from the
(Pa.) Dispatch"le
e r al d
bobably no radio station in his|i

jj

H

ly

has

had

KDKA

jijltion

has

many

listeners

of Pittsburgh
the
.
operated 24 hours a

as
the past

yjjadily
^jiiicing

so

:

few days

.

.

and actas a clearing house for all
ips of the Pittsburgh area, and
'\f]staff deserves a flock of orchids."
tiiiii*

S^'^^^S flood bulletins

1

1

,

was a batch

There

suits.

lalls

N. Y. Musicians' Boycott
(Continued from page 27)

;

Dming
n.

;

{Continued from page 26)

was constantly lighted with
calls from 9 a. m. to 1

rd

Georgia Brown, asking $250 Harms
Inc. against WGAL, Lancaster, Pa.,
two alleged uses of Sleepy Valley,
asking $500 Remick against WOWO,

Situation
filed

against 21 stations and 19 restaurants and hotels on March 27. This,
according to available records,
brings the total number of suits
against stations up to 153 with the
amount of overall damages hovering around the $4,000,000 mark.
That is because in the majority of
cases the $5,000 maximum infringement penalty is sought, as against
the statutory minimum of $250 in
the law.
The March 27 suits were as follows
:

Inc., against WMCA, alleging
infringement of The Continental and
Deep in the Arms of Love, asking
$10,000; Remick against WBIG,
Greensboro, N. C, Whistle and Blow
Your Blues Aicay, asking $250 Remick against WCOA, Pensacola, I'm
Looking for a Four Leaf Clover and
Whistle and Blow Your Blues Away,
asking .$500; Harms against WGBB,
Freeport, N. T., 7'm Just an Ordinary
Human, asking $250 Remick against
WIBA, Madison, Wis., Put on Your
Old Grey Bonnet, asking $5,000;
Remick against KGTJ, Honolulu, Put
on Your Old Grey Bonnet, asking
$5,000; Witmark against WIXBS,
Waterbury, Conn., That Old Irish

Harms

;

;

Mother of Mine and In a Shanty in
Old Shanty Toicn, asking $.500; Remick against WIXBS, Waterbury, Avoasking

$250

;

;

Your Blues Away, asking
Remick against WOWO, Fort
Wayne. Ind., My Isle of Golden
Bloiii

$5,000

;

Dreams,
against
Toddlin'

asking

$5,000

KTFI, Twin

;

Harms
Idaho,
asking

Falls,

With

Along

;

That Wonderful Mother of Mine, 1
Live for Love, Then I Shan't Love
You Any More. Love Will Live On,
The Rose in Her Hair, Lullahy of
Broadway and About a Quarter to
Nine, asking $2,250 Witmark against
;

WSGN,

Birmingham,

Flag That

Alaham', asking $2.50 Harms
against KSOO, Sioux Falls, S. D.,
Brother Can You Spare A Dime,
You're a Builder Upper and Let's Put
Out The Lights and Go To Sleep, asking $750;
Harms against WSAZ,
Huntington, W. Va., The Continental,
A Needle In a Haystack. Take This
Ring. I Was Taken By Storm, London On a Rainy Night and I'm Just
An Ordinary Human, asking $2,250
Remick against WTOC, Savannah,
Sweet Georgia Brown, Just A Little
Bit of Love and The Lady in Red.
asking $1,500
Witmark against
WESG, Elmira, N. T., California,
Here I Come, asking $5,000 Harms

Train

to

;

;

;

against WSOC,

Charlotte,

Speak

Easy, asking $250 Witmark against
WENR, Chicago, My Wild Irish Rose,
asking $5,000 Harms against WGST,
Atlanta, Where Am I, asking $5,000.
;

;

Witmark

against
WSMB, New Orleans, Lulu's Back
In Town, asking $5,000
Remick
against WGST, Atlanta, Whistle and
lon.

Breezin' Along With the Breeze, asking $5,000
Harms Inc. against
WIRE, Indianapolis, Spin A Little
Wei of Dreams, asking $5,000; Witmark against WSAR, Fall River,
Mass., When Irish Eyes Are Smiling,

You,

$250; Remick against KPO, San
Francisco; KOA. Denver; KTAR,
WDAY, Fargo, N.
Phoenix, Ariz.
D., and KFYR, Bismarck, N. D., alleging infringement of Put on Your
Old Grey Bonnet, and asking $5,000
Remick against
from each station
KSOO, Sioux Falls, S. D., When the
Pussywillow Whispers To the Catnip,
asking $2.50, and Remick against

NBC

will broadcast the first Brit-

amateur hour on May 1 over
the WJZ network. The British proish

gram

permit competitors to stay through their allotted
time, no gong being used. Performers on the series will represent all
policy will

sections of the British Isles.

Mills Inc., and about a
dozen other publishing houses have
signed contracts with the union.
Of the publishing houses the
union is asking a basic wage scale
of $50 per week for copyists; $75,.
for musical arrangers and proofreaders; $100 for supervisors, and
a 35-hour week, along with a Local 802 identification stamp on all
music manuscripts. Autographers
and lithographers unions, it is reported, also have gone out on
strike against the publishers in
sympathy with the musicians.

Irving

How

effective the boycott will

be

remains problematical at this time.
Mr. Paine, who has been in Washington attending the Patent Committee hearings on the Duffy Bill,
indicated that he would name a
committee to meet with the union
and attempt to adjust the differences. If no agreement is reached
by April 15, he indicated, he would
enter the negotiations himself.
Programs scheduled over the

networks and independent stations
as far as two or three weeks in
advance, it was said, would in no
wise be affected by the boycott order. Thus, it was indicated that,
aside from the smaller band leaders, the effects of the strike would
not be felt by radio until toward
the end of April, assuming no

agreement is reached with
in the meantime.

MPPA

ROBERT SCHULZ, commercial

man-

ager of WDAY, Fargo, N. D., is the
father of a baby girl born recently.

;

;

WCHS.

Charleston, W. Va., To Call
Own, I Need Levin, I Can't
Go on Like This and Put on Your
Old Grey Bonnet, asking $1,000.

My

You

And

Still

ON APRIL

8,

More Suits
Warners announced

36 additional infringeagainst stations and the
balance against night clubs and restauT. B. Harms
They were
rants.
against WHIO, Dayton, You've Got
What It Takes and Two Hearts
Carved on a Lonesome Pine, asking
,$10,000
and Harms Inc., against
filing of
suits, 15

the

ment

:

WHIO

Trav'lin' All Alone, asking
$5,000; Remick against WIS, Sweet

!pllOM,

Ri^O

SERVICE

CRYSTALS
are recognized the world over
for their Dependability, Output
and Accuracy of Frequency.
All

Scientific

Service

Radio

Crystals are ground to an accuracy of BETTER than .01%.

LOW TEMPERATURE COEFFICIENT CRYSTALS
^Supplied

in

1

Isolantite

Air-Gap

holders

band. Frequency drift
be less than 4 cycles per
million cycles per degree centigrade
change in temperature.

550-1500
guaranteed to
in

l(c.

.00

Two

Crystals

$90

.

to

Dept. B-462

for price list.

RADIO SERVICE
ml

15,

1936

•

mike is Western Electric's
finest. Order yours from

in U. S. A.

including (ock
cord.

and 20' of shielded

Graybar today.

Approved by F.C.C.

Write

124 Jackson Ave., University Park,

70

This new Non-Directional

Hyattsville,

BROADCASTING

Md.

Western Electric

NON-DIRECTIONAL MIKE
Distributed by

GRAYBAR

Electric

Company
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—

;

;

ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
(Broadcast Division)

MARCH
APRIL

Decisions

.

.

3

WEED,

—

equip.

—

WCLO,

Janesville,
change
Wis. CP
new antenna, increase 100 to 250
D, move trans, locally.
WSBC, Chicago CP move trans, locally,

equip.,

—

erect vertical radiator.

—
—
change equip.
WSYR, Syracuse—Modif. CP move trans,
KIEM, Eureka, Cal. —License for CP
new equip., change
w,
WJAR,

WHDH,

Providence Modif. CP re equip.
Boston Temp, license for CP

locally.

from 100

move

trans.

WSAI,

Cincinnati

—-License

CP move

for

change equip.
WCRW, Chicago — Modif.

500

to

trans.,

-

hours.

license

re

—

KFYO,

Lubbock. Tex. Consent vol. assign, license to Plains Radio Brdcstg. Co.
W9X0K, St. Louis—License for CP
gen, exp. 100 w.

SET FOR HEARING — NEW, Maine

Brdcstg. Co. Inc., Portland;

Rapids
Chicago

WLBZ,

;

Bangor,
Great

KFBB,

;

WMT, Cedar
Me.
WEDC,
;

Mont.

Falls,

WNBC, New Britain KGFG, Oklahoma
City; WHDL, Olean, N. Y. NEW, Tribune, Great Falls, Mont.
SPECIAL AUTHORIZATIONS—WIODWMBF, Miami, extension temp. auth.
:

;

antenna

temp,

extension

WMFI, Daytona

;

RCA

auth.

spec.

Victor

Beach,
100-E

trans.

ACTION ON EXAMINERS REPORTS:
NEW, Eastern States Brdcstg. Corp.,
Bridgeton, N. J.
hearing.

—Remanded

docket further

NEW, KWIL

Brdcstg. Co., Williston,
N. D. Denied CP 1500 kc 100
spec,
reversing Examiner Dalberg.
NEW, Mid-Central Brdcstg. Co., Kansas
City— Denied CP 1370 kc 100 w unltd.,
sustaining Examiner Hyde.
KWKC, Kansas City AppHc. license
renewal set for further hearing.

—

w

—

KRSC,
change

—

CP move

Seattle Denied
equip., increase

trans,

100 to 250 w,
reversing Examiner Seward.
NEW, E. F. & S. F. Sapp, Waycross,
Ga. Granted CP 1200 kc 100
unltd..
sustaining Examiner Hyde.
WRBL, Columbus, Ga. Granted renewal, sustaining Examiner Hill.
WCMI, Ashland, Ky. Dismissed with
prejudice applic. CP new equip., change
from 1310 to 1350 kc, increase from 100
to 1 kw unltd., sustaining Examiner
unltd.,

—

w

—

—

w

—

w

—

—

—

KLZ

—

Granted modif.
Billings, Mont.
kw 21/2 kw LS unsustaining Examiner Seward.
KSOO, Sioux Falls, S. D. Denied modif.
license 1110 to 780 kc, change power,
change hours to spec sustaining Exami-

ltd.,

Rocky Mount, N. C. CP change
equip., increase 100 to 250
D.
KIRO, Seattle
Modif. exp. auth. increase 500
to 1 kw 710 kc unltd.
Needham, Mass. Modif. license
move studio to 610 Beacon St., Boston.
KLZ, Denver Modif. license
name to
Brdcstg. Co.
KIDW, Lamar, Col. Consent vol. assign, license to Southwest Brdcstg. Co.
KICA, Clovis, N. M. Consent vol. assign, license to Western Broadcasters Inc.
KVOE, Santa Ana. Cal.
CP change
antenna, trans. & studio sites 2825 W.

WORL,

INCLUSIVE

license 950 to 780 kc 1

APPLICATIONS GRANTED:

APRIL

11,

KGHL,

7

.

APPLICATIONS GRANTED:
WMAZ, Macon, Ga. —CP aux. trans.
KWSC, Pullman, Wash. CP change
equip., increase 2 to 5 kw D.
KFJB, Marshalltown, la.—CP change

w

TO APRIL

31

change

—
—

—

5th St.

—

ner Seward.

—

KDFN,

Casper, Wyo. Denied modif. li1420 to 780 kc, increase power,
change hours to spec, sustaining Examicense

ner Seward.
KRFN, Casper, Wyo.—Denied modif. license 1440 to 780 kc 500 w unltd., sustaining Examiner Seward.
KEHE, Los Angeles Granted CP change

—

trans.,

LS

to 1

studio

kw

5

w

increase 500
1 kw
LS, unltd., reversing Ex-

sites,

kw

aminer Seward.
NEW, Robert E. Cole, Washington, Pa.
Denied CP 1350 kc 250 w D, sustaining

WPFE, Hattiesburg, Miss. — CP new —
Examiner Dalberg.
equip., move studio
WADC. Tallmadge,
WIBA, Madison, Wis. — License for CP
change equip., increase
locally.

change

equip.,
crease to 5 kw

WAIM,
equip.,

from 100

D

kw N

1

Anderson,

w

KMPC,

unltd. to 1

1280 kc.
C.
CP
to 630 kc,

Beverly Hills, Cal.

cense.

KFJZ, Fort Worth

in-

— change
power
kw D.
—^Renewal

S.

from 1200

freq.

antenna,

directional

—CP

li-

new

equip., in-

crease 100 to 250 w.

WRAW,

—-License

for

CP new

move trans, locally.
W4XCA, Memphis—-Modif. CP

increase

Reading

equip.,

50 to 250 w.

HEARING — NEW,

SET FOR
H. L.
Corley, Trinidad, Col.
NEW,
Brdcstg. Co.. Cedar Rapids, la.
Jack E., Mrs. Jack E. and Jack E. Brant-

Rapids

;

;

ley

Jr.,

Brdcstg. Co.,

CuUum

NEW,

NEW, Chattanooga
Chattanooga NEW, A. Earl

Savannah

;

;

Jr., Dallas.

ACTION ON EXAMINERS' REPORTS:
NEW, Charles C. Theis, Wichita—Granted CP 1210 kc 100 w unltd., sustaining
Examiner Seward.

KMA,

—Granted
KGBZ)

Shenandoah.

license to unltd.
1 kw 2V2 kw LS

modif.
930 kc
and granted renewal, susla.
(facilities

taining Examiner Hill.
KGBZ, York, Neb. Denied renewal license 930 kc 1 kw 2 1/2 kw LS Sh.-KMA,
denied modif. license for facilities KMA,
sustaining Examiner Hill.
NEW, Big Springs Brdcstg. Co.. Big
Springs, Tex. Granted CP 1500 kc 100

—

—

w

unltd.

NEW,
Tex.

North Texas Brdcstg.
Granted CP 1500 kc 100

—

NEW,
ville,

Plainview
Tex. Denied

—

Co., Paris,

w D.
Brdcstg. Co., PlainD,
CP 1500 kc 100

sustaining Examiner Bramhall.

w

CP
O. — Granted
2% to 5 kw D 1
kw N, sustaining Examiner Dalberg.
APPLICATIONS DISMISSED —WRAX,

WPEN, Philadelphia.
APPLICATIONS DENIED— KSJC,

Philadelphia;

Per-

Bros. Co., Sioux City, la., denied
KMBC, Kansas City,
auth. unltd.
to overcome
denied spec. auth. 5 kw
interference.

kins

ternp.

;

N
XEAW
GRANTED
(June
ORAL ARGUMENT
ID—NEW, Merced Star Pub. Co., Merced,
Valley Elec. Co., San Luis Obispo,
E. E. Long Piano Co., San Luis
Obispo.
MISCELLANEOUS—NEW, William A.
Schall, Omaha, denied reconsideration rejection of applic. CP and alternate that
appfic.
be referred back to examiner
KGCX, Wolf Point, Mont., petition reconCal.
Cal.

sid.

;

;

3-3-36

action

set

for oral

argument

Examiners' Reports
NEW,
Alaska
Alaska

increase power Steffens Ice & Ice Cream
Co., Wichita, overruled petition intervene
applic Chas. C. Theis; KFH, Wichita,
granted motion to have KFBI applic. defaulted and denied KFBI, Wichita, granted
auth. take depositions re applic. auth. new
station at Wichita
NEW, Hammond-Calumet Brdcstg. Co., Hammond, Ind., denied
reconsideration and grant applic. CP 1480
kc 5 kw D Continental Radio Co., Toledo,
overruled demurrer to pleading of Community Brdcstg. Co., which seek new station in Toledo, hearing April 27.
;

;

;

;

RATIUCATIONS:
KQV,

Pittsburgh

—Granted
—

temp.

simul.-WSMK April 6 flood benefit.
WSAI, Cincinnati Granted temp.
extend program tests.

auth.

auth.

that applic. Edwin A. Kraf
950 kc 250 w unltd. be denied:
John A. Stump for CP 121
100 w 250
LS unltd. be granted.
NEW, Winona Brdcstg. Co., EnL. Abeles, sec, Winona, Minn.
Ma
Brdcstg. Co., Emmons L. Abeles,

CP

applic.

;

Mankato, Minn.

Ford Dodge Brdcstg
L. Abeles, sec. Fort Dodge

Emmons

Clinton Brdcstg. Co., Emmons L. A
sec, Clinton, la.
Hastings Brdcstg.:
Emmons L. Abeles, sec, Hastings,
Grand Island Brdcstg. Co., Emmor
Abeles, sec. Grand Island, Neb.
Apr
Brdcstg. Co., Emmons L. Abeles,
Appleton, Wis.
Wausau Brdcstg.
Emmons L. Abeles, sec, Wausau,
Northern Brdcstg. Co. Inc., Wausau,
;

:

;

;

—
Examiner
that

em Iowa Brdcstg. Co.
City Globe-Gazette Co.,
Examiner

first two applications for 100
stations 1420 kc full time be denied r
application Mason City Globe-Gazett."
be granted, 100
1210 kc unltd.

that

-

w

MARCH

WKAQ, San Juan, P. R.—Modif.
from one-half time to unltd.

water,

Tex.

—

Miami

NEW,

Continental

Requirements of
applic. continued
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Same.
—
Radio

Toledo
waived,
104.6(b)

Rule
on docket.

Co.,

RETURNED—

WCLO,

;

Janesville, Wis.

1

—

move

equip.,

—

change
power.

Miss.
studio locally.

—

Madison, Wis. License
equip.,
new antenna,

kw

foi
inc"

Spokane — Modif. CP

KHQ,

from

equip., increase
5

— CP

Hattiesburg,

move

WIBA,

trans.

Philadelphia— Amend CP ae
Glen Rd., Lower Merion

WPFB,

move

D,

kw

1

2

kw D

cl

to

trans, locally, extend

pletion.

APPLICATIONS RETURNED—WI
WGH, Newport News, Va.

Boston

;

APRIL 3
John E. Fetzer, Benton Ha

NEW,
Mich.

—CP

amended

:

Greeley, Col.

w

to

NEW,

equip.,

;

test.

—CP

1260 kc 100
1310 kc D.
Neil O. Davis, F. M. Glf
d/b N. Ga. Brdcstg. Co., Rossville,
CP 1200 kc 100 w unltd.
NEW, Central States Brdcstg.
Omaha—CP gen. exp. 100 w.
KFVD, Los Angeles Vol. assign, li
to Standard Brdcstg. Co.
Wii
APPLICATIONS

amended

;

KFKA,

li

WMBQ, Brooklyn —CP new equip.
NEW, Lillian E. Kiefer, Brooklyn
1500 kc 100 w spec, (facilities Wl!
NEW, Sweetwater Brdcstg. Co.,

;

WBAX, Wilkes-Barre — Granted exten.
auth. reduced power.
WDAE, Tampa — Granted exten. exp.
auth. 2% kw D.
WBNY, Buffalo—Granted exten. pro-

A. 1
250

w

unltd.

trans, site
directional.

;

license dismissed.

E. & Robert
1210 kc 100

— CP

Honolulu

:

RATIFICATIONS:

31

NEW, Edward

WHAT,

;

;

...

Applications

new

ponement in taking depositions WPRO,
Providence, denied reconsid. grant applic,
redesignated for hearing
St. Petersburg
C. of C, denied rehearing; WDSU, New
Orleans, granted petition to file answer to
notice of appearance
W9XBY, Kansas
City.
granted
auth.
intervene
applic.
KTFI, Twin Falls, Id., overruled

Spokane, applic. CP 590 kc 5 kw unltd.
KFDY, Brookings, S. D., applic. modif.

Inc. and I
Mason City,
recommended (I

Dalberg

w

w unltd., sustaining Examiner
MISCELLANEOUS — W P H R, Petersburg, and WMBG, Richmond, denied post-

w D only.
APPLICATIONS DISMISSED — K HQ,

(I

w

WRAW,

1210 kc 100

100

Seward recommended

each of these nine application
unltd. stations be denied.
WPAR, Parkersburg, W. Va.—Exai
Bramhall recommended (1-215) that a
CP increase from 100 w to 100 w T
LS be denied.
NEW, Mason City Broadcast Co., >
100

Island City Vol. as
license to Interstate Brdcstg. Co. Inc.'
NEW, Continental Radio Co., Tol"
CP 1210 kc 100
250 w D unltd., ar
ed to 1200 kc 100 w D.
Reading, Pa. License fo:^

Hvde.

:

;

W2XR, Long

WDAE, Tampa, Fla. — Granted CP
change equip., increase from 1 kw N 5
kw D. sustaining Examiner Hyde.
NEW, Thames Brdcstg. Corp., New
London — Granted CP 1500 kc 100 w D,
sustaining Examiner Walker.
NEW. Fountain of Youth Properties
Inc.,
St.
Augustine,
Fla. — Granted
CP

gram

w

APRIL

Seward.

motion amend bill of partic.
WJBO.
Baton Rouge, granted autho. inter'/ene
WISN applic. WFEA, Manchester, N. H.,
action of FCC March 27 should have read
"Granted spec. auth. erect new antenna
& ground system, signal must meet FCC
requirements, applic. renewal still pending"
NEW, Continental Radio Co.,
Toledo, CP in docket amended to 1200 kc

.

Fairb

John A. Stump, Fairt
—NEW,
Examiner Hill recomm

;

;

Johnstown. Pa., denied reconsideration and
grant applic. move trans., change equip.,

Kraft.

A.

(1-213)

WLBL, Stevens Point, Wis., reinstated apWJAC,
plic. CP increase 21/2 to 5 kw D

w

WHB

Edwin

WHBC,

POWERFUL SHORTWAVE CAR—KFRC,

ready to
put its shortwave pickup car into service. Pictured is Harrison Holliway, manager of the station, at the microphone, atop the car, with Murray Bolen, (left) studio engineer, and Alan Cormack, (right) technical
director, testing the car at the San Francisco Bay Bridge, now under
construction. The car, a 16-cylinder Cadillac, white, chromium and of
special body design, was constructed at the Don Lee plant. It is equipped
with a 100 watt medium frequency transmitter which has been given
the call letters KABB.
Transmitter has been licensed to operate on
frequencies of 1646, 2090, 2190 and 2830 kilocycles.
The car is also
equipped with ultra-high frequency which include a "pack transmitter"
which the announcer can carry around while covering an event. Short
wave contact will be made with KFRC. Installation of all shortwave
equipment was under the supervision of Mr. Cormack.
is

250

w D

—

Modif. CP re e
La. Auth. tra'

—

W. H.

NEW, KLA
1100 kc 250 w

—Cp

Inc,
D.

KIUJ, Santa Fe
J.

cha

La Grande,

—Vol.

Ore.

assign, licen

Laurence Martin.

APRIL
equip.
1

move

6

,

—

WTAR,
to

u

only.

Allen.
KOOS. Marshfield, Ore.
equip., move trans, locally.

control to

San Francisco,

w D

Canton, O.
Alexandria,

KALB,

w

1500 kc 100

to 250

Norfolk, Va. CP change
CP increase from 500 w 1 1

;

kw D &

N, directional antenn

trans, locally.

NEW, Brownwood

wood,

Tex.

amended

to

—1370
CP

Brdcstg. Co., Bi
u
1210 kc 100

w

kc D.

APPLICATIONS RETURNED
Daily News, Asheville,
Fayettesville, Ark.

Asheville

KUOA,

BROADCASTING

•

April 15, 19

i

APRIL

8

—
—

Brooklyn Vol.
igs Brdcstg. Corp.
rH, Brooklyn Vol.

RD,

license

assign,

license

IDEAS OF PORTABILITY

Corp.

Brdcstg.

igs

assig-n.

RETURNED — NEW,

>LICATIONS

Pub. Co., Brunswick, Me.
Broadcast Service Co., Troy, Ala.
Spokane; NEW, Skagit Brdcstg.
Mt. Vernon, Wash.

llwrick

;

APRIL

9

Escanaba Daily Press

—

W. Va.

Blnefield,

IS,

EscaD.
License for
Co.,

w

Mich.—CP 1500 kc 100

;T equip., move trans.
V. Oklahoma City CP new equip.,
;e 1 to 5 kw, move trans, locally,

—

to 1

7F,

kw

kw

5

N.

Raleigh,

D, change antenna.
License CP
C.

—

£ux. trans.

Louis —Modif.

IztO. St.

to

iJ^P

license from Sh.amended to ask

unltd.,

KFUO

ies.

=

APRIL
I'H, Boston
sT,

KMJB

iWaSOO kc
^=
l

1

10

—License

used old trans.

Brdcstg. Co., Minot, N. D.

kw

South Bend, Ind.

BT,

•

amended re

etc.,

,

lal

KOPM,

unltd., facilities

led to 1450 kc.

— CP

change

trans, site, use di-

antenna N.

APRIL

11

KoUecker, Pittsfield,
CP 1290 kc 250 w D.
Brdcstg.
Corp., DearCadUlac
W,
Mich. CP 1140 kc 500 w D.
Miami License for CP new
;:'Jt(AM,
'^^ivf,

William

—

,

&
V.',
^.3

1200

Corp.,

Brdcstg.
kc 100

w

New

Sh.-WJBW,

facilities.

—Exp. auth. unltd.,
Fond du Lac, Wis. —Modif. license
L. Statler—Auth. transmit
fW,
Canada and Mexican stapms
PLICATIONS RETURNED — NEW,
;AZ, Macon,

Ga.

ional.
;Z,

.

HAVE CHANGED WITH TIME

—

Southern

—CP

charge of sales, started something
Feb. 3 when he released a rooster
as a symbol of daytime hours during an NBC sales breakfast. Now
the rooster is the art theme of a
weekly series of NBC broadsides
in its daytime sales drive.

F.

aux. trans.

WBNO

ROOSTER PROMOTION — Edgar
Kobak, then NBC vice president in

.td.

J.
to

Bboro Brdcstg. Co., Owensboro, Ky.
Voice of Detroit Inc., Detroit
KFPY, Spokane.
p, Albany, Ga.
;

WLW Tecknical Chief

RONALD
JAMES ROCK-

WELL,

radio de-

velopment

engi-

neer of the Crosley Radio Corp.
since

1930,

taken

has

over

the
duties of technical supervisor of

WLW and WSAI,

HAVE

you had a bit of terrorizing embarrassment during a program? Most stations have I'un
into situations
that take quick
"tlxtyhlcxjx

will now play
one of his popular selections on his
Stradivarius, 'After Dark'. Chevrolet presents Rubinoff !"
That, or awful close to it, was

Graham McNamee's announcement
March 28 on the Chevrolet NBC-

WEAF

moments.
"Instead Mr. Rubinoff will present the Beethoven 'Minuet in G',
you all love," said Graham, think-

lighter

ing fast. Sure enough,
"Minuet".

it

was the

methods have found

GATES
Every thine

more

efficient

substitutes.

The

HERE

HOW YOU CAN

IS

TAKE ADVANTAGE OF THIS MOST MODERN

UNIT OF STATION EQUIPMENT:

Just a few of the duties the Presto
Recorder has been put to by progressive station owners and managers are:
if

STATION "A"
musical clock
lar

if

STATION "B"
gram

if

.

Seal

local

.

Disc

.

before

at

.

the

all

spot

broadcasts

on

its

breakfast club and
leaves the regu-

about two dollars a week and

cost

It

work.

other

wanted

to

broadcast the mayor's speech.
A network prohour.
So they took a Presto recording on a
and the speech went on an hour later.

same

for

the

the

meeting

was feeding an important political speech to
commercial was on at the same time.
Presto recording
broadcast locally, half an hour later.

STATION "D"
artist

records

for

was scheduled

STATION "C"
A

.

.

programs.

announcer free

.

.

.

its

network.

made,

and

had a half hour commercial program daily.
The featured
was suddenly called out of town. Three programs were recorded the night
he left and the program continued without interruption.
.

.

.

••>

GATES RADIO & SUPPLY

handling

swifter,

man was his own mode
Modern machinery and

Instantaneous Recorder has been fashioned to tie in
with these modern concepts of speed and compactness. The
PRESTO INSTANTANEOUS RECORDER makes obsolete all
bulky, large, unwieldy and expensive stationary equipment.
It
fits into a multiplicity of jobs around the studio and quickly
amortizes the initial investment.

speech

Speech— Remote—
Traaccriptioa and Microphone
Equipment

a year since

Presto

Green

Maauiacturcrs •!

many

off

of transportation on a savage earth.

if

,:ned April 1 to enter consultLEppractice in Washington.
Mr.
jrwell. prior to joining Croslev,
with the Steinite Co., Fort
2i5jne, Ind., radio manufacturers,
-"T' prior
to that ^^-ith General

Co., Schenectady,
_jjiophone design.

program.

Soft strings of Rubinoff's orchestra slid into a thematic suggestion of Beethoven in one of his

Rockwell
Cincinnati, s u c-.^4ng Joseph A. Chambers, who

.-^pljtric

Q

RUBINOFF

"MR.

Time has ticked

CO.

You, too, can enjoy the convenience and money-making potentialities of
Communicate with our engineering
the Presto Instantaneous Recorder.
department for the most economical equipment!

QUIMCT, ILIINOI*
Recently a demand was made in one of the Houses of Congress that
speech broadcasts be permanently recorded at the stations from
which they emanate. This demand may soon be law. Are you prepared?

all

'yk>
? li..

loeni Fon

mt canomons]

The Amperite SR-80 Velocity, when in vertical
position, has widest angle of pickup without
frequency discrimination.
Permits 3B0° pickup when lowered and

tilted

ALSO MANUFACTURERS OF THE PRESTO GREEN SEAL

DISC.
and information on the Presto Green Seal Disc and
recording and transcription needles gladly furnished on request.

Complete

details

MANUFACTURERS OF EVERYTHING FOR RECORDING FROM
A NEEDLE TO A COMPLETE STUDIO INSTALLATION

until parallel to floor.

Same

narrow angle (X in
which con be used to eliminate unde-

position provides

diag.*)

sirable noises.

ALL PRESTO EQUIPMENT UNCONDITIONALLY

GUARANTEED

NEW: POSITIVE, SMOOTH-ACTION STANDSl
Write

for Bulletin

SM-1.

are invited to conduct a Two
Weeks' Free Trial of the SR-80 and accessories.
No deposit. No obligation. Write us today.

fiiMPERITE (ompany
SSI

NEW YOHK

BROADWAY

Diagram shows angle

of

frequency discrimination
microphones.

pickup without
of

various types

EE ERITE^elotmf MICROPHOME
I'n7 15,

1936

•
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OTHER FELLOWS'

PROFESSIONAL

VIEWPOINT

DIRECTORY

proximately 100 miles from ^
City of Toronto, and should pi*('
even more interesting than
j

initial broadcast.

as it
broadcast.
sponsible for

this,

Spirits Face the Mike
The editors of Broadcasting,

!

Thought you would

like to ki!

rather an
The writer

is

unu;i

was

;

introduction.

its

'

Maurice D. Rapku'
Program Direc

not authorities on the authen-

CKCL, Toront

ticity of seances, offer the fol-

Jansky

Bailey

&.

McNARY

An

Organization of
Qualified Radio Engineer*
Dedicated to the

and

CHAMBERS

Radio Engineers
Nat. 4048

National Press BIdg.

SERVICE OF BROADCASTING

Washington, D. C.

National Press Bldg., Wash., D. C.

GLENN

D.

GILLETT

Badic ^notnMr
Synchronization Equipment Design.
Field Strength and Station Location
Surreys. Antenna Design. Wire
Line Prohlems.
National Preu Bldg., Waah., D. G.
N. T. OfUe: EngUwooi, N. J.
C»n»vlting

PAUL

F.

W. p.
EDGAR

H. FELIX
ROCKLAND PLACE

32
Telephone:

New Rochelle
ROCHELLE, N.

NEW

5474
Y.

Intensity Surveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio
Reports.
Field

GODLEY

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

Hilliard Co.

'X.adio 'transmission

Equipment
2106 Calumet Ave.
ILLINOIS
CHICAGO

in

Specializing in Broadcast and
Allocation Engineering

BROOKLINE AVENUE
BOSTON, MASS.

Telephone Commonwealth 8512

Washlnston, D. C.

Earle Building

Telephone NAtional 7757

C.

E.

PAGE

Consulfing Radio Engineer

EDWARD

H.

LOFTIN

725 Noyes

District

4105

WASHINGTON,

D. C.

Phone Univ. 1419
III.

WCKY

Seeks 50 kw.
AN APPLICATION for authority
to increase power from 5,000 to
50,000 watts was filed with the
CincinFCC April 6 by
The station operates on
nati.

WCKY,

J.

TEMPLE

M.

Consulting Radio Engineer
Box 189

30 Rockefeller Plaza

P. 0.

New York

Times Square Station

City

1490 kc, a high power regional
channel. Duke M. Patrick, Washington attorney, represents the
station, and Joseph A. Chambers,

WLW

technical supervisor,
practicing in Washington, is
acting as consulting engineer.

former

now

at exceptionally
prices.

continued on until 1 a. m. the folThe broadcast
lowing morning.
was conducted by one of the
world's most noted "deep trance"
mediums, Thomas Lacey, of the
White Brotherhood of Kitchener,

By our new process, _Dire(
Recording we can deliver

The "White Brotherhood" is a
group of moneyed men, who spend
their leisure hours in their beauti-

1

you,

studio of

We

guarantee
with

life-like qualii

NO NEEDLE SCRATCH

CKCL was

OTHER SERVICES
Wax Recording
Complete Talent Bureau
Script Writers
Direct Recording Supplies

present.

From a selection of TWELVE,
a circle was formed, the medium
sat "not in the centre of the ciris

intimate tall

on Nationally important i
sues by the Senators and Coi
gressmen from your distric

completely sealed and darkened by
special drapes and heavy paper,
and many of Toronto's notable radio artists, press men, etc., were

as

ABSOLUTELY FEE

OF CHARGE,

ful

The main

reasonahi

FREE!

Ont.

cle",

BROADCAST, COMMUNICATIONS

AND PATENTS CONSULTANT
1406 G STREET, N. W.

St.

Evanston,

New designs to meet th
most exacting requirement
of performance and stabilit

Monday, March 23rd, and

investigators.

Specializing

EQUIPMENT

produced a Spiritualistic Seance
with audible spirit voices.
The broadcast took CKCL's air
at 11.30

built

DIRECT RECORDING
and TRANSCRIPTION

the first known time in the history
of radio, Station CKCL last night
after several severe studio tests,

70

BAIRD

S.

ULTRA-HIGH FREQUENCY,

Consulfing Radio Engineer

Broadcasting:
We think it might be an unusual
news item to advise you that for
of

TELEVISION, AND
HIGH FIDELITY PROBLEMS

HOLLIS

Custom

gram.

To the Editor

sanctuary, a 50-acre estate
near the Speed River. They have
large grounds and residence, and
adjoining the estate is a cave, cut
out of solid rock by the swirling
of the River for centuries, and in
this cave their seances are conducted.
They claim not to be
Spiritualistic, but rather psychic

Coverage

JOHN H BARRON

lowing letter as an interesting
description of a novel pro-

U. S.

usually customary, but

RECORDING

C(

683-636 Earle Bldg.

sat as one of the group.
Presumably "spirit" voices appeared within five minutes after
the broadcast had opened, and con-

Washington, D. C.
Tel. National 2975

tinued without interruption for the

These voices
full period of time.
were so clearly audible over the
air, that the first half-hour of the

CLASSIFIEI

program was

transferred simultaneously to the Royal York Recording Studios by special wire,
and every word is audible from
start to finish. Psychic phenomena,
such as strange, cold blue lights
were distinctly seen traveling
around the studio walls and ceil-

advertisement:
advertisements

Classified

i

Broai>casting cost 7c per word t
Cash must accor
each insertion.

pany order.
Forms close 25th and
month preceding issues.

10th

ing.

The broadcast drew a storm of
approval from thousands of listeners, who kept the phones busy all
the next day, saying they had never heard anj^hing like it before.
It is pointed out that CKCL engineered this broadcast merely as
an experiment, not in promulga-

FREQUENCY MEASURING SERVICE
Many

stations find this exact

measuring service of great

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD STREET
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NEW

YORK, N. Y.

in

Salesman for fuU time regional s'
South Central State with wide

Salary
coverage as well as urhan.
Commission. Write Box 471, Broadcas

Situations

Wanted

tion of spirits or their existence,
but simply for what it was worth.
The station intends to satisfy the
plea of so many listeners, and dur-

and transri
control
Experienced
operator-announcer. College and tecl

ing the next month, broadcast direct from the White Brotherhood
Cave by special lines. This is ap-

writer with thorough kno\i
technique desires position
agency, station or transcription coir
creating and building all
of
Capable

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

Help Wanted

training.

Single,

22,

best

of

referi

Go anywhere for connection with pra
Box 473, BROADCASTING
sive station.
Radio

of

radio

Competent dramatic dii
and producer. Six years free lance e:
ence. Go anywhere provided there is i,
of work, good salary and opportunity
advancement. References. Box 474, B
of programs.

free!
See Page 2

CASTING.

Wanted

to

Buy

—^Equipmer
RCA

transcri
New or used UZ-4210
turntable. Address Box 472, Bkoadcas

BROADCASTING

•

April 15, 1

RCA Type 66-A Modulation Monitor for
standard rack mounting. Price $185, less

tubes, f.o.b.

Camden.

NEW RCA

new Modulation Monitor by RCA
meets all the requirements of FCC Rule
This
139,

MODULATION
MONITOR

and in addition gives you

five plus

features of unusual value:

Added Range,

1

useful in taking ampli-

tude characteristics.

Larger meters, to improve accuracy and

2

ease of reading.

3 High speed

Designed

to

relay incorporated in flasher

circuit for operating

meet

an external counter

or an auxiliary alarm

4 High

FCC

impedance

circuit.

r-f Input Circuit, easily

excited.

5 Flasher as well as meter operates on either
positive or negative peaks of modulation.

Specifications

In addition to

Monitor, there

RCA
is

Type 66-A Modulation
also Type 66-B, which has

smaller meters and

is

not equipped with the

relay in the flasher circuit. This

$150,

FCC
-

-

less tubes.

is

priced at

Orders accepted subject to

approval.

TRANSMITTER SECTION

RCANEWMANUFACTURING COMPANY, ING

CAMDEN,

A SERVICE OF RADIO CORPORATION OF AMERIC

JERSEY

Get in touch with one of these

offices:

San Francisco, 170 Ninth Street

•

New

York, 1270 Sixth Avenue
2211 Commerce Street

Dallas,

•

Chicago, 111 North Canal Street

Atlanta, 492 Peachtree Street,

N.

E.
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That

is

its

who

use

WOR soon discover that there

quality which distinguishes

wide-awakeness.

They

find

WOR

it

from

is

one

contemporaries.

its

constantly wide-awake to

new

program developments, and the slightest ripple in the swift current of metropolitan

life.

It is

only natural that this wide-awakeness has an insidious

advertisers to transfer

it

to their products or services,

way of prompting

imbuing them with that

tone of well-bred persuasiveness which has developed into a distinct personality for

the station. That

it

produces

RESULTS

is

demonstrated by

the response from an audience whose spending power

is

$735

,

per capita compared to $486 per capita for the entire U. S.

WOR

p

A

Program

Typical

]\BC

Listing

THESAURUS

140 Station Subscribers and Their Clients
are Broadcasting These "Headline" Programs

MAY

1

THE GARDEN PARTY
ARTHUR FOLSON PAUL,

authority on

Landscape Gardening

RADIO NIGHT CLUR
XAVIER CUGAT, HARRY RESER,
BUCCANEERS, SENATOR FISHFACE,
and others

CONCERT HALL OF THE AIR
ROSARIO BOURDON, WESTMINSTER
CHOIR, SAMUEL KISSEL,

violinist

DANCE HOUR
THE RHYTHM MAKERS, RUDOLPH
FRIML,

Jr.

and His Orchestra

MUSICAL CLOCK
THE HONEYMOONERS, BUCCANEERS,
ROBERT HOOD BOWERS, RICHARD
LEIBERT, and

others

ON THE MALL
Stirring

band music by

ROBERT HOOD

BOWERS

ORGAN REVERIES
RICHARD LEIBERT,

organist,

Radio City

Music Hall

SLUMBER HOUR
THE DREAMERS

DINNER HOUR
FERDE GROFE, NATHANIEL SHILKRET,
THE MASTER SINGERS, MELODEERS

MM 31
MEMORIAL DAY ADDRESS
MAJOR-GENERAL JAMES G. HARBORD

NBC THESAURUS

is

available in a

further information, write

number of

cities

and markets. For

ELECTRICAL TRANSCRIPTION SERVICE

NATIONAl BROADCASTIIVG COMPAIVY, \m,
A RADIO CORPORATION OF AMERICA SERVICE
30

ROCKEFELLER PLAZA, NEW YORK

MERCHANDISE MART, CHICAGO

the suifl«^®'

.

A

.

^oca\

coverage

by The

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building-. Washington,
D. C. Entered as second class matter March 14, 1933, at the Post Office at Washington, D.
under act of March 3, 1S79.

C

What

how soon

actually happens, and

it

If s

happen

NEWS OF YOUTH",

Submitted by Children

and Broadcast by Children

THE WARD BAKING COMPANY
Put a

NEW Children's Program

on

the Columbia Network, Dec, 1935

In the first

but over

6 weeks

requests poured in at

8

0,0

a rate of more than

badges have been

7,500 A DAY

distributed to date

5

0,0

Press Badges

Were Ordered
for immediate requirements

it

didn't

seem to matter that

(children's radio features); that

Here's

— and

it

this

program entered a highly competitive

field

has the job of selling a highly competitive product (bread).

another exact measure of radio doing a job — doing a hard job — doing a quick job

doing the job single-handed!

By radio, of course,

we mean

the

Columbia Network.

Svhen a

new

radio program gets on

COLUMBIA

Youthful listeners are
invited to enroll in the

'SCOOP' WARD

PRESS CLUB*

VERY

1

--^

because they didn't seem to match up

of our stations on one

very well with the rest of our outfits.

"Sure," says the friend, "they're your

Sometimes we guess wrong, of course, and

all

take on a dud.

good."

stations, so they're all

But not for keeps

the result really

And

money-makers

sweet

pretty

leers suggestively at us because we've

recommended
list.

down some

once in a while some friend

that

is

our

list

— and

does em-

he's right!

brace about the cleanest, keenest, livest

Fact of the matter

is,

F

&

group of stations in America.

S just doesn't

And

take any radio station that wants repreBelieve

sentation.

it

a good

or not, we've turned

SSj^ FREE

that,
list

we

believe,

is

what makes them

for you as well as for ourselves.

SLEININGER, INC

C^aJto cJiahon C^ep\^reseniahves
CHICASO

NEW YORK
110

Eatt 42nd St.

180

Franlclin

Lailngton 2-8i60

WHO

.

(NBC)

.

WGR-WKBW

(CBS)

.

WHK

(CBS)

.

KMBC
Page 6

.

,

.

.

.

.

.

(CBS)

.

Des Moines
.

Buffalo

Cleveland
.

Kansas

City

Trinity

i373

WAVE
WTCN
KOIL

SAN FRANCISCO

DETROIT

New Canter

N. Michigan

.

(NBC)

.

.

.

Building

Run

2-8444

.

C. of C. BIdg.

Richmond il84

Softer 5415

.

Louisville

Minneapolis-St. Paul

(NBC)

LOS ANGELES

Building

....

Omaha

KSD

.

(NBC)

.

St.

.

.

KFWB

Los

KOIN-KALE

(CBS)

.

.

KOL

(CBS)

.

.

.

.
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AAA A How

iLohr Tells

By FELIX
Staff

1,

1936

$3.00

Improve Radio

to

BRUNER

Correspondent

Three-Point Plan for Future Sales Success;
Features Agency Session; Cornell New Chairman

Jutlines
liadio
I

White Sulphur Springs, W. Va.,

|)ril

30—IN HIS

first

public ex-

ression on broadcasting and its
iture since he entered radio last

bcember,

Lenox R. Lohr,

NBC

told the 19th annual
invention of the American Assertion of Advertising Agencies
fesident,

April 30 that the three prinpal objectives of radio should be:
bre

Continual
'rograms.

1(1 1.
'

Improvement

2.

;

improvement

of

in technical f a-

lities.

Continual stressing of the
3.
iiportance of relationships with
fencies and clients.
The principal speaker at the
invention, Mr. Lohr went intiately into the production of prorams and the responsibility of

accuracies of script which may offend good taste or be inappropriate
to an audience consisting of all
members of the family. Agencies
and clients have recognized their
joint responsibilities with the networks and the stations in develop-

"In radio's future success the advertising agencies and the broadcasting companies have a unity of
interest," Mr. Lohr said. "There
can be no competition between us,
for our problems are mutual ones
that which is good for radio is
equally good for you.
Any advancement which improves the effectiveness of radio as an advertising medium puts a more effective tool into our hands better to
serve your clients."

—

greater audience through
listener appreciation of finer broading

"Maintaining

characteristics
so

—

-.e

ie

broadcaster, the advertiser and
agency in insuring their excel-

mce. Future success, he said, desnds upon the ability of program
roducts to give the public what

wants.

Breaks His Silence
INCE Mr. Lohr became president
NBC Dec. 27, he has maintained
rather rigid silence on broadeast:

electing to make a
,udy of the subject before exressing himself. He came to
fter a career as a military engieer and after having served as
eneral manager of Chicago's Ceniry of Progress Exposition.
At the session April 30, Paul L.
omell, president of Geyer, Corig

ell

Inc.,

New

integrity with

which make radio

powerful an advertising force
appeal to the imagination, its

its

projection of the personality of the
artist or announcer, the impact of
the spoken word are so vital that
they must be carefully guarded.

that in the final analysis the real
product of radio is that which
comes out of the loud speaker.
"It is a program of excellence
only that will produce an ever
increasing audience to whom your
sales message may be directed," he
told the agency men. "Our future
success will be measured by the
ability to give the American public programs that it wants. There
will continue to be a search for
better program ideas and better
talent, a striving for sales messages more persuasive to buyers,
and the further elimination of in-

—

Audience interest must be paraif broadcasting is to continue as the powerful medium it
has proved to be. You as agencies
have taken a strong stand against
an improper exploitation of this

mount

power.

"We
ous as

realize that you are desirwe are of attaining these

The fact that commercial
progi'ams have achieved high
places in both ratings and awards
(Continued on page 5 It)
goals.

was

& NewNew
York, was
nell

ell Inc.,

elected

chairman of
the board of
the

AAAA

April

Mr. Cornell

30,

succeeding Raymond Rubicam, of Young & Rubicam

John

Inc.

Benson was

re-

elected president.
Other officers follow: Vice
president, Henry Eckhardt,
president of Kenyon & Eckhardt Inc., New York; secretary, Ralph H. Jones, president of Ralph H. Jones Co.,
Cincinnati; treasurer, E. DeWitt Hill, vice president of

McCann - Erickson

Inc.,

New

York.

New board members at
large: Mr. Rubicam; Albert
W. Sherer, vice president of
& Thomas,

Lord

Thomas
of Pedlar

L.

Chicago;

Ryan, president

& Ryan

Inc.,

New

York.

New members

of executive

York, was

executive

and new

Inc.,

Humphrey,

officers

oard members are set forth in the
3x on this page.
Nearly all of the first afternoon
E the three-day
convention was

ient of Time, who spoke on The
f^iarch of Time, and Tom Revere,
irector of radio for Benton and
ilJowles Inc., on "Accent on Taint", and Robert J. Landry, New
iltjl'ork, on "15 Minutes in One". Mr.
x)hr's subject was "Dial the Fu-

Chicago.

Six
tive

members

of the execu-

board continue to serve

unexpired terms: W.

C.

D'Arcy, president D'Arcy
Advertising Co., St. Louis;
J. M. Dawson, vice president
Tracy, Locke, Dawson Inc.,
New York; F. B. Ryan, president Ruthrauff & Ryan Inc.,
New York; Gilbert Kinney,

evoted to discussion of radio. The
Bssion was held behind closed
Dors so that intimate problems of
perating radio men and agency
epresentatives could be discussed
n a frank basis.
Besides Mr. Lohr, other speakers
icluded: Roy E. Larsen, vice pres-

president J. Walter
Thompson Co., New York;

vice

|ti

AGENCY AND NETWORK—Two

viewpoints on advertising and radio
Ryan, president of Pedlar & Ryan
Inc., New York, talks it over with Lenox R. Lohr, NBC president, at
White Sulphur Springs where the
held its annual session.
are represented here, as

Thomas

L.

Arthur H. Kudner, president
Arthur Kudner Inc., New
York; Guy C. Smith, vice
president Brooke, Smith &
French Inc., Detroit.
Frederic R. Gamble continues as executive secretary.

AAAA

tiare".

Wflay 1,

president of
Geyer, Cor-

(reelected), chairof the board of H. B.
Humphrey Co. Inc., Boston;
Atlantic council, C. Harold
Marston, vice president of
Geare - Marston Inc., Philadelphia; Western council, H.
M. Dancer, vice president of
Henri, Hurst & McDonald

reelected

Other

CORNELL,

man

chairman of the board of
le AAAA. John Benson was reected president and Frederic C.
amble

Officers

NBC

ected

jcretary.

AAAA
PAUL L.

board representing councils
New York council, Mark
O'Dea, president O'Dea, Sheldon & Co. Inc., New York;
New England council, H. B.

policies,

& Newell

improvement of
Lohr pointed out

of the

Mr.

its

its listeners must always be radio's first consideration. The very

Improving Programs
programs,

a

casting.

'

SPEAKING

A YEAR — 15c A COPY
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Warners Seeking MBS Interest
But Rejection of Offer Is Seen
Propose to Supply $2,000,000 in Cash to Network;
Opening of A T & T Lines Spurs MBS Expansion

INFORMAL
Warner

made by

proposals

motion picture ina partner in
Mutual Broadcasting System to the
extent of supplying $2,000,000 in
cash, will be considered by the
MBS board of directors at a meeting in Chicago May 4. It is practically a foregone conclusion, however, that the propositions will be
Bros,

terests

become

to

rejected.

Regarded as an

by

effort

WB

has lost in
the current music copyright situation, it has become known that
notably
officials,
Starr, vice president and its music
generalissimo, have talked with
officers and directors of MBS about

to retrieve prestige

it

Herman

WB

indicated by
for the most
part are officials of its three basic
stations, that no such proposition
will be countenanced, since
is
not constituted as a network
broadcasting entity but is simply
a combination of independently

joining forces.

MBS

officials,

It

is

who

MBS

owned

stations.

MBS,
would

it

not

is

be

asserted,

averse

probably
to

selling

time or making some program or
music arrangement with
on
other than an ownership or partnership basis. It is in the business
of selling time and of providing

WB

program

service to

its

and naturally

stations,
to such
serted.

propositions,

associated

will listen
it was as-

proposal has never been
considered by the MBS board, and
is expected to arise for the first
time at the Chicago meeting. It
is known also that the
and
Hearst organizations are generally in harmony and there has been
linked with the
network proposal the possibility of a tie-up
with certain of the Hearst stations.
B A L, Baltimore, and
WCAE, Pittsburgh, are MBS adjuncts for certain programs.
Also, it was reported that Mr.
Starr had offered to John L. Clark,
general manager of
and
WSAI, Cincinnati, and a director
of MBS, a position as managing
head of
broadcasting operations at a salary of $50,000.
At this time it is practically impossible to work out any sort of
partnership arrangement whereby
the motion picture company could
become identified with MBS. While
a separate sales organization has
been set up for MBS, it is not a
corporate entity and operations
are purely on a cooperative basis.
Any arrangement with MBS would
not be binding upon the individual
stations subscribing to its programs, it is pointed out.
Mr. Starr, in his discussions with
various officials of MBS, has talked
about advancing $2,000,000 for expansion, in return for which
would become a 40% stockholder
in the network. The plan is understood to envisage setting up
a sales organization for
MBS
through
and of building new
studios in New York and Hollywood, with programs staged by

WB

WB

W

WLW

WB

WB

WB

motion picture ti.lent. WB
would be compensated for its in-

Page 8

formance of

music and publiciz-

its

ing of its shows.
In the background, of course, is
to invade
seen the desire of
broadcasting because of the potenbroadcasting.
tialities
of visual
publishing
Moreover, since
house seceded from ASCAP Jan. 1,
not only music revenues but popularity of many
motion pictures
have deteriorated due to non-performance of this music. So far as
known, there has not been a
hit tune since the first of the year,
when about half of the stations
and both of the major networks
music.
stopped performing

WB

WB

WB

WB

WB

Some weeks ago Harry Warner
organization would
start a
"third network".
This
statement was promptly discounted by the radio fraternity because
of the known lack of outlets in
necessary markets.
The
proposition is the alternative
course adopted.
Aspirations of Mutual Broadcasting System to spread its major
market network transcontinentally
(Continued 011 page 63)

announced

his

MBS

18

months ago with spot announcements on WMBD, Peoria, 111.;
WIRE, Indianapolis, Ind., and

WAVE,

Louisville, has enlarged
its scope to a list of 20 stations,
but still limits itself to spot anNew stations are:
nouncements.

WJBC,

Bloomington,

Decatur,

111.;

WEBQ,

WCLS,

111.;

Rockford,

WDZ,

111.;

Joliet,

111.;

Tuscola,

WGBF,

111.;

WCBS,

Anderson, Ind.;
Ind.;

111.;

WJBL,

Harrisburgh,

WROK,

Springfield,

111.;

WHBU,

WTRC,

Elkhart,
Evansville,
Ind.;

WOWO, Fort Wayne, Ind.; WSBT
& WFAM, South Bend, Ind.;
WBOW, Terre Haute, Ind.;

Lexington, Ky.; WPAD,
Paducah, Ky.; WELL, WKZO.

WLAP,

Charles K. McClatchy
K. McCLATCHY, publisher of the McClatchy newspapers of California and owner of
five radio stations, died at his home
in Sacramento April 27 after a
long illness. He was 77, the son of
a pioneer California journalist
who established the Sacramento
Bee in 1884. With his brother Valentine, whose interests he bought
out in 1923, he also published the

Fresno Bee and Modesto Bee. He
is survived by the widow and two
daughters, a son who formerly was
business

manager

of

three

the

newspapers having died in 1933.
Guy C. Hamilton is general manager of the McClatchy newspaper
and radio interests.

Acquisition of McClatchy Stations
First Step in New California Regional Net
steps

ward the
posed

tiations with both

to-

pro-

establish-

ment of an NBCCalifornia regional

network

were taken April
23 when Lenox R.
Lohr,

NBC

president, signed contracts with Guy
C. Hamilton, general manager of

Mr. Hamilton

the McClatchy
newspaper and radio interests, for
the affiliation of all five McClatchyowned radio stations with NBC

networks. The McClatchy stations,

now members

of the

Don Lee-CBS

networks, will terminate their affiliations with those hookups on
1, 1937, or earlier if mutually satisfactory arrangements are

Jan.

made,

Mr.

Hamilton

announced

April 24 as he returned to Sacramento after spending several weeks
in New York and Washington.
The new McClatchy affiliations
come as an aftermath of the purchase of KNX, Hollywood, by CBS,
which awaits FCC approval and
which will terminate the CBS relationship with the Don Lee net-

work as

such.

CBS

has indicated

will seek to take over, or at
by July 1 if
least affiliate,
possible. Whether Don Lee's KFRC,
San Francisco, will remain on the
CBS netwoi-k in view of the withdrawal of KHJ, Los Angeles, remains in doubt, with negotiations
it

KNX

under way for

another
CBS affiliation in the San Francisco area and with Don Lee's
group reported dickering to join
the Mutual Broadcasting System.
Mr. Hamilton conducted nego-

reported

NBC

and

CBS

before reaching a decision to affiliate with the former, accepting one
of its regular compensation contracts.
Under the terms of the
deal, the 5,000-watt KFBK, Sacramento, joins the NBC-Blue network
at a $160 hourly rate; the 1,000watt KMJ, Fresno, will be fed by
both Red and Blue at $120; the
100-watt KWG, Stockton, will be

KFBK

offered in combination with
for Blue sponsors but will also be
offered on the Red network; the
100-watt KERN, Bakersfield, will
be offered with KMJ for Blue sponsors but will also be offered on the

Red network.
In addition, the 500-watt KOH,
Reno, also owned by McClatchy,
on Feb. 15, 1937, joins the NBC
transcontinentals to be fed both by
Red and Blue networks and to be
added to the California group when
the NBC-California network is set
up. It is now a CBS supplemental.
The California network plan at
first contemplated operation by McClatchy much along the lines of

Don Lee regional
when CBS time was not
the

How-

Mr.

Don Gilman, NBC

vice

i

Radio Revenue^j

Under Scrutiny of FC(
In Phone Investigation
j

THE FCC

Telephone Investigatouched broadcast progran]
transmission revenues of the American Telephone and Telegraph Co
at its April 28 hearing wheri
Julius A. Krug, Commission investigator, testified that the eam-.I
ings from this use of telegraph [
wires had grown from $20.5,319 iri
1924 to $3,921,304 in 1932 ant,'
tion

$3,576,357 in
liransmission,
tuted
of
the A. T. &

1935.

5%

he

The broadcasfl

however, only consti-l
the total revenue of)
T. long lines service

These figures,

said.

stood, cover only A. T.

it is

&

under-

T. income]

and not that of the associated companies, which is said to aggregate
some $5,000,000 more.
"Apparently radio p r o g r a nij
transmission will continue to be a|
rather important source of long!
lines revenues," Mr. Krug said.
"Circuits have been required foi]
transmission of radio programs]
|

between and

to broadcasting

sta-

tions located throughout the coun-

try and revenues have increased"!
from a nominal amount in 1924 tc
over 3% millio dollars in 1935
Most of this increase occurred during the period preceding 1930. In
the past six years, revenues from
radio program transmission have
fluctuated between three and f oui
million dollars anualUy."
The FCC Investigator showed
that revenues in 1925 were $248.
165; 1926, $443,425; 1927, $1,209,712; 1928, $2,032,127; 1929, $2,837,-j
1

j

<

1

973; 1930, $3,442,702; 1931, $3,618,448; 1933, $3,304,341; 1934, $3,374,484. Rates for this telephone service will not be taken up by the investigation for some time, it is believed by Samuel Becker, special
counsel. Mr. Becker said he was
unable to disclose the date but that
several of the investigators werej
studying the situation.

j

in

charge of the Western division

at

San Francisco.

j

Heretofore the four McClatchy
stations in California, plus Doni
Lee's KDB, Santa Barbara, and]
KVI, Tacoma, have been offered]
as "bonus" stations without charge!
on the CBS transcontinentals, an
arrangement which gave Mc-|
Clatchy network revenues chiefly
its Don Lee-California hookups and which Mr. Hamilton described as unsatisfactory. Mr.

from

Hamilton asserted that the new;
addition to feeding his
the California network
programs, will make available to,
them the NBC transcontinentals off
both networks and the NBC-Pacific.'
in
stations

deal,

^

Red and Blue network programs,
assuring them additional revenues.

operations
sold.

Hamilton reached an
agreement with Mr. Lohr whereby
NBC will set up the California
network, which will consist of the
four McClatchy stations plus either
KPO, KGO or KYA in San Francisco, KFI or KECA in Los Angeles, and KFSD, San Diego. Other
stations in California may be added
to this hookup later as it gets under way.
The sales organization for the
NBC - California network will be
operated under the direction of
ever,

:

j|

CHARLES

NBC

FIRST

Possible Hearst Tieup

THE WB

WB

vestment, presumably, not only
from the returns from sales commissions, but also through per-

AT&T

Orbit Gum Enlarges
ORBIT GUM Co., starting

1

president

CBS

disclosed on April 27 that
has a contract with KOH, Reno,,
running until 1939, indicating that
an adjustment between CBS and
NBC as well as between CBS and
McClatchy might be necessitated
it

Nevada station could
was also learned by
Broadcasting that Lincoln Dellar.

before
join

of

the

NBC.

the

It

CBS

station relations

de-

partment, had been in Montana
during latter April in connection
with the signing of one or more
outlets there to the CBS network,
including possibly KFBB, Great
Falls.
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jjPress Drops Cudgels^ Ends Radio Feud
Decides Newspapers and Broadcasters Are
Press-Radio Bureau Continued at ANPA Session
FRIENDLY and cooperative attude toward radio, with hardly a
'ord raised against the "broadpsting menace" that aroused such
.

iprious
plates

antagonisms and bitter dein

previous sessions, was
the 50th annual con-

^'•I'kanifested at

(ention of the American Newspaper Publishers Association in
ork City, April 21-24. Even the

New

of the association's radio
tDmmittee, adopted unanimously
i^nd practically without discussion,
rhile reasserting belief in the suremacy and superiority of the
ress because it does not operate
nder federal license, carried few
>^iiftaragraphs that could be interreted as censure of broadcasting
rai!i|ijs a news and advertising medium.
The spirit of the publishers' conntion, so far as radio was con-

This statement, of course, was
based on the erroneous assumption
that the advertising sponsors of
UP and INS news broadcasts have
control over the news copy, which
is

specifically foi^bidden

of these press
tions with the stations.

""if'pDort

was epitomized in one sigficant statement in the report of

ANPA

radio committee, which
"The functions of the newsI;^[aper and of radio are so closely
iXtllied that the future welfare of
fronjn]
his country may depend upon the
bntinuance of both of these media
"js free institutions."
e
j^id:

Bureau Continued

m HE ONLY

formal action respectig radio taken by the convention
'as the adoption of the commitj.ee's proposed resolution "that the
.'ress-Radio Bureau be continued
;pr another year and that the As(bciated Press, the United Press,
;'nd the International News Servj2e be requested to cooperate with
^he Bureau during that period, so
bat its news reports may be made
'jvailable to all radio broadcast sta|ons desiring to use them."
This simply means that NBC,
"BS and individual stations that
iioirlesire them will continue to secure
tews flashes and bulletins on oc(urrences of transcendental imiiiortance, which may not be sponbved by advertisers, from the centiefiiral news bureau established three
;)ears ago under a cooperative arangement whereby the full reports of the AP, UP and INS are
dgested for radio purposes and
arnished at a nominal cost. It has
io bearing whatever on the sale of
news reports to radio stations by
nej
hi

JP and INS for sponsorship,
There was only a short passage

i

the report which might be interas criticism of
and INS
|or entering the field of radio, as
jaey did about a year ago, but
(either of these press associations
las indicated any intention of for-

orfffiii

UP

lixeted

aking this

field in

which they now

more than 100 stations, many
them newspaper owned, which
lermit the news to be sponsored.
"Your committee," said the reBrve
If

*
s^':

'

ort,
ise

"consistently has opposed the
of press associations news

Vhen comingled with advertising
connected with an advertising
ffl"-'
rrogram. The committee believes
m important principle, vital to the
a'**

* ;ewspapers, the radio stations and
aost of all to the general public is
Jivolved in this issue. The sale of
* jiews to any broadcasting station
to any advertiser for sponsorit^

'•'

V

over the air is just as un3und as if the newspapers sold
ews to their advertisers, and then

f^l'hip

iay 1,

1936
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under the

contracts

associa-

No Monopoly on News

com.

'2se|)(^rned,

them to comingle this
in their advertising copy."

permitted

news

THAT

the sponsorship of news is
stay, like the American
system of radio itself, is generally
accepted back of the scenes in the

here to

newspaper world and newspaper
stations themselves are among the
leaders in this field of commercial
radio activity. Moreover, while the
subject was not brought up formally at the convention, the strong
position of Transradio Press,
formed as a radio news-gathering
organization at the height of the
press fight against radio, is generally recognized as proving that the

American press has no monopoly
news-gathering facilities and

on

that radio can wrest itself free of
press sources of news overnight if
necessary.
The radio committee report
labeled as baseless the charges
"that the newspapers are warring
against radio" and, while discoursing at length upon radio's physical
limitations and the potential dan-

Text of

ANPA

of the broadcasters to
keep pace with public demands and
the refinements which have been made
in the mechanics of radio have resulted in constantly changing condi-

tions that aifect press-radio relations.
The permanence of radio broadcasting has not been questioned since it
came into general use, but its ulti-

mate function is still undetermined
and its permanent place in the social
and economic structure of the world
is something which future experimentation must finally decide.
Your radio committee consequently
navigating uncharted seas in continuing its attempts to work out a cooperative plan between the press and
radio which would be in the public
is

interest.

A correct diagnosis in any case
must be based upon a frank presentation of the facts. Your committee,
presents the following for
the consideration of the Convention.
In the final analysis radio is nothing more nor less than a mechanical
device for the elimination of distance
through which sound may be transmitted. But this particular mechanical device is itself an agency which
therefore,

our

social

and

economic

Alleged Weaknesses

THE

operation of broadcast stations
is in the nature of a monopoly of the
air controlled by private capital under government domination. Its monopolistic feature,
however, is its
greatest weakness, for the following
reasons
First
Broadcast stations must always be licensed by the government.
Second They can operate only on
a very limited number of radio channels. Bach station, in so far as it is
concerned, has a monopoly of the air
in its service area on its particular
channel. This opens the door for con:

:

BROADCASTING

dictatorial

governmental

over radio's output, it
again and again asserted the press'
friendship toward radio a new attitude undoubtedly growing out of
the fact that about one-fourth of
the radio stations in the United
States are now newspaper owned
in whole or part; that more than
50 other newspapers are current
applicants for new stations or the
purchase of stations and that both
newspapers and radio are enjoying
a definite rise from the depression.
Even in the matter of advertising competition, the
committee asserted its friendship. Said
the report: "Competition between
the newspapers and the radio stations for the advertiser's dollar
should not be objectionable because
publishers have never denied the
right of fair competition on the
part of any other advertising

—

ANPA

medium."
The fears of governmental control over radio and the insistence
upon keeping it as free as the
press are factors in the radio situation that concerned the broadcasters even more than the publishers.
committee took occaThe
sion to point out that control of
radio in some European countries
has been followed by the suppression of the press and the destruction of the newspapers, citing Germany as an example and pointing

ANPA

other coun-

tries are broadcasting propaganda
daily into the United States under

the guise of news.
Vigilance was urged, and it was
convensignificant that the
tion as a whole went on record as
censuring the FCC along with the
Black lobby committee of the Senate for their "wire seizure" activi-

ANPA

ties.

H. Harris, publisher of the

E.

Richmond (Ind.) Palladium-Item,
was chairman of the radio committee. Four of its other ten members
are connected with newspapers
that own radio stations and one of
them is a current applicant before
the FCC for a radio franchise. The

committee comprised Howard M.
Booth, Worcester Telegram & Ga-

owner of WTAG; Amon G.
Fort Worth Star - Telegram, owner of WBAP; J. R.
knowland, Oakland Tribune, own-

zette,

Carter,

er of

KLX;

H. Ponting, Detroit

WWJ;

0. S. Warden, Great Falls (Mont.) TribuneLeader, applicant for a new station in Great Falls;
Chandler, Los Angeles Times; E.
Y.)
(N.
Corson, Lockport
D.

News, owner of

Norman

Union-Sun

&

Journal; K. A. En(Ark.) Democrat;

gel, Little Rock
E. S. Friendly,

G.

New York Sun;
Stahlman, Nashville Banner.

J.

Political Broadcasts

CONSIDERATION

of their report

aroused no discussion at the April
23 session, but in earlier sessions
of the convention at large the subject of radio came up. J. S. Gray,

News,
(Mich.)
the Monroe
which does not own a radio staof

broad(Continued on page 57)

tion, asserted that political

Radio Committee Report

THE DESIRE

influences
structure.

ger of
control

Allied;

how Germany and

out

trol as to who shall speak and in some
cases what shall be said.
Some groups affiliated with the radio industry and some connected with
the government have gone so far as
to state that radio broadcasting and
its
affiliates,
facsimile printing and
television, eventually will supplant the

newspapers.

The

fallacy of these statements

is

apparent at a glance.

With the ratification of the first
amendment to our constitution, the
press was freed not only of licensing
but of any governmental control whatever.

Journalism could not exist if it
were subject to a government license.
Radio broadcasting, facsimile printing,
and television by their nature must
always be under government license.
Attempts of radio to function in
the field of journalism must fail because a government license destroys
the freedom on which any journalistic endeavor rests.
If radio broadcasting, facsimile
printing, and television ever jeopardize the functions of the press, they
will do so only when these facilities
are used for ijroijaganda purposes to
retard the work of the press, and the
press by a lack of vigilance has aided
in its own destruction.
The control of debate, the utilization of radio for government propaganda, and censorship of news over
the air are possibilities in radio, even
probabilities. They are unthinkable as
to the press.
cannot ignore the fact that
steps have already been taken in the
direction of such control, propaganda
and censorship.
The efforts of your committee to
keep the presentation of news over
the air free from censorship and to
protect the property rights of newspapers in the news which they have
gathered have led to misunderstand-

We

ings and also to false charges that
the newspapers are warring against
radio. There is no basis in fact for
these charges.
Your committee continues to believe
that the press and the radio should
cooperate in the public interest and
for the benefit of the country as a
whole, but we must not overlook the
fact that the newspapers and the
press associations should have their
property rights in their news properly
protected not alone for the press, but
for the public good.
In some respects radio and the press
see eye to eye, while in others, there
is
a divergence of opinion. These
points of agreement and disagreement
should be laid before publishers for
observation in order to obtain answer's to the questions which are uppermost in the minds of the publishers.

Some publishers and some broadcasters have differences of opinion as
to what constitutes cooperation and
how far one side must go to meet
the other. Most of these differences
of opinion have been due to misunderstandings which may be accounted for
by the fact that broadcasting is still
in its infancy, while the newspapers
have a background of experience and
experimentation covering several centuries.

Points of Conflict

LET

us examine some of the conflicting points between the press and

radio.

From time to time the newspapers
have raised objections to furnishing
the broadcasters with the free use of
their columns for the publication of
radio promotional matter. Many publishers now have come to the conclusion that there is sufficient news
interest in radio programs to justify
the giving of a reasonable amount of

{^Continued on page 60)
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Analysis of

New NAB Copyright Plan Looking

THE

copyright problem, for the broadcaster, looms larger than ever
board of direcbefore. At its meeting in Chicago April 27 the
tors adopted a neiv plan looking toward its solution. Because of the
need for clear understanding. Broadcasting asked Philip G. Loucks,
managing director, to analyze
Washington attorney and former
the scope and pur-pose of the plan, of which he is the chief author.

NAB

NAB

By PHILIP

G.

LOUCKS

BROADCASTERS must
their
own
tion to the

copyright

find
solu-

music
prob-

lem.
Legislation, litigation and negotiation have produced no results
up to the present
Efforts in
time.

Mr. Loucks
these

directions
should not be
abandoned, but neither should they
be relied upon to the exclusion of

cern themselves with the wellbeing of authors and composers
there is no reason why they should
concern themselves with the prof•

or losses of publishers.
the broadcasters pay
too much or too little for the use
of copyrighted music, nobody
knows. And as long as the present situation subsists, nobody can
possibly find out.
The problem,
therefore, is not primarily one of
dollars and cents, but rather a
matter of method.
Today the broadcasters pay for
accessibility to nearly all of the
music in the world, copyrighted
its

Whether

self-help.

and non-copyrighted

During a period of ten years of
controversy, broadcasters have at
different times supported and opposed changes in our antiquated
copyright laws; have sought relief
in the courts; and have engaged

quires but a moment's reflection to
ascertain the unsoundness of this
condition.
There are millions of
compositions now in existence.
Many more millions will be written in the future. But of the millions of musical works in existence, less than 800,000 are currently copyrighted in the United
States. And of this number, about
35,000 may be termed "active",
that is, in ordinary day-to-day use.
Now the average broadcasting
station operating full time will
perform about 75,000 separate musical works in a year.
If the same

extended negotiations with
groups of copyright proprietors.
Yet today there is not in existence
a single licensing agreement which
holds any promise for a permanent
solution of this important problem.
The difficulty has been that broadcasters have depended entirely too
much upon Congress, the courts,
or upon the benevolence of organized copyright groups; and have
not depended enough upon themselves.
If one lesson has been
learned from ten years of controversy, it is that a solution to the
copyright problem must be developed by the broadcasters themselves.
Reliance upon legislation,
litigation, and negotiation should
be secondary to self-help.
in

Per Piece Payment

A GENERAL

plan for solution
has not been lacking. For several
years the broadcasters have consistently advocated a "per piece",
"per use" or "measured service"
basis for the

payment

of royalties

copyright proprietors. The plan
has been praised and condemned;
but not understood.
Space will not permit a detailed
recitation of the reasons underlyto

mg

the broadcasters' difficulties in

effectmg a solution. It is enough
to say that many of these difficulties resulted from conditions which
existed in the music trade long be-

fore

the advent of broadcasting.
Others resulted from the indifference of broadcasters toward proper
practices in utilizing copyrighted

music. Disagreements which grew
out of past negotiations resulted
principally from the fact that certain conditions, not of tlie broadcasters' own making, had to be accepted notwithstanding their fun-

damental unsoundness.
For example, broadcasters

are
interested in the creator or originator of musical works. They are
willing to pay generously for his
efforts.
Yet in all negotiations
they have been required to satisfy
both composers and publishers,
despite the fact that publishers
are users of musical works in very
much the same sense as broadcasters.
While broadcasters con-

Page 10

alike.

It

re-

composition is performed once a
for 52 weeks, a library of
1,500 different compositions would
supply the needs of a broadcast
But some numbers are
station.
performed more frequently and
others less frequently and such a
library would not be considered
Howadequate for any station.
ever, it should tend to show that
no station needs all of the music

week

in the world.
Custom in the music industry
has resulted in confusion over performing rights. For example, a

publisher might have the right of
publication and the composer, by
private contract, might have reserved the performing right to
himself.
This confusion has rendered the broadcasters' problem
more complex and explains, perhaps, why copyright owners, in
the past, have been reluctant to
furnish catalogs of their compositions and warrant their title therein.

Long-range Viewpoint

ANY

solution to the broadcasters'

problem

will not be accomplished
Rather the industry
a day.
should adopt a long - range plan,
carrying into execution one step
at a time, each in its logical order,
and leading to an agreed objective.
The objective should be just compensation to copyright owners and
fair payment by broadcasters.
Such a long-range plan may be
divided into three parts, each more
in

ASCAP

Assisting Stations in Defense
Of Warner Suits Totaling $4,000,000

AS WARNER BROS,

publishing
houses unloaded another batch of
37 suits for alleged infringements
against broadcasting stations to
swell the total to 180 asking
$4,000,000 or thereabouts in damages,

CAP

it

became known that AS-

actively

defending

in

is

assisting stations

themselves

against

these suits.
far, it was learned, in no
than 150 cases of Warner infringement actions, ASCAP counsel have drawn the answers to the
bills
of complaint for filing by

Thus

less

local counsel representing the stations.
While there has been no

formal notice from ASCAP that it
will indemnify all stations sued bv
Warners which hold ASCAP licenses it has not yet failed to comply with requests from defendant
stations for assistance in their
legal defense.
Only in the case of the nationwide networks and some 55 stations which signed five - year renewals with
prior to last
June had
guaranteed to

ASCAP
ASCAP

indemnify them on infringement
actions which might have been
taken covering its catalogs when
Warner Bros, publishing houses
were ASCAP members. Afterward,
ASCAP appended to its contracts
the now famous "rider" in which
it did not guarantee against any
substantial diminution of its catalog, having at that time anticipated the withdrawal of the Warner houses.

Despite this, it is now reported,
not only has prepared

ASCAP

answers

through

the

office

of

Nathan Burkan,

its general counbut also is planning actually
to defend the suits for stations
holding its contracts.
CBS and
NBC both have notified affiliated
stations, according to word now
received, that they should submit
sel,

ASCAP

to

any

suits

filed

by

Warner

houses for alleged infringement, so ASCAP may prepare the answers based on information it has at hand.

most cases ASCAP is challenging Warner claims of infringement on the ground that it is
In

authorized, through contracts with

authors and composers, to license
the same numbers to which Warner claims performance rights.

The issue about ASCAP defense
of Warner suits developed with
the filing by KGIR, Butte, Mont.,
of its answer to the Warner complaint alleging infringement of the

number

Your Old Grey
its
answer
through local counsel, assisted by
Kenneth C. Davis, of Seattle, managing director of the Washington
State Broadcasters Association,
Bonnet.

Pjit

on

KGIR

filed

& Paine,
of Spokane.
In the answer claim was made
that the writers of the number
vested the small performing rights
in ASCAP, and not in the Remick
Music Corp., Warner publishing
house.
Moreover, it was brought
out that the number was originated by NBC, of which KGIR is
an affiliate, and that it had no
control over broadcasting of the
and Post, Russell, Davis

{Continued on page 68)

"Per Piece'

to

or less independent of the othe
yet when finally achieved will a
complish the objective sough;
These parts are as follows:
1. Making available to broadi
casters a complete and accuratt^
catalog or index of "active" mu
sical compositions.
2. Creation of a standard li
brary of musical compositions
taken for the most part froir
the public domain of music.
3. Establishment of a systenr^
for making available to th«
industry copyrighted musica
works on a "measured service
basis.

The

first part of the propose
indispensable to any form c
solution of the copyright problem
Until broadcasters equip then
selves with the facilities for checl
ing each and every compositic
performed, and establish the pra
tice of entering such performance
upon their program logs, the prol
lem will not only continue but wi
become progressively worse. It
impossible to do this at the pre
ent time because an authent
catalog is not available. It is
derstood, however, that the Amer
can Society of Composers, Authoi
and Publishers has agreed to mal
available to the broadcasters i
catalog of "active" musical con
positions and each broadcastt
should avail himself of this offe
If the index is obtained from th
source, then it will be unnecessai
for the industry to make its ow
survey and prepare its own inde
But every station must eventual
possess this type of equipment ar
must adopt the practice of checl
ing and listing compositions pe
formed. This is the heart of ar
constructive solution, and until th
step is taken broadcasters nece;
sarily will be at the mercy of a
copyright groups now in existenc
as well as those to be formed
the future. Sooner or later, broa(casters must be in a position \
know what compositions they ha\
a right to perform under the
censes they hold, instead of beir
put to the expensive, if not impo;
sible task, of trying to ascerta:
which compositions are not "co"
ered" by their licenses. Statioi
large and small, today or tomo
row, must acquire such an inde
or catalog and adopt the practi<.
of logging all compositions.

plan

is

m

:

1-

Public

Domain Music

THE

second part of the plan
comparably simple. This step en
braces the segregation of music
the public domain from copyrigh
ed music. Such music should
indexed in the general catalog ar
the listing should give informatic
as to whether or not such comp
sitions have been electrically trai
scribed or phonographically recor^
ed. The cards likewise should gi"'
information of copyrighted a
rangements of such composition
It is contemplated,
of cours
under the first part of the pr
gram, that the card catalogs she
be kept up to date from a centr
source and it is also contemplatf
that the standard library shall
(Continued on page iS)
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NAB Board

'e

Votes Copyright Bureau Plan
By SOL

'avors

TAISHOFF

"Measured Service" Method With Index of Music

Jind Creation of Library of Public Domain Selections
BROAD
NAB

plan to create within
a "Bureau of Copy'khts", designed to rid the broad^''iSting industry of its dependence
--son ASCAP and other gi-oups of
ipjTight owners by setting up a
^^—neasured service" method of eominsation to copyright owners, was
iialibproved April 27 by the
aTpard of directors at a special
leeting in Chicago.
The board authorized James W.
:

Je

i:

NAB

ald'win,

NAB

managing

director,

engage a director for the buand otherwise proceed to-

'.^.!

.."_^tau

r~^ard fulfillment of his plan. Fi;^ancing of this ambitious project,
-^'^liich might be the forerunner of
separate corporation to handle
ii:(s:»pjTighted works
for radio, is
•oieing left for the consideration of
convention to be held at
r.ivie
le Stevens Hotel, Chicago, July

NAB

It

i

•.-jjjj

The report

was

adopted

with

—

ily one

dissenting vote that of
;Tpaac D. Levy, WCAU, Philadel^^-hia, and
Treasurer.
•^7,' Creation
of the copyright buwas
part of a "three-point
reau
"j il'lan
submitted to the board by Mr.
aldwin in compliance with a recumendation adopted Feb. 3 at the
::cist board meeting in Chicago. The
::r>j;,ntire report was approved by the
^;;j*pard. Aside from the plan for the
r^lureau of copyrights, which Mr.
"
^. aldwin advanced as his own pro-josal, other phases of the report
-^riopted by the board are compre-

In his conclusion Mr. Baldwin
said the plan was far from perfect
and undoubtedly would need extensive revision and amplification in
actual administration. "But," he
added, "it is proposed as a framework upon which I believe a constructive solution to the industry's
copyright problem can be found.

1. A comprehensive plan for establishment of a "Bureau of Copyrights"
within the XAB was approved by the NAB board of directors at its
meeting in Chicago April 27 upon recommendation of Managing Director James W. Baldwin. A director of the bureau will be retained.
is
actively assisting stations sued by Warner Bros,
2. ASCAP
publishing houses for alleged infringements, in answering such suits
and handling defense.
Patents Committee appoints subcommittee to consider
3. House
Duffy Copyright Bill and other copyright measures pending before it,
with only slim hope of legislation sought by broadcasters at this session.
4. "Warner Bros, publishing houses, still sullenly silent on results of
venture into music licensing field, unloaded another batch of suits against
stations, bringing total to 180 and damages sought for alleged infringe-

to

some $4,000,000.

E.

Portland, Ore.
KGIR. Butte. Mont., first to answer Warner infringement suit
independently, with plea for dismissal on grounds that ASCAP holds
title to particular composition, that network originated composition in
question, and that Warner and ASCAP titles both are clouded by Washington State decision appointing receiver for ASCAP.
in

6.

NAB

:

.

- pensively analyzed on this page in
^-^-Qe article appearing written by
--.?^5*hilip
G. Loucks, former NAB
^oanaging director, and principal
-^Dllaborator with Mr. Baldwin in
:-.

laeixafting the proposal.

Three-point Program

^-gX

ledj'HE

PRINCIPAL

functions of the
as outlined by Mr. Baldwould be as follows:

D!Mji(ureau,

"':5?nn,
^

j'

-

:

Make

1.

available

to

broadcast-

complete and accurate catalog
'T index of active musical composi-

ers a

tions.

Create a standard library of
musical compositions, taken, for the
j^^most part, from the public domain
2.

music.
3. Establish a system for making
available to the industry copyrightmusical works on a measured
li.'Z^^ed
''of

fiservice basis.

On the first phase of this plan
'naking available the catalog of ac5ve
musical compositions
Mr.
Baldwin brought out that E. C.
lills,
ASCAP general manager,
.ad extended to
an invitation
copy_ ASCAP records and that
.he in\ntation had been accepted,
ie said that, based on network
;:ey station records for 1934 and
(.935, an index of approximately
jIo.OOO
active musical
selections
"ij|(Vill be made available and furnish

—

NAB

most important groundwork

|the

the establishment of a per
V.^-oiece or measured service system."
'or

;'j-M:r.

Baldwin added:

"A

continuing

service

NAB

iUpplied by the
-'^-Jeep such records

will

which

be
will

up-to-date and

Drovide for a gradual enlargement
of the index.
The
invita-

ASCAP

ay 1,

1936

•

imposes two conditions: (1)
will be required to make
copies of such index available to
any broadcaster whether or not he
is a member, and (2) it is to be
definitely understood that under no
circumstances does the ASCAP
warrant or guarantee to others
that the information contained in
the index is correct.
On the standard library point,
Mr. Baldwin said that an investigation made since the last board
meeting leads to the conclusion
that the NAB can provide one
from musical compositions for the
most part from the public domain.
Declaring there is music of excellent quality available, he said it
can be supplied through the me-

tion

The

NAB

dium

of electrical transcriptions of

high quality and at a cost which
any station can afford.
The Baldwin report comes after
the most hectic copyright period in
the NAB's history, which began at
the turn of this year when Warner
Bros, publishing houses withdrew

from ASCAP because of differences over its "cut" from ASCAP
revenues, and when ASCAP forced
stations to accept five-year extensions of present contracts for its
catalog, minus the Warner repetorj''.

This situation,

coupled

with

other offshoots of the copyright
controversy, has caused a schism
within the industry in which the
major networks for the most part
are pitted against a large group of

independently owned stations. Mr.
Baldwin has been the target of the
network fire. This whole controversy is slated for airing at the
NAB convention. Mr. Levy served
notice he would take the rostrum.
The recommendation adopted by
the board at its February meeting
recognized the need for immediate
establishment of a "corporation
having substantially the same purposes and powers as the Radio
Program Foundation." Mr. Baldwin, however, in his report, concluded that the bureau within the

BROADCASTING

NAB,

at the outset at least, could

accomplish the same results. The
Radio Program Foundation, formed
in 1932, foundered last year after
a shaky start, because of lack of
industry support.
"Further study and investigation," said Mr. Baldwin, "has convinced me that the primary purposes and objectives outlined in
this report can be accomplished
successfully by a properly manned
bureau of copyrights in the NAB.
If such a bureau is created no legal
formalities will be required.
The
formation of a new corporation, of
course,
will
require
compliance
with certain legal formalities. The
factor here is the
achievement of results and I am
now of the opinion that in the beginning, at least, the NAB, without the aid of a separate corpora-

important

tion,

can accomplish much

in

re-

spect of the three principal points
of the plan."

Bureau Director Sought

ASKING that adequate provision
be made for employment of competent personnel to carry the plan
into successful operation, Mr. Baldwin received the board's approval
to retain a director of the bureau.
This man, Mr. Baldwin said, should
be "of high academic training in
music who has had extensive practical experience in the field of copyrights and their use in building radio programs." While Mr. Baldwin
has already interviewed several in-

dividuals, in anticipation of favorable board action, he has not yet
decided upon the man to fill the
post.

As

to

my

opinion that

if adopted it
wholehearted cooperation from both member and non-

It is

will receive

C. Mills, ASCAP general manager, in Pacific Northwest on
AVashington State court action appointing receiver for ASCAP on
ground of being guilty of price-fixing, conspiracy and monopoly. It is
reported that after having been detained by Washington state authorities
because of this court action, he was released and took up headquarters
5.

tial

membership."

CopjTight At a Glance

ment

plan will require substanexpenditures and ways and
means should be provided so that
the NAB's income will be sufficient
to meet them.
This is a matter
that must be passed upon by the
entire

financing of the project,

Mr. Baldwin's report said
"It must be recognized at the
outset that the plan can succeed
only if it is adequately financed. In
the beginning it will be necessary
only to provide funds for the employment of a director of the bureau of copyrights and his staff;
and necessary office space and
equipment. But prosecution of the

member stations. I am confident
that with adequate financial support the plan will succeed. While
progress will be slow, I believe
that it will materially improve the
quality of radio programs. I believe it will result in a new and
more equitable formula for the
payment for use of copyrighted
music whereby authors and composers may be rewarded generously for their creative ability. And I
believe that authors and composers ultimately will be encouraged
to write music primarily for radio
presentation."
Infringement Dangers

IN HIS LETTER

of transmittal
Mr. Baldwin acknowledged assistance he received in preparation
of the report from Mr. Loucks,
Walter J. Damm, of Milwauke,
and Louis G. Caldwell, Washington attorney. He recounted the fact
that broadcasters have waged a
copyright fight for the last decade;
that existing licensing agreements
no promise for solution;
offer
that the industry has never measured actual musical needs; that
music publishing industry custom
has confused copyright ownership;
that use (measured service) should
determine the basis of compensation to the copyright owner; that
the performing right responsibility should be at the program originating point, notably in the case
of networks, and that payment of
copyright royalties presents a serious policy question.
Apropos of per-piece, the report
brought out that as a condition
precedent to the institution of any
measured service plan, each station should have a complete catalog of the works it is licensed to
perform and keep accurate entries
on program logs at all times.
Broadcasters, it added, "should
have a right to know what they
have a right to perform under
their licenses. They should not be
put to the expensive and almost
impossible task of trying to ascertain what they have no right to
perform. In no other way can the
constant danger of infringement,
with its unfairness to both the
broadcaster and the copyright
owner be avoided."
Taking into account the network
factor, the report said that where
a program is originated at a single
point for broadcasting over
a
group of stations, "performing
rights, with respect to all stations

accepting the program, should be

(Continued on vage 64)
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Political

As

NAB

Fervor at High Heat
Sets Convention Date

Copyright Pool Among Topics at July 6-8 Sessions;
Crosley Group Suggests Aylesworth as "Czar"

WITH

the three-day period from
designated for
the 14th annual convention of the
at Chicago, unusual political
fervor is spreading through the
broadcasting industry over events
likely to transpire at the convention sessions. Headquarters will be
at the Stevens Hotel.
Greatest interest, of course, centers around copyright, which seems
destined to be the all-consuming
topic. Involved with this also is the
future status of James W. Baldwin, who has been navigating in
hot water practically since he became managing director less than
a year ago, all due to the copyright controversy. Mr. Baldwin's
term expires with the adjournment
of the convention July 8 and it will
be up to the new board of directors, to be elected at the convention, to make the appointment to
this executive post.

July

6 to 8 finally

NAB

Ensnarled also in copyright

plight of their own affiliated stations and, by signing renewals for
five years, forced the independents
to shoulder the burden of copyright expense also precluding possibility of working out an equitable
per piece basis for at least the duration of the five-year contracts
which
forced stations to

ASCAP

sign.

A

potent force at the convention
develop in the Associated Independent Radio Stations, important groups of stations formed a
month ago through the efforts of
Powel Crosley, president of Crosley Radio Corp., operating WLW.
While not a working organization,
some 150 leading stations have

may

been invited to membership, essentially to find a solution to the copyright problem. Sol A. Rosenblatt,
former NRA division a d m i n i strator
tries,

for the amusement indusincluding broadcasting, and

erally regarded as a public rela
tions genius and is highly respect

Mistakes and Eats

ed in industry ranks.
The "czar" talk is a revival
the conversation heard four yea
ago, in connection with the NAI
At that time Newton D. Bakei
former Secretary of War, wa
mentioned as a possible selectio
along with several other figures

ANNOUNCERS

of KIRO,
Seattle, have started a "feed
fund", with members of the

speaking crew paying ten
cents into the fund each time
they are caught in a microphone mistake. The announcer making the most
mistakes will sit on a busy
Seattle street corner for an
hour wearing a dunce cap.

public

Nathan Burkan,

of

ASCAP

general counsel, has been retained
by AIRS to recommend a legislative plan looking toward solution
of the problem by writing inco the
law a per piece basis.
It is now learned that at the
initial
meeting of the Crosley
group, held in Cincinnati on March
26 there was discussion of the possibility of securing a "czar" for
the industry, perhaps to be hired
eventually by the AIRS group.
Mentioned as a possible choice, if
he would accept, was Merlin H.
Aylesworth, vice chairman of NBC
and chairman of R-K-O. He is gen-

NAB

Both NBC and CBS openly have
been at loggerheads with Mr. Baldwin because of the anti-network
stand he has taken throughout the
copyright negotiations. Due to this
development, however, a group of
important independent stations
have indicated they will unflinchingly support Mr. Baldwin.

AFFILIATED

NETWORK GETS UNDER WAY

tempered considerably.

as of Jan. 1, 1936, and the whys
and wherefores of industry support of the Duff-y Bill, now pending
before the House Patents Committee, and which, if enacted,
would
greatly restrict the allegedly ex-

tortionate activities of ASCAP
and
associated music pools.
It is not so certain there
will be
a clear line of distinction between
networks and independent stations
on the copyright issue and the related personnel question. Network
spokesmen say that no few stations
feel

they

have

conducted

them-

selves in a businesslike way in
their handling of the copyright
crisis, but believe that Mr.
Baldwin exceeded the bounds of good
judgment and proper ethics in his
actions.

The general feeling among independents, likely to be reflected on
the floor, is that the retworks, in
looking after their own interests,
did not take into consideration the

Page 12

tions in connection with AIRS, Mi
Crosley said a great many inquirie
had been received from station
wanting to know if they were elig:
ble to joint the organization. "Thi
organization," he said, "will wel

come the moral and financial sup
port of any independently owne^
broadcasting station that feels th
need for such activity as undei
taken by AIRS, and would like t
be a part of such movement.
"While the Executive Commit
tee will work out tentative plan
toward the further organization o
the group, in order to accomplis
its purpose, it is understood tha
no major step will be taken with
out first submitting it to the en
tire group for approval. Each sta

member shall have the righ
resign from the group at an
time it may desire to do so. A
the primary objective of the grou
is to bring about an equitable an
to

is

restricted to thos'

independent stations

for the post. In recent weeks,
however, their has been no reiteration of this view and while feeling
still exists, it apparently
has been

will have before
the plan presented to the NAB
board at its meeting in Chicago on
April 27 proposing creation of an
independently - owned music copyright pool. But the copyright disc u s s 1
n unquestionably will be
heated on such matters as the Warner Bros, withdrawal from ASCAP

AIRS

in

letter of invitation to sta

membership

unfit

The convention

how

ganization contribute 10% of th
amount they now pay for copy
right license, such payments to b
made monthly."
AIRS, Mr. Crosley added, is no
organized "to conflict with any ex
isting organization, neither is i
antagonistic toward any group. It

Copyright Pool Plan
a few weeks ago, spokesmen for the networks said they
would be disposed to withdraw
from the NAB if Mr. Baldwin
were to remain in executive charge
They contended then that he had
acquitted himself in a way which
indicated he was "temperamentally

_

plan,

weight.

predetermined basis of paymen
for performing rights on musica
composition, it has been suggeste
that, in order to finance the worl
all stations belonging to the or

ONLY

it

own

tion

is

the position of the major networks
and their relationship to the

The whole

Membership

IN HIS

before that an attorney in the law
office

life.

ever, fell of its

AN ABC STUDIO—Here

is Studio A of Affiliated Broadcasting Co., 42
above Chicago's loop in the Civic Opera Bldg. It is decorated in
colorful Egyptian motif. An adjoining spectator's room seats 50 persons.

floors

WITHOUT

any ballyhoo or highceremonies, Samuel Insull's new network, the Affiliated
Broadcasting Co., with headquarters and studios in Chicago, went
on the air Saturday, April 18, feeding programs to a list of 20 stations in four states. The outstanding feature of introducing this new
chain was the collaboration of
Rufus C. Dawes, president of the
Museum of Science and Industry,
and Dr. Philip Fox, director of
Adler Planetarium, Chicago, who
opened the Century of Progress
Exposition, in 1933. They joined
powered

hands again in opening

this

new

radio institution.

The

ABC

just smoothly slid on

the air with its regular schedule
of 15V2 hours a day, seven days
a week, with no ceremonies or
speeches. Mr. InsuU didn't say a
word, nor did any politicians.
Mr. Insull is president of the
ABC; Ota Gygi, vice president in
charge of operations; E. J. Knight,
secretary and treasurer; George
Roesler, national sales manager;
and R. Bruce Robertson, publicity
director.

Neal Gordon Keehn, formerly assistant manager and program director of WCLO, Janesville, Wis.,
has joined the headquarters staff
of ABC in Chicago.
David F.
Crosier, for six years radio director of Pedlar & Ryan Inc., New
York, has joined the
New

ABC

York

sales staff. John O'Hara has
been appointed sports announcer.
Following is the list of stations

so far included in the

ABC

net-

who are

sin

cere in their desire to serve th
public interest, convenience am
necessity, as required by their licenses; and to combat all form'
of inequitable exploitation."
The executive committee o.'
AIRS, in addition to Chairmai'
Crosley, comprises Walter J

Damm, WTMJ; James
Scripps

-

Howard

Hanraharf

stations;

Johf

Shepard 3d, Yankee Network; Ed
win W. Craig, WSM; Edward A
Allen, WLVA, and president o:National Independent Broadcast
ers, and John L. Clark,

WLW

WSAI,

serving as

secretary-trea

surer.

The part AIRS

will play at th(,
convention will depend large
ly upon the turn of events. It wil
vigorously oppose any "networlj
domination" of the NAB, it is rey
ported. Another AIRS meeting was
scheduled in Cincinnati May 1.

NAB

work:

WIND,

Gary, Ind.
Wisconsin Group: KFIZ, Fond
du Lac; WHBY, Green Bay; WCLO,

WKBH, La Crosse;
WOMT, Manitowoc; WRJN, Racine; WHBL, Sheboygan; WKBB,
Dubuque; WDGY, Minneapolis-St.

Janesville;

Paul.
Illinois

WCLS,

Group:

Joliet;

WJBL,

land; WTAX, Springfield;
Louis.

Indiana Group:

WTRC,

WEOA,

Evansville;

mond;

WLBC,

Terre Haute.

Decatur;

WHBP, Rock
WIL,

IsSt.

Elkhart;

WWAE, HamWBOW,

Muncie;

Sno-Flake Series

SNO

-

FLAKE PRODUCTS

Co-

(shoe cleaner) is using daily prO'
grams over seven stations for 11
weeks, promoting its product, i
white shoe cleaner sold nationallj
in 5-and-lO cent stores. The pro
grams are of varied nature. Stations
used are: WJR, Detroit
WGAR, Cleveland, WFIL, Philadelphia, KMOX, St. Louis,
New York, WNAC, Boston, WIND
Gary.
Charles A. Mason Adv
Agency, Detroit, handles the ac-'
count.

BROADCASTING

WMGA

•
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lorris Plan

al

Bank Keeps
By LESLIE

in the Public Ear

EDMONDS

E.

President, Morris Plan Co. of Kansas, Wichita

ansas Financial House Watches

Radio Campaign Keeps

s

EN
n

It

Business Increase
in Touch With the Family

two years, Morris
Kansas is not prepared to

after

in

how much
ins to it.
t since it

SO WELL

radio

advei-tising
It IS ready to state
began the series of

ly announcements over
hita, two years ago, its

a

— and

KFH,

bring

too!

Plan, with its system of
4ngs and loans, does not fur-

jiiorris

li

In the Public

Ear

VERTISING loans by radio is
e one way by one company and
[different way by almost every
company.
No one is quite
reed on the proper method of
.vertising loan service.
Morris
^er

Kansas

'^n in

believes,

however,

it is in the same position as
car manufacturer (watch 'em
by)
the insurance salesman
_hether of life or casualty)
the
plding contractor.
Almost every
eventually buys a car. Almost
Bry one -has insurance.
Almost
^ry one wants to buy a home or
repair the one he has and alJist every one wants a loan.

it

;

;

—

(That's

why

seems necessary
Morris Plan in Kansas to keeu
it

stantly

before the public it
rves— it is fortunate that the
ritory well served hy
is
very territory that Morris Plan
tnts to serve
that it is ready
that once-a-year demand whenr the prospective borrower
is in
pd.
That's what these daily anuncements are doing.
t is difficult to compute just
how
tich of Morris
Plan's increased
siness has come from radio adrtising but I am confident that
io has had so much to
do with
•quadrupled savings account and
doubled loan volume that Morris
&n is putting one-third of its adIrtismg appropriation into radio.

KFH

—

They Heard the Program

NCE

this article is written from
standpoint of Morris Plan and
belief in radio, it should be
itten frankly.
For that reason
think it necessary to say that
orris Plan tried first a 15-minfeature program once a week;
even by keying it and plugging
Its of free book-banks, there was
tie
response.
For two years
•w, however, without effort or
'er, there has been an increasing
imber of prospective customers
no say "I heard about Morris
lan over the radio".
That doesn't necessarily mean

ay 1,

1936

•

like the

MR.

together

the

scattered,

inde-

pendent Morris Plan units all over
the country for a nationwide program.
Here is his story of the success one
Morris Plan company is enjoying as
a result of its broadcasting campaign.

principal competihas taken up radio advertisits

a daily appeal to everybody,
jn, women and children listening
rthe radio use toothpaste (twice
ay, isn't it?), coffee (it's dated,
rt it?), soup
(it's
delightful,
't
it?) but the average prostive borrower wants a loan only
e a year.

Edmonds

Plan has obtained from
radio in Kansas that he believes an
enterprising advertising agency might

sale of its savings certificates
doubled in its year-to-repay

Ins

does Mr.

results Morris

volume
been more than quadrupled in

1

Its

EDMONDS

that such customers haven't read
of Morris Plan in the newspaper,
in the trade magazine, in the vari-

ous other printed media and has
only been reminded of it by radio.
It DOES mean that with the background of Morris Plan throughout
his reading material he took the
50 to 60 word friendly invitation
to call when he was in need of
funds or wanted to save money.
The customer gets that invitation
every day.
Perhaps it's the combination that counts.
He gets it in the evening, which
is the best time for Morris Plan
as I see it, because a Morris Plan
loan or a Morris Plan savings account is a family matter (both
the husband and wife must sign
a Morris Plan note) and the family
is apt to be together in the evening.
I don't want the announcement made too early. Certainly it
must not be made too late. In any
event the time for making it must
vary with the season. I prefer
early evening announcements in
the winter and later in the summer.
Morris Plan in Kansas cannot
sponsor nationwide programs because
of
the
prohibitive
cost
coupled with the lack of anything

SUN RAYS

IN

like a reasonable return from the
venture.
I don't need to say that
if Morris Plan were to advocate
a nationwide program, I would be
one of the first to support it. It
so happefis, "however, that Morris
Plan organizations are separate,
distinctive and independent and
not until some advertising agency
gets the group together will we
have a national program. In the
Southwest, however, every Morris
Plan with which I am familiar is
using its individual type of radio
advertising.
At a recent convention there were many expressions
of confidence that it was a most
important factor in the general
effort to see that when once a year
a man or woman wants a loan, he
comes to Morris Plan.

KFH

Personnel Convinced

THERE'S something to radio advertising besides furnishing the
printed word for the announcement or the talent for the program.
Morris Plan set out on its schedule
of broadcasting with only one customer on the
staff.
Writing
the copy and reading the copy anpears to have convinced the staff,
as well as the listening public, and
the Morris Plan loan of savings

KFH

MICHIGAN AREA

Cereal Concern Uses Radio to Introduce Product and
Is

SUN RAY

Rapidly Expanding Into

PRODUCTS

Grand Rapids

WOOD,

Co.,

on
sponsoring a

(Selex

cereal)

that city, is
twice-weekly quarterhour competitive broadcasts staged
by 13 high schools in the Grand
Rapids area. The sponsor took
over the series shortly after it had
been started on a sustaining basis.
Sun Ray, using radio as its basic
medium, has successfully introseries

of

duced its product in Grand Rapids
and has since expanded into Muskegon, Lansing and Kalamazoo
with the aid of transcriptions.
After a summer layoff. Sun Ray
will resume radio and spread distribution into Flint, Bay City and

BROADCASTING

New

Territory

Saginaw where

it

also

will

use

radio.

Commercial copy is sent in advance to the schools in the WOOD
series, each being solely responsifor its particular broadcast.
Instructions sent to each school
provide directions for rehearsals
and programming. An hour of rehearsal in the
studios is
allowed but the only help given by
the studio staff is placement of
talent before microphones.
ble

WOOD

Programs are judged on such
points as literary merit, entertainment value, musical or dramatic
quality. At the conclusion of the
series the winning school will be

awarded an

RCA

radio.

is the one to have.
In any
event most of the staff of the station are with us in one or the other
departments, loans or savings
and the staff record is as good as
I believe it will say ours has been
in the matter of our monthly payments for the service it renders us.
More than that when our programs were first on the air I
thought that I detected a certain
flatness, a certain monotony in the

service

There were
went to the

daily announcements.

times indeed

when

I

station myself and read these announcements, trying to put into

them the humanized
when I listen to the
a great

deal.

want

effect I

radio, as I do

When

these

staff

members became Morris Plan

cus-

tomers and friends, the quality of
their announcing, so it seemed to
me, improved to the point where I
have not made a complaint for
more than a year. I hear the announcements often myself and I
ask that employes of the bank listen and express their varied reactions to the advertising of the
service my employes try to render.

Fun From Eddie

SOMETHING
udiced

me

in

else

may have

prej-

connection with ra-

dio advertising. There have been
two mentions on programs by Eddie Cantor, which, so far as I have
been able to learn, came simply
from his idea of a good joke and
were not "bought and paid for".
Once he said over our station and
by coincidence the Morris Plan announcement was made right after
his program
that on the celebration of an anniversary in his stage

—

—

work, he received a letter saying
"We want to give you credit"
(signed) "The Morris Plan". Recently, introducing Harry Richman, guest artist on his program,
Mr. Cantor referred to "The Moryou know;
ris plan theme song

—

'Alone'."

For days after each

of

these

bits of f acetiousness, people stopped
me on the street, people called me
by phone, people mentioned to me

bank and the papers printed
squibs about the Cantor mention
of Morris Plan.
No one will ever be able to evaluate with balance sheet accuracy
any advertising medium, even if
any one medium were used exclusively.
If one used only the radio,
only the press, only the advertising
novelties, he couldn't be sure that
"word-of -mouth", after all the best
form of advertising when it originates in good will, did not have
more to do with sales than the
medium he was using. When Tie
doubles, triples and multiplies his
medium, he makes it difficult to
allocate to any one of them its
share in producing business.
in the

Morris

Plan

in

Kansas, how-

must give radio

credit for a
large share of the better business
it has enjoyed increasingly these
last two years and if business is
better in the future, radio will
have credit in large part, at least,
because I intend to continue, if
not to increase, our appropriation
for radio advertising.
ever,
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Drive

Utility Disc

Projected by

AMP

"Phenomenon" Series Would
Be Under Local Sponsorship
PLANS to launch
a nationwide
spot transci'iption
for

campaign

sponsorship

local

by

public
utilities are under
way as an outth of the
gro
purchase of all

w

broadcasting
rights to the

Mr. Malone

script titled Phenomenon by Associated
Music Publishers Inc.,

New York

transcription and music

licensing firm.
M. E. Tompkins, vice president
of AMP, stated April 28 that no

arrangements

definite

had

been

made covering

sponsorship, but
that auditions would be held shortly and a sales campaign launched.

CBS Billings Pass $2,000,000 Mark; Zimmerman Is Namet
Group Seeking KTH^
Red Network Sets NBC Monthly Record By
WITH plans
underwayto
NETWORK
000

mark

monthly billings
time during March,

for the first

according to figures released April
22, with CBS attaining an all-time
monthly record for any network
amounting to $2,172,382. This was
an increase of 18.7% over the
same month last year as well as
an increase over the previous network record, also held by CBS,
which was $1,930,512 attained in

AMP

for

and

City,

1936
January
February

March
January
February

March

March

with

of

the
in

transcription
collaboration

staff assistants, and has been
on this mission for

New York

in

some weeks.

7

$1,901,023
1,909,146
2,172,382

January
February

$

—15.3

926,421
1,015,624
1,122,516

—
—

Local Sponsorship

IT WAS emphasized that the
North American Co., big public
utility holding company and parent of AMP, would not itself sponsor Phenomenon. There is the possibility that an association of utility companies will foster the project for local sponsorship, although
the course of individual local sponsorship seems the likely one.

Plans

under consideration by
include production of a sufficient number of episodes to make
possible placements of 15-minute
programs three to five times a
week. Assuming that the campaign

AMP

of

Railroad Study Okehed
program, presumably embracing an institutional
radio campaign, was approved "in
principle" by the board of the Association

of

American

Railroads

Washington. The
association had engaged Arthur
Kudner Inc., New York Agency, to
undertake a research study. The
executive committee of the Assoon April 24

in

ciation will give further study to
the program, and before final approval, will submit it to some 150
member railroads.

NETWORK

become nationwide and utilize
some 3.50 or 400 stations, there
might be involved purchase of time
running between $1,000,000 and

FIRST

Farmer

the Arkansas

owner

KARK,

of

KELD,
man is
KFRC,

1935

193 A

1933

$1,729,137
1,620,977
1,802,741

$1,309,662
1,215,998
1,374,910

$1,031,373

NBC

Up AFA

Commercial Sectioi
customary grou]
meeting with the Advertising Fed
eration of America when the latte
organization meets in Boston Jun.
will not hold its

$941,465
884,977

28-July

1,016,102

was

2, it

disclosed April

$752,052
744,209
859,572

ing the AFA conventions for dis
cussion of problems of mutual in

go the meeting was reached be
cause of the proximity of the AF^
meeting to the NAB annual con
vention, to be held in Chicago Jul;

McAleer Plans Spots
McALEER MFG. Co., Detroit

6-8.

(auto polish), planning a spot an-

Atlantic Beer in South
ATLANTIC OLD SOUTH BEEI

nouncement campaign over a large

number
Holden,

of

has named
Clark Inc., De-

stations,

Graham &

to

direct

on May 12 starts
amateur programs oi.
Nashville, and WROL.

Co., Atlanta,

advertising.
Lists have not yet been made up.
troit,

its

series

WSM,

Auditions are held

Knoxville.

WROL

WNAC, Boston, on April 24 was
granted authority by the FCC to

winner
plane

!

of

a.

Sunday evenings and
sent

is

increase its day power from 2,500
to 5,000 watts. It uses 1,000 watts

WROL

at night.

the agency.

Nashville
the

to

appear

to

th(,

b;'"

WSM

on

program Tuesday nights

Rawson-Morrill

Inc.,

Atlanta,

1^

if'

QUARTER REVENUES BY CLASSIFICATIONS

5

S

sample episode now

Miscellaneous

Bristol-Myers Spots

BRISTOL-MYERS

Co.,

New York

(MinitRub) has started Bob Evans

WGAR, Cleveland, for ten-minute sport talks six nights a week,
the latest addition to its spot camon

paign on

WGN,

More

WWJ

and

KWK.

stations are to be added, particularly in the East
Young &
Rubicam Inc., New York, has the
account.
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Months

Amount
Drug

More

:

terest to agencies, advertisers an(
broadcasters. The decision to fore

Combined

$1,500,000.
Crystallization of the campaign,
it
was indicated, probably will
come within the next ten days as
a result of the auditioning of the

before visiting utility executives.

;

,

will

in production

.

2-

by James W. Baldwin, NAB man
aging director. During the las
three years the Commercial Sec
tion has held a departmental dur

(Blue)

1,028,552

Passes

THE NAB

1,028,935

$988,503
902,866

am

El Dorado. Mr. Zimmer
the former manager o
Houston, who left tha

NAB

908,.531

$1,405,948
1,387,823
1,524,904

ii

anc

Little Rock,

post in May, 1934, to join

$157,720
152,064
173,118

AN ADVERTISING

Mr. Zimmerman

latter April was in Arkansas ti
start the new concern.
Col. Barton, one of Arkansas
most prominent citizens, is presi
dent of the Lion Oil Co., publishe:

MBS
January
February

station relations depart
York, as vice presl;
general manager of li

New

in

operations.

all

CBS were

(Red)

$1,093,749
1,072,136
1,156,032

5.2
2.8

of

dent and
corporation being formed to handl

Broadcasting System
broke new ground for itself
during March, reaching a record
high of $173,118, and bringing its
quarter to $382,902. These figures
cover only the four basic outlets.

NBC-WJZ

H. Bar-

NBC

ment

Mutual

$1,768,949
1,654,461
1,829,553

15.4
18.7

interests

the

CBS

production

AMP

1.5
4.4
6.1

Tom

gaged G. Edward Mr. Zimmerm
Zimmerman, assistant manager or

also

Over, 1935

$1,755,394
1,691,524
1,913,837

Col.

ton

El Dorado, Ark.
on April 18 en-

% Gain

March

for

through

S,

Hot Springs, the

$29,466.

NBC-WEAF

under local utility sponsorship.
The author is Ted Malone, of Kansas City, but radio rights were held
by Arthur B. Church, president
and general manager of KMBC,
who consummated the arrangement
with AMP for use of the script nationally.
Mr. Malone will handle
series

billings

or

KTH

lease of

Networks' Gross Monthly Time Sales

he

KMBC, Kansas

cessfully on

March

including

purchase

the

$8,423,468 against $8,678,
664 during the first three months
of 1935, a loss of 2.8%. The CBS
total for the first quarter was
$5,982,551, an increase of 13.9%
over the same quarter last year
which aggregated $5,252,963. In
the CBS figures the Don Lee network is not included, while in the
NBC figures the Pacific Coast
bookings are included. Don Lee

went into new high ground in
March, showing billings totaling
$1,913,837, which is 6.1% ahead of
the bookings for the same month
of 1935 and also the largest month
in the history of either the Red or
Blue networks.
The NBC-Blue

sample tran-

asserted the
probable course would be for local
sponsorship by utilities which presumably would place the account
through regular agency channels.
Phenomenon, a continuing series
of dramatizations of the history of
electrification, was first used sucscriptions,

secure other stations,

totaled

October, 1935.
The CBS record also gave that
network a record for the first
quarter of 1936.
The NBC-Red network likewise

Many stations, eager to arrange
local sponsorship, he asserted, have
beseiged

network in March grossed $1,122,
516, or a loss of 2.8% under the
same month last year.
Combined NBC networks during
the first quarter of this year

radio hit the $2,000,-

in gross

Food
Petroleum
Automotive
Laundry Soaps
Tobacco
Radio
Paints
Building
Financial
Confectionery
Clothing
Stationery
Office

Equipment

—

Schools

Jewelry
Travel

Machinery
House Furnishings
Wines, Beers

.

$2,841,116
2,436,259
718,874
627,739
398,531
384,708
138,764
131,485
127,016
109,887
102,886
94,644
67,648
62,544
55,856
46,787
31,220
19,332
19,065
11,257
6,850

— 19S6

NBC

% of total
33.7
28.9
8.5
7.6
4.7
4.6
1.7
1.6
1.5
1.3
1.2
1.1

Networks
3

Months

Amount
$3,214,472
2,921,193
525.722
420,439
472,209
225.435
84.675
137.402
3,328
69.206
164.527
135.410
95,948

— 1935

% of total
37.2
33.8
6.1
4.9
5.5

2.6
1.0
1.6

1.9
1.6
1.1

Months

$1,531,518
1.083,138
489,715
734.597
241.220
669,370
143.391
179.486
34,640

— 19S6

3

% of total

"52",234

78,477
11,856

Shoes
Sporting Goods
Total

100.%

$8,645,354

100.%

Months

Amount

25.60
18.10
8.18
12.28
4.03
11.19
2.40
3.

.57

— 1935
% of

tot(^

$1,632,410
880,967
243,133
748.487
122,571
695.191

31.08
16.77
4.63
14.25
2.33
13.23

145,496
55,602
7,848

2.77
1.06
.15

419.060

359,295

6.84

2.36

256,300

4.28

1,373
123,747
52,719

36,990
87.291
45,465

.62

1.45

~30~.370

"".50

33,202

$5,982,551

100.%

$5,252,963

3,467
12,482
16,872

Garden

$8,432,468

S

Amount

CBS

.80
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.03
1.

1,470
8.494
137.113

2.61

"""3^845

"T07

May

J,

.03
.16

100.%

193t

I

oint
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Board Finds Gain in Radio

Setup
Sets Department
Of NBC Realigned

ANA-AAAA-NAB Committee Issues First Coverage Data
And Decides to Issue Local Figures on Ownership
REE out of every four families
the country possessed radio reiving sets as of Jan. 1, 1936,
presenting an increase of 6.6%
j'er the distribution as it existed
year earlier.
That is the conclusion of the
,jj,L,int
Committee on Radio Re[ne

'iarch representing the AssociaI'pn of National Advertisers, Na-

-^f

bnal Association of Broadcasters
ad American Association of Ad-

ml

Agencies

^rtising

in

its

first

announcement

covering
creation of a radio
bureau to audit station

(irmal
heps toward

psearch
pverage data.
Only the bare estimated figure
c radio families was made public
the committee. More signifi'Ml
ant, it decided to go full speed
3
head on the radio research bureau
Jans and designated a subcomM(
littee of five to probe for a man
aalified to serve as secretary of
le committee, and ostensibly to
bcommend a plan for auditing
I

1

:r

(

th:

s

'A

Hdio coverage
IS,

and listening hab-

means of financing

devise

and otherwise formulate plans
bring to fruition the project of
inking radio coverage data comparable with that in the printed
^'1,

jjji

,5
ril!

The committee placed at

22,869,-

00 the number of radio families
of Jan. 1, 1936, out of a total
30,919,300
American homes.
his compared to last year's esti;»ate of 21,456,000.
In the statement of conclusions,
was stated also that approxilately 4,400,000 sets were sold in
lie United States by radio manuHcturers in 1935, exclusive of dolestic sales of automobile radios,
l^hich totaled about 1,100,000 durig the year.
Of the domestic sales in 1935,

,","16

.

EE

statement said, 32.1% were
>ade to families not previously
Vning sets. "This meant" said
iie statement, "an addition of aptie

proximately

1,413,000

new

radio

during the year.

families
J

li]

Local Data Sought

!

iHE

committee did not make
the breakdown by states. It
included that the work of its
JJjbcommittee of five, which drafti the figures, should be continued,
he subcommittee was re-formed,
nth L. H. D. Weld, research
iSrector of McCann-Erickson Inc.,
jdvertising agency, as chairman,
isnd
instructed to devise new
ij|ogures covering state breakdowns,
jtnd also breakdowns by counties
'ublic

each state.
The first report of the subcomlittee was regarded as unacceptble to broadcasters because it
id not contain the county breakowns. Mr. "Weld was instructed,
is understood, to produce these
gures at the earliest possible
ate.
A statement setting forth
;he manner in which the figure for
ne country as a whole was proluced was made public simulta[ti

eously.

The committee action was taken
New York at a meetjtig attended by a dozen of the 15
Members or their proxies. Most
significant was the
decision to
rive forward with the research
>pril 22 in

I,

secretax-y,

AAAA; Hugh

1936

K. Boice,

CBS

sales vice president; Roy C.
Witmer,
sales vice president

NBC

and James W. Baldwin, NAB managing director. This committee is
to meet again May 5, it is reported.
In the formal statement issued
April 28, Mr. Benson said the Joint

Committee was organized

to undertake radio research in the interests of advertisers, agencies and
broadcasters. "The general policy
of the Committee is to approach
the many problems that confront
it by successive steps," he asserted.
"The first effort has been directed
toward an estimate of the number

and distribution of families owning radio sets on Jan.

ff^edia fields.

*

bureau plans by appointing the
subcommittee to select a full-time
secretary. The committee is working on funds pledged by NBC and
CBS aggregating $30,000, twothirds of which was promised by
the former company because it has
two networks.
Designated by John Benson, president of AAAA, and chairman of
the Joint Committee to serve on
the subcommittee to select the man
for full time employment, were
Paul A. West, president, ANA;
Frederick C. Gamble, executive

New

1,

HE BROUGHT

out that a preliminary examination of this project
indicated that to obtain a complete
answer it would probably be necessary to make a very extensive
field
survey which would have
meant delay and heavy expense.
The Committee therefore decided,
he added, that the interests of all
parties concerned would be best
served by making the best possible
estimate based on existing figures
and on additional data that could
be gathered in a reasonable length
of time. He said the Committee
now is at work estimating the
number of radio families by counties and these would be issued
within a few weeks.
The method used in reaching
the 1936 figure also was outlined
by Mr. Benson. He explained that
as a starting point the committee
used an estimate of Jan. 1, 1935
which resulted from a nation-wide
survey made by Daniel Starch and
Staff for CBS. The figure of sets
sold during 1935, he added, was
obtained from the radio manufacturing industry, and the estimate
on sets which went into new homes
was based on returns from questionnaires sent to radio dealers.
Of 10,000 letters and questionnaires sent, there were 1,343 usable replies which when applied
to the total indicated that 32.1%
of retailers' set sales were made
to new radio families, or an estimate of 1,413,000 sets for 1935.
Under the heading "comments",
Mr. Benson reviewed the CBS survey and pointed to possible errors

and shortcomings inherent

in such
studies. He said, however, that the
figures may be accepted as a rea-

sonably approximate estimate of
the number of radio families as of
Jan. 1935i Families with sets out
of order, he added, have not been
deducted from the Committee's
estimate of total radio families.

BROADCASTING

of

activities

re-

many

garded as nonessential and realignments of departments, started
early in April by Lenox R. Lohr,
NBC president, continued during
the last fortnight, with a total of
110 more employes being given
notices their services would not

and higher in small towns
and farming territories. He added:

be required after May 15.
Between his reorganizing activities. President Lohr is taking time
to visit NBC's 14 owned and man-

The Columbia-Starch material for
1935, indicated that in as
as 10% of all the families
visited, the radio sets were out of
order. The percentage runs lower

Jan.

in cities

This

number
time

would indicate that the net
of sets in use at any cue
than the Committee's esti-

is less

total. On the other hand, improved economic conditions have probably reduced the number of disabled
sets during 1935. And for any who
feel that the
Committee's estimate

mated

looks

too high, the following facts
should also be kept in mind
Slightly more than 10% of the radio famihave
lies
two or more radio sets (according to the Columbia-Starch estimate for Jan. 1935). There are approximately 3,000,000 auto sets in addition to the estimated total of radio
families
although some drug stores,
gasoline stations, etc., may have been
counted during 1935 as new families
buying radios, there are many with
radios which are not included
many
radio sets known in the trade as
:

;

;

sets

'bootleg'

were manufactured and

sold during 1935 in violation of patent rights, and they likewise are not
included finally radio set sales since
Jan. 1, 1936, are increasing month
by month the total number of radio
homes in the country.
;

1936."

Estimate Soon

ELIMINATION

Baseball Magnates

Seeking Radio Curb
ON THE THEORY

that broad-

casts of baseball games, particularly major league games carried
by stations in minor league cities,
are hurting minor league attendance, Kenesaw Mountain Landis,
baseball commissioner, has ordered
that all organized baseball clubs
make no additional radio commitments this season.
The action was taken following
protests from minor league teams,

which complained that many fans
stay at home to hear broadcasts of
major league games rather than
attend minor league contests. As
a result, organized baseball is expected to make a radical change in
rules governing broadcasts, which
heretofore have depended largely
on wishes of clubowners.
On -the -scene broadcasts of
games and telegraphic play-byplay accounts have been in particularly heavy demand by sponsors
year.
Broadcasts in major
league cities are not affected by
the ruling, issued April 28 by Commissioner Landis.
this

No Change

at Present
Landis statement follows:
"Pending further notice all major
and minor leagues and clubs will

THE

from making any addicommitments, arrangements

refrain
tional

or authorizations for radio broadcasts of ball games." The statement was issued after a meeting
attended by Ford Frick, National
League president; William Harridge,
American League president; W. G. Braham, Durham, N.
C, president of National Association of Professional Baseball

Leagues; George M. Trautman,
Columbus, president of American
Association and chairman of the
national association's
committee.

executive

aged

stations, which showed their
best incomes in history during the
first quarter, to get a first - hand
view of station technical and commercial operations. Up to the last
week in April he had visited Chicago, Pittsburgh and Schenectady
and had also gone to Cincinnati to
look over the operations of the
Crosley 500,000 - watt
and

WLW

WSAl.
Aylesworth Active

INDICATING

that he has not altogether severed his connection
with NBC and that his position as
vice chairman of the NBC board
is not merely a nominal one, M.
H. Aylesworth, whom Mr. Lohr
succeeded as NBC president, was
called in last month to "trouble
shoot" on several matters, notably
the renewal of several big accounts. The former office of Richard C. Patterson, who resigned in
March as executive vice president,
has been reserved for Mr. Aylesworth, though most of his time is
of course occupied with RKO, of
which he is board chairman.
More departmental changes are
anticipated, though it was not
stated when they will be ordered.
The shakeup, it was learned, was
ordered by David Sarnoff, president of RCA, the NBC parent organization, to improve efficiency
and reduce mounting expenses not
commensurate with revenues.
In Chicago there were changes
in the sales department. Paul Mc-

Clure became assistant sales manager of the central division, succeeding I. E, Showerman, who has
left to take the same post in New
York. William L. Weddell, one
time sales promotion manager of
the central division, who has been
out of the organization for some
time, has returned as national
sales representative.

The

NBC

Chicago

office in latter

April followed the example of Radio City in dismissing all hostesses,
seven in number, and ordering
pages to serve as reception clerks.
Walter G. Preston, manager of the
newly organized general service
department, established the pages
into two groups, one to contact
callers and the other to continue
doing messenger work.
Altogether, 74 hostesses, pages,
maids, etc. were eliminated. Other
NBC personnel leaving includes
John R. Overall, John R. Rafferty,
F. L. Stead and Wadsworth Wilbar, all of the sales department;
William J. Carley, sales promotion
copywriter; Birch de Lappe, purchasing; Pauline Gilder and Dana
S. Merriman, program; Benson K.
Pratt, Richard K. Bard and Everetta Love, press. Two weeks' advance salary was paid.
Mr. Preston announced addition
of Joyce Harris, who becomes assistant head of the general service
department, and Charles H. Thurman, placed in charge of the mail-

messenger

section.
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Ford Discs Create

86,000

Rate Complication
Montana Stations Get National
Rate for Big Auto Series

SUPPLEMENTING

its

network

shows, Ford Motor Co. is using its
new spot transcription series,
scheduled for 13 weeks, on 333 stations,
according to an analysis
made public April 20 by World
Broadcasting System, which recorded the series. They are being
placed one, two or three times
weekly throughout the country on
behalf of Ford dealers by N. W.

Ayer

& Son

Erickson

Inc.

and

McCann-

advertising agencies.
In addition to the
discs,
NBC Thesaurus announced April
21 that it is making for Ayer a
series of 13 quarter-hour programs
featuring Ferde Grofe, the Bucaneers and Marguerite Howard,
soprana. It said these are to be
placed by local Ford dealers or
branches on local stations. This
schedule, according to NBC, will
begin about May 4, and, like the
series, will be called the
Ford V -Eight Revue.
Rate complications in certain
areas developed in connection with
the placement of the campaign,
due to efforts to procure local rather than national rates. The Montana Association of Broadcasters
found itself in the thick of this
controversy, with a number of its
stations refusing acceptance of the
account at other than national
rates. This was upon the conclusion that it was a legitimate national account, and that other spot
accounts in the automotive and
other fields placed at national
rather than retail rates under the
Inc.,

WBS

WBS

standard form of contract, would
have to be accorded local rates if
the Ford series were accepted on
that basis.

The program, titled The Ford
V-8 Revue, features Happy Hamilton, tenor, the Do Re Mi Girls
Trio, and the Ford Rhythm Orchestra.
John Eccles, who ap-

peared on the

Sunday

afternoon

STAND BY

Paid Subscribers to Periodical

Of WLS

NOW

Increasing

scribers, all

sold through

nouncements over the

believed to be a record for paid
circulation
by any publication
ever published by a radio station.
The magazine is aimed at radio
fans. It runs 16 pages and is editnewsed by Julian Bentley,
caster, and the
staff, with

WLS

listen-

carries some advertising
chiefly tieing in with
radio
accounts. The Prairie Farmer, agricultural weekly published by
Burridge D. Butler, operator of
WLS, turns out the magazine in
its plant.
ers.

It

WLS

CBS Ford program, and Kenneth
Roberts, are the announcers.
The
commercials are devoted to the
V-8, but also emphasize used cars
now being sold under a moneyback guarantee.
The rate controversy was precipitated

in

Montana

when

Ed

Craney, manager of KGIR, refused
acceptance of the transcriptions at
local rates after auditioning them
and concluding that they were not
designed to advertise the business
of the particular local

Ford dealer

but of Ford dealers everywhere.
After communicating with other
members of the Montana Association, Mr. Craney announced April
15
that the contract had been
placed at regular national rates.
Mr. Craney brought out that if
the Ford series were accepted at
local rates, then under the AAAA
standard contract form it would
appear that Chevrolet and other
programs placed at national rates
would be subject to change and entitled to rebate.

Oklahoma

City,

Mr.

its

new

Dill

WOL

Committee.
Senator Dill
represented the Monocacy Broadcasting Co., operating WFMD,
Frederick, Md., in securing that
station and also in securing a
grant of 500 watts daytime on
1190 kc. for a new station at Rockville, Md., just outside Washington.
The latter grant has been
held
up by court proceedings
pressed by
and Senator Dill
is no longer representing the
tional

"

WOL

Monocacy company, headed by
Lawrence Leonard, retired attorney.

Samson-United Spots
SAMSON-UNITED Corp., Roches(household supplies), is plana series of 13 one-minute

announcements, made by
Hutchins Adv. Co.

Rochester.

Ne\

cigars), placin;
disc announcement
stations in the Mid

on about 40
west and South is using testi
monials transcribed in person b;
well-known movie, radio, and spor

enthusiasm

A

WBS, through

Co.,

Tan

(Roi

RCA - Victor

ing the frequency

upon

WBS

York

personalities.
"I am sure," said Phillip
FoiTistell, of American Tobacci
Co., "that the trade will share ou:

for regional status. Senator Dill,
disclosed that the project was
a personal venture, made his application conditional
the
grant by the FCC of 1,000 watts
on 1230 kc. for WOL, which will
be heard before an FCC examiner
May 20 on this application.
previous applicant for 100
watts on 1310 kc, also conditional
upon the granting of regional
status to WOL, was U. S. Broadcasting Co., headed by William
Dolph, manager of
and recently appointed campaign radio
director of the Democratic Na-

ning

DISC TESTIMONIAL^
AMERICAN TOBACCO

station
kc.
in
Washington, seek-

who

ter

ROl TAIS PRESE?iT^V

100-watt
on 1310

and power now held by WOL,
Washington, which is an applicant

Inc.,

opened

Washington

Washington, D.
C, on April 17
applied for a new

is

manuscripts accepted from

S.

State, now a practicing attorney in

an-

Brown, advertising manager, Oklahoman and Times; J. I. Meyerson,
J. F. Mayer, Street & Finney, New York"; L. N.
Bush, secretary-treasurer, Blackman Co., New York; Eugene Katz, E.
Katz Special Adv. Agency, New York; J. J. Hartigan, vice president,
Campbell-Ewald Co., Detroit; Edgar T. Bell, general manager, Oklahoma Publishing Co. and WKY; George McGivern, head, media department, Blackett-Sample-Hummert, Chicago; Elmer W. Froehlich, McManus, John & Adams, Detroit; Robert White, William Esty & Co., New
York; Frank Brimm, E. Katz agency, Dallas; B. P. Timothy, national
advertising department, Okkihoman and Times.
Back Row: S. L. Katz, vice president, E. Katz agency, Chicago; P. C.
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of

station. This

WLS

U.

Senator C. C. Dill

cation, the weekly periodical Stand
By, published as a popular radio
weekly in the interests of WLS,
Chicago, has achieved a circulation of more than 86,000 paid sub-

WKY OPENER UPPERS— When WKY,

C.

FORMER

in its second year of publi-

studios April 13 more than a score of out-of-town advertising agency
men were present. They were feted by executives of WKY, owned and
operated by the Oklahoma Publishing Co. (Oklahoman, Times and
Farmer-Stockman), and toured the new studios as well as the modern
publishing plant. In the group above (left to right), are:
Front row: Ralph Miller, advertising manager, Farmer-Stockman ; 0.

manager KLZ, Denver;

Senator Dill Files Plea
For Capital 100-Watter

M

for these programs
They are much out of the ordi
nary and can't help but creat(
good will and new sales for Ro
Tan. Briefly this is what we havf

done: We have taken the Roi Tai
slogan, Man to man, smoke Ro

—

Tan! and have brought it to lif(
by having outstanding celebrities
the

tell

man,

radio

audience,

why they smoke

man
Roi

t(

Ta:

cigars.

"Instead of the usual radio announcers reading a commercial ir
the usual way, the listener wil'
hear the actual voices of the en
dorsers themselves, deliver per
sonally their remarks about Ro
Tan cigars. We are bringing tcI
the 'mike'' such news - notables a;
Richard Barthelmess, Chick Meehan, Clem McCarthy, Vincent Rich-ards, Grantland Rice, Benny Leonard, Jimmy Fox, John B. Kennedy

and others.
"To the best of our knowledge,
this is the first time in radio history that a series of prominent

personalities

thus
ity

—with

have been presented

all

the natural sincer-

and conviction that comes from

personal contact."

Lawrence C. Gumbinner Adv..
Agency, New York, has the accouni.

RAY

C.

ELLIS,

of

the

General

Motors engineering staff, will be
placed in charge of auto-radio set
production in the Kokomo, Ind. radio plant purchased last month by
General Motors from the Crosley
Radio Corp. to provide its own
supply of auto sets.

Beatty, Maxon Inc., Detroit; Carl Slater, manager, E. Katz agency, Kansas City; Bill Quinn, KLZ; Herbert Hulsebus, vice president, StackGoble Adv. Agency, Chicago; 0. B. Bond, Joseph Katz Adv. Co., Baltimore; Allen B. Russell, Potts-Turnbull Adv. Agency, Kansas City;
Lowell E. Jackson, E. Katz Agency, Chicago; George May, Batten, Barton, Durstine & Osborn. New York; Max Hacker, Pedlar & Ryan, New
York; N. H. Pumpian, Henri, Hurst & McDonald, Chicago; Robert Chapman, national advertising department, Oklahoman and Times; I. H.
MacKenzie, J. Sterling Getchell, Detroit; William Phillips, mechanical
superintendent, Oklahoman and Times; Frank H. Hakewill, Roche, Williams & Cunnyngham, Chicago; Fred Bell, manager, E. Katz Agency,
Atlanta; J. B. Woodbury, vice president, R. J. Potts Adv. Agency,
Kansas City and F. W. Meyer, KLZ, Denver.
In addition, out-of-town visitors who did not appear in the photograph included Frank E. Mason, NBC vice president; Jack Latham,
Young & Rubicam, New York; Curtiss Mitchell, editor of Radio Guide,
Chicago; James Moroney ahd Martin Campbell, WFAA, Dallas; Jack
Estes, Dallas News, and William Gillespie, KTUL, Tulsa.
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[low Prospects Develop Into Accounts
Intimate Tale of a Hypothetical Account From
Conception to the Actual Program Performance

An

HUGH

By

CBS

K.

BOICE

Vice President

Charge of Sales
trace the progress of a
(SET
)|iirely hypothetical account, as it
prospective busiibvelops from
~bss into a finished program. Supfbse this imaginary advertiser has
jsver had any previous experience
in

ME

aj
n

fj;

radio.

jjith

J

He has heard about

it

a number of years and from a
ariety of sources. Glowing stories

nlr

rj,

spectacular successes on one
and; pessimistic predictions on
|ie
other. He goes to his agency
|)r
facts on the subject. He has
t

>d

of opinions.
a client goes to an agency
information of this kind, the
jjU'
jitelligent thing for the agency
> do is to call on the broadcastcompany for assistance. It
j.g
our business, as a broadcasting
jlmpany, to prepare and present
jjie
story of radio. This is the
^articular business of the sales
jppartment
with the assistance
j\id
information made available
j>rough the sales promotion and
1

g

his

fill

When

ji

jj

J

—

jjj

^

)6search

departments.

What

does this prospective and
^pothetical client want to know?

]

he wants assurance
evidence to support it that
jidio is a successful advertising
yedium; that it is particularly
Aited to his needs. He wants to
Kow how many radio sets there
:e, how frequently they are used,
[here they are, and how well
ie company he is dealing with
generally,

—

^jith

'Q

•aches them.

ie*pn

He wants informathe people who
how many in each

concerning

cgten to radio

—

hcome group, and what kind of
jfograms they like to hear.
Then he wants evidence to supart the stories he has heard of
«|riccessful radio campaigns.
SoI

hd-so tried radio; So-and-so sells
product that is similar in price
tid appeal to mine; what results
d he have. The answers to all

questions are assembled by
le research and sales promotion
epartments and presented to him
[-directly or through his agency
the sales department.
f
kese

Aha! The Contract!

I^ET US assume

that the answers
-e satisfactory; that he decides
use radio as a medium for his
Pyertising. The next step is the
fening of the contract for them,
his contract is rather an unusual
scument.
I do not think in 20
ears I have ever seen anything
#st
like
it
in the advertising
usiness.
It looks more like
a
ase than an order for advertisAs a matter of fact it is a
er.
ase a lease on a specific time
jriod.
It gives the lessee the
ight to broadcast a commercial
rogram for a specific client in
Hat time period for a definite
Slimber of weeks, and like a real
Sitate lease contains the terms and
'knditions under which this right
given. I think it might be in^resting to briefly run over some
these conditions and the rea|i>ns for them.
As almost without
;lceeption our contracts are signed
;arough advertising agents, the
ord "Agency" is used in these

THERE'S

j

kay

1,

1936

•

—

—

appearance of the program on the air. Hugh Boice
knows about it, and knows how to tell it, as a perusal
of this article will reveal. The article is excerpted from
a recent speech which Mr. Boice delivered at a meeting
of the Cincinnati Advertisers Club.
provisions

instead

of

"Adver-

tiser."
1.

the

The agency warrants that
broadcasting of his prowill not violate any rights

grams

of others.

That hardly needs any explanaIt is necessary of course in
order to protect ourselves, the advertiser and the agent from a suit
based on an invasion of the right
of privacy.
2. The
System reserves the
right in its discretion and without liability, to omit one or
more of the programs contracted
for, and to use part of all of the
time contracted for, for broadcasts of special events of importance.

tion.

Big News Events

WE ENDEAVOR,

of course, to see
that there is as little interference
with a commercial schedule as
possible, but there are times when
some event is of such outstanding
importance to the country as a
whole and to the radio audience,
that it is necessary for us to with-

hold the time in order to bring the
news, address or sporting event, or

whatever

it

may

be, to the public.

When

this is done a courtesy announcement is always made in

favor of the advertiser whose
time is taken.
3. Continuity and/ or script
and/ or musical selections for
each program shall be prepared,
written and broadcast in conformity with regulations and
restrictions set forth on'the back
hereof, which are an integral
part of this agreement.
The 4th provision reads as
follows

The System reserves the right
broadcast any programs which do not in its opinto refuse to

ion maintain a qualitm creditable
alike to the System and to the
Agency. In the event that in
the opinion of the System the
continuity, script or musical selections furnished fail to conform with the regulations and
restrictions set forth, the System shall have the right witlwut
prejudice to any other rights it
may also have, to furnish and/ or
substitute continuity, script or
musical selections prepared by
its staff ynembers, or to edit the
said continuity, script or musical
selections.
It

may seem

to

some of you

that these are pretty drastic regulations, and I don't believe that I
personally have ever seen an order

BROADCASTING

for advertising space in a publication that carried with it quite so
many conditions. But you must
bear in mind that the very personal nature of this medium, the
intimate contact it gives the advertiser with his public, demands
that its use be restricted both in
the interest of the advertiser and
of the public.

Program Standards

IN MAY 1935 CBS set the highest
program policy standards ever attempted in American broadcasting,
and formally announced them. We
were well aware when we did this
that it might result as it did in
the loss of some business, but

—

—

after nearly a year of operating
under these policies, we feel well
satisfied, even viewing it from a

purely economic basis.
But far beyond the satisfactory

economic result

is the fact that it
attention of thoughtful
people throughout the country on
the ability of the privately operated American system of broadcasting to recognize its obligations
and meet its opportunities. We
could not have had this result if it
had not been for the cooperation
of the vast majority of advertisers
and agents, and I think it speaks
volumes for the rightness and fairmindedness of advertising men
and advertisers that they, as well
as we, were willing to take a longtime view of our industry and cooperate in such measures as we
felt would be necessary to best
serve the public, and stabilize and
perpetuate a broadcasting business. It is true that not all broadcasters have adopted similar policies, but I think it is safe to say
that with few exceptions during
the past year all have attempted
and succeeded in raising their
standards.

fixed

the

"Editorial

Responsibility"

IN TIBE

provisions on the back of
our contract, there is one which
reads: "No use of broadcasting
time except for direct or indirect
advertising of goods or services."
This means that we will not sell
time for the discussion of public
questions such as proposed legislation, or for propaganda purposes
of any sort. The reason for this
is that we are charged with editorial responsibility for what goes
out over its network. We could
not escape this responsibility if
we would, and would not escape it
if we could.
In discharge of this
responsibility, we will continue to

{Continued on page UU)

Word From
"Must"
LIKE a

as well as
plenty goes on behind the scenes
behind the microphone in the critical period between
the time a network first discovers a prospect and the

[

—

Its

Food-Drug Measure
Ends Hibernation
President Gives

It

Legislative Status
spector

risen

from the

legislative dead, the Copeland Bill
for the rigid regulation of sale and
advertising of food, drugs and cosmetics, has bounded into the forefront of the House "must" legislative
calendar with
an even
chance of becoming law before the
present session ends.

A

word from President Roose(Dto Rep. Sam Rayburn
Tex.), chairman of the House In-

velt

& Foreign Commerce
Committee, has revived considera-

terstate

tion of the bill after all interested
groups had given it up as hopeless
in the current session. The subcommittee of the House committee
during the week of April 20 held
two executive sessions on the bill
and planned more of them during
the April 27 week, with the likelihood of getting a measure out to
the full committee within a fortnight.
Little Opposition

IT

HAD BEEN

generally concluded that food and drug legislation
would become a campaign issue as
an appeal to the women of America, and that for this reason administration leaders had purposely
avoided pressing for enactment.
As a matter of fact, the bill, which
passed the Senate last session
after two years of Senatorial bickering, had been given no consideration whatever this session until
the "go ahead" signal came from
administration quarters.
In the form in which it passed
the Senate the bill was largely
unobjectionable to broadcasting, as
well as to other media and to a
large number of the manufacturers
which would be aff'ected. Only a
group of proprietary manufacturers continued in vociferous opposition.
It is understood
headed by
tee,

the subcommitRep. Chapman
(D-Ky.), is considering a number
of amendments to the bill. Among
these are transfer of regulatory
authority from the Department of
Agriculture to the Federal Trade
Commission; creation of an administrative board to provide imparreview of decisions of the
tial
regulatory agency with respect to
and
advertising representations
greater protection in the case of
;

labeling claims.
Assuming the bill is approved by
the House committee and reported
to the House, it is expected that
opposition will develop in
little
that body. However, the differences in the measure as compared
to the one which passed the Senate
last session would have to be com-

posed in conference between

mem-

bers of the two houses.

Webster-Eisenlohr News

W E B S T E R-EISENLOHR

Inc.,

(Henrietta & Girard
cigars) on April 20 started Bob
Carter over a two station network, WMCA, New York, and
WPRO, Providence, 6-6:15 p. m.,
six days a week, on a 52-week
contract. The program, titled Today's Winners gives the results of
horse races. N. W. Ayer & Son
Inc., New York, placed the account.

New York
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FCC

On

Likely to Set Precedents
Super-Power and Transfers

WHO

For Hearing With Four
Others Pending; KNOX-WNBF Requests Denied
INTENTION of the FCC Broad- about May 1, 1934. The other applicants
are
K N X, Hollywood,
cast Division to hold formal hearApplication

Set

ings and create strong legal records on applications for major
station moves, notably in such
matters as super-power and the
purchases and transfer of stations,
was made apparent during the
last fortnight as the Division had
placed before it three more requests
for 500,000 watts in addition to
the many station transfer deals
consummated during the last few

months.

While no formal policy has been

members of
the Broadcast Division are making
established, individual

that they will scrutinize
all such applications more carefully than ever before because of
the radical character of the requests in so many cases and because of the large amounts of
money involved in the station
deals. It proposes to inquire into
prices and to establish whether
they are consistent with actual
clear

it

value.

the meeting on May 1, it
understood, consideration was
given to assignment of four stations of the Southwest Broadcasting System to Hearst Radio, Inc.,
but action was deferred.
At the
same meeting the Division set for
hearing the application of WHO,
Des Moines, for experimental authority to increase its power to
500,000 watts
the first of the
group of super-power applications
to be designated.

At

is

—

Fort

IT

ALSO

Wayne

Transfer

designated for hearing

the application of Westinghouse for
assignment of the licenses of WGL,
Fort Wayne, Ind., 100 watter to

Westinghouse, which it arranged
to purchase along with WOWO,
part - time clear channel outlet.
These actions tendered to confirm
the view that all controversial
transfers would be designated for
hearing.

Denied at the May 1 meeting
were the applications of Knox
Broadcasting Co., for a new station at Schenectady on 1240 kc,
with 1,000 watts, and of WNBF,
Binghamton, N. Y., local for the
same assignment with 500 watts
night,

Chairman Prall

dissenting.

This was the case which provoked
the so-called "Willard Hotel Incident" involving allegations of bribery, and which caused a stir in
Congress.
Close on the heels of NBC's application for 500,000 watts for
WJZ, key of its Blue network, the
FCC had before it similar applications from WGN, of the Chicago
Tribune, and
of the Louisville Courier-Journal, and it was
clearly indicated that these requests for tenfold power increases
would go to hearings before the
three division commissioners en
banc. In the case of WJZ, at least,
such a hearing is being requested.
These two bring to five the

WHAS

number

CBS

buying from Guy
Earl Jr. for approximately $1,250,000, and WHO, Des Moines, which
filed for the power increase about

which

a

is

month ago.
Whether CBS,

when

takes
over KNX, which deal also will be
set for a hearing, will retain or
drop the station's 500,000 watt
application, executives of the network assert they are not in a position to state at the present time.
During the last few weeks Herbert

Akerberg,

CBS

station

the situation there, including the
investigation of a probable shift
from Don Lee's KFRC in San

Francisco to KSFO, Oakland,
San Francisco independent, either
on a purchase, lease or affiliation
basis.

In recent months very few transfers of ownership of stations have
been authorized, the Broadcast
Division informally making clear
its intention of requiring hearings
at least where large amounts of
money are involved.
The Hearst applications involve
the following amounts:
KTSA,
San Antonio, $180,000; WACO,
Waco, $50,000; KOMO, Oklahoma
City,
Austin,
$75,000;
$50,000.
The fifth station sold by the

KNOW,

Southwest Broadcasting System,
while originally under option to
Hearst, is KTAT, Fort Worth,
which went to Raymond Buck, Fort
Worth attorney for the American
Airlines, which was original owner
of the station, for a price disclosed
as $160,000. This transfer will also
go to hearing, it is expected. Mr.

Buck has stated that he

is

person-

ally taking over the station as

an

Program Based on Mail Facts

Used by 66

THE

hobby of

J. B.

Stations

Trapp, Wichi-

Kan., postal clerk, is writing a
radio sketch titled Postal Oddities.
Starting on KFH, Wichita, some
seven months ago, Trapp soon had
his program on 66 stations, including Yankee Network.
Working after hours, Trapp
writes his own script and answers
voluminous mail from all parts of
the world. In addition he scours
hundreds of publications in search
of material. Postal facts received
from foreign countries are translated for him by school pupils.
cartoon under the same title is run
in a postal employes publication,
Trapp supplying the material and
Ed P. McGlynn, a fellow clerk, doMcGlynn also
ing the drawing.
acts as master of ceremonies on
program.
the weekly
Local chapters of the National
Federation of Post Office Clerks
stage the program on stations in
ta,

A

KFH

HEALTH PRODUCTS
RENEWS FOR YEAR
HEALTH PRODUCTS

Corp.,

New

on April 24 renewed conon Feen-A-Mint National
Amateur Night for 52 weeks, startYork,

tracts

ing

May

17

when

existing contracts

run out. The show is broadcast over
an enlarged MBS network including stations from both the major
chains as well as leading independents.

During the
Chicrvgo

will

After that

it

weeks WJJD,
carry the program.

first

13

will also be carried

by WGN in Chicago through the
remainder of the 52 weeks. William Esty & Co., New York, is
the agency.
In signing the new contract Gifford Hart, advertising manager of
Health Products, said: "Despite
the oft repeated predictions of the
rapid death of the amateur idea,
we can find no evidence of decreas-

ing interest in our show. Feen-AMint National Amateur Night was

Pending before the FCC are dozens of other applications for new

the first national amateur radio pro-

acting

for

no

interests.

and station transfers,
which will be heard by
examiners of the Commission.
Transfers of ownership particularly have been giving the Commission concern in recent months,
with multiple ownership by single
interests coming to the fore lately
more than ever. FCC members
have considered and discussed definite rules governing the multiple
ownership of stations, taking note
especially of newspaper activity in
stations
most of

this field in addition to the CBS
acquisition of
and lease of

KNX

WEEI,

Boston.

Electrolux Discs

ELECTROLUX

New York

Co.,

(refrigerators) during the week
of April 27 began a new series of
transcriptions over 16 stations on
a twice weekly daytime schedule.
The campaign is to run for 13

weeks and features Carson Robinson and His Buccaroos on WBS
quarter-hour

discs.

Stations

in-

WGY, WBT, WJAX, WSB,
WSM, WWL, WLW, WLS, WCCO,
WOW, WDAF, WFAA, WOAI,

inauguration of WLW's 500,000
watts of experimental power which
the Cincinnati station started using

KOA, KSL, KNX.
Durstine & Osborn
placed the account.

Batten, Barton,
Inc.,

New

York,

Nine-Station Hookup Is Formed

For Musical Dramatic Series

WITH

four,

Hearst magazines

i

as cosponsors oi
a musical d r a
m a t i c program

March

titled

oj.r-

Events, a specialL

hookup of nine

New York Stateikeyed!

stations

from Hearst Ra-|-

Mr. Squire

dio's

WINS,

Ne-wf

York, went into operation April 2^\on a weekly basis. The hookupL
calls for a one-hour program everyp
Tuesday for 26 weeks from 1]
a. m. to 12 noon.
The first halfhour is sponsored by one of theji
magazines of the Hearst Interna-I
tional Magazine Co. group and thd^
second half hour is sustaining.
I

'

Ii

The idea of the hookup was first
conceived by Burth Squire, WINS
manager, who is handling all the;:
I!

||j

their locality.

other

investment,

clude:

Page 18

relations

manager, has been in Los Angeles
and San Francisco looking over

pending applications
for super-power filed practically
on the second anniversary of the
of

it

Hearst Magazines}
Use New York Netl

POSTAL ODDITIES

gram and has continuously been on
the air for a year and a half. All
the evidence which we can get from
program popularity surveys, sales
check ups and similar data, indicate that our radio program is
growing in popularity.
"Perhaps this is due, in part, to
the fact that we have always believed that even an amateur show
must present adequate talent, and
each week we auditioned hundreds
of people in all sections of the
country in order to find the six or
seven performers whom we believe
really have something to offer the
public. The fact that close to 200
of our amateurs have graduated
from our show into professional
engagements is an indication of the
care we use in selecting and presenting them."

GREEN ISLAND, N. Y. branch of
Ford Motor Co. will launch another
quarter-hour program on WGY,
beginning May 18,
This program will
be heard during the morning hours
and will be entitled Musical Clock.
Two other programs are also being
sponsored over this station by the
branch office. N. W. Ayer & Son
Inc., New York, placed the account.
Schenectady,

six times a week.

details. Mr. Squire, replying to re-Ji|ports that this special hookup con--,;.
templated a permanent network tc'i
be known as the Empire State Net-.i;:

work, was emphatic in

asserting";!|'

that the chain is unnamed and iLjjj_
not to be considered a regular regional net.
The stations in the hookup, ir
addition to WINS, are
Albany; WIBX, Utica;

WABY
WSYR

Syracuse; WMBO, Auburn
WESG, Elmira; WNBF, Bingham-

WSAY

WBNY,

ton;
Rochester.

~

Buffalo, and
latter station

The

is

a,

_
"

newly-authorized 100 - watter not
yet on the air, but it will join tht. ^
group as soon as its transmittei
is ready, which is expected shortly
'

periodicals will ro- ^
tate their sponsorship of the pro-

The Hearst

grams.

The

ffrst

show was

spon-

sored by Good Housekeeping, the
May 3 show will be sponsored bj

Cosmopolitan, and Harpers Bazaarand Pictorial Review will follow ir
The orchestra is led bj
order.
Louis Katzman. The dramatiza- ~>
tions are versions of stories appearing currently in the sponsor-- ~_
ing magazine.
"
The total cost of the half-houi'
sponsored period runs $493.38, ineluding station time and lin(
charges. The hookup, it was indicated, will be made available tc
other advertisers according to timt
available

from the

station.

Beverage Campaign
H. SCHULTZ Corp., Brook;

CARL

lyn, N. Y. (Dr. Brown's beverages
and artificial mineral waters) oi

April 15 started a 13-week series
of thrice-weekly programs featuring "Uncle Abe" and the Twin
Triangle Club over WEVD, Ne\^
York, tieing in with an extensive
space campaign in all of the Jewish and Anglo-Jewish periodicals
in the New York area. According
to A. Davis, the company's adver-t
tising manager who is handlini
the campaign, this is the first English radio program ever undertaken to be aimed exclusively a1
the large Jewish juvenile audienc(
in New York. Club pins and membership cards are offered children

MABELLE JENNINGS,

Wash-

ington air columnist, has been
signed by CBS for two weekly,
quarter-hour programs of per-,
sonality comment.
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W-H-0

gives the radio advertiser

EXTRA DAYTIME VALUE
map shows

This

it

^HOWING mail response to three
broadcasts at 9:30

map

a,

m.-,

this

of

the

a true picture

gives

EXTRA VALUE regularly
to the advertiser

delivered

by Station

WHO.

For, in addition to covering Iowa at
one low cost, the 50,000-watt power

WHO

of

delivers a strong signal to

listeners throughout the corn

who

rely

radio's

on

WHO

most popular

And

for

belt,

many

of

features.

these facts explain

it

With some stations, a strong signal
beyond the primary area would
pass unnoticed, because of better

from a network station
nearby. But west of Chicago,
service

WHO

stands out as the only 50,000-watter

on the basic red. Hence, outside
its primary, a tremendous audience
throughout the middle-west tunes
regularly to
ers

drawn by

service on

EXTRA

MAP DATA
^PROGRAM—

—a

"Monticello Party Line"

—

I

skit

"ADVERTISER

Dr. Caldwell's Syrup of Pepsin

TIME —
I

9 :30 to 9 :45 a,

cOFFER

—

—Mon. through

m.

Fri,

Free Cook Book, offered Feb. 19-20-21,

WHO—EXTRA listenWHO's

dependable

Red Network shows

listeners held

by the con-

WHO's

RESPONSE RATIOS;

sistent character of

Appanoose County
1 from every 11 radio homes
Black Hawk County
1 from every 9 radio homes
Calhoun County
1 from every 7 radio homes

program schedule EXTRA listeners whose response has established
as an EXTRA VALUE STA-

TOTAL RESPONSE—32,527,

radio advertisers.

—

entire

WHO

TION

in the records of

outstanding

CENTRAL BROADCASTING COMPANY, DES MOINES

1

WESTERN
UNION
IS
n

Oi.

HlLi

«EE •IS Z 413P

H Cx

¥CHT CLAD To TELL TOU Tm*T H h
TCiPPEO »LL STATlOHS
III VOLunc
0" p*arr like COok bock bespomses
J I CrEBlSH TnC CBMEK KHASSElT CO.

Flash-W-H-0 Tops

List

on Cook Book Response

Just after the copy above had been electrotyped,
the accompanying wire (see cut at left) was received
from J. E. Giebish of The Cramer Krasselt Co.

Note— Total mail

response has since reached 34,030.

1

'^May i,
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Baseball Trophies Dramatic Economic Discs
Brookings Institution
Will Be Awarded Of

By General

Mills

Big Sports Sponsor Seeking
Aid Attendance at Games

May
to

TO BOOST

baseball attendance in
cities where it sponsors baseball
broadcasts General Mills Inc., Minneapolis, is offering a trophy to the
station building the biggest percentage of increase in paid admissions at ball parks. The trophy is
a 56-inch silver cup.
In addition a national announcer's trophy will be awarded to the
announcer whose efforts are responsible for bringing the trophy
It is a replica of
to his station.
the grand trophy and stands 14
inches high. Elgin wrist watches

be awarded announcers who
build a specified peixentage of increase in paid attendance over

will

1935.

General Mills broadcasts, according to D. D. Davis, president,
are designed to be of direct bene-

and
the company. Club owners have
been notified of the awards and
have been asked to submit suggesfit

to baseball clubs,

stations

tions on cooperation as well as on
the method to be used in deter-

mining how increased attendance
is

to be calculated.

Overcoming Objections

THE PLAN

is

designed to meet

the contention of some club owners that broadcasts tend to cut
down attendance at the games.
General Mills has greatly expanded its baseball sponsorship this
season and now is broadcasting in
nearly every major market, says
Henry A. Bellows, now General
Mills special advertising representative.

Meantime advertisers all over
the country have been signing for
baseball broadcasts. Among them
are Socony-Vacuum Oil Co.; Penn
Tobacco Co.; Chicago Cubs, sponsoring resumes of its own games;
Atlantic Refining Co.; Studebaker
Sales Corp.; Walgreen Co.; Philhps Petroleum Co.; Texas Oil Co.;
Peoples Drug Stores; Coca Cola
Co.; Sears
Roebuck Co.; Minneapolis Brewing Co.; Southern Oil
Co. of New York; Sun Oil Co.;

Tide Water Oil Co.; Goodrich Silvertown Stores; Firestone Tire &
Rubber Co.; Perfect Oil Corp.;

Pennsylvania

,

Accepted by 21 Stations
TWENTY-ONE stations as of

Oil

Co.; Falstaff
Brewing Co.; Kellogg Co.; Wagner
Brewing Co.; Wadhams Oil Co.
Play-by-play broadcasts of home

had accepted the

1

poration",

who

discuss

the

listeners alike.

MORRIS

B.

SACHS, owner

of a

It is the principle feature of a
year's broadcasting campaign to
cost $150,000, in Chicago only.

Schwimmer &

Scott,

Chicago,

is

the agency. Gene Arnold will be
master of ceremonies. This is said
to be the largest sum ever invested
in purely local broadcasting by an
individual advertiser.
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the

KSL,

purchase

into

others being

were

th.

arrangements,

thi

WJAG,

Norfolk, anc
KMMJ, Clay Center. About
month ago the options on the Nor

;

One

and Clay Center stations wen
It is expected the news
paper will also drop its option oi
folk

dropped.

KGBZ, thus terminating the Ne
braska Broadcasting Co., its radi(
subsidiary.

KGBZ's

counsel, Elmer Pratt
a motion with the FCC tc
secure a rehearing before May
on its order to eliminate the statioi
and turn its half time over tc

la.;

York;

WAAW

and

only two remaining stations of thi
group of four in Nebraska witl
which the newspaper had enterec

has

filed

i

Stevens Point, Wis.;
Honolulu; WIXAL, Boston;
Des Moines; KGIR, Butte;

WHO,
WNYC, New

Omaha Grain Exchange.

KGBZ

prob-

KMA,

Shenandoah, la., with whiclshared the 930 kc. channel. A
counter petition was filed by Jame;
Hanley, former radio commissionei
it

Salt

Lake City; KSD, St. Louis;
WQAM, Miami; KOL, Seattle;
WEBC, Duluth; KWSC, Pullman;
WMAL, Washington; WOSU, Columbus; WMC, Memphis.

and counsel for KMA. In the eveni
of an FCC finding sustaining it:
original decision ordering the sta
tion off the air, it was indicatec
that
will appeal to thi
courts.

KGBZ

FCC Spurs Drive
On Border Stations
A NEW

campaign by the Federal
government against so-called renegade "border stations" has been
launched by the FCC, and already
has resulted in the grand jury indictment of Norman Baker, erstwhile Muscatine, la. broadcaster,
who operates XENT, at Neuvo
Laredo, Mexico, across the border
from Laredo, Tex.
The Federal grand jury at Laredo on April 20 indicted Baker
and two alleged fortune-tellers
utilizing his station on charges of
violation of two provisions of radio law. Indicted along with Baker
were a "Dr. E. R. Rood" and one
"Dr. Richardson", who also are
identified with Baker's cancer hospital staff.

Store's

men's and women's apparel store
at 66th and Halsted Streets, Chicago, on April 26 started a onehour program, 5-6 p. m. EST, and
will run for 52 weeks on WENR.

WAAW

WLBL,

KGU,

bu

service and financial re
sponsibility of its present operator
George R. Miller, the Omah
World-Herald on April 24 securet
a dismissal without prejudice b
the FCC of its application for vol
untary assignment of
500-watt daytime station owned b

WOW,
WREN, Lawrence, Kas.; KFAB, Lincoln;
WCAU, Philadelphia; WHA, Madison;

interests

program

station, said Mr. Lyon, announced
the series by letter to the community's leading business men and had
an announcement made in the
classes of several local universities.
Stations handling the programs
Omaha;
as of May 1 are:

WOI, Ames,

WHILE attorneys were engaged
controversy over KGBZ, York
Neb., under purchase option to th
Omaha World-Herald

lems confronting all business today.
According to Mr. Lyon, the technique of presentation has elicited
favorable comment from program

managers and

WAAW ASSIGNMEN
PLEA DISCONTINVEl
ordered deleted by the FCC as o
May 8 due to alleged unsatisfactor

Film Methods Corp.
Each program represents a
meeting of the board of directors
of the mythical "All-American Cor-

mission to manufacture mechanical
reproductions and transport them
outside the country. It was contended that he broadcast through
XENT by remote control from the
states, and also shipped transcriptions across the border. Maj. A. V.
Dalrymple, FCC attorney working

$150,000Campaign

Art Directors Club Pays Honor
To Photos, Booklet

series of

KELD,

El Dorado, Ark., by several local merchants. F. E. Bolls,
KELD manager, says broadcasts
have been instrumental in boosting
attendance at local sports events.

ART AWARDS

dramatized transcriptions dealing
with America's economic problems
offered as an educational feature
by the Brookings Institution, noncommercial research organization
of Washington, according to Vernon F. Lyon, in charge of radio at
Brookings. Four programs have
thus far been recorded by Radio &

The indictments alleged violation
of Section 325-B of the Communications Act on charges that Baker
did not have a permit to maintain
a radio studio in the United States
and that he did not have FCC per-

games are being sponsored over

CBS

under George B. Porter, assistant
general

counsel for broadcasting,
handled the prosecution in Laredo.
Baker will be
brought before the Federal District
Court in Laredo for trial at the
term next fall, along with his two
associates.
broadcasts with
a quoted power of 50,000 watts on
a mid-channel which has been causing serious interference with
United States stations.

Presumably
XENT

Remington Rand Adds
TO CBS went

three major awards
for excellence in advertising art
last month when the Art Directors
Club, opening its anniversary exhibition in New York April 16, picked
two of its photographic illustrations and one of its booklets among
the best in the exhibition. The distinctions, honoring the artists,
were also a tribute to the CBS pro-

motion
O'Brien,

department and Harry

CBS

The Art

art director.
Directors Club

medal

for the best photographic illustration was
Anton
to
Bruehl's photograph of an African
drummer used in Columbia's ad-

awarded

vertisement "Black Magic

and
White" which appeared in the Dec.
1 issue of Broadcasting. For the

best

photographic

.

.

.

illustration

in

trade publications, the award for
distinctive merit went to the "mask
and laurel" sketch prepared by

Sam Berman-Banker and

Burkett
W. Gianninote, which was used in

Columbia's "Awards" advertisement which appeared in the March
Broadcasting.
Best booklet in the exhibition
was the CBS brochure announcing
1 issue of

the addition of

WJR,

Detroit, to its

network.

Niagara Hudson Discs

NIAGARA HUDSON POWER
Corp.,

New York

39 one-minute
announcements,
week, for
13

(coke) is using
transcription
three
times
a

WBS

weeks on WGY,
WFBL, WGR, WBEN.
Batten, Barton, Durstine & Osborn Inc., New York, placed the

WSYR,

account. Niagara Hudson also uses
transcription programs in its territory to promote power service.

WOR

to Five Star Final
REMINGTON RAND Inc., Buffalo,
(typewriters) April 20, added
WOR, New York, to the WMCAInter-City Group stations broadcasting Five Star Final since
March 30. With the addition of
WOR, the program shifted to the
8- 8:15 p. m. spot for the Monday
to Friday broadcast.
will
not broadcast the Sunday night
9- 9:30 p. m. program, but
A
and the Inter-City Group will continue to carry it as in the past.
The program is signed at
for 49 weeks to make it coincide
with the 52-week contract with
Inter-City signed in March.
On
the first Monday in each month,
for an unannounced reason, the
program will be heard at 9:309:45 p. m. The broadcast will continue to originate from
and be piped to Inter-City and
WOR. The account was placed

WOR
WMC

WOR

WMCA

direct.

s

Remington Rand has signed for
quarter-hour INS news broadcast;
before and after all games of the

Newark Bears,

International

League, on WINS, New York. Account placed direct.

WALTER
c e

n

1

1

y

J.

PRESTON,

manager

of

until re-

KSO

and

KRNT, Des

Moines, has been appointed national sales manager of
WIND, Gary, Ind., according to an
announcement April 18 by Ralph
L. Atlass, president. Mr. Preston
formerly was program manager of
WBBM, Chicago, and afterward

became

sales

manager

of

WINS,

New

York, leaving that post to
join the Iowa Broadcasting System.
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^NXSale, Renewal
race Joint Hearing

I

Program Citations to
Heard With Transfer Plea

which

'by

CBS would

purchase

ICNX

for a price in the neighbor} %ood of $1,300,000.
Reopening of the hearing on the
^ 'KNX renewal is considered the
^'
fikely course, at which time the
^Broadcast Division also would go
* ''mto the proposed transfer of stabion ownership. The hearing prob*kbly will be set for some time
.vithin
the next month or six
^;

;

By

NORMAN

Erwin Wasey

WITH

W. GREGG
& Co. Ltd.^ Chicago

the ap-

second

birthday,
of the
world-famous Dionne quintuplets,
interest in what
these little Canadian sisters are
eating and wearing and playing

May

28,

with

once

more
takes an upward

Mr. Roberts
In

trend.

the

^

•.

'

,

-veeks.

Cited because of allegedly ques-

program broad-

medical

pionable

KNX

for several months has
jeen operating under a temporary

''easts,

icense. More than two-dozen medcal program citations were leveled
'igainst the station at hearings
leld last fall. At the same time
held hearings on renewal
;he

FCC

applications of

WTMJ,

Francisco. The
the latter two stations
™ Were renewed on a regular basis
ve Ju^prii
14 by the Broadcast Divi'licenses of

St

=1

si

Marmola

Cited for

THREE

of the stations were
primarily because of the acceptance of continuity covering an
anti-fat remedy known as "MarJ,
Id ijnola".
The case against KNX,
kowever, was broadened to encom^ 'pass a long line of remedies. In
:''^:'enewing the licenses of the other
wo stations the FCC made no
mention of KNX.

^^LL

"

eited

The KNX sale to CBS, arranged
TWO months ago, is contingent upon

n

KNX

license on a
Jtrenewal of the
'egular basis, and, of course, upon
approval by the FCC of the transfer.

Assuming that the

KNX

renewal
be reopened, the FCC
hlan probably will be to call before
Jt the owners of the station to
ascertain whether the programs
fO
md accounts against which comalaints were made have been re(noved.
If they have, then the
Bjicense presumably will be renewed
.»nd the FCC then would be in
iposition to consider the transfer of
jDwnership from Guy C. Earl Jr.
SICfiind Naylor Rogers to CBS. Thus,
the assignment would be combined
;a£(§(!jvith
the renewal hearing, since
[he FCC has adopted the practice
Iff
getting into the details of all
icaBjmportant changes in station ownwill

ilCiftsase
CO!

)ai

col

]

to be the only ether advertiser to

use the quintuplets consistently as
an advertising theme.
Since the girls were five months
old, the use of Carnation Milk in
their diet has been continuous. In
a recent broadcast of the Carnation

Contented

10 p. m.,

Hour

NBC -Red),

(Mondays,
it

was an-

the largest orchestra broadcasting
from Chicago was the original director and still occupies the podium. The Carnation quartet has
been with the Contented Hour from
the beginning.
Not long after the program's
inception, the contralto voice of a
Lullaby Lady was introduced for a
special "children's spot" and this
feature has been retained. Another
feature is a "contentment spot" in
which the sponsors pay tribute to
famous men and events whose
anniversaries are coincident with
the date of the program. In the
past two years, guest stars of various magnitudes have been introduced. Among the most notable of
these are Amelita
Galli - Curci,
Richard Bonelli and Gladys Swarthout.

nounced that they had consumed
well over 2,500 large cans of this
evaporated milk.

Confidence in Radio

THE

Carnation Contented Hour
has been broadcast without a break
for more than five years. Tying
in scientific baby feeding with the
universal interest aroused by the
Dionnes furnished a logical basis
for its radio-program advertising.
"The fact that we have been on
the air continuously for more than
five years should show our confidence in radio advertising," said
Stanley D. Roberts, advertising
manager of Carnation Milk Co. It
dovetails nicely with our advertising in other media and satisfactorily accomplishes the job we have
set for it.
Our product is pri-

marily of interest to housewives
and mothers and our program
reaches a maximum number of
these at an impressionable hour.
This is substantiated by a consistent volume of fan mail, by requests for literature and by the
sale of our cook books."
The Contented Hour is a home
type of program of music of a
popular and semi-classical nature.

One well - known radio critic recently described it as "the kind of
program you

like to tune in when
you have donned comfortable slippers, settled back in your easy
chair and lighted your favorite
pipe". Inaugurated in Chicago in
1931, with 26 NBC stations, outlets have been increased until now
the Contented Hour is heard over

Fr. Coughlin to

Resume
Autumn

Radio Series in
WITH the termination

of

Father

Coughlin's fall and winter broad-

by threats of retaken

prisals, which already have
form in the bombing last

month

of the home of its owner, WJAY,
Cleveland, on April 20 brought its
Ghost Reporter back on the air to
continue his "constructive discussions" of civic problems. Monroe
F. Rubin, operator of WJAY, and
his wife and three children narrowly escaped injury and possible
death the morning of April 9 wRen
a bomb exploded on the front porch
of their Cleveland home, undoubtedly planted there by local racketeers.

The anonymous Ghost Reporter
quit broadcasting immediately
after the incident, but on April 20

Mrs. Edythe Fern Melrose, WJAY
manager, brought him back on the
air to continue his talks from an
undisclosed remote control point.
Said Mrs. Melrose:
"The Ghost will reveal situations
detrimental to the welfare of the
city and the welfare of citizens
without being malicious. Rather
than demand of city officials that
steps be taken to correct bad civic
conditions, the Ghost will make
recommendations. Light, spicy gossip will also be included in the

He will call the attention of listeners to good work by
civic-minded persons who help adprogram.

cast series on April 26, it was disclosed that he will resume his
independent hookup on or about
Oct. 20, or practically on the eve
of the national elections.
The
Coughlin network cost him approximately $210,000 for lines and
station time during the last six

vance Cleveland civicly."
Mr. Rubin's home was bombed

months.
Father

with telephone calls demanding a
cleanup of obscene literature on
the newstands, the Ghost claimed

Coughlin's

National

Union for

Social Justice, which
the Detroit radio priest was promoting over his independent Sun-

day afternoon 45-minute hookup,
had total receipts of $101,060 and
expenditures of $96,388 during the
period from Jan. 1 to Feb. 20,
1936, according to its accounting
filed with the Clerk of the House
of Representatives in Washington
as required under the corrupt
practices law.
Of the receipts,
$76,692 was a loan from the Radio
League of the Little Flower, and
major expenditures were $46,686
to E. W. Hellwig & Co., New York
agency handling the hookup, and
$8,083 to

WJR,

Detroit.

three

weeks

after

the

station's

Ghost Reporter went on the air in
hollow tones revealing the inside
of gambling, racketeering and vice
in the city. By asking listeners to
flood the office of the police chief

credit

for

half-filling

the

.police station's property
filthy magazines.

When

revealing

the

workings

central

room with
he began
of

slot-

machines and bookie-joints rings,

WJAY staff received
threatening telephone
Gamblers stopped at the
calls.
home of one of WJAY's staff members and warned him that "we're
nice boys but we don't stand for
any monkey business", and asked
him to pass the word along to the
Ghost Reporter. Following the
bombing, the Ghost announced that
he was leaving the air "rather than
endanger the lives of innocent
members

of

numerous

children".

ASSOCIATED

OIL

Co.,

San

Francisco, big sports broadcaster,

on April 18 sponsored on the NBC
Pacific Blue network a broadcast
of the California-Washington crew
race, keyed from KJR, Seattle.

GEBHARDT

CHILI

POWDER

Co.,

San Antonio, has completed more
than

ten

WOAI, San

consecutive
Antonio.

years

on

iirship.

5 Kw. Test Continues
iVOW,

Omaha,

which

has

been

J"»perating for several months with
,'p,000 watts power both
day and
jj
iaight on an experimental basis insofar as the night power is conjljeerned, on April 24 was granted
imother extension of the authority
iintil May 31. Under regulations
ijinaximum night power on regional
i;hannels is 1,000 watts, but the
fee authorized 5,000-watt operaJjrion on a test basis to determine its

Ij],
'

of radio. Carnation Milk Co.,

Milwaukee and Toronto, continues

Milwaukee,

^and KFRC, San

at(

field

UNDAUNTED

55 stations in the United States
and Canada.
The major elements of the program have remained intact. Morgan L. Eastman, who conducts

proach of the

Ghost Reporter

Defies Gangsters' Bomb
In Civic Cleanup Program

Dionnes Both Consume and Promote Carnation Milk;
Sponsor Finds Radio Effective Medium

jviedical

jtVITH the filing April 27 of the
Application for assignment of the
license of KNX, Los Angeles, to
CBS, it was indicated that the
FCC would consider jointly the
^'-enewal of the present license of
:he station, which was cited for
"
alleged program transgressions,
*^long with the agreement reached
j!

WJAY

QUINTS AS MILK SALESMEN

j

THE DIONNE "QUINTS" HAVE USED OVER 2500 CANS OP

^arnation Milk
DRINKERS AND SELLERS — The
sumers of

(Efficacy.

its

irradiated milk.

Dionnes, as Carnation would have you know, are big conare, doing a bit of promotion for their sponsor.

Here they

stej

my
i

J,

1936
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SPORTS
FINAL

The Buffalo Times
A BUFFALO NEWSPAPER FOR BUFF.\LONTANS
WEATHER:

SI^ow. probabjy htavy, Uils ai3«rt300ii

53RD YEAR, NO. 183— w two sarnoss-ascnai osa

and tonight.

Tomorrow pasuy

eiouily.

TUESDAY EVENING, .NURCH

LateM Racing Resulti

SifghUy colder tsalgJit

J7.

1036

PhD:;c:

Qsvdand 5600

SNOW PARALYZES
Arena

Collapse

LEAGUE PLAYOFF
GAMES CANCELLED
Frank

CITY

May End Hockey Here

HHKUBn
T""™

SKATING CARNIVAL

TWO CEVre

PRIC25

°f

'^'^'^^

Cdlapsed Arena's Roof'j^^

INCH BLANKFT

gREMS RECORD,
HALTS TRAFFIC

Baird Uiulerstoocl to Be
Reluctant to Replace Structure
B.

Work

Damaged by Snow

SLut-.l

t(.'.\ ii

Down-

i'U.v.lnii

.,1,

as Council \ otcs $25,000

Fuiuls

CoJIapse cf the Peace BrUig« Arena roo! today bfnealJi ton?
ol cErlft*d, Kicw cancaipd Jocal playoff t?am^3 in ih*- ijjK-rT^jtnonai Bockey L*agye and the two-<3ay carniva; or th<-" B:
Skating Ciub.
TRe ccUapse caused damisre of $25.0(» and rr.sj- ir,?,
end of preftjsslonal ice hockey

S

NO LETI

P

|\

IS

SIGHT

^

COUGHLIN

4fl

SHRINE BURNED
Priest

Watches

as

Khnwood

Mus,.'

il.ill

\ar;it.-(i.

Hroadua\

Iv

Hann.-d \n

I

a>!n(t

Oritjinai

Or.hTcd

.\iM:!..tMim

M s.inaha'i

Wimlnst ef staow.

iMft
<

!>
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tttas

lor tatsmji-

;

m

r.»le Habtiy S!:
'

tlw r«or or

[itrias !«!•

LATE

.

:

.

otf

,

,

'

eLi

J

NEi^'S^m<!''-

IS

TUESDAY

morning, March 17th, Buffalonians awoke to the heaviest snow
in the history of the weather bureau with no indication of a letup. Thousands of cars were abandoned in the streets. Employees trudged five and six
miles through the deepening drifts to reach offices and shops. Street car
lines, and bus lines discontinued service. At the height of the evening rush
hour Buffalo was without a single street car or bus. Cab companies closed
their switchboards and refused to accept calls. Hotels were filled to overflowing with stranded workers unable to find transportation. Traffic was at a complete standstill. Buffalo was paralyzed by the worst snowstorm in history.

Tj^ARLY Tuesday

the switchboard at

^-^ was swamped with
ies

calls

from

BBC

secretar-

of clubs, lodges, church organizations,

theaters asking for radio

cancelled activities.

announcement of

More than

three hun-

dred courtesy announcements were broadcast

notifying

listeners

that schools

had been sustransportation was demoralized.

closed, that all social activity

pended, that
Page 22
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but 10,000 People
raved blizzard for
t

SHOW

BC GULF

BEPRODUCED FROM BU?'PALO
TIMES
18. 1936

Umm

CROWD BRAVES
STORM TO HEAR
stories

HYGRADESHOW
Don Wilson Estimates

fee
phe

pHE

show had to go on! Bottle and Beetle had arrived in
Buffalo from New York. A 200-voice chorus had been

Attended Broadcast From
174th Armory

depepeech
but
I.

igaged. Three dance orchestras had been contracted. The
r

r4th

Armory had been

filled

with chairs. Gulf stations had

ptributed thirty thousand tickets.

^and

BBC

put

it

The show had

to

go on

txch

WI

taen

NOTED STARS ON PROGRAM
\

of!

\mth Gertrude

on.

10,0(K)

Lutzi,

Rich-

Billie

mond, Ward Wilton, Three

each courtesy announcement was broadcast notifying

}

Treys Appear

lis-

ters of cancelled social activities they were reminded that
<e

gala hour-long broadcast that evening

Special announcements were

flled.

"KBW.

Street car officials

Times Stalf Writer

had not been can-

made on both

you didn't rush out today »nd
buy ajme of tiiat Good Gulf Q&soline, It means that the radio wave*
have lost their charm, or else tha*
there's a lot of snow and you dont
If

WGR and

were contacted and special bus

was promised from population points

irvice

By OVL&TT McCONNEIX

-

really care for ga;sollne today.

to the scene

Anyway,

it. was plugged for fair
night when the Hyga-ade Petroteum Coip, put on its gala radio
broadcast in the 174tti Infantry
Armory, with a notable a^egatlon
of big names; of radio and plenty of
local talent, making the air lanes
hum witti that mlxtui* of music,
gags
and commercial suggestion
which fsAlo audiences acc^t witti

last

'

the broadcast. City officials were called and parking space

as cleared.
i

li

uffalo

was paralyzed—snowed-in—but

BBC

took ten thousand

pleasure.

eople out of their

orm

in history!

homes on the night of the worst snow-

BBC's

nergency with typical
mldn^t go across and

ability to act quickly, to

BBC

made

initiative

it

It was part of Hygrade's Minouncement that it has espoused

Gulf activiMes

meet an

locally

(after

having

divorced Shell) adding 17 Gulf stations and 140 Gulf dealers to Its own
group of -78 Hygrade stations and
more than 300 dealers in Western
New York.

took the show that

go big

Big Turnout Despite. Weather
that sasAi annoimcements as this, however interesting they may be in themselves to
tor aie trade, must be made palatabte
-

You understand

I

'2t

that

»u.

It

same BBC

initiative

do a job, a real radio job, for
I

can.

general ccaisumption, and this
a>bly accomplished as the Big
tod the Broadcast went out over the ftir
waves from the armory, while a
crowd looked and listened and applailded in the big auditoriimi.
It was a remai^able audience,
considering the weather. There vrere
for

Ja

to

was

no street cars. There were no taxicabs.
Those who bad the temerity
ttieir
own cans really
to drive
th^ hadn't. Most of that
me, wi^ed
audience vralked.
If he
gjeat pie-shaped section of seat*
on the main floor of the big hall
/Ht«lS€.
Was fOled and the better parts of
tl» gallery were filled. Don Wilson,

A

ac-

comedian-announcer of the Jack
programs, told th* radio
audience there were lO.flOO persons
in the hall. There may^bave been
tlie

Bemy
all

ROADCASTING CORPORATION

of that. _

-''^
.
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impresaite

was an

I

Sinm
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:

by Daylight Saving Time

List of Cities Affected
DAYLIGHT
observed

saving time is being
year by a large

this

number of cities, the period for
the most part extending from 2
m. April 26
The attached

a.

to 2 a. m. Sept. 27.
list of cities using

saving time has been
compiled by the Merchant's Association of New York.
daylight

CONNECTICUT
Has no State law providing for Daylight
Saving observance. The State law making
it an offense to show other than Eastern
Standard Time on clocks or time pieces
publicly displayed has been repealed. Daylight Saving will be observed in 1936 in
the following places

Ansonia
Bethel

Bridgeport
Bristol

Manchester
Meriden
Middletown

Roekville

Milford

Southington

S.
S.

Manchester

Norwalk

Danbury

Naugatuck

Danielson
Darien

New Britain
New Haven
New London
New Milford

Waterbury
Watertown

Norwalk
Norwich

Winsted

Derby
Greenwich
Hartford
Killingley

Stamford
Torrington
Wallingford
Willimantic

DELAWARE
Naaman

Bellevue

Claymont

Newark

Edge Moor
Oak

Newport

New

Holly

Ruthvy
Stanton

Castle

Wilmington

GEORGIA
Albany

Athol Sp'gs
Ardsley

Athens
Babylon
Baldwin
Ballston

Spa

Bay Shore
Bayville

Bellport
Berlin

Big Moose
Bloomingb'g
Blue Point
Bolton
Bowm'sv'le
Brainard
Brewster
BraircliiT M'r
Bronxville
Brooklyn

:

Copake
Corinth
Cornwall
Cottekill

Saugerties
Sayville

Scarborough
Scarsdale

Schenectady
Schroon Lake

Mahopac

Schuylerville

Placid

Sea Cliff
Seaford

View

Lancaster

Larchmont
Lawrence
Liberty

Lindenhurst

Selkirk

Shandaken
Slingerlands

Smithtown
Southampton

Lynbrook
Lyon M'ntain
Malone
Malverne

Suffern

Mamaroneck

Tarrytovm

Manhasset

Tivoli

Summitville
Syosset
Tannersville

W.

Depew

Mech'nicv'le
Mellenville

Mannheim

L. Forest

Fox Lake
Glenwood

Rondout

Golf

St.

^

i

Grays Lake
Blue Island
Highland P'k*
Broadview
Hines
Chicago Hts.2 Hollywood
Chicago Lawn Ingleside
Cicero
Itasca
Cl'r'nd'n Hills Joliet

Dolgeville

Kensington

Lake Blufl i
La Vergne
Long Lake
Medinah
Morton Park

Ontarioville
Roselle

Techny
Thornton

Waukegan

^

West Dundee
Westmont
Wheaton i
Wooddale
Woodstock
Worth

March 1-October 1. = March 17-November 1. 3 March 1-November 1. * March 2November 15. ^ March 8-September 27.

MAINE
Hallowell

E. Clarence

E.Greenbush
E. Hampton
E. Northport

necticut,

other than Eastern Standard Time.
Notwithstanding this law, the following
cities and towns are reported as planning
to observe Daylight Saving by starting the
working day in industrial establishments,
stores

and

Voorheesville

Mineola

Walden

Mohawk

Wallkill

one hour earlier during

offices

the period from April 28 to September 29
Bartlett
Berlin

Concord
Derry
Franklin
Hooksett
Laconia

Lakeport

Portsmouth

Lincoln

Raymond

Manchester

Salem
Seabrook

Nashua
Newton

Westville

Penacook

Wilton

NEW JERSEY
Asbury Park

Hackettstown Pitman

Atlantic City Haddonfield
Atl. Highl'nds Ham'nton
Barnegat City Harrison
Hasbr'k H'g'ts
Bayonne

Plainfield
Pleasantville

Hoboken

Red Bank
Ridgewood

Irvington
Jersey City

Riverton
Roosevelt
Roselle

Bridgeton
Burlington

Kearney
Keyport
Lakehurst
Lakewood

Butler
Caldwell

Lamb'tville
Lodi

Camden
Cape May

Long Branch

Boonton
Bordentown
Bound Brook
Bradley Beach

Rumson

SouthAmboy

Lyndhurst
Madison

Carlstadt
Carteret

Rutherford
Seabright
Sea Isle City
Secaucus
Somerville
South Orange
Sp'g L'ke B'h

Manasquan

Summit

Chatham

Milltown

Collingswood

Millville

Sussex

Monm'th B'h

Swedesboro

Montclair

Tenaffy
Toms River

Cranbury
Cranford
Dover
East Orange

Morristown
Netcong

Trenton

Tuekerton
H'b'r C'y Newark
N. Brunswick Union
Elizabeth

Egg

Northport
N. Tonaw'da

W. Waterford

Fr'klin Sprgs. Northville

Whitehall

White Plains

Moncton, N. B.
Montreal, Que.

W. New Y'k
W. Orange

Freehold
Garfield

Glassboro
Glen Ridge
Gloucester

Passaic
Paterson
Penns G've
Perth A'b'y

Westfield

Wildwood
Williamst'n

Woodbridge

Woodbury
Wrightst'n

Hackensack

OHIO
Due to demands for Daylight Saving in
cities, towns and villages outside the Eastern Time Zone, the entire State was put
on Eastern Standard Time, effective April
3.
1927, by order of the Interstate Commerce Commission a few small towns located near the Indiana State line follow
Central Standard time.
:

PENNSYLVANIA

Braddock

Ellwood City
Erie ^
Fallstown

Gap

Philadelphia
Phoenixville
Pittsburgh

Glen Loch

Henryv'le

Pocono Sum.
Pomeroy

^

Bristol

Langhorne

Carnegie
Catasauqua

Lansdale
Lehighton
Malvern

Chester
Christiana

Williamsville

Cresco

Wingdale
Winterton

Mt. Pocono
Danielsville
Del. Water G. Mountville

Woodbury
Woodhaven
Woodmere

Downingtovra Nazareth
New Bright'n
Doylestown
New Hope
Dravosburg
Newtown
Easton
Norristown
E. Pittsb'gh
Northampton
Eddystone
Palmerton
Elizabeth

The

Parksville

Patchogue
Pawling

Gloversville

Peekskill

Gowanda

Woodridge
Woodstock
Pelham
Wurtsboro
Pelham Manor Yonkers

Granville

Phillipsport

Goshen

Rochester, where a referendum resulted in a small majority in favor of
standard time, many industrial concerns
alter their schedules so as to give employes the benefits of Daylight Saving.
In

^

-

Monaca

Spring City
Stockertown
Stroudsburg

Swarthmore
Tarentum
Thorndale
Trainer

Wayne
Wernersville

West Chester

W.

Pittsburgh

WesttVillow
Whitford

Wind Gap

During June, July and August.
During July and August.

RHODE ISLAND
VERMONT

Entire State

Bennington

Observance required by State law.

and throughout Territory.

6

May

31-Sept. 7
Three Rivers, Que.

Timiskaming, Que.
Toronto, Ont.
Trenton. N. S.
Valleyfield, Que.
Verdun, Que.
Victoriaville, Que.
Waterloo, Que.
Welland. Ont.
Westmount, Que.
Weston, Ont.
Weyburn, Sask.
May 1-Aug. 31
Whitby, Ont.
Yorkton, Sask.
C.S.T. all year

EUROPE

IN

SOUTH AMERICA
Daylight Saving will be observed in tb
Argentine from November 30, 1936, fo:
six months.

Network Program

Shifts

On Daylight Saving Time
WITH

the introduction of dayligh
saving time on April 26, the fol
lowing network programs havf
Th(
shifted their broadcast time.
entire schedules shifted to daylight

the change was made
thus remaining thf
same with the exception of the
programs listed here:

time

the

when

listings

CBS
St. Louis (cannec
milk) to Tues., Thurs., 12:15-12:30 p.
and is not heard ir
Originates
New York.
A. S. Boyle Co., New York (Old Engto Tues., 8-8:30 p. m.
lish floor wax)
with rebroadcast 12 :30 a. m.
Atlantic Refining Co., Philadelphia (petroleum products) to Sat., 7:30-8 p. m.
New York
Co.,
Baking
Continental
(Wonder bread) Mon. thru Friday, rebroadcasts shifted to 11 :15 p. m.
Fels & Co., Philadelphia (Fels-Naptha
soap) to Tues., Thurs.. 12:15-12:30 p. m.
only).
(WABC,

Pet Milk Sales Corp.,

m

KMOX

WCAU

NBC
Macfadden Publications
(True Story magazine)

Inc.,

New

York

to Fridays,
broadcast shifted to 12 :30 p. m.-l a. m.

re-

MBS

South Shaftsbury

TERRITORY OF HAWAII
Honolulu

June 8-Sept.
Thorold, Ont.

The following European countries wil
observe Daylight Saving in 1936 durins
the respective periods indicated
and Northern Ireland
Great Britain
from April 19 to October 4.
France, from March 28 to October 4.
Belgium, from April 19 to October 4.
The Netherlands, from May 15 to Octo
ber 3.
Portugal, from March 29 to October 4

Burlington

MASSACHUSETTS

Jerome, Que.
Saint John, N. B.
St. Johns, Que.
St. Lambert, Que.
Sh'winig'n Falls, Que
Sherbrooke, Que.
Sorel, Que.
Speedwell, Ont.
Sudbury, Ont.

Slatington

Marcus Hook
McKeesport
Conshohocken McKee's R'ks
Media
Coraopolis
Coatesville

Oriskany
Ossining
Oyster Bay
Palatine Br.

Glen Cove
Glens Falls

Paoli

Parkesburg
Pen Argyle

Catharines, Ont.

St.
St.

Matane

Ocean City
Ocean Grove
Orange
Park Ridge

Garden City

Glen,

C.S.T. all year
Richmond, Que.

June 11-Sept. 30

Fairhaven
Flemington
Fort Lee

Whitesboro

Ghent

June 1-Sept. 8
Quebec, Que.
Regina, Sask.

Cornwall, Ont.
Cowansville, Que.
Danville, Que.

Metis Beach

Nyack

Portland

May 18-Sept. 19
Cooksville.Ont.

Vineland

Freeport

Richmond

2-Sept. 26

Weehawken

Rochester
Royersford
Schwenksville
Scranton
Sewickley

Frankfort

Ottawa, Ont.
PortArthur, Ont.
E.S.T. all year
Port Colbome, Ont.
Port Hope, Ont.

Coaticook. Que.
Cobourg, Ont.

N. Bergen
Nutley

Kittaning
Lancaster

West Point

Oshawa, Ont.

Chicoutimi, Que.

May

Ont.

Orillia,

3-Sept. 15

Elmer
Englewood

Birdsboro

Niverville

May

Oakville, Ont.

Dunnville. Ont.
Erindale, Ont.
Estevan, Sask.
C.S.T. all year
Farnham, Que.
Fort Erie. Ont.
Fort William, Ont.
Gananoque, Ont.
Granby, Que.
Grand Mere, Que.
Guelph, Ont.
Mav 10-Sept. 7
Halifax, N. S.
Mav 30-Sept. 13
Hamilton. Ont.
May 2-Sept. 12
Hawkesbury, Ont.
Hull, Que.
Kingston, Ont.
Lachute, Que.
Leaside. Ont.
Levis, Que.
Magog, Que.

Pottstown
Quakertown
Reading

Niagara Falls Westmoreland

Napanee, Ont.
June 28-Aug. 30
Niagara Falls, Ont.

Drummondville, Que.

Homestead
Jenkintown
Johnstown

Forest Hills
Fort Edward
Fort Plain
Fort Salonga

CANADA
Amherst, N. S.
Aurora, Ont.
Beauharnois, Que.
Bowmanville, Ont.
Brampton, Ont.
Burlington, Ont.

Princeton

Hamburg

Fonda

In March, 1936, began to observe East
ern Standard Time the year 'round.

Raritan

Bangor
Bath
Beaver
Beaver Falls
Bethlehem

Newton Hook Westbury
New Rochelle W. Hampton
New York
West Hurley

Mishawaka

City

1

Rahway

Greenville

Fl'schmanns
Floral Park
Flushing

Mich. City

Hammond

Highlands
Hightstown

Atglen

Wawarsing

South Bend
ValparaiBO
Whiting 1

Carlisle

Rome

La Porte

Hawthorne

Watervliet

New Hartf'd Wemple
New Lebanon Wende
New Paltz
West Athens

Lagrange

i

Gary
Goshen

Dolbeau, Que.

Wassaic

Firthcliffe

Richmond

Elkhart
Fort Wayne

Belmar

Walloomsac

Warwick

Hobart

Ind. Harbor
Kendallville

Belleville

Bloomfield
Bernardsville

New

Connersville

Crown Point

P't Pleasant

AUentown
Ambler
Ambridge
Analomink

Mount Kisco

:

Windham

Plaistow

Aliquippa

Readfield

Winslow
North Jay
Winthrop
Oakland
Woodfords
Ogunquit
Woodland
Old O'ch'd B'ch Woolwich
Old Town
Yarmouth
Orono
Y'k Harbor

law, similar to that of Conprohibiting the observance of

Wantagh

Kennebunk

Wilton

Has a State

Wap'gers Falls
Warrensburg

Lincoln
Lisbon
Lisbon Falls
Liv'rm're Falls

Monmouth
Waterville
Newport Junct. Westbrook

NEW HAMPSHIRE

Montrose

Gardiner
Gasport

Rockland

business establishments.

Monticello

Poland

Rumford
Skowhegan
Thomaston
Warren

VaUey Stream
Van Hoesen

Unofficial

in

Ellenville

Lewiston

Pittsfield

Millbrook
Millerton

Utica
Valhalla
Valley Falls

:

observance

Elmsford
Esopus

Bangor
Bar Harbor
Bath

Danville Junct. Norridgewock
Deering Junct. North Berwick

Middleville

Elizabethtown Monroe

.\ugusta

Madison
Mechanic Falls

Melrose

Merrick
Middletown

Fair Oaks
Mt. Vernon
Farmingdale Mounfn Dale
Far Rock'w'y Napanoch
Ferndale
Newburgh

Charles

Spaulding
Steger

1
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Josephs
Saranac Lake
Saratoga Sp'g

Troy
Tuckahoe
Tuxedo

Bartlett

Freeport
Gardiner

Kyserike
George

Lake
Lake
Lake
Lake

Johnsv'le

Massapequa

Elmwood P'k Mt. Greenw'd
Oak Lawn

Farmington

Johnstown
Katonah
Kerhonkson

St.
St.

Delmar

Eola

Fairfield

Round Lake
Rye
Sag Harbor

Tonawanda

Evanston

East Newport
Eastport

Ilion

Croton on Hd. Marcy

Barrington

Dixfield

Roscoe
Rosendale
Roslyn

South Holland
W. Springs

Ashburn
Aurora

C'm'b'rl'd Mills

Roosevelt

Huntington
Hurley
Hyde Park
Irvington

MINNESOTA
Minneapolis

Rome

Libertyville
Lisle

Daylight Saving will be observed in the
following Illinois communities for the period April 26-September 27, except where
otherwise noted

Canton

Falls

Craryville
Crystal Run

Dover Plains
E. Aurora

Calais

Riverside
R'kv'l Center

Round Lake

Naperville

Bowdoinham

Hudson
Hudson
Hunter

Riverhead

Lemont

Hillside

Brunswick
Bucksport

Rensselaer

Little Falls
Southold
Lloyd Harbor Sp'gfi'd G'd'n
Lockport
Spring Glen
Long Beach
Cohoes
Sp'g Valley
Cold Sp. Hbr Locust Valley Staatsburg
Long Isl. City Standish
Commaek
Congers
Luzon
Stuyvesant

Derby
Dobbs Ferry

Auburn

Q'ens V'l'ge

Quogue
Ravena

Coeymans

Wilmette
Maywood
Winnetka
Morton Grove Zion

Cloverdale
Clyde
Congress P'k
Crete
Des Plaines
Elgin

Purchase

Clinton

Harvey

°

HoUis
Hoosick
Hoosick Falls

Jamestown

Matteson

Berwyn

Pleasantville

Rhinecliff
Richm'd Hill

Jericho
Johnsonville

Chestertown
Clarence
Clark Mills
Claverack

Plattsburgh

Rhinebeck

Jamaica

Chappaqua
Chautauqua
Chatham

Plandome

INDIANA

Practically every community in the enState now follows Eastern Standard
Time the year 'round.

tire

Pine Hill

Hillsdale

Burnside
Burt
Buskirk
Cairo

Centerport

Piermont

Highl'd Falls

Islip

Catskill

year 'round.
The following cities, towns and villages
have adopted similar ordinances providing
for observance of Eastern Standard Time
effective March 1, 1936
Brookfield
Hinsdale
Northbrook
Chicago Ridge Homewood
Orland Park
Deerfield
La Grange
Palos Park
Dolton
Lake Forest River Grove
D'n'ers Grove Lansing
Riverside

Bensenville

Hawthorne
Hempstead
Herkimer

Buffalo

C't'r M'riehes

MICHIGAN
Philmont

Phoenicia

Point O'W'ds
Hampt'nb'gh Port Chester
Harmon
Port Jefferson
Harrison
Port Jervis
Hartsdale
Port Wash.
H'st'gs-on-Hd Poughk'psie
Haverstraw
Pulvers

Hewlett
Highland

Beacon
Bedford
Bellmore

Cedarhurst

Wallace

ILLINOIS

Belmont

Great Neck
Greendale
Green Island
Greenlawn
Greenport
Greenwich
Hajley
Haines Falls

C'l'tn-on-Hd'n Kingston

Chicago adopted Eastern Standard Time
on March 1, 1936, by virtue of a City Ordinance. Although the change in time has
not been officially approved by the Interstate Commerce Commission, it is expected
that Chicago and its suburbs will henceforth observe Eastern Standard Time the

Franklin P'k
Gleneoe
Glenview

Angola
Asharoken

Canajoharie

IDAHO

Elmhurst
Evergr'n P'k
Flossmoor

Amityville

Amsterdam

Cambridge

Americus

Kellogg

Amenia

C'mpb'll Hal!

Atlanta and surrounding towns

Burke

NEW YORK
Accord
Albany
Alden
Altamont

Lady Esther
to

Co.,

Chicago

Sun. 6 :30-7 p. m., over

WFIL, WCAE, WBAL,

BROADCASTING

•

(cosmetics)

WGN, CKLW,

WLW.

May

1,

1936

POINTING TO GREATER SALES
WMAQ

Prime movers of merchandise, WENR and
have pointed the way to greater sales to many
an advertiser in America's second market* Either
station reaches, attracts and influences a major por*
tion of the tremendous purchasing power in this
rich territory. Let us point out to you how they do it.

WENR WMAQ
50,000 WATTS
NBC

Blue Network

50,000 WATTS
NBC

Red Network

CHICAGO
Two

1,

1936

•

of

NBC's Managed and Operated

BROADCASTING

Stations

Page 25

—
WATER

TIDE

OIL

Co.,

New

(Veedol) is making a "we
foot the bill" offer over the five
stations included in its spot campaign in Tide Water territory, offering to replace the Veedol oil put
into the crankcase with any other
make of oil after a period of ten
days if the purchaser is dissatis-

York

Pictures at the

Door

Druggists
—C'mon —
"America
—
Attention

in!

Appearing for Fels

MILLS BAKING

Co., Detroit subsidiary of the Continental Baking
Co., is making a house delivery of
fan mail pictures of Ann Worth,
heroine of their radio scrip show,

WOAI, San

Antonio, sends a list
sponsored programs
each month to druggists in the
trading area. Included is information on contests, promotional work
of

week

to

Ann

Worth, Housewife.

The build-up on the give-away
was started recently in the theme
of the story, Ann Worth entering
her picture in a national magazine's

contest

the

for

perfect

housewife and winning first prize.
The announcer informs the radio
audience that they may have an
autographed picture upon written
request. Several thousand requests
came in the first week. Canadian
listeners,

and others

off

-

During the
special offers.
of May 4 Sommers Drug
Stores of San Antonio are holding

and

five days
troit, and

the drivers make the picture presentation in response to letters
written in by the radio listeners

drug

its

Ann

Worth, Housewife, broadcast
weekly on WXYZ, Dethe Michigan Network.
The Mills Baking Co. provides
house delivery of its products and

First"

Elgin's

a Sommers - WOAI - Radio Week,
featuring products advertised on
the station. Window displays and
counter decorations promote these
products and newspaper advertising features radio artists and

WOAI-Sommers
Recently

WOAI

DURING

the first quarter of 1936,
WOR, Newark, received 873,347
pieces of listener mail, 89.9% of
all the mail received in 1935, which
totaled 971,405.
In 1934,
handled 537,719 pieces and in 1933,
710,692.
The increase in audience mail is
traced to the station's increase to
50,000 watts, granted in the spring
of 1935.
For the first week in April the
ten top mail "getters" were:
Proctor & Gamble (Oxydol) 13,282
Vim Electric Co.
3,578
American Washing Machine 3,154
Purity Bakeries Corp.
2,205
Gordon Baking Co.
1,814
Ex-Lax
1,569
Bathasweet
1,517
Martha Deane (participation)
1,402
Illinois Meat Co.
1,215
Uncle Don (children's hour) 1,199
The total of all fan mail for the
week was 37,694, compared with
24,876 the same week in 1935;
15,758 in 1934; 27,186 in 1933.
The leader of the above list.
Proctor & Gamble, was offering
a special premium and each listener had to send in 10 cents and
a label from a package of Oxydol
to obtain the premium.
Most of
the other mail was in response to
free samples or other types of

WOR

obtained permis-

sion to take photographs in several public schools. "How many of
you have heard the radio program
called the Texas Rangers," groups
of children were asked. The re-

sponse was almost unanimous in
every case. Kellogg Co. sponsors
the program, with N. W. Ayer &
Son Inc. as the agency.
*

the routes

of the Mills bakegoods deliverymen
received their photos by mail.

tieins.

*

*

CBS

has published a neatly illustrated and quick reading brochure
on the success of Ward Baking
Co.'s Scoop Ward merchandising,
which included a club in which
700,000 adolescents had enrolled in
13 weeks, with requests coming in
at the rate of 12,500 a day.
"Sales have increased considerably and indications are that the
good will and increased business

which

this

program has brought

us will be permanent," the sponsor is quoted as saying. A sample
continuity is included in the brochure.
*

TO PROMOTE
summer

*

*

their

spring and

WHIO

who

try out the moneyback offer must obtain from their
Veedol dealer a sales slip as proof
of purchase. If they wish to have
the Veedol oil drained after the
trial period and replaced with another brand the sales slips are forwarded to the New York office of
the oil company. The offer is being advertised on the air only.
Lennen & Mitchell Inc., New York,
is the agency, als® handling Old
Gold cigarettes and
soap money-back offers.

Motorists

Woodbury

FELS &

Co.,

Philadelphia

(Fels

Naptha soap), is sending its broadcast team of Tom, Dick and Harry
to cities on its special

MBS

hook-

SPECIALIZED

^

Co., in connectio
offer of $10,000 in prize

in a radio "America First" coi
test being promoted over 48 st.
tions for high school and prepar?

Twenty

chaperoned
two-wee
Yellowstone or Glacic
National Parks will be given 1
that many boys and girls in th
contest, which also contemplate
the distribution of 50 watches an
$1,000 in cash awards. Contestant
are asked to write not more tha
30 words on "Why Buy Americ
tours

to

First".

President F. X. A. Eble, of th
Elgin Watch Co., says the con
pany is a member of the Made
America Club, of New York, an
this effort is the most widesprea
yet attempted.
i

*

*

New York

he

an NBC-Blue

ne'

Town

Gi

zette,

work with
ing

its

THE

and

WMAL,

"naturals",

Washington, are
Vincent F. Callahan,

commercial manager, wants advertisers to know. To convince them
he has mailed a promotion folder
with two dice attached. The dice
add to 7. Title of the promotion

From

Natural,
referring of course to 7 a. m. and
11 p. m.
is

7 to 11 It's a

ABOUT everything in the way of
data about Texas can be found in
the Texas Almanac, 1936 edition,
just published by A. H. Bello
Corp., Dallas. Considerable information on the Texas Centennial is
contained in the current edition.
The Almanac was first published

plasko

name

a household

Tow
at

th

turn of the century.
*

*

*

500th broadcast of the Lon
Ranger dramatic series was ot
served in April, the thrice-weekl
period having made its bow o
WXYZ, Detroit, on Jan. 30, 193!
Since November of that year Goi
don Baking Co., Detroit (Silve
Cup bread) has been sponsorin
now broadcast o
series,
the

WXYZ,

Michigan and Mutual

nel

Th
works, and WSPD, Toledo.
feature is said to have establishe
a record for half-hour broadcast
in one series.
^

=^

4=

TITLED Have You Heard This

On

a new promotion series by CB
presents thumb-mail success stoii
ies of CBS advertisers. The stoi
ies are mimeographed on a small
sized letterhead. At the bottom
this printed message: "If you hav
i

just heard one

in 1857.

a

offers

vives the series of Spotless

New

WRC

and

line

box free to listeners sen(
ing in the top of a Sapolio powde
can or sales slip. The campaigi
placed by Maxon Inc., Detroit, n
utility

jingles,

Inc.,

Spotless

its

mentions chain stores carrj

tors groups and hospitals.
The
itinerary of the Fels group includes
Chicago, Cincinnati, Newark and

England. Young & Rubicam
New York, is the agency.

Cc

(Sapolio), which

plan is to publicize the
broadcast team and advertise the
product.
Starting the tour in Cleveland,
where the program is broadcast on
WGAR, the team appeared before
civic clubs, food and drug distributional

*

ENOCH MORGAN'S SONS
just started on

popularity

and

.

or

.

.

about Columbi

features,

send

coveragi

in or te
it to the advertising and sales pre
It
will b
motion department.
circulated on one of these sheet

etc.

etc.

.

.

.

it

to everybody interested and wi
help accumulate an informal scrap
book of good stories we all shoul

know."
*

RADIO

^:

surveys to deter-

*

*

who open
make a loan

listeners

account or

a thrif
throug:

Modern Industrial Bank, Ne-i
York, will be the guest of Gabrif
Heatter for a four-hour tou
through the NBC studios. The pre
gram is heard over the NBC-Blu
every Sat. and Sun., 5:45-6 p. n
The response from the first air an
the

mine the program preferences of
doctors, lawyers, school teachers,
clerks, laborers, housewives, boys

and girls, and adolescents, have
been started by Leo Col, merchanof WMT, WaterThe material will be used
as a basis upon which programs
for WMT will be built and sold

dising

its

up for personal appearances. The
two-fold purpose of the promo-

offers.
^

Watch

tional

with

tory school students.

fied.

piece

the
Miami
(0.) Jacebs Business College is
carrying a series of 18 spot announcements over WHIO, Dayton.
Copy for announcements is written by the present students at the
school, with the best copy receiving $10 as prize. Judges will be
officials and best 18 spots
of 30 words each will be used in
the campaign.

enrollment,

DEALER display copy and cole
pages for five magazines are bein
furnished by the J. Walter Thomj
son Co., Chicago, for the Elgin Nj

director

nouncement was so encouragini
that the bank will continue the of
fer indefinitely.

loo, la.

for specific audiences.
*

KMBC, Kansas

*

City,

has issued a

colored folder titled C'mon in! to
promote its early morning farm
program. It is well illustrated and
contains an insert exploiting
coverage.
Attached is a
business reply card offering information on the program.

KMBC

Page 26

telephone desk of WGAE
Cleveland, has been equipped witi
a filing index containing names o
all clients using the station as we)
as places selling their products
Hundreds of calls have been re
ceived from listeners since th'
service was installed, according t

THE

*

PROFESSOR AN EDITOR—As head of "Kaltenmeyer's Kindergarten",
sponsored on an NBC-Red network by Quaker Oats Co., Prof. August
Kaltenmeyer (Bruce Kamman) has become editor of the Kaltenmeyer
Kindergarten Kazette, which has issued its VoL I No. 1 edition. The
account is handled by Lord & Thomas, Chicago.

John Patt,

WGAR

BROADCASTING

:

manager.

|^

•

%y

1,
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HONOLULU BROADCASTING
v^e^/

using

,

LTD.

w KHBC

KGMB

pop 35,806

CO,

^y\U
10 OO WATTS

HONOLU LU

pop. 202,887

.... (^oi^aii

Tka

SJiUnd^ ^ike

"The

^^P^"'

Wateu ^ovet ike
Sea!

Two

thirds of population are

American

Citizens

Kadio
68%
33%
78%

Uni\^et±aL l/oice

of

homes

of

homes have telephones

To

of

homes have

Islands

liave radios

electric meters

70 Million Dollars worth

JZi 7h<^

of Products

from

By

reach

the

printed

69,048 modern homes

word

—

is

it

the eight English language papers as well as

homes annually

foreign

By spoken word
English

is

spoken and understood by over

of the population

90%

n

O

L

U

and has been the lansuage

L

u

LU,

THIS Hflujflimn

1936

•

OAHU

it

is

Stations

KGMB,

31

the Islands, while

only necessary to use

Honolulu and

Ltd.'s

Affiliated

KHBC,

Hilo, as

\

shown on the map above

BROflDCflSTinG

KGM B
HONOLU

—

in

of

newspapers and

The Honolulu Broadcasting Co.,

of the schools since 1812.

1,

all

Mainland United States enter Hawaiian Island

magazines published

o

necessary to use

language and dialect

the

in

FRED

J.

HART,

SAN FRANCISCO

President and General

OFFICE,

Representatives

AVE.

CHICAGO,

228 N.

H

L.SALLE ST

BROflDCflSTinG SYSTem flDV€RTisinG

BROADCASTING

LTD

CO.,

KHBC

Manaaei

CALIFORNIAN HOTEL

CONQUEST ALLIANCE COMPANY

NEW YORK, 515 MADISON

/

I

L O,

HAWAII

DO€S noT COST.

.

/r

pays!
Page 27

Repeal of Davis Zone Classification Storer and Pickard
Passes Senate and Awaits House Action Sell CKLW Interest
REPEAL

of the restrictive Davis

Amendment
which
casting

INSPECTION — Lenox

Lohr,

R.

NBC

president, and Chester H.
Lang, G. E. advertising manager
in charge of WGY, discuss new
G. E. metal tube while Lohr visits
Schenectady on one of his tours of
NBC owned and managed stations.

to

the

based on population rather than
sound engineering principles,
awaits only House approval to become law. The Senate without a
dissenting vote eliminated the provision and approved a return to
the old law on April 24, after the

FCC had recommended

to Listen!

charge of the

departure in radio audition invitations has
been devised by John Black,

New York

author, journalist
and lecturer. On April 22 he
mailed to some 500 advertising executives, station heads,
retail and other commercial
captains a regular printed
invitation requesting the
pleasure of their presence at
their radios on April 25 to

broadcast

Getting
Ready for Forty over
WNYC, New York. Bringing
out that the program is available for "commercial engagements", the invitation said
his

this action.

The bill now goes immediately to
the House where it will be referred
to the Interstate & Foreign Com-

There

is

no

known opposition to the bill and
Chairman Rayburn (D-Tex.), in

A UNIQUE

hear

Law,

limits allocations of broadfacilities to zone quotas

merce Committee.

Want

Radio

the program was the fifth in
a series titled Keeping Young

After Forty.

bill,

has informed

Broadcasting he saw nothing that
might block its passage at an early
date. The measure then would go
to the President for signature.

Always on the Spot

THE

Davis Amendment has been
the most controverted piece of legin radio history. It was
placed in the law in 1928, and in
1932 the old Radio Commission set
up the so-called quota system, under which specific quotas of radio
facilities were set aside for each
of the five radio zones and for each
state within the zone according to
population. While not rigidly adhered to either by the Radio Commission or by the FCC, the effect
of the law has been to limit alloca-

islation

tions of stations, power and time
on the air in the wide open spaces
of the West which could accommo-

The Amendment,
a

useful

had

purpose

it is felt,

served
but

originally,

been

outmoded for several
For the last four years Con-

years.

gress has been asked at each session to repeal the provision and
permit a return to the old law under which the FCC would not be
restricted to allocations according
to quota. The new provision of
law, as passed by the Senate,
would read:
"In considering applications for
licenses, and modifications and renewals thereof, when and insofar
as there is demand for the same,
the Commission shall make such
distribution of licenses, frequencies,
hours of operation, and of power
among the several states and communities as to provide a fair, efficient, and equitable distribution
of
radio ser^^ce to each of the same "
The practical effect of elimination of the Davis amendment, it
is
believed, will be improved broadcasting facilities for many stations
especially those in the local
and
part-time classifications. This
_

would

result, it is felt, under judicious administration of the
pro-

vision.

can accommodate increased faThe present quota system
automatically would be dissolved
and the arbitrary classification
of
the country into five radio
zones
disproportionate in size, but pracly

cilities.

Technical Barriers
it is pointed out
that
there are few places in the
country where new stations
can be fitted
without violating technical
regulations. Thus, it is felt,
there
will be no wholesale
licensing of
new stations but rather improve^^^^^^ °^ existing sta-

m

i^^,

administered by

:l
TToo^^.'^"^
the b
CC with care and discretion,
borne local stations may
develop
into regional status,
while parttime stations, heretofore
prevented
because of quota restrictions,
may

blossom into

Even more

To Establish Listener Protection
Against the Unworthy
Since

KSD

put the

first

programs on the

air

the

the months,
w^f^ r"!?'''^
would
be the possible augmenting
existing limited networks
like
MBS and Inter-City with
such sta-

^

tions of increased status.
<-iit5 also might
be interested

NBC

and

there
Networks have
loath to add 100-watters
and
or less scorn part-time

ment.

The

Louis Post-Dispatch
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*

SLEININCElli

CHICAGO

l>«C..

NATIONAL ADVERTISING REPRESENTATIVES
DCTKOIT

SAN FNANCISCO

here
been

more

They

look with concern
upon indiscriminate licensing
of
new stations or of wholesale boosts
ot smaller ones to the
point where
their economic security
might be
threatened through increased
competition.
They feel such action
might have a deleterious effect
upon the industry as a whole.
the

KSD—The St.

and

Broadcasters fear one thing with

KSD

Station

time outlets
significant, should all

full

outlets.

welfare of listeners has unremittingly been
guarded against the unworthy. When advertisers
became air-minded and began to offer comestablished and has
mercial messages,
continued a rigorous censorship. Today, it is
generally acknowledged that commercial broadcasts over KSD must meet high standards of
ethics—a protection which listeners and advertisers appreciate.

LOS ANGELES

Rogers

- Majestic
Toronto, and
Mr. Storer
operator of the
10,000-watt CFRB, Toronto, was

Co.,

consummated
Storer,

about

had

FCC

other

Broadcast Division, on

hand, in recent weeks
has shown a definite tendency toward exercising extreme caution
in parceling out new facilities
of
any kind. In all important cases
it has been designating them
for
hearing.

George B.

in April.

who founded

the

station

years ago, announced he

five

his interests and will
from the board of Essex
Broadcasters Inc., CKLW's American affiliated company. Sam Pickard, CBS vice president and one

sold

retire

the original stockholders, also
disposed of his interests.
The reason for the sale to Canadian interests was reported to be
pressure from Canadian governmental circles, exerted through the
of

Canadian Radio Commission, although a formal statement from
Mr. Storer said that his manufac-

now taking up
Mr. Storer is
president of Standard Tube Co.,
turing interests are
of

all

a

Most

likely to benefit will be
those areas of the West and
Midwest, restricted because of
sparsity
of population, but which
technical-

HOWEVER,

First in St. Louis

of
the American interests in CKLW,
Windsor - Detroit
5,000-watt outlet
of
MBS, to a
syndicate headed
by E. S. Rogers,
president of the

tion limitations.

tically the same in
population, also
would be terminated.

i

DISPOSAL

date them because of the popula-

his

steel

also

is

time.

fabricating

owner

chief

concern.
He
of WSPD,

Toledo; WWVA, Wheeling, W. Va.
and WMMN, Fairmount, W. Va.,
and he holds minority interests in
WJBK, Detroit, and KIRO, Seattle.

CKLW

will

MBS, and

remain a member of

plans do not
contemplate any major staff
changes. Arch Shawd will conpresent

tinue to manage the station for
the Rogers interests, and Malcolm
G. Campbell will continue as president of Western Ontario Broadcasting Co., the
operating
company. No changes in the setup
of the other Storer stations, whose
operating head is J. H. Ryan, of
Toledo, are contemplated, and Mr.
Storer has stated that he has no
intention of selling these interests.
was originally founded
as CKOK, securing a Canadian
license on the theretofore unused
540 kc. frequency. Later it was
shifted to 1030 kc. The establishment of the station was largely
designed to give CBS a Detroit
outlet, and until last fall it served
as the Detroit unit of that network.
In shifts last September
left NBC and joined CBS
while
replaced it on NBC
and
replaced
on the

CKLW

CKLW

WJR
WXYZ
CKLW

WXYZ

Mutual network.

Stoughton With WSPR
MILTON W. STOUGHTON, formerly account executive with William B. Remington Adv. Agency,
Springfield, Mass., has been appointed commercial manager of

WSPR,

Springfield, recently licensed by the FCC to operate on
1140 kc, with 500 watts limited
time. The station is operated by
the Connecticut Valley Broadcasting Co., of which Q. A. Brackett

president. Mr. Stoughton was
sales manager of WBZ, Springfield, in 1928, afterward serving in
Chicago as sales representative for
Westinghouse stations. When
took over programming of Westinghouse stations, Mr. Stoughton
was placed in Boston in charge of
is

NBC

New England

BROADCASTING
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LEVELLER
KPO

OF MOUNTAINS

has a way of hurdling high obstacles.

It serves

the important communities beyond

the mountains in Oregon, Idaho and

—

as well as those in

^just

Let us

your

show you how

local or spot

KPO
One

in?-

of

Nevada

northern California.

KPO

can put over

campaign in these

areas.

WATTS
50,000
NBC
SAN FRANCISCO
Pacific

Coast Red Network

NBC's Managed and Operated

Stations

'f«

est'

jway J,
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WCAU

to

Award

Prizes

To Juvenile Musicians
TO STIMULATE juvenile interest
in good music, WCAU, Philadelhas announced an annual
"Musical Achievement Award" of
$500 to be given the outstanding
instrumental soloist between grammar and high school ages. Dr. Leon
Levy,
operator, announced
April 18 that the first award will
be given in the latter part of 1936
phia,

WCAU

after an audition board, to be selected, makes its recommendations
to a board of governors who will
hear the finalists in November.
On the board of governors are

seven outstanding Philadelphians,
Mrs. Mary Louise Curtis Bok, of
Curtis Institute Eugene Ormandy,
conductor of the Philadelphia Orchestra; Alfred Reginald Allen,
manager of the Philadelphia Orchestra; J. Francis Cooke, pub;

lisher

of

Etude Magazine ;

Ellis

Clark Hammann, of the Philadelphia Art Alliance; George L. Lindsay, musical director of the Board
of Education; David Hocker, chairman of the youth committee of the
Philadelphia Orchestra.

ENDOWED PROGRAM
Admirer Gives KSTP Fund to
Aid Kiddie's Hour
WITH a donation of $600 from an
adult

admirer

of

his

programs,

Thomas Dunning Rishworth, KSTP
educational director and "Uncle
Tom" of its radio hour, this summer will carry out what is believed
to be one of radio's most unique
stunts for child listeners.
He will sponsor and act as personal guide for a 12-day tour for
his youthful listeners through Glacier Park. Free transportation will
be provided for three lads who
have been with Tom's hour regularly for the last five years: Bob
Savard, Bill and Bob Anderson.
The trip is being inaugurated
in the belief that it will whet the

youngsters interest in his program,
provide new material for his fall
series, during which many of those
who take the trip are expected to
be heard, and also in the belief
that it will be of vast educational
benefit to the juvenile listeners.
The tour will start from the Twin
Cities July 26, returning Aug. 6.

Buffalo Local Licensed
ITS

weeks of

operation
completed, WBNY, new Buffalo
station licensed to Roy Albertson,
six

test

formerly manager of
falo,

tion

WEBR,

Buf-

was

licensed for full operaApril 14 by the FCC. Mr.

Albertson, manager, announced
that Jack McLean, formerly with

WGR

Gordon PcrSOIl
Group Leases WAP
g.

College-Owned Station Will B
Operated Under 15-Year Pact
WAPI, Birmint
ham, within tb
next ten days wi
be leased to nei
operators for
15 - year
tern
bids on operatic
contract coverin
the state - owne

WKBW,

has been named
production manager, with the announcing staff consisting of Ralph
Hubbell,
James Wells, William
Iverson and Robert Sherry.
The
studios are located in the Nellany

and

Bldg., and the 253-foot Blaw-Knox
vertical radiator is atop a warehouse in East Eagle St.
Mr. Albertson said, will become
Buffalo outlet of the new Empire

April 20.

State Network being organized under the direction of Burt Squire,

leased

manager of WINS, New York. It
operates with 100 watts night and
250 watts day on 1370 ke.

WSFA, Montgomery,

WBNY,

NBC

page and messenger boys at
Chicago are being taught sound effects under direction of M. W.
Wood, chief NBC Chicago sound

station havin
been received i
g har
According to usually re

Mr. Persons
liable

Birmin

reports, the station will b
to interests headed by E

Gordon

operator

Persons,

who

director,

o

and an NAl
recent months ha

in

been holding the federal post_ o
chairman of the Rural Electrifica
tion Authority for Alabama. Th
new operator, under the leas
terms, is to take over the static)
Aug. 15, 1937, guarantee the in
stallation of a 50,000-watt trans
mitter, assume all legal responsi

effects technician.

and pay an agreed annua

bility

fee for the use of the property.
The station is owned jointly b;
the University of Alabama, Ala
bama Polytechnic Institute am
Auburn University, and for sev
eral years has been operated undei
lease by B. H. Hopson, who, so fai
as is known, has made no offer t(

renew.

Three Bids Considered
original bids were

WHEN

con-

the three bidders whose
propositions were kept open wer(.
Mr. Persons; Continental Radic
Co., Scripps - Howard subsidiary
sidered,

which has withdrawn its
and Ed Norton, formerly

bid
witl:

WMBR,

Jacksonville, Fla. There'
several other bidders, bul

were

the committee representing the
three institutions and the State of
Alabama, eliminated them from
These infurther consideration.
cluded Victor Hanson, publisher of
the Birmingham News and AgeHerald, which originally owned

WAPI but which turned it ovei
some years ago to the state. Mr.
Hanson's newspapers recently purchased WSGN, Birmingham. Another bidder was Maison Blanche
WSMB,

operating

stores,

New

Orleans.

Newspaper Gets Three
SALE of KGGM, Albuquerque, N.

to the Pampa (Tex.) Daily
interests, subject to FCC approval, was consummated in April.
J. Lindsey Nunn, publisher of the

M.,

News

Pampa

newspaper, and

Gilmore

his son, who is general manager of the newspaper, purchased
the station from A. R. Hebenstreit.

Nunn,

The Nunns recently opened KPDN,
new 100-watter in Pampa, and sev-

2nd
2nd

in

Cosmetic sales

in

Automobile sales

3rd

in

Drug sales

5th
4th

in

Food

in

Total Retail sales

eral

weeks

ago,

in

partnership

with Charles C. Alsup, purchased
33 ¥3% interest each in KICA,
Mr. Alsup is comClovis, N. M.
mercial manager of KICA. Charles

sales

T. Miller
the latter

of the entire nation.

upon

and Leonard E. Wilson,
manager of KICA, there-

purchased

KIDW, Lamar,

Colo. 100-watter. The Nunn family
last month also purchased the Lex-

ington (Ky.) Herald.

NBC

Los

Angeles Office, 1076 West 7th Street

San Francisco

THE ONLY CALIFORNIA
Page 30

Office,

1000 Van Ness Avenue

NETWORK

^

has

shifted

Farm & Home Hour

the

National

to 11 :30 a. m.

(EDST) on the Blue network six
days a week following the change
to daylight saving time April 26.
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Two
inquiries

of the country's foremost radio station managers, replying to

from other station managers, wrote more enthusiastic ads for

ASSOCIATED RECORDED PROGRAM SERVICE

than

we have

yet

written.

Here are excerpts from

their letters:

"Behind-Our-Back" Writer No.

I

said:

1

"I have checked over practically all of the available recorded services and, without
doubt, Associated is the best. Their library is so built that you can handle any kind of
program production required on any station ... am sure you v/ill find that you Viflll
have no difficulty in selling a big portion of the library to local sponsors."
I

>

ASSOCIATED
"Behind-Our-Back" Writer No. 2 said:

WHN.New York

have never had such recordings as those recorded by Associated
They have spared no expense to make their output perfect
We
are using it to good advantage and, during an entire year, we think our sales will come
within 20% of its entire cost
and think that as time goes on we will make a profit
on it. We would not be without it even if we got less than 50% return of the cost."
"In our experience v/e

Music Publishers.

KLZ, Denver

.

—

.

.

I

KSO-KRNT.
Des Moines

Well, there's not

much we can add to those statements.

you to hear some of the recordings from the Associated

WIOD, Miami

So

we'll

library which

merely invite

now

contains

TOP TUNES.

more than 1400 titles, ranging from grand opera to all the current
You will agree, we believe, that these recordings are superior to anything you have
heard. Meantime, write for a copy of our new brochure.

can handle any kind of program
"
production required on any station.
"....that

Produced hy

ASSOCIATED MUSIC PUBLISHERS
ay I,

1936

•

BROADCASTING

INC. NEWyORK

CITY

Page 31

KWKC

Allies to

KWTO

And Reorganizes Its
HAVING

College Disc Exchange

PLANS

for a transcription library
service for educational broadcasting stations are being formulated
under the direction of Carl Menzer, manager of WSUI, University
of Iowa station at Iowa City, who
will explain the project before the
meeting of the National Association of Educational Broadcasters
to be held during the annual meeting of the Institute for Education
by Radio at Ohio State University, Columbus, May 4-6. The service will be known as a Transcription Exchange, and tentatively it
is planned to rotate a high-grade
recording machine among the various college stations so their usable

Staff

secured authority from

FCC to
KCMO,

change its call letters
the former KWKC,
Kansas City 100-watter, has been
reorganized under the direction of
the
to

Lester E. Cox, operator of KWTOKGBX, Springfield, Mo., and A. F.
Schliecker has been named general
manager. The station will be sold
in combination with the Springfield
station under a joint rate. Formal
change to the new call letters
awaits removal to new downtown
studios.

Mr. Cox and Thomas L. Evans,
Kansas City businessman, have
contracted with Mrs. Wilson
Duncan, widow of the late owner
of the

station, to operate

it,

and

on

FCC

THE ICE MAN

-

WEMMER

Corp., Detroit (R. G.

-

specifically

is

.

.

Mary

.

Pickford's

industry and
the reported lifting of the ban on
broadcast advertising by several
groups of railroads revived our
interest in radio as a medium for
cooperative advertising.
*

ice

*

COOPERATIVE
growing

in

campaigns

number

.

volume and

cigars)

.

.

are
due to the

intensity.
*

*

of thinking ... radio has received too small a share
of the cooperative advertising dol-

media ... in

tising

*

SEEMS

aTfUnuk /
(

in productive results.

Wl WHwiUpwduce
FOR YOU

that's,

"TOPS")

V

of th

*

*

to us that radio

is th
ideal cooperative advertising medi

um. Cooperative advertising ha
two main objectives
reachin
.

as

many

.

.

prospective customers a

possible
want the
question.
.

.

and educating them
product or service

.

^

=^

t
i:

^

RADIO

affords ready contact wit!
large numbers of potential listen
ers
with nearly three out o
.

.

.

every four homes.
will

tention of

31,909 replies from
three, 15 minute programs, That's "tops'

spite

needs of the situation.

gram

REPLIES^

if

servatism

*

TO OUR way

agency.

the same con
has b r o u g h
many industries to the point o
needing cooperative campaigns t
pull them out of the hole has dicf
tated their choice of older advei

seems as
which

It

lar.

IT

=i=

fact that competition is becoming
more and more a matter of entire
industries pitted against each
This trend will continue in
other.

has contracted for a 13-week campaign of daily announcements on
WISN, Milwaukee. Simons-Michelson Co., Detroit,

Station Break.

and the railroads
More

program for the

GILBERT

Dun

an J Railroads
aw

brought this one to mind.

discs.

DEISEL

Man
\an
,By

broadcasts can be repeated elsewhere. Already such a recorder
has been installed at WHA, Madison, with talks, dramatizations and
university band selections placed

has authorized the temporary use of the old transmitter of
KGBX. Henry H. Pattee has been
appointed program director; Al B.
Gregory, news director; Terry
O'Sullivan and Moreland Murphy,
announcers.
the

Ice

A

skillful

win the immediate

many

pro
at

of these.

j

RADIO

is a news medium.
To thl
that the information r^
garding the product is new or o|
least novel
and to the exten t
to which it is presented in dra
matic fashion ... it will men
readily win a hearing. There arc
many classes of products in whicl
listeners have a considerable in:
terest, and with regard to whic}
information as to developmentswill constitute news.

extent

.

.

.

*

*

RADIO

*

educational.
The principal job of cooperative advertising is an educational one. An educational message tends to be more
is

convincing when
emotional power

backed
of

by

the

Miman

the

Our experienced merchandising

when presented in cold
print.
The possibility of dramatizing the usefulness of an article
also recommends broadcasting to

the proven

the cooperative group.

voice than

stafif
knows
methods of appeal to the large
Kansas buying audience. They will help make
your next campaign a success ... to merchandise it throughout ... to set new peaks of distribution. Others have discovered that WIBW
produces low-cost results! Why don't you?

*

REMEMBER

REMEMBER
CAN'T

KANSAS BUYS AND YOU
REACH KANSAS WITHOUT WIBW

.

FREE RECORD. If you keep a
record of program response, here's
what you've been looking for! A
conveniently ruled. Program Re-

Owned and operated
Don

.

.

General Manager.

Represented by the Capper Publications

—

WIBW
New York
Chicago

Kansas

City,

Mo.

Cleveland
Detroit
San Francisco

Page 32

.

*

WIBW KANSAS
.

*

.

*

*

RADIO'

TOPEKA

Searle

.

.

ness.

sponse Record Book. Send for your
free copy! Address WIBW or our
nearest office.

by the
Capper Publications

*

cooperative campaigns are not interested in brands-^
but in classes of commodities as a"
whole. Brand ballyhoo is not necessary
which simplifies the
problem of the radio copy and adds
materially to its potential effective.

lends itself particularly
well to coordination with dealer
promotion and point-of -purchase
advertising.
It is easier to merchandise radio advertising in dealer outlets than probably is the
case with any other medium. This
means that the individual companies cooperating in the campaign
will find it especially easy to tie in
the campaign with their own sales
efforts ... a point where so many
cooperative efforts break down.

THE VOICE OF KANSAS
420 Lexington Ave., Mohawk 4-3280
180 N. Michigan Ave., Central 5977
21 W. 10th St., Harrison 4700
1013 Rockwell Ave., Cherry 5775
General Motors Bldg., Madison 2125
201 Sharon Bldg., Douglas 5220

*

AND

*

*

LET'S not

forget the good
Many induswill value of radio!
especially the older and
tries
need
more self-satisfied ones
consumer good will in large quantities. We don't mean to infer that no
.

.

.

.

BROADCASTING

•

May

1,

.

.

1936

looperative advertising has been
ione over the air. In recent years
jaints, coffee, oranges, grapefruit,
prunes, lamb, fresh fish, sardines,
almon, gas appliances, cement,
harness, ice, milk, crabmeat, and
n-avel resorts are among the prod-

which have been advertised
But
operatively on the radio.

ets

It's
been too little of it.
:ime precedents were smashed on
(ii(iij;his point!

;:here's

*

iTeai

*

«

railroads refusing to
use radio after the success of the

P & 0!
cei

*

*

strike

recently

.

.

.

.

.

.

line.

THE

same tenor

.

.

.

types of cooperawhich can be engendered by

who help either to
or sell Philcos.

persons

WE ALSO

MBS

the

like

make

depart-

ment

store cooperative broadcast.
smartest things
It's one of the
done in retail radio advertising
thus far.
It suggests
a much
wider use in developing local cooperative
dealer
campaigns of
various types.

Someone

... we

Philco's idea of sponsoring

iHVHILE we're on cooperation
[lion

.

.

IN
*

histhere are other
iii

.

speaking of "my" company
made her the personal representa"Like me,
tive of the company.
like my company," if you will.
Don't forget that A & P had a

thought fast and straight to the

fik^MAGINE

tUiii

the radio.
One of these is employe cooperation. A & P was wise
is using Kate Smith for more than
Her appearadvertising coffee.
ances at large meetings of employes in various centers
her

like

an

all-

employe-dealer amateur hour over
a Philadelphia radio station
There are approximately 10,000
.

.

.

A NOTE

for next month ... By
somewhere in the neighborhood of
June 15 two billions of dollars will
be placed into circulation by the

bonus. It is estimated automobiles
will get 100 million
wives' and
children's clothes more than 80
million
and about 17 millions
.

.

.

.

.

.

for apparel for the bonus recipients themselves. A retail advertising opportunity in almost every
town and hamlet .
and a national one as well.
.

Two FTC

.

Citations

UNFAIR

competition is charged
by the Federal Trade Commission
in a complaint against Grove Laboratories Inc., St. Louis (proprietary) for alleged claims that it
will "kill colds dead" and "strike
at the cold itself, not merely at

the symptoms". Twentieth Century
Business Builders Inc., Chicago is
charged with operating an unfair
puzzle contest and with misrepresenting the value of merchandise
for which credit vouchers have

been awarded.

.... with

INTELLIGENT COORDINATION
Producing the type of network

facility that offers the
highest order of interest - arresting and attention - holding
program, coupled with advertising productivity, the Affiliated Broadcasting Company went on the air on April 18th.

blaring of trumpets nor sounding of keynotes marked
just a good, workthe opening of the initial program
manlike job done in a sound and intelligent manner that's
story. A story based on intense coverage in a
the
concentrated area.

No

—

—

ABC

Combining
WIND

tlie Facilities of:

WJBL
WCLS

WTAX
WHBF
WIL

WISCONSIN GROUP:

Gary

ILLINOIS GROUP:
Decatur
Joliet

Springfield

Rock Island
St.

Louis

WHEY
WOMT
KFIZ

WRJN
WCLO
WHBL

WKBH
WDGY
WKBB

Green Bay
Manitowoc
Fond du Lac
Racine
Janesvllle

INDIANA GROUP:

WEOA

WBOW
WLBC
WTRC

Evansville
^
Terre Haute

WWAE

all

Hammond

Sheboygan
La Crosse
Minneapolis, Minn.

Dubuque, Iowa

State groups available separately if desired. Station WIND, Gary,
included with any state group, if available.
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years ago John Caples really started
something when he conceived that epochal line:
"They laughed when I sat down at the piano".
Mr. Caples, now in charge of testing advertising at Batten, Barton, Durstine & Osborn
started something with his new
Inc., has
Advertising for Immediate Sales, Harper &
Bros., New York ($3). He has started a lot
of people reading about modem advertising

many

Rates a

the erroneous basis of the charge that news
on the air is being "comingled" with adver-

Card

la

THE OLD

bogey of national versus local rates
has bobbed up again. Efforts were made by
the agencies handling the new Ford spot campaign to place it at local rates. The program
is

national,

as

just

now

Chevrolet series

record-breaking
running in its second

is

the

year.

We

don't blame

Ford or

its

agencies for at-

tempting to secure the lowest possible rates.
But we do blame the stations that yield to
importunities.

their

The business

is

there

just the same at the national rates, and acceptance at lower than what the card specifies
is a showing of weakness that long has stigmatized many stations and lost the respect of
all with whom they do business, not to say

own

their

We

self-respect.

doff our hat to

KGIR,

owner

of

issue

through

Ed Craney,

enterprising

Butte, Mont., for fighting this
in

Montana.

He used good

bringing home to his broadcasterif the Ford account
was accepted at other than national rates,
then Chevrolet and a host of other spot accounts, with local dealer tie-ins, would have
to be accorded this rate benefit if discrimination were to be avoided.
sense

in

colleagues the fact that

Many stations have found the solution of
the rate problem in resorting to one rate.
That, to us, seems to be an equitable, foolproof and sound policy.

SeeiDg the Light

—

PRAISING with a few faint very faint
damns, the ANPA report on radio's relationship with the press marks the end of an era
of bitter antagonisms that really came to an
end, though many publishers were too obtuse
to admit it, several years ago when radio
proved it could gather its own news, fight its
own battles and generally get along without
those newspapers that refused to recognize
that it was here to stay as a news and advertising medium. On our part, we are glad to
welcome the proffers of cooperation from the
press at large in maintaining radio along with
the press as "free institutions".
Chairman Harris' committee

report was
largely with truisms that almost any
radio executive, and certainly the great mass

filled

who came to the broadcastfrom the ranks of journalism, have
cited again and again over a period of years.
Its left-handed censure of UP and INS for
selling news to radio stations for sponsorship
of radio executives

ing

field

purposes is practically the only objectionable
part of the report, and that subject was definitely settled by the tv.o press associations
themselves a year ago. It is needless to argue
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and hence threatens the precious institution of honest reporting, beyond repeating
what everyone in radio knows that competent

A

methods.

chapter devoted to radio reviews

of the outstanding radio successes

and

recites basic principles of broadcast advertising.

A foreword is contributed by Bruce

Barton.

tising,

—

whit as well qualified as newspapermen, which they really are, handle radio
news and that the sponsor has no more to do
with the news content of broadcasts than has
editors, every

a newspaper advertiser.

The publishers have come
most of us in radio

that

preached for years

to the viewpoint

have

—that there

is

held

room

and

NBC

is

distributing to advertisers a general

edition of its Let's

originally

published

agencies.

It

Look

at

Radio Together,

limited

in

edition

for

contains a simple, illuminating

story of radio's value as an advertising med-

ium, based on a two-year survey of broadcast
advertising.

in the

news and advertising field for both; that radio
must be maintained as free as the press; that
the federal government's license control over
physical facilities of the ether should not be
exerted to thwart freedom of speech and opinion; that "the functions of the newspaper and
of radio are so closely allied that the future

welfare of this country may depend upon the
continuance of both of these media as free institutions." Indeed, the ANPA report came
within a hair's breadth of arguing our own
long-standing insistence that radio licenses
should be issued for three-year instead of mere
six-month periods as a safeguard against political domination or reprisal.

$75,000 fund and perhaps for that selfsame

young zealots whom Mr. Boutwell has
gathered around him. At the various colleges
and universities that are now carrying radio
programs more or less regularly, with the willing cooperation of the broadcasters, some excellent work is already being done; more than
that, nearly every educator has his own idea
(and the number of educators and ideas is
legion) as to how radio should be used in edustaff of

cation.

Why

not establish a central Federal agency
gather and make available to any and all
educators not only these ideas but the actual
success stories of those now using radio in edu-

to

cation, either in the

No Boondoggle This

form

of

program

scripts,

Thus, for example,
the work of Levering Tyson and his National
Advisory Council on Radio in Education, the
Prof.
educational programs of
successful
Waldo Abbot at the University of Michigan,
the radio ideas of Dr. Walter Pitkin of Columbia University, the mass of radio material already compiled by Dr. Cline Koon of the U. S.
Office of Education, and perhaps even the
thoughts of that redoubtable crusader, Joy
Elmer Morgan of the National Education Association, could be made available through one
central and official clearing house. These are
disks or books of direction.

REVEALING

as are the findings published in
the April 15 issue on use of free "radio advertising" by the Federal establishment, nothing
stands out so much as the
"radio work-

WPA

experiment undertaken at a cost of
$75,000 work relief funds by the U. S. Office
of Education. Without in the least disparaging the motives of Dr. Studebaker and Mr.
Boutwell in attempting to show the way to
other educators toward the proper use of radio facilities, we think the same money might
be spent to better advantage in at least one
shop"

other direction.

So far as work relief is concerned, the projnow employs only 50 persons, two of them
"borrowed" at executive salaries from one of
the networks and the rest taken off other
and CCC rolls. So far as pointing the way to
other educators is concerned, we seriously
doubt whether this inexperienced little group
in the short space of six months can accomplish that long-sought end. Certainly the first
few programs, which could be written just as
well if not better by any one of dozens of continuity writers we know, did not represent any
great forward step toward that end; indeed,
almost unfairly, some of the press greeted
these first efforts with the well known "razz".
We think we can suggest a much more effective, far-reaching and permanent use for that
ect

WPA

only a few of the hundreds of available sources
of material that come immediately to mind.
It certainly is not up to the commercial
broadcasters to do this job, for they have met
their obligations by their willingness to carry
educational programs without charge, provided only that such programs have audience
interest. Today there is no such central agency
for the exchange of experience and ideas, and it
is idle to expect the educators, divided so hopelessly among themselves when it comes to the

subject of radio, to establish one.

Here

is

a

plan that will meet all their needs, that will
furnish "tailor-made" scripts and proved experience to educators casting about for proper
ways to use radio a plan for a constructive
agency to which the onerous term "boondoggle" could hardly be applied even if it is supported by Federal funds.

—
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I. R. LOUNSBERRY, executive vice
president of
Buffalo,
has been elected president of the Buffalo Athletic Club, the city's largest
At
social and athletic organization.
37, he is the youngest man ever to
head the club.

WGR WKBW,

SAMUEL

H. COOK, president of
Syracuse, has returned from
a winter at Pinehurst, N. C.

WFBL,

FREDERICK W. COLE,

formerly
of Lever Bros. Co., Cambridge, has
joined WBZ-WBZA, Boston Springfield, on a sales promotion assignment.

ADELE De ETTE HOOVER,

telling the sta-

story of record sales
ichievements,
may delight the
lusiness office and the stockholder,
'Lut it is always pertinent to in[uire into the personalities behind
hose figures and the policies ^hat
)roduced them.
Thus the CBS
ilarch billings of $2,172,282, which
arried network radio beyond the
ii!2,000,000 mark for the first time
jjind represented the best month in
Jhe history of any radio network,
'I'ocus the spotlight on William S.
istical

rill-

j'aley

and

his

smooth-working

CBS

organization as a whole. They are
tribute in themselves to the
direction and policies that
'CBS enjoys, not to mention the
Ji'act that they are indicative of the
j.rrowing acceptance and power of
broadcasting as an advertising
'medium.
Contemplating the remarkable
llnonthly figures of CBS, which also
.orought its first quarter of 1936
j.o record
proportions for any netjivork, the inquirer inevitably turns
liis
attention to the man whose
particular job in the organization
.IS the heading up
of sales. He is
|Hugh Kendall Boice, since 1930
jjales vice president of CBS, a tall,
^lark-complexioned, personable
phap who, as you talk to him, impresses you as having a sort of
^guiet vigor and thorough command
')f every situation
arising in his
Jlimple
jistute

i

jj

I'

field.
,

"Ken" Boice

will be the first to

Bve credit for CBS' great achievejments to the organization as a
[A^hole and to his dynamic assistlants and sales and promotion force
jln particular. He would be the first
iCO
assert that neither he nor any
individual is alone responfor his company's success.
iHe has his own formula for selling
iradio time, to be sure, but that
formula is based on the cumulaive experience and ideas and team
Vork of the men around him,
largely men of his own selection.
Because, as an agency man of
.long experience he recognized the
mportance of sales promotion, Mr.
Boice was particularly careful in
:2hoosing a man to head that de.partment. Paul Kesten, a young
.man with a splendid advertising
Record [see this column in the
Tan. 15, 1935, Broadcasting] was

jsingle
sible

!

Hay

1,

1936

•

chosen for the job. How well he
did his work almost any agency
and time buyer will attest, and
Kesten today is vice president of
CBS working with President Paley
and Executive Vice President
Klauber on general policy matters
while the promotion work is carried on by Victor Ratner, who also
was brought up from the ranks.
William C. Gittinger is the CBS
sales manager and the veteran
William H. Ensign is assistant
sales manager, both of them topnotchers in their field, according
to Mr. Boice. Their sales force is
built almost entirely of men with
agency experience.
At CBS a
salesman is assigned to one or
more agencies and all of his effort
must be confined to this assignment. Salesmen are paid salaries
and the CBS salary scale is a
liberal one because these men are
selling big bills of goods
because
Mr. Boice feels that this method
makes for teamwork and that

—

—

teamwork

is

in

NBC's San Francisco sales promotion
department and Dana Edwin Bremner
of Santa Rosa, Cal., who were to have

HUGH KENDALL BOICE
]OLD FIGURES,

an absolute essential

in sales effort.

Hugh Kendall Boice was born in
Chicago Oct. 14, 1883. His father
was engaged in the lumber business with Ferry & Bros., afterwards Cutter, White & Boice in
that city. Previously he had been a
railroad telegrapher in Utica, N. Y.
and a copper mining man in Upper
Michigan before going to the big
city to make his fortune.
His
mother is a native of Quincy and
one of the early Kendall family
which was among the first to
settle in Chicago. The parents sent
Hugh to the Chicago public schools,
and he was graduated from Chicago Manual Training School in
1901.
He did not go to college, for his
eye was on advertising even as a
high school lad. His impatience to
launch his career in that field was
evidenced by the fact that his
graduation essay dealt with advertising.
His first job was with
Joseph T. Ryerson & Son, Chicago
iron and steel jobbers, and he
quickly rose to its advertising
managership, a post he held for
five years until in 1909 he was
offered a job as a copy man on
the staff of Critchfield & Co., Chicago. There he rose through the
ranks to the agency's presidency.

BROADCASTING

of

tracted while in Washington early in
April.
He was removed from the
train on a stretcher and placed under
an oxygen tent, rallying after several days, and is reported to be out
of danger.

KFYO

tew

;r4

manager

DE WITT LANDIS,

former ad mai.
sports announcer with KGNC,
Amarillo, Tex., has been appointed
manager of KFYO, Lubbock, Tex., recently purchased by the Plains Broadcasting Co., subsidiary of the Amarillo
Olobe & News and operator of
KGNC. T. E. Kirksey, who sold the
station, is now vacationing but plans
to purchase another station either in
East Texas or Arkansas.
will
have a tieup with the Lulbock Avalanche-Journal.

iver-

HOUGH,

WBAP,

and

line;

HAROLD

PERSONAL NOTES

been married on April 25, have postponed the ceremony because of the
sudden and serious illness of the bridefather.

elect's

NEILL FERGUSON,

of the advertising staff of the Press-Scimitar,
Memphis,
Memphis, has joined
in a sales capacity, it is announced
general
by H. W. Slavick,

G.

WMC,

WMC

manager.

HUGHES, manager of
Rock Island, 111., is conhis home suffering from a

JAMES
WHBF,

L.

to

fined

ailment which has kept
him from his desk for about three
He is making steady progmonths.
ress and his physicians expect he will
be back on the job in another month
or two.
respiratory

NEAL

BARRETT,

manager

of

KOMA, Oklahoma

Fort Worth, is recuperating
in Methodist Hospital, Fort Worth,
from an attack of pneumonia con-

GAR YOUNG, NBC

trade news servthe father of a 9^/4 pound boy,
born April 11 at
Woman's Hospital, New York. They
also have a daughter, Janna, age 3.
ice,

is

Campbell,

.lohn

ALAN

ESARY,

H.

formerly on the

sales staff of KOL, Seattle, in April
joined the commercial department of

KHJ, Los

Angeles.

PRESTON

ALLEN,

manager

of

KLX,

Oakland, was reelected chairman of the Northern California
Broadcasters Association at its April
Ralph
meeting in San Francisco.
B r u n t o n, operator of KJBS and
KQW, who with Allen formed the
association,

was

elected secretary.

WEBLEY EDWARDS,

manager-asin the operation
Honolulu, will sail with
Mrs. Edwards May 16 for his annual
He will spend
visit to the mainland.
a week each in Los Angeles and San
Francisco, and two weeks with his
parents in Oregon, where he was a
noted Oi-egon Aggies football star.
sistant to
of

Fred Hart

KGMB,

CARL CALMAN,

for

the

last

five

years with WINS, New York, on
April 13 was promoted by Manager
RoBert Squire to sales manager.
land Bradley, who has resigned as
program director, has been replaced
by a day program director, Miss
Dorothy Kempe, and a night program
Richard
Allsert
Grobe.
director,
Koch succeeds Mr. Grobe in full
charge of all production.

CESAR SAERCHINGER, CBS European reijresentative in London, and
Fred Bate, NBC London representative,

when

will
it

l5e

aboard the Queen Mary
on its maiden voyage

sails

New York May 27. They will
headquarters
their New York

to

visit

also spend some
Max Jordan,
ington.

and

time in

NBC

Wash-

European

City, has returned
spending several
weeks in a Fort Worth hospital for
treatment to an infected foot.

representative stationed at Basle, will
be aboard the dirigible Von Hinden-

to New York
there. He sold
partnership in Critchfield in
1922 to join George L. Dyer Co.,
where he served as vice president
and director until 1927 when he

his successes in placing
sponsored programs on the air, for
he appreciated that little was
known about radio as an advertising medium at that time. It was
for this reason that he gave his
earliest attention to the organization of a research and sales promotion setup that would give advertisers and prospective advertisers factual information on stations

to

In

to
his

his

office

1910

open

after

went

he

its

office

became associated with Lennen

&

Mitchell Inc.
It was at Lennen & Mitchell,
where incidentally Ed Klauber
also was serving, that Mr. Boice
first became interested in radio.
Some of the best known programs
of the period were in his charge,
including Tidewater Oil's sponsorship of Admiral Byrd and of Hugo

Graf Zeppelin fame.
Ken Boice first put Lowell Thomas on the air under the sponsorship of Literary Digest, and he
negotiated Paul Whiteman's first
radio contract, which was for Old

Eckner

of

Gold.

He joined CBS in May, 1930, exactly six years ago, as sales manager and a year later was promoted to vice president in chrge
of sales. He was precisely the sort
of man that Bill Paley wanted,
for his experience in advertising
had embraced service as client,
agency man and salesman.
Mr. Boice feels that CBS' selling efforts have been effective because of the sympathetic and understanding attitude his company

and his

staff

have always main-

advertising
tained
toward the
agencies and their accounts. He
went into radio with an open mind,

hurg on its voyage to
scheduled to start May 8.

Lakehurst

despite

and markets and coverage.
Mr. Boice feels, although he admits it may sound trite, that much
of CBS' success may be explained
its sincere efforts to maintain
policies of fairness and to attract

by

the better type of business. He
asserts he would rather lose business and hold the respect of the
advertising world than accept flyby-night and questionable accounts
that might score some immediate
financial advantages.

Ken

Boice's
diversions

hobby

is

radio.

are tennis and
swimming and an occasional round
He is not much of a
of golf.
"joiner" but he belongs to the
Advertising Club of New York,
and he finds time occasionally for
a speech on the subject of radio.
He has one son in Princeton, another who was graduated from
Princeton in 1933 where he was
hockey captain and who is now
with a New York station, and a
married daughter who presented
him with a second grandchild on
April 6 of this year.

His
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ertous uustness

UT of the Klondike rush of selling radio station time there came,
inevitably, a melting

hardpan

.

.

.

down

to

leaving a very few soundly built

organizations, thoroughly experienced in selling
advertising,

and having the necessary acquaint-

ance, contacts, and nation-wide resources.

Every
spent

man

in the

more than

Raymer

organization has

ten mature, successful years in

selling national advertising.

Every one has,

besides, the confidence of countless major

sponsors of commercial programs and their
advertising agents.
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RAYMER COMPANY

RADIO STATION REPRESENTATIVES
NEW YORK

CHICAGO

DETROIT

SAN FRANCISCO

366 Madison Ave.

Tribune Tower

General Motors Bldg.

Russ Building

Murray Hill 2-8690

Superior 4473

Trinity 2-8060

Douglas 1294

;

JOHN ROYAL,

president

vice

of

John B. Kennedy, NBC commentator Leo Fitzpatrick, vice president and general manager of WJR,
Detroit, and president of the NAB

NBC;

;

John

Patt, general manager of
president of the Ohio
Broadcasters Association, were guests
at the combined Cleveland Rotary-

F.

WGAR

and

Advertising Club luncheon April 23.
Kennedy and Fitzpatrick were principal speakers.

JOHN W. LITTLEPAGE,

formerly of

KYA,

San Francisco, and a veteran radio
engineer, has been named manager
and chief engineer of KHBC, new
100-watt station in Hilo, T. H., operated by the Honolulu Broadcasting

R.

MARTIN CAMPBELL,
WFAA,

Dallas,

WILSON,

for six years a

NBC staff,
WBBM, Chi-

member of the Chicago
is now a member of the
cago, sales department.
merly

&

with Paul H.
Chicago.

affiliated

Co.,

JOHN ESAU,
Tulsa,

He was

has

recently

been

KTUL.

named commercial

WBBZ, Ponca City, Okla.
NORMAN McLaughlin, for three
years manager of KERN, Bakers-

manager

of

has joined KFRC, San
Francisco, as account executive.
Cal.,

field,

of

ADELE DE ETTE HOOVER,

in

NBC's San Francisco sales promotion
department, was married April 25 to
Dana Edwin Bremner of Santa Rosa,
Cal.,

in

Berkeley,

sales staff

Cal.

HERBERT ACKERBERG, CBS

stations relation manager. New York,
arrived in Hollywood late in April in
connection with projected activities of
under CBS operation.

the

formerly

of

WATR,

Waterbury, Conn., has joined
the commercial staff of WDRC, Hart-

ford.

T.

W. BEARUP,

member

of

the

for a brief visit.

con-

writer for MacGregor &
Sollie Inc., transcription producers
and prior to that with KYA, San
Francisco, died in Palo Alto (Cal.)
Hospital, on April 13 after an illness of several weeks. He was 47,
and is survived by his wife and
two children. Before entering radio he was editor of various Pacific
Coast newspapers.

tinuity

WGRC

the call assigned to
North Side Brdcstg. Co., New
Albany, Ind., for a 250-watt daytime station on 1370 kc.
is

30 Minutes a Week
for 11

Kansas

Weeks =

14^000 Inquiries from
Omalia Alone!
a story of "station pulling power": Metro-

Omaha municipal gas and
water plant, bought a 15-minute "Mystery Chef"
twice a week. During the first
program on
II weeks, 14,000 housewives in Omaha wrote requesting cook-books.
The Utilities District reported also "an excellent stimulation in sale of gas
appliances as compared with 1935, due to the program." Buy the first" station and you buy sales!
politan Utilities District,

WOW

John Blair
New
590

York

Kilocycles

Co.,
Chicago

5000 Watts

"COVERS THE
NATION'S
BREADBASKET"

the

in

WLBF

Goldman,
president of the Goldman Jewelry
studios,

you

see

Fred

time-signal sponsor, striking
the 25,000th time the Goldman
hourly time signal had sounded
over the station. This was at 12
noon, April 9. On the left is Herb
Co.,

manager, and on
Hollister,
the right, Harold Lederman, manager of the Kansas City Kansas
branch of the store. The first time
signal broadcast was Nov. 1, 1928,
under
since

Goldman sponsorship, and
March 1, 1932, it has been

Representatives
Detroit

San Francisco

wow
OMAHA,

NEBR.

DN THE N.B.E.RED NETWORK

WLBF

sounded every hour
been on the air.

KHBC,

at Hilo,

has

Hawaii,
1

To Be Dedicated May
BUILT

as an exact replica of

sister station in Honolulu,
Hilo, was to be dedicated

its

KHBC,
May 1

with special programs staged

lo-

and carried via short waves
from the United States. The stacally

tion will operate with 250 watts on
1400 kc, and will be sold in com-

bination with KGMB,
1,000-watter owned by

Honolulu,
the

same

headed by Fred Hart.
Complete coverage of the Hawaiian
Island is assured with the two stations.
Fred Eilers, for eight years
with KYA, San Francisco, will be
general manager, and Mrs. Eilers,
also formerly with KYA, will be
interests

director.

The

Equipment

is

RCA

throughout.

Three New Stations
AUTHORITY to erect three new
100-watt stations in communities
now without stations was granted
by the FCC during the last fortnight. The Lewiston (Mont.) Democrat-News on April 24 was granted a construction permit for 100
watts full time on 1200 kc. withbut
(Tex.)
a hearing. The Abilene
Reporter was granted 100 watts
full time on 1420 kc, Examiner
Bramhall's findings as a result of
hearings last June being sustai?ied
both on this report and on his recommendation that a similar application by William 0. Ansley, of
Abilene, be denied. Also sustaining
Examiner Bramhall, the FCC
Broadcast Division authorized
James R. Doss Jr., operator of
WMFO, Decatur, Ala., to erect a
100-watt daytime station at Tuscaloosa, Ala., on 1200 kc.

WESTERNUNION TELEGRAPH
Co.,

San

Francisco

service), on April
13 weeks a test

6

(telegraph
started for

campaign

on

that city, using two spot

announcements

daily,

calling

at-

birthday and tourates, placing the account direct.
tention

to

its

TURNER COOKE,

announcer of
Springfield, Mass., since last

WMAS,

July has been appointed program

di-

.lack Stevens, night announcer
shifted to the daytime schedule and
now handles station publicity. Vernon
Crawford,
of
Waterbury, Conn., has joined the staff.
rector,

is

formerly

WIXBS,

OSCAR

H. FERNBACH, radio ediof the San Francisco Examiner,
April was confined to St. Luke's
Hospital, that city, suffering from a
heart attack and was away from his
desk several weeks.
Frank Smith
filled in as radio editor during his
absence.

tor
in

CLARENCE GARNES,

formerlv of

KTIL,

Garden City,
Kan.,
and
Ada, Okla., has joined the
announcing and promotion staff of

KADA,

WBBZ, Ponca City, Okla.
DON LARKIN, announcer

WHOM,

Jersey

moted

director of publicity.

to

Cit.v,

of

has been pro-

DONALD RALPH, announcer at
KGGC. San Francisco, has gone to
KROW, Oakland, in a similar cataking

pacity,

the

by

vacated

spot

Dudley Manlove, who has joined the
announcing staff of KYA, San Francisco.

J.

Lester Malloy. formerly of
Francisco, succeeds Ralph

KJBS. San
at

KGGC.

CLARENCE MYERS and Hugh
K. Gagos, editors of the KJBS, San
Francisco and KQW, San Jose, Cal.
J.

news broadcasts, have taken over the
publicity for the two stations, suc-

Thomas Bickmore,

ceeding

resigned.

EDWARD KRUG, formerly

of

WJAS,

Pittsburgh, has been promoted
by WCAU, Philadelphia, to be night
supervisor replacing Claude Haring,
assigned to baseball with Bill Dyer.

station's

studio building, like that of KGMB,
constructed
of
sugar cane.
is

KSFO,
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WLBF,

for

And

Kan.

City,

program

• Here's

eggs

golden

laying

WLBF

James C. De Ball
JAMES C. Be BALL, former

KNX

Australian Broadcasting Commission,
and Mrs. Bearup, arrived in Los
Angeles late in April from Melbourne

The Golden Goldman Gong
is the gong that has been

HERE

photograph, made in the

has joined
of WBAL, Baltimore.

ERIC WILLIAMS,

two years, joins the new organization
as office manager.

Ranch

for-

Raymer

of

York.

has been elected to

J.

staff.

New

manager

membership in the Patten
Hunting & Fishing Club.

the

S.

northern California
of the Thomas Lee Artists
Bureau, an affiliate of the Don Lee
Broadcasting System, has resigned to
head the newly organized Western
Booking Corp. in San Francisco, and
has established offices at suite 307
Warfield Bldg., that city. Miss Olga
Olson, Levy's secretary for the last

manager

WEBC,

MONTY MILLER

KYA

ELLIS LEVY,

KING,

for the last nine years
on the commercial staff of
Duluth-Superior, resigned April 25 to
join the Norman Craig station repreJ.

which also operates KGMB,
Co.,
Honolulu. Mrs. Eilers has been named
program director. She also was on

PAUL

BEHIND
THE MICROPHONE

the

sentation organization in

Washing-

ton radio attorney, and Mrs. Littlepage are parents of a daughter, Frances, born April 15.

FRED EILERS,

BULLWINKEL, formerly with
Canadian Pacific Railway, has
been appointed to the sales staff of
KOMO-KJR, Seattle, by H. M. Feltis,
commercial manager. He will handle
the transportation classification for
Totem Broadcasters.
R. O.

AL GODWIN,

formerly with

WLW,

Cincinnati, has joined the announcing
staff of
New Orleans.

WWL,

PAT BRANIN,

of Pocatella. Id., has
joined the announcing staff of KDYL,
Walter Wagstaff,
Salt Lake City.
credit manager, is the father
of a girl born April H.

KDYL

JAN HASBROUCK, 'news editor of
WBZ-WBZA, Boston-Springfield, has
resigned to join the editorial staff of
the Boston Herald.

JACK ODELL,

announcer of

WAAF,

was married April 25 to
Billy Hean Washburn, radio actress.
Nathan Caplow, WAAF producer, was
Chicago,

best

man.

TONY B. BBNANDER, Memphis director, has joined the production staff
of WMC, that city.
WAYNE LUTHER LATHAM, formerly of WHDH, Boston, has joined
WSPR, new
cently

Springfield station
liy the FCC.

rector by H.

program diBlanche Frederickson.

authorized
was succeeded as

DUDLEY

WHDH

E. WILLIAMSON,
WDSU,
NBC

re-

He

re-

New Orleans, and
cently with
in San Franbefore that with
announcing
cisco,
has joined the
staff of KFJZ, Fort Worth.

GARDNER OSBORNE,

who

re-

Fanehon & Marco radio director, has established Hollywood Radio Bureau in the Olesen sound studio

signed as

building, to act
clearing house.
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,

GOODWIN,

BILL

announcer

HAMILTON G. FLOWERS, formerly of WLLH,
Lowell, has joined
WMEX, Boston, as an announcer.
HENRY GLADSTONE, announcer
of WHDH, Boston, has joined WNAC

of

KHJ, Los

Angeles, and previously its
production manager, resigned in April
to join the CBS production staff. He
was transferred to New York for
three months and then expects to return to Los Angeles as a production

and Yankee Network, Boston.

BILL HARDING,

assistant.

announcing

WINS,

of

New

York.

EDAVARD LUDES, NBC
and inventor

announcer

gadgets, has been
asked to contribute a series of articles
to the official magazine of the British
Institute of Cinematography.

personnel director.

'

staff

DONOVAN,

former
Hearst
IjIM
newspaperman, has been named editor
|of the news bureau of WCOP, BosHe is also Transradio comton.

of

I

Educators Session
To Be Held May 4-6

mentator.

'nelson CHURCHILL
i

I

WHDH,

from

has shifted
Boston, to the WNAC,

Yankee Network, announcing

ARTHUR
manager

RECENT

staff.

progress in educational
broadcasting and clinics on methods employed will feature the program of the Seventh Institute,
Education by Radio, to be held
May 4-6 at Ohio State University,

LEARY, production
WCOP, Copley Plaza,

L.
of

Boston, is the father of a baby girl,
Allyn Marie, born to Mrs. Leary (the
former Marie Forrest), at the Faulkner Hospital, in Boston.

Columbus.
Persons prominent in the educational and radio fields will par-

JOHN CONTE,

formerly announcing
on Hollywood stations, on April 15

KHJ, Los

joined

JAMES

Angeles.

A

MeCLEERY,

ticipate
in
the discussions.
special program for the afternoon
session on May 4 has been arranged by H. B. McCarty, president of the National Association
of Educational Broadcasters.

four
years on the production staff of the
Strange as It Seems series, Hollywood, in April joined Raymond R.
Morgan Co., Hollywood radio agency,
as a script writer.
J.

for

LARRY NEVILLE, continuity
of KMOX, St. Louis, who

The conference agenda:

writ-

er

was

;

examinations during the past winter,
has just received his license to practice law in Missouri.
JERRY SULLIVAN, pioneer Chicago announcer (old WQJ) has returned to
Chicago, which
he also formerly manned, as master
of ceremonies on the new Tenth Inning baseball program.

WSUI, Iowa
Ward Parker,

York,
of

is

editor

of the staff

St. Louis.

NORMAN CRANE,

has just
concluded handling the General Motors Amateur Contest in Tulsa, has
become master of ceremonies of the
early morning Sundial program on
WGST, Atlanta, performing also with
Eddie Evans.

JAMES BBGLEY

—

director of education, presiding.
o f
Educational
meeting)
H. B.
McCarty, president, presiding.
Research in Radio Education ^I. Keith
Tyler, Ohio State University, presiding.

National
Association
Broadcasters
(closed

the

of

staff

has been promotClinic

actor, has joined
Baltimore, to

western division.
Curriculum Instruction

WBAL,

—

Science" Harry A.
ter Public Schools.
General Discussion.

Jersey.

JOHN

TILLMAN,

announcer

News
of

Children's

NBC

has returned to
of

staff

cinnati, for

WLW,

—

announcer, is
second son, born in
Chicago April 14.

NBC-Red
National Representatives

May

1,
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—
University.
History"

CBS.
Mere-

—

the father of a

KOMO

Who Made

Kaltenborn.
Jersild,

General Discussion.
Preliminary Announcement of Exhibition
of Educational Recordings.
Demonstration of Classroom Reception of
Radio Program B. H. Darrow and Wm.
Atherton Du Puy.
Demonstration of Adult Group Discussion
of an Educational Radio Program Arranged by Jessie Allen Charters.
General Discussion.

Cin-

Seattle's

Put Together
ROSS FEDERAL SURVEY

figures

show that WTAR is by far the
most popular of all stations that
reach into the compact and metropolitan Tidewater Virginia area
with 300,000 population.
4805 phone calls were made over
a week's time, February 25th to

March

2nd,

1936.

between

54.24%
of total audience
listen constantly

°

WTAR

MORN INC

7:00

A. M. and 11:00 P. M. in Norfolk,
Portsmouth and Newport News by
Ross Federal men to be sure the
figures are thoroughly representative of the actual facts. The column to the right speaks for itself.

(The question mark "?" accounts
of replies:
for a residue 10.10%
"don't know" and "refused infor-

—

AFTERNOON

—

mation.")

Reaches Major Market

MOST of the 300,000 population
within 20 miles of the
transmitter are citv dwellers in
the prosperous Norfolk - Hampton
Roads market. Extensive port activity, together with industry, agriculture and distributing in proper
balance, give the Greater Norfolk
market an all year round sales potential of unusual attractiveness.
One index to the value of this
market is given by the hieh ratio
of radios to homes, 97.3%, broueht
out by the recent survey quoted to
the right.

WTAR

IN 1935

WTAR

WTAR

made an outstandrecord with 98.6% renewals or
continuous broadcasting for the
241 products using time on the
station to sell this responsive market. Many contracts have been rea sure sign
newed several times
insr

—

97.3%

of sales satisfaction.

National Representatives
Edward Petry & Co.

—

in

DON McNEIL, NBC

Use Both of

—H. V.
—Arthur

MAY 6
—Techniques of Broadcasting.
A Demonstration of Contrasts
Techniques for Education —C. L. Menser,
NBC Central Division.

some time.

To Completely Control

Other Stations

All

Shows

of homes in area
surveyed have radios

Clinic

WOAI, San

Antonio, after being with

Coincidental

cational Projects.

stage.

I-EW VALENTINE,

More than

241 Products Use

dith Page, Ohio State
General Discussion.
Banquet.
Rouixj} Table Discussions of Typical Edu-

CHARLES O'CONNOR,
announcer,
and Miss Emily Ryan,
daughter of New' York Police Inspector Thomas T. Ryan, were married
April 22 in Elmhurst, Long Island.
Miss Ryan has appeared in pictures
the announcing

Programs

Drama, "Men

WTAR

Survey

Writing.

"Seventh Grade
Carpenter, Roches-

Commentation

CBS.

Atlanta, was one of the Emory
University debaters in ^ verbal contest with Catholic University, broadcast April 18 by NBC.

and on the

MAY 5
—Techniques of Script
—
—

Labor Speaks E. R. Murrow, CBS.
Integrating Music and Information, "The
New World" Arthur Garbett, NBC

handle the Esso news program sponsored by Standard Oil Co. of New

WSB,

—

—

ed to program director of KYW, Philadelphia, succeeding Arnold B. Hartley, who resigned to go to Hollywood.

SHELTON EARP,

—

—

who

ROSS FEDERAL

;

—

WMCA, New

of

now a member

KMOX,

Greater Norfolk
area Listens to

University; Lester
Rochester
Howard
S.

;

formerly assistant

Listener Preference

State

Evans, National Committee on Education by Radio
Cline Koon, U. S. Office
of Education.
Genera! Discussion.
An American Views British Educational
Broadcasting Lester Ward Parker.
Lifting Listeners' Appreciation Levels
A. G. Woodfried, Ohio State College.
Radio a la Carte, Planning the Menu
Philo M. Buck, University of Wisconsin.
General Discussion.
Broadcasting in the Schools B. H. Darrow, Ohio School of the Air, presiding.
Educational Broadcasting From Commercial Stations
Franklin Dunham, NBC

WBBM,

continuity

—

4

George W. Rlghtmire, president,
Ohio State University
E. L. Bowsher,
Ohio Director of Education.
An Analysis of Educational Broadcasting
W. W. Charters, Ohio State University.
Reactions to the Report: Carl Menzer,

Welcome

from the St. Louis LTniversity last June and took his law

graduated

PAUL PHILLIPS,

MAY

Wins Smash

formerly of

WSYR, Syracuse, WSPD, Toledo,
and WGAR, Cleveland, has joined the

TOM STONE, formerly of WMCA,
New York, has joined the announcing
staff of WFIL, Philadelphia.
MENDAL JONES, chief announcer
of WJAY, Cleveland, has been named

WTAR

the Puget Sound Market
Pioneer Radio Stations

KdTR
I

NBC-Blue

EDWARD PETRY

BROADCASTING

& CO.

COMPLETE

NBC

SERVICE

WTAR
NORFOLK
OLDEST BROADCASTER

VmGINIA'S
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Future of Broadcast Services
At Issue in Hearings of FCC

Regional Networks?

NAB,

Face Opposition in

NORTHERN CALIFORNIA BROADCASTING SYSTEM

THE BROADCASTING

the engineering hearing to

June 15 before the

WJBK

WIL— St.

Detroit, Mich.

KARK—Little

casting.

This became

Louis,

Mo.

WHBF—Rock
(Quad

Francisco, CaL
S. C.

Island, Dl.

Cities)

to the attention of
units in the industry. At the suggestion of James W. Baldwin,
managing director, the board
of directors of that trade association authorized him to draft plans
for presentation of a full case in
behalf of the industry covering
present services of broadcasting to
the nation and the urgent need for
preservation of sufficient natural
facilities in the ultra-high spec-

trum to accommodate reasonable
future needs. This was done at the
special board meeting held in Chicago April 27.
Flanking the NAB, which will
plead for adequate room for extension in those offshoots of radio
which logically fall in the broadcasting category, will be leading
experimenters in television, facsimile, and ultra-high frequency
broadcasting. At present, a sizable
portion of the band ranging from
30,000 to 110,000 kc, all of which
is classified as experimental area,
is allotted for these types of experimentation by broadcasters and
related groups.

Radio Station Representatives
Civic Opera Bldg., Chicago

Center Building, Detroit

Lincoln Building,

the
call

NAB

Represented in Chicago and Detroit Areas only

New

after

hearing

was brought

KQW— San Jose,

Rock, Ark

evident

full significance of the

KJBS

—

begin
with the

FCC

object of preserving for public entertainment, education and enlightenment a sufficient portion of the
ultra-high frequency spectrum to
accommodate television, facsimile
and ultra-high or "apex" broad-

—San
CaL
WSPA— Spartanburg,

*WEBC—Duluth, Minn.
WMFG Hibbing, Minn.

industry,

and related services destined ultimately to become a part of broadcasting, are preparing to attend

VIRGINIA BROADCASTING ISYSTEM

——or "Spot"?

and Ultra-High Groups
30,000-110,000 kc. Band

Television, Facsimile

New York

WSPD

Military

Demands

THE

TOLEDO'S ONLY RADIO STATION

broadcasting industry, however, will be forced to resist the

heavy demands of the Army and
the Navy and of aviation, ships,
police radio, and other non-public
services for practically all of the
ultra-high spectrum. As a matter
of fact, it is apparent that the
military services, in seeking an executive order to allocate for their
use nearly half of this ethereal
area, prompted the recommendation of T. A. M. Craven, FCC chief
engineer, that the informational
hearing be held. This recommendation was adopted April 3 by the

A BASIC
COLUMBIA
OUTLET

FCC.

All things considered, the infor-

mal hearing is regarded as the
most important technical conference since the 1928 general reallocation hearings before the former

Radio Commission. These resulted
in the allocations of today, insofar

nil

WSPD
Page, 40

STUDIOS

TOI
*^l-UU\J

OHIO

COMMODORE

PERRY

HOTEL

TOLEDO, OHIO

TRANSMITTER
PERB.YSBUR.G,

OHIO

as broadcasting is concerned.
Should any substantial portion of
the facilities in the range from
30,000 to 110,000 kc. be assigned
to services other than public, then
the development of visual broadcasting and of ultra-high frequency sound broadcasting will be
retarded perhaps by several years.
The conference is called to consider allocations over the entire

spectrum. It is unlikely, however,
that there will be any effort to disturb allocations in the range from
10 to 30,000 kc. because services in

those bands are now well entrenched, and because of the heavy
equipment investment in them. Beyond 110,000 kc, engineers have
not yet devised tubes or transmitters which will function and this
area is regarded as unusable.
The FCC on Feb. 24 made public the notice of the informal hearings. The notice is being showered
upon all known interested parties
in an effort to have as full a hearing as possible. It is expected that
at least ten days will be required
for the hearings.
In the notice the FCC asked that
persons or organizations desiring
to appear and testify to notify the
FCC of that intention on or before
June 1. This notification should
state the number of witnesses to
appear, the topic each will discuss
and the time expected to be occupied by each.
The two-page notice said that
the purpose of the hearing in substance is to determine present and
future needs of various classes of
service for frequencies above
30,000 kc, with the view of ultimately allocating them; of securing for the public and the FCC a
keener insight into conflicting problems in the application of these
new frequencies to the public serv-

guiding experimentation along
definite lines; reviewing present allocations above 30,000 kc,
and assisting the government in
preparing for the International
Telecommunications Conference at
Cairo in 1938.
The notice further stated that
persons appearing should be prepared to show the dependence of
the service they represent on radio
rather than wire lines; probable
number of people benefiting from
ice;

more

the service; relative social and eco-

nomic importance of

service,

in-

cluding safety of life and protection of property; probability of
practical establishment of service
and degree of public support likely;
degree to which service should be
made available to public
and
areas in which service should be
provided.
Further set out in the notice was
a list of technical requirements and
;

apparatus limitations. Finally, all
parties were asked to prepare exhibits showing the requirements
for frequency bands and positions
in the spectrum for their particular services, to be submitted before
June 1. Cross examination of witnesses, it was added, will be limited to questions by Commissioners
or members of its technical or legal

The FCC chairman, how-

staffs.

may

permit questioning of
witnesses if questions are submitted in writing.
ever,

NATIONAL CARBON Co., New
Everready Prestone)

York

(

through J. M. Mathes Inc., New
York, is working out a coast-tocoast

announcement campaign

to

begin in October.

RADIO will honor Thomas A. Edison, inventor, on more than 4,500
broadcasts during the May-August
period.
Edison secured a basic
wireless patent in 1886 which he
later sold to Marconi.
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Program Awards
By Women's Group
Ignore Symphonies
None Good Enough, It is Held
Non-Musical Award to Vallee
STRIKING
when

prise

the

by sur-

industry

failed to find a proof serious music suitable for

gram
its award

it

in

that class, the

Wo-

men's National Radio Committee
announced its selections April 22
at a luncheon in the Hotel Astor,
New York. Awards were made by
a committee which was guided to a
certain extent by ballots sent to
the mailing list of its publication
Radio Review, to its own members
and to all who wrote for ballots.

No award was made
music,

it

was

for serious
stated by Yolanda

program

sical

chosen

by Standard Brands Inc.
(Fleischmann's yeast) on NBCRed. Best educational program, it
was decided, was the NBC - Blue
American Toivn Meeting of the
Air, conducted by the League for
Political Education. The CBS sustaining Wilderness Road, which
was started March 2, was picked
as the best children's program.

Freedom

THE

advisory chairman thanked

certs

and praised

NBC

was

given

Frank

Black's

Sym-

phony Hour on NBC.
Cities Service Co., the
tee decided, has the best
of light music.
The best

commit-

program
non-mu-

NBC

dent, William S. Paley,

CBS

and Alfred McCosker,

president, all of

whom

presipres-

WOR

spoke brief-

Anning S. Prall, FCC chairman, delivered an address and anly.

nounced the awards.
Mr. Prall stated that in the conduct of radio "our fundamental
obligation is to respect freedom of
speech.
It is inconceivable that,
as in the dictator-ridden countries
of Europe, or even in England
where the radio is under state
control, there could be imposed by
the FCC regulations that would
mean a denial of the same degree
of free speech over the radio as
is enjoyed by the press of our country," he said.
Honorable mention, in addition
to those already mentioned, was

have a few

You owe

it

in the voting.

Dramas

men-

tioned as the best possibility for the
future of drama created especially for
radio.

Hour,

by officials of the firm who
immediately instructed their

portion to

president,

listed in the official an-

Experimental

the

The

NBC-Blue
which

Farm

"polled

a

&

Home

handsome

vote".

"For news commentators,

in prothe votes cast, Gabriel
Heatter (NBC and
made the
best showing,
with Edwin C. Hill
all

WOR)

representative, auto apply for

him

thorizing
the loan.

(NBC)
(CBS)

second

and

Boake

Carter

third."

Steady improvement was noted in
the Rudy Vallee program, both in

given by the committee as follows:
Light Music
Fred Waring and
Pennsylvanians, NBC and CBS, sponsored by Ford Motor Co.
Non-musical Comedy, Jack Benny,
^

sponsored on
Foods Corp.

—

—NBC-Red

General
Fred Allen, sponsored
on NBC-Red by Bristol-Myers Co.
Burns & Allen, sponsored on CBS by
by

programming

Canipbell

Soup Co.

;

Drama,

Leslie

CBS by Lehn
Products Corp. ; Serials, One
Man's Family, sponsored on NBCRed by Standard Brands Inc. Today's Children, sponsored on NBCBlue by Pillsbury's Flour Mills Vic
Sade, sponsored on NBC-Red by
<&
Procter
& Gamble Co.
Forever
Young, sponsored on NBC-Red by
Procter & Gamble Co.
Educational
American School of
the
Air,
CBS sustaining Chicago
Howard, sponsored on

& Fink

;

;

;

—

;

University

Round

NBC-Red

Table,

sustaining.
Children's Programs
School of the Air, CBS

—

American

sustaining

Damrosch Music Appreciation Hour,

and

advertising

conti-

nuities.

The

NBC

Standard Symphony on
MBS Wal-

the Pacific Coast and the
lenstein's
Sinfonietta
made
showings, she said.

good

Called Inconsistent

;

select periods still available, so don't delay in taking

tage of this opportunity.

CBS

program on
WOR, Newark, had been
picked up in Madras, India,

URRY^ HURRY

We

Howard

weekly

New York

prepro-

Metropolitan Opera
grams. "The other fine musical
hours sponsored by NBC and WOR
are all thoroughly appreciated,"
she said, "but it is not enough."
Among guests at the luncheon

ident,

which had slipped backHonorable mention also

for

senting

grams measured up to the standard set by the awards committee.

ward."

of Modern Industrial
to apply for an industrial loan. It was approved.
According to Jacob Leicht-

bank's

Singing Lady,

NBC-Blue by Kellogg

:

Bank

CBS for its continued presentation
of New York Philharmonic con-

on

Others not

offices

bank

sustaining;

sponsored

nouncement of awards but mentioned
by Yolando Mero-Irion in her address, were
NBC Drama Guild and CBS Lux
Radio Theatre, runners up to Leslie

import and
export firm of Madras, India,
walked into the New York

man,

NBC-Red
Co.

tive of a leading

of Speech

were Lenox R. Lohr,

gram

Coverage in India
THE New York representa-

sored

Mero - Irion, committee advisory
chairman, because none of the pro"General Motors received the greatest number of votes, while Ford's
Sunday concert ranked second,"
she said. "It was brought out in
the discussion of the judges that
the standard of General Motors
this year was considerably below
its own standard of last year, and
that it would be inconsistent with
the objectives of the committee to
single out for high honor a pro-

(comedy,

or variety) was the musical variety Rudy Vallee hour spon-

drama

COMMENTING

on the awards,
Sun, in a signed
article by E. L. Bragdon, said the
committee "was so inconsistent in
giving the reasons for its selections that some of the value of
the awards will be lost on advertisers and networks."
Failure to grant an award in
the field of serious music was
particularly criticized by the Sun.
"Unless the music world is mute,"
the

New York

the article, "the Women's
National Radio Committee will be
kept busy for several weeks explaining their system and restating
said

their objectives."

HURRY

advan-

to yourself to investigate the excellent

job

we

Do

not overlook the rich St. Louis area in your advertising. Get in touch

are doing for our present clients.

with us without delay.

THOMAS PATRICK
HOTEL CHASE

ST. LOUIS,

INC.

MO.

REPRESENTATIVE PAUL H. R AYMER CO.
NEW YORK
CHICAGO
SAN FRANCISCO
May

1,

1936
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two members of the subcommittee
Committee Routine —
Deen (D-Ga.) and O'M a
y
(D-Wis.) —have shovoi any dispoDelaying Action on
opposition to the stand
of ASCAP and
active support
the Duffy
Other members
Copyright Measure of
of the committee either have been
1 1

sition

On

in

in

CONCERNED over the status of
ASCAP in Washington State,

Bill.

Personnel of Subcommittee
Unfavorable to Duffy Bill

Is

WHETHER

there will be copyright legislation at this session of
Congress along the lines of the
Duffy Bill, which would give
greater protection to users of
music against the rampages of
music copyright combinations, depends upon the speed with which
the subcommittee of the House
Patents Committee functions during the next few weeks.
Upon conclusion of protracted
hearings before the House Patents
Committee on April 15, Chairman
Sirovich (D-N. Y.) named a subcommittee of ten members, headed
by Rep. Lanham (D-Tex.), to consider the three pending bills in the
light of the testimony adduced
during the hearings. In addition
to the Duffy Bill, supported by the
broadcasting industry. State Department, motion picture exhibitors and other groups of users,
there are pending the Sirovich
Bill, obviously inspired and supported by ASCAP, and the Daly
Bill, also having the tacit support
of ASCAP, but written essentially
in the interests of the performing
artists who seek to procure copyright protection for their "interpretative offerings".
The personnel of the Committee
is such as to lead proponents of
the Duffy Bill to believe if will oppose the major provisions. Only

where a receiver was appointed by

outspoken in their opposition or
have been largely non-committal
during the hearings.

ASCAP

ASCAP

committee sentiment
in

of royalties, at its own
performance of music.
Other members of the Subcommittee are Kramer (D-Cal.); Daly
(D-Pa.); Barry (D-N. Y.); Perkins (R-N. J.) McLeod (R-Mich.)

for

;

;

Hartley (R-N. J.); and Risk (RR. I.).
Reps. Daly and Perkins
have been more or less outspoken
in their ASCAP support, while the
remaining members have been
largely observers during the hearings.

Presumably the committee plans
to evaluate the merits of the three

pending

and

bills

the
1909

existing
and enbill incor-

copyright Act of
deavor to write a new
porating what they construe to be
the best features of each.
The
Duffy Bill passed the Senate at
the last session, and awaits only
House action for passage. Administration approval has been more

lic hearings before the House Patents Committee on the Duffy Copyright Bill April 15, and, it is expected, will be gone until about the

"He says

all

From the New Yorker
he needs is a sponsor."

than hinted, and should some bill,
perchance, get through the House
and be agreed to by the Senate it
is more than likely that the President will sign the measure.
Because of a combination of
factors, however, proponents
of
the Duffy Bill feel it has only a
bare chance of getting through.

The subcommittee

is more or less
stacked, it is known.
Moreover,
there is the race against time prior
to adjournment expected early in
June. And even after some bill
gets out of subcommittee it still
would have to face a barrage before the full committee and then
the House itself, and finally, if the
measure were revised in any great
degree, it then would have to go

conference between committees
of the House and Senate to compose those differences.
In connection with the $250 minimum infringement, which the
Duffy Bill would eliminate, the
consensus appears to be that this
should be reduced, but perhaps
not eliminated.
The Duffy Bill
to

WJDX
JACKSON,

M

1

S

S

I

S

S

1

P P

I

would leave to the discretion of
the courts the amount of damages,
and ASCAP and its cohorts have
been demanding retention of the
$250 provision. Stipulation of even
a lower minimum in the law would
be in the nature of a point won by

After the subcommittee held

its

session April 23 it was estimated that at least two weeks
would elapse before that group
could whip together a compromise
bill. Even after the full committee
action, assuming a bill acceptable
to it were drafted, it would be necessary to procure a rule from the

House Rules Committee to bring
the measure before the House.
That in itself presents a serious
problem

late in the session,
out. All things considered, according to parliamentarians there exists less than a
50-50 chance for any legislation on
copyright at this session.
it

this

was pointed

^n the waning days of the hearthe Committee heard testimony from witnesses on design
copyright, in which the broadcasting industry has no interest. There
was also additional testimony
against ASCAP from music usine
groups, and finallv the rebuttal
testimony of Dr. Wallace McClure

ing,

of the

Department of

passage

of

the

Nathan Burkan,
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OF

MISSISSIPPI!"

middle of May.
Mr. Mills was in Seattle for several days, it is understood, but
then took up headquarters in Port-

State, urging

Duffy

Bill,

ASCAP

and

general
counsel.
All parties were given
until April 18 to file supplemental
briefs.

:

land, Ore. The action by the Washington state courts was such as to

ASCAP

make any

within

arrest

to

fall,

official

the

amenable
Last

state.

when Mr.

Mills visited the
in connection with the

Northwest

he headquartered in
Portland for the same reason. The

litigation,

ASCAP

under the State
is being
made available through Tracy
Griffin, Seattle attorney, who has
been named receiver for ASCAP in
catalog,

Supreme Court

:

;

;

decision,

r

t

Under the court decree,
no payments of money can be made
the state.
to

ASCAP

as such.

There was the report that, because of the Washington court action, Mr. Mills was detained for
several hours in Seattle by State
authorities, but subsequently was
released, and took up his head-

quarters in Portland.
While there has been no final adjudication, it is believed that the
action of the Washington courts
clouds the title to every ASCAP

and Warner number [Warner was
an ASCAP member at the time the
receiver was appointed] and that
both copyrights groups are placed
in a somewhat baffling position insofar as suits for infringement of
their copyrights are concerned.
That is because a serious question
exists as to whether they can pro-

duce clear

ASCAP.
first

THE VOICE

administer
had been

illegal monopoly in
violation of state laws, E. C. Mills,
general manager, is in the
Pacific Northwest to get first-hand
information on the situation. Mr.
Mills departed for the Coast shortly after the conclusion of the pub-

payment
price,

it

adjudged an

favor of ASCAP
during the hearings and the subcommittee appears to be of the
same complexion. The most important single provision of the
Duffy Bill from the standpoint of
users is that of elimination of the
$250 statutory minimum infringement clause, which ASCAP has
used with telling effect in forcing

was largely

state
courts to
affairs after

the

Appears Unfavorable

THE FULL

Northwest
ASCAP Survey

Mills in

e

title to

their catalogs.

Leath Stores Expand
A. LEATH & Co., Chicago, operating 31 retail furniture stores near
Chicago in the smaller cities of
Illinois, has started a noon program of the inquiring reporter
type on WCOL, Janesville, Wis.;
WKBH, LaCross, Wis.; WCLS,
Joliet,

WTAX, Springfield,
WHBU, Anderson, Ind.,
soon add WTAQ, Green

111.;

111.,

and

and

will

Bay, Wis., in all of which cities
they have stores, according to announcement by N. C. McQuery, in
charge of the company's radio activities. The company has been using WROK, Rockford, 111., for the
last two years for spot announce-

ments only, and is making some
spot announcements over a few
Iowa stations. The new programs
are of 15 minutes duration, except
Springfield,
111.,
and Janesville,
Wis., where the Leath Co. shares
the time with other sponsors.

ROBERT

TAPLINGER

S.

Inc.,

radio relations and publicity firm
of New York, has opened a Hollywood branch at 8532 Sunset Blvd.,

with Miss Pauline Swanson, formerly associated with Mr. Taplinger at

CBS,
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ARMSTROISG PLANS
40 KW. APEX TEST
THE FIRST
for

''super

-

application ever filed

power" on the

ultra-

high frequencies was submitted to
the FCC April 28 by Maj. Edwin
H. Armsti'ong, noted inventor of
the feedback and superheterodyne
circuits. He asked for 40,000 watts
peak power for a general experimental station in New York City
to operate on the channels above
41,800, 86,500 and 111,000 kc.
Developer of the so-called "wave
spreader" embracing a radically
new system of frequency modula-

Maj. Armstrong seeks the
40 kw. experimental station to permit him to complete an elaborate
developmental program he has outlined to test the efficacy of his
tion,

"spectrum conserver" method.
Maj. Armstrong advances the
theory that with power of 40,000
watts on the ultra-high frequencies, coverage exceeding that procured with 500,000 watts on the
conventional broadcast band can be
procured. Moreover, he contends
that the quality of the transmission in infinitely better. To accomplish this transmission, a band
vsridth of about 150 kc. is needed,
which Is a dozen times broader
than the bands normally used.

Loucks Analyses Per Piece Plan

The third part of the program
be more difficult to achieve

will

due to the fact that there are now
outstanding many existing con-

and licenses. All of these,
have termination dates.
With the first two parts of the
tracts

however,

program

carefully executed, the
third part, or some modification
thereof, is bound to follow.
This third part proposes that all
stations and networks shall be
classified
with respect to their
proper economic status. The number of classes is unimportant as
long as the classification is fair
and equitable and all economic elements are given consideration. At
the same time it is contemplated

that copjTighted musical compositions shall be classified in accordance with their type or character.
Let us assume, for the purpose of
illustration, that stations have been
divided into six classes and musical compositions into the same
number of classes. Each class of
stations would be given an accounting factor and each of five
classes of music would be given a
performance price factor. Musical

"A" would embrace dance
tunes and would carry a price factor of, let us say, 25 cents. If a
class "1" station performed 1,000
class "A" tunes, each would be
listed on its log in accordance with
information taken from the catalog cards, and the station would
owe $25 to the copyright proprieclass

OPPORTUNITY
lebrities

..

jj.

fg,

1

of

to

meet the

was

radio

ce-

afforded

newspaper executives attending the
American Newspaper Publishers
Association convention in New
York the week of April 20, with an
informal party given them at the
Waldorf-Astoria.

tors.

If a station in class five per-

formed a similar number of dance
tunes, it would owe $125, or 1,000
its supposed price factor of
per performance. Prices in
each of the five music classes
would remain stationary and in the
event any copyright owner was
unwilling to permit his works to
be listed in any of the five classes
he would be privileged to list it in
class six, a miscellaneous class in
which would be listed all composi-

times
$1.25

the performance price of
which does not coincide with the
other five price categories. Thus
the copyright proprietor would be
permitted to fix any price he chose
for any and all compositions he
tions

desired to

amplification in order to
feasible.
Its success or
failure will be almost entirely dependent upon intelligent and farsighted administration.
It is not contemplated that existing accounting or licensing facilities
shall
be duplicated but
rather that they be coordinated
and utilized in making the plan
effective.
But at the same time
the plan should not be undertaken
unless, in its preliminary stages,
at least, the groundwork is laid for
duplicating each and every facility
to insure its sucess. Because it is
the theory of the plan that the
broadcasters shall find their own.
answer to their copyright problem without relying upon circumstances entirely in the control of
others.
tion

or

make

{Continued from page 10)

supplemented with additional numbers from time to time.

would require extensive modificait

list.

Merit of Compositions

NATURALLY,

an

article such
as this it is only possible to sketch
briefly the plan. It is not possible
to develop the many details which
would be necessary to meet practical considerattions in putting the
plan into operation. For example,
there should be combined in the

in

plan a provision for what might
be called "bulk buying" if such
method proves more satisfactory
to both buyer and seller but the
essential part of the plan is that
price should be determined by competition among copyright proprietors and that merit of each composition should govern use and
compensation.
In actual operation such a plan
as is here proposed undoubtedly

^eit 'PatftlmQ Station in tke

McNamee

GRAHAM

Wynn

will be

Wynn

Joins

McNAMEE

and Ed
back together again

when the Plymouth-Ed Wynn program moves from CBS to NBC-

May

Red,

12, 9:30-10 p.

m.

When

signed Wynn for the
series, they sought McNamee but
he was unable due to comitments
pending at the time. With the
shift to NBC, McNamee will be
Wynn's straight man, a position
John S. Young has been holding
during the 13 weeks on CBS.

Plymouth

WILLIAM

J. PURCELL, chief engineer of WGY, Schenectady, has
returned to his dfesk after a long

illness.

^and

On

W N AX
VA N K T

May

1,
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1

—Colonel
APPOINTED

How

Wiley Harris

Colonel

a

staff of Gov.
White of Missis-

Wiley

sippi,

of

___

m

.^'BB

^

^M^'^I^^Ki

^
A

^^H'

f

Col. Harris

P.

manager

Harris,

WJDX,

Jack-

Miss., has
been elected

son,

chairman

the
staff organization
of

meeting

at its

last month in advance of inauguration. He thus receives the military rating of deputy chief of
staff, being entitled to wear the official uniform and participate in the
inauguration and all state affairs.

Mississippi does not treat these ap-

pointments as lightly as did Kentucky, the average number being
between 50 and 75 during an administration. Mr. Harris is an intimate friend of Gov. White.

WSPD

on 5

{Continued from page 17)

on the

KW

OPERATION

with 5,000 watts
daytime was begun April 28 by

WSPD,

Toledo, marking the second
increase for the station
within a year. Last August the station, a CBS outlet, installed a new
Western Electric transmitter, together with a vertical radiator,
and increased its power from 1,000
to 2,500 watts by FCC authority.
The station has been on the air for
15 years and during the last eight
has been a CBS outlet, having
been the 18th station to join that
network. It is owned by the To-

power

Broadcasting Co., of which
George B. Storqr is president, J.
H. Ryan, vice president and general manager, and E. Y. Flanigan,
commercial manager.
ledo

available time for the discussion of public questions to
spokesmen for opposing views.
In allotting such time, we shall
exercise our best and most inallot

formed judgment in maintaining
program balance. By that we mean
offering to the public all kinds of
entertainment, instruction and information the well balanced radio

—

fare which

it wants and to which
entitled.
of course must
be guided in such allotments of
time by day to day developments,
by the shifting of public interest,
it

We

is

and by the relative importance of
topics

available

for

discussion.

would like to explain what we
mean by editorial control and editorial judgment. We do not censor
ideas.
We do not ask that the
views of any speaker agree with
those of any member of our staff
nor have we views of our own
which must be maintained or protected.
Our practice of having
proposed addresses submitted to
us in advance is solely because of
I

direct responsibility for
out over our stations.

what goes
examine

We

proposed addresses first of all, to
determine that they are interesting; second, that they are not
libelous or slanderous; and third,
that in questions of taste they are
properly constructed to be heard-

rooms of the nation
by people gathered together in
groups of both sexes and all ages.
Our reasons for refusing to sell
time for public discussion and for
insisting upon giving it away are
in the living

three-fold.

we have

we

First,

public

a

believe that

duty to bring

such material to our audience regardless of the willingness of
others to pay for it. Second, we
believe that such discussion should
be kept in balance by editorial
judgment. If we sold time for the
discussion of controversial issues,
we would in fairness have to sell
to all with the ability and the
inclination to buy at a given moment. Thus we should surrender
all
possibility of regulating the
amount of discussion on the air
in proportion to other elements of
well-balanced programming. Third,
and by far the most important, we
realize that if we sold time for
the discussion of controversial
public issues, for the propagation
of the views of individuals or
groups, we would necessarily allow
a powerful public forum to gravitate almost wholly into the hands
of those with the means to buy it.
In conformance with our refusal
to sell time for discussion of controversial public issues, we limit
our advertisers in their messages
to the sale of their goods or services, or the promotion of public
good will for their industry. As
a simple example of what I mean,
we would gladly sell time to a
common carrier for the promotion
of travel, but if we were asked to
sell time to such a carrier which
it would use to
agitate for new
rates or different regulation, we

would refuse.
Picking a Program

THE CONTRACT

having

been

signed, the problem of program
selection is the next step and a
highly important one. A number
of agencies of course, with their
experienced and efficient radio departments are able to take on this
responsibility without a great deal
of help from us. But we are in
a position to handle the entire
job at Columbia if we are asked to
do so. Before a program gets to
the audition stage, it must be considered in relation to the product
to be advertised and the audience
to be reached. There is also the
matter of program balance. What
kind of show immediately precedes
and follows the new program?

What
for the

entertainment is scheduled
same time over other net-

works?
Coincidental with the work I
have just outlined is the selection

and

notification

of

stations

to

carry the new campaign. This is
a job for station relations and
traffic departments. The sales and
research
departments are also
needed in an ad^'isory capacity.
Selections

o+

ONE LOW RATE!!.
National, regional and local
advertisers have found that
to reach and sell the Missouri audience, they need
these stations which blanket

FOR RATES

AND COVERAGE DATA

KWTO-KGBX
SPRINGFIELD,
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MO.

.

•

of

stations,

of

course,

depends largely upon the specific
problems of the advertiser concerned. Where is his best market?
How can it be reached most effectively with the money he has appropriated? The time period he
has selected and individual station
facilities have also to be considered.

the leading trade areas
a test will prove the economy
of 3 stations
3 markets
.

.

.

—

—

starting date, the time, th'
duration of the contract, and other
details.
This, as a rule, is done
by wire or teletype, as each station on the network is directly
connected with our main office by
one of these methods. The nonthe

Radio Prospects Develop

As stations are selected to carry
the progi-ams, they are notified of

stations from whom we
lease time are under contract to
clear contract time for CBS advertisers on two weeks notice from
New York headquarters. Any local

owned

business which they may take is
therefore carried on the understanding that it is subject to
change of time or cancellation on

such notice.

When the desired network has
been cleared and the program approved, there is still much to be
done before opening date. Before
that date, our publicity department works with the client and his
agency to publicize the program.
It prepares and releases photographs and news stories to magazines and newspapers. A separate
news releases to the
advertising press and to business
papers that are of special interest
to the client.
division sends

Proposal to Create
FCC Bar Drafted
PRELIMINARY

plans for creation of a Federal Communications
Bar Association to embrace in its
membership lawyers admitted to
practice before the FCC were made
at a meeting in Washington April
27.
Louis G. Caldwell, Washing-

ton attorney and first general
counsel of the old Radio Commission, was named chairman of the
organization committee of a dozen,
and a general organization meeting is projected, probably in June.
Appointed to the organization
committee, in addition to Chairman Caldwell, were Duke M. Patrick; Paul M. Segal; George 0.
Sutton; Paul D. P. Spearman;
Ralph Kimball, counsel for Western Union; Ralph Van Orsdel,
counsel for Chesapeake & Potomac
Telephone Co.; Phillip K. Hennessey,

NBC

Washington

Hampson Gary, FCC
sel;

Alfred

counsel;

general coun-

Geiger,

Washington

counsel, Independent Telephone Association; Frank W. Wozencraft,

general solicitor, RCA, and Howard Kern, vice president and counsel of Mackay Radio & Telegraph.
Mr. Caldwell named a subcommittee comprising Messrs. Patrick,
chairman, Kimball and Geiger to
prepare a report on organization
to be subcommittee at a full committee meeting in three weeks. At
that meeting plans will be made
call
a general organization
to
meeting of the some 300 attorneys
throughout the country who have
been admitted to FCC practice.
Mr. Sutton also was authorized
by Chairman Caldwell to draft a
proposal for the FCC proposing
that it follow court procedure in
recessing in July and August insofar as hearings are concerned,
except on emergency matters. This
suggestion will be made to General
Counsel Gary.

low rate.

WRITE TO

KWKC

ANY STATION BELOW

WTMV

•

KANSAS CITY, MO.

•

E.ST

LOUIS

SELL ALL
5000 Watts

SOUTH CAROLINA
560 KILOCYCLES

C.Richard SHAFTo
Manager

Free .Johns & FIELD, l~c.

Ql^^

NAT'L RCPRt5CNTATTVES
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ETTEY SUCCESSOR
NOT YET SELECTED

NOW PINE RIDGE
Waters, Ark., Changes

OHN

B. REYNOLDS, assistant
];cretary of the FCC, is serving
acting secretary until the ap4 s
ointment of a successor to Herbrt L. Pettey, who resigned effec^Ve May 1 to become associate
jianager of WHN, New York. Mr.
eynolds, named acting secretary
n April 24, is not a candidate for
he secretaryship, which is a non(pvil service post paying $7,500.
It is indicated that two weeks
r more may elapse before a perappointed,
lanent secretary is

WATERS,

Ark.,

abandon

name

sored

its

WHERE PEOPLE BU^

Kf UJB

>

LOS ANGELES

LMm

by Horlick's

Malted

Milk

A special
Racine, Wis.
broadcast marking the official shift
in names was staged on the network April 26.
Participating in the program
were Gov. J. M. Furtell, of Arkansas, the Little Rock high school
band and the KTHS Barn Dance
Band. Natives of the region impersonated Lum (Chester Lauck)
and Abner (Norris Goff), who
spoke briefly, as well as other
characters in the series. The program marked the fifth anniversary
on the air of Lauck and Goff.
Charles Lyon, NBC announcer, was
master of ceremonies for the
event.
Lord & Thomas, Chicago,
has the Horlick's account.
Corp.,

no disposition, however,

is

in

has decided to
in favor of Pine
Ridge, mythical locale of the
'n' Abner NBC-Blue series spon-

I

'here

Name

Honor of Radio Duo

hold the post vacant for an inefinite period.
About ten appliations are pending for the post.
4mong those understood to be re.jeiving primary consideration are:
E. Willard Jensen, secretary of the
.pusiness Advisory Council of the DeIkartment of Commerce, a former as.1

Jistant to Chairman Farley, and a
tegistered resident of
York.
Joseph Wright, clerk of the Senate

New

!

Commerce Committee, who
native of Montana and a protege

•(interstate

a

Heine's Tobacco Tests

Senator Wheeler (D.) Mont.

f

Thomas A. Brooks

Jr., radio editor
the New York Evening Journal,
f>nd a native of New Jersey, who apjpears to have support of the New Jersey Congressional delegation.
Arthur O. Dahlberg, of Escanaba,

H. SUTLIFF Co., San Francisco
(Heine's blend smoking tobacco),
has placed its national advertising
account with Charles R. Stuart
Co. Inc., San Francisco agency,
and on April 16 started sponsorship for 52 weeks of Captain
Gene Sullivan's Sportsman's Corner on NBC-KGO, Thursdays,
8:30-8:45 p. m. (PST). It is the
first radio effort of the organization which imports and exports as

f

1

an

ilich.,

formerly

engineer

with

now with

the Department of
ipommerce, division of economic analyiS'RA.

ikis.

Ernest

Tomowske

ISRNEST TOMOWSKE, owner and
;pace buyer of Tomowske Adv.

well as manufactures tobacco.

Agency, Spokane, died suddenly in
mid-April. Heart failure was the
use of death.

WCAE

campaign

The

probably be extended to other NBC West Coast stawill

tions.

A $10,000,000
SHOPPING DAY

In Pittsburgh
Has ....

When Los Angeles merchants

22% more

listeners

than NBC-Blue Outlet

"

82%

"

"

"

Columbia

543%

"

"

"

leading local station

Day," the cash

registers ring

stage their semi-annual "Dollar

up

a total of ten million dollars

in retail purchases before the day

FOR RESULTS AT

(Ro88 Federal Survey of 16,495 completed 'phone
calls

made during week ending

Dec.

16,

1935)

is

over.

we mean when we

say that Los Angeles is
where people buy. It's an active market and whether you sell
chewing gum or motor cars, Southern California is able and
willing to buy your product.

That's what

LOW

COST

There's no better or more economical

army

of buyers than through

area are iVz million people

KFWB.

—8i% of

all

way

In

its

of reaching this

primary service

Southern California—

with a per capita income of $1351.00 annually.

KFWB's
made

motion picture tleup and program assures a readyAnd its low rates

listening audience for your program.

minimum

guarantee a

PITTSBURGH

BASIC

NBC

RED NETWORK

cost per sale.

KFWB
ANGELES

LOS

Owned and

National Representative

HEARST RADIO

Way

J,
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NEW YORK
CHICAGO
SAN FRANCISCO

WARNER

BROS.

Operated by

MOTION PICTURE STUDIOS

FREE & SLEININGER
'Exclusive Representatives

Page 45

WICC,

Bridgeport, Conn.

Pharmaeal Co., Westport
Conn. (No-Mal tablets), 7 weeklr
sa, thru Kelly, Nason & Rooseveli

The Business of Broadcasting

Fairfield

Inc., N. Y.
Ironized Yeast Co., Atlanta (propria;
tary), 2 weekly t, thru Ruthraul
& Ryan Inc., N. Y.

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

Educator Food Co., Cam
(Crax), 6 weekly so
thru John W. Queen, Boston.
Reid-Murdoeh Co., Chicago (Monarcl
food), 7 weekly so, thru Rogers d
Smith Adv. Agency, Chicago.
McKesson & Robbins Inc., FairfieW
Conn. (Pursang), 26 so, thru H
W. Kastor & Sons Adv. Co. Inc

Johnson

bridge, Mass.

KNX, Hollywood

STATION
ACCOUNTS
sp— studio programs
—transcriptions
sa — spot announcements
—transcription
announcements
t

ta

Aetna Life Insurance

WOR, Newark

Los Anthru Glasser Adv. AgenCo.,

geles, 5 sa,
cy, Los Angeles.
Co.,

Tacoma

Mix), 5 weekly

sa,

Roman Meal

(Speed-Ithru Milne &

Co., Seattle.

WNAC,
Penn Tobacco

Reliance

Boston

Co., Wilkes-Barre, Pa.

(Kentucky Club, Kentucky Winners), 7 weekly sp, thru RuthraufE

& Ryan

N. Y.
Florida
Citrus
Exchange,
Tampa
(grapefruit), 12 sa, thru Ruthrauff
Ryan
Inc.,
&
N. Y.
R. G. Sullivan, Manchester, N. H.
(7-20-4), 150 sa, thru Broadcast
Adv. Inc., Boston.
Inc.,

Washing

American

Machine Assn.,
t,
thru Meldrum
Cleveland.
Consolidated By-Products Co., Philadelphia (Marco pet food), 2 weekly sp, thru McLain Organization,
Philadelphia.
Gruen Watchmakers Guild, Cincinnati, 60 sa, thru DeGarmo Corp..
X. Y.
United States Rubber Co., New York,
12 sa, thru Campbell - Ewald Co.
Chicago, 2 weekly

& Fewsmith

Inc.,

E.

Inc.,

Co.,

Chicago (Big Yank

shirts), weekly sp, thru MitchellFaust Adv. Agency, Chicago.
Ironized Yeast Co., Atlanta (proprietary), 2 weekly t, thru RuthraufE

& Ryan

Inc.,

Knowles

Inc.,

Los Angeles Soap Co., Los Angeles
(White King soap), weekly sp,
thru Raymond R. Morgan Co., Hollywood.
Strasska Laboratories, Los Angeles
(toothpaste), 3 weekly sp, thru
Glasser Adv. Agency, Los Angeles.
Murine Co., Chicago (eyewash), 3
weekly sp, thru Neisser - Meyerhoff
Inc., Chicago.

Gilmore Oil Co., Vernon, Cal.. weekly
sp, thru Botsford, Constantine &
Gardner Inc., Los Angeles.
Dr. W. J. Ross Co., Los Alamitos,
Cal. (dog food), daily sp, thru

Dan

B. Miner Co., Los Angeles.
Oregon State Motor Assn., Portland.
Ore., 6 weekly sa, direct.

(Rubine), 78 sa, thru DeForest Merchandising Bureau,
Springfield.

WBAL,
Wyeth Chemical
130

salts),

Baltimore
New York (Jad

Co.,

thru Blackett-SampleInc., Baltimore.
Gardner Nurseries, Osage, la. (seeds,
plants), 3 weekly t, thru Northwest Radio Adv. Co., St. Paul.
Richardson & Robbins, Dover, Del
(soup). 1872 sa, thru Charles W.
Hoyt Inc., N. Y.
Baltus Rolfs Inc., West Bend, Wis
(moth wool), 78 sa, thru CramerKrasselt Co., Milwaukee.
Seventh Day Adventists, Washington
(religious), 52 t, thru Howell Adv.
t,

Hummert

Agency, Washington.

KIRO,

General Mills Inc., San Francisco
(Wheaties), daily baseball, thru
Westco Adv. Agency, San Francisco.

Wasey &

Co.,

Seattle

Seattle.
Co., San

Associated Oil
track meets, thru Lord
San Francisco.
sa,

thru Strang

Procter & Gamble Co.; Cincinnati
(white naptha soap), 70 ta, thru
Blackmail Adv. Inc., N. Y.
Sun Oil Co., New York, 3 weekly sp,
thru Roche. Williams & Cunnyng-

ham

Inc.,

Breyer Ice Cream

Co., Philadelphia, 3

sa, thru McKee
Inc., Philadelphia.

&

daily

Philip Morris

&

Albright

(cigarettes), weekly sp, thru

WHAM,

E.

I.

DuPont

Wilmington,
thru

,

Co. Inc.,
(paint), 16

Batten,

Barton,

Osborn Inc., N. Y.
Candy Cod Distributors,
30 sa, thru Kenyon

Durstine

&

New York.
& Eekhardt

N. Y.
Reliance Mfg. Co., Chicago (shirts).
13 sp, thru Mitchell-Faust Adv.
Co., Chicago.
Bunte Bros., Chicago (candy). 3
weekly sa, thru Fred A. Robbins
Inc., Chicago.
Dr. Miles Laboratories Inc.. Elkhart.
Ind.
(Alka-Seltzer), 3 weekly t,
thru Wade Adv. Agency, Chicago.
Inc.,

M.

J. Breitenbaeh & Co., New York
(Gude's Pepto Mangan), 26 so,

thru Brooke, Smith & French Inc.,
N. Y.
Carter Medicine Co., New York, 3
weekly ta, thru Street & Finney
Inc., N. Y.

WMAQ,

Philadelphia.

Chicago

Chicago, Burlington & Quincy R. R..
Chicago, daily sa, thru ReinckeEllis-Younggreen & Finn Inc., Chi-

WSB, Atlanta
Co., New York

National Biscuit Co., New York.
(Shredded Wheat, etc.), 3 weekly
t, thru McCann-Erickson Inc.. Chi-

(Texaco)

Dr. Miles Laboratories
Ind. ( Alka-Seltzer)
3 weekly sp,
thru Wade Adv. Agency, Chicago.
McKesson & Robbins Inc., Bridgeport,
Conn. (Pursang). 130 sa, thru H.
W. Kastor & Sons Adv. Co. Inc.,
Chicago.
,

cago.

KWKC,
W.

cago.

WNBH, New

Bedford, Mass.
England Telephone & Telegraph Co., Boston, 46 sa, thru
Broadcast Adv. Inc., Boston.
Procter & Gamble Co., Cincinnati
(Ivory shaving cream), 125 so, thru

New

Blaekman Adv.

Inc.,

N. Y.

KGO, San Francisco
Mfg. Co., San Fran
Graham
James
(Wedgewood

Cisco

t,

Seattle,

Prosser,

York

Bridgeport
Co.,
Electric
(washers and ironers), I
weekly, t. thru Maxon Inc.. Detroit
H. Sutliff Tobacco Co., San Franciscc
(Heine's blend tobacco), weekly sp
thru Charles R. Stuart Co. Inc.

General
Conn,

San Francisco.

WHIG, Dayton
ly

New York (Rexall),
& Finney Inc., N Y
Shoe Cleaner Co.. New

Ford Motor

1

sp.

thru

Mitchell Inc., N. Y.

WHK,

Co.,

Blow

WEAF, New York
Baking Co., New

York

(bread), 6 weekly sp, thru Batten.

Barton,
N. Y.

York, 2 weekly sp, thru Charles
A. Mason Adv. Agency, Detroit.
General Electric Co., (regional distributor), 8 weekly sp. direct.
P. Lorillard Co., New York (Old Gold
cigarettes),

thru

so,

New

York, 7 week
Co. Inc., N. Y
Co., Detroit, 16 sa, thrv,

Bulova Watch

General

thru Street

Sno- Flake

stoves), daily sa

thru Long Adv. Service, San Fran

McCann - Erickson Inc., Cleveland
Ironized Yeast Co., Atlanta (proprie
tary), 2 weekly t, thru Ruthraufl
& Ryan Inc., N. Y.

United Drug Co.,
5

Bartlesville

Phillips Petroleum Co.,
Okla., 13 t, direct.

Seattle.

WMCA, New

Kansas City

Fitch Co., Des Moines (sham
poo), 3 weekly t, thru L. W. Ram
sey Co., Davenport, la.
Safety Razor Co., Bostoi
Gillette
thru Ruth
(blades), weekly sp,
rauff & Ryan Inc., N. Y.
F.

Cisco.

Francisco,

&

sp,

.52

WSBT-WFAM,

South Bend, Ind.
Ironized Yeast Co., Atlanta, 13 ta,
thru Ruthrauif & Ryan Inc., N. Y.

Niagara Hudson Power Corp., Albany (coke), daily ta, thru Batten, Barton, Durstine
& Osborn
Inc., N. Y.

Inc.. N. Y.
Inc., Elkhart,

New York (hair rinse)
thru Milton Weinberg Adv
Agency, Los Angeles.
Gruen Watchmakers Guild, Cincin
nati, 56 so, thru DeGarmo Corp.
N. Y.
Nash Motors Co., Kenosha, Wis. (au
tos), 26 so, thru J. Walter Thomp
son Co., Los Angeles.
Washington State Apple Bureau, Se
attle, 12 sa, thru Izzard Co., Seattle
Zenith Radio Corp., Chicago, 18 sa
thru H. W. Kastor & Sons Adv
Co. Inc., Chicago.
Bi-so-dol Co., New Haven (proprie
tary), 130 t, thru Blackett-Sample
Hummert Inc., N. Y.
Clairol Inc.,

Nemours &
Del.

Durstine

& Osborn

Inc..

WJZ, New York
Beneficial Management
ark, weekly sp, thru

(Tastleman

Lennen &

&

Corp., NewBermingham,

Pierce Inc., N. Y.

WDAY,

Fargo, N. D.

Gardner Nurseries, Osage, la. (seeds,
plants), 3 weekly t, thru North-;
west Radio Adv. Co., Seattle.

Cleveland

National Carbon
Co.,
New York
(Everready Prestone) 26 sa, thru
J. M. Mathes Inc., N. Y.
Lake Shore Electric Co., Sandusky,
O.
(transportation), 5 sa, thru
Campbell-Sanford Adv. Co., Cleve-

WGN,

Chicago

Dr. Miles Laboratories Inc., Elkhart.
Ind. (Alka-Seltzer), 66 sp, thru
Wade Adv. Agency, Chicago.

land.

|

WCOP,

WBNY,

Boston

Edgar

P. Lewis Co.
Inc.,
Maiden,
Mass. (Viva candy), 100 sa, thru
Louis Glaser Adv. Agency, Boston.

Gardner Nurseries, Osage, la. (plants,
seeds), 13 t, thru Northwest Radio
Adv. Agency, Seattle.
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Buffalo

Niagara National Bank of Buffalo
52 *, thru Ellis Adv. Co., Buffalo

"He's going

to

play

it

on the Major Bowes hour,
the sttidio."

if

,

"

KFI, Los Angeles

Continental Mills Inc., Seattle (Kru6^
teaz ) 13 sp, direct.

Rochester

de

W

Blow

Co. Inc., N. Y.
>

Chicago.
A. H. Lewis Medicine Co., St. Loui
(Turns), 5 weekly so, thru H.
Kastor & Sons Adv. Co., Chicago
Carter Medicine Co., New York (live
pills), 3 weekly so, thru Street i
Finney Inc., N. Y.

New York

Co. Ltd.,

& Thomas,

Laundry Association,

6 weekly

(condi-

thru Erwin

sp,

Schenectady

Niagara Hudson Power Corp., New
York, weekly t, thru Batten, Barton. Durstine & Osborn Inc., N. Y.
New York Telephone Co., New York,
78 ta. thru Batten, Barton, Durstine & Osborn Inc., N. Y.

Texas Oil
39 t, thru HanfE-Metzger

Seattle

Crescent Mfg. Co.,
ments), 6 weekly

WGY,

Springfield,

Mass.

3 weekly sp, thru Batten, Barton,
Durstine & Osborn Inc., N. Y.
Ford Motor Co., Edgewater, N. J., 3
weekly t, thru McCann - Erickson
Inc., N. Y.

N. Y.

Detroit.

L.

Seattle

Mfg

Dryden & Palmer Inc., Long Island
City (Gravy Master), 8 weekly sp,
thru Samuel C. Croot Co. Inc., N. Y.
New York Telephone Co., New York,

From Life
he can get it into

KGGC, San
GallenKamp Stores
cisco

Francisco
Co.,

San Fran-

(shoes), weekly sa, direct.

BROADCASTING

•

May

1,

1936

NBC

Outlines Plan

For WJZ's 500 Kw.
NBC PRESIDENT

Lohr's intense

interest in the technical side of
radio, due probably to his own

background as a military engineer,
was manifested during the last
fortnight in announcing NBC's plan

FCC

to seek

authority to increase

the power of WJZ, New York key
of the Blue network, to 500,000
watts. The application, which will
go to hearing before the Broadcast
Division because it involves a question of policy in view of the present limitation of 50,000 watts on
the clear channels, cites the need
of WJZ to increase its coverage of
the metropolitan New York area
and the thickly populated nearby
sections.

?l

Unlike WLW, whose
500,000
watt transmissions were begun
exactly two years ago this month,
the WJZ application does not ask
for experimental operation, thus
being an endorsement by the network's engineers of the efficacy of
super-power as demonstrated by
WLW. Like WLW's the plant of

new WJZ would

the

RCA
RCA

be built by

Mfg.

Co., also a wholly-owned
subsidiary. Tentative plans
contemplate building at or near
the present site of WJZ at Bound
Brook, N. J., though NBC engineers are still carrying on field

tests to determine

whether another

would be more favorable.

site

NBC

is

known

to be particularly-

eager to secure better coverage
not only of New York City proper
but of Westchester County, where
WJZ has many dead spots. The
proposed new antenna would be a
single steel tower 640 feet high,
which Mr. Lohr said "will increase
the efficiency of the present 50,000y/att transmitter and minimize fading, assuring improvement of reception." Mr. Lohr said he hoped
the tower would be ready in time
for NBC's tenth anniversary celebration next November.
"The population of approximately 20,000,000 within the primary
service area of WJZ amply justifies this step to provide greater
broadcasting efficiency," Mr. Lohr
said.
"The proposal is the outgrowth of the studies of coverage
problems in the sector comprising
New York, New Jersey, Pennsylvania and Southwestern Connecticut which the National Broadcastmg Company has been conducting
for years. RCA and NBC engineers
are now at work correlating the
design of the proposed new transmitting plant so that the company

may

proceed promptly upon receiving the approval of the FCC.^"
NBC Engineers under the direction of 0. B. Hanson, chief engineer, and Raymond F. Guy, radio
facilities engineer, are collaborating with RCA engineers in planning the new antenna system and
transmitting equipment.

Pratt Resigns

From NAB

NETWORK ACCOUNTS WLLH
EDST unless otherwise specified)

(All times

PLYMOUTH MOTOR

Corp., Detroit

Wynn

May

(autos) on
12 starts Ed
in Gulliver the Traveler on 64 NBCRed stations, Tuesdays, 9 :30-10 p. m.

Agency

Getchell Inc., N. Y.

J. Stirling

:

CALIFORNIA ANIMAL PRODUCTS

in

5

Oakland, Cal.

Co.,

May

Food) on

Woman

(Calo Dog

7 starts for 13 weeks
of the Air on

Magazine

s

NBC-KPO

stations,

2:15-2:30 p. m.
Emil Brisacher &

Thursdays,

(PST). Agency:
San Fran-

Staff,

SHASTA WATER

Co.,

San Fran-

cisco (Shasta water), on May 4 starts
for 13 weeks participation in Feminine Fancies on 8 CBS-Don Lee network stations, Mondays, 3 :20 - 3 :30
p.

m. (PST). Agency: Brewer-Weeks

Co.,

San Francisco.

GILMORE OIL

Los Angeles
(gasoline & oil), on April 14 started
for 13 weeks. Watch Dogs dramatized
stories, on Western Network (KSFOKNX), Tuesdays, 8:30-8:45 p. m.
(PST). Agency, Botsford, Constantine & Gardner Inc., Los Angeles.
Co.,

WARREN

Uninstructed Republican
Delegation Committee, San Francisco
(political)
on April 15 started for
foifl weeks Political Talks on 2 NBCKRO stations, varied evening schedule. Agency
Pacific Adv. Staff, San
:

Francisco.

Renewal Accounts

PACIFIC COAST BORAX

Co.,

Wilmington, Cal. (20 Mule Team
Borax ) on May 19 renews for .52
weeks Death Valley Days on 5 NBCKPO stations, Tuesdays, 8-8:30 p. m.
(PST). Agency: McCann - Erickson
Inc.,

San Francisco.

GEORGE W. CASWELL

Co.,

San

Francisco (coffee) on May 11 renews
for 52 weeks in Woman's Magazine
of the Air on 5 NBC-KPO stations,
Mondays, 2:45-3:00 p. m. (PST).
Agency Emil Brisacher & Staff, San
Francisco.
:

Network Changes
U. S. TOBACCO Co. on April 20
added 10 stations to CBS series.

SSS
Box

Granted Right

To Test Booster Station
A NEW EXPERIMENT in syn-

chronization

of

broadcasting sta-

under which the "mother"
station will have its signals intensified by the user of a "booster",
was approved April 24 by the FCC.
tions,

WMBG
CBS

Outlet

granted the application of
WLLH, Lowell, Mass., to install a

Richmond, Virginia

booster at Lawrence, Mass., 9 miles
distant to operate on the same frequency of 1370 kc, with variable
power of 10 to 100 watts. The ex-

SALES

It

periment

cisco.

Is

is

until July

1,

with

like-

lihood of renewal. It is the first
time the FCC has ever authorized
synchronization on a local channel.
Other synchronizations authorized by the FCC and its predecessor, Radio Commission are in the
higher power categories. These include WJZ, New York and WBAL,
Baltimore, after 9:30 at night;

WBZ

and

WBZA,

Boston

MANAGEMENT'S
"Survey of Per Capita

Spending Power"
Shows:

Among

All Cities,

Richmond Ranks 19th

and

Springfield, Mass.; WBBM, Chicago, and KFAB, Lincoln, Neb.

In Cities of
250,000

Contest Suit Dismissed

—

500,000

Richmond Ranks 3rd

WASHBURN-CROSBY

Co. Inc.,
Minneapolis (General Mills subsidiary) was awarded a directed
verdict in a suit for $10,000 filed

WMBG

Use

In This

Preferred

against it by Mrs. Oscar Ness, St.
Paul. Mrs. Ness claimed she was
entitled
to
a duplicate $10,000
award in the sponsor's "Radio's

Concentrated Market

Nameless Mystery Baby" contest,
which closed in April, 1935. Mrs.
Ness claimed she also had filed the
name "Norita", which won the

Exclusive Representation

contest, but the sponsor denied receipt of such entry from her.

FURGASON

and

ASTON

Blackett - Sample - Hummert Inc.,
Chicago, handled the account.

OKLAHOMA'S

MOST
POPULAR

on April 29 shifted Music
m. on 11 MBS sta-

Co.

to 8:30-9 p.
tions.

LADY ESTHER Co. on April 26
shifted Wayne King to 6:30-7 p. m.
on 6 MBS stations.
McFADDEN PUBLICATIONS Inc.
on June 7 shifts Good Will Court to
Sundays, 10:30-11 p. m. on MBS.

CBS

Picks Derby Crew

IN ITS broadcast May
Kentucky

2

of the

under sponsorship of Brown & Williamson Tobacco Co. (Kool, Raleigh cigarDerby,

ettes), CBS will use Bryan Field,
Westbrook van Voorhis (Hugh
Conrad) and Bob Trout, the same
crew used for the sponsor at the

now serving
Its

its

Field, who will
give the acount of the race, is turf
ville,

will

audience and

advertisers from

Pete Monroe, of the
announcing staff of WHAS, Louis1925 Derby.

assist.

new studios

— the largest, fin-

expert for the New York Times.
Batten, Barton, Durstine & Osborn
Inc., New York, placed the account.
The broadcast is scheduled for
6:15-7 p. m. (EDST) on 71 sta-

most modern
in the South or

est,

Southwest.

tions.

ELMER

W. PRATT, former Radio
Commission attorney and exami-

NAB

who joined the
Feb. 1 as
attorney, has resigned to return
to his private radio law practice.
Original plans in connection with
the
counselship did not maner,
its

In

the

May

1,

Mr. Pratt elected to
former status.

1936

•

quarter of

WKY

.

1260 Kc.

KGVO MONTANA

BROADCASTING

OKLAHOMA
Aifilioted with

at

NAB

terialize and
return to his

first

1936 Business increased
65% above that of 1935

CITY

The Dodly Oklahomcm.

The Times and The Fanner-^tockmcm

REPRESEiTATIVE

—

E.

—

KATZ SPECIAL ADVERTISING AGERCY

!

AGENCIES AND

REPRESENTATIVES
HAROLD GREIST,

president of
E.
Gardner-Greist Co., Chicago, and vicepresident of Gardner Adv. Co., New

York, has moved to New York and
taken charge of the New York office.
The American Rolling Mills account
formerly handled out of the Chicago
office will hereafter be serviced out
of New York.

BIGGER! BETTER!
GRAIVDER than ever!
CAROLINA JAMBOREE
SATURDAY NIGHTS
p.

m.

FOUR SOLID HOURS of
FUN and AMUSEMENT!
20
100

String Bands
Artists

20
100

A

Real Barn Dance by
People Who Started Barn

Dancing
Staged in Greensboro's

MAMMOTH SPORTSRENA
Tune In^You Can Hear Us!
Write for Prices for
Participation

—

has resigned as
chairman of the board of Benton &

Bowles

Inc.,

New York

agency, being

by Chester Bowles.
Mr.
Benton retains his interest in the firm
and also remains as a director but

succeeded

... a real circus

Starting at 11:30

WILLIAM BENTON

Sponsorship

'>biir Station is

time to other
unannounced interests. Atherton W.
Hobler continues to serve as president
of the agency. Ted L. Bates has been
intends

to

devote his

elected a vice-president and will continue to serve as account executive on
the Colgate-Palmolive-Peet account.

STELLA UNGER. formerly program
WMCA, New York, and

director of
more recently

associated with the
Radio Guild in the production of the
Borden Lou Little Club program on

WOR,

Newark, has been appointed

director of radio for J. P. Muller
Co.,

New

&

York.

TERRY GUNN,

formerly advertising
White Lead & Color

manager of Acme
Works and the Kroehler Mfg.

Co.,

and also an account executive with
Henri, Hurst & McDonald Inc., Chicago, has joined the New York sales
staff of Edward Petry & Co., station
representatives.

FREDERICK W.

"^dreensbomKC

ZIV. head

of the

Cincinnati agency bearing his name,
is editor of "The Valiant Muse," an
anthology of poems written by soldierpoets killed in the World War, published in April by G. P. Putnam's
Sons, New York.

Williamson Shifts
GREGORY WILLIAMSON, formerly codirector of radio for Lord
& Thomas, New York, resigned
April 25 to join Pedlar & Ryan
Inc., New York, as director of ra-

Mr. Williamson had been with
Lord & Thomas since the early

dio.

part of 1934, associated with the
production of the Lucky Strike Hit

Parade on NBC and the RCA
Magic Key. For a short time he
had been with Lennen & Mitchell

New

Inc.,
York, as director of radio, but left to join Lord
Thomas.

&

He entered radio in 1929 as a
member of the NBC production department and served as both a
writer and producer. The Lucky
Strike dramatizations of Department of Justice and New York Police cases was one of the leading
programs which he produced at
NBC and which ultimately lead to
his joining the Lucky Strike agency, Lord & Thomas. At Pedlar &
Ryan Mr. Williamson will be in direct charge of the Proctor & Gamble-Camay soap program on NBC
and the new Borden Co. Mel-O-Rol
ice
cream program starting on

WEAF

May

HEARTS

that 'BEAT' with

WFBR Time!
Do you

believe local ad-

vertisers

know where

fishing's best?

the

WFBR

LEADS IN LOCAL
TIME SOLD ON MAJOR

NETWORK STATIONS!
Do you

believe

national

know? WFBR
LEADS IN "LIVE TALadvertisers

ENT" NATIONAL
SHOWS!

These 3 exclu-

WFBR advertisers
are among many who
know WFBR is FIRST in

sive

leadership,
results

in

listeners

the

Heart

and
of

and
Son
Inc., San Francisco, is in Hollywood
supervising production of Hollywood

NBC RED NETWORK
National

Representatives:

EDWARD PETRY & CO., Inc.

Page 48

by Free

recently transferred
Sleininger Inc., from its

&

Chicago offices to New York. .Jessie
Henriksen has also joined the Chicago
Free & Sleininger.

office of

BEACON ADV. AGENCY
W.

started at 48

48th

St.,

has been
York,

New

H. Martin Block and Theodore

l)y

Roy Spector

Funt.

MOON,

C. L.
resentative

for

formerly national repthe New York Eve-

ning Post and World Telegram, and
previously identified with the magazine field, has been appointed Eastern
representative of the Roesler station
representative
organization.
Mr.
Moon's headquarters are in the Lincoln Bldg., New York.

TOM WALLACE,

Angeles

Los

New

York several
man, in
in connection with Townsend
activities, returned to the West Coast
in April.
agency

months

SAMUEL MOORE
named radio

&

J.

studios in that city. He will remain
in Hollywood for the duration of the
contract.

KATHERINE STEINBERG,

J.

account execu-

is

charge of radio.

tive in

Talent Parade, sponsored by Kellogg
(cereals) over the NBC-Pacific
Red network on Thursdays, 9:15-9:45
m. (PST) from the network's
p.

Jr.

director of L.

New

Co.,

has been
D. Wer-

York.

quarters
Chicago.
A.

May
in

MORTON

has been appointed

sales representative of

G. M.

Inc.. Chi-

1 will move into larger
the Civic Opera Bldg.,

BASFORD

KIRO,

Seattle.

Co., industrial ad-

vertising agency, has
from Pittsburgh to

moved

office

its

Leader

Bldg.,

Cleveland.

FANCHON & MARCO,

Los Angeles

radio as well as other accounts. Relia
Smith succeeds her as office manager.

theatrical producers, have moved their
radio department to 1560 N. Vine St.,
Hollywood, adjacent to the Olesen
sound studios. Transcriptions will be
made of many productions. Gardiner
Osborne remains as head of the F
radio division.
&

HINES

WDAE,

last

year

for the

manager of the Sidney
Adv. Agency, San Franbeen transferred to the
department, assisting on

office

Garfinkel

has
production

M.

HATCHETTE.

formerly

WGAL,

vice president and manager of
Lancaster, Pa., has joined Moss Associates, New York, as radio director.

RENEWAL

of
exclusive
national
representation agreements with Free
& Sleininger Inc. has been announced

by

WHO.

Des

Moines;

KSD.

WHO

St.

Louis, and KOIL, Omaha.
is
entering its fifth year with the firm,
KOIL its third and
its second
year.

KSD

KEN

NILES. drama

coach at

KHJ,

Los Angeles, for six years, resigned
April 15 to become associated with the
Los Angeles office of the F. Wallis
Armstrong Co. in connection with production
of
Hollywood Hotel and
Burns d Allen. William Bacher, radio
head of the agency in Los Angeles
and producer of the two shows, spent
three weeks in April on a trip to
Hawaii.

M

Tampa, has named E. Katz

Special Advertising Agency as
exclusive national representative.

PHILIP MYGATT,

its

radio writer of
York,
Co.,
has been transferred to the Hollywood office in a similar capacity.
George Faulkner is also on the West

New

Walter Thompson

J.

working on the new Frank
Fay-Royal Gelatin program but will
be back East before the end of May.
Coast

BRANHAM

Co., New York, newspaper representatives which recently
announced its entry in the radio representation field, has signed two more

AVTJS, Jackson, Tenn., and
—Shreveport.
This makes a

stations

KTBS,

KRLD,

Dallas, being
of three,
is
station signed.
Shreveport
Times, and
owned by the
total

the

KTBS

first

heretofore been represented by
John Blair & Co. along with
also owned by the same paper. The
former station goes over to Brandham
May 1. and the latter station remains
is owned by the
with Blair.

has

KWKH,

WTJS

LANG LOIS
WENTWORTH
PRODUCED OVER

BALTIMORE. MD.

Ruth Bennett,

of

cago, on

INCORPORATED

FBR

San Jose, in Southern California.
George Roesler represents the stations
in Chicago, Detroit and New York.
BETTY KING has taken the place

Pacific Coast art
radio director of N. W. Ayer &

Co.,

Hol-

Inc.,

concern,
has
been
appointed
representative
for
K.IBS, San Francisco, and KQW,
tran.scription

VAN AUKEN-RAGLAND

Maryland.

Maryland's Pioneer
Broadcast Station

lywood

theimer

1.

BEN WARD,

cisco,

3

MacGREGOR & SOLLIE

26,000
QUARTER-HOUR
RADIO PERIODS
LAST 12

MONTHS
•

420 MADISON AVENUE
NEW YORK

Jackson Sun and never has been represented in the national

WILLIAM

DAY,

P.

field before.

executive

vice

president of Lambert & Feasley Inc.,
New York agency, who recently engineered the purchases of four Southwest Broadcasting System stations by

Hearst Radio

Inc.,

has retired.

Re-

ports that he would join the Hearst
radio interests were officially denied
with the statement that Mr. Day's
association with the station deal was
based entirely upon his personal
friendship with T. J. White, general
manager of the Hearst enterprises.

THE SOBY YARDSTICK
OF AUDIENCE VALUE
Impartial and comparable data about
the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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ECKHARDT

KEXYON

luc, New
&
has resigned as agency for
Axton-Fisher Tobacco Co., Louisville
(Spud cigarettes) and the account
has been placed with Young & Rubieam Inc., New York. The agency
had handled advertising of Spud cigYork,

since its inception in 1927.
Recently control of Axton-Fisher was
arettes

Detroit, is building the bulk of
advertising campaign for Ka-Fen
relief, anti-acid and tonic salt
laxative pills, around quarter-hour
Inc.,

its

pain

programs presented each morning over
Michigan Network. Charles A. Mason
Adv. Agency handles the account.

JOHN

Co., Detroit, has scheduled 15-minute

Weed Goes on Own
THE LEASING of WEEI, Boston,
CBS having broken up the New
England Network as a cooperative
enterprise, Joseph J. Weed, formerly head of the New York sales
ofRce of the network and its five
affiliated stations, on May 1 will
to

own

start his
tive

business

station representa-

with

offices

in

the

Bldg.,
New York. His
brother Neil will be associated with
him in charge of the Chicago
branch at 203 No. Wabash. Until

Borden

WEEI transfers to CBS, the Weed
organization will continue to represent it in the national field. It will
also represent WTIC, Hartford;
WJAR, Providence; WTAG, Worcester, and WCSH, Portland, the
other four units of the New England Network.

New Radio Rep Firm
MITCHELL- RUDDEN-RUDDEN
Inc., New York newspaper reprethe latest firm to announce its intention of entering the
field of radio representation. Its
sentatives,

first

is

client, it was announced, is
St. Joseph, Mo., heretofore

time before baseball broadcasts over
the outstate stations of Michigan
Network, building a program around
Gus Clark to advertise Grunow and
Electrolux refrigerators and Friars

MURINE

Co., Chicago (eye lotion)
through Neisser-Meyerhoff Inc., Chicago, is sponsoring The Neivlyweds on
KNX, Hollywood, three evening
quarter-hours weekly for 13 weeks.

GILMORE OIL

Los Angeles, on
April 14 launched a program on
KNX, Hollywood, for four weeks with
an evening quarter hour weekly called
Los Angeles office of
Watchdogs.
Botsford, Constantine & Gardner, Los

the

advertising

begin business May 1. The principals are H. N. Gwynn, sales manager and Milton Simon, production

manager

of

WMC,

Memphis, who

own busiwill be general
although particular emphasis will
resigned to enter their

j'

ness.
j

I

The agency

be on radio and newspapers. Mr.
Gwynn was formerly with the advertising department of the Commercial Appeal, which operates
WMC, while Mr. Simon has specialized in script writing and ra-

}dio merchandising.

KIRO,

Angeles, handles the account.

iBlair

Balkin, character analyist.

JAMES

H.

(Colussus

RHODES &

Co., Chicago
cleansers) has
with
Hanff-Metzaccount

sponges,

placed its
ger Inc., Chicago.

SCHUTTBR -JOHNSON
Corp., Chicago, has

& Ryan

Co.,

representarepresentation

station

to handle its
linationally.
The station is under
Jthe general management of H. J.
Quilliam. It recently moved into
mew studios in the Cobb Bldg.
I'tives,

May

1,

1936
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WBBM,

GLAME

Co., Hoboken, N. J. (nail
polish) has appointed Franklin Bruck
Adv. Corp., New York, to handle its
account.
No changes in the radio
schedule, is contemplated. Program is

WOR,

now on

Candy

named Ruthrauff

Chicago, as

Inc.,

agency.

its

PURATONE PRODUCTS

Co.,

REIF-REXOIL
is

Buffalo

Inc.,

OMAHA FLOUR MILLS

Co.,

Oma-

ha (Omaha flour) has named Burns
Hall Adv. Agency, Milwaukee, to
service its account.

SCOTT & BOWNE

Inc., Bloomfield,

N. J. (Scott's Emulsion, Ki-Moids)
has appointed Young & Rubicam Inc.,
New York, to place advertising.

1936,

1,

five

ef-

—

—

of

We

think

it's

personalized
every product

Timlin to Branham
JOSEPH F. TIMLIN has been
division

in
of

charge of the radio
the Chicago office of

Branham

the

Co.,

representatives

newspapers and radio stations.
James H. Connolly has charge of
the same department in the New
York office. Mr. Timlin was formerly in the radio department of
the J. Walter Thompson Co., Chicago, while Mr. Connolly was associated with N. W. Ayer & Son,
of

New

York, in the radio depart-

maybe

the capable,
selling

that

we handle

re-

our swell
but
position on the dial
whatever it is, we know your
(and your sales!)
inquiries
will cost you less on WJAY
which should interest the

ceives;

it's

—

—

man who

is tone-deaf to everything but cash registers. Facts
can be had, promptly. Write,
wire or phone.

EDYTHE FERN MELROSE, MGR.
WJAY Cleveland
Nat.
30

Rep. Aerial Publicizing, Inc.
Rockefeller Plaza, New York

ment.

KNOW THEIR RADIO

THEY

Buying radio-time has become a
job for experts. These outstanding radio -time - buying experts
are

BUYING

WHN

for intense

coverage of the great
market!

WHN— the

New York

magnet for import-

ant new accounts!
BLACRnr-SAMPlt-

(canaries, birdseed)
advertising to Hirsch-

New

RICH

York,

Pedlar &
Ryan Inc., New York, to handle advertising for Ingram's shaving cream.
July

New York
Inc.,

New

Co.,

announced the appointment,

HARTZ MOUNTAIN PRODUCTS
Turpen

New

(Choo-Froot candy) has announced that Alvin Austin Adv. Agency, New York, will handle its advertising.
Radio will be used in the
autumn.

fective

sales where
produce one
or two is pretty much of an
old story to our 70 - odd national and local advertisers
and incidentally, more local
advertisers are on our station
than any other in Cleveland
and they stay on some of
'em for over five years now!

Producing

(oil

advertising through MossBuffalo.

its

Corp.,

York

has

nothing on us
our competitors

planned.

BRISTOL-MYERS

Mrs. Dionne has

St.

Mo. ( proiirietary ) has transferred its account to Guenther Associates Inc., St. Louis.

Co.,

WFIL,

Newark, and

is

.Joseph,

HUMNltRT, INC.
w=rli»=

York.

M«l!ifi«<i

5000

Cocoonuf

WATTS

New York

(Gibson
specialties) has named Hirsch-Turpen
Inc., New York, as its advertising
E. C.

Co.,

counsellor.

WWNC
ASHEVILLE, N.

Full

Time

NBC Affiliate

C.

1,000

Watts

Tourists Push

The

Bu smess UP!
which Asheville

Seattle,

&

sponsoring a new series of
broadcasts, daily except Sunday, which started on
Chicago.
is

news

placed

Los Angeles, through the Raymond R. Morgan Co., Hollywood, in April returned
to KNX. Hollywood, for an evening
quarter-hour weekly with Harry H.
Co.,

Mountain Carolina,

which has just reiceived an increase in power to
1,000 watts, has appointed John

(Kentucky
Co.,
Winners, Kentucky Club pipe tobac-

Co.,

WHITE KING SOAP

Co.,

of

PENN TOBACCO
co),

HARRWID CANDY

has shifted

FORMATION

Pratt
account.

C. AUSTIN, general sales manager of Campbell Soup Co., Camden,
with C. W. Habiland, western division
manager of Los Angeles, were in San
Francisco in April on a national survey for their organization.
C.

Chase

agency Simon & Gwynn Inc., was
announced April 23 in Memphis, to

WEAF

to

&

Philadelphia,

burners)

New Memphis Agency

(saving and loan instituGabriel Heatter from
April 27. Marschalk
Inc., New York, has the

shifted

tion)

Ale.

KFEQ,

by newspapers.

DISTRIBUTING

SPECIALTIES

represented by Wilson-Dalton Inc.
The E. Katz Special Advertising
Agency, newspaper representatives
who recently also entered the radio
field, has announced the addition of
of the Tampa Times to its
list, and its appointment as full
national representative for WOWO,
Fort Wayne, Ind. It now has a list
of 12 stations, most of them owned

WDAE

New York

WJZ
PRESCRIPTION LABORATORIES

acquired by Standard Commercial Tobacco Co., New York. Axton-Fisher
Mc-Cann-Erickson
to
named
has
handle its Twenty Grand account.
T. ADAMS, formerly president of the Federal Broadcasting Co.,
and at one time vice president of
Columbia Concerts Corp., a subsidiary of CBS, has joined J. P. Muller
& Co., New York agency, in charge
of the new business department. He
formerly held a similar post with
Lennen & Mitchell Inc., New York.

I

MODERN INDUSTRIAL BANK,

RADIO ADVERTISERS

ter

and trade

entering

its

is

of
the cen-

capital,

is

now

tourist season

time

Neii;

WHN

Times Square
5,000 Watts L.S.
1 ,000 Watts Night
National Advertising Representatives

New York

mer market!

Kansas City

Use

WWNC's

BROADCASTING

NEW YORK

1540 Broadway

of the year!
blanket coverage to tap this great sumbusiest

York Station with National Prestige

E.

.

.

.

KATZ SPECIAL /ADVERTISING AGENCY

— Chicago — Philadelphia — Detroit
— Atlanta — Dallas — San Francisco
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KVFD

Sale Arranged

TRAPPING THE ELUSIVE NOISE

SALE

of KVFD, Los Angeles regional, for a sum understood to
exceed $50,000, to interests controlled by J. F. Burke, retired
California capitalist, has been consummated, subject to FCC approval.
KVFD, a limited time
station using 250 watts on 1,000
kc, is now owned by the Los

Angeles Broadcasting

Co.,

which

also operates KFAC, Los Angeles.
E. L. Cord, motor car manufacturer, is the principal owner of the
Los Angeles Broadcasting Co. The

group has formed the
Standard Broadcasting Co. to operate the station. J. F. Burke Jr.,
is president with Mabel S. Burke
vice president and Mr. Burke Sr.,

Burke

secretary- treasurer.

Sup reme Court

OKAVS

TV A
ADVERTISERS

KNOW

W N OX
KNOXVILLE, TENN.
Only medium

covering

this area.

Private Lives of Frogs,

Captured

for

DON ALLEN

By

Production Manager
Standard Radio, Inc., Hollywood

I'M

NOT

sure

at

all

like this
effect busiI

sound
ness.

In the

place

it

first

has just
wrecked

about
my home

life be-

cause

am

I

un-

a b 1 e to do the
simplest things,
such as viewing a

Allen
movie without
mentally noting and more often
exclaiming aloud about the possibilities of the effects as they pass

my

eyes and ears. As an example I looked at a very entertaining picture the other night but the
most vivid impression I retained
was that of the very swell thunder
which the movie outfit had dubbed
into a storm scene.
And secondly, my friends in the
radio business keep reminding me
of the man who started to build a
sound effects library for a large
company and who ended, with his
job far from complete, in a sanitorium.
Nevertheless I am up to ears in
sound effects, have been for some
months past and probably will be
until I too land in a straight jacket or find an easier way of earning a living.
I got into sound effects because

before

WESTERN MONTANA
IN

THE PALM OF

HAN D

YOUR

— —

Even Junior's Snores, Are

Sound Effects Library
my company decided

to

make a

library of such effects to sell to
radio stations and because my experience in station production had

been tied up (and what production
man's life is not) with effects.
Of course we started out logically.
First, we determined how
existing effects could be improved
upon and then very simply it followed all we had to do was to better them, figuring that here in
Hollywood it ought to be easy.
Why it wasn't easy is the reason
for this story.

The Source

TO BEGIN

with

we

Sound

we

figured

effects.
Pictures are made first
effects are added later.
I re-

made

seeing a dupe

of a film wherein some dozen people worked several hours to get
the right kind of sound to fit the
striking of a match!
In Hollywood with proper introduction you can get into any studio,
see almost anything they do, but
you can't get near their effects
library.
One large film studio
values its sound effects at over a
million dollars and I doubt if there
is a studio in Hollywood, large or
small, with less than a hundred
thousand dollars charged off to
effects.

So here, thought we, is a cinch.
can get experienced men and
then all we have to do is record.

We

got experienced

men

all

right

and we've recorded, and recorded
and recorded. And lucky for us
we were in Hollywood or the job
might never end.

.

Briefly

We

here

is

how we

did

departments; we stayed days
around airports. We had to go to
a small village and practically put
the town on a two-hour vacation
in order to get
sawmill sounds
without extraneous noise.
For that, my friends, is the thing
that causes grey hairs when you
go to pick up sound.
One time
you spend hours near a frog pond
to get the croaking of the little
so-and-sos only to have take after
take spoiled by some nocturnal joy
rider who decides to start his motor at the wrong time, and another time you have your choice
takes of airplane motor takeoffs
spoiled by singing birds in the
background. It's unbelievable the
grief one can encounter.

But we had laughs and thrills,
One day I heard a movie outfit was going to wash out a plane
for a shot they were making. By
too.

JOSEPH McCILLVRA

NEW yORK

•

CHICAGO

WALTER BIDDICK ZO.
PACIFIC COAST
Page 50

BUTTE

M O N TA N A

like

pilot

pulling a lot of strings we got permission to make a sound track
simultaneously. The idea was for
the pilot to throw his ship into a
spin at about 3000 feet, stay with
it
long enough to make sure it
would go, and then bail out at
about 1500.
Using radio control

instead of

the

original

se-

quence while, we, interested only
in sound, got the whole thing with
the investment of a few hours of
time and 174 feet of film.
Skids and Screeches

THEN

there

was the time when we

were allowed

to be in on the shooting of a spectacular auto skid. It
was a chase scene and the car was
to slide brakes down a short grade
and turn completely around thereby making an otherwise impossible
hairpin turn and eluding the pursuers. The stunt man does this by
adjusting the brakes differently on
the two sides of the car and with
the help of a little moisture on
the pavement it is supposed to

work.
Okay,

now here's the take. The
car comes down the hill, the brakes
screech and tires smoke, the car
turns, heads up the other road as
wanted except that the angle was
a little too much for the driver
and he goes over the curb and
through a plate glass window of a
phoney drug store the company
had built on the corner. Such a
glass crash!

it.

employed a standard film portable sound unit, consisting of film
recorder and crew, all mounted in
a two-ton truck. We went to the
harbor; we solicited and obtained
cooperation of the police and fire

their

script as they didn't
going to the expense of
wrecking another ship and they
used the thrilling bail-out of the
feel

and

We

works
The kick of the whole thing was
the picture company had to rewrite

of

had a tremendous head start over
anyone else by being on the spot
in Hollywood.
Here is the capital
of the world's film industry and
where they grind out the leaping
celluloid, there you will find sound

member once

with the plane the director gave
orders and the ship went into the
spin.
Down she came with the
wind shrieking in the struts and
the motor fully revved 1,500 feet
but no pilot out 1,000 feet and
still the stunt flier was in his seat.
And then, as he came closer we
could guess the trouble.
He was
caught!! And the plane completely out of control.
Just as I was about to cover my
face so I wouldn't have to witness
that av^ul crash a puff of white
flicked over the side and a few
seconds later the chute opened
and our stunt man came down
safely.
The plane?
Yeah,
it
crashed beautifully and we got the

Just

AND
we

Had

to Chirp

laughs.
One morning
wasted a thousand feet of film

for

on some auto effects because some
over enthusiastic birds would insist on warbling. Although a block
away they came through perfectly.
Disgusted, we packed up and took
the truck over thinking we might
get

the bird effects.
birdies flew away, but

The

little

we caught

a dog, who thinking we were trespassers on his master's property,
barked his head off for our micro-

phone and hungry film.
And so on and on and on. Once
we get the effect on film we dupe
it to wax and you can really do
tricks with a few feet of film and
a crew of clever technicians. And
also the continuity writer can
look over the sound effect index
and think of something to MTite
into his next week's opus.

What worries me is that I may
be headed for the funny house at
that because last night as I was
just about to drop off to sleep my
last recollection before the Sandman got me was if I dared ask
my wife if we could drive the
sound truck by some evening.
You see I have a young son and
because his adenoids have not yet
been taken out he snores quite
And what a
loudly in his sleep.
beautiful snore effect it would
make!
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RANSCRIPTIONS
DDITIONAL

transcription accounts

Bert A. Phillips Heads
MacGregor & SoUie Sales
BERT A. PHILLIPS, for the last
two months com-

laced on various stations are reportby National Advertising
1 as follows
coords, these being supplemental to
issues of
|ne lists carried in previous

EOADCASTING

:

& Rubber

irestone Tire

Gum

resigned

Akron

Co.,

May

Los Angeles

lodge Clothing Co.,
rbit

manager
of KFRC, San
Francisco, has
mercial

sales

'impson Spring Co., N. Easton, Mass.

Sollie
JMr.

(ginger ale)

Mfg. Co., Ltd., San Francisco

'uart

(beauty culture)

H. Phillips Chemical Co., New
York (face cream, toothpaste, milk

has.
of

magnesia)

New York

lales Affiliates Inc.,

(Zotos

permanent wave)
I

eaumont Laboratories,

way

Louis (4-

St.

cold tablets)

New Haven,

i-so-dol,

Conn.

(Bi-so-

dol)

Itanback Co.. Salisbury, N. C. (headache powder)
'

-etna Life Ins. Co.
ford, Conn.

&

regon Mutual Fire
land

Aff. Cos.,

Ins.

HartPort-

Co.,

ampbell Cereal Co., Northfield. Minn.
(Malt-O-Meal)
Arrigo Bros. Co., San Jose, Calif.

(Andy Boy

broccoli)

oolerator Co., Duluth (refrigerators)

& Mfg.
burgh (refrigerators)

7estinghouse Elec.

Co., Pitts-

iternational Shoe Co., St. Louis

TANDARD RADIO

Holly-

Inc.,

adding 50 numbers to its
of 200 hill-billy, old-time
nd novelty selections under the title
\ons of the Pioneers, already used by
The five
lore than 100 stations.
aigers who perform the numbers are
orking with Bing Crosby in the
ieture "Rhythm on the Range". Staons which have purchased the Pio'ood,

is

bllection

eers recently include

W.

'lont,

'anada

;

Va.

WMMN,

Fair-

Zanesville,

O.

CHNS, HalWCSC, Charleston, S. C.
yKBN, Youngstown, O. WIBW,
iopeka;
WSPD, Toledo; WTMJ,
Jlilwaukee; WFDF, Flint; WCAZ,
[GEZ, Kalispel, Mont.

;

fex;

;

Seven stations which
lave subscribed recently to Standard
Ubrary Service are WLAK, Lake-

fiarthage.

iind,

111.

Fla.

FHJB,

;

WJAS-KQV,

Greensburg, Pa.

WMAS,

Pittsburgh;
;

KGFJ, Los

Springfield, Mass.
kMA, Shenandoah, la.;
linneapolis.
First
shipments
of
tandard's new sound effects library
-ent to
iTEBC,
and Affiliated
letwork.
tngeles

;

WDGY,

KMOX, WTMJ, WIBW,
WGN, WAAF

isSOCIATED MUSIC PUBLISHNew York, has signed the
jCRS,
new subscribers to its AsRecorded Program Service
New York; KLZ, Denver;
ISO-KRNT, Des Moines.

Allowing
'bciated
jV^HN.

TUART

MacHARRIB,

formerly

ith
RCA-Victor Co., and H. C.
febber, formerly in technical fields
Portland, Ore., in April became asbciated with the Radio Transcription
'o.
of America as field managers,
''hey will work out of the Chicago
tffiee
under the direction of Frank

MacHarrie will be
^signed certain Midwestern states,
^hile
Mr. Webber will cover the
jiambrino.

Mr.

wuthern area.

•RAZIL, now boasting more than 50
deriving their revenues from
j'dvertising sources, offers a market
'OT
reasonably-priced transcriptions
|nd program library services due to
he popularity of popular music there,
iceording to a Department of Comaeree report from Rio de Janiero.
|;ations

\Iay

1,

manager
Inc.,

of

&
Hol-

Philhps

lywood transcripHis successor at
Henry M. Jackson, on

tion producers.

KFRC

is

the sales staff of the station since
Phillips
has a
February 1935.
background of nearly a decade of
commercial radio experience. He
was account executive for two
years at KHJ, the Don Lee network station in Los Angeles when
promoted to the San Francisco
post. Prior to that he operated his
own radio advertising agency in
Los Angeles, and serviced many
national accounts on both NBC and
CBS networks. Nationally known
in radio, he was radio committee
chairman of the Los Angeles Junior Chamber of Commerce in 1934
and chairman of that committee
for the U. S. Junior Chamber of
Commerce in 1935.
L.

Cy Whitaker,

sales

Transcription

Turntables
33

work

or 78

transcription Turn-

Lateral

•

•

tor of

manager

is

RPM

and vertical Pick ups
Built in Compensating Network
Dynamically balanced drive mo-

•

of MacGregor & Sollie for several
years, remains in charge of the
San Francisco offices at 65 Presidio
Ave., from where all publicity and
sales promotional
directed. Maurice

13

tables complete with:

synchronous type

Wows -No Gears -No Vibratioa

being

Gunsky, head of
the musical production department
is also making his headquarters in

San Francisco. MacGregor & Solhas appointed Harry Bechtel,
formerly KYA, San Francisco,
chief announcer, assistant to John
Fee, production manager. Kimball
lie

PRECISION BUILT DIRECT

who formerly held that post
has been placed in charge of the
continuity department.

RECORDING EQUIPMENT

Sant,

Quality of results will speak for itseK.

CFRN, Edmonton,

W A L R,
;

and on
becomes

MacGregor

Chicago

Co.,

1

1936

•

Write for a sample Recording.

California Retail Chain
Sponsors Don Lee Series
EIGHT Don Lee California staare carrying California's
Hour, sponsored by California
Chain Stores Association through
the Los Angeles office of Lord &
Thomas. The series, scheduled for
26 weeks, includes Conrad Nagel,
screen star, as master of ceremo-

tions

•
•
•

ADDITIONAL SERVICES
• WAX RECORDING
SLIDE FILMS
SCRIPT WRITERS
OFF THE AIR

We

California city, six local acts ap-

from

each city. Talent
scouts are holding auditions over
the state to obtain performers,
both amateur and professional.
Programs are staged from the
Major Theatre, Los Angeles, and
keyed from KHJ. First place winners will appear on the final program, the prize being $500.

KVCV
FCC

the call assigned by the
new full-time 100-watt
on 1200 kc. operated by
Empire Broadcasting Co.

When

in

specialize

discs. Cutting

attending

supplying

quality

Sapphires and Needles.

FCC

hearings in Washington you

are cordially invited to inspect our studio and

equipment.

is

to the

station

COMPLETE
TALENT BUREAU

RECORDING

nies,
Jane Froman and David
Broekman's KHJ orchestra.
Each program is a salute to a

pearing

•

Golden
at Redding, Cal.

K D YX

IT.

S.

RECORDING

CO.

633-635 EARLE BUILDING
NAtional 2975

WASHINGTON,

D. C.

^ALTIAKE (ITY.UMil*^

BROADCASTING
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Gas Appliance Campaign
GAS APPLIANCE SOCIETY of
San Francisco (gas
ranges), took spot and transcription announcements on 11 stations
in California in a nine-day compaign which started April 24 and
continues through May 2. The announcements are of one-minute
duration, both daytime and evening.
Approximately 300 announcements are on the schedule.
Stations are KGO, KFRC, KYA,

WITH

STUDIO NOTES

Ask Anything!

California,

KJBS, KLX, KHSL, KFBK, KWG,

KQW, KIEM, KTRB, KMJ, and
KERN. Jean Scott Frickelton,
San Francisco,

is

the agency.

LISTENERS of WLS, Chicago,
contributed more than $22,000 in
the station's drive for Red Cross
funds for flood sufferers.

Dawn

Chamber of Commerce and Counof Churches. Equipment is mounted in a truck and was built under direction of Robert Moon, assistant
chief engineer.

taken up among the

Reach

them

with

WKRC

enough money was raised

and
buy her

staff

to

a radio set.

WORL,

Needham,

granted

permission

Mass., has been
by the FCC to
to Boston. At

main studios

its

KFRO,

WDNC,

the only local outlet serving this area.

in April celebrated its second anniversary with a
five-hour program which included addresses by Frank Pierson, president,

Doing a Real Job at Reasonable Rates. Write

and Frank Jarman Jr., manager.
portion of the program was keyed

A
to

CBS.
ternational

two

York, has acquired In-

News

Service

printer

reports,

Garnett
Marks handles two daily broadcasts
under local General Electric sponsorship with Paul Gregory handling early

"Voice of Longview"

Longview, Texas

WFBL,

TODAY'S CHILDRESS', radio daytime serial which has been running
since June 20, 1932 and deals with
problems arising in the everyday life
of young people, made its 1000th
broadcast April 27. The experiences
of Mother Moran and her relatives,
unsponsored for almost a year, were
taken over by the Pillsbury Flour
Mills, Minneapolis, on May 15, 1933
and the program observed its fourth
anniversary on the air on March 26,
1936. Since sponsored by Pillsbury,
it
has been an NBC network program, now at 10 :30 to 10 :45 a. m.
five days a week. Scripts are written
by Irma Phillips and Walter Wicker
and the principal characters are Mr.
Wicker as Bob Crane Irene Wicker
Bess Johnson as
as Eileen Moran
Fran Moran Fred Von Ammon as
Terry Moran and Miss Phillips as
Kay Crane.
;

;

;

JUDGE JOHN GUTKNECHT
be back on the air over WBBM,
cago,

WMCA, New
with

tion.

;

Durham, N. C,

circuits.

morning sustaining periods and Marks
the afternoon sustaining period.

May

on

will

Chi4, with the half-hour
court broadcasts, pre-

night traffic
senting actual trials of traffic violators
from the Chicago Municipal
Traffic court.

KYW,

Philadelijhia, has raised four
schedules in a
programs to
month, the latest being Candelori
Conducts, a musical program. Others

now on

NBC

NBC

are
Parade and Let's

POWER ENOUGH

Top Hatters, Dress
Have Rhythm.

ALLEGEDLY unethical practices of
insurance companies are being dramatized by WBNX, New York, using
actual names of companies, agents
and victims. Court records serve as

pay hack handsome
On December

2,

profits

1935, an Advertising Agency wrote

us

as

follows:

WAAT

"When

a pee-wee waiter like
can bring the phcnomequantity of first-rate leads our client has gotten on your
time, I reverse a lot of opinions I used to have about stations
not on national hook-ups. It should warm your heart to know
that
has made at least five sizeable sales directly traceable; that one couple came 40 miles to see the cemetery we
are broadcasting the news about and that requests for salesmen's calls have swished the chair from under us. If
can do these things for a cemetery reported above, 'more power
to you' is unnecessary.
You have power enough."
tial

WAAT

WAAT

P. S.

If a Station can do so swell a job for a cemetery, think
what it can do for your products or accounts. WAAT has
done and is doing some remarkable things for Lord knows

how many products and

services.

Find out.

319

METERS

Ask

Rockford, 111., gave intensive
coverage to recent elections, broadcasting at ten-minute intervals for
more than five hours. Some 30 entertainers were on hand to fill in between election bulletins, which were
assembled by the 23 members of the

WROK

staff.

Local candidates and
put on the

political observers were
air during the evening.

500

WATTS

est

teams

compete

will

Cups and

broadcast.

in
a final
prizes will be

awarded.

PITTSBURGH BREWING Co.,
sponsoring a Red Cross flood relief
program over KQV last month, secured two "big name"' stars in unexpected fashion when Tony Wakeman,
sports announcer, covering a
three-hour
amateur
boxing
show,
brought .loe Louis and Jack Dempsey
to the mike between bouts they were
refereeing.
Louis, usually regarded
as taciturn, really "spoke up" and
freely discussed his coming bout with
Sehmeling, making it one of the station's outstanding sports broadcasts.

KQV

LONELY men

and women interested
companions are invited to
the studios of
New York,
for its weekly Blind Dates program.
The studio guests are invited to name
what they want in a mate. Identities
are by initial. Alan Courtney,
announcer, handles the program.
in meeting

WNEW,

WNEW

KDYL,

Lake

Salt

City,

All-Request Hour,
telephone facilities and
take care of requests on
broadcast for an hour
six nights weekly.
the

has revived
adding extra
personnel to
the program,
at midnight

A CHILD

minstrel show is being
sponsored on WFBL, Syracuse, by
Lobel's Clothing Store.
The program
consists of an all-juvenile cast with
Bill
Lundigan, station announcer,
producing.
Invitations are given out
by the sponsor.
Juvenile talent is
picked from the best found during

Big

Bill's

terlocutor,

acts

LINUS TRAVERS, broadcasting the
40th annual Boston marathon, sat on

Tiny Amateurs series. Intwo end men and specialty

make up

the show.
|

WMCA, New

York,

has

added

a second-story window in the Yankee
studios where he had a good view of
the last lap.

the
International News Service reports
to its news sources, with news spots
being made available for sponsorship.

KFRO,

WSM,

Longview, Tex., is cooperating
with the Longview Drivers Safety
Council in organizing a secret group
called "T-Men" to curb traffic violations
in
East Texas.
Windshield
stickers for the safety campaign, furnished by James R. Curtis, KFRO
president, have been placed on 5,000
autos.

us!

Syracuse, cooperating with
high schools and the board of education, is broadcasting a weekly question and answer program, with a wellknown local educator reading the
questions each week.
Students are
invited to write down answers and
keep scores through the series. Team.s
of five are invited from each of the
four high schools and records are
kept of their ratings.
The six high-

the basis of the continuities.

WROK,

to

WWJ,

;

Cox, program director, was
responsible for the innova-

EVERT
WKRC,

Saturday morning an elderly
woman has been coming to the studios
of
Cincinnati, to hear broadcasts of the Cincinnati Conservatory
of Music Symphony Orchestra. Unable to buy a radio set, she attended
the concerts to satisfy her love of
good music. Recently a collection was

WORL

31,000 Families Will Buy
Nationally Advertised Products in This Area.

KNX,

cil

present, besides having the main studios
and transmitting facilities in
Needham,
also maintains auxiliary studios and executive offices in
the Myles Standish Hotel, Back Bay,
Boston. Station officials are conducting surveys in Needham in anticipation of moving its transmitting tower
to a new location. Plans for a new
tower are also being undertaken.

EAST TEXAS!

to know anything?
Hollywood, answers
requests for information with
its Tree of Knowledge program, both an information
bureau and storehouse of
facts.
In charge is Norman
Frescott, who with Leonard

Dayton, inaugurated its new
transmitter at
the
Easter
Services sponsored by the Day-

ton

move

DOMINATING

WANT

WHIO,
mobile

increased power and a n<:
transmitter,
pioneer Detro.
on April 16 took the air with
a sijeeial dedicatory program. Suitable obsequies were paid to the old
transmitter before the modern equipment was turned on. The new transmitter is located at Eight Mile and
Meyers roads. Among those participating were William J. Scripps, acting manager, who dedicated the transmitter William E. Scripps, president
of the Detroit News; C. C. Bradner,
Ty Tyson and William Misher, announcers, and James V. Piersol, aviation editor of the Detroit News.
station,

KFEL-KVOD,

Denver, has been covering a sensational perjury trial in the
Colorado Supreme Court, with microphones placed in a booth in the Capibuilding.

KFEL-KVOD

reporters write running accounts from the
press table iu
the courtroom with
messengers running the copy to the
booth.
tol

Nashville, compiled an amateur program at the recent meeting of
Tennessee
school
teachers.
6,000
Schools were represented at the meeting by bands, glee clubs and other
entertainers,

the

forming on the

A NEW

prize

winners

per-

air.

program on

WJAY,

Cleve-

is Know
Yourself,
based on
character reading from handwriting.
It is a daily feature in charge of Bill
Cavanagh, new
announcer.

land,

WJAY

WGST, Atlanta, is awarding a trip to
New York to the winner of the King
Cole Kiddie Amateur Hour.
Finals
were held April 17 and voting closed
at midnight April 30.

STUDIOS
Tflmpfl

•
CLEflRLUflTER

TUdioStaticja

•
•

WFIA-WSUN
PFTERSBURG
SERVING
CENTER OF POPULATION
ST.

|\

JERSEY CITY * AND SUBURBS
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FLORIDA'S

THE TAMPA TRADE TERRITORY
620 KC

•

5000

Watts Day

•

1000 Night
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Cosmetic Appeals
IBasis of Drive to
iSell Women Paint

R.

is

Effort to Popularize Name
TO SELL house paint by an
.appeal similar to that on which
rouge and face powder are mar-

Varnish "Works, Chicago,
Milton M. Mendelsohn,
president of Morenus Adv. Agency,
is making a radio experiment over
through

don't.

public could be made conscious of
a paint name to the point where

they would demand it. The way
to get them to do this, we believe,
is to impel women to buy house
paint. If we could get a woman to
buy paint because she felt it would
do something for herself, as well
as for the item to be painted, we'd

have something. We'd have the
cosmetic appeal. So we have made
•personalized color harmony' the
sloean for our paint sales.
"In the past, color harmony has
been sought solely with relation
to the physical aspects of the room
its size, location,
to be decorated
type, use and furnishings, and sel-

—

dom with the thought that a color
used should be one in harmony
with the natural color preferences
of the woman of the house, forming an attractive and harmonious
background for the

enhancement

attractiveness. So we
have arrived at the expression,
'Personalized Color Harmony'.

own

of her

Just Try

It

On

"WOMEN,

as a whole, know their
best colors for dresses and cosmetics but have never had the
importance of color background
their attention.
The
Armstrong Co. is now enabling
them through its color selector to
try out wall backgrounds for the
home suitable to the housewife's
natural colorings in exactly the
same manner in which she would
try on a dress.
"So, to radio listeners who write
for it, a 'color selector' brochure,
together with a color chart and
samples, is being mailed free, so

brought

to

WB

NEW YORK'S

WOMEN AND COLOR

—

Arm-

strong Paint & Varnish Co.
using a chart like this, except
in colors, to interest
its line of paints and

is

is
it

women

in

varnishes.

that she can make her selections
before she visits her dealer.
"The 'color selector' [see photo]
carries all the tints and graduations of color. Revolving upon it
are four figures representing the
general types of complexion and
colorings of women. By choosing
the one which most closely resembles her own colorings, she can
easily see what background color
is

most flattering to her.
"Over the radio, we are able to

talk to

women, right

homes, about the

own
harmony

in their

color

idea.

"All dealers are supplied with
display cards calling attention to
our New Beauty Color Tint program and with large color selectors that conform to the small
ones sent out.
"As long as women consult mirrors to see themselves as others
see them, it is reasonable to believe, we think, that they will consult the Beauty Color Selector for
the same purpose."

program considerable

Dim Big Broad-

program

York (chain
sor

a

ANA

utifie

Regional Sessions

regional meetings will be
spring by the Association of National Advertisers, replacing the usual semi-annual convention. An Eastern session will
be held May 21-23 at Shawnee-onDelaware, Pa.; the Midwestern
session is slated for June 4-6 at
French Lick Springs, Ind.; West

1936

•

Coverase— 1i MILLION

Staff— EXPERIENCED

Coast members will meet in California in June. All of the meetings will be closed and programs
will be informal, with no outside
visitors.
The annual
convention will be held Oct. 8-11 at
White Sulphur Springs, W. Va.

Advertisers

—

ENTHUSIASTIC

ANA

SPONSOR A

retailers), will sponbroadcast of the

Canzoneri-McLarnin boxing match
Madison Square Garden, New
York, May 8 on WMCA, WIP,
WMEX, WPRO and WC BM.

at

News Period

NBC Artists Service has announced plans for the formation
of Bob Ripley (Believe It or Not)
Theatre Units for personal appearances.

Insure Favorable Attention
for your Sales Message
Where

there's news, there's a wide-awake

And when

audience.

the Inland Empire's

most complete news service goes on the
air (in this $300,000,000 market), the

aMt

/T

/

nroadcastina

marks

results are

subscribes to the complete services
maintains its own
of the United Press
local reportorial and editorial staffs. Write
or wire for rates.

SPOT
in

EIGHT

overwhelming.

KFPY

THE

guage of your prospect".

1,

LOU IS

this

.

.

.

,

KFPy REPRESENTATIVES
485 Madison Avenue. NEW YORK

\

May

ST.

THREE

held

ringside

languages besides English
WltlSX "speaks the lan-\

WBNX New York

WTMV

WXYZ

ADAMS HAT STORES, New

METRO.-

POLITAN AREA IS A
VARIETY OF NATIONALITIES— EACH OF
WHICH IS A BUYING
MARKET
MARKET IN. ITSELF.

of continuity

is staged before
the theatre audience and performers repeat lines from memory and
remember cues as well. Direction
is in charge of Brace Beemer, assistant general manager of Kunsky
Trendle Broadcasting Corp., with
40 entertainers participating. Another program from the Regent is
the Children's Theatre of the Air,
Sunday feature. S. M.
a
Epstein Co., Detroit, is the agency.

cast, the

brand name," said C. B. Van Antwerp, vice president of Armstrong,
however, that the

the

exploitation.
Titled the R. G.

Chicago. If it succeeds, the
test may lead to broadcasts over
a hookup of more than 20 stations,
pi-incipally in the Midwest.
"People won't ask for paint by

believe,

the District of Columbia sustained
the action of the FCC in setting
for hearing the application of the
Monocacy Broadcasting Co., for a
new daytime station in Rockville,
Md., adjacent to Washington, after
it first had granted the applicant
a construction permit. The applicant had sought to enjoin the FCC
from holding the hearing on the
ground that the application already
had been granted, but the court
upheld the FCC contention that
Monocacy had a proper remedy at
law in appealing to the Court of
Appeals following the hearing,
should the FCC decision then be
adverse.

cigars)

broadcasting a weekly half-hour

giving

SELECTOR to Color that
Best Becomes Your Type

Turn

WGN,

"We

Dun

during the performance, the program benig carried by WXYZ, Detroit, and Michigan Network. It is
staged from the Regenz Theatre,
Kunsky-Trendle owned, which is

among women, Armstrong

"I can't tell

G.

program without use

&

you why, but they just

(R.

victory in radio litiga-

tion

—

Detroit

Legal Victory

was scored by the FCC April
24 when the Supreme Court of

G. Dun Cigar Broadcasts on
WXYZ-Michigan Network

Co.,

Armstrong Uses Color Chart in

in discussing the idea.

ANOTHER

BERNARD SCHWARTZ CIGAR

i

keted
Paint

FCC

THEATRE PROMOTES

J.

H.

McGILLVRA.

Palmolive

WALTER BIDDICK
\

Building,

and

CHICAGO

CO.. 568 Chamber of Commerce BIdg.,
and 60! Russ BIdg., SAN FRANCISCO

LOS ANGELES

write For Booklet "Market Coverage

BROADCASTING

Page 53

.

AAAA

Convention Features Radio

broadcasting
fected for

continue

will

unaf-

several years to come

will remain during this next
period an unrivaled means of con-i
veying a rapid and convincing sales*
message to untold millions of peo-

and

(Continued from page 7)

'

TURN

and the splendid cooperation which
you have given to our continuity
acceptance department are eloquent
proof of your own ideals, of your
realization that radio, in order to
sell, must be highly acceptable to
the American people."
In discussing his second objective, improvement in technical facilities, Mr. Lohr said that higher
fidelity of reception and greater
coverage are necessary components
of listener enjoyment and a more
universal use of radio.

IT

OFF,

HONEYIT'S

JACK
BENNY!Vt

And

it'

J

it is!

other
Sounds fly, f^^T^hnnAved
(and a
ery,
Becanse Jack a'^®
^il hundreds ot
NB.C. stars) eryre.b
I'here.

And

f

peop
thousands of
can hear

^ho

^^^^

clearly

any

^^^^

^AV ^

Result?
over Station
a snxaUother outlet foUo^
{f^^^ing for ,„d,ence
immense
g^^

An

lfsrx'^auo'-you about U?

^^^-^

„,„,i„ea:

"I believe rich rewards will come
to both of us through definite steps
we have initiated to improve our

he added.
Talking of the relationship between broadcasters and advertising agencies, he said:
"The vast bulk of our business
comes through agencies, with your
accurate knowledge of radio, you
are more in a position of placing
orders than we are in selling them.
It, therefore, becomes our function
to render you constructive service
and place at your disposal all our
available facilities. I propose that
our salesmen be clothed with the
dignity and responsibility within
our own organization to serve you
best and I shall back them to the
fullest in their endeavor. Their
tact and good will can solve many
facilities,"

irritating problems. I intend that
we shall have capable salesmen,

contact important
men in the agencies, the type of
men whose judgment and opinion
you can respect and who can exbig

enough

to

tend real help to you in your work
with your clients.
"My most earnest attention will
be given to an understanding of
your problems and to seeking
prompt solutions for them. I am
fully aware of how disturbing it
can be to you to be passed from
person to person to secure an answer on a simple request, and the
confusion of non-committal replies

and the reversal of decisions. I
hope to work in such close cooperation with our staff that these will
be reduced to a minimum.
"You have had a keen realization
of the difference between broadcast advertising and the other
forms of advertising in that its
directly proporeffectiveness is
tional to its entertainment, educational and high general interest
content.

has demonstrated beyond
doubt its ability to sell a million
box tops in a few weeks from a
15-minute daytime strip program
offers ample testimony of this.

—

Twenty-two million sets are available and the million letters received by us during the month of

March prove that they are used.
"As we seek to improve the present, we must not be unmindful of
the years ahead. Radio has always
been a changing art, and the future holds in store many revolutionary developments. Super-power
with its increased circulation is
undoubtedly before us, and the possibilities of short wave transmission not far behind. These will affect the present status of the art
only by amplifying its usefulness.

and giving you POINT BLANK FACTS
on wFiy WXYZ should be included
in your Detroit advertising plans
.

.

1) Station WXYZ hai won respect and audience appreciabecause of its policy of refusing to broadcast any spurious
claims or questionable merchandise. (FACT 2) Station WXYZ
ranks among the foremost stations in the country in showmanship.
(FACT 3) Station WXYZ numbers, among its accounts, many that
have used the station consistently for over 4 years, and exclusively.
(FACT 4) Station WXYZ secures dealer distribution for new prod-

and revives

WXYZ

mi

distribution for established products.

(FACTS)

round thorough job and hos

letters of

does an

praise to prove

all

spring.

Television and facsimile are to be
welcomed rather than feared, for
they will make available to you
further means of reaching the
American public with perhaps an
even more convincing sales message than is possible today by
sound alone. As soon as they have
demonstrated their usefulness,
NBC will have these facilities
available for your use. I will not
attempt to predict the time of their
expansion to a point where they
become economically a commercial
possibility, nor can I envisage the
new problems which their advent
will create, but

ing

that

the

I

feel safe in say-

present

method of

wsoc
Announces
as

its

New York

Representative

Hibbard Ayer
Effective

A_A.C.

dine

Ad

KUNSKY-TRENDLE BROADCASTING CORPORATION

Not Mention", Vaughn Flannery,
president and art director,
Young and Rubicam Inc.; "A Sales
Manager's Slant", Earl Means,

vice president in charge of sales,
Bristol-Myers Co.; "Where are

We

Bound
Frank

in

Marketing

Coutant,

director

& Ryan

search, Pedlar

Research",
of

re

Inc.

The following talks were given
at the closing session May 1; "Why
on Advertising?" Raymond
Rubicam, chairman of the board.

Pick

Young & Rubicam

Inc.; "Business*

Broadened Responsibilities", Clar
Francies,

ence

Foods

General

president

Corpoation; "Alone

To-|

gether", Mrs. Jean Austin, Editor
of American Home; "Something
for Nothing, or Good Red Herring", Thomas H. Beck, president

Crowell Publishing Company.
James W. Baldwin, NAB managing director, also attended the con-

CBS REORGAMZIISG

field tests this

350 Madison Ave.

it.

columnist,

vention.

tion

Station

sports

Boston Post; "Bad Taste is Bad
Business", Marion C. Taylor, merchandise editor, Conde Nast Pub-^
lications; "See It as You Must";,^^
William L. Day, vice president J.
Walter Thompson Co.; "A Little*
to the Right of the Left", Mauricef
president
Collette,
vice
Batten
Barton, Durstine & Osborn Inc.;
"Things an Art Director Should

Other developments of our parent

(FACT

ucts,

—

Cunningham,

company the Radio Corporation of
America, will come out of the laboratory for

liVinC OUR [HRDS
on THE THBIE

At the April 29 session the following talks were given: "Plans of
Convention", Thomas L. L. Ryan,
president. Pedlar & Ryan Inc.;
"Questions the Woman Consumer
Asking", Dr. Lillian M. Gil-,
is
breth, consulting engineer; "Don't
Write Down
to the Irish", Bill-

vice

Plans Cooperation

"RADIO

ple."

May

1,
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wsoc
Charlotte, N. C.

ITS

CHICAGO STAFF

FIRST moves toward a reorgani-^
zation of the CBS program department were taken in latter April
with the resignations of Courtney
Savage, CBS dramatic director;
Shirley Ward, of dramatic audi-(
tions, and Dwight Cooke, member,
Victor
of the production staff.
Whitman has been assigned to Mr,
Savage's post. These shifts followl
the affiliation with CBS of DouglaS|
Coulter, former vice president in^
charge of radio at N. W. Ayer
Son in New York, as assistant di-

rector of broadcasts.
Meanwhile, in

Chicago

Kaufman. CBS

-

WBBM

Bob
program

announced his resignation
May 2. For three years
he had been with the network,
serving the first two as publicity^
director of the Chicago Division.

director,
effective

Prior to joining

CBS

he was with

WJJD

and WIND, Chicago.
Bobby Brown, one of Chicago':-

pioneer radio figures, on April 2C
took over the work incidental tc
the newly created position of commercial program manager of the
Chicago CBS-WBBM staff'. He has
been the head of WBBM's production department for a number of
years.

RADIO STATION

EPRESENTATIVES

WALTER BIDDICK

CO.

568 Chamber of Commerce BMg., Los Angeles
1358 Ross BIdg., San Frajiciscs, Califamia
1038 Exchange BIdg.. Seattle, Washington
619 Charles BIdg., Denver
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WINOX New

k'NOX, Knoxville, Tenn., operated
Continental Radio Co., Scripps-

In Radio Changes

'Jii^y

;s-|Howard

Advertisement

FCC Avoids Haste

Studios

Newspapers subsidiary,
Prall Says Greatest

leased a building in the busisection of the city to house
of tlfts
new studios. The five - story
r
Suilding, leased for five years, will
louse an auditorium studio seatng 850 and will have three other
itudios and a client audition room
The two
n't:; IS well as business offices.
Jillujnain studios are on street level,
ipas

Good

to

Public Will Govern Action

3l.].jhess

SO

;

FACED

ijil-.

md performances

will

be visible

pedestrians through plate glass
windows. The station made the
Pab-'. ease
after local musicians and
5!t",!,'ktage-hands organizations had proJj.iested its use of the city audiorium for studio audiences. The
^juilding will be renovated at a cost
Bad

;o

said

laet-

)f

aery,
:ior,

approximately $25,000.

RADIO BADGE— Here

a reproduction of the official radio badge,
corresponding to the press badge,
issued by the Board of Police Commissioners of St. Louis in recognition of the importance of radio as

Ellsworth Expands

ELLSWORTH, radio artrepresentative, Chicago, has
jnlarged its quarters at 78 E.
Wacker Drive and has added three
Curt Ison Thomas,
jlepartments.
from the West Coast office, heads
James F. Parks
,the department.
in charge of the station and
lis
^agency contact department. Larry
Kurtze, of New York, is directing
the musical arrangement departW. M.
ists

:ans,i

S.

Prall,

FCC

chair-

is

a news-gathering medium. Badges
are distributed to all accredited
stafif members and executives of
St. Louis stations and are honored
by police in the same fashion as
press passes. The innovation was
introduced last October. The "No.
7" badge, above, is issued to E. P.
Shutz,

WIL

commercial manager.

Maximum

the

rising public
interest in television and facsimile,
Mr. Prall warned that television
is far from ready to leave the
laboratory in workable form and

took

occasion

to

advise

against

investments in unknown companies
which claim to have basic television patents.

is

asserted. This, he recalled, would
throw millions of dollars in equipment into obsolescence and would

hey won't

listen to

harrass the broadcast audience,
now accustomed to pick up stations at particular places on the
dial.

The

problem

This column will appear frequently

YOURS

from now
as

it

is

on. It is
ours. Come on

a

convention or swarming over our exposition grounds,

ciently on different bands which
have characteristics better suited

Of course thev won't.

When

thevll be spending their

they're not

Jammed

into

money like water. ..in Cleveland!

means more money

in the pockets of Cleve-

who do listen to the town's most popular radio
and who con be sold on your product Reach

Clevelanders through

WGAR,

the

station

use

listeners

to their needs.

He

paid tribute to

the tremendous strides made in
recent months by radio scientists
in harnessing the ultra-high frequencies which a few years ago
were deemed worthless.

more advertising

W

m

WGAR

dollars are spent]

CLEVELAND IN 1936
IS HOST TO
200 conventions, including
REPUBLICAN NAT'L CONVENTION

"CLEVELAND'S
FRIENDLY STATION"

AMERICAN LEGION NAT L CONVENTION
*
and home of the

Member

GREAT LAKES EXPOSITION

N. B. C. Blue Network

John F. Patt, Vice President and General Manager

Edward Petry &

1
May

1,

1936

•

Co., Inc.,

National Representatives
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WGES,

me-

TWO

of ChiThis includes
cago's biggest metropolitan dailies!

dium.

WSBC is Chicago's FIRST and
FOREMOST hundred waiter Most
business in HOURS or DOLLARS
AND CENTS— and most time de:

"Public Service"

voted to
casts!

Remember,

ANY

mis-statement!
*

*

we'll

broadretract

*

"firsts" in Chicago:
political business was
in the April Pri-

Speaking of

More

local

placed on

WGES

maries than on any other Chicago
regardless of size
120 broadcasts in all.
station

*

*

— some

*

,

our 5 kw station with
transmitter at Zion, broadcasts
more religious programs than
any other commercial radio
This is
station in America!
the station formerly owned by
Wilbur Glenn Voliva and is
the "radio voice" for more
than a dozen religious organizations in and around Chicago,
using more than 20 broadcast
hours weekly.

WCBD,

*

*

*

the

ONLY STA-

stations

WGES, WCBD

WSBC

do
and
not accept medical accounts of

—

still

filed

up

any kind
we're

with commercial

we

business, all

want!

Are we

TIONS IN THIS CLASSIFICATION IN AMERICA ? If we aren't
we'll print your station call letters
in this column in not less than 2i-

point type!

with

per advertising dollar and through which

much

Chicago, either
as an outlet
for news or
as promotional

*

more

as

and use

ODD: More
ELEVEN
= newspapers

These

of reallocating

present radio services, Mr. Prall
said, arises from the belief of
many engineers that these services
might be carried on more effi-

radio in Cleveland

DYER

T.

publicity

Recognizing

at its
allocation
hearings
scheduled to start June 15.
As a matter of fact, the FCC
faces the problem of determining
whether it will be advisable to reallocate the entire spectrum, he

those

By GENE

plained.

tion

stations

—

service for the general

protecting the public,
he explained, by holding to its experimental classification of visual
radio, thus preventing exploitation.
To prepare for the uncharted future of radio, he reminded, the
FCC will cull from the industry
all available engineering informa-

landers

—an Advertisement

good of the public is the thought
behind the FCC as it tackles the
task of apportioning facilities and
perhaps making adjustments in
existing wave assignments, he ex-

THE FCC

that

Most of Which Concern
WGES, WCBD and WSBC

than

Protecting Public

And

Some Random Thoughts,

•

gency Council.

Ice;
loald

Anning

man, in a radio address May 1
over WIP, Philadelphia. Mr. Prall
spoke at the semi-annual meeting
of the Philadelphia National Emer-

•irieej;

men't

di-

viding the newly-accessible 30,000100,000 kc. band and with overwhelming demands from government, communications, visual and
broadcast agencies for the facilities, the FCC is going to pursue
a policy of gradual adjustments,

:i

nist,

with the problem of

White House
CHAIRMAN PRALL of the FCC
Prall at

conferred with President Roosevelt
on April 29 regarding FCC functions and problems. No statement
was made following the conference.
T. A. M. Craven, FCC chief engineer, participated during a portion
of the conference, presumably discussing the forthcoming June 15
technical hearing on ultra-high fre-

quency allocations.

JELLO'S Jack Benny show ends
NBC-Blue network series June

its

^

*

WGES: Our

tenth year starts this
month as the ONLY radio station
in Chicago or the Central West
broadcasting High Mass from a
Catholic Church for such a period.
*

Thorpe

*

*

Nation's
Business) once told me (at Kansas
U. 1915) that only three could use
the term "WE" editorial writers,
mice and Frenchmen. He didn't
know then that there would be such
a thing as radio news-commentaequally privileged
tors

Merle

(Editor

—

—

21,

but the popular comedian and his
troupe will be back for the same
sponsor next fall. Meanwhile, he
will go to Hollywood to film "The
Big Broadcast of 1937".
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National Music Week
NATIONAL Music Week will
officially opened Sunday, May
when

Editors Abandoning Antipathy to Radio
As ASNE Hears It Called Aid to Press

be
3,

Key of RCA deNBC-Blue network hour
m. (EDST) to the aims

the Magic

votes its
2 to 3 p.

THE COMPLETE reversal of attitude of newspaper editors towards
radio, with

and purposes of America's spring
music festival. David Sarnoff
RCA president and chairman of
the National Music Week Committee, will talk during the program,
discussing the event and the particular aims of this year's celebration. Sarnoff was elected chairman
of the National Music Week Com-

was

WLS

of

happeninss

1

in

in

the

WLS

April,

Bolles. "I have examined figures
of circulation in 51 cities with radio stations and find that in all
of them newspaper circulation in

May

5th issue of Broadcasting.

i^iS

of the

of relative friendliness, the keynote being Mr. Bolles' remarks
that radio is no enemy of printed
journalism and that the publishattitude should be that of
ers'
seeking to "annex" rather than futilely
attempt to "eliminate or
destroy."
"I have never known a newspaper to lose circulation because
of a
radio
station,"
said
Mr.

on previous schedules.

*For news

helped newspapers.

group were surcharged
with antagonism toward broadcasting as a news and advertising medium, this year's sessions were
marked by an attitude of eager
curiosity about radio and a spirit

month. Six-

read our page advertisement

papermen

nual convention of the American
Society of Newspaper Editors in
Washington April 18 by Stephen
Bolles,
editor of the Janesville
(Wis.) Gazette and until his recent
illness a regular news commentator over that newspaper's station,

Whereas former meetings

"l^Eishteen food advertisers were repre(local) last

and the press read before the an-

editors'

FOOD RESULTS!
WLS

reflected in a paper on radio

WCLO.

1924.

teen were old-timers, havina used

now trying to ally
way or another,

themselves in one

mittee last year to succeed the late
Otto Kahn who served in that capacity ever since Music Week became a national observance in

sented on

which many American

publishers are

the aggregate has gained. I have
asked a score or more of newspaper publishers if they could
trace the loss of an advertising account to radio. None of them an-

Chicago

swered 'Yes'."

Iowa's most famous

the Iowa Network
Henry

is

a pioneer in

He

showed the

Field

radio selling.

Now,

how

told

by storms on
several occasions and got its AP
reports via broadcasts from a Chi-

his city

isolated

cago station.
"It costs every live newspaper,"
he said, "some expenditure each
year for promotion. In fact, promotion has become a necessary
part of newspaper publication. * * *
The radio station operated by the
Gazette is the best promotion we
know, and we are not alone in it."
The speaker asserted that newspaper readers get "a tangy taste"
of news over the radio, which benefits the newspaper whether or not
it owns the station.
"I have never
understood," he added, "why we
have fought a news service of a
bulletin nature over the radio because we started the example years
ago with the big bulletin boards
outside the newspaper oflSces." Declaring that "the freedom of the
radio is indissolubly involved with
the freedom of the press," Mr.
Bolles continued:

Radio Promotes Newspapers

"RADIO

will take

newspapers

into

homes that never have had a copy.
There

are

thousands

homes much

of

these

to everyone's regret.

There are other thousands that do
not know your newspaper big or
little.
They can learn about it
from the radio. They can know
about your features and your comics will have a real life in homes
where people cannot even read the

The Iowa Network

(KRNT-WMT)
Which

that

even

has

—

tion in Shenandoah, Iowa, he

job.

He

"In the great city the streets
are thronged in the middle of the
day.
Watch the moving mass.
They have not heard the radio
broadcast never will hear it. They
are the majority. They cannot be
disturbed as possible purchasers
for radio advertised products or
commodities or services.
They
might as well be in Ethiopia so
far as radio contacts are con-

when he
branches out from his own sta-

chooses

was

and

out. * * *

world that a couple of old-time
"personality"
songs and
a
could move carloads of merchandise.

awake

loop lines when they get them
through the radio.
"It is not my purpose here to
suggest any policy for a press association. I have my own opinion
about it. For a newspaper owned
and operated station I do not believe the flashing of a story no
matter how important or unimportant will have any effect other
than to stimulate interest in the
printed story when the paper is

radio figure buys

^

Mr. Bolles cited the analogy
of the stage coach experience with
railroads and the railroad experience with buses, and asserted that
the march of progress evidenced
by radio has served to keep news-

the

set-up

The Voice

of Firestone is a
favorite voice in over 150,000
Carolina homes listening regularly to

in

John Blair

Iowa.

&

RALEIGH
WDTr
TT
r NORTH CAROLINA

Co.

I

Representatives

Radio

stations of

The Des Moines

Register and Tribune

WPTF ... the
station
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Farm Editors Shown How
Radio, Television Work
EN ROUTE to their annual spring
conference with the Department of
Agriculture in Washington, 50
farm paper editors from all parts
of the country were taken on a
tour of Radio City April 18, taking in the RCA Magic Key and the
Maj. Bowes Amateur Hour programs, and next day went to Camden, N. J., to witness demonstrations of television, facsimile, short-

wave transmission,

recording, etc.

Following their tour of the RCA
Victor plant, they were given a
dinner at the Bellevue-Stratford in
Philadelphia, with President David

RCA

and President E.

Cunningham of RCA Mfg. Co.
among the speakers. Frank Mul-

T.

proof enough

radio

—

Radio is young. It has come upon
us in a few years. It took over
300 years to change a cheese press
used by Guttenberg to a press
more rapid. It took another century to print 2.5,000 eight page
papers an hour. It took ten years
to develop another means of communication which can do things a
newspaper never could do make
isolation impossible
and we have
been afraid of it.
"Radio has killed the expense of
hundreds of useless extras. It has
reduced costs by reducing numbers
of editions. It can be made the
trump card of the newspaper or a
hair shirt just as one looks at it
or uses it.
"There are questions of policy
involved in radio which at most
times are more the worry of the
publisher than of the editor although to my idea, the worries of
either should be that of both.
These are the technical questions
of policy: How much space should
programs ?
given to radio
be
Should the name of the sponsor
of a program be printed in the paper? When does news end and radio advertising begin?
"There are other questions constantly arising in every editorial
room in every newspaper office
whether that newspaper is the
operator of a radio or not. I find
a wide disagreement both by publishers
and editors concerning
Five years from
these questions.
now I do not believe one of them
will be on the agenda of any newspaper editorial or publishers' orThey
ganization for discussion.
will have faded out of the picture
with the practical absorption of radio by the newspapers themselves."

Sarnoff of

do the

Iowa Network has

the

changed

is

to

—

cerned. The men at work the factory hands and store clerks all
that great mass of humanity that
finds it necessary to be on the job
and keep at it are not even possible radio addicts for 12 hours a
day. But they take home a newspaper or one is delivered at home.

NETWORK
NICIASICILUE

Ccdor KapMi-Watirloo

l£C^\
f\ ^

NBC (ASIC

in

the

favorite

NBC

Carolinas

is

represented nationally by
Free, Johns & Field, Inc.
folder
... ask for
and data about the Carolinas.

WPTF

NBC

director of agriformer
cultural programs and now manainformation deger of the
partment, was in charge of the
party and was toastmaster at the
dinner.
len,

RCA

The American, Album of Familiar Music pleases more
than 150,000 homes in the
Carolinas

.

.

WPTF

.

via

RALEIGH
NORTH CAROLINA

Dei Moil
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Press Drops Radio Feud
{Continued from page 9)

MARSHALL

FIELD

Celebrates Sixth Anniversary
casts have not affected the newspaper in any way.
"The use of political speeches
that have been released by radio,"
said Mr. Gray, "is distinctively a
matter for editorial judgment. Radio has become one of the many
doormen who seek to announce political
discussions. The Congressional Record is another such doorman. Keep in mind that radio is
largely a commercial doorman. His

Of

Its

"Musical Clock"

service is a paid service. Speeches
over the radio increase their interest to newspaper readers who want
to see the text to confirm their oral

record."
The publishers were advised by
Walter W. Krebs, publisher of the
Johnstoion (Pa.) Tribune to secure
stations of their own. Mr. Krebs'
newspaper owns WJAC, a local
station. He cited the experience of
Pennsylvania publishers during the
recent floods. His own newspaper
plant was out of commission for
five days, during which the newspaper broadcast its news reports
to its subscribers. "Newspapers,"
he said, "are foolish not to own
their own stations. They may not
all be in flood areas, but all might

meet with some emergency which
might cause them to broadcast the
news if they could."
Advertising Displays

THE

ANPA

report of the
bureau
of advertising, presented in brochure form and bulwarked by imposing displays of pie-charts and
graphs and illustrations in the lobbies of the Waldorf-Astoria where
the convention was held, used the
recently discussed Clark - Hooper
surveys to deprecate radio's effectiveness as an advertising medium
but its findings occasioned very
little comment and slight reaction
in the radio industry for obvious
reasons. The
bureau reported that its radio investigations,
previously treated in these columns, based on figures furnished

—

ANPA

by Clark-Hooper Inc. and pubhshed in a study titled "Yardsticks
on the Air", had been used in pre-

sentations for advertisers.
The effectiveness of those presentations, which attempt to show- the
relative smallness of radio coverage, especially w-hen favorite programs "monopolize" listener attention, IS amply answered bv the
rising total volume of practicallv all
branches of broadcast advertising
published monthlv in Broadcasting.

"Summed up," said the Bureau
of Advertising's report, "it is
evi-

dent radio is gradually being regarded as a supplementary medium, which is most useful to those
advertisers who can afford campaigns in newspapers and magazines_ as well. Compilations
of expenditures during the past year indicate clearly that most of the
big
radio advertisers w-ere spending
more money in newspapers rhan on
the air."

MISS MARTIN

WHEN

WBBM

Musical Clock
sponsored by Marshall
Field & Co., Chicago, celebrated its
sixth anniversary on the air April
Miss Halloween Martin, its
14,
voice, shared the birthday, and on
that day had introduced its
60,000th musical selection in the
series. Parker Wheatley, now associated with the University
Broadcasting Council, of Chicago,
has been the Musical Clock's announcer since its first appearance
on the air on KYW, six years ago.
On April 18 Miss Martin fulfilled a lifetime ambition for the
footlights
when she made her
debut as leading lady in the farce
"His Royal Highness", in which
she plays the part of an American
girl in Europe, besieged by real
and bogus princes. The play is being produced in the auditorium of
the Marshall Field Garden Apartment homes, Chicago.
the

program

WILLIAM WRIGLEY

Jr.,

Co.,

Chicago (chewing gum) has added
KRNT, Des Moines, to the list of
stations broadcasting the March of
Time. Batten, Barton, Durstine &
Osborn, New York, is agency.

JOHN

C. LOONEY, of Boston and
Detroit, has applied to the FCC
for a new Boston station in the

"high fidelity" band on 1570 kc,
transmitter to be erected at Milton, Mass., with Hollis Baird as
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Carolina crowds cheer as The
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—
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It
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In planning a campaign in
the SOUTH be sure to get
facts about WPTF from Free,

Johns

&

ment.

You accomplish so much more

that there are extra days

Field, Inc.

RALEIGH
WPTP
"
NORTH CAROLINA
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on your calendar, extra
dollars in your pocket.

Halifax

located 70 miles from Halifax and
is at the end of a branch country

Informs the World

telephone circuit. With correspondents trying to serve their newspapers, this circuit was inadequate.
This is where radio first stepped
into the picture.
For the first
seven days after the cave-in, the
Halifax Herald, with which CHNS
is associated, broadcast daily bulletin reports from the Herald's
own correspondents, on the progress of the work being done, the
telephone circuit being used whenever available. Stories were also
sent in by automobile and in any
other way possible. Shortly after
midnight April 18, correspondents
of the Herald got word through
to CHNS that contact had been
established
with the
entombed
men through a 1^/4 inch hole that
had been driven down to the 141

CHNS

at

Of Mine

Disaster

Technical Obstacles Overcome
In Broadcasts From Scene
By WILLIAM C. BORRETT
Managing Director, CHNS
Halifax, N. S.

THE

mine disaster at Moose River,
Nova Scotia, which commenced at
11 p. m. (AST) on Easter Sunday,
when Dr. Robertson, the late Herman McGill, and Alfred Scadding
were trapped by a cave-in until
their rescue April 23, gave broad-

Nova

Scotia, particuthe biggest job it has
run into during the ten years of
its existence.

casting

larly

in

CHNS,

The Moose River Gold Mine

A

prompt

level.
The station staff had
just closed down but immediately
everybody available was summoned
back to his post.
ft.

is

PRECISION

The Halifax Amateur Radio
Club immediately jumped into the
scene, established a low - power

FREQUENCY
CHECKS

with another in Halifax, and to
these boys must go a tremendous

battery

used

by

5.00 per

month

TRU-AXIS
*LOW

CRYSTALS

DRIFT

type

mine

A

mount

15-Party Line

CHNS

C. A. LANDRY,
senior operator, along with J. Frank Willis,
CRC announcer and L. A. Canning,

4

COMMERCIAL RADIO
CQLIPMCNT

COMPANT

7805

BALTIMORE

KANSAS

•

CITy.

CRC operator, and Lewis Murphy,
volunteer chauffeur, arrived at the

MO.

brought to the surface. Behind him are Cecil Landry, senior operator of CHNS, and photographers, all around the waiting ambulance.

mine and

set up a remote control
amplifier and gave the first broadcast to listeners who by this time
were intensely interested. Tele-

circuit of iron wire serving
15 subscribers. This was the only
phone outlet when the news that
the entombed men were alive was
made known. Telephone men at
once set about clearing this iron
circuit of grounds and cutting out
the worst obstructions to transmission.
Repeating coils were
placed and a grounded phantom
circuit developed, thus giving two
circuits where one had existed belocal

ing.

'Drift
guaranteed
LESS than
GPS per °C per Megacycle.

AT MOOSE RIVER—J. Frank Willis, CRC regional production director
and CHNS announcer, in action just before two entombed miners were

phone communication with Moose
River from Halifax, ends with a

able and by that time.

Fully maunted in
Isolantlte
variable
air-gap

the

of credit for the traffic
they handled and the relieved
pressure on the telephone circuit.
All day Sunday and Sunday night
and up to Monday evening CHNS
remained on the air giving out
the only radio information avail-

over

Once-a-week
Measurements

at

amount

and

reliable service now
100 representative commercial stations.
Single Measurements. .$1.75 each

being

transmitter

BRIGHT SPOT!

fore.

Extra

telephones

were

to be one of the brightest spots on the National

placed on these circuits as close to
the mine as possible. These two
channels were no sooner working
than the demand for broadcasting

marketing map.

facilities

Memphis, The South's

Market, continues

First

was received.
The broadcasts from the local
station and the news dispatches

WMC,

And

by long odds enjoying the listener
this mighty market of over 2,000,000

preference in
trading area population,

is

the only station

this section bringing listeners their favorite

going out on that first 30-hour run
of CHNS, caused such widespread
interest that it was no surprise to

in

NBC

the station

Tell

YOUR

Memphis

management when

the

CRC

called upon them to supply
remote control apparatus and remote control men to go to the
mine. As there is no power available there and realizing that it
might be a long job, a plentiful
supply of B batteries was taken
along.
From 6 o'clock on Monday night
until 2 a.m. Thursday with but
one or two short interludes remote
control men gave a regular half
hour bulletin service and went
practically without any sleep during this whole time, taking rest
whenever they could in the auto-

features.

.

.

.

sales story

over

The South's

WMC

First

.

.

3nd

sell

Market.

ASK A KATZ MAN!

mobile that had conveyed them to
the mine.
These remote control

men had

the responsibility of co-

operating with the telephone officials and seeing that their equip-

TOK
2.300

Watts

Nationally

E.

Day—

1,000

"In the Middle
Watts Night
Owned and Operated by the Commercial Appeal

of

was working under most

difficult

conditions. While at first the broadcasting bulletins may not have
contained very much real information, at the conclusion the whole

world

was enabled through

MBS —

his,

CBS and

voice—via CRC, NBC,

to get the definite informathat the men had actually
been rescued; and that there was
no truth to many of the wild
rumors that were being circulated

tion

by unknown individuals.
While the remote control men
were having their troubles, so were
those at CHNS. Two operators at
the long and short wave trans-

CHNS

mitters,
spectively,
from early

and VE9HX reworked right through
Sunday morning until
morning, and at the

Thursday
main controls the station director
along with the station staff pianist
and a relieving control operator,
stayed in the control room right
through with only an average of
three or four hours sleep in any
day, and at one time did a 30-hour
stretch.

WATER OIL Co., New York,
has added sponsorship of the 11
p. m. Yankee Network news broadcast six nights weekly to its spot
campaign. Lennen & Mitchell Inc.,
New York, is agency.
TIDE

Represented by

Page 58

approval.
The assistance
given to the announcer by the Minister of Mines was of inestimable
value as in spite of the fact that
he had practically no sleep and
was responsible for this whole job,
he very kindly on several occasions
spoke over the microphone and assisted them in every way in giving
reliable information.
J. Frank Willis, the announcer,

ficial

KANJ ShS CITYCOV£RAG£

the Dial"

KATZ SPECIAL ADVERTISING AGENCY

ment was in good shape every half
hour throughout this period, and
they assisted the announcer in
gathering information, which was
almost impossible to get at times,
as the officials in charge had all
they wanted to do without bothering to answer questions. The information gathered early in the
broadcast from those around the
mine varied so in character that
no chances could be taken later in
broadcasting anything without of-

W-^

"H^Bifd

in "the -Hand"
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^Ordinarily,
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don't flaunt praise like

have received hundreds of

letters

we

though

thit/

from our agency read-

ers revealing their intense interest in the current issues of

BROADCASTING,
letter, frankly,

that

we

as well as the

made our

Year Book

breasts swell with so

.

But

much
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Advertising'

WASHINGTON,

O.C,

Text of

ANPA

Radio Committee Report
(Continued from page 9)

to
this
material.
However,
publishers still contend that
radio programs are nothing more nor
less than free publicity, and should
be treated as such.
Competition between the newspapers and the radio stations for the
advertiser's dollar should not be objectionable because publishers have
never denied the right of fair competition on the part of any other advertising medium.
As an indication that there is no
hostile feeling on the part of the
press toward radio, it is only necessary to point out that the newspapers
and the press associations during the
last two years have made available
the entire news services of the three
press associations to all broadcasting
stations without charge. Thereby they
are offering protection to all radio
stations on news throughout the 24
hours of the day and night. The only
conditions are that this news shall
not be commingled with advertising
or connected with an advertising program, and that it be broadcast in the
form given and at periods of value
to the listening publia

space

many

The

press,

in

offering its wire

re-

ports as a public service, has taken
the position that the broadcasters, in
return for this valuable contribution,
should do their part by putting the
news on the air at regular intervals
and at hours when the news would
be of the most value to the public.

Intelligent

Program

Production

this should be
a free service on the part of the
broadcasters in the interest of their

Many independent
listening public.
stations, however, are holding out for
the right to sell this news for revenue.
The NBC, CBS and a few independent stations are maldng use of
material.
Press-Radio Bureau
the
Through the bureau these groups and
the press associations are now cooperating in constructive programs for
the broadcasting of news in the public
interest, without an advertising tie-up.
The real issue between the newspapers and broadcasters, if any exists, is to be found in the attitude of

those broadcasters who assert that the
newspapers should permit the use of
their news in connection with adverThese broadcasters
tising programs.
say they should not be required to
give up valuable advertising time for
the purpo.se of broadcasting news as
a public service. The owners of these
stations contend they should be permitted to sell advertising in connecwith press association news,
tion
tying the advertising and news together in the broadcast program in
order to increase their revenue.
It is upon this issue that there is
Your
a wide difference of opinion.
radio committee consistently has opposed the use of press association

news when commingled with

advertising or connected with an advertising
program. The committee believes an
important principle, vital to the newspapers, the radio stations, and most
of all to the general public, is involved
in

and
Intensive Merchandising
a good buy for
National Advertisers

make

The publishers contend

WJBY

WJBY Gadsden. Ala.

this issue.

The sale of news to any broadcasting station or to any advertiser for
sponsorship over the air is just as
unsound as if the newspapers sold
news to their advertisers, and then
permitted them to commingle this
news in their advertising copy. How

WALTER J. PRESTON
NOW
NATIONAL SALES MANAGER

W-I-N-D
Indiana's largest full time Radio Station takes

pleasure in announcing the appointment of

Walter J. Preston to the position of National
Sales Manager.

Mr. Preston, formerly of WBBM (Chicago),
W-I-N-S, (New York City), and Iowa Network (Des Moines), brings to W-I-N-D
eleven years of experience which assure national advertisers of the necessary "plus" in
cooperation which pre-assures advertising
success.

While Mr. Preston will headquarter in Chicago, he is available for advertising counsel
anywhere.

Walter Preston and W-I-N-D want to help
you increase your sales in the Chicago area.

long would the newspapers hold the
confidence of the public, as media for
the dissemination of information, if
they adopted such a policy?
The same principle is applicable to
radio stations which permit such a
policy.

Closely Allied

THE

newspaper

publishers

of

the

United States should be interested in
keeping radio as a medium for the
dissemination of information without
government or advertiser sponsorship
or censorship.

The functions

newspaper and of radio are

of the
so closely

that the future welfare of this
country may depend upon the continuance of both of these media as
free institutions.
Of course, radio,
while subject to a license, can never
be as free as the press, but even so,
the press can protect the freedom of
the air if the broadcasters, by their
allied

acts,
help.

prove themselves worthy of our

The

most dangerous feature of
radio broadcasting in any country and
under any system yet devised lies in
the fact that the license to operate a
broadcasting station provides a complete monopoly because no more radio
channels are available. The situation
under private operation becomes more
acute when we realize that there are
only a limited number of hours in
which to operate a broadcast station
and still more acute when one considers the value of such a license.
To use a simple illustration. The
situation can be compared to a state
which has granted an exclusive license
to one company to operate only one
bus of a given capacity on a public
highway. When this bus is filled, those
who cannot enter it, are unable to
ride.
The monopoly is complete.
There can be no other bus on that
road, and additional seats cannot be
added to the bus. The owner of the
bus line is in a position to determine
;

what passengers he wants to carry
and how far he wants to transport
them. To carry the example farther
the state says to this company, if
you

fail

operate the bus in the
which we think vou should
operate it, we will cancel your license
and issue it to some other bus owner.
This is the exact situation in radio

manner

to

in

broadcasting.
This is the reason why there is a
controversy over the freedom of the
air. The holder of a radio broadcast
license must say who shall speak over
the air, when he shall speak, and how
long he shall speak, and in most
cases a manuscript must be submitted
in advance. It is easy for the license
holder to deny an unwelcome speaker
the right to speak under the excuse
of not having available time on the
air.
Different hours of the day and
night also have their value from zero
to millions in terms of an audience,
and the time of the broadcast is most
important to the speaker as many elements enter into the factor of equal
opportunity. The most popular hours
of the day are the most valuable
revenue producing hours.
Under our system of regulation,
where the licenses to broadcast are
granted by a political body every six
months, a station is not likely to
jeopardize its license by offending this
political body. It is for these reasons
that radio offers a convenient vehicle
for control by a political party. It is
the duty of publishers to see that the
regulation of broadcasting is kept
free from political domination, and

without bias or prejudice.

The

201 N. Wells Street

ABC

Chicago, Illinois

of Eastern Indiana

Station

WLB€

-

Muncie

The citizens of this country are
interested in maintaining the proper
freedom for our communications in
order that these media may fulfill
their proper functions and do their
part in a country which is built upon
the citizen's right of debate and a
free expression.
Congress has delegated to the FCC
the power to regulate and license
broadcasting in the "public interest,
convenience, and necessity," and as
yet neither Congress nor the Commission, not even the courts, have
attempted to define what constitutes
"public interest, convenience, and necessity." The
holds a club over
the license holders through many restrictions as to equipment, the technical control of radio waves, and
finally in requiring an application for
renewal of licenses to operate. This
places a tremendous power in the
hands of the government to control
the air.

FCC

Xo matter what

party happens to

be in power, this system offers to that
party a temptation to use this medium of communication for propaganda purposes.
In several European countries the
radio has been used by the party in
power to destroy the confidence of the
public in the press. The final result
of it in those countries has been the
suppression of the press and the
destruction of the newspapers.
In Germany, the party in power
can and is putting its citizens in
jail for listening to any
broadcast
from a foreign country, yet Germany
and other countries are broadcasting
propaganda daily direct into the
United States under the guise of

news.

Such changes in government policy
do not come suddenly but creep up
on us gradually. From the day of
the first printing press, the press' has
always been under attack, either open
or insidious, from seekers after arbitrary power. Propaganda under the
guise of news over the radio eventually might conceivably cause the
disintegration of public confidence in
the press but not if the press is
vigilant in the protection of the citizen's right to have authoritative and
reliable information.
The Federal control of telegraph
and telephone companies and the
licensing of radio stations under the
FCC has opened the door for the
government to attempt to intimidate
the press. Wire and radio communications are closely allied. Their operations now are subject to the same
dictatorial powers assumed by the
FCC. Newspapers and press associations cannot function except through
communications systems supervised by
the same Commission.
The listening public desires only
news bulletins, and these can be given
to radio by the press, but the source
of the news and its presentation must
not be contaminated.

—

Bureau Continued

THE

Press-Radio Bureau has been
in operation for two years and is
rendering a most valuable and constructive service to the listening public, but its scope should be extended.
The NBC and CBS have expressed
their desire to continue the Press-

Radio Bureau and

finance

to

it

for

another year.

While

Press

the

-

Radio

Bureau

serves many stations affiliated with
these two chains, a large number of
radio stations of the Middle West,
the Far West, and a part of the
South are so far removed from the
Bureau that the heavy toll charges
make the service impracticable for
these far distant stations, even though
the news is furnished to them without
cost.

Your committee recommends the
continuance of the Bureau for another year with an expansion of its
service.
The committee believes that
the three press associations should be
asked to cooperate for another year
in the work of the Bureau. To the
end that this service reach the entire
listening public,

your committee

ommends

be authorized to take

that

it

rec-

up with those stations which cannot
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afford -wire costs from New York,
plans for a more economical distribution of the Press-Radio reports.
During the last year the newspapers and the press associations have
won important victories iu the courts
on the point of maintaining the rights

of the newspapers and press assoeiations in the news which they have
gathered thereby maintaining protection against the improper appropriation of news.

newspaper

Every

I

I
'

I

lesolutions for
the convention

Resolved
I

i

I

publisher

and

each press association are urged to
continue to oppose the illegal use of
its news and to protect the property
rights which each has in the news
which it has gathered. Newspaper
publishers should resist any attempt
on the part of any group to curtail
the rights of freedom of expression
l)y means of radio or any wire communication system.
The committee offers the following

:

consideration

the

of

That the Press-Radio

Bureau be continued for another
year and that the Associated Press,
the United Press, and the Inter-

Xew Service be requested
with the Bureau during
that period, so that its news reports
may be made available to all radio
broadcast stations desiring to use
national

to cooperate

them.

H. DeWitt Jr. Named
Chambers' Successor as
NAB Engineering Head

J.

JOHN

H.

gineer

of

DeWITT
WSM,

Jr., chief enNashville, on
named chairman of

April 18 was
the XAB engineering committee
"by President Leo J. Fitzpatrick,
succeeding Joseph A. Chambers,
fonner chief engineer of WLW,
who resigned because of his new
status as a consulting engineer.

The appointment

j

I

!

w^as

announced

at a meeting of the engineering
committee in Cleveland April 18,
at which time Mr. Chambers formally tendered his resignation. On
April 1 Mr. Chambers became a
partner in the consulting engineering firm of McXary & Chambers,
Washington. The committee adopted a resolution commending Mr.
Chambers for "his intelligent handling of the post of chairman of the
committee for the past five years
and for being instrumental in directing the work of this committee
along lines of great usefulness to
the broadcasting industry."
After Mr. Chambers turned the
gavel over to Mr. DeWitt, the committee adopted a series of recommendations proposed by the retiring chairman. It announced its in-

tention of making every effort to
assist station engineers in interpreting new rules and regulations
of the FCC covering technical matters, notably those which become
effective Xov. 1 governing "cleaning up" of equipment for the protection of life and property.

The committee

also agreed that,

since the International Broadcasting Union in Europe
(U.I.R.)
closely corresponds to the XAB,

much valuable information

could

be exchanged on technical matters
looking toward the world standardization

of technical practices in
broadcasting. The committee also
agreed to expand the engineering
handbook of the XAB, devised by
J. C. McX'ary while he was technical director, to include late material

permanent

of

reference

value.

WBIG,
May 2

in

Greensboro,

X'.

C.

THE COXQUEST of fading is
claimed in the May issue of QST,
organ of the American Radio
Relay League, in which a new
type of "dual diversity" receiver
of simple design is described by
designer,
nical editor
its

James

Lamb,

J.

tech-

journal of
American radio amateurs. Following close upon Mr. Lamb's recent
disclosure of a "noise silencer"
of
suppression
the
for
device
static, the invention is creating
widespread interest in radio
the

of

•

or

DIAL...

or

CALL...

circles.

device, it is claimed, is
to both broadcast and

The

applicable

shortwave reception and radios
be
incorporating it may soon
placed on the market. Mr. Lamb
is also reported to be working on
a device for the elimination of
inter-channel sideband interference
for which his colleagues express
great hopes.
How It Operates
THE FIRST "dual diversity" receiver has been built by James
L. A. McLaughlin, of New York,
for Dr. M. B. Hard, operator of
the prominent
station XEIG.
ment of the
system thus:

Mexican

An

ARRL

L'tilizing principles

amateur

official

state-

describes the

known and em-

ployed by commercial communications
companies for some time but heretofore regarded as too complex for
widespread application in popular resimplification
now
possible for shortwave and
broadcast listeners to enjoy longfree
reception
practically
distance
from fading.

Lamb's

ceivers.

makes

it

Fading

is

eliminated by employing

diversity reception. On any two antennas, separated by a short distance
from each other, it will be found that
when a signal fades on one antenna
it
will not fade on the other, and
vice versa. The simple expedient of
tying two antennas to the same receiver will not eliminate fading, but
would make it worse. The signals
must be combined after they have
been changed to voice frequencies.
Such a combination would ordinarily
require two separate receivers, with
the added complexity and expense of
such an installation.
Lamb's innovation, however, simplifies
and reduces the apparatus reand enables single-control
quired,
tuning. The receiver has two separate channels, one for each antenna,
and a common output system. When
the signal is strong on one antenna
or channel, the gain of the other
channel is reduced, so that a better
signal-to-noise ratio is achieved than
that of the ordinary receiver. Coupled
with Lamb's other recent development, the "noise silencer'', shortwave and long-distance broadcast reception on a par with local broadcast reception is obtained.
The first idea for a simplified "dualdiversity" receiver came to Lamb and
McLaughlin in 1931 but it was four
years before they were able to put
it into practical use.
In 1935. under
Dr. Hard's sponsorship, the receiver
was finally constructed. According to
Lamb, it has been tested under the
most adverse conditions, and the
results are more than satisfactory.

JOHN BLAIR & CO.

No

matter what point you want to reach

...whether

it

be in 80,000 places in the

United States or Canada or in

Jlcbdicr

StaXlonL
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all

the

world beyond, send your message via
Postal Telegraph.

For Postal Telegraph is the only American
telegraph

company

that

ofifers

a world-

wide service of co-ordinated telegraph,
cable and radio communications under a
single

management.

Postal Telegraph will speed your mes-

sage to the other end of the

town or

the

other end of the world... with accuracy...

with dependability.

And when you

send a

message via Postal Telegraph by telephone,
charges will appear

THE

on your telephone

INTER NATIONAL

bill.

SYSTEM
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1,

Conquest of Reception Barrier
Is Claimed by Technician

on

celebrates its tenth anniversary, and a salute was given

May

Receiver Immune
To Fading Claimed

Clll

Cables

Cbnerica

Cables
tThxckay "Radvi
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Rate Card of NBC
Includes Recent Changes
NBC on April 28 announced a

WMIN

New

rate card, No. 21, dated May
1, incorporating recent changes in
the network setup the new Pa-

new

—

Coast Blue Network and Blue
Mountain Group. The Pacific Coast

cific

Red Network and Red Mountain
Pacific
(formerly Basic
Group
Coast Network and Mountain
Group) carry the same rates as
former designations.
also lists the optional
Southeastern service provided by
WFBC, Greenville, S. C, and
WCSC, Charleston, S. C. Totals for
complete national service have
under their

Grant Reaffirmed

PETITIONS

seeking to have vacated the action granting Edward
Hoffman a new local station in St.
Paul, Minn., were denied April 29
by the FCC, sitting en banc, until
the U. S. Court of Appeals has
had an opportunity to pass upon
an appeal now pending. The station,
assigned the call WMIN,
would operate on 1370 kc, with
100 watts, full time. The Daily
News Corp. sought to have the
grant set aside.

The card

been

corrected to include these
changes. Aside from these adjustments, rates are the same as card
No. 20 issued Nov. 1, 1935. With
the card is a new rate card supplement listing all NBC stations

by

cities

with

call

letters,

frequencies and time zones.
cise review of services
ties maintained by
clients is included.

and

NBC

power,

A

con-

facilifor its

PUBLICATIONS

New York

(True Story magazine) has renewed the Tj-ue Story
Court of HiLman Relations for 13
weeks, effective June 5, on 27 NBCRed stations, Fridays, 9-9:30 p. m.
Inc.,

WTCN
—

St.

FREE

& SLEININGER,

National

auditorium will seat 300. Offices
will be of modernistic design and
sound-proof.
All work is being
done at night, and occupancy is
promised for May 4.
Co.,

Pitts-

burgh (stainless steel) will use 32
one - minute WBS transcriptions
over an unannounced list of stations in a campaign to begin soon.
Walker & Downing, Pittsburgh,
has the account.

PENNSYLVANIA RUBBER

Co.,

Pittsburgh (tires), have placed 16
one-minute discs on a list of staThe discs
tions not yet selected.

were made by WBS and Walker &
Downing, Pittsburgh, is the agency.

BRISTOL-MYERS

Minneapolis

Paul

for KHJ, Los Angeles,
are being constructed on a 10-day
schedule under supervision of
Thomas S. Lee, president of Don
Lee Broadcasting System. The
facilities

ALLEGANY STEEL

McFadden Renews

McFADDEN

New Don Lee Offices
NEW studio-auditorium and office

Co.,

New York

Hepatica) has renewed Totvn Hall Tonight as of
July 1, on an NBC-Red network,
Wednesdays, 9-10 p. m.
(Ipana,

INC.

Representatives.

Sal

FCC

Rejects East-

West Duplication
AFTER

a delay of more than a
FCC Broadcast Division
on May 1 decided the so-called
"640 case" involving the first proposal to bring about East-West
coast duplication on a clear channel, by denying a dozen applications as in conflict with regulations or as conducive of undue interference. Only one application
was granted, that of the Portland
(Me.) Broadcasting System for a
500 watt limited time station on
the 640 kc. clear channel. The
Portland company is associated
with the Press-Herald of that city.
Simultaneously the Division
threw out another attempted clear
year, the

The most economical and

effective

to reach the 3,800,000 in

rich territory

is

tlirvi

way

Maryland's

Baltimore's most

powerful radio station.

WB A L
Contract Renewals

10, 000

Watts

mean

satisfied users.

WBAL

limited.

October, 1934,
over a two-week period of day and
night hearings. Involved in it also
was a project of the Cleveland
Plain - Dealer, operating WHK, to
bring another station into that
city through a three-station shift.
The applications involved, which
were denied, were as follows:

WKBN,
from 570

Youngstown,

kc. specified

0.,

shift

hours to 610

unlimited time; WJAY, Cleveland, from 610 daytime to 640 limited time, and WAIU, Columbus,
from 540 limited time to 570 unlimited. These constituted the prokc.

Sell

Maryland

When You Buy WBAL

National Representative

St.

now

Louis,

operat-

ing specified hours on the channel
used by KSD, St. Louis, for sharing daytime on the 640 channel
with WOI, Ames, la., which operates on the channel daytime.
Application of Irving D. Sisson
for a new daytime station with 500
watts on 640 at Pittsfield, Mass.
Eastland Co., for new 100 watt
daytime station on 640 kc.
In addition to these stations,
others involved in the case were
KFI, Los Ansreles, dominant station on 640, which opposed all applications
for
the
break-down:

York;

BALTIMORE

You

Kansas City;

WEAF, New

WIP,

Hearst Radio
Page 62

CHICAGO
SAN FRANCISCO

and

tions,

since

then manager of

Midwest-

several

ern stations, has
established an of-

Mr. Sherwood

fi^e

m a h a,

in

and future growth.

A

veteran in broadcasting, Mr.
Sherwood, began with Westinghouse in 1926, and took an active
part in building the methods and
practices now generally used.
After five years, he reorganized
and managed KQV, Pittsburgh.
Subsequently, he was identified
with the ownership and management of WROK, Rockford, 111., and
after

manager

sales

of

WISN,

Milwaukee. Since leaving KGBZ,
York, Neb., which he managed,
Mr. Sherwood has engaged in consulting work, but announced the
opening of his practice on April 28.

Education Meeting Set

THE FIRST

National Conference
on Educational Broadcasting will
be held in Washington Dec. 10-12,
it was announced April 29.
The
meeting will be held in collaboration with the U. S. Office of Edu-

A

cation and the FCC.
score of
organizations
representative
of

American Education have been invited to participate. The conference is designed to enable all persons interested in educational
broadcasting to discuss means by
which radio may become a more
eff'ective instrument for education.
Marsh, of the American
C.
S.
Council on Education, 744 Jackson
Place, Washington, is serving as
executive secretary.

"Voice" on

WASEY PRODUCTS

NBC
Inc.,

New

York (Zemo, Musterole and Kreml)
will shift the Voice of Experience
program from CBS to the NBCRed network on May 25, 11:45-

Philadelphia, which
interference grounds
and WCSH, Portland, Me., which
opposed the Portland application
for a new station which was
granted.

noon, Mondays through Fridays. In
the fall the Singing Sam-Barbasol
program will also be heard over an

74.7% Increase

against Mario Chamlee,
opera singer, for 25% of his
earnings on the Tony & Gus radio
series on NBC was dismissed April

objected

on

In Gross Revenue
3Iarch, 1936

over

NEW YORK

assistant

cies

and of WNAC, Boston, to shift
from 1230 kc. with 5,000 watts un-

WDAF,
1060 kcs.

former

general manager
of the Westinghouse radio sta-

vision, en banc, in

WHDH, Boston and WEEU,
Reading, Pa., both now daylight
and both seeking unlimited time
of

KFUO,

HEART OF MARYLAND

SHERWOOD,

The 640 case has been one of the
most complex ever before the FCC.
It was heard by the Broadcast Di-

channel breakdown by denying
three applications for assignments
on the 830 kc. channel, upon which
KOA, Denver, is the dominant station.
The applications were those

WFLA

Points the shortest way to the

By Alexander Sherwood
ALEXAND E R

Neb., as radio's first business consultant in broadcasting.
Feeling that there exists a need
for competent, experienced counsel to the industry on business
problems, Mr. Sherwood said his
field in effect covers all the ground
between the radio lawyer and the
consulting engineer, including such
matters as coordination of departments, personnel studies; account
systems, contract performance and
billing, tax and depreciation studappraisals,
planning sales
ies;
campaigns, promotion and consumer surveys, rate structure and
commercial policies, public regulations, budgeting of income and
expense, provision for contingen-

posed Plain-Dealer shift.
K u n s k y - Trendle Broadcasting
Co., Detroit, full time on 640 with
10,000 watts for WXYZ; WAAB,
Boston, assignment on 640 with
5,000 watts; WORC, Worcester,
assignment on 640 kc. with 500
watts unlimited time, directional
- WSUN,
antenna:
Clearwater, Fla., full time on 640 experimentally with 5,000 watts day
and night. These sought breakdown of the 640 kc. clear channel.

WB A L

Practice as Consultant
In Radio Business Begun

March, 1935

WOL

WASHINGTON,
D. C.

NBC
Co.,

network. Erwin, Wasey
York, has the account.

&

New

SUIT

28 by the New York Supreme
Court. Wilbert Negold had claimed
the script, used by General Foods
Corp.,

was
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Warner Seeks

MBS

Tie

{Continued from page 8)
have received renewed impetus, it
is reported, by the turn of events
in recent weeks. Usable telephone
lines to the Pacific Coast, hereto-

unavailable except on an
hourly rental basis, probably will
be thrown open as Class A service
by A. T. & T. within a month or
so, thus making possible the venfore

ture from the technical standpoint.
A growing demand from stations
for MBS service, plus sponsor support for additional station outlets
in major markets west of Chicago,
it
is
understood, tie into these
plans. In addition to its present
basic four-station network, MBS is
providing commercial and sustaining programs (the latter if desired) to six other stations East of
the Mississippi and is feeding certain commercials to a seventh.
A revival of the transcontinental MBS project has logically
evolved from the agreed sale of
KNX, Los Angeles, to CBS, and
substitution of that station on the
CBS network for KHJ, Don Lee
key station in Los Angeles. MBS,
it is understood, is interested in
San Francisco as well as Los Angeles. The Don Lee outlets in those
cities, which sever their CBS affiliations Jan. 1, 1937, at the latest,
when current contracts expire, are
known to be at least in preliminary
negotiations with MBS. The San

Francisco Don Lee outlet

is

KFRC.

Of

significance is the visit to the
East of L. G. Pattee, vice president
of Don Lee Broadcasting System
and of the Don Lee Holding Corp.,

operating both the radio and automobile businesses of the Lee organization, with Willet H. Brown, as-

manager of KHJ. They
Washington April 24 and
25 and in New York during the
week of April 27. Conversations
sistant
were in

Gottlieb to

LESTER

MBS

GOTTLIEB,

City before invading Los Angeles

and then San Francisco. Tentative
of

the

staff,
to handle all
offices in the

has

WOR, Newark,

press

been appointed
publicity with
press department.

WOR

MBS

WOR

Mr.

Gottlieb

prior to joining
some months
ago, was radio editor of NewsWeek.
He takes over his new

assignment May 1. William P.
Maloney has been added to the
press department to take over Mr.
Gottlieb's former duties it was
announced by G. W. Johnstone,

WOR's

public

relations

director.

Maloney comes from Robert
Taplinger Inc., New York,
S.
where he has been doing radio
publicity work.
Mr.

were held with MBS officials.
The phenomenal progress being
made by MBS in a business way ties
into the plans for expansion. The
four basic stations of the network
are WOR, Newark; WLW, Cincinnati; WGN, Chicago, and CKLW,
Detroit - Windsor. The change in
ownership of CKLW from American to Canadian during the last
fortnight, it is reported, will in no

way
with

affect that station's affiliation

MBS.

In

addition

these stations,
commercial and sustaining programs are being fed WGAR, Cleveland; WCAE, Pittsburgh; WBAL,
Baltimore; WFIL, Philadelphia;
to

WGR-WKBW, Buffalo, and
WNAC, Boston. WOL, Washington, also is taking one commercial.
WNAC leaves MBS when the station joins NBC some time prior to
Jan.

1,

1937, or after

WEEI,

Bos-

becomes CBS-operated, assuming FCC approval is obtained, as

ton,

expected.
In making the haul to the Coast
from Chicago, MBS must take into
account such markets as St. Louis,
Kansas City, Denver and Salt Lake

arrangements, it is reported, are in
the making in all these cities except Salt Lake City, where no facility
appears available. In St.
Louis, conversation links KSD as
available for commercials. In Kansas
City the reports surround
WHB, now operating limited time,
at night. In
and possibly
Denver the available facilities inand KVOD, which
clude
share time but are jointly operated
commercially and which together
constitute a full-time outlet. Salt
Lake City would have to be
skipped, it appears, and the haul
then would be Denver to Los Ange-

KMBC

KFEL

les.

So far as known, MBS is not
particularly interested in the South
or the Southwest, feeling that its
high-power outlets in the Midwest,
and WGN, provide adelike
quate coverage in the Southwest.
About four months ago, it is reported, MBS sought regular Class
A service from A. T. & T. to the
West Coast but found it unavailable. Class B service on an hourly
basis at 37 1/2 cents per mile was
available. A. T. & T. has informed
MBS that within a month or so
there will be available Class A
service on a yearly lease basis at
84 cents per mile per year. These
circuits, however, are not the wide
range instantaneously reversable
lines used by other networks.

RADIO
OUTLINE MAPS
of the

UNITED STATES
city in the U. S. having
a radio station as of January
1, 1936, is shown . . . Time
zones are indicated . . . The
reverse side of the map carries
a complete log of broadcast
stations, alphabetically by state,

Every

city,

and call letters, with wave
and powers shown.

lengths

WLW

Whether

MBS

spreads

The map

is

17'/2xll'/2

inches,

printed on white ledger paper
that permits the use of ink.

PRICES
25 Copies
50 Copies
100 Copies
200 Copies
Single Copies

$2.00
$3.75

$5.00
$9.00
10c

toward

the coast will depend upon business
conditions at the time the service
is available. If there is not sufficient business at rates 'which will
result in profit for the new station
affiliates, then it is assumed the
project will be held in abeyance.
MBS has been expanding slowly,
adding new outlets at their card
rates only when the sponsor sought
the particular market.

BROADCASTING
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r

Advertlsingr

National Press Building

Washington, D. C.

No, we haven't seven ears now, we only have four with personnel and equipment to
operate them in the

field.

We

have already worn out the

1922

first

three cars in survey work.

1935

GLENN
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CONSULTING RADIO ENGINEER
National Press Bldg.
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NAB

B
O
r

(Continued from page 11)
cleared at such originating point.
This should be so irrespective of
whether the originator of the program is a network, transcription
or other company." It was brought
out that the station has no way of
ascertaining in advance whether
the next network composition is
one for which he holds a valid li-

N
D

cense.

"In the case of network programs," the board was told, "you
have declared yourselves in favor
of clearance of copyright at the

To Give
Greater Value!

A NEW

BINDER has been produced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
is neat and convenient. It is bound
looks like a book in
like a book
every respect except that you can
snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in

—

any way.

'3 OO

POSTPAID

(Your

Board Votes Copyright Bureau

Name

in Gold

25c Extra)

BROAD^STING
Jfoadcast
dvertisingr

National Press BIdg.,

Washington, D. C.

source so that only the originating
station will be held responsible for
infringement and affiliate stations
will be under no obligation to secure licenses with respect to such
programs or to bear responsibility
for any infringement that may occur therein. The same policy should
apply with equal force to electrical
transcriptions."
On payment of copyright fees,
the report said that custom in the

industry is not uniform. Transcription companies, as a general rule,
do not clear performing rights.
Network companies clear them for
affiliates with respect to certain licensing groups but not with
ASCAP. As a general proposition,
it added, the station pays the performing right royalties whether
the program is supplied by the
network or transcription company.
"The fee must be paid," continued the report. "Whether the
fee should be paid by the network
or transcription company for all
stations taking a given program;
whether it should be paid by the

''The Reporter of

Odd

Facts"

DRAMATIZE!^
The Cost of Discovering America.
Where Beefsteak Sold For $48.00 Per Pound.
The Man Who Profits By Suicides.
Oddities On The San Francisco Bridge and Boulder
Dam.
Boy 5 Years Old When Grandfather Was Born.
Police Who Helped Bandits Hold Up Bank.

Man Who Won Over Horse

In Race.

A

it

individually;

should be divided up

cost item.
"As pointed out before, this is a
matter of contract between stations and orginating companies. It
would seem, however, that no distinction should be made between
copyright costs and other items of
cost which go into the production
of the entire program.

Payment
"IN

THE

of Fees

final analysis

the advertiser pays all of the costs which go
into the production and broadcasting of his program; and copyright
fees are just as much a part of
this program cost as is the cost of
talent, telephone lines, recording
operations, and other items. In a
few instances the copyright fee is
passed on to the advertiser as a
direct charge but the general practice is otherwise.
It may be that
the time has arrived when the advertiser should pay for the use
made of music in his program as
a direct charge and under a system where he might have the benefits which will accrue from a market in which copyright owners sell
their rights in competition with
each other and in which prices are
fixed by such competition. This is
a question of policy which cannot
be answered in this report.
It is not proposed, said the report, that the broadcasting industry should enter either the publishing, transcription or licensing
businesses "unless it becomes necessary to do so in order to achieve
its objective.
It recognizes that
many, if not all, of the proposed
functions can be performed by one
or more existing agencies and that
it would be far more desirable to
existing facilities than to
duplicate them. At the same time,
the plan is complete enough to
utilize

GIVES THE ORIGIN OF SAYINGS SUCH AS:
He's

or whether
among the
stations and network or transcription companies, is a serious policy
question which is now, and perhaps always must be, a matter of
private contract between the stations and originating companies
directly concerned.
"But this is true. All of the costs
which go into program production
must be paid by someone. If the
originating company is required to
add copyright performing fees to
its other program production costs
then it should have the right to
adjust it station agreements to
take into consideration this new
stations

Pain In The Neck.

Rich

He Kicked The Bucket.
More Fun Than A Barrel

SPOTS

for

2614-

W. 7TH

ST.

• LOS ANGELES

,

CALIF.

arrangements for the 1936
Republican convention to start

June

9 at Cleveland, for the first
time will provide microphone pickups for each state delegation, to
be controlled from a booth beside
the speakers' rostrum.
Thus the
radio audience will hear every
word of the proceedings and convention attendants also will be
able to hear from all parts of the
hall through the public address

system.

NBC, CBS,

MBS

and the public

address system are to use a com-

mon set of microphones. Four
booths, one for each, will be placed
in the auditorium in addition to
the booth at the speakers' rostrum.
Arrangements for the microphone
setup were made by Thomas G.
Sabin, GOP radio director, in conjunction with

Alfred H.

Morton,
Paul

NBC program manager;

White, public events director, and

Lawrence Lowman, vice president
CBS; Carl Meyers, for MBS.
Time's Reenactments

of

THE March

of

Time,

sponsored

Wm.

Wrigley Jr. Co., and
staged by Time magazine and Batten, Barton, Durstine & Osborn

by

recording political speeches
the air to prepare its staff of
actors for iinpersonations to be
used in convention reenactments.
At the Democratic convention in
Philadelphia June 23 microphones
will be suspended from the ceiling
and manned by page boys. Engineering booths will be located at
the top of a flight of seats located
on the stage. NBC's staff at the
conventions will include Bennett
Inc., is
off

Trout, H. V. Kaltenborn and MaJennings on duty, with com-

A NATURAL FOR BEER ACCOUNTS

,

APPROVED BY GOP
RADIO

tators, as well as Lowell Thomas
and Edwin C. Hill in their regular
programs. CBS will have Robert

hear more.

R.i.MMNT©4F
\fSOCM/k.-TWr9 INC.

CONVENTIOIS SETUP

Grauer, George Hicks and Tom
Manning, with Walter Lippmann,
Dorothy Thompson, William Hard
and Graham McNamee as commen-

of Monkeys.
Throwing Salt Over Left Shoulder.
These and many others make up the snappiest 5
minute program that will make your listeners eager
to

duplicate any or all of them if it
should become necessary."
Moreover, it was stated that
practical considerations should
govern each step in development
of the plan and that "wide discretionary" power should be given
to its executive officers.
"Advantage should be taken of every opportunity to utilize existing facilities and the cooperation of copyright owners sought toward this
end. The plan should not be considered as a substitute for pending
litigation or legislation except
where such litigation or legislation
is in direct conflict with the general objectives to be achieved."
All members of the ASCAP
board were present with the exception of Gardner Cowles Jr., representing the Iowa Broadcasting
Co., who had sailed for a vacation
in Europe. The vote on acceptance
of the Baldwin plan was not divulged.

belle

WG H

NEWPORT NEWS
VI

•

NORFOLK

RG N A
I

I

Affiliated with fhe
Broadcasfincj Sijsfem

Vircjinia

ment by Henry L. Mencken, Walter
Lippmann, Frank R. Kent, Paul
Mallon, Turner Catledge, Joseph
V. Connolly, Mark Sullivan and
Clapper. MBS will have
Quin Ryan, Gabriel Heatter, Arthur Sears Henning, and Arthur
M. Evans. Ryan will be chief an-

Raymond

WGN

chief
nouncer. Carl Meyers,
announcer, will be in charge for
MBS at Cleveland and Jack Poppele,

WOR

chief engineer, at Phil-

adelphia.
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5KW

steps up to

Chief Engineer G. R. Windham at WHN's new
installation. The two
Western Electric 5
panels at right comprise the 1
outfit former—
ly usea
used now iserving as a standby transmitter.

KW

100% Western
new

Frequency monitoring units on desk at WHN,
and station speech input equipment at right.

Antenna coupling equipment

WHN's

antenna.

at the base of

Electric station!

KW

Transmitter— like its old
Western Electric. All station
speech input equipment and frequency
monitoring units are Western Electric.
This new 5KW installation assures High
Fidelity Performance which exceeds by a
wide margin the present tentative standards
of the Federal Communications Commission.
Uniform Frequency Response: The audio
^\'HN's

IKW — is

5

KW

a

frequency transmission characteristic is uniform within
1 db from 30 to 10,000 cycles
per second at all percentages of modulation.
Low Distortion: The RMS value of the

^

by the transmitter is
100% modulation and less
than 2% at average program level.
Low Noise Level: Approximately 60 db
distortion introduced

less

than

5%

at

unweighted (70 db weighted as measured
with a program noise meter) below the signal at 100% modulation.
Low Harmonic Radiation: On any multiple of the carrier frequency, harmonic
radiation is at least 70 db below the carrier
(equivalent to .032%).

For full details, write Graybar
Graybar Building, New York.

Western Electric
Disfribuled by

GRAYBAR

Electric Co.

In

Canada: Northern

Electric Co., Ltd.

Electric,

—

;;

;;

—

.

FEDERAL COMMUNICATION COMMISSION
—
^— APRIL TO APRIL INCLUSIVE

—
Decisions

(Broadcast Division)

14

.

.

WSIX, Nashville—Modif. CP trans,
WHIS, Bluefield, W. Va.—Modif.

.

APRIL

change equip.
WNAC, Boston

14

APPLICATIONS GRANTED:

— License for CP 1370
kc 100 w
w
hours except those
assigned to WSVS).
—^Renewal
KELW, Burbank.
SET FOR HEARING — NEW, John
Braun, Waco, Tex.
NEW. Tribune
WBNY,

Buffalo
250
D

(all

Cal.

license.
S.

Co.,

;

Tampa,

Fla.

Radio

;

NEW. Bay

County Publish-

NEW. ITU
NEW,

Panama

ers Inc.,

City, Fla. ;
Inc., Indianapolis

Station

W.

;

Plame, Huntington Park, Cal.
NEW, George F. Bissell. Pittsfield. Mass.
NEW, Golden Empire Brdcstg. Co., Marysville,
Cal. ; NEW, New Jersey Brdcstg.
Co. Inc., Paterson, N. J.
KVOS, BellingJ.

kw D.
WCLO,

;

ham, Wash.

SPECIAL AUTHORIZATIONS—WREC,

Memphis,

extension

WMFD.

;

temp. auth. temp,
Wilmington, N. C. grant-

ed temp. auth. spec, hours.

ACTION ON EXAMINERS REPORTS:
NEW, Reporter Brdcstg. Co., Abilene,

—

w

Tex. Granted CP 1420 kc 100
unltd.,
sustaining Examiner Bramhall.
NEW, GuUford Brdcstg. Co., Abilene,
Tex.—Denied CP 1420 kc 100 w unltd.,
sustaining Examiner Bramhall.
KMED, Medford, Ore.
Granted modif.
license 1310 to 1410 kc, 100
250 w D to
250
& D, spec, hours, sustaining Examiner Arnold.
NEW, James R. Doss Jr., Tuscaloosa,
Ala. Granted CP 1200 kc 100 w D. sustaining Examiner Bramhall.

—

w N

w

—

ACTION ON CASES HEARD BY
BROADCAST DIV.:

WTMJ,

Milwaukee

cense.

KFRC, San

—Granted renewal
—Granted renewal

li-

Francisco

license.

ORAL ARGUMENTS GRANTED—
NEW, Advertiser Pub. Co. Ltd., Honolulu, 6-11-36: WEAN, Providence, R. I.,
KVSO, Ardmore,

6- 11-36;

WFBR,

Baltimore. 6-4-36;

Grand Rapids,

Okla.,

6-4-36-

WOOD, WASH

6-4-36.

MISCELLANEOUS— KFBB, Great Falls,
Mont., denied motion to dismiss and return applic. Cal. Sales Contract Co., San
Francisco, for auth. new station 1280 kc
500 w 1 kw LS;
Omaha, dismissed CP set for hearing asking 660 kc

WAAW,

kw D NEW,
New York, denied
5

;

Natl. Television
as in default.

Corp.,

increase

CP
to

21/2

5

locally,

Janesville, Wis.
new radiator.

site,
li-

Inc.,

to

World Broadcasting
York Same.

System

—

New

Inc.,

Baltimore— License for CP 600
w N 1 kw D unltd.
KOMO, Seattle—License for CP 920 kc
kw N 5 kw D unltd.
WPTF. Gary. N. C—License for CP

WCAO,

kc 500
1

move aux.

trans.

WIOD-WMBF. Miami—License
new

for

CP

equip.

WHDH. Boston — License use old
WQAM. Miami—License use old
as aux.
WKAQ, San Juan. P. R. —Modif.
% time to unltd.

trans,

as aux.

KFIZ, Fon du Lac, Wis.

—Modif.

trans,

applic. of

—
—

Boise.

;

—
KUJ, Walla Walla —Renewal license to
7-1-36.
KPDN, Pampa, Tex. —License for CP
new station 1310 kc 100 w D.
WIS, Columbia,
C—Modif. CP extend completion.
WIXEH, Avon, Conn. — License 63500 kc
150 w unltd.
SET FOR HEARING — NEW, Glenn
;

11-1-36.

S.

Indianapolis NEW, Seaboard
Investment Co., Montgomery, Ala. NEW,
William F. Kollecker, Pittsfield, Mass.
NEW, Smith, Keller & Cole, San Diego;
NEW, Hildreth & Rogers Co., Lawrence,
Mass. NEW, Lillian E. Kiefer, Brooklyn
NEW, Red River Valley Brdcstg. Corp.,
Sherman, Tex.
NEW, Tribune Printing
Co., Jefferson City, Mo.
NEW, E. Anthony & Sons Inc., Pawtucket, R. I.
KFPM, Greenville. Tex. NEW, Ellwood
W. Lippincott. Bend. Ore. NEW, Ben S.
McGlashan. San Diego
NEW. John E.
Fetzer,
Benton Harbor, Mich.
WTJS.
Jackson, Tenn.
NEW, Dr. F. P. Carniglia,
Monroe, La.
NEW, George Harm,

Van Auken,

;

;

;

;

Gas-

antenna

temp,

auth.

Omaha, extension temp. auth. 5
in
May; WDBO, Orlando, Fla..
;

repairs

WFIL,

;

extension

Philadelphia,

temp. auth. 1 kw N in May
WJEJ,
Hagerstown. Md.. extension temp. auth. 50
w LS-11 p. m. four days weekly in May.
;

of

APPLICATIONS DISMISSED
applicants) —^WAAW, Omaha,

as-

vol.

Mich.
Attala

NEW,

MISCELLANEOUS—KFH,

Wichita, afof 5-28-35 granting ap4cw 5 kw LS unltd,
dismissed protest KFBI
WCAC. Storrs,
Conn., license cancelled and call letters

FCC action
CP 1300 kc

firmed

1

;

deleted.

RATIFICATIONS:

WHAS.

York

WIS. Columbia.
560 kc

auth.

1

S.

kw N

tional.

KTSM,

— Temp. auth. test
—Temp. auth. aux.

Louisville

WNYC. New

C.
5

— Extension
kw D

temp,

non-direc-

—

Paso
Granted petition intervene applic. Dorrence D. Roderick.
KVOS, Bellingham, Wash. Denied motion dismiss hearing on applic. renewal.
Winona Radio Service, Winona, Minn.
Granted request take depositions applic.
El

—

new

—Granted
postassign
cense
acted upon.
WOWO. Fort Wayne, Ind. —Granted pepostpone
CP increase power.
WELL New Haven — Granted request
postpone hearing modifWICC, Bridgeport—Granted permission
answer
appearance of Patrick
KMMJ,

Clay Center. Neb.

ponement hearing

until

applic.

li-

is

applic.

tition

license.

to

file

Goode,

who

J.

seeks modif.

WELI

license.

ORAL ARGUMENT GRANTED—NEW,
A. W. Hayes, Erie, Pa.. 9-10-36; NEW,
Watertown Brdcstg. Corp., Watertown, N.
Y.,

same.

;

.

.

.

NEW, C. G. Hill, George D. & Susan H.
Walker, Winston Salem. N. C. Examiner

—

Walker recommended

CP

Fresno, Cal. NEW, Edwin A. Kraft, Petersburg. Alaska; WHBC, Canton; NEW,
;

Times-Herald Pub. Co., Vallejo, Cal.
Arthur E. Seagrave, Lewiston, Me.

;

NEW,

;

(1-217) that applic.
1250 kc 250
D be denied.
Central Brdcstg. Co.. Eau Claire,

w

NEW.

;

Wis.

— Examiner

that applic.
be granted.
(1-218)

Bak-

NEW,

J.

Dalberg

CP

w D

Laurence Martin, Tucumcari.

D

w

NEW,

—

w

APPLICATIONS RETURNED— WPTF.
NEW, Carlsbad Brdcstg.

Raleigh, N. C.
Co., Carlsbad. N.
;

M.

APRIL

15

WCAO, Baltimore—CP aux. trans. 250 w.
NEW, Black River Valley Brdcsts. Inc.,
Watertown. N. Y.—CP 1420 kc 100 w 250
w D unltd.
WACO. Waco. Tex. —Vol. assign, license
to KTSA Brdcstg. Co.
KOMA. Oklahoma City—Vol. assign, license to Hearst Radio Inc.

—

WMBR.

Jacksonville, Fla. License for
equip.
Modif. CP change
S. C.
equip., increase power, change freq.. move
trans., asking extension completion date.
KUOA. Fayetteville. Ark. CP change
equip., new antenna, increase 1 to 2V2 kw,
move trans, to John Brown University.

CP change

—

WIS, Columbia.

APPLICATIONS RETURNED

— NEW,

Local 333. Int. Assn. Oil Field. Gas Well
& Refinery Workers of America. CJoose
KLZ. Denver NEW. VenCreek. Tex.
tura Brdcstg. Co., Ventura. Cal.
;

;

APRIL
WMAS.

Springfield.

equip.,

change from

crease

100

w

—560
CP

w D

250

to

change
kc,

in-

kw, move

1

antenna.
License for

directional

locally,

new

20

Mass.
1420 to

Tex.

—

station.

CP

as

— CP

change

Tex.—Vol.

assign,

Fort Smith, Ark.
Fort Worth,

Raymond

E. Buck.
Brdcstg. Co..
Valley City, N.

Hyman Altman. Detroit
Walling. Huntsville, Ala.
;

Myron

—

J.

NEW,
NEW, Van Luke

APRIL 21
— CP new

WJZ, New York

•

equip.,

crease 50 to 500 kw, move trans.
WRR, Dallas Modif. CP new

—

move

in-

equip.,

trans.

NEW, State Capitol Brdcstg. Assn.,
Austin, Tex. CP 1120 kc 500 w 1 kw D
spec, amended re antenna.
WRJN, Racine. Wis.
Modif. change
equip., move trans., for further modif.
equip., extension completion.
NEW, Hebrew Evangelization Society,
Inc., Los Angeles
CP 570 kc 1 kw un-

—

—

22

—

ltd.

W6XKG,
exp.

Los Angeles

w

power 100

to 1

—kw.CP

increase gen.

KVOA. Tuscon. Ariz. —CP change equip.
APPLICATIONS RETURNED—WPTF.

Raleigh. N.
8 p.

C. extension

exp. auth.

LS

to

m. PCT.

7.

APRIL

APRIL

24

"RADIO JAKE" AND His LiZZlE— n

APPUCATIONS GRANTED:
WTAR, Norfolk—CP change

aux. equip.
Lowell, Mass. Exp. auth. boostat Lawrence 10 to 100
to

—

w

7- 1-35.

Democrat-News Co.
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w

—APPLICATIONS wRETURNED —

15

—

Inc., also
to reject applic. said parties and
to deny said parties participation
so-called Brooklyn cases to be heard

—CP

NEW,

w

motion
motion

NEW.

—

Bennett, pres..
D.
CP
1310 kc 100
unltd.
NEW, Mile High Radio Corp., Denver
CP 1420 kc 100
unltd.

and Brooklyn Daily Eagle Co.

town, Mont.

increase 5 to 50 kw,
CP new equip.,
WFIL, Philadelphia
1 kw
vertical antenna, increase 500
to 1 kw, move trans, locally.
Bayou Brdcstg. Co., Houston
unltd., amended to
CP 1200 kc 100
1210 kc.
Thomas L. Evans. J. L. MiUigan,
D.
CP 920 kc 500
Jefferson City. Mo.

NEW. KMOK

WHAZ, Troy, N. Y.—Granted renewal
license.
WFAB, New York— Same.
WBBR, Brooklyn— Same.
WVFW, New York—Denied motion to
strike answers of WLTH, WARD, WEVB

WLIH,

WNAC. Boston—CP change equip., in1 kw 2% kw D to 1 kw 5 kw D.
WRAK, Williamsport, Pa. — CP change
antenna, move trans, locally.
WCKY, Covington, Ky. —CP new equip.,
crease

KTAT.

WEVD, Brooklyn— Order to take depositions applic. modif. license.
NEW, George B. Bairey, Valley City,
N. D. — Denied petition for grant of applic.
CP new station (Action taken March
27).

er station

—

(Canadian)

equip.

RATIFICATIONS:

FCC May

.

14

World Brdcstg. System Auth. transmit
programs to Northern Electric Co. Ltd.

license to

;

before

.

.

APRIL

KPDN, Pampa,

WLTH, Brookapphc.
assign,
license
to
Kings
Brdcstg Corp., 5-18-36 WARD, Brooklyn,
same. Hearing in so-called Brooklyn case
to be held 5-7-36.

in

Applications

KFPW,

—

APRIL

ad applic.

modif.

Brdcstg., Greenville. Tex.
WDAF, Kansas City Denied motion for
dismissal applic. of WHB.
ad decisions

APRIL

—

trans,

WHB.

SET FOR HEARING

recommended

—

recommended

1050 kc 250

KFI, Los Angeles Granted auth. intervene KHSL applic.
Voice of Greenville Granted auth. to be
named as respondent in applic. Hunt

lyn,

Seward

—

Examiners' Reports

;

;

—Examiner

that applic. CP 1200 kc 100 w unbe granted.
NEW. A. Staneart Graham, E. V. &
Norman Baxter, d/b Pittsburg Brdctsg.
Examiner Hill recCo., Pittsburg, Kan.
ommended (1-220) that applic. CP 790 kc.
1
kw D be granted if other applic. no
pending for 100-watt stations are denied.
KLO. Ogden. U. Examiner Walker recommended (1-221) that applic. increase
500 w to 1 kw 5 kw LS be denied,
(1-219)

station.

;

;

W.

N.

ltd.

(request

sign,
license ;
WJIM, Lansing.
(failure to answer letters),
Brdcstg. Corp., Columbus. Miss.

trans.

—

WJBR.

temp. auth. extended for added 750 w N,
WIOD-WMBF, Miami, extento 5-30-36
sion temp. auth. temp, antenna pending

license

WNBR. Memphis Renewal license with
added 500 w to LS.
KSO. Des Moines KGDY. Huron. S. D.
KRNT, Des Moines; WKBH, La Crosse,
Wis. KXYZ, Houston Renewal license to

temp.

Id.,

WOW.
kw N

trans.

increase spec, to unltd.

;

SPECIAL AUTHORIZATIONS — KIDO.

license

;

— Granted auth. special
programs.
KCMO. Kansas City — Granted temp,
auth. use former KGBX trans.
WICC, Bridgeport—Temp. auth. special
programs.
WLBF, Kansas City — Granted petition
to intervene
Seattle

er Hospital, Muscatine. la.
tonia. N. C.

plic.

;

RATIFICATIONS:
KIEL,

—CP

site.

—CP move trans,
KOOS. Marshfield, Ore.—CP trans,
new radiator.
WTAQ, Green Bay, Wis. —Renewal
cense.
Standard Radio
Hollywood —Auth.
delivery library service
Canada.

;

;

trans.

30,

1200 kc 100

inc.,

w

Lewis-

unltd.

hen complaints of man-made interference to radio reception come in to WWJ, Detroit, it immediately
dispatches W. A. Jacoby to the scene. As an interference sleuth, "Radio
Jake", as he is known, has traced down thousands of trouble sources
and has won widespread commendation, especially since the station
makes no charge for this service to Detroit listeners.

22

WNBC. New Britain. Conn. —Vol. assign, license to State Brdcstg. Corp.
WWJ. Detroit—License for CP as modif.
move

trans.,

WCMI,

W3XER.
delphia

new

equip., increase power.
Ky.—CP change equip.,

Ashland,

increase 100

w

w

w

May

J,

to 100

250
D.
Philco R. & T. Corp.. Philafor CP spec. exp. 250 w.

—License

BROADCASTING
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i

WDOD,

Chattanooga

—Modif.
—

license

kw 5 kw D to 5 kw D & N.
WGPC, AJbany. Ga. CP new
move trans. & studio locally.

NEW.

equip.,

—

w

—

WKBB,

Dubuque,

East

trans.

KFRU,

—CP
Ind. — CP

EvansvOle,

lo-

change

hours to unltd. directional.

KFLW

WDGY,

—
M. Hammond, d/d VenVentura,
—CP 1210

NEW, Thomas

1210 kc 100

power.

NEW,
Brdcstg. Co., Myron J.
Bennett, pres., Mandan, N. D. CP 1200
kc 100 w unltd.. facilities KGCU.
tura Brdcstg. Co.,
w D.

CP

w

D.

NEW, W. A. Patterson, Chattanooga
CP 1420 kc 100 w D.
NEW, Florida West Coast Brdcstg. Co.,
Tampa—Denied CP 1370 kc 100 w U.
NEW, Paul R. Heitmeyer, Salt Lake
City—Denied CP 1210 kc 100 w U.
NEW, Alfred C. Matthews, Cape May,
N. J. — Denied CP 1420 kc 100 w spec.
WINS, New York — Denied increase

new

N, move trans,

directional

cally.

WGBF,

—CP

Granted
Granted

Change hours

Columbia. Mo.

unltd.,

to

111.

—

NEW, Wyo. Radio Educ. Assn., Cheyenne— Denied CP 630 kc 500 w 1 kw D U.
NEW, Paul R. Heitmeyer, Cheyenne
Denied CP 1210 kc 100 w 250 w D U.
NEW, Herbert Lee Blye, Lima, O.

w

NEW,

Boston Denied increase power.
Boston Granted renewal license.
Reading, Pa. Change to U de-

nied.

O. Lee Stone. Florence, S. C.
D.
1200 kc 100
C. E. Wilkinson Brdcstg. Co. Inc..
unltd.
Mason Citj-, la. CP 1370 kc 100
amended to 1210 ke.
NEW. Creston, la. CP 1500 kc 100 s^unltd. amended from W. E. Day to Creston News Advertiser Brdcstg. Co.

CP

—
—

WNAC,
WHDH,
WEEU,

1

kw

—

Minneapolis
Denied full time.
Boston
Denied modif. license

—

WHDH,

1

LS.

Gal.

kc 100

APRIL
NEW,

H.

23
Grapevine,

Corp.,
exp. 100 w.
—CP A.gen. Claire
Brdcstg.
Eau
Wis. —CP 1210 ke 100 w
WCFL, Chicago—CP increase
25 kw.
KOMO, Seattle—License use trans, as
aux.
KGGM, Albuquerque, N. M. — Consent
TRANSATLANTIC — David
transfer control
A. R. Hebenstreit.
Bello

Tex.

NEW, Eau

Claire,

to
Bakersfield,

KERN,

Cal.

—Vol.

assign

li-

McClatchy Brdcstg. Co.
KFBK, Sacramento Same.
KWG, Stockton, Cal. Same.
KMJ, Fresno, Cal. Same.
KTRH. Houston Modif. license 1 kw 5
kw D to 5 kw D & N.
KYA, San Francisco
CP new equip.,

cense to

——

—

increase

move

kw

1

trans, to

—

—

kw

to 1

5

Bay View

kw

D. amended
Park, San Fran-

cisco.

APRIL
NEW,

Clarence
1310 kc 100

CP

WOL

if

latter

is

NEW,

John

C.

CP

exp. 1570 kc

w

27

unltd.

(facilities

kw

unltd.

Harold F. Gross, Lansing,
—NEW,
CP 580 kc 500 w
kw D
KWKC, Kansas City—Vol. assign,
Lester E. Cox,
unltd.

1

Mich.
direc-

tional.

L. Evans, C. C.
Payne, amended to add C. C. Payne partnership - assignees
CP new equip., move
studio and trans, locally, amended to unltd.
hours.
;

KYW

NEW,
Brdcstg.
kc 100

WCAP.

28

Asbury Park, N.

antenna.

WICC,
from

Bridgeport, Conn.

—CP

—Modif.

spec, to unltd., asks facilities

WTHT,
new

J.

—

change
license

WCAC.

Conn.
Modif. CP
station to unltd. 100 w, asks WNRI
Hartford,

facilities.

WGH, Newport News, Va. —CP vertical
.antenna, move trans, locally.
NEW, Voice of Detroit Inc., DetroitCP 1140 kc 500 w 1 kw D unltd., amended
to 1120 kc.
WCLO, Janesville, Wis. — Modif. CP re
equip.,

power, requesting approval trans,

site.

WMBH, Joplin, Mo. —CP directional antenna N, change 1420 to 1380 kc, increase
100 w 250 w D to 500 w, move trans,
locally.
NEW, G. P. Allison & Thos. R. Waters
Jr., d/b Skagit Brdcstg. Assn., Whitney,
Wash. —CP 1420 kc 100 w unltd.
KERN,

Bakersville, Cal.

antenna.

KWYO,

—CP new
—

trans.,

Sheridan, Wyo. Change equip.,
antenna, increase power, move

vertical
locally.

— CP

KIT, Yakima, Wash.
tenna, change 1310 to

w

w D

100
250
trans, locally.

1250
500

w

to 250

APRIL

vertical ankc, increase

w

D, move

30

w

WSPA,
trans.,

Spartanburg,
antenna,

—

new

KFPY,

—
CP 1370
Spokane

trol to T.

W. Symons

—

Brdcstg.
Co.,
La
kc 100 w unltd.
Auth. transfer con-

GATES

GATES RADIO & SUPPLY
QUINCT, ILLINOIS

1936

•

. .

to

in

Denied
—Edward
Paul

St.

;

—

—

;

MAY

1

APPLICATIONS GRANTED
KGHL, Billings, Mont. —CP move trans.,
increase 2^2 to 5 kw D.
WCAO, Baltimore—CP aux. equip.
KFPY, Spokane— CP move trans., verti:

antenna.
Tucson, Ariz. CP change equip.
WHEC, Rochester Modif. CP re an-

cal

——
tenna.
WTRC, Elkhart, Ind. — Modif CP antenna
increase 50 to 100 w.
WRJN, Racine, Wis. —Modif. CP
crease 100 to 250 w.
WBEN, Buffalo—Modif. CP re antenna.
WWJ, Detroit—License for CP.
WTAG, Worcester, Mass. —Same.
KOMO, Seattle— License aux. trans.
WQAM, Miami—License for CP.
assign, license
WQAN, Scranton —
KVOA,

.

etc.,

in-

new

;

Des

vol.

Electric

assign,

& Mfg.

license to
Co.

Westinghouse

ACTION ON EXAMINERS REPORTS
NEW, Dudley J. Connally & Co., Chattanooga —Denied CP 1200 kc 100 w D.
NEW, Utah Radio Educ. Soc, Salt Lake
City—Denied CP 1450 kc 1 kw U.
NEW, Louis H. Callister, Provo, Utah

CO.

America's

Foremost
Training School
For Radio Operators

—

Radio- Television Engineering:
course embracing:

An 8-months'

1. Broadcast engineering; 2. Station
operation; 3. Television; 4. Field

intensity;

5.

Directional

:

w U dismissed.
NEW, Paul Q. Callister, Salt Lake City
—CP 1370 kc 100 w U denied.
NEW, Great Western Brdcstg. Assn.,
Logan, Utah —Denied CP 1500 kc 100 w U.
NEW, Great Western Brdcstg. Assn.,
Provo. Utah — CP 1210 kc 100 w U denied.
NEW, Munn Q. Cannon, Logan, Utah
CP 1210 kc 100 w U dismissed with prejudice.
Utah Brdcstg. Co., Salt Lake City
—NEW,
CP 1500 kc 100 w UHltd. granted.
NEW, Cache Valley Brdcstg. Service Co.,
Utah—Denied CP 1370 kc 100 w U.
NEW, Wayne Brdcstg. Co., Hamtramck,
Mich. —CP 1370 kc 100 w D denied.
NEW, Knox Brdcstg. Inc., Schenectady
—CP 1240 kc 1 kw U denied.
WNBF, Binghamton, N. Y. —Change to
1240 ke 500 w 1 kw LS U denied.
Applic. 1200 kc 100

WNEW,

Newark

— Increased

power

NEW, Champaign News
Champaign,

w

D.

111.

—Granted

CP

ACTUAL EXPERIENCE
AT THE CONTROLS
Owners and operators of Radio Station
W9XBY (New High-Fidelity from Mike to
Transmitter— 1000 watts— 1530 kc.) and Experimental Visual Broadcasting Station

W9XAL

(500 watts on 2800 kc. and 150 watts
42-56; 60-86 megacj'cles). Theory and practice followed by actual experience in station
operation. All Student-Engineers assigned
to shifts at controls and transmitter— over
80 remote control pickups weekly. Graduates

qualify for Radio-Telephone Operators'
License. (First Class.)

ATTENTION:

Station Owners and New
License Applicants: We have available engineer-operators capable of installing and
operating new equipment. These men will

come

fully

de-

nied.

Gazette Inc.,
1370 kc 100

Antennae

and associated subjects.

recommended.
TRAINING DIVISION

FIRST NATIONAL TELEVISIONJNC.
(MEMBER
Eng. Depl^

Power and

N. A. B.)

Light BIdg.. Kansas City, Mo.

-Vol.

—

Scranton Times.

to

SET FOR HEARING ^NEW, Telegraph
Herald, Dubuque, la., CP 1340 kc 500 w
D NEW, Adv. Pub. Co. Ltd., Honolulu,
CP 1370 kc 100 w unltd. NEW, Harry
J. Grant, Milwaukee, CP 1010 kc 250 w
WCKY, Cincinnati, CP
500 w D unltd.

CRYSTALS

:

;

Scientific Radio Service Crystals
are ground to an accuracy of
BETTER than .01% and are
recognized the world over for
their Dependability, Output and
Accuracy of Frequency.

UNIVERSAL
Combination FLOOR STAND

A

telerugged tiiree-plece,
combination b a n -

scoping,

— —

Quet and floor stand Compact light weight smooth In
operation Finished In fully
plate
nickel
polished

Equipped

Manufacturer* of

Equipment

i,

Paul

CP

station

— —

Jr.

Everything in Speech— RemoteTranscription and Microphone

May

500

petition to postpending court action
pone effective date of order and set side
order and grant rehearing denied.
WLTH, Brooklyn Overruled demurrer
to notice of appearance and statement of
facts
to
be proved filed by Brooklyn
Brdcstg. Corp.
WARD, Brooklyn Same.

Southwest

Junta, Col.

5

29

St.
Daily News
Corp.,
vacating of order granting

for

Ind.,

to

Additional Decisions

Hoffman

new
to

1

WGN, Chicago CP increase 50
kw, move trans, locally.

APRIL

equip., increase 5 to 50 kw
WHO,
Moines, exp. auth. new equip., increase 50 to 500 kw; WGL, Fort Wayne.

S.

vertical

1370 kc.

NEW,

—CP
C. —CP
increase

;

NEW, Fred J. Hart, Honolulu—CP 600
kc 2500 w unltd.
NEW, Asheville Daily News, AsheviUe,
N. C. —CP 1400 kc 100 w unltd., amended
to

KYW

1310

Sherman

J.
B. Knight, pres.,
Assn., Sherman, Tex.
D.

—

NEW, Tribune, Great Falls, Mont. CP
change equip., increase 1 kw 2^2 kw D to
1 kw 5 kw D, change 1280 to 900 kc, move
trans, locally, amended to 950 kc, omit request facilities KSEI.

APRIL

Sarnoff,

two-way radio conversation with

his

kw.
license

Thomas

to

RCA

president and chairman of
Sir John Reith, head
of the British Broadcasting Corp., in a unique transatlantic broadcast
April 16. Mr. Sarnofif talked from the Ritz-Carleton Hotel, Atlantic
City, while Sir John was aboard the "Queen Mary" on her trial run
The program was broadcast over an NBC network keyed
oflf Scotland.
from KYW. Although it has been 25 years since he was a ship's operator, Mr. Sarnofif revealed he has not lost his touch. Before the broadcast he personally tapped out the last minute checkup to the transmitting station, and several times sent code messages. In the photograph
also are Leslie Joy (center),
announcer and a
control man.

NBC, during

of

granted 1230 kc).
Looney, Milton, Mass.—
1

©if

Washington-

DUl,

C.

SCHOOt

Co.,
unltd.
5 to

.

—

with

cadmium

Lnd deplated,
a.diustable
tachable copy holder, mounted on a flexible steel arm

A

clean,

workmanlike

LOW TEMPERATURE
Supplied in Isoiantite Air-Gap holders
550-1500 kc. band. Frequency drift
in
guaranteed to be less than 4 cycles per
million cycles per degree centigrade
change in temperature.

COEFFICIENT CRYSTALS
.00

Crystals

$90

.

Approved by F.C.C.

job,

designed
and manufactured
of
standards
to
Universal
comquality
List
Price,
plete with 8 springB, JIO.OO.

Write to

—

Universal Microphone Co. . Ltd*
424 Warren Lane, Inglewood, Calif., U.S.A.

BROADCASTING

Two

124 Jackson

BAmo

B-561

Dept.

for price list.

SEJIMCE

Ave., University Park, Hyattsville,

Md.
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.

ASCAP Defends

British

NBC

number through KGIR via NBC.
Finally, it was held that the title

amateur hour on May
over the WJZ network. The
British program policy will
permit competitors to stay
1

the composition had been further clouded by the appointment
of a receiver for ASCAP in Washington State last year, when the
Superior Court of the State took
criminal action against ASCAP

through their allotted time,
no gong being used. Performers on the series will represent all sections of the Brit-

members, Warner

of its
Bros, included.

Amateurs

will broadcast the first

British

to

all

ish Isles.

the particular case.

music. In round
figures, it is reported that some
175 stations have signed renewals,
many of them on a temporary

Meanwhile, Warner Bros, continued to maintain sullen silence
ort, signings of stations to its proferred five-year contracts for per-

basis, but Herman Starr, Warner
vice president, on April 28, again
this with
declined to
Broadcasting. Somehow the re-

without jurisdiction to

handle

are

at

their

best

with the best needles.
Eliminate surface noise by using needles

made

to

the

fit

requirements.

steel Cutting Needles for Acetate.
Playback Needles for all Transcriptions.

Mfg. by

W. H. BAGSHAW CO.

H.

for jts motion picture

would

find

its

way

back into ASCAP.
To add to its woes, Warner
houses have been sued in New
York on grounds of alleged "wastefulness" in withdrawing from ASCAP, by two stockholders, who
charged that by this action earnings of the company have depreciated and resulted in a loss to
as stockholders.
And for the first quarter of the
year, ASCAP cut the largest royalty melon in history, splitting $935,000, or 10% over the corresponding period of last year. Moreover,
members of ASCAP
publisher
were treated to the usual Warner
share of some $165,000 to boost
their normal allotments from mu-

by

W.

ACTON

productions,

them

Lowell, Mass.
Dist.

its

discuss

new music

100% shadowgraphed Needles
transcriptions

formance of

port persisted that Warner, because of the drubbing it has taken
in loss of funds, but more important, of non - performance of the

BEST BY TEST
Now You Be The Judge
Your

Harms

AVBTM,

vs.

Danville,

Va.,

Take This Ring, $250 Remick vs.
WBTM, Sweet Georgia Brown, $500,
two infringements alleged
Witmark
vs. WBTM, / Live for Love, Mine
Alone, Mother Machree, In a Shanty
in Old Shanty Toicn, $1,000; Witmark vs. WMFJ, Daytona Beach,
Fla., She's a Latin From Manhattan.
;

;

Dismissal was asked on the
ground that the title to the number is clouded and that the court
is

On April 25, Warner announced
the filing of 67 additional actions,
seeking $102,700 in damages, of
which 37 were against broadcasting stations. The suits against stations were:
Harms vs. WADC, Akron, You
Took Advan tage of Me, asking $5,000
Remick vs. WHIG, Dayton, Don't
Bring Lulu and Quicker Than You
Can Say Jack Robinson, $10,000;
sic.

Station

(Continued from page 10)

and

;

CO.

370
7th Ave.

New York
City

$250; Harms vs. WALA, Mobile,
Ala., Day Dreams, $250; Witmark

WCAM,

vs.

Camden,

In

Vine

the

Way Back Home,
WOV, New York,

Covered Church
$250; Harms vs.

Through the Night, $250; Witmark vs. WTOC, Savannah, West of
the Great Divide, That Wonderful
Mother of Mine. In a Shanty in Old
Shanty Town. $1,500; Witmark v.'j.
WGAR. Cleveland, My Wild Irish
Rose, $5,000; Music Pub. Holding
All

Corp.

vs.

KMOX,

Liza Lee.

St. Louis,

KOMA,

$.5,000; Harms vs.
City, Where
I

Am

Oklahoma

(Am I in Heaven),
$5,000; Witmark vs. WBNO. New
Orleans, You're an Eyeful of Heaven.

$250; Harms vs. WBNO, You and
the Night and the Music, $1,7.50;

Harms

WSMB, New Orleans, Tipo
A Lonesome Pine.

vs.

Hearts Carved on

Remick

$5,000;

WHIO,

vs.

Dav-

New

Don't Bring Lulu. $.5,000;

ton.

World vs. KTAt. Fort Worth. J Got
Rhythm, $5,000; Harms vs. WGAR,
Where Am I {Am I in Heaven).

Harms

$5,000;

WGAR.

vs.

Wehn Buddha

Smiles, $5,000; Harms
Chattanooga, Let's Stcing

WDOD,

vs.
It.

New World

$250;

Cicero,

Harms

Buffalo.

/

111..

WHFC,

vs.

WHFC,

Rhythm,

Got

$250;

DancDark, $250; Remick vs.
WHFC. Don't Give Up the Ship.
$500 Harms vs. WHFC, Every Now
ing

vs.

Cicero,

111.,

the

in

;

arid

Hollywood

. .

electrical transcriptions.

tin

pan alley moved bag and baggage

to the coast.

By

far and large the majority of talent centers 'round Hollywood, as well as a wealth of production people, directors, producers, sound efifects men, writers, gag men and others.

That is why the Radio Transcription Company of America
some time ago changed its national headquarters to Hollywood
where for more than seven years it has maintained a pioneer
lead in its particular field with its

Transco transcribed programs

own

will

Mia.

$500;

WCHS, Charleston, W.
WCSH.

vs.

My

Perhaps Hollywood should not be classed as one of the seven
wonders of the modern world. But certain it is that Hollywood
has gradually become the "style center" for the production of

Long ago

Madonna

Then,

Harms

Va., Let's Pretend There's a Moon,
$2.50; Witmark vs.
Portland,
Me., TF/ien Irish Eyes Are Smilinn.
Wild Irish Rose and That Old
Irish Mother of Mine. $7.50; Witmark

WHFC, I'm Goin' Shoppin' With
You. The Words Are in My Heart,
In a Shanty in Old Shanti/ Town.
Lulu's Back in Town. $1,000; Witmark vs.
Newark, / Like
Mountain Music. $5,000; Remick vs.
WMEX. Boston. I Like Mountain
Music. $5,000; Witmark vs. WMEX.
Weary, $5,000; Harms vs. WJAX,
Jacksonville, Blue Moonlight. $.500;
vs.

WNEW.

Harms
to
Be

WHBF,
Remick

WHBF.

vs.

Kissed,

You're

vs.

$.500

an

WTFI.

vs.

Chinatoirn.

Harms

Rock

My

Island.

vs.

Angel.
$500;
Athens,
Ga.,

Chinatown. $2.50;
Dreams. $500.

WTFI, Day

studios.

(UP)

always provide the best

the finest of available talent, and the
most skilful of production details for nowhere else in all the

in technical recording,

wide world has one spot ever centered such a complete and
varied background of direction and talent as Hollywood.

THE TRADE

copy of the latest Transco loose leaflet catalog awaits your
request. Write for one today. Or ask to have our travelling field
manager call at your station.

MARK OF

ACCURACY, SPEED

A

AND INDEPENDENCE
IN

WORLD WIDE NEWS
COVERAGE

RADIO TRANSCRIPTION COMPANY
HOLLYWOOD
1

OFFICE

509 N. Vine Sbeet

OF AMERICA,

LTD.

CHICAGO OFFICE
666 Lake Shore Drive

A

Socialist and Radio
To the Editor of Broadcasting:
Your letter of March 16 came at
a time when I was continually
away from my office because of
speaking engagements. It is now
probably too late to qualify for the
particular

discussion

you had

in.

mind.
Briefly let me say this: Things
being what they are, I have no
personal quarrel with the radio
stations. On the contrary I have
been well treated by them and

more particularly by the chains.
They do give me time and they do
not censor or

attempt to censor

what I have to say. This is a
marked change from the early
days of radio when I had plenty of
quarrels with companies.
I do not like the present system
in which so great and so potentially influential an institution as radio broadcasting depends upon advertising. On the other hand, our
government and our present social
and economic situation being what
it is, I do not think that under our
conditions a public broadcasting
system equal to the British could
or would be set up. I should hate
to see Jim Farley running it. At
present, therefore, I support the proposal introduced in the House by
Rep. Scott of California that as a
condition of granting licenses radio
stations be required to set aside so

many hours

a week for a forum
discussion of public issues. There
should be an advisory committee to
help work out the practical problems of such allotment of time.

And perhaps even more than

that,

there should be a committee of distinguished citizens to investigate
the general radio situation. I do
not want to make any further

recommendations than this until
the situation has been investigated.
I am inclined to think that it would
be better to grant licenses for at
least a year's period, but this is an
opinion subject to change without
notice.

Norman Thomas,
New York City.
[Editor's

—We asked Norman Thomas,

Note

Socialist leader, for an exposition of
his attitude toward American radio in view

the

of the recent attacks upon the industry on
the one hand for its "conservatism" (viz.,
the Fletcher episode) and on the other
hand for its "radicalism" (viz., the Browder incident). Mr. Thomas, in a sense,
occupies a sort of middle ground, and his
statement here, while we can't agree with
most of it, is quite significant in its implications as to freedom of radio in this
country.]

THE

Irish Free State, which opa 60,000 - watt station at
Athlone and smaller stations in

erates

Dublin and Cork, linking them as
a network, has intimated that it
will shortly discontinue sponsored
programs, reports U. S, Vice Consul King at Dublin. At present the
only sponsored program, he states,
is that advertising the Irish Sweepstakes.

FEATURES

On Transcriptions
Arailable to Stations and Ageneia

UNITED PRESS
FOR DOMINANT NEWS COVERAGE
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VIEWPOINT

Born

Harms

;

OTHER FELLOWS'

Samples on Request

STANDARD RADIO
Hollywood,

BROADCASTING

•

Inc.

Calif.

May

1,

1936

0M JKOM-OM mow-vwi> w^-'
fh6M-0M
flUiU-OM noU-OM

THE

IN

CONTROL ROOM
AT A JOINT

meeting April 30 of
Radio Engineers

of

Institute

the

(Washington Section) and the American Physical Society, V. K. Zworykin, television expert of RCA, spoke
on electron lenses and their correction.
On May 1 the Institute met
jointly with the International ScienRadio Union,

tific

FRANK
eer,

B.

WBBM

nuM'OM fHrn'One Hum- Om

Washington.

in

FALKNOR,
Chicago,

chief enginin the hos-

is

pital suffering from a leg fracture as
the result of a fall.

GORDON SHERMAN,

WEW

formerly

of

Louis, has joined the engineering staff of
St. Louis.
St.

KMOX,

BILL FAIRCLOUGH

has joined the
Jersey

WHOM,

engineering staff of

City, the third former
staff to join

member

WHOM

WAAT

of the
in recent

weeks.

HERBERT

O. STEINMETZ, engineer in charge of night measurements

Commercial Radio Equipment Co.,
Kansas City, was married Easter
Sunday to Miss Augusta Stralow, of
for

Davenport,

la.

WILLIAM GLASSCOCK,

WHERE
son

events
the recent
NBC microphone flight to Alaska,
is shown interviewing Joe Crosson,
famous "Mercy Flyer".

WTAM,

Waring-Ford NBC show
while the company was playing vaudetails for the

ville dates.

GENE RYDER, Transradio operator
WQAM, Miami, on April 14 be-

of

came

baby boy, his

the father of a

The other operator, J. L.
Atcheley, was married the same day.
first child.

CHARLES W. WIRTENAN,
copying
Mich.

press

WIBM,

for

Jackson,

R.

LUBCKE,

research

chief of telethe Don Lee

for

Broadcasting System, on April 14
was granted Patent No. 2,037,035 by
the U. S. Patent Office, covering a
television synchronization method and
apparatus.

FREDERICK
and

writer

MACPHERSON,

has joined the
Francisco, as operator and announcer.
staff of

traveler,

KJBS, San

THOMAS
WEBR,
chief

VINES, formerly

Buffalo,

engineer of

has

been

WBNY,

of

named

that

city.

KIPLING'S works, which during
his lifetime the late British author
and poet would not permit to be
used on the radio, will- shortly be
carried over the
under an ar-

BBC

rangement made with the executors of his estate.

QUARTZ

CRYSTALS
* Low
"A"

temperature

coefficient

cut

* For the broadcast band
* Do not exceed 4 cycles
*

per
1000 kc per °C
Mounted in genuine isolantite adjustable air-gap holder

ONLY $3S.O0
Request Circular 52
for Complete Data

AMERICAN PIEZO
SUPPLY COMPANY
Since 1929
Sta. P.O.

Sunny Slope

KANSAS

May

WIBM,
with

1,

Box 6026

CITY, MO.

1936

'

BLAW-KNOX

VERTICAL
RADIATOR

Jackson, Mich.,

new

a

188-foot

on the air
quarter-wave

is

antenna, a tubular mast
vertical
rising from the roof of Radio Block.
Since it is in the business district,
a counter-poise using 4,000 feet of
wire was installed on the roof.

GENERAL RADIO

Co., Cambridge,
has redesigned its Type 653
volume control, incorporating several
improvements. Electrical contact-potential noise is said to have been completely eliminated. A button has been
placed on the skirted control knob for

''Repetition is

Mass.,

setting in

HARRY
vision

chief

and Donald Devendorf are

engineer,

special

took

EQUIPMENT

MBC

changed positions. Mr. Glasscock was
assigned to go with the Fred Waring
troupe to handle the engineering de-

COLD— Don Thomp-

NBC

who

producer,

a member
the engineering staff of
Cleveland, and James F. Hackett, of
the
New York staff, have exof

IT'S

(right),

dim

reputation

light.

WJR, Detroit, has perfected plans
for a portable shortwave transmitter
to
facilitate
broadcasting of news
events. Actual work has been started

The ever growing

Blaw-Knox Vertical Radiator

and the mobile unit is to be ready
In some respects it resembles
equipment used by major networks
shortly.

for

many

list of

represented by

Installations

of their special events broad-

Broadcasting

casts.

hundreds

RCA MFG.

Stations throughout the world

Co., Camden, within the
last fortnight has sold four new transmitters to stations authorized by the
to increase their power.
To
KJR, Seattle and
Billings,

of

suggests a preference for

FCC

KGHL,

Blaw-Knox engineering and

new 5,000 watt 5-C transmitwere sold, and to WHIO, Dayton,
a 5,000 watt 5-C amplifier. To KGW,
Portland, Ore., RCA sold a 250 watt
Mont.,
ters

construction.

RCA

exciter unit for its
5,000-watt
transmitter. WSAR, Fall River, Mass
purchased a 1-D 1,000 watt transmitter.

The

illustration at the left

,

shows the

179

ft.

Vertical

WIS, Columbia, S. C, is constructing a new Truscon reflector of the

Radiator furnished by Blaw-

self-supporting three - legged type 260
feet high. It is located near the present 357 foot Truscon vertical radiator, in the direction of Miami, where
suppression is sought, and will be fed
with a concentric transmission line
and coupling system to be constructed
under supervision of Jansky & Bailey.
A new garage has just been completed
at the plant for the use of the technical staff living at the transmitter location.
modern bachelor apartment
with every modern convenience was
included in the general plans for the
transmitter building and this apartment is being shared by Scott Helt,
the chief engineer, and Joe Davenport,
his assistant.
The new 5,000 watt
transmitter installation has been in
operation since Christmas.

Knox

for

STATION WBNY
Buffalo, New York
If

you plan improvements

A

WDRC,

Hartford, is installing new
Western Electric speech input equip-

in your antennae

OMfHoMMhou-Om

ment

at its new studios under direction of Perry Brumfield, operator.
New acoustic treatment and modernistic decorations mark the new layout.

BROADCASTING

OMfhOM-

you

it

will

pay

to consult,

BLAW-KNOX

COMPANY

FARMERS BANK BUILDING
PENNSYLVANIA
PITTSBURGH

2038

•
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KALTENBORN FINDS
AIR FREEDOM GAINS

PROFESSIONAL

"THE most

DIRECTORY

nota-

advance in
broadea sting,

ble

apart from tech-

develop-

nical
ment,

increasrespect for
free speech on the
air," declared H.
V. Kaltenborn,
is

ing

&

Jansky

Bailey

McNARY

An

Organization of
Qualified Radio Engineeri
Dedicated to the

CHAMBERS

and

Radio Engineers
National

SERVICE OF BROADCASTING

Washington,

D.

C.

National Press Bldg., Wash., D. C.

GLENN

D.

GILLETT

Engineer
Synchronization Equipment Design.
Field Strength and Station Location
Radio

consulting

Wire

Antenna Design.

Surveys.

Line Problems.
National Press Bldg., Wash., D. G.
N.
Offiee: Englewood, N. J.

¥

EDGAR

H. FELIX

PAUL

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

W, p.

32 ROCKLAND PLACE
Telephone: New Rochelle 5474

NEW

ROCHELLE, N.

Equipment
2106 Calumet Ave.

Field

Coverage

JOHN H BARRON
Consulting Radio Engineer

Specializing in Broadcost and
Allocation Engineering
E

Building Washington, D. C.
Tfelcphone NAtlonal 7757

rie

EDWARD

H.

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

Box 189

P. 0.

Times Square Station

City

steel.

Frequency range

from 70

is

to

8000 cycles, weight is 2 ¥2 pounds,
and the size is considerably smaller than the deluxe model. Other
features include rubber cushion
mounting, magnetic shielding on
the transformer and durable baked
wrinkle finish.

with other stations is being proposed to a select group of American stations by W. E. Wagstaff, of

must play an important part in
the processes of democratic government. Back in 1923 I began referring to radio as the Fifth Estate.
In its power to persuade men and
events it now leads the other four."
On April 30 Mr. Kaltenborn interviewed Gov. Alfred M. Landon,
of Kansas, in the first air interview given by the Republican candidate for the presidential nomina-

An

KDYL,
paring

Idea Exchange
of

program ideas

Lake City, who is premimeographed scripts of

Salt

features that have been well received over that outlet to offer on

an exchange

Mr. Wagstaff

basis.

asserts in his letter to stations that,
in the absence of a clearing house
for program ideas and tieups, he
thinks the better stations might
exchange with one another, and
asks them to submit scripts or outlines of programs, special merchandising tieups, etc.

CLASSIFIED ADVERTISEMENTS
Classified
insertion.

in Broadcasting
Cash must accompany order.

advertisements

over a box number, count 3 words (21c)
25th and 10th of month preceding issues.

in

TELEVISION, AND
HIGH FIDELITY PROBLEMS
70

BROOKLINE AVENUE
BOSTON, MASS.

Telephone Commonwealth 8512

cost 7c per word for each
When inserting advertising
for the address. Forms close

E.

C.

PAGE
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Phone Univ

Excellent opportunity for trained home
economist to develop women's features on

Wanted
BROADCAST OPERATOR — CONSTRUCTION ENGINEER— MANAGER. Married,
Situations

ConsuHing Rad'O Engineer
725 Noyes

Situations

Help Wanted

5,000 watt midwestern newspaper - owned
Training,
pleasant
personality,
station.
neat appearance more important than radio experience. Replies held in confidence.
Box 480, Broadcasting.

1419

III

HOWARD

two year college training. Operator
38
Licenses First Class Radiotelegraph, First
Class Radiotelephone graded 94% complete
reexaminations
1935.
Licensed Aircraft
Pilot five years. Over twenty years diversified radio experience.
Licensed radio experimenter 1913.

S.

Radio Engineer

FRAZIER

&

coni

Contractor

Engineering Investigations, CertiField
Intensity
Coverage Surveys.
fied
Graphic Records. Operation Cost Studies,
Broadcast Plant Appraisals. Interlocking
Studio Control Systems, Design and Construction of Special Equipment,
Field

New York

Bidirectional characteristics are practically the same as the deluxe 44-A
with high sensitivity claimed as a
result of the use of alnico magnet

chief medium of political discussion," he said. "Networks and individual stations know they can and

;

30 Rockefeller Plaza

ment and remote broadcasts.

ULTRA-HIGH FREQUENCY,

tvans+on

Consulting Radio Engineer

in-

troduced a new velocity microphone (74-A) for portable equip-

AN EXCHANGE

BAIRD

Specializing

RCA's Junior Mike
RCA MFG. Co., Camden, has

interviewed April 21 on CBS by
Bob Trout on the occasion of his
15th anniversary on the air.
"Today the radio has become the

ILLINOIS

S.

commenta-

when he was

tor,

tion.

D. C.

TEMPLE

M.

HOLLIS

4105

WASHINGTON,

J.

CHICAGO

LOFTIN

BROADCAST, COMMUNICATIONS

Milliard Co.

T^adio 'transmission

Y.

Intensity Surveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio
Reports.

GODLEY

F.

CBS

Mr. Kaltenborn

Nat. 4048

Press Bldg.

;

HOTEL PENNSYLVANIA
PHILADELPHIA. PA,

Two

Mar-

Man

27 desires

Wanted

(Cont'd)

permanent position any-

where. Would also accept position covering vacation schedule.
Ten Years steamship, telephone company and broadcasting
experience. Last employed transmitter operator also control engineer 50,000 watt

NBC

key station. Have first
phone and telegraph license.
Broadcasting.

class

tele-

Box

476,

Resident graduate of Western Radio Engineering Institute. Five years experience
in southern stations as Morse, Press News,
Control, Remote and Transmitter operator, with first class radiotelephone and radiotelegraph
license.
Desires
immediate
connection. Salary secondary. Will go anywhere. Write or wire Bernard Lawrence
Rosenberg, 825 Allison Street, N. W.
Washington, D. C.

marine and
years

Corps AEF.
Westinghouse

KYW.

coastal radio operator.
technician Army Signal
Broadcast training two years

radio

:

Department,

Engineering

Construction

WSBC, KFKB, WTFF;

at

WCX,

WJR,

operator in
charge at all. Directed construction large
high
frequency
communications
station
New York area. Two years RCA Photophone Installation Engineer, Field Technical Inspector, District Manager. Two years
territorial

later

manager RCA Victor. Accommanagement, correspond-

plished at office
ence, collections,

sales.

Recently built and

commissioned number Airways l3eacons and
broadcasting stations for U. S. Government. Seeking connection due exhaustion
Governmental
appropriations.
Excellent

Engineer, ten years experience with composite and commercial Broadcast Transmitters. Best references married now em- /
ployed. Desires position with progressive
station
needing a qualified technician.
Box 479, Broadcasting.
;

;

Music

— Talent

Program Managers, Artists, send for
list of new songs
available for broadcasting without payment of copyright fee.
Indiana Song Bureau, Salem, Indiana.

—

For Rent

—Equipment
TMV

- 75 - B
RCA
strength measuring unit (new), direading
Astiline Angus Automatic
Recerder for fading on distant stations
GR radio frequency bridge radio oscillaReasonable rental. Allied Retors, etc.
search Laboratories, 260 East 161st Street,

Approved equipment.

references.

Welcome opportunity serve you in any
or all qualified capacities. Open any offer,
any place. Box 478, BROADCASTING.

—

field

rect

;

;

WANTED:

FREQUENCY MEASURING SERVICE
Many

measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

Young man, commercial

Inc.

Page 70

NEW

YORK, N.

New York

City.

—Equipment

For Sale

standard Western Electric 4000 volts
motor generator sets and 2 standard 6B
filament and bias motor generator sets.
These are in excellent condition. They
are now in use at WIND. 201 N. Wells
St., Chicago^
2

^

Commercial Department

BROAD STREET

continuity and

Writer - editor, 32, ten years experience
metropolitan newspapers, magazines, publicity.
M.A. degree. Available immediately
for permanent work. Box 477, Broadcast-

A RADIO CORPORATION OF AMERICA SERVICE
66

from

script writer, with good commercial ideas,
desires position, writing and selling, with
station or agency.
Go anywhere. Available now. Box 475, Broadcasting.

MEASUREMENTS WHEN YOU NEED THEM MOST

COMMUNICATIONS,

(salary)

agency or organization that needs man to
create,
write and produce original and
salable radio programs.
Long publicity
experience gratis. Box 483, Broadcasting.

stations find this exact

R. C. A.

Investment

ing.

Y.

Broadcast operator. Thoroughly experienced. Reliable. Age 30. W. B. Schroeder,
R.R.2, Lafayette, Indiana.

Wanted

to

Buy

Will purchase transcriptions, all types,
for export. Box 481, Broadcasting.

Western Electric 5-C transmitter. Quote
cash price first letter. Box 482,
Broadcasting.

lowest

BROADCASTING
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INGOF
NEW TRANSMITTING STATION
Another Climax in WWJ's
16'Year Record
of Progress
While the opening of this new transmitting
station is one of the most noteworthy achievements in WWJ's 16-year record of progress,
it is at the same time much more than another
climax.
It really marks the beginning of a

new epoch for radio listeners in the Detroit
area the area which comprises America's
fourth great market!

—

For, conforming to

WWJ's

policy of always
with the best in radio,
this new station is equipped with the very
latest sending apparatus that radio science
has been able to develop. That means greater

supplying

clarity, a

ness in

its listeners

new

faithfulness and
voice.
This,

WWJ's

more
in

naturalturn, will

WWJ

mean an ever increasing nimiber of
listeners— an even more complete coverage
of this great market which has long regarded
as its ovm
station.

WWJ

HOME

Now, more than

ever, to cover the Detroit
market, you must have WWJ.
Make, or
change, your schedules to include time on

AMERICA'S PIONEER
ING STATION.

BROADCAST-

NATIONAL REPRESENTATIVE: JOHN BLAIR & CO.
New York, Ch ica go, San F rancis c o

Introducing

RCA
JUNIOR VELOCITY

MICROPHONE
THIS new RCA Junior Velocity Microphone

— based on advanced principles of velocity
actuation

— offers great

sensitivity, highly fa-

vorable directional characteristics and great
naturalness of tone. Overall performance com-

RCA

pares most favorably w^ith the standard

ribbon -type velocity microphone, recognized
as outstanding in the broadcasting field.

A real

— this new RCA Junior Velocity
Microphone — offering RCA quality at an unachievement

usually attractive price!

RCA Type 74-A Junior
Microphone.
microphone stand. Complete
with 30' shielded, flexiVelocity
Fits

any

RCA

NOTICE THESE FEATURES

ble cord, only $40.00.

1 Quality Performance

2 Low

4

Shockproof Rubber
Swivel Mounting

Cost

5 Durable crackled

3 Small

Size

finish,

baked on

TRANSMITTER SECTION

RCA

Manufacturing Co.,
A Service

New York,

1270 Sixth Avenue

•

Dallas, 2211

of the

N.

J.

Radio Corporation of America

Chicago, 111

Commerce

Inc., Camden,

North Canal

Street

•

San

Street

•

Atlanta, 492 Peachtree Street,

Francisco, 170

Ninth Street

N.

E.

BROAl^^TING
combined with

Vol. 10

•
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Sroadcast
$4.00 the
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Year
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15c the

Copy
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Reach the $2,000,000,000

Centennfal Market
MILLIONS

invested in Texas'
State-wide celebrations are already reflected in increased
business activity . . and Centennial benefits will multiply
through the summer and autumn as the spending power
of millions of visitors is added
to the normally good South.

western market.

ualitu.

Network
territorially giant-sized
represents a formidable consumer popu-

The Southwest
.

.

.

.

.

.

lation with huge spendable income supplied
by vast agricultural and manufacturing en-

terprise
ment of oil
.

.

.

aided by a sensational developand other natural resources.

The Texas Quality Netcombining high-powered NBC afthat exert tremendous influence on the

Giant-sized, too, is

work

.

filiates

.

.

buying habits of over 1,000,000 radio families throughout Texas, Oklahoma, and five
adjacent states.

It's

the only single

medium

for reaching this entire area simultaneously
Investigate the sparkling record, the econ.
Co.,
through Edivard Petry
omies of
Inc., National Representatives.
.

.

TQN

50,000 Watts

50,000 Watts

&

5,000 Watts [D]

50,000 Watts

HOUSTON

SAN ANTONIO

WFAA'WB AP KPRC WOAI
DALLAS

FORT

WORTH

Proven M^edium

in a Flourishing

Market'*

—

—

PROGRAMS

STATION TESTED

Trade papers have recorded and experienced observers noted the
marked increase of large national advertisers who have purchased

The
new program, "a pig

local live talent productions.

desire to eliminate the inherent

gamble of

in a poke",

a

keeps them

For years

stations of the

John Blair

being developed

Every Blair
equipped

—

office

there's

its

audience most
sponsor.

are acutely conscious

At

—an

all

from

to their stations those

STATIONS
REPRESENTED

audience close to the program

times programs of this character are

Chicago

one waiting for you.

has a complete

to audition

—

have been studying the

list

program desires of their
week to week of all reactions. Naturally, they have brought
loyal and responsive to

the

there.

own individual audiences. They

features which please their

may have been

greater responsiveness

motivating factor, but only one factor

them

statistical

record of these shows and

is

Columbus

completely

Cedar Rapids-Waterloo

any time.

at

WMT*

Des Moines

JOHN BLAIR SERVICE
In addition, John Blair service

makes

KRNT*-KSO*
Detroit

Los Angeles

hensive description of these markets, a minute

Omaha

breakdown

of

the

reliable information

coverage,

on the

and

station.

Call

your

KTRH
KNX**

WOW

detailed,

Phoenix

Complete

case histories and merchandising plans are

included.

WWJ

Houston

avail-

able to all advertisers and agencies a compre-

also

WLS
WBNS

nearest

St.

KTAR

Paul-Minneapolis

KSTP

Blair

Salt

office today.

Lake City

KDYL

San Francisco

KSFO**
Seattle

KIRO
Shreveport

KWKH

*Forming the Iowa Broadcasting System.

Jolui Blair
NEW YORK
341 Madison Ave.
Murray Hill 2-6084

CHICAGO
520

N. Michigan Ave.

Superior

8660

& Gmpaim
DETROIT

New

Center BIdg.

Madison 7889

SAN FRANCISCO^
3100 Russ Building
Douglas 3188

**Forming the Western Network.

g)
B N
I

IT
It is

ment

TAKES ALL KINDS

inevitable that a station offering the entertain-

WOR does, should enjoy an audience as varied
New

.

.

effective listening area.

York City alone there are ap-

timental note from a

68,478 families with incomes of $6,000 to $9,000

.

.

house.

A

little girl

in a Bronx boarding

thumb-marked, hastily-scribbled missive

from an overalled mechanic whose heart has been
touched by an intimate

$3,000 to $4,500 group offers 750,403 famiUes,

gram.

there's 600,132 in the $1,800 to $3,000 class. This is

at

exclusive clubs; a brief but sen-

89,145 famines boasting $4,500 to $6,000, while the

and

Here

WOR you'll find letters tapped out on typewriters by
members of the most

its

proximately 17,934 families with incomes over $9,000
.

WOR's

50,000 watt transmit-

as the programs issuing from
ter in Carteret. In

just part of

It

takes

them

WOR sketch or musical pro-

all to

make

and greater sales every day

a

good

station

.

.

.

for impatient sponsors.

WOR
Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building, Washington,
D. C. Entered as second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.
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WiHAT PSYCHOLOGISTS HAVE
E XACT
EASUREMENTS"

M

1

Advertising executives were not the only readers of

Exact Measurements of the

Spoken Word." Every psychologist whose work appeared
university in the country,
scientific criticism

Really typical

warm

"I

am

of the work and

— for

praise for

only one scientist

its

it

— and

presentation.

who

book, and every

invited to submit their

Below

are typical replies.

book had anything but

has seen the

(And he would not give us permission to quote

it!

sure that the psychologists

patiently

were sent copies of

in the

who worked

so

on the investigations here represented would

available,

my

tical use."

showed
Teachers College, Columbia University,

one other small item, namely, the proof that

the results found can be relied on. For example, in

be gratified to see their results being put to some prac-

Dr. Harry D. Kitson, Professor of Education

his letter.)

1925 study, page 14 of the booklet, formula
that there

was

'statistical certainty that

the

auditory method was superior to the visual in the

New York
situation measured'."

Dr. D. A. Worcester, Professor of Educational

Psychology The University of Nebraska
"I

found 'Exact Measurements of the Spoken Word'

Lincoln, Nebraska

very interesting, lucid, convincing and admirable in
the scientific caution of

its

arguments

Let

me com-

pliment you again upon the compilation of a powerful, yet

honest, presentation of the case for the ear."
Dr.

S.

A. Switzer, Department of Philosophy and

Psychology Miami University, Oxford, Ohio

"I

have read

this

with great interest and

profit. I, too,

have been interested for quite a time in the general

problem of learning by audition

as

compared

to learn-

ing by vision in reference both to educational and
advertising problems. This comes at an appropriate

time because in just a few days

"This

is

certainly a well put

up book, and the abstracts

the problem with

of researches are excellent in their brevity and in their
I

accuracy.

I

imagine that the particular

scientist will

perhaps wish that the abstracts had included, when

Page 4

my class

in

shall give full publicity to

Dr. R.

I

am

going to discuss

Applied Psychology and

your excellent summary."

W Husband, Department of Psychology

The University of Wisconsin, Madison, Wisconsin

BROADCASTING

•

May

15, 193i

have looked through

"I

this

work

rather carefully,

and am indeed impressed with the survey you have

made of

the literature in the field.

plimented upon

it

You

are to be com-

most highly."

Dr. C. H. Smeltzer, Associate Professor of
Psychology, Temple University, Philadelphia, Pa.

am

"I

interested in the results summarized, but

also interested in the style of presentation
"I

am sure

me

it

w onidj)© carrying coals

to venture any

field.

However,

diagram of the
might

it

to

Newcastle for

me

did occur to

results of

that a

more

both unique and effective."

Edmund

S.

Conklin, Department of Phychology

to

emphais

an interesting presentation of experimental work

particularly.

"I trust that

you will continue

me any

to send

am

I

marking

other friends,
Dr.

off a

expea

new field and
to learn

Elliott Janney,
J.

I,

Wesleyan University, Middletown, Conn.

you."

"It

^

Department of Psychology

an interesting piece of work and useful

is

Dr. H. K. Nixon, Columbia University

in presenting the mate-

rial in

an attractive fashion, without,

able to

tell,

It

in any

way

as far as I

detracting from

its

"I

am

have looked

this

New York

over with

much

interest. It will, I

believe, be of service in connection with

our course in

Educational Psychology."

accuracy."

Department of Psychology

Dr. Clarence Leuba, Psychology Department

Dr.

Antioch College, Yellow Springs, Ohio

The Ohio State University, Columbus, Ohio

surprised us a

little

S. L. Pressey,

to get so unanimously cordial a reception in the pyschological

laboratories of the country. But then,

presentation of

as a

reference source."

College, Oxford, Ohio

School of Business,

"You have indeed succeeded

it."

along with your

much from

and Philosophy, Western

delighted to have

Dr. John A. McGeoch, Psychological Laboratory

publi-

cations which issue in the future from your work.
are

which ap-

one or two of the studies

and

You

am

Indiana University, Bloomington, Indiana

"It
size

me

Dr.

graph or a

some point which you wished

set off

pears to

suggesnom to you about your own

I

scientific

data

it

was Science recognizing an unadorned

— welcoming,

as a

matter of

fact.

Science's

own

exact measurements of the relative impact of the spoken and written word.

May

COLUMBIA BROADCASTING SYSTEM
15, 1936
BROADCASTING
•

•

485 Madison Ave.,

New York
Page 5
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J^OOKING

back over a long experience

in advertising,
lot

seems

it

be sold for a

five-cent cigar that has to

dime

to us that a

If

of sectional manufacturers are wasting

to cover wasted sales-effort.

you're kinda impressed by the job that

Bulova Watch

a passel of jack by trying to be national

is

doing virtually with radio

— or Penn Tobacco, Mantle Lamp,
and
dozen
General
—

alone
advertisers.

Mills

We've seen four-color pages in national

others

a

you'll

be doubly impressed by the fact that you

magazines, featuring products that were

can do the same kind of job in your

available in less than fifteen states!

sales territory

What

this

country does not need

is

good

a

one

JOHNS &

FREE,

&

Associated with Free

— whether

own

that territory is

state or forty-eight.

FIELD, INC.

Sleininger, Inc.

reseniahves
NEW YORK
110

CHICAGO

East 42nd St.

180

Lexington 2-8440

WCSC
WIS

.

.

.

(NBC).
(NBC)

.

.

.

....

WAIU

Franklin

Charleston

Columbia

Columbus

woe
WDAY
.

KTAT
Page 6

.

.

(CBS)
(NBC)
(SBS)

.

.

.

....

Davenport
Fort

4373

Trinity

WDRC

WKZO
WNOX
KFAB

Fargo

KOMA

Worth

WMBD

.

(CBS)

.

(MRN)

.

(CBS)

Building

.

....

.

(CBS-SBS)

.

(CBS)

Hartford

Kalamazoo
Knoxville

Lincoln-Omaha

(CBS)

.

.

Richmond 4184

Sutter 5415

....
.

C. of C. B.dg.

Russ Building

2-8444

.

LOS ANGELES

SAN FRANCISCO

DETROIT

New Center

N. Michigan

Oklahoma

WPTF
KTSA
KTUL
KVI

.

Raleigh

(NBC)

San Antonio

.

(CBS-SBS)

.

(CBS)

Tulsa

.

(CBS)

Tacoma

.

.

City

Peoria

Southwest Broadcasting System
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Await Congress Action
TAISHOFF

By SOL

Food-Drug Measure, Federal Trade Commission Proposal
And Davis Amendment Repeal Have Chance of Passage
AS CONGRESS approaches a long
forecast adjournment, three major
legislative measures of far-reaching importance to broadcasters and
to those with whom they do business, appear at present to be headed for enactment. The measures
are:
(1) The battle - scarred Copeland Bill to regulate the sale and
advertising of foods, drugs and
cosmetics, and place a more
stringent control over manu-

facturers.
(2) The Wheeler-Rayburn Bill
to broaden the scope of the Federal Trade Commission by empowering it to proceed against
unfair or deceptive acts and
practices in commerce without
the necessity of proving unfair

competition.
(3) Repeal of the so - called
Davis Amendment to the Communications Act, which would
promptly invalidate the FCC's
so-called "quota system" of distribution of facilities according

to population

of

the five radio

and the states within
zones, and open the way for improving station facilities and assignments, notably in the open
spaces of the West and Midwest.
In each instance these measures
zones

have passed the Senate, but not
the House.

The House Interstate

&

Commerce Committee

Foreign

on May 6 reported favorably the
Davis Amendment Repeal Bill, and
it is due to come up on the floor
on May 18. There is no known
opposition to the bill. Its importance to the industry is obvious,
but whether it will serve for good
or for evil, will depend upon the
manner in which the new provision of law is administered.

Committee Delays

NEITHER
Bill

nor

the battered Copeland
the Wheeler - Rayburn

Trade Commission measure has
been acted upon by Mr. Rayburn's
Interstate & Foreign Commerce
Committee. A subcommittee has
been working feverishly during
the last fortnight on the food and
drugs measure. It was spurred
into action by President Roosevelt,
who passed the word along the
line line that he regarded it as
"must" legislation.
The bill is of vast importance to
the broadcasting industry because
some 30% of the industry's gross
can be traced to business from the
.
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drugs and cosmetics line.
That, roughly, means $25,000,000
annually in time sales.
The bill
as it passed the Senate was largely unobjectionable to most of the
food,

industries involved, although an
outer fringe of the proprietary and
medicinal manufacturers protested
certain of its provisions.
The Copeland Bill had a tumultuous siege lasting two years before the Senate. As it passed that

went

The best available

to press.

information was that it would
knock out Department of Agriculture jurisdiction and restore it to
Most of
the "Trade Commission.
the manufacturers asked that, as
did the spokesman for the media
involved, both before the Senate
and the House committees at the
protracted hearings of the last two
years.
Also,

of

Agriculture's Pure Food & Drug
Administration.
It
would thus
have stripped the Trade Commission of its duties.

and to disclosure
of the formula of patented products on the label. The view seems
to be that perhaps one seizure of

The House subcommittee headed
by Rep. Chapman (D.-Ky.) hoped

a product would be sufficient. On
disclosure of formula, the preponderant subcommittee sentiment, so
far as can be ascertained, is that
it would amount to revelation of

body last year it would have reposed control over sales, advertising, manufacturing, labelling and

Department

have its bill reported to the full
committee during the May 11 week,
it
was learned as Broadcasting
to

it is

to public health,

Few Radio Advertising Cases
Need Trade Commission Study
OF THE

667,746 commercial radio

continuities reviewed by a special
review board of the Federal Trade
Commission since July 1, 1934,
when it began to examine continui-

only 426 cases have been referred to the legal staff for seco n d a r y consideration, Ewin L.
Davis, FTC member, informed a
House appropriations subcommittee April 26 in asking deficiency
funds for commission activities.
His testimony, made public May
5, praised the broadcasting industry for "100%
cooperation all
down the line."
There is constant pressure on
stations by advertisers to carry
"not only an excess amount of advertising,
but also excessive
claims," Mr. Davis told the subcommittee. "The advertiser would
say, well, if you will not do this,
we will get another station to carry
ties,

it,

and so forth."

He

said that there have been no
cases against a radio station where
the FTC has had to stop extravagant claims, although there have
been many cases against advertisers, the Commission's procedure
now being to proceed against advertisers instead of media. He recalled how broadcasters had asked

BROADCASTING

the FTC for a stipulation procedure similar to that granted printed media, and described its operation.

Continuity Checks

A SUMMARY

of the

FTC's radio

work, placed in the record by Mr.
Davis, shows: Radio continuities
received July 1, 1934, to March 26,
1936, 697,041;
continuities given
preliminary review since July 1,
1934, 667,746; continuities referred
to board as possibly false and misleading, up to March 26, 1936,
53,453; preliminary cases arising
from radio review, to March 26,
1936, 2,070; continuities on hand
March 26, 1936, pending preliminary review, 29,295; preliminary
radio cases (involving 5,623 questionable
continuities)
on hand,

awaiting attention of Board's legal
staff,

426.

On March

26 there were 249
cases awaiting second
examination by the legal staff, Mr.
Davis testified, out of 63,322 publications received since April 1,
1935.
periodical

FTC

a trade secret which is the manufacturers stock in trade.
It is believed that Senator Copeland (D-N. Y.) who has fathered
the bill through its tortuous legislative course, will agree to transfer of jurisdiction to the Trade
Commission if that stands in the
way of enactment at this session.
It is obvious at this time that
every possible effort is being made
to jam through the legislation before adjournment, expacted in June.

Trade Commission Power

THE FATE

understood, the House
subcommittee proposes to amend
two other provisions relating respectively to multiple seizures of
products construed to be inimical

distribution in the

A YEAR — I5c A COPY

procedure in checking radio

continuities was explained by Mr.
Davis at the hearing. "The Com-

{Contmued on page ^9)

of the Wheeler-Rayis not so certain.
Senate May 4
with only cursory opposition. Before the Senate Interstate Commerce Committee at hearings on
it
several weeks ago, the U. S.
Chamber of Commerce, American
Newspaper Publishers Association,

burn

Bill (S. 3744)
It passed the

National Publishers Association

and National Editorial Association,
opposed it largely on the ground
that it would mean more Govern-

ment snooping in private business.
The Committee, however, reported
the measure without dissent.
In the Senate debate prior to
passage, there were expressions
from the floor, notably from Senator Copeland, and Senator White
(R-Me.) with a dozen other members participating. Thei'e was debate on several provisions, and pro-

posed amendments, but it finally
passed without a record vote. The
feeling of the opponents was that
the measure goes too far in broadening the scope of Trade Commission jurisdiction. Senator Copeland,
for example, held it gave the Trade
Commission the sort of authority
to which the Senate objected in his
original Food and Drug measure.
Senator White felt it went altogether too far, but said he would
not vote against it.
In urging passage of the legislation, Trade Commission spokesmen said it would simply amend
section 5 of the present act so as
to authorize the Commission upon
its own initiative to proceed against
certain unfair and deceptive practices if they are against public mterest, regardless of whether they
resulted in financial injury to some
Now unfair competicompetitor.
tion must be proved.
The Commission held it would
not increase the number of people
liable to prosecution, but would
simply expedite the work of the
Commission. In nine out of ten
cases now, it was held, the Com-

mission has no difficulty in proving that some competitor suffered
a financial loss as the result of
{Continued on page 5i)
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Audit Group Seeks
Research Director

Eight Stations Operated
By Hearst as the FCC
Sanctions Two Transfers
THE NUMBER of broadcasting

TWO

SESSIONS have been held
during the last fortnight by the
committee of five of the Joint
Committee on Radio Research to

stations owned and operated by
the William Randolph Hearst Enterprises was increased to eight
when the FCC Broadcast Division,
at a special meeting May 4 approved the assignments of KTSA,
San Antonio, Tex., and KNOW,
Austin, Tex., from the Southwest
Broadcasting System to the Hearst
radio organization. The price for
KTSA, a regional station on the
choice 550 kc. channel, was $180,000, and for KNOW, a 100-watter
on 1500 kc, $50,000.
At the same meeting the Broadcast Division designated for hearing the applications for assignment of KOMA, Oklahoma City,

consider selection of a man to
serve as secretary of the latter
group and lead the way toward
formulation of a plan for a radio
research bureau to authenticate
and listening
station
coverage
data. The Committee met in New

York May 5 and again May 11.
A number of individuals prominent in advertising research, it is
understood, have been considered
for this assignment. The subcommittee's work is only recommendatory and its findings will be presented to the full committee of 15
which has scheduled a meeting in
New York for May 26. At this meeting the committee also is expected
to review additional data on radio
set distribution as of Jan. 1, 1936,
covering states and counties. As

of May 1, the Committee made
public a statement estimating radio families for the country as a
whole, but did not arrive at state
or county figures.

Local Figures Planned
of the committee assigned the task of recommending
a full-time secretary for the research group are Paul A. West,
ANA, president; Frederic C. Gamble, executive secretary, A AAA;
Hugh K. Boice, CBS sales vice
president; Roy C. Witmer, NBC

MEMBERS

sales

vice

and James
managing di-

president,

W. Baldwin,

NAB

The full committee at a
meeting last month decided to go
full speed ahead on the radio research bureau plan to provide radio
coverage and audience data which
would be the counterpart of the
circulation data for newspapers
through the Audit Bureau of Cirrector.

director, in an accompanying letter explained that the total number of radio families as of Jan. 1,

1936—22,869,000

homes— was 74%

American homes.
In his "preprint" he said, however, that an "almanac of American listening" would be forthcoming after detailed figures were arrived at by the Joint Committee.
These would give a detailed analysis of the audience, its age and
of all

sex,

listening

habits,

distribution

and incomes. He estimated three
weeks would elapse before the
date would be available.
These
data, he said, would be projected
from the Joint Committee's figures, together with an aralysis for

CBS

by Dr. Daniel Starch.
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Waco,

and

Wonder Bread Discs
CONTINENTAL BAKING

$50,000; KOMA,
$160,000.
The FCC action occasioned some
surprise, since the trend of Broadcast Division policy has been to
designate for hearing all important applications involving assignment of licenses. In the cases of

Co.,
is re-

New York (Wonder
cording

bach

bread)
Jean V. GromYork, the CBS

through

Inc.,

New

Renfrew of the Mounted program
for WCCO, WISN and KMOX
during the baseball season. These
three stations had signed for plavby-play baseball descriptions with
sponsors, the bread manufacturer
accommodating the stations by arranging for discs. The same schedule for these quarter - hour programs will be maintained but the
broadcasting time will be fiexible
denending on the length of the
ball game.
Batten, Barton, Durstine & Osborn
has the account.

Inc.,

New

York,

culations.

To compute the state and county
radio family figures, the full committee revamped the membership
of its technical subcommittee and
ordered it to report at the May 27
meeting. L. H. D. Weld, research
director of McCann-Erickson Inc.,
was made chairman of this subcommittee.
He is also a member
of the joint committee.
Should
the subcommittee fail to complete
its work in time, it is likely the
full committee meeting would be
defeiTed until figures are ready.
Promptly following the release
by the Joint Committee of its estimate on radio ownership, CBS,
through its aggressive sales promotion department, dispatched a
"preprint" on radio in 1936 to a
comprehensive mailing list. Victor
M. Ratner, CBS sales promotion

WACO,

here is Bryan Field (top), New York Times turf
expert telling the listening millions about it on CBS. A tense moment
it was, as his face shows. Others at the booth atop the grandstand are
(left to right) Kenneth Fickett, Arthur Pryor Jr. and George Gouge, all
of Batten, Barton, Durstine & Osborn Inc., and Bob Trout, CBS announcer, who aided Field. Brown & Williamson Tobacco Co. was sponsor. WHAS, Louisville, keyed the broadcast to CBS.

THEY'RE OFF!—And

Rap-I-Dol Tests

RAP

-

I -

New York
test

DOL LABORATORIES,
(shampoo),

campaign on

is

WFBL,

for one month, two

WBS

trying a
Syracuse
auarter-

hour disc programs a week titled
Lovely Lady. Programs offer
beauty counsel and music. The ending: commercial is dramatized to
bring out the social advantages of
Rap-I-Dol cleansed hair. In addition Rap-I-Dol has bought participation in the Miss Goodnetvs urogram. A contest offering %100 in
cash for the best letters on the new

shampoo nroduct. the WFBL display window, and a letter to the
drug trade delivered by Western
Union boys, comprises the merchandisine. A-W Adv. Inc.,
York, is handling.

New

New

Product
GENERAL FOODS Corp., New
Jello

York, announces that advertising
of Jell-0 Ice Cream Mix, a new
product, will be handled by Young
& Rubicam Inc. The product already has been introduced in the
Metropolitan New York Area, and
in New Eneland. Advertising will
include radio and newspapers, but
nationwide plans have not yet been
announced. The newspaper copy
appearing in New York and Boston diapers, consists of comics featuring Jack Benny and Mary Livingstone, Jell-0 network artists.

JACK BENNY

will

mer making movies

spend the sumin Hollywood.

Muzak Serving 50

&

P. Chain
New York, wired
on May 4 began to

In Test by A.

MUZAK

Stores

Corp.,

radio service,
service 50 stores of

The Great AtTea chain in the
New York area with music and
brief
announcements concerning
the day's specials and also immediate price changes as ordered by
the management. The plan is delantic

&

Pacific

signed to establish closer contact

between the A & P management
and the customer at the point of
sale.
it took a day to efany price change but under

Heretofore
fect
this

new system the price change
becomes effective immediately. Announcers in the Muzak studios in
the Pocono Bldg. and also in the

A & P executive offices give out
the information to the stores. The
50 stores receiving the service
were specially selected by the
management for the test.
Service is given the stores during the entire business day, according to E. H. H. Connick, vice
president of Muzak. He also said
that the announcement broadcasts
are given on a predetermined
schedule, and that all equipment
used for this new merchandising
plan was installed by Muzak. Orc h e s t r a 1 selections sent to the
stores are from the Muzak recording library.

Dodge Motors

to Place

One-minute Riddle Discs
DODGE MOTORS

CORP., Detroit,

soon will start Dodge Riddlettes
over 50 to 80 stations, utilizing
one-minute transcriptions produced
by Mid-West Recordings Inc., of
Minneapolis.
The program idea
was conceived by Mid-West, and
the
campaign is being placed
through Ruthrauff & Ryan Inc.
The unique spot is said to embody all the elements of a quarter
or half-hour show, such as mental
challenge,

entei'tainment,

owned by

Southwest,

subsidiaries. The fifth
KTAT,
station
sold by Southwest to

Tex.,
also
to Hearst

Southwest

Fort Worth —

—

Raymond

Buck, Fort Worth attorney, subject to FCC approval also was
designated for hearing. Sale
prices of these latter stations are
listed at

$75,000,

WACO,

and

KTAT,

KTSA and KNOW, however, it is
understood the Division concluded
the prices were "reasonable" and
that the circumstances warranted
approval without the necessity of
formal hearings. Presumably, it
felt the assignments of the three
other stations involved such factors as to make desirable the holding of formal hearings.
Arrangements to sell the Southwest-owned stations were made
in March by A. P. Barrett, Fort
Worth, principal owner of the stations, with Elliott Roosevelt, son
of the president, who was vice
president of Southwest in charge
of sales promotion, and who subsequently became vice president of

Hearst Radio

Inc.,

with headquarAs-

ters remaining in Fort Worth.
sociated with Mr. Roosevelt

in
these negotiations was William P.
Day, executive vice president of
Lambert & Feasley, New York advertising agency.
The eight stations now operated

New
WBAL,

by Hearst are WINS,

York;

WCAE,

Balti-

more;

Pittsburgh;

WISN, Milwaukee; KYA,

San Francisco, and KEHE, Los
Angeles, and the two new Southwest stations, KTSA and KNOW.
In addition, however, there is now
pending before the Supreme Court
of the District of Columbia, a suit
brought by Hearst Radio for specific performance of the contract
under which it had agreed to purchase WMAL, Washington, from
the M. A. Leese estate. The station now is operated under lease
bv NBC. Hearst Radio agreed to
pay $285,000 for the station, but
the heirs of the late M. Leese subsequently refused to deliver the
station.

contest

and sales appeal.

Dodge, it is reported, contemplates use of the
series for an initial 13 weeks on
a consistent schedule.
It will begin in the Southwest to tie into
the Texas Centennial, and spread
nationally from that territory.

No Sponsor Mention
NO MENTION

of any sort of the
used by Christian Feigenspan Brewing Co. on Sundays in
its
sports programs on WOR,

sponsor

is

Newark.
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When Malt-O-Meal Opened Pittsburgh Area
WALTER

By

BURNS

H.

President, Walter H. Burns Co. Inc., Regional Distributors of Malt-O-Meal

The Goah 1,000 Cases in Smoky City Area in One Year;
The Result: 41,000 Sold in the First Few Months
IF THE campaign placed 1,000
cases of Malt-O-Meal in the Pittsburgh area within the first fiscal
year, the broadcast series could be
considered an outstanding success.
That was the opinion of the Campbell Cereal Co., Minneapolis, when
they launched their daytime radio
campaign over KDKA, NBC managed and operated station in Pitts-

I

i

burgh, on Nov. 21, 1935.
Radio was given the whole job,
without benefit of any additional

I

j

I

advertising
i

had

—and

it

was a

big job.

|:

open territory in which
there was no distribution of Malt0-Meal whatever; not one package
in the hands of a single jobber.
In one month, using 15-minute
programs daily except Sunday, the
company secured 91 jobbing outlets in Western Pennsylvania, in
the Eastern river towns of Ohio
and West Virginia, and in Maryland, to handle Malt-O-Meal. They

;i

also

It

j

1

I

|j

r

:

1

to

secured distribution of the
product in all major chain stores,
such as Clover Farms, Triangle,
IGA, National Brand Stores, Don-

J

I
(j

ahoe's,

I

and

in practically all inde-

pendent grocery stores in the area.

:

Case After Case
seven weeks of the initial
broadcast, Malt-O-Meal was being
handled by 115 jobbers, and 80 repeat orders had been received.
Premium offers, from Nov. 21 to
Jan. 11, pulled an average of over
3,000 responses a week. One offer
required only the box top another,
the box top plus four cents.
A spectacular record hung up to
the credit of the Campbell Cereal
Co., their programs, and the daytime effectiveness of KDKA, was
the distribution of 250,000 regular
;

^

and

Campbell Cereal Co., and you'll learn that there
have been two big events in Pittsburgh within the last
few months. No. 1
They had the worst flood since
1763. No. 2: Carload after carload
Well, that would
be telling a secret that more properly is revealed in adjacent columns. Mr. Burns runs a regional distributing
agency for Malt-O-Meal. KDKA runs a radio station.
:

.

regular features of the station.
The former, a cooperative home
economics program for women, has
been in successful operation since
1927, and is limited to advertisers
of such household products as
foods, utensils, labor-saving devices, cleaning equipment, etc.
All the Malt-O-Meal broadcasts
have a homemaker and child appeal, a combination that neatly
covers the potential buyers of the
cereal. The "Junior Broadcasters"
star in a script serial on the company's Tuesday and Thursday Kid-

Klub

program.

concerning

a

land.

The radio promotion for .MaltO-Meal has been split into two distinct

the
day,

programs:

Participation

KDKA Home Forum

in

on Mon-

Wednesday and Friday from
own
Kiddies Klub on Tuesday and
Thursday from 5 to 5:15 p. m.,
2.30 to 3 p. m.; Malt-O-Meal's

KDKA

plus participation in the
Kiddies Klub program on Saturday
morning.
Both the
Home Forum
iand the
Kiddies Klub are

KDKA
KDKA

May

15,

1936
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script,

boy, a girl, and
Fuller, conductor

KDKA

the
written by
of

Kiddies Klub. is
Mitchell-Faust Advertising Agency, Chicago.
During the first month of the
series, the

fered

a

KDKA Home

spatula,

Forum

succeeded

of-

by a

cooking fork, each for one box top
and four cents. An average of 500
box tops a week have been received.
The Kiddies Klub offers, for one
box top, no cash, a harmonica and
a slide whistle. Requests have been

averaging 2,200 a week.
The Saturday morning quarterhour of the KDKA Kiddies Klub
is devoted to recitals by four or
five children on instruments they
got as Malt-O-Meal premiums. The
performers are selected by competition,

and those selected for the

weekly broadcasts also receive a
ring as a prize. The stunt has
proved tremendously popular with
youngsters.

The campaign, originally scheduled for 13 weeks only, is still on
the air, doing its job of putting
Malt-O-Meal on the map throughout the entire Pittsburgh wholesale area.

HOME AND MERCHANDISING
Yankee Network Household Program Has Elaborate
System of Cooperating With Clients

—

-

SINCE 1928,
Yankee Network's
Gretchen McMul-

—

i

The

Sammy"

"Uncle

trial

ages represented 10,000 cases in
two weeks a far cry from the
1,000 cases in a fiscal year which
would have marked the campaign
as an "outstanding success".
Forty-one thousand cases of the
cereal sold in the first few months
of the campaign. Of the last 11
carloads shipped to Pittsburgh, not
a case has resided, even temporarily, in a warehouse. The railroad company allows 48 hours to
unload and release the cars. The
11 carloads mentioned were put directly on delivery trucks and taken
|to_ jobbers and dealers in
West
"Virginia, Western Pennsylvania,
Eastern Ohio and Northern Mary-

.

runs this one-instalment cereal as a
sample of how daytime radio can move commodities.

packages of Malt-O-Meal
in 11 working days. Those pack-

I

.

BROADCASTING

dies

WITHIN

I

ASK

len

Household

Hour has been
providing food
messages in a
compact area that
consumes almost

10%

of the food

sold in the United

1.
MissMcMulIen
grates. With the
program has been built up an ef-

fective merchandising setup that
has been a big factor in developing a 50% renewal record.
The program is broadcast twice
weekly, once on 12 Yankee stations
and WEAN.
and once on
Eight non-competitive products are
promoted on each. No definite number of words or minutes is guaran-

WNAC

teed.

Every recipe used in a broadis
verified and interesting

Each week advertisers are supplied with a mailing list of names
and addresses of listeners who
have written in during the pre-

vious week and each advertiser receives weekly that part of the
script which pertains to his product.

Miss McMullen personally answers every inquiry. She sends
representatives to contact retailers
distributors, telling them of radio support given them by manufacturers who participate in the

and

program. Every sponsor is given
a free advertisement in the New
England Grocer and Tradesman,
an independent food publication.
The Yankee Network Radiogram,
a direct-mail piece similar to a
telegram, is provided free, with envelopes,

advertisers

to

in

any

quantity they desire.
Testing of recipes is done in the

cast

Gretchen

new uses for products are devised. Copies of recipes and general information are mailed to listeners, the sheets carrying brand

Kitchen. Miss McMullen has had
wide experience in home and welfare work, including six years of
restaurant management, lectures

names

on home-making, articles on home
economics, and teaching of these

who

of participating sponsors,
also are given the privilege of

inserting small leaflets.

BROADCASTING

subjects at

McMullen

Simmons

Testing

College.

MR.

BURNS

NBC AND TEXAS CO.
WIN UPROAR CASE
A DECREE

by the Circuit Court
of Appeals, First Circuit, restraining Uproar Co. from suing NBC
and Texas Co. for alleged conspiracy to prevent publication of a
pamphlet called Uproar which contained former Ed Wynn radio
scripts, was upheld by the U. S.

Supreme Court May 4, when it refused to hear an appeal by the Uproar Co.
The Circuit Court had
upheld a ruling by the U. S. District Court, Massachusetts.
In the Circuit Court it had been
held that Uproar Co.'s publication
of the scripts was a wholly unauthorized use of the material and
of the name Graham, referring to
Graham McNamee, foil of Ed
Wynn in the former Texas Co. serIt had been held in
ies on NBC.
the lower court that Wynn owned
literary property rights in the
scripts and had the general right
to publish them. However, it had
been held that Wynn was not at
liberty to make any use of the
scripts which would weaken or interfere with benefits which the
Texas Co. might derive from its advertising under its contracts with
Wynn. Wynn was said to have contracted with Uproar Co. to permit
publication of the scripts on a per-

centage basis.

Anti-Repeal Spot

A ONE-TIME

Mother's

Day

tran-

scription urging return of prohibition was placed on more than a
dozen stations May 10 by The National Voice, anti-repeal weekly of

Los Angeles.

Ethel

Hubler, edi-

tor and publisher of the publication, delivered the transcribed address, which was placed through
the Walter Biddick Co., Los Angeles. Among the stations scheduled for the broadcast were WFIL,

WOWO,

WIBW, KSOO, KSL,
KNX, KSFO, KRNT, WMT, WJR
and KOH.
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Formation of Copy rightBureau
By NAB in Preliminary Stages
Director of

New Agency Sought Compilation
;

to

man

to

search for a

head the bureau of copyrights to
be created within the NAB has
been launched by James W. Baldwin, NAB managing director, and
more than a dozen applicants, it
is understood, are under considerMr. Baldwin was vested
ation.
with authority to create such a
bureau by the NAB board of directors which adopted recommento that end at its last
meeting in Chicago April 27.
In New York May 11 Mr. Baldwin arranged to interview a num-

dations

ber of prospects for the post. He
has had several preliminary discussions but no names are being
mentioned.
The first task of the director of
the copyright bureau would be to
supervise the list of the ASCAP
catalog of
some 25,000 active
musical compositions. The scope
of the recommendations adopted

by the

NAB

also includes creations

standard library of musical
compositions from the public domain, and establishment of a sysof a

tem for making available
industry

works

to the
copyrighted musical
on a measured service

basis.

Compiling a Catalog

IN CONNECTION with

the compilation of the catalog, Mr. Baldwin has been awaiting the return to
New York of E. C. Mills, ASCAP

general manager who returned
from a month's trip in the North
and Southwest on May 11. The
catalog will be compiled from the
comprehensive card index of com-

ASCAP

positions in the
offices and
Mr. Mills will be consulted in connection with the hiring of the nec-

essary clerical personnel to copy
these titles and other pertinent information for the NAB master index. Copies of the catalog then
will be made available to all stations on a cost basis for the filing
cards and card-index filing cabinets.

Mr. Baldwin is anxious to complete this task as expeditiously as
possible, and hopes to have it
ready prior to the
convention to be held in Chicago July
5-8.
It is expected that five clerks
will be hired for the copying job
in the
offices.
Meanwhile prospects for enactment at this session of the Duffy
Copyright Bill, or any acceptable
modification of it, appear to have

NAB

ASCAP

gone aglimmering. The House
Patents subcommittee which was
assiPTied the task of whipping a
measure into shape, has dallied
along, unable on most meeting
days to get a quorum together.
Duffy Bill protagonists see in this

more of the
its

opponents

"stalling tactics"

of

who predominate on

the subcommittee of ten.
The Duffy Bill is designed to
check onslaughts of copyright
groups such as ASCAP and Warner Bros, by eliminating the onerous $250 minimum damage clause.
Maj ority committee sentiment,
however, appears to be for reduction, rather than elir ination of
the clause. Since the Senate passed
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GELLATLY,

NAB

would remedy conditions. Kenneth
Davis, Seattle attorney and
C.
director of the Washington State Association of Broadcasters, in a statement made public May 4, contended that states
themselves can deal with these
"rackets" without Federal aid. He
argued, for example, that ASCAP
is
doing an "intrastate" rather
than an interstate business in
every state, and therefore is subject to state laws. He suggested
a uniform statute for every state
to cope with the problem.
All states, Mr. Davis contended,
have existing laws against restraint
of trade or commerce. Music, he
said, is an integral pai't of radio
and radio is commerce. "The law
is plain that where an intangible
is used as a part of commerce,
that it then becomes a commodity
or product subject to the regulation of the law relating to such

managing

since last September, on May
of the
ter

but what the 'per
piece plan' is the only legal plan
in Washington, if the court should
find so, perhaps the court could
compel
to put that plan
into effect throughout the country.
It is worth trying."

ASCAP

~,

i

n/r'n

t"

i

General Mills Expands
Boarding House Series
GENERAL MILLS Inc., rapidly
becoming a top user of transcription spot, has renewed for a second
series of Mrs. Miller's Boarding
House, a quarter-hour feature five
The program is
days a week.
produced and recorded by MidWest Recordings Inc., Minneapo-

The initial series
sodes was placed in a

lis.

of 65
test

epi-

cam-

WCCO,

Minneapolis and
WNAC, Boston, and won such
spontaneous success that it was
decided to renew for another 13week series and to extend the list

paign on

of stations to other selected

mar-

kets.

Knox Reeves

Minneapolis,
Mrs.
placed the initial series.
Knox Reeves is the author of the

Boarding House

Inc.,

script.

J.

Wal-

Neff,

who

two
Mr. Gellatly
resigned
months ago to form an advertisWilliam Rogow,
ing: agency with
sales
fllo formerly of the

WOR

The announcement was raade

staff

bv Alfred
of

J.

McCosker, president

Bamberger Broadcasting Serv-

has been in the ad16
vertising business for the last
ot
years, having been a member
to jointhe CBS sales staff prior
advertising WOR. He has been
sales representative for the
^"^^Mr. Gellatly

any character.

ing

Chicago
Herald Examiner, as well as the
Prior
New York Herald Tribune. James
to that he was a partner in
Berrian Adv. Agency, now disBorn in Philadelphia, he
solved.
Preparais a graduate of Andover
tory School and attended Yale.
With Mr. Gellatly's appointment,
Eugene S. Thomas, who has been
conon the WOR staff since 1934,
tinues as assistant sales manager.

New York American and

HoUister to Be Manager
Of New KANS, Wichita
HERBERT HOLLISTER, general
manager of WLBF, Kansas City,

Kan., has been named manager of

local station authorWichita, Kans., which is
expected to begin operations
July. He has resigned his WLBl'
and will
1,
effective July
T^ost

ized

jurisdiction.

station

succeeding

KANS, new

"Who knows

manager

to sales

"Legislation is not necessarily
needed in Congress," Mr. Davis
concluded. "If ASCAP breaks the
law by extorting and price fixing
it is a state offense. They can be
reached now if the
will coRemember that once a
operate.
court of equity in any state has
acquired jurisdiction over a defendant, that court may coerce
and compel that defendant to act
in relation to property not within
its

OF 260 national advertisers in divergent commodity fields who
spend in the neighborhood of
$100,000,000 annually for advertising of all kinds, approximately
30% used radio during 1935
about the same as during the preceding year. This is shown in a
survey of 299 national advertising
budgets covering 1934-1935 made
available May 4 by the Association of National Advertisers.
The report was prepared under
the supervision of the Advertising
Research Foundation of ANA. It
is in the nature of a factual presentation, with no conclusions of

11 was promoted

commerce."

NAB

of Advertisers
Increased 1935 Radio Use

of the
sales staff

WOR

of List

the Duffy Bill at the last session.
House action at this session would
mean enactment of the measure.
The President in the past has indicated his approval of American
entry into the International Copyright Union, which is conditioned
upon passage of a measure such as
the Duffy Bill.
On another front there was an
outburst on copyright, and a critifor purported
cism of the
failure to pursue a course that

More Than Half

a

member

Be Ready by Convention

Of ASCAP Numbers
A SERIOUS

GELLATLY IS ISAMED Media Expenditure
TO HEAD WOR SALES Analyzed by ANA
WILLIAM B.

in

move

to

m

Wichita two weeks later

supervise

to

new

installation

of

the

station.

KANS has been assigned the
1210 kc. channel, with 100 watts
The licensee is
unlimited time.
Charles C. Theis, of Wichita. The
construction permit becomes effective July 21. Mr. Hollister is
the former owner of WLBF, but
about a year ago sold it to the
/Kansas City Kansan, Capper
newspaper, but remained as its
manager.

in another breakdown the report showed a comparison of 1935
advertising budgets of 241 companies reporting, with 1934 expenditures. In the radio field, this
disclosed that 92 companies or 53%
increased their radio budgets, as
against 43% which decreased and
which remained the
about 3%
same. In magazines, of the 165
companies involved, nearly 48%
increased their budgets while 43%)
decreased and 9% remained the
same. There were 141 companies
using newspapers of which 49%
increased their budgets, 43% decreased and 1% remained the
same.

Confectionery Budgets

THE SURVEY,

a breakdown

in

of the consumer advertising budgets of these companies for 1935,
disclosed that confections and ice

cream manufacturers contribute a
greater proportion of their budgets
In
to radio than any other lines.
this respect it displaced the proprietary medicine groups, which
led in 1934. Most important of the
radio budgets by commodities listed are:
Confections and ice cream: ra30.52%f, newspapers 10.26%),
magazines .84%; nroprietary
medicines, radio 24.61%, newspapers 36.28%, magazines 18.66%);
food and grocery products, radio
13.50%, newspapers 16.25%, maghouse furnishings,
azines 20.02%
radio 13.47%, newspapers .63%o,
drugs and
magazines 13.38%c
toilet articles, radio 13%, newspapers 15.66%, magazines 30.04%;
dio

;

;

Pro-Ker in New England
PRO-KER LABORATORIES, New
York is using a two-station network Thursdays, 7:30-7:45 p. m.,
in

New England

Hair

Milk.

in the interest of

The

program

is

a

quarter-hour musical show originating at WEEI, Boston, and piped
Program
to WJAR, Providence.
signed for ten weeks with renewal
Blow Co.,
option for another 13.
New York, placed the account.

Texas Group Planned

FORMATION

of a Texas association of broadcasters is planned by
some 40 stations in that state at
a meetings in Fort Worth called
James W. Baldwin,
for May 23.
managing director, plans to

NAB

attend the meeting and address
the group on the subject of functions of state associations, a dozen
of which already have been organT. F. Smith, manager of
ized.
KXYZ, Houston, arranged for the
meeting.

knit goods, hosiery, etc., radio
12.21%:, newspapers 10.55%, magpetroleum prodazines 25.58%
radio 10.65%, newspapers
ucts,
27.40%, magazines 13.06% paints,
varnishes, etc., radio 9.62%, news;

;

papers 8.51%, magazines 10.19%;
beverages (soft and carbonated),
radio 7.79%, newspapers 12.89%,'
magazines 14.99%; beer, radio
5.78%, newspapers 13.65%?, magazines 3.89%; clothing and accesradio 4.55%, newspapers
sories,
18.93%, magazines 17.17%.

Kellogg in Boston

KELLOGG

Co., Battle Creek, Mich,

(cereals), on May 4
series of summer

WBZ-WBZA,
Mondays,
days.

began a new
programs or

Boston -Springfield

Wednesdays

Local talent

Ayer & Son

Inc.,

is

New

and

used.

Fri-

N.

W

York, placec

the account.
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What They Say About Summer?

True^

Is It

Why Doldrum Auto

No, Says NBC, and Tells

Theory

Is All

I

Wrong

|

auditory

THE

issued promotion brochures.

Because

of every 100 adults
—NBC has discovered that only
week during the summer,
8

away from home

any one
and of those 8, 5 go places where there are radios.
2.
CBS has found that there were 3,000,000 radios on
the road Jan. 1, 1936, there will be 5,000,000 before the
year is ended and they are listened to a lot of the time
by a lot of people, particularly in summer.
The NBC sales message is strictly a hot-weather one. The CBS
data are year-round but offer evidence to support attacks on the
alleged summer buying doldrums. Both are based on exhaustive
excursions into the realm of economic and listening habits.
in

—

CBS mailed fairly long questionnaires to 20,000 names of owners of auto radios in 46 states,
after quite a bit of digging around
for suitable mailing lists, and got
a 12% return. Many personal interviews supported the questionnaire findings.
Here are some of the CBS questions and the findings
(tabular
data omitted)
Do you use auto-radio more in
summer than in winter?

out mail questionnaires
a greater - than - average

:

That 47.5% use auto-radios equally
year round, and that 5.6% use
auto-radios more in fall and winter
Even
will be surprising to many.
more interesting is the total of 94.4%,
representing the 47.5% who use autoradio equally all year round and the
46.9% who use it more in summer.
If and when the count of auto-radios
approaches the number of home sets
all

people

who

take

the

trouble

to

fill

cherish

enthusiasm

for their auto-radios. But on the other
hand, results from the personal interviews checked so closely with those
from the mail questionnaires as to
call a halt to such "office" research.
(Facts about listening aren't found
in desks.)
Furthermore, the average listening
of 2.6 hours per day closely correlates
with the results of a preliminary
check-up made for CBS by Walter
Mann & Staff in the fall of 1933.
This unpublished survey, consisting
of 1018 personal interviews with autoradio owners at a time when radio
sets were not as good as they are
now, showed an average listening of
It also showed
2.7 hours per day.
that
listen an average of 5 to 6
listen 6 to 7
hours per day,
hours, 2.5% listen 7 to 8 hours,
Evidently,
hours.
listen more than 8
people who drive a lot, listen a lot.
They might be called, we suppose,
the "shut-ins" of the road.
More important is the fact that
weekday listening averages 2.6 hours.
With 3,000.000 auto - radios on the
road, this implies. 7.800,000 added
hours of daily listening and an additional audience of no small consequence to the radio advertiser. For,
although their visual attention has to
be concentrated on the road, their

4%

(and with 22,500,000 passenger cars
in the country this is plausible) the
fact that 46.9% use their auto-radios
more in summer may mean the summer audience will expand to even
greater size than the winter.
How long do you listen to your
automohile radio per weekday?
Frankly, we were surprised to see
how many people say they listen 5
or 6 hours per day. The first explanation that occurred to us was that

may

1%

A

them

NBC

1.

is
all
but comgood time to talk to

attention

pletely free.

good old summer time is a good time for sponsors to aim sales
messages at an American public that spends money whether it's
and CBS in simultaneously
hot or whether it's cold, assert

are

Set Study Blasts Hot - month
Fantasies, Declares CBS

2%

—

How long do you listen to your
automohile radio on Sunday?
On Sundays just about twice as
many listen for 5 and 6 hours as on
weekdays, a fact which might have
been predicted by sociologists, hot-dog
stand operators, or others who've
noted the great American Sunday
habit of piling baby carriage and
picnic equipment into the tonneau,
tethering the dog on the running
board, and taking the family for a
ride.
Average use of the auto-radio
on Sunday shows a 23% increase over
weekdays, tallying with the well-known
Sunday afternoon increase of listening in the home. And, of course, on
Sunday the number of listeners per
auto-set probably increases too. Particularly in summer months.
Average numher of people who listen to your auto-radio?
With 3,000,000 radio equipped cars,
an average of 2.7 listeners apiece
means an automobile radio audience
of 8,100,000
actually listening. Such
circulation figures are major ones in
any (advertising) man's language.
Indeed, except for the figures on homelistening in the 22.869.000 U. S. radio homes, they come close to the too
for all media delivering complete advertisements.

What NBC Discovered
ACCORDING to NBC, its Good
New Summertime publication
knocks the props from under old
superstitions about people and radios in summertime. Here is NBC's
version of

its

study:

Into the hands of Anderson, NichAssociates, of New York, was put
the job of finding out whether such
objections actually had a leg to stand
on. The organization, new to advertising, but for the past several years
ols,

successfully engaged in the field of
industrial engineering, offered two men
more than adequate for the task
Paul A. Stewart, formerly of the Department of Commerce and author of
the first Market Research Data Handlook of the U. 8.; Dr. Robert J. McFall, chief statistician of the first
Census of Distribution.
survey was decided upon, covering five representative cities Worcester, Cleveland. Newark, South Bend
and Kansas City. House - to - house

A

:

3.000,000

were made during August, 1935
— deliberately
chosen as the hottest
month and the most popular vacation
—
time
and repeated
November.

2,500.000

7,456 families were interviewed, representing 27,045 potential listeners.
Heads of the families were engaged
in 114 different occupations
56%

calls

in

;

2,000.000

their own homes. 73.2% were
telephone subscribers, 75.9% owned

K.IOO.OOO

automobiles.
The surprising information gathered from the interviews was that
only 8 out of every 100 adults are

owned

away from home
during the summer

in
!

any one week
Of those 8, 5 go

to places where there are radios, makins a total loss of only 3 out of every
100 adults.
As to those who do go away, where
do they go, and how many are available to radio?
from the
All sorts of vacations
one week variety to the May to Sepwere grouped to get
tember exodus

1.000,000

—

300,000

—

1932

1931

1933

1934

AUTO RADIO OWNERSHIP— Shown

by years in a survey by CBS is
the number of automobiles equipped with radios and operated as well
as ridden in by families who are able and willing to spend.

May
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WHEUE

the information that the average v.ication lasts 2.58 weeks. Of every 100
adults who receive vacations. 15 suend
them at home. These facts should answer the question about how much of
.\
a summer audience is available.
more important point, of course, is
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WHERE

THEY GO In summer
radio goes with vacationists, says
NBC, offering this animated pictorial evidence that they continue
to be dial turners.
the summer audience compares
with the winter audience.

how

Two

were

investigations

separate

made on

this score
One, to find the
percentage of men, women, adolescents
and children available to radio at
home from 8 a. m. to midnight an
:

—

exceedingly valuable study for advertisers

who want

to

audience

know when
can

their

be

reached.
Two, to find the relation of the summer to the winter available audience.
The latter comparison (adults only)
is summarized here, with 100% representing the available winter audience

particular

Weekdays Saturday Sunday
Morning

91.10
95.61
87.14
82.22
91.42
83.67
85.07
Day
95.37
90.83
All
Those figures do not include adults
away on vacation but living in radioequipped dwellings, either, because
their hourly availability could not be
determined. It likewise leaves out the
thousand travelling in radio-equipped
One of the most interesting
autos.
points shown is that for several hours
during the day, more people are avail.

.

94.99

Afternoon .102.43
Evening
89.80
.

.

.

.

.

.

able to receive advertisers' sales talk
in summer than in winter.
It is an old story that people spend

more money

in

summer. The hold on

the purse strings relaxes as the temperature rises, and the sale of many
For
year-round products increases.
instance, the public buys much more
gasoline, many more cigarettes, refrigerators, new passenger cars. The sale
of radio sets reaches a peak from July
to September only topped by the October to December period.
review of the sources of consumer

A

wealth in summer shows this
rolls scarcely vary,

tually

increase.

Pay-

:

postal savings ac-

Dividend and inter-

hit their second
high of the year in July.

best

been

geten-

est

payments

Summer, obviously, has
away with murder.

ting

It

is

couraging" to note, though, that each
year more advertisers are finding it
out. and staying on the networks
twelve months of the year. 80 of the
141 products advertised on NBC networks both in 1934 and 1935 were
on the air during the summer of 1935.
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TEXAS CENTENNIAL
PLANS FOR RADIO

OIL

ELABORATE

radio arrangements
for the Texas Centennial Expositions, which opens in Dallas June
6, include schedules of 45 live talent broadcasts weekly over Dallas

Ed Norton Group Leases
WAPI, Birmingham, as

SPONSOR USES REMOTES
Used by

Cruising Transmitters

Broadcasts From

WKBW

Downtown

Original Bid Is Revised
FOLLOWING a revision of offers,

for Traffic

Streets

WAPI, Birmingham

clear-channel
4 to inheaded by Ed Norton, of
Birmingham, who takes over operation of the station next year under a 15-year lease arrangement
from the three Alabama universities which jointly own the
station.
The leasehold includes a
provision for new equipment and
partial financing of an application for 50,000 watts for the halftime station which now is operated
under lease by B. H. Hopson.
Prior to the offer to revise bids,
it had been indicated that the bid
of Gordon Persons, operator of
station,
terests

stations, according to Clyde Vandeburg, radio director of the exposition.

A $150,000 public address system, sponsorship of which is handled by Gulf Oil Co., already has
The exposition
been completed.
studios cost a similar amount, and
the grounds system consists of 20
loud speaker banks and ten permanent remote pickup points.
There is sufficient equipment, according to Mr. Vandeburg, to supply six broadcasting stations.
Of the live talent shows already
arranged, WFAA, Dallas, will
originate 16, KRLD, 15 and WRR,
14. Together with the Gulf studio
presentations, there will be "audible-visual shows" before the exposition-going public about 90% of
the time the Centennial is open.
originations
Most of the
will be carried on the Texas Quality Network, including KPRC,
Houston, and WOAI, San An-

WFAA

tonio.

The

radio-public address staff of
the exposition will include 39, of
whom 20 already are on duty. Assisting Mr. Vandeburg, who was
chief of the San Diego Exposi-

department, are Lewis
Lacey, former Pacific Coast and
Southwest broadcasting executive
and Arthur Linkletter, formerly

tion's radio

program
Diego,

program
E.

director of KGB, San
assistant director and
director, respectively.

as
C.

Mills,

ASCAP,

general

manager, visited the exposition
during the week of May 4, and
after a conference with radio officials,

rights

granted
ASCAP

to

the

centennial

music for the

duration of the event. It is expected that other music copyright
groups will grant similar rights.

Reps Combine

to

Form

Weston, Frykman & Allen
AERIAL PUBLICIZING Inc.,
New York

station

representative,

has merged with Frykman-Allen,

Midwest associates,
ton,

Frykman &

to form WesAllen. Officers are

Malcolm

N. Frykman, Chicago;
Edwin C. Allen, Detroit; Herbert
Weston and Stuart Ayers, New
York.

Frank J. Cooney, recently with
Rodney Boone organization, the
Eastern office of St. Louis Post
Dispatch, and J. P. McKinney &
Son, Gannett representative, goes
to the New York office as district
sales manager. Stations now represented by Weston, Frykman &
Allen include WJAY, WROK,

WWSW, WSAR, WNAX, DKBH,
WTAQ, WHBY, CFLC, WBNY,
as

well

as

Northern

California

Broadcasting System and Nebraska Broadcasting System.

Sherman

Pepsodent
STUART SHERMAN, vice president of Lord & Thomas, Chicago,
to

has been appointed vice president
in charge of advertising and sales
promotion of Pepsodent Co., Chicago. Mr. Sherman, prior to joining Lord & Thomas in 1933, was
divisional

sales

manager

Colgate-Palmolive-Peet Co.
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FOR SOCONY- VACUUM — The

Buffalo Broadcasting Corp. shortwave

WKBW,

truck, used on Socony-Vacuum Oil Co. traffic broadcasts on
Buffalo. Left to right are Harold Smith, engineer; Karl B. Hoffman,
technical director; Richard Blinzler, engineer; Jack Gelzer and Clinton

Buehlman, announcers, who handle the series.
Co. Inc.,
There are four receiving antennas
New York, is sponsoring down- of the half-wave doublet type, one
town traffic broadcasts on WKBW,
on each corner of the 18th floor
parapet of the Rand Building,
Buffalo, in which a 25-watt shortstuwave transmitter and pack trans- where the WGR and
Through a sysmitter mounted on a truck serve
dios are located.
as pickup.
The broadcasts are tem of switches, the control room
operator is able to select the anstaged Mondays through Fridays,
6:45-7 p. m. J. Sterling Getchell
tenna delivering the best signal.
Inc., New York, is agency.
The unique new installation will
Each evening the sponsor awards be used this summer to cover
sport events, news "breaks" and
a $10 cash prize to a driver who
has been observed during the day
other outdoor activities. A "pack"
and recommended for his safe drivset on the truck also enables the
ing.
announcer to broadcast activities
Commercials on the program
are given from the studio, where
to the truck where the signal will
be picked up, rebroadcast through
announcer Stuart Metz interviews
the truck transmitter to the conprominent citizens on the necessity of safe driving, and calls attrol room, and through the WGR

SOCONY-VACUUM OIL

WKBW

tention to the part that the sponsor is taking in the drive to reduce traffic accidents.

Buehlman and Gelzer maintain
a rapid, running-fire comment on
drivers whom they follow without
identifying the car with license
numbers. Occasionally a driver,
who has tuned-in the broadcast on
his auto radio, will hear a description of his own driving faults and
stop to locate the broadcasters.
Pedestrian traffic violations, such
and crossing
as
jay- walking
against signals, receive their proportionate share of attention from
the announcers who describe the
person guilty of the infraction and
suggest he or she may be a member of some family listening to
the broadcast at home.

How

It Is

Done

DURING

the Socony Safety Patrol
programs, the identifying signs
on either side of the truck are purposely concealed on the theory that
the human interest element is
heightened by the fact that drivers
are unaware of the fact that they
are being followed.

The ultra-shortwave installation
by Karl B. Hoffman employs an

RCA

police transmitter redesigned
for broadcast purposes and a police receiver also redesigned.
In
addition, there is an ultra-shortwave transmitter in the control
room which makes possible twoway communication between the
truck and Clifford Jones, production man.
Operating with a power of 25
watts, the truck transmitter broadcasts with a half-wave antenna.

or

WKBW

wave

transmitter for

long-

reception.

Kelvinator Corp. Makes
Bid for Free Publicity
KELVINATOR Corp., New York,
has approached broadcasters with
an "offer" of a series of "free"
talks on refrigeration, prepared by
its newly-formed Temperature Research Foundation. The talks are
part of "a broad educational program" to be conducted by the foundation.
Two radio talks monthly
are offered to stations.
A reply sent by one station to
the foundation read: "Thanks for
your bid for free advertising. On
any station that would consent to
give you this for nothing the
broadcast would be worth what you
would pay for it. Here's our rate
card. We will be glad to do business with you on a business basis."

was leased May

WSFA, Montgomery, Ala., and
chairman of the Rural Electrification Authority, would be accepted
on a similar leasehold basis. He
was to have taken over operation
as of Aug. 15, 1937. The bidding
then had narrowed down to the
groups headed by Messrs. Persons
Subsequently, Mr.
and Norton.
Norton revised his bid, while Mr.
Persons, it is reported, stood on
his original offer.
In the original bidding, Mr. Persons, Mr. Norton and Continental

Radio Co., Scripps-Howard Newspapers radio subsidiary were in

The latter, howwithdrew its
bid.
The station is owned jointly
by the University of Alabama,
Alabama Polytechnic Institute and
It operates
Auburn University.
on 1140 kc, with 5,000 watts, and
is an NBC supplementary outlet.
Mr. Norton has been associated
the competition.

subsequently

ever,

with
well

WMBR,
known

FCC

Plans Recess

PRESENT
FCC

plans

materialize

and
August insofar as regular meetings and the hearing dockets are
concerned. Except for routine matthe

will recess over July

the Broadcast Division does
not plan to handle its customary
dockets and no hearings before
examiners or before the Division
en banc are contemplated during
these months. All actions will be
on a ratification basis, subject to
subsequent approval by the Diviters,

sion.

is

Birmingham.

Ten Persons Mentioned
For FCC Secretaryship
ALTHOUGH at least ten persons
are being considered for the secretaryship of the FCC which was
vacated May 1 with the resignation of Herbert L. Pettey, there
is no indication as to when the
vacancy will be filled. Meanwhile,
John B. Reynolds, assistant secretary is acting as secretary and
will continue in that capacity until
such time as a successor is named.
Complete confidence in his ability
to function in that office indefinite-

has been
members.

ly

expressed

by

FCC

A

list of those known to be under consideration includes E. Willard Jensen, secretary, Business
Thomas A.
Advisory Council
Brooks, radio editor New York
Evening Journal, a resident of
New Jersey; Earl W. Dalberg,
formerly of NRA and now of the
;

Department

IF

Jacksonville, but

in

Commerce

of

division

economic analysis; Joseph
Wright, clerk of the Senate Interstate Commerce Committee; Major
of

Edney Ridge, manager of WBIG,
Greensboro, N. C, and former
North Carolina newspaper executive; Joseph Keller, of Ohio, administrative assistant to Commissioner Thad H. Brown of the FCC;
Wayne Pierson, of New York, said

have been identified with Eddie
Dowling, actor; Vincent G. Hart,

to

New York

attorney; and Frank
assistant deputy
administrator of NRA, now residing in Washington.
Dufficy,

former
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Now

New

Operating the Very Latest

A.

R. C.

Hish Fidelity type 5000 Watt Transrnitter

STANDARD BROADCASTING PRACTICES
DEVELOPED FROM KSD EXPERIMENTS
A

long

KSD'S

of broadcasting achievements followed
opening night on the air, February 14, 1922.
list

These experiments have developed into techniques
and practices accepted as nation-wide standards in
radio broadcasting.

On May

on the
assigned KSD

station's first year

Distinguished
Broadcasting Station

of

Commerce

excellent service.

equipment,

KSD wos

KSD

in

recognition of

its

With increased power and moderfi,,^^
has continued

its

service since the opening night,

record of public

14 years ago.

the United States to
requirements and beClass B Station,
1922.
in

first

pass

tlie

come a

13, 1923, after this
the U. S. Department
to 545.5 meters with

of this channel,

exclusive use

EARLY ACHIEVEMENTS
IN RADIO

air,

licensed

August,

KSD inaugurated a

regular schedule of

Market News, August, 1922.

KSD programs

were heard in every
State in the Union and on ships
in
the
Atlantic
and
Pacific
Oceans in September, 1922.

KSD was

EXPERIMENTAL

KSD

to broadcast the world
baseball games and first
to broadcast to a moving train,
November, 1 922.
first

series

KSD was

the

first

station

broad-

to

cast an entire season of symphony orchestra concerts, November,

ULTRA
SHORT WAVE

1922.

AUXILIARY

KSD was

the first station to broadcast a Catholic Mass, December,
1922.

W9XPD

KSD was

the first station to broadeast an address by the President
of the United States
President
Harding June, 1923.

—

—

KSD

carried

out

the

successful

first

On October

two-way contmunication between
a station and a dirigible in flight,

KSD's experimental
ultra short wave transmitter went on the air,
under the call letter W9XPD, broadcasting on
the 3 ,600 Kilocycle frequency (9.5 meters)
the first ultra short wave station west of the

June, 1923.

KSD

carried on its first network hook-

—

up
the speech of President
Coolidge to the Congress, December, 1923.

KSD

in

an international

first

station

west

test

of

Alle-

Mississippi River.

gheny Mountains to be heard in
England,
Scotiond
and
Latin
American Countries, December,

taneously with

1923.

KSD

did pioneering work by broadcasting the Democratic and Re-

publican National Conventions in
1924.

Station

1935,

1

was the

the

29,

Broadcasts are

KSD day and

night.

made

simul-

With these

ultra short

wave broadcasts KSD pioneering

regarded

of great importance

is

by engineers

and broadcasters.

KSD—The

St.

Louis Post-Dispatch

POST-DISPATCH BUILDING,

FREE & SLEININGER,
NEW YORK
CHICAGO

INC.,

ST; LOUIS.

MO.

NATIONAL ADVERTISING REPRESENTATIVES
DETROIT

SAN FRANCISCO

>

LOS ANGELES
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Home

Selling

—

!

!

Home

Service Right in the
MARGARET MARABLE

By

Lone Star Gas System, Dallas

Desire for

By

New Equipment

Political

them valuable information about
the use of our service with an oc-

and
appliances through its Modern Homemaking programs
on WFAA. In charge for Lone Star is Margaret Marable,
selling service

is

chunk of Texas organize their day's work
around the gas company's program. The result: They
like to listen; the gas company puts over its message
hard and often. Here Miss Marable analyzes radio as
she sees it from the utility sponsor's viewpoint.
here are

United

States,

representing

a

potential a u d i ence of 70,000,000
listeners who depend on their radios as a regular

part of their

Miss Marable
daily life. Perhaps you aren't impressed with
that staggering total of 21,500,000
radio families after all your contact as home service workers is
with only a few of those millions.
You are apt to say, "Well, what of
it ? That doesn't prove that the ra-

—

dio will do my company any particular good or help my depart-

any way."

Radio offers home service workers every advantage for accomplishing the primary purpose of
all home service work, the very
reason for our existence. As we
see them, our objectives are these:
(1) To establish consumer confidence in the company and its service, essentially a problem of creating friendly public relations and
good will. (2) To educate our customers to the value and benefit
they personally can enjoy from the
service we sell. (3) To create a
desire in the minds of our customers for improved types of home
equipment which give the customer
the most satisfactory and efficient
use of our service. In each of these
objectives, radio offers the home
service department a valuable aid.

Creating Good Will

LET'S take

the first objective. To
create consumer confidence in the

of our customers for even as little
as fifteen minutes, we could leave
the impression with women on
whom we call, that the gas company is not a heartless corporation, but a friendly servant on
whom they can rely for dependable
service. We know from the home
calls we do make that in almost
every instance, the customer welcomes the home service worker
and listens carefully to all she has
to say. But the cost of such an
undertaking is prohibitive, and the
time required makes personal visits
to all our customers impossible.
Just one 15-minute visit into 150,000 homes would take a home service worker about 16 years, working tooth and toenail without even
a
breathing spell for cooking
schools and special demonstrations.
By means of radio, we can visit in
the homes of the majority of our
customers once a week, bringing

HOW TO SELL
Lone
Here

is

The Modern Homemaking Program,

presenting Miss Albertine Berry, home economics director of the Lone Star Gas
System, in a program of food news and
kitchen fashions.
AB Good morning. Hello, Gene.
GH: Ship, ahoy!
AB What do you mean, ship ahoy?
There's not a ship in sight?
:

:

GH

:

know

I

start out a

are constantly being counteracted
political candidates who depict
the utility company as a horrible
octopus whose tentacles reach out
to grasp the family earnings from
thousands of helpless hands.
Now if we could visit each one

ship.

Page 14

But how

it.

:

:

else

would you

program?

nautical

AB Why, with
GH All right,

MUSIC Anchors aweigh—cue.
AB Now that we're on the high
:

name

And I'm

!

AB

:

Good heavens

:

Where they should be

MUSIC
ing

!

Captain

Where's the crew ?

—sailing

the

Over the Bound-

Sailing, Sailing

:

seas,

Gene?

of this ship.

Bounty!

Bligh

GH

Main

AB

:

waters

Captain,
we're sailing

and

these
in

!

are

These

stormy
waters

cold
:
As long as you're sailing, the temperature of the water makes no difference,
ma'am. But on land, now. It's different.

GH

listen

Prince of Wales Buys

Laurels,
of

New Gas Range

Men Boast

As Cooks

to
re-

quires little conscious effort, and
the easier your message is made
for those whom you hope to reach,
the more likely they are to absorb it.
In the early days of house-tohouse canvassing, salesmen were
instructed by shrewd sales managers to put their foot in the door
as soon as it was opened. This
canny artifice made it difficult for
the housewife to return to her.
work until the salesman had at
least given her the benefit of hear-

ing his high pressure talk. But
with radio, we not only have our
foot in the door in the most painless way possible, we have the advantage of catching our listeners
when they are in surroundings
which make them most susceptible
their
to conviction and agreement

—

own homes.
advantage

radio
desire to create
good will and establish friendly
relations with their customers, is
Still

offers

another

those

who

its power to personalize a company through the voices of one or
two people. Familiarity does not

always breed contempt. It can create confidence. For an illustrious

Why, vou need hot water 150 times a day.
and the best way to have a dependable
supply of hot water always ready at the
faucet is to have an automatic gas water
heater.

AB: Who's

GH

:

the

first

Bible history
AB No. no. 1
mate on the Bounty
:

GH
AB

:

mate. Captain?

•

Why. ma'am. Eve was the first
You see us old seadogs knows our

Why.

that's

MTJSIC: Barnacle

mean who's

the

first

?

him

right over there.

Bill.

Oh, Barnacle Bill. My, he's handsome. Listen, Captain what's that noise?
MUSIC Sailor's Hornpipe.
GH That's no noise, ma'am. That's the
sailor's hornpipe you hear.
AB But it sounded mighty squeaky,
Cantain.
GH Well, ma'am, you know how it is
they gets
when pipes gets rusty
squeaky. Same thing on seas as on land.
But now you take on land, when water
pipes gets rusty, you don't have a clear,
you have a rust-colored water when you
turn the faucet, and the chances are ten
to one the water heater's worn out. What
you need is a modern automatic gas water
heater to give you a dependable supply of
hot water 24 hours a day.
AB Now I know what they mean when
I always
they talk about wind-jammers
thought it meant a sea-going vessel. Now
I know it means a sea-going man
GH: What's that you say about a ves:

:

:

:

.

.

:

But

look blue

To

.

:

GH: The

mind

a receptive frame of

hear what follows.

:

music of course
boys.
But remember

those high C's are treacherous

what's the

in

mate.

MUSIC: Theme, Home.
:

Your
Skill

Radio employs two things genMusic and the human voice,
both of which meet with ready acceptance by our customers, who
voluntarily turn on their radios to
be entertained. Listening to music
is pleasant, and puts most of us

Gas System Mixes Music, Color and Humor
With Its Pointed Selling Messages

a sample continuity
by Margaret Marable,
Lone Star Gas Co. radio director, who incidentally plays a second part in the programs:

GH

to
Ladies!

Their

GAS APPLIANCES

written

company and its services, and to
establish friendly public relations.
It is hardly necessary to remind
employes of any utility company
of the necessity for good will. But
unfortunately for us all, we must
work twice as hard to create and
hold good will because our efforts
by

Star

Look

erally.

keting and exceptional continuity writer. Housewives in

TODAY

conveni-

its

ence and economy.

a good-sized

21,500,000 radio
families in the

reminder of

casional

ex-reporter, ex-stenographer, excellent student of mar-

in

MODERN
HOMEMAKING

Haranguers Counteracted by Broadcasts

IN DALLAS, Lone Star Gas System

ment

Made

Created; Reckless Charges

!

!

(Continiied on page 56)

FOR MEN AND WOMEN — Here
the first page of Lone Star Gas
System's monthly publication, used
as an envelope staffer.

is

we point to President
Roosevelt's fire-side chats. Or to
be more exact, I don't know what
kind of gelatin dessert you use or
what kind of coffee you drink, but
wager that each one of you
I'll
has a kindly feeling toward Jell-0
because of Jack Benny's hilarious
comedies and has a neighborly attitude toward Chase .& Sanborn
because of Major Bowes' amateur
hour. Both companies are big companies, corporations which deal in
millions of dollars, but they are
rarely sued, and seldom cussed.
To sum up the points in favor
of radio for creating consumer
confidence and building good will
then, let me repeat: Radio offers
an opportunity to the utility companies through home service workers to personalize their service, to
reach a voluntary audience which
offers little resistance under circumstances most favorable for acceptance and conviction.
example,

Customer Education

NOW, how

can radio help us to.
educate our customers to the value
and benefit they personally can enjoy from the service we sell ? We
realize that although men influence purchases far more than they
are usually given credit for, it is
the women who must use the purchases. With radio, we can get directly into a woman's home, perhaps while she is actually using
the service we speak of and tell
her exactly what it will do for her
and how she can get the most
benefit from her use of it.
For instance, we can tell 100,000
women how to use a broiler, what
foods are suitable for broiling and
how to prepare them for broiling.
By continued repetition of the
facts we feel are essential to a
user, we can gradually acquaint
them with every phase of our
service, while we are con..iuaing
to build

A

more

will for the company.
specific outline of some of

good

(Continued on page 52)
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EWS..

more than

.

words each day
of the earth

headquarters
the

work)

newspapers
.

^^^^^

Hi

.

with

.

.

.

.

.

in

.

in

.

from the four corners

.

.

passing through United Press

New York

.

relayed

to

.

two

comprehensive
traditional

hundred thousand

six

.

.

news pulse

more than 1300

hemispheres
.

.

.

of

.

edited

U. P. Accuracy

.

.

by

unbiased
experts

and Speed.

UNITED PRESS
NEWS COVERAGE

Two

of Five Applications for High

For the 1370's

NEWEST

twist in station
organizations is the proposal
of Charles A. Hill, manager
of WIBM, Jackson, Mich., to
organize all stations on the
1370 kc. local channel into
Some 50
the "1370 Club".
stations
occupy the wave
throughout the country. His
idea is to work toward a
horizontal increase in power
to 250 watts night and 500
watts day; synchronized operation
standardization of

Power Already

Assigned to Hearing But Dates Are Not Fixed

A JOINT

"superpower" hearing,

along the lines of that held by the
six
Commission
Radio
former
years ago when 50,000 watt assignments were at issue, may
grow out of the deluge of pending
applications for authority to use
power of 500,000 watts, or the
equivalent of that of WLW, Cinmost powerful
cinnati,
world's
outlet.

The trend of events before the

FCC

indicates such a possibility,
although no definite action to that
end has been taken by the Broadcast Division. Of the five applications pending for superpower, two

—WHO

and

WJZ— already

have

been designated for heai'ing before the Broadcast Division en
banc, but thus far there have been
no hearing dates set. Other pending applications for this power
are from WGN,
and KNX.
The FCC cleared the decks for
superpower consideration early
this month when it threw out a
horde of applications seeking to
bring about East-West coast duplication on clear channels and
thereby result in the "breakdovsm" of such waves for the exclusive use of high-power stations.
That was a definite showing by
the Broadcast Division that it
will countenance no further "chis-

WHAS

eling" at clear channels until it
decides upon definite policy.
Many factors are entwined in
the ultimate consideration of a
new alignment of broadcast allocations, and in which the super-

power

requests

appear

definitely involved.

has before

it

to
First, the

be

;

equipment and antennas;

FCC

Washington representation;
exchange of program, selling
and engineering ideas, and
other mutual activities. He
suggested the plan be worked

the preliminary rec-

ommendations of its Eneineering
Department relating to a horizontal increase of power on certain regional channels. This was

out at the

forerunner of a complete
realignment of the band to bring
stations up to modern engineering
to be the

practices.

A

chronological course is indicated before the FCC will get to
the all-important allocation proceedings. At the earliest, it does
not appear possible that general
hearings can be held on it before
late this year or in about January, 1937.

the Broadcast Division
clear out of the way general
broadcasting rules governing allocations. For example the present
regulations prescribe that the
First,

must

maximum power

allowable is 50,000 watts.
is
operating
with 50,000 watts regular and
450,000 experimental. It could not
grant the WJZ or
applications
without modifying
those

WLW

WGN

what the allocation recommendations will be. The original plan contemplated superpower
precisely

Joint Hearing on Superpower
May Result from 500 Kw. Pleas

NAB

Chicago July

convention in

5-8.

regulations since they ask for
500,000 watts outright.
The new regulations have been
drafted in a preliminary wa-^^ and
all signs point to an eventual lifting of the limit on power. But
ahead of that, the FCC is disposed to await the results of the
comprehensive clear channel wave-

propagation study begun last fall,
the results of which now are being
analyzed. This included other
classes of stations also.
Latest
word is that the data will not be
analyzed in usable form until late

summer and is now only onequarter way through.
Until this analytical work is
completed it will be impossible to
say, according to FCC sources,

this

nothing up
either sleeve

There

way

KWK

suit

of hard

our

on perhaps a dozen channels in
the clear group, with reduction in
the number of clear channels from
40 to 25. Horizontal increases in
power were projected on local as
well as regional waves.
Moreover, there is a school of
thought that a general hearing on
the advisability of adopting new
rules of any character will have
to be held. Under the regulations,
it is possible for the FCC to invoke new rules by procuring
agreements in advance from the
parties who might be affected by
realignment of assignments but
hearings appear to be regarded
by another group as essential.
Taking into account all these
factors, it is dif!acult to arrive at
a conclusion other than that the
superpower hearings, plus any
consideration of reallocations, will
several months, at
drift along

Moreover, no move can be
June 15 technical
hearings are out of the way.
In denying the applications for
duplication on three clear channels on May 1, the Broadcast
Division caused a mild sensation
in industry ranks. These applications, pending more than a year,
sought duplications on the 640 kc.
clear channel, on which KFI, Los
Angeles is the dominant station;
on 830 kc, which is assigned to
KOA, Denver as a clear wave,
and on 1180, which is used on a
shared basis bv KOB, Albuauerque
and KEX, Portland, Ore. The 640
case was one of the most prolonged ever held before the FCC.
least.

made

until the

nothing tricky or magical about the

is

gets results.

work and

the natural re
close cooperation with

It is just

clients.

We

however, that very often
the results we get seem to have been gotten by
will

admit,

magic.

THOMAS PATRICK
HOTEL CHASE
REPRESENTATIVE
NEW YORK
Page 16
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Renewals

= Results

of WLS advertisers (local) in April had
used the station on previous schedules. During the month a cosmetic manufacturer reordered 156 announcements; a perfume advertiser renewed twice weekly; a nursery increased from five to fifteen minutes a day;
a yarn manufacturer continued six days a
week; a proprietary was rescheduled for an
additional period; another renewed its daily
programs for twenty-six weeks; a life insurance company added thirty-nine programs;
and a proprietary manufacturer, who has
used WLS three years, renewed twenty-six
weeks.

81%

*

*

*

Four 15 - minute amateur prograons during
April brought 15,751 letters. The program is
for members of Chicago's Fire and Police
Departments only, and is a Sunday morning
feature. Listeners are invited to send their
votes by letter. The novel contest is sponsored by Mayor Kelly's "Keep Chicago Safe

Committee."

Lorado Taft, famous sculptor, celebrated his
76th birthday on April 29th with a special
broadcast over WLS. The program was carried from Mitchell Tower at the University
of Chicago.

$21,977.79 was contributed by WLS listeners
towards relief work when disastrous floods
swept the United States early this year. A
letter from the American Red Cross, which
administered all funds received at WLS, revealed that 6,900 listeners responded. Contributions were received from 863 organiza-

including towns, churches, war veterans' groups, farm organizations, women's
clubs, lodges, fraternities, city and rural
schools. One town in Michigan, total population 1,336, sent a check for $335.75.
tions,

we did lk

During the first one-third of 1936, 195,U2
letters from metropolitan Chicago listeners
were received at WLS. During the month of
April, 50,201

Chicago listeners wrote.

APRIL, WLS was
INmore
listener mail

12 years old. During its "birthday" month, WLS received
than in any previous April in its history; held 81% of its
advertisers on renewal or repeat schedules; received 50,201 letters from metropolitan Chicago alone; received $21,977.79 from its listeners for flood relief
and generally operated in a way we believe pleased our listeners and advertisers

—and

ourselves.

A

brief summary of some of these happenings, together with a few other things
we think worth talking about, is presented here. Know WLS!

were received at WLS during
months of 1936. The corresponding period in 1935 brought 632,530 let-

830,869 letters
the first four

—

ters
the previous
of any year.

high for the

first

third

A

washing machine manufacturers' associasecured 8,981 inquiries in April from
nine 5-minute transcribed programs. The
transcriptions are scheduled twice weekly at
8:55 A. M.
tion

^

Exceeding

WLS

celebrated

its

twelfth birthday with a

big one-hour broadcast Saturday night, April
18th. More than sixty artists took part in
the program, including such favorites as
Lulu Belle, Tony Wons, Uncle Ezra, Henry

Burr,

Soubier, Pat Buttram, Ralph
and the Maple City Four. Uncle

Cliff

Emerson

Ezra's imaginary 5-watt station, E-Z-R-A,
heard on a
Network three nights weekly, serenaded
with a 12-minute program from the stage of 8th Street Theatre.

NBC
WLS

WLS

programs and

artists continue

among

the leaders in Radio Guide's nationwide radio poll. Lulu Belle, whose only radio work
has been on WLS, is fifth in the "Star of

classification.
The WLS National
Barn Dance is fifth in the "musical program" section, being led only by Show Boat,
Hit Parade, Hollywood Hotel and Vallee Va-

Stars"

WLS

riety Hour. Julian Bentley,
porter, is seventh in the "News
tor" group.

May

15,

1936

•

News ReCommenta-

%

^

previous April mail response
records, WLS last month received 153,466
letters. This was 210% above the April, 1935
response and marked the third consecutive
month in 1936 that mail records have been
all

—

shattered.
*

WLS

listeners

*

*

had purchased

(to

WLS

May

1st)

Family Al54,045 copies of the 1936
bum. The book contains nearly 100 pictures
of
artists and staff members. It is in
its seventh annual edition, and is priced at
50c. Copies are available to advertising and
agency executives interested in knowing
WLS. Address your request to WLS, Chicago.

WLS

All this adds to, and is further proof
of,
"listener loyalty." And Ustener loyalty predicates Advertising Results.
Why don't yoa try WLS, too!

WLS

m
50,000 WattiL

CLeax Channel

The Prairie Farmer Station
CHICAGO
BURRIDGE

BROADCASTING

D.

BUTLER,

President
National Representatives:

GLENN SNYDER, Manager
John Blair and Co.

Page 17

Cap//a/ S/a/i on

in //le

Oapi/a/ ??7ar^e^

New Crosley Group
To Start Operation

'

Copyright Justice Is Purpose
Of Independent Association

ASSOCIATED

Independent Radio

Stations, broadcast group organized under the leadership of Powel
president, will be
Crosley,

WLW

incorporated within the next few
weeks as a going organization.
While its initial purpose is that of
actively engaging in copyright
matters looking toward more equitable dealings, the charter will be
sufficiently broad to permit it to
engage in trade associations ac-

A

'eres

tivities generally.

Afe^

At a meeting of the executive
committee in Cincinnati May 1
Sol A. Rosenblatt, former NRA
division administrator, who has
been retained to draft a copyright

Able-To-Buy

was instructed to
draw up incorporation papers for
an Ohio corporation, and also to
legislative plan,

assist in the preparation of a constitution and by-laws. It was indi-

that another meeting, for
approval of the organization details, will be held prior to June 1.
cated

Market
And

it's

The money

not a theoretical market.

is

here and

it is

To Elect

being spent.

the formation of the corporation Mr. Crosley is expected
to be elevated to the presidency,
relinquishing his temporary post
of chairman. Other officers and a
board of directors also will be
elected, it is understood. The first
actual organization membership
meeting probably will be held coconvention
incident with the

/

Accurate, undeniable facts backed by economic authorities place the Sac-

ramento Valley as one of the leading markets

in

Officers

WITH

the entire United States.

NAB

Now,

for the

first

in Chicago July 5-8.

time, radio advertisers can reach this wealthy market

It

completely,

effectively

new 5000-watt
Everything
thing
will

is

is

and

profitably

through the

medium

of

KFBK's

NAB

station.

new from the

studios to the transmitter and antenna.

Any one of
VALLEY FACTS.

designed to bring RESULTS.

gladly supply

has been repeatedly empha-

sized that AIRS does not propose
as a
to compete with the

SACRAMENTO

trade organization, but has been
organized for the sole purpose, at
the outset, of procuring justice on
copyright. About 150 stations

Every-

our representatives

SACRAMENTO
CALIFORNIA

have received letters inviting them
membership. One means of
to
financing which has been advanced
is that of having member stations

.

contribute to AIRS 10% of what
they now pay to performing rights
societies for copyrighted music.
Among those who attended the
meeting were Messrs. Crosley and
Rosenblatt, John L. Clark,
general manager and secretary of

WLW

AIRS; John Shepard

3d,

Yankee

Walter

J.

Damm,

Network

WTMJ;
Owned and operated by

James McClatchy Company, for more than
79 years publishers of The Sacramento Bee, the 1934 Pulitzer Prize Winner,
KFBK Is one of the McClatchy Radio Stations, which include KMJ, Fresno;
KWG, Stockton; KERN, Bakersfleld, and KOH, Reno, Nevada.
the

Joseph McGIIlvra

New

York City

Chicago,

Illinois

Hanrahan,

C.

Scripps - Howard stations; Glenn
Snyder, manager, WLS; Edward
A. Allan, WLVA, Lynchburg, and
president of National Independent
Broadcasters; Harry S. Stone,
WSM, Nashville, and D. R. Merrill, busiiiess manager of the Detroit News, operating WWJ.

Los Angeles, Calif.

GallenKamp Enlarges
GALLENKAMP STORES Co.,

1358 Russ Building,

company

San Francisco, largest
San Francisco,

919 N. Michigan Avenue,

James

Walter BIddick Company
568 Chamber of Commerce BIdg.

485 Madison Avenue,

;

Calif.

1038 Exchange BIdg.,
.Seattle

the

in

retail shoe

West,

with

85

stores on the Pacific Coast, on May
18 will start a six months' campaign directed to children on eight
Pacific Coast stations. Daily spot

announcements

will

be

used

on

KFBK, KFRC, KQW, KMJ, KGB,

Af/iliafed with

Columbia Broadcasting System

Don tee Broadcasting System
Page 18

KOIN, KOL.

Offering a variety of

newspaper tieup will be used along with radio.
GallenKamp also sponsors George
Tolin's Wednesday night Student's
Hour on KGGC, San Francisco.
Long Adv. Service, San Francisco,
prizes in contests,

has the account.
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MEASURED

IN

DOLLAR VALUE

In reaching 4/5ths of the buying power of
England,

New

WBZ and WBZA offer advertisers

an

unusual value per dollar expended. They boast
a potential circulation of 1,156,000 radio families.

And

they're concentrated in the sections

where most

New

England money

is

spent.

WBZ WBZA
50,000 WATTS
NBC

Blue Network

BOSTON, MASS.
Two

of

1,000 WATTS
NBC

Blue Network

SPRINGFIELD, MASS.

NBC's Managed and Operated

Stations

.

:

.

.

The

First Census Data Cover New England
Revenue and Employment Data for Region Are Shown
In Initial Release Under U. S. Business Census
IN

THE

first

U.

S. cen-

official

sus

REVENUE FROM SALE OF TIME

data ever

made

on
the broadcasting
industry, the Bureau of Census,

Mr. Sandage

public

Department of
Commerce announced May 15
that total r e ceipts

of

the

networks.
The Bureau's release, made by
William L. Austin, director, is the
initial one covering an industrywide questionnaire survey on 1935
station operations.
In addition to
the breakdown of time sales, the
survey also covers employment and
payrolls in the various station
categories.
will
Periodically, the
make public the results of the census covering individual states and
regionals, and finally it will make
available figures for the country
as a whole, broken down in vari-

Bureau

ous classifications and groups. The
survey has been under the direct
supervision of C. H. Sandage,
chief. Division of Transportation
and Communications, with headquarters in Philadelphia.
Station Cooperation

SANDAGE,

a university
teacher and business consultant by
profession, has taught marketing
advertising and transportation. Before joining the Bureau, he was a
business consultant in problems of
advertising and marketing.
Stations
and networks alike, Mr.

Sandage

said,

have given "whole-

hearted cooperation in this first
census of the broadcasting business.
This cooperation has not
only been appreciated, but I am
sure will result in providing the
industry with valuable factual
data."

Because of the significance of
the first Bureau announcement, it
is published herewith in full text:
Total receipts of the 36 broadcast stations in New England
from the sale of radio time during
the year 1935, amounted to $3,664,687, it was revealed today (May
15) by Wm. L. Austin, Director,
Bureau of the Census, Department
of Commerce, in the first report
of the new Census of Business
now under way. It is the first
census data ever made public on
the broadcasting business.
Although the report is called
"preliminary" because it is not in
as great detail as will be contained in subsequent final reports,
it includes all broadcast stations
in the New England States, of
which there are 14 in Massachusetts, 6 in Connecticut, 5 in Maine,
5 in Vermont, 3 in Rhode Island
3 in New Hampshire. Two stations which did not carry advertising are not included, and two
stations in Massachusetts which

and

are sychronized are counted by the
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Total

Stations

New England

36

{

^3,664,687

100%
Connecticut

36

stations in New England from sale
of radio time during 1935 amounted to $3,664,687. Of this amount,
more than half was derived from
sales and about one-sixth
local
from national and regional adverThe balance of 31.87%
tisers.
came from national and regional

MR.

Area

Massachusetts.

.

New Hampshire
Rhode Island
.

.

.

.

6
5
14

Nat' I and
Regional

spot (non-

Network

network)

$1,167,598

231,520
93,807
631,892

557,704

210,379

^

$1,853,851

17.55%

50.58%

144,740
42,435
364,936

216,044
113,270
1,187,284

80,182

267,143

10,945

70,110

81,055

5

Local
Advertising

^

643,238

$

31.87%

592,304
249,512
2,184,112

I}-

National

^

Bureau

Census

emphasizes

that employment and pay rolls as
reported by the broadcast stations
do not include entertainers and
other artists employed directly by
advertisers, nor those employed
directly by radio networks and not
a part of station personnel.
No
figures are available on the former,
but the latter will be included in
the final summary of broadcasting
business in the United States,
which will include network staffs
as well as station staffs.
This is the first year that radio
broadcasting has been included in
the Census of Business, which also
covers retail and wholesale trade,
service businesses, amusement enterprises, hotels, truck and bus
transportation, warehousing, advertising agencies, the insurance
business, contract construction and
nearly every phase of the complex
machinery of American business,
except those fields regularly covered by other Census divisions.
The entire project is under the direction of Fred A. Gosnell, Chief

National and regional network revenue represents the amount received by stations
from networks as payment for network commercial programs carried by the stations.
National spot revenue represents time sold directly by stations to national and regional
advertisers rather than through a network. Local advertising revenue was received from
local advertisers who purchased time directly from stations.
- Data other than number of stations are combined to avoid disclosure of individual
1

figures.

Statistician.

Census Bureau as one, accounting
for all of the 39 stations licensed

New England.
Approximately one-half of their
revenue
was derived
(50.58%)
from local advertisers, and about
one-sixth (17.557c) from national
and regional advertisers who purchased time directly from the stations.
The remainder (31.87%)
was received by the stations from
national and regional networks as
payment for network commercial
programs carried by the stations.
Revenue as reported here is the
to operate in

net

billings

on the

air,

for advertising time
including the stations'

proportion of network billings. It
computed after deducting quantity and time discounts.
In the report, the sources of
income are further analyzed by
States, Massachusetts leads the
other States in all three classifications, with total revenue of $2,184,112, of which $1,187,284 was
local advertising.
Connecticut is
second with $592,304 of revenue;
Rhode Island is third and Maine
fourth. To avoid revelation of the
individual operations of any station or single ownership, the report combines the
figures
for
Rhode Island and New Hampshire.
All figures of individual concerns are confidential and are careis

fully guarded by law

and by elaborate precautions within the Bureau of the Census.
Names are
never shown in census reports, and
tabulations are arranged in such
manner as not to disclose any company's figures.

As a

the
Census Bureau continues year after
year to enjoy the full confidence
of business. It is a strictly impartial fact-finding organization which
establishes mass facts on which
business bases its long-range plans
and policies. All census employes
are sworn to secrecy, and census
files are not accessible,
even to
other Governmental agencies.

36

tail.

Other employment

The preliminary series of basic
facts by States, of which this is
the first, will be followed by final
reports in booklet form in much
Whenever revelagreater detail.
tions can be avoided they will include analyses by counties, cities
and towns; kinds of business; sales
volume; number of employes; and
other classifications. In many kinds
of business the data will be compared with similar data from the
Censuses of 1929 and 1933.
Because radio broadcast stations
are limited in number in most
cities, detailed information will be
mostly by states and regional di"National spot" and local
visions.
advertising revenue will be shown
in the final reports by the following types of advertising: Electrical
transcriptions, live talent, records,

and

classifica-

clerical, and employees
classified.

not other-

wise

Of the
are

total analyzed, 613

men,

and

163

are

Summary

spot

(79%
women.
)

operations.

Employment and Pay

of

Station

36
6
5
14
3
3
5

Connecticut

Maine
Massachusetts.

.

New Hampshire
Rhode Island
Vermont

.

.

.

Rolls

STATION PAY ROLL

Employees
Stations (Avg.No.)^

New England

Addi-

announcements.

tional information concerning this
important field of business will be
given in as much detail as possible,
limited by the necessity to avoid
disclosure
of
individual
station

tions shown in the report include
executives, supervisors, office and

Full-time Part-time
$1,262,327 $103,529
339,194
57,909
20,324
67,871
13,018
712,956

727
179
65
370

Total
$1,365,856
397,103
88,195
725,974

73

127,391

123,077

4,314

40

27,193

19,229

7,964

result,

Employment Data

THE

ber the latter figure was 745. During the last six months, three new
stations started operations, adding
41 employes to the December total.
During a representative week
used for more detailed analysis of
employment and pay rolls, when a
total of 776 employes (full-time
and part-time) is shown, only onesixth (16.3%) are reported on a
part-time basis, and their pay roll
is 6.8 percent of the total.
The
remainder are full-time employes
of the stations.
Station talent, which is further
divided into artists and announcers,
accounts for 33.2% of total employment and 26.7% of total pay
roll.
Station technicians, the second largest group, account for
22.9% of employment and 20.6%
of pay roll, during the representative week which is analyzed in de-

New England

stations

employed a total of 727 persons
(monthly average) with an annual
pay roll in 1935 of $1,365,856.
Practically all of the pay roll is
for full-time employes. There is
relatively little seasonal fluctuation in employment. Lowest employment was in February (676)

and the highest was in December.
For stations that were in operation in both February and Decem-

Monthly average, based on number of employes on pay roll nearest the 15th of each
month. (Total man-months divided by 12.)
^ Data other than number of stations are combined to avoid disclosure of individual
1

figures.

Analysis of

Employment and Pay

Rolls

(Based on Representative Week^)
All

Employes

-

Full-time Employes

Part-time Employes

Pay Roll
No. Pay Roll
Total
776 $28,001
Executives
33
4,266
44
Supervisors
2,906
156
Office and Clerical
3,655
5,779
Station Technicians 178
.

.

Station Talent
Artists

Announcers
Other ^

.

.

.

.

134
124
107

4.467
3.023
3,905

No.
650
27
43
149
170

Total
$26,101
3.999
2,886
3,587
5,737

Avg.
$ 40
148
67
24
34

No.
126
6

58
113
90

3,397
2,932
3,563

59
26
40

Pay Roll
Total Avg.
$1,900 $15

7
8

267
20
68
42

45
20
10

76

1,070

11

91

17

342

14
8
20

1

Figures are for week ending Oct. 26, 1935, except where such period was
sentative. In such cases one week of representative employment is given.
- Does not include employes such as entertainers and other talent supplied
tisers, nor employes of radio networks.
3 "Other"
Persons performing
includes employes not otherwise classified.
of functions where no one function requires a major portion of the employe's
continuity writers, are included here. Salesmen are also listed as "other".
1
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Advertisement

A
WGES makes

^

There's a possibUity thai we might be

•

made on

TTe iciU pay for this

this offer:

to a correction of

page!

this

an y mis-statement and

to

Ve

same

wong

do not believe so

in

&ome of

—however,

sized adrertisement in

the important statements

to see that justice is

BROADCASTING and

done

devote

it

we

to all,

Out Here

entirely

honoring the Chicago radio station that can surpass our record as

set

doicn her el

In Chicago
•

* . *

Some Random Thoughts,
Most of Which Concern
WGES, WCBD and WSBC
an Advertisement

—

By GENE

DYER

T.

This column will appear frequently

YOURS

from now
as

it

is

on. It is
ours. Come on

as

much

and use

it

There are more than 300,000 unChicago!
in
and WSBC each
maintain Bureaus to aid these
people to become real Americans.
Special booklets on Naturalization
are supplied by each station.
aliens

naturalized

WGES, WCBD

IN

CHICAGO

*

*

*

Thank you, Jim Baldwin! Station
operators know the good work you've
done and are doing for everyone in
in

XUJMBER

in

HOURS per day

radio!

of Local Chicago Accounts!

Sponsored by Chicago Accounts!

The world's

in

NUMBER of REPEAT Contracts from Local Accounts!

in

RESULTS per dollar spent by Local Accounts!

largest b u s i ness in the retail sale of

canary birds
and bird supplies has been

built with

WGES

as its
of publicity. Every day
for five years a choir of canaries
has sung its way into the hearts
and pocketbooks of Chicagoland.
sole

means

*

OOO and

Oak Leaves

500 Watts

Broadcasting Station

I

N

7A

THE
.

.

.

C H

I

C

*

*

Without malice we repeat what one
of the smartest radio station operators we know said the other day:
"The radio stations can do without
but the networks can't
networks
do without radio stations!"

—

WGES

G O

under Petsonal Direction o/6EnE T.DYER

has the most complete foreign-language service (announced
both in English and foreign tongue)
of any radio station in Chicago,
out of
Do you know that
every THREE radio listeners in
Chicago are of either foreign birth
or parentage? (1930 census)

TWO

There are more radio receivers in
CHICAGO than in the TEN (socalled)

SOUTH STATES — yet

Chicago has only a small fraction
of the quota facilities assigned to

This Advertisement

those states.

*

*

*

In Chicago at 9:00 P. M. outside of
(

Ran

in

A PAGE
ING

is

BROADCASTING

April 15, 1936 )

advertisement from April 15th issue of

reproduced above. As

this

BROADCAST-

WSBC {our hundred waiter) there
are only FIVE radio stations on the
air in Chicago - - three owned by the
networks and the other two affiliated
with them! And someone said Chicago was over-crowded with radio
stations?

advertisement goes to press,
Lret

there has not been a single challenge to the statements set

down

in

to

us be

first

invite

you

radio
men to Chicago to the
fellow

the

first

advertisement! Every radio station in Chicago

publicity investment

—^WGES

is

a

good

leads all others in local business!

(CHICAGO

NAB
t i

WGES
''In the

May

15,

1936

•

o n.

Conven-

We'll

guarantee a
welcome

Heart of Chicago
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;

WBZA

Shift to

550

Feature Foods Inc.
Claims Increase in
Sales of Sponsors

kc.

Sought by Westinghouse
SEEKING

to terminate synchronized operations of its two stations
for coverage of the Boston-Spring-

Chicago Cooperative Program
Uses Novel Merchandising

markets, Westinghouse Elecand Manufacturing Co. on
May 5 applied for a change in frequency to 550 kc. for WBZA,
Springfield, to make the station a

field

tric

INCREASED

sales in the Chiare claimed for food
distributors participating in Feature Foods Inc., a cooperative
radio merchandising enterprise operated by Mitchell-Faust Adv. Co.,
Chicago.
Sponsors using the plan, which
is
based on the daily Feature
Foods program on WLS, Chicago,
are Campbell Cereal Co., Minne-

cago

regional outlet. WBZ, Boston,
mother station of the synchronized
duo, would continue on the 990 kc.
clear channel with 50,000 watts

power.
The stations were first
synchronized in 1926.
The application proposes moving
the present WBZA transmitter
from East Springfield to a new location across the Connecticut
River from Springfield. "The discontinuance of synchronized operation," said Westinghouse, "will
more adequately serve local interest."
The application proposes a

new

apolis

Co.,
foods, coffee)
oratory Inc.,

OVER THE FENCE— Clem

-

-

Meal)

;

Steele-

Chicago
;

(Savoy
Chr. Hansen's Lab-

Little Falls, N. Y.
Rennet); Squire Dingee
Co., Chicago (Ma Brown pickles,

(Junket,

Mc-

Carthy, NBC turf expert, announcing the 43d running of the fourmile Maryland Hunt Club Cup in

mum

Worthington Valley, Md. WFBR,
Baltimore, keyed it to NBC-Red.

number

(Malt

Wedeles

Westinghouse high-fidelity
transmitter and erection of an antenna system located to give maxisignal to the greatest
of people.

area

preserves)
Rapinwax Paper Co.,
St.
Paul; Sunfed Flour Mills,
Minneapolis; W. F. Straub & Co.,
;

Chicago

(Lake

Shore

honey)

Pillsbury Flour Mills, Minneapolis

Lever Bros. Co.,
(pancake flour)
Cambridge, Mass. (Spry shorten;

ing).

The plan includes frequent
broadcasts; premium or gift offers
by radio to create non-substitutable demand by women for the
products; meetings and demonstrations each week with groups
of
club
women; merchandising
on most important dealers;

calls

displays of products.

store

Sales Clinics Held

WEEKLY

sales

by

Helen

Joyce

products,

clinics

Martha

ducted

who
ways

test

are

con-

Crane and
demonstrate
of

talking

about each product, ask questions
and weigh replies, get immediate
reactions on popularity of new
uses, and discover advantages and

The clinics are
points.
selling
held in churches and halls in
Chicago. Meta Given, home economics expert, provides home economics news, creates recipes and
supplies buying suggestions.
More than 100,000 signed proofs
of demand enclosing money have
been received in the last six
months, most of the premium
Trained
merchandising men make personal
on buyers, merchandising
calls
managers and sales managers of
chains and wholesalers; make personal calls on 1500 independent
offers being self-financing.

Business incREnsEs
UUITH iTHE

THERmomETER'S
.in the!

CHflRLESTOn mflRKET
CHARLESTON BANK CLEARINGS Week
,

of

July 7,

1935

$1,726,131.83

Jan. 9,

1936

1,212,358.43

Thousands of vacationists and summer residents are now invading the
Service Area. These vacation spots:

WCSC

Isle

of Palms

Folly

Beaufort Beach

MyrHe Beach

Beach
Sullivan's Island

are the focal points drawing from inland South Carolina, North Carolina,

Georgia and Tennessee.

stores said to do more business
than the other 16,000 independents
in the area combined; make counter or floor displays of each product in the stores at regular interreport each call to each
vals;
sponsor with notation on whether
his product is for sale in the
store, rate of sale, price, and in

some cases report of
ditions.

special con-

These reports are said to

provide a method of checking rate
of increase of distribution.
Increases in sales volume are
shown in a table depicting perbefore
distribution
of
centage
starting the program and after
six

months

of

participation

in

Feature Foods. The table shows:
Product A, 16.7% before, 25.%
after; Product B, 59.5%, 63.2%;
Product C, 13.4%, 27.8%; Product
Product E,
D,
24.6%, 50.8%;
19.8%, 28.2% (three months only).
Sales volume increase of 43% is
shown for one product and 92%
for another. Sales of $26,500 are
claimed for a new product in the
mai-ket within 4% months.
An analysis is presented to
show that over a three-year period
sales in the summer months average 96% of the monthly average
for the entire year, indicating that
the so-called summer slump in
consumer buying habits is a myth.

The Feature Foods program on
morning period.
a
uses

WLS

Feature Foods Inc. places its
radio advertising through MitchellFaust and the agency's services
are available without charge to
participating food companies.

KGFK

Removal Approved
REMOVAL of KGFK, 100-watter

on 1500 kc, from Moorhead, Minn.,
to Duluth, was sustained May 4 by
the U. S. Court of Appeals in
Washington in a decision on the
appeal of WEBC, Duluth-Superior,
from the FCC decision allowing
the move. The court held the FCC
decision was sustained by "substantial evidence" and rejected the
on economic
argument of

WEBC

grounds.
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SERVING OVER 200

RADIO STATIONS

nCf

SmRS and
would take a

lightning calculator to

IT
activities

Library.

these days:

keep

ADDING — new

MULTIPLYING — our

Effects- Last Nighter— and

track of our mathematical

stars to the

service with

STHTIOnS
Standard Program

new features— Super-Sound

now— SUBTRACTING— Oscar

from the Last Nighter programs, and hi-spotting

discovery into a series of their own.

this

and Elmer,

new comedy

NEVER DIVIDING — our

efforts to build the finest transcribed features available

where. That's

new

why we're

stations to the

over 200.
THE KING'S
if

ADDING

Standard family

May we ADD

— now

so

many

well

you, too?

MEN

ir

OSCAR and ELMER

ONCE UPON A TIME

THE LAST NIGHTER

^ SUPER-SOUND
-A^

constantly

any-

*

EFFECTS

SONS OF THE PIONEERS

KAY KYSER'S ORCHESTRA

STANDARD PROGRAM LIBRARY
CUSTOM-BUILT FEATURES

I

6404 Hollywood Blvd./Hoiiywood,

NEW YORK

•

BOSTON

•

180 North Michigan Avenue, Chicago

Calif.

ATLANTA

NC

RADID

•

SAN ANTONIO

•

TORONTO

•

LONDON

QUESTIONS AGENCY MEN ASK
WGAR Clinic Gives the Answers in Meetings at Which

EVERY MONTH
OF 1936

The Story o\ Radio
Assistant

BICCER

PRODUCTIVENESS

of

MINNEAPOLIS

ST.

why, and the results thereto.
The WGAR Clinics on Radio
are occasional meetings to which are invited various
Cleveland advertising agency representatives.
We present to these
groups the story of radio as a

PAUL

ADVERTISER-RESPONSE

medium.

IS

THE WTCN

The

business every

WTCN
935

APR.

in-

of

month on

over

that

of

a striking testimonial of WTCN's pro1

...

a

of

advertisers.

Those

used this station
using

ore

hearing

the

of

having

on

using

it

own

sales

the

rich

market
sage

in

are

WTCN

igze

radio,

mesThis

selling

for

as

1955

MINNEAPOLIS TRIBUNE AND
PAUL DISPATCH-PIONEER PRESS STATION

Wesley Temple

.

BIdg.,

FREE
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is

it

others.

WTCN
ST.

United

the

.

We

the

medium,

may

ask,

to

agency

why do you

necessary to sell radio as
an advertising medium to agency

find

backed by two
leading Northwest newspapers can sell for YOU
largest
10th
this
In
in

the
see,

believe in that loudspeaker as
sells.
talk
advertisers every day about

groups?
But, you

station,

just

You

munity.
Why shouldn't we use
one of those loudspeakers to sell

936.

market

over

and how they can
sell merchandise to thousands of
listeners in the homes of our com-

their

YOUR sales
on WTCN.

story

effective.

loudspeakers,

messages
Twin Cities

States,

is

to

to

1

this

loudspeaker

an instrument that

and

for

TELLING
we

results

advertisers

Put

a

are

advertisers

other

are

in

did

it

arrive at your rates?
What's being done to measure
your listening audience?
How can a local program compete with a network program?
What talent can you offer locally?

What are your rates at various
times of day and evening?
What is the remembrance value
of an advertisement by radio?
What are your percentages of
local

and network programs?

What

are the essential needs of

an agency in setting up a radio department?
And one other question: Where
do you get the showmanship in a
spot announcement?
You see, during our presentation we say that "Radio Is Showmanship that Sells".
That accounts for the last question.
You'll want to be able to answer
all of these questions, in addition
to all those you have answered in
your formal presentation preceding the question and answer session, and in addition to many more
that are bound to come as time
goes on.
Then, you'll want to give each
one of your guests your complete
story in written form, for further
consideration
and digestion at
leisure.

—41^

Results?
A better understanding of radio, a greater appreciation for the medium, what it has
done, what it can do.
Sales today?
No, probably not.
But, certainlv, more consideration
for radio each and every time it is
possible to grant any consideration whatsoever in the future.

What They Ask

1935

in

them. More and

soles for

more

subject.

who

producing

of

job

re-

again

it

1936 because
big

and producing programs. And we talk about merchandising the program, using examples from our own file on the

WTCN

satisfaction

ence availability, use by classifications, income totals and income
by classifications.
attempt to
define radio as it is today, and
point out the values of radio, peculiar to it alone as a medium,
which accrue to an advertiser
through a proper interpretation
of that definition.
give rules
for planning

the complete

of

flection

commercial program, a decade

We

is

ductiveness

to sell

We

tremendous
volume
in

crease

MAR.

made

of growth and development, facts
and figures on receiving sets, audi-

BUSINESS CHART
FEB.

effort is

a given station or any particular
program idea or campaign. The
stress, from beginning to end, is
on radio, the medium.
We tell our story over the loudspeaker, with a number of voice
changes, with sound effects and
music cues. It's the story of the
first

HERE

No

your

to

How do you

Advertising

WTCN

Told

"Clinic", and you have told your
story briefly but effectively, these
are the questions they will ask:

but that we gather
together
t o
study concrete
cases or problems
of a special type. The name is not
important. The importance in this
instance lies in what is done and

1935!

Is

Once they have come

DON'T know

of a better name
for them, so we
call them "Clinics". Not that we
consider the subject of Radio Advertising as sick,

CORRESPONDING
MONTH OF

Medium

agencies and men we wanted to
reach, and, so far, we have found
them willing to be reached.

Manager

WGAK, Cleveland

WE

THAN THE

BRINGS

EUGENE CARR

By

as a

.

Minneapolis.

& SLEININGER

— National

Minnesota BIdg.,
Representatives

St.

Paul

it

groups?
A very logical question, if you
live in a city where agencies have
complete radio departments, with
radio account executives, production men, writers, announcers, a
department within an agency sufficient
unto itself.
But what
about hundreds of cities throughout the country in which agencies
are not thus equipped?
What
about the thousands of advertising
men who have had no first hand
contact with radio, not even to
placing a spot announcement campaign? What of those men who
look unfavorably on radio strictly
because of an unfamiliarity with
it, a lack of knowledge of it?
This
was our problem. These were the

COPYRIGHT CHECK
FOR CONVENTIONS
FINAL radio arrangements for
coverage of the Democratic National Convention in Philadelphia
June 23-29, were to be made at a
meeting called in Washington May
14 by Charles A. Michelson, director of publicity of the Committee
and William B. Dolph, manager
of WOL, Washington, and radio
director of the committee.
The most important topic was
that of protection on performance
of copyrighted music to avoid possible

performance by

floor

bands

Warner

Bros, tunes, particularly since the networks are not
licensed to perform them. All bands
will be required to submit lists of
the compositions in advance, and
all unlicensed numbers will be excluded. All unlisted tunes will be
cut off at the outset, it is understood, whether or not they are in
copyright
the Warner catalog.
"checker" will be present during
sessions on the floor.
Expected at the meeting were
of

A

Alfred Morton, NBC; Paul White,
CBS; G. W. Johnstone and Jack
Poppele, for Mutual, and Dick
Fishel,

WMCA,

WIP, both

BROADCASTING

and James Allen,

for Inter-City.
•
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15,
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what these powerful stations give
spot and local advertisers in 9 great markets
That's

THEY'RE

big markets, important markets — and these are big stations

with the power and the "reach" to send scorching aces across the sales
net. More than just local radio stations, they are National Broadcasting

Company

outlets with all the prestige, popularity

and influence which

only the largest radio organization in the world can
If you would do a complete

WEAF

selling job these stations are musts:

50,000 watts
50,000 watts

WJZ

New York

WGY

The Great Northeast

J Pittsburgh and the

KDKA

{

WTAM
WBZ-WBZA

WRC
WMAL

New

50,000 watts

England

District of

Columbia

51,000 watts

]

(

For full information about one or

all

1000-500 watts
500-250 watts

of these stations, get

sents every other station,

May

15,

1936

•
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and

offer.

WMAQ
WENR
KOA
KGO

)

50,000 watts

\

50,000 watts

Chicago

50,000 watts
50,000 watts

Denver and the
Rocky Mt. Region

50,000 watts

an Francisco

KPO

in touch

Market
Northern Ohio

Tri-State

[
\

7,500 watts
50,000 watts

with the one nearest you. Each station reprc'

the sales offices of

NBC represent them

all.
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Dope

With Our Eyes Wide Open

this out

,By Statiois Break^

TO BORROW

the
.

.

^ Estimated

Consumer Income

for

Next

Six

title of

a recent

song and to add
rather wryly
with out necks 'way out! We
raise the copyright question ... in
response to popular demand and
because we feel it to need inspection away from the emotions now
current
with eyes completely
open to the basic problem and its

Months

.

.

.

.

.

.

.

ultimate solution!
*

WE SHALL

*

*

be content to raise

Perhaps

questions.

someone

tablish himself in the field
hold
the price of compositions to
a reasonable measure of their
.

^

THERE

of

payment

any

*

if prices increased to some
extent
would that not be more
desirable than the continued existence of the present arbitrary
power to raise the price of copyrighted music to almost any
heights desired?
.

system

upon

factors
having no relation to the thing
being charged for? We refer to
the present 5% charge on all commercial program time
whether
.

.

.

ASCAP

music is used or not
Does this system not become even
more unsound now that Warner
music has been withdrawn from
the

.

ASCAP

WDAY-FARQO,N.DAK.
500 dnd too microvolt contours
APRIL 1,1936

—

g-

*

*

S" d

.

*

IS NOT the most logical price for
a commodity its value in exchange
in a competitive market?
Since
compositions vary as to program
value, is it not reasonable to set
the price of each composition in
terms of its value as revealed by
supply and demand? Is there any
other sound way of charging for
the use of musical compositions?

CAN THIS

E

.

catalogue?
*

*

*

method be applied

so

long as the preponderant majority
of copyrighted numbers in current
demand are controlled in a single
pool, determined to assert its collective power in a blanket charge
on gross receipts irrespective of
their source?

T

THE

•4^

The Brookmire map above shows that the Red River
Valley oS North Dakota and Minnesota will have
the highest consumer Income In the U. S. for
the next six months [North Dakota 43% above 3-year average—Minnesota 28% above}. Our contour map shows that
WDAY covers the Red River
Valley like a tent.
Figure

it

out for yourself!

IF
answers to these questions indicate the per-piece system
to be the most desirable ultimate
solution, is it practical? Some contend that the pure per-piece system
would be applied only to currently
popular music and would probably
embrace little more than 150,000
titles.
They visualize the remaining music grouped into various
libraries available either on a flat
rate per piece ... the value of
individual compositions here would
differ too little to demand scaling
in price ... or on a subscription
basis.
Does this make the perpiece plan seem practical or not?
*

IF

WDAY,isrc

^

FREE, JOHNS

&

FARGO,

FIELD, INC.

NATIONAL
REPRESENTATIVES

Page 26

N. B. C.

Z

*

be
the result of the per-piece plan?
Would it raise the price of music?
Here we venture a reply
probably at the outset. But does any
price remain unreasonably high if
.there is a substitute lower priced
article to take its place?
.

WOULD

N. D.
940

KILOCYCLES

5000 WATTS DAY
1000 WATTS NICHT

*

PRACTICAL, what would

^

^

.

.

^

not the competitive presthe next most desirable

sure of
composition

.

.

.

and so on down

the line
and the pressure of
the new composer anxious to es.

.

.

.

.

*

will

^

based

*

*

EVEN

WOULD

logic to a

.

value?

furnish us the answers.

IS

.

down

*

*

music costs be increased

equally for

all

stations

music?
Would the
probably placed on

and for

all

lower

price
many of the
excellent older numbers lead to
their revival? What would be the
experience of the fund of light
opera and semi-classical music now
utilized to but a limited degree?
If these could be secured economically, would this not open up the
possibility of savings to the skilful
buyer of music?
*

*

*

WOULD

not this also assist the
smaller station, comparatively free
of the competitive pressure of
continually putting on the latest
hit?

WOULD

not forces such as these
result in a more diversified use
of music and of more varied service to the listener? Might they not
also result in longer life for top
hits by reason of less continuous

f
i

performance?

WOULD

not the per-piece system
possible charging the advertiser for the music utilized on his
program? Should the advertiser
pay for such music, just as he

make

pays

Barclay

McClelland

a

for

illustration? Should not that charge
vary in amount with the value of

the composition, just as does the
cost of art work in the printed

media?
*

THERE

IS

*

*

any fundamental

di-

versity of interest between networks
and stations on copyright in the

No matter

long run?

1

the system

in use, will not the ultimate operation of economic forces require
that the recipient of the greatest
value in use will pay the largest

sum?

.

.

And we add

.

.

.

.

we

haven't yet thought out the comof
this
last
plete
implications
question.

CAN

temporary

any

won without answering

advantage
these fun-

damental questions be more than
the apples of Sodom to him who
achieves it?
*

*

*

PERHAPS

we're wrong ... but it
seems to us that these are the
problems which the industry
as a whole
must face in cleareyed fashion. And if it doesn't
but why should we prophesy?
.

.

.

.

.

.

.

.

.
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;

WKY^s Elaborate New

SHOW PLACE

of the

SOUTHWEST

The Barnsdall Program
with

"Colonel Courtesy"

and the Barnsdall Dealer- s
ettes ... a musical and
dramatic show sponsored
by the Barnsdall Refining
Corporation.

—

&

Musical program featuring the O. G.
E. Men's Glee Club sponsored by the Oklahoma
Gas & Electric Co.
Left "It's McEntee Time", a variety program
of music, comedy and drama sponsored by the
McEntee Jewelry Co.

Above

—

Johnny

Marvin, featured
in a daily program sponsored by Oklahoma City's
Approved Laundries.

]WKY's

Staff

and

Facilities

Hthe Production of

j6

Studios Are the

Box

Are Geared

to

Office Air Shows!

Teamed with WKY's new

studios, without equal in the
South or Southwest for beauty, size and technical excellence, is a production stafif of able radio showmen with a standout reputation for producing bang-up air attractions with profitable box office wallop.

Above
former

With
of air

stafif,

shows

it's

Ken Wright,

NBC

at

artist,

and CBS
WKY's new

$33,000 Kilgen organ
featured on the program of Harbour-Longmire Co., largest retail
furniture store in the

Southwest.

shows as well as a show place.
More than 60 live-talent studio programs of network pace and
calibre are now being created and produced weekly.
In other words,

—

a place of

facilities

and performers geared

to the production

— The Bluebelles,
harmony trio, featured
on the program of the
Oklahoma City Federal
Savings & Loan AssoLeft

specifically for this area, or the reproduction of

shows used elsewhere, and with the largest, most responsive
audience in Oklahoma, WKY ofifers air advertisers a service, a
market and a sales opportunity outstanding in America today.

WKY • OKLAHOMA
Affiliated with

•

ciation.

CITY

The Daily Oklahoman, The Times and The Farmer - Stockman

KATZ SPECIAL ADVERTISING AGENCY — REPRESENTATIVE
FULL-TIME STATION IN OKLAHOMA CARRYING NBC
E.

!THE

ONLY

{May 15, 1936

•
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WHAT A
WHALE OF A DIFFERENCE THE RIGHT

WSB

Atlanta

NBC

WFBR

Baltimore

NBC

WNAC

I

Bridgeport

UfiAA

""^^

I

New Haven

CBS

WBEN

BufEalo

NBC

WGAR

Cleveland

NBC

Dallas

NBC
NBC

I

WFAA
WBAP

MAKE

STATIONS

1

J

Worth

Fort

WJR

Detroit

CBS

KPRC

Houston

NBC

WFBM

Indianapolis

CBS

WDAF

Kansas City

NBC

Los Angeles

NBC

WHAS

Louisville

CBS

WLLH

Lowell

YN

WTMJ

Milwaukee

NBC

WSM
WSMB

Nashville

NBC

New

NBC

WTAR

Norfolk

NBC

WFIL

Philadelphia

NBC

WEAN

Providence

CBS

But what a large "except."

KSL

Sah Lake City

CBS

a success or a failure

WOAI

San Antonio

NBC

5^1,,

1

KECA

You and your Advertising Agency
test

devise a radio

for your product.

You choose

the test markets carefully.

You

1

Orleans

develop a sound plan and a good program.

Except for choosing the right stations to carry
out your plan, you are ready to go!

Your plan will be
depending upon what

radio stations you choose.

The

advertiser

headed for a large radio

is

appropriation or

is

"off radio for life"

de^P**^^*"^

pending upon what stations you choose.

KGA

Choose from

WMAS

Springfield

CBS

KVOO

Tulsa

NBC

KFH

Wichita

CBS

this

list

of successful stations

and you are headed for a successful campaign.

}

Also

The

YANKEE NETWORK

TEXAS QUALITY NETWORK
The NORTHWEST TRIANGLE
Represented throughout the United States
by

EDWARD PETRY & COMPANY, INC.
DETROIT
NEW YORK
CHICAGO

SAN FRANCISCO

—Recorded Promotion—Lost and
Summer
—
Personally
—
Found

Hardware Cooperation

Pickles in

A COOPERATIVE

program, presented by seven Iowa hardware
jobbers in the interests of inde-

GILMORE OIL

pendent Iowa hardware stores, has
proven so successful in its test
over WHO, Des Moines, that man-

Don Lee-CBS

CO., Los Angeles,
using the Hix Strange as It Seems
program twice weekly on eleven
stations, plus transcriptions in several isolated spots,
on May 13 launched a new campaign utilizing the same program.
Raymond R. Morgan Co., Hollywood, service the account.

ufacturers are joining in the sponsorship of the feature. On the air
December,
since the middle of
1935, the program consists of a
new broadcast six days per week
Commercial conat 7:15 a. m.
tinuity is designed to urge listeners to visit their independent hardware stores in preference to specialty shops. Free & Sleininger
Inc. represents the station.

WALTER CHEVALIER,

The "Gilmore Cub",
tion

Personally

—

paper

deal".
firm's monthly newswith an issue of 500,000

Motorists receive the sheet

by asking at independent service
stations carrying the Gilmore gasoline and Lion Head motor oil.
The new advertising plan offers
car owners a monogram to be affixed on their car door upon the
purchase of a quart of oil and a
ten-cent service charge. No newspapers or other supplementary
media will be used except a series

You

on
Philadelphia, in which he

WHAT,

and merchandising
news. He speaks directly from the
gives

June

the

copies.

manager

to

is

in its

outlines the
The publica-

15,

"monogram

of the Lane Bryant store in Philadelphia, broadcasts a daily talk
titled

May

out

issue,

civic

store.

of "A" boards for service station
displays and window stickers.

tioned.

A NEW

After his talks the store
receives immediate and frequent
telephone response on articles men-

EPRESENTATIVES

WALTER BIDDICK

CO.

568 ChambfT of Comnerct BUg., Los AngeUs
1358 Rusi Bids., San Fraacisc*, Caiiibniia
1038 Exchange BUg.. Stattk, WashingtoB
619 Ckarlet BIdg., Denver

most potently

Sales
Odds
543%

extoll the praises of

the various sponsors.

In Pittsburgh

.

.

are 100 to

1

that increases will be seen in the

WCAE

now has over other

Reason: With

WCAE

all

schedules within the

Voice of Experience;

last

Today's Children;

2,

Time alone

is

worthless

.

.

.

added

to

month:

Graham McNamee; 4, Life of Mary Sothern;
6, Ralph Kirberry, The Dream Singer.
means:

to

other Pittsburgh stations com-

bined, these six nationally popular broadcasts were

WCAE's

BAILEY

duce

ment

York, set out to prosomething different in the
way of sales literature with its
WMCA as Others See Us brochure. The volume, decorated in
deep yellow, is illustrated in humorous vein but the promotional

buy audience.

presented.

seriously

is

Numerous comments on the

sta-

Coverage comments are given from engineering,
advertisers
and audience viewpoints.
Rates of New York stations are listed in tables. Market
sources are
data from several
shown and a breakdown of audition are presented.

Populaence response is listed.
tion density in the metropolitan
area is related to signal innensity
in a double-spread map.
The introduction frankly states:
"In this presentation on
we are therefore making no attempt to put into your hands a
fancy brochure of the impressionistic type.
Rather we'd like to
take you behind the scenes and
show you the true picture of
WMCA, not as our promotion department might like to paint that
picture, but rather as it has been
"
painted for us by our critics.

already broadcasting more valid radio-

poll-winner programs than

1,

22%

Pittsburgh

(*Ross Federal Survey of week ending Dec. 16, 1935).

stations.

WMCA, New

WMCA

.

Begin At 1220 Kilocycles

greater audience*

keep the crowds away from radio merchandising displays in store windows and interior of Barnard, Sumner
& Putnam, Worcester, Mass., department store. The displays were
arranged in cooperation with NBC and WTAG. Here is an interior
radio display in the store, with radio advertised goods.

material

merchant-radio tie-up' has
been started by WHBY, Green
Alternating morning
Bay, Wis.
and evening at the three studios of
Green Bay, Appleton, and Oshkosh an essay contest is being
sponsored, with prizes in merchandise going to those whose words

RADIO STATION

NOT EVEN FLOODS — Could

3,
5,

Ed Wynn and
David Harum;

In Pittsburgh that

BUY WCAE.

*

*

Co., big Monhas this to say

store,

about its Lost and Found Column
on CFCF, that city:
"We are
happy to say that nothing we have
done during our 25 years of advertising has brought us anything
like
the returns."
The sponsor
has started a similar daily program in French on CKAC, Montreal.
United Radio Service of
America, Montreal, is the agency.
*

*

THAT

agencies

buyers may
edge of what

*

and

prospective
have accurate knowlit

has to offer in local

programs WFBL, Syracuse, has
bought a new Presto recording
machine to record 15-minute local
programs. The machine will also
be used to give announcers and
artists an opportunity to
check
and improve their air styles, and
for competitive auditions.

PITTSBURGH

•

BASIC

NBC

IVational Representative

HEARST RADIO

Page 30

RED NETWORK

Get Business in Montana

Use—
NEW yORK
CHICAGO
SAN FRANCISCO

chorus groups twice weekly
places spotlight announcements and advertisements in
national papers prior to broadcasts
in addition to courtesy announcements on the air. Large placards
are utilized in the three Bailey
stores.
Direct mail promotion to
ality

on

WGAR,

nationality groups invites them to
listen, the store's mailing list being used.
With a 65% foreignborn population, Cleveland has
choral groups among Czech, Ger-

man,

Irish, Italian, Polish,

KGIR

Only Station in Butte
Montana's Largest City

Bohem-

Welsh, Hungarian
and Jugoslavian nationalities.
ian,

Croatian,

*

*

*

REALTORS

of the Midwest have
come to realize the pow,er of radio
in selling their goods, it was demonstrated at the annual convention
held recently in Cedar^ Rapids by
the North Central Region of the
National Association of Real Estate Boards. With 132 realtors attending, a contest with a $25 prize
was offered for the "Best Real Estate Sales Idea of the Year". In
the contest a radio skit won the
award. D. E. Buck & Co., of

Omaha,

*

LAZARE &

L. P.
treal fur

depart^
Co., Cleveland
stores, broadcasting nation-

entered

competition

the

with a skit, originally broadcast
as one of a series of programs
sponsored by real estate men over

KOIL, Omaha.
*

WOAI, San

*

*

which has
been sending news on it^ druggist-/
sponsored programs to druggists
in its area, has extended the services to grocery outlets. Each month
both druggists and grocers receive
a list of new and old programs, ads
Antonio,

and drops, contests, offers and promotion work being carried on each
program by sponsor, agency and
station.

A house organ soon to be issued
by WOAI will contain data on the
Texas Centennial new programs, a
reprint of an article on spot broadcasting which appeared in the
April 1 issue of Broadcasting and
facts on Texas and radio.
*

*

*

RADIO

listeners buy as inany jars
of pickles and jam in summer as
in winter. Squire Dingee Co., Chicago, believes and has just signed
a 26 - week contract with WLS,
Chicago, to promote Ma Brown's

Old Fashun' products thrice
weekly. Mitchell Faust Adv. Co.,
Chicago, has the account.
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Sngineering

'^omorro'w's

improves

Coverage

for

WJDX
JACKSON, MISSISSIPPI
66%

Coverage Area Added!

300% Power Increase
In Many Parts of State!
Recent improvement in the WJDX radiating system
extends and improves the service area of this high^
quaUty, 2500-watt, NBC station^ In the program of
engineering improvement, probably the best ground
system ever put down has been installed,

MORE

COVERAGE, MORE LISTENERS, MORE

RESULTS!

WJDX

is

one

of

an ever4ncreasing number

that put their engineering

of stations

advancement under the

direction of

*

FRED

O.

GRIMWOOD

T^a dio
P. O.

May

15,

Box 742

1936

•
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Engineer

1810 Boonville Hiway

EVANSVILLE, INDIANA
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—the

new bonanza

territory of radio.

They

base their claims on national defense.
Aviation and maritime and police radio services will be on hand asking equally large
chunks. Their claims will be based on safety
of life and property, and on the argument that
wire lines cannot serve them. Those are potent
contentions, difficult to answer.
But broadcasting has the answer. It is public service.
It is the education and the enlightenment and the advancement of the people. And it is the succor and relief provided in
emergencies such as the recent disastrous
floods in the East and the hurricane that
ripped through the Southern states. Without
broadcasting, relief would have been impeded
and the consequences vastly more distressing.
All this constitutes public service just as important to the people as the services of other
claimants for these coveted channels.

will
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Nit- Wit

Right Foot First
AFTER

a year of almost total inactivity, the
Joint Committee on Radio Research suddenly
has erupted into action. First came the esti-

mate on radio families as

of Jan. 1, 1936,

and

along with it orders to produce figures covering states and counties as quickly as possible.
Then it was decided that a full-time research
specialist should be hired to formulate a plan
for establishment of an independent research

bureau to authenticate station coverage and
audience habits.

These are hopeful signs. As a major advertising medium, and the one that has proved
most effective per dollar spent, radio has
nothing to lose from the creation of an independent, impartial agency which would certify
station coverage facts and data.
It should
encourage the effort.
The most important phase of the undertaking, however, is in its beginnings.
Selection

man who is assigned the task of devising the plan for the independent bureau is of
fundamental importance. He should not be
pro radio, pro newspaper or pro anything
else except unbiased research. Only such a
man can command the complete faith of the
three groups most vitally affected. But he
should be thoroughly familiar with radio
the most complex of the advertising arts.
of the

we

have
with figures and
researches, although we confess they have a
very definite value. The pages of Broadcasting in almost every issue are replete with the
stories of successful use of radio as an adverFrankly,

to

feel that radio does not

justify its effectiveness

medium. The advertiser knows that raproperly used, pays dividends faster than
other media combined.

WE

all

Thus, unless a bureau, entirely impartial
and dominated neither by advertiser nor
broadcaster, is created, we believe it would be
better to have no bureau at all.
The advertiser, through the Association of
National Advertisers, is interested in getting
his "time on the air" at the lowest possible
rate.
The advertising agency, through the
AAAA, has the task of selecting the medium
and of preparing the radio "copy" in a way
that will produce most effectively for his

But his fee comes from the medium,
and he must perform his service there too.
Therefore, we maintain that only an impartial, entirely independent bureau of radio
research can perform the job for which it is
client.

created.

equally

We urge that the Joint Committee,
representative of the NAB,

ANA, see to
deliberations that
and
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AAAA

it
it

during these preliminary
starts on the right foot.

the identity of that giant

mind on the FCC, who, by dint

of arduous legal research, has concluded that John
Charles Thomas violates the radio law when
he intones "Good Night, Mother", after every
microphone appearance. But we do know that
he is a nit-wit, a nincompoop and a busybody.
Technically perhaps, that fine opera singer
is guilty of violating the law which prohibits
point-to-point communication via broadcastActually, however, he represents the
ing.
legal

manhood and sets
every American
thought upon completion

highest ideals of American
a wonderful example for
child

when

his last

of his day's

That one

work
little

of his mother.
phrase, to our mind,
is

is

edu-

cational broadcasting of the kind that can't

be written in books or in continuity. When
Mr. Thomas ends his broadcast with that soft,
sentimental line, it must touch the heart of
everyone listening, whether he be banker,

farmer, thief or murderer.
Yes, we think that fecund

FCC legal mind
might better figure how many times he has
jumped a red light or expectorated upon the
sidewalk (both of which are violations of
laws) rather than make the FCC appear ridiculous.

WITH
food,

final enactment of the Copeland
drug and cosmetic bill impending,

proprietary houses are seeking long-term
station contracts in advance of legal restrictions.

We

urge stations

these contracts with care
trol of continuity.

tising
dio,

DON'T know

Law

to scrutinize

and keep con-

"Public Service"
ALL TOO FEW

in the broadcasting industry,

importance of the fSC
technical hearings which start June 15. We do
not exaggerate when we say that the future of
radio as an entertainment, educational and

we hazard,

realize the

public service

come

medium

is

involved in the out-

of those hearings.

All have heard the trite phrase that "radio
has only scratched the surface of its possibilities". Yet never were truer works spoken.
Coming and soon are television and facsimile and ultra-high frequency broadcasting.
All of them are the rightful heritage of the
broadcaster of today. But these services will
be retarded by years, possibly even by decades, if the broadcasters do not make a showing at these hearings for an equitable portion
of the usable ultra-short waves.
At the hearings the Army and the Navy
will ask for perhaps the lion's share of the
available channels between 30,000 and 100,000

—

—

A

Hot Time

THERE will be a hot time in more ways than
one at the NAB convention to be held in Chicago in mid-July. We are told there isn't a
hotter place north of the Equator where the
temperature is concerned. And of our own
knowledge, we know there hasn't ever been a
more torrid agenda facing the NAB in its 14
years of conventioneering.
A thousand different panaceas for that
single radio ill
copyright have been offered

—

—

ASCAP

began its relentless rampages,
and was followed by lesser copyright groups
since

looking for radio flesh.
Thus, copyright will
be the burning issue just as it has at every
convention within our memory.
Unfortunately, this issue has brought a
rift in the united front of the industry. It has
tended to blind opposing factions to the point
where they cannot see the other infinitely
more important issues that involve broadcasting as a whole. They are forgetting the battle against those who have plagued the politicians and the public with insidious propaganda favoring government ownership.
We are not unmindful of the importance of
copyright. Our own view is that the solution
must begin with proper legislation
legislation which will remove the last vestige of coercive tactics from the copyright-owning combinations. Warner Bros, for example, probably could not have gotten a single signer of
its five-year contracts but for that formidable
bludgeon in the present law which allows $250
minimum damages for an innocent infringement, and leaves the courts no discretion
whatever.
Out of proper legislation, in our
opinion, a measured service method of purchasing music in a competitive market can
then evolve.
Every broadcaster, whether or not a member of the NAB, should be at the Chicago convention. He should be there with fire in his
eyes, to preserve the unity of the industry,
and not to see it torn apart by internal strife
over copyright.
An industry as big and powerful and important as broadcasting should be able to
keep its own house in order. It should temper
its feelings of intra-industry discord in the
realization that after all independent station
and network, local and 500,000 - watter are
battling toward a common goal. That goal is
the right to operate as an industry, stable
and secure, by serving the public and procuring a reasonable profit for that service.
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PERSONAL NOTES

SAM GOMPERS, formerly of the
Toledo News-Bee, has joined the staff
of WSPD, Toledo, as city salesman.

PURNELL GOULD,

MURRAY ARNOLD

]Q.e±pect± 'To
commercial man-

WFBR,

Baltimore, returned
to his desk May 4 after a month's
illness which began with an infected
throat and developed into jaundice.
He is still in the recuperating process and is spending only a portion

ager of

of the

day at the station.

ANDREW

D. RING, Assistant Chief
Engineer of the FCC in charge of
broadcasting, and Mrs. Ring, became
the parents of an eight - pound son
born May 11 at Garfield Hospital,
Washington. It is their first child.
T. W. BEARUP, branch manager
for the state of Victoria, Australian
Broadcasting Commission, is in the
United States to investigate broadcasting, and to procure overseas talent to appear on Australian national
stations.

JOHN R. OVERALL, recently of
the NBC sales staff in New York,
Mutual network's New York

joined
sales

May

oflSce

11,

succeeding

to devote his time to private interests.

FERGUSON,

WTAM,

STUART SHERMAN
IF STUART SHERMAN had followed family tradition he should

now

be carving out a secure place
for himself in the publishing world
instead of climbing the unsteady
ladder towards the top of the advertising profession, thinking up
ways to make people buy and read
his paper instead of schemes to
make them prevent colds with
Pepsodent antiseptic, or failing
that, to blow their noses on Kleenex
tissues.

For Stuart's father is publisher
of Railway Age, American Builder and a number of other successful trade papers; his uncle, Sam
Sherman, was publisher of the

Rocky Mountain News; his uncle
John editor of the old Chicago Inter-Ocean; his aunt Mabel author
of numerous best sellers.
But
young Sherman was not cut out to
follow family tradition or anything
else.
His way is not the welltraveled highway of precedent but
the unblazed trail of individual discovery.
Which may explain why
at the age of 30 he occupies the
position of vice-president of Pepsodent Co., Chicago, to which post
he has just stepped from the vice
presidency of Lord & Thomas.
Scorning to use family influence
to start
fice job,

him

with a cushy ofStuart entered his business career literally through the
door of an open hearth furnace.
After graduation from traditionbound Williams College something
less than a decade ago, he spent
two years with the American
Steel Foundries, a good share of
the time as second helper at one
of the open hearth furnaces.
After this basic but somewhat backbreaking training Sherman felt
that his experience at the elemental

side

off

of

modern

industrial

achievement would perhaps suffice.
Stuart then became identified
with Colgate-Palmolive-Peet, serving as district manager of the
Buffalo office and later as divisional
sales manager in the Chicago territory.
It was daring his associa-

famous soap manufacturer that he first became action with this

tively interested in radio.

time the company was
Clara,
series.

Lu
As

15,

that
sponsoring

Em, in an evening
the program was aimed
'n'

solely at the

May

At

women

1936

listeners, po-

•

tential

purchasers of Super-Suds,

was wondered if it would not be
possible to move the broadcasts to
a morning hour, effecting an apit

preciable saving in time costs,
without seriously cutting down on
the size of the feminine audience.
Sherman was given the job of
determining just what the effect
of such a move would be. During
the survey he went down into

southern Illinois and himself interviewed more than 500 housewives, learning at first hand what
they thought about the various artists

and advertisers who visited

homes via the loudspeaker.
As a result of the study the program was shifted to a daytime
their

spot, a daring thing to do in those

days, but which worked out as successfully as the survey had forecast it would.
In 1934 Sherman joined Lord &
Thomas, assuming the responsibility of contacting the Pepsodent
and Kleenex accounts. This immediately precipitated him into
radio, as broadcasting has long
been the backbone of Pepsodent's
advertising and one of his first
official duties was to assist in the
selection of a radio program to
carry the Kleenex message.
The
choice of The Story of Mary Marlin, which in slightly over a year
has become one of the most popular daytime programs on the air,
got him off to such a good start
that he was asked to do it again
last fall, when Pepsodent was looking for a new program to intro-

duce Pepsodent Tooth Powder.
When he mentioned this assignment to Amos 'n' Andy, they suggested the chief actor in a favorite
broadcast on the Pacific Coast,
who at that time was in New York.
Stuart was off for New York at
once, his only baggage a toothbrush and a tube of Pepsodent
purchased at the station drug store.
Two days later he was on his way
home, a signed contract in his
pocket. It was Al Pearce and His
Gang.
Sherman brings to his Pepsodent
office a background of direct selling and, what are probably even
more explanatory of his success, a
ready smile and an ability to inspire friendship

and confidence in
He would be

everyone he meets.
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manager

sales

of

Cleveland, and former man-

ager of WINS, New York, has resigned effective May 15.
He did not
divulge his plans.

HENRY

A.

BELLOWS,

former

CBS

vice president and now special advertising representative of General Mills
Inc., was married last month to Mrs.
Alice Rickey Eells, of Cleveland and
Washington.
The ceremony was at
They have taken a
Ashville, N. C.
cottage at Lake Minnetonka, Orono,

Wayzata, Minn.

JAMES

RIDDELL, member

G.

the commercial staff of
troit,

was married May 2

Fadellis Bradley,

MAJ.

WXYZ,
to

of

DeMiss

Detroit.

EDNBY RIDGE,

director

WIP

of

James
gram
mer WIP program
cepted

New

York.

L. GAFFNEY, director
the CBS trade news division, is
son,
eight-pound
the father of an
tentatively named Spike, born April 20.
of

NILSEN, managing
and C. T. Cromie, director,

director,
of 3UZ,
Melbourne, Australia, will arrive in
late
in May
New York from London
and continue homeward via Los An-

O. J.

geles.

WILFRED WOODY WOODS, newspaper and advertising man of Des
Moines, has joined WHO, Des Moines

He foras public relations director.
merly edited The Advergram, Des
Moines' Advertising Club weekly.

EDWARDS,

formerly comL. E.
mercial manager of CKOC, Hamilton,
of
Ont.. has been named manager

CHML,

Hamilton.

H. H. FIELD, vice president of Free,
Johns & Field Inc., radio station representatives, is recovering from an
emergency appendectomy undergone
He celeat White Plains, N. J.
the

brated

ticket.

GUY

F. HERBERT, manager of
CFAC, Calgary, Alb., has opened- a
Sales

office

Limited,

CFAC

for United Broadcast
being succeeded as
of

manager by Gordon Henry,
CJCA, Edmonton, Alb.

GEORGE

E.

MAINARDY,

formerly

American Tobacco

Co., has joined
Joseph Ness, president of Advertising
Features Inc.,
York, in promot-

of

New

ing "Broadcastment", newspaper comic strip spotlight feature.

business manager of
Cincinnati, is the
father of a boy born April 29 in
Cincinnati.
Jewish Hospital,

BAUER,

E. K.

WLW

WSAI,

and

WARD INGRAM,

KFRC, San

BEHIND

THE MICROPHONE
E

J

tor

of

ROWELL, agricultural direcWBZ-WBZA. Boston-Spring-

is

field,

cently.

the father of a boy born re-

Gordon Swan,

of WXYZ,
HAL HULBERT, formerly
joins WGAR,

announcing

interests
authorized by the FCC.

was

recently

the last to claim credit for the accomplishments of others, but without drawing any conclusions it may
be stated that, during his tenure

with Lord & Thomas, Pepsodent
conducted its first (and subsequently a second) radio contest (which
Amos 'n' Andy personally plugged
over the air, the first time they
had ever departed from their own
mythical world to mention their
sponsor or his products); the commercial announcements on these
broadcasts have become livelier
and more varied; and the Crosley
rating of the program has steadily
risen.

"Stu" Sherman spends his few
leisure hours with his wife and
daughter in their Winnetka home,

and once

in a while manages to
find time to exercise his only other

hobby, which is shooting ducks if
it's that time of year
and clay
pigeons if it isn't.

WBZ-WBZA

manager, broke his ankle and
Edward
is maneuvering on crutches.
B. Hall has been named news editor,
rewho
Hasbrouck,
replacing Jan
signed to join the Boston Herald.
traffic

pointed manager of KFYO, Lubbock,
Tex., whose transfer to the Amarillo

formerly with
Amarillo, Tex., has been ap-

& News

Fran-

account executive, has returned
desk after an illness which confined him to his home for more than
a week.
cisco,
to his

Detroit, on May 15
Cleveland as production
nouncer.

Globe

the

in a hospital bed.

DE WITT LANDIS,

KGNC,

of

anniversary

first

company's founding

of

Greensboro, N. C, has been
appointed assistant state manager for
Dr. Ralph McDonald, candidate for
Governor of North Carolina on the

Winnipeg

has ac-

WNEW,

MAURICE

WBIG,

Democratic

director,
at

post

similar

a

T.

Wylie Kinney, who resigned
R. L.

has been apdirector of public relations
succeeding
Philadelphia,
Allan, elevated to the prodirectorship.
John Hayes, for-

pointed

HENRY BLANC,
staff of

JULIAN FIELD

KEX,

and

joined

an-

on the

formerly

KGW

has

Portland, Ore.,
Baltimore.

man and

Wl UK,

Inc., talent agency,

at 730 Fifth Ave.,
by Julian Field, formerly director of
commercial broadcasting for CBS,

was started May 4
vice

Inc

Katz

&

president of Lennen
and vice president
Co.,

New York

Mitchell

Joseph

of

office.

Associat-

ed with him is John H. Moses, owner
Roanoke.
of the former

WRBX,

DAVID ELTON, NBC San

Fran-

announcer, has been shifted to
production. Albert Tentman, former
named
ly of KSTP,, St. Paul, has been
to the vacancy.
cisco

DICK BURRIS,

recently of

WTCN,

Minneapolis, has returned to KFYR,
Bismarck, N. D., where he has been
named production manager and pubAl Lowrey has been
licity director.

named program

ARTHUR

E.

director.

BAGLEY, who

once

them off for early-morning
called
series
calisthenic fans in an

NBC

sponsored by Metropolitan Life Insurance Co., is giving lectures on the
road for Metropolitan.
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BRACE BEEMER

has been transferred from sales to resume his duties
"WXYZ, Detroit.
manager
of
studio
as
Harry Sutton, contact man and continuity chief in the commercial de-

partment has been named traffic manager and assistant to H. Allan Camygeneral manager, pending apbell,
pointment of a full-time assistant.
Jack Rieker. production chief, has left
the staff.

JAMES HARVEY, formerly an announcer, has been named a continuity
writer at KYW, Philadelphia, assuming some of the duties formerly asJames Begley, recently
signed
to
named program director. New announcers are Herbert Austin, formerly

WMMX.

Fairmont, W. Va.. and
Charles Edwards, formerly of W2XR,
New York.
of

JACK

WCHV,

GLEA

O

S

N,

formerly of

Charlottesville.
has
Ya.,
joined the announcing staff of WBIG,
Greensboro, N. C.

VIRGINIA DAVIS
ed

WBIG,

has been appoint-

program

assistant

director
Greensboro, N. C.

WALTER FREDERICKS,

one

of

Flowers,
formerly
G.
of
WLLH,
Lowell, was the other winner, and is
a member of the staff.

formerly
Wallace,

with a bakery, and Guy
formerly of WIP, Philadelphia, have
joined the announcing staff of

WNAC,

hours during the March

former
F.
music director of the Brunswick Recording Co., later Decca, Chicago, has
been appointed production manager of

WLW

and WSAI, Cincinnati. He is
a brother of Ed Voynow of Edward
Petry and Co. ]Miss Clara Udry, for
years secretary in the
six
traffic department, resigns May

WLW-

WSAI

15 preparatorv to her marriage May
28 to Albert Geiser of Frankfort, Ky.

CONNIE DESMOND, assistant prodirector and sports announcer
of WSPD, Toledo, was married in
gram

April to Virginia Johnson Rucker,
graduate of Union Memorial, Baltimore.

BOBBY BROWN,
gram manager

of

proChicago,

Bob Kaufman.

JAMES ALLAN

has been promoted

the program desk of WIP, Philadelphia, succeeding John Hayes, who
resigned to take a similar position

WNEW.

at

Murray Ar-

Newark.

named

public relations

Don Martin,

director.

WIBG,

NBC

artists
J.

be-

Holly-

bureau.

KALUSCHE,

formerly
Miss., has

Tex., as
chief announc-

joined

program director and

Station

May

talent agency, early in
affiliated with the

WPFB, Hattiesburg.
KFRO, Longview,

of

with

formerly

McCormick & Lyons, Holly-

Lyons,

EARLE

ABC

of

staff.

CHARLES SMITH,
wood
came
wood

formerly

Glenside, Pa., has joined the

announcing

er.

of Eastern Indiana

HAL THOMPSON,

Muncie

Worth,
staff

of

has

formerly of Fort

joined
the
Dallas.

TWENTY-SIX

announcing

WFAA.

New York

from

announcers

NBC, CBS and

to

nold has been

Announcers Feted by

commercial

WBBM,

has been appointed program director

The

-

flood.''

VOYNOW,

RICHARD

Boston.

WLBC

an-

chief

for' distinguished community service
of the Kiwanis Club of Sunbury, for
his unremitting efforts at the microphone for a i)eriod of more than 60

to succeed

of

two winners of an announcers award
from WMEX, Boston, has joined the
station's announcing staff.
Hamilton

CHARLES ARLINGTON,

GLENN WILLIAMS,

nouncer of WKOK, Sunbury, Pa., on
May 2 was presented with the medal

New York

five

stations enjoyed the hospitality of
the New York Advertising Club at
a recent luncheon, many of the
microphone personalities meeting
each other for the first time. Here
are the 26, arranged approxi-

mately by rows:
Front row (left to right)
Grauer, NBC; Ford Bond,

Ben

:

NBC;

Graham McNamee, NBC;

H. B.
LeQuatte, president of club; Milton J. Cross, NBC; A. L. Alexan-

ABBOT TESSMAN,
KSTP,

formerly
has joined the

St. Paul,
staff

announcing

in

San Francisco,
in

staff of

-

JAY SIMS

XBC

AHEAD OF THE MINUTE!

has
announcing

She has been

resigned
staff

in

from the
San Fran-

cisco to become personal representative for Del Courtney orchestra.

WILLIAM
the

A.

CRABBE,

formerly on

announcing and production

KDON, Del Monte, Cal..
KQW, San Jose, Cal., in
of

# Latest flashes of World
News WHILE IT'S

% An

NEWS!

Press

additional

The new

for advertisers.

20-hour United

Press Service.

service

capacity.

an

RICHARD DEASEY,

advertiser "visualize

his

program." Great for pro-

has been added to the continuity and
production staff of KSFO, San Fran-

motion, tool

cisco.

WOW

# Here you'll find "tops"

Now

snap and flourish that constitutes Real
in all the

advertisers can
instantaneous recordings made of their

have

programs at low

similar

helps

Camera

Radio Showmanship!

new

to

NBC

(in rear).

MORGAN, production manager
Francisco, is managproduction of the annual San
Juan Pageant, which will be staged
at Mission San .Juan, under sponsorship of Californias Inc., on June 23.

radio,

ing

ROY SHIELD, general musical director of the XBC central division,
Chicago, is in Hollywood writing the
musical score for Laurel and Hardy's
new picture, as yet untitled.

WILT GUXZEXDORFER

has been
appointed northern California manager of the Thomas Lee Artists Bu-

an

reau,

affiliate

Broadcasting

the

of

special

features

announcer at KGGC, San Francisco,
has announced his engagement to Miss
Dorothy Thomas of that city. The
wedding is scheduled for early .June.

cost.

San Francisco.

YOUNG

XORMA

Y.
(Prudence
enny) for 11 years director of home
economics of the Los Angeles Examiner and frequently heard on the

May

resigned

air,

2

"Man on the

FRED GARRIGUS.
Old English Players
WHDH, Boston,

gram

of

in this territory.

va-

member of the
sustaining cast
joined the

has

announcing

staff.

K;\IBC

of

production manager
Kansas City has re-

turned to his office last week after
month's illness.

at S90. They've caught
the habit!

Street" pro-

a

FRAX HEYSER,

now

carrying
the leading local shows.
Listeners leave their dials
is

begin

to

cation.

WHDH
WOW

succeeds

Gunzendorfer, who has been associated
with the Thomas Lee Artists Bureau
for the last two years, will continue
to make his headquarters at KFRC,

of

# The popular feature
that swept the country.
WOW has the original

Don Lee

He

System.

Levy who resigned last month
to head the newly organized Western
Booking Corp., in San Francisco.
Ellis

x

GEORGE TOLIN,

^Latest equipment.

staff

has joined
a

WOR;

KSFO, San

that city as junior announcer.

;

Roger Bower, WOR; Don
Wilson, NBC; George Hicks, NBC.
Third row: Howard Claney, NBC;
Dick Cooke, WINS; Robert Trout,
CBS; Joe Bier, WOR; Paul Douglas, CBS; Harry von Zell, Young
& Rubicam; John Gambling, WOR;
Flovd Neal, WOR; Howard Petrie,

C.

GENE CLARK, producer announcer
at KQW, San Jose, Cal., is the father
of a girl born April 20.
named Patricia Mae.

WHN;

J.

staff

WNYC

Kelvin
Keech, free lance. Second row: Don
Kerr, WMCA; Arthur Hale, WOR;
Ray Saunders, WHN; Joseph R.
Bolton,
Brooke Temple,

of

KFRC,

CBS;

David Ross,

Thomas H. Cowan,

with

XBC"s

join

to

WMCA;

der,

NBC

San Francisco,

succeeding David Elton, who has been
transferred to production.
MELYIN YICKLAND has resigned

from the announcing

Advertising Club

a

Queen Mary Programs
"Up To The Minute"
more.

"FIRST"

In

isn't

every territory

station.

Buy

a

there's

that station

and

you BUY MAXIMUM SALES
590 Kilocycles
5000 Watts

"COVERS THE
NATION'S
BREADBASKET"

WOW
OMAHA,

G. W. JOHNSTONE, public relations counsel of WOR, Newark,

enough any-

NEBR.

K H B C

I

HIL O,

JOHN BLAIR
COMPANY,

QM B

K

Representatives,

New

York, Chicago,

i!M».wmii

Detroit, San Francisco

FRED

J.

HART,

SAN FRANOSCO

ON THE
Page 36

N.fl.C.RED

NETWORK

HAW AII

NEW

yORK. 515

Prttld«nt

OFFICE,

usnsn

ud Ctncral fAcnastf
CALIFOBNIAN HOTEl

CONQUEST ALLIANCE COMPANY
CHICAGO. 100
MADISON AVE.

N. LaSALLE ST

and Harlan Eugene Read, news
commentator, will sail Saturday,
May 16, from New York on the
Georgic for London. Mr. Read will
do one broadcast from the BBC
studios in London and give nightly broadcasts from the decks of
the new Cunard liner Queen Mary.
which leaves Southampton May 27.

Programs

will

be heard

over

Mutual.

DR.

DANIEL GREGORY MASON,

composer, will give a second series
of Musicians as Men for the NBC
Music Guild on the Blue network.

BROADCASTING
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Prominent Figures

To

FCC

Testify at

OUTSTAXDIXG

figures

in

the

radio world, among them David
Sarnoff. RCA president and chairman of XBC, and William S.
Palev, CBS president, are expected to testify before the FCC at

engineering hearings to begin
June 15 looking toward shaping
its

governingchannels above 30,000 kc, the
ultra-high frequency range.
Realizing that future developallocation

of

policies

broadcasting and
its
of
prospective ofFshots are at stake,
major units of the industry are
preparing to attend the sessions
and coordinate their testimony
with that to be presented from
an industry-wide standpoint
through the NAB. In the bands
above 30,000 kc, television, facsimile, and "apex" broadcasting
experimentations are going forward, but in addition to broadcasting groups, government, aviation,
shipping, police and other communications services are seeking assignments which, if granted in
any large measure, would preclude their ultimate use for broadcasting operations, both aural and

ment

in the

Radio Field

Ultra-high Hearings
mation section, and at the hearings would be called upon to present

scientific

of

on the
channels

band.

He was

theories

propagation qualities
in

the

ultra-high

formerly with the Naval Research
Laboratories.

Mr. Sarnoff, it is reported, will
be present at the hearing to testify for the RCA group and talk
of the experimentation it has been
doing in these very bands. RCA
has been in the front of television
experimentation and hopes to begin first practical demonstrations
June 29. Mr. Sarnoff will be supported bv engineers of RCA and

bv officials of NBC.
For CBS, Mr. Paley
the opening statement,
the service of his

will make
telling of

company and

of

experimentations in radio. E.
K. Cohan, CBS technical director,
and others on the staff are expected to testify also.
In addition.
its

individual

stations

which

have

AND SMOKE

SPEED

conducted experimental operations
are slated to appear.
The Radio Manufacturers Association, representing set manufacturers, has appointed a committee
to testify. Dr. W. R. G. Baker, of
General Electric, chairman of the
engineering division, is in
charge of the preparations. He
has named a special committee
including L. C. F. Horle, consulting engineer; Dr. C. B. JollifFe,
former chief engineer of the FCC;
R. H. Manson, A. F. Murray, F. E.
Johnston, Sarkes Tarzian, Dorman
D. Isreal and H. B. Marvin.

Salesmanship Gets

Fast

Sponsor

for

KFYR

Skywriter

LOOKING

upward, Dick Burris,

announcer

of

KFYR,

Bismarck,

N. D., saw an aviator starting to
write in smoke the name of a well-

RMA

known

company. He dashed to

oil

the studio to put a description of
the event on the air. While Ernest
Grewer, chief technician, set up

remote equipment, Manager Frank
Fitzsimonds phoned a local oil
company and sold the description.
Six minutes after the plane was
sighted and before Art Goebel, the
flyer, had completed his first word,
the description was sold on the air.

Preakness by Amoco
AMERICAN OIL Co., Baltimore
(Amoco) will sponsor the Preakness at Pimlico Race Track, Baltimore, May 16 on 21 NBC-Red
Stations, keyed from WBAL, Baltimore. All races run at Pimlico
that day will be sponsored on

Field Opens Offices
FORMATION of George H. Field

&

Associates, radio station representatives, was announced May 2
by Mr. Field. Headquarters are
at 152 West 42d St., New York
City.

WBAL and WRC, Washington,
ing in with music and comedy from
WBAL studios. Joseph Katz Co.,
fill-

Baltimore, has the account.

\'isual.

As

step toward building
the
has
retained Dr. Charles B. Aiken,
assistant professor of electrical
engineering of Purdue University
in charge of communications, to
present its engineering case in
chief.
Dr. Aiken, who has had
wide expei-ience in virtually all
phases of technical radio, in his
statement is expected to explore
the possible future needs of broadcasting and related ser\'ices for
frequencies with which to keep
abreast of the advancement of the
art, insofar as sound broadcasting,
television and facsimile are concerned.
Other units of the industry, including the networks, independent
stations, and experimenters in the
ultra-high
frequencies,
will
be
prepared to round out the industry
case with a plea that sufficient
frequencies in the ultra-high
range be preserved for broadcasting and related services, lest radio
progress be impeded.
its first

an industry

NAB

case,

In Local

services,

KGB

FIRST

authorized

FIRST

15,

1936
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.

is

.

.

same

exercised with transcribed
live talent.^

Choice of Local Advertiser

.

.

.

who know the preference of the local listenmg audience ... San Diego's leading Department Store... largest wholesale Baking

Company. .. the most agressive Jewelry
store... the biggest distributor of ice
...all

use

KGB

using

KGB

richest

under

Cream

exclusively.

Spot Advertisers

.

.

.

get the FIRST Station

in

the 3rd

market of California at the lowest

cost per-thousand listeners.

law, to take over all private radio

May

Showmanship Ratings

programs as with

notably

operations anyway.
Meanwhile, the FCC Engineering Department, under Chief Engineer T. A. M. Craven, is whiping into shape its agenda for the
hearings. The FCC has under consideration the addit'on to its technical staff of Dr. L. P. Wheeler,
physicist of the Bureau of Standards Radio Section, and a wellknown radio scientist. Should he
join the FCC he will become chief
of a newly created technical infor-

In Local

exacting care

Army

is

.

a three to one preference over the

Variety October 30, 1935... and the

given

government

.

other Son Diego station.)

and the Navy, have
indications that they will
demand the lion's share of the
available
bands between 30,000
and 110,000 kc, regarded as the
present usable portion of that
spectrum, for "national defense"
purposes. Aviation, shipping and
police services want slices on the
ground that they are necessary to
safety of life and property. The
argument of broadcasting organizations, it is expected, will be that
in times of national stress the
the

.

three year period emphatically point out

Defense Demands

GOVERNMENT

Audience Preference

accumulated popularity surveys over a

WRITE OR WIRE TODAY.

Don Lee Broadcasting System
Los Angeles Office, 1076.

West

San Francisco

7th Street

San Diego Office

.

.

.

1012

First

Avenue

> THE ONLY CALIFORNIA

BROADCASTING

Office,

1000 Van Ness Avenue
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First Quarter

Radio Revenues

11%

Increase
BROADCAST

advertising during
quarter of the current
year totaled $25,509,364, according
to statistics compiled by the NAB,
an increase of 11.4% over 1935.
Radio continued to show the
greatest relative gains of any
major advertising medium as compared to corresponding periods of
previous years. National magazine
volume during the first quarter of
the current year increased but
6.5% over the level of the same
months of 1935, while newspaper
lineage rose 5.6%. National farm
paper volume, however, led the
field with an increase of 37.0%.
first

Indications

point to

the

WESTERN
UNION

of the total to 14.2%.

begin-

ning of the stabilization of radio
advertising at a post-depression
level, in that the aforementioned
growth in volume is comparable to
one of 19.6% for the first quarter
of 1935 as against the corresponding three months of 1934.
National network advertising

Any

increased 5.8 7o as compared to the
first quarter of last year. The gain
during the first three months of
1935 as compared with the previous year was 23.9%, indicating a
particularly strong trend toward
stabilization of advertising volume
in the national network field.
Regional network advertising
registered a gain of 55.9% as compared to the first quarter of 1935
while national non-network volume
rose 40.5%. Local broadcast advertising rose but 1.5%. Broadcast advertising volume during the first
quarter is as follows:
1935
1936
National
$14,107,206
networks
$14,926,616
Regional
193,299
networks
300,318
National
4.035,182
non-network
5,670,5.50
4,545,023
4,611,880
Local
.

.

.

.

.

.

"The Telegrtm Sons"

Listen lo Eddie Cantor sinj

on the Eddie Cantor Pebeco Toothpaste Broadcast.

P.

Sunday evening,

May

M. Eastern Standard Time,

10,

six to six-thirty

Radio Station

WJSV.

PROMOTION —

Western Union delivered miniature telegrams far and
wide to tell listeners that Eddie
Cantor would sing "The Telegram
Song" May 8 on the CBS Pebeco program. This is one of them.

work and national non-network advertising has changed the composition of the medium's business to an
Whereas nainteresting degree.
tional network volume during the
quarter of 1935 comprised
first
61.3% of the gross billings of the
it comprised but 58.5%
during the corresponding months
of the current year. Regional net-

medium,

.

Total

The

$25,509,364 $22,880,710
marked rise of regional net-

work volume increased from .8%
of the medium's total, while national non-network advertising rose
from 17.3% to 22.2%. Local broadcast advertising, on the other hand,
declined in importance from 20.6%
to 18.1%. This constituted a further decline in relative importance
from 22% during the first quarter
of 1934.
Non-network Increase
non-network advertising rose 19.7% during the quarter.
Regional stations experienced the
most rapid increase in non-network
volume reflecting thereby, the
marked rise in national non-network advertising. The most pronounced gains in non-network advertising continued to occur in the

GENERAL

South and Midwest.
Electrical transcription volume
experienced particularly marked
increases in both the national and
local field during the first quarter
of the current year. National transcription volume rose 64.0% over
the corresponding period of 1935,
while local transcription business
increased 21.8%.
National live talent volume continued its marked rise of more
than a year's duration, increasing
44.5% as compared to the corresponding months of last year.
Local live talent business gained
6.7%. Records declined 6.2% while
announcements dropped 7.5%. National announcement business decreased 3.1% and local volume
9.8%.
The continued rise of electrical

"C'mon
than

in,

their friend,

weekday morning at 5:55 more
the KMBC Market welcome
Evans. He speaks with authority on

Phil!" Every

250,000

farm folk

Phil

in

markets and merchandise. What Phil sells, they buy.
New facts and figures on this important farm market are
ready. May we send them to you? Write or wire . . .

KMBC
FREE & SLEINir^GER,

Page 38

Inc.,

transcription and live talent volume and the decline, especially in
the announcement field, have resulted in marked changes in the
composition of non-network advertising with regard to type of rendition.
In the national field transcription volume increased from
32.1% of total volume in 1935 to
37.6% in 1936. Live talent volume
rose from 44.2% of total national
non-network business during the
first quarter of last year to 47.9%
during the current year. Announce-

2389 paid 25c each to see

WJBY BARN DANCE

KANSAS CITY

National Representatives

Local transcription business rose
to 9.0% of the total
while live talent volume increased
from 52.8% to 55.6%. Record business remained comparatively unchanged in importance while an-

from 7.5%

to $25,509,364

Industry Shows the Largest Gain for Period of
Major Media; Stabilized Trend Is Indicated
the

ment volume decreased from 23.3%

April 25th
over 1000 turned away
Sat.,

Positive Proof of Local Popularity

W«l BY Gadsden, Ala,

nouncements declined from 35.8%
31.7% of the total.
Trends in broadcast advertising
sponsorship during the period under consideration were largely the

to

continuation of tendencies previously noted in the current seaAutomotive advertising conson.
tinued to experience marked gains,
especially in the national non-network and local fields. Food advertising rose materially, as did bevDrug and pharerage volume.
maceutical advertising declined in
the national network and local
fields, though rising materially with
regard to regional networks and
national non-network volume. Tobacco advertising increased.
Principal gains in the national
network field, as compared to the
first quarter of last year, were as
follows: Automotive, 12.1%; accesbeversories and gasoline, 43.4%
ages, 27.2%; tobacco, 14.8%, and
miscellaneous, 117.9%. The latter
is
a significant indication of a
widening variety of sponsorship of
national network advertising. Drug
and pharmaceutical volume declined 31.7% while confectionery
advertising dropped 37.4%.
Regional network volume rose
quite generally, principal increases being the following: Drugs
and pharmaceutical, 179.5% foodstuffs, 50.3%; beverages, 178.4%;
soaps and kitchen supplies,
229.8%; tobacco, 132.1%. Gains
likewise were general in the naAutomotional non-network field.
tive advertising rose 185.6%, while
other increases were as follows:
Foodstuffs, 51.3%; beverages,
77.8%, and tobacco. 67.9%.
Local broadcast advertising registered considerably smaller gains.
Automotive advertising rose 41.3%,
food volume 11.5% and clothing
business 6.6%. Drug volume decreased 23.2%, and gasoline and
accessory advertising 8.4%.
;

;

March Business
in March

TIME SALES

experi-

enced the usual seasonal up-swing,
totaling $9,332,368, 14.6% above
the

February

level

and

12.6%

greater than in March, 1935.
Regional network and national
non-network advertising continued
to show the greatest gains as compared to the preceding year. National network increases continued
to taper off gradually, while local
broadcast advertising showed confused tendencies. March volume in
the latter field tleclined below 1935.
Increases in non-network revenue were fairly even throughout
the entire medium as compared to
March of last year. Regional station volume showed the most pronounced increases as compared to
the previous month. Non-network
advertising in the South and Middle Western States continued to
show the greatest gains over the
previous year's volume.

Jiff o Polish to Expand
JIFFO PEOPLE, New York (Jiffo
furniture polish) is using spot announcements over WBBC, Brooklyn to introduce the product. Other
stations are to be added as soon
as distribution is more complete
in the New York area. DameronReynes Inc., New York, is agency.
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BROAamSTINC
idcast
jrtisingr
Advertising executives
tions

and time placements

NAB

Convention

issue.

who

will

control radio appropria-

do more

They

will

than read the July

preserve

it

for

1

future

The broadcaster can
field with

successes in the July
station thus

reference because of the special reference features

it

will

his story

is

of
1

saturate the entire

time-buying

and advertiser
of BROADCASTING. The

market coverage
issue

assured of reaching

its

best prospects under

contain, plus the complete advance news of the conven

most favorable circumstances, because when they read it
in BROADCASTING they read it with full faith and con-

tion

fidence.

itself.

RADIO SELLS RECREATION
San Francisco Officials Create Interest in Work
Playsrounds by Popular Broadcast

— Of
By

—

RAYMOND
Asst. Supt.,

KIMBELL

S.

San Francisco

Department of Recreation

We

THE AVERAGE
have always been

radio

children.

FIRST IN

CLEVELAND
in local accounts

Now

we're climbins

in

the

NATIONAL
FIELD
here are a few of ttie national
accounts recently signed and GETTING
Listed

RESULTS ON WJAY:
Drums Dry Cleaner
C. C. Winnlngham
Federal Cigarettes
Bobert St. Clair Co. Inc.
Gold Cross Milk
Ervvin-Wasey & Co.
La Choy Products
placed direct
Musterole

Erwin-Wasey

&

Co.

Moth-wool
Cramer-Krasselt Co.
Olson Kugs

Palmer Co.
Quick- Serve Beans
Martin, Inc.
Twinz Hair Products
Placed direct
For further details, write, wire or phone

WJAY

Cleveland Cherry

Nat. Rep.

Aerial

New York

0464

Publicizing,
_

citizen has a
also has a wife and
It's also possible that his

Inc.

Chicago

He

children attend playgrounds. Mr.
Average Citizen's eye, traveling
down a column of newsprint and
lighting upon a statement that
such and such a recreational group
is doing thus and so tonight at a
given spot, leaves him so unmoved
that it may be said that he was
unaware that he saw the item.
The same person, half listening
to a radio program given, let us
by children from Portola
say,
Playground, which is in his neighborhood, hears a solo by little
Mary Jane Jones, who is the
daughter of the clerk at the corner
grocery store. Mr. Average Citizen
The recreation program
listens.

has definitely captured his interest.
If the same little girl's performance was followed with a statement that Portola Playground has
a card party every Tuesday night;
gym class every Wednesday
a
night or a baseball tournament
Friday nights, it is unquestionable
that Mr. Average Citizen, having
nothing to do of an evening, might

remember,

Edythe Fern Melrose
Manaser, Station

set.

around and see

stroll

for himself. It is unquestionable
that some few would remain. It
unquestionable that Portola's
is
attendance would be increased.
Last Christmas, with the San

Francisco Recreation Department
staging an elaborate
based on the folk ways of the
Elizabethan era, which, in the
opinion of city editors, there could
be nothing drearier on earth,
some 60 radio plugs, judiciously
sprinkling the early morning and
late afternoon air, awoke public
interest sufficiently that the program became news.
Then, taken up purely for its
news value by the papers, an attendance of several thousand persons resulted, whereas the previous year only a few hundred
turned out. Those 60 air plugs, at
a market value of $2.50 to $4 each,
represented not only costly publicity, but also the willingness
of
radio to cooperate with recreation.
When the San Francisco recreation department started its radio
program Boys & Girls Only, over
NBC in June, 1933, we were particularly
anxious to have the
Junior Civic Symphony become
known via the air. Our supervisor
of music, Mrs. Marie V. Foster,
and NBC officials had a series of
conferences with the result that
the production manager stated that
he didn't want a symphony. For
years, however, he stated, he had
been looking for a first rate juve-

program

program. A compromise was
made. The symphony idea was
dropped in favor of airing harmonica bands and the singing by
small children.
Suggestion was
also made at the time to air an
nile

old-fashioned spelling bee for children under 12. From these ranks
would rise a city playground
champion and create more interest.
At the next meeting they got
down to cases. Mrs. Foster announced that she was going to
bring 65 children to sing on the
broadcast. The NBC producer was

up

in arms. He said: "It has never
been done. It can't be done. Leave
all but five or six of them at
home." She, equally firm, told him
she had promised the children.
They were looking forward to it.
She couldn't disappoint them. She
won and brought the children. The
program was an immediate success. A radio poll put it up as one

of the best children's programs in
the country. The program is heard
Fridays, from 4:45 to 5:15 p. m.,
each week on KGO, and it's a

going institution.
Radio officials have stated that
this program, like all juvenile programs, appeals principally to
adults.
They believe it has a
definite value in calling attention
to the fact that organized recreation exists. They believe it interests parents in playground activities.

Louisville,

ARE OPEN ON CBS

Kentucky

Basic Outlet
Edward Petry & Co.
National

Representative

Operated by
The Courier-Journal and'

The

• because Daylight Saving
work program one hour.

Louisville

Time has advanced the

Times

net-

But 9 to 10:30 p.m. is the
is home and tuned-in.
everybody
Almost
ideal period.
50,000 Watts at this period gives your product tre-

mendous coverage.

Page 40

We are confident that radio, free
plugs and all, has done much to
sell the citizens of San Francisco
as to the value of recreation not
only for their children, but for
themselves too.
Montana's youngest and
fastest growing Radio
Station.
1000 Watts
1260 Kc.

g^^^^ MISSOULA
MONTANA

From

the Zeppelin's Cabin

MAX JORDAN, NBC

DR.
pean

Euro-

addresses a worldwide audience from the dirigible
Hindenburg on the first of a
series of flights to the United
States. NBC had exclusive rights
to broadcast from the airship and
broadcast the takeoff at Friedrichshafen, piano playing and
singing from aboard the ocean-going ship, two-way conversations
director,

between Ford Bond in New York
and Dr. Jordan, and the arrival in
Dr. Jordan made a
Lakehurst.
number of broiadcasts during the
flight. A piano concert was broadcast May 8 from midocean. Brief
talks were given by prominent
passengers and Commander Eckener.

Copyright Department
Organized by

Is

WBS

CREATION

of a music copyright
department under the direction of

John Hanna was announced May
11 by World Broadcasting System
"to provide every possible cooperation to stations who are broadcasting World transcribed pro-

grams." Mr. Hanna has had some
15 years' experience with copyright
in the motion picture and music
publishing fields. The service is also
available to advertisers and agencies utilizing

WBS

transcriptions,

announcement. The department is prepared to advise on
all questions concerning restricted
music, and as far as possible, will
advise of new developments in the
said

the

copyright

field,

clients of

WBS.

as

thev

affect

WBS

Simultaneously,
announced
that G. E. Hollihan, formerly with
Batten, Barton, Durstine & Osborn. New York, had joined its

program service department. He
also was radio director for Alfred
Rooney Co. Inc., advertising agen-

New

York, Boston and Clevecharged with development of commercial aspects
of WBS program service, with a
view to providing subscribing stations with ammunition for the sale
of time to local sponsors.
cy of
land.

He

will be

Mutual April Billings

MUTUAL

network on May 8_ announced total billings for April of
$139,934, including both basic and

stations. With announcement of April receipts. Mutual began announcing its monthassociated

terms of the total receipts from basic and associated
stations, rather than merely the
March billings for
basic figure.
basic stations totaled $173,117, the
combined total for March amounttotal billing to $191,482.
ings for the first quarter of the
year (beginning Feb. 1)
fiscal
were the highest in its history, ex-

ly figures in

WOR

ceeding the same period last year

by 29%.
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phia in the case of Fred Waring
against WDAS, was used as the
basis for the licensing. This court,

Need of Specialists
I

In Radio Education

decided in
favor of the rights of the performing artists, but the case is
now pending on appeal, and, if
necessary, will be carried to final
adjudication in the interests of
the industry.
Last month Rep. Stefan wrote to
Navy Secretary Swanson that sta-

Ohio State Conference Hears
Conflicting Viewpoints

I

I

PROFESSIONALS should handle
educational radio programs.
Radio isn't a new form of art in

<

itself.

These opposite beliefs were preto the Seventh Institute,
Education by Radio, which met
May 4-6 at Ohio State University,
Columbus.
Carl L. Menzer, of the NBC

tions in his district

sented

I

j

I

I

central division, took the position
that showmanship is one of the
needs of the day in programs from
educational stations. He said script
preparation is a profession, and a
professional should be charge of
this work.

Lester Ward Parker, Rochester,
N. Y., on the other hand, said that
"most of the confusion in ratio
terminology, such as 'educational
broadcasting', results from the desire of some enthusiasts to regard
broadcastine as a new form of art
in itself when after all the most
it can do is to transmit, over wide
areas, those forms of art which
can be expressed through sound."
Dr. W. W. Charters, director of
the university's bureau of educational research, said that radio has
reached a stage calling for specialists in station management, program planning, script preparation,
talent selection, rehearsing, microphone presentation and listener

consumption and

measurement.

Public Service

WIDER

use of radio for public
service, greater promotion of the
medium for cultural and civic uses
and a much more general adaptation

were
uses

to public
listed as
of radio

instruction

school

some of the future
by Dr. Arthur G.

Crane, president of the University
Wyoming and chairman of the
National Committee on Education
by Radio.
Prof. Philo M. Buck, University
if Wisconsin, advocated assigning
pi a few frequencies, adequate
power and sufficient funds for a
qualified
personnel "undisturbed
by thoughts of immediate profits"
to undertake a program of experiof

1

I

VI
;

Hollywood, as he gets a touch of
public reaction

from an attractive

feminine interviewee.

Navy Takes Bands

From

Society List

Recording Group

Is

Required

To Cease Service Band Fees
REPUDIATION of the "American
Society of Recording Artists" newcreated organization which is
attempting to exact license fees
for performance of phonograph
records by broadcasting stations,
has been effected by the Navy Department insofar as performance
of recordings of the Navy and
Marine Corps bands are concerned.
At the instance of Rep. Karl
ly

Stefan

(R-Neb.),

former

commentator of WJAG, Norfolk,
Neb., Admiral William H. Standley,
acting secretary of the Navy, on
May 1 disclosed he had written the
Society requesting it to "remove
from their membership list the
names of the United States Navy
and Marine bands."
Meanwhile, it has been reported
that the Society has threatened
numerous stations in Southern
California with purported infringement suits unless they sign
for performing recordlicenses
ings made by their members. The
NAB steadfastly has maintained
that performing artists hold no
copyrights and that broadcasters
are in no way required to pay
royalties to them.
Information sent to Washington

on alleged checking of phonograph

said that radio

is

though

as yet only
explored. He said education by radio can never expect to
follow the old routine of educational procedure, adding that the
use of radio may call for new definitions of education and its aims.
A discussion of script writing
was staged at one of the sessions
May 5, with H. V. Kaltenborn, of
CBS, offering a report on news
commentators. Collaborating in the
report were
Frederick William
Wile, John B. Kennedy, Gabriel
Heatter, Raymond Gram Swing,
Boake Carter, Stanley High and
Lowell Thomas.
art,

(shoe white) the week of May 18,
placed one-minute spot announcements on seven stations from St.
Louis Eastward.
Announcements
scheduled once a day, six days a
week, for 13 weeks. N. W. Ayer
& Son Inc., New York, is the
agency.
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features are inserted into
the program at frequent intervals, with the basic matecovering race results.
rial
Prominent persons are to be
interviewed and novelty attractions are being planned.
A surprise feature was a
series
of broadcasts from
Barnum & Bailey - Ringling
Bros. Circus. Most of the
sponsors are local.

had complained

are now ordered to pay a
fee for playing records made by
the two service bands. He quoted
the letter from the Society ordering such payments, and mentioned
that the names of the service
bands were listed as members of
that organization.
A reply from
Rear Admiral J. K. Taussig, acting chief of naval operations, on
April 15 stated that an investigation by the Department "shows
there is no connection between the
United States Navy Band, or the
United States Marine Band and
the American Society of Recording

SPOTS

Rich

for

Artists."

Rep.
Stefan,
however, wrote
again, pointing out that in view
of the investigation "this Society
is
misrepresenting
the
United
States Marine Band and the Navy
band, and I believe your Department and this office should have a
better explanation of the matter."
To this, he received the reply
from Acting Secretary Standley
stating that the Society had been
requested to remove the band

names from

its

membership

WO H

list.

news

new and valuable and most omnipotent
partly

Buck

Whittemore Polish
WHITTEMORE Bros., Cambridge

6

SIDEWALK REPORTER—Here is
in action for KFWB,

Don Hastings

was that the Society demanded
settlements from stations, based

Prof.

Matinee on WAAB, Boston,
had acquired more than a
hundred sponsors. Surprise

they

a

ments and research.

Sponsors Like It
LESS than a week after it
was started, the Racing

an inferior tribunal,

NEWPORT NEWS

NBC

carried running of the Dixie
Handicap race at P'mlico, Md.,

May
Bill

VI

I

NORFOLK

I

Affiliated with ihe
Broaacasfincj Sijsfem

9, with Clem McCarthy and
Coyle announcing.

HERE'S
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HOW

WE USE
OUR

record renditions, plus a monthly
service fee retroactive to May,
1935, plus a guarantee that 40%
of the record performances of stations would be the recordings of
the
Society's
claimed members.
And the settlements also stipulated agreements to the licensees
under which stations would pay a
fee per performance of each side
of a record ranging from 5 to 15
cents depending upon the station's

grams are our specialties.

power.

key station (basic red network) for the

Payment Demanded

LAST

February, over the signature of Arthur W. Levy, executive
secretary of the Society, letters
were sent to all stations informing
them that unless they applied for
licensee
memberships that they
not broadcast recordings of members.
The rate schedule specified
was 15 cents per usage for stations
of 1,000 watts or more, 10 cents
per usage for stations from 500 to
999 watts and 5 cents per usage
for stations of 499 watts or less.
The decision last January of the
Common Pleas court in Philadel-

BROADCASTING

in the Station that's First
in the Heart of

We

Maryland

refuse to be "just another chain outlet".

our spare time building an audience

in the

We

spend

Heart of Mary-

land. Sustaining locals or "live talent" national or local pro-

Hunt Club

On

Saturday, April 2Sth,
thrilling

we were

Maryland

steeplechase, most important in U. S. A. Big Balti-

more department

store,

Hecht Bros.,

is

on

WFBR

with 15

minute program, 6 times weekly, for 13 weeks. Get the idea ?

We

have some of our Spare Time

to spare for you. It pays.

Maryland's Pioneer Broadcast Station

WFBR
Baltimore, Md.

Notional Representatives:

Edward

Petry

& Co«

Inc.
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WLS, Chicago
Armand

The Business of Broadcasting

Des Moines (cosmetics),

Co.,

156 t. thru H. M. Kastor & Sons
Adv. Co. Inc., Chicago.
Bernard Perfumers, St. Louis (Love
Charm), 3 weekly sa, thru Hilmer

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations

V. Swenson Co., St. Louis.
Bayer-Semesan Co., Wilmington, Del.
(seed

KDKA,

WOR, Newark

STATION ACCOUNTS
sp—studio programs
—
— transcriptions
t

sa

spot announcements

ta —-transcription

announcements

WOAI, San Antonio
Oneida Ltd., New York (silverware),
39 sa, thru Gever,
Cornell
&
Newell Inc., N. Y.
RCA Mfg. Co.. New York (tubes),
117 sa, thru Lord & Thomas, N. Y.
American Tobacco Co.. New York
(Roi-Tan cigars). 160 ta, thru
Lawrence C. Gumbinner Adv. Agency, N. Y.
General Foods Corp., New York
(Huskies), 52 sp. thru Benton &
Bowles Inc., N. Y.
Kellogg Co., Battle Creek (cereal)
108 sp, thru N. W. Ayer & Son
Inc., N. Y.
Armand Co., Des Moines (cosmetics),
65 ta, thru H. W. Kastor & Sons
Adv. Co. Inc., Chicago.
.

Servel Sales Inc., New York (Electrolux refrigerators), 26 /, thru
Batten, Barton, Durstine & Osborn Inc., N. Y.
Procter & Gamble Co., Cincinnati
(Drene), 13 t. thru H. W. Kastor
& Sons Adv. Co. Inc., Chicago.
Ironized Yeast Co.. Atlanta (proprietary), 8 t, thru RuthraufE & Rvan
Inc., N. Y.

American Gas Machine Co., Minneapolis (KitchenKook stoves), 8
thru Greve Adv. Agency, Minneapolis.

Zenith

Radio Corp., Chicago (radio
sets), 36 ta, thru H. W. Kastor
& Sons Adv. Co. Inc., Chicago.
Bethlehem Steel Co.. Bethlehem, Pa.
(roofing, fences), 35 t. direct.
Folger Coffee Co., Kansas City, 150

thru Blackett-Sample-Hummert
Chicago.
Dr. Pepper Co.. Dallas (beverage),
52 sp. thru Tracy - Locke - Dawson
Inc., Dallas.
t,

Inc..

KSFO, San

Francisco

Associated Oil Co. of California, San
Francisco (motor oil), weekly sa.
thru Lord & Thomas, San Francisco.

& Runyon

Boericke

Co., San Franhome remedies), 3
thru Doremus & Co., San

cisco

(Eopa

weekly

sa,

Francisco.

Budd & Votaw, San Francisco (PebBeach neckties), 6 weekly sa.
thru Doremus & Co., San Franble

cisco.

Western Union Telegraph

Co.,

San

Francisco (telegraph service), 14
weekly sa, direct.
Crazy Water Crystals Co.. San Francisco (mineral water). 6 weekly ta
thru Vandevort Adv. Co., San Fran-

Joseph Middleby Jr. Inc., South Boston, Mass. (Midco ice box freeze),
2 weekly sp, thru Doremus & Co.,
Boston.
Ruud Mfg. Co., Pittsburgh (gas water
heaters), 3 weekly sp, thru Ketchum MacLeod & Grove Inc., Pittsburgh.
Atlantic Sales Corp., Rochester (Reckitt's
Blue), weekly sp, thru J.
Walter Thompson Co., N. Y.
Guild Laboratories, New York (VitaCol toothpaste), weekly sp, thru
Monroe F. Dreher Inc., N. Y.
(knitting
Eleanor Martin, Chicago
equipment), 3 weekly t. thru Morenus Adv. Agency, Chicago.

(American
York American
Weekly), weekly t, direct.

New

Chemical
Inc.,

Control

Eastern

New York (Moth

Division

Surance).

2 weekly sp, thru Mackay-Spaulding Inc., N. Y.

Boston Food Products Co., Boston
corned beef hash
( Prudence
2
weekly sp, thru Ferry-Hanley Co.,
N. Y.
Bathasweet Corp., New York (Bathasweet), 3 weekly sp, thru H. M.
Kiesewetter Adv. Agency Inc., N. Y.
Greenwich Savings Bank. New York,
5 weekly so, thru Metropolitan
Adv. Co. Inc., N. Y.
Gardner Nursery Co.. Osage. la.
(plants, seeds), 4 weekly t, thru
Northwest Radio Adv. Co. Inc.,
)

,

Seattle.

KMOX,

St. Louis

Baltus-Rolfs Inc., Milwaukee (Moth
Wool), 78 sp. thru Cramer-Kras-

Milwaukee.
E. I. Du Pont de Nemours & Co.,
Wilmington. Del. (paint), 16 t.
thru Batten, Barton, Durstine &
Osborn Inc.. N. Y.
Phillips Petroleum Co., Bartlesville.
Okla., 5 sp, thru Lambert & Feasley Inc.. N. Y.
Creek
(corn
Kellogg
Co..
Battle
flakes.
Pep.
156 baseball
etc.)
broadcasts, thru N. W. Ayer &
Sons Inc., N. Y.
selt Co.,

WDRC,

Merch. Bureau, Springfield.
Chicago Mail Order Co., Chicago, 24
t,
thru Matteson - Fogarty - Jordan
Co., Chicago.

Florida Citrus Commission, Tampa,
12 sa, thru Ruthrauff & Ryan, N. Y.
Household Finance Corp., Chicago,
312 sp, thru Chas. Daniel Frey Co.,
Chicago, 111.
United Drug Co., Boston, 5 t, thru
Street & Finney Inc., N. Y.
Good Luck Food Co.. Rochester, 13
sp, thru Hughes, WolfE & Co., Rochester.

Campbell Cereal

direct.

Johnson Educator Food Co., Boston
(Educator biscuits), 7 weekly sa,
thru John W. Queen, Boston.
General Baking Co., New York (Bond
bread), 65 t, thru Batten, Barton,
Durstine & Osborn Inc., N. Y.
Massachusetts Mutual Life Insurance

Co.,

North

fi

e

1

d,

Minn., 78 sp, thru Mitchell - Faust
Adv. Co., Chicago.
Bulova Watch Co., New York, 364 sa,
thru Blow Co. Inc., N. Y.
General Electric Co., Bridgeport,
Conn., 13 t, thru Maxon Inc., Detroit.

Standard Oil Co. of New Jersey, New
York. 312 sp, thru Marschalk &
Pratt Inc., N. Y.
Oneida Inc., New York. 36 so, thru
Geyer, Cornell & Newell Inc., N. Y.

WKRC,

Inc., N. Y.
Cincinnati & Suburban Telephone Co.,
Cincinnati, daily so, thru Japp-Orr,

Cincinnati.

Oneida Community Ltd., Oneida, N.
Y. (silverware), 100 so, direct.
Reddi-Made Apple Co., Cincinnati
(canned apples), 26 sp, direct.

WNAC,

Boston

Snider Packing Co., Rochester (catsup
39 sa, thru Stuart Hanford
& Frohman Inc., Rochester.
Webster-Eisenlohr Inc., Philadelphia
cigars )
2 weekly t, thru
( Girard
N. Y. Ayer & Son Inc., Philadel)

,

,

phia.

Bulova Watch

New

York, 2 daily
sa, thru Biow Co. Inc., N. Y.
Gardner Nursery Co., Osage, la.
(seeds, plants), daily t, thru Northwest Radio Adv. Co., Seattle.
Co.,

Magazine Repeating Razor Co., New
York (Shick razor), daily sa, thru
J. M. Mathes Inc., N. Y.

Management Corp., New
York (personal finance), 3 weekly
sp.
thru Albert Frank - Guenther

Beneficial

Law
C. S.

Inc.,

Welch

N. Y.
Co.,

New York

(Batha-

sweet), 3 weekly sp, thru H. M.
Kiesewetter Adv. Agency Inc., N. Y.
Graybar Electric Co., Cleveland (Kelvinator), 3 daily sa, thru Geyer,
Cornell & Newell Inc., Detroit.

WESG,

Elmira, N. Y.

Southern Oil Co. of New York, Horseheads, N. Y., daily sp, thru Stewart,

Hanford

& Frohman

Inc.,

Rochester.
Richfield Oil Corp. of

New

York,

York, 52 t, thru Fletclier
Inc., N. Y.
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&

New
Ellis

WBT, Charlotte, N. C.
Hartz Mountain Products Co., New
York (birds, seed), 3 sa, direct.
Atlantic Ice & Coal
(beer), 25 so, thru
rill Inc., Atlanta.

Atlanta

Co.,

Rawson-Mor-

Southern Bearings Parts Co., Charlotte (Norge -refrigerators), -53 sp,
thru Cramer-Krasselt Co., Milwaukee.

Westinghouse Electric Supply Co.,
Atlanta (refrigerators), 52 sa, thru
Fuller & Smith & Ross Inc., N. Y.

WMBH,

Mo.

Joplin,

Schiffer Inc., New York (Rolls
razor), weekly t, thru Kimball, Hub-

Lee

&

bard & Powell Inc., N. Y.
Carter Medicine Co., New York (liver
pills), 156 ta, thru Street & Finney
Inc., N. Y.
Julian & Kokenge Co., Columbus
(Footsaver shoes), 6 weekly ta,
direct.

Washburn Crosby

Kansas City

Co.,

(chick ration), 6 weekly sa, direct.

WBZ-WBZA,
E.

Boston-Springfleld

Dupont de Nemours & Co. Inc.,
Wilmington (paint), 2 weekly t,
I.

thru

Batten,

Osborn

Inc.,

Barton,
N. Y.

Durstine

&

Zonite Products Corp., New York, sa,
thru McCann-Erickson Inc., N. Y.
Detroit White Lead Works, Detroit
(paint), daily so, thru Simons-

WBNY,

Bufifalo

Schiffer Inc., New York (Rolls
razor), weekly t. thru Kimball,

Lee

&

Hubbard & Powell

N. Y.
Rochester
(American Weekly), weekly t, diInc.,

American,

Rochester
rect.

WFAS, White Plains, N. Y.
McKesson & Robbins Inc., New York
(Pur sang tonic), daily ta, thru H.
W. Kastor &

Sons Adv. Co.

Inc.,

Chicago.

Perma - Maid

Toledo
Co.,
utensils), weekly sp, thru

Knoxville

(kitchen

Karl A.

Kopetzky.

Brewing Co., Louisville, 6
weekly sp, thru M. R. Kopmeyer
Adv. Agency, Louisville.
BC Remedy Co., Durham, N. C.
(proprietary), 7 weekly sp. thru
Harvey-Massengale Co., Durham.
Ice Dealers Association, Atlanta (ice).
6 weekly *, thru Rawson - Morrill

KJBS, San Francisco
Lee

&

Schiffer Inc.,

razor),

New York

weekly

Hubbard & Powel

(Rolls!

Kimball,
N. Y.

thru
Inc..

Carter Medicine Co., New York (liver
pills), 3 weekly ta, thru Street &-;
Finney Inc., N. Y.

Co., Atlanta.
Atlantic Ice & Coal Co., Atlanta (Atlantic beer), weekly sp. 156 sa,
thru Rawson-Morrill Co., Atlanta.

KGO, San

Francisco

United States Rubber Products Inc.,
New York (tires). 3 weekly so,
thru Campbell-Ewald Co., N. Y.

CFCF, Montreal
South African Government, (wine),
6 sa, thru A. McKim Ltd., Montreal, and United Radio Service of
America, Montreal.
General Motors Products Ltd., Montreal, 3 daily sa, thru United Radio Service of America. Montreal.
Nu Enamel Co. of Canada, Montreal
(paint), 3 weekly sa, thru United
Radio Service of America, Montreal.

sa,

Child's Inc., New York (restaurants),
5 daily so, direct.

Oertel

Cleveland

111.

thru Beaumont & Hohman Inc., Chicago.
Murine Co., Chicago (eye wash), 234
sa,
thru Neisser - Meyerhoff Inc.,
Chicago.
Servel Inc., Chicago (refrigerators),
26 t, thru Batten, Barton, Durstine
& Osborn Inc., N. Y.
Zenith Radio Corp., Chicago (radio
receivers), 72 t, thru H. W. Kastor
& Sons Adv. Co. Inc., Chicago.

Schenectady

cisco.

WHK,

Clinton.

Co.,

174

(proprietary),

Michelson Co., Detroit.

WGY,

Co., Springfield, 13 t, thru R. J.
Potts Co., Kansas City.
Phoenix Mutual Life Inc., Springfield, Mass. (insurance), 26 t, thru
Atherton & Currier Inc., N. Y.

WROL,

thru

so,

Co., Cincinnati.

Mentho - Kreoamo

Cincinnati

&

Pacific Tea Co., New
York (coffee), 13 sa (tie-in), direct.
College Inn Food Products Co., Chicago (tomato juice), 6 weekly sa,
thru IJlackett - Sample - Hummert

Great Atlantic

Hartford

Colt Shoe Co., Boston, 6 weekly sa,

Pittsburgh

E. L. Knowles Inc., Springfield, Mass.
(proprietary), 91 sa. thru Deforest

12

inoculator),

Thompson-Koch

Crazy Water Hotel Co., Chicago
(Crazy Water Crystals). 1.56 sa,
thru Rogers & Smith, Chicago.
Gardner Nursery Co., Osage, la.
(plants), 18 t. thru Northwest Radio Adv. Co., Seattle.

WADC, Akron
McKesson & Robbins

Inc., BridgeConn. (Pursang), 12 weekly
Kastor
& Sons
thru
H.
W.
sa,
Adv. Co. Inc., Chicago.

port,

From Los Angeles Examiner
get the roast recipe on this
set while you get the dessert on
that one."
"I'll

CKAC, Montreal
General Motors Products Ltd., Montreal, 2 daily so, thru United Radio Service of America, Montreal.
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CARTER THOMPSON

AGENCIES AND

REPRESENTATIVES

WAIU,

Inc.. Chicago, station
representatives, have opened a New
Tork office at 350 Madison Ave., with
Hibbard Ayer in charge, according to
an announcement by C. L. Sleininger,
president.
Mr. Ayer has represented
several chain and local stations in the
New Tork area since 1933. He was
formerly in the sales department of

May

GEARE-MARSTON

Inc.,

HUBBELL ROBINSON

Frank Presbrey & Co.

EXCEL-AIR
(air

A Local's Local Promotion
THREE hundred Washington taxicabs are carrying this sign over
their spare tires in a local promotion campaign started by WOL,
Washington 100-watter. William
B. Dolph,
manager, at left,
reports that one account already
has been traced directly to this
effort. To the right in this picture
is Madeline Ensign, the station's
pi'ogram director. The deal with
the Bell Cab Co. was described as
an equivalent exchange, in which
the company paid for the signs and
rented the space to
for a
period of four months in return for
one 15 - minute transcription program weekly.

New Tork

name

Inc., and'

with main

J.

office

W.

own

WOL

I.

agen-

Clement Boyd
at 14 S. Park
and New Tork

HELEN STRAUSS

Montclair. N. J.,
office at 205 E. 42d St.
St.,

of publicity for Benton &
Bowles Inc., New Tork, succeeding
Maurice F. Hanson, who has been

B. BOND, radio director
of the Joseph Katz Co., Baltimore,
and Mrs. Bond became the parents of
a 10-pound daughter born April 16
in Baltimore.

serve on the General
to
Miss Strauss has
account.
been a member of the agency's pub-

assigned

staff for a number of years.
Vance Babb and Ruth Barry have
announced their resignations from this
Mr. Babb resigned to
department.
licity

DANCER, general manHenri, Hurst & McDonald
Inc., Chicago, was elected chairman
of the Western Council of the American Association of Advertising Agenof

rejoin

He

is also a member of the exboard.
On May 11, with
George A. Morrell. advertising director of .John Morrell & Co.. he sailed
for London and a sojourn in Europe.

T.

AINLET.

radio

production division, from which Herschell Williams resigned recently. Edward Gardner, radio producer, has
been sent to Hollywood to handle the
new Frank Fay-Royal Gelatin NBC
program. George Faulkner, who has
been working on the program, is to
return to New Tork shortly.

direc-

NBC

member
duction

home

NBC.

the

staff.

They

Chicago,

will

make

protheir

Corp.,

New

Tork. a radio advertising agency, has
announced the opening of branch of'
fices
in Albany, Chicago, and Los

J.

executive

Raymond R. Morgan
radio agency, on
father of a boy.
T.

of

named

MALCOLM DEWEES.
of

Kelly,

with

Pacific

Nason

offices

in

&
the

HTDE

MAURICE

geles office of J. Walter Thompson
Co.. has been appointed manager and
will cooperate with
the Hollywood

tinued his advertising agency in San
Francisco to become advertising manager of- the Downstairs Store of the

radio unit of the
cently established.

Emporium,

which

will include radio.

NO
SPIK
INGLIS

BUT
LIKE

MOOSIC!
not
coverage may
^^^^ ^Xone there
'^^^J
our
dolIn
look:
^j;'^^
P^^^f^^>vho
Duy 130,000,000
people
le
830,080
are

worth of -ail
own their homes, ^P^f

,.,^he^
p^.h-earts. And

U.rs

stores
.upplies out of
N. B.
they like our

^^f^J^f
-t^^^^^^^

-sic

pr g

words!
National

Representatives:

FREE & SLEimNGER,

INC.

re-

H.

has

discon-

large department store in

that city.

Use Both of

Seattle's

KOMO
NBC-Red

•

the Puget Sound Market
Pioneer Radio Stations

KJR
I

National Representatives

3^jMay 15, 1936

appointed J. P. Muller & Co., New
York, to handle its advertising

country.

has

To Completely Control

[on-i''

Francisco

been acting manager of the Los An-

organization,

York,
has

Dewees. aged 30. is
of the agency.
one of the youngest national advertising; agency vice - presidents in the

the

Junior.

RUSSELL PAULSON who

New

Monadnock Bldg., San Francisco, on
May 1 was appointed a vice-president

the

Hollywood

Co.,

May 4 became

San

Coast manager
Roosevelt Inc.,

Angeles.

ERNEST HIX.

ORGANIZA-

agency, has
moved from the Russ Bldg. to larger
quarters in the 26 O'Farrell St. Bldg.,
that city. Gerald J. Norton heads the
radio department.

TION,

in Chicago.

RADIO ADVERTISING

NORMAN

KELSO

Mr. Ainley was formerly a
of

has been appointed

director of the radio publicity department of J. Walter Thompson Co.,
New Tork, succeeding C. S. Swanson,
who has been promoted to the radio

tor of Leo Burnett Co., Inc., advertising agency in Chicago, was married April 27, to Betty Lou Gerson,
dramatic star.
Mrs. Ainley,
who had been in Hollywood recently
as a star of the First Xighter programs, came to Chicago to be married
in
the
Fourth Presbyterian

Church.

NBC.

HARRT KERR

ecutive

JOSEPH

Corp.,

conditioning equipment)

Foods

H. M. (Mix)

cies.

the

has been named

director

OSBORNE

ager

of

WOL

formerly with

has started his

Jr..

radio department of Toung & Rubicam Inc., New Tork, was in Hollywood in early May on a talent hunt.

and Philadelphia, and Riegel & Leffingwell Inc., New Tork, have combined their interests, with the former
firm name to be continued. G. Frederick Riegel. president and treasurer
of the latter agency, assumes an executive post with Geare-Marston. The
agency also announced the addition
of Thomas A. Doyle, formerly of Batten. Barton, Durstine & Osborn Inc.,
New Tork, as a member of its Philadelphia media staff.

CLEMENT BOTD.

1.

Chicago agency,
has moved to new and larger quarters
at 500 W. Huron St., that city.

executive.

Inc.,

its

ROBERTS-DRAKE.

Co. has been
formed at 515 Madison Ave.. New
Tork, by Alvin Austin, who formerly
conducted an agency under his own
name, and Ralph Rossiter, recently
with Reese. Rossiter & Co. Mr. Austin at one time was vice president
of Blow Co. and active in radio.
Mr.
Rossiter at one time was with H. W.
Kastor & Sons Adv. Co. Inc.. New
Tork office.
H. Sumner Sternberg
has joined the new firm as account

Inc.,

renewed

H. FROST, at one time
president
of
Radio Manufacturers
Association, has been named merchandising and radio counsel of FerryHanly Co., New Tork agency.

AUSTIN & ROSSITER

Tracy

Columbus, has

HERBERT

"WSTR, Syracuse.

cy under the

Samuel Lewis as

exclusive representation contract with
Free, Johns & Field, Inc., effective

SLEIXINGER

J.

Phila-

Co..

-

delphia, has named
radio director.

NBC-Blue
& CO.

EDWARD PETRT
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WHAT'S THE POINT

PROGRAM NOTES

"Good
—

WROK,

Night Mother"

Starts

THE ISSUE of point-to-point
communication over broadcasting,
heard in the past in connection
with "number racket" broadcasts,
was raised spontaneously May
when an FCC attorney revealed

newsmen

that

John

7
to

night at the conclusion of program
over the NBC Blue on Wednesdays. The story was that, by en-

"Happy Birthday, Kate!"

KATE SMITH

congratu-

being

lated by William S. Paley, CBS
president, on her 27th birthday
and her fifth anniversary on the
air May 4th in Washington, D. C.
Kate returned to her home town to
celebrate her double anniversary
as the guest of the 1500 employes
of the Washington unit of the

communication, not only Thomas, but the
stations broadcasting the program
in point-to-point

are liable to the penalties of the
Act, covering a maximum of five
years imprisonment or $5,000 fine
or both.
Since there was no formal complaint, and not likely to be any,
the FCC is taking no cognizance of
the case. Mr. Thomas was reported as having said after hearing of
the incident, that he would discontinue his broadcasting, rather
than eliminate his "Good Night
Mother" conclusion. His sponsor
is William R. Warner Co. (Vince)
and the agency is Cecil, Warwick
& Cecil Inc. It is off for the summer.

Great Atlantic & Pacific Tea Co.,
her sponsors. She was given a

and public reception and presented a two-hour show as her
present to her hosts. Then she was
the recipient of honors from the
American Legion, the Jewish War
Veterans and the American Red
Cross. Mr. Paley spoke on behalf
of CBS. John A. Hartford, presi-

civic

dent of A & P, r)resented Miss
Smith with a 300-pound birthday
cake. Kate stayed over after her
party and presented the birthday
cake to the Children's Hospital and
her birthday flowers to veterans at

THE

Carnation Milk Co. program
with the Edison Symphony Orchestra, conducted by Morgan L.

Eastman, Chicago, originating at

WENR,

Chicago, celebrated its
fourteenth anniversary of broadcasting May 10. This is said to be
the oldest continuous sponsored
program on the air.

Walter

Reed

Tuesday

Hospital.

evening also she presented the
Boys' Club of Washington a substantial check to aid their cam-

The
for the fourth consecutive year.
prizes will include a year's scholarship, a gold medal and a loving cup
for first place, with medals and cups
to second and third place winners.

TWO NEW PAPERS

DUKE POWER

Do Vou Know
that by using UiK¥Z s
merthtindisin q Service

Co.

is

sponsoring the

NEW

WHO

are available for agencies and clients.
The booklet pays for itself.

DATA

on the Cleveland market, presented in a folder titled First Choice
for Reaching America's Fifth Market
at Lowest Cost has been issued by
Cleveland.
sustaining programs
dedicated to local Catholics, has been inaugurated
by WORL, Boston.
William Barle,
vocalist uses as his theme, "Holy God
Praise Thy Name", written by
of

Catholic

Gems

We

H

i s
Eminence William,
O'Connell, of Boston.

A

Cardinal

NEW

program on KNX, Hollywood, The Officer of the Day two
mornings a week for a half-hour period with' Perry Wood, ex-naval aviator, at the microphone, is designed to
interest members of the army, navy
and marine corps with the program
offered

commentary

in

layman.

manufactlirers

been

Golden Quarter Hour, featuring Dorothy Franklin Bird, at 12 :30 p. m.
thrice weekly over WBIG, Greensboro, N. C.
sustainer on WGAR, CleveA
is
Camera Shots, in which
land,
Graves Taylor answers questions on
photographic topics.
WHO, Des Moines, is selling a booklet with pictures and statistical information on the Iowa Barn Dance
Frolic, as well as data on the Iowa
market and
as a whole, to listeners in large quantities. Free copies

WHK,
A SERIES

paign.

have

added to WBIG's (Greensboro, N. C.)
newspaper - sponsored program. Out
Neighbors, the Kernersville Keeler
and Alamance Observer. Both carry
WBIG's programs. College papers
from eight colleges carry WBIG's
news each week.

titled

many

remodeling

is

111.,

KFAC, Los Angeles, on May 1 inaugurated the annual spelling bee for
14 Southern California High Schools

Charles

Thomas violates the Radio Law
when he tells his mother good

gaging

Rockford,

studios and offices preparatory to going on full time June 15 after 13
Commeryears of part-time service.
cial and production staffs are busy
planning new features, with many
program innovations scheduled. Among
them will be more complete coverage
of news, sports and local happenings.

a Trivial Flurry

Information

style for the
will also be in-

cluded on aviation, merchant marine,
coast guard, lighthouse service and

products in Hlicliigan

WSBT,

South Bend, staged talent
contests open to both amateurs and

.

.

.

with

White the popularity of
consumer demand

t Lorgtlt CitiM

department gets the

among
the

WXYZ

station

— WXYZ's
all

important distribution

dealers. These two factors

many outstanding

advertising

dising successes to which
pride. Write or wire for

creates

merchandising

WXYZ

moke

possible

and merchan

can point with

KUNSKY-TRENDLE BROADCASTING CORPORATION
300

Wm.

G.

RamBEAU

MADISON THEATER BUILDING. ..DETROIT

Co.. Represenlativea.
New York

Eastern OlUca: 507 Chonln Bldg..

Home

Oliice:

Western

Tribune Tower, Chicago

OfJice:

WHIO,

on

Dayton,

is

Teatime

Topics, with a string trio performing between discussions on subjects
of interest to feminine listeners. The
program was sold, produced, auditioned and presented within 24 hours,
sponsors including a grocery chain,
Anstove and refrigerator agencies.
other new program will be conducted
by home demonstration agents in ten
counties, appealing to housewives in
rural communities.

WCAE, Pittsburgh, is creating good
will and comment with a new local
six-weekly program Hello Neighbor,
each day saluting one of Pittsburgh's
smaller neighbors in Pennsylvania,
Ohio, West Virginia or Maryland.
Guest artists from the various communities are selected by the town's
own committee or civic body to appear at the studios Of
on the
day of the salute broadcast for the
citizens
also
speak.
town. Leading
Each
program begins with a mythical parade through the main streets of the
cities receiving tribute. Civic leaders
are praised for outstanding patriotic
accomplishments and most notable of
historical events are related.

WCAE

KNOX
in

June

Co., Los Angeles
(Cystex)
will use the Police Reporter

transcriptions on

They

tralia.

will

2GB, Sydney, Auscontinue

also

the

Country Church of Hollywood over
the same station. The Reporter series is transcribed by Radio Release
[
Ltd., and the church program by Radio Transcription

Company

of

Amer-

KELD,

launched a new series of musical
programs, featuring Ralph Kirbery, singer, with Al and Lee
Reiser, two-piano team, over the
basic NBC-Red network, Thursdays, 10:30-10:45 a. m. The sponsor has had the program on WJZ
for the past few months and will
continue on the station for an

NBC

advertisers will tell you
gives effective
coverage in North Carolina
and adjoining territory.

that

WPTF

WPTF RALEIGH
NORTH CAROLINA
Represented

by

F. J.

&

F.

Inc.

THOMAS

indefinite period, shifting May 11
to 7:45-8 p. m., for its Monday and

Friday broadcasts. Frank Presbrey Co., New York, has the account.

Russ BuUdlnq, San Francisco

An
map

interesting folder and
of coverage in North
Carolina and adjoining states
awaits your request.

RALEIGH
\UOTC
TT r
r NORTH CAROLINA
I

Represented
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NEW

full details.

C. ^lue AjeUoxIt

yl/.

an-

Lipton Tea on NBC-Red
J. LIPTON Inc., Hoboken, N. J. (tea) on May 14

KELD

I Statieni in Michigan's

Cincinnati,

broadcast direct from
the stage of Radioland, one of the
features of the Great Lakes Exposition, which will be held on Cleveland's lake front from June 27-Oct. 4.
Daily broadcasts will also be carried
from the orchestra shell on the Sherwin-Williams Plaza, where the Great
Lakes Symphony Orchestra with 100
musicians will give concerts each evening.
The company will also bring
some of its own radio stars from Cincinnati to broadcast on non-commercial programs.
to

.Julian Goldman's Peoples Store reports a satisfactory increase in business from the series, and mail response was 28,452 letters in six weeks.

Thi Michigan Rodi*

Network

WSAI,

professionals, the only qualification
being that contestants be employed.

El Dorado, Ark., has issued
a colored brochure depicting its coverage in South Arkansas. Descriptive
material of the market and
service are included.

WXYZ and

and
nounce plans

^

legislation.

hnue introduied neui

WLW

by

F.

J.

&

F.

Inc.

This

homes

station

serves

150,000

North Carolina with
"good measure" coverage
South Carolina and Virginia.
in

m

RALEIGH
WDTC
r
r NORTH CAROLINA
I

Represented
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NETWORK ACCOUNTS Hearing
(All

EDST unless otherwise specified)

times

New

Business

HOLLAND FURNACE

Co., Holland,

Mich., on May 16 broadcasts one time
only Holland Tulip Festival on four
Mutual stations, Saturday, 3:15-3:30

& Ryan

Inc.,

PILLSBURY FLOUR MILLS

Co.,

p.

m. Agency

Ruthrauff

:

Chicago.

Minneapolis on June 1 starts Today's
Children on 36 NBC - Red stations.
Men. thru Fri., 10 :45 - 11 a. m.
Agency Hutchinson Adv. Co., Min:

neapolis.

MANHATTAN SOAP

New York

Co.,

on June 3 starts Wife Saver on 16

NBC -Red

stations,

11 :30-ll :45

p.

Wed. & Fri.,
m. Agency Peck Adv.
:

Agency, N. Y.

ISOLA LITHOGRAPHING Co.,
New York (sacred pictures) on May

3 starts Ave Maria Hour on 2 Mutual stations (WOR, CKLW), Sundays, 4-4 :45 p. m. Agency James R.
Flanagan, N. Y.

Broadcast Future
Technical Data to Guide FCC
On Television, Says Prall

THE FCC

should not "put any obthe way of television's
logical, evolutionary development
and ultimate application to the
service of the public," Chairman
Anning S. Prall stated May 5 at
a dinner held in Washington by
the International Communications
stacle

in

Committee.

The June 15 technical hearings,
is deemed important by

he said,

the FCC "because, for the first
time in history, the Government
and private enterprise have an
opportunity for cooperative planning and the avoiding of economic
pitfalls, which by reason of lack
of intelligent planning, might occur."
Effect on Industry

:

CLAIROL

Inc.,

New York

sham-

(oil

poo tint) on April 30 started for 52
weeks Women in the Headlines on
2 NBC-KPO stations Thursdays, 5 :005:15 p. m. (PST). Agency: Milton
Weinberg Adv. Co., Los Angeles.

Network Renewals

CROWN OVERALL MFG.
cinnati

(Crown

renews

Pleasant

Mutual

Co., Cin-

May

on

overalls)

Valley

Frolics

14
on

network (WLW, WOR,

WGN), Thursdays,

p. m. AgenSons Adv. Co.

7:45-8

cy: H. W. Kastor
Inc., Chicago.

&

UNITED STATES TOBACCO
New York

(Dill's

Co.,

Best and Model
on June 1 renews

smoking tobacco)
Pick & Pat on 53 CBS stations, Mondays, 8 :30-9 p. m., with rebroadcast
Agency
Arthur
at 11 :30-12 p. m.
Kudner Inc., N. Y.
:

T. BABBITT Inc., New York
(Bab-0 cleanser) on May 25, renews
David Harum on 20 NBC-Blue network stations, Mondays through FriBlackdays, 1045-11 a. m. Agency
ett-Sample-Hummert Inc., N. Y.

B.

:

FIRESTONE TIRE & RUBBER
on June 1 renews Voice
on 68 NBC-Red stations,
8 :30 - 9 p. m., repeat at
11 :30 p. m.
Agency
Sweeney &
James Co., Cleveland.
Co., Akron,
of Firestone

Mondays,

:

Network Change

STERLING PRODUCTS

Inc.,

New

York

(Phillips Magnesia toothpaste)
shifts debut of the Melodiana on NBCBlue network to May 25, 8 :30-9 p. m.

Lysol Sponsors

Drama

LEHN & FINK PRODUCTS

Corp.,

(Lysol) on May
4, took over sponsorship of The
Life of Mary Sothern heard on an
independent network of four stations, originating at WLW. WLW,
and
take the program at 4:15-4:30 p. m. (EST)
with repeat for
at 12:1512:30 p. m. (EST),
Program is
broadcast five days a week, Mondays through Fridays. Heretofore
the program had been under the
sponsorship of another Lehn &
Fink product, Hinds Honey & Almond Cream. Lennen & Mitchell
Inc., New York, has the Lysol acBloomfield, N. J.

WGAR

WCAE

WGN

count.

to Eflfect

ALSO

at the technical hearings,
Mr. Prall added, the FCC has still

another chance to do something
that never has been done before in
the communications field, namely,
"to consider the effect of future
technical development upon present
business enterprise.
By this I
mean that we may be able to forsee trends and the possible effect
upon existing industries.
"As a concrete example, what
effect,
if
any, would successful
television have upon the existing
broadcast industry, both from manufacturing and operating standpoints; also what would be the
probable effect of successful television upon the motion picture industry; and again, what effecl
would successful facsimile have
upon the newspaper industry.
"At this time I do not wish to
infer that there will be any detrimental effect. It may be entirely
probable that we will find that the
effect will be most beneficial.
In
any event, at the June 15 hearing
we should be able to tell better
how to provide for whatever effects
these
developments
may
have."

Sponsors Holland Festival

HOLLAND FURNACE

Co.,

Hol-

land, Mich., is sponsoring a description of the famous Holland
Tulip Festival on Mutual, May 16,
3-3:30 p. m. The first 15 minutes

be commercial with the remainder as a Mutual sustaining
feature. Holland Furnace Co. will
pay wire charges for the entire
half-hour. Engineering details will
be handled by WGN, Chicago,
which is to assign the announcer.
The festival runs from May 16-24.
will

& Ryan

Ruthrauff

Inc.,

Chicago,

John M. Lassing, Agent
The Pure Oil Company of Tennessee

'^Campaign Tremendous Success^'
Says Pure Oil Agent
When

grow enthusiastic about the results of
a radio campaign it isn't hard to find the reason.
They see a marked increase in their daily business
returns. And this is what Mr. Lassing, Agent of
the Pure Oil Company of Tennessee, has to say
about dealer reaction to the Pure Oil campaign over
dealers

WSM:
"After checking results thus far we can
safely say that the current Pure Oil Cam-

paign over WSM is a tremendous success
throughout our entire territory. Our dealers are for this radio campaign one hun-

dred per cent. And after all the dealers
know what brings them in and what sells
them."

Ask your dealers and jobbers about JVSM^s
sales influence in the South.

placed the account.

For

effective coverage

of

50,000

NORTH CAROLINA

WPTr RALEIGH
NORTH CAROLINA

WATTS

I

by Free, Johns & Field
Write for 'RTTF folder and map

Represented

Inc.

National Representatives, Edward Pelry

The Nation's Leading Radio
Advertisers Regularly Use

Over 150,000 Homes

WPTF

NORTH CAROLINA

A

L E

I

G H

NORTH CAROLINA

for effective coverage of

NORTH CAROLINA

May

15,

1936

•

Owned

in

Await your message over

RALEIGH
WPTC
TT r
r NORTH CAROLINA

THE NATIONAL

LIFE

&

Co., Inc.

and Operated by

& ACCIDENT INSURANCE CO.
Incorporated

Nashville, Tennessee

I
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CONSIDERMr. Advertiser:

Advisory Council
Of NBC Informed
Of 1935 Progress

Kipke Seeks Station
HARRY KIPKE, former AllAmerican

football star, and
football coach of University
of Michigan, on May 12 filed

Promotion of Public Welfare
And World Peace Reviewed

with the FCC an application
for a new broadcasting station at Ann Arbor, Mich.,

NBC

NORTHERN

NEW JERSEY
JN^ORTHERN New

Jersey

a

is

of closely knit, large, and

territory

communities approximating

small

2,225,000

people

munity pride and

who

com-

boast

loyalty.

one city, what a
would be, the 3rd largest in
Equivalent
the United States!
If this were all

city

it

.

.

.

to the populations of

Boston
Louis

St.

Pittsburgh

put together.

all

WAAT

Now
r

f.hat

local

exclusively

to

caters

community pride and

nishes the local color that sells!

fur.

.

.

WAAT

has a large audience
in New York City, Brooklyn, Westchester, Long Island and StateM Is-

True,

land, but you can profitably discount
that
sider

—

—

you wish as we do and cona bonus that costs you nothing!

if
it

Northern New Jersey is a profitable
has proved in
market and

WAAT

^

numerous

cases

it

delivers profitable

business for advertisers in this terri[I

I-

!

tory with surprising economy.

No

one can effectively listen to two
at one time!
has its own large and loyal audience
that can be made profitable for you.
stations

.

.

.

WAAT

progress during 1935 was reviewed at a meeting of the netheld
Advisory
Council,
work's
early in May, in a joint report by
M. H. Aylesworth, board vice
chairman and former president,
and Lenox R. Lohr, present NBC
Concrete advances in
president.
all phases of radio were received,
particularly in education, public
affairs, music, religion, news dissemination, advancement of speech
and rural programs.
The network's position on the
controversial problem of political
broadcasts was stated in this fashion: "The discussion of politics
likewise deserves some separation
due to the different light shed on
the subject before and after nominating conventions have selected
candidates for office.
"Until the National Conventions
of the various parties take place,
it is necessary for us to make that
separation clear and distinct. With
the facilities at our command we
endeavor before such conventions
to present as fairly as is humanly
possible both sides of public issues
discussed in and out of Congress
or of State legislatures or even
city assemblies.
"After the nominating conventions, we adhere to the same rule
with this exception that we allocate and sell time to political organizations or candidates who wish
to use it for reaching the people.
"This policy, in contrast to other
countries where political discussion
is limited either to relatively few
hours divided according to party
strength or simply to one party,
as is the case in totalitarian states,
brings out again the principle of
freedom under the American sys-

—

where the university
cated.

He asked

ment

on

is

lo-

for assign-

630 kc, daytime
250 watts. It is
presumed the station, if licensed, would be operated
privately but would be associated with Michigan athonly with

and school

letic

activities.

tem, found nowhere else in the
world."
"During the year the question
of freedom of the air or the use
of broadcast facilities for the free
expression of opinion has again
become a matter of deep concern,"

was

it

"Those who demand

stated.

unlimited 'freedom' must not forget that their very demands for
such a privilege may result in an
abuse of license which may bring
undesirable restriction
Among
all the countries of the world freedom of speech by radio is less restricted in the United States than
elsewhere.
By its wise use an3
not its abuse, it will remain so."
International Good-will
THE report referred at length to
the work done by the NBC in promoting international good-will during the past year. This was done
through the re-broadcast of foreign
programs and the re-broadcast in
.

.

Europe of special programs from
America all designed to provide

—

a better understanding of foreign
peoples.

Alluding to the radio as a powerinstrument of peace, the report said:
"Radio broadcasting has notably
served the people of the United
ful

States in awakening their interests

THIS W^***

CASE HISTORY #7
Nationally-known packers of Bottled Fruit Juice
—offered menu chart— limited one to a family.
2,000 charts were made available for di3tribution yet eight, two minute "plugs" brought
2,157 letters containing labels from his product.

Only

—

^

CASE HISTORY #12
Manufacturer

of hair preparation received 1,850
requests for Booklet on care of the hair after
twelve one minute "plugs".
Close follow up on
one
thousand listeners who received booklet,
showed 535 had purchased his product 300 intended to purchase 29 couldn' t
afford
it
46
did not respond to follow up.

—

—

—

—

.Here

is

products
big
tbe

ot the
tot ne>vs
and a
big eat
„
to ^^^^-TJ
It's
yo«
to buy-

^hich

CASE HISTORY #19
WAAT

come,
ul
r..,X bv
''y
ten

Country.

KMA

e« °i'tae

KMAyears^

Local retailer with seven stores, using
exclusively,
showed $30,000 gross increase in
sales for the first six months 1935 over the same
period in 1934.

^

,

lands

^^'^ed to

haoi
g i^ely
eliec"'"'
a listening
scd ett^^^
reached
.

It

on request.
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bvery "rv
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.
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Sales Story

Jersey City, Northern
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Ada Comstock, WalDamrosch, Francis D. Farrell,
James G. Harbord, Morgan J.
O'Brien,

Jersey

WILSON-DALION-ROBERTSON

Henry

•

Chicago

•

-

|

I

\

(

I

j

i

'

•
'

•

v

;

';

Henry

S. Pritchett,

^

f

'

unable to attend the meeting.

p:

Uvalde C. of C. Refused
Mexican Program Grant

New York

]

?i
"

indication of the FCC
to block operations of

FURTHER
campaign

i

so-called "renegade" border stations was given May 5 when the

Broadcast Division denied the application of the Chamber of Commerce of Uvalde, Tex., to transmit special programs by remote
control over XEPN, Piedras, Negras, Mex., for a two-day period.
That there will be increased activity of Mexican border stations
this year was indicated in a re-

port of the International Broadcasting Union, in Berne, that
Mexican authorities had notified it
of the building of eight additional
Among these
stations for 1936.
was one listed at 150,000 watts at
Villa Acuna, across from Del Rio,
Tex., on 630 kc, a channel shared
between Canada and the United
States. XER is the station with
which Dr. John R. Brinkley has

been identified, and is listed now
as operating on 840 kc. with 75,000 watts. The other five stations
are listed for interior assignment
with comparatively low power
except for XEQ at Matamorow,
which is listed with 5,000 on 1010
kc.

WWNC
ASHEVILLE, N.

Full

Time

NBC Affiliate
fo

As Many

C.

1,000

Watts

Twice

Prospects

During

June, July and
the population in

August
Asheville and Western

WWNC

states.

Kansas City

.

'

M. Robinson, Mr. Sarnoff and Felix
M. Warburg. Paul D. Cravath,
Henry Sloan Coffin, Robert M.
Hutchins, Elihu Root, John W.
Davis, and William Green, were

—

New

f

{

ter

Carolina more than doubles!
Tourists
free-spenders
are here by the thousands!
is the sole blanket
radio coverage of this live,
summer market. Let's plan

940 KC
tural

\

ton D. Baker,

Speak
carrying

i

'

)

closely together in friendly relationship and with a better understanding of their common problems and great opportunities in
this peaceful and promising land,
"Fortunately, radio broadcasting
extends beyond the boundaries of
our peaceful country into the great
world of other peoples. The voices
of great statesmen call for peace.
The music of all countries comes
more and more into the homes of
the people of the entire world
with the harmony of human understanding."
Members of the Advisory Council who attended the meeting were:
Owen D. Young, chairman; New-

is

.

Specific details

'

.

WE HAVE THE FACTS
For instance, take:

and loyalty to their fellowmen and
country. Whether in the crowded
city, the countryside or on the seacoasts of the Atlantic and the Pacific,
people
have been drawn

your campaign,
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Review of KVOS Ruling
Opposed in A.P. Brief
DENIAL

of the plea for review
of the decision of the lower court

granting an injunction against
KVOS, Bellingham, Wash., for al"pirating" of news was
upon the U. S. Supreme
May 5 in a brief filed by the
Associated Press, respondent in the
leged

urged
Court

original

winning
District Court in

in the Federal
Seattle,

KVOS

suffered a defeat when the Circuit
Court of Appeals in San Francisco, reversed the lower court and
held that broadcasting stations
have no right to broadcast Associ-

ated Press dispatches published in
its member newspapers, once they
are printed and distributed.
On
April 7, KVOS, through attorneys
Clarence C. Dill, former Senator,
Kenneth C. Davis, of Seattle and

William H. Pemberton, of Belling-

ham, asked the Supreme Court

to

grant a writ of certiorari, to review the decision of the appeals
court.

Under Supreme Court procedwill announce, presumably
to the
recess,
whether it will accept the petition
for review. Should it accept jurisdiction, arguments will be heard
at the next term of the court in
it

summer

prior

October.

NBC
NBC

HARVARD BREWING
Lowell, Mass.,
quarter - hour

is

RESULTS

Co.,

sponsoring

transcription

programs between all doubleheader baseball games of the
Boston major league teams

WNAC, WFEA, WLBZ,
WORC, WLLH and WNBH.
on

General

action.

After

ure

For Doubleheaders

Vacuum
ton
days.

Mills and SoconyOil Co. sponsor Bos-

games

on

Charles

New

Agency,

Baltimore's longest
cial program (4 hours).

broadcasts

W. Hoyt Adv.
York,

is

the

Socialist Broadcasts

stage four broadcasts
from the National Socialist Convention, starting May 23 at Cleveland. Announcing and engineering
details will be handled by the staff
of WTAM, Cleveland. Two broadcasts will be carried on the Red
network and two on the Blue.

KFEQ Newspaper Operated

"Preakness Day"

WITH

presentations.

the purchase of a substantial stock interest in KFEQ, St.
Joseph, Mo., by the St. Joseph
News-Press and Gazette, the station has appointed Mitchell, Ruddell & Rudden Inc., newspaper representatives in New York, Chicago
and Kansas City, to represent it,
and now becomes newspaper operated. The former manager of the
station, John L. Scroggin, has been
succeeded by S. R. Douglas as vice
Inc. Other offipresident of
cers are Barton Pitts, president
and treasurer and also station

manager, and Beverely

and splendid studio

WBAL'S THIRD COMMERCIAL PIMLICO
BROADCAST FOR THE AMERICAN OIL CO.

IT'S

RESULTS BRING RENEWALS
WHEN YOU BUY WBAL
YOU SELL MARYLAND

KFEQ

1060 kcs.

Pitts, sec-

Station personnel and policies remain the same, but the newspaper has taken over all newsControl of the station was
casts.
not involved in the transaction,
since only Mr. Scroggin's minority
interest was purchased.

THE

commer-

"PREAKNESS DAY" RACES FROM WBAL!
Listeners will enjoy ALL THE RACES of

agency.

retary.

will

WBAL

For the third consecutive time,

alternative

WBAL

10,000
Watts

BALTIMORE
National Representative

NEW YORK

Hearst Radio

CHICAGO
SAN FRANCISCO

Elgin Revue sponsored on an

NBC-Red network
Chicago to

will

move from

New York May

26.

KFAB PIONEERS AGAIN WITH

ROADS
MUNICIPAL
AIRPORT

of

Ten Announcers

of a

and Engineers

"This

Take Part Every

trip through
Omaha and here

my

cross-

trip

country by

air.

to Start

Introducing the
Travellers
fifth

Nation to the

I

STATION

remote control broadcast.

Ready

is

THE UNION

AN ENTIRELY DIFFERENT DAILY RADIO PROGRAM
Every day, by Car —Train — Bus and Airplane, hundreds of cross-country travellers
pass through Omaha —The Crossroads of The Nation. And for 15 minutes every day,
from Union
bus depot, airport and highway —KFAB interviews these travellers
station,
in a perfectly timed, four-point

"Yes, this

n
NATION
THE

am from New

I

York."

OMAHA BUS
DEPOT

Radio Listeners

Day

of the Middle-

KFAB

west,

Program.

in This

New

Feature

is

my

first

am met by

a

mike."

MISSOURI
RIVER
BRIDGE

KFAB
The "Crossroads" Crew

"I've

come

all

OMAHA — LINCOLN

the

KOIL

way from Mexico

by bus

going

— and

Omaha-Council Bluffs

on to

CENTRAL STATES BROADCASTING SYSTEM

Canada."

i
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KFOR
Lincoln

"Just driving the
family out west
for a little vacation trip."
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TRANSCRIPTIONS

THIS NOTICE

CONCERNS
STATION MANAGERS

STANDARD RADIO

campaign

following

HollyInc.,
early
in
transcription
firm,
May transcribed 50 additional titles
of the Sons of the Pioneers available to subscribers to this series. On
May 10 they began to record a series of 39 three-minute comics known
as Oscar d Elmer, to be used as
straight three-minute programs or as
five-minute spots by using theme mu-

value in the Chicago traffic
court is evidenced in a report
issued to the effect that in
1934 some 25,000 traffic violators ignored arrest or had

wood

At political time rates
one or both political
clubs in your field of
coverage may sponsor
the

Radio Aids Police
THAT radio is proving its

plan.

sic

and commercials.

The

their police tickets "fixed" by
small time politicians.
In
1935 ticket fixing was wiped
out. Only 6,430 violators attempted to evade trial
an
80% reduction, and traffic
fines collected by the city increased $100,488. On May 4,

—

series will

be distributed independently of the
regular
Standard transcription li-

brary service.

Congressional candidates
now in Congress desiring

FIRST
versal

annual sales institute of UniMicrophone Co., Inglewood,

Electrical Transcriptions

be held June 4-7 for its
factory
Instruction
representatives.
will include having each representative assemble a complete microphone
and recording on instantaneous discs.

through our

FENTON EARNSHAW,

an early

start will

make
for

facilities

release through

located in their

who went
London six months ago to estaba London office for Earnshaw
Radio Productions, Hollywood tran-

home

dis-

tricts.

lish

scription
early in

wood.

These transcriptions are
on ISO SCRATCH, Black
Acetate; available to the

clubs free of charge in

limitations

type of business

in

Montreal

ing stations before finally arriving in
the West.
William Betting, sales
manager of the firm, left early in
May on a business trip through
Arizona, Texas, Oklahoma, Kansas

and Nebraska.

KEN HALL,

150 Regent St., London
1, has been appointed London
representative for Earnshaw Radio

W

most instances.

Time

arrived

firm,

May on his return to HollyHe will spend six weeks visit-

on

this

make

Productions, Hollywood transcription

company.
it

advisable to act at once.

U. S. RECORDING CO.
633-635 Earle Building
Washington, D. C.

EUGENE DURUE, sound engineer
with Associated Cinema, Hollywood,
has returned from a three-month trip
to Paris where he studied sound on
for radio purposes.
Mark
Gerstle Jr., son of the president
Associated, was seriously injured
cently in a plane accident.
E.
film

L.
of
re-

E.

Brown, formerly with De Soto Motors in the East, on May 1 became
general sales manager of Associated.

KWTO-KGBX
SPRINGFIELD,

MO.

.

•

WRITE

ANY STATION

KCMO

transcrip-

company, which on May 1 moved
its headquarters and recording studios to Los Angeles, through retaintion

ing a skeleton organization in San
Francisco, next month will start enlargement of its extensive new quarters at 729 S. Western Ave., Los Angeles. The improvements will include
an extension of the mezzanine floor

with new

offices

and

clerical space.

ELECTRO-VOX

Recording Studios,
Los Angeles, on May 15 moved to
5546-8 Melrose Ave., Hollywood, opposite the new NBC studios, and will
continue to make air checks on instantaneous discs and produce tran-

•

E.ST.

LOUIS

McINTOSH,

C. C.

office

manager

for

R. U. Mcintosh & Associates, Los
Angeles transcription firm, resigned
May 5 and left for Houston, Texas,

Opens Studios

including radio,
June.
Churchill-Hall Inc., New
York, is agency.
in

MACK TRUCKS
makes

New

Inc.,

New

Inc.,

York,

up lists, including radio, in
Agency is McCann-Erickson

June.

York.

HUGHES

16 will dedicate its new studios located atop the HartfordConnecticut Trust Co., one of the
city's tallest buildings. The entire
plant, from transmitter to studios
is
entirely modern, with the installations supervised by
and CBS architects and engineers.
The station was licensed in 1922
and is the oldest existing outlet in
the state. Transmitter and control
room are latest high-fidelity Western Electric, and
"eight ball"

WE

microphones

have

been

installed.

Opening of the studios climaxes a
complete program of reconstruction which began with the installator.

Sweetheart Soap on

MANHATTAN SOAP
York (Sweetheart soap)

new

series

of

NBC

Co.,
will

household

New
begin
hints

Wife Saver over 16 NBC-Red
stations on June 3, 11:30-11:45 a.
m., Wednesdays and Fridays. Program is signed for 52 weeks. Peck
Adv. Agency Inc., New York,
titled

placed the account.

GLAME

Inc.,

its

New York, is advertisFranklin Bruck Adv.
city.

PRODUCTS

New

Inc.,

NURSERY

&

Co.,

AMERICAN GAS ASSN., New York,
has appointed McCann-Erickson Inc.,
New York, to service its account.

HUMBOLDT MALT
Eureka,

Co.,

Walter Thompson

Co.,
to service its account.

ANTROL

BREWING

&

has appointed J.

Cal.,

San Francisco,

LABORATORIES,

Los

Angeles, has selected J.Walter Thompson Co., Los Angeles, as its agency.

PASADENA PRODUCTS

CO.

Inc.,

Pasadena, has shifted its account to
John F. Roberts & Associates, Los
Angeles.

CERTIFIED

Master Shoe Rebuildhas appointed

Boston,

Assn.,

ers

dence, R.

Co., Inc., Provito handle its advertising.

I.,

RIESER
hair

New York

(Venida
has appointed

Co. Inc.,
beautifiers, etc.)

Franklin Bruck
York, to handle

New

Adv.
its

Corp.,
advertising.

HULBURT'S FRUIT PRODUCTS
New York

placed

its

Turpen

(orange juice) has
with Hirsch-

advertising

N. Y.

Inc.,

KAY DIRECTED ADVERTISING,
San Francisco, has moved from the
Russ Bldg. to larger quarters at 155
Sansome
Street,
that
city,
and
changed

its

name

to

STANLEY RESOR,
J.

Walter Thompson

S.

L.

Kay

Inc.

president of the
Co.,

New

York,

the West Coast to inspect the
agency's enlarged Hollywood radio
production unit, spent several days in
San Francisco early this month conferring with R. Lynn Baker, vicepresident in charge of the Pacific

on

Coast

With him was Henry

offices.

M.

Stevens, vice - president of
agency, from New York.
The

the

new

Hollywood

office, which is housed in
building, has 27 employes enexclusively in the production
of radio programs.

its

own

gaged

CHARLES E. MORIN, formerly account exeutive of KFRC, San Francisco, has been appointed manager in
that city of the Northern California
offices of Package Adv. Corp., New
York (Lyon Tissue Booklets), which
have been established in the Hearst
Building.

IDE PACKING

Co.. Oakland, Cal.
(mayonnaise), thru Ryder & Ingram
Oakland, is conducting a Pacific
Coast campaign, and along with newspapers is using spot announcements
on KLX,
and
.
Inc.,

KWG

WOL
The

Boston (proaccount with
Wylie B. Jones Adv. Agency, N. Y.
Co.,

prietary) has placed

Inc.,

Hartford, CBS-outlet, on

KERN

A SPECIAL

ONLY

station in the
Nation's Capital carrying Department Store Programs,

WASHINGTON,
Page 48

Boston (season-

Co.,
lists,

Frank E. Dodge &

scriptions.

BELOW

WTMV

•

KANSAS CITY, MO.

LISTED

BELL

G.

makes up

ing)

Minn., is placing its acthrough Klau-Van PietersomDunlap Associates, Milwaukee.

WE

AND COVERAGE DATA

Appropriation,

count

tion of the 5,000-watt
transmitter and a 300-foot steel radia-

FOR RATES

WM.

FARMER SEED

WDRC

stations.

agency.

is

Faribault,

MacGREGOR & SOLLIE,

a

York,

$1,000,000.

McCOY'S

May

advertisers have a definite
judgment advantage in that they have felt the
"pull" of the "Missouri Triumvirate". They
realize that it isn't possible to secure maximum
results without using a schedule on these three

ten,

New

York, has named Wylie B. Jones Adv.
Agency, New York, as agency for its
Vannay reducing tablets.

WDRC

Our present

includ-

cast actual trials of traffic
violators for 18 months. The
Monday broadcasts are in addition to the regular daytime
schedule, 10:15 to 10:30 a. m.

EST.

UP

lists,

June and January. BatBarton, Durstine & Osborn Inc.,

ing through
Agency, that

WDRC,

Local, national and regional radio advertisers are keeping their sales on the
in
Missouri by governing their sales with radio
advertising on these three stations.

New York

Co.,

Bond bread ) makes up

made by Judge John
Gutknecht, who has broad-

to enter the general advertising field.

GOVERN YOUR SALES WITH THE

(

ing radio, in

K. A.

was

to

stations

GENERAL BAKING

Chicago, resumed the
Monday night traffic court
broadcasts, 7:00 to 7:30 p. m.
EST.
This
announcement

WBBM,

will

Cal.,

RADIO ADVERTISERS

D. C.

eight-page section in
the Memphis Press - Scimitar on
April 25 was devoted to the dedication of the new WREC, CBS
outlet in that city, on the following day. Head of station is Hoyt
B. Wooten,
founder.

BROADCASTING

its

president and

•
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NEW

Sulficxtptton

me BROAD^STINC

Please send
Two

Check

for

enclosed

years
$5

One year
for

Bill

$3

is

me

broadcast

YEARBOOK
Number Included

later

NAMEADDRESS.

FIRM

No

extro charge for

TITLE

Canadian

subscription.

For foreign subscription, add $1

a

year.

FIRST CLASS
Permit No. 1208-H
(Sec. 510 P. L.

&

R.)

Washington. D. C.

No

'Postage Sitamp Necessary

U Mailed

in

The United States

POSTAGE WILL BE PAID BY-

BROADCASTING MAGAZINENATIONAL PRESS

BLDG.,

WASHINGTON.

D. G*

FTC Radio

IRE Awards Medal
PRELIMINARY to its 1936

All in the Family

convention, which was held in the
Hotel Statler, Cleveland, May 11 to
13, the Institute of Radio Engineers announced the award of its
1936 Medal of Honor to Dr. George
A. Campbell, recently retired Bell
Laboratories engineer and inventor
The
of the electrical wave filter.
medal was presented at the convention banquet May 12.
In the
past it has been awarded to such
distinguished radio scientists as E.
H. Armstrong, E. F. W. Alexanderson, Guglielmo Marconi, R. A.

HAROLD

the

South's

family
affair,

finest

now complete
and on file with our
representatives

HIBBARD AYER

NEW YORK

SEARS & SON

A. T.

CHICAGO

a very complicated
according to Harold.

is

Co.,

RCA

Quarterly Income
NET PROFIT of $1,286,691 was
earned during the first quarter of
1936, David Sarnoff, RCA presi-

announced May 2, a decline
from the 1935 figure which amountdent,

WSOC

Charlotte, N. C.

ed

Surplus

as
$13,256,642
against $10,185,638 in 1935.
to

$1,292,649.
31 was

March

NEBRASKA
has the "Jack!"
Nebraska tops

the other important agricultural states in Farm Income, Per Capita!
Nebraska is near the top of all states in Per
Capita Wealth!
all

That's why national advertisers, by scores, continue
to report
"Our spot radio schedules show Nebraska
is high for results
low for inquiry cost!"

—

May we

—
—

you complete facts about the rich
Nebraska market
and proof of radio's remarkable
pulling power in this state?
Write the association
office or any individual station shown below.
send

MISSOURI VALLEY BROADCASTING ASSN.
Omaha, Nebraska
wow

KOIL

Omaha, Nebr.

Omaha, Nebr., and

KFAB
Co. Bluffs, la.

Omaha, Nebr., and Lincoln, Nebr.

KFOR

KGBZ

Lincoln, Nebr.

KGFW

York, Nebr.

Kearney, Nebr.

WJAG

KMMJ

KGNF

Norfolk, Hebr.

Clay Center, Nebr.

North Platte, Nebr.

of

as

getting it accurately.
"In the meantime, the Commission was receiving a good deal of
complaint for not scrutinizing radio advertising
more.
As you
know, there has been a tremendous
development in the radio broadcasting fielcl. When you remember
that the first broadcast license
was issued in 1921, and that was
only an experimental license, you
have some conception of the marvelous growth in broadcasting, and
in the public
interest,
including
radio advertising over the radio.
"The newspapers particularly
complained that they had no objection to our scrutinizing newspaper advertising, but they thought
the same thing ought to be done
with respect to radio. We were
criticized in the Senate, and otherwise, for it.

Requested by Stations

"SO FINALLY we had a conference with the radio executives, and
they wanted us to do it. They took
the position that all of the betterclass radio stations and the broadcasting associations did not want
to broadcast false and misleading
advertising, that they realized that
their asset was based on the confidence of the listening public, that
they wanted to retain it, and wanted us to help to do it.
"The National Association of
Broadcasters sent out communications to all industry asking them
to comply with this request. We
have had 100% cooperation from
them all down the line."
Referring to the recent FTC action in ceasing the practice of
sending stations a waiver to sign
in each case where an advertiser
agreed to revise its claims, Mr.
Davis said:
"We were so busy that we announced that we were going to
suspend sending these waivers to
the radio stations, and the radio
stations registered quite a kick on
that. We have sent them notice
every time, but not the formal
waiver, and yet they kick on our
stopping the waiver they had
signed."
At the time the FTC stopped
sending formal waivers to stations,
no explanation could be obtained
at the Commission although it was
reported that newspapers had protested against the practice alleging possible interference with freedom of the press.
Isola

15,

1936

•

BROADCASTING

on Mutual

ISOLA LITHOGRAPHING Co.,
New York (religious pictures) on
May 3 began a new series of
dramatized programs on the lives
of the Saints over two Mutual
stations

m.

(WOR, CKLW)

—

Today KEX, Oregon's most powerful
Radio Station, vies with her sister,
KGW, for the "ears" of local listeners

KEX
NBC

Because, today,
now carries the
entire selection of
Blue Network
programs, plus a wide range of the
finest local productions, produced by our

experienced and competent production

and talent

staffs.

KEX

has the finest program facilities
for producing studio programs of every
description
and one may always listen
to an outstanding "local" show every

—

night.

Here are

a

few locally produced

programs that cause many

"stay-at-

homes" on the nights they're broadcast:
1. Homicide Squad
2. Covered Wagon Days
3. Everybody Sing
4. Blue Flame Review
5. Hands of Lightning
6. Oregonian on Review
And there are many, many more!

MORE EARS

MONEY

FOR YOUR
this-AIR-EA"

in

If you're seeking a "test" program or
in a market where
spot announcements
per capita wealth and buying power is
nearly a third more than the national
write us today!
average

—

—

KEX

5000 WATTS— 1180 K.C.
RADIO SERVICE OF THE OREGONIAN
PORTLAND, OREGON
The

ONLY station

in

Oregon

operating on a clear channel
Representatives: Edward Petry & Co., Inc..
New York, Chicago, Detroit. San Francisco.

4-4:45

Pro.gram is signed for
13 weeks. J. R. Flanagan Adv.
Agency, New York, has the ac-

p.

count.

May

DATE WITH

would undertake to recite it, and
then we would have difficulty in

Brooklyn, plans to use radio during the summer in the interest of
their prepared chocolate drink in
glass bottles for home use. In the
past it has been sold through soda
fountains but this year also will
be distributed to the grocery trade.
No definite media plans will be
made until June. W. I. Tracy Inc.,
New York, has the account.

is

'NOJHANKS.WE'VEA

write in that a certain advertisement had gone over, and they

his father-in-law is also his
step-father. In fact the inlaw problem in the Gibney

Dairy to Use Radio
SAMBO DAIRY PRODUCTS

THE COMPLETE
STORY
On

only three

months when he discovered
that his wife was his stepsister. It happened like this:
Gibney's mother, an attractive widow, met Mrs. Gibney's father, a widower
and a romance ensued. The
pair were married thi-ee
months after Harold's wedding. Now Harold's mother
is also his mother-in-law;

Fessenden, Lee DeForest, John
Stone, Michael I. Pupin, G. W.
Pickard, L. W. Austin, J. Zenneck,
G. W. Pierce, P. 0. Pedersen, G.
E. Ferrie, A. E. Kennelly, J. A.
Fleming, Capt. S. C. Hooper and
B. Van der Pol.

market

GIBNEY, NBC

announcer in San Francisco,

was married

Cases

{Continued from page 7)
mission commenced this character
of scrutiny on July 1, 1934," he
began.
Prior to that time the
Commission did not undertake to
handle radio advertising unless
they received a formal application
complaining from some source.
Then it was a difiicult situation to
handle because somebody would

NBC

KCW
—

Red Network operating on 620 K.C:
5000 watts D.T. 1000 watts N.T. The pioneer
station of the Pacific Northwest
operating
on full time schedule.

—
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Aunt Jemima
Gets $115,000 Verdict

General Mills Series

GENERAL MILLS

Inc.,

'Original'

Minne-

on June 1 will start its new
Gold Medal Hour on a CBS network, Mondays thru Fridays, 10The program each day
11 a. m.
will provide an hour of entertainA
ment and household helps.
aDolis,

Pittsburgh,

ants
Corp.,

Jemima,

were NBC, General Foods
and Log Cabin Products

General Foods.
The action was an outgrowth of
the Log Cabin syrup program on

NBC

last

The

fall.

plaintiff

claimed the sponsor offered her a
contract to broadcast on the program but differed as to salary.
The sponsor, the complaint continued, put the show on the air
nevertheless with another singer
taking the role of Aunt Jemima.
The plaintiff further claimed that
her professional reputation was
injured by the performance of the

operate

from a new vertical radiator, order for which has been placed by
Westinghouse Electric & Mfg. Co.
with Truscon Steel Co., Youngstown.
The new radiator will consist of a
slender triangular steel mast with
two sets of guys and will be 710
feet high. The entire weight will

substitute.

This is the first suit of the tvne
The
to be tried in this country.
defendants in their presentation

be supported on a single Westinghouse porcelain insulator 18 inches
in diameter.
The tower will be
broken by insulators at the halfway mark, permitting its operation as a half-wave doublet. Similar radiators, but much smaller,
have been used since 1923 by Westinghouse shortwave stations.

traced
1878.

Aunt Jemima's back beyond
They had a witness in court

that testified as to the above date.
As Broadcasting went to press
the defendants were ^e^'ore the
court asking for a r^otion to set
aside the verdict as beinp- excessive and afainst the wei'^ht o*
evidence.
The defense attornev
also stated that if the motion is
not granted an anpeal will be
taken or a new trial asked.

FOR. KAN (AS CITYCOViRACf

MARTIN GOSCH,

formerly pub-

director of WFIL, Philadelphia, has joined the performing
rights licensing division of Warner Bros, music companies.
licity

Jln+he Uand"

WASDUR
MOVE

I

B

SPICK

Network Programs Listed
For Great Lakes Exhibit
TOP RANK programs of the net-

ENGLISH

Program Gets

a Gratis

Newspaper Boost

was

Co., a subsidiary of

Radiator
will

Aunt

of $115,000 by
a jury in U. S. District Court in
Brooklyn with Judge Matthew T.
The defendAbruzzo presiding.

lems will be included. Other features will be domestic science tips,
religious and choral music, drama
and musical drama.
BlackettSample-Hummert Inc., Chicago, is
the agency.

KDKA,

as

Italian

popularly

awarded a verdict

clinic for discussion of radio prob-

New KDKA

GARDELLA,

T E S S
known

NO
WPRO,

Providence,

R.

works

I.,

step into the festiviCleveland's Great Lakes
Exposition this summer to broad"world's largest
cast from the
studio."
Line charges and pickare
being
absorbed
up
costs

awoke

one morning last week and rubbed
its
eyes in amazement mingled
with glee.
On the front page of
the local morning newspaper was
the story of a parade of 5,000

through a blanket agreement between the Exposition and NBC,
CBS and Mutual networks. Cleve-

Italian citizens, whooping it up
for Mussolini and the capture of
the Ethiopian capital.
The celebration occurred the
night
before.
The newspaper
stated that the "only official announcement of the demonstration
was given at 5:30 o'clock by radio
in the Italian language."
knew all along that Italians were
listening to their daily language
program at 5:30 o'clock, but was
surprised that 5,000 would re-

land's

WGAR

spond

to the drum-beating
announcement over the air, in so

LAUNDRIES RENEW
radio
series
sponsored by the laundry industry
is only a matter of time, judging
by the growing number of local

MEREDITH WILLSON, NBC
western division musical director,
has dedicated his newest composition Symphony No. 1 in F Minor
to Lew S. Frost, NBC western

laundry programs,

J. M. Thacker,
president of Laundry Age, told
the 17th annual convention of the
New Jersey Laundry-owners Association May 1 at Atlantic City.
The Association, which has just
renewed its successful series on

complimented

Jersey.

in

history

this

IN

The Presbrey agency handles the
Association's account.

Toledo, has started an autograph book for famous person-

who broadcast from

NBC

the sta-

is

closinqr

{

t

*

1

weeks American Wash-

thrice weekly on

WSPD,
alities
tion.

TEN

ing Machine Mfrs. Assn. received
26,003 requests for a free offer of
its Household Hints booklet as a
result of its five-minute program

summer.

(

and

manager,

Frederick W. Pabst, northern Callfornia general manager of the Don
Lee network, both of San Francisco. Wil'son as guest conductor
with the San Francisco Symphony
Orchestra at an afternoon concert
in the War Memorial Opera House
in that city recently, presented the
composition for the first time and
at conclusion of the symphony was
recalled five times for bows. It was
his first appearance before a concert audience as conductor of a
full symphony orchestra. Although
he has 22 published compositions
and innumerable theme songs to
his credit, the symphony is the
first
composition in this form
which he has written.

on the radio series program bv
Joseph E. Hanson, executive vice
president of Frank Presbrey Co.,
New York agency. Acceptance
for laundry service is being created, he said, which would be of incalculable value from a dollar-andcents standpoint. Association members do about 80% of the laundry

summer

program

division

Mr. Hanson described radio as a
vital factor in daily life.
Referring to the political campaigns, he
said that the future of the nation
depends on radio and predicted
broadcasting will have its biggest

/ J

will cooperate,

Tribute to Willson

NATIONWIDE

New

WJAY

Vitale.

JOINT PROMOTION

business in

and

;

short a time.

WOR, Newark, was

WTAM, WHK,

stations,

providing features daily.
Among the programs already
set down for definite dates are
Fibber McGee & Molly, July 6;
Irene Rich, July 7; Uncle Ezra
and his 5-watter, July 13; Paul
Whiteman, Sept. 6; Popeve, opening Wheatena's fall and winter
series, during the week of Sept.
7 Ray Perkins, broadcasting regularly for Sohio starting ten days
before the opening and continuing
thru the 100 days; Louis Rich, appearing regularly, and Angelo

WPRO

A

will

of

ties

~

WOR, Newark

planning to broadcast the
session

J

'

74th Congress.

of

\urora\
,,...58^'
SPECIAL

1

ANNOUNCEMENT

THE
tion

WEED &

advance to broadcasting perfecThe
finds WJJD in the front rank.

rapid

move

NATIONAL
REPRESENTATIVES

transmitter location, as indicated,
our signal strength in Chicago as
much as 400%. With WJJD as your advertising medium in Chicago, you receive the type
of broadcasting service which you would expect
from only the super-power, clear channel stations
and from WJJD at rates so reasonable
that they definitely provide the largest audience per dollar spent in the Chicago market.
in

increases

Known to time buyers
the East for conscientious service. Call on

Weed

MARKETS

Company for
information about

WJJD
350

York

8

TWO

effectiveness.

Madison Ave., New
Telephone
City.

Tacoma and

FREE &SLEININOER INC.

^

-

I

A.
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CHICAGO'S LARGEST INDEPENDENT
RADIO STATION
N,

WELLS

ST.

Markets at the

Price of

No.. Vanderbilt 3-3648.

WATTS

201

I

TACOMA
SEATTLE

s'

lllWli

THE

in

—

20,000

CO.

COVERING

city
cost.

Seattle

ONE
are

two intensive

markets w^hich KVI covers at

ONE

Transmitter located midway between the two cities gives splendid reception in both Seattle and Tacoma.
1000 watts, 570 kc.

Pioneer

CBS

Pacific

BROADCASTING

•

Station in

Northwest

May

15,

1936
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Expense Accounts
Of Commission in
Canada Scrutinized
Heavy Spending of Funds Paid
In Set Taxes Arouses Protest

MONTAGNES
THE CANADIAN Radio CommisBy JAMES

sion,

ENDORSES
PUBLIC DOMAIN

N. A. B.

never popular with listeners,

received another setback in public
opinion, when expenses of executives were revealed at the resumed
parliamentary radio probe. Rooms
at $20 a day and meals $10 and
$11 a day for program directors
and members of the commission
were revealed in a questioning of
the commission accountant, W. R.
Mortimer, who stated that excessive accounts had been passed despite his objection. The revelation
has been used editorially by the
daily press which remarks that
these accounts should be gone into
in more detail, since the annual $2
radio tax paid by all listeners is

already the most grumbled about
tax on the books.
The inquiry was mainly busy
since its recess with the political
broadcasts of the last election. The
Musicians' Federation of Canada
and the Musicians' Federation of
Montreal complained that the commission was not keeping its agreement on the payment of union
wages, non-union organizations,
esnecially military bands, being
paid less than agreed rates. Payments of the Conservative party
election broadcasts were gone into.
*

*

*

More News Programs

THE CANADIAN

Press at its annual meeting at Toronto arranged
to supplement its daily evening
ten-minute news broadcast with
three day-time broadcasts to be
prepared at the Toronto head-office of the Canadian Press, and to
be offered radio stations free except for transmission cost. The
bulletins must not be used with
sponsored programs.
Members affirmed the stand of
the board of directors that in the
national interest an accurate and
unbiased day and night service of
news on the air be made available
to the Canadian public as an alternative to foreign broadcasts. The
meeting welcomed the assurance
of the president that the parliamentary radio committee had received sympathetically the request
for continued protection of the Canadian Press and its members
against theft of their news by ra-

We

of Copyrights."

to point

two

*

PUBLIC

^

has been

of the executives

most comprehensive and practical
library of

PUBLIC

DOMAIN MUSIC

in the world.

During the last twelve months radio
stations throughout the United States
and Canada have broadcast over
26,000 separate quarter-hour periods
of commercial programs produced
by Langlois & Wentworth, Inc. not
one program of which contained so
much as one bar of copyright music.

—

To

facilitate further the

DOMAIN MUSIC,

use

there

of

was

PUBLIC
organ-

ized in 1935 Lang-Worth Feature Programs, Inc., a division of Langlois and

Wentworth,

which announced

Inc.

and produced a complete library of
quality transcriptions, composed entirely of PUBLIC DOMAIN MUSIC.

As a

further development there has
been purchased at great expense

many

original

popular

melodies

which have been made a part

of

this service.

The Lang-Worth Planned Program
Service now comprises well over 500
individual selections
all of them
rich in entertainment all of them

—
—

warranted tax-free. New selections
are being recorded weekly.

With an inexhaustible supply of PUBLIC DOMAIN MUSIC avaUable, and
with a continuously increasing demand throughout the world, the
breadth and scope of service ultimately available through Lang-Worth
Planned Programs provide a farreaching advance in the development of the art of radio entertainment.

Domain Music Is Vindicated!
welcomed by Station Managers
acclaimed by Advertisers
applauded by the Lis^tening Public

Public
.

.

.

.

.

.

.

.

.

and now endorsed by the Board of the N. A. B.

^

president of

Transradio Press, told the Parliamentary radio committee May 7
that the recent request and offer
of more free bulletins of the Ca-

:

work

of Langlois & Wentworth. Inc. for the
past three years. Through their efforts, and the efforts of outstanding
copyright experts and legal authorities employed by them, there has
been assembled and recorded the

*

HERBERT MOORE,

i

program

DOMAIN MUSIC

the specialized

will be the new
director of CKLW,
controlling interest in

Windsor,
which was recently purchased by
Canadian broadcasters headed by
E. S. Rogers of CFRB. Mr. Ryan
was with Cockfield, Brown & Co.
Ltd., advertising agency.

his committee

set-up in the establishment of a
Particularly do we direct attention

"CREATE A STANDARD LIBRARY OF MUSICAL
COMPOSITIONS. TAKEN, FOR THE MOST PART.
FROM THE PUBLIC DOMAIN OF MUSIC."

FRANK RYAN
managing

of this

W. Baldwin and

program

on
"Bureau

their three-point

dio stations.
*

congratulate Mr. James

nadian Press appeared an attempt
to keep his service off the air, and
make a monopoly for the Canadian service. J. F. B. Livesay
for the Canadian Press stated at
the same hearing that his organization did not ask a monopoly or
that Transradio Press be kept off

FOR FURTHER PARTICULARS AND AUDITIONS WRITE

Langlois and

Wentworth,

LANG -WORTH FEATURE PROGRAMS,

420 Madison Avenue

•

Inc.

INC.

New York

the air.
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:

Selling

of

West
—

From Out

1300
of the West
from our hitching rack
comes this plea to us: "I
wish you would do everything
in your power to encourage
daylight saving time for Wheeling, so that we can get more
miles

—

And

of your programs"!

that

came from Mrs. K. M.
Goodwin, away out in Hast-

plea

Nebraska.

WWVA
prompt a

on the

No, we're not

Hastings,

fering

have

ball

to

request for such co-

operation!

coverage

our

must

surely

something

by

ways

of educating customers
through radio will follow in the
discussion of actual radio pro-

the

to Us!

ings,

Service in

(Continued from page

Out
the

Home

of-

Nebraska, in
any means,

but we do feel that this incident

volumes in favor of
what we're doing to produce
for our advertisers,
listeners
speaks

—

who respond!

grams.

When we realize that there are
21,500,000 radio families in the
United States, and that at least
16,000,000 of tlaem are already customers of the utilities, it is easy
to see why these people are particularly good prospects for the
extension of our service through
the purchase of improved appliances. Recent statistics have pointed out that radio homes have an
income at least twice that of nonradio homes. Certainly then, they
constitute the most logical prospects for new business.
How are you going to use this
wonderful remedy, which I seem to
have recommended as a cure - all
for utility ills ?
First, consider the radio program for the home service department as an Integral part of general sales promotion and public relations plans. With this in mind,
the next problem will probably be
selection of the time to be used.
The best time will depend principally on local conditions. You will
probably select the stations which
offer the best time at the most acceptable rate. Since the appeal is
principally to women, and since
daytime rates are lower than night
rates, you will probably have to
choose between morning and afternoon. You will want to select a
time when you think you will be
able to catch the most receptive
listeners.

Some

might

a "freak"

been repeatedly
"miracle"!

WWVA

call

—Then

too,

In the South, we feel that morning time is preferable because so

Home

H)

many women

attend meetings or
parties after lunch, so we believe
that hours between 8 and 11 are
well-suited to our purpose. After
8, because the average housewife

busy with breakfast and getting
the children off to school before
that time, and before 11, since
many women particularly in small
towns must prepare lunch at home.
The day of the week deserves
consideration, except, of
little
course, Saturday, which is less
favorable for an audience than
other week days. Two other factors should enter into your selection of time.
is

Selecting a Spot

FIRST what competing
fer,

stations of-

and second what kind of a pro-

gram precedes your own.

as

But, personally,

the radio dial turned
station before you are even given
the opportunity of delivering your
carefully prepared speech. You
would be wise not to follow a program which deals mainly with subjects similar to those you have
musical program is alchosen.
ways pretty good assurance that
you can cash in on the audience
the sponsor preceding you has built
up and held, provided, of course
the music is music and not some
of the weird and jarring notes
which are ruthlessly ploughed under by some of our ambitious but
untrained radio talent.
How much time are you going
That depends on the
to use?
amount of money you have available and what you hope to accom-

a

we

favor this far-flung reputation

—"The
Out

Friendly
the

of

Voice

Hills

of

from
West

Virginia"!

pay you to check
phenomenal service
in Eastern Ohio, Western
Pennsylvania and Northern
West Virginia.
It

will

WWVA's

West Vi rginia
Broadcasting Corp.
Hawley

Building

WHEELING, W.

Va.

Representatives

McGILLVRA
485 Madison Ave., New York
JOHN KETTLEWEIL
J.

H.

A

Rich Market
thoroughly covered

Palmolive Bldg., Chicago

WLAC

Columbia Station

5,000

5,000

WATTS

WWVA
II60 KILOCYCLES

J.

Member

T.

Station,

the

dull and
of having
to another

we have

classified

If

program just ahead is
dry, you run the risk

A

Si

2
I

n

s

WFAA

good will for the company, and to
remind our customers of the advantages of the merchandise being
featured by our affiliated corapaiE*

WATTS

WARD,

But a 15 - minute program
once a week is a good beginning,
and offers an opportunity for you
to become acquainted with radio
technique and to become familiar
with problems peculiar to radio.
It'5 easy enough to expand your
radio schedule. It might be embarrassing to cut it down.
Once the problem of the time is
settled, you are faced with the still
greater problem of what to do with
it.
The audience you win for your
program will not vary directly
with the amount of money you
spend. Skill is much more important than dollars. The total audience you secure for your program
is very much less important than
what the listeners think and do
after hearing it.
The most obvious solution to fill
the time, is a talk by the home
service director.
Then there are
musical programs, dramatic skits,
or combinations of all three. Up
to this time, we have been talking
of radio and home service generally. Here is what our company
has done. We began our radio experience ,^with participation in a
cooperative cooking school, sponsored by the station and a group
of food advertisers.
The school
was conducted in the auditorium
of our building before an actual
audience, and half an hour, or
about one - third of the program
was broadcast. The difficulty with
this method was that the demonstration could hardly be paced to
be vitally interesting to both an
actual and an invisible audience,
and we had very little opportunity
to include most of the points which
we were particularly eager to tell
our customers. It was necessary
to include a good deal of mention
of the products being used, and not
enough of the processes of cooking and refrigeration.
Next we tried a series of fiveminute spots on a woman's program sponsored by the station, but
found them unsatisfactory because
we felt the program had no unity
of purpose, no continuity of
thought. It did, however, give us
a clue that proved valuable. We
learned that women were vitally
interested in oven canning, and
had very few sources of information.
Requests for the recipes
given over the air began to come
in, indicating that we were at least
barking up the right tree. In replying to these requests, we gave
complete instructions for oven canning, and stressed the features of
modern gas ranges that make oven
canning easy. Later, we devoted
a series of six programs to preserving and oven canning.
Last February, we began a series of radio programs on Tuesday
morning at 10:45 over
which reaches practically every
tovra in our system. Our purpose
was to acquaint the public with
the service we offered as counsellors on home problems, to create
plish.

THE SOBY YARDSTICK
OF AUDIENCE VALUE

President

Columbia Broadcasting System

Paul H. Raymer Co., National Representatives

Impartial and comparable data about
the size and location of the audience

programs and stations.
Write for information and prices.

of radio

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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•

Wilkinsburg, Pa.

May

15,

1936

i

RADIO LAW CHAmE
SOUGHT BY LAWYERS

during the period oi our programs.
We decided at the beginning
ies

NEW

that two voices, like two heads,
were better than one. So we
planned our program in the form
of a dialogue between Miss Berry,
our home service director, and an
inquiring customer. The two voices
had the advantage of variety in
tone, and offered an opportunity to
make the program sound more real
and human and less like a lecture.
We felt that music would help to
brighten the program.
Then we began our series. It
happened we were in the midst of
a water heater campaign at that

we selected our subjects
to tie in with the use of hot water.
Removing stains with hot water,
hot water for house-cleaning, etc.
In each program, we offered to
send the suggestions free of
time, so

BRITISH TELEVISION

charge. As these requests came in,
we included a copy of our bulletin,
Modern Homemaking, which bore
the same title as the program.
As the series continued, we began to be a little more daring.
We devised skits which included
the announcer and even the musicians in the dialogue, and the mu-

numbers were

sical

tied

in

the

scanning camera, mounted on stu-

telling your customers about
your radio program and support-

for

with

will give us an opportunity to capitalize on subjects already being

generally discussed.
For instance
we based one of our skits on a
take-off on Mutiny on the Bounty,
with Capt. Bligh in charge. [See
sample continuity with this article.]
The mutiny for which our
sailor was flogged was that he had
taken the last drop of hot water
and the rest of the crew had to
use cold water for shaving. From
that point, it was easy enough to

an announcement about
the advantages of automatic water
into

slide

il

I

heating service.
In each program, we have what
jwe call a Mystery Melody, an old
jtime favorite which is played by
'the staff pianist. We use this musical number to hark back to the
lidear old days and draw a contrast
;jto the drudgery of old-fashioned
homemaking methods and the convenience and economy offered by
modern gas appliances.
Radio must be followed through.
Take every opportunity you have
I

i

I

I

WB

(
I

NEW YORK'S METROPOLITAN AREA IS A
VARIETY OF NATION-

ALITIES-EACH OF
WHICH IS A BUYING
MARKET

IN. ITSELF.

•

ing it as a regular part of the advertising program. Here are some
of the ways in which news of your
radio program can be carried to
your customers: By bill stuff ers,
a line in all company advertising
giving the time, the day and the
station, a line on all recipes given
out, notices in all bulletins received
by customers, on outdoor boards,
in street car cards, in window and
on counter displays, on envelope
stuffers to be included with all requests for information, mention at
your actual demonstrations, by a
line on metered mail, by notice left
by the appliance adjustment man.
Advertise your program as extensively as you can before you start
and keep everlastingly at it!
Today radio offers a valuable
medium for promoting the business
you represent, in a manner most
suitable for creating confidence and
leading to the increased use of our
service.
radio station is granted
license to operate for the public
good. What could be more beneficial than offering information that
smooths the difficulties of daily living and creates a desire for higher
living
standards and for more
comfortable homes. Home service
workers are prepared by their
training and broad experience to
offer that information in a friendly
fashion to hundreds of homemakers who are eagerly seeking it.
Radio offers you an opportunity
to be of genuine service both to

your customers and company.

15,

1936

•

The last remaining obstacle
toward operation of the station
thus has been removed.

time.

SETTLEMENT of the strike in
the New York music publishing
industry was effected May 5 with
a two-year contract granting
closed shop, minimum wages and
hours, and a basic price list for
arrangers doing piece work.
Mail

73

section

of

TOWNS
in

did not attend due to illness.
Radio and communications law
were discussed at a meeting May
6 of the American Foreign Law

Association,

From

Northern Illinois
and
Southern Wisconsin

man

for

ONE SPONSOR

Interna-

in

tional and Comparative Law,
American International Committee
on Radio and the FCC Bar Association. Senator Wallace H. White
Jr. (R-Me.), Mr. Guider and Howard LeRoy, Washington attorney,
were the speakers. The three were
in agreement that new basic principles of law would have to be es-

less

We

than one month!

can do the same for you

WROK
ROCKFORD,

ILL.

tablished for communications.

NEW
DEALERS?
YOU
ARE
products

seeking new outlets for your
in Montana? Are you trying to
build sales for your established dealers?

Use spot radio advertising over KFBB.
sure

fl's

fir el

KFBB

is

the

ONLY

station consistently giving

good radio service to an area which includes
with an average annual
4n^^66 families
spendable income of $902.68 per family

—

.

much

higher than the U.

.

.

S. average.

KFBB

with its audience acceptance and audience action can build your dealer organization
and keep your sales on the UP.

MARKS

/t
/

the

SPOT

Broadcnstitif^ in
WlilSX

May

first time in several
years the radio docket of the U. S.
Court of Appeals for the District
of Columbia was clear, with the
dismissal of the last remaining appeal on May 6. The case was that
of the Daily News Corp. of St.
Paul against the FCC decision
granting the application of Edward Hoffman, merchant of that
city for a new station to operate
on 1370 kc, with 100 watts, full

Birmingham; Bruce W. Sanborn,
of St. Paul, and Paul D. P. Spearman, of Washington. Mr. Spear-

A

lungnaffes

WBNX New York

is

dio tripod.

the general theme of the program.
The main purpose of these skits
is to include our commercial announcements in a humorous fashion which would nevertheless bring
out the advantages of the equip-

ment we were featuring on our
merchandise program at the time.
These mock melodramas are tied
in with any special event which

— Here

new Marconi EMI "Emitron"

PRINCIPLES of law, to fit
the progress being made in technical radio, would be evolved under
a tentatively procedure agreed to
by the Committee on Communications of the American Bar Association in Washington May 6 at a
meeting preparatory to the annual
convention of the American Bar
Association in Boston next August.
The Committee considered and
tentatively approved a research
program over a 'leriod of years
which would build up a new body
of radio law designed to coincide
with the advances of radio science.
The matter will be raised at the
meeting of the Bar Association's
annual convention. It will involve
a proposal of enlisting the aid of
research students at leading universities and law schools to establish a study of the subject.
The Committee which considered
the project comprises John W.
Guider, of Washington, chairman;
Prof. Edwin M. Borchard, Yale
University; Douglas Arant, of

Court Docket Clear

FOR THE

besides

EIGHT
English

"speaks the Ian-

guage of your prospect".
^rUe For Booklet "Market Corerag^'\
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KFBB
MONTANA
GREAT

1000 Watts

2500 Watts
Day

Night

FALLS

•

National Representatives:

JOSEPH HERSHY McGILLVRA
485 Madison Ave., New York; Palmolive BIdg., Chicago.
WALTER BIDDICK CO.
568 Chamber of Commerce BIdg., Los Angeles; 1358 Russ
San Francisco; 3326 Stuart

Bldg.,

Bldg., Seattle.
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CBS West

Delayed Pending Action
By FCC on KNX Shift

YOU'D

PLANS

of a n
umbrella!

YOU'VE

FCC

this month.
Herbert Akerberg, CBS station
relations
manager, and Lincoln
Dellar, of CBS headquarters in
New York, have been on the coast

Balanced Coverage
and that's what you get in

for the last

when you choose

560 KILOCYCLES

ficials of

time

SAN FRANCISCO -OAKLAND
Yes,

means

sir!

that

in

connection

KSFO, KFRC and KROW,

presumably in connection with a
San Francisco outlet when the
KNX ownership change becomes

Balanced coverage! That
reception covers

KSFCI

effective.

Northern CaUforniaVi proportion to set
ownership. It's intertesting. flsk your
John Blair man.
\

KFRC,
present

the

Don Lee

outlet,

CBS when
over KNX, it

on

XSFO — Russ Building, San Francisco
PhiliftJSvLasky, Genefal

month

with expansion plans. Upon acquisition of KNX, the network contemplates enlargement of the available studio facilities in Los Angeles, but it is emphatically stated
that up to this time nothing has
been done. The CBS officials were
in San Francisco during the week
of May 11, and conferred with of-

NORTHERN CALIFORNIA

9

the

scrutinized by the FCC, and it may
be designated for hearing by the

simply gotta have

full

of

on

tions

PART

1,000 watts

CBS

to enlarge operaPacific Coast are
being held in abeyance pending action by the FCC on the assignment
of the license of KNX, Los Angeles, to the network, an application
for which now awaits action. The
purchase price of about $1,300,000
for the 50,000-watt station is being

not buy

.....

Coast Plans

Manager

station and

continue
that network takes
has been stated by
will

not

Don Lee officials. It is expected
that more than likely KFSO will

National Representatives:

JOHN BLAIR & CO.

become the San Francisco outlet
of the network.

MajorRadioBills Await Congress Action
(

Continued from page 7)
mission from running wild on

the allegedly fraudulent practices
or misleading advertising, but the
necessity of proving competition
has tended to impede the Commission's operations.
To the advertising media the bill
will have an important bearing, if
enacted, notably where local accounts are concerned. The broadcasting industry, however, has not
expressed itself one way or the
other. Other media are concerned
particularly over the possibility of
a crusade against advertising of
products which might strike at
"puff" statements and the like.
Senator Wheeler argued on the
floor that the bill is not far-reaching.
In 99 cases out of 100, he
declared, the Commission can show
that some competitor is injured
under the present law. He referred, however to the now famous
Marmola case in which the Commission had tried to stop the advertising and sale of a reducing
compound held to be harmful unless prescribed by a physician, but
the Supreme Court had concluded
that despite the finding that the
product could not be used generally with safety, it could not sustain the Commission's cease and
desist order because there was no
showing of injury to competitors.
Chairman Rayburn declared May
11 he hoped to get to the bill during that week but that the committee was deluged with business.
He could not predict any action.
There was thought of a hearing
on it, perhaps of one or two days,
because of the growing opposition.

Meanwhile,

Trade

Commission

members are doing everything
sible to get
sion.

enactment at

pos-

this ses-

Davis Repeal Seen

REPEAL of the Davis Amendment
appears at this time an almost
foregone conclusion.
It
went
through the House Interstate Committee without a murmer of opposition, and was immediately placed
on the House union calendar, due
for consideration May 18. This is
an unanimous consent calendar,
and any opposition would automatically put it over until the following Monday.
Repeal of the amendment has
been urged by the FCC and the
predecessor Radio Commission for
four years. It has been a part of
the radio law since 1928, and, according to its sponsors, was placed

are

facilities

now being used
by

all

in the
ent, to

5

* * *

of Spokane's 5
largest

Act as a temporary expediprevent the old Radio Com-

department
stores

WNpX
Knoxville^

Tennessee
•
COMPLETE COVERAGE

Why? Ask

al-

locations.
Specifically,

the Davis Amendment provided that the country be

divided into five radio zones, disproportionate geographically, but
equal in population. Thus the wide
open spaces of the West, sparsely
populated, could not accommodate
a greater number of station facilities than the densely populated
areas of the East. Among the
states in each zone there was to
be an equitable distribution of stations, power, hours of operation
according to population.
It was
because of the Davis
Amendment that the so - called
quota system of allocations so fa
miliar to all broadcasters was set
in 1930. Many stations and sta
tion applicants have been denied
additional facilities because of infractions of quota, and while the
FCC has been inclined to ignore
rigid mathematical allocations under quota, it has deterred the
granting of many power increases
or increases in hours.

up

Caution

Is

Advised

WITH THE

restrictive provisions

of the Davis
the way, the

FCC

Amendment

out of

will be in posistation facilities

to improve
and license new stations wherever
they will work technically. There
are few desirable places in the
country, however, where new sta

tion

tions

of

appreciable

size

can be

wedged in without
More than likely,
the

ultimate

interference,
it is believed,
result of Davis

Amendment

repeal will be the
stepping up of power and hours
of operation of existing stations
which have been blocked because
of quota. It logically follows too
that this would help plans under
way for expansion of existing networks or for the starting of new
ones. Part-time and 100-watt sta
tions are not regarded as desirable
network outlets and are frowned
upon by advertisers. With stations
in

primary markets procuring

re-

gional status, as they will in some
cases, they then will become eligiMutual
ble for network service.

Broadcasting System particularly
stands to expand under such con
ditions, since it is now probing for*
outlets west of Chicago, ostensibly
to branch out across the countrj^
to the Pacific coast.

The greatest fear is that indis-;
criminate licensing of new stations
may ensue from the repeal of the
onerous provision. Industry spokesmen feel that the Federal authorities should exercise extreme caution in proceeding under the law.
once it is revised, lest it introduce
new elements of competition which
would redound detrimentally td'
other stations and to the industrj
as a whole.

A MEETING

of the Board of Diof Mutual Broadcasting
System tentatively has been scheduled in Chicago for May 19. Th(
meeting planned earlier in the
rectors

month was postponed.

of the

RICHER
S.

H.

McGILLVRA.

WALTER BIDDIOK
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CO., 368 Chamber of
1358 Russ BIdg., SAN
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CHICAGO
Commerce

BIdg.,

FRANCISCO

LOS ANGELES
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MARKET
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National Representatives
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NATIONAL ASSOCIATION OF BROADCASTERS'
CONVENTION AT THE STEVENS • JULY 6-7-8
THE STEVENS WELCOMES THE NATIONAL ASSOCIATION OF BROADCASTERS
its delightful air-conditioned convention quarters — air-conditioned meeting rooms
and Grand Ballroom, dining rooms, lounges and lobby. Its private rooms
all outside rooms
swept by cool LakeMichigan breezes, ofFer perfect rest,day and night.On
Michigan Boulevard at Grant Park, The Stevens is in the center of dov/ntown Chicago.
A friendly management and staff welcomes you during the convention and at all times.

to

—

—

Added

Features That

Make Your

• All outside rooms, each with running ice water
• Floor clerk

on each

• Inspiring roof

promenade and view of 3

meals

• Ladies' Bridge

— famous

• Billiard
• Library

floor

states

•

room and bowling
and reading room

alleys

Gray Line sight-seeing tours

start at

The Stevens

• Railroad, airline, theatre ticket ofFices

• Fairyland for the kiddies

• Delicious

Stevens Visit Long-Remembered

chefs

Luncheons daily

•

A

few minutes' walk

Planetarium, Field Museum,

Stevens rates start at $2.50, with bath, for

HOME OF

One — $4.00

THE CONTINENTAL

in

to the Art Institute,

for

Lobby
Adier

Shedd Aquarium

Two

ROOM

Chicago's Most Intimate Dinner and Supper Dancing Room
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of

vessel
old

little

kettle they heat about a pint of water
but up-to-date houses don't heat
in . .
kettles and pans and such ves.

water in

Modern homes have automatic gas

sels.

water heaters

AB

Captain, Barnacle Bill and
the crew are beating that poor sailor
Why, they're flogging him Can't you stop

Look

:

!

them?

GH

But I aint a mind to.
He deserves that punishment, ma'am. He
committed a terrible crime, and now he's
got to pay
AB But, Captain, what could he do to
deserve such a horrible punishment ?
could.

I

:

:

GH He

took the last drop of hot water,
and left the rest of us stranded with six
week's growth of beard. He took the last
drop of hot water for shaving
AB Sing, boys.
:

:

MUSIC: Song Rock and

MM

:

Oh, Captain Bligh,

Roll.

may

I

see Miss

10

Listeners to

BUFFALO STATIONS
tune

WGR

or

between

5

in

WKBW

and

M.

7 P.

H)

Certainly ma'am.

:

MM

:

But

You weren't supposed

a stowaway

I

what can

MM

to.

I

was

AB

know what

it

is

don't pose as a beauty ada dermatologist, or a skin
visor,
specialist, but here are some things we've
learned about using a good old fashioned
beauty treatment that helped to keep Cleopatra alluring and is still reliable right
Well,
or as

:

this

MM

:

did

:

MM

!

:

lotion

!

!

Well, don't be disappointed just be-

:

cause this beauty treatment isn't done up
You may need other
in a fancy package.
beauty aids, of course, but if you'll start
with this basic treatment, you'll find yourself looking younger and fresher almost
before you realize it. But let's get down
Skin specialists tell us it's not
to cases.
so much what you put on your face, as
the thoroughness with which you remove
it.
Use plenty of warm water for a facial, and any soap you've found suitable
Apply
for your particular kind of skin.
the lather with a gently rotary motion up
and out from your chin toward your
temples.
Oh, I see. Like this. Put your
first two fingers on your chin and rub
gently toward your nose and eves.
AB That's right. Pay special attention

MM

:

:

your chin, nose, and creases around
your nose for there is where oil is secreted
and where dirt collects. Follow this sudsy
treatment with lots of rinsing water. Put
cold water on as a finish and pat your
to

says Ross Federal

BUFFALO BROADCASTING

CORPORATION

face dry.
But. Miss Berry, I'm afraid that's
too mild a treatment for my skin.
AB Well, if your pores are clogged,
use an occasional hot water treatment.
Fill a basin with very
water. Then
spread a good pure cream over your face,
neck, and throat.
Bathe your face with

MM

RAND BUILDING, BUFFALO

:

:

Represented by

HOT

FREE & SLEININGER

fornia.

I

day
What is it. Miss Berry, and how
you find out about it?
AB I tried it And it's something you
have, or should have right in your home,
ready for you to use 24 hours a day. Hot
water
Oh, I thought it was going to be

to

and before

that a member of the station representative firm of Greig, Blair &
Spight (now John Blair & Co.)
has been named sales manager for
the McClatchy stations in Cali-

I

:

like to

Eugene Meyer Asks

Southwest

of

System

Broadcasting

do to help you ?
Well, I heard a friend of mine
telling how she had improved her appearance. Miss Berry, after she got some advice from a chart you sent her, and I'd
:

!

GREIG, formerly

manager

sales

didn't see

!

AB And

AB

out of

HUMBOLDT

you on ship.

some

Berry a minute?

7

GH

—

!

Greig With McClatchy

Gas Appliances

(Continued from page
You know the only kind
some folks know about is a

sel?

!

a turkish washcloth for about nve minutes
then the skin is red. Then finish by washing your face with soap and warm water
first, and a dash of cold water to close
the pores.
I
saw a picture of a movie star
the other day that made me envious. They
look so well-groomed I wondered how they
do it!
AB Well, don't envy movie stars. It
doesn't take a lot of money to be perfectly
groomed. It does take time, attention, and
plenty of hot water
Your hair, for inMany movie stars have a daily
stance.
shampoo and have their hair dressed by
experts each time they appear in a scene.
But the rest of us can manage to look
well-groomed with a weekly shampoo, a
daily bath, and looking after our face and
hands a little each day. Incidentally, here's
a tip on home shampooing. You can use
the little bits of soap that are left over
from a cake of soap to make an excellent
shampoo liquid. Add hot water to these
small bits of soap and let them dissolve
by boiling them a few minutes on to p^ of
the stove. Seal this liquid in a jar and
use it whenever you want liquid soap for
a quick thorough shampoo.
How many times should you rinse
your hair for shampooing ?
AB The best beauty parlors usually put
your hair through three soapings and
three complete rinsings of hot water. Remember it's the rinsings that count. Get
all the soap out with a final warm rinsing and then plunge your hair in the
water for a final cold rinse. Rub your
hair and scalp dry, using warm towels.
And now about my hands

MM

:

:

!

MM

MM

:

AB Remember

to wash your hands in
always and push the cuticle
back as you dry your hands. Please understand that I realize none of these things
are new or startling, but a lot of us forget what an invaluable beauty aid hot
water is and how little it costs to have
it always ready at the faucet.
Miss Berry, I really appreciate
your telling me these suggestions about
using hot water, and I'm going to start
on my beauty program today. I'll make
:

warm water

—

:

a chart, so

AB

I'll

:

I'll

be

remember them
glad

to

send

reminder showing you how

YOURSELF

all.

you

a

to

use

little

hot

water to help yourself to be attractively
well groomed if you'd like to have it.
I'd
I certainly would. Miss Berry.
appreciate having a home beauty chart
already made out, ready to use.
GH If you would like to have this
handy little reminder for inexpensive home
beauty aids, write a penny post card re-

MM

IN THIS

:

:

CAVALIER

SCENE

quest to Miss Albertine Berry, Lone Star
Gas System, Dallas, and your copy will
be sent to you promptly without charge
and now, our mystery melody.
MUSIC: Nancy Lee.
GH Do you remember that old tune ?
It was a popular favorite of twenty years
But were
ago. Ah those were the days
they ? Those were the days when a bathtub was still a luxury and when a reservoir on the old wood stove heated the
water for the whole family's baths. You
were lucky to have as much as a pint of
hot water for your bath, when the rest
of the family was howling for hot water,
too.
Today, automatic hot water service
is taken for granted, just as essential, just
as necessary as automatic gas service for
heating and cooking. And why not? With
an automatic gas water heater, dependable
automatic hot water service costs but a
few cents a day. In comfort alone, it's
.

.

.

:

!

Courtesy Norfolk

&

Golden sunshine, the song of the surf, not a
care in the world Here is the finest beach in
the East, with a Beach Club rivaling the best
of the Lido. In the evening, dance under the
stars to the music of our orchestra broadcast!

ing nationally. Then to a deep sleep in the
health-giving salt air, in the comfortable Cavalier Hotel. You'll be amazed at the moderate
rates, you'll be pleased to find a congenial and
carefully selected clientele. The Cavalier is
open the year 'round.

Western By.

worth much more

SONG Sailing On — Interpolate Red
and Isle of Capri.
GH Has your family outgrown your
:

Sails

:

present water heater or has it failed you
lately?
If you haven't hot water always
on tap, you are depriving yourself of one
of the most luxurious comforts a home can

have
and it costs just a few cents
a day with an automatic gas water heater.
See the improvements in style and convenience in the modern automatic gas
water heaters on display at your gas company and at gas appliance dealers today
.

.

.

MUSIC: Theme, Home.

Cavali
avaiier
and Beach Club
Hotel

Sidney Banks
MANAGING DIRECTOR
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Publisher of Washington Post
Seeking
Facilities

WMAL

AN APPLICATION

for a new
broadcasting station in Washington, D. C, to use the facilities now
assigned to WMAL, Washington,
NBC-leased station, was filed with
the FCC May 14 by the Washington Post.
The newspaper, published by Eugene Meyer, former
governor of the Federal Reserve
Board, long has sought a radio affiliation and at one time bid for
WMAL. This station now is involved in litigation locally in a
suit brought by Hearst Radio Inc.,

for specific performance of contract under which the station was
to have been
for
$285,000.
The application stated that
$100,000 is available for construction and operation of the proposed
station and "this amount is not en-

'

purchased

cumbered by any

liability."

Control

of facilities, the application added,
"would be vested in a licensee
qualified to render a public serArice
by virtue of experience, equipment
and financial responsibility."

Program Schedule

:

:

MM

PUT

Station in Capital

THE STATION,

the application
added, would not be affiliated with
a network "unless new affiliation

1

becomes available".
It was estimated that 15% of entertainment
programs and 5% of educational
programs would be commercial.
Entertainment would make up 35%
of the sustaining programs; 10%
of the education, and the balance
distributed among religious, agricultural and fraternal.
The application was in the name
of Eugene Meyer and his wife,
Agnes E. Meyer, doing a partnership business as Eugene Meyer &
Co.
A decision is expected shortly in
the Hearst suit against the heirs
of the estate of M. A. Leese in connection with the station purchase.
The case is pending before the Supreme Court of the District of Co-

lumbia and arguments were heard
last month.
is now operated by NBC as its blue network
outlet in
Washington, under a
lease that still has some two years
to run. It pays $30,000 a year in
leasehold and $6,000 for studio

'

^
.

WMAL

,

:

rentals.
c

Coulter to Radio

FRANK COULTER
delphia

office

of N.

of the Phila-

W. Ayer & Son

has been transferred to the radio

department of the New York Office
and will be associated with Francis C. Barton in the radio time
buying division. Mr. Coulter is
not related to Douglas Coulter who
until recently was vice president
in charge of radio for N. W. Ayer.

He has been with the agency for
the last ten years, serving in various capacities. Richard Bunbury
has also been added to the radio
department and is working in the
radio contract and accounting office.
Mr. Bunbury comes to Ayer
from the outside.

WHO
CLEARED-CHANNEL — 50#000

BROADCASTING

•

WATTS — FULL-TIME
May

15, J 936
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Educational Radio
Improving Rapidly
Says Gen. Harbord
More

Interesting

Programs an

Aid to Teaching by Airwaves

EDUCATION

in various forms is
safely on one of the best posradio and is movsible carriers
ing toward its goal of greater influence over vast numbers of people, declared Gen. James G. Harbord, chairman of the board of
EGA, speaking recently at the

now

—

—

University of Chattanooga.
attained
in
Recent progress
education by radio has been
spurred by the fact that less
quibbling is indulged in over exact
definitions of radio education, he
explained. The great educational
precept of today is first catch the
interest, he said. "Into the most
remote homes and into thousands
of classrooms it takes music, the
voices of world leaders in government, science, literature and other
fields. It dramatizes history at the
historic moment, and provides commentators to interpret the news of
the day. No wonder educators and
broadcasters have been so eager to
make the most, in educational advantages, of such a force.
No
wonder they have sometimes been
a little confused as to how to do it.

—

Three Divisions

"FROM

the earlier discussion to
alluded there has emerged
the realization that educational
broadcasting, however difficult to
define as a whole, is made up of
three principal divisions.
"First, there is broadcasting into
the school-room, from kindergarten to the university, of regular
classroom studies, correlated to the
curriculum.
"A second principal division of
educational broadcasting includes
outstanding news events, eye-witness accounts 'on scene', speeches,
music, dramatizations, and other
programs heard during school
jperiods or assigned for home listjening.
The parade of these feajtures is far too long to review
|here. Among the typical ones are:
The Music Appreciation Hour, conducted by Dr. Walter Damrosch,
;required listening of some ten
imillion students in the 65,000 ra|dio-equipped schools of the counjtry; the NBC Music Guild, studyfing seldom-heard classics; the Ra\idio Guild, broadcasting a cycle of

which

I

^

German Court Upholds
Duce

a Radio Cupid

Mussolini's encouragement of marriage and
large families was extended
to radio recently when unmarried staff members of the

proper mates. Employes
accepting the suggestion are
two extra
or
given
one
find

monthly salaries and special
compensations for each child
born.

Shakespeare's 'King' plays; Great
in History, dramatizing
events that shaped America's destiny; a broadcast of a Congres-

Moments
sional

Education in the

session;

News, William D. Boutwell, U.
Office

of

Education

—so

the

function

come to see it,
was called the

is

in

field

of adult edu-

cation. It might better be referred
to as 'continued education'.

We

have gotten away from considering the persons in this
'little

class

something substantial, something that helps them understand
what is going on around them

MACFADDEN PUBLICATIONS

sire

that they take

not in the sense
themselves seriously. The increasing sale of better non-fiction books
in recent years testifies to their

numbers.
interesting to note how
the events offered by
broadcasting which interest these
persons outside of school, might
well be and often are assigned
to students as listening to supplement their lessons."
"It

many

is

of

—

—

Candy Sponsor
CANDY

WASHBURN

F. B.
Corp., Brockton, Mass., is sponsoring a Saturday morning program by and for youngsters.
Titled Eddie Rasper's Stardom
Express, it includes a 14-piece juvenile orchestra, a glee club of 40
voices and individual performers.
Tennis racquets, cameras, wrist
watches, baseball gloves, bats and
plenty of the sponsor's Walico
candy bars are given at each
broadcast. The account is handled
by Broadcast Adv. Inc., Boston.

—
—
shank) — for 15-minute

H

E.

RIETZKE

WANTED!
EXPERIENCED

RADIO MEN

We Want Them-realize the importance of TECHNIin keeping pace with
the rapid changes in every field of radio.
to

CAL TRAINING
New
jobs
to

many
eliminating
equipment
is
and creating new ones. Train now
your

safeguard

future.

Yon Want Them - to

fill

responsible

A new

ganization.
ates will soon

positions
class

in

your orgradu-

CREI

of

be ready to fill your most
exacting requirements. Detailed descriptiohs of these men will gladly be mailed
to you.

FREE

CATALOG ON REQUEST

CAPITOL RADIO
ENGINEERING INSTITUTE

True Story Shift
Inc.,

New York

Dept. B-5

(True Story mag-

azine)

for the third time has
changed the inaugural date of the
Good Will Court which will be
heard over MBS and the InterCity Group to June 8, 10:30-11

m. Ruthrauff & Ryan
York, has the account.

p.

Inc.,

Washington, D. C.

14th

New York City

& Park Rd.

29 Broadway

New

The Good Old Summer Xime
Is

a good time to have your special program electri-

Write us for our
low prices for recording it here in the sound center of
the world where the best in talent is always available.
cally transcribed for fall broadcast.

THE GOOD OLD SUMMER TIME
is

also transcription time-

Write us for new low

summer

prices

on the following

programs
BILL, MACK AND JIMMY
100 episodes
ADVENTURE BOUND
65
HOLD THE PRESS
65
^REPORTER OF ODD FACTS
100
^YESTERDAY BRINGS YOU TOMORROW 39
CONTRACT BRIDGE SERIES
78
*

Five Minute Spots.

(Green shank)

broadcasting phonograph
records and 8-minute shellac transcriptions

PHONOGRAPH NEEDLE MFG. CO., INC.
•

MR.

acetate transcriptions

SHADOWGRAPH HALF TONE

1936

German

court.

jive different specifications for

'May 15,

the

broadcasting company and seven
leading German gramophone record
manufacturers has ruled that the
broadcasters have the right to use
the records they purchase for program purposes, without securing
permission of the manufacturers
and without paying additional fees,
provided the records are musical
only. Records of the spoken word,
only be used
it was ruled, may
with the manufacturers' permission. The manufacturers had based
their suit on a claim of unfair
competition, but the court decided
that broadcasts of records constituted "public performance" according to German copyright law.
Reich stations are now again devoting considerable time to recorded programs.
In another decision on the same
type of case, the Supreme Court
of the Conton of Berne, Switzerland, has ruled that the Swiss
Broadcasting Co. has no right to
use records for broadcasts unless
additional fees are paid the manufacturers.
This case is being appealed to the national suprenie

with the slight implication of dullness that goes with that term.
They are 'serious' in that they de-

biSC NEEDLES

42-46 Dudley Street,

as

groups of serious thinkers',

—

Also

of

we now have
what formerly

B-6375 (Red shank) for 8-minute acetate transcriptions
X-3350 (Orange shank) for coated transcriptions
S-6375 (Yellow shank)
for 15-minute shellac transcriptions

and

S.
list

goes on.

"The third great
radio in education, as

between

litigation

Italian broadcasting company
were urged to hasten and

ioo<^Shadoujgraphed Insioecfed

S-6875 (Blue

Use of Musical Records
AN APPEALS court considering

DICTATOR

Providence, R.

BROADCASTING

F..i.U-INT€ilH
Xssoci/irrwrS
2614-

W. 7TH

ST.

inc.

,

• LOS ANGELES

,

CALIF

I.
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION
^—^—
^— ^ MAY TO MAY INCLUSIVE

—

(Broadcast Division)

1

.

.

.

;

MAY

1
1 decisions printed in

May

(Addition to

;

issue).

1

GRANTED —

ORAL ARGUMENTS
NEW, Winona Brdcstg.

Co.,

Emmons

L.

Abeles, Sec, Winona, Minn., arguments to
be held 9-10-36 on applic. stations Mankota. Ft. Dodge, Clinton, Hastings, Grand
Island, Appleton, Wausau
WPAR, Parkersburg, W. Va., 9-10-36
NEW, Mason
;

;

Mason

City Brdcstg. Co..

City, la., 6-11-36.

ACTION ON APPLICATIONS HEARD
BY BROADCAST DIVISION:
NEW, Portland Brdcstg. System Inc.,
Portland, Me. —Granted CP 640 kc 500 w
directional.

ltd.,

WOI,
newal

Campus,

College

la.

—Granted

Kunsky

re-

Trendle Brdcstg. Corp.,
640 kc 10 kw unltd.

-

—Denied
directional N.

CP

Detroit

Irving D. Sisson, Pittsfield, Mass.
CP 640 kc 1 kw D.
NEW, Eastland Co., Portland, Me.
Denied CP 640 kc 100 w D.
WAIU, Columbus Denied modif. license
640 to 570 kc, 500 w 750 w N 1 kw D

—

spec.

KFUO, Clayton, Mo.—Denied modif. li1
cense 500 to 640 kc, increase 500 w
kw D to 1 kw, change hours from S-KSD

N

—

WORC,

Worcester, Mass. Denied modif.
license 1200 to 640 kc, increase 100 to 500

w

unltd.

Clearwater, Fla. Denied
exp. auth. new equip., change 620 to 640
kc, increase 250 N 500 w D to 5 kw unltd.

directional.

WAAB,

Boston

w

increase 500

—Denied
CP move trans.,
kw, change 1410

to

to

1

€40 kc, new equip, unltd. directional.
WJAY, Cleveland Denied modif. license
610 to 640 kc, 500 w D to 500 w ltd.

—

—

WKBN,

Youngstown
Denied CP move
locally, change 570 to 610 kc, 500

trans,

w

w

to 500

WRDO,

kw D

1

Augusta,

license.

WHDH,

Boston

dismissed
500 w

cense,

kw LS

N

WNAC,

unltd., directional N.
Me.- Granted renewal

—

— Granted
— Denied

Boston

renewal

modif.

applic.
unltd.

license

CP

WEEU,

cense 1
830 kc.

Reading, Pa.

kw D

1

change

to 500

—Deniedkw modif.
D unltd.

w N

li-

1

—
exp. auth.
WDGY, Minneapolis—Denied CP change
equip., move trans., directional, unltd.

WINS, New York Denied
kw unltd., new equip.

5

MISCELLANEOUS: WOW, Omaha,
motion reopen applic. WKZO
move locally, etc. KWKC, Kansas City,

granted

;

granted motion substitute Charlotte Duncan as applicant in applic. Wilson Duncan
for renewal license Continental Radio Co.,
Toledo, denied motion for enlargement of
issues and reconsid. in part applic.
:

WALR

move

E Cox and Thomas
new equip., move

L. Evans, and applic.
trans,
and studio,
unltd.
KHSL. Chico,
Cal.,
amendment applic. change
from 630 to 1260 kc Thomas L. Evans
& J. L. Milligan, Jackson, Tenn., granted
petition intervene applic.
Southwest Brdcstg. Co., Prescott, Ariz., granted

hours
granted

to

WTJS

MAY

;

WALR

MAY
answer
Memorial

Boston Granted petition to file
as respondent re applic.
Debs

Fund

—

Austin,
Tex. Granted
auth.
transfer control to Hearst Radio Inc.
KTSA, San Antonio Granted consent
vol. assign. license to KTSA Brdcstg. Co.
SET FOR HEARING KOMA, Oklahoma City, consent vol. assign, license to
Hearst Radio Inc.
WACO, Waco, Tex.,
consent vol.
assign,
license
to
KTSA
Brdcstg. Co.
KTAT, Fort Worth, consent
vol. assign, license to Raymond E. Buck.

—
—

;

CP

Examiners' Reports
WMBG, Richmond,

Kansas

Co.

Bramhall

license

—

Uvalde Chamber of Commerce, Uvalde,
Denied auth. transmit special programs by remote control to XEPN, Piedras Negras, Mexico.

Tex.

DISMISSED—KFK A,
Greeley, Co., modif. license 880 kc 1 kw
Sh.-KPOF; KJR, Seattle. CP 970 kc 10
kw unltd. NEW, Foreign Lands Corp.,
Honolulu, CP 600 kc 1 kw unltd.
NEW,
Isadore Goldwasser, Tuscaloosa, Ala., CP
1.370 kc 100 w unltd.
NEW, Ellwood W.
Lippincott. Bend, Ore., CP 1500 kc 100
w unltd. NEW, H. L. Corlev, Trinidad,
Col., CP 1370 kc 100 w unltd.
RATIFICATION— KFKA, Greeley, Col.,
APPLICATIONS
;

;

:

;

granted extension program

Miami

—

tests.

^esse H.

Jay,
Beach, Fla., denied reconsideration

Page 58

;

.

.

change 1210 kc 100 w 250 w
LS unltd. except Sundays to 1350 kc 500
w unltd. be denied that applic. Century
;

Brdcstg. Co. Inc. for CP
kc 100 w D be denied.

new

station 1370

Extension

Herald

Lexington,

Co.,

WTAG,

.

1

MAY

—

Springfield, Mass.
CP new
trans., directional, change 990 to 550 kc,
move trans, to 140 Chestnut St., Spring-

change

field,

NEW, NBC,

— CP

Cleveland

25 w.

synchron.-WBZ

from

hours

unltd.

to

—

use

NEW, Orrin P. Kilbourn, Albany, N. Y.
—CP 1240 kc 250 w unltd.
NEW, Clarence C. Dill, Washingtonkc
El

kw

unltd.

directional.
Dorado, Ark.
Vol. assign,
license to Radio Enterprises Inc.
KBIX, Muskogee, Okla. License for CP
as modif. new station.
Myrl E. Jones, Carter Lake. Neb.
1550 kc 1 kw unltd.
1

—

—

NEW,

—CP

KNX,

Los Angeles

CBS

to

trol

— Auth.

transfer conshares common

1550

Inc.

stock.

KID, Idaho Falls— Modif. CP trans,

site,

vertical antenna.

APPLICATIONS RETURNED—WSYR.
Syracuse; WNYC, New York.

MAY
Exponent

exp.

gen.

Toledo License for CP change
increase 1 kw
2V2 kw D to 1
kw D.
NEW, Associated Arkansas Newspapers
CP 1310 kc 100 w unltd.
Inc., Hot Springs
NEW, H. A. Hamilton, Ashville, N. C.
CP 1370 kc 100 w D amended to 1200
kc unltd.

WSPD,

N

equip.,

kw

N

5

—

—

12

NEW, WRBC, Cleveland—CP new station 780 kc unltd., amended to 950 kc.
WMC, Memphis — Modif. CP change
equip,, increase power, new directional antenna, extend completion.
NEW, Radio Enterprises Inc., Hot
Springs, Ark. CP 1310 kc 100 w D.
NEW, Tribune, Great Falls, Mont. CP
1280 kc 1 kw 5 kw D unltd., amended
back to 950 kc, omit request KFBB fa-

—

—

cilities.

KGW, Portland, Ore.-—CP change equip.
NEW, Ed Klies, Helena, Mont. CP 1210
kc 100 w 250 w D unltd., amended to 1280
kc 1 kw 5 kw D, facilities KFBB.
APPLICATIONS RETURNED — WIBM,
WJBC, Bloomington, 111.
Jackson, Mich.
KFJI, Klamath Falls, Ore. WEXL, Royal
WFDF, Flint, Mich. NEW,
Oak, Mich.

—

;

;

MAY

— License

Worcester, Mass.

CP 1390
KELD,

;

11

WBZA.

.

as aux.

trans,

Ky.

Raleigh, N. C.

:

.

MAY

direc-

unltd.

N

Joliet Printing Co., Joliet,

Applications

1

license re hours.
license 1 kw

;

NEW,

111.

13

Old Colony Brdcstg. Corp., BrockCP 680 kc 250 w D.
ton, Mass.
WELI, New Haven Modif. license D
to unltd., asking 250 w N 500 w D, change
900 to 930 kc, amended to directional an-

—

—

tenna.

NEW, Valley Brdcstg. Co., Cleveland
CP 890 kc 1 kw unltd.
WSAI, Cincinnati Auth. antenna measurement.
WEOA. Evansville, Ind. License for CP

—

—

new

station.

APPLICATIONS RETURNED
Brdcstg.

Valley

WHAS,
Detroit

KIEV,

Louisville:

KGGM,

:

Glendale,

KIRO.

Seattle:

Albuquerque,
Cal.

— NEW,

Youngstown,

Co.,

:

NEW,

O.

WJBK,
N.

Coyle

M.
E.

Clarksburg,

Narragansett
R.

I.:

W.

Corp.,
Louisville:

NEW,

C.

Minn.
Gaarenstrom.
Fairmont,
Max D. Campbell, Clyde G. Port,
WREC, Memphis.
:

stone, Minn.

E.

NEW,
Pipe-

;

MAY

6

—License for CP
aux. trans.
— Vol. assign.
WJBC, Bloomington,
McWDAS,

Philadelphia

to

Arthur M.

and Dorothy

Gregor.
Portland,

1 kw 5 kw D
APPLICATIONS

from

Co.,

Louisville.

to 5

D

RETURNED— NEW,
Youngstown,

&

NEW,

;

C.

—Modif.
license
kw
& N.

Ore.

Brdcstg.
Co.,
Valley
NEW, Currier-Journal

O.

MAY
WPRP,
as

new

modif.

w D.
NEW, Edwin

P.

N

New York

this plaque to symbolize the event.

—

CP

250

CP gen.
—WABI,
antenna,

H. Armstrong,

exp. 40 kc.

Bangor,

increase to

Me

—CPw

100

It

new

N

250

trans.,

w

D,

change hours to unltd., move trans, to
Brewer, Me.
WOL. Washington CP vertical antenna, move trans, to 1627 K St., Washing-

—

ton.

NEW, Lincoln
Middlesboro, Ky.

Memorial

University,
kc 100 w
—CPW.1210Va.—
WHIS,
License for
CP new equip., move trans.
WFBM, Indianapolis — License for CP
Bluefield,

unltd.

of

allocations

the

Band between

1,500

and

i

.

|
'

1,600-

kc, now used for "high-fidelity
broadcasting", definitely assigned
to
broadcasting,
but with
no
changes in present allocations contemplated.

Two bands between 2,000 and
3,000 kc.
(specifically
2,000
to2,100 and 2,750 to 2,850 kc.) here-'
tofore used for experimental television transferred for use of va-,
rious government services, inter-!
city police and point-to-point telegraph.
Eleven television experimenters in this band to be assigned
to ultra-high frequencies following"
a conference planned next

month

at which they will be required to
carry on active research.
Set aside band between 25,600
and 26,000 for international broad-'
casting, pursuant to terms of Madrid Telecommunications Conven-,
tion.
Part of this band, however,
will be used for ultra-high fre-

f

quency local broadcasting (apex)
but precise frequencies will be de-"
cided upon later.
Set aside four channels between
40,000 and 42,000 kc. for special
experimental broadcasting, particularly frequency modulation experiments along the lines of those

Maj.

>

Edwin H,

television experimenters now
medium high-frequency band who will be called tc
nexl
conference,
probably
the
month, include:
John V. L. Hogan. Long Islanc
City,
N. Y.; Sparks-Withingtor

The

TENTH ANNIVERSARY — In
connection with its observance of
a decade on the air, NBC is usin^

7

R.
License for
station 1420 kc 100 w

Ponce,

specific

in

high-frequency
bands were adopted by FCC, sitting en banc, at a meeting May 13,
to bring about modifications to
conform with current practices,
Television experimentations in the
medium high-frequency
so-called
band were dropped and will be assigned to the ultra-high frequency
channels where most of the experiments are now going on.
The
changes were incorporated in a
modification of Rule 229 of the
FCC rules, effective July 1, and, in
brief, provide the following:
in certain

newspapers.

:

Louisville Times
Ogdensburg Ad-

vance, Watertown, N. Y.

Apex Channels

CHANGES

i

Newport,

Brdcstg.

WHAS,

In

Armstrong, who recently filed an
application for 40,000 watts peak,
power for an experimental station
in New York to test his revolutionary idea.
With the adoption of the amend-'
ed Rule 229 the way is paved for
consideration by the FCC Broad
cast Division of specific allocations'
in those bands and for possible,
changes in rules governing exper-j
imental services. Of greatest importance is the assignment of so-J
called "apex" stations, since soma
50 applications for such stations
now are pending, primarily from

4

Co.,

FCC Makes Change

contemplated by

Bybbe, Oroville, Cal.

Va.—CP 1370 kc 100 w D.
APPLICATIONS RETURNED — NEW,

—

MISCELLANEOUS

.

Century

—

Inc.,

WMBG

plic.

KGW,

Granted
extension
temp,
former KGBX transmitter.

City

use

Va.

Richmond
Examiner
recommended (1-222) that ap-

Brdcstg.

CP

in-

SET FOR HEARING—WJZ, New York,
CP 500 kw.
SPECIAL AUTHORIZATION — KCMO.
auth.

in

—

to

—

RETURNED—NEW,

APPLICATIONS

Lexington

WPTF,

kw

kw

111.

5

—Granted
Philadelphia — Granted
station 250 w.

Los Angeles
crease 100 w to 1 kw.

W2XER,

participate

Brooklyn cases.
WVFW, Brooklyn Overruled demurrer
to notice of appearance and statement of
facts to be proved by WBBC at Brooklyn

:

MAY

and

Inc.

—
—

MAY

6

—

WAAB,

NEW,

4

KNOW,

exp. visual

;

;

Zanesville to Toledo.

W6XKG,

;

order take depositions
Nathan N. Bauer,
Miami, granted order take depositions
Earl Weir, St. Petersburg, granted order
take depositions Herbert Lee Blye, Lima,
O.,
granted amended petition intervene
proceedings.

li-

equip., trans, site, 1230 to 830 kc, increase
21/2 kw D to 5 kw unltd.
1 kw

N

5

N.

WJJD, Chicago Modif.
KOMO, Seattle Modif.
kw D to 5 kw D & N.

KWKC

;

change

increase 1
D.
Springfield,
Mo.
auth. 1230 kc 500 w
equip.,

5 kw
KGBX,

spec.
tional

;

hearing.

—

WFLA-WSUN,

N

;

;

NEW,

— Denied

to spec.

change

;

license.

NEW,

grant applic. CP new station 1500
Edward Hoffman, St.
kc 100 w unltd.
Paul, granted petition intervene applic.
WISE Brdcstg. Co. new station in St.
Paul
Virgil V. -Evans, Spartanburg, S.
C, accepted answer to appearance and
statement of facts of WTJS
Fred A.
Baxter, Superior, Wis., granted order take
depositions
Memphis Commercial Appeal
Inc..
granted postponement hearing on
applic.
new station at Mobile, Ala.
KGBZ, York, Neb., granted postponement date order renewal license
(KCMO), Kansas City, redesignated for
hearing applic. assign license to Lester

and

Decisions
May

13,

was designed by Richard Loedand executed by John Lins

ered

be displayed in all NBC
In
studios from coast to coast.
charge of anniversary arrangements are John F. Royal, NBC
vice president in charge of programs; E. P. H. James, sales pro-

and

will

motion manager, and
dall,

manager

Wayne Ran-

of press department.

assigned in the

Co., Jackson, Mich.; University oi
Iowa, Iowa City, la.; Kansas Citj

College of Agriculture, Manhattan.:
Mercantile
Co.!
Kans.;
Pioneer
Bakersfield, Cal.; NBC, portable
NBC. Belmore, N. Y.; NBC, Ch'ca
go; First National Television Coi-p.,
Kansas City; Purdue University
and Atlantic Brdcstg. Corp. (CBS)t
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Methods of ASCAP CBS Tentatively Gets
Two Stations in Montana
Censured by Court KFBB, Great Falls, and KGVO,
Missoula, Mont., will join the

Federal Judge Delivers Sharp

Rebuke on Snooping

Tactics

stations within the last fortnight.
Contractural arrangements, it is
reported, already have been made
with the Great Falls station, and
are virtually completed with
KGVO. Delay in the alignment
with CBS is occasioned by the
necessity of A. T. & T. arranging

SEVERE CRITICISM of the
Composers,

American Society of
Authors & Publishers as to its
method of using spotters to check
infringements was voiced

May

9

by Federal Judge Bryant of the
Federal District Court in Syracuse in a decision on two copyright
infringement cases against a night

I

I

I

KFBB is owned by Buttrey
Broadcast Inc., and operated on
1280 kc, with 2,500 local sunset
and 1,000 watts night. Mrs. J.
Jacobsen is manager. KGVO operates with 1,000 watts on 1260 kc,
and is owned by Mosby's Inc. A. J.
Mosby is manager.

may

I

1

I

I

FTC Complaints
competition is charged
by the Federal Trade Commission
against several advertisers. They

He added
the alleged violation."
that "such conduct cannot have
the sanction of this court."
Judge Bryant dismissed the suit
against Elm Lodge Inc., the night
club, with costs, but denied it the
right to recover upon a counterclaim.
In the second case the
court ruled ASCAP was entitled
to $750 in damages, plus costs, unminimum infringement
ider the
provisions of the law.
In his opinion. Judge Bryant
held in part:
Plaintiffs, in each case, are entit'iled to copyright protection of the compositions named. The present suits are
for penalties rather than for actual
'damages. Before a penalty is decreed,
the evidence should clearly show un-

are:

'i

'!

ill-formed
its

Corp.,

HOSIERY MILLS
New York (hosiery) on
Tuesday, May 26, 9:30-10 p. m.
Inc.,

start

will

WJZ,

entitled action the al'leged violation rests upon the testiraony of one witness. I do not con,:sider the testimony of this witness
i-lreliable enough to support a verdict.
In the second ease, a witness, the
lone referred to above, testified that
first

titled

musical

Romance

Inc.,

on
signed

^f

STATION "A"

i

compositions
were
played by an orchestra in defendant's
[[place on Dec. 5, 1934. From the eviI'itlence, I doubt if he was there on that
.

I

!

•particular night.
However, there is
-not any question but that he was at
-defendant's night club some evening
bout that time. On his evidence, unorroborated, I would not predicate
violation. In this case he is supported by an orchestra leader and a
piano player.
Cases of this kind have received
bonsiderable adverse criticism. The
[methods used by plaintiff, American
iSociety of Composers, Authors and
I

I

I,

FOR mi canoiTions

The Amperile SH-80 Velocity, when in vertical
position, has widest angle of pickup without
Irequency discrimination.
Permits 3G0° pickup when lowered and

tilted

until parallel to Ooor.

.

.

had a

.

15

minute commercial program

daily.

Fea

tured artist suddenly called out of town. One weelt's programs were re
corded the night before he left and program continued without interruption

STATION "B"
A

large

.

.

.

network program

wanted to broadcast governor's convention address
they took a
was scheduled for the same hour
Seal Disc at the convention and the speech

—

recording on a Green
went on an hour later.

Presto

records all the spot broadcasts on its breakfast
STATION "C"
.
club and musical clock programs. It costs two dollars a week and leaves
the regular announcer free for other work.

•^f

Publishers, in the present case, will
not tend to allay the criticisms.
An official of the society testifies
that it is not the policy of the society
to make
inducements to orchestra
leaders and players to advise when
they have played copyrighted pieces
in unlicensed places.
Manifestly,
the
society
has
no
scruples against depending upon oi-chestra leaders and players to prove
its cases. It has done so in the present instance.
Inasmuch as orchestra leaders have
the choice of selections, a proprietor
of an unlicensed place, however innocent, may be placed in the toils of
the society through a bribable leader
and an unscrupulous investigator.

II

Same

Here is how you can take advantage of the Presto
Instantaneous Recorder. Just a few duties it has been
put to by progressive station owners and managers

program

for 13 weeks.
Lord & Thomas,
New York, placed the account.

•

/D£ffi

Remsen

DEXDALE

jlieensed rendition.

.

feet;

York, cited for claiming that
Aspirin Plus is a newer form

of aspirin and gives better results.

(

.

York,

New

I

three

New

resenting that a factory is operated or that middleman's profit is
avoided; Dr. H. B. Norton Shoe
Co. Inc., Philadelphia, trading as
Foot Health Institute, cited for
false claims in sale of shoes for

il

Ithe

Rieser Co., Inc.,

cited for claims made for MenthoKerchief;
Licht's
Fur Factory,
New York, charged with false rep-

I

In the

UJ

UNFAIR

'

i

CO

the lines which will feed through
Seattle and Spokane.

club in that city. The court dismissed one suit and upheld ASCAP
ASCAP has indiin the other.
cated an appeal to the circuit
court of appeals.
Judge Bryant censured attorneys directly or indirectly retained by ASCAP who frequent
night clubs "with the hopes that
hear a composition
I h e y
played upon which they can base
a case and obtain a fee and then
take the witness stand to prove

j

CBS

network by Aug. 15, under tentative arrangements made with the

.

.

was feeding an important election speech to its
^f STATION "D" .
network. A local commercial was on at the same time. Presto recording
made, and speech broadcast locally 30 minutes later.
.

.

You, too, can enjoy the convenience and moneypotentialities of the Presto Instantaneous
Recorder. Communicate with our Engineering department for the most economical equipment.

making

[wax recorders

INSTANT AT^OUS

RECORDERS
Whether you are considering the purchase
of a complete instantaneous recorder, or of
a needle, rely on one source of supply. The
coordinated efforts of an extensive engineering department and the wealth of experience
gained through the manufacture of recording equipment, since the inception of the art
of recording sound, enables Presto to offer
you a product second to none.

narrow angle (X in
be used to eliminate unde-

position provides

diag.*) which can
sirable noises.

NEW: POSITIVE, SMOOTH-ACTION STANDS!
Write

lor Bulletin

SM-1.

B333E!Q9 You are invited to conduct a Two
Weeks' Free Trial of the SR-80 and accessories.

No

deposit.

No

obligation. Write us today.

^MPERITE (ompany
561

NEW YOBK

BROADWAY

^Diagram shows

angle

pickup without
variouis types

ol

frequency discrimination
microphones.

of

AMPERITE^ehtltif MICROPHOME
BROADCASTING
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Time Case

Political

EQUIPMENT

ANOTHER

controversy growing
out of demands for political broadcasting has been settled in favor
of the station by a court ruling
in Youngstown, 0., May 2. Locke
Miller, one of 14 candidates for
Congress in that city, sued in the
city courts the operators of WKBN,
for specific performance of an alleged oral contract to speak over
the station. In handing down the
decision, the court held there was
no oral contract involved.
On behalf of the station, War-

ren P. Williamson Jr., president,
held he had decided not to sell
time in the congressional primaries
because of the large field of candidates, and maintained that by
rejecting all requests he was with-

Communications Act.

in the

prompt

over

by

Once-a-week
Measurements

*LOW
DRIFT

5.00 per

month

TRU- AXIS
CRYSTALS

Fully mounted in
Isolantite
variable
air-gap

type

mount-

$37,50
than

CCMMCCCIAL CACIC
ECLIPMCNT

CCMPANy

7!05

BALTIMORE

•

KANSAS

Hollywood,

stallation

Roanoke, Va., has ordered
kw 5-C high-fidelity transmitter and RCA speech input equipment, to be installed in the near fu-

of

is

RCA

new

planning

an

in-

WSPD,

Warner Bros, theatre
building and the Sunset Blvd. studios.
-

Corp.

CITy.

TWO

catalog has been issued.

catalogs

describing

in

for the

MO.

NEW

speech input equipment

including
;

The

is

being

KFYR,

Bismarck, N. D.,
velocity microphones.
equipment will soon be entirely
operated.

installed by

—

Ray Kelly,
NBC's sound effects chief, is making some hair-raising thunder by
hitting a window screen with a
tympani hammer. The thunder
heard in the studio but
sounds like thunder, all righty,

can't be
it

as

it

leaves the loudspeaker.

develop-

equipment, discs and parts,
instantaneous recording and
transcription fields, have been issued
by Presto Recording Corp., New York.
A special article on instantaneous recording prepared by Presto's chief en-

ments

BOOM RUMBLER

RCA

AC
WFAS,

White Plains, N. Y.. has ordered a Moller organ from the Baldwin Piano Co., New York.

WIBM,

Jackson, Michigan has just
completed erection of a new tubular
steel tower 218 feet in height. This
type of antennae is said to be the
nearest thing to an ideal tower yet
designed, and is expected to be widely used in the future by stations on
frequencies
above
1200 kilocycles.
Being constructed of a tough, yet
flexible copper plated alloy steel, it
is able to withstand terrific strains.
Due to its small cross-sectional area,
illumination is supplied by two 500watt flood lights, placed a few feet

from

the base of the pole.
These
serve not onl.v as illumination of the
tower, but are charted on all airway
maps as marker beacons for the cit.y
of Jackson, and as a warning to aviators of a high point in the city profile.
Field strength measurements indicate a 104% increase in signal
strength as compared to conventional
systems.

AMPERITE

New

York, on
dual impedance
velocity microphone, or one than can
be operated either with high or low

May

Corp.,
5 announced a

impedance input. It is model RB-DI.
The result is acomplished without any
loss in efficienc.v,

LIFE

•

UNIFORM

Made under Federal Telegraph
Company-Owned Patents

Tube F-3S7A

Wave Rectifier
(Interchangeable with

Half

E.

increased

266A

illustrated

full

for

station

the

time on 1370 kc.

For Rent
rectifier

above, represents just

one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Per/brmance"throughoutthe world.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arc is confined within
the shield which reduces bulb blackening and materially reduces the
tendency to arc back. A special
filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.

FEDERAL TELEGRAPH COMPANY, 200 Mt. Pleasant Avenue, Newark.

Page 60

coverage

which operates

©F-357A, half wave

Federal Telegraph Company, a Mackay
Radio subsidiary, maintains a tube service
organization that really wants to serve you.

by using

held,

KFJZ. Fort Worth, on May 10 began operation with a new RCA 100250 watt high-fidelity transmitter. R.
S. Bishop, station manager, claimed

Federal Telegraph Co,

857 and W.

is

it

specially designed transformer and
a shielded four-conductor microphone
cable. The cable is terminated with
a five-prong female plug. It is changed
to low or high impedance automatically by plugging in the proper male
plug.

a

CHARACTERISTICS

U. V.

its

daytime

kw on May

Vern C.
3.
engineer, had his staff
working nights to prepare for the
swrtehtTver:
Alston,

an-

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
LONG

Toledo, increased

output to 5

nounces two new lines of tubular condensers, the result of research for the
si.x months.
Cornell-Dubilier engineers attacked the problem from the
standpoint of the set manufacturers'

5

A

with lines to the

CORNELL DUBILIER

RCA

ture.
Blaw-Knox self-supporting
vertical radiator, 312 feet overall, also
has been ordered.

transmitter

and equipment this summer.
If a
power increase is granted the plant
will be moved outside the city limits

gineer, is also available.

ing.

guaranteed
LESS
Drift
CPS per °C per Megacycle.

KFWB,

new 24-page

reliable service now
100 representative commercial stations.
Single Measurements .$1.75 each

and

used

WDBJ,

A

and servicemen's requirements.
The
problems of humidity control, high
temperature operation, and the effective radio frequency and audio frequency by-passing now are said to
have a most satisfactor.y answer. A

PRECISION

being

York, will be operating
three transmitters when it completes
installation of new equipment to be
used when the FCC grant of 1 kw.
day and night becomes effective. One
transmitter will be used for shortwave
transmission.
The main equipment
will operate with a directional antenna.
portable set will be used for
remotes.

chief

last

FREQUENCY
CHECKS
A

WBNX, New

N.

Approved

equipment.

TMV-75-B

field

RCA

strength

measuring unit (new), dire«t
reading

;

Astiline

Angus

Automatic Recorder for fading on distant stations; GR
radio frequency bridge; radio
oscillators,
rental.

etc.

Reasonable

ALLIED RESEARCH

LARORATORIES
260 East 161st

NEW YORK

REG HARRIS

has been assigned by
chief engineer of
Philadelphia, to handle major
league baseball broadcasts. Raymond
Lloyd goes to Wildwood, N. J., to
handle remotes from the resort.

Edward Johnston,

WIP,

JAMES

MIDDLEBROOKS,

in New York under
tion of Edwin K. Cohan,
nical director.

the

staff

CBS

directech-;

GLENN RITTER

has joined the
Longview. Tex., as
R. D. DuI3ois, chief
engineer, is vacationing in West Texas and the Pacific Coast. R. E. Bumpass is acting chief engineer during
of

staff

KFRO,

news operator.

his absence.

R. MORRIS PIERCE, chief engineer of WGAR, Cleveland, has re-i
turned from a nine-week vacation in
the South and West in which he
visited 137 stations.

DR. E. F. LOWRY, research engineer of Westinghouse at East Pittsburgh, has resigned to become director of research and development of
Continental Electric Co., St. Charles.
111.,
manufacturers of photo cells,
electronic

and special vacuum

FRANK GOW,

in charge of

devices.

mechan-

programs at WEEI, Boston, has
the sound effects department
Lloyd Sigmon, WEEI
operator, has gone to Kansas City.
ical

joined
of

CBS.

WILLIAM

DOHERTY,

H.

youthful

new Western

inventor of a
high - efficiency

Electric
amplifier circuit, described the device to the Institute of
Radio Engineers, meeting in Cleveland May 11-13. At one time Mr.
Doherty made special studies of radio wave phenomena for the U. S.
Bureau of Standards and in 1929
joined Bell Telephone Laboratories.
The circuit is said by the makers to
promise a revolution in the design of
radio telephone power amplifiers.

H.

TAYLOR

has

re-

as chief engineer of KADA,
Ada, Okla.. to accept a similar position with KGFF, Shawnee, Okla. Mr.
Taylor installed
and supervised the installation of police station KNHC, Ada. His first work at
Shawnee will be supervising construction of their new 250-watt station.

signed

KADA

R. L.

WLW

SCHENCK,

design engineer of

and WSAI, Cincinnati, recently became the father of a daughter in
Good Samaritan Hospital, Cincinnati.

^^^^]^^

Manutacturert el

Everything in Speech— Remote
Transcription and Microphone

St.

CITY

chief

engineer of WAPI, Birmingham, has
resigned to join the CBS engineering

EUSTACE

EQUIPMENT

THE

IN

CONTROL ROOM

Equipment

GATES RADIO & SUPPLY

CO.

J.
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RCA DEVISES TUBE
FOR MICRO-WAVES

;

A RADICALLY new

type of radio
oscillator which produces powerful
radio waves of meter length and
is said to open new r.reas of the
radio spectrum for practical servwas described and demonices
strated May 11 in Cleveland before
the Institute of Radio Engineers
by P. D. Zottu of the RCA tube
research and development laboratory at Harrison, N. J.
With a laboratory model of the

new "multitube"

oscillator,

Mr.

I

'

j

I

I

.

:

,|

J

•1

i

;

:,

'^^

Zottu produced 80 watts of power
on a wavelength of 120 centimeters
with eight commercially available
tubes. It was pointed out that this
device did not take advantage of
possibilities of the new
all the
method, but rather demonstrated
how power might be increased by
simply adding radio tubes until the
amount of power required for a
given pui'pose had been reached.
Although eight tubes were employed in the equipment shown, the
design is such that 20 or more
might be used if desired.
The arrangement is capable of
"electrical policing" by which the
community of tubes keeps each individual member in exact tune with
all the others. If one tube should
have a tendency to stray from the
wave to which it has been tuned,
all the others, acting through the
common "tank" circuit, pull it
back.

This is regarded as an important advantage in any possible
j commercial application as a transImitter, since crj-stal control, which
is so effective on short waves and
| in
the broadcast band, does not
lend itself readilv to micro-waves.
•!

Remington Rand Expands
REMINGTON RAND Inc., Buffalo
(typewriters and office equipment)
on May 5, took over the second
half

of

the

11

-

12

noon

special

hookup organized in New York
state by Burt Squire, manager of
WINS. Hearst magazines are the
sponsors

of

The

equipment manufacturer

office

the

first

half

-

hour.

using Earl Harper as the Inquiring Reporter. The program is
picked up from the Strand Theatre,
New York, and handled through
is

the facilities
placed direct.

of

WINS.

Account

Packard Signs Astaire
FRED ASTAIRE, dancer, has
signed

with

UNIVERSAL

Packard Motor Car

Combination FLOORiSTAND

Co., Detroit, to star in a new series
to begin in the fall, originating from

A

rugeed three-piece,
teUcombLnatlon b a n quet and floor stand—Compact light weight smooth In
operation Finished In fuUj
polished
nickel
plate
BcopiBg,

—

Hollywood. No information could
be obtained as to the duration of
the series but it is believed that
it will not be less than 26 weeks.

The agency

is

—

with

Eaulpped

cadmium

adjustable
uid detachable copy holder, mounted on a flexible steel arm
A clean, workmanlike job,
designed
and manulactured
to
Universal
standards
of
quality
List
Price,
complated,

Young & Rubicam

New

York. Last season Packard had Lawrence Tibbett, Metropolitan Opera star, singer on the
air over 91 CBS stations, including Honolulu, for 26 weeks.
Inc.,

—

—

—

plete

with 8 springs, $10.00.

Universal Microphone Co., Ltd.
424 Warren Lane, Inglewood, Calif., U.S.A.

NBC

Plans Observance
Of Ten Years on the Air

ACCURACY

MONTHS

SIX

of special broadare projected by NBC this
summer and fall to celebrate its
tenth anniversary as the pioneer
broadcasting network, according to
announcement May 11 by President Lenox R. Lohr.
Programs
from the world over, along with
the offerings of the NBC national
organization and its 97 affiliated
stations, will be presented throughout the anniversary celebration,
which begins May 18 and will
reach its climax Nov. 15, or ten
years after NBC's first program

casts

CRYSTALS
ground to an accuracy of
than .01% and are
recognized the world over for
their Dependability, Output and
Accuracy of Frequency.
are

BETTER

was broadcast in 1926.
The event will run the gauntlet

LOW TEMPERATURE

of radio accomplishments with fa-

Supplied in Isolantite Air-Gap holders
in
550-1500 kc. band. Frequency drift
guaranteed to be less than 4 cycles Per
million cycles per degree centigrade
change in temperature.

mous

artists, conductors and other
celebrities
taking their turn in
special sustaining features. There
will be surprise elements too, mainly from the technical radio side.
w-as incorporated on Nov. 1,
1926 for the avowed purpose of
increasing sales of radio receivers
rather than of selling time.

COEFFICIENT CRYSTALS

50 .00

Two

Crystals

S90

.

Approved by F.C.C,

Write

to

B-562

Dept.

for price list.

NBC

BAmO SEANCE
124 Jackson

Ave., University Park, Hyattsville,

Md.

A New G-R
Volume
Control
Better Contacts

•

Improved Terminals • Smaller Size
—

aN improvement

on the popular Type 653 Volume Control
redesigned after three years of constant use of thousands
broadcast stations, sound picture installations and public address systems an even better G-R volume control.
These important design changes contribute much to the general utility of the new control for all mixer-circuit uses.

g \

of controls

All

—

in

beryllium

—copper

life.

Removable dust cover

contacts

and switch arms

— windings

fully

— no

noise

protected when

— longer

cover over

contacts is removed.
Finger index button on knob— easy to set without looking at knob
ideal for use in darkened control booths.

—

Tvpe 653-MA
Tj-pe 653-MB

50 ohms
200 ohms

812.50
812.50

—

—

Type 653-MD
Type 653-MC

250 ohms
500 ohms

Improved terminals better mechanical contact easier to solder to.
Smaller depth
reduced to 2-3/16 inches behind panel saves valuable space in portable mixers. These volume controls are guaranteed to give a lifetime of silent, useful service.
A new impedance of 250 ohms has been added.

—

—

812.50
812.50

These are available for immediate delivery. Controls of other impedances can he supplied on special order
slightly higher prices. Write for Bulletin 7-B for complete description.

at

General Radio Company, Cambridge, Massaeliusetts
May

15,

1936
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Free Program Service
Is Offered by Magazine

PROFESSIONAL

DIRECTORY
&

Jansky

Bailey

McNARY

An

Organization of
Qualified Radio Engineer!
Dedicated to the

list

Radio Engineers
Nat. 4048

Washington, D. C.

National Press BIdg., Wash., D. C.

offering a free transcription and
script service that has broadcasters puzzled, trying to decide if it
is another chiseling scheme or a
legitimate program service.
In a letter to stations, Ivon
Barker Newman, writing for the
magazine, says the radio service
is being started in connection with
the publication's new parent-teachers department. The scheme will
be mutually beneficial, states the
letter,

GLENN

D.

GILLETT

CtngulHng Radio Enginttr
Synchronization Equipment Design.
Field Strength and Station Location

Antenna Design.

Surreys.

Wire

Line Prohlems.

Pren

National

Bldg.. Waah.. D. G.
T. Offite: EngUtvooi. N. J.

N.

EDGAR

H. FELIX
ROCKLAND PLACE

32
Telephone:

NEW

New Rochelle 5474
ROCHELLE, N. Y.

PAUL

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

W. p.

Coverage

ILLINOIS

BAIRD

S.

Specializing

TELEVISION,

AND PATENTS CONSULTANT
1406 G STREET, N. W.
D. C*

E.

C.

PAGE

Consulting Radio Engineer

725 Noyes

St.

TEMPLE

Consulting Radio Engineer

Phone Univ. 1419

30 Rockefeller Plaza

P. 0.

New York

Times Snuare Station

City

Box 189

HOWARD

S.

Radio Engineer

III

FRAZIER

&

Contractor

Engineering Investigations, CertiCoverage Surveys.
Field
Intensity
Graphic Records, Operation Cost Studies,
Broadcast Plant Appraisals, Interlocking
Studio Control Systems, Design and Construction of Special Equipment.
Field

fied

HOTEL PENNSYLVANIA
PHILADELPHIA, PA.

Alexander Sherwood
'business Consultant
in 'broadcasting

320 North 50

OMAHA

bile,

St.

NEBRASKA

Cleveland

ers) on

CBS
New

May

(ice

12 added

Petition

Washington

State

Supreme

the receivership judgment against
it, based on grounds of "prejudice",
to another judge.
The main receivership stays with Judge Wright,
who handed down the original receivership ruling.
In filing a petition to vacate,
ASCAP had admitted that the receivership
judgment was final.
Few instances are on record of
Washington courts having vacated
a judgment.
Since the main receivership
is
still
with Judge
Wright, the transfer of the petition to his colleague is believed to
strengthen the receiver's title to
the copyrights, especially in view
of ASCAP by-laws signed by each
member which allows ASCAP to

manufactur-

WALA,

Mo-

WDBO, Orlando, to their
network. Donahue & Co. Inc.,
York, has the account.

and

Many

stations find this exact

measuring service of great

value for routine observation of transmitter performance and for accurately calibrating their own monitors.

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

COMMUNICATIONS,

participation in the
international copyright conference
in Brussels this Fall was assured
May 12 when the Senate, without
objection adopted a joint resolution appropriating $6,500 for that
purpose. The conference is to revise the Convention for the Protection of Literary and Artistic

BROAD STREET
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in
re-

vised in Rome in 1928. This is the
conference to which ASCAP so
strenuously objected during the
hearings on the Duffy Copyright
Bill before the House Patents Committee this session. The American
Delegation has not yet been named.

NEW YORK,

during the week of
13 launched a series World
transcription
announcements on
(Scalptone)

May

about 30 stations. Blackman Adv.
Inc., New York, placed the account.

Cairo Radio Convention
Plans Are Considered
PRELIMINARY plans for America participation in the 1938 Cairo
International Telecommunications

Convention were formulated May
5 at a meeting of government and
private broadcasting and communications scientists and lawyers.
Selection of a number of subcommittees to draft proposed revisions
was announced.
On the same day the preparation
group for the Bucharest meeting
of the International Radio Consulting Committee approved American
opinions on wave propagation
curves and field intensity data.
First preparatory work for the
Cairo conference is to be completed by Sept. 1. Sharper division of
visual broadcasting and facsimile
was proposed in discussions of the
Cairo group. Another suggestion

was that individuals as well as

stations should be permitted to report
violations of licenses to the FCC.
Uniformity in time signals also
was advocated, Dr. C. B. Jolliffe,
of RCA, suggesting that this was

a question for astronomers and
that the Naval Observatory should
be consulted.

CLASSIFIED
ADVERTISEMENTS
Classified
advertisements in
Broadcasting cost 7c per word for
Cash must accomeach insertion.

N. Y.

pany order.
Forms close 25th and 10th of
month preceding issues.

manager

Saturday, May 9, on the Berengaria for England. Mr. Royal will
be aboard the Queen Mary when
she makes her maiden voyage to
America, sailing from Southampton on May 27.

Manager

at present assistant
of network station in large west;

Experienced in both sales and
city.
programs, and understand all ends of the

ern

Would like to take
broadcast industry.
over station that needs building up. Box
486, Broadcasting.
marBroadcast operator and engineer
28.
Four years in A. T. & T. Radio
Department and three years with leading
eastern network station. First class radio;

ried

;

Active in development
telephone license.
work. Box 485, Broadcasting.

Broadcast operator. Thoroughly experienced. Reliable. Age 30. W. B. Schroeder,
R.R.2, Lafayette, Indiana.

Wanted
Write

Royal Goes Abroad
F. ROYAL, NBC vice pres-

Wanted

Situations
station

purchase

Will

ident in charge of programs, sailed

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

Packer Scalptone Spots
Co., New York

Copyright Fund Okehed

JOHN
Inc.

'

PACKER MFG.

AMERICAN

Works, originally concluded
Bern, Switzerland in 1886 and

FREQUENCY MEASURING SERVICE

Shifts

realignment of its program
department in New York, CBS
has named V. S. Whitman director of scripts.
Betty Mandeville
has been assigned temporarily as
assistant to W. B. Lewis, director
of broadcasts, and Earl McGill
has been made casting director.

conduct all litigation and thereby
bind each member.

NATIONAL ICE ADVERTISING
Inc.,

ASCAP

Court on May 11 granted ASCAP
a transfer of its petition to vacate

Commonwealth 8312

Evanston,

M.

the

LOFTIN

BROADCAST, COMMUNICATIONS

J.

AND

BROOKLINB AVENUE
BOSTON, MASS.

X elepnone

4105

continuities.

In Washington Is Shifted
RULING on a routine legal point,

in

HIGH FIDELITY PROBLEHS
70

Telephone NAtional 7757

District

agencies."
Before passing judgment stations were anxious to hear
the transcriptions and read the

ULTRA-HIGH FREQUENCY.

Washington, D. C.

WASHINGTON,

this list of
stations will command the interest
of national advertisers and their

Routine

Specializing in Broadcast and
Allocation Engineering

H.

The letter continues: "It is a
part of our plan to publish the list
of stations which carry this pro-

Hilliard Co.

HOLLIS

Consulting Radio Engineer

EDWARD

serving a national and community
movement "that will focus advertisers attention more deeply upon

gram, and, of course,

CHICAGO

JOHN H BARRON

Eerie Buildins

because both magazine and

stations will benefit from added
prestige, larger audience, and

us."

T^adio 'transmission
Equipment
2106 Calumet Ave.

Field

Intensity Surveys, CoveraKS
Presentations for Sales Purposes,
Allocation and Radio
Reports.

GODLEY

F.

Review, woman's magazine,

is

National Press BIdg.

SERVICE OF BROADCASTING

for publication of a
of stations in its columns. Pic-

torial

CHAMBERS

and

RETURN

IN

CBS Program
A

IN

to

or

full particulars.

Buy

lease

Box

local

484,

station.

Broadcast-

ing^

Wish
est

in

to

purchase part or whole inter-

or

lease

radio

station.

Box

487,

Broadcasting.

Music

—Talent

Program Managers,

Artists, send for list
new songs available for broadcasting
without payment of copyright fee. Indiana
Song Bureau, Salem, Indiana.

of
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WKY
Modern Oklahoma City

Installs

RCA Speech Input Equipment
Like

progressive stations,

all

knows

that

it

must keep

with the times, and
radio to

Transmitter house of

oflfer

.

,

.

WKY

in step

the best in

ever-increasing

its

of listeners

is

Station

number

WKY selected RCA

to the specific needs of the particular station.

This assures the utmost

in eflSciency
itself,

This

not only to the station

but to the listeners as well
is

orate network as

adheres to high fidelity standards,

WKY. And behind each installation

and

offers the same dependability
which all RCA broadcast equipment is recognized. And every RCA

is

for

experience that has gained for

Speech Input installation

out the world.

is

tailored

tion of a control system for an elab-

a

the

it is

same technical

in the case oi

skill

and

dence and only the antenna
towers reveal its utilitarian
^

WKY's

Speech Input Panel
by RCA can be expanded

whenever necessary.

TRANSMITTER SECTION

RCA Manufacturing
New

York, 1270 Sixth

Avenue

Co.,

I

I1C»/ Camden, N.

J.

Service of the Radio Corporation of America
.

Dallas, 2211

Chicago, 111

Commerce

North Canal

Street

.

San

Street

.

Atlanta, 492 Peachtree Street, N. E.

Francisco, 170

Ninth

vast

RCA

most envied reputation through-

WKY

A

.

Speech Input equipment, for this
station knows that such equipment

built like a private resi-

purpose.

.

just as true in the installa-

Street

BROAI^TSTING
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WASHINGTON, D.
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m
Advice

emoaners

to
Summer, we

learn from sundry sources, heralds

the advent of the "Great

Weep" and

volplaning

Here at WOR, radio
advertising has demonstrated an uncanny re-

of station-time-bought.
sistance to such ideas

with the success

it

.

.

.

And

subtly refutes

them

has achieved in exercising a

relaxing influence on the drawstrings of the summer
purse.
off

One

with a

WOR advertiser, for example, walked

40%

increase in sales as the result of a

July-August campaign. Another
sold ten cars, ranging in price from 31>700 to
concentrated

3897 during one week
to be offered for
seller, it

would be

in July.

WOR's
its

If

one reason were

success as a

summer-

relentlessly faithful coverage

of the Atlantic Seaboard's top vacation resorts.

Apparently a station that spreads a 19-hour-aday quota of consistent high-fidelity sound over
more than 25,000 miles of motor highways from
Maine to Delaware, and is faithfully followed by
millions of loyal vacationists (as well as thousands
of others who come here from all over the country)
is

a powerful

summer

selling force.

WOR

C.

These Reeords
Have Sales Reeords!
140 New

Months — and "NBC Thesaurus'"

Station Subscribers in 11

AUGUST

ULY 5*

Clients are Still

DECEMBER

SEPTEMBER

H.Lere's how this "Treasure House of Recorded Programs" has

proved its sales powers through sensational growth in Station Subscribers.

O
"ir

Inaugural Date

The Reasons Behind the Records
•

NBC THESAURUS PROGRAMS

—

are programs of first-rate talent

"Name"

talent at

low cost

real

to adver-

month (over 1000
•

A

range of "Extras"

in the

day programs.

-

quarter hours

•

New and

varied radio material every

For

full

•

And an

sales

available

— Sound

"Bridge Music", special

effects,

•

per week of sparkling continuity.

now

NBC THESAURUS

tisers.

Seventeen and one

selections to date).

effective plus

holi-

—

^hard-hitting

promotion helps.

information write

IVATIOML BROADCASTIFyG COJUPAIVY, \m,
A RADIO CORPORATION OF AMERICA SERVICE
Electrical Transcription Service

30

ROCKEFELLER PLAZA, NEW YORK

MERCHANDISE MART, CHICAGO

Growing

Question

9 What

station in

programs?

your opinion broadcasts the best all-around

In other words, which

your favorite Detroit

is

station ?

Answer:

39%

favored

WWJ
Detroit's

HOME

radio station

25%

favored the next station,

the next, followed by

fourth station,
tion

for the

for the fifth

first

in

baseball reporting

and news comments, receiving
of the baseball votes and
the news

New

studio for

WWJ

pleted. It will be

now being com-

comments

89%

36.1%

to the public in
August and will house the finest broadcasting facilities available in America.

sisting of

of

votes.

From an independent survey

open

sta-

1% for the sixth. WWJ also

and

ranked

7%

9%

18%

5,000 interviews

April,

conin

1936

ISlational Representatives

JOHN BLAIR

& COMPANY

New

York, Chicago, San Francisco

Published semi-monthly, 25th issue (Year Book Number) published in February by Broadcasting Publications, Inc., 870 National Press Building:, Washington,
D. C. Entered as second class matter March 14, 1933, at the Post Office at Washington, D. C, under act of March 3, 1879.

But they're yours for the asking — these three "Best

Here

are answers,

of radio.

from CBS, to the questions about radio you've been asking

by the radio audience

as told

Non -Fiction" books

itself to

.

.

.

hundreds of special investigators in many

thousands of direct personal interviews.

"22,869,000 (and more) families in the United States
live?

How

much do

they spend?

almanac of circulation

and

facts

How much
figures,

do they

more

now own

listen? See

what goes on

a specific measure of

Where do

"RADIO IN

1936."

detailed than any other advertising

yet offered about itself Prescribed reading for every executive
It's

radios.

at the receiving

who

they

an

It's

medium

has

uses, or intends using, radio.

end of America's

greatest system of

mass communication: radio broadcasting.

^

We

BILES"

looked into thousands of automobiles before

first

"RADIO LISTENING IN AUTOMO-

took shape in work-sheets and rough copy.

With over

on the road, the CBS Research Department took on yeoman's work when
consequential

bonus.

facts.

And no

But

it

got them!

charge for the

''For } specific reasons

oj advertising— larger by
but the

first

give the

page of "A

why and

-far

facts

about

radio, today,

is

it

went

after the

broadcasting's biggest

it.

1936 will deliver the largest Summer radio audience in the history
than the Winter audiences of 1951, 1932, 1933 and 1934." That's

SUMMARY OF

SUMMER-1936 RADIO FACTS." The

wherefores. Simple and specific

won't want to miss— if only to

Page 4

The automobile

now

3,000,000 auto-radios

set

you

facts,

straight about the

succinctly reported.

Summer

A

next fifteen
'story'

you

of 1937!
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!

44

9f

SING

our Chicago sales-promotion manager

Halleluiah, ye sons of California,

for lo!

—John

Livingston

and now

in your

is

he's

one of the keenest minds {we

midst

think) in radio!

Mild in appearance and modest by nature,

In taking over his duties as manager of

John

is

a guy you ought to know.

ate of the

wartime French

A

Army and

Aviation, he served under Hoover's

Administration

in

Austria

our West Coast

gradu-

— then

U.

activities,

John Livingston

brings you a wealth of very practical ad-

S.

—and

Food

F & S
which have apparently made our

vertising experience

sold

ideals

the same

Baldwin Locomotives to the Turks and

services rather invaluable to agencies all

Russians. After that, he had five years with

over the East and Middle-West

Then a tough
Then he became

the Saturday Evening Post.

him

course in our main

cisco.

office.

fig^ FREE

.

.

.

Give

a ring at One-Eleven Sutter, San Fran-

The telephone

is

Sutter 4353.

SLEININGER, INC.

G^adio cJiahon
^ahon Cy\epreseniahves
JAMES

L.

FREE,

CHICAGO

NEW YORK

WHO

.

.

.

(NBC)

WGR-WKBW
WHK

(CBS)

KMBC

(CBS)

.

.

Page 6

.

.

.

(CBS)

H.

Pres.-Treas.

Des Moines
.

Buffalo

Cleveland

Kansas

City

SAN FRANCISCO

DETROIT

WAVE

(NBC)

WTCN

.

KOIL

(NBC)

.

.

PRESTON PETERS,

.

Louisville

Minneapolis-St. Paul

....

Omaha

KSD

V. P.-Sec.

LOS ANGELES

.

(NBC)

.

.

St. Loui!

.

KFWB

Los Angelei

KOIN-KALE

(CBS)

KOL

(CBS)

.

.
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.

Portland
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.
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FCC Paves Way for New Broadcast Services
TAISHOFF
and "Apex" Arrival, New Rules
By SOL

Anticipating Television

Are Promulgated Covering Ultra-high Reallocations
MARKING

first official

recognition

impending new services in the
broadcast field, the FCC Broadcast
Division on May 21 adopted new
rules and regulations governing all
bypes of broadcast operations and
3f

I

sxperimentations save those in the
conventional broadcast band.
Following the action of the full

pec

at

meeting on

May

13
krhen frequencies in the ultra-high
range were reallocated for particular services, the Broadcast Division laid down broad rules in
Which it set forth statements of
policy respecting such operations
as television, facsimile, high - frequency or apex broadcasting, interhational broadcasting on short
Waves, broadcast pickup stations
Know called relay) and other exits

perimental services.
Recognition is given to commerbial uses of certain of these servjices, and of still greater interest,
rules are set down whereby comInercial credits may be given in
|:elevision and facsimile broadcasts,
put all with the rigid requirement
phat stations may not sell time for
phese services. The way is paved,
however, for eventual lifting of
non-profit
services

:he

these

;tiaving

restriction,

once

are recognized as
passed the purely experi-

Tiental stage.

other than regular broadcast, and
their extension to a year, also is
significantly provided. Whether the
FCC intends to follow this with
authorizations for one-year licenses or longer in regular broadcast
licenses, was not indicated, but the
idea is known to be gainino- favor.
Broadcasters long have battled for
three-year licenses, as allowed in
the law.
The four stations operating in
the 1,500-1,600 kc. band, heretofore called experimental broadcast
stations and labeled "special broadcast" stations in the new regulations, are made subject to all of
the requirements covering stations
in the regular broadcast band, plus
certain special provisions requiring continued programs of research. Thus they are removed entirely from the test probationary
category and made regular stations.

Hsual broadcasting stations, which
jinclude both experimental television and facsimile; 56 broadcast
i)ick-up stations;

12 relay or interstations;
17
and 167 gen-

liational
broadcast
^pecial experimental

experimental stations.
Howthere are pending 40 applilations for new high-frequency or
!apex" broadcast stations, or those
lesigned to cover, experimentally,
•urely local areas. Additional freluencies are set aside for this tyne
f service, destined ultimately
to
:jecome of substantial importance
the aural broadcast field. A
lUllfn
ower maximum of 1,000 watts is
these services except for
j|{ll|et for
o-c a II e d frequency modulation
I'ervice, where higher power will
ie authorized experimentally.
Lifting of the six-month license
^
illKpiule,
as applied to all services
eral
ever,

I

0.une

J,

1936

•

of research" must be undertaken to qualify for licenses. The
new rules come at a time when
the FCC is preparing for the general high-frequency hearing scheduled to bee-in June 15. Thus, with
definite

allocations

for

these

ex-

perimental broadcast services made
in the new rules, a somewhat different complexion is placed upon
the forthcoming hearings.
To make certain that the new
engineering requirements will be
thoroughly understood, an informal engineering conference has
been scheduled by the FCC Engineering Department for June 8 in
All licensees affected
invited.
Particular emphasis
is laid upon television experimenters, since new allocations will be

TEXT OF REVISED FCC RULES
FOLLOWING

are the

new

rules

and regulations governing all
broadcast stations except those in
the regular broadcast band, adopted by the FCC Broadcast Division
21:

(d)

The frequency

of

made on the

stations listed
in Rule 980 shall be checked at each time
of beginning operation and as often thereafter as necessary to maintain the frequency within the allowed tolerance.
982. (a) Licenses for the
classes of broadcast stations will be normally issued for a period of one year
expiring as follows
all

following

Date of
Expirat ion

General Rules

ll^oked

some 277 licensed stations,
iharting definite methods of operation for each.
Affected by these
ijew specific regulations are 21

gram

Washington.

Stations Affected

,iffect

Research Required

PRACTICALLY all cases the
FCC specifies that an "active proIN

are

May

,?ROAD new principles are inall down the line. As at
joresent constituted, the new rules

Everything in the new rules appears to be aimed toward definite
allocations for future broadcast
services in the ultra-high frequencies. Heretofore, in most cases, the
assignments have been rather haphazard, due to their definite experimental nature.
In addition to the new rules governing all broadcast operations
other than in the 550-1,500 kc.
band, the Broadcast Division
adopted a new rule (No. 177) gove r n i n g rebroadcasts. This rule
specifies that a regular broadcast
station may, without authority of
the FCC, rebroadcast a program
of another station upon notice to
the FCC and upon express authority of the licensee of the station
originating the program. Heretofore no notice was required to the
FCC. Further, the rule specifies
that no other class of broadcast
station shall rebroadcast the pro-

gram of any station without writAn
ten authority from the FCC.
entirely new provision is that no
licensee of any class of broadcast
station shall rebroadcast the program of any foreign radio station
without written FCC authority.
Other requirements on rebroadcasts are set forth in the text of
the rule published herewith.

Relay Broadcast
980. THE operating frequency of the
broadcast stations as listed in Table I shall
be maintained within plus or minus the
percentage of the assigned frequency as
given in Table I.

(a) 1622 to 2830 kc
(b) 31,100 to 40,600 kc
International Broadcast
Visual Broadcast
(a) Television
(b) Facsimile

High Frequency Broadcast

TABLE

Experimental Broadcast

I.

Tolerance
(b)

Relay Broadcast
(a) 1622 to 2830 kc
(b) 31,100 to 40,600
International Broadcast
Visual Broadcast
(a) Television
(b) Facsimile

High Frequency Broadcast
Experimental
*

Or

less as

Broadcast

0.04%

0.05%—
0.01%

required

981. (a) The licensee of each broadcast
station listed in Rule 980 except relay
broadcast stations, shall operate at the
transmitter a frequency
monitor independent of the frequency control of the

transmitter.
(b) The frequency monitor shall be designed and constructed in accordance with
good engineering practice and shall have
an accuracy sufficient to determine that the
operating frequency is within the allowed

tolerance.

The licensee of each relay broadstation shall provide the necessary
for determining that the frequency
of the station is within the allowed tolerance.
(c)

cast

means

BROADCASTING

cation for
days prior
103.15).

1
1

Dec.

1

Feb.

March
April

May

1
1
1
1

licensee shall submit the applirenewal of license at least 60
to

the

expiration

date

(Rule

A

supplemental report shall be submitted with each application for renewal
of license of a station operating on frequencies allocated on an experimental basis
in accordance with the regulations governing each class of station.
983. (a) No frequency allocated on an
experimental basis to broadcast stations
listed in Rule 980 will be assigned exclu(c)

0.05%
*0.05%
0.01%
*0.05%

Each

Oct.

Nov.

sively to

any

licensee.

In case interference

be caused by simultaneous operation,
shall endeavor to arrange satisfactory time division. If such agreement
cannot be reached, the Commission will
determine and specify the time division.
(b) The Commission may from time to
time require the licensee of a station assigned frequencies on an experimental
basis
to
conduct experiments that are
deemed desirable and reasonable for the
development of the service.
will

licensees

(c) The program of research and experimentation as offered by an applicant

(Continued on page ^8)

ultra-high frequencies

in accordance with the drastically
modified rules. Moreover, the 11
experimental television stations on
the lower frequencies (2,000 to
2,100 and 2,750 to 2,850 kc.) must

vacate those assignments, which
are set aside for inter-city police
services after July 1, and find
places in the broadened ultra-high
range.
The Broadcast Division acted on
the new rules promptly after the
full FCC had made the realign-

ments

and

revisions

possible

by

adopting on May 13 rule 229 under which frequency allocations in
the ultra-highs were made. Under
the former Radio Commission, all
operations other than regular
broadcast were delegated to the
Telegraph Section of the Engineering Division. Under the FCC, however, these have been delegated to
the Broadcast Section of the Engineering Division, and Andrew D.
Ring, assistant chief engineer in
charee of broadcasting, was assigned the initial task of revising
proposed rules and regulations.

The new rules are in two parts,
and all are designed to become effective
July 1.
Grace periods,
however, will be allowed wherever
necessary, to conform with the
more technical equipment installation requirements. The first part
of the rules are general, and the
(Continued on page 6Jt)
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Judge Sykes to Address NAB;
Increase in Dues Is Proposed
Head of Chicago Group

Glenn Snyder, of WLS, Is
To Make Local Arrangements for July Convention

JUDGE

E.

0.

SYKES, chairman of the FCC
Broadcast D i v ision, will be the
principal speaker
at the 14th An-

nual Convention
the

of

NAB

in

Chicago July 5-8.
Otherwise, under

_

Judge Sykes

present plans,
the convention agenda will be
almost entirely devoid of set
offispeeches by other than
cers, with the slate cleared largely for floor discussion on such matters as copyright and future expansion of the industry.
At the invitation of James W.

NAB

Baldwin, NAB managing director,
Judge Sykes is to address the convention on July 6 at the opening
business session. His subject will
relate to Federal regulation of
Several years ago,
broadcasting.
while chairman of the Radio Commission, Judge Sykes addressed an
NAB convention. Last year the
principal speaker was FCC Chair-

man Anning

S.

Prall.

Meanwhile Mr. Baldwin

is

draw-

ing up the convention agenda with
the all - consuming issue that of
copyright and his project for setting up of a bureau of copyrights
within the NAB as approved by
the NAB board in April. Internal
strife within the industry over
copyright, which has thrust forward the threat of network withdrawal from the NAB and contributed toward the formation of
Associated Independent Radio StaInc.,

much

of the time.

is

consume
For that rea-

certain to

tions

son Mr. Baldwin plans to leave the
program as open as possible.

May

Increase Dues

ASIDE from

the usual crop of industry problems, plus the expected
controversy over copyright, the
membership will be confronted
with another proposal for increasing the
budget. This contemplates a 50% increase in dues of
all members.
For the last two
years the dues of full time stations have been the highest quarter-hour rate with dues of parttime stations proportionally lower.
This was based on a budget of
$60,000 annually.
However, the
system is yielding approximately
$70,000 yearly from 389 members.
Unusually heavy expenses, occasioned by a half - dozen board
meetings as well as sessions toward the end of last year in connection with ASCAP and Warner
Bros, contracts, have necessitated
two extra assessments this year.
An extra assessment is one quarter's dues.
The board at its April meeting
approved a recommendation by
Mr. Baldwin for the 50% increase
in dues and authorized him to
bring it before the Chicago convention. Membership action is required for changes in dues. With
the current membership, this extra assessment, if approved, would
increase
income to more than
$100,000 per year.

NAB

NAB

A

diminution in membership

Page 8

feared in some quarters from such
an increased scale of dues. For
example, it was brought out that
groups owning or controlling more
than one station may be inclined
to remain in the trade association
with only a portion of their stations as a means of conserving
payments. The networks, for example, have most of their stations
in NAB membership, and pay dues
for each, contributing about 20%
Moreover it is
of NAB income.
known that several of the stations
which have joined AIRS have held
in abeyance payment of dues to
the NAB until they ascertain developments at the NAB convention, at which time AIRS also will
meet.
A local convention committee,
comprising heads of stations in
Chicago who are NAB members,
has been named by Mr. Baldwin.
Glenn Snyder, manager of WLS,
has been named temporary chairman to call a meeting of the Chicago group at which a permanent
chairman is to be named. The
usual entertainment activities
have been intrusted to this comGolf
mittee, together with the
Tournament to be held July 5 for
the annual Broadcasting Maga-

is

zine Trophy.
Members of the local committee,
in addition to Mr. Snyder, are
Niles Trammell,
vice president; W. E. Hutchinson,
Clinton
H. Leslie Atlass,
Gene T. Dyer,
R. White,

NBC

WAAF;

WBBM;
WCRW;
WGES; Quin A. Ryan, WGN;
Crowell,

C.

WMBI;

WJJD, and
WSBC.

lass,

Paul

H.

Ralph L. At-

F.

A.

Senford,

Independent Association
To Hold First Meeting
During NAB Convention

WHERE

Independent Associated
Radio Stations, most talked about
group in industry circles, will go
since its incorporation as a trade
group, will be determined in Chicago during the NAB convention
July 5-8, at which time the new
group will have its first meeting.
Ohio incorporation papers for
AIRS have been executed. While
present plans concentrate on the
copyright problem, with Sol A.
Rosenblatt, New York attorney, as
legal advisor, the organization is
empowered under its charter to
engage in broad trade association
activities. Decision to incorporate
was reached at a meeting held
May 1 in Cincinnati, presided over
by Powel Crosley, president of
WLW, and prime mover of the
venture.
Applications for membership in
AIRS, it is reported, have been received by the score, and it is expected that when the Chicago
meeting is held some 150 prospective members will be on hand.
Under the incorporated structure
Mr. Crosley will remain as chairman, with the six members of the
executive committee becoming
trustees. A regular corporate organization with elective officers
may be decided upon at Chicago.
In addition to Mr. Crosley, the
trustees include John Shepard 3d,
Yankee Network; Edwin Craig,
WSM, Nashville; James C. Hanr a h a n
Continental Radio Co.
(Scripps - Howard)
Walter J.
,

SELECTION

of

Paul

A.

burg,

Va..

WLVA,

Allen,

and

John

WLW-WSAI, who

EdLynch-

Clark,
also serves as
L.

secretary.

WJJD,

Chicago, was added May
25 to the Affiliated Broadcasting
Co. network, to be the Chicago

Is

Peter,
and for-

F.

RCA

chief statistician of
merly in the same capacity with
NBC, as secretary of the Joint

Committee on Radio Research, was
announced May 26 as the first
tangible step toward creation of
a radio research bureau. The Joint
Committee is equally representative of the American Association
of Advertising Agencies, National
Association of Broadcasters and
Association of National Advertis-

POSSIBLE

reorganization of

th*

owned-and-operated sta
tion segment of NBC, which em
braces 14 stations throughout th
country, is being considered b
present

I

MajoI
President Lenox R. Lohr.
Lohr has visited practically all o
the stations since assuming th
NBC helm last December and pre
liminary plans are understood ti
be before him. William S. Hedges
former president of WMAQ, Chi
cago, and past president of th
NAB, is the manager of operateie«J
stations and has been instrume;
tal in increasing their busineSj
and popularity during the las
three years.
Don A. Oilman, NBC vice pre;
charge of Pacific

ident in
activities

ing the

1

Coas

was in New York dui
week ended May 23 and i

understood to have discussed th
plan with President Lohr. Th
owned and operated stations ar

WEAF

WJZ, WBZ, WBZA
WTAM, WRC, WMAI
WMAQ, WENR, KDKA, KOAl
,

WGY,

i

KGO, KPO.

American Express Spots
AMERICAN EXPRESS Co., Ne''
York

(travellers checks)

is

usinn

announcements
six times
a week, on WTAIV
Cleveland, WENR, Chicago an
KYW, Philadelphia. The campaig
will run for 16 weeks. Caples Cc
one

-

New

minute

live

York, placed the account.

Damm, WTMJ, Milwaukee;
ward

outlet.

Peter

Operated Stationj

;

Appointed as Secretary
Of Tripartite Bureau for Audience Audit
F.

NBC May Revamp

appointment.
priated from
fund of the
allow him to

Funds were appro-

the present $30,000
Joint Committee to
carry on the work.
Of this $30,000, two-thirds was
donated by NBC and the remaining $10,000 pledged by CBS. It is
understood that additional funds
may be forthcoming, possible from
the
and from Mutual Broadcasting System.

NAB

Assembling Data

anothe
at least
available for
fortnight. A technical subcommi
tee of six, which at the May 2

meeting was augmented by twhas been assigned this task c
working out "radio census" est
mates.
The subcommittee now comprise
L. H. D. Weld, McCann-Ericksc
Inc., chairman; Herman S. He
tinger, NAB research consultani

ANA;

Arthur W. Lehman,
Federal

Robinson,

Adv.

D.

1

Agenc

New York; John W. Karol, CB:
and Hugh M. Bevel, Jr., NBC, w\
replaces Mr. Peter in representir
that network. The new membe;
Smelser, Procter
Cincinnati,
ar
George Gallup, Young & Rubica

are

D.

P.

Gamble
Inc.,

New

Co.,

York.

of five named
select the secretary, which broug!
up the name of Mr. Peter, cor

The Committee

ANA

pre;prised Paul A. West,
dent; Federic C. Gamble, exec
A; Hugh
tive secretary,
Boice, CBS sales vice presiden

AAA

]

ers.

SELECTION

naming Mr. Peter for a sixmonth period, the committee of 15

several
other
individuals
prominent in radio research and in
advertising surveys had been considered.
Whether the appoint-

Roy

ment

the selection of the new secretar
the Joint Committee said nothin
Presumably, after Mr. Peter gat
ers some basic information, a
other meeting of the full commi

In

executives in radio advertising also
considei'ed several plans for creation of a radio audit agency which
would parallel for broadcast advertising the work done by the
Audit Bureau of Circulations in the
publications field.
No action was

taken on

this,

however, and

it

was

decided that Mr. Peter, as the first
paid employe, should continue certain "exploratory" moves in connection with coverage and listener

surveys upon which recommendations would be based for setting
up of a regular bureau.
Mr. Peter had been recommended for the post by a committee of
five designated to select a man.
The full committee confirmed the

of

Mr.

Peter came

after

will be permanent apparently
depends upon future developments.
Mr. Peter, it is understood, will
resign his post with RCA, where
he has been employed since leaving

NBC

last year.

The

Committee in April
nounced an estimate of the

number

antotal

radio families as of
Jan. 1, 1936 at 22,869,000 radio
homes. This was the first task
handled by it since its creation
nearly a year ago. Figures for individual states were held in abeyance awaiting compilation of
of

figures by counties. It is understood this information will not be

Witmer, NBC sales vi
president, and James W. Baldwi,
C.

NAB

managing director.
Beyond the announcement

tee will be called. Since last Apr
the first census figures we

when

announced, the committee has be(
going full speed ahead toward t
goal of creating an independe
radio research bureau, with
elements in agreement on its c
sirability. John Benson, preside
;

of the AAAA, is chairman of
Joint Committee, which has
members representing each of
three trade associations.
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June

1,

t
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t
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AGE AND SEX OF THE RADIO AUDIENCE
(In cities of 10,000 population and over)

AFTERNOON

MORNING
SUMMER

37.5%

38.1%

36.0%

39.2%

46.9%

50.0??

25.0%

30.9%

24.0%

30.0%

34.4%

43.0%

12.0%

9.2%

12.5%

7.0%

MALE
over 18

) rs.

under 18

1;VCNING

WINTER

12.5%

yrs.

7.2

AFTERNOON

MORNING

EVENING

WINTER

SUMMER

FEMALE

62.5%

61.9%

64.0%

60.8%

53.1%

50.()7cp

over 18 yrs.

50.0%

54.4^

48.0%

51.5%

43.75

44.3%

under 18

12.5%

7.5%

16.0%

9.3%

9.4%

5.7%

ioo<;b

lOO^c

100%

100%

100%

100%

yrs.

TOTAL

SUM.MLR

how —

and
two charts from new CBS study
Radio in 1936", showing the makeup of the radio audience in terms of
he men and women, the adults and children, who listen regularly winer and summer, and the average daily listening habits of radio set
wners according to income groups, size of city, time zone and days.
:HEY do listen,

!

Increase in Public Radio Listening
hhown in CBS Study of Set Ownership
f^ast

to the issuance by
pjhe Joint Committee on Radio Rej">learch of state-by-state and couny-by-county breakdowns of its reannounced radio census of
-i. lently

ported in the May 15 Broadcasting, the total ownership of auto
radios alone (not included in the
radio homes count)
runs over

pe United States (which showed
^.1 total of 22,869,000 "radio homes"
"•t'ri
the country), CBS on May 27
2ttublished a new study of owner^*%ip, income levels and listening

The survey found that 96.1%, of
radios wei'e in working order,
more than 15,000,000 of them
being less than five years old and
more than 7,000,000 purchased

Radio in 1936 which

within the last two years. In 1935
alone $99,000,000 was spent for
radio tubes and parts. The average use of each radio is 4.8 hours
daily, with 77.3% in use some
time daily, 67.1% in use after 6
p. m. and 58.5% in use some time
before 6 p. m.

incomes from $2,000 to $3,000; 5%
of families with incomes from

By Income Levels

BUTLER HAS OPTION
ON KOY, PHOENIX

i

'

"

abits titled

iscloses the enormously increased
rterest in broadcasting among all

asses of people.
The studj' is in the nature of a
ntinuation of the monthly CBStarch study of 1934 which was
;cepted as the basis of the figures
n radio ownership soon to be re-

"

?

;

ased by the Joint Committee.

:

,

^^iterviews had been made four
a total of 24,000 inplumes a year

—— among

all

income

roups and all geographical divi^^jions in cities of 10,000 population
'

'

over.

Among

its findings:
of 92.6%^ of all
ei|i»Tnilies in cities of 10,000 or more
)ti?f<bw own one or more radios, the
cotjicome
classifications
being as
ffllr

average

|lAn

prs|i|illows

:

99.47(-

own

radios

who

sAve incomes

of $10,000 or more;
'\nA<7c, incomes of $5,000 to $10,ita't^ilO;
97.3
incomes of $3,000 to
5,000; 94.4%, incomes of $2,000
$3,000; 89.6%, incomes of $1,000
$2,000; 74%, incomes of $1,000
|Dd

under.

In cities over 250,000, 93.8% of
families own radios; 25,000 to
?afi0,000, 91.1%; 10,000 to 25,000,
!.4%
and the Starch-1934 report
owed at least 80%- of the U. S.
I

tai

le

—

.if

rm-wealth covered by radio.
In

ten,

NCE

Working Order

recognized that peoleniitjpe who own
automobiles and telelones are the prime markets for
1
nationally advertised goods, it
significant that 97.3% of all
Htomobile
homes own radios,
1.5% of all radio homes own
rdti'

it

is

iih

it!

1

t

f

and 95.6% of
homes own radios.

offitomobiles
lone

ne

J,

1936

•

all tele-

As

all

It

as compiled after 6,000 personal

'""•iterviews

3,000,000.

re-

NO GREAT

differences are found
in daily listening habits by income
levels,

variation

the

being

only

2.2% between any income class.
However, as expected, it was
found that people in small towns
listen more than people in big
towns, though even in the largest
cities more than three out of four
families listen every day. In the
medium to large town classes, i.e.,
25,000 and over, 76.3% use their
radios every day; in towns from
10,000 to 25,000 population, 81.6%
listen daily.

A decided upturn through the
years in the hours of daily listening is disclosed, explained undoubtedly by the higher quality of
programs. From an average of 4
hours of daily listening in 1931,
the

scale
hours in

moved upwards
1935,

which

to

4.8

correlated

with the increase in radio ownership, answers definitely the argument that "the novelty of radio
wears off." More than that, the
trend toward multiple ownership
of sets moved up through the last
six years until 54.5% of the families
with incomes over $10,000
were found with two or more radios; 35.3% of families with in-

comes of $5,000

to $10,000;

21.4%

of families with incomes of $3,000
to $5,000; 10.1% of families with

BROADCASTING

$1,000 to $2,000, and 2.2% of
families with incomes under $1,000
an average of 15.5% of all families thus shown to own two or

—

more

radios.

AN OPTION
KOY,

for the purchase of
Ariz.,
from the

Phoenix,

Neilson Radio & Sporting Goods
Co., has been acquired
by Burridge D. Butler, president of WLS,
Chicago, and of the Prairie Farmer and associated farm publications.
The station operates on
1390 kc, with 1,000 watts local
sunset and 500 watts night.
Mr. Butler resides on a ranch
near Phoenix six months each year.
It is understood he is desirous of
acquiring the station as an independent venture to be devoted to
the civic interests of Phoenix. One
of the pioneer figures in radio, Mr.
Butler is the former publisher of
several
Midwestern newspapers
and is widely known in newspaper
and radio circles.
KOY has been on the air for a
dozen years as a non-network outIt is operated in conjunction
with the Neilsen sporting goods
store, of which Earl A. Neilson is
president. The station, however, is
owned jointly by Mr. Neilsen and

let.

certain other associates.

GEORGE SCHMIDT,
staff of

WOR,

of the sales

Newark,

will be a
passenger on the Zeppelin Hindenburg July 3.

Salt Lake City Druggists
Sponsor KDYL Program
A WEEKLY half -hour broadcast

on KDYL to promote neighborhood druggist service has been
started by Associated Independent
Druggists of Salt Lake City, com-

prising some 35 local stores. The
plan for sponsorship of a program
was conceived by L. A. Loeb, of
KDYL, and presented to a group
of druggists at a luncheon.
The program mentions no individual stores but calls attention
"to the wisdom of purchasing from
the druggist whom you know, in

whom you

have confidence, and
you better." Each
participating store is given window and display cards bearing the
group's symbol and promoting the
program. Already plans are being
formulated to sponsor a second
half -hour program.

who

will service

Communists Buy Period
Just Before Socialists
WGAR,

Cleveland,

is

the

tion to sell time to the

Party,

which

bought

first sta-

Communist
the

9-9:30

m. period May 25 immediately
preceding the scheduled Socialist
convention program which was

p.

NBC

carried by
also carried

and CBS.

Socialist

WGAR

convention

programs.

The Cleveland Communist organization paid in advance for the
time which was used for an address by Earl Browder, secretary
of the National Communist Party,
who was refused time by some stations after his recent CBS talk.
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Food-Drug Measure Speeded
In Effort to Obtain Passage
Administration Word Brings Renewed Chance in Race
Against Time; Important Changes in Provisions

SPURRED

law by placing greater restrictions
on the sale and advertising of
food, drugs and cosmetics, is beingrushed toward the House floor in
the hope of beating the adjourn-

Copeland bill, is given
very little chance of enactment at
this session even though it passed
the Senate last month with little
opposition.
Admittedly, it would
greatly enhance the FTC authority
over advertising by allowing it to
initiate
actions without proving

ment of Congress, expected during
the week of June 8.

competition to the extent that unrestrained
action
of this kind

Rewritten almost entirely by the
House, the bill would transfer control of advertising from the De-

might constitute serious interference with advertising media gen-

by administration support, the drastically revised Copeland

(S-5), to

Bill

amend

existing

partment of Agriculture, as written in the Senate Bill, to the Federal
Trade Commission. House
Committee action came after word
went out from the White House
indicating

administration

to get a bill
sion.

through at

anxiety
this ses-

Effect on Radio

AS PASSED

by the House, there
is no substantial
objection from
the broadcasting industry to terms
of the bill.
The industry preferred Federal Trade Commission
than

Agriculture

Depart-

ment

jurisdiction over advei'tising,
although it interposed no objection when the latter was considered
at the last session.
The advertis-

ing

provisions

in

the

House

bill

have been toned down perceptibly,
and other provisions largely are
unobjectionable to advertising media generally.
The legislation is of vast importance to the broadcasting industry, since some 30% of the gross
time sales are traceable to food,
drugs and cosmetics advertising,
meaning roughly about $25,000,000
annually.
Meanwhile, the Trade Commission is still pressing for enactment of the so-called WheelerRayburn bill, to broaden the Federal Trade Commission Act by

authorizing it to proceed against
unfair or deceptive acts and practices, including advertising, without the requirement of proving
unfair competition.
Having already passed the Senate, the bill
is before the House Interstate and

Foreign Commerce Committee.
Hearings were begun on it May
27 with testimony by Trade Commission spokesmen, including Commissioner Ewin L. Davis. He contended it would help the FTC in its
work but opponents of the measure,
including newspaper trade groups,
feel it would mean more fishing
expeditions into private business.
The Wheeler - Rayburn bill, un-

Page 10

the

erally.

The House Committee reported
out the revised Copeland bill on
May 20 but did not make public
the committee print until May 23.
This constituted the seventh time
the bill has been rewritten during
the last two years the first half-

—

alterations
having
been
made in the Senate. The bill is
so far different from the original
"Tugwell bill" as to be unrecognizable, except for its title.
new definition is given the
term "advertisement" in the House
revision. It reads:
The term "advefrtisemeiit" includes
all representations of fact or opinion
disseminated to the public in any
manner or by any means, other than
by labeling, for the purpose of inducing, directly or indirectly the purchase of food, drugs, devices or cos-

dozen

A special rule to bring the bill
before the House during the week
of June 8 is being sought.
As
Broadcasting went to press it was
confidently expected by Rep. Chapman (D-Ky.), chairman of the subcommittee which rewrote the bill,
that the rule would be procured
and the bill enacted. However, because of the wide divergence between the House measure and the
bill as it passed the
Senate on
May 13 last year, time will be
consumed in conferences between
the two houses to compose differences.
Legislative experts said
that at best it will be a race
against adjournment.

rather

like

A

metics.

The Senate version said that the
term includes all representations
of fact and opinion disseminated
to the public in any manner or by
any means other than labeling.
Whereas the Senate bill would
have vested all control over advertising in the Secretary of Agriculture, which really meant the

Food & Drug Administration, the
House bill would divide this authority by placing advertising control under the Trade Commission,
leaving most other functions to the
Secretary of Agriculture.
In the
Senate Bill, to appease the complaints of manufacturers and media, there were provisions for setting up of advisory boards to con-

with the Secretary in handling
such matters as advertising control and in specifying other standards. These are dropped entirely
in the House measure.
sult

False Advertising

THE

definition of false advertising

in the House version is substantially the same as that of the Senate, except for changes in verbiage.

The House

definition reads:
(a) An advertisement of a food,
drug, device, or cosmetic shall be
deemed to be false if it is false or
misleading in any particular regarding such food, drug, device, or cosmetic.
Any representation eoncerninj any effect of a drug or device shall
be deemed to be false under this paragraph if such representation is not
supported by scientific facts or substantial and reliable medical or scientific opinion,
(b) The advertisement of a drug
or device representing it to have any
therapeutic effect in the treatment of
Bright's disease, cancer, tuberculosis,
poliomyelitis (infantile paralysis), venereal diseases, heart or vascular diseases shall be deemed to be false
Provided, That the Secretary shall
establish exemptions from
the pro-

{Continued on page 58)

Scott

Krug Promotion
GEORGE A. KRUG BAKING

Co.,

Jamaica,

Howe Bowen Bact

In National Radio Fiel(

With New York Networl

Long

AFTER

Island, (house-to-house delivery) raised its high-priced
Shipper' Jim cookies to bestseller rating as a result of

a two

year absence fron
the national radi'
Scott How^

field,

Bowen,

promotion on its six-weekly
quarter-hour series onWMCA,
New York. A million-and-a-

forme

president of Scot
Howe Bowen Inc
spot broadcastin!

half numbered coupons were
distributed on Krug routes to
enlarge the juvenile audience
for the Skipper Jim program.

firm, on May 2
announced his ap
pointment as con

Mr. Bowen
sultant for t h
newly-organized Associated Broad
casters of New York, an align

Each serial number was used
on 100 coupons, and an average of 40 responses have
been received each night af-

'

i

ment of nine stations within th
Empire State, created by Bur
Squire, manager of WINS, Ne^

ter announcements of awards
of roller skates to a selected
serial number.

j

York.

iJ

Although he has been active

i,

general direction of his sta
WIBX, Utica, N. Y., Mi
tion,
Bowen has not been in the Ne^•
York radio field since disbandin
Group Broadcasters Inc., about tw
years ago. This organization sue
ceeded Scott Howe Bowen Inc
pioneer firm in transcription spci
broadcasting and in general a
distinguished from exclusive stE;
the

CBS To

CoDstruct

Building in Got ham
AS THE crux of its expansion program, CBS will erect its own new
building and studios in New York
on a 29,000 square foot tract having an assessed value of $1,735,000.
announced May 28. The
it was
property is located at the southeast corner of Park Ave. and 59th
St., about a half-mile from Radio

WINS is now feeding two coiij
mercial and six morning sustainin,
programs to the Associated groui

City.

stalled.

Details in connection with the
building and studios have not yet
been divulged by CBS. The network still has a lease covering 10
floors of its present headquarters
at 485 Madison Ave. which does
not expire until 1939. However,
known that CBS has been
it is
cramped for space and studios,
and it is expected that an ultramodern broadcasting plant will be
installed in a skyscraper to be
erected on the site.
Announcement of the purchase
was made by James D. Landauer,
vice president of Douglas L. Elliman & Co., the broker who assembled the property. Contracts
were signed May 27 for the new
property. The deal from the real
estate standpoint was one of the
largest in several years in New
York. The key property is at present 489 Park Ave., and it is presumed the new building will be designed for its entrance on Park
Ave. rather than on 59th St.
M. R. Runyon, CBS treasurer,
said definite plans for the building had not been completed, but
he added it would house the latest
and most modern studios, equipment and offices necessary for the
operation of the network.

AUis-Chahners Discs
ALLIS

-

CHALMERS MFG.

Milwaukee

(farm

Co.,

machinery)

is

WBS

quartplacing a series of 13
er-hour transcriptions, to be used
thrice weekly in June on 17 stations
in grain states. Stations are WLS,

tion representation.

have been ii
lines
Mr. Bowen has not yet e;^
tablished offices in New York,
is understood one of his first fun/
tions will be to visit each of tY'

Permanent

member

stations.

WIBX, which

a CBS affiliate, also is aligned wit'
the new Associated group.
As a consultant Mr. Bowen wi'
not be on the Associated Broae*
casters payroll but will functic
on a fee basis. The alignment a

ready has two commercials
Hearst magazines and Remingtor
Rand.
Still More for Luckies
AMERICAN TOBACCO Co., Ne
York, is negotiating for the NBC
;

Blue 10-11 p. m. period (EDST
on Wednesdays opposite the NBC
Red Hit Parade to monopolize tl
hour on both NBC networks. I
present American Tobacco is usir
the NBC-Red hour and an hour c
CBS Saturdays, 10-11 p. m., f'
its Hit Parade programs to pr
mote Lucky Strike cigarettes. Lo;
& Thomas, New York, handles tl

Lucky Strike account.

Testing New Prodnct
TO PROMOTE "Husies", a ne f
General Foods Corp., Ne
York, has started test campaig
in two widely separated markel
using WIRE, Indianapolis, ai
WOAI, San Antonio. Prograi
are five 15-minute sportcasts wee
ly, tests running indefinitely. Be
ton & Bowles Inc., New Yoi
placed the account.
cereal.

WHO, WCCO, WDAY, WNAX,
WIBW, KFH, KFEQ, KMMJ,
KFAB, WIBU, WMBD, WOWO,
WBOW, WAIU, WHP, WFBL.

PETRI CIGAR

Bert S. Gittins Adv. Agency, Milwaukee, placed the account.

Cisco (Natividad 5c cigar), lar
est manufacturers of cigars in t

ADAM HAT STORES

West,
Inc.,

New-

regular sponsor of prize
over WMCA, on May 29
sponsored the Lewis-Godwin fight
over five Inter-City stations, with
Sam Taub and Charlie Vachner at
the mikes.

York,

fights

Petri Cigars to

Staff,

Co.,

Expand
San

Fra
j

thru Emil Brisacher
San Francisco, is conducti

a Pacific Coast campaign, a
along with newspapers is usi|
spot announcements on KYA, th^
The radio campaign will
city.
extended shortly to include othij

Western

stations.

'

How

to Increase Sales

44%

in a

Week

Golden Crust Bread Adopts Campaign Based on Speed
And Gets Startling Results From Its Radio Drive
By SIDNEY GROSS
Sales

Manager, Gottfried Baking Co.

•'EXTRA,

EXTRA! Hot

out of the
just like this extra is hot
oven
off the press. Here y'are, get your
Golden Crust 'Late City Edition'
Bread."
The raucous cry of the newsboy
opened the first broadcast of the
Gottfried Baking Co. over WJZ,
.

-

.

.

New York, on March 29, and its
most intensive campaign to date.
Before the second broadcast the
following Sunday, Golden Crust
sales had increased 44%". At the
end of the first month an increase
of 579c was recorded.
When we decided to use radio
to promote Golden Crust Bread,
we and our agency. Lord & Thomas, wanted a program that would
impress listeners with the unusual
freshness of the bread. We were
gunning for a series which by its
jvery atmosphere would do as much
-- as
the commercials themselves to
that idea to potential cus"ft sell
tomers.
iljl

and Dough

Thrills

*;

pOF THE

various ideas considered,
ionly one seemed capable, not only
j.
of sure-fire entertainment, but of
sustaining the campaign theme,
^.j.and making it impressive and hellevahle.
There are few things
;

j

and distributed with more

j,|^^;made

A speed than the late city edition of

newspaper.

.j'a

So

March

on

29,

6:30 to 7 p. m., we launched
'rCity Desk.
Into it, Edith Meiser,
.jj^author of many radio hits, wrote
phe excitement behind the scenes
Ipf a great city newspaper.
The
;;hrills
of a reporter's life, the
liecrets behind closed doors brought
5
.^-jjjnto front page news.
Although the Gottfried Baking
qj]o., as New York's largest indeyjOendent bakers, has been supplyjljjfrom

FROM

stove to stomach in

a few hours at the most

is

is

handling

metropolitan homes and resl^iaurants for 45 years, we were

TiTreenhorns

.

when

jjj,;iromotion.

We

it came to radio
did feel, however,

any campaign worth spendat all, was worth
Q.^>&ckmg up 100%, and we made
jijihat

'

ijHg

money on

changes
system to hook

jjievolutionary

.

jjSre

mty Desk.
I'lared
tet

|,|

We

in

our en-

up with
planned, and preit

to adopt, a sunrise to sun-

routine

of

baking,

delivering

md consumption which outmoded
our bakeries the familiar custom
baking during the night and
pj'f^llowing loaves to wait for routine
1

'iff

'

iwjfelivery.

Overnight we changed the Goldigiat^ia Crust wrapper,
stamping across
*H a prominent headline, "Special
ai<

City Edition". That wrapper
our guarantee to customers
V'lat
the loaf had been baked,
crapped and delivered
still hot
I'om the oven
between 11 a. m.
anil -ad
1 p. m. We found that 75%
j-jjL' our output could be handled this
Ijl'iay. The other 25% does not carry
special late city edition head.'jjt|ti.e
1 ne on the wrapper, nor is it given
P'j'ate

^"pas

—

—

]

,

way Gottfried Baking

is

and uses dealer broadsides and window streamers in
promotion. No more do fragrant loaves loaf around
half the night waiting for morning delivery to stores
and evening eating. At least, not since Gottfried adopted
modern production and advertising methods.
its

the same type of advei'tising. If,
for instance, a woman needs a loaf
for breakfast, she finds at her
grocer's only the plain - wrapped
bread, baked late the preceding
afternoon.
Before actually putting the series on the air, and getting our
new routine into working order,
we set out to sell the campaign to
grocers. Our drivers (already enthusiastic about the radio campaign after a number of "pep"
meetings) were given broadsides
for distribution to grocers. These
took the form of an imitation tab-

newspaper,

employing headand fast, newspaper style to
explain the details of the program,
the talent, and the new oven-tocounter, speed-up plan.

loid
lines

Grocers Interested

"NO MORE afternoon

loaves,

baked the night before. Your afternoon delivery of Golden Crust
bread is just as hour - fresh from
the ovens as the Evening Journal's Late City Edition.
This
means that your customers can

RADIO WRAPPER — When

Gottswift delivery and
adopted radio to announce its new
fried

began

changed its wrapper to
its advanced tactics.

service, it

conform

to

sales

increase

was

much

greater than we had anticipated.
More gratifying was the
fact that on the succeeding days

STREAMER

—

Co.

supplies

like this for its

Gottfried Baking
decorations
ultra-speedy service.

window

of the week, the increase was sustained without the help of a free
offer. The first week of the cam-

paign wound up with a 44% increase; at the end of the first

month

it

totaled

57%, and

is

still

rising.

.

.

.

—

No

definite attempt was
to children, and no

made to appeal
premiums are

offered

for

wrap-

pers, etc.

The company attributes the instant success of the program to a
very compact campaign, and to the
excellent day and time it goes on
the air over WJZ.

iiiuctili

a.

m

i.i

i

will
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13]

1936

•

BROADCASTING

ers

College,
public

made

Columbia University,
25 by the Colum-

May

bia University Press.
From 1,454 parents of the children, who were also questioned.

Boys

liked

mys-

tery and adventure; girls were interested more in sentimental programs and sketches of home and
family life. The boys spent an
average of 6 hours and 16 minutes a week at the radio; the girls
averaged 6 hours and 20 minutes.

Learning About Programs

angle.

newspaper trucks. Spotlight ads
went into Sunday newspapers, an-

loudspeaker, according to a
study of reactions of 3,345 children in 20 elementary, primary
and parochial schools of the city
by Dr. A. L. Eisenberg of Teachthe

their affections.

The extent of

We followed it with window
streamers announcing the program, and store cards plugging
Golden Crust Bread. The company's 200 trucks carried posters
similar to those on the sides of
ers.

EXCEPT

for school and outdoor
play, listening to the radio is the
principal activity of New York
City children between the ages of
10 and 13, who spend an average
of more than six hours a week at

Boys and girls had similar preferences generally, though the boys
said they liked playing baseball
better than radio listening while
the girls ranked radio first in

nouncing City Desk.
During the initial broadcast, an
offer was made of two Golden
Crust English muffins, free to eacla
purchaser of a loaf of Golden
Crust bread. That offer was good
only on the day following the
broadcast, and we expected it to
have considerable pulling power.

their dinner loaf is just
as special extra fresh as their
evening newspaper!" That type of
copy aroused the interest of groc-

Boys and Girls Have Similar
Radio Likings, Survey Shows

Dr. Eisenberg learned that the
youngsters would rather listen to
the radio than read, play a musical instrument or solve a puzzle.
On the other hand, they indicated
they liked the movies, comic strips
and listening to an orchestra on
the stage better than radio.

The program has drawn hundreds of unusual responses. One
Park Ave. grocer tripled Golden
Crust sales in several days, and
similar stories are reported all
over the city. An especially interesting angle to the success story
was found in the poorer districts
of New Yoi'k.
In one section,
where practically the entire adult
population understand and speak
nothing but Italian, Golden Crust
bread was actually requested more
times than any other brand. The
only possible interpretation we can
make of that fact is that the English - speaking children persuaded
their mothers to try the bread
a significant indication that the
program is appealing to children
and selling them on the "hot from
the press
hot from the oven"

know that

I

Jjjjj

maybe

its

Gottfried

;

jjVng

the

or no time or

Golden Crust "Late City Edition"
merchandising its program in lastminute fashion, through Lord & Thomas, its agency,
Co.

bread.

'

!

little

Listening to Radio
Is Third Principal
Activity of Child

1/7^ACTI0N. MYSTE8Y. ROMANCE
if NLDEN CRIST BREAD
SUII8AYIiieMTe30W.J.l.

mmm

CHILDREN

learned

about radio

programs by the following means:
Recommended by a friend, 42%;
program sheets, 29 7o; random

24%; advertisements, 4%;
adult guidance, 1%. Parents generally approved of radio programs.
Eisenberg found, although
Dr.
they blamed radio for interfering
often with homework, music lessons, reading and sleep. The parapproval of
ents
voiced their
3,100 programs, even urging their
children to listen to 1,336 of them
and objecting only to 791, largely
of the "horror" type.
Young persons. Dr. Eisenberg
found, make no distinction between
adult and juvenile programs when
tuning in, and even showed a preference for evening hours because
they would rather spend their daylight hours outdoors. Late afternoons were a second choice, while
dialing,

Saturday and Sunday mornings
ranked last. Some of the popular
comic programs on the air were
characterized as "silly" by the
youngsters, those with the higher
intelligence ratings indicating that
they listened more to narratives,

news, and the better music while
those of the lower ratings showing
a preference for dance music and
emotional and sentimental pro-

grams.

Nu-Shine Tests Spots
NU-SHINE Co., Reidsville, N. C,
has appointed J. Carson Brantley
Adv. Agency, Salisbury, N. C, to
handle its radio account. A test is
now in progress over WBT, Charlotte. Spot announcements are being used exclusively at this time.

Page
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CBS West Coast Headquarters
To Be Set Up in San Francisco
Vice President to Be Named, Personnel Enlarged^
New Studios for San Francisco and Los Angeles
PACIFIC COAST headquarters of
CBS will be established in San
Francisco by July 1, with an executive in charge to be transferred
from either the New York or Chicago office of the network, it was
learned May 22. In all likelihood
the individual transferred to San
Francisco will be elected a vice
president, paralleling the
status.
Don A. Oilman is
vice president in charge of coast
activities and has his headquarters in San Francisco, where most
of the coast advertising accounts

NBC
NBC

and agencies are

KNX

sition by CBS of
and KSFO,
as the respective Los Angeles and
San Francisco outlets of the network, replacing the Don Lee stations, KHJ and KFRC, in those

markets (see adjacent column).
identity of the

new

official

has not yet been divulged. It is reported, however, that he is a man
of wide radio experience who has
been active in sales operations of
the network.

To Build New Studios

AS PART

of the establishment of

West Coast

facilities,

which

lows repeated visits of

new

cials,

studios

will

CBS
be

foloffi-

built

both in Los Angeles and San
Francisco. In Los Angeles there
will be two theatre type studios
erected adjacent to the present
studios, each seating about
300. These will be erected at a

KNX

cost

of

approximately $175,000.
already have been pro-

Options
cured on the ground.
In San Francisco between $50,000 and $100,000 will be expended
in new studio facilities, to be used
in addition to those of KSFO. Besides
offices

there will be the executive
which will include a com-

Western headquarters staff.
The plan for San Francisco
headquarters contemplates an energetic sales and promotion operation. This is because of the growplete

ing importance of that city as a
Western market hub, with many
national accounts originating
there. Radio Sales Inc., CBS sales
organization, also will be expanded in that territory.
In Los Angeles there will be established
a comprehensive proand production staff to
gra
handle transcontinentals originating in that talent center. Los Angeles operations will be directly
under the executive in San Fran-

m

cisco.

Other personnel matters have
not yet been decided upon by CBS
officials.
Whether Naylor Rogers,
present vice president and general
manager of KNX, will remain as
executive in charge of the station
has not yet been definitely decided.
It is known, however, that CBS
officials have a high regard for his
ability and his intimate knowledge
of West Coast operations.
In all likelihood, most of the
members of the
and KSFO
staffs
will
retain their present
posts.
Staffs in both cities, of
course, will be augmented, assuming that the transfers are ap-

KNX

Page 12

of KDYL, Salt
as known, will
ing head of the
tion, reporting

new

Lake City, so far
remain the operat-

San Francisco

sta-

the prospective

to

executive.

Herbert V. Akerberg, CBS station relations manager, returned
to

New York May

two months on the

18 after some
He con-

coast.

summated the KSFO arrangement
and also handled plans for the
new studios.

located.

This move will be made coincident with the contemplated acqui-

The

Philip G.
proved by the FCC.
Lasky, general manager of KSFO,
and former commercial manager

CBS

FORMAL

announcement

agenthe im-

to

and advertisers of
pending changes in coast outlets
was made May 23 by Hugh K.
cies

CBS

president
in
charge of sales. In a letter he explained that the 50,000-watt
replaces KHJ in Los Angeles and
that it operates on the 1050 kc.
clear channel.
This station, he
added, "will be an owned and
operated station" of CBS.
The
base rate for
was quoted at
$450 for evening hours.
"In San Francisco," said the
letter, "1,000-watt Station KSFO
replaces
KFRC of the same
power. But Station KSFO broadcasts on 560 kc, one of the most
effective of the cleared regional
channels, insuring CBS coverage
of
the
entire, widespread
San
Francisco market.
KSFO, like
KNX, will be operated directly by
Columbia; when approval, in each
Boice,

Station Promotion Plan Proves

Mutually Beneficial

FOUR western stations have
adopted the idea of displaying billboards with program and dialing
data for the benefit of tourists.
The suggestion was advanced by
Capt. Haakon H. Hammer, Pacific
Coast representative of International News Service, who does a
of traveling and who had observed that tourists like to tune in
stations in towns where they are
lot

traveling.

Local chambers of commerce and
merchants have cooperated with
the plan, which provides for "tourists programs" giving sponsored or

gratis

vice

KNX

KNX

of

CBS

in

KNX

and lease of
rests with the
FCC Broadcast Division as a result of formal applications to take

purchase

WEEI

of

and

KSFO

over the facilities which now are
pending.
At a meeting May 14 the Broadcast Division designated for hearing on June 29 the application for
to CBS, at a
assignment of
price in the neighborhood of
On the following day
$1,300,000.
the Edison Electric Illuminating
Co., of Boston, owner of WEEI,
filed with the Division the application for assignment of the sta-

KNX

tion's

license

to

CBS and made

known

the terms of the lease.
Definite arrangements also have
been made by CBS to use KSFO
San Francisco, in lieu of
in
KFRC, Don Lee station which
leaves the network not later than
Jan. 1, under present plans. A
lease arrangement has been made
with KSFO, which, like the
proposition, is subject to FCC approval and assignment of license

WEEI

from Wesley I. Dumm, owner, to
CBS. It is understood this involves
payment of between $25,000 and
per year for a liveyear period, with two option re$30,000

SAM PICKARD, CBS

among

the

adopt the idea
Eugene, Ore.; KFJI,

first to

KORE,

Ore.;

KUMA,

KMED,

Medford,

Klamath

Falls,

Yuma,

and

Ariz.,

Ore.

has

case,

granted

been

by

the

FCC.
"The

rate for Los Angeles goes
into effect on Jan. 1, 1937, when
both stations take over the full
schedule of Columbia programs in
This rate will be inCalifornia.
corporated in all Columbia contracts signed after today's (May
Much more than the
23) date.
changes in station-facilities is involved
in
these
improvements.
Complete new CBS studio, production and technical services, em-

bracing the most recent develop-

ments in radio, will be available
to advertisers."
It

KSFO

understood

is

will

erect a 500-foot vertical radiator,
and install a new transmitter subject to FCC approval for a daypower increase from 1,000 to 5,000
watts.

newals of five years each. Should
FCC approval be not forthcoming
by the time KFRC severs its CBS
affiliation, then KSFO' will become
an affiliated outlet under an alternative arrangement.

The

lease of
ar)proval,

WEEI,

subject to
cover a
period ending April 1, 1943, at a
rental of $18,250 per month or
$219,000 per year.
Totally aside
from the station lease, arrange-

FCC

ments

were

would

completed

whereby

CBS

will occupy space in the Edison Bldg., for studios and offices.
It is planned that
will re-

place
outlet

WNAC

spend most of this summer or

will
his

farm at Flat Rock, N. C.
about 70 miles from Atlanta, butwill keep in contact with his office

as in the past.

During the

lasi

year or so Mr. Pickard has spem
most of his time away from Nev
York, largely because of his healtl
and that of Mrs. Pickard. Thefc,
the likelihood he will be re
is
lieved of active day-to-day duty*
at his own request, at the end o.
'

Station

relation

operations

a

headquarters will remain un

der the direct supervision of Her
bert V. Akerberg, station relation
manager. Mr. Pickard, it was said
has not resigned from CBS am
will continue in his present vie
presidential capacity. The 30-acr
farm recently acquired by Mi
Pickard is his fourth piece o
property. He has a home in Ryt
N. Y., another in Florida, and sev

months ago purchased
ranch in Southern California.
eral

Station Relations

THE absence of Mr. Pickarc,
Mr. Akerberg is being assisted b
Lincoln Dellar, formerly with Re
IN

dio Sales Inc., CBS sales subsid
ary, and prior to that manager c
KGB, San Diego, Cal. Matters c,
station relations policy, it was a;,

i

serted, will continue to be handle

through Mr. Pickard, and he wi,
be consulted even while away froi.

New

York.

Formerly secretary and then_
member of the old Radio Commi;,

Mr. Pickard joined CBS \\
1929 as vice president and h£,
been with the company continuou
ly since. There have been repea
ed rumors of his retirement, all
which have proved erroneous. E
was formerly part owner
sion,

<

«,

WKRC,

Cincinnati, which was so
to CBS, and recently relinquisht
part ownership of CKLW, Win
sor-Detroit. He retains interests

WDRC,

Hartford, and owns co,
Atlanta.
Should Mr. Pickard relingui;his resident vice presidency
New York at the end of the yer
it is expected he will remain as
vice president of the network in
consulting capacity. In that evei
it is expected that Mr. Akerbe
will be elevated to the vice pre:
dency in charge of station rel
trol of

WGST,

\.

i

tions.

WEEI

as

the

CBS

basic

Boston on Jan. 1, at
which time the latter station becomes a basic outlet of the NBCRed network, while WICC, Bridgeport, and WEAN, Providence, also
Shepard-owned stations now on

NBC,

vice presi-

dent in charge of station relations

CBS

Stations

Affiliation

Relations Vice President

service stations, etc.

Leases KSFO; KNX Transfer Set
For Hearing; WEEI Terms Divulged

Boston, Los Angeles and
San
Francisco through acquisition of
outlets which it would operate by

CBS

this year.

CBS

ENTRENCHMENT

His

Akerberg Slated for Station

information at specified
hours about eating places, hotels,

were

Rates Revised

Pickard Continues

FOR THE TOURIST

Spots for Spry

in

will join the

NBC-Blue.

Right of Purchase

IT WAS disclosed that the lease
agreement for WEEI also contains
an option by which CBS has the
right to purchase the station upon
the same terms and conditions
which are offered to the Edison
Co.
by any other party and
which the Edison company may be
willing to accept.

Similar provi-

(Continued on page 60)

LEVER

BROS., Cambridge, Ma:
(Spry) is using station break a
nouncements, time signals and te
minute programs on a score
stations to introduce the produ
The announcements are broadc£
curing the morning and eveni
hours at various times, from c
to seven times a week. On WAF
New York, Spry is advertif
Mondays through Fridays 9:t
9:55 a. m. A partial list of si;
tions included in the campaij
scheduled to run throughout ti

WBBM, WKE
KMOX, WJSV, WCCO, WFE
WBNS, WWJ. Ruthrauff & Ry
summer, follows:
Inc.,

New

York, services the

;

count.
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Keeping a Step Ahead on Petticoat Lane
By H.

KENNETH TAYLOR

Vice President, John Taylor Dry Goods Co., Kansas City

Department Store Learns About Radio From KMBC and
Hearkens to Swingy Tunes of Busy Cash Registers
not a canned success
recently decided to continue with Joanne Taylor's Fashion Flashes for the fourth year
only because we had definite evidence that the program had a
large and interested audience and
that audience was made up of
women who later visit our store
to buy.
Although a Presbyterian minisJlJlter recently wrote Miss Taylor to
say that she was inaugurating an
Tj entirely new idea in adult education through her intelligently written morning broadcasts, we're not
on the air for that purpose. We're
on the air to sell, and since radio
the public ear
J gives the advertiser
that's the prime prerequisite of the

THIS

is

We

story.

THERE'S something
business, decided the

I

I

Long before we

jing over the air

MISS TAYLOR

is

how

the story of

it is

done.

started advertis-

with Joanne Tay-

we had some

pretty definite
,;jand tested ideas about the market
advertise. We
'iJlto which we should
,'iknew, for example, that in Kansas
'^HCity slightly less than 75% of the
is under 45 years of
1 population
age or was in 1930. In addition,
54% of the population falls between the ages of 15 and 45, and
"5 it must be remembered that children under 15 years are mostly
Tj dependent upon parents under 50.

—

'I

i'

'

'jj'

Who

Does the Buying?

OTHER words, all the purchasing for 80% of the population
is done
by those under 50. The
iSmeaning of all this: Simply that
|our radio program had to be built
f
|to appeal to this market and no
lother if our advertising dollars
'were to bring the greatest possible
return.
Since this is a basic principle, we believed it was sound, and
iour
experience during the last
three years tends to show we were
But that's not all
our
I'right.
methods of approach to that audience haven't been the same since
1

de-

program.

'|lor,

Dli

radio

182 counties. Three years on the air
have shown that the first ether venture was not beginner's luck or mere
accident. John Taylor's is not a "sale"
store. The job is straight selling, and
Joanne Taylor is the seller, and here

]

|!

this

partment store when its radio debut
on KMBC brought new customers in

ijil

:j

to

John Taylor

IN

—

the first broadcast by any means.
We have had to bear in mind that
more than two million young men
and women reach maturity in the
United States each year. Two milwith changing needs
lion people
and desires, new ideas of fashion;
two million people who rhumba instead of schottische, if you please.
So Joanne Taylor's job and mine
has been to keep in close touch
with the changing trends in fashion, and not only to keep up with
Hence
them, but to keep ahead.
our slogan, "A step ahead on PetHaving seen these
ticoat Lane".
trends, it is further our task to interpret them in terms our radio

—

listeners will tune in to hear each
nine, and having heard,
visit our store to buy. It's trite to
say that a radio program must entertain.
have found that we do

morning at

We

entertain

by

script with
rial

for the

packing

our

radio

human

interest matehome-makers of our

market.

Joanne Taylor speaks to her
audience during the first lull in
the housewife's day nine o'clock.

—

the same moment the front
doors of the store swing open.
Friendly, casual, her remarks appeal to women because they strike
a responsive chord in the mood of
most women at that hour. One of
the most important points is that
Miss Taylor squeezes the last ounce
of drama out of every line of her
script, and that aoproach has an
unbeatable "punch".

at

When Roland Blair, vice president of KMBC, and manager of
sales, planned Joanne TayFashion Flashes broadcast
with me, I was frankly skeptical.

retail
tor's

conceded to give it a try,
thought was to sell Kansas City women. Imagine my surprise when I found, within a very
I

finally

but

my

short time, that John Taylor's had
made new customers in 182 counties of Missouri, Kansas, and surrounding states. We know these
were new customers, because in
making our tabulation only letters
addressed personally to Joanne
Taylor were taken into consideration; old customers in

communities

outside Kansas City were not taken
into consideration.

The Clearance Problem

JOHN TAYLOR'S

is

definitely

not a "sale" tvne store. We have
few store - wide TDromotions and
hence can feature no "short lots"
on Joanne Taylor's radio. Hence
her job has been one of straight
selling. There are innumerable instances, however, when featured
articles mentioned by Miss Taylor
sold out within a couole of
hours after store-opening time.
One of the hardest jobs of selling that a store has to do is clearance merchandise at the end of a
season. It is comparatively easy to
sell bright, new, seasonal merchan-

have

dise, just at the

FASHION FLASHES—John

Taylor Dry Goods Co., Kansas City department store, recently observed the start of its fourth continuous year
bn the air. KMBC staged a buffet party for store officials. Among
those at the party (left to right) were the author, H. Kenneth Taylor,
vice president and sales promotion manager; John Taylor, president;
F. M. Lee, treasurer and general manager; John Troupe, director; E. A.
Warner, account executive for Ferry-Hanly Co.; J. Leslie Fox, KMBC
sales director; Roland R. Blair, KMBC vice president.

iune

J,
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body wants

it.

time when every-

But

selling clear-

ance stuff at the end of a season
is another matter. And yet Joanne
Taylor, by a few minutes talk on
one of her broadcasts at the end
of our spring season, sold $700 in
marked down dresses in one day.
Not only were these dresses more
or less out of season, but the low-

made

ered prices

many more

sell

this

it

necessary to

units to add up to

amount.

of continuous
broadcasting began on May 1, and
we were proud to present Miss
Taylor a gold watch in appreciation of her work on the program.

Our fourth year

KMBC

The entire talent staff of
joined in a 45-minute broadcast
party dedicated to Miss Taylor
and John Taylor's.
Joanne Taylor is Caroline Ellis,
who startfe 1 broadcasting for John
Taylor's three years ago with a
background of ten years in retail
department stores of Detroit and
Kansas City. Covering everything
from sales to buying to personnel.
close acquaintance
phases of the department
store, coupled with her natural
writing ability, are responsible to
a great degree for her success.
The editor of a leading national

Miss
with

Taylor's

all

style
magazine recently complimented Miss Taylor on her program, and voiced the opinion "it
is

the finest of

its

kind currently

on the air".

The

Are Full

Files

MISS TAYLOR'S

files

letters

from

program

—testimonials

are full of

manufacturers expressing extreme satisfaction with
the sales volume of their products
achieved by the Joanne Taylor
to the

way

Miss Taylor has handled their
merchandise on the air. Women
have confidence in Joanne Taylor
as a buving guide. No article can
be written into the script until she
has examined it personally, and
articles advertised on Miss Taylor's program seldom are advertised in

any other medium except

during store-wide promotions.
To complete the circuit and
cinch the success of Joanne Taybroadcast, I insist upon 100%
cooperation throughout the store.
This has done a great deal to build
the program to its present height.
Merchandisino- of the program is
handled by sending to each department mentioned the page of script
for that day. Department heads
welcome Miss Taylor's help and
have learned how to get the gi'eatest possible returns from radio
publicity on the merchandise for
which they are responsible.
Assisting Miss 'Taylor on her
daily broadcasts are sparkly-voiced
Miss Keller, an efficient, friendly
lor's

secretary; frequent comedy
splashes are added by Sam, the
colored porter, and Jimmy, the office boy.
So successfully is the
illusion of store atmosphere maintained that few listeners will believe Joanne
Taylor's broadcast
comes from the studios of KMBC,
and not from John Taylor's.
We enter the fourth year on
fully confident that it will
do a great job for us; as long as
it does we intend to continue in-

KMBC

definitely.

Who

wouldn't?

NOURISHINE

Sales Co., Los An(hair tonic, shampoo) has
named the new Janes-Morton agency, that city, as its agency and
plans radio advertising in Eastern

geles

and Western markets.
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HoUiway to Head Fate of Association of 100- Watt Stations
Anthony Stations To Be Determined At NAB Convention
Leaves KFRC to Be Manager
Of KFI, KECA, Los Angeles

HARRISON

HOLLIWAY, for
the last dozen
years manager
of KFRC, San
Francisco,
and
one of the West's
pioneer figures in
broadcasting, on

June
E

a r

1

joins

1

e

An-

C.

Mr. Holliway
t h o n y Inc., as
executive in charge of its broadcasting stations KFI and KECA,
Los Angeles. Both stations are
NBC outlets. His title will be gen-

—

eral coordinator.

In effect, Mr. Holliway is expected to succeed Arthur F. Kales,
who was general manager of the
station until he died last winter.
Since then H. L. Shillinglaw, manager of the automobile business
for Anthony, has acted as executive head of the station. It is expected that Mr. Holliway will be
named general manager of the two
stations after three months. The
post of general coordinator is a
newly created one.
So far as known there will be
no other changes in the executive
line-up of the Anthony stations.
Carl Haverlin will remain as commercial manager and Glenn R.
Dolberg as program director.

Network

Affiliations

MR. HOLLIWAY'S

KFRC

successor

at

has not yet been announced

by Thomas

S.

Lee,

president

of

Don Lee Broadcasting System.
The station now is a CBS outlet,
but along with other Don Lee stathe

tions is expected to sever its connection with CBS not later than
Jan. 1, 1937, in view of pending
application by CBS to purchase

KNX,

Los Angeles. Don Lee ofhave made known that
KFRC will not continue with CBS
if KHJ,
Los Angeles outlet, is
ficials

dropped.

KFRC

was

established

by Mr.

Holliway in 1924 and later was
sold to the City of Paris store in

San Francisco. Subsequently the
station was acquired by Don Lee.
Mr. Holliway, however, remained
as the station's general manager
from the very beginning.
Two years earlier Mr. Holliway
had built KSL, then in San Francisco, for the Emporium, a local department store. This station now
is the 50,000-watt KSL, Salt Lake
City. Although only 35, Mr. Holli-

way has

been in radio continuously
when he first "announced" over amateur station
since

1920,

6BN, San Francisco.

He

is

re-

garded as an outstanding authority on programs and talent, having placed many outstanding programs on the air. Nuinbered among
his discoveries are Meredith Willson, Edna Fischer, Al Pearce and
Don Wilson. He launched the Blue
Monday Jamboree in 1927, and
himself performed as master of
ceremonies.

FRESH MILK INSTITUTE,
oria,

111.,

weekly

WMBD

has

contracted for

Pesix

morning programs
on
to
announce all births

during the preceding day.
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THE FATE

of

concerned.

National Independent Broadcasters Inc., composed of 105 in-

be deduring the
NAB convention
Mr. Allen
in Chicago July
5-8. The organization was launched
last year for the main purpose of
cultivating national business for
independent stations
a result it
has thus far failed to achieve.
Edward A. Allen, president of
NIB and its prime mover, informed
Broadcasting May 20 he was unable to say "what may happen".
He added, however, that even
though NIB has not actually gotten any national business, he beclass, will

cided

—

movement successful and
a worth-while project from many
points of view, particularly on the
industry service side.
A meeting of the NIB board
will be called Sunday July 5, with
a membership meeting to be
planned during open time of the
NAB convention possibly on July
6 before the NAB itself convenes.
At this session the "political angle" of NAB would be discussed,
with particular reference to James
lieved the

—

W. Baldwin, NAB managing diwho has been in conflict

rector,

with the major networks in connection with copyright activities.
Feeling that there will be "pressure" on Mr. Baldwin, it appears,
will lead to a banding together of
independents in his favor by Mr.
is also a vice president

Allen, who
of NAB.

of Rate Structure

necessary to drop the sales

eflFort

for the present. He attributed failure to acquire national business to
the "extreme unorganized condition" of NIB, and to its inability
to arrive at a proper rate structure.

NIB's battle with Spot Broadcasting Co., transcription adjunct
of Street & Finney, New York, on
the United Drug account, and

with World Broadcasting System
over

Chevi'olet business, was related by Mr. Allen. Both organizations, he claimed, succeeded in
splitting NIB membership "wide

open".
He contended that had
these accounts been landed by NIB,
it would have proved successful in
its mission.
During negotiations on these,
Mr. Allen contended that Spot
Broadcasting and World as "suppliers of materials" performed no
functions as sales representatives
and should not be "recognized" as
such. He said many of the small
stations were "saps enough to kick

15%".

Mr. Allen declared he intended
to bring these matters to the attention of NIB membership. He
said he would do his best in making the membership see that he
considered neither of these companies to be sales representatives.

Another NIB
Allen,

counts

diflSculty, said

was that of

between

local

as

far

and
as

de-

reached the conclusion that until
definite policies are formulated it
impossible for any local sales
organization to succeed.
Should the meeting fail to bring
about an agreement on policies, he
added, "there is no use in trying
to go ahead." In that event, he
added, the conclusion would have
to be that NIB was a year or two
is

ahead of time.

As

for the "bright side" of NIB,
Mr. Allen brought out that it was
instrumental in bringing about the
change in Rule 176 insofar as it
affects phonograph record announcements at 15 - minute intervals. This, he said, is a boon to

every small station.

The NIB movement, moreover,
he

held,

Mr.

differentiating
national ac-

members were

made known

that

local

stations are in existence, and advertising agencies, advertisers and
the industry itself look upon locals
with more respect than a year ago.
The movement, he added, also was
responsible for placing two local
men on the
board. Further,

NAB

he brought out, Powel Crosley invited him to serve on the executive Committee on Associated Independent Radio Stations as the
small station representative.

Muzak Back in Cleveland
After Tests in New York
MUZAK

MR. ALLEN'S view with respect
to NIB is that it should be revamped even though it may be

in with

sales

group rates to advertisers who
were able to place their business
locally at local rates. Because of
these
obstacles
Mr. Allen has

dependent stations mainly in
the 100 - watt

Need

NIB

The

partment, headed by Joseph O'Shaughenessey, New York, he declared,
had trouble in quoting

Inc.

will

resume experi-

Use of Radio Advocated
In Rail Drive Although
Not Included This Year
CONCLUDING that radio should
be included in any well-balanced
national advertising efforts for
railroads, but finding itself unable
to use the medium this year, the
board of directors of the Association of American Railroads has
approved a plan for a campaign
which will involve an expenditure
of nearly $1,000,000 in magazines.
The plan, drafted by Arthur Kudner Inc., New York agency, received the approval of the board
and was submitted to the semiannual convention of the organization at a meeting in Chicago May
28.

The Association's action, however, is in no way binding upon
individual
members, and other
railroads are free to use any media
they v«sh. Whether there will be
widespread use of radio, long urged
not only by several leading roads
but also by Railroad Coordinator
Joseph B. Eastman, is still problematical.
Indications are, however, that there will be greater use
of broadcast advertising than in
the past.
The plan submitted by Kudner,
it is reported, did not include a
recommendation on use of radio,
but did emphasize that the medium
should be embodied in any broadgauged plan for advertising promotion. In considering a program
for 1937, it was said, radio definitely will be included as a part
of the Association project.
Kudner was retained several
months ago by the Association to
devise plans for an advertising
campaign. In accepting the agency's recommendations, the Association's board also named
to handle the account.

mental wired radio operations in
Cleveland in the near future with
engineers installing an improved
receiving set in residential sections.
All equipment has been
standardized and the center of
operations will be located in the
downtown section of Cleveland.

When Muzak

left

Februai-y it took
New York.
In New York

Cleveland last

all

equipment

Muzak has

to
in-

A

receivers in 50
& P
for broadcasts of price
changes and promotion of special
stalled
stores

prices.

Both Muzak and

A & P

are testing reaction to the service
to find answers to these questions:
Does it place too much emphasis
on one product to the detriment
of another item? Would the customer have spent just as much
money for other items not specials
if the public address system had
not informed them of the specials?

Weber Back From West
FRED WEBER, coordinator of
Mutual Broadcasting System,
turned to

New York May

Kudner

Pillsbury Enlarges

THE NBC

Today's Children, daytime serial sponsored (Pillsbury
Flour Mills) Minneapolis, which
recently celebrated its 1000th performance and has been on the air
with the same sponsor since Sept.
1933, is changing effective
11,

from the NBC blue netand WMAQ, Chicago, to
WENR and the NBC-Red network,
and is going from three to five a
week. The program, which is a
June
work

1,

dramatization

of the life of the
family, made its first appearance on the air June 20, 1932,

Moran

and came

under

sponsorship on
four months before
it went network.
Throughout its
existence it has originated in Chicago. The scripts are written by
Irna Phillips and Walter Wicker,
of Chicago, and all of the leading
characters in the dramatization
are Chicago talent. The program
is heard mornings from 9:45 to
10:00 (EST). The final broadcast
over
was made May 29.

May

15, 1933,

WMAQ

re-

22 after

a quick trip to Los Angeles where
he discussed with officials of Don
Lee Broadcasting System, at their
invitation, possible afl[aliation with
the network when Don Lee stations leave CBS at the end of the

conclusions

year.
No
were
reached, it is reported. Thomas S.
Lee, president, and William J.

Gleason,
secretary and general
manager, conferred with him.

Central Shoe Discs
CENTRAL SHOE Co., St. Louis,
recording two series of 26-episodes each titled the Old Schoolmaster to promote official scout
is

Recording is handled by
Premier Radio Enterprise Inc., St.
Louis. In addition a series of spot
announcements for the sponsor's
Perfect East Shoes is being cut by
Premier. Jimm Daugherty Inc., St.
Louis, is the Central Shoe agency.
shoes.
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Radio to Carry Texas Centennial Story
Gulf Oil Corp. Sets Up Elaborate System at a Cost
Of $150,000, With Many Novel Features Included
A RADIO

Five

transcontinentals will be
released from the grounds on the
opening day, including an international ""ickup in which speakers
from foreign lands will participate.
Six flags that have flown
over Texas soil in four centuries.
Speakers will be heard from Madirid, Spain, on Spanish rule; from
Paris on French rule; from the
City of Mexico and Mexican dominance; from Washington on the
Brazos, first capitol of the Texas
Republic;
from Richmond, Virzinia, on Texas' part in the Confederacy and from Washington,
D. C, on her present status as a
siate.

Elaborate Facilities

i|

PLANNING

the radio and
bublic address systems. Exposition
pfficials
made careful studies of
at the Chicago and San
jfhose
Diego fairs. The result is a comolete and versatile system with
.^cope and operations comparable
•jo a transcontinental
chain. Com.olete
coverage for pickup and
tiransmission has been carefully
"..rranged through 20 banks of loud
,il;peakers, two main studios, ten
'-[.lermanent remote pickups points
).nd a score of temporary remote

fN

•ickup points.

Sponsored by the Gulf Oil Corp.,
he elaborate and complete layout
/as installed at a cost of $150,000.
("acilities consist of a $50,000 central radio building incorporating
r.wo
completely equipped visual
jrpe
live-dead-end
studios with
Ijaonitor rooms, central control
oom and offices for the production
•nd operation staff'.
This low, sun-colored, one story
jain building is built in the shape

:..St

at

I

an open

E

los

in

the wings,

Btween and four
lon

"U", with stu-

letter

rooms

control

offices

rooms

The radio and public address

adio architects and engineers, the
uilding is to be an outstanding
ttraetion for visitors.

The walls of the inner curve of

"U" are

entirely of glass to
srmit complete visualization of a

le

rogram, from the expression on
le face of the artist at the microthe quick, deft movements
the technicians at the monitor
'id master control desks, as they
balance" the programs for transission. Monitor speakers on the

'^none to

\une J,

CENTENNIAL RADIO STAFF—These

15 are members of the prelimiforce of the Texas Centennial Exposition. Front
row (left to right) : David Clark, E. C. Ellis, O. A. Walden, O. A. Arrigoni, H. S. Keith, E. M. Keith, J. D. Henry; back row: Clyde M. Vandeburg (director), W. M. Dallin, W. T. Brown, Art Linkletter, H. L. Altfather, J. C. Riekeberg, C. C. Harris, Lewis Lacey (assistant director).

nary radio and

1936
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p.

a.

marquee, directly over the control

room

program
an audience of more

make any

audible

to

studio

than 500 persons in the court between the wings of the building.
Microphone outlets to the audience area can be turned on to pick
up the crowd reaction and crowd
talkback from outside
microphones to the studios or control room.
The microphones are Western
Electric
"eight ball" non-direcnoises,

or

tional design. Entrance into either
studio is made through a doorway
equipped with a sound lock which
shuts out sound from either side.
It also has a wind panel that prevents air currents when entrance
is

made.

Triple plate glass windows into
the studios give technicians in the
monitor rooms a clear view of the
entire studio. An amplifier from
each studio has a microphone connection enabling him to talk to as
well as hear the artists and announcers.
The central or master control
room houses the technical equipment for control of the entire system, loud speakers for each studio,
as well as remote points, and two
turn tables on which transcriptions
can be played to fill in on the pub-

address units.
single entrance to the building is located in the rear, so that
only employes are on the inside.
The overall size of the building is
135 by 90 feet, with each wing 27
feet wide.
The studios are both
40 by 25 feet.
lic

library of more than 3,000 vertical
cut transcriptions.

Visual broadcasts will be in
progress in the studios and remote
points more than 70% of each
day's operation. Three Dallas sta-

WFAA, KRLD and WRR
have booked more than 80 live talent shows a week for the grounds.
Many of these will be done in full
costume for visual appreciation.

tions,

A

great deal of name talent, national bands, orchestras, soloists,
choirs, and other groups or individuals will be heard in Exposition originated programs throughout the 176 days run of the fair.
Ford Motor Co. will bring in
Jose Manzanares and his South
Americans for Lincoln cars. General Motors will feature everything from chuck wagon bands to

grand
bands
plans

opera
to
to

and

from

military

vocal groups. Chrysler
feature celebrity pro-

grams during which Texas

cities

or areas will be honored. Standard

Brands, Kraft-Phenix, Texaco,
Conoco and other national advertisers also will import high class
talent in connection with exhibits.
Facilities Available

UNDER

the policy adopted by the
Texas Centennial Exposition and

the

Gulf

Oil

Corp.,

the

studios,

The

and recep-

Designed
purpose by noted

to ra-

dio without cost.

THERE

are

four types

of

maintenance and onerations.

The technical staff includes Tom
Brown, in charge of construction;
Bill

Dallin,

chief

technician;

Harry Keith, chief operator
Chuck Mahan, sound truck operator, and John D. Henry, Harold
;

Altfether, Charles C. Harris, E.
M. Keith, Bob Mandel, J. Riekeberg, Art Arrigoni, 0. A. Walden
and E. C. Ellis, technicians.

The production staff is maintained by the Exposition and the
technical and maintenance staff by
Gulf.

Western Electric equipment

was used

in all installations.
Langevin Co., of San
Francisco, handled the installation and will maintain the system.
Four major musical control organizations have released their
C.

C.

copyrighted compositions during
the Exposition period. Thev are
ASCAP, Warner Brothers, SESAC
and Associated Music Publishers.
For the first time, publicly, the
new Fletcher type speaker will be
used
at
the
Exposition.
This
$30,000 speaker, capable of reproducing an ordinary phonograph
record to the quality and volume
of a 400-piece orchestra, will be
installed in the Band Shell through
the courtesy of Langevin and
Western Electric. It will be used
in the broadcast of daily symphony
concerts and other classical fea-

Co., Cincin-

currently
on an NBC-Blue network Sundays,
9:30-9:45 p. m.
(ED ST) with
nati

(Jergens

Lotion),

Walter Winchell, New York columnist, on July 1 will shift the account to Lennen & Mitchell Inc.,
New York, which also handles the

pro-

grounds for broadcast.

BROADCASTING

lation,

Jergens Makes Change

to be handled, sustaining,
special events, sponsored commercials and shows brought into the

used, live talent shows from the
studios, live talent programs from
the remote points and a complete

represented Western Electric in
furnishing equipment and W. T.
Brown represents them on instal-

ANDREW JERGENS

grams

These are
broadcast over local stations, regional or transcontinental hookups
or the public address system, or
any combination of all four.
Three origination sources are

system is under the direction of
Clyde M. Vandeburg, who served
as director for the San Diego Exposition's radio and public address
system. His present staff includes
Lewis Lacey, assistant director;
Arthur Linkletter, iDrogram director; Ramona Brady, hostess, and
David Clark, continuity. A dozen
more including announcers, continuity writers and production experts will have been added when
the Exposition opens June 6.
Don Riddle, of Houston, is in
charge of local relations between
Gulf and the Exposition, while E.
K. Smith is supervising engineer
at Dallas during the Exposition.
Carl Langevin, of San Francisco,

tures.

Types of Programs

in the rear.

iBpecially for its

facilities,

and service made available

'

'Oil.

equipment,

technicians and production staff
will be provided impartially and
without cost to all radio stations,
sectional or transcontinental networks desiring to release either
commercial or sustaining programs from the Exposition
grounds. The facilities make possible the origination of any type

Line facilities and
of program.
remote charges within the grounds
will be borne by the Exposition

"investment" of $150,!000 for 176 days of operation has
been made for the Texas Centenmial Exposition, which opens in
'Dallas June 6. This is the amount
expended by the Gulf Oil Corp.
ifor installation of the radio and
'public address system at the fair
[grounds, and which it will sponduring the exposition with
Isor
jbackground announcements.
Radio will carry the Centennial
to
the nation practically
jstory
Ifrom beginning to end. Many network programs will be fed from
(the radio studios on the grounds
and big name talent will appear
Among the network
regularly.
isponsors to key progi'ams from the
lExposition studios are Ford,
<^hrysler. Standard Brands, KraftiPhenix, Texaco, Conoco and Gulf

technical

Paul Whiteman program immedifollowing Winchell. Whiteman promotes Woodbury soap, a
product of John H. Woodbury Co.,
Jergens subsidiary. Winchell goes
off the air June 28 for the summer and will be succeeded by Cornelia Otis Skinner, one of the first
ately

FOR GULF — Here

are engineers
assembling the $150,000 Western
Electric radio and p. a. system for
the Texas CentenniaL Right to left
are W. M. Dallin, J. D. Henry, O.
A. Arrigoni and H. L. Altfather.

ladies of the

American

stage.
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Congress

John M. Henry Named

Delays

Stymie Duffy Bill
Near Session End
Committee Prevents Action as
Dilatory Tactics Are Used

Mistaken Identity
ANGUS PFAFF, announcer
of WJBK, Detroit, who has
been handling the sponsored
Tiger Talks over WWJ, that
city,
by arrangement with
his own station and at the
insistence,

client's

(S.

own station's call letters.
Angus was broadcasting an

With adjournment expected by June 9, the House Patsession.

ents subcommittee is still fussing
with the bill and the committee's
majority obviously is endeavoring
to block action.
There have been repeated de-

days in subcommittee action. The
last was the sudden departure of
Chairman Lanham (D-Tex.) for
Texas on May 23
perhaps to be
gone until after adjournment. So
far as known, no provision was
made for someone to preside in his

—

place.

Meanwhile, the subcommittee of
(seven

ten

ASCAP

of

from

held

several

since

it

whom

are proindications) has
executive
sessions

all

was appointed April

15.

All

"controversial" provisions, it
is understood,
have been passed
over for consideration by the full
committee.
The most important
provision that of eliminating the
$250 statutory minimum damage
clause on innocent infringements
is still in the bill so far as the
subcommittee is concerned. This is
the clause for which ASCAP has
lobbied so assidiously and the real
basis on which it sought to block
passage of the measure.

—

—

JOHN

the Central
States Broadcasting

WLAP,

FCC

to

Lexington, Ky.

been purchased by

tion

KPDN, new Pampa

They

recently purchased
the Lexington (Ky.) Herald, and
propose to operate the station in
conjunction with it. The purchase
price, it is understood, was in the
neighborhood
of
The
$35,000.
Nunns also operate KGGM, Albuquerque, N. M., regional which
they recentbr acquired along with
another partner, a 33-1/3% interlocal.

est in

KICA,

Clovis, N.

HASKIN BROS.

was

it

reported,

is

devoting himself largely to radio
J.
research for Central States.
B u r y 1 Lottridge is commercial
manager for the three stations
and Reginald Martin, formerly of
the Iowa Broadcasting System,
has been named manager of the
Lincoln offices. An executive committee, comprising these officials

Pampa, Tex., and his son, Gilmore N. Nunn, it was learned May
27. The Nunns are the publishers
of the Pampa DaV~- News, and
operators of

16.
it

management.

Mr. Dirks,

has

Nunn, of

J. L.

ASCAP

Lincoln, Neb.,

was learned
that Deitrich Dirks, vice president
and general manager of the system, has retired from that post.
A. L. Bightol remains as president
but will not be active in the sta-

approval,
local,

KOIL,

At the same time

Sale Slated

and Harry Harvey, technical
rector, has been named.

di-

—

—

tain that any minimum would give
to the copyright owners the same

power they have used

arbitrary
so

effectively
ance of their

in

own

forcing acceptterms for music

performance. The D u ff y Bill
would leave the amount of damages

innocent

for

infringements

up

to the courts.
Also tending to

delay subcommittee action was the death on
May 25 of Rep. Perkins (R-N.J.)
ranking minority member of the
committee. He has been identified
with copyright legislation since
1921, when he first entered Congress,

coming

from

where

many

music

a district
publishing

houses are located.
As a last resort, it is possible
that toward the waning days of
the session, a plea for unanimous
consent to call the bill before the
House may be made by some member of the House. This is unusual
procedure, but there is precedent
for it, particularly when charges
can be made that a hostile committee chairman has sought to
prevent action at this session. It
is thought
possible that such a
step may be taken either by Rep.
Deen (D-Ga.) O'Malley (D-Wisc.)
or

Church

(R-Hl.),

who

staunchly supported the Duffy

and have

criticized

Chairman

have
Bill

Sirdila-

Roman Meal
ROMAN MEAL

Co.,

Tests

Tacoma,

Wash, (cereal), late in May took
the Hollywood Cinderella tran-

M.

scriptions, 26 quarter-hours produced by Radio Productions Inc.,
Los Angeles, for a test campaign
in the Northwest.

Des Moines,
is recording one-minute announcements for Trilby soap.
Co.,

AU-Time High Levels for April Revenues
Are Recorded by the Major Networks
and NBC reported
record April billings, CBS having
$1,951,397, an increase of 20.8%
over a year ago, and NBC $2,739,376, a gain of 2.1% against April,
1935. All network figures fell off
from the March highs, conforming
to the usual trend.
Individually the NBC Red network accounted for $1,762,201 during the month, 6.3% more than
April 1935 and the NBC Blue reported its highest April billings
since 1932 with $977,175, an increase over 1935 of .1%. This latter increase was the first month
this year that the Blue network

BOTH CBS

that

tions

has

topped

its

1935 monthly re-

ceipts.

Compared

with March, 1936,
combined networks for April
showed a loss of 9.8%, the CBS

NBC

was 10.1%. The NBC Blue
network recorded a loss of 8%
against March and the Red Network a 12.9% loss.
Mutual Broadcasting System,
whose billings now cover both the
four basic stations and all associated stations, showed April receipts of $139,934 compared with
loss

receipts of $191,482, when
the four basic stations accounted
for $173,117 of this amount.

March

NBC-WEAF

% Oain

1936
January
February

March
April

1.5

4.4
6.1
6.3

$1,729,137
1,620,977
1.802.741
1,6.56,283

1933

$1,309,662
1,215,998
1,374.910
1,355.587

$1,031,373
908.531
1.02S.935

$1,405,948
1,387,823
1 ,524,904
1,371,601

$941,465
884,977

809..508

CBS
January
February

March
April

7
15.4
18.7
20.8

$1,901,023
1,909,146
2.172,382
1,951,397

$1,768,949
1,654,461
1,829.553
1,615,389

NBC-WJZ
January
February
March
April

$926,421 —15.3
5.2
1,015,624
1,122,516
2.8
.1
977,175

—
—

(Blue)

$1,093,749
1,072,136

$988,503
902,866

1,1.56,032

1,028,552
924,623

+

975,970

MBS
January
February

March

legislation.

April

$157,720
162,358
191,482
139,934

1.016.102
775.487

$752,052
744,209
859,572
783,898

a

open to music performers. Mi
Diamond, identified as attorney fo

,

f

theatrical am
music interests, in 1931 organize!
the Producing Managers Associa
Concert
tion, and the Columbia
Corp.
He is expected shortly t
leave for Europe to complete ne
gotiations for signing of reciproca
agreements with similar organiza
in
England, France, Ger
tions
many and other countries.
Leopold Liebling, editor of th
Musical Courier, was the toastma?
ter and introduced the speakers a
the meeting who included Leopol

Godowski, Arthur Judson, Aaro
Copland and Diamond. The boar
of directors is composed of Milto
Diamond, Aaron Copland, Job
Powell, Roger Sessions, and Virg
Thomson. Besides numerous conposers present at the dinner, pei
forming artists, including Richar
Crooks, Albert Spanlding, J. "V\
Erb, Alexander Smallens, Jessi
Stillman-Kellev and Lawrence Til
Others incluc
bett, are members.
ed Morris Van Praag, manage:

Orchestra

Philharmonic

Mr:

;

Claire Reis, head of the Internr
tional League of Composers; E. (
Mills, general manager of
F. C. Adler; E. L. Bernavs

ASCAF

and Joh
America

G. Paine, director of
Association of Copyright

Owner

Sold

WHOM,

Jei
of control of
sey City, by Harry F. O'Mealia t
Paul F. Harron and Joseph Lam
of New York, operators of

WFAl

York, was ar)proved May 2
by the FCC Broadcast Division,
is understood 75% interest in tlNew Jersey Broadcasting Cor
was procured for approximate!
$90,000, with Mr. O'Mealia retail
ing the 25% balance. He is hea
of the O'Mealia Outdoor Adv. C
Mr. Harron and Mr. Lang al^
are identified with the oneratic

New

of

WPEN,

Philadelphia,

ai|

WTNJ,

Trenton, N. J., in whic
they are non-controlling stockhoh
operates on 1450 k(
ers.
with 250 watts unlimited time.

WHOM

BROADCASTING

j

i

film,
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classed

is

(Red)
1935

be

posers, declared to include the ma
jority of outstanding serious musi
Non-voting membershi]
writers.

SALE

Over 1935

$1,755,394
1,691,524
1,913,837
1,762,201

might

popular or serious music.
The organization dinner vote<
into "charter membership" 44 com

Networks' Gross Monthly Time Sales

ovich (D-N. Y.) for alleged
tory tactics in connection with the

Page 16

the^popular music field.
Queried by Broadcasting as tc
the purpose of the organization
created on May 14, Mr. Diamonc
declared it would endeavor to li
cense
"serious
music" for per
formance.
He added, however
that nothing definite has yet beei
done and that a committee will bi
appointed to study licensing plans
Another committee is contemplatet
to work with ASCAP in devisinj
a "dividing line" between composi

international

Minimum Fee

THERE has been talk in the subcommittee of reducing the minimum penalty to $125 but proponents of the Duffy Bill and they
include all users of music main-

For Serious Music'
Grand Rights Association to
Emulate ASCAP Procedure

to serve the field of "serious music'
in a manner similar to
ir

Mr. Henry

KFAB, and KFOR,
it was learned May

it.

WLAP

System,

namely

New License Group

PLANS of another group to license
music for broadcasting purpose.^
were divulged May 20 by Miltor
Diamond, New York attorney whc
has been instrumental in the formation of the American Granc
Rights Asosciation Inc., an organ
ization which he declares proposes

taken over
the management
of the three stations operated by

appeal for letters for Hank
Greenberg, Tiger first baseman who is out of the game
with a broken wrist. "Send
your letters in care of Tiger
Talks, Station WJBK", he
urged,
and the broadcast
was over before he could cor-

SUBJECT

HEN-

has

where he was and gave his

rect

M.

RY, manager of
KOIL, OmahaCouncil Bluffs,

forgot

PROPONENTS

of the Duffy Bill
3047) to modernize the existing copyright law and remove provisions which allow copyright monopolies to run rough shod over
users of music, have all but given
up hope for action at the current

Central States Manager;
Deitrich Dirks Retires

•

June

I,

193
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j
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ADVERTISIN

PROVES...

.

This isn't a story of kilocycles and microvolts,
designed to indicate how much response daytime

dji

time

is

PAY time

at

ANY time

WHO.

OUGHT

bi

DAY

.

Instead,
to get from
advertisers
is a plain-fact statement of the experiences of
five advertisers at varying periods both foreexperiences proving that
noon and afternoon

't

^'
ii

'''l

is

PAY time

at

ANY time

WHO.

on

W-H-0

n

—

DAY time

Look them over

#

On the Musical Clock, 7 :30 to
m, daily, Younker Brothers department store offered a free
sample of Pompeian Cream. The
Reoffer was made once only.

^

8 a.

On

the Monticello Party Line,
9:45 a. m.
Monday,
Wednesday and Friday Dr. Caldwell's Syrup of Pepsin offered a
free cook book.
The offer was

—
—

to

made

during one week only.
sponse
34,217.

Be Charming," a beauty-

to

—

sponse: 8,953.

9:30

On "How

—

Monday,
talk transcription, 3 to 3:15 p. m.
Wednesday and Friday Sterling Products
offered a sample of Phillips Milk of MagThe offer was made
nesia Face Cream.
during one week only. Response: 24,442.

^

On

Gene-and-Glenn broadcast, 3 :45
one single mention
Response: 6,736 requests
of a sample.
mailed before midnight the same day.
a

to 4 p. m..

Re-

Arm and made

:

#

On the Ma Perkins NBC program, 2:15 to 2:30 p. m., in a contest running for 10 days, 15,230
listeners each sent two Oxydol
box-tops to WHO.

WHO

women

enor the home,
any
at
audience
ables you to reach a mighty profitable
hour of the day.

In short,

if

you

sell to

CENTRAL BROADCASTING COMPANY, DES MOINES
J.

WHO

Coil

ESSENTIAL

Phone 3-7147

O. Maland, Manager

COMPLETE RADIO COVERAGE

CLEARED-CHANNEL — 50/000
National Representatives:
l9J|j/ttree

L

J,

1936

-

FREE

&

SLEININGER,

BROADCASTING

Inc.

— New York,

I

OWA

TH

E

D-WE ST

WATTS — FULL-TIME
Detroit, Chicago, Los Angeles,

San Frsmcisco
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Sidewalk Broadcasts Sell Lucky Tiger

Aldrich Blake Enjoined
From Using Broadcasts

Oil Securities
Free Speech Is the Rule on KRLD Program That Holds Promoting
A WARNING to broadcasters in
accepting business involving sale of
A Big Audience and Boosts Sponsor's Business
securities was provided by a deci-

FREE SPEECH
herent

right

is

that

not only an in-

we Americans

on exercising, but likewise it
is an ancient, honored custom tliat
has been streamlined and otherwise modernized by radio. On Jan.
6 this year a modernized "free
speech" program made its debut
on KRLD, Dallas. The announcer's
words, "The Voice of Dallas is on
the air", has become a signal for
KRLD listeners to drop everything
and give attention to the opinions
of the passersby from the sidewalk, which are poured forth every
day Monday through Friday.
Voice of Dallas mail gives interesting high lights on the reasons
why this program has gi'own to be
one of the most popular in the
Southwest. Here are a few terse
insist

quotations from letters received:
"I like the program because it affords everyone opportunity to blow
off steam on important subjects",
"It gets right down to the 'grassroots' of human interest", "I'd

rather miss a meal than miss The
Voice of Dallas, because it's educational". "Opinions given on this
program represent the real opinions of everyday folks". And so on
through a daily mail that indicates
an appreciative and unprecedented
listening audience.

The

broadcast

originates in
front of the largest hotel in Dal-

and is
Tiger Mfg.

las

sponsored by Lucky
of Kansas City,

Co.,

(hair tonic).

Source of Questions

THE INTENSE

listening interest

tice

THERE'S no

luck about Lucky Tiger selling in Dallas,
Mr. Billings would have you know. As an agency man
he figures it is a matter of good programming and smart

merchandising. At any rate, the sidewalk reporter type
of program is proving effective for the sponsor. Inci-

commentators are handed slips
with the questions so they can do a bit of heavy thinking
dentally, the curbstone

before disseminating their views over the
"mike" shy or reticent. Each person interviewed receives from the
reporter a generous supply of one
of Lucky Tiger's products as a
token of appreciation for the interview. "Today's Question" is the
heading on small slips of paper, on
which are printed the question and
the sender's name. These are
passed out to the street audience
immediately before and during the
broadcast for mental preparation
previous to an interview. The question selected to discuss on the following day is given at the end of
each program, so that listeners desiring to give their opinions may
come to the point of broadcast.
To the persons who submit the
questions used each day, Lucky
Tiger awards a generous supply
of its products and the writer of
the most discussable question for
the week is awarded a beautiful

diamond

ring.

Giving the Dallas listeners a
pleasing program has spelled unusual success for Lucky Tiger in

enhanced by inviting the public
to submit questions to be asked the
folks on the sidewalk.
Only one
question is used daily and this

air.

the territory covered by

KRLD. A

special anniversary bargain pack-

age was announced on the program and response was so great
that jobbers and druggists found
difficulty in keeping a sufficient
supply for their customers. Lucky
Tiger had to extend the anniversary package a month beyond the
withdrawal date, owing to the unprecedented demand.
The commercial announcements
are brief and written in a manner
to appeal to the feminine angle,
especially the housewife. The
sponsors realize that the program
going on at 11 a. m. should have

the housewife anpeal
mercials.

in

its

com-

When the Texas

Centennial
opens in Dallas in June, the Lucky
Tiger Rejjorter will be featured on
the grounds at various points of
interest.
He will interview visitors in the same manner as he
now does in downtown Dallas.
Lucky Tiger renewed for 52 additional broadcasts on March 27.

IS

question is selected for its controversial value as well as for its
timeliness and interest to the
greatest number of people. Questions range from "Which is the
better automobile driver
a man
or a woman" to "Should religion,

—

education and government be combined?"
And do the listeners like this?
The answers ntay be found in the

mailbag daily from KRLD's audience, which lives in four states at
distances ranging up to three hundred miles from the station. More
than a thousand letters and post
cards are received weekly, and
each with a question, many with
praise for Lucky Tiger and its

program. The program seems to
have a peculiar appeal to women.
Among several hundred women interviewed by telephone less than
1% were found who did not listen
daily when they were at home.
Many of them make special and
frequent trips to the point of
broadcast to help discuss questions
in which they are particularly interested, and a large percentage
said the program helped them settle many a question at home.
Jesse Milburn, versatile and popular announcer of KRLD, is the
always smiling and clever Lucky
Tiger Reporter who "pops" the
question to the passersby. His persuasive good humor never fails to
encourage any who might be
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handed down May 19 by JusBailey of the Supreme Court
of the District of Columbia in
which Aldrich Blake and Aldrich
sion

EARLE

F. BILLINGS
Midland Adv. Agency, Kansas City

By

BASEBALL VS. RADIO AGAIN
Sports Authority's Claim That Effect of Broadcasts
Is

Negligible

Is

Disputed by J.F. Hopkins

CLAIM of H. G. Salsinger, veteran sporting editor of The Detroit
News and former president of the
Baseball Wi'iters Association, that
broadcasts neither inbaseball
crease nor decrease attendance at
games, as published May 19 in the
News, brought a reply from
James F. Hopkins, manager of
WJBK, Detroit local, in defense
of broadcasts.
Mr. Salsinger took the position
that winning teams, and not broadcasts, attract crowds. Sponsors, hp
said, do not want big crowds at
games because their listening audience is thus decreased. As for
minor league teams, he said club
owners should offer teams of young
players instead of building around
big league castoffs if they wish to
attract crowds to their parks.
This statement was made by Mr.
Salsinger "Detroit drew more
:

than 1,000,000 customers at Navin
Field before anyone heard of radio. Detroit drew less than 500,000
in 1932 and 1933, and lost money
each year, although the best radio
baseball broadcast in the country
was being sent from the ball park
each day."
Mr. Hopkins picked on this particular point for a detailed answer.

"Change

the

'although'

cause'," he said,

to

'be-

"and you've put

mouths of the alarmists a
statement which would be hard to
refute the figures being as they
were but for the fact that any
attempt to prove such a point by
means of attendance figures is too
obviously superficial to merit second thought."
into the

—
—

"There

much ground

for the
furnished
publicity and saved the
baseball industry from a much
worse licking than it actually took
during depression days," Mr. Hopkins said.
"As for your assertion that the
sponsors of the Tigers' home game
broadcasts must, as smart business men, want people to stay
away and tune in, how do you reconcile such a statement with the
fact that these sponsors are paying Tyson to urge his listeners,
every day, to 'come out and see one
of these games'? Do they do that
just to be nice, or does the management request it, or do they,
perhaps, recognize that their interests and those of the Detroit
Baseball Co. are one, and that the
individual most likely to tune in
their broadcast is the individual
whose love for the pastime leads
him to see every possible game?"
"Ty" Tyson is the sports announcer of WWJ, Detroit News station.

contention

is

that

Blake

Inc.

were permanently en-

joined from violating the Securities Act in the sale of agreements
entitling the purchaser to oil on a
when, as and if produced basis.
Blake was charged by the Se-

Exchange Commission with

curities

having failed

to

five copies of

file

days before
broadcasting it, as required by
Rule 800 (d) of the SEC. Blake's
contention was that in selling oil]
for a cent a barrel on a when, as
and if produced basis he was not
selling securities.
The court ruled
continuity

his

five

otherwise.
Justice Bailey expressed surprise that the FCC had done nothing about the case, since the SEC
had filed its action Aug. 20, 1935
and had obtained a preliminary injunction a short time later.
The SEC has advised that stations in doubt about securities
sponsorship contact it before permitting broadcasts involving the
sale of securities.

Minneapolis Baseball

AFTER
tween

spirited

WCCO

WDGY,

coverage

over

apolis,

competition

and

be

Minne

of

local

minor league baseball games. General Mills Inc., that city, on

May

22 signed a compromise contract
for broadcasts sponsoring Wheaties.

Byron Saam, announcer,

will

WCCO

until
describe games over
that station shifts to CBS to take
care of network commitments at
In such case WCCO'
5 o'clock.
will announce that the play-by-'play account for the balance of
the game can be heard on WDGY,
which is receiving Saam's ac-

WCCO

foi"
counts by wire from
the balance of the season. Origi-*
nally
had exclusive right
to broadcast from the park'

WCCO

WDGY,

prevented

also

fron-

broadcasting Chicago games carried by Affiliated Broadcast Co.
then installed a microphone in £
Moose lodge adjoining the pari
and carried play-by-play accounts
with a restaurant as sponsor.

radio

priceless

Bond

for

Bond

GENERAL BAKING
York

(Bond bread)

Co.,

on

Nev

May

2;

took over the sponsorship of tht
daily baseball resumes by Fort
Bond on WEAF, New York, 6:35
6:45 p. m., Mondays through Sat
urdays. The resumes are devote(
largely to the highlights of game;
played that day by New Yorl
teams. When the New York team
are not scheduled other events wil
be described. Batten, Barton
Durstine & Osborn Inc., New Yorl;
placed the account.

H.

LESLIE ATLAS S,

Chicago, CB;

vice-president, has
given the nam
"Columbia Artist", to a new hers
The name was suti
for his stables.

,

mitted by Rex Schepp, radio banjc|
ist, being chosen from 400 names sul
Othe
artists.
mitted by
horses in his stables carry radi
names such as "Radio Rhythm" an

WBBM

"Miss Columbia".
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Roger

On July 21st, the
Kendall Company
enters

Baker,

originator

of

radio's

column, the Kendall
Sports Review, probably has more
local followers than Ted Husing or
oldest

sports

Graham McNamee.

upon the

seventh consecutive
year of sponsorship
of
the
Kendall
Sports Review. The
above photographic
reproduction
of
a

from Mr. J. B.
Fisher is a success
story which needs no
letter

basketball,

qualification.

I^OGER BAKER,
neer in radio.

a

BBC

He

personality,

is

a pio-

originated radio's oldest

and broke records when he broadthe World Series, the Little World Series and

sports column,
cast

football,

bicycle

races,

swimming,

hockey and bowling.

the play-offs in the International League,
the same season.

all

in

Roger Baker is unique. Locally, he is
one of several BBC personalities who have been
developed by an organization that consistently
gives "network" showmanship to "local" proNationally,

grams.

Landsheft and Bonning,

Inc., advertising

agency

Unquestionably Western New York's radio sports
authority, he includes among his many activities

for the gasoline division of the Kendall Refining

play-by-play descriptions of International League

radio

home and road games, amateur

BBC

WGR
0^une

I,

1936

•

boxing, golf.

Company, and long experienced

The Ends of the Dial
Owned and Operated by

in successful

have repeatedly recognized
as a "preferred" buy.
advertising,

WKBW

Buffalo Broadcasting Corporation
Represented by Free and Sleininger^ Inc.

BROADCASTING
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mw NBC PROGRAMS

Convention Broadcast Setups
Are Most Complete in History

PLAlSmD BY

microphone

use
coverage

systems

will

which

of
in-

clude latest developments in pick-

methods and provide more
complete service than has heretofore been possible.
Arrangements for coverage by
NBC, CBS and Mutual networks
have been completed except for
last-minute details. Each network
has signed batteries of well-known
political
analysts to supplement
staff announcers at the Republican
convention starting June 9 at
Cleveland
and the Democratic

up

convention, starting
Philadelphia.

WOR, Newark,

June

23

in

broadcast
comment by Gabriel Heatter, news
broadcaster, under sponsorship of

Modern Industrial Bank

of

New

York. Heatter will speak from the
Republican and Democratic convention halls.
Convention committees have allotted special news coverage facilities to broadcasters following refusal of the Standing Committee
of the Press Galleries of Congress
to allow radio reporters access to
press facilities.

microphone

Republican convention 68
microphones will be available to
networks, with a microphone at
each delegation. This will permit
faster and
better
coverage of
events on the floor. A wire from
each microphone will be connected
to the stage control panel and
delegations will be signaled by
means of lights and push buttons.
Both NBC and CBS will use microwave transmitters by which
roving announcers can transmit
from any point for pickup by

NBC

Cleveland station facilities.
tried out its microwave set at the
Socialist convention which started
at Cleveland May 22, interviewing
Norman Thomas in a hotel room.
Netv/orks carried a number of

programs from the Cleveland convention.

Alfred H. Morton, manager of
the NBC program department, is
in charge of that network's convention arrangements. For CBS,
Henry Grossman, engineering executive, has directed technical arrangements.
CBS announces that besides the
68 convention microphones it will
have 16 of its own located on the

speakers

stand, commentators
master control booth,
bandstand and emergency auditorium studio. In addition it will
have a parabolic microphone to
pick up background noise.
CBS will route all network progi-ams through the Cleveland auditorium to permit interruption at
any time for news flashes. Paul
White, CBS director of public
events and special features, will
break into non-convention programs when developments are
deemed sufficiently important.
NBC will have a pause inter-

platform,

preter at the conventions to interpret lulls in the proceedings and
explain procedure. William Hard,
veteran analyst, is to fiii this new

arrangements

be suspended from above on
swinging arms, being designed to
reach any point on the floor. Microphones on the platform will be
will

a

in

Platform

AT THE

Page 20

The

at the Democratic convention will
differ in some respects. Instead of
placing microphones at each delegation, a series of microphones

concealed

To Use 68 Microphones

post.

Boake Carter will make his
Philco news broadcasts from the
conventions. Paul Mallon, political
analyst, will provide background.
tors.

number

arrangements

of cases.
will
be

somewhat similar at both conventions.

Democratic Arrangements

BROADCASTS

from the

Demo-

cratic party convention are to be
concentrated largely between the
hours of 2 and 5 p. m., and aftar
10 p. m., to avoid all possible conflict with regularly scheduled commercials over the networks, it was
decided May 14 at a meeting of
broadcasting representatives with
officials
of the Democratic National Committee.
Simultaneously, it was learned,
there will be no difficulty about
clearance of Warner Bros, music
which may be picked up from the
convention floor. Herman Starr,

Warner

vice president, informed
William B. Dolph, Democratic radio director.

May

15, that

he re-

garded the convention broadcasts
as a "public service", and that as
consequence, his organization
would not interfere in anv way
with the broadcasting of Warner
compositions over networks or stations not licensed by his company
when the numbers originated spontaneously from the convention
a

floor.
is

still

Committee,

the intention of the
however, to avoid so

performance of
Warner music by floor bands.
Bands will be required to submit
lists in advance, and a copyright
"checker" will be on the floor.

far

as

possible,

Avoiding Conflicts

AT THE May

14 meeting,

all final

arrangements were made for the
broadcasts. The decision to attempt to concentrate important broadcasts between 2 and
5 in the afternoons and after 10
o'clock at night, was reached by
mutual agreement, since this will

convention

minimize chances of breaking into
scheduled programs to
which many listeners look forward.
regularly

A

special radio

news

section will

WHAM

with

WLS

joining

,

j

28,

and

on June

on

i

1.

;

;

,

;

:

<

WHAM,

,

WSYR.
From New York Sun
"This

that program
been teUin' you ahout."

for shut-ins I

is

be provided at the convention hall,
to accommodate some two dozen
radio press association men as
well as radio news commentators.
This was arranged after the
Standing Committee of the Press
Galleries of Congress refused to
allow radio reporters access to the
regular press facilities.
Broadcasting from the floor will
be NBC, CBS, Mutual, InterCity Group and WFIL, Philadelphia. Original plans did not include WFIL, and an extra booth
allow it to
is being installed to
handle what is expected to be a
running commentary of the convention.
All of these groups were represented at the May 14 meeting held
in Washington. For the committee
there were present Charles A.
Michelson, director of publicity,

Mr. Dolph and Oliver A. Quayle,
assistant to W. Forbes Morgan,
chairman of the convention arrangements committee. F. M. Rus-

Washington vice president,
sell,
and Alfred H. Morton, manager,
program department, were present
for NBC; Paul White, director of
special events, and Wells Church,
assistant manager of WJSV, for
CBS; G. W. Johnstone, public relations director for WOR, and J.
chief engineer,
R. Poppele,
for Mutual; Richard E. Fishell,
special events director,
and Jimmy Allen, program director,
WIP, for Inter-City, and
Samuel R. Rosenbaum, president,

WOR

WMCA,

and Donald Withycomb,
manager, for WFIL.

general

Duke Power Campaign
DUKE POWER Co., Charlotte, N.
in the Carolinas, has
started a new schedule on seven staSix
tions in that region. It includes
quarter-hour transcriptions weekly

C, operating

:

It

,

other P & G program, Vic &
Sade, directly precedes the Chipso broadcast, but is heard on only
three stations, WJZ,

Chicago Tribune, as well as
Quinn Ryan, of WGN, Chicago,

fill the No. 1 post, assisted by
V. Kaltenborn and Maebelle
Jennings, CBS news commenta-

,

The
program. Home Sweet Home, was
heard last winter over an NBCRed network. The program will
be heard as far West as Chicago
and is signed for 19 weeks. An-

the

will

m.,

May

Mutual will have Arthur Sears
Henning and Arthur M. Evans, of

H.

will

a.

others.

and Gabriel Heatter, of WOR,
Newark.
CBS had not announced its complete convention staflF as Broadcasting staff" but Robert Trout

'

-

Walter Lippman, Dorothy
Thompson, Edwin C. Hill, Lowell
Thomas, as political analysts, and
Graham McNamee, Fred Shawn,
Carleton Smith and Charles Lyon,

among

G,
Cin-

NBC Blue stations, Mondays
through Fridays, 10:15-10:30

be

announcers,

&

Co.,

cinnati (Chipso) on May 25 began
a new series of programs over 10

Elaborate Plans Are Made by Parties and Networks
For Coverage at Cleveland and Philadelphia
Among NBC commentators will
RADIO coverage of the political
conventions

P.

PROCTOR & GAMBLE

on

WSPA,

Spartanburg,

S.

C, and

three quarterGreenville, S. C.
hour transcriptions on WAIM, Anderson,
C. three live talent pro;

;

grams weekly on WBIG, Greensboro, N. C, WSJS, Winston-Salem,
N. C, and WBT, Charlotte, N. C;
six weekly five-minute news programs on WSOC, Charlotte; J.
Carson

Brantley
N. C,
campaign.
Salisbury,

Adv.
is

Agency,

placing

the

AMOS 'N' ANDY will broadcast
NBC Hollywood studios,

from

starting June 8, having decided to
spend the summer there. Bill Hay
will be given a vacation.

Toward the end of June, Capt.
Tim's Adventure Stories sponsored
by P & G (Ivory soap) will sign
off a three-station NBC-Blue network (WJZ, WBZ-WBZA) for the
summer, to return in the fall.
About July 1 P & G is expected to
announce three more NBC programs. Whether they will be new
or repeat broadcasts of the programs now on NBC-Red network
It is assumed that
is not known.
two of the programs will follow
the Chipso program, thereby taking in the 10-11 a. m. hour over
the NBC-Blue network.
P & G now has on the NBC networks a total of eight programs
of which all but one, Capt. Tim's
Adventure Stories, are broadcast
Mondays through Fridays. Two of

j

.

the programs promote Chipso, two
Crisco, one each for Camay soap,
Ivory soap, Ivory flakes and Oxydol.

Three agencies share the P & G Bj
radio account with Blackman Adv.
Inc., New York, handling Ivory Hj
Ivory flakes, Chipso and
soap.

H

Crisco.

Blackett-Sample-Hummert

H
H

Chicago, services the Oxydol mt
account and Pedlar & Ryan Inc.,
HI
New York, has Camay soap.
Inc.,

Prof. Quiz Series Tested I
By G. Washington Coffee I
G. WASHINGTON C O F F E E I
REFINING Co., Morris Plains, I
N. J. (instant coffee) is testing I
Prof. Quiz and His Nite School of Athe Air on WJSV, Washington, I'
with possible extension of the pro-i
gram to a network if the tests are
successful. Cecil, Warwick & Cecil Inc., New York, is the agency,
The program includes a number of novel features. Eight contestants participate and they are,
j

offered the sponsor's coffee for correct answers to quaint questions, i
and the gong for incorrect answers. The winner rezeives a $10'
In addition, three-'
cash prize.
listeners each week are awarded
$5 for submitting questions. The

program

is
a half-hour feature
using a Saturday night period and;
is broadcast from the Willard HoWashington
auditorium.
G.
tel
for several years sponsored the
network Sherlock Holmes series, mi

Roso-Clean to Expand
ROSO-CLEAN Co., Salisbury,
N. C. (perfumed cleanser) has
been testing on WBT, Charlotte,
N. C, with three announcements!
weekly and expects to add stations
in South Carolina and Georgia in
J. Carson
the next few weeks.
Brantley Adv. Agency, Salisbury,
N. C, has the account.
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STATION

K

R

I

SEATTLE, WASH.

WATTS ON 710

1,000
Station

KIRO, completely revamped both

ej

iicific

^l];

is

main-

tained with the Seattle Star, the University of Washington

now offers national
powerful medium in the great Pa-

and

Northwest market. Preliminary

suits of field strength surveys,

advertisers the

News and sports are
heavily featured and well sponsored.
For example. General Mills bought Se-

civic organizations generally.

re-

TO BETTER SERVE THE NATIONAL FIELD

nearing

attle

completion, give every indication that

STATION

KIRO

has the greatest coverage of the
and a quarter people in this
Jiii million
market.
-J

Close cooperation

and personnel, with increased power on a valuable,

"/Ijment

rfrj'"uncrowded frequency,

f Inmost

aggressive and progressive.

as to equip-

KC.

KIRO

ANNOUNCES THE APPOINTMENT OF

JOHN BLAIR & CO.

I

Management of KIRO, under the able
leadership of "Tubby" Quilliam, is both

AS EXCLUSIVE

Pacific

Coast League baseball

and Associated Oil bought University
of Washington track and basketball
broadcast exclusively on KIRO.

KIRO, with 1000 watts on 710 kc.
can do a real job for you. For further
details,

call

John Blair & Company.

NATIONAL SALES
REPRESENTATIVES

GREATEST COVERAGE OF
ANY STATION IN

QUEEN CITY

BROADCASTING
1,000

WESTERN WASHINGTON

WATTS

National Representatives: John Blair
\june I,

L.

1936

•
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KIRO
&

Co.

•

New

KILOCYCLES

York

•

Chicago

COBB

•

CO., INC.

BLDG., SEATTLE,

Detroit

•

WASH.

San Francisco
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West

Texas
Station Receipts
Shown by Census

^3ational- Regional

Employment Data Also Given

National Spot (non-network)
Local Advertising

Coast,

Continental Seeks
Outlet in Capital

REVENUE FROM SALE OF TIME
Texas

Network
.

.

.

1,265,791

$1,031,931
1,008,468
2,605,377

Wash.

Ore.

Calif.

449,117
505,918

$

297,431
200,607
605,373

$167,123
117,791
407,522

In Government's Figures

TOTAL

77 Pacific
during 1935
amounted to $6,441,623, according
to additional data in the U. S.
Census of Business, just made
public by the Census Bureau. Rereceipts

of

Total

$2,220,821

Analysis of Employment,

sus Bureau found. (New England
census data in May 15 Broadcasting.)

West Coast and Texas
stations more than half of the receipts came from local advertisers,
In both

the remainder being split almost
evenly between national and regional spot and national and regional network.

Employment Data

THE 30 Texas stations employed
a total of 554 persons (monthly
average) with an annual pay roll
in 1935 of $771,395. More than

(monthly

average) with an annual pay roll in 1935 of $3,202,573. More than 88% of this pay
roll was paid to full-time employes.
During a representative week
used for more detailed analysis of
employment and pay rolls, a total
of 2,051 full-time and part-time
employes was reported. Of this

74.9%)

were

men and 514 were women.

Part-

(or

1,537

time employes accounted for 28.6%
of the number and received 13.1%
of the total pay roll.
Detailed data on receipts and
employment will be found in ad-

joining columns.

Call Letters Assigned

CALL
cast

letters for nine

new broad-

have been assigned

stations

They are: KANS,
Wichita, Kan., operated by Charles

by the FCC.

C. Theis, 1210 ke. 100 w. unlimited; KBST, Big Spring, Tex., Big

Spring Herald

w

Broadcasting

Co.,

1500 kc. 100
unlimited; KDNC,
Lewiston, Mont., Democrat News
Co. Inc., 1200 kc. 100 w unlimited;

KPLT,

Paris,

Tex.,

North Texas

Broadcasting Co., 1500 kc. 100 w
daytime; KRBC, Abilene, Tex., Reporter Broadcasting Co., 1420 kc.
100 w. unlimited; WAYX, Waycross, Ga., Waycross Broadcasting
Co., 1200 kc. 100 w. unlimited;
WFOY, St. Augustine, Fla., Fountain of Youth Properties Inc., 1210
kc. 100 w. unlimited; WJRD,
James R. Doss Jr., Tuscaloosa,
Ala., 1200 kc. 100 w. daytime;

WNLC, New London,
Thames Broadcasting
kc.

Corp.,

Conn.,

1500

100 w. D.

WASEY PRODUCTS
York

(One Week)
No. Pay Roll
Total
Executives
Supervisors

2051
64
Ill
Office and Clerical ... 277
Station Technicians
314
Station Talent
Artists
839
Announcers .... 197
Other t
249

Inc.,
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TWO ADDITIONAL

applications

broadcasting stations in
Washington, contingent upon the
request of
for change from
a local to a regional assignment,

New

WOL

Pay Rolls—Pacific Coast

.

$62,737
5,277
7,087
6,643
10,343

377
184
184

20,763
5,718
6,906

14,148
5,551
6,148

37.52 462
30.16 13
33.41 65

6,615

167
758

14.31
12.82
11.66

employes such as entertainers and other talent supplied by
advertisers, nor employes of radio networks.
Persons performing a variety
t "Other" includes employes not otherwise classified.
of functions where no one function requires a major portion of the employe's time, and
continuity writers, are included here. Salesmen are also listed as "other".
*

Does

not

include

Texas
Full-time Employes Part-time Employes

All Employes*
( One Week)
No. Pay Roll

Total
Executives
Supervisors
Office

and Clerical

.

.

Station Technicians
Station Talent
Artists
:

.

Announcers.
Other t

.

.

.

.

584
23
35
81
119

$15,756
1,515
1,622
1,646
3,647

162
97
67

3,006
2,455
1,865

Pay Roll
Total
Avg. No.
No.
464 $14,016 $30.20 120
3
71.65
20
1,433
2
48.66
1,606
33
4
20.70
77
1.594
1
30.85
118
3,641

Pay Roll
Total
Avg.
$1,740 $14.,50
82
27.33
16
52
6

8.00

13.00
6.00

.

.

62
93
61

NewYorkMilk Campaign
Suffers Curtailed

Funds

THE Hollowell bill which continues the New York State milk advertising campaign for another
year was signed May 22 by GovAs presented to
ernor Lehman.
the Legislature it asked for an appropriation of $400,000, the same
as last year, but the Assembly reduced it to $250,000. The excise
tax which supports the campaign
was reduced % of a cent a 100
pounds, having been 1 cent per
100 pounds.
As in the past an agency will
be selected to handle this account
after plans have been submitted
to Peter G. Ten Eyck, New York
State Commissioner of Agriculture and Markets. Radio has been
used since the milk publicity campaigns were conceived two years
The first year N. W. Ayer
ago.
& Son Inc., New York, had the
account and used a quarter-hour
serial four days a week over a
Last seaspecial CBS network.
son J. M. Mathes Inc., New York,
was appointed to service the account and used extensive spot announcements to tie-in with printed
media.

Texaco Discs Go North
TEXAS Co., New York (Texaco)
planning to expand

its disc

cam-

paign, Unsolved Mysteries, running
in Southern states for a number of
weeks, into Northern territory in
the near future.
The disc campaign was launched as a test and
it is understood that it has been
successful, leading to its broadened
coverage. Hanff-Metzger Inc., New
York, has the account.

1,580
2,427
1,735

25.48 100
4
26.09
6
28.44

1,426

28
130

14.26
7.00
21.66

Washington Post
Asks Apex Station
SUPPLEMENTING

applicaits
tion for a new station in Washington to use the facilities of
NBC-outlet, the Wash-

WMAL,

ington Post on May 26 filed with
the FCC Broadcast Division an
application for an ultra-high frequency (apex) broadcasting station. The application, one of the
first to be filed pursuant to the
new rules adopted by the FCC,
asks for a 100-watt outlet on four
of the high frequencies.
On May 14 the Post filed for

WMAL

use of the

WMAL, now

May 26 by the ContiRadio Co., subsidiary of
Scripps-Howard Newspapers.
Scripps-Howard publishes the
Washington Daily News, one of
its 24 newspapers.

were

filed

nental

:

is

(Zemo, Musterole, Kreml)
will add the NBC northwestern
group of stations to Voice of Experience on NBC-Red network,
Sundays, 1-1:30 p. m., i* and when
available.
Erwin, Wasey & Co.,
New York, is the agency.

$1,103,411

$692,436

Full-time Employes Part-time Employes
Pay Roll
Pay Roll
Total
Avg.
Avg. No.
Total
No.
1464 $54,493 $37.22 587 $8,244 $14.04
19.00
57
3
85.57
61
5,220
129
32.25
4
44.31
107
6,958
12.32
308
25.13 25
252
6,335
14.00
210
33.88 15
299
10,133

All Employes'*

88%

of this pay roll was received
by full-time employes. Monthly
employment figures indicate relatively little seasonal fluctuation.
They range from a low of 524 in
January to a high of 580 in October.
The 77 Pacific Coast stations
employed a total of 1,988 persons

1,645,776

(For Representative Week)

ceipts of the 30 stations in Texas
amounted to $2,220,821, the Cen-

number

Applicant

Is

For 1230 or 1310 Channel
for

stations

Coast

Scripps-Howard

i

leased

facilities.
is

by NBC,

embroiled in litigation over a purarrangement whereby
chase
Hearst Radio Inc., was to have
acquired the station for $285,000
from the estate of M. A. Leese.
Hearst sued for specific perforrnance of contract and the case is
still pending in the District of Columbia Supreme Court.

The

Continental

James

by

signed

applications,
C.

Hanrahan,

president,
supplement two
pending requests for new stations

vice

by the same applicant in Toledo
and Columbus. At the hearing on
the former application last month
Mr. Hanrahan
Howard hopes

testified Scrippsto acquire radio
station affiliations in a number of
cities in which it publishes news-

papers.

One of the Continental applications requests assignments on 1230
kc, a regional channel, with 1,000
watts day and night. This is the
assignment sought by WOL. In
assignment is
the event the
made, Continental also applies for

WOL
WOL facility

with 100
the present
watts on the 1310 kc. local channel.

William B. Dolph, manager of

WOL,

requested

has

also

the

assignment in case
his station is granted the regional
facility.
Former Senator C. C.
requested asDill likewise has
signments on both frequencies in
his own name.
In addition, the
Washington Post has filed for the

present local

which

WMAL, NBC

of

facilities

outlet

now

involved in litigation
for specific performance of contract with respect to its projected
sale to Hearst Radio Inc., for
$285,000.
Scripps-Howard already operates WNOX, Knoxville, regional,
and WCPO', Cincinnati local. A
is

meeting

Scripps-Howard

of

edi-

was held in Cincinnati during
the week of May 18 a regular
tors

—

quadrenniel session held prior
presidential

ownership

how they

elections.

radio

of
fit

stations

newspaper

into

tO'

Newspaper^
and;
oper-'

is understood, was disit
cussed at the meeting with the
discussion led by Karl A. Bickel,
president of Continental and Mr.

ation,

Hanrahan.

WSGN

'

Sale

ASSIGNMENT

Approved
WSGN,

Bir-I
Ala., from the Broylesl"
Furniture Co., to the Birmingham

of

mingham,

News was approved May

14 by the
Broadcast Division. The station, operating on 1310 kc, with
100 watts night and 250 day, isi
not network - affiliated, and has
been under several different managements during the last few
years. Simultaneously the Division set for hearing the News application for a new station on 590ti
kc, with 500 watts night and 1,0001"
watts day, unlimited time. The}]
News formerly was the licensee of
WAPI, have time clear - channel
station in Birmingham, but Victor
H. Hanson, its president and publisher, "donated" the station to the
state, feeling at that time that it
could serve no useful purpose as a

FCC

WBNX

Goes to 1 Kw.
EFFECTIVE Sept. 15, WNBX,
New York independent, will begin
operations with a four-fold increase in power under an FCC
Broadcast Division decision sustaining the recommendation of
Examiner John

P. Bramhall.

The

action was taken May 1 but was
not announced until a fortnight
later. The station, operated by the
Standard Cahill Co. Inc., is assigned to the 1350 kc. channel,
and has been using 250 watts. The
action authorizes it to increase its
power to 1,000 watts and to move
the transmitter location.

newspaper adjunct.
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A SALES SPUR You Couldn't Buy Till
A

NOW

Direct Tie-up with the

WKY

Feature That for Eight

Years Has Stood No. 1
with

Oklahoma Women!

WKY

the
FOR
advertisers

is offering
time in eight years,
the opportunity of a direct tie-up on
the air between their products and Aunt Susan, the
station's home service director.

first

Aunt Susan's morning chats with housewives about
cooking and homemaking have been a sustaining fea-

WKY

six mornings a week for eight years.
ture on
Her natural abihty as a showman, her engaging style
at the microphone and her rich background of experience have drawn sustained interest to her programs from the largest group of Oklahoma housewives
reached by any program on the air in this state.

Aunt Susan is today one of the most widely known,
most wTitten-to, most esteemed personalities among
women in Oklahoma.
Participating sponsorship, providing mention of
product at beginning and end of program, is available to a very limited number of food products or
home appliances at a very nominal monthly rate.
Write or wire for

full particulars.

OKLAHOMA'S HOUSEWIFE - IN - CHIEF — In the
eight years that Aunt Susan has been home service
director of WKY. the Oklahoman and Times, she has

become one of the most popular and widely known
In her they
personalities among Oklahoma women.
have an abiding faith ... in the matter of cooking
and home management, her word is gospel.

ABOVE

Close-up of the specially decabinets and cupboards.
LEFT: Close-up of electric kitchen,
the fulfillment of every woman's ideal
:

signed

Aunt Susan's
daily.

A

kitchen-studio, above, from which she broadcasts
hundred studio guests can be accommodated for broadcasts

and dream.

WKY • OKLAHOMA
and

special

demonstrations.

CITY

The Daily Oklahoman, The Times and The Farmer - Stockman
KATZ SPECIAL ADVERTISING AGENCY — REPRESENTATIVE

Affiliated with
E.

J|

sStHE
0-June

only full-time station
J,

1936
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Progress in Ultra-High Bands
Is Keynote of FCC Hearing
Demand Bulk of Bands
Many Witnesses Listed

Government Not Expected
In Higher Frequencies;

FINAL

plans for the

to

extraordi-

visual

nary hearings to begin before the
FCC June 15 to chart the future
of radio development in the ultrahigh frequencies are being whipped

stood.

into shape, with 200 to 300 persons, including outstanding figures
in the broadcasting, communica-

and scientific radio fields,
expected to attend.
Intense interest in the hearings
has been evinced by high adminis-

tions,

tration

and

officials

the

agenda

has been discussed with President
Roosevelt by FCC Chairman Prall
and Chief Engineer T. A. M.
Craven. The keynote of the hearings, it is reported, will be maximum development of radio in this
new sphere, looking toward future
services like television, facsimile
and ultra-high broadcasting, as
well as the communications aspects of high-frequency operation
in the non-broadcasting field.
The closing notification date for
the hearings is June 1. As Broadcasting went to press some 30

companies and groups had filed
statements of intended appearances, along with various govern-

ment agencies and radio

associa-

tions.

Government Demands

AMONG

those to testify are
David Sarnoff, RCA president and
chairman of NBC; William S.
Paley, CBS president; Dr. Frank
Conrad, Westinghouse engineer
who built
and placed it in
operation in 1920 as the first regu-

KDKA

broadcasting

lar

W. Baldwin,

NAB

James
managing di-

station;

and broadcasters and engineers representing many units of
the industry.
The broadcasting
testimony is expected to culminate
in a plea for sufficient facilities in
the band between 30,000 and 110,000 kc, and above, to accommodate the reasonable needs of broadcasting.
The technical engineering case for the
will be presented by Dr. Charles B. Aiken,
assistant professor of electrical
engineering of Purdue University
in charge of communications, who
was retained by Mr. Baldwin.
On May 23, the Interdepartmental Committee on Radio, representing all governmental establishments, held a session to map
out its progi-am for the conference. The plan is for it to represent all government departments,
including Navy, Army, Bureau of
Air Commerce, and other services
which are expected to ask for frequencies in the ultra-high range
for national defense and safety of
life services.
It is expected that
Dr. J. H. Dellinger, chief of the
Radio Section, Bureau of Standards, will
present the goverament's case.
At first it had been thought the
government would ask the President to allocate the majority of
the waves for departmental use,
but it is now understood that only
a "reasonable portion" will be
sought and that no effort will be
made to impede future broadcasting developments throug'i demands
for the bulk of the available facilities.
This is particularly so in
rector,

_

NAB
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broadcasting,

it

is

under-

The theme

of the hearings, from
standpoint, is that radio
is entering new vistas which seem
destined to overshadow even the
present development.
It is felt
that development of new sei'vices
should be encouraged rather than
impeded by the government and
that the goal should be one of cooperation rather than government
"policing" operations to an extent
detrimental to progress. This
policy, it is reported, has the full
endorsement of administration

the

FCC

spokesmen.

Under tentative plans, the hearings will be divided into four
phases. At the opening session
June 15 Chairman Prall is expected to outline the general purposes
of the hearings and Chief Engineer T. A. M. Craven, upon whose
recommendation the hearings were
called,
will
describe the issues
from the FCC's standpoint and the
problems it faces in regulating use
of the high frequencies.
He will
emnhasize international aspects,
looking toward the Cairo International Telecommunications conference in 1938.

Next the

Interdepartmental
present testimony
as to national defense and peacetime public requirements. Thirdly,
important industry leaders such
as Mr. Sarnoff, who represents

Committee

is to

broadcasting, communications and
manufacturing, and Dr. Frank B.
Jewett, president of Bell Telephone
Laboratories, will be asked to outline their views, covering broad,
general and economic future needs
and trends. In this group too,

there may be the NAB, representing the industry as a whole, and
the representatives of the respective networks, along with such figures as S. N. Kintner, vice president of Westinghouse in charge of
engineering, and Dr. Conrad.
Finally, the purely technical

it

WHO'S CHAMPEEN?
Kendrick Challenges Maland's
Right to Milking Title
as to the cow milking
championship of the NAB is to be
definitely settled during the Chicago Convention if the wishes of
Joe Maland, manager of WHO,
Des Moines, and present claimant
of the belt, and his manager,
James L. Free, president of Free
& Sleininger Inc., are respected, it
is revealed in correspondence be-

DECISION

tween champion, his manager, a
challenger and the challenger's
manager.
D. E. "Plug" K end rick, of

WIRE, Indianapolis, the challenger, and Glenn Snyder, WLS, Chicago, his manager, have engaged
in a heated exchange of correspondence with Maland and Free
over details of the forthcoming
battle, and, while the exact status
the battle isn't as yet determined, Maland is already claiming
a victory over Kendrick because
of the latter's expressed inability
to attend the NAB meeting.
of

aspects of the use of ultra-highs
be covered with testimony
from individuals and groups on
such matters as television, facsimile, ultra-high broadcasting, international
broadcasting,
transoceanic communications, aviation,
will

police,

amateur, marine, and man-

ufacturing. In this latter group,
it is expected, will be the Radio
Manufacturers Association and its
individual members such as RCA

and Philco, Bell System manufacturing

International Telephone & Telegraph, American Radio Relay League, and individual
broadcasting stations and experimenters reporting on their expected needs.
Based on results of the hearings, it is tentatively planned to
have a visual broadcasting hearing perhaps next fall to cover
units.

development of television
and facsimile.
It seems a foregone conclusion that visual broadspecific

casting will hold the greatest interest at the June 15 hearings.
In addition to the
and the
networks, the so-called clear channel group of stations has indicated

will

appear at the June 15 hear-

ing through

counsel, Louis G.

its

These stations seek

Caldwell.

to

preserve the future status of clear
channels with super-power. Among
the independent
stations which
have indicated they will appear
are WBEN, Buffalo, and WNBH,
New Bedford, Mass.
The procedure contemplated is
that of permitting witnesses to
present statements without being
sworn as at formal hearings. FCC
counsel and engineers will be permitted to interrogate witnesses but
they will not be compelled to answer. If private parties attending
the hearings wish to put questions
to witnesses, they must submit
them in writing to the Chairman.

Brooklyn Case Hearing
Is Shifted to September
POSTPONEMENT until Sept. 9
of the rehearing of the three-year-

"Brooklyn cases" was ordered
by the FCC May 18, the date on
which the retrial originally was
set.
When the FCC convened the
hearing, with some 60 parties in
old

interest present,
read a telegram

Chairman Prall
from Preston B.

Goodfellow, president of the Brooklyn Dailii Eagle, one of the applicants stating that W. Burgess Nesbitt, one of the Eagle witnesses,
had suffered a broken leg in Tuscon, Ariz., and would be unable to
attend. As a consequence, it was
decided to defer the hearing until
after the summer recess.
The injury, it was said, occurred about

weeks ago.
The FCC en banc ordered the
hearing after new parties had
tered the case. First it had
six

re-

ende-

cided to order deletion of three
of the four stations which share
time on the 1400 kc. channel in
Brooklyn.
this decision
WBBC, the fourth station, would
have been given half-time, and the
Eagle, the other half. Subsequently,
and
filed apnlications for assignment of their fa-

Under

WARD

WLTH

cilities to

Kings Broadcasting

Co.,

controlled bv the Jewish language

newspaper The Day.

NAB

FTC

Stipulations

THE

Federal Trade Commission
announces the following actions
involving radio advertisers: Stipulations to cease alleged unfair
methods signed by Ossola Bros.,
Pittsburgh (olive oil) to cease
using "imported from Italy" in
descriptions
Montgomery Ward
& Co. to cease use of "turtle oil"
in
designating Footlight Turtle
;

Oil
Co.,

Cream;
Kansas

Luckey

Tiger

Mfg.

City, to revise claims
for its ointment; M. L. Clein &
Co., Atlanta, to revise claims for

Mentho-Mulsion.
Complaints
unfair competition filed
against Tarzana Mineral Water
Co., Hollywood; G. Lindholm Co.
Inc., Brooklyn (Evans Dermectro

chargino-

Electric

Comb).

Cocomalt on CBS in Fall

COCOMALT

FROM A CONTEST— KU J,
test

and got sales

slips

Walla Walla, Wash., staged a 13-week eonand labels representing $300,000 in purchases.

Co., Hoboken, N. J.
(beverage) will return to the air
this fall, tenatively set for Sept.
20, over a CBS network, Sundays,
6-6:30 p. m.
The last Cocomalt
program was the Buck Rogers series.
Joe Penner and Bob Crosby's
orchestra will be the talent. Ruthrauff & Ryan Inc., New York, has
the account.
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"GOING TO TOWN"
Cleveland

is

the metropolitan center of

Northern Ohio^ The only high power,
clear

channel station in this populous

section

is

WTAM. Advertisers who use

the services of

WTAM cover the entire

Cleveland Chamber of Commerce Retail

Trade area

— a rich, responsive market*

lAfTA
tLA
WW mr^awm

50,000 WATTS

Cleveland

Completely programmed by

June

J,

1936
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THE

Raymer organization takes pride in the fact that its

men have been selected

only after the most searching

investigation. Experience, of course,
sideration, but

be

mere

selling experience

specific, successful

tising.

Evidence of

was

a

major con-

was not enough.

It

had to

experience in the selling of national adver-

this is the

unique

fact that every

Raymer man

has had at least ten years of just this background.

But over and above
such qualities

as

this

matter of training, they had to have

imagination and tact

For visualizing day by day

each station's changing story. For the ability to always present
it

properly.

And

to balance the presentation, dependably,

sound comprehension of the

advertiser's requirements.

with

a

en

the
KWK ....

St.

WJAS

Pittsburgh

.

.

.

.

WSYR ....
WHEC ....

WTOC.

.

.

.

.

.

WPRO ....
WSBT ....

WMBR

PAUL

.

.

....

CBS

NBC
CBS

Rochester

....
WRVA ....
WLAC ....
WDOD
WREC ....
WBRC ....

.

MinneapoHs-St. Paul

.

NBC

Richmond

NBC

Nashville

CBS

Chattanooga

....
....

South Bend
Jacksonville

CBS
CBS

Savannah
Providence

CBS
CBS

Memphis
Birmingham

.

NBC

Louis

Syracuse

KSTP

.

...

.

.

.

MB-YN

....
....

CBS
CBS

RAYMER COMPANY

H.
RADIO STATION REPRESENTATIVES

NEW YORK

CHICAGO

DETROIT

SAN FRANCISCO

366 Madison Ave.

Tribune Tower

General Motors Bldg.

Russ Building

Murray Hill 2-8690

Superior 4473

Trinity 2-8060

Douglas 1294

What

Radio /AJvertising

Is

advertising-

.

might term

.

"philosophy".

WE MIGHT

2.

add books such as

Lumley's Measurement in Radio,

RADIO

READING

3.

from Hettinger's
of Radio Advertising
differing

voices

of

.

.

.

ent type faces in printing
the advertiser presenting

.

.

*

these and conversing
with our friends in the industry
gave rise to an ambition that
would not be downed ... to present our own ideas of radio as an
advertising medium
which we
have resolved to do during the
course of future columns.
Your
ideas also will be appreciated.

Columbia's Exact Measureof

learned

differ-

that
a program is analogous to an advertiser who furnished both the editorial material and the ad in a
publication
that popular music
is popular and other music lasts
longer in favor with listeners because of fundamental psychological considerations.
.

*

the Spoken Word we
that psychologists had
noticed the superiority of auditory

ments

that the

announcers

might be employed as are

.

FROM

Decade

language

means

by

suggestion

.

visual
early as 1902.

.

to

^

*

of

spoken

.

suggestion as
*

.

.

FROM

NBC's
Together we

Let's Look at Radio
received some new
ideas regarding the psychology of
listeners respecting the program
.

.

t-lie

.

.

outstanding

THE BEST

starting point for any
a bird's-eye view of the
field to be covered. Such a view of
radio reveals four fundamental
characteristics.

survey

among which was

fact that the radio audience

is

is

.

.

tliat

*

*

*

ideas

several
pioneer

-r-

Allport's Psychology of Radio and
brochures such as CBS's We Do
As We're Told and The Added Increment.

Radio

and education

type faces.

WE RECEIVED

*

entertainment, news

is

and the fact
the advertiser furnishes both
the program material and the commercial announcement enables him
to secure the full benefits of the
editorial and advertising aspects
of radio.

Voice and Personality in
Broadcasting, Cantril and

Pear's

IT INTERESTED us to note that
an increasing number of programs
are employing two or more voices
on an announcement much as a
printer would use italics or other

what high-brows

.

its

programs may be lis1. RADIO
tened to wherever the station signal can be heard satisfactorily.
*

--BY STATION BREA K
RECENTLY we have been mulling over various publications on
the fundamental aspects of radio

the most responsive and appreciate of all groups exposed to the
advertiser's message.

*

BROADCASTING exists

in

time ... a highly inelastic and unavoidable element compared to the
advertising aspects of space.

BROADCASTING

deals with
it the full
power of music, tlie complete force
of spoken language and the pe?-suasive power of the human voice.
4.

sound

.

which gives

.

.

*

*

PROBABLY
you

*

these

ideas

seem

and

so they should.
will the multiplicity of results

trite to

.

.

.

But
which emanate from them seem
so?
We hope not. Let's exconfining our
amine this angle
.

.

.

.

.

.

present inspection to the
that radio
servation

obbe
listened to wherever the station
signal can be heard satisfactorily.
.

.

.

'mi

I'

may

*

^1

POSSESSION

first

of

receiving set

a

makes available to the listener the
programs of all the stations which

|

can be heard in his locality. It
does not require the purchase of a
second periodical to enable a set
owner to avail himself of a desired feature story
He merely
turns the dial.
.

.

^

*

.

:i'

THIS FACT makes

every listener

within the service range of a station a part of the potential audience for every program broadcast
over it
for if the program is
sufficiently outstanding in its entertainment value and is skilfully
enough promoted among the potential audience
many ... if
not the greatest majority of sets
will be turned to it.
.

un

.

.

.

*

When You Want
San Francisco

--

For more than twelve years an ever-

growing number of advertisers have
used this pioneer station of the West
KFRC ... to sell their products in San
.

.

.

Francisco

Oakland ... in adjoining
33 counties that comprise

... in

cities. .and in

the rich northern California market.

That KFRC has kept pace with the
steady, substantial growth of the north-

To SELL

the

Oakland Market
em

half of

California

is

a tribute to

KFRC's consistent ability to attract and
hold an unusually large and

SIVE

listening

RESPON-

THIS

first

your next spot compaign in the
San Francisco - Oakland market on
KFRC and expect BETTER results. TelePut

phone, wire, or write today for the
complete story about KFRC.

Don Lee Broad CASTING System

.

*

...

a circulation
comprising all of the listeners to
all of the stations which can be
heard within the service area of
the transmitter which he employs.
paralleled

size

of the ease with which

this circulation

can shift from one

station to another

it provides the
advertiser with unexcelled opportunity to make large portions of
this total potential audience actual

listeners to his

program and

sales

message. As one acquaintance of
ours puts it ... no medium provides the enterprising advertiser
with the bonus circulation possible
in radio.

Los

Angeles Office, 1076 West 7th Street

San Francisco

Office,

1000 Van Ness Avenue\

IN

NO MEDIUM

is

knowledge

showmanship rewarded as
highly and as directly as in radio
and

broadcasting. fThe next time we'll
deal with the listeners' reaction to
the advertiser's program.)
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\

fundamental of radio

broadcasting affords the advertiser
unique advantages. It provides him
with a potential circulation of un-

BECAUSE

audience.

.
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NEW

Sulfiextatlon

me BROADJI^STINC

Please send

Check

Two years
for

One year
for

is

enclosed

$5

Bill

me

later

$3

Otdex
•roadcast

YEARBOOK
f Number IncludedJ

NAME_
ADDRESS-

_Trn.E_

FIBM-

No

iru:

extra charge for

Canadian

subscription.

For foreign subscription, add $1

a yeor.

Hawaii Hangs a Lei Around Our Neck

.

.

.

/

ALWAYS mth

—

From Hawaii synonymous with serene smoothness and a natural love of music
comes unsolicited tribute to the quality of Associated recordings.

—

The general manager

£y

of Station

KGMB,

Honolulu, writes:

more transcriptions than any station in the United States, due
good musical talent, to the few programs we get from the network
to get away from phonograph records.

This station probably uses

to a scarcity of

and to our desire

Whereas most stations use one or possibly two transcription libraries, we use several.
when we tell you that ARPS material is parf'icularly outstanding, you will
know that we are in a position to judge fairly by comparison.

Therefore,

The quality

is

unsurpassed, the material

is

very good, and

I

particularly

want to pass

along a word of praise for the uniformity of cutting grooves at the beginning of the

numbers.

If

I

were you,

I

would use

this in

the other transcription services can't

your advertising for the reason that some of

compare with you

in

this respect,

having cutting

grooves lasting from three to five seconds on one disc and from twelve to twenty on
other discs, which means a great deal of work by our technicians to do a good smooth
job.

We

Many thanks. Station KGMB of Honolulu!
have appreciated your endorsement and have used

it!

Have you heard samples of the Associated Library?
Write us for full particulars and brochure.

produced hy

ASSOCIATED MUSIC PUBLISHERS,
25 West
^une
I

J,

1936

•

45tli

St.

BROADCASTING

New

Inc.

York, N. Y.
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The Speed of a
Telephone Call

PLUS AN ACCURATE

WRITTEN RECORD

Review of KVOS News Ruling
Is Granted by Supreme Court
Highest Tribunal to Hear Appeal From Decision of
Appellate Court Which Reversed Original Finding

FINAL ADJUDICATION of the
right of broadcasting stations to
broadcast press association dispatches once they are published in
newspapers sold in the normal way
will be undertaken by the U. S.
Supreme Court. The court announced May 18 granting of the
petition of KVOS, Bellingham,
Wash., for a review of the decision of the Circuit Court of Appeals in San Francisco, granting
an injunction to The Associated
Press restraining KVOS from alleged "pirating" of its dispatches.
The petition for a writ of certiorari was filed April 7 on behalf of
the Bellingham station by former
Senator Clarence C.

Dill,

Kenneth

attorney and
managing
of the Washington State Broadcasters Association, and William H. Pemberton,
attorney of Olympia, Wash. On
May 5, John W. Davis, counsel for
Davis,

C.

Seattle
director

AP and for newspapers in
Washington state, asked the highest tribunal to deny the petition
the

Nearly

all

networks and more than

200 stations employ Bell System

Teletypewriter Service. Because
(1) It

types any communication

directly into the office of

other subscriber

any

—300 yards or

3000 miles away.

for review.
Since the

Supreme Court was
near its summer recess it was expected that arguments in the case,
regarded as of vast importance in
determining property rights of
press associations in the news they
gather, will be set for the Fall
term in October or November. In
advance of the arguments, additional briefs will be filed by both
sides.

(2) It

brings back an immediate

answer,

when needed, on the

same connection.
(3)

Both parties have identical
typewritten copies of every

word exchanged.
Interpret this flexible,
vice in

modern

ser-

terms of time saved, errors

avoided, costs cut, and the definite

placing of responsibility. Could

your stations use

it

too?

LAST

Dec. 16, the Circuit Court
of Appeals, in a sweeping opinion
reversed on all scores the sensational ruling of a year earlier by
Federal District Judge John C.
Bowen, of Seattle, in the KVOS
case. The review court held that
association
"pirating" of press
news by broadcasting stations was
"unfair competition". Pirating of
press association news, the court
said, may well affect both "subscriber and advertising income" of

member newspapers.
The review court's opinion was
written by Judge William Denman
and concurred in by Circuit Judges
Curtis D. Wilber and Clifton Mathews. The court concluded in that
opinion:

"The decree is reversed and the
District Court ordered to grant a
preliminary injunction restraining

from

appropriating and
broadcasting any of the news gathered by the Associated Press for
the period following its publication
in complainant's newspapers during which the broadcasting of the
pirated news to KVOS most remote auditors may damage the
complainant's papers' business of
procuring or maintaining their subscriptions and advertising. In this
connection consideration should be
given to the likelihood of KVOS'
auditors awaiting the pirated news
because it is free and does not require subscription for a newspaper."
in the
are the Seattle
Post - Intelligencer, the Seattle
Times and the Bellingham Herald.

The newspapers joined

case with the

Page 30

an AP member, and,
KVOS picked up and

is

AP

AP

it

is

read
dispatches from these news-

alleged,

papers.

Judge Bowen, in an opinion on
Dec. 18, 1934, had held that news
may be broadcast over stations,
whatever its ox'igin, once it is published in newspapers which are
available for sale to the public.
He based his decision on the conclusion that stations in broadcasting these news dispatches, do not
do so for profit, and that radio
must be looked upon as a modern
means of news dissemination which
cannot be blocked for the protection of "private investment" in
newspapers or press associations.
The appeal of the case from the
District Court to the Circuit Court
was partially financed through
contributions from stations made
through the NAB, amounting to
approximately $1,800. When opposition from newspaper members
to this fund was
of the
voiced, no further funds were solicited to finance the appeal through
the Supreme Court.

NAB

MART' TRIP
COVERED BY RADIO
''QUEEN
COMBINED

NBC,

of

facilities

CBS, Mutual and British Broadcasting Corp. were to bring American and English listeners a description

Lower Court Reversed

KVOS

Each

of

the arrival

in

New

York of the palatial British liner
Queen Mary after her maiden voyage from Southampton.
Starting the program are to be
the roars of whistling craft welcoming the Queen Mary as Quarantine is reached. Progress of the
ship is to be followed until the
docking at Pier 90 in the Hudson.
Graham McNamee is to head
NBC contingent, speaking
the
from a Coast Guard cutter nosing
under the Queen Mary's prow.
Parabolic microphones of CBS and

NBC
street

NBC

pick
will
noise.

announcer,

New York

up

Howard
is to

Claney,

describe the

through

arrival as seen
glasses atop Radio

City,

field

Charles

O'Connor and Nelson Case, NBC
announcers, are to be assigned to

Ford Bond is to
describe the docking. The arrival
broadcasts are scheduled for 3:15vantage points.

3:45

m. (EDST) June

p.

1.

All networks provided frequent
broadcasts from the Queen Mary
during the voyage from Southampton, starting with the departure May 27. CBS had ten scheduled programs from the liner,
with Don Ball working under
Cesar Saerchinger, CBS foreign
director.

Harlan

Eugene

Read

broadcast nightly for Mutual, taking the place of Gabriel Pleatter,
who was prevented from going because of commercial commitments.
public reG. W. Johnstone,

WOR

accompanied Read
and handled arrangements.

lations director,

A

work,

special

with

cluded

New York

WNEW

WINS,

state netfeeding, in-

WIBX,

WBNY,

WNBF, WESG.

BROADCASTING

•

June

1,

1936

Kaufman Agency Offers
1 936 Announcing Award

CAMERAS FOR

FOR

Pictorai

the

second

Washington,

Henry

time

Kaufman Advertising

J.

Agency,

announcer who is adjudged the best from the standto the local

point of diction, sincerity and effectiveness. The contest started
May 25 and ends June 15. It is
based on the belief that the selling
end of programs has been submerged by the emphasis placed on
the routine and entertainment angles.

Featured announcers who en-

tertain as well as sell are disqualified. Last year the cup was awarded to Bill Coyle,
Washington

NBC

announcer.
Judges are Carl Sprinkle, Washington Daily News; Jack Stone,
Washington Herald; John Heiney,
Washington Post; James Chinn,
Washington Evening Star; Martin
Codel, publisher of Broadcasting;
E. H. Reitzke, president of Capitol Radio Engineering Institute;
William D. Boutwell, U. S. Office
of Education, and a number of un-

announced government

In

cup

will offer a silver

IF
the
the

Cases

from Eastman Kodak

Co., of

Rochester, N. Y., of a shipment of
up-to-date cameras. There was an
extra one too, for use in headquar-

Washington. The total investment for 23 cameras and for
a supply of film was $1,320.
There have been many cases of
conflict over equipment, particularters in

broadcasting stations, according to Andrew D. Ring, FCC
assistant chief engineer in charge
of broadcasting. In the past, field
ly

in

made

pictures

of

their own, on occasions, and submitted them to headquarters to
settle arguments, and for introduction as "photographic evidence".
Mr. Ring explained that inspectors will use their new cameras
for all kinds of inspection work,

and that broadcasting is only a
part of operation.
From time to
time, he explained, there have been
controversies with station engineers over types of apparatus,
transmitter locations, and painting
and lighting of towers. In such
cases, the photographic evidence
should prove helpful, he said.

A NEW

sound effect for rain, obtained by revolving a cellophane-

wrapped
by

umbrella frame

with
has been developed
Horace W. Feyhl, production

beans

in

manager

it,

of

WCAU,

PROGRAM SELECTED
BY GEISERAL MILLS
THE

General

Gold

Mills

Medal

Hour daytime program which

Where Disagreement Occurs

FCC, which polices the entire
frequency range and inspects every
type of radio station equipment to
make sure regulations are being
complied with.
For its 22 field offices throughout the country and in Honolulu,
the FCC on May 19 received de-

inspectors have

officials.

Evidence to Be Obtained by Field Force

in doubt, take a picture! That's
new order to the field force of

livery

FCC INSPECTORS

Philadelphia.

will

begin over 38 CBS stations June
(EDST) with re1, 10-11 a. m.
broadcast to the Pacific Coast 1-2
p. m. will promote three General
Mills products, Wheaties, Bisquick
and Gold Medal Kitchen Tested
Flour and will be broken up into
quarter-hour groups. The broadcasts
will
be heard

Monday

through Friday and

all

shows

will

from Chicago.
Betty and Bob, a serial program

originate

NBC, will be allotted
the first 15 minutes and be heard
five days a week in the interest of
Wheaties. Modem Cinderella will
follow but promote Bisquick. It is
described as a musical drama, an
innovation for daytime programs.
The third quarter hour will advertise Wheaties but the talent will
be changed. Monday, Tuesday and
Thursday the program will be
known as News for Women, a
news commentator specializing in
formerly on

women, and
Wednesday and Friday programs will feature the Worry
Clinic, with Dr. George W. Crane,
psychologist, in charge. The Clinic
topics of interest to

the

WFBC

GREENVILLE
South Carolina

has been on MBS and deals with
love, romance, marriage, etc.
The last part of the hour-pro-

gram

will be devoted to the interest of Gold Medal flour and will
also have a change of talent dur-

ing the week. The first four days.
of All Churches, now on
discs sponsored by General Mills,
will be heard, and Betty Crocker,
General Mills domestic science authority, will have the entire quarter-hour on Fridays. Betty Crocker
will also be heard in the Hymns
of All Churches programs.
The program is said to be the
largest daytime radio campaign in
the history of network advertising.
Blackett - Sample - Hummert
Inc.,
Chicago, has the account.

Hymns

AUTOS TELL STORYi
AGAIN LEADS
ALL SOUTH CAROLINA COUNTIES IN
REGISTRATION OF AUTOMOBILES
GREENVILLE COUNTY

WICC

March

31,

1936

GREENVILLE

17,683

Second County

13,815

Third County

13,608

•

time with 500 watts night and

full

Greenville County

is

the first county in South Caro-

1,000 watts day, giving to

the time

lina

in Population,

in Retail Sales

Sales. In every respect

it is

Time

action of a station surrendering its license voluntarily has given to WICC, Bridgeport, Conn., full time operation on
the 600 kc. channel, under an application approved May 21 by the
FCC Broadcast Division. WCAC,
Storrs,
Conn., operated by the
Connecticut State College, on April
30 surrendered its license for timesharing on the frequency, having
used only a few specified hours p
week. As a consequence the FCC
granted the WICC operation for

•
Car Registrations

Gets Full

THE UNUSUAL

it all

of

heretofore

used by the
college station.
It is understood
the college will continue to use
time over WICC, without the necessity of maintaining its own sta-

and Wholesale

the No. 1 county of South

Carolina.

tion.

Net Shows Sign Off

AFTER

This great market

is

served by Radio Station

WFBC (NBC

full

time with

5,000 watts day, 1,000 watts night) and two strong newspapers,

THE

GREENVILLE NEWS (morning) and THE GREENVILLE PIEDMONT

(eve-

ning).

the June 6 broadcast the
Ziegfeld Follies of the Air sponsored by Colgate-Palmolive-Peet on
CBS Saturdays, 8-9 p. m. will sign
off,

due to

Fannie Brice.

10 p. m., will be discontinued for
summer concluding with the June
program.
The Princess Pat
8,
A Tale of Today program on NBCBlue, Mondays, 9:30-10 p. m. will
close
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illness of

The Swift-Sigmund Romberg program on NBC-Red Mondays, 9:30-

June
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"THERE'S
And

GOLD

KOA

IN

THOSE HILLS"

does a great job of getting

advertisers their share of

powerful station to

sell

You need a
Rocky Moun^

it!

the

tain area.

KOA

influential

— a hig station in a big market.

KOA

is

powerful, popular and

50,000 WATTS

DENVER

Completely programmed by

June

J,

1936

•
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MORE LOCAL COMMERCIALS
THAN THREE 50,000 WATTS
NETWORK OUTLETS COMBINED
15-Min. Locals in Chicago
Chicago,

May

12,

Seven key Chicago market stations are now carrying a total of 990
almost
units ol 15-minute local commercial pfriods weekly, representing
a lOtlci increase of local business over the past year.
These 990 units of 15-minute local commercials are divided in the accompanying chart to show the amount of commercials between the openp.m. to closing,
ing of the station and 1 p.m.: 1 p.m. to 7 p.m. and thirdly. 7

WGN WBBMWLSWENRWMAQWJJCWIND

7
1
7

a.m.-l p.m.
p.m. -7 p.m.
p.m.-closing

93

50
75
25

68

39

ns
13

4
1

2

7

1

59
J3
56

56

128
162

346
224
Explanation is necessary on several o£ these figures. wrXD, the Ralph
Atlass Elation in Gary, snatches' off 112 units of 15-minute periods at
"l\ JJD. the
night with Its mldnigbt-to-4 a.m. gallop for Peter Fox beer.
other Ralph Atlass station., closes down at 9;30 p.m. on a time arrangeWLS, the Prairie Farmer station, and ^YENR, the NEC-owned
meiit
build up heavily in the
and
WGX.
station, share time.
afternoon due to sponEored baseball.

150

Total

WEBM

WJND

TVe believe it is good advertising to use the medium, in a particular
market, that is regarded most highly by the local advertisers in that
market. Mr. Local Advertiser, you know, checks his advertising response
with great care. He knows where he can buy the most for his money.
In Chicagc^it's W.JJD.
Side remark: "If the network outlets are as valuable for spot broadcasting as some people think, why isn't more of their time sold on that
basis? They have plenty available."

WJ JD
20,000

Watts

National Representatives

Largest Independent
Radio Station
201 North Wells Street
CHICAGO, ILL.

Chicago's

— WEED &

CO., 350 Madison, N. Y. C.

CHIP OFF BLOCK
President's

Saves

NBC's

Son

Ad

Libs and

NBC Announcers

recent

broadcast

the
Adams Cup Regatta on the Charles
River brought a new voice to the
air, that of the President's son and
namesake. Franklin D. Roosevelt
Jr., who, at his first appearance
before a microphone, came to the
rescue of NBC's crack announcers
and virtually stole the show.
The Adams Cup races scheduled
for 4 p. m. between the boats of
Harvard, Tech, Navy and Penn
were delayed for two hours by
During the
weather conditions.
long wait NBC announcers finally

became reduced

to

of

commenting on

spring styles. In their darkest extremity, Dick McDonough,
sports commentator, spied a young
man in crew attire evidently headed for the shower room at the
Union Boat Club.
"Hello, there," hailed McDonough, "weren't you in the Jayvee
race today?"
The young man nodded.
"Then perhaps you'd be willing
to give us some first-hand slants
on the event. Your name?"
"Roosevelt Franklin, Jr."
It didn't take
the announcers
long to get the President's son to
the microphone, where without apparent embarrassment he gave an
ad lib exposition on the comparative rowing systems of the four
varsity cup contenders.
The announcers claim that F. D. R. Jr.,
gave a masterly performance.

WBZ

—

State Praises

WBIG

of WBIG, Greensboro,
in restricting advertising
discusses internal bodily

POLICIES
N. C,
which

functions or is felt otherwise not
to be in the public interest are
commended by the North Carolina
State Department of Health in its

monthly publication. The
Health Bulletin. Printed in the
Bulletin is a statement of WBIG's
official

The state's publication
says: "We take pleasure in not
only commending Mr. Ridge (Maj.
Edney Ridge, manager) for his
stand, but we wish to pass along
to our readers the statement of
policies adopted by the Greensboro
radio station (WBIG), in which it
will be seen that they take a high
stand in this important matter."
policies.

Radio Graduates
THIRTY -THREE University

of
students received credits
toward degrees when they finished
a course in "Practical Radio" in
May. The course offered by the
Extension Department of the University was taught in the KOILKFAB studios in Omaha. The
class met each Wednesday night
for two hours under the guidance
of Ray Suber, KOIL-KFAB announcer.
Class work consisted of
lectures aiid laboratory work. During the year lectures were given
on various phases of radio work by
Mark Bullock, chief engineer for
KOIL, Art Schroeder, KFAB salesman, and Arthur Faust, KOIL dra-

Omaha

"You are assured of listener
confidence when you use KSD.
"KSD censorship protects listeners
and advertisers against unworthy
programs and promotions."

matic director.

FREE
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Research Council Sees Delays
Before It Comes Into Use

THE motion picture industry need
have no fear that television will
burst on it unexpectedly, the scientific committee of the industry's
Academy Research Council reported after a lengthy inquiry into the
progress of the visual art.
Technical and commercial troubles will hold up the advent of television, the committee reported to
the Council, which is keeping track
It advised
of television progress.
that no further action appears to
be called for this year.
The text of the report follows:
The present position of sound motion pictures, confronted by the developing art of television, differs fundamentally from the situation of silent
pictures before the advent of sound.
Viewed in the perspective of ten
years, it is clear that before the remiere of "Don Juan" and the accompanying sound picture program at the
Warner Theatre in New York City
on Aug. 6, 1926, all the elements
favoring the transition from silent to
sound pictures were present. Broadcasting had already attained a formidable place in the entertainment
world, demonstrating that reproduced
sound was acceptable to the public.
The electric phonograph had reached
a high degree of development. Public
address systems had been used in the
last Liberty Loan drive during the
war, at President Harding's inauguration in 1921, and subsequently in
national political campaigns and other
events calling for the distribution of
sound to large audiences. Electrical
interlocks had been applied in industry, and were available for the synchronization of scene and sound. The
technological obstacles had been overcome.
Yet all but a few people in the picture business were skeptical. On the
technical side, those who remembered
the earlier abortive attempts to link
sound with pictures, ignored the recent advances in sound reproduction,
although the evidences were before
them. Once the technical feasibility
of sound pictures had been proved,
they were sure that the public did not
want them. Even after the notable
commercial success of early sound picture productions, this belief survived
for

some years.

Hasty Transition

AS A RESULT

of such excessive
the industry, the
transition from silent to sound pictures was hurried, disorderly, and
costly.
There is no likelihood of a
repetition of such a crisis when television becomes a commercial factor.
Instead of disbelief, we have, in the
case of television, excessive credulity.
Both picture people and the public
have been waiting for television for
five years.

skepticism

Besides psychological preparedness,
the preventive factors keeping television from coming unexpectedly upon
our industry are the great technical
and commercial complexity of the new
medium, and the existence in the picture business of technically - trained
personnel capable of following the
progress of television and giving notice of impending developments.
Television has reached a point in

laboratory development where a
small picture (about 6 by 8 inches)
with moderate entertainment value,
can be transmitted, but with far more
complicated equipment than motion
picture recording and sound broadits

Norfolk, Va., has been authorized by the FCC to increase
night power fi-om 500 to 1,000
watts on 780 kc, with a directional
antenna.

The

cost of develop-

may be meaBefore
sured in millions of dollars.
there is any possibility of nation-wide
ment up

WTAR,

within

casting require.

The Distinguished Broadcasting Station

Station

Cinema's Television
Fears Are Allayed

to

this

point

exploitation, hundreds of millions of
dollars must be expended for numerous transmitting stations of limited
range, connecting cables of new de-
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and receivers.
None of these
can be obtained overnight.
There is a possibility of such a development starting in 1937, or more
sign,

things

probably in 193S.

It

should be noted

that its scope, as far as
vision it, is limited to

we can prehome enter-

tainment purposes in urban areas.
Barring revolutionary inventions,
there is as yet no promise of the enlargement of the field of television to
theatre screen size nor of an extension of the possible service area to
rural districts in this country.
In the United States a start is being made in reducing television to
practice in the field.
new transmitting station is being installed in the
tower of the Empire State Building
for an experimental service in the
City of New York, to begin this fall.
About 150 receivers will be furnished
to selected observers. These receivers
are being manufactured at a cost of
probably several thousand dollars

A

and even upon a quantity production basis it is difficult to see how
the cost of the present design could
be reduced below $300.
A new type of cable, suitable for
the transmission of television images,
is being installed for tests and possible subsequent commercial use between Philadelphia and New York
City.
Similar developments are in
progress in England, Germany, France
and other countries. In 1937, therefore,
considerable
data
should be
available on points which are now obapiece,

scure.

television a commercial reality and as
progress occurs, reports will be made
from time to time. Other than this
no action by the Research Council of
the Academy appears to be called for
during the balance of 1936.
There appears to be no danger that
television will burst unexpectedly on

Members

of the

Scientific

;

sesses a general knowledge of the
principal systems under development
bibliography of the available literature has been compiled and is being
kept up-to-date.

INTERNATIONAL SHOE Co.,

We will endeavor to keep in touch
with the pioneering attempts to make

on WJR, Detroit, CKLW,
Windsor, WJAY, Cleveland,
WGAR, Cleveland, WOWO, Fort
Wayne, WIRE, Indianapolis,
WCAE, Pittsburgh, WBEN, Buffalo, and WFLA, Tampa. Recordings are being used over
well as WHK, Cleveland,

Louis (Conformal Footwear)
is recording a series of five-minute transcriptions to be placed

D'Arcy

Adv.

Co.,

When you

periods.
C. C. Winningham,
Detroit, is the agency.

week

St.

our

select

as

WAIU,

Columbus, and WKZO, KalamaPresent contracts are for 26-

Begun

Just

WJR

zoo.

Louis.

Our Job Has

using

is

used

St.

through

to

dramatized anand
transcriptions
participating time over 12 stations, from two to five times weekParticipating time is being
ly.
troit,

Commit-

ler.

water

nouncement

Carl Dreher, chairman Gordon Chambers, L. E. Clark, J. G.
Frayne, N. M. LaPorte, Wesley C.
Miller, Hollis Moyse, William Muel:

in

make a non-inflammable, odorless
cleaning fluid. Drums Inc., De-

try.

tee are

which dissolves

der

an unprepared motion picture indus-

This Committee has been making a
study of the technical progress of television during the past year, and pos-

A

Drums on 12 Stations
TO ADVERTISE Drums, a pow-

.

.

.

.

facilities to

reach the wealthy, highly responsive

market which we
First,

our production

lection of talent

research

staff

serve.

staff assists in

and program.

the

se-

Then, our

conducts an intensive and com-

prehensive merchandising campaign, built

many

around your product, which

will,

in

you a guaranteed

sixty

per cent

cases, give

distribution for your merchandise in

A B C

territory.

Write us for

full

information con-

cerning this highly developed sales

38^443 Grocers
If

yours

that

is

service

over

a food product, you'll be interested to learn

we reach 27,408 grocers with

the intensive coverage

which costs

the

regular

you nothing
station

rates.

Complete coverage data and rates
available at your request.

of our primary zone, and 11,035 others are in our sec-

ondary coverage.
staff is

Our promotion and merchandising

acquainted with this large group of progressive

merchants and

will present

your story

to

them.

These grocers are interested in having your advertising

message reach their customers over

the facilities of the

one example of

medium

that

ABC network.

A B C

—an

service

That

is

but

advertising

SELLS.

THE AFFILIATED
BROADCASTING COMPANY
Entire 42nd Floor, Radio Tower, Civic Opera Bldg., Chicago
Lincoln Building, New York
New Center Building, Detroit
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The Three

Pyramids

of Radio...
COMMUNICATIONS

. . .

BROADCASTING

all engineered by

mighty chain, RCA
joins the entire world in a series

IIKE
J

links in a

of International, Domestic and
Marine Communications systems
sending and receiving messages via
Radiomarine from ship-to-ship and
ship-to-shore messages "Via RCA"
Communications to 47 foreign
countries and all leading cities in
the United States!
Broadcasting is another phase of
radio in which RCA is active, serving the public and advertisers with
varied programs on 88 powerful
stations
associated with the
National Broadcasting Company.
In Reception, RCA leads the way,
manufacturing radio receiving sets
for city, farm and automobile use,
as well as transmitters, tubes and
.

—

W

.

Listen to

J,

1936

•

.

"The Magic Key of RCA" on

JERICA
June

.

.

.

specialized
all

RECEPTION

RCA
equipment for

made

all

pur-

in plants of the

RCA Manufacturing Company. Not
only does the Radio Corporation of
America serve the world with these
varied activities, but through RCA

RESEARCH LABORATORIES

it

has

given a long Hst of radio"firsts"that are

harbingers of all that is

still

to come.

Some day, RCA will engineer sight!
The nation's buying public is conscious of the fact that RCA knows
radio.

Hence it has

confidence vn. any-

thing bearing the

RCA

trademark.

Confidence make

sales.

That's

why

RCA dealers do a better business
enjoy greater profits. They are allied

with

RCA — the

only organization

engaged in every phase of radio
and Radio's Leader!

WJZ and associated NBC

stations every

Radio City

BROADCASTING
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poses

. . .

•

Sunday, 2:00

to

yoo

—

P. M., E.

D.

S. T.
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on advertising are plentiful, so C. H.
Sandage, associate professor of business at
Miami University and chief of the Transportation and Communications Division of the U.
S. Census Bureau, took a different approach
in writing Advertising, Theory and Practice,
Business Publications Inc., Chicago ($4.50).

Mr. Sandage believes business management
and the advertising profession should place
more emphasis upon development of a coordinated program and has written his book as

Selling Locals Nationally

reasoning and look toward the day when new
broadcast services will be commercially prac-

much

AFTER

ticable.

of the current U. S. census of broadcast staHis book contains considerable discustions.

a year of experimental operation,
National Independent Broadcasters Inc. has
failed in its mission of procuring national
business for local independent stations. That
is the frank admission of Edward A. Allen, its
president and founder. It is unfortunate that
NIB failed utterly in this respect. Mr. Allen
candidly states the failure is due to the lack
of coordinated policy and operation by the
independents and their disinclination to stick
to x'ates.

Locals of late individually have been coming
into their own than ever before in a
national way. Our own view is that NIB, as
a business venture, was predestined for failure
for one outstanding reason. It is impossible

more

up a bundle of 100-odd stations of all
pedigrees and shapes and deliver them to a
national account.
Advertisers buy markets.
They don't want the Podunks thrown in with
the metropolises.
They don't want circula-

to wi-ap

tion in places

where they may not have

dis-

tribution.

We think that perhaps two dozen or even
three or four dozen selected independents in
reasonably

good markets can be sold cooperatively.
But it will take an educational
campaign to do it. There are many good locals who abide by ethical standards and have
good equipment and high standing in their
communities.
Offer such a combination and
our guess is it will attract attention if properly managed, just as some of the locals are
already doing individually.

New
NEW

frontiers

Frontiers
radio

being opened.
Frequencies heretofore regarded as worthless
from the practical standpoint are yielding to
the genius of radio science.
in

The regulations

just promulgated by the
Broadcast Division reassigning and governing all broadcast operations other than

those in the conventional band now in use
commercially, constitute recognition of these
advances.
The regulations provide definite
allocations for such future services as television, facsimile and ultra-high frequency broad-

They more

firmly

entrench other
services like relay, international, and rebroad-

cast.

Close scrutiny of the new rules reveals many
interesting points. Doubtless, experience will
show the desirability of modifying some of

these rules. They are rather rigorous in several respects and constitute new departures
from present practice. All things considered,

however, they appear to be based on sound
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The author

is in

charge

medium.

sion of radio as a

may

not be sold for those experimentations.
Yet the way is opened for "identity" or "trademark" tie-ins with visual broadcasts. And
commercial credits are to be allowed in the
ultra-high or "apex" station broadcasts and
in the international broadcasts.
In each instance this time may not be sold but simply
given gratis to the advertiser who uses the
regular broadcast station facility operated in
conjunction with the present experimental
services.

Thus, the

FCC

places itself in the position

of being able to allow commercial pursuits on
any or all of these services, once it feels the
it.
And this can be
done figuratively by the sweep of a pen for it
simply has to change the language governing
such experimental operation.

A REVISED

Broadcast English,
Regarding
the Pronunciation of Some English PlaceNames, issued by British Broadcast CorporaIt is
tion, London, has just been published.
one of a

of

edition

Recommendations

series

Announcers

to

of

booklets

five

containing

recommendations on pronunciation collected
and written by Prof. A. Lloyd James, honorary secretary of the BBC advisory council
on spoken English and professor of phonetics

London University. The booklets contain
a key to the phonetic alphabet which is used.

at

"public interest" justifies

The regulations are written in plain English.
They have been shorn of the usual legalistic
phraseology. They are of vast import to future radio in all

its

aspects.

at a time when the FCC
preparing for technical hearings to appraise
the needs of all kinds of services aside from
broadcasting for ultra-high frequencies, to
start June 15.
The recent action, allocating
specific channels to specific broadcast services,
narrows somewhat the scope of the forthcoming hearings.
These hearings, however, are
important to broadcasting if the industry is
to be given the "elbow room" it inevitably will
require for future expansion.

The new rules come

is

are

FCC

casting.

There are restrictions on television and facThey are held experimental, and time

simile.

for the business executive as for the ad-

vei'tising technician.

Rights in

News

tion of

KVOS,

of trade-marks, patents, copyrights,

and kindred properties, titled How to
Protect Business Ideas, by William H. Leahy,
general counsel of Dennison Mfg. Co., and
Washington attorney, has been published by
Harper & Bros., New York ($2.50). It is described as a "helpful manual to aid individuals
and corporations in the protection of their
rights to distinguishing designs and ideas"
and contains a foreword by Isaac W. Digges,
general counsel,

of

AP

ANA.

dispatches picked up from AP member
was "unfair competition" and

newspapers

constituted "news piracy".
Whatever the finding of the nation's highest tribunal, we feel it is in the best interests
of both radio and journalism to have a final
adjudication of this issue. It is too important
to the future of both industries to be left unCompetent counsel have been redecided.

tained by both sides and the

THE SUPREME

Court has granted the petiBellingham, Wash., for a re-

view of the so-called "news piracy" case

A STUDY

labels

come
once and for

J

|

Supreme Court

ruling, probably to

this fall, should settle

this issue

all

time.

in-

volving alleged broadcasting of Associated
Press dispatches over the station after they
had been published in member newspapers
and the newspapers sold in the usual way.
The nation's highest tribunal will have before it two lower court opinions diametrically
opposite in conclusions. Federal Judge Bowen
of Seattle, in a coui'ageous ruling shattering
all precedent, held that news, whatever its
origin, may be broadcast once it is published
in the normal manner.
The Circuit Court of
Appeals in San Francisco last December, reversed Judge Bowen's conclusions and held
broadcasting stations were in strict competition with newspapers both as to subscribers
and advertising, and that KVOS' alleged use

A Good

Selection

:

WE COMMEND

the Joint Committee on Radio
Research for its selection of Paul F. Peter,
well-known broadcast research expert, as its
secretary. He is ideally equipped for the task

pioneering this new research field, which
aspires to provide a radio research bureau
which will serve advertiser, agency and meof

dium with unbiased circulation data on broadIn our last issue we urged
cast advertising.
selection of a

man

entirely familiar with the

complex field of broadcast advertising. This
the committee has done. The start is good, in
our opinion.
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PERSONAL NOTES
HARRY

SMITH, Tacoma,

T.

has

named

been

sales
representative of
Seattle, in the Southwestern part of Washington.
R. O.
Bullwinkel, formerly in the transportation business, will handle this type
of business for
and serve
as sales representative in Northwest-

KOMO-KJR,

KOMO-KJR

ern Washington and Canada.

ARTHUR
WWL,

CAPT.

PRITCHARD,

of
New
in a hospital recovering
jor operation.

manager

A.

B.

HERBERT,

Orleans,

is

from a ma-

formerly of

the

Memphis

Commercial Appeal, has
joined the commercial department of
WHBQ, Memphis.
B.

HOWARD BEDFORD,

formerly

the Canadian Radio Commission,
has joined CKNX, Wingham, Ontario,
as commercial director.
of

WALLACE

J.

STENHOUSE,

former

advertising director for Calumet Baking Powder and for four years on the
editorial staff of the American Weekly, has joined the sales department of
Affiliated Broadcasting Co., Chicago.

CLAIR HETER.
KGBZ.

ager of

merly of

W9XBY,

recently sales

man-

York, Neb., and forWaterloo, has joined

WMT,

Kansas

City,

as sales and

promotion manager.

EDGAR THOMPSON BELL

R.

CAMPBELL EMBRY,

staff

TAKE ABOUT

J

1

135 pounds of human energj', sprinkle generously
with pleasing personality, and mix
with a driving sort of business
acumen and a flair for showmanshin plus a deep Southern twang

trips to Chicago, Kansas
City,
Dallas, and other points to talk

Thompson

few stations were making money
and the pictures painted by the
publishers were far from rosy.
Came 1928, and Mr. Gaylord

Edgar

you have

and

treasurer of the
Oklahoma Publishing Co., and gensecretary

Bell,

eral

i

manager

-

of

its

and of Station WKY.
A few weeks ago

1

newspapers
dedi-

—

I

WKY

i

I j
j

j

I

I

1

1

I

ment of WKY.
Perhaps Edgar

day

has something to do with that dynamic personality and energy. He
was born July 4 near Birmingham,
Ala., and when Independence Day
next arrives he will observe his
44th birthday. Twenty-one of
those years he has been associated
with Mr. Gaylord and the Oklahoma Publishing Co., after a career in newspaper work in the
South. During those two decades
he has figured prominently in the
affairs of Oklahoma and the Southfwest which has enjoyed its greatest development in that span.
The Oklahoma Publishing Co.
publishes the Daily Oklahoman,
the Oklahomo. City Times and the

I

'

?

I

'

j

'

!

i

Oklahoma Farmer-Stockman, and
they are in the forefront of Southwestern publishing enterprises.
Edgar Bell already had become
secretary - treasurer and business
manager of these enterprises when
he began to e\ance a keen interest
in radio. He talked radio to his
chief, Mr. Gaylord, in 1926 and

3

.

1927, when few newspaners were
in the field. He saw in it a logical tieup for the newspapers. To-

gether with Mr. Gaylord he

\June J,
1
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manager of

sales

Washington, delivered a

lec-

ture on radio advertising to the Advertising Club of Washington at its
lecture series May 22. Following the
lecture, there was a question period,
participated in by James W. Hardey,
advertising manager of Woodward &
Lothrop, department store
James
Rotto, sales promotion manager of
;

Lansburgh's

department store
Norman C. Kal, head of the Kal Agency
Walter D. Barkdull, advertising manager, Washington Times; W. N. Freeman, manager Shopping News; Yincent F. Callahan, commercial manager
and WMAL, Washington,
and Henry Seay, WOL, Washington.
;

WRC

EDWIN REYNOLDS
Phillips, resigned, as
dising specialist and

succeeds

CBS

W.

P.

merchan-

client

counsel.

Mr.

Reynolds recently joined the
CBS sales promotion department,
coming from the sales promotion department of WOR, Newark.
L. HUGHES, general manager of WHBF, Rock Island, 111., is
now taking treatment at the Rock
Island Sanitorium for a severe respiratory ailment which he suffered sev-

JAJMES

eral

months

ago.

JACK RICE,

Miami, president of
Radio Club, has gone
Nova
Scotia, where he
to Yarmouth,
will handle publicity for an anniversary observance during the summer.
ED COOK, former sales manager of
the Jackson Triliine, has joined the
commercial department of WIBM,
Jackson, Mich.
International

married in Gunnison, Miss., to Miss
Frances Cockerham of that city.

HOPE BARROLL

GENE O'FALLON.

on May 21 underwent a tonsil removal operation. He is recuperating

sales

KFEL-KVOD,

manager

of

Denver, is the father
of a nine-pound bov born May 12, his

fifth

child.

HAROLD
of

KFVS,

joined the sales staff of
view. Tex.

KFRO,

Long-

of

Jr.,

WFBR,

executive
Baltimore,

at his home.

D. BUTLER, president
and of the Prairie Farmer,
President
conferred with
Chicago,
Roosevelt May 22. He also visited
with several members of the cabinet
on the same day.

BURRIDGE
of

JOHNSON,

formerly
Cape Girardeau, Mo., has
C.

vice president

WLS

vacation in Europe. In
September, the first oil well was

drilled in the

Oklahoma City

Pouncing upon

this as

field

the op-

portunity to blast forth in radio,
Ed Bell procured an option on
from its owner. Earl C.
Hull, who is still the station's
chief engineer. Meanwhile, he
cabled Mr. Gaylord suggesting the
purchase. The "go ahead" was immediately forthcoming. The Oklahoma Publishing Co. was in the
broadcasting business, and Ed Bell
had his long cherished opportunity
to try his hand at the newest of
the public service and advertising

WKY

arts.

Bell's natal

(

'

of the sales
is to be

Baltimore,

WILLARD,

WJSV,

left for a

WKY

cated its new studios in Oklahoma
City the last word in efficiency
and decoration. The event culminated eight years of radio effort
on the part of Edgar Bell, who
nourished
from meagre beginnings as a non-network local to
an XBC affiliate that now boasts
the best in radio for a regional
station. E. K. Gaylord, president
of the company, paid glowing tribute to his associate on that occasion, giving him full credit for entry of the publishing company into
broadcasting and for the develop-

'

with newspapers publishers then
onerating stations. By and large,
radio was regarded by them as an
expensive luxury, for in those days

WBAL.

of

A. D.

made

By the time Mr. Gaylord returned a few weeks later he found
his company had purchased a station,
located new studios, purchased ground for a new transmitter and otherw'ise was prepared to
go full steam ahead. On Nov. 11,
went on the air with the
latest equipment and since then
has continued its progressive
strides. The first year the station
lost about $60,000, but the losses
that year and the next were taken
deliberately because of Mr. Bell's

WKY

feeling that to establish a station

and make

it

a commercially profit-

able institution, it had to build an
audience. Everything was put into
programs. Gayle V. Grubb, of
KFAB, Lincoln, Neb.,

manager

became

1928 and worked
directly under Mr. Bell. The station finally made an affiliation with
in

NBC

and became Oklahoma City's
first network outlet.
The success of WKY after those

rather

inauspicious

beginnings

financially was reflected in the acquisition by the Oklahoma Publishing Co., last August, of KLZ, Denver, a CBS outlet. Also under Ed
Bell's

general

BROADCASTING

management,

but

with

Meyerson, former adver-

J. I.

tising

manager

of

the

Oklahoma

City newspapers, as manager, KLZ
installing modern new equipment, and is undergoing the same
renovation that
received
upon its purchase.
It was in September, 191.5, that
Edgar Thompson Bell joined the
Oklahoma Farmer-Stockman, then
a struggling infant in a highly
competitive farm paper field, as
advertising manager. Today as
secretary-treasurer of the Oklahoma Publishing Co. he is the
business head of an institution
with resources and investments
is

WKY

amounting

to

millions.

His

flair

for the spectacular and for doing
the right thing at the right time

won him immediate prominence
Oklahoma

in

affairs.

While attending public school
near Birmingham, Ed Bell's father
passed away. Ed was forced to
leave
sixth

school after finishing the
grade.
For two years he
worked in a machine shop, before
he found out he didn't care for it.
Then he got a job as time keeper
in a Birmingham foundry.
The
smell of printers' ink got him

afterward when he went to work
a job printing plant, and he
hasn't left the print shop since. At
the age of 20, young Bell procured
his first position with a publication, joining the staff of the Proin

gressive

Farmer

in

Birmingham.

Seeing

greener fields ahead, he
went to New Orleans in 1914 as
advertising manager of Modern
Farming, after having worked as
the Cincinnati manager of Progressive Farmer. He got the latter position by wiring the publisher of the paper to send him
enough money for a round-trip

railroad ticket. When this publication was about to change hands,
Bell heard about an openon Mr. Gaylord's FarmerStockman. Telegrams were e x changed and the agi'eement finally
made whereby Bell became adver-

young
ing

manager of the publication.
The success with which he handled that position, against the competition of two other strong farm
papers in Oklahoma, is reflected

tising

in the fact that Ed Bell is now the
business manager of the Oklahoma
Publishing Co. activities and that
all three of its publications and its
radio station are in the forefront
of their respective fields in the

In 1913 Mr. Bell married the
charming Alice Williams of Florence, S. C. Thev have a 20-year'

old daughter, now in her third
year at the University of Wisconsin. For recreation, aside from the
fun he gets out of work, Ed Bell
putters about a golf course, and
He is a 32d
likes motor-boating.
degree Mason, a Shriner and a
member of Rotary, Oklahoma, and
the Oklahoma City Golf and Country Clubs, and the Chamber of

Commerce. He

attends Saint
Luke's M. E. South church.
As for radio and its future, Ed
Bell says: "No one could view its
future more optimistically than 1.
I feel that there is a great future
for this medium and, not being
able to pierce the future far

enough

to

know what

effect it

may

eventually have on the printed medium, I am one newspaper man
who will insist upon our organization having a firm foothold in radio and keeping as nearly as possible abreast of this fast developing industry."
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.
,

ROY SHIELDS,

BEHIND

NBC,

THE MICROPHONE
HAROLD SAFFORD,

program

rector of WLS, Chicago, left
on a scouting trip to cover

di-

May

IS

several

Hal O'Halloran has returned
WLS from WOR. Newark, to hanChuck Wagon iirogram.

states.
to
dle the

DON HETWORTH,

formerly of New
York and Boston stations and former
actor, has joined the announcing staff
of

KYW,

assistant director of
the CBS Artists' Bureau, resigned as
of May 22 to start his own talent office.

TAYLOR GRANT, announcer
WCAU, Philadelphia, is the father

of
of

May 9.
JACK WILSON, Cleveland
a girl born

continuity man. has joined the continuity and
publicity staff of W.JBK, Detroit.

MACK MILLAR, publicity director
of WNEW, Newark, has resigned, his
BILL BIVENS,
Washington,

by

his

assistant,

resigned

WJSV.
return

to

WFBC, Greenville, S. C.
JIM CROCKER, announcer
to

and
salesman of WOAI. San Antonio, has
left for Dallas where he will be one
of five announcers for the Centennial.

Lew

Valentine, who returned recently
from
Cincinnati, is announcing
on
again.

WLW.
WOAI
MARION T. WOODLING.

the
past year producer and announcer at
San .lose. Cal.. has been transferred to KJBS. San Francisco, as
traffic manager for the two stations.
for

KQW.

FORREST BARNES,

continuity
writer of KFI-KECA. Los Angeles,
was to be married May 31 in that

city to

director
early

return
in

of
in

Miss Evelyn Bolster.

Oscar H. Fernbach
OSCAR H. FERNBACH, 62, for more than three
LIEUT.-COL.

Hollywood

doing the musical score for a Laurel
and Hardy picture on the Hal Roach
lot at Culver City.

LELIA JONES,
the

Macon, Ga.,

of

woman member

first

of the

is

WMAZ

announcing staff, handling a half-hour
morning cooperative.

HAROLD BOCK, publicity manager
NBC Hollywood studios, has an-

for

nounced his engagement to
Chism, Los Angeles organist.

Sybil

J. TOBOLA has joined KELD.
El Dorado, Ark., as announcer and

CAKE
WFBC,
its third

HAYLE

ager B.

C.
of

CAVANOR, production
WCCO, Minneapolis, has

manager
been made an honorary member

of

the University of Minnesota chapter
of Zeta Phi Eta, professional speech
and dramatic sorority.

OLLIE COOK, formerly of KGNC.
Amarillo. Tex., has been named production manager of KFYO. Lubbock,
Tex.
Harold Sparks, of Hollywood,
has joined the announcing staff of
Plains Radio Broadcasting Co.. which
and KFYO.
operates both

JAMES P. WILLIAMSON, formerly
of KARK, Little Rock, has joined the
program department of WHBQ, Memphis.

REED POLLOCK,
KDON.

ager of

manDel Monte. Cal.. was
production

May

10 to Miss Louise Parker, of Pacific Grove. Cal.

married

CHARLES VANDA. CBS
representative

Los

in

program

Angeles,

on

May

20 announced his engagement to
Miss Sue Ross Crooks, radio singer

known

professionally as Sue Ross.

FERN McNEIL.
-sistant to Henry
traffic manager in

for several years assales
Maas.

NBC

San Francisco, has
.Tune 1.
She is the

resigned effective
wife of Russell jMcNeil.
in that city.

NBC

librarian

'^BEYOND A

FOR CROWD

—

Bill Bivens, announcer,
slices of the birthday
persons interviewed in

passed out
cake to all
a quarter-

hour sidewalk program.
viewees were asked what
program they liked most.

ROBERT

Inter-

WFBC

San Francisco,

in

has been made a regular

member of
the announcing staff. Melvin Vickland.
formerly on the announcing staff of
KFRC. San Francisco, has been
named his successor.

DICK WYNN. formerly announcerproducer at W6XAI. Bakersfield. Cal..
has joined the announcing staff of
KYA. San Francisco, succeeding William Fuller.

ROYAL WISEMAN, formerly on the
announcing staff of KRE. Berkeley.
Cal.. has joined KROW. Oakland, in
similar

a

Don

succeeding

capacity,

Ralph.

MAURINE
City, is in

formerly

KSL.

San Francisco

Lake

Salt

free lancing.

RICHARD HOLMAN,

former prodirector of KYA, San Francisand now writing and acting in the
Cm6 Reporter serial for MacGregor
& Sollie Inc. Hollywood transcription
producers, recently announced his ensragement to Miss Ruth Fisher in San
Francisco. The wedding is scheduled

gram
co,

for late in June.

SHADOW OF DOUBT"

GEORGE TOLIN.
announcer at
will

marry

Thomas

features
Francisco,

special

KGGC. San

Dorothy

Miss

Edna

of that city, on June 6.

CHARLES GODWIN and Bryson
Rash, formerly of WLW. Cincinnati,
.

have joined W.TSV, Washington.

goes to press today!

.

LAYMAN CAMERSON,

formerly of
the production denartment of the Cen-

Broadcasting Co.. in Linhas been transferred to the
Omaha studios of KOIL. where he
will announce. Fran Steele, formerly of the production department of
WLS, Chicago, has joined KOIL.

tral States
coln. Neb.,

Insist

this

on getting your copy of

guide to media buying, a

Omaha.

MARTHA DEANE,

study of radio

advertising

conductor of a

woman's program on WOR, Newark,
on May 26 was awarded a medal by

and

Women's National Exposition of
Arts and Industries for "sreatest conthe

listening in Pittsburgh.

tribution to radio in 19.3.5". The basis
the award, the committee stated,
the fact that she has "humanized
radio". The award was presented on
the second anniversary on the air of

of

was

Martha Deane (Mary Margaret McBride).

CHARLES WISE, for the last four
years sales promotion and publicity
director of WKRC, Cincinnati, resigned

May

16.

He

has

not

an-

nounced future plans.

PITTSBURGH

•

BASIC

NBC

National Representative

HEARST RADIO

RED NETWORK
new york

K D YA

sanfranosco

eight

mother and two
in Clarendon,

sisters,

who

reside

-

-

Va.

THE

U. S. Supreme Court on
25 denied the petition of
Shepard Broadcasting Service Inc.,
Boston, for a review of the decision of the U. S. Court of Appeals, First Circuit, which had denied the Shepard claim that its
patent covering organ broadcasts
had been infringed by the AeolianSkinner Organ Co. Inc. The patent involves a method and apparatus to improve the quality of reception of organ broadcasts by isolating the organist from all sounds
of the organ pipes but the radio
reproduction. The Shepard patent
had been sustained by the U. S.
District Court for Massachusetts.

May

Atlas Beer in Chicago
ATLAS BREWING Co., Chicago,,
through Sellers Service Inc., Chi-?
cage, on May 18 started a new 15minute program, thrice weekly on,
WBBM, Chicago only, featuring'
Adele Starr, songster, one of^
Major Bowes' early proteges, with
-

Witmer &

Blue, a pianist team.

WWNC
ASHEVILLE, N.
FuU Time

NBC Affiliate

The
of

The

C.

1,000

Wattt

Quality Market

Now
Summer

Southeast

Entering

Its

Season of Doubled Pop-

ulation

And Doubled

Sales!

SALT LAKE
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last

i

for

years transmitter
and field engineer of WRC, Washington, died May 22 from a heart
ailment from which he had been
suff^ering since March. A native of
Virginia, he was 35 years old.
Prior to joining NBC in Washington, he served in the Navy, having received his radio training at
the Naval Radio School. Afterward he was an operator with
Tropical Radio and Texas Oil Co.
He is survived by his widow,
the

,

Patent Ruling Stands

WHIPPLE.

continuity writer of

years radio editor of the San Francisco Examiner died in St. Luke's
Hospital, that city, on May 1.3, after an illness of three months. For
40 years a newspaperman. Colonel
Fernbach had been city editor of
the old Morning Call, San Francisco; editor of the Oakland Tribune, marine and financial editor
of the San Francisco Examiner before becoming radio editor. In 1913
he was foreign representative in
South America for the PanamaPacific
International
Exposition
held in San Francisco in 1915.
During the world war he served
as an interpreter on the staff of
General Pershing.

David W. Lewis
DAVID WILLIAM LEWIS,

McANDREWS, NBC

J.

announcer

junior

When

C, observed
anniversary May 20, ManT. Whitmire (right) and

Greenville, S.

press operator.

KGNC

announcer of

has

music

will

JOHN

Philadelphia.

ROY WILSON,

place being taken
Sid Schwartz.

Chicago,

June after three weeks

(ITY.u^i^P^
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Radio Raises Level
Of School Methods
Tele^-ision

SCHOOL

WGY

announcer, was detailed to assist

ers of the future
will have to be

John B. Kennedy,

grow

an

as

educational medium.

Don

man,

XBC

em

E. Gil-

west-

di%ision vice-

Mr. Gilman
president told the
San Francisco State Teachers College recently.
"It is reported that -300,000
schools in the United States are
now equipped with radio sets, and
that one great musical educational
progi-am frequently has 6,000,000
school children listening," Gilman
said. "From
we may well

or

seems to

it

know what

is

good

in

The pageant was depicting the
"Death of Carelessness" -w^hen a
section of temporary stands collapsed and 700 children tumbled
in a heap.
Sheehan was at the
microphone. He sa-w what happened and at the same instant saw
that one of the members of Mayor
Thacher's party was about to

me

music

an unprofitable one.
"The educator will have to learn
the

pedagogy

the

of

class-

room, with control of the student
under the eye of the teacher, is

and

not the pedagogy -which will serve
educational purposes by radio.
There must be, in the future, a
better technique for educational
programs than we have so far
found; the educator himself must

WlMBD's New Plant
WMBD, Peoria, 111., is installing

Interesting Education
this

HE DOES
will

become

so, possibly
the classroom of
well as the radio

atfect

tomoiTow

as
audience.
There has been much
discussion of the need for making
education more interesting, of
teaching the fundamentals with
less machinery, and possiblv broadcasting -^^-ill contribute to this field.
The radio audience cannot be controlled, and while there would still
be a large audience for any educational program, one which' -would
be interesting and entertaining and
attention - compelling would command a vaster audience.
"In a few months XBC will begin experimental broadcasts of tele-vision from Xew York, prelimi-

NBC-Red

Jlj/u/ifi

I,

1936

•

COMPANY—THIS IS THE
NU-ENAMEL COMPANYWE WANT TO CANCEL
OUR RADIO PROGRAM!

9,

1936

^
cancel! WHY VOU'yB
JUST STARTED — YOU'VE
ONLY HAD TWO PROGRAMSONE YESTERDAY AND ONE

THE DAY before/

YOUR ''MR. FIX IT " OFFER
DA NDY --BUT A REN'T
YOU ASKING TOO MUCH
TO EXPECT RESULTS FROM
ONLY TWO BROADCASTS.

OH,

mye had

BUT

results/ SO

IS A

THE PROGRAM:

of expression
speech.

and

freedom

OFFER:

J|-|f

of

"It was only recently," he said,
"there came news from Germany
that five of its citizens had been
arrested and sentenced to imprisonment for listening to programs
The American
from
s c o w.
people would never submit to such
restraint of the right to th'nk.
Complete freedom of speech is necessary to progressive radio as it
is to a progressive people.
It is
my opinion that radio listeners
everj'where will demand this same
right of freedom."

MANY

PEOPLE HAVE ALREADY
ACCEPTED OUR OFFER
IT WILL TAKE S/X MONTHS
TV FILL THE ORDERS

J

J|-j£

RESULT:

THE MORAL:

Fij^ minutes of painting and deco-

ratmg hints by Mr.
Enamel man.

room painted
of

I*ixit,

the

Nu-

free for purchasers

Nu-Enamel.

^^^^^ business than the sponsor
prepared to handle.

was

pays to advertise over the friendly
stations of The Des IMoines
Register and Tribune.

radio

M

al peace and understanding when
freedom of speech is permitted by
broadcasting systems, Gilman

the Puget Sound Market
Pioneer Radio Stations

KJR
— 'EBV? AUT)
|

Xational Representatives

'HELLO, IOWA BROADCAST I N6

pointed out, adding "it is not unreasonable to expect that the increasing distribution of radio sets
in itself -will eventually force a
broader attitude tovrard freedom

participation of the teaching staff.
Tele\-ision will do the same."
Radio contributes to internation-

KOMO

WHAT HAPPENED MAY

Jersey City, recently received a request asking the management to air the plea of a young
couple wanting to adopt a baby
girl two or three years of age.

leai-ned that broadcasting as an
aid to education requires the intensive, intelligent and interested

Seattle's

OF

TRUE STORY

WAAT,

of this great ser\-ice to the classroom, when the dramatization of
education will enlarge its scope.
I cannot see the displacement of
the teacher in th's; it has been

Use Both of

A

Blaw-Knox vei-tical radiator. The
ne-w building is to be erected on an
11-acre site, and a portion of it
will be of glass brick.

nary to its general development
through the United States, when
-we shall see as well as hear public events, speakers and entertainment. I can foresee the extension

To CompletelT Control

cuts.

an entirely new transmitting plant
entailing an investment of approximately S27,000 and hopes to
be on the air with its modern installation by July 1, according to
an announcement May 19 by Edgar Bill, president and general
manager. A Western Electric 1,000
watt transmitter has been contracted for along with a 260-foot

become entertainment-minded.
"IF

HAV£ TROUBLE
mUDING OUR CUBNTS!

Wi

shout a warning. Sensing that if
any -word of an accident went out
on the air the mothers of those
10,000 children would be panic
stricken, he politely placed his
hand over the man's mouth before
he could say a word. As a result
nothing went out on the air about
the accident. Xone of the children
-were hurt beyond slight bruises

but -will expect only the best. As
a result of education, mediocrity
in music, in drama, in all forms
of art, will have a short life and

that

news com-

family.

official

predict that the man
of the future not only

woman

will

this

XBC

mentator, in describing the X'ational Safety Pageant staged by
the City of Albany. Members of
the police and fire departments,
with 10,000 school children participated in the program before
15.000 spectators, including Gov.
Lehman and other members of the

as well

as pedagogues if
radio continues

to

at

an example of quick
thinking and prompt action by an
announcer. John Sheehan,

teach-

showmen

Shouts

HERE'S

Gilman

E.

Stifles

Pageant Accident

Aid Pedagogy,

to

Don

Declares

QUICK THINKING
Announcer

NBC-Blue

PETRY &

BROADCASTING

^^^^

<.A>
CBS

Basic,

Dm

Moinc!

<,n>
NBC

Bejic Bloc, Cedar Rapidi-Wrterloo

</\>
NBC

Basic Blue,

Des Moii-ej

IOWA NETWORK
National Representatives:

John

Blair

& Co.

CO.
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Autos and Soap

—More About Summer—Radio Fashions
Sponsors
Hearts —Tour

PROCTOR & GAMBLE
through

Co.,

BESIDES offering a terse, illustrated brochure on automobile radio sets, CBS has released a striking study titled A Sumviary of
Summer 1936 Radio Facts. It is
spiral bound with printed cellophane cover in which a typewritten
phrase is patterned like a tree and
lays over the paper self-cover. The
only illustration is on the back cellophane cover, the CBS symbol.
Five specific reasons why the 1936
summer season will be a good one
are offered in big type, averaging
only two or three sentences to a
page (right-hand). The left-hand
pages are blank.

Cin-

medium

the

of

The O'Neills program on an NBCRed network and printed media on

—

May 18 began a series of weekly
prize contests.
Each week the
contest culminates in the award of
five Pontiac cars, plus 1,000 galWinners of the
lons of gasoline.
cars receive a credit slip good for
gasoline at any dealer.
Prizes are awarded on the basis
of the best letters submitted on
the subject "I Like Ivory Flakes
."
Ninety-nine other
Because
.

.

cash awards range from $100 to
All entries must supply a box
$5.
top from a box of Ivory flakes.
The contest is scheduled for six
*
*
*
weeks.

AT

6:50 each evening titles of
movies at three local theatres are
read by WMAZ, Macon, Ga., along
with starting times of features
and complete shows. Two names

A. DAILY prize is given to the listener of KFEL-KVOD, Denver,
who submits the best name for the

selected at random from the telephone directory are announced and
offered complimentary tickets to
any program if they call at the
Thesponsor's place of business.
atres run trailers on the feature.

new song which Jay Burnette
writes for each program under
Solitaire
coffee.
sponsorship of
Suggested names must be written
on Solitaire labels.

*

*

500,000

now produced

from mines

in

BUTTE
Home

KG

of

I

The

R

Drug Store Merchandising Booms Sales

FOR A WEEK

Sommers' Rexall
San Antonio featured in windows, on counters and
in newspaper advertising products
advertised on WOAI and sold by
Sommers' stores. Large signs announced the "Sommers' - WOAIRadio Week" and several items
were put on sale. Here is a show
window.

Drug Stores

Ray
of

in

Davis, advertising manager
stores, described re-

Sommers'

local advert iser

knows what's what

•

•

the fact that during the
past year, Baltimore ad-

have bought

more time on WFBI^
than any other major

network station
off to

aU
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a tip-

shrewd national

nA\re^l'i-\cf^l'C
V CI Ll&Cl a.
NEW YORK

is

CHICAGO

•

Representatives:
Edward Petry & Co.

DETROIT

.

We
the

"The WOAI windows attracted
more attention than any windows
we have had thus far this year.
Store managers reported that several passers-by were continually

We

SO SUCCESSFUL were

the first

programs direct

15-minute

from Maceys

Inc.,

St.

Paul

SAN FRANCISCO

wom-

apparel store, that it has
signed a year's contract for a 15minute program each week on
KSTP. The
is
not
straight commercial, because, in
addition to the news on buying and
fashion events, a guest musical
artist is included on each week's
broadcast. Last week Macey's got
a double play for their money by
putting one of their telephone
They
operators before the mike.
had discovered that she had had
roles in the St. Paul Civic Opera.
Broadcast serves a dual purpose.
The listening audience hears all
about the store and a special
broadcasting booth draws crowds,
and loudspeakers in the store also
carry the program.
en's

program

^

*

ETHEL STRONG,

MRS.

conduct-

Home

Folks program on
WOAI, San Antonio, stages demonstrations on Peter Pan salmon
in grocery stores. Alaska Pacific
Salmon Co. is sponsoring announcements on the Home Folks series
In addition she has been giving
talks at parent-teacher meetings,
ing the

where she
graphed

distributes

letters

telling

were very much satisfied with
WOAI merchandising tie-up.

think the cooperation of both
sponsors, our own display men and
helped to put across in a
big way, the "Sommers - WOAI-

WOAI

Radio Week."

mimeoof

the

EACH

Folks Journal, soon to be
published.
The Journal mailing
list has been growing at the rate
of several hundred a day.

A THEME

song, "Hearts Adrift",
composed by Carleton Bates, Bos-

used by Edgar P. Lewis &
Sons Co. Inc., Maiden, Mass., on
its programs for Viva candy, is
given away on the sponsor's programs on WCOP, Boston, to all

of the four local salesmen

WREC,

Memphis, arranges a
Sunday tour for a local client to

of

the modernistic transmitter house,
located four miles outside the city.
Four engineers are on duty at the
transmitter to give technical explanations for sponsors and their
friends, who make the Sunday

by appointment. According
Hoyt B. Wooten, WREC owner
and manager, the sponsor parties
visits

to

are proving effective in strengthening relations with accounts and developing new business.
plans
to encourage trips to the transmitter by civic and school groups.

WREC

^

LISTENERS

^

^

of

KLZ, Denver, are

being offered a copy of each week's
program schedule, which are printed and mailed each Friday. Quantities of the schedules are made
available at downtown locations
for the transient public. More dedescriptions are supplied
tailed
through display advertising in a
local newspaper.
The new program schedules include names of
sponsors, guest stars and general
information of interest to fans.

Covers the

Home

I

s

I

a n

d

s

like the

waters
cover the sea

ton,

who

request

it.

FEATURES

On Transcriptions
Arailable to Stations and Aeeneies

K H

Hollywood,

Calif.

B C

HAW AII

HIL O,

KQMB
HONOLULU

Samples on Request

STANDARD RADIO
.

—

sults like this:

^

vertisers

looking at the windows, and most
of them examined carefully each
individual display, from product to
price to poster tie-up announcing
the radio program and stars. But
as for results nearly every item
featured easily tripled its average
sale during the week of the tie-up.
And there were 25 items. Newspaper ads with similar layout to window disnlays helped the tie-up.

*

LOBEL'S Children's Store, sponsors of the Miniature Minstrels on
WFBL, Syracuse, has placed a onesheet display in the entrance of
the store. The display board carries pictures of all artists in the
Minstrel and the time and day of
the radio program.

of copper

lbs.

every day

MAKERS OF THESE FA^VOUS PRODUCTS

for

Drifting

cinnati,

SOMMERS
WOAJ. RADIO WEEK
HOURS OF eNJOYMENT BROUGHT TO YOU BY THE

FRED

J.

SAN FRANCISCO

OFFICE,

HAWAII]

,

HART, PmldtBl amI

Gaacral

Mmgn

CAUFORNIAN HOTEL

Inc.
NEW yOWC

515

CONQUEST ALLIANCE COMPANY
CHICAGO. 100
MADISON AVE.
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I

THE

IN

Exposition Bee

CONTROL ROOM

A SIX-STATE

in

in charge of design
generator division, has been

the

Electric &
engineeririg
with headquarters in East Pittsburgh.

named by Westinghouse
Mfg. Co. as manager of

THE

Liebmann

Morris

Memorial

Prize for 1936 was awarded by the
Institute of Radio Engineers to B.
J. Thompson, in charge of the electrical research section of the
tube laboratory, Harrison, N. J., for
"contribution to the vacuum tube art
in the field of very high frequencies."

RCA

ROY KESSLER,
has

Lansing,

formerly of

joined

the

are WJW,
WKBN, Youngstown;
WHBG, Canton; WAIU, Columbus; WEAI, Cincinnati;
WSPD, Toledo, and WLEU,

\kron;

WJIM.

technical

WKBZ, Muskegon, Mich.
JOHN G. PRESTON, engineer of
WMAZ, Macon, Ga., will be married

Other stations are expected to enter.

FRED BOWEN,

To End

sound engineer for

Studios,
Hollywood sound organization, is on tour
of 26 California cities to install a
public address system at each point
where auditions will be held for California's Sour. Winners at each place
travel to Los Angeles for the weekly
broadcast sponsored by the California
Chain Stores Association, through

Lord
from

CBS

& Thomas'

KHJ

Los

Angeles

to stations of the

Lee-

network in California.

MURRAY BOLEN,

studio engineer
Francisco, has taken
a three-month leave of absence and
leaves June 1 for Schenectady, to
make a further study of the technical
end of radio at the General Electric
of

WROK,

site

tensive

KFRC, San

WNEW,

assistant

chief

tion.

let

Rockford,

111.,

is

making

Master Key

in Business; Sensing
People Want". Among
other speakers will be Chester H.
Lang, AFA president; Allyn B.
Mclntyre, president of the Advertising Club of Boston, and Mrs.

What

bration

is

the

Grace Morrison Poole.

WOR, Newark,

has exclusive rights
broadcast the summer symphony concerts at Lewisohn stadium, New York, and feed the programs to Mutual.

to

Supreme Court

ex-

OKAYS

TV A

A

planned.

WIS, Columbia,

S. C, has erected a
260-foot reflector to suppress the sigalso
nal toward Miami where
reoccupies the 560 kc. channel.
cently was granted 5 kw.

ADVERTISERS

WQAM

KNOW

WIS

WNOX

WITH

expansion in view,
early
Detroit, has assured itself of
a desirable site by buying three-anda-half acres of land at almost the exact geographical center of its trading
area, according to James F. Hopkins,

WJBK,

TWO

weeks WBIG, Greensboro, N. C, broadcast 27 political
speeches during the gubernatorial
campaign.

engineer of
Newark, has returned to his duties after an opera-

been

ation of America, convening June
28-July 2 in Boston, by David
RCA president. Bruce
Sarnoff,
Barton, chairman of the board of
Batten, Barton, Durstine & Osborn
Inc., New York, will discuss "The

vertical radiator located five miles
north of the city.
It is to be comNew input equippleted June 15.
ment is being installed at the studios
and studios and offices are being remodeled by June 15, when the station
full week celewill go to full time.

determine whether the masts
will constitute an interference
with air navigation.

IN

has

of television will be
explained to the 32d annual convention of the Advertising Feder-

equipment changes, having
broken ground May 18 for a 239-foot

to

laboratories.

CLIFF CORBETT,

handling of antenna
locations for broadcasting sta-

tions is the objective of conversations started May 18 by the Airways Division of the Bureau of
Air Commerce with the FCC Engineering Department. Undue delays in clearing applications for
installation of radiating systems
prompted the conversations, and it
is expected that a new form of
procedure will be adopted. The
Airways Division, under the law,
examines all antenna site locations

office,

Don

Site Delays

QUICKER

Cinema

Associated

contract

KMBC

Erie.

Miss Elizabeth Walker, of

to

A

for the latest type of Johns-Manville
job, with the understanding that haste
and much night work, after the big
local productions and network originations, are the essence of the agreement. Men must sit by during certain
programs using the great two-console
studio pipe organ, and during the recording of important auditions.
Unique in its design by entirely touting superior "dead-end" claims of recent years, the new studio will be
literally floated within the old one
and will meet high fidelity pick-up requirements from any location in the
large room. Not only its big studio,
layout of 30
but the entire
rooms on the top floor of the Pickwick Hotel are being air conditioned
and redecorated, in Church's modernization campaign. Entire new recording equipment has been installed.

scheduled

nitely

staff of

June 3
Macon.

Kansas City, is setting a recin reconstruction of its largest
studio, according to Arthur B. Church,
ord

manager.

Speakers Listed

PROGRESS

KMBC,

spelling bee

which will draw thousands
of high school students to
more than a dozen radio stations is being arranged by
Cleveland's Great Lakes Exposition. Spelldowns will be
held for two half-hour
periods a week. Two winners
from each station will come
to the Exposition on July 24
and 25 for the finals. Defi-

M. W. SMITH,

AFA

EQUIPMENT

KNOXVILLE, TENN.
Only medium

covering

this area.

general manager.
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Dr. Woodruff Is Named
Head of Amateur Group
DR.

EUGENE

Birth of a Colt

WAAB,

Boston, and Yankee
Network, broadcast an announcement of the birth of
Weston Adam's colt on the
Racing Matineer program recently. Stacks of mail have
piled in with names for the
young horse, a pair of sea-

WOODRUFF,

C.
electrical

and radio
engineering department of Pennhead of the

State College, has been
as successor to the late
Percy Maxim as president

sylvania
selected

Hiram

the American
Radio Relay
League by the board of directors
at their annual meeting.
George
W. Bailey, of Weston, Mass., was
of

chosen as vice president.
Dr. Woodruff was the senior
member of the board, having
served for ten years as the director of the Atlantic Division. He
is well known in engineering and
educational circles as an inventor
and as an instructor in electrical
engineering and radio. Mr. Bailey,
newly - elected vice president, has
been a director of the New England Division for the last four
years.
He is secretary of the

Stedman Rubber Flooring Company of Weston, Mass., and operates

amateur

station

WIKH.

President Woodruff and Vice President Bailey automatically assume
similar positions in the International Amateur Radio Union, a
federation of 26 national amateur
societies.

son passes for Suffolk Downs
having been offered to the
listener who submitted the
most suitable name for the
colt.

MBS

Meeting Deferred

MUTUAL

Broadcasting System
postponed indefinitely its meeting
scheduled for May 19 because of
the enforced absence of several
board members. It is likely a meeting will be called in June to consider expansion of the network,

among

other things, and in any
event a session will be held coincident with the NAB convention in
Chicago July 5-8.

McCarthy-Hill for Fight
BUICK MOTOR Co., sponsoring
the Joe Louis-Max Schmeling fight
June 18 on combined NBC Red and

Blue

Business doubled over
last year
Reason
Results

—

"ASK GEORGE ROESLER"

WLB€

-

Muncie

networks, has signed Clem
McCarthy and Edwin C. Hill to
announce the event. McCarthy will

handle the fight itself and Hill
will provide prefight and betweenround color. Radio rights to the
fight are understood to have been
acquired for $25,000. Arthur Kudner

Inc.,

New

account.

York,

placed

the

New

Ultra-Modern

WREC

Transmitter Layout

THE new

high- provide warmth in winter.
The
transmitfans are reversed to blow out
warm air in summer. Designing of
ter of WREC,
the
Memphis, operatlayout was arranged
last autumn by T. A. M. Craven,
ing on 600 kc.
then a consulting engineer; S. D.
with 1 kilowatt
Wooten Jr., chief engineer of
at night and 2V2.
WREC, and Wilson Raney, assistdaytime, is comant.
is asking 5 kw. daypletely shielded.
time.
So perfect is the
shielding, accordMr. Wooten
ing to Hoyt B.
Wooten, owner and manager, that
it is practically impossible to receive any other local station on a
radio set inside the transmitter
house. The shielding was accomplished by use of reinforced concrete walls, roof and floor as well
as bronze screening over windows.
The shielding prevents radio freof the
quency feedback.
When the new composite transmitter took the air April 26
also introduced its new directional radiating system, conEvery city in the U. S. having
sisting of two 420-foot Truscon
a radio station as of January
towers fed independently by con1, 1936, is shown . . . Time
centric cables. Shown in the picThe
.
zones are indicated
tures are the transmitter house
reverse side of the map carries
exterior and the modernistic ina complete log of broadcast
terior with the old Western Elecstations, alphabetically by state,
tric auxiliary at the right and the
city, and call letters, with wave
new composite at the left.
lengths and powers shown.
Heat from the tubes is blown
through the transmitter house to
The map is IVYzxllYz inches,
printed on white ledger paper
fidelity

WREC

WREC

RADIO
OUTLINE MAPS

UNITED STATES

WREC

.

.

that permits the use of ink.

PRICES

\0

25
50
100
200
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^2.00

Copies
Copies
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$5.00

Copies
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Single Copies
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Dominion

Advertising

Asking

Interests

More

Broadcasting Facilities
By JAMES MONTAGNES
FINAL hearing of the Parliamentary Committee investigating Canadian radio included a resolution
by advertising agencies and broadcasters to allow prices to be stated
in advertising announcements; for
in
Northern OnQuebec and Nova Scotia;
for the banning of all private
broadcasting stations and advertising by the All-Canadian Congress of Labor; a statement by
Harry Sedgewick (CFRB) Toronto, that nationwide surveys had
proved commercially sponsored
programs most popular and that
radio advertising engendered newspaper advertising.
Of interest to American broadcasters in connection with the
forthcoming election was the brief
presented for the Canadian Radio
Commission by Hector Charlesworth, its chairman, that Parliament should place a definite number of hours to be allotted to political broadcasting by each party
during a federal election, and endorsing the Allswater report to
the British Parliament that political broadcasting cease three days
before poling and that there should
be no political broadcasting on
election day until the polls closed.
While no definite decisions will
be made known for some time as

more

stations

tario,

'

I

j

to the fate of broadcasting in the
Dominion, it is understood in authoritative circles that the plan of
Marine Minister C. D. Howe,

I

I

I
'

committee before the
hearings opened, will be
adopted in Parliament. This plan
is understood to have been put on
paper a year ago by permanent
given

j

the

public

'

j

j

i

the radio branch of the
department of marine, and calls
for a government corporation with
general manager and seven re-

officials of

j

j

gional

!

I

I

!

I
!:

!

I

I

;

j
Ij

directors

control
all
broadcasting through the Minister
(Broadcasting April 15). There
is little likelihood of the govemment withdrawing from the broadcasting field.
to

CFRC, one of three stations
operated by Canadian universities,
the station of Queen's University,
Kingston, Ontario, joined the Canadian Radio Commission network
May 31. As the station is a noncommercial it has not yet been announced whether it will carry advertising or will merely carry sustaining
Commission
programs.
The addition of CFRC, a 100 watter on 1510 kilocycles, makes a
total of 55 stations on the broadcast band with 3 on shortwave
bands on the CRC coast-to-coast
chain, 26 of which are basic stations, the remainder carrying commission programs optionally.
CFRC carries optional programs
only.

Dowling Named
EDDIE DOWLING,

actor and rahas been named chairman of the stage and screen division of the Democratic National
Committee. James E. Sauter, New
Yoi'k, was named vice chairman.
Mr. Dowling, who acted in the
dio artist,

same capacity in 1932, was a candidate for appointment to the old
Radio Commission as well as the
FCC.

June

2,

1936
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KNX
WHEN

to

Mrs.

Stingle, of
ka, went to

Rescue
Joseph W.

Sixtymile,

Alas-

Dawson, 60 miles
away, for a major operation,
since communication with
her husband was impossible
and knowing that the mid-

News

night

Transnacific
period of KNX, Hollywood,

is tuned in by thousands of
Alaskans, a wire was sent

KNX

from Dawson to

and

the success of the operation
was read on
as "news
of interest to
citizens
of
Sixtymile, Yukon."

KNX

WD AY,

Fargo, Observes
Its 14th Year on the Air
WDAY, Fargo, N. D., oldest sta-

tion in the Northwest, observed its

14th anniversary Mav 22. Earl C.
Reineke, who founded the station
as a 50-watt outlet, is its president and general manager. The
station, an NBC outlet, operates
on 940 kc, with 5,000 watts day

and 1.000 night.
During the day of special broadcasts commemorating the anniversary, it was recalled that when the
station received its first license in
1922 it had a staff of two members, as against a score today exclusive of entertainers; that the
transmitter and studio were in the
same room of 10 by 18 feet, whereas the studios now occuny 6,000
square feet in one of the city's
largest buildings with ultra-modern equipment, and the transmitter building is four miles from
Fargo, occupying 2,000 feet.

Golden Gate Club Elects

NATHAN

(.Dan) DANZTGER,

promotion and advertising manager of Golden State
Co. Ltd.
(dairy ^iroducts)
was
elected president of the San Francisco Advertising Club at its annual meeting in the Palace Hotel,
that city. May 13.
He succeeds
Harold R. Deal, advertising and
sales promotion manaeer of Associated Oil Co. Wilmot P. Rogers, advertising director of California Packing Corn., was elected
vice president; Miss Jean Scott
Frickelton, head of the
Frickelton Adv. Agency, secretai-y, and
Lou E. Townsend, advertising manager, Bank of America, ti'ea«urer.
Directors include Walter A. Burke,
radio research inanager, McCannErickson Inc.; Walter J. Held, advertising executive, Standard Oil
Co., and Mr. Deal.
general

FLOWING

sales

Landon Campaign Scripts
THE Landon-For-President headquarters at Topeka, Kan., has contracted with KOIL of Omaha, to
write radio skits for presentation
on stations all over the country
during the presidential campaign.
First of the series were sent to
more than 100 stations.
Beautiful Western Montana
Bristling with Summer Vacationists. All Dude Ranches
are Equipped with Radios
tuned in to
1000 Watts Krf^'V'ft MISSOULA
is

1260 Kc.

BROADCASTING

W

V MONTANA

GOLD
Forests of oil derricks greet you everywhere in South-

ern CaUfornia
ing gold

.

.

.

.

.

spouting milHons of barrels of flow-

new wealth

.

spending power of its

Thousands

3^/4

to increase the

earning and

million people.

of Southern Californians

depend on

KFWB for their daily radio entertainment. They can
afford to

buy what you have

effectively,

to

economically over

sell.

Tell

them about

it

KFWB—Los Angeles'

favorite local station.

KFWB
ANGELES

LOS

Owned and
WARNER

BROS.

Operated by

MOTION PICTURE STUDIOS

FREE & SLEININGER
Exclusive Representatives
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How
Some

Who

Reply to Youth's Questions

to

Pointers a Station Manager Can Give to Those
Plan to Adopt Broadcasting as Their Career

By STANLEY

HUBBARD

E.

HERE

Vice President and General Manager

KSTP.

St.

Paul-Minneapolis

RADIO,

still

dyn-

amic, destined for

added changes in
the

future,

has,

nevertheless
"come

age."

of

No longer
the sole concern
of tinkering experimenters or
the convenient
auxiliary of art
It has become a
is

Mr. Hubbard
and enterprise.

it

vast and varied field in itself, and
youth is turning increasingly to
the possibilities of radio as a
career.

Some
stations,

of those youths visit radio
seeking openings in the

varied fields which a young and
growing profession affords. Parents

come,

or

write

letters,

almost graduation time, and all employers
means
dozens of youths, diploma in
hand, asking for jobs. Not long ago a good share of
these ambitious young folk, eager to find a place in the

Answering

business career?"
those questions isn't always easy,
but they have become more and
more the concern of station executives.

The backgrounds of those holding key positions in radio today
provide no standard of measurement for questful youth. Pioneers
have grown up with the industry
in not much more than a decade.

—

that

economic scheme, crowded into newspaper offices.
They wanted to be reporters. But now they want to
break into radio. Here Stanley Hubbard offers some
pertinent points for the consideration of those

who

want to enter the broadcasting business.

I
'

and voice production.
Continuity writing is often a
part of announcers' work.
It
requires a specialized "journalistic" aptitude. Continuity, through
its
use in broadcast programs,
substitutes "ear appeal" for "eye
appeal." In the writing of that
material, it must be remembered
that the voice is to be its vehicle,
and not the printed page.- Radio,
reaching its listeners, is analagous to the personal visit rather
than the written letter. With those
facts uppermost, the man or the
woman devoting time more exclusively to the writing of continuity
can profit by much of the training
fundamental to journalistic work.
Courses and that's what the inquiring collegian always asks
about should include, preferably,
English composition and rhetoric,
play writing and production, theory
of reading and acting, speech, applied psychology, music, literature,
the arts, psychology.
Specialized
courses in schools of journalism
would be decidedly helpful.
That field broadly designated as
"production" requires, more than
any other in radio, the breadth of
background and the thorough
grasp which only experience can
give. Yet, in any of these suggested answers to youth's more insistent queries, experience remains
the essential to finished performance. College preparation for the
netics,

—

—

The essentials in pioneering performance have been achieved. Obviously, today's and tomorrow's recruits to radio find that door virtually closed; a different and a
more definite preparation inust be
considered.

asking:

chance has my son or
daughter of entering radio as a

"What

it is,

know what

with its courses in the fundamentals of speech, interpretive
reading, the theory of acting, applied psychology, comparative literature, music appreciation, pho-

ful,

Classroom Training

COLLEGE

administrators

are
recognizing the demand some are
laying the groundwork for courses
designed to prepare young people
for radio careers. Yet these same
eager questions confront those who
manage radio stations, and recruit
;

their staffs.

Desirable classroom and laboratory backgrounds for the radio
technician are easily outlined. The
prospective engineer, obviously,

must

every course in the
department of radio engineering
of his chosen university.
Basic
cultural
courses should by no
means be ignored if the new entake

gineer is to have any advantage
over his' predecessor, trained in
the effective but somewhat narrow
of

school

With

experience.

the

advent of television, engineers may
even find an increasing need for
such courses as those in play production, and the like. The aspirant
to leadership in radio engineering
can scarcely go too far in the field
of scholarly preparation.
A degree in physics, graduate study
with intensive research in electrical engineering, ought to give
advantages that would make later
progress far more certain.

The

field holds some of
greatest possibilities.
As
to preparation, the college business course may not be an essential, but certainly it should provide
valuable backgrounds. Classroom
work and research in salesman-

sales

radio's

Four-Leaf Clover

That Works Charms

ship, merchandising, retail credit,
marketing, personnel management
and psychology are helpful. Yet
the successful "space" salesman
for a newspaper does not automatically become an effective
"time" salesman for radio.
A flair for showmanship is an
absolute requirement with the
radio salesman. He must be prepared to sell more than time on
the air.
The propriety of programs as to products advertised,
an appreciation of fundamentals
in the
theatrical field, a keen
understanding of mass psychology
those problems must occupy the
constant study and involve primary concerns for any who seek
success in radio salesmanship.

—

Production Problems

THE PRODUCTION

//////

radio

When you Buy

1060 kcs.

WBAL

10,000
Watts

phase

of

a broad one, in which announcing and continuity writing
are only parts.
No amount of
preparation can give the announcer
that one fundamental a pleasing
voice. But, given the voice, there
are other requirements.
College
training can be tremendously helpis

Sell
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NEW

BINDER has been proA
duced, and we have contracted for
a supply, which we believe answers
your filing and library needs. It
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snap each current issue for a year
into the cover and remove it at
will. The narrow binding wire does
not cut or mutilate the copies in

—

any way.
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or the woman who ultimately
enters the production side of radio
should not overlook courses in
music appreciation, play production, the fundamentals of speech,
psychology, English composition
and rhetoric, and the psychology
of advertising.
For the college graduate who
has some of these valuable classroom backgrounds, the question
still persists: "How can I get into
radio?" The answer there, as in
other fields, lies in humbler beginnings. A start with a smaller
station, and proved success there,
paves the way for work in larger

man

Entrance into one branch

fields.

with a larger station may lead to
the type of work for which the
greatest aptitude is demonstrated.

Thorough groundwork

in theorof course, helpful only in
their application. In radio, there
It
is no substitute for experience.
may be gained through a start at
a small station, with perhaps a
wider variety of duties to be peries

is,

formed, or it can be obtained
through the apprenticeship of
humbler beginnings with a larger
station.

Radio holds

Hotel Tests Discs
VICTORIA HOTEL, New York

GETTING RADIO JOB
Opportunities to Find

Shown

WANT
rad

E.

to

in

(hotel

Work

Booklet

break into radio?

Kennison,

Con-

manager

of

WRDO,

Augusta, Me., realizing
that a good many thousand folk
would like to get lined up with
station, has written a booklet
titled Breaking Into Broadcasting.
It provides an outine of the broadcasting business, opportunities offered, and how to get into the field.

a

5,000th

PROGRAM

Penny (Leona Malek),

—

Prudence

at right, be-

ing presented with a bouquet by

Paul Dowty, Halloween Martin and
Parker Wheatley, announcers of
the Musical Clock of WBBM, Chicago. Miss Malek has been broadcasting her "Prudence Penny" pro-

gram

since 1923, over
and since 1934 on

HARRY

KYW

WQJ,

WBBM.

F.

ANDERSON, NBC

western division sales manager in
San Francisco, has started a series
of monthly luncheon meetings for
his department and each time invites the personnel of a San Fran-

Mr. Kennison takes the various
types of employment in the radio
field and describes the opportunities each offers and the requirements each exacts from those who
choose to enter it. One of the best
ways of breaking into radio, he
says, is to gain experience at a
small station. Part-time opportunities in the industry are pointed out.

WOR

and Mutual network have

—

.

se-

cured exclusive rights to broadcast
horse races from the five New

accommodations) has start-

ed a series of quarter-hour tranPickering Pictitled
scriptions
torial Paragraphs as a test campaign over WCKY, Cincinnati May
24, Sundays 10:30-10:45 a. m. for
The discs were made
six weeks.

by Universal Recording Co., New
York. If the test proves successful the campaign will be enlarged
England states
to include the

New

and
cy,

New York

City says the agenAlfred Rooney Co., New York.

RADIO GUIDE,

fan publication,

a sponsored network program over the NBC-Blue beginning in the fall. Neither agency

plans

nor show has been selected.

WJBY
Adequately Financed
Capably Managed
Well Equipped
Locally Popular
Doing a good job

in

Gadsden. Ala.

York Racing Associations.

cisco agency.

gi-eatest future

its

for young people with a creative
bent. The person who has ideas,
who recognizes daily schedules as
a succession of programs, each of
which must have elements of distinction and difference, can conni!'
The
tribute something to radio.
unimaginative individual, mentally
'in a rut, would remain so in the
swiftly developing competitive field
Courage, tem;of the air-waves.
pered" judgment, a keen anpreciation of mass reactions, and a tireless devotion to the often fickle
interests which those reactions display those are just a few of the
jessentials to success in radio.
training,
designed to
College
imeet more adequately the speciallized needs of radio, is still in its
'formative stages.
Executives in
the industry are lending their help,

mm

I

ex.

They never change.

—

That is, if your au-

dience is made up of farm women.

Their

'

summer days aren't spent at bridge club
Ladies Aid, and daily outings. -- As in

can be eflrective. Yet there
are elements which neither educators nor radio employers can

where

:

it

the winter, the farm housewife spends

subject to the confining rigors of
a prepared formula. Youth itself
must provide those elements. They
have a familiar sound, but none
the less enduring validity hard
work, intelligent, practicable ideas,

her days in the house cleaning, canning

—

',and

the ability to execute

and preparing three meals

WOWO

TRANSFER

;

Wayne,

jnel

Transfer Set
of

from the Main Auto

station

-

like winter days

-

Her summer
are spent lis-

chan-

Supply

Co., to Westinghouse,
^.ordered set for hearing by
;

days

WOWO, Fort

Ind., half-time clear

day for a

them.

gang of hungry farm hands.
:

a^

tening to the radio while she works

was
the

The farm women buy with less "selling"

I5FCC Broadcast Division at a meet,ing May 21. The hearing probab(ly will be in the fall, jointly with
,that of transfer of WGL, Fort
"Wayne, from the same owners to
Westinghouse. The latter is a 100-

in the summer.

-

The WNAX audience

is comprised largely of "farm women"

Iwatt station.

KEN McCLURE,

newscaster of
Antonio, spoke some
2,300,000 words into the microphone during the program's first
year on the air.

WOAI, San

WTCN
—

St.

Paul

FREE

&

Minneapolis

i,

SO.

DAKOTA

SLEININGER, INC.

National

une

YANKTON,

Representatives.
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:
;

:

Text of

:

:

New FCC

assigned.
3. That they may not be allocated eventually for such service.
984. (a) The licensee of each class of
broadcast station listed in Rule 980 shall

maintain adequate records of the operation,
including
1.

2.
3.
4.

Hours of operation.
Program transmitted.
Frequency check.
Pertinent remarks concerning trans-

mission.
5.

Research

and

experimentation

con-

ducted.

And any

additional information speciregulations governing each
class of station
or for completing the
supplemental report as required.
6.

the

in

fied

(b)

The

above

information

shall

be

made

available upon request by authorized
Commission representatives.
985. The licensee of each class of broadcast station listed in Rule 980 may make
any changes in the equipment that are
deemed desirable or necessary, provided
1. That the operating frequency is not
permitted to deviate more than the allowed tolerance.
2. That
the fidelity of transmission is
not impaired.
3. And that the power output complies
with the regulations governing the same.
986. All classes of broadcast licenses authorize A3, A4 and/or special emission. In

case Al or A2 emission, or both, is necessary or helpful in carrying on any phases
of experimentation, application setting out
fully the needs should be made to. and authority therefor received from, the Commission.
987. In case all the general rules and
regulations and the specific rules governing
each class of broadcast station do not cover
all phases of operation or experimentation
with respect to externa! effects, the Commission may make supplemental or additional orders in each case as deemed necessary for operation in the public interest,
convenience, and/or necessity.

Relay Broadcast Stations

licensee

of

the

broadcast

regular

station

proposing the broadcast.

An

application for special temporary authority to operate another class of
station as a relay broadcast station shall
specify a group of frequencies allocated in
Rule 1003 provided, however, in case of
events of national interest and importance
which cannot be transmitted successfully
to the nearest available wire facilities on
these frequencies, other frequencies under
the jurisdiction of the Commission may be
requested, if it is shown that the operation
thereon will not cause interference to
establish stations
and, provided further,
that in no case will the Commission authorize the use of the international broadcast frequencies for this purpose.
(c) An application for special temporary authority to operate on frequencies
not allocated by Rule 1003 or to operate
another class of station as a relay broadcast station must be received by the Commission not less than ten days prior to
the actual event to be broadcast, and
shall contain complete information
concerning the frequencies requested, the license of the station to be used, and the
information specified in Rule 1002 (b).
(1) (2) (3)
(4). In case of emergencies,
which shall be fully explained in the application, the Commission may waive the
ten-day requirement specified herein.
1002. (a) The license of a relay broadcast station does not authorize operation
except as provided in subsections (b),
(c) and (d) of this Rule.
(b) An application which may be submitted either by letter or telegram, for
authority to operate temporarily a relay
broadcast station for each event or series
of associated events to be broadcast, must
be received at least two days before the
first proposed operation, and shall include:
1. A statement as to the period of use
(d)

;

;

desired.
2. Identification and succinct description
of the event proposed to be broadcast.
3.
statement concerning the availability of wire facilities.
4. Location of the program transmitter
and receiver.
(c) Relay broadcast stations licensed on
the experimental frequencies allocated in
Rule 1003 (c) may be operated at any

A

time

experimental purposes without
notice to the Commission if no interference results to established stations and
the program transmitted is not rebroadfor

cast.

In

(d)

case of

events

occurring

about

which the licensee had no means of obtaining information two days in advance,
such as

earthquakes,

aeroplane accidents,

fires, etc., the application to and authority
from the Commission as required in sub-

section (b) of this rule will be waived,
provided, the Commission is advised by
telegram sent before the broadcast as to
the details of the events and the expected
duration of the broadcast.
1003. (a) The following groups of frequencies are allocated for assignment to
relay broadcast stations

Group A
1622 kc
2053
2150
2790

Group

B

Group C

1606 kc
2022
2102
2758

1646 kc
2090
2190
2830

One group including four frequenbe assigned each station. The
application from any metropolitan
area shall specify group A
the second
group B. and the third erroup C. the fourth
group A again, etc. Outstanding assignments not following this order will not
be changed imless a need therefore develops. Additional applications shall specify
the next unassigned group in sequence or
any other group if it appears interference will be avoided thereby.
(e) The following groups of frequencies are allocated for relay broadcast sta(b)

cies

1000.

The term "relay broadcast

stations"

means a

station licensed to transmit over
short distances where wire facilities are
not available, programs or orders concerning such programs for broadcast by one
or more regular broadcast stations in the
band 550 to 1600 kilocycles.
1001. (a)
license for a relay broadcast station will be issued only to the
licensee of a regular broadcast station
provided however, in cases where it is impractical, impossible, or prohibited by laws
or regulations for the licensee of a regular
broadcast station to install, operate or

A

maintain

necessary equipment under
its
legal
control,
the Commission may
grant special temporary authority for each
event to other persons to operate as a
relay broadcast station equipment already
licensed for another service, or equipment
which may be installed under Section
319(b) of the Communications Act of 1934
without a construction permit.
(b) The licensee of a relay broadcast
station is authorized to transmit commercial
or sustaining programs and orders
concerning such programs to its regular
broadcast station and other broadcast stations transmitting the same program simultaneously, but is not authorized to
transmit programs to be broadcast solely
by other regular broadcast stations.
the

(c) Each application for temporary authority to operate a relay broadcast station from a person other than a licensee
of a regular broadcast sta.ion shall be
accompanied by an application for authority to broadcast the program from the
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will

first

;

tions on an experimental basis and may
be changed without prior notice or hearing (experimental frequencies)
:

Group

D

31.100 kc
34,600
37.600
40,600

Group

Any

E

four

frequencies
above 86,000 kc except
in
band 400,000 to
401,000 kc

7)

search and experiments shall indicate reasonable promise of substantial contribution
to the development of the program relay
services.
(f) A license authorizes operation on
only one of the four assigned frequencies
at any one time. In case it is desired to
transmit programs and spoken orders concerning such programs simultaneously, two
licenses
are required though each will
specify the same group of frequencies.
1004. In case two or more stations are
licensed for the same group of frequencies in the same area and have been authorized to operate under Rule 1002 (b),
the licensees shall endeavor to select frequencies to avoid interfernce. If a mutual agreement to this effect cannot be
reached, the Commission shall be notified
and it will specify the frequencies on which
each station is to be operated.
1005. A relay broadcast station shall be
operated with a power output not in
excess of that necessary to transmit the
program and orders satisfactorily to the
receivers, and in no event greater than
the licensed power.
1006. The licensee of a relay broadcast
station assigned the experimental frequencies under Rule 1003 (c)
shall submit a
supplemental report with and made a
part of each application for renewal of

license
1.

as

2.

follows
of hours

Number

perimental

operated

for

ex-

purposes.

Developments

in

the relay broadcast

service.
3.

Prooagation

the
of
regard to relay

characteristics

frequencies assigned with
broadcast service.
4. All developments of major changes in

equipment.
5. Any other pertinent developments.

International Broadcast
Stations
1010. The term "international broadcast
means a station licensed for the
transmission of broadcast programs for
international public reception.
Frequencies for these stations are allocated from
bands assigned (between 6,000 and 26.600
kilocycles) for broadcasting by Article 7,
General Radio Regulations, annexed to the
International Telecommunication Convention, Madrid. 1932.

station"

1011.

A

license

for

an

international

broadcast station will be issued only after
a satisfactory showing has been made in
regard to the following, among others
1. That the applicant has a program of
research and experimentation which indicates reasonable promise of substantial
contribution to the development of the
international broadcast service.
2. That the station will render an international broadcast service.
3. That the program production and experimentation will be conducted by qualified persons.
4. That
the applicant is legally and
financially qualified and possesses adequate
technical facilities to carry ferward the
:

program.
5. That the public interest, convenience
and necessity will be served through the
operation of the proposed station.
1012.

(a)

broadcast

Licensees
stations

of
shall

stations,

may

All

not

under Group

E which appear most

suit-

able for the experimental work to he conducted.
The licensee of a station on
Group D or E shall carry on research and
experimentation for the advancement of
relay broadcast art and develonment of
these very high frequencies for relay broadcast services.
(e) Applications for authority to construct a station for operation on the experimental
frequencies
shall
include
a
statement concerning the research and
experiments to be conducted.
The re-

including

commercial

if the call letters when identiboth stations are given on their
respective assigned frequencies only and
the statement is made over the international broadcast station that the regular
program of a broadcast station (identify
by call letters) is being broadcast. In case
of the rebroadcast of the program of any
broadcast station. Rule 177 applies.
(b) No additional charge, direct or indirect, shall be made by the broadcast
licensee for simultaneous transmissions by
the international broadcast station and

fying

commercial accounts shall not be solicited
by licensees of broadcast stations or by

upon representation that the program will also be transmitted by the inothers

broadcast station.
of regular broadcast stations shall be transmitted only when they
are of special international service or

Programs

when programs

E

Group

(b)

F

17,760 kc
17,780
17,800

15,250 kc
15,270
15,290
15.310
15,330

'7^ fi b-rt
iU KC
11,750
11,770
11,790
11,810
11,830
11 850
11,870
11,890
1 1

Group

G

21,460 kc
21,480
21,520
21,540

lOiiXU KC
15,150

15,190
15,210
15,230

Group

H

25,625 kc
25,650
25,675
25,725
25,750
25,800
25,825
25,850
25,875

A

separate license and call letters
issued for each frequency exwhere frequencies in two or more

be

will

cept

groups are required to maintain a particular international broadcast service to
certain foreign country or countries, one
frequency from each of the groups required will be authorized by one license
and call letters. In such cases these fre-

quencies shall be used consecutively during
a day as required and they shall not be
used simultaneously either on the same
transmitter or different transmitters.
(c) Not more than one frequency in
any such group in subsection (a) of this

rule will be assigned to a licensee unless
satisfactorily shown that different
it
is
foreign countries will be served by means
of directional antennas.
(d) An applicant shall select the frequency which it is believed is best suited
to the experiments to be conducted, for
country for
the foreign
in
reception
which the service is intended, and for a
minimum of interference to other international broadcast stations.
(e) Applicants shall file a separate application for each frequency or frequencies requested in different groups as provided in subsection (b) of this rule.
broadcasts
international
1014. (a) No
station will be licensed for a power outkilowatts.
5
than
put rating less
apparatus ex-;
conducting
(b) While
periments and in case adequate signal is
delivered in the foreign country being
served, the operating power output may;
be less than 5 kilowatts.
supplemental report shall be
1015.
filed with and made a part of each application for renewal of license and shall
include statements of the following
number of hours operated on*
1. The

^

for international service
are not available.
(d) Station identification and program
announcements shall be made with international significance suited for the foreign
nation or nations for which the service is
intended or in which the reception is believed to be best on account of the frequency, season and hour of operation.
1013. (a) The following groups of frequencies are allocated for assignment to
international broadcast stations on an experimental basis

i

;

A

each frequency.

A

list
of programs transmitted ofinternational interest.
Outline of reports of reception and
interference and conclusions with regard
to propagation characteristics of the frequency assigned.
4. Research and experiments being carried on to improve transmission and to
develop international broadcast and the
frequencies assigned.
developments or major changes.^
5. All
in equipment.
6. Any other pertinent developments.
2.

special
3.

broadcast

programs,

(c)

Group

Group D
11
J. i

international

programs for which they receive directly or
indirectly any form of compensation but
may transmit the programs of regular
broadcast

Gtouj) B
9510 kc
9530
9570
9590

6020 KC
6040
6060
6080
6100
6140

i

ternational

four frequencies in Group D
be assigned each station. Applicants
request any four specific frequencies

(d)
will

-

:

:

Rules Covering Extra-Broadcast Band Services
(Continued from page

in compliance with the requirements for
obtaining a license on the experimental
frequencies shall be adhered to in the
main, unless the licensee is authorized to
do otherwise by the Commission.
(d) A licensee of a station assigned a
frequency or frequencies on an experimental basis is not required to adhere to
a regular schedule of operation but shall
actively conduct a program of research
and experimentation or transmission of
programs, provided, however, licensees of
experimejital broadcast stations which are
licensed to conduct special intermittent
experiments, such as to develop and test
commercial broadcast equipment, are required to operate only when there is a
need therefore.
(e) A supplementary statement shall be
filed with and made a part of each application for construction permit for a broadcast station which requests any frequency
above 30,000 kilocycles, confirming the applicant's understanding
1. That
all
operation upon these frequencies is on an experimental basis.
2. That
these frequencies may not be
the best suited to the particular service

:

TELEVISION AND FACSIMILE
The term "visual broadcast stameans a station carrying on the
broadcasting of images for general public
reception. There are two classes of visual
television,
namely:
stations,
broadcast
broadcast stations and facsimile broadcast
1030.

tion"

stations.
1031. The

term "television broadcast station" means a station licensed for the
transmission of transient visual images of
moving or fixed objects for simultaneous
reception and reproduction by the general
The transmission of the synchropublic.
nized sound (aural broadcast) is considered
an essential phase of television
broadcasting and one license will be issued for both visual and aural broadcast
as hereinafter set out.
broadcast
"facsimile
term
1032. The
station"
means a station licensed tc
transmit images of still objects for record
reception by the general public.
1033. Licenses for visual broadcast stations will be issued only after a satisfactory showing has been made in regard tc
the following, among others
1. That the applicant has a program of
research and experimentation which indicates reasonable promise of substantial
contribution to the development of the
visual broadcast art.
the program of research and
2. That
condiicted
will
be
bj
experimentation
qualified
3.

That

engineers.
the applicant

financially

qualified

BROADCASTING

•

and

June

is

legally

possesses

2,

and
ade-

1936

;

:

in

In

aurally.
(c) No additional charge, direct or indirect, shall be made by the licensee of a

a

regular broadcast station for simultaneous
transmission by a television broadcast station and commercial accounts shall not be
solicited by licensees of regular broadcast
stations or by others upon the representation that the program
will
also
be
transmitted
by
a
television
broadcast

leiil

station.

«

('

I

(d) The
synchronized
sound
(aural)
program of a television broadcast station

may be broadcast by
1.

That no announcements or references
be

made over

the regular broadcast
station regarding the operation of the
television
broadcast station, except the
mere statement that the program being
transmitted is the synchronized
sound
program of a television broadcast station
shall

i

a regular broadcast

provided

station

i:

•

(identify

nijil

2.

by

That

call letters).
call
letters

the

:

i

:

identi-

the television broadcast station and
the broadcast station shall be given on
their respective assigned frequencies only.
1035. (a) The following groups of frequencies are allocated by bands for television broadcast stations on an experimental basis and may be changed without
l)rior notice or hearing:

—
—
—
Any two adjacent
110,000 kc except

Group A
Group B
Group C
Li-

-

above

.:•

.

400,000

;

42,000 to 56,000 kc.
60,000 to 86,000 kc.
frequencies

in
the band
to 401,000 kc.
license for a television broadcast
will
authorize the use of two
adjacent frequencies in any one group.
The lower carrier frequency shall be for
visual broadcast and the higher carrier

(b)
station

A

frequency for the aural broadcast.
(c)
licensee will be granted only one
station in each frequency group for operation in the same service area.
(d) An application may be made for
two adjacent frequencies (one for the
visual and the other for the aural carrier)
in any frequency group. However,
if it is desired to operate in more than

A

une frequency group, it will be necessary
to
make separate applications, one for
each.
(e)

vidth

Applicants
required

shall

for

specify

the

band

the

proposed

trans-

mission.

Carrier
frequencies
shall
be
so
selected that no emission from any cause
:Will result outside the bands specified in
subsection (a) of this rule.
(g) An applicant shall select the fre,auency which is believed suited for the
experiments to be conducted and will
:ause the least or no interferences to
(f)

l=stablished station.
1036. (a) No
frequencies
^

shall specify the
requency or frequencies desired and the
modulating
frequencies
proposed to be employed.
(c) The operating frequency of a facimile broadcast station shall be mainained in accordance with the frequency
issignments as shown by Rule 980 pro"ided, however, where a more strict adherence to the assigned frequency is nec-sary to prevent interference, the Comlission will specify the tolerance.
(d) A facsimile broadcast station auhorized to operate on frequencies reguarly allocated to other stations or servces shall be required to abide by all
^ules
governing the stations regularly
'Perating thereon, which are applicable
o facsimile broadcast stations and are
lot in conflict with Rules
980 to 986,
>clusive, and Rules 1030 to 1039, incluiive, excluding Rule
1035.
1037. The
.
power output rating of a
m l !|-isual broadcast station
shall not be in
m 'Ixcess of that necessary to carry forward
iat» %e
program of research. The operating
t"
lower may be maintained at the maxijttum rating or less, as the conditions of
s^jjlPeration

j4

ice.
4.

All developments and major changes
equipment.
Any other pertinent developments.

5.

on the very high frequencies for transmission of aural programs for general
The frequencies for
reception.
public
these stations are above 25,000 kilocycles
and are allocated for this service on an
to
change
subject
basis
experimental
without notice or hearing.
frequency
for
a
high
1051. A license
broadcast station will be issued only after
a satisfactory showing has been made in
regard to the following among others
1. That the applicant has a program of
research and experimentation which indicates reasonable promise of substantial
contribution to the development of very
high frequency broadcasting.
2. That
data will be taken on the

ground wave propagation characteristics
on the shadows cast
of these frequencies
by buildings, hills, large bridges, etc. on
parts of the
level
in
different
the noise
city
on the field intensity necessary to
broadcast
service
and on
render good
other allied phases of broadcast coverage.
;

;

;

;

That the research and experimentabe conducted by qualified engi-

That

the

applicant

financially
qualified
and
quate technical facilities

legally

and

possesses
to
carry

ade-

is

for-

ward the program.
5. That the public interest, convenience
and necessity will be served through the
the proposed station.
Licensees of high frequency
stations
shall
not
broadcast
programs for which they receive directly
or indirectly any form of compensation
but may transmit the programs of regular broadcast stations, including commeroperation

of

(a)

1052.

broadcast

cial programs,
if
the call letters when
identifying the stations are given on their
respective assigned frequencies only and
the statement is made on the high frequency broadcast station that the program of a regular broadcast station
(identify by call letters) is being broadcast.
(In case of the rebroadcast of the
program of a broadcast station, see Rule
177).
(b) No additional charge, direct or indirect,
shall be made by the broadcast
licensee for simultaneous transmissions by
the high frequency broadcast station nor

commercial accounts be

shall

licensees

others

gram

of

may

require.

1038. _A
supplemental report
iled with and made a part of
'dication for renewal of license

be
each apshall

and

among

groups

solicited

B and D

only one
will be asoperation in the
same
A separate license and
call letters will be assigned for each frequency. In group C all four frequencies
and„in group D any four frequencies will
be authorized by each license. A license
authorizes operation on only one of the
four assigned frequencies at any one time.
(d) An
applicant shall file separate
application for each frequency requested
in groups A, B or D.
Each application
therefor shall specify all four frequencies
in group C and any four frequencies in
Group E.
(e) An applicant shall select the fre-

from

A,
each

licensee
service area.

1050. The term "high frequency broadcast station" means a station licensed

tion will
neers.

include

frequency
signed a

Stations

3.

be assigned exclusively for amplimodulation with a band width for
transmission
fidelity
(30 kilocycles
maximum). Frequencies in group C and
E will be assigned for either amplitude
modulation with the above band width or
frequency modulation with a total band
width not greater than 200 kilocycles.
Frequencies in group D will be assigned
exclusively for frequency modulation with
a band width of not greater than 200
will

tude
high

kilocycles.
(c) In

High-Frequency Broadcast

group

for

quency which it is believed is best suited
for the experiments to be conducted and
which will cause the least or no interference to established stations.
(f) A
licensee operating
on a frequency in groups A or B shall request
reports concerning any reception outside
Continent during
the North American
operation from 10 A. M. to 2 P. M. local
standard time. The request for reports
shall
be made at the time of station
identification and at least every thirty
minutes.
1054. (a) No high frequency broadcast
station will be licensed for an output
power rating greater than 1000 watts
unless the applicant can show that greater power is needed to carry on a special
program of research.
(b) While
conducting
apparatus experiments and in case adequate signal
for reliable service can be delivered with
less power, the operating output may be
reduced accordingly.
high
frequency
broadcast
1055. Each
station transmitter shall be equipped with
automatic frequency control apparatus so
and
constructed
designed
that
it
is
capable of maintaining the operating frequency within plus or minus 0.01% of the
assigned frequency.
supplemental report shall be
1056. A
filed with each and made a part of application for renewal of license and shall

1.

2.

statements
others

of

the

following,

:

The number

hours operated.
Data taken in compliance with Rule

1051

of

(2).

3. Outline of
reports of reception and
interference and conclusions with regard
to propagation characteristics of the frequency assigned.
4. Research and experiments being carried on to improve transmission and to
develop broadcasting on the very high
frequencies.
developments or major changes
5. All

in

equipment.
6.

Any

7.

Comprehensive

other

ports received.

pertinent developments.
summary of all reSee Rule 1053 (f).

Experimental Broadcast
Stations
"experimental broadterm
1070. The
cast station" means a station licensed to
carry on development and research for the
advancement of broadcast services along
lines other than those prescribed by other
broadcast rules.
experimental
for
1071. (a) Licenses
broadcast stations will be issued only after a satisfactory showing has been made
in regard to the following, among others
1. That the applicant has a program of
research and development which cannot
be successfully carried on under any of
the classes of broadcast stations already
allocated.

the program of research has
2. That
reasonable promise of substantial contribution to the development of broadcasting.
3.

That

the

experimentation

program of research and
will

conducted

be

persons.
That the applicant

by

qualified
4.

is

legally

and

and possesses adequalified
facilities to carry forward
the program.
5. That the public interest, convenience
and necessity will be served through the
operation of the proposed station.
(b) A separate experimental broadcast
station license will be issued for each development proposed to be carried forward.
When it is desired to carry on several
independent developments, it will be necessary to make a satisfactory showing
and obtain a license for each.
experimental
of
licensee
1072. (a) A
probroadcast
broadcast stations shall
grams only when they are necessaary to
financially

quate technical

by

regular broadcast stations or

upon representation that the pro-

will also be transmitted by a high
frequency broadcast station.
1053. (a) The following groups of frequencies are allocated for high frequency
broadcast stations on an experimental
basis and may be changed without prior
notice or hearing

A

Group B

25,950 kc
26,050
26,100
26,150

26.400 kc
26,450
26,500
26,550

Group

E—Any

86.000 kc except
401,000 kc.
(b)

Group C

Group

D

Reciprocity

31,600 kc
40,300 kc
35,600
41,200
38.600
41,600
41,000
41,800
four frequencies above
in the band 400,000 to

Frequencies

in

groups

A

and

established stations.
(b) Each application

naximum

a»

Number

1.

Group

are specifi^lly allocated for facsimile broadcast
'stations but an applicant may request any
'requency specified in Rule 1073 which
.vill
cause the least or no interference
o

include

4.

when

'-ilfying

ty

:

form of compensation.

;

!!•.

:

statements of the following
of hours operated for transmission of visual programs.
research
report
of
2. Comprehensive
and experimentation conducted.
3. Conclusions and program for further
developments of the visvtal broadcast serv-

the case of experimental televising of the production of a commercial
broadcast program, all commercial announcements not a part of the entertainment continuity shall be eliminated from
the television broadcast except the mere
statement of the name of the sponsor or
product or the televising of the trade
mark, symbol, slogan or product of the
sponsor
provided
however, when
the
program transmission is incidental to the
experiments
being
conducted
and not
featured and subject to interruptions as
the experiments may require, the commercial announcements may be broadcast

i|

:

quate technical facilities to carry forward
the program.
4. That the public interest, convenience
and/or necessity will be served through
the operation of the proposed station.
1034. (a) Licensees of visual broadcast
transmit
programs
shall
not
stations
either aural, visual or record, for which
they receive directly or indirectly, any
(b)

:s

:

:

Our Middle Name

B

We

THE COMPLETE
STORY
On

the

market

South's

now complete
with our

is

and on

finest

file

is

are glad to

recommend

clubs which speak well of

own, by the way:
Club,

The

try Club.

good

The

to our select clientele the

The

Cavalier.

We

many

excellent

have four clubs of our

The Cavalier Hunt
Anne Golf and Coun-

Cavalier Country Club,

Cavalier Beach Club,

The

Princess

Come and

ideas in club

see us soon, and give us the benefit of your
management! There's a special warm welcome

awaiting you here.

representatives

HIBBARD AVER
NEW YORK
A. T. SEARS & SON
CHICAGO

WSOC

CaTalier
and Beach Club
Hotel

Charlotte, N. C.

Banks

shall

3

(jruwc J,

1936

•

BROADCASTING

Page 49

:

No
conducted.
being
the experiments
regular program service shall be broadcast unless specifically authorized by the
license.
(b)

tation which cannot be conducted successfully on the frequencies allocated in
subsection (a) of this Rule, the Commission may authorize experimental broadcast stations to operate on any frequency
allocated for broadcast stations or any
services
other
frequencies allocated for
under the jurisdiction of the Commission
upon satisfactory showing that such fre-

A

licensee of experimental broadcast stations shall not broadcast programs
for which it receives, directly or indirectly, any form of compensation but may
transmit the programs of regular broadcast stations, including commercial programs, if the call letters when identifying the stations are given on their respective assigned frequencies only and a

statement is made on the experimental
broadcast station that the program of a
station
(identify by
regular
broadcast
call letters)
is
being broadcast in connection with the experimental work. (In
case of the rebroadcast of the program
of a broadcast station see Rule 177.)
1073.
(a)
frequencies
The following
are allocated for assignment to general
experimental stations in services other
than
broadcast
and for experimental
broadcast stations.

1,614
2,396 1 „ OQO
4,795
.
8,650
j-^'^yo
2,400
8,660
4,800 )
3,490 I, .Q, r 6,420 \
12,855
3-^^2.5
6,425
3,495 )
g_43Q
^2,870
17,300
„
1, .310
''•'^
17,320
23,100
30,100
33.100
37,100
25,700
31,000
34,600
37,600
26.000
31,600
35,600
38,600
27,100
86.000 to 400,000
401,000 and above
t

(.

8,655

i

i"

12,862.5

)

f

(

\

(b)

than

A
one

40,100
40,600
41,000

quencies can be used without causing interference to established services.
1074. (a) The operating frequency of
an experimental broadcast station shall be
maintained in accordance with the frequency tolerance as shown by Rule 980,
provided, however, where a more strict
adherence to the assigned frequency is
interference, the
prevent
necessary
to
Commission will specify the tolerance.
an
(b) The power output rating of
experimental broadcast station will not be
in excess of that necessary to carry on
The operating
the program of research.
power may be maintained at the maxconditions of
less,
as
the
imum rating or
operation may require.
1075. A
supplemental report shall be
filed with and made a part of each application for renewal of license and shall
following,
the
statements
of
include
among others
hours operated.
1. The number of
research
on
2. Comprehensive
report
and experiments conducted.
3. Conclusions and program for further
development of the broadcast service.
All developments and major changes
equipment.
5. Any
other pertinent developments.
1076. An
experimental broadcast station authorized to operate on frequencies
4.

in

license will be issued for more
of these frequencies upon a

satisfactory
therefor.

showing that there

:

is

regularly allocated to other stations or
services, shall be required to abide by all
rules
governing the stations operating

need

thereon which are applicable
experimental broadcast stations and
are not in conflict with Rules 980 to
986 inclusive, and Rules 1070 to 1075 in-

(c) The frequencies suited to the purpose and in which there appears to be
the least or no interference to established
stations shall be selected.
(d) In cases of important experimen-

regularly
to

clusive.

:

:

Special Broadcast Stations
970 (a) The following frequencies are
allocated for assignment to special broadcast stations on an experimental basis
Two or
1530, ,1550 and 1570 kilocycles.
more stations may be licensed for simul-

taneous operation on each frequency.
(b) Licenses for special broadcast stations will be issued only after a satisfactory showing has been made in regard
to the following, among others
1. That
the applicant has a program
of research and experimentation which
indicates reasonable promise of substantial contribution to the development and
fidelity
high
application
of
practical
broadcasting, and will be in addition to
and advancement of the work done by
regular broadcast stations.
the program of research and
2. That
experimentation includes a thorough study
of advanced antenna design, field intensity surveys and plans for a comprehensive
analysis of the response of listeners.
3. That the transmitter and all studios
will be equipped so as to be capable of
high fidelity transmission.
4. That the operation and experimentation will be under the direct supervision
of a qualified engineer with an adequate
stail of engineers qualified to carry on
the program of research and experimentation.

That

5.

programs

the

transmitted,

either sponsored or sustaining, will not
interfere with the proper prosecution of
the program of research and experimentation.
legally
and
the applicant is
6. That
financially
qualified
and possesses adequate technical facilities to carry forward
the program of research and experimentation.
the program of research and
7. That
experimentation will be reasonably independent of the income derived from spon-

programs.
8. That the public interest, convenience
and necessity will be served through the

sored

operation
(c)

of

the

proposed

station.

The Commission may require from

time to time a licensee of a special broadcast station to conduct experiments that

hey won't

listen to

radio in Cleveland
Of course Ihey won'l.

When

they're not

jammed

into

a

convention or swarming over our exposition grounds,
they'll

And

be spending their money

like water... in Cleveland!

means more money

in the pockets of Cleve-

that

landers
stations

listen to the

and who can be

listeners

1.

Comprehensive

summary

of

all

re-

search and experimentation conducted.
and outline of proposed
2. Conclusions
program for further research and development.
3. Number of hours operated, including
percentage of sponsored programs.
4. Fidelity characteristics of the equipment, including the transmitter, studio
equipment and the telephone lines over
which the program are regularly carried from the studio to the transmitter

town's most popular radio

sold on your product.

Clevelanders through

those

more

who do

are deemed desirable and reasonable for
the development of the service.
(d) The program of research and experimentation as offered in compliance
with the requirements of obtaining a listation,
broadcast
cense for a special
shall be adhered to in the main unless
the licensee is authorized to do otherwise
by the Commission.
(e) The authorized power of a special
broadcast station will not exceed 1 kiloHowever, the licensee may operate
watt.
at less than the authorized power where
such operation facilitates experimentation.
(f) The licensee of a special broadcast
station is not required to adhere to a
regular schedule, but shall actively conduct a program of research and experimentation or transmission of programs.
shall
be
report
(g) A supplemental
filed with and made a part of each application for a renewal of license of_ a
shall inspecial broadcast station and
clude statements of the following in the
order designated

WGAR,

the

Reach

station

with

per advertising dollar and through which

more advertising

dollars are spent!

;
:
.

and the methods used to determine su'
characteristics.
rules
applying
reguli.
(h) All
to
broadcast stations shall apply equally t<
special broadcast stations, except wher<
in conflict with any term of this rule.

Rebroadcast Rules
regular
of
a
177. (a) The
licensee
broadcast station may, without authority
proof the Commission, rebroadcast a
gram of another United States regular
broadcast station upon notice to the Commission and upon the express authority
of the licensee of the station originating
the program.
(b) No licensee of any other class of
visual,,
(international
broadcast station
high frequency, experimental or special)of
any'
shall rebroadcast the program
United States radio station without writobtained
having
been
ten authority first
from the Commission.
(c) No licensee of a regular broadcast
station shall rebroadcast the program of
any other class of United States radio,
station without written authority having'
first been obtained from the CommissionJ

.

WGAR
"CLEVELAND'S
FRIENDLY STATION"

200 conventions, including

program.
In case of a rebroadcast where the
is transmitted by several broadsuch as a chain program.the person legally responsible for distributing the program or the chain facility may obtain the authorization for the
(f)

program
cast

stations,

rebroadcast.
Authority will not be granted tc
rebroadcast in
the
United States the"
programs of an international broadcast
station located within the limits of the.
North American Continent, except upon
a satisfactory showing that no wire oi
other facilities exist for transmitting the
program to the area served by the station proposing the rebroadcast.
entire
(g)

i

A

(h)

REPUBLICAN

NAT

L

CONVENTION

AMERICAN LEGION NAT L CONVENTION

and home of the
GREAT LAKES EXPOSITiON

Member
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and General Manager
National Representatives

Patt, Vice President

Edward Petry &

Co., Inc.,

Empire

Texas is a wealthy empire and
East Texas is a delicious hunk
You can enjoy
of that cake.
a part of its wealth by telling
your story to this commonwealth
through KFRO. Send for our
"Story".

N. B. C. Blue Network

John F.

Cut yourself a Slice

It's interesting!

»KFRO«
VOICE OF LONGVIEW, TEX.

of

licensee
station
of its
outside the

may

broadcast
broadcast

an
international
authorize the re-

programs

by any stalimits
of the North
American Continent without permission
from the Commission, provided, however,
tion

the

that

rebroadcasting

station

grams cannot be received
the

United

the

pro

consistently

in

States.

No

person shall be permitted tc
locate, use or maintain a radio broadcast
studio or other place or apparatus froin|
which or whereby sound waves are conJ
verted into electrical energy, or mechanical
or physical reproduction of sound
waves produced, and caused to be transmitted or delivered to a radio station ii^
a foreign country for the purpose of Be-I
ing broadcast from any
radio
station
there having a power output of sufficient,
intensity and/or being so located geographically that its emissions may be received consistently in the United States,
without first obtaining a permit from the
Commission
upon
proper
application
1771.

therefor.

Full Hour for Court
MACFADDEN PUBLICATIONS

New York

(Trwe Story magahas increased from a halfhour to an hour the Good Will
Court to be heard over the entire
Inter - City Group beginning June
Mutual
7, Sundays, 10 - 11 p. m.
•will also carry the program but
will only broadcast the last half
hour as previously announced. The
Inc.,

zine)

New
New
of America's Richest

i

out written authority having first been
In case
obtained from the Commission.
a program is transmitted entirely by
telephone facilities in which a section of
such transmission is by radio, the broadcast of this program is not considered'
a rebroadcast.
(e) An
application for authority to_
rebroadcast the program of any radio
station shall be accompanied by the written consent of the station originating the'

program

CLEVELAND IN 1936
IS HOST TO

;

(d) No licensee of any class of broad-j
cast station shall rebroadcast the program of any foreign radio station with-

NBC

will originate at

WMCA,

York. Ruthrauff & Ryan
Yoi'k, has the account.

Inc.,

Vivian Delia

has given

Chiesa, soprano, who won an unknown singer contest in Chicago
last year, her own nrogram, four
times weekly on the Blue network.

THE SOBY YARDSTICK
OF AUDIENCE VALUE
about

Impartial and comparable data
the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
1023 Wallace Ave.
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WUkmsburg,

June

1,

Pa.
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NAEB

I

Plans Meeting

THE ANNUAL

fall

THE BIGGEST RETAIL SPONSOR

meeting of the

National Association of Educational Broadcasters will be held during the

week

first

Morris B. Sachs, Chicaso, Spends $150,000 a Year
For Broadcasts on Local Stations

September
was announced
in

at Madison, Wis., it
May 19 by Harold A. Engel, executive secretary of the organizaHeadquarters will be at Ration.
dio Hall, on the campus of the
University
of Wisconsin, which
At the spring
operates
meeting of the organization, held
in Columbus May 5, discussion centered largely around methods of
improving services of educational
broadcasters and a program idea
exchange plan was discussed. It

WITH

sent to

member

stations for audi-

President H.

tion and criticism.
B. McCarty, of

WHA,

presided.

Golf Ball Tests

GOLF
Wis.,

BALL

Inc.,

Milwaukee,

went on the air for the

first

time on May 26 over WGN, Chicago, with a vox pop program in
which individuals are reviewed on
various subjects, principally golf.
The program, known as The Golf
Foriim of the Air, is a Tuesday
and Thursday program to run 13
weeks.

DON WILSON,

Jack

Benny's

headline the Jell-0
Summer Show over an NBC-Blue
network while Benny makes
movies.
stooge,

will

Morris B.

(credit
Sachs,
clothing) whose

contract
($150,000) for
broadcasting in
1936 was dubrecord

WHA.

was proposed that records be made
of successful features and experimental programs which would be

announced in
these pages, radio supplies just
the needed faciliMr. Sachs
ties for the desired extension of his personalized
service.
is

The Sachs contract for the year
the largest amount ever to

be paid for radio advertising, in
Chicago at least, by an individual
in a single year, and covers the
cost of a year of weekly amateur
hours over WENR, Chicago (7 to
8 p. m. EST, Sundays), which is
his latest venture, besides seven
combinations of spot announcements over WSBC and WHFC,
Chicago, 40 spot announcements a
week over
and WCFL, Chi-

WAAF

cago, which later carried amateur
performances half an hour a week
for three months, and which still
later

the

became an hour each

beginning

WENR

the

of

until

present

contract.

Mr. Sachs

buys an hour a
for performance
of winners of his other amateur
contests and continues with night-

week over

still

WCFL

Space for the accommodation of
some 2000 to 3000 garments for
both men and women's apparel are
included in his stock in trade.
With his radio progress, Mr.
Sachs has become the employer,
regularly, of 60 salesgirls and
women, 20 salesmen in his men's
wear, 25 stock girls and 60 men
and women who work in the tailor
shop he maintains for alterations.
There are ten boys who do nothing
but wrap and deliver garments as
customers select them.
But the Sachs programs, says
Mr. Sachs himself, have always

every Sunday evening, following
the Eddie Cantor program and the
period from 7:30 to 9 a. m. Sundays, over WAAF. Schwimmer &
Scott Inc., Chicago, is the Sachs
agency.
Mr. Sachs, who has been in the
same line of business for the last
26 years, boasts of still serving,
in his store, many of the same

«ir

«1T

That's the title of
a nevf folder that
WTF ( the Raleish
station that covers
the greater part of
llorth Carolina ) has
ready to mail you*
It tells why 17PTF,
vrhich serves over
150,000 homes, does
a svrell job in one
of the South' s best
markets
The folder is FREE
but the information
it gives may be worth
a lot to you

Write Free, Johns
& Field, Inc., or
us for a copy NOlTi

-

?f

P T F

Raleigh, N, C,

June

J,

J936

announcements.

On

this

new

of ceremonies

given in Chicago and restricted to Chicago and he is au-

the master
Gene Arnold.

series,
is

SPOTS

Rich

/or

thority for the statement that they
will always be restiicted to Chicago. He says, emphatically, he
has no plans to expand outside of
Chicago, with them, even if their

popularity grows enough to warrant it. He would rather put on
more programs of the same sort
right in the city, he asserts.
Applications for booking on any
Sachs program are received at the

POtS.TS

MOUTH

SUFFOLK.

Sachs store only, and all tickets to
the broadcasts, for they have large

WO H

audiences, are distributed
at the Sachs store.
His studios, by the way, were
for a long time in his store window, half an hour in duration at
first, then an hour long. This was
in an interim between the use of
and the use of
He
decided to go back into a radio
visible

NEWPORT NEWS
VI R.G

I

•

NORFOLK

N A
I

Afflliaied v^ifh -the
Broadcasfincj Stjsfem

WENR.

vircjinia

customers who made their selections from the pack he used to
carry on his back through the
streets when he was getting his

FINGERP;
qr

announcements over

WQJ

been

WMAQ and
V/BBM, Chicago. He also con- WCFL
tinues to buy 15 minutes on WBBM
ly

FRESH

station with them after the audiences had gotten so large that they
blocked traffic for hours at a time.
For a short time after their discontinuance in the show window
of the store, they were presented
in a southside auditorium, seating
1000 persons, which Mr. Sachs
rented for the purpose, but "back
to a radio station" became the
final solution of the problem.
The first announcer of any Sachs
radio program was the famous
Jerry Sullivan, who was one of
the few of the announcers of
early days who remain and whose
claim to fame was helped a lot by
his peculiar pronouncing of "Chicaw-go" on
and by the fact
that he used to sing his station

•

start.

From Foot

AFTER

ten

to

years

Horse

his househouse solicitation on foot he
changed to a horse and wagon,
then to an automobile, before esto

of

-

tablishing

his

few doors from

store, only a
his present one on

first

the far south side, nine miles from
Chicago's loop or principal business center.
He opened his first store in 1920
and it was nine years later that
he made his beginning at his present address, although it was then
a single store space. Not until
1934 did he open and dedicate his
present double store with Mayor
Edward J. Kelley, of Chicago, as
the chief functionary at the dedication ceremony.
Since he went into radio in a
big way, at the time of dedicating
the present store, he has rented
several other stores in the neighborhood, one almost directly across
the street, which he uses as a stock
room, one five or six doors north,
where his accounts are kept and
the credits are all taken care of.
His buying offices are in New York
and he maintains additional stock
rooms in a narrow space along the
south wall of the main salesrooms.

BROADCASTING

PUBLIC INTEREST

=

ADVERTISING RESULTS
John Q. Public has a new
habit in the
trade territory he
leaves his radio dial at 590! Ask him
the call letters of the FIRST station
in the territory. They're on the tip
of every tongue
*

*

*

—

WOW

—WOW!

WOW

*John Q. Public at
The-Street' Microphone
John

New

Yorl(,

'Man-On-

590

N.

B.

C.

Kilo

5000

Watts

"Covers the Nation's
Breadbasket."

Blair Co., Representatives
Chicago, Detroit, San Francisco

ON THE

WOW
OMAHA

RED

NETWORK
Page 51

.

KGO, San

The Business of Broadcasting
Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations
WFAA,

WAIU, Columbus

STATION
ACCOUNTS
sp— studio programs
—transcriptions
sa — spot annovncements
—transcription
announcements
t

ta

Felber Biscuit Co., Columbus, 12
weekly sa, thru Ilarry M. Miller
Inc., Columbus.
Household Finance Corp., Chicago
(personal loans), 12 weekly sp,
thru Charles Daniel Frey Co., Chicago.

KNX, Los Angeles
Pacific Stages, Omaha (transport), weekly sp, thru Beaumont &

(retail), 6 sp, 18

Union

Hohman
Pacific

Omaha.

Inc.,

Steamship

Lines, Seattle
(transport), 2 sa, thru H. J. Ryan
& Associates Inc., Seattle.
Graham Paige Motor Corp., Detroit
(autos), 6 weekly sa, thru U. S.
Adv. Corp., Toledo.
Servel Inc., New York (Eleetrolux
refrigerators),
2 weekly t, thru
Batten, Barton, Durstine & Osborn
Inc., N. y.
Irouized Yeast Co., Atlanta (proprietary), 2 weekly sa, thru Ruthrauif
& Ryan Inc., N. Y.
Bathasweet Corp., New York, 3 weekly sp, thru H. M. Kiesewetter Adv.

Agency, N. Y.
Packer Mfg. Co.
(Scalptone),

Inc.,

2

Blackman Adv.

New York

weekly ta,
N. Y.

thru

Inc.,

Chr. Hansen's Laboratories Inc., Little Falls, N. Y.
(Junket Mix), 5
weekly sa, thru Mitchell-Faust Adv.
Co., Chicago.

McCloskey Varnish

Co., Los Angeles
(Quick-On), 5 weekly sa, thru Bert
Butterworth Agency, Los Angeles.
Almond Products Co., Glendale, Cal.
(almond dessert), 6 weekly sa, thru

Mayers

Co.,

Glendale.

Schenectady
Old Picard Farms, Concord,

W.

L.

Salsbury's Laboratories, Charles
City,
la.
(poultry remedies), 4
weekly ta, thru N. A. Winter Adv.
Agency, Des Moines.
Picture Ring Co., Cincinnati (portraits),

J. Breitenbach
Co., New York
(Gudes Pepto-Mangan), 11 ta, thru
Brooke, Smith & French Inc., N. Y.
McKesson & Robbins Co., Bridgeport,
Conn. (Pursang), 12 ta, thru H.
W. Kastor & Sons Adv. Co. Inc.,

Chicago.

Chicago

Mail Order Co., Chicago,
sa, thru Matteson - FogartyJordan Co., Chicago.
McAleer Mfg. Co., Detroit (auto polish), 39 sa, thru Holden, .^Graham
Bros.

t,

48 weekly

sa.

Seattle.

Gardner Nursery Co., Osage, la., 6
weekly ta, thru Northwest Radio
Adv. Co., Seattle.

WHAM,

(Roi

&

sa, thru Holden,
Inc., Detroit.

Packard Motor Car
sa,

Co.,

Graham

Young & Rubicam

thru

12

Inc.,

N. Y.

Packer Mfg.
tone), 26
Inc.,

New York (Scalpthru Blackman Adv.

Co.,
ta,

N. Y.

Co., Dallas.

Co. Inc.. Chicago.

Reliance Mfg. Co., Chicago (Big Tank
shirts). 13 sp, thru Mitchell-Faust
Adv. Co.. Chicago.

Cleveland

Armin V-arady

Inc., Cleveland (cossp, thru Sellers Service

metics), 26
Inc., Chicago.

Lehn & Fink Products Corp.. New
York (Lysol), 130 sp. thru Lennen

&

Mitchell Inc., N. Y.

Cincinnati.

Wyeth

Chemical Co., Philadelphia
(Jad salts), 130 t. thru BlackettSample-Humniert Inc., N. Y.
National Life
Underwriters,
New
York (insurance), 5 weekly t, di-

KSFO, San

Bristol-Myers Co., New York (MinitRub), 312 sp, thru Young & Rubicam Inc., N. Y.

WFBL,

Francisco

B

u 1 o V a Watch Co., New York
(watches), 18 weekly sa, thru Blow
Co. Inc., N. Y.
Powerseal Co., San Francisco (cylinder remedy), 6 weekly sa. thru
Kelso Norman Org., San Francisco.
Townsend Plan, Los Angeles (political), 2 weekly sp, direct.

KJBS, San Francisco
GallenKamp Stores

Co..

(shoes), 6 weekly sa, thru
Service, San Francisco.

Long Adv.

KQW, San

Jose, Cal.

I.
Du Pont de Nemours & Co.,
Wilmington, Del. (paint products),
2 weekly t, thru Batten, Barton,
Durstine & Osborn Inc., N. Y.

Muncie, Ind. (fruit
jars),
26 weeks, thru Applegate Adv. Agency, Muncie.

W. Kastor &

(fly ribbon), weekly ta, thru John
L. Butler Co., Philadelphia.
Hudson Motor Car Co., Detroit (automobiles),
14 weekly sa, thru

WOR, Newark
Fischer Baking Co.. Newark. 3 week
ly sp, thru NefE-Rogow Inc., N. Y.
Modern Industrial Bank, New York,
political convention highlights, thru
Marschalk & Pratt Inc., N. Y.
Skol Products Co., Inc., New York
(cosmetics), weekly sp, thru Kim
ball. Hubbard & Powel Inc., N. Y.
Dr. Miles Laboratories Inc., Elkhart,
Ind.
(Alka-Seltzer), 3 weekly t,
thru Wade Adv. Agency, Chicago

WMFF,

Cincinnati
thru H.

New York, New
York, 39 t, thru Fletcher & Ellis
Inc., N. Y.
M. J. Breitenbach Co., New York
(Gudes Pepto Mangan), 3 weekly
ta, thru Brooke, Smith & French
Inc., N. Y.
Procter & Gamble Co., Cincinnati
(Oxydol), 5 weekly t, direct.

WOAI, San Antonio
General Mills

Minneapolis

10 weekly
Blackett-Sample-H u m m e r

t.

t

thru
Inc

Chicago.

Packer Mfg. Co., New York (Scalptone), 2 weekly t, thru Blackman
Adv. Inc., N. Y.
McAleer Mfg. Co., Detroit (auto pol-t
ish), 26 sa, thru Holden, Graham
& Clark Inc., Detroit.

KFYR,

Bismarck, N. D.

(jhicago Mail Order Co., Chicago, 12

thru Matteson-Fogarty-Jordan
Chicago.
Land O'Lakes Creamers Inc.. Minneapolis, 2 weekly t, daily so. direct

Continental
16

Oil

Co..

thru
Inc., N. Y.

Okla.,

Dawson

t,

Ponca

City,

Tracy-Loeke-

KFRC, San Francisco
Food Products Co.. Nebraska
(date pudding), 2 weekthru Buchanan-Thomas Adv.,

City, Neb.
ly sp.

Omaha.
Boston Food Products Co., Boston
Mass. (canned foods), 2 weekly sp
thru Ferry-Hanly Co., New York.^

Toledo

B. Muller & Co., Port Huron.:'
Mich, (chicory), 100 sa, thru
Charles A. Mason Adv. Agency, Detroit.

WMCA, New

York

Canadian Fur Trappers Corp., Ne'w
York, weekly sp, thru Bess & SchilN. Y.

Inc.,

lin

Wipe-On
weekly

Corp..

New York

thru

sp,

E.

(paint)

1

M. Freystadi

Associates, N. Y.

WEEI, Boston

Chicago.
Julep Tobacco Co., Boston (cigarettes), 2 weekly sa, thru O'Dea
Sheldon & Co. Inc., N. Y.

Whittemore Bros., Cambridge (sho(
polish), .39 sa. thru N. W. Ayer &
Son Inc.. N. Y.

P

Macon, Ga.

r

o

-

Ker

Laboratories, New Tori
sp, thru Blow Co

(Hair Milk), 10
Inc., N. Y.

Wesson

Oil & Snowdrift Co., New
(salad oil), 39 sa, thru
Fitzgerald Adv. Agency Inc., New
Orleans.
Dr. Pepper Bottling Co., Dallas, 6
daily sa (baseball), direct.
B. C. Remedy Co., Durham, N. C.
(proprietary), daily sp, thru Harvey-Massengale Co., Atlanta.
Georgia Military College, Milledge-

Orleans
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Inc.,

flour),

(cereal,

Zenith Radio Corp., Chicago, 36 ta:
thru H. W. Kastor & Sons Adv;
Co. Inc., Chicago.

Inc.,

ville, Ga., 4 sp, 13 sa, direct.
Carter Medicine Co., New York (liver
pills), 3 weekly ta, th.u Street &
Finney Inc., N. Y.

Plattsburg, N. Y.

Richfield Oil Corp. of

WSPD,

sa,

Co.,

De-

Inc.,

troit.

Boston-Springfield

Sons Adv.

& French

Brooke, Smith

B.

Chicago.
Kellogg Co., Battle Creek (cereal). 3
weekly t, thru N. W. Ayer & Son
Inc., N. Y.
G. W. Van Slyke & Horton, Albany
(Peter Schuyler cigars), 6 weekly
sp,
thru Moser & Cotins Inc
Utica, N. 1'.
Acme White Lead & Color Work.s.
Detroit (paint), 3 weekly sa, thru
Henri, Hurst & McDonald Inc.,

WMAZ,

thru Buchanan - Thomas Ad',
Omaha, Neb.
- Cowen
Corp., Allentown, P
sp,

Graef

Otoe

Co.,
sa for

WBZ-WBZA,

Products Co., Nebrask;
(date pudding), weekly

Co.,

Inc., Detroit.

Procter & Gamble Co.,
(soap), weekly sp, 26

Neb.

City,

sp,

Syracuse

Lever Bros. Co., Cambridge ( Spry )
6 weekly sa, thru Ruthrauff & Ryan
Inc., N. Y.
Allis-Chalmers Mfg. Co., Milwaukee
(harvesters), 13 t. thru Bert S.
Gittins, Milwaukee.

B.

San Fran-

Food

Otoe

Kroger Grocery & Baking Co., Cincinnati, 104 /, thru Ralph H. Jones

rect.

Seattle.

cisco

New York

Hemphill Diesel School, Chicago, 4 t.
thru R. H. Alber Co., Los Angeles.
Zenith Radio Corp., Chicago, 36 *,
thru H. W. Kastor & Sons Adv.

Co.,

Detroit.

Co.,

cigars).

WGAR,

Maryland Pharmaceutical Co.. Baltimore (proprietary), daily sa, thru
Joseph Katz Co., Baltimore.
McAleer Mfg. Co., Detroit (auto pol26
Clark

Tobacco

Tan

120 sa, thru
Lawrence C. Gumbinner Adv. Agency, N. Y.
Magnolia Petroleum Co., Dallas (oil.
gas), 13 sa, thru Johnston Adv.

(

ish),

direct.

sa,

American

Rochester

Dr. Miles Laboratories Inc., Elkhart,
Ind.
Alka-Seltzer), 3 weekly t,
thru Wade Adv. Agency, Chicago.

daily

Clark

weekly

()

thru Frederic W. Ziv, Cincinnati.
Compagnie Parisienne Inc., San Antonio
(cosmetics), 6 weekly ta,
thru Northwest Radio Adv. Co.,

Mass.

M.

&

Chicago

sa. direct.

Dr.

Wright

Co., Rochester.

Ball

Co.,

weekly

Gardner Nursery Co., Osage, la.. 5 t,
thru Northwest Radio Adv. Co.,

WGY,

(poultry), sa, thru

Ward &

Montgomery

Dallas

Kellogg Co., Battle Creek (cereal).
119 t. thru N. W. Ayer & Son Inc..
N. Y.
Gruen Watch Co., Cincinnati, 56 sa,
thru DeGarmo Corp., N. Y.
Illinois Central Railroad, Chicago, 10

Francisco

Hall Brothers Co., Muncie, Ind. (frur
jars), weekly sp. thru ApplegaAdv. Agency, Muncie, Ind.

WENR,

Chicago

Express

Chicago, (
Co.,
thru Caples Co.. N. Y
Morris B. Sachs Company, Chicagc
(clothes). 52 sp, thru Schwimmei
& Scott, Chicago.

American
weekly

sa,

WMAQ,
College Inn

From New York
^Here we

are, captain!

Our

radio iusted so

we

hired a cab."

Post

Chicago
Food Products

\

Co.,

Chi'

cago

(canned foods), 2 weekly

thru

Blackett
Chicago.

Inc..

BROADCASTING

•

-

Sample

June

-

J,

sa,

Hummer

19M

,

)

:

NETWORK ACCOUNTS
'

(All

WJBK NEVER STOPS

WYNN

ED

times EDST unless otherwise specified

Hours After Midnight Found to
Draw Big Audience

as '(f^Aiium.

Renewal Accounts

HEALTH PRODUCTS

Corp.,

EXPERIMENTATION

New-

Feen - A - Mint Aspergum) on
16 renewed National Amateur
Night on 10 Mutual stations. Sundays. 6-6 :30 p. m. for 52 weeks.
Agency Williams Esty Co., N. Y.
ark

hour

(

May

months has

:

ARMIN-VARADT
metics)

on

Inc.,

Oct.

11,

Chicago (cosrenews Ted

Weem's orchestra for 26 weeTis on
6 Mutual stations, Sundays. 1 :30 - 2
Sellers Service Inc.,
p. m. Agency
:

Chicago.
G.

KRUEGER BREWING

Co..

New-

ark (beer) on June 2 renews Krueger
Musical Toast on 17 CBS stations.
Tuesdays, 7-7 :30 p. m. Agency Blow
Co. Inc., N. T.

UMNIE HAYTON

:

MEftftY

ME>J,

-h^

orj HIS OfiCHeSTttA

RHYTKW

G1RL5.

AMERICAN RADIATOR Co., New
York, on June 14 renews Fireside
Recitals on 21 NBC Red stations,

JOHN

THE KSNG'S

MaNTYftfi.

P^^<,^t.^>,t

mi wmi

-

Agency

Sundays, 7 :30 - 7 :45 p. m.
Blaker Adv. Agency, N. Y.

AMERICAN TOBACCO

Co.,

:

New

York (Lucky Strike cigarettes) on
June 10 renews Your Hit Parade for
13 weeks on 60 NBC - Red stations.
Wednesdays, 10 - 11 p. m. Agency
Lord & Thomas, N. Y.

JOSEPH MAGNIN

Co.

Inc..

San

(women's apparel), on
Francisco
June 23 renews for 52 weeks in
Hollywood Reporter, with Don Allen,
commentator, on NBC - KPO, Tuesdays. 9-9:15 p. m. (PST). Agency:
Sidney Garfinkel Adv. Agency. San
Francisco.

SSS TONIC Inc.. Atlanta, on May
27 renewed The Music Box for 52
weeks on 3 Mutual stations (WLW.
WOR, CKLW). Wednesdays. 8:30-9
p. m. Placed direct.
Network Changes

STANDARD BRANDS

Inc..

New

York on June 6 shifts Frank Fay
from NBC-Red to Blue network, on
Fridays, 8 :30-9 p. m. Program will
be heard over the basic Blue network.
KDYL, and the Pacific Coast Red
network.

ATLANTIC REFINING Co., Philaadds
(petroleum products)
delphia
WESG, Blmira, to its CBS Atlantic
Family June

4.

RCA

FOR VISITORS—This

is the front
cover of the four-page promotion
piece given those who attend Plymouth-Ed Wynn NBC broadcasts.

Rieser Co. on

RIESER
wave

Co.,
set) will

RCA president, announced
more than 95% of the B preferred
had been deposited for exchange
under the recapitalization plan.
The exchange period was extended
to June 30.

with 24seven

some

for

justified this policy so

thoroughly that WJBK, Detroit,
plans to continue indefinitely on
the 24-hour-a-day basis, James F.
Hopkins, general manager, has announced. The station has built up
a considerable listener audience
during the hours between 1 and 6
a. m., Mr. Hopkins added. He said
some of the sponsors using night
hours have renewed their contracts again and again.
"We have called for telephone
messages now and then, from our
night listeners, as a means of
checking the interest in a venture
"During
of this kind," he said.
the early weeks of the experiment,
the response was comparatively
Now that it is generally
light.
known that the station is on the
air, we can get 1,000 or more responses any night we request
them."

dramatizations of stories in True
Romances, a Macfadden publication, in a half-hour radio program
to begin over WEAF,
June 16,
Tuesdays, 7:30-8 p. m. The program is signed for 52 weeks.
Franklin Bruck Adv. Corp., New
York, placed the account.

THE

hundred or so song pluggers
Tin Pan Alley are given a
chance to sell their wares on
WNEW, Newark, which has started a weekly quarter-hour titled
Song Pluggers on Parade.

College Inn May Extend
COLLEGE INN FOOD PRODUCTS Co., Chicago, through

Blackett - Sample - Hummert Inc.,
Chicago, has contracted for participation programs, six times a
week, on WMAQ, Chicago and
WOR, Newark. According to the
agency, additional stations may be
included at a later date.

in

A MINIATURE

Radio City will be
in Sydney, Australia, by
It will be called Broadcast-

erected

2GB.

ing House.

A

Sponge
That Wants To Be
i^queezed!!

letters

ceived at

WLS

first

four

months

located radio stations with sales records that

we are
ready to

sponge just oozing
be squeezed by buyers of radio adver-

like a giant

.

.

which will do the most per dollar spent
call on us to give you more information.

.

.

.

it

cov-

sponsive audiences at

ONE LOW COST.
There are
choice

a

.

.

spots

few

avail-

.

FOR RATES AND COVERAGE DATA
WRITE TO ANy STATION BELOW

SPRINGFIELD,

MO.

KCMO

15th issue of

Radio Station Representative

Broadcasting.

42nd Floor, Civic Opera Building, Chicago

New

Center Building, Detroit

Lincoln Building,
CI

1

adver-

KWTO-KGBX

of

WLS in May read our
page advertisement in

•

because

in-

.

In our select list are not the stations which
boast of the highest rates in America, but the

at

1936

most

terests

able

To know what happened

(jdju/ie J,

This combination

about the valuable trading areas in which are

1936.

the June

3,'MARKETS
AT
ONE LOW
RATE

ers three rich, re-

Our representatives in Chicago, Detroit and
New York are so saturated with information

stations

were reduring the

830,869

TO

tisers

tising.

830,869

KEYS

(Venida

present a series of

INITIAL

off,

WEAF

New York

Dividend

dividend on outstandingshares of Radio Corporation of
America's new $3.50 cumulative
convertible first preferred stock of
87% cents a share was declared
May 22 by the board. David Sarn-

schedules

BROADCASTING

New York

KANSAS

CITY,

MO.

WTMV
E. ST.

LOUIS

Page 53

Local

Color

mm
rYou can't match the intimacy of
a second-frontier station like

WAAT

with

anything

else in

Dude

broadcasting.

schedule
makers too often skip the fascinating grip which it holds on its
geographically "small town" and
suburban audience. Those on our
client-list

know

WAAT.

just

Mere

never

keep

long.

Cash

WAAT

Somehow

better.

naturally turn
with a station like

broadcasters
hard - boiled

grew

to

what

it

the astonishing response
its

users.

WAAT

could

sentiment

these friendships so
- dollar
business does.

it

is

— on

gets for

Operating daytime only,

—has

a vast following all
in the rich cosmopolis
of Newark, Jersey City, Hoboken,
West New York, Passaic, Bayonne,
Union City, Elizabeth, Hackensack, the Oranges and Montclair.
Over 2,250,000 people are in its
its

own

primary reach. 87.1%

of

the

area's homes are radio homes
(largest ratio in the Union). Uncharged for, you get a jumbo
bonus in New York City, Brooklyn, Staten Island, Long Island

and Westchester.

Rates are

more

than moderate.
Full details

and success examples
on request.

RADIO ADVERTISERS
GEORGE W. HILL
W.

George

16

Manufacturer establishes 2710 new customers after 41 spot
announcements.

CASE HISTORY
National
tiser

spot

found

produced
cost

the

the

New York

of

of

the

Co., New York, has
been appointed advertising manager,
succeeding W. B. Witzleben who re-

announced his resignation.

cently

ROBERT

J.

FLOOD,

formerly sales

manager of National Bisand before that advertising
manager of Gulf Refining Co., has
been named sales promotion manager
of Seagram Distillers Corp., with David M. Davies continuing as Seagram's advertising manager. Alfred
W. Kasten succeeds Mr. Flood at
l^romotion

cuit Co.,

National Biscuit.

LIFE SAVERS

Inc., Port Chester, N.
has appointed Young &
New York, to handle
its advertising.
Topping & Lloyd Inc.,
New York, recently announced their

Y.

(candy)

Rubicam

Inc.,

resignation from the account.

MELVIN BLOCK,

vice-president and
of
the Omega

manager

advertising

Chemical Co., Brooklyn (Omega oil)
has returned from a two weeks trip
through the East and Midwest where
he "talked time" with stations, although no contracts were signed on
the trip.
The firm intends to use
radio this fall.
Some programs will
be one minute announcements while
others will be quarter-hour.
The radio campaign will be national in scope
with a more intensive campaign in
the territory above the Mason-Dixon
line.
Last fall the sponsor used an
extensive spot campaign, handled by

Husband & Thomas

ARTHUR

E.

Inc.,

TONGUE

New

York.

has been ap-

events in the growth
of the Truth-in-Advertising movement, which the Advertising Federation of America is celebrating
in connection with its 25th anniversary, were reenacted on an
NBC-Red network May 24. Greetings from the AFA were extended

by Edgar Kobak, AFA chairman
of the board, and Chester H. Lang,
president. Allyn B. Mclntire, president of the Advertising Club of
Boston, extended the club's greetings to the 32d annual AFA convention to be held in Boston June
28-July 2, when the Silver Jubilee
Anniversary will be observed.

LEWIS CIGAR

MFG. Co., NewI.
ark, has named Edwin M. Phillips &
Co., New York, to handle advertising
of Flor de Melba cigars.

CHEESE

Mayville,
Co.,
PURITY
Wis., has named Critchfield & Co.,
Chicago, as agency and contemplates
using radio with other media.
I VIS Co. Inc., Buffalo (dental powder) is advertising through Warman
& Hall Inc., Buffalo, using radio and
other media.

BENNETT CHAPPLE,

vice

presi-

dent and director of publicity of the
American Rolling Mill Co., Middletown, O., has announced the appointment of Harry V. Mercer as adver^
tising manager of the company, a
newly created office.

GENERAL HOUSEHOLD

UTILI-

TIES, Chicago (Grunow products)
named Ruthrauff & Ryan Inc.,

has

pointed director of advertising and
sales promotion of Chrysler Sales Division of Chrysler Corp., succeeding

New

Burch E. Greene, recently appointed

announces appointment, effective June
1. of J. Walter Thompson Co., New
York, as it advertising agent.

director of sales for the Pacific coast.

Mr. Tongue comes to Chrysler from
the advertising managership of Underwood-Elliot-Fisher Co., and was
formerly assistant advertising manager of the industrial division of General Motors Corp.

MARINE TRADING

Co., Oakland,
has appointed the Sidney
Garfinkel Adv. Agency, San Francisco,
to handle its Pacific Coast advertising
and will use radio along with other
media.

Cal.

(fish),

MINNESOTA

LINSEED OIL

makes
chell

Co., Minneapolis, radio user,
up lists in June. Agency Mit:

Adv. Agency

GLESSNER

Inc.,

Minneapolis.

Findlay. O., has
named Merrill Adv. Co., Cincinnati,
as agency for Sofskin Creme.
Co.,

York, as

agency.
Co., Glastonbury,
(shaving cream, razors, etc.)
its

WILLIAMS

B.
Conn,

J.

PENNSYLVANIA SALT MFG.

Co.,

Philadelphia, has named Fletcher &
Ellis Inc., Chicago, to handle its advertising.

RADIATOR Corp. and subsidihave appointed Brooke, Smith
& French Inc., Detroit and New York,
as
advertising
and merchandising
U.

S.

aries

counsel.

:

&

cago.

STANLEY

ciation,

State Broadcasters Asso-

an

affiliate

NAB, was

of

organized in Fort Worth May 23,
with T. F. Smith, manager of
KXYZ, Houston, elected president.
Other officers are Ralph Bishop,
KFJZ, Fort Worth, vice president,

and James R. Curtis, KFRO, Longview, secretary - treasurer.
The
board of directors comprises M. S.
Niles,
KRGV, Weslaco;
A. L. Halff, WOAI, San Antonio; O. L. Taylor, KGNC, Amarillo,
and KFYO, Lubbock, and
Earle Yates, KGKL, San Angelo.
Some 40 stations were represented. James W. Baldwin, NAB
managing director, addressed the
meeting.
A strongly worded resolution,
opposing 500,000-watt stations, was
adopted by the Association, and
copies ordered sent to the FCC and
other state groups.
The fundamental reason, it was contended,
is that stations of moderate power,
performing local and regional coverage assignments, would be greatly impeded economically througfi
licensing of super - power outlets.

(Dick)

Hugh

Shinola Using Discs
Corp., New York

GOLD DUST

white shoe polish) on
a series of five-weekly WBS transcription announcements for 12 weeks. Stations are
(Shinola

June

1 starts

KNX, WMAQ, KDKA, WGY,
WCCO, WFBR, WNAC, WJR,

WCAU, KSD.

WGR,

addition

In

WWL

and WSB will have three
one-minute announcements a week
for ten weeks and
and WGR
will carry five - minute programs
thrice weekly for ten weeks. Batten, Barton, Durstine & Osborn

WLW

Inc.,

New

York,

is

the agency.

Vick Signs Eddy
VICK CHEMICAL Co., Greens(cough remedies) has
signed Nelson Eddy as the star of
their radio fall network series, replacing Grace Moore. No starting
date or network has been selected.
Josef Pasternack's orchestra will
Cecil,
furnish musical support.
boro, N. C.

JOHNSON & SON

S. C.
Inc., Racine, Wis.
(polish, wax) makes up
lists in June, including radio.
Agency
Needham, Louis
Brorby Inc., Chi-

A. KNISELY has been
advertising director of Republic
Steel Corp., Clevleand, and its
subsidiary, Truscon Steel Corp.

named

TEXAS

Warwick & Cecil Inc., New York,
has this part of the Vick account.

21

WUG€mnGV0Uh5HflR€<}^

adver-

WAAT
lowest

inquiry

per

son

American Tobacco

PAINT
CASE HISTORY

Jr.,

president

Hill,

Station Group in Texas
Opposes Use of 500 kw.

Advertising Dramatized

DRAMATIC

in

Metro-

politan area.

CASE HISTORY

Six

38

fiiU-tiiiie

salesmen eaUing regu-

Local retailer using

WAAT

larly

exclusively

increased average

ARIZONA

monthly dollar volume by ^5,000.00 dur-

CALIFORNIA

ing 1935.

COLORADO
IDAHO

MONTANA

NEW MEXICO
NEVADA
OREGON
UTAH
WASHINGTON
WYOMING

JERSEY CITY & SUBURBS

on

agencies in

the Pacific and Mountain states will
give you dependable and thorough
representation in the West.

WAITER BIDDICKCOMPANY
LOS ANGELES
S68

Page 54

all advertising

C. of C. Bldg.

SAN FRANCISCO
1358 Russ

Bldg.

SEATTLE
1

038 Exchange

BROADCASTING

•

June

Bldg.

1,

1936

AGENCIES AND
EPRESENTATIVES

*

feDWARD BYROX.

formerly

radio

&

New

William Esty

plirector of

Co.,

tork, has joined the New York radio
rogram firm of Cleveland B. Chase
'o., New York, and will serve as vice
resident in charge of radio. Frank
wens, president of the latter firm,
as resigned and no successor will be
ppointed.

RANK PRESBREY

Co., New York,
opening a Chicago ofiice in Merwith
Mart,
Leroy
A. Kling
bhandise
Ijs

Midwest

as

feerving

vice

president.

Kling recently was vice presient of H. W. Kastor & Sons Adv. Co.
T.

SVDSU, New Orleans, has appointed
as

STork,

its

and

Chicago

Inc.,

feleininger

'

New

representative.

;

'

.

,

;

tounts.

^rthur Kudner

1

;

.

I

Inc.,

pas been organized in Los Angeles at
1151 South Broadway by P. O. Nar(.-eson, formerly with the coast office
i)f Ruthrauff & Ryan.
Inc.
The new
Srm will deal largely with radio acof

New York, is
May 16 at
Women, New York,

Inc.,

Sloan Hospital for

their second son.

is

tt

president

boy born

die father of a

GWYNN

new agency,
las been formed in Memphis with ofiees in the Commerce Title Bldg.
;bAVE STRECH, for more than three
felMON &

Inc.,

arranger

of orchestrations at
Francisco, has resigned
jo join
Blackett - Sample - Hummert
Inc., Chicago.

rears

KFRC, San

STERLING ADV. AGENCY. New
Cork, has
k'ew York.

moved

to 70

W.

)IENER & DORSKIND

40th
Inc.,

St.,

New-

pork agency, has moved to 147

W.

St.

':2d

AGENCY

NTERSTATE ADV.

fnc, is the new name of the former
interstate Broadcasting Co.. Cleveand, with offices in Marshall Bldg.
NO change in personnel is planned.

^'ALTER BIDDICK

Co.,

station

with offices in Los
itngeles, San Francisco and Seattle,
been
appointed
Pacific Coast repas
iiepresentatives

for

lesentative

WSPD,

Toledo.

:ADWELL SW ANSON,
production

io

Co.,

Jollywood

May

>ost

of

staff

of

the

J.

Walter

ra-

New York, left for
18 to assume his new
as radio talent buyer in the lat-

?hompson

Mr. Engle has been an ac-

actor.

tor in, or producer of, scores of
well known scripts, including Myrt
Marge; Phillips 66 Club; Grandstand Thrills; Mars Milky Way
Winners and Pet Cocoa Circus.

office.
Mr. Swanson will assist
)anny Danker. Herbert Polesie, who
Drmerly held Mr. Swanson's posi'2r

radio

STERLING GETCHELL

Inc.,
IJew York, has opened a branch ofice at 59 East Van Buren St., Chiago.
L. O. Holmberg, formerly head
f his own agency and prior to that
with
Chicago office of
I onnected
ampbell-Ewald Co., is manager of

new

OHN
owers,

branch.

F.
of

Ramsey

PRICE
the
Co.,

and Howard E.

Chicago office of L.
have joined the Chi-

& Ellis Inc.
ESTER M. MALITZ, director of
^edia for Ruthrauif
& Ryan, Inc.,

igo office of Fletcher

lew York, has resigned to accept a
milar position with Cecil, Warwick
Cecil Inc., New York.
Walter G.
mith, newspaper space buyer for the
rency, succeeds Mr. Malitz.

SELL ALL

28. Mr. Coulter for 11 years had
been Ayer radio head, with title

of vice president.

JOHN

DOLPH,

M.

•

formerly of the

department of N. W. Ayer &
Son Inc., New York, has resigned to
go to the West Coast. At one time
Mr. Dolph operated his own agency
in Portland and Los Angeles.
He directed the Ford, Kellogg Sheffield
Farms and other big programs while
with Ayer.
radio

JANES-MORTON
of

title

the

Inc.,

is

former Hughes

-

Mr. HoUingbery

national advertising manager, has
\tarted a radio
station represen307 N. Michigan

tation firm at
Ave., Chicago, under his

He has

already

Kansas

City,
sentation.

A

• Complete Direct Reservice with
many special features
obtainable at excep-

cording

for

tionally

•NO NEEDLE

own name.

signed

WREN,

Chicago

reasonable

prices.

SCRATCH because

repre-

our
is

graduate

of University of
Kansas
in
HoUingbery
1924,
stepped right into newspaper advertising, rising from classified to
national display.
For three years

cutting apparatus

NEWLY

designed

to eliminate this handicap to perfect recording.

• All Direct Recordings made on black
Acetate, producing a
quality comparable to
WAX. Drop us an inquiry.

;

— WFEA,

stations to his list
chester, N. H., and
gor, Me.

CHARLES

WLBZ,

STUART,

R.

Kelvinator Ready

KELVINATOR

Cor p., Detroit
(refrigerators) has completed a
short series of test programs over
WJR, Detroit, and expects to embark soon on a broad campaign.
Definite announcement of details
of the new program will be made
about the middle of June. Up to
this time the bulk of Kelvinator's
radio advertising has been in the
form of spot announcements furnished dealers to use on a cooperative basis.

series

a

cisco

Man-

head

AND

of

D.

who

THE MICHIGAN RADIO

NETWORK

r^^POUIER
Behind many n
inles Success
in michignn

CAYFORD, San Franof

Beaumont & Hoh-

supervises the Pacific
Inc.. account for his

organization, is in Alaska combining
business and pleasure.
TEILHET, Pacific Coast
copy chief for N. W. Ayer & Son
Inc., has returned to his desk in San
Francisco after three weeks in Philadelphia and New York, where he conferred with officials of his organization on national accounts.

DARWIN

ROGERS PORTER

has joined the
production department of the
Sidney Garfinkel Adv. Agency, San
Francisco, succeeding Ray Sines who
has gone over to the San Francisco
CaU-BuUetin.
radio

WHIO,

Dayton, announces the appointment as of June 1 of John Blair
Co. as extjlusive national represen-

V

WXY2, Detroit's N. B. C. Blue Network station,
hectds a chain of 8 stations in Michigan's 8
iargesf cities. Thus WXYZ and the Michigan

PUT THIS
GREAT

Radio Network probe the very heart of Michigan's greof market centers which are today
fartstfmg wtth activity. Combine this coverage,

POWER

strength and program appeal with the WXYZ
merchandising service and you have SALES
PRODUCING POWER of low cost per sale.
Write or wire for ftjil particulars of this great

TO WORK
FOR YOU

plus service

vidiich s:ecures dealer distribution
products or revives and increases
distrJfautfort f of established products.

tatives.

for

Free.Johns* Field, f«c.

d/\

Washington, D. C.

Ban-

Greyhound Lines

&

633-635 Earle Building
NAtional 2975

of conferences.

manager
Inc.,

RECORDING CO.

UJXYZ

Charles R. Stuart Inc.. San Francisco agency, is on a six-weeks pleasure trip to South American countries before proceeding to New York
for

U. S.

Morton

;

560 KILOCYCLES

OOl

Chicago Herald &
Examiner, where
he was local and

new

the

Advertising Councillors. Los Angeles.
Officers are Earl
DeRoy Morton,
president
A. Orlo Janes, vice president and treasurer Carl Wagley Culpepper, secretary, and Paul Hadley
.Jones and Warren Currier Jr., account executives.
JOSEPH J. WEED, radio station
representative, has added two more

G.Richard Shaft©

ne I, 1936

succeeding

SOUTH CAROLINA

5000 Watts
Mahuu

director,

Coulter, who recently
joined CBS in an executive program capacity, it was learned May

man

ae

of the ra-

AIR CHECKS
ACDITIONS

for 11 years with
the advertising
department of the

affairs.

Chief

PROGRAM RUILDERS

Douglas

trams emanating

L

P.

named

HERBERT

from Hollywood.

GEORGE

HOLLINGBERY,

department of N. W. Ayer &
Son Inc., New York, has been

FRED PLUGFELDER,

devote his entire time to the
reduction of the agency's radio pro-

ion, will

Radio Rep Firm Started
Geo. P. HoUingbery

he had been local advertising manager of the Chicago paper. During
the paper's affiliation with KYW,
then in Chicago, Mr. HoUingbery
paid close attention to the station's

New Radio

Ayer's
dio

ARTHUR KUDNER,
:

director for the Western
Division of CBS, has joined Erwin, Wasey & Co., Chicago, as radio director. He will be identified
with the planning and production
of the agency's radio accounts,
notable among them being the Carnation Contented Hour. In his
CBS connection, Mr. Engle had
complete charge of broadcasting
features and public events of the
Century of Progress, 1933 and
1934. For the past year, as a free
lance operator, he has had 42 programs on the air each week, in
which he participated as script
writer, producer, announcer, or

program

&

ASSOCIATED ADV. AGENCY,
;

Engle to Erwin, Wasey
E. ENGLE, former

HOLLAND

NatX RCPBUCNTAIWU

BROADCASTING

nevt*

UUXYZ
KUNSKY-TRENDLE BROADCASTINQ CORPORATION
300

Wm. G. RamBEAU

MADISON THEATEa Bm£>INa..|DEIROIT

Co.. ReprescnIaUves.fenie
Easlem OUice: 507 Chcmin Bid?.. N.w York

OSicarTribune Tower, Chicago
-
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WBT.

PROGRAM NOTES
A LITTLE
handed out

give theiH a first-hand idea of how
their $200,000,000 is being spent in
the construction of the city's
new
sanitary tunnels.
On May 22 a 15minute broadcast with a background
of construction noises
from within
the tunnel was put on the air.
One
announcer, riding a miniature loco-

ing, as well as give

motive gave his impressions while
moving
along
another announcer
described the technique of drilling,

I

PROGRAM
STANDARDS

THE first two-way
tween Washington and
China, NBC broadcast a
IX

hookup

be-

Shanghai,

program in
Foreign Trade Week

observance of
over the 6000-mile distance via

RCA

facilities.
I

ARE HIGHER!

WFBC.

Greenville, S. C. broadcast
a five-hour program on the opening of
the campaign for state and county
with the Greenville Demooffices,
cratic Executive Committee as sponsor.

'>&iir Station is

A SERIES

of

home economics

pro-

grams has been started by WFAA.
Dallas, under the direction of Ruetta
Day Blinks, well-known teacher on
these subjects, author of a household

book and numerous magazine articles,
and heard for years on network

'^GreensboraKC.

The series consists of
broadcasts.
four quarter-hour programs weekly,
morning
hours.
using

WSPD

ON YOUR MARK—Poised

for a
California frog is the
center of national interest as Clinton Twiss (left), NBC announcer
in San Francisco, describes the
this

leap,

County

Calaveras

frog-jumping

contest.

COMEDY

patter and jokes accounted
4.6% of the total NBC network
program hours in March, sending the

for

novelty

March

classification to its highest
figure in five years.
Interna-

program hours increased 122%
over March of last year.
The 38
pickups during March, '36, came from
12 countries, consumed 9 hours, 11
minutes.
Government officials made
.56 mike appearances in March, consuming 12 hours, 55 minutes ... an
increase of 20% over March of last
year.
This is the result of the increased use of NBC facilities by Republican Senators and Representational

tives.
S. W. ASCHE, whose job it is to
promote the City of Pittsfield, Mass.,
and the Berkshire hills in general,
will start his summer program series
over WGY, Schenectady, on June 16
this year.
For several years Mr.
Asche has been using
for
monthly dramatizations of the romance and beauty of the Berkshire
hills, using mainly dialog, featuring

WGY

He was

formerly

department of the
works of General

in the personnel
Pittsfield, Mass..

Electric Co.

GEORGE SISLER. former big league
player, aids Ray Schmidt, commentator of KWK, St. Louis, between innings in
describing
local
baseball
games.
In addition Sisler has a
quarter-hour program Saturday mornings.
It is titled Bitj League Experience.
Both programs are sponsored
by General Mills Inc.. Minneapolis,
and placed through Knox Reeves Adv.
Inc.. Minneapolis.

A BASIC

A DOLLAR

COLUMBIA
OUTLET

steps.

WJZ

before the birth of network
at
broadcasting. Milton Cross was master of ceremonies, then as now. Madge
Tucker, who writes and directs the
broadcast, entered the picture shortly
after the initial broadcast.

LOS ANGELES'

third annual music*

in the city schools was observed May 23 with
thousands of
school children singing from the Hol-1
lywood Bowl to the NBC-Blue network for an hour. Besides the vocal
numbers, a boys' band, a 2,000-piece
harmonica band, the junior college
A capella choir and a band of 100
banjo and guitar players took part.
festival

his daughter, Jean.

TOLEDO'S ONLY RADIO STATION

them new

Sunday morning children's
program was 12 years old May 24.
The program was started May, 1924.

WBBM,

BECAUSE

teaching

THE NBC

;

THE FAVORITE
STATION IN A
FAVORED REGION

is

dancing of all
is
being handled by Helen Pool<^,
Charlotte dancing .school operator.
Wednesday afternoons. Miss Poole
takes a short cut, on the business of
going to dance school for a formal
lesson, by giving instruction in the
home that is designed to teach persons from the beginners stage and improve the steps of those already danc-

atmosphere was
Chicago taxpayers to

loading of debris and cement spraying at the present point of actual construction.
The tunnel from which
the broadcast emanated is one of a
series of units in the largest sanitary
engineering project in the world.
It
is larger than any railroad tunnel or
subway and is being built to drain
an area of 68 square miles of ChiChicago,
cago's south side.
made the broadcast in cooperation
with the Sanitary District of Chicago.

N. C,

in keeping with
for more and better
kinds.
The program
air,

modern craze

the

local
to

Charlotte,

dancing over the

is

paid to each holder

an odd job who answers questions
on his business for the Jack of AU
Trades program on WNEW, Newark.
Among strange occupations uncovered
are dog walking, fender bending, egg
of

painting, blood donating, tattooing,
blush exporting and imitation bearded
lady.

DR. COWAN, Los Angeles

chain of
using
Hollywood, week days with the Beverly HiUhilUes, late in May launched
a radio debate with $1,000 cash prizes
dental

establishments,

KFWB

"The Townsend Plan"
each program
for a professional debator and the
same amount of time for an amateur
speaker.
It will run for six weeks

The

topic is

with

minutes on

five

with finals held in a hall or auditori
um.
The program goes over the
Southern California network.

DURING
17-24,

Foreign Trade Week. May
Minneapolis, present

WCCO,

ed a series of three programs devoted
to that event, aided by the U. S. Department of Commerce and the Min
neapolis Civic and Commerce Assn
Donald D. Davis, president of General Mills Inc., was the speaker May
23.

THE Social Secretary Program
WHAM, Rochester, provides news

ol
oi

happens and anecdotes about
prominent persons. Guest speaker;
are invited. Mrs. Helen Oviatt Grif
social

fen, society editor of the Rochestei
Journal, left that post to take ovei
the program. The program has beei
on the air only four weeks but a num
ber of local civic groups are sending
in material and seeking time for rep

resentatives.

WWVA,
to

Wheeling, on May 30 wa;
fifth anniversary o
with CBS and had in

celebrate the
affiliation

its

vited radio

and advertising

to attend the festivities.

executives'

A

one-hourj

anniversary broadcast was arranged;
along with other events. In coverint
the Ohio and West Virginia primar,\;
elections May 12
was on thi
air without a break for more than
day and a half. Direct lines had beei
installed to a number of counties ti
facilitate gathering of returns.

WWVA

;

WiMV
vo

ST.

LOU IS

AREA

THE

program Dan Harding's Wife
without sponsorship, has vastl:
increased its radio audience by goin;
to the NBC-Red network. It has thur
far been heard only in the Mid'
west and is on the air every mornins
except Saturday and Sunday, 9 :1.'
9 :30 a. m.
The story, written b;
Ken Robinson. Chicago newspaper rt
still

is a serial drama of a mothe
who must bring twins through th

porter,

age of adolescence while their fathe
is

Responsive

WSPD

Over
Used

STUDIOS

TOLEDO

OHIO

COMMODORE

PERRY

HOTEL

TOLEDO, OHIO

TRANSMITTER.
PERRYSBUKG,

i

370

.

.

away on

a mining contract.

.

Advertisers

WTMV

to

SELL

Their Products During
The Last 12 Months.

OHIO

BROADCASTING

TRANSCRIPTIONS
ADDITIONAL

transcription

ac-

counts placed on various stations are
reported as follows by National Advertising Records, these being supplemental to the lists carried in previous

Beoadcastixg

issues of

:

B. F. Goodrich Co., Akron (tires)
Sand Springs Corp., Williamstown.
Mass. (ginger ale)
Wildroot Co. Inc., Buffalo (hair tonic)
Lj-ko Medicine Co., Kansas City (Lykolene dental cream)
Foster-Milburn Co., Buffalo (Doan"s
pills)

Wyeth Chemical

New Tork

Co.,

salts)

Products

Dairy

National

Tork
Mayflower
Tork

Doughnut

Co.,

Corp.,

(Jad

New
New

Olson Rug Co., Chicago
WofEord Oil Co. of Ga., Atlanta (gasoline

&

motor

oil)

General Paint Corp., San Francisco
McCloskey Varnish Co., Los Angeles
(Kwik-On varnish)
Bob Jones College, Cleveland
Illinois Central Railway System. Chicago
Union Pacific Railway. Omaha. Neb.
Duquesne Brewing Co., Pittsburgh

Fox

Brewing

-

EISENLOHR

New York

Inc.,

awarded

(Girard cicash prizes
picked win-

UNIVERSAL MICROPHONE

for listeners who
ners at Belmont Park races.
Girard cigar bands were required from listeners to its

Cal.,

in

June

will

TWO

on the May 31 Phil Backer broadcast ©n CBS began to cut in toward the end of the program on
23 of the 61 stations with special
local dealer announcements of a
brief nature. The announcements,
scheduled for four broadcasts, do
not close the program, the whole
network being signed off from New
York, the origination point. There
is no time charge for these cut-ins
as it is already Gulf time but the
stations concerned are making a
service charge. Stations on the an-

on

nouncement schedule are:

Co.,
issue

the summer edition of its catalog of
recording machines, equipment and ac-

daily on

MacGregor & Sollie, Los
Angeles and San Francisco transcrip-

program,
WMCA, New York.

The

day.

tion firm, transferred to the southern
office late in May where production
has started in the new plant. C. P.
MacGregor, president of MacGregor
& Sollie, Los Angeles transcription
firm will leave for the Northwest late
in June on business and in connection with his post as radio chairman
for the' annual convention of the Pacific Advertising Clubs Association.

which were from women.

cessories.

Today's Races

MAURICE

J.

GUNSKT,

music su-

pervisor for

MERTENS & PRICE

Syracuse, using
recording equipment,

—

Los An-

May

own

its
is

series

brought

a third

of

Sterling Product programs
the NBC-Blue network will
sign off after the June 26 broadcast
The Backstage Wife (Dr.
Lyon's toothpowder)
through Fridays, 4:15-4:30 p. m.
and the How to Be Charming

start-

WFEA,
WEAN,
WOKO,
WFBL,

4:45

WJAS, WWVA. Young & Rubicam

cream), Mondays,
and Fridays, 4:30American Home Prod-

™(Kolynos

F-

ucts
continues

new

Presrecording

toothpaste),

Hammerstein' s

Inc.,

Clothing Store.

New

York, has the account.

dis-

AN HOUR

Music

the NBC-Red network,
Mondays, 8-8:30 p. m., after the
June 22 broadcast.

Hall

of

WNAC,

WLBZ, WORC, WMAS,

WABC, WICC, WDRC,
WGR, WHEC, WNBF,
WIBX, WCAU, WCAO,
WJSV, WHP, WMBG, WDBJ.

Mondays

(Phillip's facial

Wednesdays

150 one-minute
dramatic announcements for Hy Kasits

18,

Three Programs Closing

ed production on "The Folks Next
Door", 52 quarter hours. Cy Kendall,
once "Host Wilson" on the CBS Hollywood Hotel program, heads the cast.
to

May

entries,

,

Inc.,

geles transcription firm, in

WFBL,

first

1,360

in

series on

WFBL,

Syra-

cuse has been booked by Roy Furniture Co. urging veterans to use

on

bonus money to buy furniture.

Chicago

Co.,

(beer)
International Sugar Feed
neapolis (chick mash)

WEBSTER
gars)

Inglewood,

Gulf Uses Local Tie-ins
To Promote Its Dealers
GULF REFINING Co., Pittsburgh,

Girard Cigar Tieup

cards are supplied with the library.

sel

(beer)

Peter

STANDARD RADIO Inc., Chicago
and Hollywood, has issued a catalogue
describing in detail its new sound effects library and the various sound
Index
the list.
effects included in

Co.,

Min-

f CATCH

STANDARD RADIO Inc. announces
program library to KERN,
KM.J. KFBK. KGW. KOH. WLYA,

SHARE

sale of its

CKPC.

KTRH

and

WSTB.

Twenty-

four more stations, Tankee Network
and International Broadcasting Co..

London, have bought the new sound
Twenty-one stations
effects library.
have purchased the last 50 transcribed
Sons of the Pioneers discs, an addition to the previous library of 200

numbers

in the series.
a recording of "Take

T^/y/^WIBW'sBLAKKET
...
ex-service

Shortly after
Me Out to the

Let

Ball Game", with sound effects, was
announced, orders were received from
more than 60 stations for use with
baseball broadcasts.

HARRT ECKLES

the sales
staff of Associated Cinema Studios,
Hollywood transcription firm, late in

joined

May'

PREMIER RADIO ENTERPRISES
Dalzell
formerly
Louis,
St.
Sound Recording Studio, has completed a 26-episode series for Central
Shoe Co.. St. Louis, titled the Old
Scouimaster and is recording a second
series as well as a series of spot announcements for Central. For Haskin
Bros. Co., Des Moines. Premier is reInc.,

Il

men

In a few weeks, over 60,000 Kansas

will receive about

$750.00 each

in

CASH!

WIBW Blanket This Market for Yon

WIBW

has a proven ability to loosen the purse strings

and

direct

to

the

buying habits of these same people.

WIBW^Topeka
Owned and Operated

«

The Voice of Kansas

hy The Capper Publications.

Don

Represented hy Capper Publications

Searle. Gen.

Mgr.

in

San Francisco

cording one-minute announcements on
series of five-minute
Trilby soap.
discs is being cut for International
Shoe Co., St. Louis Conformal Footwear) and a series of spot announcements for Countess Marina cosmetics.

A

(

CT WHITAKER, for several
years sales manager and also in
charge of the syndicate department
of MacGregor & Sollie Inc.. Hollywood transcription producers, prior to
the organization moving to southern
California from San Francisco, has
resigned and will take an extended
Whitaker was placed in
vacation.
charge of the San Francisco office of
the organization when the transcription plant was moved from that city
in April.
No successor to Whitaker
in San Francisco has been announced.
L.

KROW.
the

Oakland, has subscribed to
complete MacGregor & Sollie

service.

WTAR
NORFOLK, VIRGINIA
NBC -Ncrtional-Representatives —Edward Pelry & Co^

June

i,

1936

*
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Davis Quota Plan
Encounters Delay

Food-Drug Measure Speeded
{Continued from page 10)

CLEVELAND

610

visions of this subsection in the case
of drugs and devices with respect to
which such a representation as to
therajjeutic effect would not, in his
opinion, be a violation of subsection
(a).
(e) Notwithstanding any provision of this section, no advertisement
of a drug shall be deemed to be false
or misleading under this section if it
members of
is disseminated only to
the medical profession and/or appears
only in the scientific periodicals of
that profession.

Kilocycles

MISS
PERSOIVALITY
of

Duties of the Trade Commission
in a new section
of the bill substituted for that
which set up the advisory com-

were prescribed

WJAV

able conductor of the

famed

mittees.

Charm Hour, has taken her

The Federal Trade Commission
hereby empowered and directed to
prevent (1) the dissemination, or the
causing of the dissemination, of any
false advertisement by United States
mails, or in interstate commerce by
radio broadcast or otherwise, for the
purpose of inducing, directly or indirectly, the purchase of food, drugs,
devices or cosmetics; (2)
the dissemination, or the causing of the disadvertisesemination, of any false
ments by any means for the purpose
(a)

jolly darkle cook, Dixie, into

is

the studio for her Cooking
School of the Air. Together,
Miss Personality and Dixie
talk over recipes, products,
menus and meal - planning,
and together they're piling
up sales records for Dixie

Margarine,

Quick-Serve
Beans, Pet Milk and others
... by Personalized selling,
a WJAY invention. Cost of

CHARM

and

of inducing, directly or indirectly, the
pui-chase of food, drugs, devices, or
cosmetics in interstate commerce.

the
$75.00

its affiliate,

COOKING SCHOOL:

per week, six a week. Only
two more sponsors accepted.
Wire or phone

( b
shall

WJAY,

Cleveland

CHerry 0464
Rep.

Aerial Publicising,
York, Ciiicago

)

Whenever

the

Commission

have reason to believe that any
person has disseminated, or is disseminating, or has caused or is causing the dissemination of, any false
advertisement by any of the means
and for the purpose specified in sub-

Edythe Fern Melrose, Mgr.
Station

It follows:

division (a) of this section, and it
shall appear to the Commission that
a proceeding by it in respect thereof
would be to the interest of the public,
it shall proceed
to prevent the
same in the same manner and by the

Inc.

New

"Cleveland's only independent stationeontrolling both its time and its policies.'

HOW TO

Wake Up
•

•

Sales

•

Early to Bed, Early to Rise,
Work Like Hell and Advertise on

''''Organ Reveille^^

same procedure as provided by section
5 of an Act of Congress approved
September

to

8

a.

m.

and for other purposes", as amended.
The provisions of said section 5 and
of sections 6, 9 and 10 of said Act,
as amended, shall apply, for purposes
enforcement of the provisions of
section, insofar as they may be
applicable.
The circuit court of appeals shall have the same jurisdiction
to review the orders of the Commission and to enforce the same, and
shall review and enforce the same, as
provided by said section .5.
(e) The Secretary shall report to
the Federal Trade Commission on all
cases of false advertising, to which
subsection (a) may apply, that may
come to his knowledge and submit
of

this

therewith any evidence he may have
together with any reports and scientific opinions of his Department relative

thereto.

Provisions

for multiple seizure
of articles and preparations construed as inimical to public health,
which so irked proprietary manufacturers, were modified considerably by the House Committee.
Greater protection for patent medicine manufacturers on disclosure
of formulas also is afforded under
revio-iting of the Senate provisions.
Under the heading "prohibited
acts and penalties", the House
Committee picked up the precise
language of the Senate insofar as
advertising is concerned.
These
prohibit
dissemination
of
"any
false
advertisement by United
States mails, or in interstate commerce by radio-broadcast or otherwise, for the purpose of inducing,
directly, or indirectly, the purchase of food, drugs, devices or
cosmetics".
Another
prohibited
act is that of "dissemination of a
false advertisement by any means
for the purpose of inducing, directly or indirectly, the purchase of
food, drugs, devices, or cosmetics,
in interstate commerce.
The Senate bill contained a provision that no publisher, radio

broadcast licensee, advertising
agency, or other agency or medium
for the dissemination of advertising would be deemed a violator of
the provision mentioned in the preceding paragraph, if he provided
on reasonable request, the name
and address of the buyer of the
advertising complained of.
If he
refused, he would then be guilty of
a misdemeanor and on conviction,
subject to the penalties prescribed
in the act.

participating program, over four years
limited to ten non-competitive accounts.
It has
a surprising record for results,
mainly because it reaches a goodly share
of the Inland Empire ($300,000,000 annual spending power) just before it leaves
old,

to

work, to buy. Write or wire for rates.

KFPY

the

dropped

A

— Pioneer Broadcasting

Station of

Spokane

"An Act

to create a Federal Trade Commission, to define its powers and duties,

In

7:15

26, 1914, entitled

House

this

bill

was

thus affording even greater protection
for the medium and the agency.
The House, however, picked up
in total a similar provision holding dealers responsible if they fail
to furnish the information, subjecting them to not more than one
year imprisonment or a fine of not
more than $5,000, or both, if conin

its

entirety,

victed.

The bill, if passed by the House,
and signed by the President, would
become fully effective one year
from date of enactment. Certain
provisions, however, would be effective prior to that date.

J.

H.

McGILLVRA.
Palmolive

WALTER BIDDICK

Avenue.

NEW YORK

CHICAGO

568 Chamber of Commerce BIdg.,
Russ BIdg.. SAN FRANCISCO

CO.,
601

485 Madison
Building,

LOS ANGELES

JOSEPH J. HARTY, formerly of
WOR, has joined WMCA, New
York, as head of the
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traffic

divi-

Near Session End
Deaths in Congress Serve
Block Repeal of Amendment

DEATHS

members

of

to

of Congress

during

the last fortnight
have frustrated possible enactment of the bill to repeal the Davis
Equalization Amendment to the
Radio Law upon which the entire
quota allocation system is based.
Having already passed the Senate, the bill last month was favorably reported by the House Inter-g

twice

&

state

Foreign Commerce Com-

and was placed on the
unanimous consent calendar. So
mittee

far as
tion

known
the

to

reached

on

there

bill

is

no opposi-

and once
calendar

it

is

presumably will pass and become law.
Due for consideration on May
18, when the consent calendar was
to be considered, it failed to get
the

it

notice because of adjournment of
House in respect to Rep.
Thomas (R-N. Y.) who had died
May 17. On the next calendar

the

Monday, May 25, it was due to be
considered again, but the death
early that day of Rep. Perkins
(R-N. J.) caused adjournment ofi
the House and another calendar
day was

lost.

Danger

of

THE NEXT
1,

and

it

Adjournment

calendar day
confidently

is

is

June

expected

that barring unforeseen contingencies it will be enacted. There is
the possibility it will be called out
of turn by unanimous consent, but
this is remote. With adjournment
contemplated by June 9, there will
be little chance for the measure to
pass unless it is called out of order or adopted June 1.
Repeal of the amendment, included in the Radio Act in 1928,
would open the way for improved
facilities for stations, notably in
the West and South, which are
now blocked from such improvements by the quota regulations,
based on population of particular

states and
amendment

zones.

The

Davis

there shall
be an equal distribution of station
facilities
among the five radio
zones, which are widely disproportionate in size, but the same in
population, and an equitable allocation according to population
among the states in each zone. Repeal of the amendment would automatically invalidate the quota
system and leave to the discretion
of the FCC the allocation of facilities on an equitable basis consistent with good engineering.
Since the broadcast band is
crowded, it is not expected that
many new stations could be licensed in the more populous areas.
But it is anticipated that a number of part-time stations, blocked
by quota, could become full time,
and that power increases in a
number of cases would be made
possible. If strict engineering
principles are followed it is expected that no undue hardships
will result from the repeal. On the
other hand, with no barriers in
the law, great harm could result
through indiscriminate licensing
and indiscreet administration, according to qualified observers.
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Year-Round Radio
Gaining in Favor,
According to CBS
Staying Qualities of Sponsors
Shown in Promotion Piece

THE

WAY

advertisers like 52weeks-a-year schedules and what
happened to those who didn't stay
on the air 52 weeks in 1935 is
shown in a CBS promotion piece
its

titled "More-Than-a-Year"

vs.

Year" Advertising
"Less Than
Over the Columbia Broadcasting
a

System.
starts out by taking
an 81/2x11 inch page to say that
"110 CBS clients sponsored 135
programs in 1935". On the next
page 32 programs of limited duration are eliminated, with explanations, thus reducing the number of
programs examined to 103.
Of these, 28 or 27.2% were on
15
the air 52 weeks last year;
(53%) of this group renewed for
52 weeks this year; 5 (18%)) have
renewed indefinitely, a total of
70% renewals for the "52-week-

The booklet

Another 15 (14% of sponsored programs) were on some
time last year and are now on a
another
20
contract;
52 - week
(19%) are currently on the air indefinitely, making a total of 63
(61%) successful long-term proers".

grams.

Then CBS explains why 40

of the

103 programs cancelled or expired
at the termination of contract.
Ten of them are still on the air
with other programs; one which
had pushed sales to a 19-year record after 64 consecutive weeks was
cancelled when the expedition from
which it originated (Byrd) returned to this country; 14 were
cancelled by sponsors due to trouble v/ithin their own organizations.
Reasons for the 14 cancellations
included labor trouble in the factory which prevented distribution
equal to the demand; exhaustion
of funds from a public treasury;
change in product; inadequate distribution system to justify a national

campaign; financial

difficul-

CBS

time to

ties; lack of suitable

suit particular sponsors.

Summing

CBS

points out
that there were 63 successful longterm programs vs. 16 short-term
up,

programs.

Signed With Warner
WHILE Warner Bros, still maintains silence about signatories to
its
five-year music performance
reliably learned
contracts, it is
that more than 200 stations have
signed, but of these only about a

dozen are in the more important
status
from the standpoint of
rates which would yield any substantial revenue individually. Networks and their owned and operated stations have ignored the contracts,

persists

houses

is

it

that

known.

Warner publishing
return

will

The report

ASCAP

to

Mr, Station Owner:

—

ad should hold an appeal onb'
the station owner who believes that
business has not developed sufficientsatisfy him. regardless of the cause.
very successful team of Manager and
Commercial Director wish
assume
to
operation of a station which has good
fundamental prospects on a profit sharThis

his
ly

to

A

ing basis.
This team

—
building
tablishment

showmen and producers
permanent volume and es-

are

for
of

prestige

These

men

is

their

mode

of

proud of the
400^^ increase in revenue gained during
the two years of operating present affiliation.
All correspondence will naturalb' be handled with discretion.
operation.

are

.Address

Box

495,

BROADCASTING

KOLYNOS

Toothpaste's

Hammer-

Music Hall show now on the
NBC-Red network on June 30 will

stein

shift over to the basic CBS network, Tuesdays, 8-8:30 p. m. This
spot now occupied by A. S. Boyle
Co., New York, which relinquishes
it June 23, is used for the Lazy
Dan show on behalf of Old English Floor Wax, but from June 2
until

it

si<rns

off

June 23

it

Not Within Scope of

Unemployment Insurance
A RULING in New York State
holding

that

artistic

talent

en-

Some Random Thoughts,

•

gaged by advertising agencies and
others for performance purposes
should be considered independent
persons rather than employes, is
expected to result in substantial
savings to broadcasters and their
clients under payments required
by state and Federal social security statutes, A. L. Ashby, vice
president and general counsel of
NBC, declared May 26.
Mr. Ashby explained that on
May 22 the executive director of
the Division of Unemployment Insurance of New York ruled that
"artistic talent engaged by advertising agencies, etc., should be considered independent persons rather
than employes" for the purposes
of the New York Unemployment
Insurance Law. This ruling was

handed down

to

George Link

Jr.,

counsel for the American Association of Advertising Agencies, with
whom NBC and CBS counsel cooperated in obtaining an opinion.
"While the ruling does not mention broadcasters," Mr.
said, "it should apply equally to
them and while it is limited to
New York it should be valuable
and weighty precedent in other

Ashby

jurisdictions."
is concluded that broadadvertising agencies and
advertisers using radio with outside talent, will not be required to
pay either Federally or to state
jurisdictions social security or unemployment assessments based on
"salaries" to these artists. Under
the Federal statutes, employers in
the respective states may deduct
state payments from the Federal,
as part of a reciprocal plan.
it

Most

will

promote the same firm's Three-InOne oil. Blackett - Sample - Hummert Inc., New York, handles both
the Kolynos and Boyle accounts.

H. C. BRILL Inc., New York
(E-Zee-Freeze) on June 3 will
start Home Talks on a six-station
Mutual hookup, using the 9:309:45 p. m. period Wednesdays.

Which Concern
and WSBC

of

WGES, WCBD

—

GENE

By

T.

DYER

colunnn will appear frequently. It is YOURS as much as
it is ours. Conne on and use it

This

THAT'S

a swell

new

studio set-

WKY, Oklahoma City—

up at

tribute, we are sure, to the
genius of Walter Harrison. Memory: This writer then on the Kansas City Star's editorial stafif
(1919) sold Mr. Harrison (via correspondence) on the idea of giving
us the Sunday editor's job on the

a

Oklahoman. We hope we shall
never again see a similar look of
disappointment as that which
shadowed Mr. Harrison's face when
he saw us first and exclaimed, "I
thought you were much older." We
were 21 years old but we got the
job and some great experience under one of the finest men we've
ever known.
*

WGES

*

its

and

offices

WCBD

first station

complete air conditioning

to install

in

*

was Chicago's
and

WSBC

studios.

Now

are being simi-

larly equipped.

casters,

Kolynos Show to CBS

to

Artists

Thus

shortly.

Advertisement

Talent of Agencies
Held Not Employees

*

*

*

pretty swell tribute to the honor
of radio operators: Virtually none
in Chicago is taking advantage of
the relaxed ruling on phonograph
refuting the
certainly
records
claims of those who said radio stations were "trying to fool the pub-

A

—

lic!"
*

*

WSBC

has the only

*

all-colored

(negro) hour on the air that we know
And does it sell merchandise to
the more than 250,000 negroes of

of.

Chicago? Ask any of the advertisers
who have been using it effectively for
more than seven years!
*

*

*

quarter million
trailers for motorcars in
use. Agency space buyers will
soon be asking for your house-

There
house

are

a

trailer listening figure.

WCBD

has been showing merand manufacturers from
Milwaukee how to get business
from Chicago; at the same time
we've illustrated to Chicago adverchants

tisers

how

to

tap

the

rich

Mil-

waukee market. Result: An houra-day feature sponsored equally by

Chicago and Milwaukee concerns.

Maybe you'd

like

to

cover

both

Milwaukee and Chicago and the
tremendous additional territory
served by
low cost?

WCBD
*

*

at

ridiculously

*

Professor Elder of Massachusetts
Tech has finally verified ivhat most
radio station operators have known
since their first broadcast : It's the

PROGRAM

and not the size of the
station that determines size of the
radio audience.

ISA
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Griffin's

Annual Spots

GRIFFIN MFG.

Brooklyn (AllWhite shoe cleaner) during the
week of May 25 began its spring
spot announcement promotion on
25 stations throughout the East
and Midwest. The announcements
are about 25 words in length and

THEY'LL

NOT BE
COMING
'ROUND THE
MOUNTAIN
FORU§i
WAVE

are broadcast at various times
through the day with at least one
announcement each day, except
AnSunday, over all stations.
nouncements are broadcast over a
few stations on Sunday. Compris-

furmsbes

airl

WCKY,
WGY, WMCA, WBT, WTAR,
WGST, WOL, WHAM, WHK,
WRVA, WLAC, WDOD, WJR,
WLS, WTMJ, WTCN, WHO, WIP,
WEEI, WJAS, WFBR, WTAG,
WJAR, WTIC, WCSH. Berminging the client's

m

Station
dances
for tbe a
^^
the music
*" ,
none ot tne
ol-bouse t^**. "^r,.
in the
the district .s^'^^^^t here

TM^

Co.,

ham,

New

list

Castleman

are:

&

Pierce Inc.,
York, handles the account.

Taxis Aid

WCOA Clients

WCOA,
Beo.u.e,

f."fi.'

t^e here

P—-

Pensacola, Fla., has started a special service for national
radio advertisers by contracting
with the largest taxi cab company
in Pensacola to carry a banner
across the back of each cab calling
and giving
attention to
the name of the program and its
sponsor.
There are 30 of these
cabs, each of which covers 300 to
400 miles per day. Test campaigns
and regular accounts are allotted
a certain number of days during
which banners featuring their programs are carried on the taxi cabs.

WCOA

DR.

FRANKLIN DUNHAM, NBC

educational director, has been announced as one of the guest lecturers on a new study course,
at New York University.

Manuelo

F.
director

Castillo,

the Republic
a's
P a n a
newest broadcastof
of

m

ing

La

station.

Voz de la Victor,
which went on
the air at Colon
in April and is

Mr. Castillo
meeting real success.

Broadcast-

ing simultaneously in the regular

broadcast band on 1440 kc. and in
the shortwave band on 6005 kc,
HP5K uses NBC Thesaurus, has
RCA equipment throughout, and
is one of Central America's most

modern

amateur

The

stations.

idea took so well when Senor Cas(he broadcasts in
tillo started it
both English and Spanish) that it
not only is sponsored but the
sponsored show is staged in a
Colon theater before big audiences.

Laboratory Sponsor

SHIRLEY
Health

H.

WYNNE

Public

New York

Laboratories,

(health talks) through Neff-Rogow
New York, has begun a newseries of health talks on three staInter-City
tions
of
the
Group
Inc.,

(WMCA, WIP, WMEX)

Tuesdays,

Thursdays and Saturdays, 11:45 to
12 noon and on WEAF, Monday,
Wednesday, and Friday 9:30-9:45
The Inter-City network proa. m.
gram began May 21, with the

WEAF

series starting the following day.
All stations are signed
for 13 weeks. Loft Inc., New York
retail candy unit was the first client of the new concern which is
headed up by Dr. Shirley Wynne,

for

Commissioner

Health

of

Dr.
City of New York.
will participate in all broad-

the

Wynne
casts.

Zipper on

New

Inc.,

York (Zippers) on Tuesday, June
2, 12:45-1 p. m. will begin a new
of

series

twice-weekly programs,

Tuesday and Thursday, on WOR
with Jim Barry, baritone, and a
string trio as the talent. Program
is signed for six weeks.
G. Lynn
Summer Co. Inc., New York, has
the account.

Lehn

KWK
If

your

is

a specialist at curing weak, run

sales chart

immediately!

We

down

sales charts.

beginning to droop don't hesitate! See us
will soon have it bouncing up with renewed

Remember, we have never

failed to eflFect a cure.

THOMAS PATRICK

HOTEL CHASE
REPRESENTATIVE

CHICAGO

ST. LOUIS, MO.
PAUL H. RAYMER CO
SAN FRANCISCO

affiliate

arrangement with

WEEI

at the end of the lease period also
are included.
The lease agreement covers
leasing of the transmitter equipment,
the land and
structures at Weymouth, Mass., all
broadcasting and studio equipment
and the broadcasting business of

including

WEEI. The agreement was

signed
April 2. The contract recognizes
the possibility of technical development and changes in the present broadcast allocations by providing that both parties will cooperate in securing promptly the
approval of the FCC for installation of a 5,000 watt transmitter,
the cost of which, including land,
buildings, towers and equipment,
is to be paid by the Edison company up to $150,000. This looks
toward a possible horizontal increase in the power of regional
stations to 5,000 watts. The lease
also
provides that the present
1,000 watt transmitter is to be retained for use as an auxiliary as
long as CBS desires, and it contemplates
installation
of
additional new equipment for improvement of the station during the

term of

lease.

WEEI Bidding Spirited
THE AGREEMENT with CBS was
consumnrfated after spirited negotiations in which several organizations were involved. Whether the
Broadcast Division will designate
the proposed assignment for hearing is not known at this time.
In designating for hearing the
assignment application involving
KNX, the Division also remanded
to the hearing docket the applicalition for renewal of the
cense. The station has been operating under a temporary authorization by virtue of FCC citations
on programs, notably in the socalled "Marmola" case heard sev-

Fink Test
& FINK PRODUCTS

Bloomfield, N. J. (Nevaproofing preparation)
on May 18, started on WCAE,
Pittsburgh,
with
five-weekly
a
studio program titled Our Family.
It is a test campaign and is signed
for 13 weeks.
Lennen & Mitchell
Inc., New York, placed the account.

The Broadcast
eral months ago.
Division, sitting en banc, will hear
the arguments on the assignment,
and presumably at the same time
exwill take testimony from
ecutives with respect to the some

KNX

two - dozen commercial programs
which originally were investigated.

Corp.,

Wet water

(UP)
THE TRADE

Calox Spots in West
McKESSON & ROBBINS Inc., New
York (Calox toothpowder)
13

INCORPORATED

KWK
Page 60

&

is

life.

NEW YORK

LEHN

sions extending to CBS the right
renew the lease or enter into an

to

KNX

WOR

SLIDE FASTENERS

{Continued from page 12)

earned

already

by

former

n <3isscMfi&mc FOR SICK
SALES CHARTS

CBS Leasing KSFO

Central America's "Bowes"
THAT'S the title

on

one-minute
five

live

stations

using

announcements
on

the

W
O

Inc.,

askington's

ACCURACY, SPEED

AND INDEPENDENCE

Pacific

N. W. Ayer & Son
York, placed the account.

Coast.

New

is

MARK OF

IN

WORLD WIDE NEWS
COVERAGE

wn

Li ocal station
Washington, D. C.

UNITED PRESS
FOR DOMINANT NEWS COVERAGE
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TAKE YOUR STUDIO WITH YOUf

— but

are packed with listener interest

what a headache they have been to the operators who have
had to carry nnakeshift equipment
through crowds

—to

all

in

taxicabs,

in

airplanes,

the inaccessible places where news

and sports events are happening.

too often "rennote control" has meant very
broadcast that

little

control at

all

over the quality of the

put on the wire.

is

But now, after a year of development and proving

in

the

the

field,

COLLINS I2X

I

REMOTE AMPLIFIER
punishment, and

will

is

ready for your broadcasts.

It is

light,

compact,

will

take severe

give you remote broadcasts of studio quality.

The remarkable technical features of the I2X are explained
—mailed on request.

in

a descriptive folder

COLLINS RADIO COMPANY
CEDAR RAPIDS, IOWA
l/wwe i,

1936
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;
;

:

;;

;
:

FEDERAL COMMUNICA^TIONS COMMISSION
—^—
MAY
TO MAY
INCLUSIVE

—

KVOL,

Decisions

.

.

MAY

14

—CP

change

equip.
directional antentrans, locally, increase 500
directional.

move

na,
to

—

1 kw N
KVOE, Santa Ana,

trol to J.

Edwards

S.

w

Cal.

—Transfer

Inc.

for CP 600
2V2 kw LS.
WSGN, Birmingham Vol. assign license
to Birmingham News Co.
W8XO, Cincinnati Renewal exp. license.
1

kw N

directional

—

—

—

SET FOR HEARING NEW, Birmingham News Co., Birmingham KIT, Ya;

Wash.
NEW, Mile High Radio
Denver; NEW, News Press Pub.
Santa Barbara; NEW, Metropolis Co.,
Jacksonville, Fla.
NEW, North Georgia

kima,

:

Corp..
Co.,

;

Brdcstg. Co., Rossville, Ga. NEW, Owensboro Brdcstg. Co., Owensboro, Ky.
KNX,
Los Angeles, to be heard by Broadcast
Division 6-29-36.
;

;

SPECIAL AUTHORIZATIONS — WWJ,

Detroit, use trans, as aux.

WIOD-WMBF,

;

Miami, extension temp. auth. antenna
pending repairs
WIS, Columbia, S. C,
extension temp. auth. 560 kc 1 kw N 5 kw
;

D

non-directional for spec, period, in event
interference to
power shall

WQAM N

of

be reduced WMFJ. Daytona Beach, Fla.,
e.xtension temp. auth. transmitter WFAA,
Dallas, temp. auth. use joint call WFAAWBAP during celebration.
:

;

—

MISCELLANEOUS

KCMO,

Kansas

reconsidered and granted applic. renewal and assignment to Lester E. Cox,
City,

Thomas L. Evans, C. C. Cox
NEW,
Memphis Commercial Appeal Inc., granted
;

permission

file

appearance

for applic.

etc.

at Mobile
WMT, Cedar Rapids,
denied reconsid., grant without hearing, applic. CP increase 2 V. to 5 kw D
WCBD, Zion City, 111., denied reconsid.,

station

;

la.,

grant

move

applic.

assign,

li-

license

—
Interstate

to

HEARING — NEW, KLA
NEW, John S.
Inc., La Grande, Ore.
Allen & G. W. Covington Jr., MontgomNEW, Fred J. Hart, Honolulu
ery, Ala.
NEW, Bayou Brdcstg. Co., Houston
NEW, Twin City Brdcstg. Co. Inc. LewNEW, Thomas L. Evans, J. L.
iston. Me.
NEW, HarMilligan, Jefferson City, Mo.
old M. Finlay & Mrs. Eloise Finlay, La
NEW, H. Wimpy, Albany,
Grande, Ore.
NEW, Eau Claire Brdcstg. Co., Eau
Ga.
WGN, Chicago, applic. CP
Claire, Wis.
500 kw. to be heard by Broadcast DiviKTRH, Houston WDOD, Chattasion
nooga
WCRW, Chicago; KICA, Clovis,
KVOE, Santa Ana, Cal. New,
N. M.
NEW, C. E.
Tribune, Great Falls, Mont.
FOR

;

;

;

RATIFICATIONS:

WTHT,

studio to Chicago
KOB, Albuquerque, N. M., granted postponement renewal hearing pending applic.
assignment license NEW, Struble, Strong
Fagan, Dalles, Ore., granted order take
depositions
Hammond. Ind., suspended grant of 3-27-36 and set for hearing applic. unltd. D Sh.-WFAM N; NEW,
R. J. Laubengayer, Salina, Kan., denied
reconsid., grant without hearing applic.
CP 100
1500 kc unltd.
WALA, Mobile,
granted request take depositions.
;

;

;

:

;

:

;

;

:

;

;

;

;

Wilkinson Brdcstg. Co. Inc., Mason City,
la.
WSBT, South Bend. Ind. KFBB,
Mont.
KSD, St. Louis
Great Falls,
NEW, Ed Klies. Helena, Mont. WHBC,
Canton, O.
WOWO, Fort Wayne, Ind.
NEW. Cacha Valley Brdcstg. Co., Logan, U.
Lookout
MISCELLANEOUS
Brdcstg. Corp., Chattanooga, granted
WCAE, Pittspostponement hearing
burgh, reconsidered renewal license be;

;

;

;

;

;

— NEW,
;

WREN, authorized
temporary continuance 1220 kc 1 kw N 5
kw D pending hearing WPAX, Thomascause

of

protest

of

;

retired

ville.

equip,

to

files

applic.

CP change

etc.

APPLICATIONS

DISMISSED

— NEW,

Northern Brdcstg. Corp., Watertown, N.
Y.
NEW, Ben L. Taylor, Phil B. Whitaker, Mrs. Phil B. Whitaker, Chattanooga
KFEQ, St. Joseph
KOOS, Marshfield,
Ore.
KWBG, Hutchinson, Kan. N'^'W.
Evans Brdcstg. Co., Kansas City; NEW,
;

;

;

;

:

Southland

Brdcstg.

Chattanooga.

Corp.,

— Set for hearing
to unltd. (5-15).

Hartford

Petition

Inc.

DENIED — Evening

APPLICATION

Herald Pub. Co., Los Angeles, spec. auth.
unltd. pending action on applic. license
for CP.

MAY

28
:

trans.,

radiator.

City —CP vert, radiakw to 1 kw N 5 kw D.
KGW, Portland, Ore. —CP change equip.
WCAP, Asbury Park, N. J. CP change

WKY, Oklahoma

tor, increase 1

—

antenna.

—

site,

change equip.

WMBD,

Peoria,

equip.

—
—
—Modif.

— License

KIRO,
trans.,

Seattle
$tudio.

WKAQ,

111.

for

San Juan, P. R.

CP change equip.,
WJJD, Chicago

WEOA,

CP move

to

CP move

— License

Evansville, Ind.
1370 kc 100 w unltd.

CP

new

Des Plaines, ver. radiator.

to

for

Canton

Mass. Brdcstg. Corp.
NEW, Lincoln Memorial U., Middlesboro, Ky.
CP new station 1210 kc 100 w

—

unltd.

WSPD,
2y. to 5

Toledo

kw D

WMFN,

—kw
License
N.

for

1

Clarksdale,

Miss.

Grenada, Miss.

CP

increase

— CP move to
— Temp, ex-

ORAL ARGUMENTS — NEW, C. G.
Hill, George D. & Susan H. Walker, Winston-Salem, N. C, 9-17-36 NEW, Central
Brdcstg. Co., Eau Claire, Wis., 9-17-36
NEW, Pittsburg. Co., Pittsburg, Kan.,

tension license.
KROC, Rochester, Minn. WSAJ, Grove
City, Pa
WCAX, Burlington, Vt. KGY,

9-17-36.

Y.

;

WBBZ, Ponca

City,

Okla.
;

:

Olympia,
;

;

Wash.

KFYO,

;

WCCL, Jamestown,

Lubbock, Tex.

;

WMBO,

N.

Au-

w

Ore.—

Marshfield,
period.

;

;

:

,

;

:

;

Hagerstown,

Md., extension temp. auth.
LS to 11 p. m. Tues., Thurs., Sat.,
WFIL, Philadelphia, extenSund., June
sion temp. auth. 1 kw
June:
Omaha, extension temp. auth. 5 kw June.

w

50

N

WOW,

APPLICATIONS DISMISSED — WFIL,
Philadelphia, modif. license 560 kc 1 kw
unltd.; NEW, W. F. Kollecker, Pittsfield,
Mass., CP 1290 kc 250 w D.

MISCELLANEOUS — KPPC,

Pasadena,

NEW,

license to 100 w;
F.
N. Pierce, Tyler, Tex., denied continuance

modif.

Cal.,

hearing
WRBC. Youngstown, granted
continuance; KFPL, Dublin, Tex., grantrenewal,
two applic.
ed
modif.
CP

KOMA, KTAT, WACO,
requests

section

referred to docket

hearing applic. vol.
Hearst Radio Inc.
A. W. Hayes, Erie,

for

assignment license

to

be fixed for June
Pa., denied advance of argument date;
Plain Dealer Pub. Co., Cleveland, granted
applic. transfer control WHK,
to
U. B. Co.; NEW, Red River Valley
Brdcstg. Corp., Sherman, Tex., granted
without hearing CP 1310 kc 100 w D
John E. Fetzer, Saginaw, Mich., withdrawn without prejudice
NEW, Cal.
Sales Contract Co., San Francisco, applic.
dismissed with prej.
Steffens Ice & Ice
Cream Co., Wichita, denied motion withdraw applic. and have case dismissed
without prej.
;

WHAT

;

;

RATIFICATIONS:

WWAE,

;

regular

;

—Temp, renewal license,
applic. set for hearing.
WAML, Laurel, Miss. —License 1310 kc
100 w spec.
WCOP, Boston — Vol. assign, license to
WHBC,

KOOS,

;

;

CP

—License
for
unltd.

increase
for
—License

trans,

Y.

license

WTHT, Hartford, Conn.—Modif. CP re
equip
SET FOR HEARING—NEW, Voice of
Detroit, Mich., CP 1120 kc 500 w N 1 kw D
NEW, Orrin P. Kilbourn, Albany,
unltd.
NEW,
N. Y., CP 1240 kc 250 w unltd.
Panama City Brdcstg. Co., Fla., CP 1500
kc 100 w D
NEW, Brownwood Brdcstg.
Co Brownwood, Tex., CP 1370 kc 100 w
D NEW, Southern Brdcstg. Corp., New
Orleans. CP 1200 kc 100 w Sh.-WJBW,
facilities
WBNO NEW, Radio Enterprises Inc., Hot Springs, Ark., CP 1310
NEW, Cadillac Brdcstg. Co.,
kc 100 w D
Dearborn, Mich., CP 1140 kc 500 w D;
NEW, Asheville Daily News. N. C. CP
WIND, Gary, Ind.,
1370 kc 100 w unltd
renewal license
WBNO, New Orleans,
renewal.
SPECIAL AUTHORIZATIONS—WJEJ,
;

KGY, Olympia, Wash. CP new equip.
KFPY, Spokane Modif. CP trans, site,
5 kw D.
KSCJ, Sioux City, la. Modif. CP trans,

antenna

Renewal

:

APPLICATIONS GR.ANTED
KMA, Shenandoah, la. —CP move
new

N.

burn,

ap-

modif. CP D
of Black River Valley Brdcstg.
intervene hearing applic. Brockway
Co. and Northern Brdcstg. Corp. grante'd
and hearing continued to 6-23-36.
plic.

;

con-

WREC, Memphis— License

ke

assign,
sent vol.
Brdcstg. Co.

SET

Ark.— Same.

Fort Smith,
Norfolk CP

—Vol.
—

La.

Lafayette,

29,

Evangeline Brdcstg. Co. Inc.
Minneapolis License for CP
gen. exp. 50 w.
W2XR, Long Island City, N. Y. Con-

W9XHW,

APPLICATIONS GRANTED:
KGNF, North Platte, Neb.

KFPW,
WTAR,

14

cense to

.

—

(Broadcast Division)

|

— Granted extension
temp, antenna (5-23).
WSGN, Birmingham — Granted temp,
KIDO,

Boise,

Id.

rebroadcast programs DJD, Berlin,!
and COCH, Havana, if in public interest.
auth.

:

ACTION ON EXAMINERS REPORTS
NEW, G. D. Goff, Tampa—Denied CP

Examiners' Reports

1500 kc 100

Orleans
Examiner Hill^
recommended (1-223) that applic. renewal
license 1320 kc 1 kw unltd. be granted
without restriction of radiation toward"
Des Moines.
WDBO, Orlando, Fla.
Walker recommended (1-224) that applic.
increase 250 w to 1 kw be granted if ap«

w

unltd., reversing

Examiner

— Granted

CP move

Hill.

WBNX, New
trans.,

York

w

increase 250
sustaining

Sh.-WAWZ,

to

1

kw

MAY
change equip.

WDAS,

kc

— License
—

Philadelphia

trans.

KFRC, San

for
for

aux.

WCAO,
trans,

Baltimore
aux.

as

equip.,

— License
•

— Modif.

KEUB,

Price, U.
trans., studio

use

sites.

WHIS, Bluefield, W. Va.— License
CP new equip., move trans.

for

—

WPRP,

new

old

CP change

Ponce, P. R.
License for CP
1420 kc ICQ w N 250 w D

station

spec.

WMBR,

CP new

Jacksonville,
equip.

—License for
Conn. — Modif.
WCAC.
Ind. — CP
change
Fla.

WICC, Bridgeport,
cense spec, to unltd., facilities

WHBU,

Anderson,

equip.

li-

—

KFEL, Denver CP change equip.
KECA, Los Angeles—Modif. CP extend
completion.

WFBM,

move
1

to 5

Indianapolis

trans,

kw.

Page 62

locally,

— Li"ense

new

equip.,

for CP
increase

1

kw N

WDBO

applic.

to;

otherwise that-,
station are granted
be denied.
NEW, Petersburg Brdcstg. Co., Peters-/,
WPHR, Petersburg Examineii
burg, Va.
Bramhall recommended (1-225) that ap-.
plic. Petersburg Brdcstg. Co. for CP 88C
be denied
kc 500 w D facilities
for renewal be grantthat applic.
move trans, and
that applic.
ed
studio to Richmond be denied.
;

it

CP

—

as

for

move

Francisco License for CP
increase to 5 kw D, also use old trans, as
aux.
KBIX, Muskogee, Okla. License for CP
new station 1500 kc 100 w unltd.
WHOM, Jersey City Consent transfer
control to
Paul F. Harron & Joseph

Wis.—Modif. CP approving antenna trans, site.
WHK, Cleveland License use old trans,

WCHS

plic.

CP

—
—
Lang.
KFWB, Hollywood — Modif. CP extend
completion.
KLZ, Denver —Modif. CP new equip.
WHIO, Dayton —Modif. CP new equip.
WCLO, Janesville,

.

.

— Examines

21

APPLICATIONS GRANTED:
KMLB, Monroe, La. — License
aux.

1350

Examiner Bramhall.

.

—

WSMB, New

—

;

WPHR
WPHR
WPHR

;

San Francisco

NBC

Engineers Hold Meeting

Applications
A. H.

SAXTON, NBC

western diW. Baker,

vision engineer and J.
operations supervisor, were gruests
of honor at a dinner meeting of the

San

Francisco Chapter, AssociaTechnical Employes of
of
NBC, held May 8 in the Lake
Merritt Hotel, Oakland.
Photo shows, sitting at table

tion

(left to right), Thomas
field
engineer;
Oscar

M. Watson,
A.

Berg,

maintenance supervisor; James
Ball,

KGO

transmitter

I.

engineer;

George B. McElwain, assistant field
supervisor; J. W. Baker, operations supervisor;
A. H. Saxton,
Western Division Engineer; E. C.
Callahan, field engineer and San
Francisco Chapter Chairman, A.
T.

E.; Lester D. Cully, studio en-

gineer and secretary-treasurer, San
Francisco Chapter; Ray D. Ferguson, maintenance man; Aubrey E.
Fisher, KGO transmitter engineer;
Orin H. Brown, KPO transmitter
engineer; Walter D. Kellogg, KPO

maintenance man. Standing (left
to right), Guy H. Cassidy, studio
engineer;
Edgar L. Parkhurst,
field
engineer;
George Greaves,
field supervisor;
G. Warren Andresen, studio engineer; Edward
A. Poage, KPO maintenance supervisor;
William H. McAulay,
KPO transmitter engineer; George
Maher, Jr., studio engineer; Albert E. Evans, KGO station engineer; Edward R. Manning, field
engineer, and David H. Atkins,
KGO maintenance supervisor.

MAY

...
16

WKAQ, San Juan, P. R.—License fot
CP change equip., move trans.
NEW, Harriet M. & Helen W. Mac-;
Lellan, d/b Cape Cod Brdcstg. Co., Barn-"
stable Twp., Mass.
CP 1210 kc 100 w
250
D unltd.
NEW, Farnsworth Television Inc.
Springfield, Pa.
CP exp. television.
W8XAL, Mason, O. Modif. license t<

—

w

:

—

—

add 9590 kc.
WLAK, Lakeland, Fla.

new

—License

station.

NEW,

for

CI

—

Daily News Corp., St. Paul C..
100 w unltd. amended to 630 k

1370 kc
250 w.

—License for CP mov<
KGY, Olympia, Wash.—CP new trans
WDNC, Durham, N. —Auth. transfe
control
Durham Herald Co.
WJJD,

Chicago

trans.

C.

to

APPLICATIONS RETURNED — NEW
Frank O. Knoll & Julian F. McCutchan

St.
Cloud, Minn.
Thomasville, Ga.

BROADCASTING

•

(gen.

June

exp.)

J,

;

WPAX

1936

MAY

,

jwCNW,
pove

to

trans,

YoungsValley Brdestg. Co.,
CP 780 kc 1 kw unltd.

if^NEW,

O. —
TWHAS, Louisville—Exp.

llcwn,

^ew

auth. and CP
equip., increase 50 to 500 kw, move

lrans.

—

WKBB, Dubuque, la. CP new antenna,
nove studio to Hotel Julien.

—

WHBU. .A.nderson, Ind. License for CP
llhange equip., increase power.
KHSL, Chico, Cal. Modif. license 950
D & N,
D to 250
» 630 kc. 250
lOurs to unltd., amended to 1260 kc.
KGFJ, Los Angeles CP change 1200 to
500
D.
170 kc, 100 w to 250
KIRO, Seattle License for CP change
.•quip., move trans. & studio.

—

w

w

—w

—

w

APPOCATIONS RETURNED—WCAX,
WCHV, Charlottesville,
Burlington, Vt.
NEW, Roanoke Gospel Tabernacle,
i^a.
;

;

i

WDBJ,

;

Times-

Roanoke; KFXR, Oklahoma
NEW, Frank
Knoll & Julian F. McCutchan, St.
9.
Jloud, Minn. (gen. exp.).

MAY

WEEI, Boston

—

from

WEEI

Srdcstg. Corp.

NEW, Courier-Journal Co. & Louisville
"imes Co., Louisville CP gen. exp. 100 w.
License for CP
WGBI, Scranton, Pa.
ew equip., increase power.

— —

KFBB, Great

—

Mont.

Falls,

move

rans., antenna,

CP new

trans, locally.

NEW, Cache Valley Brdestg. Co., Logan,
7tah CP 1370 kc 100 w unltd., amended
1200 kc.

—

RETURNED— WJAS.

.\PPLICATIONS

KGGM,

Albuquerque, N. M.
JEW, Harrv G. Kipke, Ann Arbor. Mich.
JEW, National Battery Brdestg. Co., St.

'ittsburgh

-

:

:

;

"aul.

MAY

23

Meyer & Co., d/b WashWashington, D. C. CP 630

NEW, Eugene

\

Post,

-.ngton

w

250
,|?MAL.
ic

—

w D

500

facilities

unltd.,

NEW,

;

'lich.

John E. Fetzer, Benton Harbor,
CP 1500 kc 250 w D amended to

—250

w

w D unltd. contingent granting
1200 kc.
APPLICATIONS RETURNED — NEW,

00

%'KBZ
i

—

—

amended

to

1420 kc.
Jackson,

applic.

House

Music

imerda's
en. exp.

WCMI,

;

25

H.—License

KHBC,

Hilo, T.
new station.

todif.

Cleveland,

Inc.,

Ashland, Ky.

MAY

WTAG,

— CP

Mass.

Worcester,

CP

for

as

direc-

antenna, move trans to Holden,
increase 500
to 1 kw.
WIXEQ, E. Anthony & Son, Fairhaven,
lass.
License CP gen. exp.
NBC, New York CP and license gen.
xp.
WNAC, Boston Modif. CP increase to
kw
& D, directional N.
WJAS, Pittsburgh Modif. license 1 kw
kw D to 5 kw
& D.
WCOL, Columbus CP change equip.
W4XCA, Memphis License for CP gen.
onal

w

lass.,

—

—
—
—
N
—
—

N

NEW. Frank
utchan,
w.

KRSC,
KFJI,

O. Knoll & Julian F. McCloud, Minn. CP gen. exp.

St.

—

—CP
Klamath
Seattle

new

Falls,

P change

equip.
Ore. License for

—

equip.

KID, Idaho Falls, Id.— Modif.
3 to change trans, site.

CP amend-

NEW,

J. D. Keating, Harvey Wells, L.
Keating, Joe M. Meyer, L. C. Keating,
Vancouver Brdestg. Co., Vancouver,
i,^r'ash.
CP 1500 kc 100 w D.
Standard Radio Inc., Hollywood Auth.
j J-ansmit transcriptions to Canada.
.

'b

—

—

MAY

26

5
'

^•n

Forbes onlv.

WMFF,
WSYR,

ans.

as

NEW,

N.

Plattsburg,

mse from D to
mended to unltd.

7 :30

Syracuse

p.

vert,

locally,

Fort Worth— License CP new
increase power.
NEW, Dallas CP 1500 kc 100 w D,
amended from A. Earl Cullum Jr. to Dallas Brdestg. Co.
NEW, Walker Jamar, Duluth CP 1500
amended to 1200, omit
kc 100 w unltd
request KGFK facilities.

KFJZ,

equip.,

—

—

,

APPLICATIONS RETURNED—WFLAWSUN, Clearwater, Fla. — Modif. license
re field intensity.

Weibert Sentenced
E. WEIBERT, promoter

the defunct Transcontinental
Broadcasting Corp. and other companies in Los Angeles on May 27
was sentenced by California Superior Court to not less than nine
nor more than 75 years at San
Quentin prison. Weibert was found
guilty by a jury on 17 counts of
grand theft and violation of the
corporate securities act. He was
charged with having misappropriated funds supplied by a number
of well-to-do persons on the promise that he would establish a vast
of

television
ness.

and transcription busi-

— License

to

use

on

WHAM,

Young & Rubicam

Inc.,

—

Glame Adds WEAF
GLAME COSMETICS Co., Hoboken, N.

(nail polish)

J.

-will

NBC

B.

DeMILLE,

outstanding

motion picture director, has been
signed to a long-term contract by
J. Walter Thompson Co., through
that agency's representative in
Holly%vood, Dann Danker. Mr. DeMille will produce the Lux Radio
'

Mail Record

FOR
NBC

the second successive month
April mail response broke all
previous records, exceeding the
April, 1935, figure bv 121%.
The
four-month NBC total of 3,084,308
pieces equals the entire 1933 total.
The April mail was 12% under the
all-time
record
of
March and
amounted to 898,147 pieces, of
which 835,147 were in response to

Theatre
CBS programs which
have recently been keyed from
Holly\\'ood.
This is the first time
in radio history that a motion picture director has been signed to
produce a radio program. Mr. DeMille takes

June

over

new

his

duties

1.

New College Station
A NEW college station, to operate
from Middlesboro, Ky., with 100
watts full time on 1210 kc, was
authorized May 28 by the FCC
Broadcast Division to Lincoln Mem o r i a 1 University, Harrowgate,
Tenn. The transmitter and studios, however, would be in the
Kentuckv town.

"^^^^^

America's
Foremost
Training School
For Radio Operators

—

Radio- Television Engineering:
course embracing:
L Broadcast engineering; 2. Station

sponsored programs.

An 8-months'

Joseph Burnett in South
JOSEPH BURNETT Co., Boston

operation;

Cream Mix) on June

(Ice

1 starts

time WBS
Southern stations,

WMC, WFAA

KPRC, WSMB,

York, placed the account.

to

in day power
5,000 watts on its

900 kc. channel with unlimited
time was granted WKY, Oklahoma City, May 28 by the FCC
Broadcast Division.
also
was authorized to install a vertical radiator and make changes in
equipment.

WKY

A NEWS

exchange

4.

Field

Antennae

Owners and operators of Radio
W9XBY (New High-Fidelitv from
Transmitter— 1000 watts— 1530 kc.)
perimental Visual Broadcasting

Station

Mike to
and Ex-

Station
watts on 2800 kc. and 150 watts
42-56; 60-86 megacycles). Theory and practice followed by actual experience in station
operation. All Student-Engineers assigned
to shifts at controls and transmitter— over
80 remote control pickups weekly. Graduates
qualify for Radio-Telephone Operators'

W9XAL (500

AN INCREASE
from 1,000

Television;

5.

ACTUAL EXPERIENCE
AT THE CONTROLS

-

and KRGV. Batten,
Barton, Durstine & Osborn Inc.,

3.

Directional
and associated subjects.
intensity;

minute dayannouncements on five

a series of five one

New

29.

SCHOOt

Agency Signs DeMille
CECIL

May

hearing on

place

Jack Berch on WEAF, New York,
beginning June 18, for a weekly
program. Contract is signed for
Glame has the same
52 weeks.
talent on a two station hookup of
WOR, Newark, and WFIL, PhilaFranklin Bruck Adv.
delphia.
Corp., New York, has the account.

affiliation

with

the Boston American, whereby programs are broadcast direct from
the Hearst newspaper's city room,
has been made by WMEX, Boston.

NBC
RATE

License. (First Class.)

Station Owners and New
License Applicants: We have available engineer-operators capable of installing and
operating new equipment. These men wiU

ATTENTION:

come

fully

recommended.
TRAINING DIVISION

FIRST NATIONAL TELEVISIONJNC.
(MEMBER
Eng. Dept.,

Power and

N. A. B.)

Light BIdg.. Kansas Cily.Mo.

PIONEERS

Rate Increases

increases

from $360

to $400

w

Since 1925

effective July

1.

SCIENTIFIC

RADIO SERVICE
CRYSTALS

UNIVERSAL
Professional

—

Recording

Machine

RETURNED — KCR J,

CP new

trans.,

antenna.

insure Highest
built to
Class Results. Solid, heavy, dependable
16 in.
Precision machined thruout;

Designed

and

—
— Constant
"waver" or

—

GATES

Manufacturers of

Everything in Speech— Remote—
Transcription and Microphone
Eqnipnaent

& SUPPLY

flUIMCr, ILLINOI*

1936

•

of

WCKY, Cincinnati, were announced
as of June 1 by NBC, to become

w

—

J,

York,

services the account.

w

rATES RADIO

Rochester.

New

old

w

—

jttwe

scheduled

PIEZO ELECTRIC CRYSTALS

aux.

Ariz.,

WHK

per evening hour for WEEI, Boston, and from $280 to $320 for

li-

Pottsville

^ APPLICATION
rome,

May 28 granted without a hearing
the transfer of licenses of
and WJAY, Cleveland, from presCleveland
the
to
licensees
ent
Plain-Dealer. The former station,
a CBS outlet, has been owned by
the newspaper through a subsidiary corporation, and about a year
ago arrangements were made for
purchase of control of WJAY, a
The FCC had
local independent.
set the transfer applications for

in three cities to tie in

with local art shows and copy used

N,

—

Y. Modif.
m., 100 w

Brdestg.
Co., Pottsaie. Pa.— CP 580 kc 250
D.
NEW, Harry G. Kipke, Ann Arbor,
lieh.
CP 630 kc 500
D.
;4lNEW, News Press Pub. Co., Santa Barlira,
Cal.
CP 1410 kc 500
unltd.,
nended to 1280 kc.
<NEW, Wyoming Radio Corp., Cheyenne,
iiyo.
CP 1210 ke 100
unltd.
rKSUN, Lowell, Ariz.
CP change,
uip.,
3
vertical antenna, increase 100 w
100 w 250 w D.

,j

sponsoring a series of an-

nouncements

—

WCAX, Burlington, Vt. Auth. transfer
'mtrol from Bertha
Jackson to Mary
lackson Forbes and from latter to Bertha
•- Wells Jackson, amended to Mary Jack-

-

troit, is

WJAY to Plain Dealer
RECONSIDERING its former action, the FCC Broadcast Division

De-

Mich.

sp.

00

Packard Art Spots
PACKARD MOTOR CAR Co.,

—License CP in Packard magazine advertising.
change equip.
four announceWKBZ, Muskegon. Mich. — CP move On WKBW, Buffalo,
ments were used and eight on
antenna.
trans,
WPTM, Raleigh, N. C. — Extension spec, WBEN. Six announcements are
auth.
WIBM,

BAYARD

20

Vol. assign, license
Electric Illiuninating Co. to

fcdison

'

Puerto Rico Adv. Co., Mayaguez,
CP 1370 kc 100 w 250 w D spec,
P. R.
amended re equip., corp. name.
NEW, New England Radio Corp.,
CP 1370 kc 100 w D,
Bridgeport, Conn

KFJZ, Fort Worth:

M

-

29

NEW,

Corp.,

H'orld
Sity:

,

Va.

County,

loanoke

MAY

18

—CP change antenna,
195 Varick Ave., Brook-

Brooklyn

CO.

discdistortion-proof turntable
rim drive without
"wow" 110 volt A.C. 100"^ synchronSolid steel bar
ous,
reversible
motor
cutter
Special
Universal power
slide
with four adjustments for damping Engineered by Universal to provide the best
in instantaneous recording equipment.
Write for detailed description

sijeed

—
—

—

BROADCASTING

BETTER

LOW TEMPERATURE
Air-Gap holders
Isolantite
Supplied in
550-1500 kc. band. Frequency drift
in
guaranteed to be lefs than 4 cycles per
million cycles per degree centigrade
change in temperature.

CO-EFFICIENT CRYSTALS

50 .00

—

UNIVERSAL MICROPHONE
424 Warren Lane, Inslewood,

Scientific Radio Service Crystals are ground to an accuracy
of
than .01% and are recognized the world over
for their Dependability, Output and Accuracy of Frequency.

CO.,

Cal.,

Ltd.

U.S.A.

Two

Crystals

$90

.

Approved by F.C.C.

Write

to

B.66I

Dept.

for price list.

VICE
124 Jackson

Ave., University Park, Hyattsville,

Md.
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New
KELLOGG

Co.,

Battle

WCCO,

Minueapolis, is broadcasting
The North Star School under the
auspices of the Minnesota Education
Seven programs will
Association.

sumed

the series, which

in the

may

be re-

The program

autumn.

affords an opportunity to demonstrate
work of musical groups in Minnesota
public schools, who are heard along

with speakers on each program.

for the

FII^EST
in

Transeription
IVeedles

Write
H.

W. Acton

Co. Inc.
370 Seventh Ave.

New York

City

Samples: Cutting and
playback mailed on
request

for

New

Services

Creek,

Mich, (cereal) on May 4 began
sponsorship of Girl Alone, journalistic story, over WMAQ, Chicago,
on Mondays through Fridays, 1010:15 a. m. After June 1, the program will be heard at 12:15 p. m.
It will be sponsored only in Chicago and be carried by NBC-Red
as a sustainer. N. W. Ayer & Son
Inc., New York, placed the account.

make up

FCC Paves Way

Kellogg Series

{Continued from page 7)
second part lay down detailed, specific
requirements covering each
class of station. The rules, in full
text are reproduced in this issue.
In the general rules it is specified that all stations except relay
stations (formerly broadcast pick-

up) must have frequency monitors;
that they must carry on an active

program

of research that licenses
will be issued for one year on a
;

schedule according to
services, and that t>.ese licenses
can only use voice, visual and combination voice and visual transmissions, with no code operations.
The rules governing visual
broadcast stations are more comprehensive than those previously
in force, and express new FCC
policies in connection with that
mode of experimentation. Two
types of visual service are defined
television and facsimile. One important new principle is that of
licensing both the visual and the
accompanying aural or sound
transmission to one station, as
against two licenses heretofore
needed. The sound track will be
authorized on the higher carrier of
the band used by the television li-

staggered

—

censee.

The channels

allocated for television are the bands from 42,000
to 56,000 kc, and 60,000 to 86,000

and any two adjacent frequencies
above 110,000 kc, except the amateur band which runs from 400,000
to 401,000 kc. At the June 8 hearing, it is hoped to work out the allocations of the television experimenters which include such com-

panies as RCA, Philco and Farnsworth. There will be specific frequency assignments and the band
widths to be used will vary from
1,500 to 4,000 kc. in order to accommodate high definition television.

Planning for Television
toward the day when

LOOKING

there will be regularlv scheduled
television broadcasts, promised by
RCA toward the end of June on a
"demonstration basis", the rules
set
forth specific provisions on
commercial tie-ins. They specify
that visual broadcast stations,
whether television or facsimile may
not receive, directly or indirectly,
any form of compensation. Then
these important paragraphs, covering tie-ins:
In the case of experimental
televising of the production of a

commercial broadcast program, all
commercial announcements not a
part of the entertainment continuity shall be eliminated from
the television broadcast except
the mere statement of the name
of the sponsor or product, or the
televising of the trade mark, symbol,
slogan, or product of the

sponsor

;

provided however,

when

the program transmission is incidental to the experiments being

conducted and not featured and
subject

to

experiments

interruptions

may

as the
require, the com-

mercial announcements may be
broadcast aurally.
No additional charge, direct or
indirect, shall be made by the licensee of a regular broadcast station for simultaneous transmission by a television broadcast
station and commercial accounts
shall not be solicited by licensees
of regular broadcast stations or
by others upon the representation that the program will also
be transmitted by a television
broadcast station.

The
gram

synchronized sound proa television station, the
rule further provides, may be
broadcast by a regular broadcast
station if no announcements or
references are made over the latter station regarding the operation
of the television station "except
the mere statement that the program being transmitted is the synchronized sound program of a television broadcast station" which
would be identified by call letters.
As in the case of all other experimental operations, the rules
specify that the call letters identifying the television station and
the broadcast
station
shall
be
of

rfMOttS MARKET OVER

given on their respective frequencies only, and not simultaneously
over both channels.
In the case of facsimile broadcasting, the same general r-ules respecting commercial announcements will apply. Because of the,
narrower band width, no frequen-;
cies are specified for facsimile sta-,
tions, but applicants may request
any frequency in the general ex-,
perimental band which will cause
least interference to established,
stations.
Much interest will center around
the new rules governing high-frequency or apex stations, since this,
type of purely local station is

looked upon as the future outcrop
ping of sound broadcasting. There
has been a veritable land-rush forfrequencies in this band, and some*
40 rvending applications have been
held up until the new rules wer&

approved. The FCC first specifies^
that these stations are for trans
mission of aural programs for
"general public reception", with
the frequencies lying above 25,00C
kc, on an experimental basis sub
ject

to

change without notice

oi

hearing.
To the group of frequencies a1,
present assigned to this servictj
three other groups have been add^
ed, broadening greatly the availa^
bility of space in this band. Agaiii

experimental and researcl"'
requirements are laid down tQ
qualify for use of the channels^
with the added proviso of non
commercial operation. These sta
strict

the regulations state, shal
not broadcast programs for whicl
they receive directly or indirectlj
any form of compensation "bu
may transmit the programs o
regular broadcast stations, includ
ing commercial programs, if th*'
call letters when identifying th
stations are given on their respec
tive assigned frequencies only anc
the statement is made on the higi
frequency broadcast station tha
the program of a regular broad
cast station is being broadcast."
tions,

Commercial Limitations

THE RULE

states further:

"No

additional charge, direct o
indirect, shall be made by tb
broadcast licensee for simultane.
ous transmissions by the high-fre.
quency broadcast station nor shal,

commercial

be

accounts

solicited

by licensees of regular broadcas
stations or others upon represen
tation that the program will alst,
be transmitted by a high-frequenc
broadcast station."
Group "C" of the new frequen

FREQUENCY MEASUREMENTS
ARE INEXPENSIVE INSURANCE AGAINST
OFF-FREQUENCY OPERATION
PROOF of our RELIABILITY we point with
pride to this partial list of A-1 Stations subscribing
our weekly or monthly service: WMT,

As

WAAW,

to

WKY, KLZ, KVOD, KSCJ, KGNC, KTUL, WNAX,
KWTO, KFRU, WRR, W9XBY, KARK, WGBF.
KFRU, WNAD, WSUI, KMMJ and more than 100
others.

TRU-AXIS CRYSTALS
An improved power

cut with exceptionally low temperature coefficients. Guaranteed drift not to exceed
3 CPS/Degree C./per Megacycle and tested for this
drift over a 50° C. range.

$42^

Fully mounted in precision Isolantite air-gap holder.

(Effective

June

1st)

OPERATED AND OWNED BY

COMMERCIAL RADIO EQUIPMENT COMPANY

THE COURIER-JOURNAL AND LOUISVILLE TIMES

7205

Baltimore

Ave.

Kansas City,

BROADCASTING
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||here has been added Group A,
Iranging from 25,950 to 26,150 and
iproup B from 26,400 to 26,500,
Heach group containing four chanAnother new group, (D) for
tjiels.
;;f|(!xperiments of the type Maj. Ed-TK-in H. Armstrong contemplates in

use these facilities, but a waiver
clause is provided in cases of
events over which they have no
previous knowledge, such as disasters, floods, fires, and the like,
whereby service can be initiated
immediately provided a telegram
is addressed to the FCC before the
actual broadcast, covering details
of the event and the expected du-

VKew York

ration.

pes for apex, ranging from 31,600
41,000 kc, constitutes the presIn addition
apex channels.
I|?nt

Ipo

with "super-power",

is

aside to test a new mode of
transmismodulation
'requency
sion. And then a final group (E)
In
^->|ibove 86,000 kc. is set aside.
^Hhe grouDs A, B and D, say the
^ j-egulations,
only one frequency
'•rrom each group will be assigned
licensee in the same service area,
^*iind a separate license and call let*"fers will be assigned for each fre""luency. A license will authorize
^i^peration on only one of the four
'^'issigned frenuency classes at any
^f>ne time.
The A and B groups for apex
aside as international
--'vere
set
;'"
hannels by the Madrid Telecommunications Conference in 1934,
*'itet
^

^

!^

it

have proved to be of very litFor that reason they
appropriated for apex
4'jut with the understanding that
.ny licensees on them shall request
eports concerning reception outide North America, if any, durg operation from 10 a. m. to 2
put

value.
kave been
tle

m., local time, in order to proevidence of their international
overage aspects,
'ifi
While a maximum power of
I

iiire

watts is snecified, there is no
linimum. Moreover, on the maxi-

>i,000

;ium, the rules state that power of
lore than 1,000 watts will not be

Tanted unless the applicant can
that greater power is needed

how

special

'^Cor

research. At present
of the some 30 apex

i jp:-actically all

use 100 watts power.
The new rules governing relay
.roadcast stations, formerly called
roadcast pickup, also place these
:tations

>

-

rations in a new service category,
uch stations, used mainly for relote pickups, will be licensed only
)
holders of regular broadcast
cation licenses.
That is designed
prevent private parties, not
9
jcherwise engaged in broadcasting,
•
operate "rental" relay services.
New frequencies in the very
".gh range are added to the old
=roup of channels in the medium
'and for this relay service. The
;

^roups now provided range from
600 kc. to 2,830 kc. and from
ij-,100 to 40,600 and above 86,000
ft.
It is specified that holders of
lese licenses must notify the FCC
vo days in advance of plans to

Sound Effects
(From

Life

Extensive Library

Approximately 500

efifects

Custom - Built Transcriptions
Commercial Plating
Duping and Pressing
Write Us Your Needs

Genneft Records
The Starr Co.)
Richmond, Ind.

(Div. of

Licensees of relay stations will
be authorized to transmit commercial or sustaining programs
and orders concerning such programs to its regular station and
other stations transmitting the
same program simultaneously, but
are "not authorized to transmit
programs to be broadcast solely by
other regular broadcast stations."

1

J,

1936

•

or

DIAL...

or

CALL

Foreign Relays

IN THE international broadcasting realm, the rules also are broadened considerably. Stations will be
required to do a direct international broadcast service, in lieu of
the international "relay" service
for which they were originally designed.
Consequently, the name
"relay" has been dropped and the
term "international" substituted.
Although repeated efforts have
been made to dron the "experimental" restriction and permit sale of
time on these channels because of
wide listener appeal throughout
the world, the new rules specify

that no time may be sold.
Frequencies will be in the range between 6,000 and 26,600 kc, as
specified by international treaty.
Programs of regular stations may
be broadcast simultaneously with
the regular commercial credits but
no remuneration may be received
by the station for it and the an-

nouncements of

call

letters

must

made separately over each station facility.
One new group of
be

made

international channels is
available 25,625 to 25,875 kc. The
minimum power to be allowed will
be 5,000 watts. Of the dozen stations assigned for this service several are using power lower than
the new minimum. A separate license and call letters will be issued
for each frequency, excent where
frequencies in two or more groups
are required to maintain a particular international broadcast service..

—

Experimental Stations

ANOTHER

new class of service set
that of experimental broadcast stations, the scope of which
now are cut down by the definite
allocations for apex, television facsimile, relay and the like. These
stations must carry on development and research for the advancement of broadcast services "along
lines other than those prescribed
by other broadcast rules." They
will use general experimental frequencies beginning with 1,614 kc,
and ranging to 41,000 kc, and
above 86,000 kc.
In a press release announcing
the new rules, the FCC stated it
will be necessary to modify a number of the outstanding licenses,
aside from those in the lower television bands, which on July 1 are
to be vacated.
If licensees are not
present at the June 8 conference
for discussion of the new rules and
of assignment changes, it was added, the FCC on July 1, will issue
modified licenses specifying the
frequency it deems best for the
up

is

station licensee.

Wne

SAY...

BROADCASTING

No

matter what point you want to reach

...whether

it

be in 80,000 places in the

United States or Canada or in

all

the

world beyond, send your message via
Postal Telegraph.

For Postal Telegraph is the only American
telegraph

company

that offers a world-

wide service of co-ordinated telegraph,
cable and radio communications under a
single

management.

Postal Telegraph will speed your mes-

sage to the other end of the

town or

the

other end of the world... with accuracy...

with dependability.

And when you

send a

message via Postal Telegraph by telephone,
charges will appear

THE

on your telephone

bill.

INTERNATIONAL SYSTEM

Postal Telegraph
Cbmmerciat
Cables

^^^^
\^S^5^

Clmeriea

Cables

niackay "Raduf

Page 65

Squibb Plans Spots
SQUIBB & SONS Inc., Ne

OTHER FELLOWS'

PROFESSIONAL

E. R.

York (Squibb toothpowder)
planning a spot announceme)
campaign, to introduce a ni
toothpowder, on about 30 statior

VIEWPOINT

DIRECTORY

"Good
TO THE

from coast

Night, Mother"

Editor of Broadcasting:

Your

&

Jansky

Bailey

McNARY

An

Organization of
Qualified Radio Engineer!
Dedicated to the

CHAMBERS

and

INaTional

rress bldg.

iNat.

4U4o

Washington, D. C.

Natiomal Press BIdg., Wash., D. C.

GLENN

D.

GILLETT

C»n8ulHnff Radio Engineer
Synchronization Equipment Design.
Field Strength and Station Location

W ire

Antenna Design.

Surveys*

Line Problems.
National Press Bldg., Wash., D, G.
N, y. Offiee: Enolewood, N, J,

EDGAR

H. FELIX

32 ROCKLAND PLACE
Telephone: New Rochelle 5474
ROCHELLE, N. Y.

PAUL

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

W. p.

iciu

1

II

Lt^iib

i

ouivtjyo,

Ly

^-/overiiKO

Presentations for Sales
Allocation and Radio
Reports.

Purposes,

Coverage

CHICAGO

MOLLIS

JOHN H BARRON

TELEVISION,

H.

Telephone Commonwealth 8512

E.

BROADCAST, COMMUNICATIONS

AND PATENTS CONSULTANT
1406 G STREET, N. W.
District

4105

WASHINGTON,

Consulting Radio Engineer
30 Rockefeller Plaza

New York

^

P. 0.

Box

189

Times Square Station

City

Alexander Sherwood
'U^usiness

Consultant

in 'broadcasting

320 North 50

OMAHA

PAGE

Consul-ting Radio Engineer

725 Noyes

St.

Phone Univ. 1419

Evanston,

D. C.

TEMPLE

M.

J.

C.

HOWARD

S.

Radio Engineer

III.

FRAZIER

&

Contractor

Field Engineering Investigations, CertiField
Intensity
Coverage Surveys,
Graphic Records, Operation Cost Studies,
Broadcast Plant Appraisals, Interlocking
Studio Control Systems, Design and Construction of Special Equipment.
fied

HOTEL PENNSYLVANIA
PHILADELPHIA, PA.

FRED

0.

GRIMWOOD

RADIO ENGINEER
Strength and Station
Location Surveys
Constructional Engineering

Field

Complete Transmitter Check-ups

St.

NEBRASKA

P.O. Box 742

1810 Boonville

EVANSVILLE,

Hiway

IND.

advertisements

Classified

in

Broadcasting cost 7c per word for
Cash must accompany order.
Forms close 25th and 10th of

each insertion.

month preceding

of decayed principles.
he walks down the street I
see honest men turn their

can

issues.

Help Wanted

Even

backs.

the devil himself,
sees him coming, will shut
the doors of hell to keep him out.

when he

That "Good Night, Mother" is
from being the message of
John Charles Thomas alone, for I

now employed with

Local salesman

sut

cessful record, wanted by 1000 watt stj
tion in large midwestern city. Send fact
Box 494, Broadcasting.

far

there are thousands of

men

and women who murmur the same
greetin'- in consonance with Mr.
Thomas. His program is the one
radio broadcast I try to never
miss, and almost solely so I can
close my eyes, and waft the same

message

to

my own

dear mother.

Radio Salesman Wanted
with two to five years' experieiw
middle western or southwester
network station. Fair salary
start. Excellent opportunity. Ri
i

gional station network in wes
Address Box 490, BROADCAST
ING.

Gridley Adams,
Advertising Counselor,
Weehawken, N.

Wanted

Situations
J.

Man

Fourth Ave., New York, a
newly formed agency, has been ap-

years experience
radio, desirous of agency connection. Sev
years Station and Commercial Manage
Five years network experience. Thorough
competent in creating, building and (
recting both musical and dramatic pr
grams. Will go anywhere where perm
nency and future is assured. Excellent r<

pointed

erences.

New Agency for Five Star
LEEFORD ADV. AGENCY Inc.,
315

LOFTIN

ADVERTISEMENTS

When

AND

BROOKLINE AVENUE
BOSTON, MASS.

is

CLASSIFIED

tumor

a

HIGH FIDELITY PROBLEMS

Earle Building

EDWARD

in

11

scheduled to heuJuly 6.
Geyer, Cornell & Newe
Inc., New York, has the account

that action against the
Night, Mother" of John
Charles Thomas, is of the type
who would kick the crutch out
from under the arm of his own
crippled mother.
He is of that spineless type possessed with a water-logged brain,
the backbone of a jelly-fish, and,
instead of a human heart, carries

ULTRA-HIGH FREQUENCY.
70

Washington, D. C.
Telephone NAtlonal 7757

BAIRD

S.

statior

stigated

know

ILLINOIS

Specializing

Consulting Radio Engineer

Specializing in Broadcast and
Allocation Engineering

Milliard Co.

T^adio 'transmission
Squipment
2106 Calumet Ave.

NEW

L

GODLEY

F.

campaign

"Good

Radio Engineers

SERVICE OF BROADCASTING

editorial "Nit-Wit Law",
in your issue just at hand, moves
me to say that, the man who in-

No

to coast.

have been selected as yet but

to

handle the radio pro-

grams sponsored by Remington
Rand on the Inter-City Group and
on WOR and WINS. The programs concerned are Five Star
Final broadcast over the first two
units, and three programs currenton WINS. Officers of the new
agency are: David D. Lee, president;
G.
Howell Mulford, vice
ly

W. C. Hoyt, treasurer.
Mr. Lee was for four years a vice
president of Charles Green Inc.,
New York agency now defunct.
Batten, Barton, Durstine & Osborn
Inc., New York, continues to
handle the rest of the account.
president;

THIRTEEN

Tuesday night programs promoting Daytona Beach,

summer

Fla. as a

resort, have been
purchased by the Daytona Chamber of Commerce on WSB, Atlanta,
through Loomis & Hall, Miami.

with

twelve

Box

Address

BROADCASTI^

489,

Chief Engineer network station desir
change. 12 years commercial experien
composite and commercial equipment. E
perienced in design and building. Perm
nent position desired with progressi
Box 492, Broa
References.
station.
CASTING.

Broadcast Engineer desires permane
Ni
position with progressive station.
Now employed on W(
years experience.
coast married available two weeks noti<
Box 488, Broadcasting.
;

;

Combination
operator,

writer,

continui
announcer,
experienced in prodi.

Now

employed at regional
affiliate.
Can go anywhere. Box
Broadcasting.
tion.

Wanted

to

C]
4!

Buy

One 100 watt broadcast
Must pass FCC requirements.
you have and prices. Box

transmitti
State wh
491,

Bro^

CASTING.

Wish
est

in

to

purchase part or whole

or

lease

radio

station.

Box

int4:

Broadcasting.

—Equipment

QUARTZ

CRYSTALS
* Low

temperature coefBcient
cut
For the broadcast band
Do not exceed 4 cycles per
1000 kc per °C

"A"

FREQUENCY MEASURING SERVICE
Many

measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.
stations find this exact

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

BROAD
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STREE-T-

NEW YORK, N. Y.

*
*

* Mounted
tite

in genuine isolan-

adjustable air-gap holder

ONLY $35.00

For Sale

Type 301A Western Electric Transm
ter for sale. Fully AC operated, guarc
teed first class mechanical and electric
condition. Capable high quality and e
ciency at low operating expense. Mode
design, appearance like new. Cost $7,0'
will sell for $2,750 f.o.b. Janesville,
consin, subject to prior sale. Reason

W
i

WCLO

has been granted incre;
Delivery any time after Ji
Make us an offer on two 15019th.
Janesvi
steel galvanized towers f.o.b.
Complete information sent on requc
Wis
Janesville,
WCLO,
Write or wire
selling,
in power.

Request Circular 52
for Complete Data

AMERICAN PIEZO
SUPPLY COMPANY
Since 1929
Sunny Slope Sta. P.O.

KANSAS

Box 6026
CITY, MO.

—Equipment

For Rent

RCA TMV-7fi
equipment.
(nev
measuring unit
strength

Approved
field

direct reading ; Astiline
Recorder for fading on

Angus Automa

distant statioi
radio oscil
radio frequency bridge
etc.
Reasonable rental. Allied 1
tors,
search Laboratories, 260 East 161st Str«

GR

New York

:

City.

BROADCASTING
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I

:

TWO MORE MARKETS!
SAN ANTONIO

AUSTIN
CAPITAL
OF

TEXAS

ANXIOUS TO
BE TOLD
ABOUT YOUR PRODUCT

I

WCAE - PITTSBURGH

WBAL - BALTIMORE

KTSA-SAN ANTONIO

WISN - MILWAUKEE

KYA-SAN FRANCISCO

WINS-NEW YORK

KEHE-LOS ANGELES

KNOW

- AUSTIN

National Representatives
959 Eighth Avenue

326 W. Michigan Avenue

NEW YORK

3rd and Market Streets

CHICAGO

SAN FRANCISCO

—

Recognized Superiority
^^^^

^^^c^^

s^v^^^

VVLW

WNAX

W/CZO

woe

WNBH

WNYC

THE

rapidly

KFAB

mounting list of leading

stations

employ the 70-A Transcription Turntable

which
is

evi-

dence, indisputable and cumulative, that this equipment

renders superb service.

Whether

or small, the same qualities
simplicity

— are

the station be large

— reliability, versatility and

requisite in all equipment.

And upon

the fulfillment of these basic requirements

is

the foUov^^ing points which are
•

— either

1 Two

speeds, 78 or 33-1/3

which

maintained by a constant-speed motor

r.

p.

m.

mechanical

filter

of both vertical and

lateral pick-ups have been designed to
match recordings, resulting in substantially flat overall output.

3
a

High Output Level — Output circuits of the pick-ups match
to 250-ohm line. At 1,000 cycles, either reproducer

200

which
about -48 db compared with a zero level of 12.5 milliwatts.

delivers approximately 0.01 volts r.m.s. to such a line
is

And

other features, such as compact design, ease of

installation,

quiet

operation and economy

and over-running

clutch.

— are

RCA

70-A

Transcription Turntable.

But most important
fication

which

is

is

the intangible speci-

your assurance of

tory performance: Built

to

RCA

satisfac-

Standards.

TRANSMITTER SECTION

RCA MANUFACTURING
Camden, N.

J.,

all

of

coupled to the turntable and heavy flywheel through
a

characteristics

helping to spell success for the

definitely important:

is

Matched Frequency Response — Frequency

RCA

reputation, prestige and success solidly founded.

The 70-A embodies

2

KTUL

CO., Inc.

a subsidiary of Radio Corporation of America

Get in touch with one of these offices: New York, 1270 Sixth Avenue • Chicago, 111 North Canal Street
San Francisco, 170 Ninth Street • Dallas, 2211 Commerce Street • Atlanta, 492 Peachtree Street, N. E.

B ROAIMSTI N C
i^a^ combined
Vol. 10

with

WASHINGTON, D.
JUNE 15, 1936

No. 12

•

broadcast
Advertising"
$4.00 the

$3.00 the

15c the

Year

C.

Year
Copy

Published Semi-Monthly, 25th issue (Yearbook Number) Published in February

WHERE YOU HAVE GROUND TO COVER

% When

the spot to be covered is small, a candle may suffice. But when
of merchandise over a wide territory is at stake, stronger
facilities are preferred
hence the natural preference for the strength of

the

CENTRAL BROADCASTING COMPANY
J.

0. Maland, Mgr.

National

•

Des Moines, Iowa

Representatives

•

movement

WHO

From
Phone 3-7147

FREE & SLEININGER,

Inc.

mitter.

inhabit

power.

New

ESS

York, Detroit, Cliicago, Los Angeles, San Francisco

E

NTI AL

ground

—

in covering the extensive

Iowa market.

WHO

KW

every standpoint,
has an ideal location for a 50
transIn contrast to concentrated metropolitan markets, Iowa buyers
a wide area. It takes power to reach them and
has the
In selling Iowa, you have ground to cover. And where you have
to cover, one good headlight is worth a dozen candles.

—

WHO"

COMPLETE RADIO COVERAGE

CLEARED-CHANNEL — 50,000

I

OWA

WHO

THE MID-WEST

WATTS —FULL-TIME

.

The Foreword of the

from CBS:

E

erous reception than

any collection of

facts

immediate use for

its

and

is

usually accorded

Some

figures.

data. Others

may

will find

get impatient

with the inclusion of material they don't want.

damn

others will probably
sions.

But what

very simply.

It

medium. Other
left for

the

first

sets

its

omis-

out to do can be stated

has taken on the job of measuring

jobs

more

so since this

is

time, oddly enough, that the job has been

It is

its

entirety by

likewise the

medium has had

to

first

any advertising med-

time that any advertising

work with

a circulation-total of

22,869,000 families: the famihes of the United States

who now have

radios;

95%

of

whom

are regularly

1936"

twenty homes a day, to

know

call

on 22,869,000.

We

that the figure includes virtually every

in the country

money

with curtains in

circulation

is,

is

of course,

do

home

windows, and
that this tre-

one of the primary sources

(The other source of

of radio's power:

power

its

And we know

in its purse.

mendous

radio's

unique use of the living voice

its

— and all which that connotes in delivering the sales
message)

(and other figures) might well

other covers. All the

undertaken in
ium.

book

the book for

Still

major dimensions of a major advertising

all the

be

this

latest reference book

"RADIO IN

book no more gen-

anticipate for this

.

But so much for the

What

homes.

follows in this book

States, but in all its cities: the

of every

page

of the 22,869,000 radio
is

a detailed

of the radio families, not in the entire

analysis

United

fact

size,

communities

with 10,000 population and over. (See

3 for a discussion of rural radio

ownership)

Twenty-four basic measures of these families have
been taken; defining,

to decimal points, their status

served by the programs of the Columbia Broadcast-

and

And

ing System.

arises:

The

figure, of course,

fortable thinking.
reject,

The

or slide over

it.

is

first

It

much

which we have had years

estimated

how

long

it

is

to

reaches so far beyond the
(the figures with

to get acquainted) that its

significance does not readily sink

here, a pointed question

too large for com-

impulse of the mind

older equations of advertising

listening habits.

home.

would take

a

We have

man,

not

visiting

How

accurate are the figures in this book?

It's

a

question to ask of any such study reminding us that
;

no

figures can be better than their antecedents.

Too

often in advertising (as elsewhere) figures are pre-

sented whose honor
paternity.

Nothing

is lost

is

in a tangle of doubtful

easier than for these illegiti-

mate, but plausible, figures to be granted some

On

to

may we

To help avoid

briefly recount here the his-

book ? All the

figures

fisw exceptions

on the
noted)

studies of 1934.

The extremely

conducted by Dr. Daniel Starch throughout
is

a

consistency which can only be the result ( and

is

proof) of their

statistical reliability.

The use of the

data:

an exact continuation

accepted as the basis of the present

We

hardly present the figures

any touch-stone to radio success. They

in this

book

are, if

you

to the

proper use of broadcast advertising

as

will, a necessary way-station

committee
place to stop and consider a

RADIO RESEARCH.*

years only because the

four times a year. For complete representatripled

tion,

and

calls

were carefully distributed throughout

advertising
all

in-

in these

come-groups and geographical divisions of the coun-

vital test of

the sample big enough.' (That's a

any

statistical effort.)

We know

adequate, for authorities agree that only 5,000

it

is

calls,

properly made, will determine an accurate crosssection of the entire United States.

6,000 calls to famihes in the
tion

and over.

And

cities

We

restricted our

of 10,000 popula-

these 6,000 calls were repeated

^This Commiliee includes equal representation of the Association
The American Association of Advertising
Agencies, and the National Association of Broadcasters.
of i^ational Adi'ertisers

medium whose

medium

use has

effiarts.

The

astute reader will discover

pages something most users of radio have

long known: the audience
any segment of

it,

is

sufficiently large so that

as reached

outstanding) program,

is still

by an average (not

large

most of the comparable equations
study of

this, in

in the process of

for

has doubled and

enough

to upset

in advertising.

terms of specific audiences,

being planned.

We

hope

to

is

now

have

it

think the following pages will be of use to you. Each
is

divided into two sections: words, for those

who

.

prefer words; figures, for those

who

COLUMBIA BROADCASTING SYSTEM
Madison Avenue

A

you in the Fall of 1936. In the meantime, we

If you haven't yet seen ""radio in 1936", a copy will he sent on request, as long as the edition holds out.

485

good

and quadrupled ordinary expectancies from

to insure the accuracy of the sample, these

is

—a

doubled and tripled and quadrupled in "depression"

Approximately 6,000 personal interviews were

Ah, but

on the road

official figures

of radio ownership, issued by the joint

try.

close correlations be-

tween the findings of each year's study exhibit

of the monthly CBS-Starch study of 1934, which was

made

the

nationwide quarterly study of radio

fi:om a

1935, for CBS. This study

ON

Moreover,

quarter.

the 120,000 interviews of the larger, monthly Starch

following pages (with the

families,

homes each

have honest, hard-working figures

tory of the data in this

come

different

24,000 interviews in 1935 are checked, in turn, by

the other hand, nothing

discounted by suspicion and cynicism.
either mishap,

in

is

ous consideration.

commoner than

seri-

•

New York

like figures.

AN OPEN DOOR
WGY offers advertisers the only effective single
4,000,000 people in the

sales entree to the

New

Great Northeast (Eastern and Central

York and Western New England).

It is

without

major competition. Let us give you the

WGY

50,000 WATTS
NBC Red Network

SCHENECTADY

Completely programmed by

Published semi-monthly, 25th issue (Year Book Number) published
D. C. Entered as second class matter March 14,

in

facts.

NBC

February by Broadcasting Publications, Inc., 870 National Press Building, Washington,
at the Post Office at Washington, D. C, under act o* March 3, 1879.

1933,
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current program of Oklahoma City's Approved Laundries features
star with Jean Harlovv in ^'Hell's Angels". In an informal Hollywood
with the able musical support of Myers and McKee, two-piano team.

iriie

James
gossip

Hall,

rou-

le

WKY

Boosts Business Past 1930 Highs for

Oklahoma
^

Approved Laundries

City's

Within a few months after Oklahoma City's Approved Laun-

WKY,

busdries took to the air over
iness snapped out of the doldrums
and
and climbed to
the all-time highs reached in 1930.
.

.

.

PASSED

.

.

.

typical of the concrete evican produce to demonstrate what it is doing in a sales way
for scores of local and national advertisers.
does such a job of selling as
only a station with so large and loyal
an audience can ... an alert and re-

This
dence

is

WKY

WKY

tfKY studio scene during the recent series
I

the

nationally

known

of

Approved

Laundries programs featur-

"Lonesome Sinner of the Air", Johnny Marvin with Gene
of Johnny Marvin and singing star of many western

cowboy hat), protege

irey

(in

ies,

made

a

sponsive audience that shows

its

ap-

The program of Oklahoma City's
Approved Laundries is one of more
than 60 live-talent air shows WKY is
producing from idea to air every
week.
WKY has the idea and the
staff, performers and facilities to produce the air show that will attract
listeners and get applause, approval
and sales for YOUR product in the
Oklahoma City market.

guest appearance.

Affiliated with

THE DAILY OKLAHOMAN

OKLAHOMA

CITY

TIMES

THE FARMER STOCKMAN

f1

WKY • OKLAHOMA

15,
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BROADCASTING

CITY

National Advertising Representative

E.

KATZ SPECIAL ADVERTISING AGENCY

HE ONLY FULL-TIME NBC OUTLET
me

!

proval and appreciation for continuously superior air entertainment
with ringing applause at the sales
counter.

IN

OKLAHOMA
Page 5
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u<m
your

JF

down

sales are

up

in certain spots

blank for you

and

can buy the time in spots

in others, then you're ripe for

spot broadcasting.

Why

spots?

plugging face powder.
originating between

time in
Butte

New York,

at

If

you use a chain

The same idea

you're probably hitting

FREE,

so Butte

is

puff,

— and

Mamie reaches

at the

for her

no matter where she Uves

powder

dinner and theatre-

And

that

Let's say you're

tooth

-

Why

not talk

tractors

paste,

it

equally well

applies

terrapin

or

soup.

Our only job

over?

to

is

helping advertisers to do a better job with

about the time the belles finish

the day's typing.

moment

very

Well, look.

But for the same jack, you

!

radio.

just a

JOHNS &
Associated with Free

&

FIELD, INC

Sleininger, Inc.

C^^aJio cJiahon C^^epreseniaiives
NEW YORK
no

CHICAGO

East 42nd St.

180

Lexington 2-8660

WIS

.

.

(NBC)

....

WAIU

woe
WDAY
.

KTAT
WDRC
Page 6

.

.

.

.

(CBS)
(NBC)
(SBS)
(CBS)

.

.

.

...

....

N. Michigan

Franklin

Columbia

Columbus
Davenport

6373

WKZO
WNOX
KFAB

Fargo

KOMA

Worth

WMBD

Hartford

WPTF

Fort

Trinity

(MRN)
(CBS)
(CBS)

.

.

....
.

(CBS-SBS)

(CBS)
(NBC)

Building

Sutter

C. of C. B;dg.

Sutter 4353

Richmond 6184

III

2-8444

.

LOS ANGELES

SAN FRANCISCO

DETROIT

New Center

Kalamazoo
Knoxvclle

Omaha-Lincoln
Oklahoma City

KTSA
KTUL

(CBS)

.

.

KVI

(CBS)

.

.

.

.

.

.

.

.

Tuls,

Tacomi

and

Peoria

Raleish

San AntonI)

(CBS-SBS)

Southwest Broadcasting Systen
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$3.00

Crush Old Summer Fear

INetwork, Spot and Local Business Exceed Previous Years;
iSports

Programs Among Big Gainers

[EVEN with an
though

pline,

brd

winter

anticipated defrom the recspring volume,

slight,

and

Bummer

—

radio time sales
netRvork, spot and local
are expected
io exceed those of all previous
summers by a wide margin.
This conclusion is borne out by
current trends in the industry,
a r k e d by observations re3 u 1
eived by Broadcasting from key
igures in the sales field. While
some clients
other than those
laving seasonal distribution are
signing off for the summer, ap^arintly oblivious to the definite ad/antages revealed in the many sureys now being distributed by netvorks and stations, they are for
he most part the same clients
vho have done so year by vear.
On the other hand, many more
lients, particularly the old' stand•ys, are holding their spots not
nly to earn term discounts but
ecause of the proved value to
hem of summer time. More than
hat, many new clients are being
igned by the networks and staions, some to start their cani«aigns in the summer in order to
ake advantage of the tremendous
udiences radio will hold due to
abitual favorites and the enorlous schedule of big public events
tarting with the national politial
conventions and the Louis-

—

w

—

—

chmeling fight on June 18, and
through the political
ampaign and the Olympics.
Prejudice Disappearing
p'lTH the first four months of
showing gross time billings
|9.36
3r all broadcast advertising near$3.5,000,000, and with April figres showing local billings gainDntinuing

I

ig as against the relatively small
for network and spot, it
confidently anticipated that this
ear's aggregate will come verv
lose
to the
§100,000,000 mark,

.11 felines
.

last

year the figure for the whole

jidustry
fOO.

was more than

$87,500,-

[See 1936 Broadcasting Year

ook.]
'

CBS, which has taken and held
lead in individual nets\'ork
rne sales, through Sales Manager
'illiam_ C. Gittinger, is entirely
otimistic about summer prospects,

iie

Mr. Gittinger in response
an inquiry from Broadcasting:
"The old prejudice against sum-

'rites
I

itOlI

,jfl

er radio advertising is rapidly
sappearing. Realization of two
iifi"iple facts is largely responsible
people continue to buy goods in
e summer; people listen to radio
•Qgrams the year around. As evi'nee in support of these facts ac-

mune

15,

1936

•

in Sponsorship

—network

cumulates, more and more adver-

1933

tisers naturally enter into summer
selling campaigns.
"Columbia in 1936 will have the
best summer record in its history.
That record will probably last no
longer than a year. I say this not

mer has shown healthy gains over

as an optimistic guess but because
the trend of summer broadcasting
is too clearly defined to warrant
any other prediction.''
XBC's sales vice president, Roy
C. Witmer, supplementing the imposing list of year-round accounts
and shows remaining on the Red

business each sum-

the preceding summer, it is not
keeT)ing up with the gains made
by winter business. This situation
is not justified by the facts which
have been brought out by recent
sur\'eys.

"While

and Blue networks, is somewhat
more restrained in his predictions.

confidently expect that
for
exceeding last summer's record, I
feel that there is still much education to be done among advertisers and advertising agencies before they have confidence in the
effectiveness of radio in the sum-

Said he:

mertime."

—

"While it is true that since 1927
with the exception of 1932 and

Way
Is

I

summer will be a fine one
XBC, with a good chance of

this

Entirely

bullish

is

the

atti-

tude expressed by William B. Gel-

Future
Pointed at FCC's Hearing

TO BRING

to Broadcasts of

about orderly progress

It

was expected the hearings would
week or ten days, and night

in services destined to use the ul-

last a

tra-high frequencies, such as television, facsimile broadcasting and
aural broadcasting, hearings were
begun June 15 by the FCC to hear
testimony on which the Federal
govei'nment may base future allo-

sessions were contemplated in the
hope of completing the agenda
within a week.

cations.

Having concluded that the frequencies lying above 30,000 kc. are
ready for definite allocation, the
FCC called the conference last
April as a step to precede further
hearings later this year on allottments for various services. Broadcasting stations and organizations
were well represented among the
some 100 witnesses docketed to appear, to support a plea for adequate space in the ultra-high range
for the visual and new aural services on the theory that television
and facsimile belong to the present-day broadcaster.
In statements prepared for delivery at the opening session, FCC

Chairman Anning

S.

and

Prall

Chief Engineer T. A. M. Craven
emphasized that the hearings were
called to take evidence on prospective needs of the various services so the FCC may consider them
in drafting regulations. Individual
applications and assignments within these bands, Mr. Prall declared,
are not to be taken into account.

Outstanding

figures

in

all

branches of radio and communications, both practical and experimental, were scheduled to testify.

B R O A D C .4 S T IN G

A YEAR — 15c A COPY

Notable Witnesses

AMONG

those docketed for gen-

eral testimony at the opening day's
session were David Sarnoff,
president and chairman of NBC;

RCA

William S. Paley. CBS president;
William Green, president, American Federation of Labor; Edward
N. Nockels, WCFL, Chicago, also
in behalf of Labor; Dr. Frank
Jewett, vice president of A. T. &
T.; T. J. White, executive of Hearst
Enterprises and head of Hearst
Radio Inc.; James W. Baldwin,
NAB managing director; representatives of the Radio Manufacturers Association, and the representatives of numerous other
groups.
For the broadcasting industry, a
statement of requirements not only
in the ultra-high range, but also
in the long-waves, was filed with
the FCC by Managing Director

Baldwin.

These were drafted by

him after consultation with

his en-

gineering advisor. Dr. Charles B.
Aiken. The major networks planned
to present their cases individually

and numerous individual stations
were listed for testimony.
The Baldwin request is farreaching. It seeks assignment of
an entirely new band in the long
{Continued on page 44)

latly,
sales
manager of WOR,
Newark, leading independent
whose sales cux'ves often are an
interesting index of both network
and spot trends; WOR also is the
New York key of the Mutual
Broadcasting System. Mr. Gellat-

ley writes

"During the past few years sumradio advertising has become
an increasingly important factor
in the minds of advertisers and
advertising agents. The old adage
that the consumer hibernates in

mer

summer has been

blasted to smithereens by the sales increases enjoyed by our own sponsors and the
reports we have received from stations throughout the country.
"If summer radio effectiveness,
when compared with the pulling
power of other media, were to be
determined by one factor alone
(which it cannot), it would be
based upon that indisputable fact
that radio, and only radio, can
reach those thousands of inaccessable prospects who for days and
weeks on end snatch their news
and entertainment from the loudspeaker and catch up with their
reading when they return home:
"Logic alone explodes the contention that the strength of the
Nation's desire to buy is determined by change of season. Summer or winter, spring or fall, we
all eat three squares a day; buy
clothes, gasoline, tobacco products
and those numerous other necessities and luxuries without which,
season or no season, advei'tising
would be essentially a futile gesture."

Transcriptions Keep

PERCY

L.

Up

DEUTSCH,

president of
System, sees

World Broadcasting
no reason for any summer decline
and
in transcription time sales
his observations are supported by

—

the fact that the record Chevi-olet
campaign, whose programs are
handled by his company, will conMr
tinue through the summer.

Deutsch states:
"The rising tide of transcription
time sales, unequalled by any other
branch of the radio industry during the
continue

first

half of 1936, should

unabated this summer.
Every month has seen a new high
in national volume, resulting in an
average increase of 60 "Tc over the
corresponding 1935 period. Many
advertisers have no intention of
leaving the air this summer, and
others with seasonal products will
help swell the record total.
"National advertisers in every
field, recognizing the inherent advantages of high-quality transcriptions, are setting a noteworthy example for local sponsors in the use
of selective broadcasting as exem-

Page

plified

by WHS.

The growth and

acceptance by station

men

CBS ELEVATES

of tran-

scription libraries offers another
reason for a brighter, better outlook for summer use of broadcasting, for here is a low-cost, effective

program medium available

preceding years and had been instrumental in negotiating many of

TWO TO KEY POSTS

the CBS station contracts, including KNX, WEEI and KSFO, as
well as WJR.
Mr. Thornburgh was to be in
New York during the week of
June 21 to confer with CBS executives about the Pacific Coast organization. He also planned to attend the hearing before the FCC
on June 29 relating to the
renewal of license (the station
now operates under a temporary
license because of alleged program
excesses) and on the sale of the
station to CBS for $1,300,000.

in

every market. The broadcasting
industry has done, and is doing, a
great job of building confidence in
radio as a year-round sales-getter."

KNX

Warm-Weather Audience

FROM

scattered other sources, in
of a general reluctance to
play the role of prophet, the reports are similarly optimistic.
Niles Trammell, NBC Chicago vice
president, asserted that "the NBC
dollar volume of business during
the coming summer will be well
ahead of what it has been in previous summers, although the same
broadcasters who usually take 'vacations' in the summertime will be
as great in number, and very largely the same firms.
"We are to have several new
accounts during the coming summer, one of the first and most important of which is the half-hour
program for Frigidaire, on which
Clara, Lou 'n'
of Palmolive
fame will greet the ears of summertime listeners. Many of the
big broadcasters who heretofore
have stayed on during the summer
are to be on the air again this
summer. Politics, prizefights and
other sports events will help hugely to make the summer months
busy for all of us."
From the office of Donald M.
spite

Em

Thornburgh, newly appointed assistant to H. Leslie Atlass, CBS
vice president in charge of the
western division, came similar comment, with the additional news that
CBS in Chicago is negotiating for
several new accounts and that he
is

convinced

summer
year

terest

this

more

widespread

is

listener inbound to be

because the
auto radios will more
than offset vacationing periods.
Milton Blink, Chicago vice president of Standard Radio Inc., reports that his firm is making twice
3,500,000

as

many

transcriptions

now

as in

any previous summer season, and
Girard Ellis, Chicago head of Columbia Phonograph Co.'s transcription department, says transcription
operations booked for this summer
and fall are nearly three times
what they ever have been.
Agents and station representatives, most of them declining to
be quoted, report in general that
May and June saw more contracts
for next autumn schedules signed
than ever before. One leading firm
reported that spot dollar volume
is continuing far ahead of any previous summer, with old accounts
like beers and soft drinks increasing their local and regional efforts.
Recent rate increases, mostly upward, have been keeping agencies
and representatives busy calculating the most favorable" periodical
and year-round time buys.
James L. Free, president of Free
& Sleininger Inc. and Free, Johns
& Field Inc., said radio this summer will be better than it has been
for the last five or six years at
least.
The baseball sponsors last
year and year before were so successful that the number increased
many fold this year, and the old
ones increased their scope, he said.

As an example. General Mills,
which had in the neighborhood of
15 stations last year, has increased
to about 50 this year, and other
sports broadcasts, all of which deal

Page 8

Afterward,
was

Mr.

Thornburgh

Akerberg Is Named CBS Vice President
With Thornburgh as Pacific Coast V-P

depart for the Coast and
spend several weeks laying plans
for the Coast organization.
Mr. Thornburgh is a native of
Indianapolis where he was born in
1895. After serving as a Captain
during the World War he joined
the Wasmuth Endicott Co., of Andrews, Ind., manufacturers of kitchen equipment, becoming vice
president in charge of sales and
advertising.
Ten years later he
started his own business as a
broker in building specialties in
Chicago, and then became Western representative of the former
Cosmos Broadcasting Co., selling
Ida Bailey Allen's Magazine of

TWO MAJOR

the Ai7\
In
March

MR.

THORNBURGH

executive appointments by CBS elevation of Herbert V. Akerberg as vice president
for station relations and of Donald W. Thornburgh, of Chicago
headquarters, as vice president in

—

charge of Pacific Coast activities

were announced June 11.
Mr. Akerberg, who has risen
from the engineering ranks of the
network, takes over the post held
by Sam Pickard for the last seven
years. The new Pacific Coast exestablish for
CBS
headquarters either in Los Angeles or San Francisco as the final
step in the recent expansion of
CBS in coast territory. Mr. Thornburgh has been assistant to H.
Leslie Atlass, CBS Chicago vice
president.

ecutive

will

Pacific

Expansion

ALTHOUGH

he still retains his
vice presidency, Mr. Pickard left
his office at CBS headquarters as
of June 1 to reside on his farm in

He remains as a
consultant
on
station
relations
matters but Mr. Akerberg, who
has been station relations manager several years, will succeed to
the active vice presidency.
Mr.
Thornburgh's appointment grows out of the expanded activities of CBS on the Coast.
North Carolina.

The CBS purchase
Angeles, subject to

KNX, Los
FCC approval.
of

largely with baseball, have helped
to make spring and summer broadcasting better than ever before although a lot of them are using only
spot and 15-minute scripts.
Mr. Free also pointed out that
renewals are being made early this
year. Contracts originally written
to end during May or June have

been extended by renewals through
the summer months.
Chevrolet
transcriptions will run through the
summer this year which they have
not done before. The same is true
of Ford dealers and others.
"Business prospects are so good
for the next few months that we
are unable to guarantee specific
times for fall on several stations
for many new broadcasters," Mr.
Free asserted.

MR.

and

its

cisco,

AKERBERG

lease of KSFO, San Franalso pending
Washington

will give the network
two new outlets in these key markets which it will operate in lieu
of its present affiliations with the
Don Lee stations KHJ and KFRC.
New studios are planned both in

approval,

Angeles and San Francisco
involving an expenditure of about
$300,000, along with executive office which presumably will be esLos

tablished in San Francisco. Directly responsible to Mr. Thornburgh, under the proposed organization, would be the managements
of the two stations. The sales department would be established in
San Francisco for network activities, along with other departments
such as program, sales promotion

and technical.
CBS thus would be placed on an
effective competitive position

with

NBC

on the Coast. Don A. Oilman
vice president of the
Pacific Coast unit, and Mr. Thornburgh's position and organization
would be designed to parallel Mr.

to

Thornburgh

of

last

year

Mr.

became

assistant to
Vice President Atlass, after having been associated with CBS
sales in Chicago. Among the accounts he has sold are Stewart
rner, Kleenex, Pet Milk and

Wa

General
Mills.
The new Gold
Medal Hour, which recently went
on the

CBS

network, also

his,

is

account.

BULLETIN
A MONTH'S postponement,
til

Aug.

1,

un-

of the effective date

new FCC rules covering
broadcast services other than
those in the regular band, was
ordered June 12 by the FCC
Broadcast Division. [See detailed story on Page 22.]
of the
all

,t;

NBC

is

Oilman's.
It is

understood that Mr. Thorn-

burgh

will be given free reign in
aligning his organization. So far
as known the staffs of
and
will be retained, augmented
with personnel to be hired by Mr.

KNX

KSFO

Thornburgh.

There

is

the remote

possibility that Mr. Thornburgh
will establish his own offices in
Los Angeles, which is the talent
center, but it is thought that San
Francisco, where the larger accounts and agencies have their
headquarters, will be selected for

the

network's basic Coast opera-

tions.

Poppele is Elevated
JACK POPPELE, chief engineer
of WOR, Newark, who has bee/
with the station since its inceptioi
as a 250 watter in 1922, on June 11
was elected secretary and membe:,
of the board of directors of Bam
berger Broadcasting Service, it wa:
announced by Alfred J. McCosker

I

president.

Mountain Copper
MOUNTAIN COPPER

Series
Co.

Ltd.

San Francisco, manufacturers
Mountain Copper Carbonate,

o,^
;

fungicide for the treating of see', k
wheat, will use 50-word announc&
ments and time signals daily in
^,

Mr. Akerberg's ascension to the
vice presidency culminates seven
years of executive work with CBS.

He was named assistant chief engineer in 1929, and became chief
engineer a year later. In 1931 he
was assigned to research and development, and as such became assistant to President Paley, First
Vice President Klauber and Mr.
Pickard. It was in 1935 that he
became station relations director,
although he had worked as Mr.
Pickard's assistant for the two

.

13-week summer

campaign

di;

rected to the wheat farmer, start
ing Jub' 1. Stations to be used ar

KFPY, Spokane; KUJ, Wall
Walla, Wash.: KRLC, Lewistoi
Ida.; KTRB, Modesto, Cal.; KFBI
Great Falls, Mont.; KTAR, Pho<
nix, Ariz.; KFH, Wichita, Kan
and KFBI, Abilene, Kan. Othe
media will also be used along wit
Th
the three months campaign.
Kelso Norman Organization,
Francisco, is the agencv.
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:

:

—

:

and upon the election of NAB officers. The terms of all four officers

Ranks Faced by NAB

Split in Industry

will expii-e with the convention,
plus those of six of the 15 members of the board of directors.
That represents a majority of the
board of 19 members.
Leo J. Fitzpatrick, vice president of WJR, Detroit, and the incumbent president, has indicated
he will not accept a second term
and will not be a candidate for the
Among those mentioned as
office.
possible presidential choices are
Edwin W. Craig, WSM, Nashville;

Group Setups Proposed; Copyright, Audit Bureau, Status
Of NAB and Future Broadcast Services on the Agenda
By SOL TAISHOFF
WITH THE agenda for the 14th annual convention of the
NAB to be held in Chicago July 6-8 completed in a preliminary way, plans for setting up within the NAB of three or
each to be autonomous
more separate group organizations
appears to be gaining
in matters of purely class interest

—
—

momentum.
The "class organization"

project is one of several possible
developments at the convention which promise to make it
perhaps the most significant of record. The tentative program has been stripped of set speeches with only two exceptions, leaving the bulk of the time open for discussion of matters expected to be raised from the floor such as copyright,
radio research bureau with
its functions of audience and
be behind this project promises to
coverage measurements, de- inject another live topic in the
velopment of future broad- forthcoming sessions. The copy.

cast services, and, of course,
the future status of the

NAB

itself.

Group movements,

like that

of the so-called "clear channel group" of stations to protect exclusive high power assignments, of National Inde-

pendent Broadcasters representing locals, plus the recent
organization of the potentially
powerful Associated Independent
Radio Stations, have given rise to
conjectures about separate group
organizations. James W. Baldwin,
NAB managing director, has
stated time will be available for

The only invited speakers at the
convention will be Judge E. 0.
Sykes, chairman of the FCC Broadcast Division, who will deliver the
principal address, and C. H. Sandage, chief of the Transportation
& Communications Division of the

Tentative Program,

plans advanced, would have its
own separate organization to projtect the welfare of each station
category. Then these groups would
combine in the NAB, which would
interest itself only in the broad
national policy matters of uniform
itthe

to all classes
Igories of stations.

^interest

and cate-

Mr. Baldwin is inclined to favor
;lie|ijthe plan in principle.
He feels that
imuch of the intra - industry strife
jimight be averted through such an
prganization structure. There are
piany problems confronting parjfj
ticular groups of stations which
Lti
5

1

fcannot

legitimately

come

before
jbhe NAB, according to Mr. Baldwin, but which should be handled
unitedly by the individual station
groups. In any possible realloca;ion of facilities by the FCC, for
example, the clear channel, region-

and

local stations might find
|;hemselves in definite conflict
.
a
ffalf'matter totally
outside the
^sphere.
'al

—

NAB

In some quarters it is thought
3i;hat AIRS might evolve into the orKai i^anization
which would cope with
Ottfjche network-affiliated station probems, since the majority of its
jknown members are network oulets.
sit;

The impetus which appears
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*

At

the last

gram

little

NAB

Leo

J.

Fitzpatrick, WJR, Detroit.
Address of the Chairman, FCC
Broadcast Division
Judge Eugene Octave Sykes, Wash., D. C.
Address of the Treasurer
Isaac
D. Levy,
Philadelphia.
Report of the Managing Director
James W. Baldwin, Wash., D. C.
Appoint of Committees.
:

:

WCAU,

Announcements.
Adjournment.
No Afternoon Sessions Scheduled.
Committee Meetings (at call of
chairman )
Nominating Committee.
Commercial Committee.
Engineering Committee.
Resolutions Committee.

Cooperative Bureau of Radio Research
Arthur B. Church,
:

City.

Discussion.
the Radio Business Census
Means to the Radio Broadcasting Industry
C. H. Sandage,
Chief, Division of Transporta-

What

:

tion

and

Communications,

Bu-

reau of the Census, Philadelphia.
Discussion.
A Panel Discussion Organizing a
station for selling Radio Advertising
H. K. Carpenter,
Cleveland.
Discussion.
2:00 P. M.
:

:

WHK,

Call to Order.

Report of Nominating Committee.
Election of Officers.

to

BROADCASTING

6-8

NAB

Banquet
of Broadcasting
Trophy to winner of Golf
Tournament.

Entertainment.

WEDNESDAY, JULY

8

9:30 A. M.
Call to Order.

Report of Commercial Committee
Arthur B. Church, Chairman,

KMBC,

Kansas

City.

Report of Engineering Committee
J. H. DeWitt, Chairman, WSM,
Nashville.

Report of Resolutions Committee.
2:00 P. M.
Call to Order.
General Discussion.
Report of Elections Committee.
Installation of Officers.

GENERAL INFORMATION

Call to Order.

Kansas

— July

Adjournment.

7

9:30 A. M.

KMBC,

THE ADVISABILITY

Convention

Presentation

:

Outside Agency

upon the outcome of the NetworkBaldwin dispute, upon the future
course of Powel Crosley's AIRS

7:00 P. M.

:

TUESDAY, JULY

poli-

during the last few weeks.
Interest appears to be centered

tics

Annual

*

Address of Welcome
Address of the President

NAB

Desk will be open
from 10:00 A. M. until 1:00
P. M. Sunday, and from 8:30
A. M. until 5 :00 P. M. on Monday, Tuesday and Wednesday.
Registration fee $10 per person.
Banquet tickets may be purchased at Registration Desk at
Registration

.$3.50 each.

NAB

Sixth Annual
Championship
Golf Tournament will be held

Sunday

Bro.\dcasting Magazine Trophy.
First foursome
will tee off at 10:30 A. M.
All general sessions start promptly
at 9:30 A. M.
All motions and resolutions offered
by delegates must be in writing
and handed to the Presiding Offor

ficer after presentation.

pres-

Carpenter, WHK, Cleveland.
The plan for creation of a Radio Research Bureau, which would
authenticate station coverage data
and audience surveys, will be
raised both by Managing Director
Baldwin in his report and by
Arthur B. Church, KMBC, Kansas
City, chairman of the Broadcasters' Committee of five of the Joint
Committee of Fifteen representing
NAB, American Association of Advertising Agencies and the Association of National Advertisers.
Repeated sessions have been held
toward this goal and last month
the Joint Committee appointed
Paul F. Peter, formerly statistician of the NBC and RCA, as secretary to devise preliminary plans
for setting up of the bureau.

NAB

make no mention

discussion of

first vice

John J. Gillin Jr., WOW,
Omaha; Gardner Cowles Jr., Iowa
Broadcasting System, and H. K.
ident;

Significantly there has been
very

6

9:30 A. M.
Call to Order.

itself will

now

Portland, Ore.,

board meeting in April he served
notice that he would take the floor
in support of his position on copyright. Presumably that means one
diametrically opposed to the stand
taken throughout the turbulent
sessions during the end of 1935
by Managing Director Baldwin in
the extension of ASCAP contracts

Stevens Hotel, Chicago

MONDAY, JULY

A

of the convention.

of copyright.

Group Proposals

clear channel stations, (2) regional stations, and
local stations.
possible
(3)
ifourth group, made up perhaps of
"jstations in each of the other three,
would be network - aifiliated staEach group, according to
ftions.

D.

ject.

ROUGHLY,

'embracing (1)

Levy, NAB treasurer
and co-owner of WCAU, Philadelphia, as well as a director of CBS,
is scheduled for a speech on copyright, perhaps at the opening day
Isaac

for five years, and in the working
out of arrangements with Warner
Bros, publishing houses for use of
their music. This speech, it is expected, will touch off heated copyright debate. Incidentally the pro-

NAB

John Shepard 3d, Yankee Network;
Charles W. Myers, KOIN - KALE,

Prall.

right situation, of course, is rankling throughout the industry, anff
while there no longer appears to
be the threat of withdrawal of the
bemajor networks from the
cause of this aggravated situation,
it nevertheless will be a tense sub-

discussion of the matter.

the idea appears to
'be that of creating separate units

U. S. Census Bureau, who will discuss the radio business census now
being conducted by the bureau.
Expected to attend also, but not
to speak, will be FCC Chairman

.

of entrusting research bureau task to an outstanding university has been discussed, it is understood, and will
be raised before the NAB membership. In this regard it has been
brought out that outdoor advertisers have been eminently successful in building up their own
counterpart of the Audit Bureau
of Circulations in the publications
field, by the establishment of the
Traffic

Audit Bureau, an outgrowth

of an affiliation with Harvard.
It is felt that the Radio Audit

Bureau should be thoroughly independent of any of the three
groups it is designed to serve
namely, broadcasters, advertisers
and advertising agencies. The
thought is that only through an
endowed project in one of the recognized universities can an unbiased, unprejudiced work be done
in

creating

recognized

standards

of station coverage and popularity
audits.
The work thus far undertaken
has been financed by contributions
of the major networks.
The advisability of raising
funds for the creation of the bureau under a university through
solicitations from all classes of
stations presumably will be raised
during the convention. Any action

will only

recommendatory,
Committee of Fifhas been imbued with the
be

since the Joint

teen

power.
drafting the tentative
agenda Mr. Baldwin has left ample time for floor discussions. At
the opening session there will be
the address of welcome, presumably by the Mayor of Chicago, followed by the opening address of
President Fitzpatrick. Judge Sykes
final

In

will deliver his address, to be fol-

lowed by Mr. Levy and Managing
Director Baldwin's report.
Appointments will be made by Presi{Continued on page is)
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Copyright, Other Protection
Underwritten in Lloyds Policy

WITH PRESIDENT
Godwin Wins Coveted CBS Post
After Only 3 Weeks

ONLY three
weeks after he
had joined the
of WJSV,
staff
Washington CBS

WMEX,

Boston, Takes Out First Blanket Policy;
Program Citations, Law Violations Covered

THE FIRST

blanket

insurance

policy for a broadcasting station
to protect it against copyright infringement, violations of the radio laws, citations on programs,
and in effect everything other

than claims respectine libel and
slander, has been issued to

WMEX, Boston, by Lloyd's Underwriters of London. The policy,
covering payments of up to 80%
on each and with a limit of $50,000
for each claim, including all costs,
was issued for a total premium of
?500 annually.
Since William S. Pote, execu-

and part-owner of WMEX,
procured the policy covering that
station, it is reported that two
other Boston stations
and
EI have written similar policies with Lloyd.
Mr. Pote for
nearly a year sought to have written a policy covering infringement
of copyrights with American companies but was unsuccessful. Finally the policy was secured from
the world-famous Lloyd's, through
Charles A. Coughlin Co., 52 Hancock Ave., Medford, Mass.
tive

WE

— WNAC

—

Terms

UNDER

of Policy

the

contract,
Lloyd's
agrees to indemnify the station
"against 80% of all loss sustained
by the subscriber by reason of its

for damages imposed by
law due to any violation of the
United States Government Radio

liability

Act, providing for regulation of
interstate broadcasting, because of
any communication by radio, and
for damages imposed upon said
subscriber arising out of any suit
or claim brought against the said
subscriber, whether groundless or
otherwise, for infringement upon
or violation of any copyrighted
musical composition, song or other
matter. It is warranted that the
subscriber will be liable for 20%
of any loss reported to the surety
such 20% is to be at the subscriber's own risk and uninsured. It is
agreed that the subscriber at all

times will examine all data to be
broadcast and shall maintain adequate recordings of each broadcasting and that the surety shall
have access to the said records at
any reasonable time."
Mr. Pote explained that the contract, besides covering copyrighted
musical, prose, poetry, newspaper
matter and plays, also covers loss
sustained by the station by reason
of its liability for damages imposed by law due to violation of
the Radio Act.
He emphasized
that the policy is not just an aggregate claim of $50,000 during
its term, but is $50,000 for every
claim which may be made.
"This in no way should be considered
an affront to ASCAP,
Warner Bros., or any of the other
of the licensing organizations,"
Mr. Pote declaimed, "for if we held
licenses issued by all of these I
would still consider it a necessary
and proper protection. In other
words, I look at it in this light;
as you know we recently completed

our new suite of studios. Now all
parts of the layout are provided
with automatic sprinklers and we
have fire extinguishers located at

Page 10

various nlaces, yet we carry fire
insurance protection."
Mr. Pote added that he interpreted the policy to cover possible
Federal Trade Commission citations on advertising also. "My interpretation," he said, "is that in
case we
should unintentionally
broadcast an advertisement upon
which the Federal Trade Commission frowns and we should be cited
before the FCC, we would be covered by this contract."
He emphasized, too, that the
contract provides that Lloyd's
shall assume all costs in the defending or settling of all claims.

the coveted
post of presiden-

been assigned to the Republican
convention at Cleveland that week.
Young Godwin got his "break" because of some excellent announcing work he had done on local
programs. He came to WJSV from
WLW. Cincinnati, after having
served on the announcing staffs of

WKY,

portions of the conpublished herewith in

KNOW ALL MEN BY THOSE

ENTS

upon

application

New

NORTHERN

It

is

distinctly

WDSU,

by the Surety under
this undertaking, they shall be subrogated
to the extent of such payment, to all the
rights of the Subscriber against any per-

payment

of

any

loss

son or other entity legally responsible for
damages for said loss, and in such event
the Subscriber hereby agrees to render all
reasonable assistance other than pecuniary
effectuate this provision.
E. ARBITRATION. If any dispute or
controversy shall arise between the Subscriber and the Surety with respect to the
meaning and intent of any provision in
this contract, it shall be referred to three
arbitrators, one to be chosen by each
party, and they shall before entering upon
the consideration of any dispute or controversy, choose the third arbitrator and
the three arbitrators shall select a chairman from among their own membership.
The third party shall call the meeting for
the purpose of selecting a chairman. The
decision of any two of the three shall be
absolutely binding upon the Surety and
the Subscriber and the expense of any
proceedings
shall
such
arbitration
be
to

that this policy does not cover claims in
respect of libel and/or slander.
B. The mailing of notice by the Subscriber to the service company mentioned
in bond shall be notice to the Surety.
The
Subscriber,
C. COOPERATION.
when requested by the Surety, shall aid
effecting settlements, securing facts,
in
and the attendance of witnesses in defending suits and in prosecuting appeals,
and shall at all times render to the Surety
full cooperation and assistance.
D. SUBROGATION. In the event of the

No.

^V»V^

Renexuing No.

3ftUinor;ini)um of |nsur;n\tf
Bankside

House,

107-112,

effecu-d

Lcadcnliall

by c. e.

Street,

heath & cc, Umiud
K.C.3

Ix)ndon,

(and

at

Lloyds).

Pot account oj

MESSRS. LITTLE & LOOMIS, OLEMS FALLS, N.Y.

Assured

NORTHERN CORPORATION,
BOSTON,
Mass.

20th April, 1957, noon.

20th April, 1956,

aqainst

this

INFRINGEMENT OF COPXWRIGHT.
agreed.

For.i as

80;2 of each and every loss, v;ith a limit of
$50,000 each and every claim in all including costs.

To pay

.

Lloyd's Underwriters.
Hale

%

insured S

London,

21st April,

193

6.

E.E

Tbis CoveriDg Note :8 iseued siilijcct to the chiuaes as fivr I'olicy, auil iiiau
oQtil Policy is prepared and delivered, oD the uodcietftn.linp that tlie auiount of I'r
dae to the underwhtera, ood that anv difiCouotB allowe by llieiii are lo Ic reuan
aod/or Ageots for placing (he loi
l

iij
11
1

interest for above aiuonul
is the aiuoiinl

Blated hereon

remuneration of the Hrokera

THE ABOVE NUMBER MUSTC BE/; QUOT-OCIN ALL COMMUNICATIONS

—

LOOMIS,

Glens

Falls,^

DUNCAN & MOUNT.

G. CHANGES. No condition, provision
declaration of this contract shall be
waived or altered, nor shall any assignment of interest bind the Surety except
by endorsement attached hereto, signed by
the Surety.
H. DURATION. The period of this contract shall be for twelve months effective
from noon of the 20th day of April, 1936.
J.

PAYMENTS.

LOSS

amount
scriber

When

the-

of any loss sustained by the Subunder this contract has been de-

termined,

DUNCAN & MOUNT

shall

forward and certify all the essential facts
to the Surety, and the Surety shall thereupon pay to the Subscriber the portion of
the loss for which the Surety is liable
prounder the terms of this contract
vided, however, that the Surety shall not
be liable for any payments (including all
costs) in excess of Fifty Thousand Dol;

(850,000), for losses arising out of
each and every claim or fine, the causes
which
of
arise during the period of this
lars

policy.

K. SERVICE OF PROCESS. In the
event of a claim under this policy being
disputed Messrs. DUNCAN &
of 27 William Street, New York, are
hereby authorized to accept service on behalf of the Underwriters hereon.

\b

Two Groups

Negotiating'

J;

Copyright Agreements on p
Transcription Libraries!
/

ARRANGEMENTS
made by

have been,

NBC

Transcription
Music Publishers
Service
with
Protective Association and Society
the

f.

of European Artists and Composers whereby recording copyright ^f'
fees on selections controlled by
these performing rights groups in fH
Thesaurus will be absorbed by
{

NBC

j,

on sustaining and local sponsored programs, NBC announced
June 3. Only the national sponsored programs require payment
of the 25 and 50 cent fees for the

mechanical performing rights.
The new arrangement, according to the announcement, was con-

summated

after several months of
negotiation.
claimed credit
for having inaugurated the idea.
"This former obstacle to greater
sales to local advertisers is eliminated," said the announcement.
It was reported the agreement
also includes a small master recording fee on all transcriptions,
and is retroactive to January,
1936.
SESAC officials said the same
terms would be offered all other
companies owning or recording

NBC

Standard Radio Inc.,
has signed a similar agi-ee-

libraries.

ment,

Messrs. Duncan & Mount to handle claims.

Sum

AND

LITTLE

and it was indicated that
other companies shortly will follow suit. The policy of SESAC,
it was added, is that of making;
agreements that can be applied
uniformly.
MPPA, it was learned, will also
negotiate with all on the same
terms as were accepted by NBC.
To date, however, no other firm
has signed with the organization.
MPPA, in making the offer, said
it was not to be construed as a

Warranted remaining 20% at risk of Assured.

Effected with

ADMINISTRA-

N. Y. It shall include frequent inspections of the Subscriber's broadcasting records and the filing of all notices and reports required by the Surety, and the employment of LITTLE & LOOMIS is hereby approved by the Surety.
The adjustment of all claims in court
or out of court and trial in court shall be

also

50 days Cancelling Clause

AND

The service contemplated under
undertaking shall be rendered through

MOUNT

THE

and agreed

understood

Oklahoma City and

Orleans.

PRES-

of
CORPORATION of Boston,
Massachusetts, hereinafter known as the
Subscriber,
and in consideration of a
premium of Five Hundred Dollars ($500)
to be paid by the Subscriber to Certain
Underwriters at Lloyd's, London (hereinafter known as the Surety), the said
Surety undertakes to indemnify the Subscriber in the sum of Fifty Thousand
Dollars ($50,000) each and every claim,
upon the following expressed conditions

that

announcer

and was assigned
Mr. Godwin
by the network
to accompany President Roosevelt
on his Western speechmaking tour
the week of June 8. He took Bob
Trout's usual place. Trout having

PERTINENT

SERVICE

F.

TION.

or

won
tial

sflcliusctts

handled by

Godwin

Charles

Detailed Provisions
tract are
full text:

22-year-old

key,

shared equally by said parties. Such arbitration shall be conducted in Boston, Mah-

LLOYDS POLICY Facsimile of memorandum of insurance policy issued to Northern Corp., operating WMEX, Boston, for indemnity in
case of copyright infringements and other losses.

blanket

agreement proposition,

but each transcription library presented its own peculiar problem
necessitating individual
tions in each case.

WALTER WINCHELL

negotia-

is

broad-

NBC

Jergens program
from Hollywood during June.
casting his
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Laundry Finds Radio Removes Red Ink
Aims

That Sends Sales Up for
By

L. H.

MARTIN

Advertising Manager, Miller's Laundry
(As Told to Gladys Greenterg)

SALES volume
leaped upward
after four years'
slump when Mil-

Laundry,

ler's

Des Moines, went
on the air with
an advertising
feature that has
been ringing the

Mr. Martin

(by

bell

laundry

and

it

all

has

resulted from contract bridge
lessons on the air.
Contract bridge lessons were
presented on KSO by transcriptions on a 15-minute broadcast,
three times weekly at 2 p. m.
Printed copies of the lessons were
available to listeners on request.
jWhat happened: 2,300 requests

poured

in,

producing approximate-

46,000 direct opportunities to
sell
for routemen delivered copies
of current lessons once a week.
Simple enough, yet how powerful
the plan proved to be in producing
tangible
sales
results
for
the
sponsor.
Success by Radio
ly

—

THERE

is

plenty of evidence that

bridge-minded women of Des
Moines (from whom we logically
;an expect to secure patronage)
are now definitely Miller's laundry
:he

onscious

—and

has
.-olume is on
;he first time
In selecting

,-ertising

Miller's radio adpaid for itself and
a healthy basis for

since 1931.
the subject of con;ract bridge for their commercial
broadcasts, Miller's felt that a
ligh percentage of their best prosoects were to be found among
vomen who play bridge. They
•ealized that the average woman
yho plays bridge has an enthraling interest in the game and they

that by concentrating on this
arge, ready-made and keenly interested audience, better results
^-ould be had than by appealing
"ess intensively to a wider class of
isteners. Soon after the program
tarted,
the laundrj^ discovered
S"'hat a variety of advertising ap•eals
were developing on the
foundation of the broadcasts:
First, the commercial radio anhouncements with a large audi'"elt

•J

spnce of bridge-minded

women

as-

ured.

Second, the listener's invitation
have the laundry's route-man
all at her home with the printed
" -'naterial.
Each invitation created
'lumerous sales contacts as the
a -'ridge material was prepared by
•nstallments and delivered to the
-isteners weekly for the duration
^^f the radio series. Ob\-iously,
i.^hese calls placed the routeman in
favorable position to sell launry services as he was on the
•respective customer's home
•round to give her something of
ralue which she had requested.
Third, eye-appeal was furnished
'

:

\^une 15,

1936

•

MILLER'S

LAUNDRY

Moines and saw a

took a look

lot of

at

a

map

of Des

swanky and semi-swanky

resi-

dential districts that weren't sufficiently Miller' s-minded.

So they aimed a bundle of KSO kilocycles at the map
and it was soon dotted with new^ Miller's prospects, who
soon became 3Iiller's customers. It's a neat demonstration of how radio can be adapted to a particular sales
program and of how results can be attained.

invita-

tion) at thousands of prospects'
doors, and the gong of the laundry's cash register. Such has been
the unique experience of this Des

Moines

Homes and Gets Response
First Time in Years

at Select Residential

by having the laundry's display
ad on each piece of printed material,
with assurance that this
would not be thrown away but
kept permanently and frequently
referred to.
Fourth, the sponsor became the
subject of favorable social conversation wherever bridge was played
or discussed in Des Moines.
Finally, there was the sense of
obligation toward Miller's Laundry created by furnishing the
bridge instruction by air and
printed reproductions.
Selecting an Audience

IN

THE

Miller's

which

sales
is

a

manager's

office

at

a large city map on
colored-pin record was

kept of addresses from which requests were received for the printed copies of bridge broadcasts.
The map and the company's sales
records tell the story of what the
radio bridge series accomplished
for Miller's sales volume. Every
dot on the map represents a home
from which the laundry received
a request for the bridge lessons
in printed form. It is remarkable
how definitely these pins block out
the quality residence districts of

over the corresponding periods of
1935. At the same time, substantial gains were being made in the
volume of all other family services,
the average gain for all
family services being 11%, 21%,
34% and 34% for the first four
months of 1936 over the corre-

sponding months of 1935.
The campaign was a convincing
demonstration that by proper selection
of program,
advertisers
can control the radio audience
which they wish to reach.
Alert advertisers can use radio
as a graceful medium to produce
sales contacts in a vast majority
of the quality homes in all parts
of the country.
The idea of syndicating a series
of transcriptions, featuring Mr.

It should be kept in mind that
only residents of Des Moines were
eligible to receive the free printed
material. Also, that each request
furnished an average of 20 sales
contacts at the listener's home. It

most

is

important

to

remember

that requests were received from
a gratifying percentage of all
homes in our potential market
and that practically no requests

came from nonproductive
Actual

districts.

results speak for
themselves. For a year prior to
going on the air last October, the
trend of our sales was neither up
nor down and for about a month
after the broadcasts bep'an. there
was no aT)T)reciable increase in
volume. In December, a slight increase was noticed in the sales of
sales

family

January,
assumed healthy proportions and from then on to the
present date, has o-ained steadily.
We selected our Thrifty Service
to 'plus-' on the air and for the
first four
months of 1936, this
all

service.

In

this increase

service
389'<r,

registered gains of
61% and 51 'T'c each

BROADCASTING

26 "^<-,

month

wi'iting.

The way had been paved for the
reporting

out

of

a

rule

special

whereby the House would consider
the measure during the June 8
week, but the death of Speaker
Byrns, which caused a recess, prevented this. So far as known, the
Rules Committee has no present intention of giving the bill a place
on the floor during the waning days
Moreover, much
of the session.
opposition has developed to the
House version of the bill on the
ground that it is too weak to do
any good in protecting against the
outer

-

fringe

charlatans

in

the

drugs and cosmetics fields.
It is understood the American
Medical Association and groups
consumer interests
representing
will seek to have the bill defeated
or delayed until too late for action,
in the hope that at the next session they can obtain a more strinConsiderable opgent measure.
position too is known to exist because the House measure would divide jurisdiction between the Department of Agriculture and the

Federal Trade Commission, wherebill as it passed the Senate
last year after a hectic two-year
battle reposed jurisdiction entirely

Trade Commission Bill
THE FATE of the Copeland Bill
also seems to face the WheelerRayburn Bill which would give the
Trade Commission greater leeway
in its handling of its activities by
eliminating the requirement that
it prove "unfair competition" and

bution to listeners.

damage

eries.

to
adjoui'n during the week of June
8, hope of enactment of the battlescarred Copeland Bill (S.5) to regulate the sale and advertising of
food, drugs and cosmetics is regarded as practically nil at this

transcriptions, the service
would include copjTighted printed
reproductions of lessons for distri-

the

sponsor

received
requests from
2,300 homes before discontinuing
the offer of free printed material
due to saturation of route facilities for servicing the lesson-deliv-

Is

as the

logicallv expects t(*secure the bulk
of its patronage.
All told, the

a laundry

Wheeler-Rayburn FTC BiU
Buried in Legislative Jam
DESPITE failure of Congress

and Mrs. Ely Culbertson and the
latest 1936 developments of their
popular system of contract bridge,
has been conceived. In addition to

U. S. Court Dismisses
Beegel Suit for Damages
ALL SIX counts of a $300,000

Des Moines from which

Copeland Measure
Lost in Congress

suit filed against Standard Oil Co. of New Jersey, McCann Erickson Inc., NBC and
Groucho and Chico Marx by Mor-

Beegel, New York attorney,
were dismissed June 1 by Judge
Coxe of the U. S. District Court.
Beee-el had charged humiliation
and damage to his professional
ris

standing as a result of the Beagle,
Shvster & Beegle skits sponsored
by Standard Oil on NBC in 1932.
By agreement a jury was waived.
When Beegel had made his first
complaint during the Esso series,
the
firm

name
was

of

Marx

changed

fictitious

to
Fljnvheel.

law-

Flvwheel,
John H.

Shyster &
Hayes, of Hayes, Nottingham &
Combs, New York, was counsel
for the codefendants.

in the

Department.

simply permitting it to proceed
against "unfair or deceptive acts
and practices" including advertisStrong opposition to the
ing.
measure on the ground that it
would promote government snooping in business to an unprecedented
extent came from many organizations, including the National Association of Manufacturers, American Newspaper Publishers Association and the National Editorial
Association at hearings on the bill
before the House Interstate & Foreign Commerce Committee.
Opponents of the measure say it
has been "pigeonholed" beyond any
doubt at this session. The Trade
Commission, however, is still optimistic. House leaders won't promise anj-thing in the way of legislaThey
tion not yet on the fioor.
are all looking toward adjourn_

ment and

Drug Trade in Midwest
DRUG TRADE PRODUCTS. Chicago, (makers of Peruna, Colorbak), through Benson & Dall Inc.,
Chicago, is sponsoring a half-hour
musical program every night at
9 p. m. CST except Tuesdavs, on
KMOX. St. Louis and WBBM, Chicago. The program, which originates in the
studios, is popular in nature and has 40 in the

KMOX

cast.

Two

the political campaign.

Test Ada

WHN

TWO NEW

campaigns in the nature of i-adio tests were placed on
WHN, New York, early in June
by Neff-Rogow Inc., New York
agency. Eastern Nu Enamel Co.,
New York (paints and varnishes),
signed for 10 announcements a day
for 52 weeks, and Frederick F.
Lowenfels, New York (Hotel Bar
Butter) took U. P. news at 7:157:30 a. m., six days weekly.
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New Network Joins 51 Stations;

Broadcast s Feature
"Queen Mary" Trip

Remington-Rand First Sponsor
New York, Yankee,

SOME
British

its maiden voyage to New
York gave the Cunard Line an

during

and Michigan Network
Stations Included; Rand Heads Sales Firm
Affiliated

THE BIGGEST

this fall

sponsorship of a

stated.
The company's strike difficulties,
however, did not deter young Rand
from securing his father's concern
as the first sponsor of the new 51station hookup. It comprises the
nine stations of the Associated
Broadcasters of New York network, 12 of the Yankee Network,
20 of the Affiliated Network and
eight of the Michigan Network,

hookup of regional networks and stations in
radio history was consummated
June 7 when Remington - Rand
Inc., Buffalo (office equipment and
business machines) undertook

new dramatized

news program titled The Nexvs
Comes to Life over 51 stations,
Sundays, 6:30-7 p. m. (EDST).
The special combined network
links

the

stations
of

Broadcasters

Yankee Network
casting

of

Associated

New York,
BroadMichigan Net-

Affiliated

System,

work and other scattered units
all keyed from WINS, Hearst station in New York,
13 weeks.

and signed for

The project was engineered by
James H. Rand 3d, son of the
president of Remington - Rand,
who announced the formation of
a new sales sales organization
specializing in selling the network
to national advertisers, with temporary offices in the RemingtonRand Bldg. at 205 E. 42nd St.,
New York. It will be known as
Pan American Radio Sales Co.,
and will shortly be incorporated.
Young Rand was assisted by
Burt Squire, manager of
and moving spirit in the recent
formation of Associated Broadcasters of New York, an Empire
state network of nine stations,
and by Scott Howe Bowen, former
station representative and owner
of WIBX, Utica, N. Y. whose af-

WINS

filiation

with

Associated

Broad-

casters as a "consultant" was ann o u n c e d two weeks ago.
Mr.
Bowen has been invited to join
Pan American, also as a consultant, but as Broadcasting went to
press he had not decided whether
to accept.

WJAY, Cleveland,
WSPD, Toledo, as additional

WNAC

WJJD

and

Program

WHILE

young Rand as president
of the new organization insisted
that Remington-Rand as a firm is
not involved in the project beyond
being its first sponsor, it was regarded as significant that Gerald
K. Hughes and Winfield Hoyt,
both of the Remington-Rand Co.,
were named vice president and
treasurer, respectively, with William Huber, attorney, as secretary.
Young Rand's interest in
radio grows out of his work in
the advertising department of his
father's company, which was formerly the sponsor of the March
of Time and which until June 12
was sponsor of Five Star Final
over
and the Inter-City
Group. He was also formerly interested in General Broadcasting
Co.,
a
Cleveland
transcription

WOR

firm.

The Five Star Final show was
cancelled along with Remington
Rand's Edwin C. Hill program on
the NBC-Red network, which went
June 6. Strike difficulties at
the Remington-Rand plant were

off

given as the reason for the cancellation, it being stated that the
company is now behind in its orders. Remington-Rand will return
to
and possibly Inter - City

WOR

Page 12

is

and

nent

to

WMCA, New

units:

York;

Philadelphia; WOL, Washington; WDEL, Wilmington, and
WCBM, Baltimore. A. T. & T.
wires are being used throughout.
The News Comes to Life program was at first announced as
The March of Events but this

WIP,

name

was

because

it

March

of

presumably
with The
conflicted
Time which Wrigley

under

took

dropped

sponsorship

after

it

was dropped by Remington-Rand
favor of Five Star Final on
WOR-Inter-City. It uses a large
cast of actors and Louis Katzman's orchestra.
in

ABC Account
HOOKUP'S first account
First

THE

commercial to
was also the
go on the recently formed Affiliated network headed by Samuel
Insull, the former ultilities magThe fact that NBC and
nate.
CBS stations might be added to
the hookup with several already
first

included,

was known

officials of

to be disthose networks.

Pan American, according

to
to

Mr.

QUEEN MARY— As

the British
superl'ner "Queen Mary" steamed
and Mutual
up the Hudson,
got firsthand information from
the decks through its own crew,
which made the voyage. Shown in
top picture (left to right) are G.

WOR

W.

WOR

Johnstone,

(Johnny)

and

events

special
rector;

publicity

di-

Harlan Eugene Read, com-

WOR

anmentator; Ray Winters,
nouncer and in the rear Cameron
King, nautical expert. At bottom

Commodore

are

Britten, of the

Sir
Edgar T.
"Queen Mary" and

Roger

Eckersley, British BroadCorp. controller of programs, as they spoke on an NBC

casting

network from Radio

City.

Camel Takes Full Hour
REYNOLDS TOBACCO
J.

R.

Winston-Salem, N. C. (Camel
cigarettes), on June 25 will discontinue its twice weekly CBS
half-hour programs in favor of an
hour series to originate from
Hollywood, the new Hollywood
program to make its debut over a
CBS network Tuesday, June 30,
9:30-10:30 p.
Sam Moore, diCo.,

rector

of

radio

for

the

&

Co.,

is

William Esty

agency,

in Hollycelebrities

wood auditioning movie
for the new program. While no

network, but its sales efforts will
inevitably be concentrated on daytime hours because of local and

had been signed as Broadcasting went to press, it is believed that the program will use
guest stars backed by Benny Goodman and Nathaniel Shilkret's orchestras with Rupert Hughes as
master of ceremonies. Mr. Moore
will remain in Hollywood to produce the program.

hour is $3,500.
Leeford Advertising Agency,
315 Fourth Ave., New York, recently organized, which handles
some of Remington-Rand's accounts, is the agency for this account, and it was partiall-" instrumental in the establishment of the
new network. Also negotiating for
its start with Remington-Rand as
account, besides Messrs.
Squire and Bowen, were
John Shepard 3d for Yankee.
George Roesler for Affiliated, H.
Allen Cambell for Michigan, E.
Y.
Flannigan for WSPD and
Mrs. Edythe Fern Melrose for
the

first

Rand,

For NBC, John F. Royal, provice president, and Fred
Bate, London representative, made

gram

the trip. CBS sent Don Ball, announcer, over to return with Cesar
Saerchinger, its European representative.
MBS was represented
by G. W. Johnstone, director of
public relations, and Harlan Eu-

gene Read, commentator.
1
The BBC staff was headed byj

talent

Symons-Craney Buy

TOM

W.

SYMONS

Jr.,

KXL

operator

KFPY, Spokane, and E. B.
Craney, operator of KGIR, Butte,
Mont., were disclosed as the purchasers of KXL, 100-watter of
of

Portland,
filed

with the

ject

to

FCC

Ore., in applications

FCC

June

Subapproval, they have
12.

agreed to buy the station in equal
parts from H. B. Read at a price
of $20,000, with Judge John Kendall and several other Portland
men as qualifying share holders.

Kelvinator Starting

WITH

ii

broadcast)
engineers,
comprised C. M. Hall, W. G.
ton and J. F. Howard.

who^i
Pres-;i

Option For WALK Sale
For $25,000 Is Revealedi!
At Hearing Before FCC
OPTION for the sale of WALR,,
Zanesville, 0., 100 - watter, to the
Community Broadcasting

Co.,

of

Toledo, for a sum in the neighborhood of $25,000 was revealed at a
hearing June 10 before FCC Ex-

aminer Walker. The hearing involved the application for removalof
to Toledo, as well as the^
new station application of Com-.
munity Broadcasting Co., for sta-j
tions in Toledo on 1200 kc. witt[
100 watts daytime.
Frazier Rheems, president o\

WALR

Community, under cross

-

examina

revealed his option for the
purchase. The option was^
procured for $5,000, he testified
and the purchase was to be con
ditional upon removal of WALF.
The $5,000 was ad
to Toledo.
vanced, Mr. Rheems said, by tht
Fort Industry Co. of which Georg(
tion

WALR

B.

and

Storer,

prominent broadcasts
Fort In

industrialist, is head.

also principal owner oi
Toledo.
Also participating in the hear
ing were WJIM, Lansing, Mich
which operates on the 1210 kc
is
as
channel on which
signed. This station protested th(
move on interference grounds ii
1934 when the FCC originall;
move withou
granted the

dustry

is

WSPD,

WALR

WALR

hearing and then set

Las

Rand program without any extra

Radio Co., Scripps Howard sub
sidiary, for a new station in To
ledo on 1200 kc. was heard, an(
this applicant also participated ii

fees added to their time charges.

New

the hearing as a respondent.

All of the stations, it was agreed,
will merchandise the Reming-ton-

York,

is

the agency.

1

i

Roger Eckersley, program direc-(
tor, and R. H. Wood, chief of spe-i
cial events, with John Watt as*;:
production man and George Blake
as special announcer. John Snagge,;;;
headed the group of 0. B. (out

local distributors picking
the outlets, Kelvinator Corp., Detroit, in July will start an extensive spot campaign in all communities in which it has distribution. Geyer, Cornell & Newell Inc.,

WJAY.

'

More broadcasts would have
been carried, according to observers who were aboard, except for
the huge demand for private radiotelephone facilities which frequently crowded off regular schedules. AH of the networks had their
ojvn representatives on board as
guests of the line, with the BBC
handling all engineering phases.

side

any
Rand, intends to sell time
and all acceptable sponsors on this

regional network commitments of
longer standing.
Mr. Rand told
Broadcasting that Pan American
would only sell the hookup as a
unit, and would not act for any
of the individual stations or
groups.
The cost to RemingtonRand for its new Sunday half-

/

—

is

effort

;

i

testimonial to the technical installation of the I. T. & T. and to the
engineering work of both the ship
and the British Broadcasting
Corp. staff.

outthe Boston outlet

the Chicago outlet.
clear time on the
Inter-City Group and add it to the
hookup was said to be under way,
with plans afoot to add the following Inter-City stations as perma-

An

turbing
Shift in

with a new 13 week se-

with
lets.

even greater radio publicity break
than the N ormandie got on her
first crossing. Almost without exception, the broadcasts relayed to
NBC, CBS and MBS came through
with remarkable clarity
a high

was

ries, it

60 broadcasts from the
super-liner Queen Mary

it

month the application

aside.

of Continen

tal
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Amendment Repeal

Davis

Lifts

Thumb

Paves Way for FCC to Improve
Existing Outlets and Possible Network Expansion

End of Rule

THE SO-CALLED

I

n

ijm e

t

governing

1-broadcast

of

Davis Amenddistribution

station

facilities

of

was

^erased from the statutes June 5
^Avhen President Roosevelt signed
Mhe bill repealing the clause which
;for eight years has been the most
iicontroversial provision of radio law.
As a direct result it is expected
the FCC Broadcast Division will
with applications
be
(from stations for improved facilities and new stations. The bulk of
the petitions, however, will be in
the nature of refiled applications
which previously have been denied
Ibecause of the rigid Davis Amend-ment and the Commission "quota
leystem" devised pursuant to it.
The Davis Amendment, included
in the original radio law as a sort
of halter on the old Radio Commisfeion, divided the country into five
;radio
zones, disproportionate in
:=ize
but approximately equal in
population. It specified that broadpasting stations, hours of operajy[;iion,
power and licenses be allocated equally among the fire zones,
and equitably among the states in
?ach zone according to population.

swamped

The provision, however, was inrrapable of full enforcement beause of natural limitations, and
bi|jiad been violated more or less condstently by the Radio Commission
ind the

Mutual

stations

board.

preway at once for
he stepping up of station assignnents wherever consistent with
echnical limitations.
There are
ew desirable places in the counry where additional stations can
e installed without interference,
n the open spaces of the West and

iouth where additional facilities
light be installed, now that the
|3avis Amendment is out of the
ay, there are generally presented

educed operating status because
quota rather than technical re-

NBC

the

also

eastern

is

1

Of great significance is the posaugmenting of existing net'orks and perhaps the developlent of others through increases
station facilities.

National adsrtisers and agencies generally
^ave looked with disfavor upon
OO-watt stations as network outI

ts or for national business. As a
msequence the major networks

only a few exceptions have
sen inclined to scorn 100-watters
^^en though the markets they
^ irve might be desirable.
With the expected increases in
J;.atus of stations in certain marits
from part-time outlets or
^om locals to regionals, it is enrely conceivable that a number
c them will
be added to NBC and

une 15, 1936

•

Along with the Davis Amendment, the so-called quota system,
adopted in 1930, is automatically
nullified.
Under it, the old Radio

Commission

to-

1,

1936,

an

established

arbi-

Congress Voted to Repeal Davis Amendment)

When

DAY
Units

State

Conn.
Del.
C.

N. H.
N. J.
N. Y.
R.
Vt.

I.

Total

Due
2.13
0.32
0.64
1.06
2.16
5.63
0.62
5.36
16.69
0.91

0.48
36.00

Over or
Assigned
Under
1.92
0.20
0.60
1.14
1.98
5.51
0.43

4.105
18.77
1.10
0.56

36.315

—
—
—
+
—0.18
—
—

0.21
0.12
0.04
0.08

0.12
0.19

—1.255
-1-2.08

-h0.19
-1-0.08
-1-0.315

Percent

Over or
Under

—10
—38
—
+
—
—
6
7

8
2

—31
—23

+ 12
+21
+ 17
+
1

Due

Assigned

3.85
0.57
1.16

3.45
0.33
0.90
1.72
4.10
7.45
0.80
5.055
22.02
1.20
0.86

1.91
3.91
10.17
1.11
9.67
30.14
1.65
0.86
65.00

47.885

Units

Percent

Over or
Under

Over or
Under

—
—0.24
—
0.40

0.26

—0.19

+ 0.19
—2.72
—
0.31

—4.615
—8.12
—0.45
—0.00
—17.115

—10
—
42

—22
—10

+

5

—27
—28
—48
—27
—27

—

—26

Ky.
Mich.

Ohio
Pa.

Va.

W. Va.
Total

3.38
6.25
8.58
12.43
3.13
2.23
36.00

3.95
5.05
9.83

12.38
4.85
2.19
38.25

+0.57
—1.20

+
—
+
—

1.25
0.05
1.72
0.04
2.25

+

+ 17
—
19
+
— 15
+55
—
2

+

6

Ala.

Ark.
Fla.

Ga.
La.
Miss.

N. Car.
Olda.
S. Car.

Tenn.
Texas
Total

3.32
2.32
1.84
3.64
2.63
2.52
3.97
3.00
2.18
3.28
7.30
36.00

—0.67

2.65
2.77
3.65
4.46
5.40
1.32
4.45
3.51
1.30
6.05

+2.77
—1.20

11.14
46.70

+ 3.84
+ 10.70

+ 0.45
+ 1.81
+ 0.82

6.10
11.28
15.50
22.45
5.64
4.03
65.00

4.25
7.09
12.86
14.95
6.54
4.30
49.99

—1.85
—4.19
—2.64
—7.50
+0.90
+0.27

—30
—37
—17
—33

+ 16
+ 7

—15.01

—23

—1.39
+0.76
+2.08

—23

+ 0.48
+ 0.51

—0.88
+2.77

DAY

—20

+ 19
+ 98
+ 22
+ 105
—
48
+ 12
+ 17
—40
+ 84
+ 53
+30

5.99
4.19
3.32
6.58
4.75
4.55
7.17
5.42
3.93
5.92

13.18
65.00

4.60
4.95
5.40
5.10
5.60
2.42
4.95
5.65
3.20
7.75
14.12
63.74

—

1.48

+0.85
—2.13

—2.22
+ 0.23
—
0.73
+ 1.83

+0.94
—1.26

+ 18
+ 63
—22
+ 18

—47
—31

+ 4
+ 31
+ 7
—
—19

2

FOURTH ZONE
NIGHT
111.

Ind.

Iowa
Kansas
Minn.
Mo.
Nebr.
N. Dak.
S. Dak.
Wise.
Total

10.14
4.30
3.28
2.50
3.41
4.82
1.83
0.90
0.92
3.90
36.00

11.41
3.65
5.75
2.49
4.18
5.23
1.96
1.40
0.86
3.50
40.43

+ 1.27
+
—2.47
0.01
+ 0.77
+0.41
+ 0.13
+ 0.50
—0.65

—
—
+

0.06
0.40
4.43

+ 13

—15
+75

—

+23
9
7

+

+56
—
—10
7

+ 12

DAY
18.30
7.77
5.93
4.51
6.15
8.70
3.30
1.63
1.66
7.05
65.00

16.77
6.54
8.63
4.12
5.77
9.74
5.65
2.10
2.13
6.72
68.17

—1.53
—
+2.70
—
1.23

0.39

—0.38

+ 1.04
+2.35

—
+0.47
—
0.47

0.33

+ 3.17

FIFTH ZONE

DAY

NIGHT
Ariz.
Calif.

Colo.

Idaho
Mont.
Nev.
N. Mex.
Ore.

Utah
Wash.
Wyo.
Total

1.32
17.18
3.13
1.35
1.63
0.27
1.28
2.89
1.54
4.73
0.68

36.00

BROADCASTING

1.37
19.97
4.61
1.60
2.15
0.30
1.13
4.12
3.30
7.73
0.40
46.68

+0.05
+2.79

+ 1.48
+ 0.25
+ 0.52
+ 0.03

—0.15

+ 1.23
+ 1.76
+ 3.00
—
0.28
+ 10.68

+ 4
+ 16
+ 47
+ 18
+ 32
+ 11
—
12
+ 42
+ 114
+63

—

41

+30

with.

This table shows that of the 48
states

2.38
31.02
5.66
2.43
2.94
0.49
2.31
5.21
2.78
8.54
1.24
65.00

1.69

24.18
5.25
2.25
3.05
0.30
2.95
6.19
3.30
9.94
0.40
59.50

—
—6.84
—

—16

+ 46
—
—
9

6

+ 12
+ 71
+ 29
+ 28
—5
+ 5

0.69

—29

0.41

—22
—
—

—0.18
+0.11
—0.19
+0.64

+ 0.98
+0.52
+ 1.40

—0.84
—5.50

+

7
7
4

—39
+28

+ 19
+ 19
+ 16

—68

and the District of Colum-

bia, 30 are
cilities

overquota in night fa-

and 19 underquota. In day
31

facilities,

of

the

states

are

underquota and the remaining 18
overquota.
In anv event, with the repeal of
the Davis Amendment and the
scranping of the quota system, the
way is opened for the FCC Broadcast Division to allocate facilities
wherever it can be done without
undue technical or economic hardships.

Even though the legal barrier
was more imaginary than real in
the past, in no few cases the FCC
has relied upon the overquota condition of a particular state or zone
to deny increased facilities. Now it

cannot make such contentions. The
general view is that whether the
repeal will work for good or for
evil will depend upon the manner

which

it

is

administered.

FCC

headquarters it was
stated there is no intention of doing anvthing about increased facilities such as might be possible
under the new law until the summer recess is over. The plan is for
the FCC to recess during July and
August, during which time it
would not hold hearings. More-

At

DAY

THIRD ZONE
NIGHT

trary unit of measure, a unit being the equivalent of one station
of 1,000 watts night power operating full time. Thus a station on
a clear channel with 5,000 watts
or more operating full-time is
valued at five units. Lower power
stations and time-sharing stations
were prorated in unit value accordingly. Under this system 400
units were set up for the country,
or 80 to each zone.
Many States Over the Quota
MORE than a year ago, the FCC
revised the old quota system to distinguish between day and night
quotas. Each zone was entitled to
36 night quota units and to 65 day
quota units. Indicative of the disparity in allocations under this
quota system is the last tabulation
of assignments made by the FCC
as of June 1 and reproduced here-

in

SECOND ZONE
NIGHT

,ith

9i

Prall, in letters to
chairmen of the

last three sessions of Congress.

NIGHT

;rictions.

ble

respective

Senate and House Committees, had
urged repeal of the amendment,
just as had been done during the

sea-

working

-

ti

FCC Chairman
the

FIRST ZONE

conomic factors which would not
i'arrant additional outlets.
It is expected that, as an evenaality of the repeal, a substantial
Timber of 100-watt stations will
e increased perhaps to regional
5:atus and that some part-time re^^^'aonals will be increased to full
.me. Heretofore some of these
hve been restricted in the main to

along

(Quota Analysis Existing June

Mass.

'umably opens the

known

FAREWELL TO QUOTA!

Technical Factors

amendment

is

cities

market" project.
Other regional and state networks might be expanded on the
same basis, notably Inter - City
Group, keyed from WMCA, New
York, and which now serves nine

Maine
Md.

of the

in the field for desirable
regional outlets in the Southwest
and South.
The House voted June 1 to repeal the Davis Amendment without a dissenting voice.
It was
reached in the usual course on the
consent calendar and was adopted
without debate or discussion. It
had passed the Senate on April 24.

to be interested
as Washington, St.
Louis, Cleveland, Baltimore, Kansas City and Salt Lake City. But
it
wants outlets with sufficient
power to attract national and regional accounts for its "major

such

in

D.

REPEAL

would be

tions.

FCC.

I

ward expansion of its Blue network as an all-inclusive nationwide undertaking, and probably

CBS. In the case of Mutual Broadcasting System, newest of the network enterprises, it is known to be
canvassing the field looking toward possible expansion transcontinentally, but it has been loath to
deal with
100-watters and, of
course, cannot use part-time sta-

Quota Bar

over, in routine cases of increased
hours or power or the like, which
now would be permissible, it is not
the intention of the Broadcast Division to put applicants to unnec-

essary expense through hearings.
Only where the issues are confused, or where there is economic
or technical protest from competitive stations or from those on adjacent or the same frenuencies,
does it intend to invoke the hearing process.
"We hope to use and not abuse
the provisions of the law as

amended," Chairman Prall declared June 6. "Where there is
recognized need for additional facilities which can be awarded without conflicting with engineering
requirements, the FCC proposes to
authorize the improved service.
The new law does give the FCC
greater freedom in considering applications for increased facilities,
it will do its utmost to improve service in the public interest,
convenience and necessity."
As re\ased, the law with respect

and

to allocations, now reads:
In considering applications

{Continued on page

for

li-

4-0)
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NTRODUCING
George

P, Hollingbery

Former Advertising Manager Chicago Herald and Examiner

now owner

of

George P. Hollingbery Company
representing Radio Station
in

Telephone State 2898

Only Outlet for

NBC

Blue Network Programs Between

St.

Louis and Denver

New York

Page 14

Chicago

— 307

North Michigan Avenue.

:WEEN:

City Representatives

Furgason
234 West 56th Street

WREN

—

8C

Aston, Inc.

Telephone Columbus 5-7973
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SELFRIDGE ELECTRICAL

Metckandhln^ A/ote±
Buick and Boxers

—Free Puppies—Flowers From Katt
Pleased
Clersv —
Plee-Zins

Tellins the

BUICK MOTOR

which

Co.,

vtlW

sponsor the broadcast of the Joe
Louis - ilax Schemling fight June
18. has begun a build - up of the
event, which headlines the promotional program of the automobile
company for the month. Clem Mc"
Carthy and Edwin C. Hill have
been scheduled to handle the broadRecalling the favorable imcast.
pression these two men made at
the time of the broadcast of the

Louis - Baer fight, Buick is using
small space in all newspaper adattention to the
broadcast, which goes over the
Blue and Red networks of the XBC.
Thomas H. Corpe, director of
advertising and sales promotion,
has announced that "listening
posts" will be established in all
Buick salesrooms throughout the
country, to which the public will
be invited at the time of the fight.
Posters and dealer displays are
calling attention to this feature.
District managers of the company
are also engaged in a sales contest, prizes for which will be ringside seats at the event.
calling

vertising,

*

*

*

WMBH,

Joplin, Mo., pro%ided the
Life Undei^writers' Association of
that city with interesting promotion during the recent National
Life Insurance Week. Ray Sollars.
of the
continuity staff,
planned a campaign of transcribed
programs and spot announcements.
Display pictures and literature
were placed in the station.
So successful was the campaign
that Charles P. Gish, president of
the Undei-writers, who had not
planned to use radio at first, wrote

WMBH

"We

are happy indeed to say
that we are verj- appreciate of the
results that are coming in, and we
are sure the Joplin Life Underwriters Association will not want
to ever be without the assistance
jf your broadcasting station for
>
if e Insurance Week in the future."
this:

WSM.

Xashville. is gi\-ing away a
half-million copies of a "WSIM Appreciation Edition" of Radio Guide,
fan magazine, at its exhibit at the
The 12-page
Texas Centennial.
edition contains data on talent, a
Gratid Ole
story of the
pictures.
Opry, a page of
Cooperating in the WSil exhibit is
National Life & Accident Insurance Co.. operating the station.

WSM
WSM

TWELVE

commercial announcements, each of which is announced with a contest key letter,
are broadcast by WDGY. Minneapolis. At the end of 13 weeks
daily

prizes will be

awarded

to listeners

who have completed daily slogans
made up from the key letters. The
described as effective in
selling summer time.
contest

is

LOS ANGELES

Post Office has
launched a couitesy program one
evening a week on KEHE with
interviews of postal heads and
dramatizations of features of the
postal facilities. The station dramatic staff provides the cast.
The
post office has placed streamers on
all of its motor equipment to inform the public of the series.

3f

the

of

the

BEARING

WOAI, San

Mills series,
Antonio, recently au-

LOCKY STEEE HIT PAEADE"

YOUH LUCKY

STHIEE 'SWEEPSTAKES"

through
'lajrne Co., Los Angeles agency,
3 using a weekly evening 45-minte period on KEHE, Los Angeles
>al.,

the form of a juvenile re\-ue
.-ith talent from the Fanchon
&
larco school of the theatre. Tickts for the program are given to
larket and grocery establishments
'Tid may be
secured without
ence of purchase. Prizes, includi_g a dog, are given
each week
•ith the prize drawing held for the

,a

umbered

iW

tickets.

15,
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Kate

Smith

A &

WMFG,

Hibbing, Minn., concocted

a bright contest idea to build

up

audience in nearby Chisholm.
Minn., population 8.000. A musical
guessing contest was started, with
100-word announcements in which
the first person phonine in the
name of the number received a
gift from a sponsor. The first program drew about 200 calls. When

number grew

continued

-without

to 800, the tele

the

telephone

angle.

DOLLAR

bills

were

ti-aded

for

two-cent stamps by WMAZ, Macon,
Ga.. when E. K. Cargill. manager,
sent this message to a number of
advertising prospects: "We'll trade
you a crisp one dollar bill for a
two-cent stamp. Just copy the fol-

lowing paragraph on your letterhead in your own handuTiting and
mail it to us.
In return, we'll
send you the dollar for your trouble."
The paragraph contained
data on
coverage, vacation
habits, auto radios and a
success story.

WMAZ

WSYR,

Generally no report is sent
until a product has been on the air
at least two months.
A "Result
Report" form has been prepared
by the merchandising department,
with space for name of advertiser,
product,
agency, sales problem,

tised.

Inc.

how

nrra AvoniE.

BEW YOEt

—

K. T.

SWEEPSTAKES
American Tobacco Co. is distributing these
entry blanks for its Hit Parade
sweepstakes through tobacco dealers. Starting June .3 both Red and
Blue networks of NBC have been
used for the Lucky Strike Wednesday series, the first time a
sponsor has used both simultaneously for a regularly scheduled
program. On CBS the' Hit Parade
is broadcast Saturdav evenings.

BROADCASTING

"MOROCCO"

with

the Florist's Telegraph Delivery
Association in sending free flowers
to every permanent invalid and
those who are ill and rarely receive any flowers.
The flowers
were delivered on International
Flower Shut-in Dav, Sundav, June
& 'P food
14. Posters in all the A
stores told of the plan and advised
patrons to hear the Kate Smith
program for further details. Kate
and a CBS microphone had a
prominent place in the posters.

Syracuse, sends to advertisers trade reports with result
histories of each product adver-

Ill

otion pictare

CBS program,
P, tied-in

WMAX

THE AMEHICAN TOBACCO CO.

CO.. Southgate,
the
Charles
H.

THE

sponsored by

WLS

TOUH

based on the fam

data on items needed in homes.

phone company couldn't stand it
any longer. The program will be

listeners have purchased well
over .50.000 copies of the 1936 WLS
Family Album. The book contains
nearly 100 pictures of WLS artists
and staff members.
It
is
the
seventh edition, and sells for 50c.

MARLENE

DIETRICH

their homes. From this information the sales department culls

the

a

ctioned the new program series
vhich features Hynins of All
Thurches, Betty & Bob and' Betty
7rocker, before chain grocers at
>ne of their regular meetings for
itore managers.
Other auditions
vill probably be made. Supplemenarj- remarks are also explained to
he grocerymen. Letters were sent
o all clergy- telling them about
lymns of All Churches. Later on,
ontacts with over 300 grocers
vill
be made, as customary on
hese types of accounts, to find effects on sales.

:EN0 PACKING

program director of WMEX,
evolved the idea that, for the best
letter received each week telling
which of these three items the
writer would like if he won, and
WHY, the winner would receive
his choice. The letter must include
the name, year, and model of each
or all of these three household fixtures, which the writers have in

CLARK

GABLE

ly,

the title Thoughts Unblack and aluminum
promotion piece issued by WOAI.
San Antonio, cites coverage and
advertising data for advertisers
and agencies. Charts and typographical novelties are employed
to carry the message.
covered,

merchandising

new General

can Bosch radio, an Apex washer,
or the equivalent of SlOO in other
household commodities, in a promotional campaign, placed by Torrey & Ryan, Boston. John B. Reil-

its

'

AS PART

Co.,

Boston, broadcasting a Friday 15minute series on WMEX, Boston,
is gi%-ing away either a refrigerator of standard brand, an Ameri-

ties,

solved,
results,

merchandising
comments.

activi-

BRUCE WALLACE, promotion
and publicity director of Central
States Broadcasting System, has
prepared a summer sales booklet
for salesmen and prospects
of
KFAB. KOIL and KFOR. The
book. The Truth About the Doldruin Theory and the Good Old
Summer Time, uses and quotes
statistics on the national summer
sales markets gathered from numerous survevs.

9
^WABC
SPOTLIGHT — Newspaper
P.M.

LUX
promotion

LD.S.T.

was used by Lever

Bros. Co. to anounce the shift of
the "Lux Radio Theatre" to Hollywood as well as the signing of
Cecil B. DeMille as director.

LYON VAN & STORAGE

Co.,

statewide California van and storage company \Wth headquarters in
Los Angeles, which has added
KFOX, Long Beach; KIEV, Glendale and KFSD, San Diego, to
bring the list of stations on its program to nine, through Charles H.
MajTie Co., Los
Angeles, uses
weekly 15-minute transcriptions
called 'Moving Stories of Life, produced at Recorders Inc., HoUj^wood.
The open and close of each disc can
be used for announcements by local branch of the sponsor.
In Los
Angeles area it is used to announce
a giveaway in the form of a map
of Los Angeles, Long Beach and
Glendale. The vans of the firm tise
streamers to advertise the program.

SOME 54.000 food labels representing more than three carloads
of merchandise were received by
Aument Bros., Lancaster, operating Plee-Zing stores in that city,
in a two-month label saving contest open to school children. Extra
labels were given with weekend
specials,
which were designated

Red Star Items. A Monday program
was staged on WGAL, Lancaster,
n-ith newspapers and dealer circulars
also
being used. Grand
prizes were offered as well as
weekly prizes. Each week contestants

left

labels

with

grocers.

STERLING PRODUCTS
York
paste)

(

Inc.,

New

Magnesia toothdispensing through retail

Phillips

is

- plated ladle with
every purchase of a 25 or 50-cent
tube of Phillips toothpaste.
The

outlets a silver

offer will

continue until the deal-

supply is exhausted. The program is heard Mondays 8:30-9
p. m. over an NBC-Blue network.
ers'

UNITED FOOD STORES,
Midwest,

are

using

of the
spot an-

a

nouncement campaign on

WGAR.

Cleveland, appealing to youngsters.
Cookies, fruit and other child-interest foods are promoted during
a late afternoon period. Outlines
of drawings of aninials are distributed to the kiddies and prizes
are given to stimulate interest.
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Volume For April
Well Above 1935
But Below March

BOOM
Now

2%

Once

Enemy

as an

advertising in April was $8,829,488, the
usual seasonal decline causing a
oA'Tc dip from the March figure.

As

in

VOLUME

broadcast

of

customary, local advertising

is

rose 12'vc in April, conforming to
the usual spring rise in retail
trade. The April total, however,
was 9.59f above the same month in
1935.
Greatest April gains occurred in
regional network and national non-

network volume, with

local adver-

tising being only A'Tc above April
a year ago. In the

rendition

totals, transcriptions showed the
best gain over March and over the
April, 1935, figure, both in national and local business.
In the sponsorship field increases
were noted over March in national

non-network and

automotive
advertising; regional network, national non-network and local gasoline and accessory volume; local
clothing and department store advertising

and

local

national

non-nethousehold equip-

work and local
ment business.

Automotive Increase

AUTOMOTIVE

gains

were par-

ticularly outstanding as compared
with 1935. Gains also were noted
in miscellaneous network sponsorship, regional network and national non-network gasoline and

accessory advertising and national
non-network food volume.
Retail
establishments increased their use
of radio 12.3 '/f above March but
fell .1% below the mark for April,
1935.

National network volume dropped
10.69r from March to April; national non-network volume dropped
regional network volume
7.17f
rose 17c; local advertising gained
;

12.57.

Rises in various portions
of the medium as compared with
April of last year were: National
network, up 9.87
regional network, up 38.57f national non-network, up 17.87f local, up .4%.
All media showed increases over
the corresponding month a year
ago, farm papers rising 20.87c,
national magazines 117r and news;

;

;

papers 8.17.

Non-network

advertising

as

a

whole increased 1.77- over March,
local gains more than offsetting
the national non-network decline.
Clear channel stations non-network
volume declined 2.47c with regional and local volume rising
5.2 and 5.87. Local non-network
volume for April increased 21.67over a year ago, clear channel nonnetwork advertising gained 4.27:
and regional volume rose 97c. The
gain in total non-network advertising was 8.47c over a year ago.
1936 Gross

Time Sales
Cumulative

March
April
Jan.-Apr.
Net._$5,400.252 $4,830,251 $19,756,867
Reg. Net._112,546
113,647
413,965
Natl.
Nonnet.__ 2,097,400 1,937,800
7,608,350
Local
1.722,170
1,947,790
6,559,670Natl.

Total-

1,332,368 S8, 829, 488 $34,338,852

KNOW,

Austin,

Tex.,

recently

purchased by Hearst Radio Inc.,
has been added to the CBS supplementary group.
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Bush, of Blackman, Says
Assures Prompt Payment

L. T.

industry, long a bemoaner of radio's advent, has done
an about face and at the recent annual meeting of the National Piano
Mfrs. Association, radio was credited as a major influence in recent
improvement in the industry. In
1928 radio was blamed for a slump

Usual Seasonal Decline Noted;
Retail Sponsorship Rises

Cash Discount
By Stations Urged

PIANOS

Credited to Radio,

Viewed

THE

IN

piano

demand which by 1932 had
duced sales some 907
W. A. Mennie, secretary of

It

ALLOWANCE
by

interest in musical instruall kinds, particularly the
piano. "Private and group instruction in piano is on a bigger scale
now than at any time in the indusNew
try's history," he contiuued.
styling of pianos and small uprights have aided in stimulating

1^

™r. tjusn

ments of

apartment and general demand.

From Esquire
"ire have plenty of people icho imi-

—

ichat ice icant
dog to imitate people."

tate dogs

is

a

KTHS, Hot

Springs, Ark.,

headed by Col. Tom
H. Barton, Arkansas oil man and
publisher, was disclosed June 5
when an application was filed with
the FCC for transfer of the property from the Hot Springs Chamber of Commerce to Radio EnterThe purchase price is
prises Inc.
understood to be between $50,000

and $75,000.
Col. Barton, who is head of the
Lion Oil Co. and who also publishes the Arkansas Farmer, is
listed as 807c stockholder in Radio
Inc., with R. E. Meinof the oil company, as presiCol. Barton
dent, holding 187c.
also owns KARK, Little Rock, ana

Enterprises
ert,

KELD,

El Dorado.
has
been
Enterprises
formed to hold the radio properties
of Col. Barton, with G. Edward

Radio

Zimmerman, onetime manager

of
later with
station relations departthe
ment, engaged last April to act as
Mr. Zimmerman will
manager.
maintain his headquarters at Little
Rock but will supervise all three
stations.

KFRC, Houston, and

NBC

Democrat Radio Division

To N. Y. After Convention
WITH

William B. Dolph heading
the radio division and Eddie Dowling heading the stage and screen
division, the Democratic National
Committee completed its executive
setup for publicity by naming Sol
A. Rosenblatt as chairman of the
motion picture division. The apdipointment of the former
vision administrator for the raaio

NRA

and entertainment industries, who
is

now

counsel

acting as special copyrig:)t
for the Associated Inde-

pendent Radio

Broadcasters

Inc.,

was announced June 4 by Chairman James A. Farley. James A.
Sauter, of New York, will serve
as vice chairman of both the stap-e
and screen and motion picture diAll divisions,
including
visions.
Mr. Dolph's, will function out of
New York headquarters at 221
Madison Avenue after the Democratic National Convention, with
Charles Michelson, publicity director of the committee, moving
there, with his staff,
ington.

from Wash-

cies,

L. T.

of

Blackman Advertising

Inc..

project.

the doubtful reception accorded its
first series, Liberty at the Crossroads, which the networks refused
to carry. The radio division has
already issued one promotional
piece on "how to advertise and

merchandise effectively Republican
broadcasts in your community."
This suggests such familiar tieins
as postcards containing listening
data, window streamers, newspaper ads calling attention to programs, automobile banners, broadcast schedules, etc.

for

which

the

cam-

Republican

committee

expected shortly to
is
radio budget probably exceeding the $500,000 spent in 1932,
will divide his time between his
Washington headquarters in the
Barr Bldg. and his New York
headquarters at 1 E. 57th St.
Theodore F. Allen, who like Mr.
Sabin. was formerly with NBC,
allot a

has been appointed Washington
manager.
John W. Elwood, former NBC
vice president, is Eastern manager, with Keith McLeod, formerly
with NBC and WIP, as program
director, and Claude Bolser working on merchandising and displays. All are at
quarters.

New York

head-

is

Mr. Bush's Letter

THE

letter sent to stations by Mr
Bush follows in full text:
Year by year the use of spot radi
for our clients is growing in impoi
tance. However, there is one phase o
this which gives us cause for eori
cern.
That is the fact that very fe^
radio stations allow cash discounts.
Over the years media owners hav
been assured of prompt payment b(
cause in the main they were wis
enough to establish a cash discoun
policy.
This made it possible for th
agencies to get their money on a cei
tain date and be in a position to mee
in turn the media owners' cash dif
count date. No agency, no matter ho^
amply financed, is in a position to pa
media owners' bills on a given dat
unless the agenc.v has previously bee
paid by the client. As you must knc?
no part of a cash discount is retaine
by the agency. It is passed in its ei
tirety to the client for prompt pa;
ment and as stated heretofore its a
lowance by publishers has made
possible for agencies to pay the medi
owners on schedule.
With the development of radio to i
present effectiveness it is not on'
possible but quite probable that mar
campaigns will consist of spot radi
Lacking the cash discount as a tofor securing prompt payment on tl
part of the client, there is grave da:
ger that the splendid record of age:
cies in meeting due dates for client
advertising may be disrupted.
therefore should like to sugge
that if possible you immediately ado]
the
cash di.scount on station tin:
If you are unable to adopt stieh
liolicy immediately it will be a gre:
help if you will state to us your reco
nition of its value and need, and yoi
intention of establishing cash discoun
on station time as soon as it is fea>
shall appreciate r
ble to do so.
ceiving your assurance on this poin -

We

planned to place all time
direct, buying time not only on
the networks but using transcription programs and announcements
on a larger scale than in the 1932
campaign. A special foreign language drive is planned via radio,
using the stations with known foreign language apneal.
It

<

has been advanced to stations
Bush, secretary-treasurer

by

to attract listener interest despite

Based on Radio Contemplated

paign,

j

proposal!

RADIO promotional methods are
being adapted to the political campaign plans of the Republican National Committee's radio division,
with Thomas G. Sabin as director
of radio supervising the distribution of tieups and aids intended to
help local and state Republican
committees "merchandise" their
candidates more effectively in connection with the use of radio time.
Dramatizations are being urged
so far as possible, indicating that
plans
committee's
national
the
still contemplate political dramas

GOP Drawing Plan

May Increase Budget
SABIN through the

j

that such discounts be allowed, as
a means of assuring prompt payment of bills by advertising agen-

York, who is in direct charge
of spot placements for the agency.
In a letter to all stations which
have not been allowing cash discounts, Mr. Bush called attentior
to the growing importance of spo1
radio. He brought out that ovei
the years media owners have beer
assured prompt payment becaust
in
the main "they were wis(
enough" to establish a cash discount policy.
Arthur B. Church, chairman oJ
the NAB commercial committee, ii
expected to raise the question foi
uniform adoption of cash dis
counts at the Chicago convention
There is considerable sentimen
within the industry supporting it
according to reports, because o:
the precedent established in othe;
media. Newspaper stations gen
erally are understood to favor th*

MR.

\

New

KTHS IS ACQUIRED Of Radio Campaign
BY BARTON GROUP Extensive Merchandising Effort
to the interests

!

i

NAB

^"^^IP^

ened

of

—

^

the
recent

stated at the
convention that radio has reawak-

SALE

ered on an industry-wide basis
at the
convention in Chicago July 6 - 8.

re-

.

association,

broadcasting

stations g e n e rally
of a cash
discount of 27r
may be consid-

2%
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1!

ALL ACES
TAKES these powerful stations to
ITmake
Grand Slams in Sales! Nine
great

markets— and

Broadcasting

these great National

Company

outlets are always

ready to play the

sales cards for spot

local advertisers.

"Local"

But powered
larity

stations

and

— yes.

\^'ith

the prestige, popu-

and influence

of the world's largest

radio organization— /co per cent.
These are
.

.

.

the stations

the pick of the pack:

NEW YORK
WEAF

50,000 watts

WJZ

50,000 watts

PITTSBURGH
TRI-STATE

KDKA

THE GREAT NORTHEAST

WGY

50,000 watts

NORTHERN OHIO

WTAM

50,000 watts

THE

50,000 watts

CHICAGO

WMAQ

NEW ENGLAND
WBZ-WBZA
51,000 watts

AND

MARKET

50,000 watts
50,000 watts

DENVER AND THE
MT. REGION

ROCKY

KOA

50,000 watts

SAN FRANCISCO

DISTRICT

OF COLUMBIA

WRC
WMAL

1000-500 watts

KGO

7,500 watts

500-250 watts

KPO

50,000 watts

Completely Programmed by

NBC

For full information about one or all of these stations,
contact the one nearest you. Each station represents every
other station, and the sales offices of NBC represent them all.

une 15, 1936
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Public

Begun by Don

NetMork Using System De>'ised
Secretly by H. R. Lubcke
THE FIRST pubdemonstration
in America of
cathode ray telelic

\ision,

framing

images 24
times per second,
was given in Los
Angeles June 4
by the Don Lee
Broadcasting System, whose tele-

300-line

%ision director,

Mr. Lubcke

Harry

R. Lubcke,
thereafter as-

was

immediately
signed to go to Washington to attend the June 8 and June 15 conferences on ultra-shortwave broadcasting.

The transmitting and receiving
systems were developed secretly
during the last year-and-a-half by
Mr. Lubcke, who has been operating experimental station W6XA0

December

since

1931, starting first
cathode-ray 80-line scanning

with

and gradually developing
present system.

to

It utilizes films

the
as

televising subjects, broadcasting in
the 42 to 56 megacycle band on a
45,000 kc. carrier.

Starting June 5, President Thomas S. Lee of the Don Lee system
announced that the public demonstrations were to go on a regular
daily schedule from 3 to 5 and from
6:30 to 8:30 a. m. (PST). During
each of these periods the public is
invited to see and hear the combination sight-and-sound receiver
on the main floor of the Don Lee
building in Los Angeles.
Field Is
ed,

Mr. Lubcke stat-

of

the self-synchronized,
cathode-ray tube type developed by
is

himself

and

first

used

in

mg

conference June 8, Mr. Lubcke
stated that, while ready-made teleision receivers are not yet available
for the reception of any American
television broadcasts, the field is
wide open today for experimenting by skilled amateurs, who can
construct their own receiving sets.
For details of how to construct a
receiver he has invited all interested to write to the Television
Division, Don Lee Broadcasting
System, 1076 W. 7th St., Los Angeles.

Ford Renews, Shifts Time
FORD MOTOR Co., Detroit (mocars),

have

renewed

on summer

New Summertime, NBC

is

tential circulation figures.
"The upswinging line drawn by
auto listening patterns itself closely after the development of home
listening
both as to rate of increase in set ownership and in
length of time devoted to listening. Eventually, that means auto
sets will off^er a potential circulation as big, if not bigger, than the
present home radio set potential
circulation! It makes a neat point
for advertisers to think about when
planning sales and advertising pro-

—

Tuesdays, a half-hour earlier than
the present schedule. On June 26
the NBC-Blue network program
moves to 9-9:30 p. m. Fridavs, effective July 3. N. W. Ayer & Son
Inc., New York, has the account.

AUTOMOBILE REEIVINB SETS

and to have some
upon it, NBC originated a program especially planned

1S33

<l£iS

1934

SES^SeS^Sc

1933

i£&Si€e€&<S&S&€&S£S&
ua snM uncun

—

thought

utes:

60 min.

57 min.

5 min.

7 min.
16 min.

Total

Morn.

16 min.
14 min.

Aft.

Eve.

Total

7

min.

35 min.

30 min.

10 min.

55 min.
55 min.

16 min.
48 min.
17 min.

120 min.

81 min.

Total

Sun. Morn.
Sun. Aft.
Sun. Eve.

% of

Families

Families

Radio
Cars

With Car
Radios

Family

94
100
237
118
148

13.0
9.8
17.9
13.4
16.6

8.8
7.5
14.2

11.4
11.7

4.05
3.79
3.92
3.69
3.75

697

14.3

10.95

3.84

1071
1328
1671
1037
1262

723
1020
1326
878
890

6369

4837

75.9

Increase

HOWELL SELLS WEBR
— TO BUFFALO ^EWS

in the network
CBS stations

two

and KLZ, Denannounced June 8 by

WNAC's

night rate goes to $400
hour, $240 a half-hour and
$160 a quarter-hour, with day and
transition rates increased in pro-

an

change

is

made

in

WAAB,

alternate basic
outlet, which begins at $275. The
new KLZ night rate is $200, $120
and $80, with day and transition
rates up in proportion. Previouslv
rate began at $375
the
and KLZ at $175.

WNAC

Sunset Oil Uses Three

SUNSET OIL

Co., Los Angeles,
has started a weekly 45-minute
program, Ciirtain Calls, on KFWB,
Hollvwood, which keys the series

KFOX, Long Beach and
KFXM, San Bernardino. Talent

to

consists of Owen Crump, master
of ceremonies, and contestants who

KFWB

high on
amateur
hours in the last two years.

SALE of WEBR, Buffalo, to the
Buffalo Evening News interests,
already operators of WBEN, was
disclosed June 2 in applications
filed with the FCC asking for voluntary assignment of the
and associated shortwave licenses
from the Howell Broadcasting Co.
to
Inc.
The amount paid
Herbert H. Howell for the station
was not divulged, although the
transfer awaits FCC approval.
The station operates with 100
watts night and 250 watts day on
1310 kc. The new
Inc. is
headed by Edward H. Butler, editor and publisher of the newspaper, as president and treasurer,
with 60 ""f of the preferred stock,
the other 40 '^r being held by Majorie Mitchell Baird, who is part
owner of the newspaper. All common stock is held by Edward H.
Batten Jr. A. H. Kirkhofer, managing editor of the Neivs, is vice

WEBR

WEBR

WEBR

president, and

Clayton H. Under-

business manager of the newspaper, is assistant ti-easurer.
bill,

Buckeye

were disclosed
Mr. Carpenter j^ne 13, when it
became known that it is expected
to have lines ready for operation
by July 1. At the same time it
was disclosed by the FCC that
permission has been granted to
change the call letters of WAIU,
Columbus, to
presumably

WHKC—

to identify

more

closely as the
station to
Cleveland, these being the two
stations owned outright by a subsidiary of the Plain Dealer. The
it

companion
call

July

letter

WHK,

change

is

effective

1.

The Buckeye Network will link
and
K B N,
Youngstown, the latter station
being 40% owned by the news-

WHKC

WHK,

W

paper organization. It will be
headed by H. K. Carpenter, manager of
and supervisor of

WHK

WJAY, Cleveland daytime station, whose transfer to the
Plain Dealer subsidiary was rethe group.

!

cently approved by the FCC, will
not be part of the network.

Mr. Carpenter will head the
network, which will issue a special
rate card to go into effect July 1.
Free & Sleininger Inc. will act as

i

;

'

I

I

national representatives.

New

Continuity Service
to WBS Library

Added
FOR

145 subscribers to World
on June 1
started a continuity series based
on the 1,500 library selections. The
service is designed to offer commercial scripts for local sponsorship and to provide program continuity service.
its

Library Service,

Radio
Cars

William C. Gittinger, CBS sales
manager, to go into effect July 8.

placed

11 min.

%of

Boston,

portion.
No
the rate of

28 min.

Cars

INCREASES

— were

23 min.
23 min.

With

Total-

ver

Winter

12 min.
20 min.

No. Car

Bend
Kansas City

of

Summer
Week Morn.
Week Aft.
Week Eve.

Families

Cleveland

WNAC,

himself and his

No.

South

rates

— keeping

radio intact for future use."
A summary of the survey results
follows:
Use of automobile radios in min-

Families

Newark

CBS Rate

St@s@=^es

a

for car sets. It hits the air at the
peak time for auto listening
5
to 5:30 'p. m. on Sundays over an
extensive network. The half hour
of lively mountain music features
Fields and Hall. The music and
patter are interspersed with "suggestions" to Sunday drivers. It's
easy to listen to while driving, and
it's all done in a spirit of fun. The
"dos and don'ts" for people on the
road aren't tinged with the line of
the ubiquitous back seat driver, and
NBC hopes the front seat driver
will find in them solid food for

67.5
,76.8
79.4
84.7
70.5

network,
known as

Cleveland Plain
Dealer
group,

@EiSES£SES&

1S3S

Sat.
Sat.
Sat.

a
re-

to
link three of the
stations of the

1932 <SE

Persons
Per

Worcester

for

Network and

€

1S31

grams.
dio listening,
sort of check

gional
to be
the

OWNERSHIP OF

prepar-

ing a "trailer" titled Radio Takes
to the Road, the result of surveys
by Anderson, Nichols Associates.
The new booklet will quote figures
indicating that people listen an
average of 65 minutes a day to
auto radios.
Data on auto listening were obtained by house-to-house personal
interviews in Worcester, Newark,
Cleveland, South Bend and Kansas
City last August and November.
An NBC Trade News Service release states that "these are really
the early days of auto radios, yet
with the long strides behind them,
they already loom as a big power
in advertising.
Drivers and passengers of the 3,000,000 radio
equipped cars in this country listen
an average of 65 minutes per day.
And that's just so much extra
drive in the sales punch for advertisers who are only paving to
reach the 22,869,000 home radio
sets upon which NBC bases its po-

Fi-ed

Waring and His Pennsylvanians
for 26 weeks on both NBC-Blue
and CBS. The CBS renewal is effective June 30, when the program
moves to the 9-9:30 p. m. period,
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of its brochure
listening, titled Good

May,

1932, when television images for
the first time were received in an
airplane. Mr. Lubcke holds patents
on the equipment and says the
principles involved are a radical
departure from those of other television investigators. It consists of
the
cathode-ray tube unit, two
scanning sources, the television receiver proper and power supply.
In Washington for an engineer-

tor

PLANS

new Ohio

ON THE HEELS

"In order to encourage auto ra-

Wide Open

THE RECEIVER,

NBC Finds Average AutoRadio Receiver

PLAN BUCKEYE JSET;
WAIU IS NOW WHKC
Lee Is in Operation More Than an Hour a Day

Television

With

WBS

release of first continuities

complete merchandising plan
was submitted in pamphlet form.
It contains instructions on marketing the service and includes a wide
variety of products. In addition two
15-minute transcriptions were offered with sample continuities for
demonstration to prospects. The
samples also serve as patterns for
programs built with World library
a

music.
First of the samples is What's
New, with feminine appeal, dealing with books, pictures, plays
and what women are doing in the
world. The second is Your Home,
also a program appealing to women, but devoted to the domestic
housewife as opposed to the woman with diverse outside interests.
The two continuities include dramatized commercials, and complete
scripts enable varying of the appeal to various types of sponsors

Minit Rub Test
BRISTOL-MYERS Co., New

Yori

(Minit Rub) will launch a test spcf
campaign on WDRC, Hartford, beginning Monday, July 6. 7:45-8
a. m.
The program will be a news
broadcast, six days a week, for 26
weeks. Young & Rubicam Inc.
New York, placed the account.
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h

it

Farewell
WOR

Boredom

to

holds no brief for boredom, and spikes

whenever the opportunity

offers.

Since

its

it

incep-

That such

alert

programming

America's largest listening-buying market

of sound entertainment and programs that reflect

proven by the response

with characteristic

station's total mail received

and

hr'io

zestful in the

the spirit of

York. But not by entertainment alone
to its

who

is

millions of loyal follozfers. Rare

has not thrilled to

all

that

viewpoint of Greater

WOR's

is

New

WOR knozvn

is

the listener

terse, colorful pres-

entation of the day's news and spot coverage of

1936

•

BROADCASTING

is

appreciated b}" the majority of 34 million ears in

tion this station has been dedicated to the pursuit

fresh

\une 15,

special events.

to date

now

it

is

well-

provokes. In fact, this

from January

1,

1936,

stands at the grand total of 1,181,065

compared with 429,734
and 337,830 ditto
be comcidence.

for the

for 1934.

WOR

same period of 1935

Such popularity cannot

confirms this by smashing

each record month after month.

-WOR
Page 19

:

WOV Negotiations
Marking Time

Still

Three-Cornered Plan Including
Lease to CBS Contemplated
of WOV, New York, for
$300,000 in a three-cornered deal
Paulist
which would give

SALE

WLWL,

Father Station in New York, fulltime operation with 5,000 watts
power, has been in negotiation for
the last month, but with no present indication as to when the deal
might be closed. There have been
protracted conversations all with
the objective of pacifying the militant Paulist group, and CBS has
figured in them.
It is understood that originally
the plan was for the Paulists to
purchase
at the $300,000
figure, and then lease the station
to CBS, with guaranteed time for

WOV

its religious programs.
These efforts,
however,
first
appeared
fruitless and John Iraci, principal
owner of
sought to procure

Texas Centennial Invites
Broadcasters to Attend
AN "open letter" invitation to all
station members of
the
to visit the Texas Centennial and enjoy the "courtesy of
the Exposition" was extended June
2 by C. M. Vandeburg, director of
radio, and Lewis Lacey, assistant
director, in a communication to
President Leo J. Fitzpatrick of the

broadcasting

NAB

on the same lease arrangement contemplated by CBS, after
selling
to the Paulist organization.
His offer, however, was
reported as having been rejected
by
on June 10.
Conversation has centered upon
a plan which would involve the
following
WOV, operating limited time on
1130 kc. clear channel with 1,000
watts, to be sold to WLWL, for
about $300,000.
WLWL, now operating the
equivalent of about one day per
week on 1100 kc. clear channel
with 5,000 watts, to get full time
operation on that channel.
WPG, Atlantic City municipally

Members of network and
station staffs, the letter said, are
included in the invitation if they
come with proper credentials.
Radio has been provided with
$150,000 worth of equipment and
studios at the exposition, with
Gulf Refining Co. sponsoring the
elaborate layout. The Centennial
was formally opened June 6. "We
should like to have every broadcasting executive in the country to
see how thorouo'hly and completely radio has been accepted as a
major part of the life of a world's
fair," said the letter.

Back on Net

Frigidaire

WOV

WLWL

NAMING

^^^^

jPHH[^k

W

L

fp*

"SL

H1^

FRIGIDAIRE SALES

Corp.,

Day-

ton (refrigerators) will return to
the air after lapse of a year with
a new weekly series featuring
Clara, Lu 'n'
and an orchestra on 59 NBC-Blue network stations beginning Friday, June 26

Em

9:30-10

The program is
signed for 13 weeks. The FordFred Waring program is currently
p.

m.

heard at this time but after the
June 26 broadcast the Ford program will move up to the 9-9:30
p. m. period. Lord & Thomas, Chicago, has

the Frigidaire account.

of

Tom

Breneman
manager

as

of

KFRC, Don Lee
station in San
Francisco, has
been

announced

by Thomas S.
Lee, Don Lee
president.

NAB.

WOV,

WLWL

BREISEMAN JSAMED
Burkan, Counsel
MANAGER OF KFRC

man

Brene-

succeeds

Mr. Breneman
Harrison
Holliway, who resigned last month after
more than 11 vears to become coordinator of KFI and KECA, the
Earle C. Anthony stations in Los

Angeles.
Mr. Breneman has been associated with KFRC for approximately 16 months as director and master of ceremonies
of Feminine
Fancies, daily afternoon Don Lee
network feature, and also as writer
and producer of various other air
shows. He has been in radio since
1925 as artist, producer and executive. For more than a year he was
manager of the Los Angeles Broadcasting Co., operating KFAC and
KFVD in Southern California. Before becoming associated with that
organization, he was an NBC artist in New York and prior to that
was identified with KNX, Los
Angeles.
In taking over his new duties,
Breneman announced that there
will be no immediate personnel
changes. He will continue his participation in Feminine Fancies and
also the twice weekly Good Moi~ning Neighbors series, which started June 2 under sponsorship of
Durkee Famous Foods Inc. on the
12 CBS-Don Lee stations.

owned

station, to relinquish its
six-sevenths time on 1100 kc. to
and accept
facilities
with 1,000 watts on 1130 kc.
KSL, Salt Lake City 50,000 watter, and dominant station on 1130
kc, to consent to full-time operation by
on its channel.

WLWL

WPG

Plan for Renewable Lease

THE PLAN

New York

station at approximately $30,000 per year, for
five years, renewable at five-year
intervals, and with a provision for
the lease to run as high as $60,000
after the fourth year, depending

upon

WLWL

sition
later

was made

earnings. A propoalong the same general lines
to

WLWL,

it

is

reported, by Mr. Iraci.

The

leasee,
whether CBS or
would guarantee the Paulists one or two hours daily, plus
adequate time on Sundays for religious programs.
The negotiations have been in
Iraci,

progress intermittently for about
six months.
At times they have
been heated, particularly because
of Mr. Iraci's apparent unwillingstation at any figure.
has been highly' successful as an Italian language station in the New York area.

At the conferences during the
weeks have been
Lodge Curran,
representing Father John B. Harseveral

Father

Edward

ney,

Superior of the Paulists;
James P. Kiernan, commercial
manager of WLWL, who has figured prominently in Paulist activities;

Daytime

Is

Good Time

a

HAVING

glanced over current
and past schedules of Procter &

Gamble Co., Cincinnati,
decided to issue a brochure on the
subject and discovered numerous
interesting
statistics
about the
world's lare-est network user and
NBC's biggest client. Of the 778

P & G program hours on NBC,

664 are daytime which NBC says
"are noted for reaching cash customers because weekday daytime
audiences include literally millions
of

women."

Three-fourths of P & G's radio
expenditures have gone to daytime
hours. Last year, when P & G
spent $2105,237 on network advertising
NBC exclusively the daytime share was 79.6''f of the total.
At present it is 91 ^i.
And when "the sun tries to
knock the top out of the thermometer the narade keeps going." NBC
points out.
"P & G, with other

—

Mr. Iraci and Horace

L.

Lohnes, Washington attorney, for
WOV, and Harry C. Butcher, CBS

—
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Washington

vice president,
and
Herbert V. Akerberg, station relations manager, for CBS.
This arrangement, among other
things, would presumably bring to
an end the Paulist crusade and
terminate its conflict more particularly with WLWL, New Orleans,
Loyola University Jesuit station
which operates full time on the
850 kc. clear channel, on which the
Paulists have sought to operate

simultaneously as a means of getThere has been a
bitter fight on this.
ting full time.

THE SUMMER

Listen to the Radio, Too, Asserts

sell his

WOV

last

And They

IN

NBC

then was for CBS to
as a 50,000 watt

WLWL

lease
full-time

ness to

PEOPLE LIVE

WOV

to

Reach

NBC/

Women

outstanding NBC advertisers, has
ignored the 'dog days' fallacy in
the radio world. The percentage
of available summer radio listeners
(by hours) closely approximates that of the winter audience.
In some hours, during June, July,
August and September, the percentage of available listeners exceeds
that
of
the
other
nine

months.

"Why doesn't the record indicate a serious dent for these four
so-called
torrid months?
Maybe
P & G discovered
even back in
1929 (when it entered radio)
that radio listeners are people,

—

that people

somehow continue

—
to

and live quite normally during
summer. They eat. Thev wash
themselves. They wash their
clothes. And, they listen to the ra-

act
the

dio."

Four pertinent NBC facts are
pointed out: "During the first four
months of 1936 P & G increased
their weekday daytime expenditures 68 '/r over the corresponding
period of 1935— all NBC. In 1935,
advertisers invested $5,452,890 in
NBC weekday daytime hours. During the first four months of 1936,
advertisers spent $2,053,154 for
NBC weekday daytime hours.
31.1
of all NBC sponsored programs are weekday daytime programs. Each week, on weekdays
alone, advertisers (out to reach
the women) now use 101 daytime
periods on NBC."

For ASCAPJs Dead
NATHAN

BURKAN. who with
Victor Herbert was responsible
for the formation of the American
Society of Composers, Authors &
Publishers and who as its general
counsel has been a moving spirit
in the
organization ever since,
died of acute indigestion at his
summer home at
Long Island, June

Great
6.

Neck,

He was

56.

Burkan was a prominent
New York attorney with a pracMr.

tice

largely specialized in theatri-

and copyright matters.

cal

As a

leader in Tammany Hall, he took
an active part in New York politics and in 1933 was appointed to
the Triborough Bridge Authority.
A native of Rumania, Mr. Burkan came to America as a youth
and was graduated from the City
College of New York and received

law degree from New York
University. During the last year
he represented ASCAP in the govhis

ernment's anti-trust suit, and his
appearance before a Congressional committee was as counsel
for ASCAP on the Duffy copyright bill. He was on the ASCAP
regular payroll at a reputed annual salary of $100,000. Funeral
last

services

were held June

9.

Receivership of ASCAP
Is Ordered Dissolved by

Washington

'

State Court

i
'

CONDITIONAL

settlement of the
Washington State controversy involving receivership of all works
in the repetory of the American
Society of Authors Composers and
Publishers was effected June 9
when the Superior Court in Seattle
ordered reinstatement of
ASCAP property. This in effect
dissolved the receivership ordered
by the Court last year when
ASCAP was held to function in
violation of the Washington State

'

'

j

i

I

|

constitution.
It

i

was reported that

promised

ASCAP

com-

j

claims file^^^ the 21
the state flB* alleged
over-charges. Moreover it agreed
to deal with all users ^of music
on a basis satisfactory to the
Judge Wright of the Sustate.
perior Court ordered the property
returned to ASCAP by Tracy C.
Griffin, Seattle attorney who had
been named receiver, provisionalstations

ly

all

in

1

!

\

and conditional upon their do-

ing business hereafter in accordance with the state laws. Otherwise the court left the way open
to restore the receivership.

undetermined
an
by users of ASCAP
works were compromised and settled and it is understood that new
contracts will be executed. The
Claims

amount

of

filed

receivership was effected last year
largely through
the efforts of
Kenneth C. Davis, Seattle attorney and managing director of the
Washington State Association of
Broadcasters.

NBC

Releases

30

|

'

THIRTY engineers on the staffs
NBC owned and managed sta-

on

tions were given their notices and
two weeks extra pay June 1 as
part of the economy drive begun
April 1 by Lenox R. Lohr, NBC
president. Eight of the engineers
and three apprentices were from
the New York staff.
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Advertisement

1

Out Here
JO

• *

Some Random Thoughts,

•

Most of Which Concern
WGES, WCBD and WSBC

— By
This

GENE

column

quently. It
it is ours.

is

DYER

T.

will

appear

YOURS

as

Come on and

freas

much
use

it

M erchandising: Squads of
Chicago police
had to be called

out recently
when a WGES
advertiser put
on a sale of dresses. That fact isn't
surprising
but it was unusual to
find that one of our WGES sales-

—

men pitched in at the store and
sold dresses to the overflow crowd.
Bell
Telephone Company
found a new way to merchandise a
reduced Sunday rate: Spots on
WGES, WCBD and WSBC.
Illinois

ONE Out
THREE

Only

Is

of

YOU?

Listening to
JT'S

AN AMAZING
Read

you'll realize

TWO

out of

THREE

Chicagoland are of foreign birth or

listeners in

parentage!

fact that

why

that again, won't

WGES

you please and

devotes so

foreign language programs.

We

much

time to

talk (in their

A

phoTwgraph record turntable
arrangement designed at WGES
is now in use
by seven Chicago
stations and quite a few out of
town. We were glad to pass the
idea along.

Montgomery Ward's entry into the
retail store field was most accidental. The overstocks that immediately followed the World War had
to be disposed of. A store was established at the Chicago mail order plant and millions of dollars
worth of merchandise unloaded.
This writer handled the advertising campaign. And, page Ripley,
those were the days when newspapers were refusing advertising
because they had too much!

Our selection as to radio's most
capable all-around executive and
its happiest one: Glenn Snyder of

—

WLS.

*

*

As we ruth-

own

lessly cut con-

tinuity
the
other day we

language) to those two listeners you are overlooking

and bring you 100% coverage in Chicago.

*

contemplated
brevity

We're

and a

memory came

same

us of the shortest but most
welcome telegram we ever got. We
were editing an oil newspaper in

another of

Shreveport (1920) when we announced in the last publication

to

doing a real job of Americanization and
time a swell job of
the big reasons

selling.

WGES

has

Yes, this

more

local

is

at the

Chicago busi-

ness than any other Chicago station!

ever to appear, that the 40,000
barrel oil gushers were in reality
salt water
then we wired frantically hither and yon for a job. One
of our wires was addressed to our
friend, Don Davis (now President
of WHB. Kansas City, and then a
major executive with Montgomery

—

Ward, Chicago) who wired back
two words: "Come ahead."
*

The

*

cash discount
never been such on
or

WSBC. Our

*

"problem"

advertisers are
quite glad to pay their
without a discount. Honestly!
erally

has

WGES, WCBD
genbills

"/n the Heart of Chicago 55

i^une 15,

1936
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New Extra Broadcast
-

Rules

Super-Power Held

Text of

Basis of Monopoly

Are Given General Approval

Texans' Resolutions

Postponement Asked by Some Interests Before Apex
Regulations Are Effective; Minor Changes Urged
Mr. Baldwin protested particuNEW RULES governing all types

the understanding of
WHEREAS, it
this organization that certain applications
are now pending before the Federal Communications Commission and others are
contemplated, wherein licenses or permits
are being sought authorizing the establishment of radio broadcasting stations
with transmission power of five hundred
(500) kilowatts; and
WHEREAS, such stations on account of
their excessive power
cover the entire
United States and
WHEREAS, on account of the excessive
cost to establish such stations they can
only be established by large accumulations
of capital and in small numbers compared
with the present number of stations of
lessor power now being successfully operated and
WHEREAS, such powerful stations tend
to monopolize the radio broadcasting industry to the detriment and injury of the
approximate six hundred thirty (630) independent broadcasting stations now established and representing to the owners and
operators thereof valuable investments and
WHEREAS, there is no necessity for stations of such excessive power as the country could be properly and efficiently furnished with broadcasting service without
the issuance of any further license for

of broadcast services other than
those in the conventional broadcast band were agreed to in substance at a general conference
held June 8 by the Engineering
Department of the FCC with some
60 representatives of stations, networks and experimenters.
A plea for a 90-day postponement of the effective date of the

which have been promulgated to become effective July 1,

rules,

larly the rules covering very high

on
the
assignments
ground that their adoption would
start a veritable land rush for

frequency

assignments.

Then, he said, these

rules and allocations might be revised after the June 15 hearings,
and after the broadcasting indusgenerally had become entry
trenched in heavy investments for
equipment for "apex" broadcastHe insisted he wanted to
ing.

in order to give further opportunity to study them, was made by
Dr. C. B. Jolliffe, RCA engineer
and formerly FCC chief engineer,
after James W. Baldwin,

sound out his members first.
On the other hand. Commander
Craven and Mr. Ring brought out

managing

and that they
should not be held up unduly. For
the last three months the FCC has
not considered apex applications
while awaiting promulgation of
the new regulations which specifically cover such operation. Existing regulations cover only general
experimental operations, in which
category apex stations are placed.
Mr. Baldwin also raised a question about the telev sion allocations, declaring he did not want
the NAB placed on record as
favoring only the ultra-high frequency experimentations. He said
there might be adequate reason
for preserving the lower band experimentations since it now appears that rural coverage by television can only be accomplished
on these lower waves. In that
{Continued on page 52)

NAB

director, had sought r
postponement to sound out reaction among his members.
30day postponement until Aug. 1 is
indicated.

A

The nostponement request wa?
to be submitted to the

cast

Division

by

its

FCC

BroadEngineering

Denartment, since it alone is em
powered to change the promulgation date.
Chief Engineer T. A.
M. Craven and Assistant Chief
Engineer Andrew D. Ring, who
presided, asked adequate reasons
for postponement.
A half-dozen suggestions for
changes in phraseology in the new
rules and for relaxation of certain
orovisions
also
were advanced and taken under advisement. These likewise are subject
to Broadcast Division action.

is

;

:

:

that

there

are

some 60 applica-

tions pending for
the "apex" field

new

stations in

such

super-power stations.

THEREFORE. BE

RESOLVED

IT

by

the Texas Broadcasters Association, in general meeting assembled at Fort Worth.
Texas, that in view of the facts related
above and the certainty of the economic
injury and ultimate economic destruction
of the numerous presently established independent broadcasting stations which will
result in the establishment of even a limited number of stations of such tremendous power, that Texas Broadcasters Association earnestly and strenuously objects
to and protests the granting by the Federal Communications Commission of any
other or further licenses or permits for
stations of power in excess of fifty (50)
kilowatts
and
BE IT FURTHER RESOLVED that the
Secretary of this organization be instructed to furnish a certified copy of this Resolution to each of the members of the Federal
Communications Commission
with
request that they and each of them refuse to grant any other or further such
permits or licenses.
;

T.

Frank Smith, Chairman

James

Curtis, Secretary

R.

the

plea,

cord

posed
In

shift.

the plea for postponement of the regulations under
any circumstances because of the
possible effect upon the general
ultra-high frequency hearings
which were to begin June 15. If
these channels for television, facsimile,

to

very

high

larged.
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ciation, at its organization meeting last month in Fort Worth,
and copies of a resolution oppos-

ing 500,000 watt grants have been
sent to the FCC, the Texas delegation in Congress and to other
parties in interest.
B. F. Orr, KTRH, Houston, introduced the resolution protesting
against licensing of any additional
stations with power in excess of
50,000 watts. A half-dozen applications for 500,000 watt stations
now are pending before the FCC.
"There is no necessity for stations
of such excessive power, as the
country could be properly and efficiently furnished with broadcasting services without the issuance
of further licenses for such super
power stations," he argued.
After considerable discussion,
the association voted 14 to 8 in
favor of adoption of the Orr resolution, with three stations not vot-

Opposed were WFAA, WRR,
WBAP, KFYO, KMAC, WOAI,
ing.

KGKO

and

KGNC.

Elliott Roose-

velt, vice president of
dio, and in charge of

Hearst Ra-

KTSA, San

KNOW,

Austin, reAntonio and
cently purchased by Hearst, favored the Orr resolution. Martin
Campbell, WFAA, Dallas, argued
that opposition to super - power
would be to block the progress of
radio science and his views were

Hugh
WOAI, and George
supported by

The

A.

L.

C.

Cranston,

state association is
as are the
of the

HalfF,

NAB

an affiliate
some dozen

others which have been organized.
Stations which have joined the
association are KGNC, KNOW,

KGFI, KRLD, WFAA,
WRR, KFJZ, KTAT, WBAP,

KNEL,

TEXAS ASSOCIATION— Here

is

a head-on view of the organization
meeting of the Texas Broadcasters

Association in Fort Worth May
23, attended by some 50 representatives of Lone Star State stations.
At left are (seated) James R. Cur-

KFRO, Longview,

secretary
Baldwin,

-

treasurer

NAB

;

Tex., elected

James

managing

W.

director,

principal speaker, and (standing,
left to right)
T. Frank Smith,
KXYZ, Houston, president, and

Ralph S. Bishop, KFJZ,
Worth, vice president.

Fort

frequency

(apex), relay and international
broadcasting are not definitely allocated by that time, with covering rules, it was felt they might
be thrown into dispute, insofar as
allocations are concerned, at the
June 15 hearing. Thus the scope
of these hearings woi.ld be en-

alleged

of

and of detracting from the efficacy
of low-power local and regional
stations. The issue was touched off
by the Texas Broadcasters Asso-

power, with a minimum of $20 per
year for locals, and ranging up to
$80 per year for stations of 5,000
watts or more. It was planned to
have a meeting of the Texas Association coincident with the NAB
convention in Chicago July 5-8.

tis,

some quarters opposition was

expressed

grounds

Following organization of the
Texas Association, 27 stations
made formal applications for membership. Dues were to be based on

postponement

the only other serious disresulted from the ordered
shift
of experimental televisiostations from the medium highfrequency channels to the ultrahigh frequencies.
Prof.
R.
H.
George, representing the Purdue
University television station operating in the 2750—2850 kc. band,
opposed the transfer to the ultrahigh frequencies on the ground
that rural coverage would be lost.
After Chairman Ring sought expressions from other experimenters in these medium bands, who
total 11, and found no opposition
to the shift to the ultra-highs, he
ruled that the weight of engineering opinion was contrary to continuance in the lower range and
denied the plea of Purdue. Purdue
counsel afterward announced that
a protest would be filed with the
FCC, pursuant to the regulations.
This means a hearing on the pro-

an
on
"monopoly"

WBAP.

Television Shift

ASIDE from

SUPER-POWER may become
within the industry

issue

MutuaFs May

MAY

billings

of

Billings

Mutual

Broad-

casting System totaled $129,907,
including basic and supplementary
stations.

The

figure

$139,934 for April.

compares with
The May basic

income was $108,369.

KPRC, KTRH, KXYZ, KFRO,
KFYO, KPDN, KIUN, KGKL,
KABC, KMAC, KONO, KTSA,
WOAI, KGKB, WACO, KRGV,
KGKO.

New
CALL

Station Calls

letter

assignments for new

stations for which the FCC Broadcast Division recently authorized

construction permits have been
public by the FCC as follows: WBLY, Herbert Lee Blye,
Lima, O., 100 w. D on 1210 kc;

made

WDWS,

Clmmpaign

Gazette,

100

(111.)

News

w. D on 1370 kc;
KRRV, Red River Valley Broadcasting Co., Sherman, Tex. {Sherman Democrat), 100 w. D on 1310
kc; WSPG, Portland Broadcasting System Inc., Portland, Me.
{Portland Press-Herald), 500 w.
LS on 640 kc; WAPO, W. A. Patterson, Chattanooga, Tenn., 100
w. D on 1240 kc; KUTA, Utah
Broadcasting Co., Salt Lake City,
100 w. on 1500 kc.
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TECHNA CORPORATION
With a

rich

background of engineering experience in the design and manufacture

of high quality broadcast, public address,

recordi72g

and

laboratory equipment.

THESE MEN WILL DIRECT
THE ACTIVITIES OF TECHNA
ROBERT
President

B.

WALDER

and Chief Engineer

a
as
recognized
Widely
leading authority in the fields
of Broadcasting, Public Ad-

and Recording, Robert
Walder has been associated

dress
B.

with the industry since 1921.
He built and operated one of
the first West Coast radio staLater, he served as Chief Engineer of
tions, KJC.
the Moving Picture and Sound Division of M. R.
Martin & Co. He then accepted a position as Chief
Engineer of the Remler Co., Ltd., where he established a Broadcast Public Address and Recording
Under his guidance this division rapidly
Division.

^

"

attained national recognition.

EARL

R.

JONES

Factory Superintendent

TO MEET

the growing

demand

ment with high performance

for low-priced precision equip-

standards, the

Techna Corporation

tric

Executives and engineers of the Techna Corporation have behind
a record of outstanding contribution

the radio industry. In the

a

new

making

of

schedule of plant production

toward the progress of

Techna Corporation's products

—unique

in the industry

Marchant
of the Keyboard
Designed producCalculator.
tion

has entered the field of sound transmission equipment.

them

Designed and developed the
machinery for production

tool

—allows

equipment for Dean
Company, makers of

Electele-

Served as Plant Superintendent of Lathe Tool Works,
Pacific Coast tool concern, manufacturers of moDuring the extion picture and sound equipment.
perimental stages of the Bakelite industry, Jones
pioneered many important processes now widely used
by manufacturers throughout America.
phones.

the precision manufacture of high efficiency equipment, at an un-

usually

low

cost.

With ample financial resources at its command
experience of men well grounded in every phase

—plus the seasoned

Techna Corporation

sion, the

invites inquiries

manufacture and installation of

all

C.

of sound transmis-

on the development,

C.

Chief

types of broadcast, public address,

recording and laboratory equipment.

926

HOWARD

STREET

•

SAN FRANCISCO

FULLY EQUIPPED BRANCH OFFICES

une 15, 1936

*

BELL TELETYPE: "SF 329"

NOW

BEING ESTABLISHED IN CHICAGO AND

BROADCASTING

NEW YORK

Downey,

Engineer

formerly
radio
with

KROW, KFJF, KOMA
XENT (one of the first

and

150
Mexico). He
was also associated with the
RCA Marine Corporation, and brings to Techna
He devela rich background of radio experience.
oped the remote short wave indicator used HydroAnother of Downey's achieveElectric projects.
ments was the perfection of short wave automatic
transmitters and receivers for marine use.

^^n*^^

CABLE address: "tECHNA"

E.

stations WAIU, WCAH,
'

TECHNA CORPORATION

DOWNEY

E.

Broadcast Research Engineer

JyHI^

KW

stations

in

Page 23

—
mon

Chicago Expansion
Is Planned by CBS

FROM ONE MILKER TO ANUDDER
Kendrick and Maland

Modernizing of Plant Includes
Elaborate

New

Studios

CBS not only will erect a big new
skysci-aper for headquarters in New
York City and establish new stuand

dio

office

in

facilities

NAB

Over

J

Interests

Stage Verbal Feud

Bovine Extracting

Title

U UU

San

Francisco and Los Angeles, but
during the next four months will
expand its Chicago plant in the
disclosed early in June
for alterations to the
present program offices of
Chicago key, were announced. The
plans contemplate two new studios

WBBM,

him

June

pui*chased a 29,000 - square foot
tract at Park Ave. and 59th St.,
New York, for its new program
and business headquarters, but this
will probably not be completed until 1939 when the network's lease
on its present quarters on Madison Ave. expires.

West Coast Plans
IN ADDITION, in July CBS PaCoast business headquarters
be established in San Francisco, probably under a vice presicific

will

dent, and in Hollywood two theater type studios will be added to
the present
studios when
that station is taken over by the
network under its recent $1,300,000 purchase deal which awaits
FCC approval.
In San Francisco, where KSFO
will either be leased or become
affiliated in lieu of KFRC as the

KNX

AND MILK

CBS outlet, it is planned to spend
between $50,000 and $100,000 on
building, and in Hollywood the
added plant will cost about $175,-

cow MILKING

000.

count

WBBM

by Michigan Boulevard, N.
Water, Rush and Austin streets.
More than half of the first floor
and the lower level will be devoted
ed

to

studios, shops, control rooms,
libraries, and artists' quar-

music
ters.

Beginning with one small studio and a small office space on the
lower level of the Wrigley Building in 1928,
and CBS have
reneatedly outgrown their quar-

WBBM

ters, necessitating elaborate studio

additions in 1930, 1932, and 1934.
Expansion needs during the past
year have been cared for through
leasing the Medinah Club ballroom and the Civic Theatre for

audience performances.

The new

Ah- Theater, or Studio No.
provide

10, will

comfortable seating for
more than 400 persons in an intimate ultra-modern setting embodying the latest in acoustical
and electrical engineering practice.
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assure

On and on goes

1

The new Chicago setup contem-

affairs,

the Snyder misattacking those who have attacked his qualifications as the cow
contest promoter.
Since his innuendos against many gentlemen
might be regarded as libelous, they
are deleted.
And then, presumably by prearrangement, the same mail brought
another bale of correspondence
from Challenger and/or Champ
Kendrick demanding that Broadcasting "retract the misleading
statement".
Direct accusation is
made that either Maland or Manager Free "misled" Broadcasting.
He contended that last year, at
which time Maland was recognized
as the champion cow-milker, that
he (Kendrick) challenged Maland
to a contest in the hotel lobby at
Colorado Springs.
"Either through fear, or intoxication, or gross carelessness, Mr.
Maland failed to appear at the appointed time and place. Therefore,
I was conceded the championship
title and belt by those members
of the Association who were present to witness the contest. * * *
I therefore dispute any claim made
by Mr. Maland and herewith state
that I am the champion cowmilker
and in full possession of the championship belt and title."
sive,

month

plates a
Air Then ter on
the first floor of the north section
of the Wrigley Bldg., with the entire studio and office plant centering around it. Instead of occupying scattered floors, all of the facilities
will be
concentrated on
three floors. Executive, sales, program, publicity and engineering
offices and Studios Five, Six, Seven
and Eight, on the second floor will
occupy the entire block now bound-

such

of victory at the July meet-

ing."

modernizing of the entire Chicago
plant under the direction of H.
Leslie Atlass, Chicago vice president, and Frank Falknor, Chicago

last

you refer

manager

handling

in

and complete new offices, to be followed by a gradual rebuilding and

CBS

contest,

personal

This was
when plans

Broadcasting,

my

to me as
for Mr. D. E.
"Plug" Kendrick, of WIRE, Indianapolis. I am honored by being
appointed by Mr. Kendrick to represent him. He has been most wise
in his selection and my experience,
as well as my natural shrewdness

the

Wrigley Bldg.

division chief engineer.
As reported in the

laborers. Entirely thro^gTi

promotional efforts, it has this year
become an inter-departmental activity of the NAB, and as the recognized agricultural expert of the
radio industry, as evidenced by my
handling of the pig sent you recently by Ed Craney, and as chairman of the Chicago NAB committee, who is better fitted than myself to handle the event ?
"In your published mention of

IS

rather than acmilking, promises to be a
central attraction at the NAB convention in Chicago. Raging within
the industry at this time with a
group of broadcasters, station representatives and even a couple of
is
agency folk as principals
a
controversy over the NAB cow-

-

—

—

milking
to

the

championship.
title

are

J.

0.

Claimants
(Squirter)

udder - crushing hope of
WHO, Des Moines, and D. E. (Unplugger) Kendrick, debonair im-

Maland,

presario of WIRE, Indianapolis,
and leading exponent of the "wrist

wrench" stroke.
After

much wrangling among

participants, managers, judges and
kibitzers, it was decided to hold
the contest at the corner of State
and Madison Streets, Chicago, at
"high noon" on July 8 the closing day of the convention. Chal-

—

lenger and/or

Champion Kendrick,

originally had not planned to attend the convention, but became
so incensed over Challenger and/or
Champion Maland's contention that
he was champion "by default" that
he now has altered plans and already is in training at his Indianapolis ranch.
The principals really haven't had
much to say about the event. Practically all of the propaganda has
been spread by the respective managers of the contenders
Glenn
Snyder of WLS, Kendrick's boss,
and James L. Free (Free & Sleininger and its twin-brother, Free,

—

SO

CHEAP

Johns &
Maland.

Field),

Broadcasting

who

III
manages

Magazine has

been severely taken to task by the
Kendrick - Snyder clique for the
story published in its last issue
that Challenger and / or Champ
Maland was claiming the "belt"
because of C and /or C Kendrick's
previously expressed inability to
attend.
Individuals who thus far have
the
embrogolio,
participated
in
waged almost entirely by mail, excluding the claimants and their
managers include: William Rambeau, Chicago station representa-

Ed Fellers, Fellers, Presba &
Fellers; L. L. Jaquier, KTSA. San

tive;

Antonio; Martin Campbell, WFAA,
Dallas; Howard Wilson, Kansas
City representative; M. H. Peterson, Hearst Radio Inc.; Hugh A.
L. Halff, WOAI, San Antonio, and
J. Leslie Fox, KMBC, Kansas City.
In an impertinent letter on

Windy

Epistles
^

ALL WOULD

have been swell for

your industrious reporters
man, on each of his

the
daily

if

mail

hadn't unloaded anothei
batch of insidious propaganda favoring one side or the other ir
the milk-mulcting melee. Ed Fellers in a missive a yard long, wanted the world to know he had beer
designated "chief judge".
visits,

Came C and/or C Maland

wit!
retort (since he receivec
carbon copies of all letters) alleg
ing that all of the letters wer(
being written for the purpose o:
"stirring me up to the point wher(

a

fiery

I

would

make unguarded

state

story.

ments". And all of the letters, hf
said "contain much more copy thai
allowed by WHO." Sounding moro
like a lawyer than a station rep.Manager Jim Free crashed througl
with a legalistic document in whicl
he said "it is my duty to object t

"Formerly, this cow-milking conwas a disconnected, unrecognized activity on the part of a
very few disorganized radio com-

the reference", etc. made to hi
stooge. In wading through this un
brief brief, your correspondent dis
covered a reference to a "substan
guarantee" before hi
tial cash
principal would meet any chal
lenger. It is assumed, of course'
that Manager Free will procure
his usual IS'/r.
[Editor's Note: We will awar<
a chromium-plated kilocycle colle(^
tor to the winner.]

June 3, Manager Snyder assailed
Broadcasting for its precontest
In part, he wrote:
"Since your publication, in its
issue of June 1, has seen fit to
make a matter of public concern
the cow - milking contest at the
coming NAB convention, I think it
desirable that I set you straight
in the interest of general as well
as editorial accuracy on this event.
test
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WALA

Shifts Net

In Contract

Gillin Is

Mixup

WALA, Mobile, Ala., returned to
the CBS network June 10 after an
eight-day "vacation" during which
time negotiations were on and then
off

with

NBC.

The unusual

Honored
ONE of radio's
youngest execuJohn J.
tives,
Gillin Jr.,

ger of

Omaha, on June
6 was elected director of the Na-

sit-

uation, which is without precedent
in network broadcasting, developed

tional

from an apparent misunderstanding between the two networks and
the station and a misinterpretation
of the WALA contract with CBS.

merce

It

develops

CBS

that

refused

CBS

Mr. Gillin
Memphis convenMr. Gillin, who is 31, has
been president of the Omaha
Junior Chamber of Commerce and
youngest member of the
is the
NAB board of directors. He started in radio in 1926 and has mansince 1932.
aged

contract

WOW

service, after

WALA

For Canadian Event

WHEN

WALA

had been

told,

Trail,

at

British

help celebrate the event. The
program was broadcast transcon-

to

tinentally.

KFPY

group were two
two announcers and 28
artists and the program was under the direction of James B.

In the
technicians,

T. P.

Kennedy,

Jr.,

reported, that
was entirely
free to negotiate, and at the time
did not know of the existence of
the contract provision for another
three years service.

KFPY

President O'Bryan Brothers, Inc., Manufacturers
famous Duck Head Overalls

of the

KFPY

musical director.
Clark,
Since they were paid by a local
theatre for putting on the program, they were required to pay
Canadian income tax before leaving the Dominion.
had to cancel all local
programs except news for the day.

is

it

CJAT,

Columbia, wanted to celebrate its
boost to 1,000 watts, KFPY, Spokane, sent two buses to Trail, 125
miles away, with 32 staff members,

WALA

WALA

OUT

KFPy HELPS

Provides Almost Entire StaFf

contract still
out that its
had three years to run.
When the existence of the CBScontract continuance became known, NBC did not deliver
its contract or begin service.
On
June 10 Mr. Pape, accompanied by
Rep. Frank W. Boykin, (D-Ala.)
discussed the matter again in New
York with Herbert V. Akerberg,
CBS station relations manager.
Service was resumed immediately
to the station.
The original contract with
was signed in 1934 by CBS on a
five-year basis with the option

NBC

of Comat its

tion.

which William Pape, owner of the
Mobile station, negotiated with
NBC and contracted for its service,
When notice of
to begin June 9.
this went to the trade, CBS brought

clause.

Junior

Chamber

with WALA contained a threeyear renewal option, exercisable as
of June 2. On that date, however,

WALA

mana-

WOW,

No Other

Advertising So

Enthusiastically Received,

Another Incident in the Commercial
Advertising Historv
^^^^^A

Says Prominent Manufacturer
• Proof of the effectiveness of an advertising
in the reception of

T. P. Kennedy,

Jr.,

it

by dealers and

"We
Greatly Increased Sales

have found

President of O'Bryan Bros., Inc.

direct result of 26 half-hour
Survday afternoon programs on KSD,

:

n

3

Cake Flour

were speeded up to
establishing

tell

air over

let

you

WSM.

an invaluable medium both in

new

accounts.

among our old dealers and in securing
And no advertising we have ever done

enthusiastically

received

by our dealers

tai

area.

A

programs

percentage,

their customers."

T. P.

Kennedy,

Jr.

Ask your dealers and jobbers about WSM's

Department Store and

sales influence in tbe South

the St. Louis

in

voting contest
in

and

sales increases

a high

general distribution

in

13

of the

which box tops were the

votes, brought such a

IN
ST. LOU IS

But

a

Airy Fairy
He

WSM

lies

stimulating sales

has been so

As

campaign

their customers.

what happened when his company went on the

With

99

response that the

satisfactory
contract was

50,000

KSD

renewed for 26 weeks.

WATTS

Inquiries for

further information invited.
l!

The
Station

Distinguished Broadcasting Station

KSD—The

St.

Louis Post-Dispatch
MO

POST-DISPATC?! BUILDING. ST LOUIS.

FPEE A SLEININCER,

it

NLW VO„K
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CHICAGO

•

INC..

EDWARD PETRT & CO., Inc.
Owned and operated by
NATIONAL LIFE & ACCIDENT INSURANCE CO., INC.

I^^ational Representatives,

THE

Nashville, Tennessee

NAT QNAL ADVERTISING REPRESENTATIVES
DE. OIT

SAN FRANCISCO

3ROAD CAS TING

LOS ANGELES
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:

Breaks Into Midwest
PACIFIC AMERICAN CANNERIES, Terminal Island, Cal. (Shore
Dinner fish products), on June 15
switched its weekly five - minute
transcribed program in Los Angeles from KHJ to KFI. Because
of the fishermen's strike, the firm
has not operated to capacity in recent months. With the cessation
of the strike in May, the canneries
have increased production and will
increase sales territory and radio
schedule. KMBC, Kansas City, will
be used, starting in July, to open
territory in Missouri, Oklahoma
and part of Texas. The transcriptions are produced at Radio Recorders Inc., Los Angeles, with

Charles H. Mayne Co., Los Angeles, as the agency.

NEW
WROK RockSord
-

•
Full

but are not a part of
Broadcast Stations in Mountain States programs,
station personnel. No figures are
available on the former, but the
will be included in the final
Showed $1,760,684 Revenue Last Year latter
summary of the broadcasting

TOTAL

receipts of the 42 broadin
the
Mountain
cast stations
States, from sale of radio time
during the year 1935, amounted to
$1,760,684, it was revealed June
13 by Director William L. Austin,
Bureau of the Census, Department of Commerce, in the fourth
report of the new Census of Business series on broadcasting. The
report includes all broadcast stations in the eight
States which sold time during
1935.
About three-fifths (61.1%) of
the time sales of stations in the
eight states was derived from
The remainder
local advertisers.
was received from national and
regional advertisers who purchased
time directly from the stations,
and from national and regional
networks as payment for network
commercial programs carried by
the stations.

Mountain

More than three-fifths (62.1%)
of the total time sales of stations
in the Mountain States was received by Colorado and Utah staColorado led the other
tions.
states with total time sales of
of
$364,441
$593,226,
(61.4%) was local advertising.

Time Operation

240' Vertical Radiator

which

New Speech

Input

Utah was second with $500,268
revenue from the sale of time, of
which $218,593 (43.7%) was local

Equipment

advertising.
Revenue as reported by the stations is the net billings for advertising time on the air, including
the stations' proportion of network billings. It is computed after

Intense Coverage

NORTHERN ILLINOIS
SOUTHERN WISCONSIN

deducting quantity and time dis-

It's

Your Dollar
You'll get the most out of

.

it

.

.

in

your next advertising campaign by
spending 15 minutes with the dy-

namic

little

booklet,

"Beyond

A

it

was paid

to full-time employes.
There was no seasonal fluctuation apparent in station employment in 1935. The number of per-

sons employed ranged from a low
January to a high of 479

of 408 in
in

The number

December.

ployes

was smaller

of

em-

the first
few months of 1935 partly because
of the opening of a new station
later in the year. Monthly employment figures for those stations in
operation continuously throughout
1935 indicate a gradual increase
in numbers rather than a seasonal
for

fluctuation.

During

representative week
used for more detailed analysis of
employment and pay rolls, a total
of 471 full-time and part-time employes was reported. Of this number 375 (or 79.6%) were men and
96 were women.
Part-time employes accounted for 25.9% of the
number and received 11.8% of the
total

pay

a

roll.

Station

now.

business in the United States.
Tabular data on the Mountain
States follows:
No.

Area
States

7

Col.
Ida.

12

Utah
Nev.

THE COMPLETE
STORY
On

South's

the

finest

now complete
and on file with our
market

is

representatives

1

•

BASIC

NBC

RED NETWORK

CHICAGO

National Representative

HEARST RADIO
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NEW YORK
CHICAGO
SAN FRANCISCO

WSOC

Charlotte, N. C.

150,355
364,441
103,720
144,153
36,425
218,593
58,896

^ National
and
regional
advertising
represents the amount received by sta-

from networks as payment for network commercial programs carried by the

tions

stations
stations

as

ceived

time

as time sold directly by
national and regional advershowing the amounts re-

well

to

Data
from

tisers.

network and non-network
combined to avoid dis-

.

are

sales

closure

.

|

,

of

individual figures.
Local
advertising
revenue
ceived from local advertisers

was

who

re-

pur-

chased

time directly from stations.
Data other than number of stations
are combined to avoid disclosure of indi"

vidual

figures.

Station
No.

Pay

Roll

Sta.

Sta- EmFullParttions ployes' Total
time
time
42 436 $634,160 $578,635 $555,525

Area

Mt. States

100% 91.25%
69

7

12 165
6
41

Col.
Ida.

Mont.
N. Mex

45
26
68
22

Utah

85,529
241,511
46,423
69,077
27,643
131,240
32,737

69,292
212,548
41,517
65,797
27,328
139,416
31,737

8.75%
16,237
28.963
4,906
3,280

315
824
1,000

Nev.

ei

Wyo.

!l

1

roll

Monthly average, based on number of
and part-time employes on pay
nearest the 15th of each month.

ti

ei

man-months divided by 12.)
Data other than number of stations

(Total
-

It

are combined to avoid disclosure of individual figures.

fr

General Mills on WBT
A DAILY total of 30 minutes for
a year has been signed on WBT,
C, by General Mills
Minneapolis.
is
not
carrying the General Mills hour
program heard daily on CBS. On
the
schedule are two quarter-hour transcriptions. Hymns of
All Churches to promote Red Band
Charlotte, N.

WBT

flour
ies.

f
I

and Betty & Bob for WheatAs a merchandising effort,

General Mills has sent letters to
Carolina clergy inviting them

all

to listen to the

Hymns

and
write brief comment. The program
series

carries no commercial material except mention of the sponsor at beginning and end. Blackett-SampleHummert Inc., Chicago, is the

agency.

Dryden& Palmer on Mutual
DRYDEN & PALMER Inc., Long
City (Gravy Master) on
Sunday, June 14, 10:15-10:30 a. m.
began a series of musical programs, with Bernie Ackerman and
Louise Wilcher, over 3 Mutual stations (WOR, WFIL, WNAC). The
program originates from
and
Island

WOR

York,

H
410

WBT

Inc.,

Samuel

PITTSBURGH

61.15%

217,837
67.482
593,226 228,785
126,968
23,248
207,782
63,629
46,341
9,916
500,268 281,675
68,262
9,366

I

the contract

HIBBARD AYER
NEW YORK
A. T. SEARS & SON

LocaP

100% 38.85%

Wyo. I

full-time

data apply

6
6
5
3

Mont.
N. Mex.

part-time employes.
Station talent, including both artists and announcers, received 21.9% of the
total pay roll for the week.
Technicians engaged in the
operation
and maintenance
of
broadcast stations made up the
second largest functional group in
numbers, but received a greater
portion of the total weekly pay
roll. They accounted for 25.3% of
all employes and received 27.6%
of the total pay roll for the week.
Other functional groups reported
by the stations include office and
clerical workers, supervisors, and
executives.
Salesmen, continuity
writers, and also persons performing a variety of functions, have
been grouped together as "other"
employes.

employment

Nat'l &
Regional^

42 $1,760,684 $684,101 $1,076,583

Ariz.

Ariz.

All

Total

Sta.

Mt.

talent,
consisting
of
artists
and announcers, totaled
149, or about one-third (31.6%)
of
total
station
emnloyes.
Of
these, however, 72
(or 48.3%)
were employed on a part-time
basis, and they accounted for 59%
of all part-time employes. Artists
alone accounted for 42.6% of all

strictly to persons employed and
paid by the stations. In addition
there are artists and others employed by advertisers and radio
networks who contribute to radio

Shadow of Doubt."
Write for

The 42 Mountain Stations
employed a total of 436 persons
(monthly average) with an annual pay roll in 1935 of $634,160.
More than 91% of this pay roll
counts.

is

signed for 13 weeks.
C. Croot Co. Inc., New
the agency.
is

ashington's

O wn
L

ocal station

Washington, D. C.
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Copyright Measure

Has
Slight

Sponsored Bout
ROYAL WISEMAN, youth-

Chance

Little

ful announcer recently added
Oakto the staff of
land, Cal., in giving a cut-

Flurry of Activity in

KROW,

House After Senate Scolding

over

A FLURRY

in the

failure of the

the Duffy

would

Senate over the

House

ASCAP

Bill,

of

its

which

which

his bill h.nges, Chairman
Sirovich of the House Patents Committee made several moves, but
with adjournment of Congi'ess expected by June 19 little chance is
held out for passage.
Sirovich
named Rep. Kramer (D-Cal.) chairman of the subcommittee in lieu of
Rep. Lanham (D-Tex.) who is at
home to mend polit.cal fences.
Then Kramer called a couple of
meetings but had difficulty in getting together his committee of 10

the

control to the Oakland Auditorium for the broadcast of
the boxing matches with

arbi-

trary powers and which has already passed the Senate, caused
the House copyright subcommittee
named to draft the bill to awaken
from its lethargy during the week
of June 8, but chances for its enactment still are slight.
After Senator Duffy (D-Wis.)
assailed the
House committee's
dilatory tactics and threatened to
have the Senate ratify the International Copyi-ight Treaty, upon

for

broadcast on May 27 announced: "We now transfer

to report out

Copyright

strip

cue

boxing

Schwartz versus Grodin to
be featured in the main
event." Wiseman later learned
that the mam eventers were
Frankie Hammer and Ivan
Wilson. Schwartz & Grodin
were merely the sponsors of
the broadcast.

WSM,

Nashville

50,000

watter,

has issued a new rate card effective July 1, with contracts placed
prior to June 30 protected at
present rates for one year. Class
service, 6 to 11 p. m. and after
12:30 p. m. Sundays, is listed at
$350 per hour.

A

Edgar Bill Becomes Head
Of WDZ; Hull Manager
OPERATING

under the direct su-

pervision of Edgar L. Bill, owner
of WMBD, Peoria, 111., the
Broadcasting Co., recently incorporated to take over WDZ, Tuscola,
111., has announced the retirement
of Mrs. J. L. Bush as manager and
the appointment of Clair Hull,

WDZ

formerly with

Augusta Local Sold
SALE of the stock in Augusta
Broadcasting Co., licensee of
Augusta, Ga. local, to
Arthur Lucas, William K. Jenkins

WRDW,

and Frank J. Miller, local theater
men, was disclosed in an FCC application June 10.
The purchase
price was not stated. The transfer
of stock from J. J. Powell, Louise
Powell and A. Groom requires FCC
approval.

The

price

was

$25,000.

WMDB.

tion, established in

The staMarch of 1921

and one of the oldest in the country, specializes in rural programs,
operating with 250 watts daytime
on 1020 kc.
was sold by Mr. Bush, local grain dealer who with his wife
established it, to the new corporation, retaining 25Vc of the stock,
with 25% each held by Mr. Bill.
Dale Morgan, Peoria attorney, and
Horace Lohnes, Washington radio
attorney. The purchase price for
the 75% stock was $7,500. In addition, $20,000 is to be spent for a

Here Next Months

WDZ

THORDA.RSON
Most Sensational
Audio Development
in Radio History

new

&

transmitter, for which Jansky
Bailey are surveying for a s'te.

members.
It was learned that the subcommittee will "attempt" to draft an

amendment

to existing radio law,
rather than enact the Duffy Bill,
as a temporary expedient.
This
amendment would cover such
things as toning down of the present $250 statutory minimum damage provision, and would specify
that copyright owners must give
notice in advance of purported infringements before filing suits.
Thus it would be restricted entirely
to the alleged infringements mentioned in the notices, rather than
the blanket threat of infringements

on

all

numbers.

Stations,

and

other alleged infringers then would
be given opportunity to "cease and
desist" from performing the numbers.

The subcommittee apparently is
agreement that the

in substantial

$250

minimum

should be reduced,

and leave the amount perhaps to
the discretion of the courts, except
for a minimum of $25 or so. Presumably the plan for temporary
legislation
includes the reduced
statutory damage provision, plus
the requirement for notice. As far
as is known, the subcommittee has
agreed that the proposal for American entry into the International
Copyright Union is undesirable.
In the Senate on June 8, Chairnan Pittman (D-Nev.) of the Forign Relations Committee served
notice that at the next session he
would seek ratification of the
treaty whether or not accompanying legislation was enacted.
He
i declared the treaty could not be
ratified at this session because of
the agreement that the Duffy Bill
'

1

I

I

first

would be enacted to make it
American entry on a

possible for

proper basis.

Vz

million lbs.

copper a

of

day means men are
working in

BUTTE
Home
KG

Don Lee Broadcasting System

of

I
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Bond Bakers

own

network^^ their

I

territories

The Bond Bakers selected "network"
consists of 9 stations

markets
eral

— in

9 active

Gen-

of special interest to

Baking Company, where inten-

sive sales promotion

Proctor

works"
tions.

& Gamble
its

sales

is

desired

(Drene)

message over

.

.

.

Kroger Grocery

20.

west coast,

Richfield Oil,

lists 15

stations,

on

378.

And

outletsh

This gives you

some idea

of whafis

cisely the

preAi

markets you want, through

WBS method of selective broad
casting. A lot like setting up youfli
the

own newspaper

list,

isn't it?

Andp

WORLD BROADCASTI
NEW YORK

•

si

WBS

they're all

5 sta-

fee through 10 stations, while Goetz

the

Chevrolet Dealers campaign has

you can do by "networking"

sells cof-

th^f

and

"net-

Drano, on the other hand,

uses one!

Beer uses

CHICAGO

•

ATLANTA

•

LOS ANGELEi)

.

lyour

WBS

discs are distributed to

i'

btations with the greatest of ease

"WBS

selective

broadcasting"

.

.

is

fanother way of saying "highly selecjlive

ing

—unlimited marketflexibility — definite marketing
marketing

bconomy"
|to

this

^Sive

it

.

.

.

There's

much more

than meets the casual eye.
your ear, too

— and

ask

uestionsl

SYSTEM
SAN FRANCISCO

WBS

facilities include:

when

desired, for

division,

an aid

program building;

station relations

in clearing time; shipping division, for

punctual distribution

WBS

expert prod ucf ion assistance,

of discs; in addition to

sound engineers who produce your

the

WBS

"matched quality" recordings by the wide-range

I

vertical

request.

cut

process.

Complete information on

—
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Sensing
LIKE

Summer Dollars

devoted master, pioneer radio
advertisers used to put on the muzzle when
the first sniff of summer was wafted through
the window.
Unlike Fido, however, they
didn't know what they were missing.
The summer sign-off habit gi'ew as radio
grew, with advertisers apparently ignoring
the fact that people eat in summer, that they
wear somewhat different clothing (a natural
opportunity) that they wash their faces with
soap; that they powder their noses; that they
drive their autos more than ever (and listen
to 3,000,000 auto radios)
that they still like
luxuries and need necessities.
But if any skeptical time buyers or advertisers still have any doubt about radio's efficacy as a summer sales inducer, we recommend to their attention the excellent promotion material that networks and stations are
circulating. A few minutes with NBC's Good
Fido's

;

;

New Summertime (Broadcasting May
CBS' A Summary of Summer (June

15) or
1),

to

take two examples, will upset just about all
the mildewed fallacies that have managed to
survive the years of radio progress.
And if there are any who still are skeptical
about both summer and daytime broadcasting,
a glance at what Procter & Gamble one of
the biggest of all radio users is doing in the
daytime and in the summer, as described on
another page, will prove enlightening.

—

—

Crackpot Haven
EVER HEAR
Gov.

of

Talmadge's

Housewives Inc.? Remember
outpourings

about radio
Fletcher's? Comes now
the "Women Investors of America Inc.", holding a "finance congress of women" in Chicago this month, with the usual outcry against
the radio networks, which declined to broadcast the proceedings of their conclave for the

and

GOP Chairman

good and sufficient reason that the ladies represent a minority group with no great popular interest.

Convention Issues
have never been faced with
a bigger crop of issues of basic importance
than will confront them at the forthcoming
NAB convention. Aside from such perennials
as copyi'ight. Audit Bureau and the like, the
membership will be confronted with new and
far-reaching
matters.
These embrace the
movements afoot to have the goveimment enter directly into the broadcasting field, the use

of

ulti'a-high

frequencies

and other new

for

broadcasting,

and

services,

the

very existence of the NAB itself.
Ed Ci'aney, operator of KGIR, Butte, has
advanced an interesting point in his proposal
that 5% of available time be alloted to nonprofit organizations.
All broadcasters are familiar with the onslaughts of certain groups to
chisel station facilities, even though that issue
at the moment appears dormant.
In the face of the opposition we know this
proposal will arouse, we are inclined to feel
that it has merit. Whether it should be in the
way Mr. Craney proposes we are not prepared
to say, but we do appreciate the necessity of
working out a mutually satisfactory arrangement whereby the constant time demands of
unqualified groups can be resisted.
One other proposition destined to develop at
the Chicago sessions is that of the creation
of separate, autonomous organization representing class groups in broadcasting.
That,
to us, appears to be a wrong tack and one
that might spell the doom of a strong industry
trade association. Factionalism in trade association groups, as far as we know, has never

worked

efficiently.

THERE may

be real merit in the proposal of
Bush, secretary-treasurer of Blackman
Advertising Inc., that stations generally adopt
a 2% cash discount for payment of bills on
L.

T.

ganization could command time on the air, if
each and every zealot and crackpot was heeded in his demand for radio time? Well, anyone apparently can crack the pages of the
newspapers with any outcry against anything
pertaining to radio, but happily for radio the
public can easily see through these obvious
publicity seekers even if the city editors can't

recognize

Page 30

to sources of radio market research
data has been published by the U. S. Department of Commerce in its 1936 edition of MarThe booklet provides a
ket Research Sources.

bibliography of a number

of

radio

market

studies.

discount so there would be no loss in net.
it would not cost the station anything to
allow the cash discount. On the other hand,
stations would benefit to whatever extent

Thus

agents or advertisers fail to take advantage
of the cash discount due to slow payment.
With a rate readjustment to absorb the
cash discount, the agency then is in the position of showing its client that the net cost is
exactly the same as formerly, but that in
order to get this net figure the client must
pay his bills on a specific date.
We think the NAB would do well at its
Chicago convention next month to consider
seriously the suggestion advanced by Mr. Bush,
but with the provision for absorption of the
discount in increased rates.

Good Law or Bad?
FOR

worse, the restrictive Davis
for eight years has been
on the statute books as a sort of stop-sign for
the licensing of additional facilities when the
regulatory authority wanted to deny such requests, has been repealed. Last March, when
it appeared repeal was imminent, we stated
editorially that whether it would serve for
good or for evil would depend upon the manner in which it is administered. We said then:
better

or

Amendment, which

indiscriminate

Cash Discounts

Practically all of the older
certain dates.
established media allow cash discounts, which

or won't.

mail.

Now we look with some misgiving upon the
impending repeal of the Davis Amendment. It
served a good purpose because it prevented the

Result: The usual charges of "red and pink
and communist" influences dominating radio
and the usual run of press associations and
newspaper stories discrediting radio. America
being a nation of joiners, what would happen
to our radio if each and every letterhead or-

—

program

A GUIDE

BROADCASTERS

television

habits in the Philadelphia area,

with emphasis on habitual listening, are set
forth in one of the most elaborate station
brochures on the subject ever published, issued by
this month. The first part of
the study is a survey conducted with the aid
of 350 troops of local Boy Scouts who distributed more than 35,000 questionnaires. The
second section is devoted to a six-month mail
response analysis of more than 300,000 pieces

makes

it

possible for the agency to get its

money promptly from

its

client

and

then

promptly to remit to the medium.
While we like Mr. Bush's general idea and

we

do not believe that
the discount out of
present rates, which would mean a 2% reduction in net. By and large, we believe, station rates are too low when contrasted to
rates of other media and in the light of
results achieved for the advertising dollar.
Instead, it is our view that stations, in readjusting their rates, might figure in a cash
stations

its

value,

should

allow

licensing

of

new

stations.

It

appears now that saturation has just about
been reached in the broadcast band and that
few additional stations can be licensed. With
the repeal of the Davis Amendment the FCC
will find itself with a new power to allocate
and license. We hope it will use that power
judiciously and with an infinite degree of cauFailure to do so might undermine the
tion.
whole broadcasting structure as it has grown
up during the last 15 years.
feel sure
feel now as we did then.

We

We

statement that the
"will use and not abuse" the new law is
that

Chairman

Prall's

FCC
sin-

But we know that inevitably there will
be pressure, political and otherwise, to ignore
technical limitations and sound economics for
the licensing of additional stations. Only by
turning deaf ears to these entreaties can any
great good come from the new law. If imcere.

properly administered, repeal of the pro%asion
can easily become a Frankenstein that will
turn upon broadcasting and reduce it to an
impotent, interference-ridden industry.
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PERSONAL NOTES
STEPHEN

RINTOUL.

R.

station

manager of World Broadwas to leave June 16

relations

casting System,

with Mrs. Rintoul for a three-week
vacation to the Pacific coast and the
Canadian Northwest. He planned to
conclude the trip in Chicago with the
opening of the NAB convention.

PICKAHD. CBS vice presiNew York June 17 for his

SAil

dent, left

new farm

at Flat Rock. N. C. where
he plans to remain for the summer
with his family. He disposed of his
home in Rye. N. Y.. prior to his departtire. by sale to Clem J. Randau.
general business manager of United
Press Associations.

BETHUEL

WEBSTER

M.

for-

Jr..

merly chief counsel of the old Radio
Commission, on June 1 joined in a
law partnership with former Municipal Judge Charles Garside of New
York, with offices at 15 Broad St.,

New York

City.

Club.

SAM HENRY,

YOUTHFUL radio, largely
manned by
who are too

relatively young men
intent upon their day-

by-day tasks to concern themselves
much with tradition, has drawn
extensively upon the journalistic
profession for its executives. Thus
in many instances it is adding the
tradition of journalism to its own
efforts, which will inevitably develop a tradition for the art of
broadcasting as the years progress.

When

a publishin? house like
the Louisville Courier-Journal and
Times, of Marse Henry Watterson
fame, assigns George Barry Bingham to radio; when great news-

papers like the Des Moines Register & Tribune and the Detroit
Xews have Gardner Cowles Jr.
and William J. Scripps, respectively, supervising their radio activities; when Publisher Roy Howard sends his young son Jack to
one of the Scripps - Howard stations; when Publisher Hearst has
his son George working with radio
when these heirs apparent o
great newspaper interests turn to

^
:

i;

^

—

^

K

would seem to solidify the
relationship
between radio and
radio,

•T

.

it

the press as well as bring established tradition to radio station
operation.
Almost coincident with the an'nouncement that Station WHAS.
of the Louisville Courier- Journal.
had joined the ranks of seekers
after 500,000 watts superpower,
it was announced a few weeks ago
that George Barry Bingham hac
become copublisher of the newspapers along with his distinguished
father, Judge Robert Worth Bing-

'

:

I

.

.

I

.

i

:

nam, now American Ambassador
to the Court of St. James.
The

1

I

duties

of publisher, it was made
carried with them direct
supervision over the 50,000-wr.tt

!>

'--oiown,

-

WHAS,

though the veteran Credo
r.
-Harris remains as active manaiger and Lee Coulson as commerjcial manager.
Barry Bingham, as his friends
-call him, has just turned 30 and
'-ihasn't
made himself very well
iknown in the radio profession as
^ .yet. But that is not to say that
_

'

sJ

-J

Ae

is

a tyi-o at radio for, after be-

graduated c iin laude from
^Harvard in 1928, his first assignment was "just a plain job" on
'ling

1

|/u/i€ 15,

1936

•

WHAS.

His name
might as well have been Johnny
the

of

staff

Jones for all the favors that were
shown him.
Even before he began his apprenticeship in the news room of
the Courier- Journal and Times, he
spent a whole year with W^HAS.

He wrote

continuitj',

filled

oc-

in

casionally on the announcing staff,
took character parts in script and
actively engaged in sales contacts.
He made friends at the station,

where he was plain Barry, a "regular guy", rather than the owner's
"^Tien

he

training

at

and

finished

his

radio and
advertising,

tour
then

he

of
at
ex-

pressed himself thus to his colleagues: "Radio and newspapers
are the gi-eatest partnership since

Damon and Pjirhias. Team-work
between the two can produce unlimited results." Certainly this is
a far cry from the expressed and
reflected theories of many older
men in the newspaper business!

Barry

Bineham

was

George
born in Louis%"ille Feb. 10, 1906,
attending the Richmond School of
Louisville,
Middlesex School at
Concord, Mass., and then Harvard
University. After terms with the radio station, the newspapers and the
Washington bureau of the newspapers, he returned to Louis\nlle to
be elected vice president of both the
newspaper and radio corporations.
In the meantime, in 1931, he married Miss Mary Caperton, a Richmond belle, who was a 1928 graduate of Radcliffe where she won
the Charles Elliot Norton Fellowshin which gave her a term at the
American School of Classical Studies in Athens, Greece.

They have two children, Robert
Worth Bingham II, 4, and George
Barry

Barry Binghaiii's
amateur dramatics,
which gives him a particular kinchief

two weeks
New York
active service with
National Guard near Watertown.

June

to leave

1.5

OTIS WILLIAMS,
of

WOR,

boy born

DALE

Newark,

May

L.

for
the

of the sales staff
the father of a

is

28.

TAYLOR, managhng

Jr.,

2^2

hobby

is

.

ship (in addition to a blood relationship) with Credo Harris, author of several books and plays
and standby of Louis\alle theatrical circles in the production of

RICHARD CONNOR,

manager

Hills, Cal., who has
been ill for several weeks, expects to
return to his desk by July 1.

salesman in

San Francisco, has been transferred
to Hollywood as assistant to Sydney

Southern

DLson,

California sales

Annetwork.
nouncement was made by Harry Anderson. NBC western division sales
manager in San Francisco. Moore
joined the NBC sales staff two years
ago coming from Portland.
Ore.,
where he was with
and KEX.
representative

the

of

KGW

ED SIMS

has joined WMFJ. Daytona Beach, Fla., as advertising director and sports announcer.

CHET MITTENDORF. commercial
of KFWB. Hollywood, is

manager

taking a three-week
the Northwest.

DAN DWYER.

business trip in
con-

WSYR.

mira, and

WLS

manager.

VINCENT

CALLAHAN,

F.

manager

cial

WRC

of

commer-

WMAL.

and

recuperating from an
operation in Mt. Alto Hospital,

Washington,

arm

is

Washington.

EUGENE CARR.

assistant manager
Cleveland, as ex-officio
member of the public speakers group
of the Great Lakes Exnosirion. during the last two months has been
speaking before service clubs through.out Northern Ohio on behalf of the
Great Lakes Exposition which gets
of

WGAR.

under way

June

in Cleveland

CESAH SAERCHINGER,

27,

EuropeaB

representative of CBS at London,
over on the maiden voyage

who came

of the Queen Mary with Mrs. Saerchinger. addressed the Overseas Writers
exClub of Washington June 4.
pects to return to London in latter
June of the Aqtiitania.

WFBL,

C, W. MYERS, manager of KOIN.
Portland. Ore., is making a tour of
the country, combining business and
pleasure, before attending the
convention at Chicago.

NAB

HARRISON HOLLIWAY,

who recently resigned as manager of KFRC,
San Francisco, was honor guest ar
the Los Angeles Advertising Club
June 2. On June 15 he takes up new
dtities
as executive head of KTIKECA. Los Angeles. He was given a
farewell dinner by friends and employes before leaving San Francisco.

DR. FRAN^KLIN

WESG,

Syracuse,

DUNHAM, NBC

educational director, was official representative of the Music Educators
National Association at the Federal
Conference on Art. Music and Drama
called

Washington June

in

by Dr. John

and 2

1

W.

Studebaker.
Commissioner of Education.

SIDNEY DORAIS, NBC

U.

S.

general ac-

countant in San Francisco, was married June 6 to Jessye Stevens, former
NBC employe,

PHILIP G. LASKY, manager of
KSFO, San Francisco, has been promoted from a lieutenant junior grade
to senior grade in the V. S, Naval
Reserve,

CLYDE COOMBS, NBC

account ex-

ecutive, has been appointed chairman
of the radio departmental for the San
Francisco Advertising Club for the
ensuing year, succeeding Ralph Bninton, general manager of K.JBS, San

Members

KQW,

San Jose.
commitmanager
Edward MeCallum, manager
and

Francisco,

who has been

nected with the advertising staff of
Syracuse, for more than a
year, was just elected vice president
of the Advertising Club of Syracuse.
Mr. Dwyer formerlv was on the advertising staffs of both
El-

of the departmental
tee include Philip G, Lasky.

KSFO

KYA

:

Coveny. commercial
Henry
KJBS and
commercial
manager KFRC ;
Jackson,
Glenn Ticer, NBC account executive
Lindsey Spight, Pacific Coast manaWalter A.
ger, John Blair & Co.
Burke, radio research manager, Mc
Inc.
Will
Cann-Erickson
Russell
head of WiU Russell Co,, advertising
:

Carleton

KQW

manager

:

:

JULES DANIEL, sales manager of
WBAL, was the sole nominee for vice
president of the Baltimore Advertising Club.
Bill Freart.
advertising

manager of Schluderberg Kurdle
was named president.

Co.,

new manager,

Hill,

:

Frank Huseman. district
manager of Champion Shoe Ma-

agency, and
sales

chine Co.

formerly with WMBD.
Peoria. 111., has joined the sales staff
of WDZ, Tuscola. 111., under Clair

DALE COE,

TRACY MOORE. NBC

cinnati,

been with
Ore.,
years ago.

KGW

transferred to
cial

Washington,

sales

Minn.,

ton.

KFJZ,

ter,

Mayo

left

for

observation

at

the

He

has suffered from
heart trouble for some months.
Clinic.

GABERT STEVENS,

formerly of
Port Arthur, Tex., has joined
Fort Worth.

and

before

KEX

joining

in

NBC

Port-

two

JAMES E. SAYRE. formerly in the
RCA statistical department, has been

LE ROY MARK,

owner of WOL,
June 6 for Roches-

salesman in

San Francisco, on June 15 was transferred to the Hollywood office. He had
land,

DAYID BRINKMOELLER, former
manager of WGST, Atlanta, has
joined the sales staff of WCKY, Cin-

KFAC,

BROADCASTING

of

K:MPC. Beverly

shows and pageants. Barry
Bingham's clubs are the WjTinStay, Pendennis, Arts, Players and
Louisville Country Club and the
National Press Club of Washing-

local

direc-

tor of WESG. Elmira, N. Y., was
married to Elizabeth Jane Tumbnll,
of Elmira, on June 1.

TRACY MOORE. NBC

son.

news

sales promotion manWorld Broadcasting System,

ager of

was

sales

He

R. S. BISHOP, manager of KFJZ.
Fort Worth, has been elected president of the Fort Worth Advertising

GEORGE BARRY BIXGHAM

R. CLINE on .lune 1 was named
manager of WLS. Chicago. Mr.
Cline has been with
for five
years, serving as announcer, studio
director, program writer, commercial
copy writer, and for the last two
years with the sales department as
assistant to Glenn Snyder, station

W.

NBC. He

will do spe-

work in statistical research for
and program promotional ideas.

BRADFORD SIMPSON, formerlv
of NBC and CBS, and recently with
Jimm Daugherty Adv. Agency,
Louis, has been
tion director of
Louis.

named

sales

St.

promo-

WTM^', East

St.
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GORDON KERR,

THE MICROPHONE
GEORGE

GATES,

formerly

of

MARGARET HECKLE,

will play in stock at Colorado Springs
this summer. Woody Klose,
program director, who was married in

lancing on commercial programs.

AVCLO,

formerly of

two

WBBM,

WGN,

JOSEPH PARKER,

news

named

wood

formerly

ROBERT S. PRITCHARD. formerly of WLW. Cincinnati, has joined
WWYA. Wheeling, as an announcer.
CHARLES ARLINGTON, recently

who anthe "Strange as it Seems"
transcriptions,
will
announce
the

Andy programs from

HOLBROOK.

Holly-

for 13 weeks.

Yankee Network News Service
and before that with WFBL, Syracuse, has joined the announcing staff

of

Rich

SPOTS

for

of

KYW,

Philadelphia.

LOUIS SCHAEFER
publicity director of
nati,

has been named

WKRC,

succeeding Chuck Wise,

Cincin-

who

re-

signed.

STANLEY SCHULTZ,
number

of

recently in

.i

Hollywood

musical proWPJIO, Provi-

ductions, has joined
dence, as musical director.

AMONG

PORTSMOUTH

the staff
position at Dallas are James Crocker,
formerly of WOAI, San Antonio
Margery Leuthi. former continuity
writer
of
Austin,
Tex.
(iertrude Gale, formerly of
St. Louis, and
New York,
handling copyright clearance and music
Lewis Lacey and David Clark,

SUFFOLK.

WG H

NEWPORT NEWS
VI

KNOW,
WMCA,

NORFOLK

KMOX,

;

of Southwest Broadcasting
Dudley Williamson, formerly
KFJZ, Fort Worth, and West

formerly

RG N A
I

announcers who have joined
of the Texas Centennial Ex-

System

I

Affiliated with Me
Vircfinia Broadcasfinc^ Si^sfem

of

;

Coast stations.

_
^

For Reaching at the

Same Time the
Multiple Texas

ZACH HURT,
FIRST YEAR

— WTMV,

East

St.

Louis, 111., celebrated its first birthday recently with a birthday party

and anniversary programs. Here
is Bill West, manager, cutting the
cake as Lester E. Cox, president,
watches.
Members of the local
Charober of Commerce paid tribute to the rapid progress made
by
during the year.

WTMV

PETER

LIMA, associate director
Artists Bureau Inc., New
York, will be transferred to the West
de

of the

CBS

Coast

in

KNX.

with headquarters at
Hollywood.
.July

PAGE OILMAN, 18-year-old son of
Don Oilman, NBC Pacific division
vice president, who is known as "Jack
Barbour" of One Man's Family, has
been elected to Stanford's Hammer &
Coffin fraternity made up of men on
the comic publications.
The young
actor's drawings appear regularly in

the Stanford Chaparral.

wife of the
Cleveland, announcer, is con-

an Oil City, Pa., hospital following an appendectomy. ^Mrs. Baylor is the former Alice Abbott (home

fined to

counselor)

of

WCAE,

Pittsburgh.

HAL HUBERT,

formerly of WXYZ,
Detroit, and recently added to the
program staff of WGAR. Cleveland,
has been appointed copyright mana-

HAROLD HUGHES,

.

.

The Texas Quality Network, with an
audience of over a million radio families,
affords the sole means of reaching simultaneously all the units that make up the
huge Texas Centennial Market. Strategically located, high-powered
affiliates provide the only complete, effective coverage of Texas (plus Oklahoma
and portions of five adjacent states)
with one program ... at one cost. Productive, economical, an important influence on the prosperous consumers of the

NBC

—

Southwest,
vertising

TQN

is

an outstanding ad-

buy for 1936!

WAIU.

summer

Columbus,
staff of

has

formerly
joined

of

the

KOIL-KFOR-KFAB.

Central States Broadcasting System. Don Finlayson. new to radio,
will work with Bruce Wallace in proof

motion and publicity.

WILLIAM FULLER,

formerly

on

the production and announcing staff
of KYA, San Francisco, has joined
the continuity department of KJBS,
that city.

HERMAN NEUMAN.

musical direcYork municipal
been granted a threemonth leave of absence to study education by radio abroad and to conduct All-American concerts over 10
government owned stations in Europe.
He sailed .Tune 9 on the Bergenfjord
for Oslo. Norway, where he will conduct his first concert.
tor of
station,

50,000 Watts

5.000 Watts

WNYC. New

,

50.000 Watts

WFAA WBAP KPRC WOAI
.

DALLAS

•

.

FORT

WORTH

National Representatives:

'

HOUSTON

Edward Petry & Co.

SAN ANTONIO

BEN SWEETLAND,
W.JR

and

formerly

WW Detroit,
Counsellor", early

as

J,

'

in June
KNX, Hollywood, for a daily
morning program.

"Friendly
joined

VERA OLDHAM,

writer of the
series on the Don Lee California network, and staff member of
the Raymond R. Morgan Co., Hollywood radio agency, sailed .June 4 for
Tahiti on the Makura to gather material for next winter's copy.

Drums

WALTER KNOBELOCH.
WCSC,

announcer of

former

Charleston, has

joined WIS, Columbia, S. C. Francis
Fitzgerald, formerly of WIS, is now

with

WCSC.

BOB

CUNNINGHAM,

manager
dressed

KOIL,

of

a

production

in
Omaha, adclass at Omaha

vacation

Tech High School, describing operaR. Bruce
tion of a radio station.
Wallace, Central States Broadcasting
System promotion manager, addressed
the Ladies Night meeting of the Syr-

Community

acuse. Neb.,

Club.

ROLAND BRADLEY,

formerly of
Schenectady, and until recent-

WGY,
ly

program manager of

York, has
Baltimore.

WINS, New

transferred

WBAL,

to

DOROTHY SHANNON,

whose reai
Dorothy Shanman. has replaced Miss Marnie Campbell and
Miss .Joan Davis as the fillers of th'
Daily Market Basket on WGY. ScheShe save fashion talks at
nectady.

name

is

one time for

WTAM,

GARNET GARRISON,

program

di-

rector of WJIM, Lansing has resigned to spend the summer in graduate work at the University of Michigan and join the faculty of Wayne
University, Detroit, in the fall, teaching speech and radio broadcasting.

HAROLD

SOUTHARD,

Fern

Edythe

WJAY.

Melrose,
Cleveland, will
executive

WJAY

He

the summer.
student.

7

'

Cleveland.

is

son

manager

page
during

high

school

act

a

\

.

-

of
of

offices

as

to

out of

Listeners to

BUFFALO STATIONS
tune

in

WKBW

medal winner at
Texas for journalistic
has joined the news
staff of AVOAI. San Antonio.
Kay
Burton, famed as the tirst woman on
the scene of the Dillinger capture and

WGR

formerly with Transradio Press. Chicago Daily Xeics and Pittshurgh PostGazette, also has joined the staff.

BUFFALO BROADCASTING

VICTOR CRAZE,

.JOHN

of
the

has

L'niversity

(D.)

announcer and guitar-

Worth.

in the

of

achievements,

50.000 Watts

Mr.

Falls,

ger.

.

states.

formerly of KGKO,
Wichita
Tex., has joined KFJZ. Fort

ist,

WGAR.

desirable market, the Lone Star State
this year offers advertisers a huge plus value. Centennial celebrations throughout the State add outside wealth, put thousands to work, attract millions
of spending visitors
loft the "bright spot of the
nation" to a new peak of prosperity.

Western

of

a former Count of Pskov,
describe present and iiast condi-

tions in Russia.

MRS. DAVID BAYLOR,

Always a

announcer and

WOW,

Chapel,
will

STARK, chief announcer of
Rochester, is taking a leave
of absence for the summer due to illness, Tom Murray, nemo announcer
and member of the dramatic staff,
taking his place.

Centennial Market

CHAPEL,

K.

number

LEW

A

1-5.

continuity writer of
Omaha,
leaves July 1 on a lecture tour in a

WHAM.

ium
The Only Single Medium

to Miss Mary Virginia Taylor,
expected back from his honeymoon

JOHN

NBC

was

CARLTON K AD ELL,
'n'

is

.June

the Providence Journal and prior
that with the Springfield (Mass.)
RepuhJican, has joined the
press
department in Radio City.

nounces

Amos

May

of
to

editor of

Angeles, in June
production manager.

Janesville.

WILLIAlSr

WTMV

WTMV

for the last
of

director

dramatic

years

WHK

cago.

Chicago.

KGFJ, Los

WAAM,

Fred Moegle, recently of
Dubuque, la., has returned
to
the
announcing staff.
.James Gillis. announcer and singer,

WKBB,

Wis., has joined
the headquarters production staff of
iho Affiliated Broadcasting Co., Chi-

and who has been working
on the CBS Romance of Helen Trent
series, on June 1 .ioined the announcing staff of

WTMV,

Louis.

WTAM.

Chicago,

formerly advni

tising director of Ambassador Theatre. St. Louis, has been named publicity director of
East St.

he was chief announcer of WTAR,
Norfolk, and had previously been
heard on WOR,
and

WHX, New York, replaces Walter
King on the announcing staff of
WCAU, Philadelphia. King is free
PAUL LUTHER,

JACK BRASHEAR,

known to radio as
Don Kerr, is now working with Garnett Marks in the baseball series on
AVMCA, New York. Until recently

BEHIND

HALLAM.

announcing

on

KFI. Los Angeles, as Bud Heistand,
early in June was married to Miss
.Jean Wood, daughter of Sam Wood,

or

between

5

and

7 P.

M.

says Ross Federal

CORPORATION
RAND BUILDING, BUFFALO
Represented by

FREE & SLEININGER

film director.
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—

THE

IN

Sleep

CONTROL ROOM
HAROLD HIGGIXS,

'

I

I

!

:

]

I

I

I

!

!

:|

]

WCAU.

i

Philadelphia,
the trip to

Carter and is
handling the controls on Carter from

its

the political conventions.

night WOR

A CLASS

,

I

j

1

Rietzke. president of the Institute.
Several of the graduates already have
obtained radio jobs.
C.

WBAP.

STINSOX.

engineer

chief

of

Fort Worth, is recovering
from an operation and expects to be
back at work early in July.

LITTLER,

C.

chief en-

gineer of J. B. Chandler & Co., operators of 4BC in Brisbane. Australia,
and various other Australian sta-

has concluded a four-month
of American stations. He was
accompanied by Frank B. Chandler,
who came over to develop American
accounts and who expects to remain
tions,

tour

in

country as representative of

this

the groups.
j

[

I

'\

I

i:

'I

•I

ji

'i

.

/

HARVEY ADERHOLD, chief engineer of WRDW, Augusta, Ga., on
June 7 was married to Miss Vivian
Washington, of Augusta.

J
•

'

.

;
';

Centennial.
engiis

the

WALTER WIDLARI,

of the engineering staff of WJAY, Cleveland, is
the father of a boy born in May.

WALTER

JOHXSOX.

H.

WIBM.

Jackson.
father of a boy born
of

Mich.,

May

engineer
is
the

engineer of the Tobe DeutschCo., Canton, Mass.. has joined
the engineering staff of Cornell - Dubilier Corp., Xew York.

CLIFTOX" M. TODD, former chief
operator of WXAX, Yankton, S. D.,
has been named chief engineer, succeeding Harry A. Sells.

MOODY McDOXALD,

\.

engineer

||

I

;

RAYMOXD

W. ROGERS

WHAT,

RCA
Xew

Jr.,

for-

Philadeland
phia, who has been making a survey
for the
Jersey Police Radio Commission, has been named to the engineering staff of
Xew York.

merly of

WOR.

Cryler Ttithill, formerly with Eastern
Service Co., Paramount, XBC and a
ship operator, also has joined the
staff.

CHESTER BOGGS. formerly

a

sound engineer at Paramount studios
in Hollywood and for six years design engineer with Bell Laboratories,
has been appointed chief engineer of
.Jean V. Grombach Inc., X'ew York

Ark., on
staff of

KTHS.

of

former chief

broadcasting, has been named assistant chief engineer of CKXX, Wingham, Ont.

for the last four years, resigned Juu'
1 to .ship as radio operator on the
»S'.
8. H. F. Alexander, which plys between Seattle and San Diego.

Hot

of the engineering staff of WGX', Chicago, is the
father of a boy born in Evanston

Hospital.

W.

E.

X^ew

PLUMMER, XBC

engineer in

York,

early in

arrived
in
Hollywood
June on network business.

Raymond F. Ozier
RAYMOND F. OZIER, 26, chief
technician of KEHE, Los Angeles,
the past five years, died May 26 at
Olive View Sanitarium, San Fernando, Cal.
He was a native of
Glendale, Cal., and was buried at

Forest Lawn
that city.

Memorial

Park

in

Springs,

eng"
neer of the Press Wireless station at
Hicksville. Long Island, has resigned

June

15.

Niinns Sell Station
SALE OF KPDN along with the
Pampa (Tex.) Daily Neivs to R.
C. Holies and his son C. H. Holies,
who_ own the Santa Ana (Cal.)

newspaper were owned by

FREQUENCY
CHECKS
A

prompt

and reliable service now
used by over 100 representacommercial stations.
.$1 .75 each

being
tive

Single Measurements.
Once-a-weelc

Measurements

D^R?F^

5.00 per

Fully mounte din
ls«lantite
variable
air-gap

month

TRU- AXIS
CRYSTALS
type

mount-

*
^

AO

f f\

^iCa

LESS than
guaranteed
per °C per Megacycle.

* Drift

COHMEI3CIAL RADIO
EQUIPMENT COMPANY
7!05

BALTIMORE

•

KANSAS
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City,

a

recorder!"

Station "A", a midwestcrn broadcasting station, was in a tight spot
without a recorder at a crucial moment.

"Phone Presto!" the chief ordered. A few minutes later Station "A"
was in touch with the Presto Recording Corporation in New York City.
A frantic question could a recorder reach them that same day?
No! a half a continent's distance was too great. But Presto engineers
"Get in touch with Station 'K' in a neighboring
offered a suggestion.
city and ask them to lend their Presto Recorder." Another long distance call
Station "K", they learned, couldn't spare their Recorder
They in turn, suggested Station "M". Station
it was in constant use.
*'M" flashed. "Yes, ours is available!" Within the hour a Presto Instantaneous Recorder was being flown by plane from Station "M" to

—

—

—

J.

L.

Nunn and his son Gilmore Nunn,
who recently bought the Lexington (Ky.) Herald and took an option
ton.

to

purchase

The Nunns

WLAP,
also

Lexing-

own KGGM,

NOTE—This

is

a

short excerpt from the file of actual occurrences in which Presto has
in helping stations solve their instantaneous recording problerns.

played a part

PRESTO

AS AN OUNCE OF PREVENTION

possibilities cf emergency in your own station must not be overlooked.
You, too, can enjoy the convenience and money-making potentialities of the
Communicate with our Engineering DepartPresto instantaneous Recorder.
ment for the most economical equipment. Whether you are considering the
purchase cf a complete Instantaneous Recorder or of a needle, rely on the
carefully coordinated facilities of Presto .
and remember the Green Seal
.

The

.

Discs!

MANUFACTURERS OF EVERYTHING FOR RECORDING FROM A
NEEDLE TO A COMPLETE STUDIO INSTALLATION

Albuquerque, N. M. and have onethird interest in KICA, Clovis,
N. M., and are understood to be
negotiating for the purchase of
other stations.

Cr

AT ^

M»nulactur«r» ol

J\J

ing.

CPS

—

we must
"This political campaign is knocking our schedule into a cocked hat
have recordings of at least a dozen programs right away. We've got to get

Station "A".

Register, was disclosed early in
June.
The Pampa station ' and

PRECISION

PRESTO DRAMATICALLY TESTED
IN ACTUAL STATION EMERGENCY

MARSHALL JEWELL,

June 10 joined the engineer

WLW, Cincinnati.
THOMAS F. BAKER, chief
effective

BILL CRUICKSHAXK, new to

27.

STAXLEY WALTERS, formerly

,^

i

ing nicely, according to his physician.

CHARLES HEXRY. operator at the
KROW, Oakland, Cal., transmitter

formerly of the Chieago and San Diego expositions, is
handlir,g sound control at the Texas

mann
:i

an appendectomy at Emergency Hospital, Washington, .June 6, following
an acute attack. He was recuperat-

AL TRAXKLE,

chief

i

GLEXX

D. GILLETT. Washington
consulting radio engineer, underwent

transcription producers.

transmitter
neer of KOIL, Council Bluffs,
father of a girl born in May.
.

brief

LEOX LLOYD, formerly of Tampa,
has joined WMF.T. Daytona Beach,
Fla., as operator, tilling the vacancy
caused by the departure of John Tobola for KELD, El Dorado, Ark.

ART STEWART,

I

broadcasts a
suggestion that perhaps the loudspeaker can be
dialed down a bit so neighbors won't be annoyed.

30 was graduated .Tune
5 from the Capitol Radio EngineerWashington, having
Institute.
ing
completed the one year engineering
An annual graduation dincourse.
ner was held that evening at the Willard Hotel, presided over by E. H.

ESMOXUE
,

annual "Be Kind to Your
Neighbor" campaign. Every

of

I

:

so listeners may enjoy their
radios without disturbing the
sleep
of others at night,
WOE, Newai-k, has started

of
to

Ha-

Boake Carter, made
vana recently with

R.

I

i

engineer
assigned

MO.

3

Everything in Speech— Remote—
Trantcriptian and Microphone

Equipment

GATES RADIO & SUPPLY

CO.

gUINCT. ILLINOIS
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Mrs. Belmont Appointed
To NBC Advisory Board
MRS. AUGUST BELMONT, New
York

mont becomes chairman of Council's committee on women's affairs.
The NBC Advisory Council's
members include, besides Mr.
Young, Merlin H. Aylesworth,
Newton D. Baker, Paul D. Cravath, Ada Comstock, Henry Sloane
Coffin,

Walter Damrosch, John W.

Davis, Francis D. Farrell, William
Green, James G. Harbord, Robert
M. Hutchins, Morgan J. O'Brien,

Henry

S. Pritchett, Henry M. RobElihu Root, David Sarnoff
and Felix M. Warburg.

inson.

Here Next Month.

ON

OWN

ITS

To Have Separate Equipment

at
|

Democratic Session

who

before her
marriage was prominent on the
stage, on June 5 accepted Chairman Owen D. Young's invitation
to become a member of NBC Ad\'isory Council, succeeding the late
Mrs. John D. Sherman, former
president of the General Federation of Women's Clubs. Mrs. Belsocial leader

WFIL

WFIL, Philadelphia,
own broadcasting

will

have

its

setup at the
Democratic party convention which
convenes June 23 in Philadelphia
Municipal Auditorium, according to

Donald Withycomb, manager, and
will be the only local station rep-

resented by its own equipment.
The broadcasts will be fed to InterCity Group.
its own booth on the speakplatform adjoining NBC, CBS
and Mutual, WFIL will make all
of its own pickups to enable pre-

With

er's

sentation from a local viewpoint.
WFIL remote studio on the
second floor of the auditorium
building will serve as a liaison
for delegates from surrounding
states.
Studios will be maintained
at the Ben Franklin and BellevueStratford hotels, convention headquarters.
Heading the WFIL staff will be
Mr. Withycomb, aided by Roger W.
Clipp, of the executive staff Isa-

The

;

Iru'Hdelh

belle
tor;

Al Stevens, chief announcer;
Joe Connolly, head of the news
bureau.
Frank Becker, chief engineer, is supervising technical arrangements.

THORDA.RSON
Most Sensational
Audio Development
in Radio History

Hewsom, feminine commenta-

Mattress Firm Plans

SEALY MATTRESS

Co., Memphis
will place

(Sealy-rest mattress)
eight one-minute

WBS

announce-

ments on an unannounced list of
stations shortly. Walker & Do^vning, Pittsburgh, placed the account.

was

KIRO STEPS

UP—

Clarence D. Martin (left), governor of Washington,
closing the switch that increased the power of KIRO, Seattle from 500 w
to 1,000. Others, left to right, are David Whitcomb, Seattle C. of C;
James Scavotto, member of council; Louis K. Lear, president of Queen
City Broadcasting Co., owning and operating KIRO.

Budget for Advertising
Is Curtailed by Sunkist
THE

California Fruit Growers Ex-

change, Los Angeles, which was to
spend $648,763 for the fiscal year
starting Nov. 1 on its advertising
appropriation, will curtail its budget, handled through the Los Angeles office of Lord & Thomas. The
original estimate of 28,085 cars of
oranges has been revised to 21,000
cars for next season.
Since the
shipments will not amount to the
original estimate, the advertising
fund will decrease correspondingly.
The association's share of money
for advertising is based on five
cents a box for oranges and ten
cents for lemons, and not on the
basis of the market price.
The
first of the year the group used the
Sunkist Magazine of the Air and
Golden Valley, transcriptions, in
the East spots for a test campaign
with the expectation of using radio
to
a larger extent next year.
While executives of the exchange
indicate that they were well satisfied with the radio test, the present
plans for November do not call for

Work

Social

Conference

Lauds Radio Assistance
THE IMMENSE

value of broadfurtherance of
social welfare work was recognized
formally by the recent annual convention of the National Conference of Social Work at Atlantic
City, which voted its distinctive
award for outstanding educational
casting

the

in

contributions in that field to
WBBM, Chicago, for its Saturday
With Other People's Money series.
The programs, p resented by
in cooperation with the
Council of Social Agencies of Chicago and written by Kaye McLaughlin, each week dramatize the
work of a different Chicago charity from actual cases taken from
charitable agency files. Production
and supervision of the program is
under the direction of John D.
Fitzgerald, CBS Chicago public
events and special features di-

WBBM

rector.

WTCN
—

any money

to be spent in radio.
Officials say, however, that if the
budget becomes more flexible they
will use a few spots for another
brief test later in the season.

Minneapolis

Paul

St.

& SLEININGER,

FREE

INC.

Notional Representatives.

1

COVERING

THE

TACOMA
SEATTLE
MARKETS

Sell

Tacoma-Sealtle at
Cost

ONE Low
gives

fCVI

FREE SLSLEiNINCER INC.

CBS

located

midway between Tacoma and

Seattle,

gives ideal reception which re"mailbag" results. 1000 watt5

in
kc.

flects

WRITE FOR FULL INFOR

strong signal strength and
preference over entire
area.
KVI's transmitter,

program

Puget Sound

570

Pioneer

CBS

Pacific
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KOB

State Operation of
Rejected and Station Is

Sold to T. M. Pepperday
REJECTING the plan for state

II

ownership and operation of KOB,
Albuquerque, as a publicity vefor the State of New Mexthe New Mexico State College
of Agriculture & Mechanic Arts,
licensee of the 10,000-watt station,
which shares the 1180 kc. clear
channel with KEX, Portland, Ore.,
has entered into an agreement
with interests headed by T. M.
Pennerday to sell the station for
$25,000 cash conditional upon FCC
approval.
Mr. Pepperday is publisher of
the Albuauerque Journal, which
has operated the station for several years under lease, and he is
also
business
manager of the
Rocky Mountain division of the

a4ae

hicle

ico,

Scripps-Howard newspapers.
Scripps-Howard publishes the
Albuquerque State Tribune and

while it has no corporate interest
in the Journal, it has a working
arrangement with Mr. Pepperday.
Under the deal, the Albuquerque
Broadcasting Co. is organized,
with Mr. Pepperday as 100%
stockholder, and with Reagen E.
Brewer, business manager of the
Journal, as an officer together with
Mrs. Pepoerday. It is nroposed to
spend about |30,000 on improvements, and to make it available as
a mouthpiece for the state and its
educational institutions without
cost.
The station for some years
has been operating at a loss.
Last January state officials were
given a report by H. A. Engel,
executive secretary of the National Association of Educational
Broadcasters, recommending the
operation of KOB on a non-commercial basis by a public advisory
council and its sunoort by a tax
on increased g-as receipts derived
from the tourist traffic its broad-
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Beauty Mist Test
LINDSAY RIPE OLIVE Co.,

San

Francisco, has appointed Doremus
& Co., San Francisco, to handle
national advertising for its Don
Lin Roco Beauty Mist (cosmetic),
and along with other media on
June 10 started a 13 weeks test

campaign on NBC-KGO, using

five

minutes participation thrice weekly in Hugh Barrett Dobbs' To the
Ladies. Lucrezia Kemper is the
agency account executive in
charge.

Covers the
I

s

d

a n

I

llike
rw a

t

s

Superior California depends upon its crops
the crops depend upon {imely weather forecasts
and the powers depend upon the weather service of Radio Station

KFBK.

the
e

Met,eoi-c
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PROPOSED ANTENNA FOR WJZ

Study of Personnel and Duties

LouisviHe
neople have
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WJZ Radiator Plans Approved
PLANS for the construction of
the

640-foot vertical steel an-

new

total

tenna for WJZ, New York, were
recently approved by the FCC and

j,^^k->voods

bids for construction of the radi-

.

830,080

now being received by
The single tower will be
supported by two sets of steel guy
stays and will be located on the
same site as the present type of
antenna with its two towers supare

ator

NBC.

porting the copper wire antenna.
The new radiator is expected to

improve the WJZ signal. It is
planned to have the radiator installed and in operation within the
next five months. The tower will
be painted in alternate stripes of
white and orange as an aid to
aviation and at night it will be
brilliantly lighted and topped with
a flashing red aviation beacon.

NO

EQUIPMENT

VOCATIONAL RADIO

SaJkBLUfcJoo

about the vocational
aspects of radio, William B. Levenson, director of radio activities
of West Technical High School,
Cleveland, is conducting a survey
for the Graduate School of Western Reserve University, Cleveland.
Questionnaires to be sent to stations
this
month will provide
easily filled blanks covering age,
sex, years in radio, previous position and education of employes. A
second group of questions lists the
duties these employes perform. In
addition the following information
is asked:
Five important specific
duties of program director; five
duties of production men; personality traits of successful leaders in
radio program production; what
supplementary school train (subjects) would be most helpful in
production and direction.

Mr. Levenson hopes to arrange
a standard curriculum for radio
instruction
and later plans to
delve further into the vocational
subjects at network headquarters.
He has been active for years in
Ohio educational circles.

RadioEmployment Office
Is

Started in Cleveland

CLEVELAND

Vocational Bureau,

located in the
Schofield
Bldg.,
Cleveland, an old-line employment
agency, has announced the establishment of the first employment
agency for the broadcasting industry.
This branch of its activities
will be directed by Stanley F.
Babington, formerly associated
with various Cleveland stations.
The agency will act as a clearing house for the employment of
radio
executives,
salesmen, announcers, engineers and artists,
charging a fee of 10% for temporary positions or half of one month's
salary for placements in permanent jobs. Artists and announcers
will be required to file recordings
of their work with their applications, these to be made available
to station executives.

Corp., New York, has
developed a new input transformer of
cable
type
to operate low impedthe
ance microphones directly into amplihaving high impedance input.
fiers
The microphone cable may be as long
as 2,000 feet and high gain amplifiers
are thus made adaptable to any location.

Hum

neutralization

or announcements by civic

Los
Artists.
Three
Recording
Angeles stations have signed with
the group. It was the concensus
anion" the broadcasters that they

TWO

new

—

announced

Chicago
Glenn Snyder

President

Manager

National
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Representafives:

Station,

John

Blair

and

Com pany

by

a single 'phone instrument with
head band and soft rubber pad. The
second, also single, has the 'phone
mounted on a 12 - inch lorgnette
handle, with five-inch extension. Rugged construction and light weight are
claimed for the new equipment.
is

KEHE,

Los Angeles, will completely
reorganize its technical equipment, ineluding the installation of a vertical
radiator, which will be 3.50 feet high.
Increase to 5,000 watts will be made
The new transmitter
late in .July.
will probably be in the western porIt was previously
tion of the city.
at

Santa Monica.

WXAX.

Yankton.

S. D.. is installing

complete new Western Electric speech
input equipment and constructing new
control room and announcers booth.

William T. Pierson
WILLIAM T. PIERSON, former
program

director of

WMAL,

and a pioneer

Wash-

capital
broadcasting circles, died at his
home May 31 at the age of 57
native of
after a long illness.

ington,

in

A

Washington, Mr. Pierson was with

WCAP

(now

WRC) when

* * * *

WNOX
Knoxville/

Tennessee
COMPLETE COVERAGE
of the

graph records.
Farmer

headphones have

crystal

Brush Development Co., Cleveland, to supplement
the Type A 2-phone model. The first
been

—

should act as a unit all signing
or all not signing but no official
action was taken. The Association
voted to broadcast no more phono-

Prairie

claimed.

grams

groups, luncheon clubs, convention
publicity and the like under J.
Howard Johnson, radio consultant,
as a clearing house. Discussion,
without being put to a vote, was
made on the demands of the
American Radio Telegraphists Association. Discussion also centered
around the American Society of

Burridge D. Butler

is

Either 50 or 200 ohm impedance can
be fed into the standard input impedance of 200 ohms. As many as four
velocity microphones can be fed into
one transformer.

day's radio. He was also a writer
of numerous sacred and patriotic
songs.

Advertising on WLS this summer is the heaviest in station history.
The old summer bugaboo doesn't exist any
longer.
Summer business (spot) just secured includes Chevrolet, Feature Foods, Allls-Chalmers, ABC Washer, Electrolux, Reliance Big Yank Shirts, Conkey Feeds, Jelsert, Griffin
Shoe Cleaner, Graef-Cowen Fly Ribbon and Ball Bros. With
one exception, all have used WLS before.

WLS!

AMPERITE

THE

Los Angeles Broadcasters
Association on June 4 voted to
place all arrangements for pro-

KNOW

The catalogue
offers a discussion of high-frequency
broadcasting and its advantages. Another booklet covers Type 1-D, 1 kw.
transmitter now used by some 20
broadcast stations. Also announced is
a new modulation monitor, Type 66-A
and 66-B, for which a number of advantages are claimed.
range from 30-41 mc.

founded by the local telephone comHe first auditioned Kate
pany.
Smith and other notables of to-

S ummer

THEY

Co. Inc., Camden, has
issued promotion material covering a
number of new types of equipment,
including a transmitter for higiifrequency broadcasting. Classified as
100-F, the transmitter has a frequency

the old

No More Records

This

RCA MFG.

DODGE DEALERS

ASSN., Chicago, through Ruthrauff & Ryan
Chicago, after an absence
Inc.,
from broadcasting, has resumed
its Sunday Gloom Dodgers tranChiscription program on
cago.

WBBM,

RICHER

TVA
MARKET
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More Freedom in Sponsored Broadcasts
Hoped for in Proposed Canadian Change

Must Have Radio

WHEN WMEX,

Boston,

Too

moved from the Hotel Man-

By JAMES

"WE AFFIRM

MONTAGNES
the

principle

of

complete nationalization of radio
broadcasting in Canada. Pending
the accomplishment of this, radio
listeners will continue to be dependent on private stations for
much of their entertainment."
This is part of Paragraph 7 of
the unanimous report of the Parliamentary Committee on Canadian broadcasting tabled in the
House of Commons May 26 by Arthur Beaubien, chairman. It apparently leaves little doubt as to
the ultimate fate of broadcasting
in Canada, but it does not eliminate private broadcasting at once.
The preliminary to the report
shows that private broadcasting
will have a long time on the Canadian air, for "it has been made
evident to your committee that
the establishing of national broadcasting in Canada presents many
for the correction of
which time, experience, and large
expenditures of public money will
be necessary." This preliminary
to the 1936 report was the conclusion of the 1934 report of another
difficulties,

Parliamentary committee.
Administrative Change

THIS

year's

committee

mended the disbanding

committee recommends full
freedom for the corporation in the
hiring and dismissing of employes.

recom-

of the pres-

ent three-man Radio Commission,
to be substituted by a corporation
on the lines of the British Broadcasting Corp., with a board of
nine governors representing all
parts of Canada, who would in
turn recommend to the government
a general manager and an assistant general manager. The governors would serve without pay and
the general manager "should be an
executive of the widest experience
in the field of radio broadcasting".
He would be responsible to the
board of governors.
Possible general manap-ers have
already been mentioned but none
have been officially named or considered, since the board of governors has not yet been appointed
and the necessary legislation to
create the corporation has at this
writing not yet been nlaced before
parliament. Gladstone Murrav of
the BBC and Reginald Brophy of
NBC, have been named as possible
holders of the position, simply because they are the only two" Canadians outstanding in the broadcasting field with wide experience
in laree scale broadcasts.
Only a
Canadian will be picked for this
position, and Murray has already
been consulted by the previous
government on the broadcasting
problem. It may be that the board
of governors may recommend a
Canadian already in Canadian
broadcasting.
The corporation is to have con-

The corporation will be enabled to
borrow sums up to $500,000 for
the establishment from time to
time of new stations.
The control of licensing broadcasters, assigning wavelengths and
power, collection of license fees,
etc., will all be under the radiotelegraph branch of the present
Department

of

Marine (shortly

to

new Ministry

of

be merged into a

Transport). There is to be close
cooperation between the Minister
of Marine and the corporation.
Legislation is to be provided for
the taking over of any private stations, compensation not to include
the value of the license or of the
channel used by the station. No
station has a proprietary right to
any channel and no compensation
will be paid for change of a channel or the cancellation of a channel allotment, according to the report.

The report mentions close cooperation between the corporation
and the Canadian Press, a review
of wire line network contracts, no
political broadcasts on election day
or two days previous, equitable
time allotment to all political
parties by the corporation, no
dramatized political broadcasts
and only fully-sponsored political
broadcasts.
Legislation
supplementing the
report is expected to be passed at
this session of Parliament, and is
so recommended by the committee,
which means an early operation of
the new system.
The present three commissioners
in being dismissed are expected to
be looked after, especially Chairman Hector Charlesworth, it having been announced that a post
will be found for him under more
"congenial" surroundings. Vice
Chairman C. A. Chauveau will
likely

programs, political and
advertising, broadcast by private
or publicly-owned
stations,
and
of all wire networks. It will not

The recommendation for nationwas the only solution
broadcasting from a

alized radio
possible for

standpoint, it is said,
the Liberal Party first appointed the Aird Commission to
look into broadcasting. This commission recommended nationalization.
Before legislation could be
enacted the party was out of ofpolitical

since

7

Sj^ort-

With Al Pierroti
nightly except Sunday for a
quarter-hour.

Installing

and the Conservative Party
implemented the report by forming the present Radio Commission
and started nationally-owned

our

fice,

NEW

The present Liberal
government was in the majority

KW

broadcasting.

5

on

the present committee, and
other parties in the House of Commons are socialistically inclined,
thus also in favor of public operation of broadcasting. Thus all
government parties are recorded
in favor of some form of nationalized radio service.
Of special interest is a clause in
the report which recommends legislation enabling the radio branch
of the Department of Marine to
force owners of electrical apparatus interfering with broadcast
reception to install equipment to
eliminate the interference. Canada
has 34 specially equipped cars
throughout the Dominion hunting
up this type of radio interference,
but to date has no power to force
owners of such equipment as oil
furnaces, heating pads, flash signs,
etc. to eliminate interference
caused by the electrical equipment.

Transmitter

— —
at

Spokane's Pioneer
Broadcasting
Station
SPOKANE, WASHINGTON

PIUS Ualue
Great Merchandising Service

in its

However-WXYZ

Here Next Month:

Iru'Fidelit

WXYZ

for radio advertising

Merchandising Service, which

secures distributors

ond dealers,

displays

troined field

men become as a

New

products

Audio Development
in Radio History
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full

the

places

Our crew

credits.

of

part of your selling organi-

be introduced

can

is

no extra cost

sells initial orders,

and checks

advertising

zation.

investmenL

PLUS Value. That PLUS Value

offers

quickly. Write or wire for
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thorda.rs6n

June 15, 1936

now

Program Appeal, Coverage, and Audience Appreciation

to the

Gadsden. Ala.

an ad

WMEX

vertising.

Over 2500 paid 25c each

WJBY

to write

go back to his law practice

be part of the Civil Service, since

May 16

BUSY

while Commissioner W. A. Steel
is expected to go back to the Signal Corps of the Canadian Army.
Toronto broadcasters are of the
opinion that the new setup will not
greatly affect bi-oadcasting and
perhaps give more freedom in ad-

trol of all

WJBY BARN DANCE

the hostelry noted a
considerable drop in busiManger executives in
ness.
New York advised the Boston management to buy time
and the hotel
from
ger,

the

in

Michigan

particulars.

UfXVZ

A/.S-C. glue
KUNSKY-TRENDLE BROADCASTIN^JiiMPORATION
300

WM. G. Rambeau Co
Eosltiti

OUiCC

507

MADISON THEATER
Reptesenlalives.

Chan.n BW?

.

New

York

BUIIDI

Heme Of;
Western-

bune Tower, Chicago
Rus& Buildin?. San FrcncUco
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WLS, Chicago
Acme Feeds

Business of Broadcasting

The

Current News About Accounts, Pending Schedules, Transcriptions,
Representatives and Apparatus; Notes from the Stations
WBT,

ACCOUNTS
STATION
—
—-studio programs
—spottranscriptions
annovn^ements
sp

Baltimore.

t

sa

ta

— transcription
WCAU,

Philadelphia
Inc.,
etc.),

Mfg. Co.. Brooklyn (shoe pol5 weekly ia. thru Bermingham. Castleman & Pierce Inc.,
N. Y.
Webster-Eisenlohr Inc.. New York
(Cinco cigars), weekly sa, thru N.
W. Ayer & Son Inc., N. Y.
Snow White Co., Salisbury, N. C.
(Roso-Clean) 3 weekly sa, thru J.
Carson Brantley Adv. Agency,
Griffin
ish),

announcements

Drug Trade Products

Chicago
6 week-

tPeruna, Kolorbak,
sp, thru Benson & Dall Inc.,
Chicago.
Dr. Miles Laboratories Inc.. Elkhart,
3 weekly t,
Ind.
( Alka-Seltzer)
thru Wade Adv. Agency. Chicago.
General Baking Co., New York (Bond
bread). 5 weekly t, thru Batten,
Barton, Durstine & Osborn Inc.,
N. T.
California Fig Syrup Co.. Wheeling
(proprietary), 4 weekly t. thru
Stack-Goble Adv. Agency. Chicago.
E. I. Dupont de Nemours Co., Wilmington, Del. (paint), 2 weekly t,
thru Batten, Barton, Durstine &
Osborn Inc., N. T.
Ironized Yeast Co., Atlanta. 2 weekly t. thru Ruthrauff & Ryan Inc.
N. Y.
General Mills Inc., Minneapolis
(Wheaties), 6 weekly baseball.
ly

,

,

KMOX,

Louis

St.

Lambert Pharmacal
66

St.

thru
Feasley Inc.. N. Y.

(Listerine).

&

Co.,

sp,

Louis

Lambert

Co.. St. Louis
(soft drinks). 156 sa. direct.
Lane Bryant Co.. St. Louis (wo^nen's
ready-to-wear). 260 sa, direct.

Drug Trade Products

Inc.. Chicago
(Peruna. Color-bak), 312 sp, thru
Benson & Dall Inc.. Chicago.
Frigidaire Corp.. St. Louis
refrigerators), 18 sp. direct.
Jel-Sert Co.. Chicago ( Flavor- Ade )
30 sa. thru Rogers & Smith Adv.
Agency. Chicago.
Greise Dieck Bros.. St. Louis (beer),
312 sa, thru Anfenger Adv. Co., St.

Louis.
Co.,

Philadelphia

(paint). 13 sp. direct.

Co..
Citv,
(jelly). 78 sa. thru R. .L
Adv. Co.. Kansas City.

Falstaff
(beer),

Brewing
39

Corp..

St.

Mt).

Potts

Louis

thru Gardner Adv.
Agency, St. Louis.
Sno-Flake Products Co.. Detroit (shoe
(cleaner), 65 sa, thru Chas. A.
sa.

Mason, Detroit.

WNAC,
&

Boston

bury.

Minneapolis (Red
Wheaties
2 weekly
Blackett-Sample-Hummert

General Mills

Band

Inc..

flour.

)

.

thru
Chicago.

t,

Inc.,

WHIO, Dayton
Breitenbach Co.. New York
(Gude's Pepto-Mangan) 6 ta, thru
Brooke,
Smith & French Inc.,
N. Y.
Chocolate Products Co.. Chicago
Stillicious), 65 i, thru J. L. Sugden Adv. Co., Chicago.
Ironized Yeast Co.. Atlanta (proprietarv), 8 t. thru Ruthrauff & Ryan
Inc., N. Y.

M.

J.

,

Francisco

Standard Oil Co. of California. San
Francisco (gas and oil). 18 weekly
thru McCann-Erickson Inc., San
Francisco.
General Brewing Co., San Francisco
sa,

(Lucky Lager beer), 6 weekly sa.
thru McCann-Erickson Inc., San

Smith

&

Mfg.

4

Co.,

sp, thru Fuller
Inc., Cleveland.

O.,

& Ross

&

Reliance Mfg. Co., Chicago, 13 sp,
thru Mitchell-Faust Adv. Co., Chicago.

Acme White Lead &

Color Works,
thru Henri, Hurst
& McDonald Inc., Chicago.
Chr. Hansen Laboratories, Little
Falls, N. Y. (dessert), 27 sp, thru
Mitchell-Faust Adv. Co.. Chicago.
Oakite Products Inc., New York
(cleanser), 13 sp, thru Calkins &
Holden, N. Y.
Procter & Gamble Co., Cincinnati
(soao), 10.5 ia, thru Blackman
Adv. Inc., N. Y.
Duff-Norton Mfg. Co., Pittsburgh 18
t.
thru Walker & Downing, Pittsburgh.
Detroit, 18 sp,

Hartz Mt. Products
(bird

food),

13

New York

Co.,
sp, thru

Hirsch

Turpen Inc., N. Y.
M. J. Breitenbach Co., New York, 6
ta. thru Brooke, Smith & French
Inc.,

N. Y.

WFBL,

Syracuse

Maryland Pharmaceutical Co., Baltimore (Rem, Rel). daily sa. thru
Joseph Katz Co., N. Y.
N. Y. State Guernsey Breeders Assn..
Syracuse

(milk),

daily

sa.

thru

John Yonkers Agency, Syracuse.
Studebaker Sales Corp.. South Bend.
Ind.
(autos). 3
Roche. Williams
Inc., N. Y.

weekly

&

t.

thru

Cunnyngham

WMAQ.

Chicago

Camel Pen

Co..
Battle Creek, Mich,
(corn flakes. Pep, etc.), 5 weekly
sp. thru N. W. Ayer & Son Inc.,
N. Y.
McKesson & Robbins Inc.. BridgeCalox, Aboleue. etc.),
port. Conn.
14 weekly sa. thru N. W. Aver &
Son Inc.. N. Y.

Kellogg

KGO, San

tain

Co.,

Watch

sa.

thru

,

Sears

Blow

J. (founsp,
thru
Inc.. N. Y.

Fasteners Inc., New York, 2
weekly .sp. thru G. Lvnn Sumner
Co. Inc.. N. Y.
Gold Dust Corp., New York ( Shinola), 3 weekly f, thru Batten. Barton, Durstine & Osborn Inc., N. Y.
Slide

Chicago

Mills

Inc.,
Minneapolis
sp, thru Blackett,
Sample
Hummert. Inc.. Chicago.
National Biscuit
Co..
York
(Shredded Wheat, etc.). 38 t, thru
McCann-Erickson Inc.. N. Y.

General

(flour). 5

New

(

farm bureau

Co., Boston
(re4 daily sa, thru Chambers &
Wiswell Co.. Boston.
Short Line of Connecticut, Hartford

thru Rogers & Smith Adv.
Agency, Chicago.
Eleanor Martin, Chicago (yarns), 2
weekly sa, thru Morenus Adv.
Agency, Chicago.
Squire-Dingee Co., Chicago (Ma
Brown's pickles & jams). 78 sp,
thru Mitchell-Faust Adv. Co., Chisp,

cago.

Servel Inc., Evansville. Ind. (Electrolux), 52 t, thru Batten. Barton,
Durstine & Osborn Inc.. N. Y.

Walker Remedy Co.. Waterloo. Iowa
(Walko Remedy Tablets). 18 sa,
thru Weston-Barnett Inc.. WaterIowa.

loo,

Co., New York (Bathasweet), 12 sa. thru H. M. Kiesewetter Adv. Agency, N. Y.

C. S.

Welch

Chocolate

Ward

KPO, San Francisco
Standard Oil Co. of California. San
Francisco (gas & oil). 7 weekly sa,

McCann-Erickson

thi-u

San

San Francisco.

San

Jose, Cal.

Providence, R.

Wehle Brewing
sp,

thru

Co.,

William

I.

New

Haven. 104

B.

Bennington,

Springfield, Mass.

WGN,
Kroger Grocery

Co..

cinnati (grocers). 104 t. thru
H. Jones Co.. Cincinnati.

WEAN,

Waterburv,
Charles

Chicago

& Baking

Cin-

Ralph

Providence

Sherwin-Williams Co., Cleveland
6 weekly sa, thru T. J.
( paint
Maloney Inc., N. Y.

W.

1

Francisco

Greyhound Lines

Inc.,

WEAF, New York

San

Francisco (transportation), weekly sp, thru Beaumont ^ Hohman
Inc., San Francisco.
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"

San Francisco.

WEAN,

N. Y.

KFRC, San
Pacific

Inc.,

)

sociates.

Procter & Gamble Co., Cincinnati
(Drenej, 5 weekly sa, thru Blackman Adv. Inc., N. Y.

Inc.,

Los

Co..

refrigerators),

thru Logan & Stebbins,
Los Angeles.
Carter Medicine Co., New York (liver pills), 3 weekly ta, thru Street
& Finney Inc., N. Y.

KQW,

Washbura Co., Brockton, Mass.
(Walico candy), weekly sp, thru
Broadcast Adv. Inc., Boston.

Hoyt

Mfg.

(Olympic

sa,

Schwartz Ginger Ale Co., San Francisco (Lem-Lur-beverage mixer), 2
weekly t, thru Frank Wright & As-

Boston

Co.,

&

Refrigerator

Angeles
daily

direct.

thru

Products
Co.,
Chicago
candy). 3 weeklv t,
Sugden Adv. Co.. "Chi-

(Stillicious
thru J. L.
cago.

F. B.

sa.

thru Critch-

Co., Chicago.
Jel-Sert Co., Chicago (Flavorade). 24

Associates,

Conn, (tires), weeklv sp. direct.
Reliance Mfg. Co.. Chicago
(Big
Yank shirts), weeklv t, thru Mitchell-Faust Adv. Co., Chicago.

daily

sp,

(

Maryland Pharmaceutical Co.. Baltimore (Rem, Rel). 2 daily sa, thru
Joseph Katz Co.. Baltimore.
Xorwalk Tire & Rubber Co., Norwalk.

Conn.,

Chicago

Assn..

24

,

KJBS, San Francisco
Schwartz Ginger Ale Co.. San Francisco
Lem - Lur - beverage mixer
2 weekly f. thru Frank Wright &

Roebuck &

Waterbury Brewing

)

field

Francisco.

tail).

WAAB,

Agricultural

Illinois

&

R. R., Boston
2 daily so, thru DoreCo.. Boston.

sa,

,

Pa.

weekly

Maine

(bus line). 8

& Co., Kansas City.
Graef-Cowen Corp., Allentown, Pa.
( Aeroxon
fly ribbon )
9 sa, thru
John L. Butler Co., Philadelphia,

KNX, Los Angeles

Orange. N.
2 weekly

WON,

San Fran-

cisco (cosmetics), 3 weekly sp, thru
Doremus & Co., San Francisco.
Bulova
Co.,
New York

(watches). 36 weeklv

)

Mackay-Spaulding Co.

Francisco

Lindsay Ripe Olive

Co..

pens

(transp.).

mus &

Carter Medicine Co., New York (liver
pills). 228 ta. thru Street & Finney Inc., N. Y.
Corn Belt Hatcheries, Kankakee. 111.,
3 weekly sa, thru Campbell-Sanford Adv. Co., Cleveland.
G. E. Conkey, Cleveland
(poultry
feeds), 5 sp, thru Rogers & Smith
Adv. Agency. Chicago.
Foley & Co., Chicago (Foley's honey
& tar), 1.56 sp, thru Lauesen &
Salomon Adv. Agency, Chicago.
Gardner Nursery Co., Osage, la.
(plants,
shrubs),
18
sp,
thru
Northwest Radio Adv. Co., Seattle.
Gateway Sporting Goods Co., Kansas
City, Mo., 3 sa. thru R. J. Potts

WOR, Newark

Francisco.

Co. Inc.. N. Y.

Boston

Bros., Chicago (cream separator), 6 sa, thru Matteson-Fogarty-Jordan Co. Inc., Chicago.

Pittsburgh

Elec.

Man.sfield,

111.

Chicago.

Inc.,

Ball Brothers Co., Muncie, Ind., 26
thru Applegate Adv. Agency,
sp,

Muncie.
Westinghouse

Park.

Babson

(

(

Kansas

Pen-Jel

Salisbury.

(NuNu-Shine, Reidsville, N. C.
Shine), 3 weekly sa, thru J. Carson Brantley Adv. Agency, Salis-

KSFO, San

American Soda Water

Benjamin Moore &

KDKA,

Charlotte, N. C.

Free State Brewing Corp., Baltimore,
25 sa, thru Harry J. Patz Co.,

Forest

Inc..

(livestock feeds), 78 so, thru K. E.
Shepard Adv. Agency. Chicago.
Acme White Lead & Color Works,
Detroit. Michigan (paints), 18 so,
thru Henri, Hurst and McDonald

From
"Somebody's

lieen practical joking."

Life

Modern Industrial Bank. New York
(loans). 2 weekly sp. thru Marschalk

&
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•
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NETWORK ACCOUNTS
(All

times EDST unless otherwise specified

New Business
FRIGIDAIRE SALES Corp.. Dayon June 26 starts
refrigerators
ton
for 13 weeks. Clara. Lu 'n Em and
(

'.

:

C.

BRILL

Co.,

Newark

(E-Z

on June 3 started Talce It
6 Mutual stations. Wed.,
Franklin
9 :30-9 :45 a. m. Agency
Bruck Adv. Corp.. X. Y.
Freeze)

Easy on
I

New

Inc..

Service,
dramatizarets
of Secret
tions with Capt. Don Wilkie. narraPacific Red stator, on 5
tions.
7 :45-8 :00 p. m.

NBC-KPO
Fridays.

Weinberg

(PST). Agency: Milton
Adv. Co.. Los Angeles.

I

orchestra on 59 XBC-Blue stations.
Fridays 9 :30-10 p. m. Agency Lord
& Thomas. Chicago.

H.

LINCOLN & ULMER

York (0-Nic-O cigarettes and cigars)
on June 19 starts for 13 weeks Sec-

Network Renewals

WARD BAKING

Co..

New York

Ellis Inc.,

m. Agency: Fletcher
N. Y.

p.

DRTDEX

PALMER

&

Inc..

Long

Island City. X. T.. on June 14 started Bernice Ackerman. Louise WilTVOR.
cher on 3 Mutual stations
(

WX'AC. WFIL).
m. Agencv
N. Y.

a.

"

10:15-10:30
Samuel C. Croot Co.

:

Sun..

Inc.,

GOLDEN GLOW BREWIXG

Co.,

Francisco (beer), on June 5
started for 26 weeks The County Fair
on 8 CBS-Don Lee stations. Fridays, 8:30-9:00 p. m. (EST). AgenLeon Livingston Adv. Agency,
cy
San Francisco.

San

:

DURKEE FAMOUS FOODS

Inc.,

mayonnaise on June
Berkeley. Cal.
2 started for 26 weeks Good Morning
Neighbors on 12 CBS-Don Lee stations. Tues.. Fri.. 10:1.5-10:30 a. m.
(PST). Agency: Botsford. Constantine & Gardner Inc., San Francisco.
(

)

OF

CORP.

New York

(

&

AMERICA.

radio sets. etc.

on July
for 13

)

renews RCA Magic Key
weeks on 59 NBC - Blue stations.
Sundays, 2-3 p. m. Agency Lord &
Thomas. New York.
5

:

FORD MOTOR

Co.. Detroit
cars) on .July 3 renews Fred

FORD MOTOR

Co., Detroit (motor
on June 30 renews for 26
weeks Fred Waring and His Penn-

cars)

sylvanians over 81 CBS stations.
N.
Tuesdays, 9-9 :30 p. m. Agency
W. Ayer & Son Inc., N. Y.
:

(

jewelry

weeks

in

)

on

Oakland. Cal.
26 renews for 52
Matinee on NBC-

Co..

.July

The Kay

WASEY PRODUCTS

Inc..

CONSIDER-

New

York, on June 9 shifted Voice of Experience on NBC-Red network to
Mon.. Wed., Fri., 11 :45-12 noon,
Tues.. Thurs., 7 :15-7 :30 p. m. Sunday half-hour program has been can-

Mr. AdiV^rtis^y:

S.

NORTHERN

JOHNSON & SON Inc.. on
shifts Fihler McGee d MolNBC -Red network, Mon.,

C.

June 29
ly

to

8-8:30

m.

p.

ICE MFRS. ASSN. on June
ed

Parties

10-10:30

p.

at

Pickfair

to

7 shift-

Sunday,

m.

STUDEBAKER

SALES

NEW JERSEY

Corp.,

South Bend, Ind., on June 15 shifts
Richard Himber to Mon., 9:30-10
p. m., on NBC-Red.

(motor

Wcring

and His Pennsylvanians for 26 weeks
on 58 NBC-Blue stations. Fridays.
9-9:30 p. m. Agency: N. W. Ayer &
Son Inc., N. Y.

KAY JEWELRY

Network Changes

celled.

:

RADIO

Sundays, 3:15-3:30 p.
m.
(PST). Agency: Sidney Garfinkel
Adv. Agency, San Francisco.

on

.June 16 renews Xeics of Youth on 20
CBS stations, Tues., Thurs., Sat..

6:15-6:30

KPO,

IN^ORTHERN New

NATIONAL ENCYCLOPEDIA,

250 Park Ave., New York, has invited broadcast stations to donate
five minutes time every week to a
series of advertisements bearing
the title Birth of the Neivs. In letters to stations it is explained that
the advertisements "are being offered without charge as an educational feature of unusual listener

A

sample continuity contains
these opening statements: "To understand today's news, and to
guess tomorrow's, you have to
know yesterday's news, which is
called history. The National Encyclopedia presents the facts of
the past, to show the significance
of the present and the possibilities
of the future."
The continuity closes with this:
"So there's the background, from
the National Encyclc^edia, showing the far sources of today's

news

.

.

."

A

post
dressed to

card

enclosed,

adEdward Anthony, radio
service editor, and it contains this
provision: "We will be glad to receive free of charge the weekly radio continuity Birth of the Neivs,
and will use it with credit to The
is

a

Jersey

is

large,

and
com-

2,225,000 people who boast
munity pride and loyalty.

were all one city, what a
would be, the 3rd largest in
Equivalent
the United States!
this

If

city

it

.

.

.

to the populations of

Boston
St. Louis
Pittsburgh
all

put together.

WAAT

Now

interest."

knit,

closely

communities approximating

small

FREE TIME ASKED
BY ENCYCLOPEDIA

of

lerritory

that local

to

caters

exclusively

community pride and

nishes the local color that sells!

fur.

.

.

WAAT

has a large audience
in New York City, Brooklyn, Westchester, Long Island and Statea Island, but you can profitably discount

True,

that

—

—

if

sider

it

you wish as we do and cona bonus that costs you nothing!

Northern New Jersey is a profitable
has proved in
market and

WAAT

numerous

cases

it

delivers

profitable

business for advertisers in this territory with surprising economy.

No

one can effectively listen to tv,'o
at one time
has its own large and loyal audience
that can be made profitable for you.
stations

.

I

.

.

WAAT

National Encyclopedia."

AFA Names
EDGAR KOBAK,

WE HAVE THE FACTS
3Irs.

Proetz

Council of
Clubs, left

1^ "C'mon in, Phil!" Every weekday morning at 5:55 more
than 250,000 farm folk in the KMBC Market welcome
their friend, Phil Evans. He speaks with authority on
markets and merchandise. What Phil sells, they buy.
New facts and figures on this important farm market are
ready.

J

May we send them

to

you?

Write or wire ...

KMBC
FREE & SLEININGER,

June 15, 1936

•

KANSAS CITY

Ndtlonal Representatives

BROADCASTING

Women's Advertising

vacant by the death
Miss Josephine
of
Snapp. Mrs. Proetz was elected to
the AFA Board of the Federation
for a three year term, at the convention in Chicago in 1935.
She
is
a prominent member of the
Women's Advertising Club of St.
Louis, served the club this past
year as program chairman, and is
last

For instance, take:

vice president of

Lord & Thomas and chairman of
the board of the Advertising Federation of America, announces the
appointment of Mrs. Erma Perham
Proetz, vice president of the Gardner Adv. Co., St. Louis, and a member of the board of the Federation, to fill the unexpired term of
vice president and chairman of the

month

president-elect for the coming year.

CASE HISTORY #7
Nationally-known packers of Bottled Fruit Juice
—offered menu chart limited one to a family.
Only 2.000 charts were made available for distribution yet eight, two minute "plugs" brought
2,157 letters containing labels from his product.

—

—

CASE HISTORY #12
of hair preparation received 1.850
rcQuests for Booklet on care of the hair after
Close follow up od
twelve one minute "plugs".
thousand listeners who received booklet,
one
showed 535 had purchased his product 300 in-

Manufacturer

—

—

—

purchase 29 couldn't
to
did not respond to follow up,

tended

afford

—46

it

CASE HISTORY #19
WAAT

using
retailer with seven stores,
showed $30,000 gross increase in
exclusively,
sales for the first sis months 1935 over the same
period in 1934,

Local

Specific details

on request.

R & R Starts on WJZ
RICHARDSON & ROBBINS Co.,
Wilmington, Del. (boned chicken)
on June 15 was to start a musical
program R & R Entertainers on
WJZ, New York, 6:35-6:45 p. m.,
Mondays, Wednesdays and Fridays. The program is signed for
52 weeks. Charles W^ Hoyt & Co.,

New

York,

is

Jersey City, Northern

New

Jersey

the agency.

Page 39
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Form

AGENCIES AND

by Charles S. Maxwell
as sales manager and Burke Boyce,
former NBC continuity editor, as
production manager, a new script
service has been formed in New

REPRESENTATIVES
STANLEY

G. BOYNTON, advertising and promotion director of W.JR,
Detroit, has joined with Franlv M.

You can't win with 6 OARS!
You've simply gotta have

York

to offer a regular syndicate
service to radio stations. It is Star
Radio Programs, 250 Park Ave.,
and its first copyright offerings are
Sport Sidelights and Highlights,

Wardle, formerly with MacManus,
Johns & Adams, Detroit agency, and
V. L. Poleni, formerly with Detroit
financial houses, in forming a new
advertising agency in the Stephenson

Good Morning Neighbor! and The
Voice of Science. Prices are graduated according to station power
and plans are under foot for group
station sales to national adver-

Bldg., Detroit.

BASIL LOUGHRANE,

Balanced Coverage
•
. . .

rector

went

program diLord & Thomas, Chicago,
Hollywood to audition an-

of
to

Amos 'n" Andy to fill
Hay during his vacation.

nouncers for

and that's just one of the
important things

in

for Bill

ROBERT
& Ryan

New York

ger of the
Katz Co.

you get from

GEORGE WELLS
well,

of

office

New Houston Agency
STEELE ADVERTISING AGENCY Inc. is a newly organized con-

of .Joseph

and Robert Col-

New York

the

tisers.

SMALLEY, of Pedlar
has been named mana-

A.

Inc.,

office

of

J.

Thompson Co., have been
transferred to Los Angeles to aid in
the production of the Lux Theatre of
the Air, of which Cecil B. DeMille is
director. Frank Woodruif, of the Los
Angeles office, is production superWalter

560 KILOCYCLES
1,000 watts

full

time

SAN FRANCISCO -OAKLAND
WE could talk a lot more than we
do about audience mail, because
we've a lot to talk about. But here's
the BIG point. From all over North-

ern California, mail comes in proportion to the distribution of radio

homes.

KSFO covers the area like

a size eight hat on a size six head.

visor.

DANIEL H. STOREY RICHARD
F. BELLACK Adv. Agency has been
-

1111

formed at
Wis.

Building, San Francisco

Philip G. Lasky, General

Manager

National Representatives:

JOHN BLAIR & CO.

St.,

Wausau,

LORD & THOMAS

has elected the
Albert D. Lasker,
following officers
Sheldon R. Coons, execupresident
tive vice pi-esident in charge of New
:

;

Don

York

office

vice

president

Coast

;

offices

;

in

Francisco, executive

charge

of

Pacific

;

;

WIFE SAVER — That's
Allen

Prescott

NBC-Red

plays

in

the
a

role

new

sponsored

by
York,
for Sweetheart
and soap
flakes. For more than three years
Prescott has played his role of
kidding housewives into enjoying
series

New

Manhattan Soap

Co.,
toilet soap

household

duties and showing

them detours around drudgery. He
got his start on WINS, New York.
Peck Adv. Agency, New York, has
the Manhattan Soap Co. account.

David M. Noyes, execu-

president in charge of Chicago office L. M. Masius, vice president in charge of European offices
Albert W. Sherer, M. H. Hackett,
Thos. M. Keresey. Edgar Kobak, vice
presidents Wm. R. Sachse, secretary,
treasurer.
tive vice

KSFO — Russ

First

W. C. BEAUMONT, of Beaumont &
Hohman Inc., San Francisco, is in
Alaska combining business and pleasure and will return to his desk

June

20.

ROGERS PORTER,

added
to the radio production department
of the Sidney Garfinkel Adv. Agency.
San Francisco, has severed his connections with the organization.
recently

WALTER BIDDICK
representatives
.Vnneles,
I>enver,

with

station

Co.,

Los
San Francisco, Seattle and
offices

in

has been appointed Pacific
Coast representative for the McClatchy Newspaper stations, KOH,
Reno. Nev., and KWG, Stockton, in
addition to KFBK, Sacramento, and
KMJ, Fresno.

DONALD

BREYER,

A.

radio

ac-

count executive of Sidney Garfinkel
Adv. Agency, San Francisco, has an-

nounced his engagement to Miriam
Jane Lubin of that city. The wedding
will take place in August.

TOM BICKMORE,
licity
cisco,

director

of

KQW,

and

formerly

pub-

KJBS. San FranSan

.Jose,

Cal.,

is

doing free-lance research work for
various
San Francisco advertising
agencies.

DAVE STRECH, staff pianist at
KFRC, San Francisco, has resigned
to
join
Blackett
Inc., Chicago.

-

Sample

-

Hummert

AVIND, Gary,

Ind.,
announces apliointment of Sleininger Inc. as Eastern representatives.

cern at Houston, Tex., which not
only handles the Duncan Coffee
Co. and Cloverdale Creameries Inc.
accounts but also has installed a
recording service. It will also produce programs and handle talent.
Officers of the new firm are W.
Wirt Steele, president; W. M. Rid-

UNIVERSAL
Professional

Recording

Machine
built
to
insure Highest
Class Results. Solid, heavy, dependable
I*recision machined thruout:
16 in.
distortion-proof turntable
disc
Constant
speed
rim drive without "waver" or

Designed

and

H.

president,

and Samuel

Peak, secretary-treasurer.

Davis

Amendment

(Continued from page 13)
modifications and renewals thereof, when and insofar as there
is demand for the same, the Commis-

censes and

shall make such distribution of
licenses, frequencies, hours of operation, and of power among the several
States and communities as to iirovide
a fair, efficient, and equitable distribution of radio service to each of the

sion

same.

This provision replaces not only
the Davis Amendment but also the
provision added in the Communications Act of 1934 authorizing
the licensing of 100-watt stations
without regard to quota provisions.
This provision was designed to
place stations in areas not having
service. However, in actual operation, of the some 65 stations licensed under this provision, about

two dozen have gone into populous
urban areas, to the chagrin of stations already there.
They have
contended that the 100-watt provision had been misused.
Roughly there are 630 licensed
stations,
with some 15 others
shortly to go on the air as a result of construction permits, or a
total of 645 licensed outlets. This
compares to 595 when the Communications Act was approved in
1934 with its 100-watt station provision. In addition, however, there
are approximately 300 applications pending for new stations,

many

of them from newspapers or
subsidiaries.
Most of these obviously will go into discard because of conflicts with regulations,
improper financial responsibility,
lack of need for additional facili-

and the

like.

KEHE, Los Angeles, has tentatively adopted a ruling of handling;
small local accounts only through
a recognized agency.
It will be
tried several weeks on an experi-

mental basis.

—
—

—

— 110
—reversible
Special

"wow"

100% synchronSolid steel bar
cutter
Universal power
with four adjustments for damping Engineered by IJniversal to provide the best
in instantaneous recording equipment.
ous,
slide

vice

dick,

ties

Write

A.C.
motor

volt

for

—

—

detailed

description

UNIVERSAL MICROPHONE
424 Warren Lane, Ingiewood,
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Script Service

HEADED

CO.,

Cal.,

Ltd.

U.S.A.

Electrical Transcriptions
for STATIONS and SPONSORS

HOLLYWOOD

BROADCASTING

•

CHICAGO
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'

—

;

Thad Brown Gets Degree

RADIO ADVERTISERS
UNIVERSAL BRANDS, New

Collect Pickups

THE

Carpet Cleaning Co., Cleveland, used an
announcement campaign on

York

named

(Vita-Col toothpaste) has
Monroe F. Dreher Inc., Newark, as
its agency and is planning a radio

WGAR

New

Co., Burlington.

named

York,

service

to

unwittingly read "pickup" instead of "collection" and the
next day the company drivers collected plenty of overtime dollars because housewives referred to the radio

M. Mathes

J.

ac-

its

count.

H.

LEE MERCANTILE

D.

Kansas City

Co.,

(Unionalls) has transStirling
account to J.

its
ferred
Getchell Inc.,

CHICAGO

Kansas

Inc.,

account

with

announcement and demanded
that the drivers take up the
rugs and deliver them to

City.

SOUTHERN

&

LINES

AIR

cleaning

the

Chicago, has placed its
D'Ai-cy Adv. Co., St.

company

HUBBARD MILLING

kato, Minn., radio user, is placing advertising through Addison Lewis &
Associates, Minneapolis.

FIDELIO BREWERY, New
has named Street & Finney
York, as its agency.

ING

Co.

named

Detroit

Inc.,

Detroit, to handle

has

(beer),

account.

its

mind

FTC

Stipulations

to cease from
certain advertising practices have
been signed with the Federal

Trade

Commission

Wyeth

by

York, is advertising through MackaySpaulding Co. Inc., New York.

Jersey City, agreeing to revise claims for Freezone
corn remover; E. L. Knowles Inc.,
agreeing to
Mass.,
Springfield,
limit claims for Rub-ine; Piso Co.,
Warren, Pa., agreeing to limit
claims for cough medicine. The

SAMUEL

P.

Commission charged Plough Inc.,
Memphis, with violating the law

distributor

of

ATLAS BREAVING
has

shifted

its

account

Chemical

Chicago,

Co.,

Sellers

to

Service Inc., Chicago.

CANDY COD LABS.
FASS

New

Inc.,

Co.,

New

York,

Fryers British tobac-

planning a radio campaign to
be placed by Le Poer Trench Inc.,
512 Fifth Ave., New York. Newspacos,

is

pers also are to be used.

PRESCRIPTION LABS
(Ka-Fen

Inc.,

mencement speaker were exchanged at com-

mencement exercises June 1 at
Mr. Brown
the Lincoln Memorial University, Harrogate,
Tenn. FCC Commissioner Thad H.

Brown delivered the address and
had conferred upon him the honorary degree of Doctor of Laws.
At the same time he was made a
member of the board of directors.
of his address.
to the University a construction permit for
a new 100-watt full time station
authorized bv the FCC on 1210 kc.
channel at its meeting May 28.
Col. Brown paid tribute to the
university for its foresight and
with
initiative
in keeping pace

in

Co.,

advertising

its

of

Joseph

St.

Soap Lake Products
Soap Lake, Wash., with
exaggerated claims for Mother
Nature Soap Lake Salts.
Aspirin

;

Corp.,

Brown presented

modern

achievements bv

scientific

application for the station, which
was granted without a hearing.
Present at the commencement exercises were Former Gov. Myers
Y. Cooper, of Ohio, Senator Bone
(D-Wash.), and Maj. A. V. Dal-

F CC legal staff
SINCLAIR REFINING

rymple,

.

Co.,

re-

Southwest group
from its June 8 NBC-Red network
program to permit A & P, holding
the opposite spot on NBC-Blue, to
salute the Texas Centennial.
the

linquished

Detroit

etc.), using radio,
through
Charles A.
Mason Adv. Agency, Detroit.

tablets,

advertising

is

for the com-

At the conclusion

STIPULATIONS

Mclntyre & Associates,

C. F.

to

station
univer-

sity and an honorary law degree

Col.

New

BECKER BREW-

&

seem

costs.

York,

Inc.,

didn't

because the volume of business warranted the ovei'time

Man-

Co.,

establishment.
the rug

enough,

Strangely

Louis.

EKHARDT

casting
for the

col-

its

A WGAR

MALTEX CEREAL
Inc.,

Lincoln U. Receives CP
A NEW broad-

to advertise
lection service on rugs to be
announcer
cleaned.

campaign.
Vt. (llaltex) has

Collins

LOFT

Inc., Long Island City (candy)
has appointed Erwin, Wasey & Co.,
Inc., New York, to handle their ad-

The

vertising account.

Shirley

Wynn

COVERAGE

WEAF

WUPPERMAN

National and Regional accounts are find-

ing the "Missouri

Northern California advertising. Radio is being considered along with

BREWING

(brewers) has placed
account with C. E.

Agency

of Detroit.

A

its

Co.
advertising

Rickerd Adv.
widespread in-

troductory campaign
for
the
new
Voigt-Pros't beer is contemplated.

and
ates

Conover Starts Rep Firm
CONOVER Co., a new firm

H. K.

station representatives, has
been started in Chicago with offices at 360 N. Michigan Ave. H.
K. Conover, head of the firm, was
formerly with Fergason & Aston,
Chicago, and also was associated
with
WIND, Gary, Ind., and
of

WDZ,
the

KEX — Oregon's

^

reaches a potential audience of 1,142,251 listeners, in an area
where buying power is one-third more than the national
average -and at one of the lowest time rates in America!

—

KEX

Tuscola, 111. With him in
firm are E. H. Conover

and associates.

WATTS— 1180 K.C.
NBC Blue Network

5000

OWNED- NATIONALLY KNOWN

KSTP

The only

station in

The Radio

Oregon operating on

Service of

services,

new

and

cre-

outlets.

—

operates
most powerful Radio Station
on 5000 watts both day and night, covering the Oregon
market like a "circus tent". It is the Buy of Buys because it

new

LOCALLY

.

Triangle" a profitable
investment
It increases turnover
for their products

other media.

PROS'T

TO SATURATE

THE MISSOURI
MARKET

Corp., Norwalk, Conn, (bitters), has
appointed the Long Advertising Service,
San Francisco, to direct its

VOIGT

THESE THREE
...

Public Health Laboratories radio program on Inter-City and
is being serviced by Neff-Rogow, Inc., New
York.

ANGOSTURA

you NEED

a clear channel

The Morning Oregonian, Portland,
KGW (NBC Red Network)

Oregon, also operates station

Write any station
below for rates
and time available.

listed

KGBX
KWTO
SPRINGFIELD, MO.
KCMO
KANSAS CITY, MO.
WTMV
LOUIS
-

E. ST.

6 nORTHUESTS LEflDIHG RfiDiO STflTIOn

MINNEAPOLIS

-

June 15, 1936

Representatives : Edward Petry

SAINT PAUL
•

BROADCASTING

&

Co., Inc.,

New

York, Chicago, Detroit, San Francisco
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J

THE

PROGRAM NOTES
A SERIES

programs arranged

of

True Stories

the

of

New

York

State Police presented by the Rochester Gas & Electric Corp. on
Rochester, are to continue through
the summer months. Arthur P. Kelly,
public relations manager of the Corporation, announced that the weekly
presentation will continue as long aiAVHAM's audience expresses a desire
for this dramatic type of program.

WHAM,

to

salute 14 cities in Eastern Pennsylvania, New Jersey and Delaware has
been started by AVCAU, Philadeli)hia.

These weekly broadcasts have been
arranged with mayors and Chambers

Commerce in each city. The first
program. May 31, was dedicated to
Harrisburg, Pa., and Mayor John A.
r. Hall delivered a short address.

COMPLETE casting, costuming and
production of the Bahes in Radioland
kiddie revue which opened at the
Minnesota Theatre in Minneapolis

EDITORIAL

for

of

a
sustaining
fairs

comment on

civic

an entire week starting June 12,
was provided by the W'CCO Artists
Bureau, it was announced this week

af-

new

feature started on a
basis
the
Editorial
as
over the Washington

is

WOL

Voice of
which has engaged Charles Ben-

local,

capital newspaperman,
nightly five-minute j)rogram.
ford,

gram

for

The

the
pro-

an opinionated commentary
as distinguished from a news feature.
is

A STATE

tournament for
both male and female teams will be
.staged in Eort Worth in September
by WBAP. Fort Wofth, and the Fort
Worth Star-Telegram. At present

WBAP

Softball

broadcasting
Softball programs.
is

a

series

PROGRAM— WHAT,

SPECIAL

I'hiladelphia,

Early Risers Club, 7-8 a. m., on
WMCA, New York, includes the
brighter side of the news, homey
poetry, dance transcriptions and provides information for anglers. Bob
Carter, sports announcer, handles the

1000th consecutive Dorothy Dix Dramatization. Chester a' Beckett has
announced nearly all of the programs. Participating are, left to right,
back row, C. Warwick Ogelsby, Chester a' Beckett, Ralph Minton (director) middle row, Howard Brown, Edith Goodman, Edythe Roday, Ruth
Sheehan, Ann Mary Lawler (script writer), Milton Laughlin (production manager)
front row, Paula Markmann, Doris Sagendorph, Jeannette L. Vertner and Dixie Lee (script writers). Alma Mackenzie.
;

;

KFAC, Los

Angeles, has invited five
Angeles orchestras for guest
periods of one week each. Listeners
will be asked to register their preference, with the winning group being
appointed as the regular station or-

Los

chestra in July.

program.

Anniversaries of historical
dates, birthdays of important persons
in
history,
and similar facts are
given.

WWNC
Full

Time

NBC Affiliate

Now

C.

1,000

Watta

— Double

KFEQ, St. Joseph, Mo., received
43,319 votes in a recent 13-week amateur contest sponsored by Commerce
Loan & Investment Co., St. Joseph.
Votes were in the form of cards and
The hour program has been
letters.
renewed by the sponsor for 52 weeks.
W'FBL,

has

Syracuse,

completed

a

series of seven broadcasts in the form
of a contest for schools. Each week a
series of 25 questions were asked of
four teams of students each representing a different high school. The
team winning at the end of the series
received a trophy from the station.

The

individual

who

scored the high-

was awarded a sepThe publicity on the program was extensive because of the
est in each test

Business

WWNC

in the

arate prize.

area!

Frem now to September,
ists 3nd summer folk will

flock

and Western
North Carolina. Double population—double business! Get
to cool Asheville

—by

your share

using

school tieup.

WTMV,
tour-

WWNC.

on May 25 celebrated the

by Al Sheehan, director. Assisted by
two former theatrical production men,
John W^illiams, dance master, an<J.
Jack Kilmartin, stage manager, both
members of the WCCO Artists Bureau
staff, the broadcasting theme is exemplified in the stage show by means
of a stage set which appears as a

E.

Everyhody
lines

of

St.

Sing,

has started
patterned on the

Louis,

community

old

sings.

It

is

carried by remote from the Majestic
Theatre, with theatre and station both

promoting

it.

A NEW

program on KNX, Hollywood, titled On the Dog, is used to
sample skits and drama material
that have been filed. The series will
also

show the

gram

KNX

audience's

pro-

preferences.

ARTHUR

R.

LINDBURG,

West-

inghouse dealer in St. Louis, is spona 15-minute tie-in program
with the Muny Opera productions
over
every Sunday evening.
The program is devoted to telling the
story of the forthcoming opera which
opens the following evening.
soring

KMOX

THE Tenth Inning broadcasts of
WBBM, Chicago, which is being conducted by the station's "man on the
street"
introduced a new wrinkle.
John Harrington, the announcer, is
stationed under the grandstand of
W^rigley Field and Comiskey Park and
immediately after the last out of each
Chicago home game, interviews fans.
Questions of general baseball knowledge and incidents of the day's play
will feature the broadcast. Programs
are sponsored by Nelson Brothers
Storage & Furniture Co., Chicago.
.

A NEW

program on

WFBL,

Syra-

cuse, broadcasts religious news. Titled
Religious Signs of the Times, half of
the program covers "religion in the
news" the other half consists of an
interview with a Syracuse pastor who
tells the interesting anecdotes in his
;

LEE WILEY, songstress, on June 10
made her CBS debut with a weekly
quarter-hour sustaining program. She
also heard on the Tuesday night

is

Nocturne programs on CBS.

Programs are conducted
by Rev. Henry Harrison Hadley, of
the New Berlin Episcopal Church.
experience.

VHIG€TnnGVDUPi5HflR€<9^

Six:

full-time salesmen ealling regu-

larly
COLORADO
IDAHO

MONTANA

NEW MEXICO
NEVADA
OREGON
UTAH
WASHINGTON
WYOMING

on

all advertising

agencies in

the Pacific and Mountain states will
give yon dependable and thorough
representation in the West.

WALTEK BIDDICKCOMPANY
LOS ANGELES
568
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Child performgiant radio receiver.
ers will enter the stage through the
loud speaker, giving the effect of a
television performance.

EIGHT

C. of C. Bldg.

SAN FRANCISCO
1358 Ru3s

Bldg.

voted "the most

New

WNEW,

—

{

i

announcer.

KMTR.
months
the

Hollywood, for the summer
programs from

will stage its

transmitter

site

at

Cahuenga &

Santa Monica Blvd. and will temporarily close its main studios on the
United Artists lot in Hollywood.

BECAUSE

of the increased cast employed on Five Star Final and other
dramatic programs produced at
WMCA, New York, the quarters allotted to the dramatic department on
Buildthe 12th floor of the
ing have been enlarged. In addition
to larger space for script writers and
reference library, a new rehearsal
studio is being equipped for the department.

WMCA

KNX,

Hollywood, has started Reunion of the States, eC weekly hour in
the form of a radio salute to each
State in the Union. Edward Lynn
will write scripts with the cooperation of the Federation of State Societies,
Los Angeles. Forest Lawn
Memorial Park Association sponsors
the series with the Dan B. Miner Co.

'

]

i

<

]

as agency.

,

ROBERT

G. SOULE, vice president
of WFBL, Syracuse, lectured to the
radio class at Syracuse University,
During his talk he told the students
series
of the Program Builders

WFBL

planned for
in which listeners
were asked to build good radio pro-

and

vie

for

prizes.

dramatizations in his script. The University professor kept the programs
for grading, and included the marks
in the year's grades.

A

NEW

program. Speaking of Women, on WINS, New York, features
prominent women in interviews by
Grace von Hoffman.

Business doubled over
last year
Reason
Results

—

"ASK GEORGE ROESLER"
-

Muncie

Bldg.

BROADCASTING*
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j

i

j

]

,
'

Mimeo-

graphed sheets prepared for distribution during this contest were dis-i
tributed in the classroom and the stu-f
dents went to work on building programs. The sheets listed transcription
numbers, their timings, orchestras,
singers, etc. Each student was asked
to build a 28-minute program of continuity and music.
Two voices besides the announcer's could be used if
the student wished to include short

WLBC

SEATTLE
1038 Exchange

graduates

from eight unilikely to succeed"
versities and colleges in the metropolYork area, were interviewed
itan
Newark, June 10, by
on
Alan Courtone who said he failed
ney, elected "The most likely to succeed" a few years ago. According to
Alan, he failed because he is a radio

grams

ARIZONA
CALIFORNIA

j

of

THE

ASHEVILLE, N.

>
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Payne Reappointed

PRESIDENT

From Slimmer Home
WHILE

Roosevelt on June
3
sent to the
Senate the nomi-

at his summer
C. Olson, expresident
of
vice
ecutive
Fitch Investors Service, New
York, who broadcasts for his

he

is

home, Erling

company

on

reappointment of
George H. Payne,
New York Republican, for a
seven year term

WMCA, New

York, six nights a week, will
record his programs at the
Edwin Strong studios, Jackson Heights, Long Island.
The evening program will be
transcribed each morning and
sent by me- senger to WMCA.

Fairchild Buys Proctor;
Offers Recording Devices
ACQUISITION of the manufacturing and sales rights of the B.
A. Proctor Co. Inc., New York,
manufacturers of pickups and recorders, by the Fairchild Aerial
Camera Corp., of Woodside, Long
Island, was announced June 11.

The Fairchild company

in

recent

years has developed high - fidelity
recording apparatus in addition to
the manufacture of aerial cameras
and aviation equipment.

The

nation for the

public exhibition of the
Fairchild-Proctor sound recording
equipment will be made at the
first

NAB

convention in Chicago, July
6-8, showing both the 45 - pound
portable and studio type machines
already in production. FairchildProctor also announces the development of a "word-spotter" device
that permits accurate and automatic reproduction of any selected
part of a recording and that has
special advantages for use in creating sound effects. The FairchildProctor machine records on both
aluminum or acetate over a 4010,000 cycle frequency range.

Standard Oil Orchestras

STANDARD OIL

Co. of Califor-

on June 4 started for five
weeks, giving recognition to nonnia,

professional symphony orchestras
of the Pacific Coast and to the
communities that maintain them.
During the Standard Symphony
Hour broadcasts over the NBCPacific Red network on Thursdays
at 8:15 p. m., the first 45 minutes
by the Standard Symphony orchesunder direction of Alfred
tra,
Hertz, is dedicated to the com-

The guest
orchestra broadcasts the last quarter of the hour.

munity being honored.

as

a member of
Division, last

severely criticised certain practices
in the

broadcasting

field.

Radio

Federal

Activity

Expanded as Two More
Programs Are Launched
PROMOTING

IN

educational

broadcasting, the U. S. Office of
Education, already on the air with
five network programs, will cooperate with New York University
in a summer radio workshop. Training in script writing, production,
music and directing technique will
be given during the course, which
lasts from July 6 to Aug. 10.
The Federal radio activities, financed by a $75,000 allotment from
Works Progress Administration,
are budgeted through the summer
and employ some 75 persons, most

them

of

from

culled

relief

NBC-Red
4:30

p.

Angeles and San
Hearst operates
KYA. Mr. Billings' assignment
was largely in the nature of
"trouble shooting", according to
official sources, and he will return
to Pittsburgh late in June.

fields.

SALES manual inserts designed to
sell Thesaurus transcription programs "as programs" have been announced by the
First

Service.

NBC

in

the

around

Los

Francisco, where

Transcription
series

is

the

Radio Night Club group. The sheets
are sent to stations for insertion in
sales manuals and are also designed
with station letterhead for direct

mail promotion.

R. U. McINTOSH & ASSOCIATES,
Los Angeles transcription firm, on
June 1 temporarily closed its studio

NBC is organizing an All-American orchestra to encourage musicmaking

in the home and in groups,
with Ernest La Prade synchronizing performances all over the
country by radio.

quarters and removed to the Dominguez Wilshire Bldg., 5410 Wilshire
Blvd., where it will carry on administrative activities and prepare new
productions.
The organization expects to move into a new building of
its own in Hollywood the first of the
year, according to R. U. Mcintosh,
president.

STATIONS
to

of

subscribing

recently

World Program Service, library
World Broadcasting System, are

WKBB,
port,

Fla.

;

Dubuque.

la.

;

WOC,

Daven-

WJNO, W. Palm Beach,
CJRC, Winnipeg, Manitoba.

la.;

CECIL LEWIS, former chairman
of the British Broadcasting Corp.
program board, who spent several
months in 1934 as guest producer
with NBC, has been named specialist in topical and experimental programs of the BBC television divi-

Texas itself is one of tlie world's great
markets, and this Centennial year its wealth
be increased by millions of visitors. To
Texas, and get a share of that additional wealth, select KFRO as your first test
station, covering East Texas. Investigate.

will
test

»KFRO«
VOICE OF LONGVIEW, TEX.

sion.

W-I-N-D
—
—

560 Kc.

5,000

Watts Day

1,000 Nites

"The Tip-Top Spot on the Dial"

ANNOUNCES

Ti.

m.

This, Thurs.,

the appointment of

-.45

p.

Education
m.

in the Netcs.

SLEININGER, INC.

S!afety

Musketeers. Monday,

The program

— The

is

just a

World

/.•»

month
Yours,

newest of the productions, Sundays.
10 :30-ll a. m., in cooperation with
Smithsonian Institution.

came the parents of a 6% pound
boy late in May and have named
him Don Lee Lindley in honor of
the Don Lee Broadcasting System.
Five Newscasts Dailv
- Radio Plays
Carnivals
Showmanship in Broadcast-

Amateur Hour

•

ing a new service for local merchants
using radio. The company is expanding in the domestic as well as foreign

Answer Me

AND INDEPENDENCE
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W

of
Hearst's
C A E,
Pittsburgh, spent latter May and
was to spend most of June in and

m.

MR. & MRS. F. M. Lindley. of 244
Oak St., East Montebello, Cal., be-

FOR DOMINANT NEWS COVERAGE

Los

manager

m. (EST).

NBC-Blue

UNITED PRESS

in

,

2:4.5 p.

old.

COVERAGE

New

West

on the plans for the
Hearst Radio station
Angeles, Ford Billings,

York, specializing in Latin American
time placements, has issued a brochure detailing its transcription and
custom-built features, the latter be-

Five programs are now being
broadcast on networks by the Office
of Education. They are:
NBC-Blue Have You Heard, Tues

3

WORLD WIDE NEWS

Co.,

Billings in

al instructional aids.

ACCURACY, SPEED

IN

CONQUEST ALLIANCE

Ford

TO ADVISE
new KEHE,

rolls.

Production has been shifted from
Washington to New York because
of talent availability but administrative details still are handled in
Washington under the direction of
William D. Boutwell, who handles
the Ofiice of Education's radio
demonstration projects.
If further funds are obtained in
the autumn, plans for audience
nreparation and groun instruction
by radio probably will be carried
out, perhaps augmented with visu-

CBS

MARK OF

Telegraph

the

month published a
book titled The Fourth Estate and
Radio and Other Addresses, which
included his recent speeches before university groups in which he

NBC-Rpd

THE TRADE

of

Mr. Payne
the FCC. Mr.
Payne's original two-year term
was to expire July 1. His nomination was confirmed by the Senate June 8.
Mr. Payne, who is

Mon.. 6

(U.E)

member

a

TRANSCRIPTIONS

ing

as eastern representatives
at 350

Madison Ave.,

New York

City

Hibbard Ayer, Mgr.
Telephone Murray Hill 2-2046

National Advertising OflSce
201 North Wells St., Chicago
Telephone State 5472

make

K^^Vft
^"

1000 Watts
MISSOULA
1260 Kc.
MONTANA
A Popular Radio Station

BROADCASTING

Studios

—504 Broadway,

Gary, Ind.
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;

FCC

from the evidence presented at the

Hearings Point to Future

hearing
(4) To review present frequeucy
allocations to services in the radio

{Continued from page 7)

—

namely
waves for broadcastingfrom 180 to 210 kc, and also the
long-wave channels of 520, 530 and

ACCOUNTS
on

WJAY
now

by

profiting

WJAY'S

MERCHANDISING
SERVICE
Cardinal Laboratories
Blackett-Sample-Hummert,
Dixie

Inc.

Margarine

Placed direct

Drums Dry Cleaner
C. C.

Winningham

Gold Cross Milk
Erwin-Wasey & Co.
La

Choy Products
Placed direct

Quick-Serve Beans
Martin Incorporated
a BETTER markef this
ever before
Send for

Cleveland
year

is

fhan

WJAY'S

—

cord.

rate

Edythe Fern Melrose, Mgr.

WJAY,

Station

Cleveland

CHerry 0464
Rep.

AeriaJ

New

Publicising,
Cliicago

Inc.

Yorli,

540 kc.
On these frequencies are
operating government, ship and
services.
non-broadcasting
other
While it is well recognized that
these channels are ideal for broadcasting purposes, the services on
them are so well entrenched as to
give little possibility of their assignment for broadcasting.
In the ultra-high range, the NAB
recommendation seeks assignments
from 25.6 to 26.6
in the bands
megacycles for aural and facsimile services; from 36 to 38 for
aural and facsimile; from 38 to 56
for television; from 62 to 64 for
aural and facsimile; from 64 to 94
for television, from 94 to 100 for
facsimile
and frequency
aural,
modulation services, and from 100
to 120 megacycles for auxiliary
broadcast service such as point-topoint relay for broadcasting, synchronization, mobile voice and facsimile pickup.
In the bands ranging from 180
to 1600 kc, the NAB recommendation is that they be used both
for aural and for facsimile transmission. This evidently envisages
the day when facsimile adjuncts
to conventional receivers will pick
up photographic material during
the early morning hours or when
the aural or sound transmissions
are silent.
Mr. Baldwin further specifies
that a minimum of 25 experimental television channels of 6
megacycles width be set aside in
the
a manner consistent with

OUT

needs of other services, beginning
There
at about 130 megacycles.
are also requests that existing
international broadcasts bands be
enlarged with the objective of
eliminating interference.

The Baldwin recommendations
were so devised as not to interfere
with the amateur band now in use
between 50 and 60 megacycles,
and with the Army and Navy
channels now in use between 56
and 62 megacycles.
In a letter to his board

members

on June 2, Mr. Baldwin explained
that since it was necessary to file
the FCC hearing notice by June 1,
he was "precluded from obtaining
prior board approval".

RMA

vs.

NAB

Demands

THE

recommendations of the
Radio Manufacturers Association,
representing set manufacturers,
originally were in sharp conflict
with those of the NAB. Origi-

RMA

sought a continuous band ranging from 36 to 90
megacycles, with the objective of
developing a "continuous band"
television and ultra-high receiver.
At a meeting of
executives
called June 5, however, these recommendations were modified to
specify a band from 30 to 42
megacycles and from 90 to 120
megacycles for television with the
amateur band from 56 to 60 left
undisturbed.
For other services,
recommended that the standard broadcast band range from .5 mc. (500
kc.)
to 1.6 mc.
(1,600 kc.) as
against the present range from
550 to 1,600 kc. Then it proposed
that there be a continuous band
for ultra-high frequency broadcasting
and facsimile ranging
from 37 mc. to 42 mc.
"It is recommended", continued
the
exhibit, "that all assignments to aural broadcasting be
made eligible for commercial facsimile broadcasting as an adjunct
service (midnight to
operation)." It also recommended
that the band "37 mc. to 42 mc. be
allocated
to
aural broadcasting
and to facsimile broadcasting as
a primary service, assignments to
aural broadcasting to be made at
the higher end of the frequency
band and the division of the band
between aural and facsimile
broadcasting to be made as the
future needs of these services will
nally, the

RMA

RMA

RMA

morning

indicate".

In opening the hearing, Mr.
Prall said the general purpose is:
To determine the present and
1
future needs of the various classes of
service for frequencies above 30.000
kc, with
a view toward ultimately
allocating such frequencies to services":
(

When
vested,

it

comes

KWK

Through

is

to giving large sales returns for the

way out

in front

definite concentration

are able to

show extremely

money

in-

and just breezing along.
on the St. Louis market, we

(2) To secure for the public and
the Commission a keener insight into
the conflicting problems which eonfront the industry and the regulatory
liody in the application of the new
frequencies to the service of the public;

(3)

more

To guide experimentation along
definite lines as

may

(

)

its

preparation for the International Telecommunications Conference at Cairo
in 1938.
"Neither individual applications nor individual assignments
within service bands are relevant
at this hearmg," he declared. "For
example, the detailed question of
the relative merits of high power
cleared channel broadcast stations
versus lower power regional stations is not relevant at this hear-

Such matters may more
properly be taken up at hearings
which the Commission proposes to
hold at a later date, on more detailed subjects such as frequency
assignments to stations within the
broadcast band, details with reing.

spect to television, etc.

"This hearing should deal with
development trends, general procedure and general frequency allocations to services. At this hearing the Commission is interested
in such subjects as the relationship between frequency allocation,
and the design, manufacture and
sale of radio equipment.
"We are, and we believe every-

one

else

is,

tremendously

inter-

ested in intelligent estimates of
the future trends of radio. For
example, will the trend of practical application of radio to the
service of the public be toward
the greater and more effective use
of ultra high frequencies by existing services; or will the use of
such frequencies be confined naturally to new services such as television, facsimile broadcasting, twoway police communication, aids
for blind landing of aircraft, etc.?
In estimating trends, it seems that
we should also take into consideration the possible effect a new
service may have upon an established service.
"For instance, assuming that
television ultimately will be practical, what indirect effect would it
have upon existing broadcasting,
and would this effect be such as to
result in the use by regular broadcast stations of the ultra-high fre-

quencies for urban sei-vice rather

than the existing medium frequency broadcasting band? In this
connection, it must be remembered
that we must safeguard the public's

investment in receivers, and

give

considei-ation to the investof the industry in existing
facilities for the production and
transmission of programs. Hence,
we are particularly interested in
information relative to this phase
of the problem.
"Some feel that ultimately,

ment

through

the

progressive

develop-

ment of facsimile transmitters
and receivers, it will be entirely

THE SOBY YARDSTICK
OF AUDIENCE VALUE
Impartial
and comparable data about

the size and location of the audience
of radio programs and stations.
Write for information and prices.

BENJAMIN SOBY AND ASSOCIATES
102.3

Wallace Ave.

Wilkinsburg, Pa.

be justified

satisfying results.

THOMAS PATRICK INCORPORATED
HOTEL CHASE

ST. LOCIS,

REPRESENTATIVE PAUL
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CHICAGO

H.
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spectrum below .30,000 kc, and
To assist the government in

RAYMER

SELL ALL

SOUTH CAROLINA

MO.

CO.
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practicable from a technical standpoint to print a newspaper in the
home. I do not think it entirely
unfeasible to anticipate such an
application of radio to the service
of the public in the future, because news service is dependent

COVERING THE REPUBLICAN NATIONAL CONVENTION

primarily upon speedy communications

for

the

and

collection

dis-

semination of news to the public.
In other words, time-saving is an
absolute necessity and news loses
its value as a marketable product
immediately after it has become
known to the public. Therefore, if
there should be developed a practical facsimile receiver for home
use at a reasonable cost, newspapers might desire to make use of

system to distribute news to
the public, and if such news distribution
system proved to be
practical from both technical and
economic standpoints, and provided such a service proved to be
of sufficient importance, demands
might be made upon the Commission to endeavor to provide space
in the ether for this service to the
public. On the other hand, if today it is the concensus of opinion
that such a development is unlikely to occur, there would be no great
need for extra space.
"As is well known, there is a
physical limitation on the number
of frequencies in any one band
which are available for assignment at a given time for use in
one area, depending on the existing state of the art.
this

Crowded

"IN

ADDITION

limitation,

this

placed upon

its

CONVENTION—The NBC

radio
Cleveland GOP
convention, with 53 microphones,
were assembled as shown in the
chart
(upper left).
The CBS
nerve center at the GOP session
was in the master control booth
(upper right), where
(left
to
right) Bob Trout, announcer, Bob
Trago, control engineer, and
facilities

C'i

Elf

^

this

physical

Commission

has

administrative lim-

itations in making allocations of
frequencies to commercial and private agencies. For example, the In-

terdepartment Radio Advisory Committee must determine the needs
of the various government departments for portions of the radio
spectrum, and in this connection
we hope that the evidence presented here bv commercial enterprise will be of assistance to the
I. R. A. C. in arriving at a just

balance between government and
commercial uses of the radio spectrum, and that as a result thereof
the I. R. A. C. will present a constructive recommendation to the
President of the United States
with respect to allocation of frequencies to the various govern-

ment

services.
"Likewise, in so far as international communications and inter;ference are
concerned, we are
bound by Article 7 of the Regulations of the Telecommunications
Convention of 1932, held at Madrid, Spain.
The Regulations will
be in effect until superseded by international
to be

agreement

reached at the coming Conference
!.at Cairo in 1938."
Mr. Prall explained that in adi

I

I'dition

to

securing

agreements

|:among nations
specting these

necessary

to

of the world reallocations, it is
work out amicable

agreements with

other North
American nations, on use of frequencies.
These regional agree,ments, he said, will have a specific bearing upon ultimate
allocation of frequencies.
Commander Craven called the
hearings a "crossroads", where
the government and the radio industry are meeting to consider the
radio problems of the immediate
future.
He sketched briefly past
radio development and experience
"in the hope that it may be useful

jjune 15,

1936

*

information to use in our present
planning for the future radio technique and its application to the
service of the public".
Arriving at conditions today, he
said that the developed portion of
the radio highway "is badly congested from 10 to 20,000 kc. and
rapidly becoming so between 20,000
and 30,000 kc, as well as in each
portion allocated to individual
classes of service.
"We also find that there are demands for new services such as
television and facsimile for both

ordinary communications and
broadcasting. We find also that
aviation is requiring more frequencies to afford better navigation in
the air, and hence greater safety
of life in the aeronautical industry.
With the increasing use of
modern developments by criminals
of today, we find police departments all over the country feel
that they need radio in order to
facilitate the detection and prevention of crime.
Demands are
increasing for public radio tele-

phone service both

in

marine and

overseas circuits. We also know
that the government must keep
abreast of progress in its direct
use of radio by the various departments and bureaus.
"Fortunately the scientists at
this time have shown us that the
useful portion of the radio "frequency spectrum can be widened,
so that we may soon have available frequencies from 10 to about
100,000 kc. The band from 100,000
kc. to 200,000 kc. while still in the
laboratory, shows signs of soon
being valuable for practical application, and in the band from 200,000 to 500,000 kc, we can see probabilities of future practical appli-

BROADCASTING

the

Henry Grossman, chief engineer,
were on the job. With them in the
booth is a big "demonstragraph"
developed by CBS to show the
amount of noise on the floor. Edwin K. Cohan, CBS engineering

/

Traffic
to

at

cation to the service of the pu^ic.
The spectrum from 500,000 to
10,000,000 kc. lies before us in the
dim future, and I am unable to

say anything about it, except to
express faith that science can conquer it ultimately.
"The vacuum tube is useful today on frequencies up to about
100,000 kc, although improvements

must be made

in the efficiency of
operation thereon. Vacuum
tubes for use on higher frequencies
are in the process of development,
and while there are extreme diffiits

culties which may make permanent
accomplishment a matter of slow
progress, I see no reason why the

engineering talent of this country,
as well as of the world, cannot
also solve that problem ultimately.

Government Needs

"AMONG

the important obstacles
to be overcome is that of manmade interference, such as created
by automobile ignition systems, X-

ray machines, diathermy apparatus, and other industrial electrical
apparatus. These can be overcome
by effective cooperation between
engineering scientists,

industry,
if the
public demand for satisfactory radio is sufficiently great, I have no
doubt of the successful solution of
this phase of future radio problems.
"So this brings us to today,
all

and the government, and

WtAr
X
NBC

fiL

NORFOLK, VIRGINIA
National Representatives

—Edward Petry & Co.0

director (lower left), with a portable transmitter and candid camera combined in a Graflex chassis.
Lower right is Robert Morris, NBC
development engineer, with a tiny
NBC microwave transmitter.

when

there are about to take place
important events which
might affect the radio industry as
a whole. The first is the fact that
three

certain government departments
that they have sufficient information with respect to the efficacy of the new portion of the
spectrum to invest large sums of
money in equipment to be used
feel

therein, and are desirous of obtaining allocation of certain frequencies for their exclusive use.
"It has been suggested that the

Interdepartment Radio Advisory
Committee, which is a committee
consisting of representatives from
various government departments

and is charged with making
ommendations on frequency

recallo-

cations to the President, be called
together this summer for the purpose of ascertaining what allocations of frequencies in the new
portions of the spectrum should
be made to the government services.
Their conclusions will form

Here Next Month:

THORDA.RSON
Most Sensational
Audio Development
in Radio History

|
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.

a recomrnendation to the President
of the United States, who may,
under authority of Section 305 of
the Communications Act of 1934,
approve the recommendation if he
deems it proper to do so.
"The next important event is our
preparation for the International

o
r

scientific

has been prohave contracted for
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believe answers
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is neat and convenient. It is bound
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—
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Testimony
Radio Corporation
Columbia
America (David Samoff)
Broadcasting System (William S. Paley)
American Federation of Labor (William
of
Labor
Chicago
Federation
Green
American Tele(Edward N. Nockels)
Frank
(Dr.
phone & Telegraph Co.
General

:

of

;

;

)

new

:

;

spectrum, and

Avoiding Mistakes

National Press BIdg.,

Washington, D. C.

;

Radio Manufacturers As(James M. Skinner, A. F. Mur-

sociation

and

ray

Scientific

L.

)

;

Horle)

F.

C.

Radio
Hawaii)

International

:

Union
;

Communication

lice

TEST

Darby &
Edwin H. Armstrong
(Samuel E. Darby Jr., representDon Lee
ing radio set manufacturers
Broadcasting System (Harry R. Lubke) ;
Evening News Association Inc., Detroit.
Bureau of Air Commerce. Dept. of ComAeronautical Ramerce (Eugene Vidal)
American
dio Inc.
(Paul Goldsborough
Medical Association (Dr. H. B. Williams
Institute
Shortwave
Carter)
and H. A.
of America (Oswald F. Sehuette).
Specific Testimony (more than one servFederal Communications Commission
ice)
(E. K. Jett. A. D. Ring and L. P.
Wheeler)
American Telephone & Telegraph Co. (Dr. H. S. Osborne. L. EspenCity of New
chied and E. L. Nelson)
York, Department of Plants & Structures
Globe Wireless Ltd.
(F. J. H. Kracke)
Hearst Radio Inc.;
(Jack Kaufman)
Mackav Radio and Telegraph Co. (Ellery
Stone, Haraden Pratt and Dr. F. A. KolMajor
Darby

ANTENNA—When WRAK,

)

:

;

;

between

(L. G. Caldster) ; Press Wireless Inc.
Radio Corporation of America (C.
well)
Telecommunications
JoUifTe)
Finch
B.
;
Laboratories (W. G. H. Finch) ; Inter-

Lemmon)

S.

Mfg.

Co..

-.'a

j"
Vi
Vi

i"
i

-|t

Westinghouse Electric and
and Weston Electrical Instru;

,

National Association
Broadcast Service
Broadcasters (Dr. Charles B. Aiken) ;
Newspaper Publishers Assn.
:

of

American

Buffalo Evening News
Elisha Hanson
Chicago Federation
(A. H. Kirkhofer)
Columof Labor (Maynard Marquardt)
DeForest Telebia Broadcasting System
vision Corp. Ltd. (R. D. Lemert).
and
Ben S. Fisher, representing
(

*

)

;

;

;

is

a first gen-

;

step. It will be followed by
specific steps, such as the

KOMO

KJR, Seattle. KPRC, Houston, KGMB,
Honolulu, KGFJ, Los Angeles, WLBC, fMuncie, WELI, New Haven, WTMJ, Milwaukee, WPHR, Petersburg, WCOP, Boston, KSL, Salt Lake City, KNBC, New ft
Britain, Conn., WBAP, Ft. Worth, WTBO,

Cumberland, Md.
Earns worth Television Inc. (Philo T.
Farnsworth and Donald K. Lippincott) JInternational Television Radio Corp. (WilSt. Louis Star Times :t
liam H. Priess)
Television Research l
(R. V. Hamilton)
WLW,
(Gerald N. Goldberger)
Corp.
WSAI and W8XAL Worldwide Broad- 't
and
Yankee Network
casting
Corp.,
(Paul de Mars).
;

The Engineering Department

;

;

;

;

State of Washington (Clarence C. Dill) ;
Institute
(Herbert W.
Electric
Southern California Edison Co. J;
Ltd.
American Radio Relay League
(Paul M. Segal, Maj, K. B. Warner, A.
L. Budlong and Ross Hull).
Picture
Stations
Twentieth
Motion
Century Fox Film Corp. (E. H. HanResearch Council of the Academy
sen)
of Motion Picture Arts & Sciences (E. H.

re-

Edison
Eales

the difficulty of estimating
future requirements and technical
trends, but in spite of it this it is
our opinion that the existing situation, as well as the past experience of the industry, should make
apparent the necessity of makins'
as intelligent an estimate of future requirements and future technical trends as is humanly possible
for us to do. Certainly our experience prior to 1927 should demonstrate to all of us that timely intelligent cooperative planning for
the future is a more logical policv
than one which permits chaotic
conditions to develop."
Dr. J. H. Dellinger, radio chief
alizes

NETWORK

!"

(1

ment Corp.

In other words,
today's hearing is for the purpose
of planning a procedure along
broad cooperative lines, as well
as for the purpose of guiding generally the communication industry.

BASIC N.B.C. RED

}.\

1

(Walter

national Business Machines Corp.

come necessary.

WFBR

i
'

i

:

tailed hearings such as those concerning improvements in regular
broadcasting and those involved in
television, when such hearings be-

^

,

,

;

meeting of the Interdepartment
Radio Advisory Committee, and de-

MARYLAND'S PIONEER BROADCAST STATION

'

;

result ultimately in the maximum
benefits to the public, the industry
and the government alike.
"The whole thought in calling
this hearing is one of bringing
about a sound cooperative plan of
procedure for the future application of radio to the public sei-v*

j

t

:

;

bring about, through
the government and the industry, a coordinated plan of allocation which will

*

,

;

It desires to

cooperation

'

:

)

Williamsport, Pa., wanted to try
out some transmitter sites, it used
the local fire department's hookand ladder truck for a portable
antenna, lashing a 20-foot pole to
the top of the 75-foot ladder. A
portable transmitter was installed
in the auto (foreground).
Little
time is required to raise or take
down the antenna.

more

io-

;

;

eral

Usi^

-

of

Chiefs

of

!

•

Rowe

(Harry

International AssociaPolice Associated PoOfficers (Capt. D. S.
International Catholic Truth
Leonard)
(Rev. Edward Lodge Curran) ;
Society

Minna,

tion

"Today's hearing

BALTIMORE

I

(James

tional Association of Broadcasters

W. Baldwin

ice.

da'/

'

;

;

PLANNING

;'IN
this hearing," he added, "the purpose is to
avoid the pitfalls in allocation of
which we learned in the past. This
Commission feels that foresight of
this nature should result in orderly development of these new bands.

dvertising"

.

(T.
J.
Radio
Inc.
Hearst
White)
National Advisory Council on
NaRadio in Education (Dr. Chase)

Jewett)

;

broadcast

i

;

parentheses):

indi-

that we might
of creating a
new and important branch of the
radio industry."
Commander Craven pointed to
the desirability of a coordinated
plan of development in these new
radio fields. He said it is desirable to proceed with a frequency
allocation to services at the earliest time possible is the i-elation
between allocation and equipment
design. Early information with respect to the space in the spectrum
that will be assigned particular
services will enable crystallization
of the specific problems confronting the design engineer and assist
in planning future manufacturing
processes.

Greater Value!
duced, and we
a supply, which

developments have

cated new uses for
portions of the radio
thus it would appear
be at the threshold

A NEW BINDER

any way.

of vdtnesses identified with broadcasting and related fields as announced by the FCC, was to be
as follows (vdtnesses named in

frequencies to services. * * *
"The third event is that recent

To Give

will.

and Chief Engineer Craven.
The general order of appearances

Telecommunications Conference to
be held in Cairo in 1938, at which
various nations of the world may
attempt to come to a new agreement with respect to allocation of

N
D

into

of the Bureau of Standards, was
to present the case for government
services as spokesman for IRAC.
He was slated to follow the opening statements by Chairman Prall

)

;

j

:

:

:

Hansen
P,

)

LORILLARD

Co.,

New York

(Briggs tobacco) on June 1 started,
a five-minute baseball resume sixl
nights a week on WFBM, Indianapolis, with Ben Riley of the stavnll conIt
tion as announcer.
tinue for the remainder
Lennen
baseball season.
chell

Inc.,

New

of

&

the
Mit-

York, placed thr

account.

To Completely Control the Puget Sound Market
Use Both of

Seattle's

KOMO
NBC-Red

National Representatives

Pioneer Radio Stations

KJR
|

— EDWARD
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NBC-Blue

PETRY &
•

CO.
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FCC Report Based
On Network Status
Commitments Said
WHB Power Boost

Stations'

Justify

FOR THE

first

time within the

before
that
agency has taken cognizance of the

recollection

of

FCC, an

the

practioners

examiner

of

"network commitments" of

affiliat-

ed stations in clearance of time,
using that as the primary basis
for a favorable recommendation
for allocation of full time to an
"independent" station which might
better serve local needs.

Examiner
FCC,

Melvin

lic

Dalberg,

H.

in a report

of the

made pub-

June 1 on the application of
Kansas City, for full time

WHB,

I

on 1120
daytime

present
850 kc,
discussed at length the use of time
by networks over the principal out-

I

;

assignment

on

in Kansas City.
In his conclusions, he said:
"In order to render a local service to listeners in Kansas City and

i

the surrounding area, a regional
station such as is proposed by the
applicant operated upon an independent basis, would be to the interest and advantage of the community involved.
The record in
this case clearly shows that the
other broadcasting stations now
serving Kansas City, which are of
the highest excellence in their respective spheres, cannot satisfacjtorily render a local service at
nighttime by reason of their net-

I;

J

'

'

j|

,;work
II

at

$20,000

record hit by lightning in the
area during the past
year occurred at the transmitter
mast of WABC, at Wayne, N. J.,
according to CBS, when a direct
blow of 77,000 amperes was taken.
That energy, according to E. K.

of lightning currents in the New
area. The 77,000 ampere shot
put the transmitter off the air 17
seconds.

York

commitments.
Room for Independent

j""BECAUSE

of these commitments
.and the use of their time at night
in this connection, it is not beilieved that the other stations now
operating in the Kansas City area
iwould be adversely affected from
'an economic standpoint by the
.granting of this application inasmuch as it is obvious that a large
'percentage of evening broadcasts
.on the two regional stations now
operating at night consists of netJwork programs."
Mr. Dalberg brought out that
the respondents in opposition to
the
application, with one ex.leption, "predicate their opposition largely upon the fact that the
I2:ranting
of WHB's
application
A'ould result in increasing comperiprition to their stations, a curtailment of their business and a con_ sequent reduction in their incomes."
added that an analysis of the
fie
ypical weeks' programs broadcast

by these stations

"indicates

that

such condition is not entirely correct." Further, he said, it appears
that should the application be
granted
would be in a position to offer Kansas City advertisers
desirable nighttime hours
"which are not available to them
from other regional stations because of network commitments."
for
several
years has
sought full-time operation, but has
been blocked by quota and other
technical barriers.
The case on
the new application was heard
April
9
by Examiner Dalberg,
with
KMBC, WDAF, W9XBY
WJBO and WLBF opposing.

WHB

WHB

awarding

damages

libel

to

KNX,

Hollywood, from the Los Angeles
Times, has been filed by Lawrence
Beilenson, counsel for KNX.
being carried to
is
state supreme court.
last fall

the

awarded

was

$2,500 compensatory and $1 punitive damages by a jury in superior court after a trial in which
the station sued the newspaper for
$500,000. This judgment was reversed on the newspaper's appeal,
the appellate court holding that
"the mere fact that an article is
unpleasant or hostile does not

make it defamatory."
The suit grew out of an

editorial

KNX

in
the Times aimed at
connection with the newspaper-radio controversy over the broadcasting of news, in which
took a leading part in the early
days of the radio-news squabble.
The Times had eliminated
program schedules, later rein-

in

KNX

KNX

stated.

GOLDBLATT BROTHERS,

Chioperators of chain department stores in Chicago, contracted
WGN, Chicago, for a daily 7-8
a. m. series, placed direct.
cago,

One

-

Two

-

Three

Five! Saturday,
celebrated our
niversary as a

-

May

Four

-

we
Fifth An30,

}latwYud JhLpnMMitaXjbAeA.
of JladLcr StaXixmA,

tensely interesting five-year
period was represented in

NEW YORK CHICAGO DETROIT SAN FRANCISCO
•

•

•

live stock

and

System.

And what an

in-

that celebration! There were
five years of climbing
five years which started

—

from "scratch" and ended
with sensationally good business, a host of friends and
a firm grip on the title "The
Friendly Voice From Out
of the Hills of West Virginia"!

We

are humbly proud of five
years of association with Columbia and of our sincere efforts to be worthy of their

grain crops
*

FIRST

*

whose towns and

in

4
5
member of
the Columbia Broadcasting

outstanding in income from

WHB

3

JOHN BLAIR & CO.

NEBRASKA
*

2

The

appeal

KNX

1

from the decision

of
the Los Angeles district court of
appeal, which on June 2 reversed
the decision of the lower court

New York

Cohan, CBS technical director,
"would save us about $20,000 a
year in power bills if we could
only find some way to harness it."
A survey was made by General
Electric Co., cooperating with CBS,

Is

AN APPEAL

THE

kc. in lieu of its

lets

;

Valued

to

KNX

Filed by
To Reversal of Decision
Awarding Libel Damages

Appeal

AMPERES WASTED
WABC Towers Take Lightnins

"farm income per capita"

"company".

tional
est

*

cities,

farm wealth,

backed by excep-

oflFer

rich-

West

Virginia

markets for your products

unusually easy to cover

is

one of the

—

Broadcastins Corp.
all

or any sec-

Hawley

Building

WHEELING, W.

tion.

Va.

Representatives
J.

WRITE

Nebraska Facts

for

485

H.

McGILLVRA

Madison

Ave.,

New York

JOHN KETTLEWELL
Palmolive Bldg., Chicago

May we

—

LARGEST
PUBLIC DOMAIN

RECORDED LIBRARY
in

the

mail you complete data about the rich Nebraska
market and proof of radio's remarkable pulling power
in this state? Write the association office or any individual
station

shown below.

MISSOURI VALLEY BROADCASTING ASSN.

WORLD

Omaha, Nebraska
wow

LANG-WORTH
FEATURE PROGRAMS
420 Madison Ave.

New

W

15,

York

1936
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Columbia Station

KFAB

KOIL

Omaha, Nebr.

Omaha, Nebr., and

Co. Bluffs, la.

Omaha, Nebr., and Lincoln, Ntbr.

KFOR

KGBZ

KGFW

Lincoln, Nebr.

York, Nebr.

Kearney, Nebr.

WJAG

KGNF

Norfolk, fjebr.

North Platte, Nebr.
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Faces Split in Ranks
{Continued from page 9)

dent Fitzpatrick of the Nominating, Resolutions, Credentials and
The first
Elections committees.

he intends to rally his membership of some 10.5 independent stations to the support of Managing

leaving

adjourn after this,
the afternoon free for
group meetings, caucuses and the

ency arises.

like.

Mr. Sandage will deliver his census address. This will be followed
by a panel discussion on how to
organize a broadcasting station

session

will

Both AIRS and NIB plan to
hold membership meetings during
the convention and it is believed

Monday afternoon

free time
will be utilized by them for that
purpose. AIRS plans to base its
future course upon the outcome of
the
sessions and probably
will hold another meeting immediately following the elections Tuesday afternoon. Edward A. Allen,
NIB president, already has stated

the

NAB

Director Baldwin

if

that conting-

At the Tuesday morning

The discussion

session

be
led by H. K. Carpenter, general
manager of WHK. Cleveland. At
the Tuesday afternoon session
there will be the election of officers
for selling.

and
will

will,

The annual banquet
be held Tuesday night.

directors.

At the concluding session on
Wednesday the membership will
hear the renorts of the CommerEngineeripo- and Resolutions
committees. At the afternoon session there will be general discuscial,

Sound Effects

and installation of new offiUpon sine die adjournment
the new board of directors will be
convened and will consider, among
sion

C From Life

cers.

Extensive Library

Approximately 500

the rea^Tiointment
of Mr. Baldwin as managing director, since his term expires annually with the election of the new
board.
Two resolutions offered at the
last
convention by Ed Craney,
president of KGIR, Butte, Mont.,
are expected to precipitate considerable floor discussion. One would
provide for election of directors by
zones, with three from each of the
five former radio zones, and one
of whom shall be a local station
renresentative.
It
specifies that
active
members in each zone
elect additional directors as mav

other

effects

Custom - Built Transcriptions
Commercial Plating
Duping and Pressing
Write Us Your Needs

Gennett Records
The Starr Co.)
Richmond, Ind.

(Dir. of

things,

NAB

be needed to fill the places of
those from their respective zones
whose terms expire at the annual
meeting.
The second would provide that
the NAB board make effective a
provision whereby non-profit organizations or groups would be
given use of station facilities in
or more to be
time units of
prorated equally among stations
in particular communities. In full
text, this proposal reads

—

Insert after section
Article VI
new section as follows

To more

the membership as may be necessary, a
plan designed to make the facilities of all
licensed
broadcasting stations in these
United States available impartially to all
bona fide non-profit organizations, or
groups of like character. That such facilities shall be equally available on the
stations operated by members of this Association in time units of 5% or such
other and increased percentages or allotments of time as the membership may
hereafter approve, provided, however, such
allotments of time in excess of 5% shall
not be used on any one member station
until that amount has been used on all
member stations. It is the intendment of
this amendment that radio time should be
thus given to only bona fide groups or
bodies of non-profit organizations or character including religious, fraternal, educational labor organizations, and such other
organizations as the Directors shall hereafter define as being non-profit, who will
furnish their own programs, defray all
costs and expenses therefor, and conduct
them under their own supervision and responsibility.
It shall be the duty of the
Directors of this Association to make such
rules, regulations, and provisions as are
necessary and proper to carry out the
terms of this amendment, and they have
power to create a special department of
All
this organization for that purpose.
programs of non-profit organizations carried over national networks shall count as
part of the said time and the member
affiliated stations agree, by the passage of

amendment,

and

agreements herein,

a good time to have your special

cally transcribed for fall broadcast.

low prices for recording

it

is

summer

prices

for the pur-

Time

designed to check

many

Write us for our

time provide adequate facilities on

always available.

on the following

programs

MACK AND JIMMY
100 episodes
"
ADVENTURE BOUND
65
"
HOLD THE PRESS
65
"
*REPORTER OF ODD FACTS
100
"
^YESTERDAY BRINGS YOU TOMORROW 39
BILL,

CONTRACT BRIDGE SERIES
* Five

is

for

membership
by the

solely

unqualified
groups for time and at the same

also transcription time.

Write us for new low

plan

demands

the

THE GOOD OLD SUMMER TIME
is

Demands

THIS

their
allot

electri-

program

here in the sound center of

the world where the best in talent

to

amendment

provisions of this
pose herein."

Is

a

:

this

The Good Old Summer Xime

(d)

effectively carry out the
objects set forth in this article of this
Constitution and in order to more effectively
preserve the present system of
American broadcasting, it shall be the
duty of the Directors of this Association
to immediately put into effect and operation, upon such terms and conditions to

"(e)

of

basis to bona
organizations.
The zone proposal was offered by Mr. Craney at
the last convention but consideration was blocked by the provision
constitution specifying
of the
30 days advance notice to the managing director and 15 days additional to the membership.
Action on the proposal respecting election of directors is problematical. Since this resolution presumably will not be considered until the new officers and directors
a

non-commercial

fide

NAB

have been elected (on the preceding day) it could not become effective until next vear.
It would

.i

upon the presmembership of the
Craney Resolution is shown in a
breakdown of the nresent status
of board members.
In the First
drastic effect

board

2614-
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W. 7TH

ST.

• LOS ANGELES

,

CALIF

J

comprising the states ofi
Maine, New Hampshire, Vermont,
Massachusetts, Rhode Island, New
York, Delaware, Maryland and
District of Columbia, there are at
present five board members.
Under the Craney resolution this
membership would be cut to three.

Terms

|

]'

i

'

:

'

'

members'
expire, namelv, William S. Hedges
and Frank M. Russell, NBC, and
of three of these

:

WGR-WKBW,

R. Lounsberry,
Buffalo.
Thus, there
I.

actually.':
would be only one vacancy and:,:
that would have to be filled by a^;
local station man.
1:
In the Second Zone, comprising
Pennsylvania, Virginia, West VirOhio, Michigan and Kentucky, there are only two present
ginia,

members

:

— W.

v

Wright Gedge,
WMBC, Detroit, and H. K. Carpenter, WHK, Cleveland, whose
term exnires. Thus there would be
two vacancies to be filled in that

-

:;

s

zone.

In the Third Zone, comprising
North and South Carolina, Geor-s'2:
gia, Florida, Alabama, Tennessee,'
Mississippi, Arkansas, Louisiana.'
Texas and Oklahoma, there are-,
two members, Edwin W. Craig and
S. Gordon Persons, both of whom
remain in office. Thus there would]

:

'

be

one

additional director to he]}
a local station man.
In the Fourth Zone, comprisingjj"
the states of Indiana, Illinois, Wis-p
elected,

ns
South

c o

i

Minnesota, North ancv
Dakota, Iowa, Nebraska

n,

!

Kansas and

Missouri, there art
at
present four directors. Th^j'
terms of two expire
Arthur B 1^

'-

—

Church and

Gardner Cowles Jrt-Since there would be only one vacancy to be filled, and since neithei'
'

of the retiring members ar€;
"local" station men, it would mear
the designation of a local repre
sentative.
The Fifth Zone comprising Mon-;
tana,
Wyoming, Colorado, Nev

Mexico,

Arizona, Utah, Nevada!
Oregon, and Call;
fornia, at present has two direc:i
tors.
They are Ralph R. Bruntori
and T. W. Symons Jr., both o:Iwhom continue in office. The newi
man would have to be a local stai

Washington,

4

tion representative.

COMMUNICATIONS,

Inc.

Commercial Department
A RADIO CORPORATION OF AMERICA SERVICE
66

[i|

Zone,

MEASUREMENTS WHEN YOU NEED THEM MOST
R. C. A.

!

The

ent

stations find this exact measuring service of great
value for routine observation of transmitter performance and for accurately calibrating their own monitors.

INC.

j

ij

FREQUENCY MEASURING SERVICE

.

,

election.

Many

XssociArrwrS

j

!

be possible to invoke the provision
this year if action on the resolution were called for prior to the

78

Minute Spots.

'

'

NEW YORK, N. Y.

BROAD STREET

BROADCASTING

•
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Warner Withdraws

40 Station Suits;
May Rejoin ASCAP
Defendants Requesting Costs

For "Old-Fashioned Mother"

WARNER

BROS, music

publish-

which have indulged

houses,

ing

an orgy of infringement suits
against broadcasting stations,
have instructed their counsel to
discontinue 40 actions against

in

CBS

affiliates

ment
;\

xj)^

infringe-

alle<ring

Mine

of

This action seemed to lend creto repeatedly published reports that Warner would return
it
withsite ASCAP, from which
fdrew Jan. 1 and caused a furore
of unprecedented proportions on
copyright performance. In some
oji! quarters
it is openly stated that
Warner will be back in ASCAP
!s|;|by July 1.
Motions to discontinue the ac'^I'tions, it was learned June 12, now
are being made in the various
jurisdictions in which the suits
were filed. Counsel for the broadly casting stations in each case are
applying to the court for payment
costs and counsel fees to them
3 of
by Warners. This move to disconitinue, it is learned, followed th^
service of notice to take deposijXtions of witnesses in all 40 cases,
#|ithe notices having been sent to
the stations involved by counsel
II

't

'2

(i

l!

5

ASCAP, which

own

of its

vo-

A lition

has been assisting all stations in their defense of Warner
actions.
As a result of this action,

it

jiFollowing normal procedure Warrequired to pay not
jonly the expenses of their own atijtorneys, but also the defendants'
a[itCourt costs and lawyers' bills.
Jipners will be

GENERALLY

that a
ilarge proportion of the some 200
felt

infringement suits filed by
houses, asking upwards
aljlof
damages, are
$4,000,000 in
based on erroneous information.
f'|fjlleged

Warner
is

anticipated

Warners

that

have to follow the same course

in a large
cases.
suits

number

Many

ning Hour are signing off for the
summer this month, although it

of the pending-

infringement
haphazardly and

of the

were filed
upon flimsy information.
Thus far it is not known how
much the Old-Fashioned Mother
blunder will cost Warners.
It is

Harold F. Ritchie & Co.'s Eno
Crime Clues, on NBC-Blue since
January, 1933, quits with the June
30 broadcast. Realsilk's Sunday
evening program with Jack Hylton on NBC-Blue terminates June
28.
Standard Oil's Esso Marketers

on

CBS Monday

nights with

Guy

Lombardo's orchestra
with the June 29 program.

ends

Cigar Features

EXTENSION

of

its

News
radio

cam-

paign to a list of 19 stations has
been disclosed by Webster - Eisenlohr Inc., New York (Tim Moore,
Henrietta, Girard and Cinco cigars).

Among new programs
Tom Moore cigars

proare:

KLZ, Denver, three weekly 15minute night news reports from
July 6; KSO, Des Moines, and
WMT, Waterloo, five weekly 5minute INS news reports from
June 15; WOAI, San Antonio, Sunday night 15 - minute Transrad'o
news reports from June 7 KRLD,
Dallas, six weekly night 15-minute
INS reports from June 8; WTMJ,
Milwaukee, six weekly night 5minute UP reports from June 1;
WGN, Chicago, Quin Ryan's Sunday night sport flashes from May
;

31.

the

In addition, for Cinco cigars,
company started May 31 to

estimated, based on previous experience, that the cost to Warners
will be at least $250 per case. The
lowest has been $75, plus $20
jt'osts, and the highest is in a case
where Warner local counsel is of
ifering to settle at $500, rather
than go to court at all. The
lamounts granted will depend upon
the local judges. There also must

sponsor Sundav UP news on WBT,
Charlotte, N. W. Ayer & Son Inc.,
New York, is the agency.

be taken into account
Warners to its own

LINTON, Chicago station
representative, has added WIP,
Philadelphia, to his group of sta-

the costs.

payments b
counsel and

The Old-Fashioned

Mother error alone therefore may
:ost Warner between $15,000 and

WILLIAM

R.

WARNER

Co.,

New

York, for Albodon Toothpaste, is
considering a radio campaign for
the fall, to be handled by Cecil,
Warwick & Cecil, New York.

RAY

tions.

320,000.

The

stations

involved

in

the

Old-Fashioned Mother action were

KGKO. KMOX, KOMA, KSCJ,
KTRH, KVOR, WACO, WADC,
WBNS, WBRC, WBT, WCAO,

WCAU, WDAE, WDBO, WDNC,

June 15, 1936

•

Angeles; WHAS,
Chicago; WHO,
Des Moines, and WJZ, New York.
It is expected that other applica**/

WDOD, WDRC, WESG, WFBL,
WFEA, WGST, WHAS, WHEC,
WJAS, WJR, WKBW, WKRC,
WLAC, WMBG, WMBR, WOKO,
WQAM, WREC, WSBT, WSPD,
WTOC, WWL, KLRA, WLBZ.

BROADCASTING

WGN,

tions for that pov/er will be filed
prior to the hearing.

—

/ could go
doTtt care if the program is over
on talking like this for hours'"

General Foods Spots
GENERAL FOODS Corp., New

mer.

woi-ld's
most
The applicants

KNX, Los

are

Motors symphonies
on the NBC-Red network Sundays
10-11 p. m. terminate with the June
28 program, but will return in
Seritember. The Ford programs
on CBS sign off' with the June 21
broadcast, but Ford will keep
both Fred Waring periods on the
network through through the sumGeneral

station.

Louisville;

From New York American

The

authority to use superto that employed by

Cincinnati,

powerful

had previously been announced
that the former at least would remain on the air through the year.

moting

Based on Wrong Tips

It

tions for

power equal

the General Motors Conand the Ford Sunday Eve-

de-

veloped, Warner Bros, found that
the selection had not been nlayed,

will

hearing before the
Broadcast Division on applications for authority to use superpower of 500,000 watts was ordered set for Sept. 24 by the FCC
Broadcast Division at its meeting
June 12.
Now pending are five applica-

FCC

WLW,

BOTH

IT IS

A GENERAL

Four Programs Sign Off
In Latter Part of June
certs

for

Will Consider Applications at
Special Session Sept. 24

presented. It is also indicated
that the American Federation of
Labor may seek a block of channels for a "labor network" in the
short waves.

3i

•j

I

ultra high frequency broadcast
channels for possible use by
state and municipal educational
organizations may be made at
the June 15 shortwave hearings
before the FCC by the U. S.
Office of Education, Dr. John
W. Studebaker, director. Such a
project, it is understood, is being
seriously considered and may be

?'dence

3;

i»

for perhaps -two dozen

-

That

Old - Fashioned
which Warner
charged had been broadcast as a
part of a network program.

of

Mother

FCC Sets Hearing
On 500 kw. Pleas

BULLETIN
A PLEA

Rule Change Involved
IN DESIGNATING the September

York (Satina ironing

aid)

dure
1930

in late

for

16

Inc.,

weeks. Young &
York, has the

account.

Big Accounts Returning
SHERWIN-WILLIAMS Co., Cleve-

Warwick

1,000 Watts for

WFIL

WFIL,

Philadelphia, on June 12
was authorized by the FCC to increase its power from 500 w. to
1,000 w. unlimited time, provisional upon installation of a vertical
antenna, removal of transmitter
locally and
installation
of new
equipment. The station had been
receiving month - to - month temporary authority to use 1,000 watts.

Minit-Rub Placing
BRISTOL-MYERS Co., New York
(Minit-Rub) is planning a series
5 weekly spot announcements
to be placed in Louisville and Des
Moines. Young & Rubicam Inc.,
New York, is the agency.
of

Schrafft Takes

Muzak

THE

SchraflFt store on E. 57th St.,
York, is the latest commercial client of Muzak Inc. wire radio service.

New

AMERICAN OIL

Co.,

Baltimore

(Amoco) is starting a series of
six weekly RCA transcriptions in
some 50 stations in its Eastern
territory.

Division

mind a proce-

that followed in
applications
increases in clear

to
it

horizontal

heard

ulations specify that the maximum
power to be used on clear channel regulation is but 50,000 watts.
To permit these other stations to
increase to 500,000 watts there
would have to be a revision of this
provision raising the power limit.
which durIn the case of
ing the last two years has proved
the efficacy of superpower operat-ons, it is licensed regularly for
50,000 watts and uses the additional 450,000 watts on an experimental basis.
The experience of
has shown that the ratio of
coverage of the station increased
more than three to one with the
tenfold increase in power.
The Broadcast Division paved
the way for consideration of superpower applications in May when
it denied long pending requests for
the breakdown of three additional
clear channels. Definitely involved
in these superpower applications
are proposals for realignment of
the broadcast structure through,
reduction in the number of clear
channels and horizontal increases
in the powers of stations on both
regional and local channels.

WLW,

New

land (paints and varnishes) will
return to the air next autumn
with its Metropolitan Auditions
for a half hour Sunday afternoons, but no network has yet
been selected. William R. Warner
Co., New York, for Sloane's Liniment, will again sponsor Warden
Lawes in 20,000 Years in Sing
Sing over a network to be selected this fall. Both accounts are
handled by Cecil,
&
Cecil, New York.

when

in

channel station power from 5,000
to 50,000 watts. The present reg-

-

Rubicam

Broadcast

the

similar

for

June will start a series of spot
announcements on household programs. The schedule calls for 5
weekly participations in Martha
Deane on WOR for 8 weeks; 5
daily spot announcements 5 days
a week on WHIO, Dayton, for 8
weeks; 3 weeklv participations in
Polly the Shopper on KSTP, St.
Paul,

date

presumably has

WLW

•

NBC

Salute to Press

NBC

on June 29 will join with
Mergenthaler Linotype Co. in a
Salute to the Modern Neivspaper
over its Blue network, broadcasting the winning script of Charles
A. Wright, instructor in journalism at Temple University, in the
$500 prize contest conducted by
the Merganthaler Co. The judges
who picked the winner were Jack
T. Nelson, Kenyon & Eckhardt
Inc.; William S. Rainey, NBC pro-

manager, and Marlen E.
Pew, former editor of Editor &

duction

Publisher.

Mail School Tests

A TEST

campaign of two quarterhours weekly by International Correspondence Schools, Scranton. Pa.,
large user of publication space, is
being broadcast on WGBI, Scranton, with response to offers of ICS
bulletin already indicating possibilities of a national campaign. N.

W. Ayer & Son

Inc.,

Philadelphia,

has the account.
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ACTIONS OF THE

FEDERAL COMMUNICATIONS COMMISSION

^

—
WNBC, New

.

.

Britain, Conn.

w
w N

equip., increase 250
to directional 250

to

— CP

change

kw, amended

1

kw D

1

unltd.

NEW. Continental Radio Co., Washing—CP 1230 kc 1 kw unltd.
NEW, Same— CP 1310 kc 100 w 250 w

ton

D

WOL

contingent

unltd.,

shift

kc.

WJAR,

Providence,
increase power,

CP

R.

I.

move

1230

to

—License

for
direc-

trans.,

tional.

WRAK, Williamsport, Pa.— CP change
antenna, move trans, locally, amended to
new

change

trans.,

site.

Ashland, Ky.—CP increase 100
250 w D.
Dallas
Extension exp. auth.
simul.-WTIC.
WREC. Memphis Modif. license 1 kw

WCMI,

w

w

100

to

—

KRLD,

—

2% kw D to 1 kw 5 kw D.
WDAE, Tampa, Fla.—Modif.
550 kc.

to

KFXR. Oklahoma

KWBG,

license 1220

— CP— new

City

Hutchinson,

JUNE
JUNE

Applications .
JUNE 1

10

—1430
CP new equip.,
100 to
—App
CP
directional antenna D & N.
amended
—
Auth.
transfer
WRDW, Augusta, Ga.
control
Arthur Lucas, William K. Jenkins and Frank
KCMO, Kansas City — Modif. license
kc,

1 i

c.

to

to

Miller.

J.

spec, to unltd., move studios locally.
Falls City Brdcstg. Corp., Falls
unltd.
City, Neb.— CP 1310 kc 100
KGBX, Springfield, Mo. License 1230
kc 500
unltd., directional N.

from

NEW,

w
NEW,

w

—

— CP

Hammond,

W.

Chauncey

kc

1280

w

500

1

Oak-

kw D

RETURNED—KIDO,

APPLICATIONS

Boise, Id.
NEW, Amarillo Brdcstg. Co.,
Amarillo, Tex.
NEW, National Battery
Brdcstg. Co., St. Paul.
;

:

Examiners' Reports
WIRE,

Indianapolis

.

.

.

— Examine Hyde
applic.
CP
unltd. to 1

equip., increase 100 to 250 w, change 1420
to 550 kc, move trans, locally, directional

(1-226)
that
recommended
change from 500 w 1 kw LS

N.

kw 5
be granted if antenna prevents increase in night field intensity in
directions of Brooklyn and Tulsa.

KOB, Albuquerque, N. M.

—Vol.

assign,

Albuquerque Brdcstg. Co.

license to

APPLICATIONS RETURNED—WDAS,

Philadelphia
WJBW, New
WJDX, Jackson, Miss. NEW, Isadore
Goldwasser, Anniston, Ala.
NEW, Howard A.
Miller,
Galesburg, III.
NEW,
Charles Porter, Edw. T. Eversole, Festus,
Miss.
KGGM. Albuquerque.

Orleans

;

;

;

;

;

;

JUNE
WEBR.

WE BR

Buffalo— Vol. assign, license to

Inc.

WBNX, New

equip.,

4

York

—

move

increase power,

CP new

Modif.

trans.,

ing approval directional antenna
and 1 kw at present site.

JUNE
WGNY,

ask-

D &

N,

—

Chester

Eugene Meyer

ington Post,
exp. 100 w.

NEW,

&

d/b WashCP gen

Co.,

Washington, D.

C.

—

Smerda's
Music
House Inc.,
CP gen exp. 35 watts.
WDBJ, Roanoke, Va.
Auth. transfer
control from J. B. Fishburn to members
Cleveland

—

—

of family.

WCHV,

—

Va.

Charlottesville,

KGDM,

Auth.

transfer control from W. B. Brown to
other parties amended to relinquishment
of control by.W. B. Brown.
NEW, Bayou Brdcstg. Co., Houston
CP 1210 kc 100 w unltd., amended to D.
WGRC, New Albany, Ind. Modif. CP
re studio, trans, sites.
WMIN, St. Paul—Modif. CP re equip.,

—

Stockton,

Cal.

— Examiner

Walker recommended (1-227) that applic.
modif. license from D to ltd. be denied.
NEW, Farmers & Bankers Life Ins. Co.,
Wichita
Examiner Hyde recommended

—

that applic. 1210 kc 100 w unbe denied.
Kansas City Examiner Dalberg
recommended
(1-229)
that
applic.
CP
change from 850 kc 1 kw D to 1120 kc
500 w 1 kw LS unltd. be granted.
(1-228)

ltd.

—

WHB,

— Examiner

WISN,

Milwaukee
recommended
(1-230)

w

crease 250
granted.

NEW,

5

twp.. New York CP
new equip., move trans, near Newburg.
W2XIS, Bronx, New York— CP gen. exp.
200 w.

NEW,

kw LS

1

Dalberg

•

that

kw LS

applic.
to

1

kw

in-

be

Petersburg Brdcstg. Co. WPHR,
Petersburg Report of Examiner Bramhal!
(1-225) amended so Conclusion 2 reads as
"2. It has not been established
follows
that there is need for additional service
in the area proposed to be served. It appears that the city of Richmond is now

—

;

Hyde recommended (1-232)
1 kw LS be granted.
KFOX, Long Beach, Cal.

primary service from Station
on 1110 kc, with power of 5 kw,

receiving

WMBG

hours of operation unlimited and
on 1210 kc 100 w 250 w LS hours of operation unlimited except specified hours
occupied by
on Sundays."
NEW, Union-Tribune Pub. Co., San
Diego,
Cal.
Examiner Walker recommended (1-231) that applic. CP 1420 kc
100 w 250 w LS unltd. be denied.
;

WBBL

—

WGBF.

Evansville,

Ind.

—

Examiner

that

applic.

—

Examiner
Walker recommended (1-233) that applic.
increase from 1 kw to 1 kw 5 kw LS be
denied.

NEW, B. A. Thompson, Santa Cruz,
NEW, William B. Smullin, Sacramento NEW, Howard N. Mitchell, Sacramento NEW, Press Democrat Pub. Co.,
Cal.

;

;

;

Rosa

Santa

— Examiner

recom-

Dalberg

(1-234) that applic. W. B. Smulunltd.
1310 kc 100 w 250 w
that applic. Press Democrat
denied
be
Pub. Co. for CP 1310 kc 250 w D be denied that applic. B. A. Thompson for CP
1310 kc 100 w 250 w LS unltd be granted;
that applic. Howard N. Mitchell CP 1310
kc 100
unltd. be granted.
NEW, Carl S. Taylor, Dubois, Pa.—

mended
lin

LW

CP

;

w

Hyde

Examiner
that applic.

CP

recommended
780

kc 250

nied.

WQDM,

St.

kw

to

(1-235)
be de-

Dal— Examinerapplic.

Albans, Vt.

recommended

change from 1370

w D

that
(1-236)
1390 kc, 100

w

to

1

be granted.

spec,

NEW, Miles J. Hansen, Fresno, Cal.
NEW, Julius Brunton & Sons Co., Fresno

— Chief

Examiner

,

recommended

Arnold

(1-237) applic. Miles J. Hansen CP 1420 kc
100
unltd. be denied and dismissed with
prejudice ; that applic. Julius Brunton &
Sons Co. CP 980 kc 250 w D be granted.

w

NEW,

Fresno

Harold H. Hanseth, Fresno, Cal.
Co., Fresno
Examiner

—

Brdcstg.

;

Seward recommended (1-238) that applic.
Harold H. Hanseth for CP 1410 kc 1 kw
denied ; that applic.
-be
Brdcstg. Co. for CP 1410 kc 500
LS unltd. be denied.

unltd.

Decisions . .
JUNE

w

Fresno
1

kw

— CP

111.

.

amended

equip.,

move trans, locally.
KRSC, Seattle— CP change equip.
WMMN, Fairmont, W. Va. Modif. CP
new equip.

—

WMC, Memphis—Modif. CP
pletion,

new

trans,

site,

extend comdirectional an-

tenna.

KHQ, Spokane— Modif. CP change trans.,
kw D.
Dallas
Modif. CP new equip.,

vertical antenna, increase 2 to 5

—

WRR,

license new equip.,
trans, locally.

WLAK,

vert,

radiator,

—
—
—

move

Lakeland, Fla. License CP
station 1310 kc 100 w unltd.
WHBU, Anderson, Ind. License CP
equip., increase to 250 w D.
WGBI, Scranton, Pa.
License for
new equip., increase to 500 w.

new

Chicago

JUNE

w

100

trans.,
site,

—CP change
— License for

Springs, Ark.— Vol. assign,
license to Radio Enterprises Inc.
WFLA-WSUN. Clearwater, Fla.— Modif.

N

license change
field intensity
to 50 millivolts per meter.
WGBF, Evansville, Ind.— CP

KFRU

from

10

change
N, simul. D

directional.

—
—
equip., move trans, studio
KGIR, Butte, Mont. — CP

KCR.J, Jerome, Ariz. CP new trans.,
antenna, change hour spec, to D.
KEHE, Los Angeles Modif. CP change
locally.
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Col.

to

5

kw directional.
KUOA, Fayetteville,

trans,
to

—

Ark.

CP move

John Brown Univ., increase

to

1

2% kw D.
KERN, Bakersfield, Cal. —CP new equip.
KHBC, Hilo, T. H.—License for CP new

w

unltd.

li-

WRAK, Williamsport, Pa. — CP move
trans, locally, new equip.
WBNX, New York — Modif. CP trans,
site.

KDON, Del Monte, Cal.—Vol. assign, license to Monterery Peninsula Brdcstg. Co.
KFXR, Oklahoma City CP change equip.
KWYO, Sheridan, Wyo. CP change

— —

new radiator, move trans, locally.
NEW, Edwin H. Armstrong, New York

equip.,

—CP

exp.

gen.

and 111,000 kc 40

86,500

kw.

W8XAR,

Saxonburg, Pa.

license.

SET FOR HEARING

WMAZ,

sippi City
Seattle;
KGW,
Chico, Cal.

—Renewal

spec,

— WGCM, KOMO,
Missis-

Macon, Ga.

Portland,

;

KHSL,

Ore.;

NEW, Constitution Pub. Co.,
Atlanta; NEW, Harriet N. AUeman &
Helen W.
MacLellan,
d/b
Cape Cod
Brdcstg.
Co..
Barnstable Twp., Mass.;
NEW, L. Marton Courtney, Toledo; NEW,
Harry G. & Clara A. Lowe, DuBoise, Pa.
NEW, Sweetwater Brdcstg. Co., Sweetwater, Tex.
NEW, Escanaba Daily Press
Escanaba, Mich.
NEW, Ventura
Co.,
NEW, High
Brdcstg. Co., Ventura, Cal.
Fidelity Brdcstg. Service, Milton, Mass.

new

trans.,

equip.,
studio

Washington

Washington,

Post,
;

;

Mass., reconsidered action granting auth.
booster station at Lawrence, Mass., and
NEW, C. G. Hil, Geo.
for hearing
D. and Susan H. Walker, Winston-Salem,
N. C, denied advanced date for argument
NEW, Mile High Radio Corp..
applic. CP
Denver, denied reconsideration action setFt.
ting applic. CP for hearing
Wayne, Ind., granted request postpone
hearing applic. increase 10 to 25 kw;
renewal
Chicago,
reconsidered
hearing action and granted regular renewal license KRE, Berkeley, Cal., overruled petition reconsider and grant applic.
without hearing NEW, Jefferson Brdcstg.
Co., Birmingham, granted auth. take depositions
NEW, Donald A. Wike & H. E.
Studebaker, Baker, Ore., same.
;

WOWO,

WCRW,

;

8

move

to

;

;

Jamestown. N. Y.

antenna,

to

;

w

locally.

Inc.,
to

set

for

KTHS, Hot

vertical

1

rad.

vert.

City

;

extend

equip., increase 50 to 100 w.
WSPR, Springfield, Mass.
CP new station.

unltd.

new

;

—

to

Philadelphia

KGNO, Dodge

WMBQ, Brooklyn WWVA, WheelWHAS, Courier - Journal & Louisville
Times Co., Louisville; WKBB, E.
Dubuque, 111. NEW, Santa Barbara. Cal..
WMFF, Plattsburg, N. Y.
MISCELLANEOUS — WLLH, LoweU,

—

hours from Sh.-WOS,

for

trans,
equip.

— CP kw move
new equip.
—CPHollywood
Standard Radio
—Auth.
Canada.
send transcriptions
WELI, New Haven —Vol. Assign, license
City Brdcstg. Corp.
KFJZ, Fort Worth — License CP new
equip., increase 100
250 w D.
WIBM, Jackson, Mich. —License for CP
new equip.
— License for CP
KFKA, Greeley,
change equip.
WREC, Memphis—Modif. license 2V2
WFIL,

trans, locally,

D. C.
ing

City, Kan.
CP new equip.
Bottled Gas Corp. of Cal., San
Diego CP 1420 kc 100
unltd.
NEW, Jesse G. Bourus, Everett, Wash.
CP 1500 kc 100 w 250 w D unltd.

WOCL,

—License

:

unltd.,

6

increase power, move
approval antenna and trans,

JUNE

Ore.

Falls,

equip.

WNYC, New York—License aux.
WFBM, Indianapolis—CP change

NEW,

KGBZ, York,

;

equip.,

—

KFJI, Klamath

CP new

;

Oak

Va.—Modif. license
250 w
w
w 1 kw D.
KGFF, Shawnee, Okla.— Modif. CP new
KGNO, Dodge

move

equip.,

;

McCulla,

Bluefield, W.
500
D to 500

NEW,

new

site.

;

WHIS,

completion.

— CP

KOMO

WCOL, Columbus —CP change equip.
WSYR, Syracuse—License aux. trans.

;

CP

D.
R. E.

WBBM,

—

Bebenstrait.
KJR, Seattle
trans, to

;

Moore & Mrs. K. E.
Los Angeles — CP visual 240 w.
APPLICATIONS RETURNED—WAAB,
:

S.

El

—
—

exp.

new

Moore,

Boston
Neb.

J.

KELD,

—

APPLICATIONS GRANTED:
KGKB, Tyler, Tex. — CP change

to

NEW,

Hughes,

Dorothy Charlotte McGregor.
Vol. assign.
KFVD, Los Angeles
cense to Standard Brdcstg. Co.

12

change equip.

kc

1500

to W. J. Reynolds, J. C.
Allen, d/b Selma Brdcstg.
Consent voL
Dorado, Ark.
assign, license to Radio Enterprises Inc.
WNBC, New Britain, Conn. Consent
vol. assign, license to State Brdcstg. Corp.
KGGM, Albuquerque, N. M.
Consent
transfer control to Mrs. A. R. and A. R.

license

sign,

WJBC, Bloomington, 111. — Vol. assign.
CP to Arthur Malcolm McGregor and

antenna.
Park,

—

station 1400 kc 250

—

WFBM, Indianapolis—CP
NEW, Robert Raymond

—

KGFW, Kearney, Neb. Consent transfer
control to Clark Standiford, Kate S. Fisher.
WHBB, Selma, Ala. Consent vol. as-

;

:

WRVA

INCLUSIVE

12,

berg

equip.

CP change

Kan.

TO JUNE

1

KINY, Juneau, Alaska
antenna, change 1310 to
250 w.
WDAS, Philadelphia

land, Cal.
unltd.

—

(Broadcast Division)

;

Giant

New

A NEW GIANT

Control Desk in

master

control

desk and new studio control panels
have bgen installed and placed in
operation in the NBC Chicago studios, without program interruption. The new desk, a counterpart
of the one in the NBC Radio City
studios, is more than 15 feet in
length and six feet high, contains
575 lights and more than 500 keys
and is connected by more than

NBC

Chicago Studios.

250,000 feet of wire with 650 relays in a nearby room, and enables
circuits to be set up by an engineer while the preceding broadcast is on the air.
This is believed to be the first
time such a comnrehensive substitution of new equipment has been
carried on at a vital point in the
networks without interruption to
normal operations.

APPLICATIONS
Houston,

Kansas

DENIED

—

KPRC,

KCMO,
temp. auth. 5 kw N
temp. auth. unltd. 30 days.
;

City,

APPLICATIONS DISMISSED WITH
PREJUDICE —NEW, Jesse H. Jay, Miami
Beach, Fla.
WKBZ, Marl L. Ashbacker,
Mich.;
NEW Wolverine
Muskegon,
NEW,
Brdcstg. Co., Ann Arbor, Mich.
;

;

Ice & Ice Cream
RATIFICATIONS:

Steffen

WCAX,
sion temp.

Co., Wichita.

—

Burlington, Vt. Granted extenauth. daylight time.

NEW, W.

Stuart, Prescott, Ariz.—
Set for hearing applic. CP 1500 kc 100 w
unltd.

BROADCASTING

P.

•
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ID:

—

KGBX. Springfield. Mo. -Extension spec,
unltd. directional N.
auth. 1230 ke 500
WQDM. St. Albans. Vt. Granted extension temp. auth. daylight time.
Granted
WHBI. Newark
extension
temp. auth. use aux. as main.
KCMO. Kansas City Granted extension
temp. auth. use 100
trans, formerly of

w

—

Bull for Prize

—

A PEDIGREED

bull from the
prize Wisconsin State Reformatory herd is the prize in the
limerick contest sponsored on
WTAQ, Green Bay, Wis., by
T. S. Tonic. Farmers are entering the contest in large
numbers, knowing the ranking of the reformatory's famous Holstein herd.

—
w

KGBX.

WAAF.

Chicago
temp, antenna.

— Granted

temp.

auth.

NAB

Delegates Invited
To Barn Dance by WLS
AN INVITATION to all NAB
who happen to be
Chicago on Saturday night,
June 4, on the eve of the convention opening in the Stevens Hotel,
to attend the WLS National Bam
Dance in the Eighth Street Theater, has been extended by Glenn
Snyder, manager of WLS and
chairman of the convention entertainment committee.
In view of the fact that the
show, which lasts from 10 to midnight and part of which goes over
a network under Alka-Seltzer
conventioneers
in

sponsorship,

Gillette

GILLETTE

Renews Yankee
SAFETY RAZOR

Boston, has renewed for an
extensive series of participation
on Yankee Network Neivs Sei'vice
over the entire Yankee Network.
The contract calls for 219 participations, 10 announcements weekly,
twice daily on Mondays, Wednesdays and Fridays in the morning
and once daily on Tuesdays, Thursdays, Saturdays and Sundays in
the evening. The announcements
are heard over the entire Yankee
Network including
and
in Boston; WEAN, Providence; WORC, Worcester; WMAS,
Springfield;
Bridgeport,
Co.,

invariably a sellout, Mr. Snyder suggests advance
requests for tickets. The theatre is
just around the corner from the
Stevens Hotel.
is

WNAC

WAAB

WICC,

Power Increases Granted

New Haven; WATR, Waterbury; WLBZ, Bangor; WFEA,
Manchester; WLLH, Lowell, and
WNBH, New Bedford, starting
and

FIVE stations on June 12 were
granted FCC authority to increase power. They were: WFIL,
Philadelphia, use 1 kw. unlimited
on condition that transmitter is
moved and vertical radiator erected; WREC, Memphis, to 5 kw.
daytime, 1 kw. night, directional
antenna; KUOA, Fayetteville, Ark.,
construction permit to move transmitter and studio to John Brown
Univ., Siloam Springs, Ark., increase 1 to 21/2
kw. daytime;
WGBI, Scranton, license covering
CP increase from 250 to 500

watts (Share WQAN)
WHBU,
Anderson, Ind., increase to 250 w.
daytime.

June

1

account
rauff

&

and ending

Oct.

The

31.

handled through RuthRyan Inc., New York.

is

Big Samson-United Series
SAMSON-UNITED Corp., Roches(rubber blade electric fans) is
planning a WBS transcription announcement campaign on 100 stations, using 2 daily announcements
5 days a week. Hutchins Adv. Co.
Inc., Rochester, has the account.
ter

Maj. Armstrong Granted
CP for 40 kw.Apex Test
MAJ. EDWIN H. ARMSTRONG,
New York

inventor of the super-

heterodyne circuit and other important contributions to radio, on
June 12 was granted a construction nermit by the FCC to build
a 40 kw. station, peak power, using
the 86,500 and 111,000 kc. bands
for experimental work.
Major Armstrong has developed
a new ultra-shortwave system of
frequency modulation which he
has been demonstrating to engi-

MR.

E. H.
RIETZKE

ACTUAL FACTS
Prove That

CREI

Training Helps

eliminate interference to a hitherto impossible degree.

Broadcast Men
In a recent survey made of CREI
graduates now in the broadcast
field
72% have shown a decided increase in salary. This certainly proves that CREI training
pays dividends, and it will pay you
to find out what we can do for
you. Our one-year Residence Course
begins Sept. 14th.

Agency Men Resign

"Pedigree Employment Service"
Mr. Emptoyer, we have just the men
you are looking for. Ambitious men

neers and will explain at the FCC
June 15 hearing on apex allocations.
said to

The Armstrong system

is

permit operation of a large

number of apex broadcast stations up and down the nation and

TWO

important

agency resigna-

tions were announced during the
last fortnight
Bennett Larson resigning as radio director of J. Sterling Getchell Inc., New York, and
W. L. Chesman resigning as vice
president in charge of radio for

—

.

.

.

who have completed

or will complete

Practical Radio Engineering
course. We charge nothing for get-

our

ting you together.
quirements and we
answer in detail.

Write

your

re-

be pleased to

will

Donahue & Coe Inc., New York.
Successors were not announced.

CAPITOL RADIO

Lava Soap Testing
PROCTER & GAMBLE Co.,

Washington, D. C.

cinnati (Lava soap)
test
campaign on

WJAR,

is

Dept. B-6

Cinstaging a

WEAN

ENGINEERING INSTITUTE

New York City

14th

& Park Rd.

29 Broadway

and

Providence, R. I., using
WBS transcription announcements.
Blackman Adv. Inc., New York, is
the agency.

;

DAVID ROSS,

ace

CBS

announand
the Chesterfield factory in Durham, N. C, recently to get a firsthand glimpse of the activities of
cer,

was a

WDNC

visitor at

BRITISH

Broadcasting

Corp.,

which unlike the U. S. networks
places no restrictions on the broadcasting of transcriptions and recordings, has a gramophone library
of about 25.000 titles in duplicate,
reports Radio Times.

his sponsor.

BOR

BURNS, dialect comedian, is
to act as master of ceremonies on
the Kraft Music Hall while Bing
Crosby takes a vacation after the
June 25 broadcast.

KELLOGG

Co.,

Battle

Creek,

on June 29 shifts
The Singing Lady with Irene
Wicker on an NBC-Blue network
from Chicago studios to Radio
Mich,

(cereals)

City.

RADIO TYPE 731-A MODULATION
MONITOR APPROVED BY THE FCC

GE.ITERAL

EXACT
FREQUENCIES
.

.

After official tests at the National Bureau of Standards,
the Federal Communications Commission has certified the

are easier to get
are easier to hold with

General Radio Type 731-A Modulation Monitor as meeting
of the requirements of the Commission for this type of
1551.
instrument.
It bears the FCC approval number
all

Scientific Crvslals
Scientific

Radio Service Crystals are ground to an accuracy

of BETTER than .01% and are recognized the world over
for their Dependability, Output and Accuracy of Frequency.
The BEST costs No More
So Insist Upon SCIENTIFIC

—

RADIO SERVICE CRYSTALS!

LOW TEMPERATURE
is

£2

^

\
'

CO-EFFICIENT CRYSTALS

Isolantite
Air-Gap holders
Supplied in
in
550-1500 l(c. band. Frequency drift
guaranteed to be less than 4 cycles per
million cycles per deyree centigrade
change in temperature.

Two

Crystals

Price:

$195.00 Complete with Tubes.

The Type 731-A Modulation Monitor is one of several
of the Type 730-A Transmission Monitoring Assembly. The assembly permits the station personnel to make a
complete run on the station for noise, hum and distortion
from the microphone to the antenna in ten minutes time.

units

590

.

Approved by F.C.C.

Write for Bulletin 18-Bfor detailed description

Write to Dept. B-662
for price

list.

R^^mo SEAVICE
124 Jackson Ave., University Park,

ilW

15,

1936

•

Hyattsville,
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Extra-Broadcast Rules Approved
{Continued from page 22)
respect he reflected the arguments
advanced by Prof. George.
After Mr. Baldwin's original opposition to promulgation of the
regulations on "so short notice",
Comdr. Craven said he thought
the best procedure was to place

them

in

effect

tentatively,

and

that if they proved too harsh
there would be plenty of opportunity to modify them.
He explained that the June 15 hearings
might produce
evidence
which
would make it advisable to revise
the rules, but that it was deemed
most desirable to have the new
allocations and the tentative rules
on the books at this time.

The apex rules precipitated
main discussion. Mr. Ring

the

brought out that there are already
28 stations licensed while 60 new
applications
are
pending.
Mr.
Baldwin contended that extreme
caution should be exercised and he
questioned the writing of very
temporary or indefinite rules. He
said he felt there would be definite
regulations
preceding
entrenchment of stations in apex broadcasting. Heavy competition among
stations immediately would result
the promulgation of the

from

nouncements over the experimental
outlets.
The rules as
written specify that separate announcements shall be made over
each facility, Mr. Ring declaring
this is necessary to enable monitoring stations to identify the experimental outlets. The objections
were taken under advisement.
There was much discussion oyer

phraseology of regulations.

Hennessy

Jr.,

NBC

P.

J.

Washington

counsel, contended that certain of
the rules specifying that licensees
receive
no compensations
shall
either directly or indirectly for
operations,
might,
experimental
because of phraseology, become
serious since indirectly all regular
stations profit from use of experi-

mental stations.
There was discussion of the possibility of limiting the

number

of

apex

I censes
to be allocated to
particular cities in order to bring
about an "equitable distribution".
This developed after Mr. Baldwin
had observed that there probably
would not be enough apex assignments to go around. Mr. Ring declared that a proposal on limitation of allocations would be made
to the Broadcast Division.

The requirement for dual announcement of call letters over all

Respecting television, Mr. Ring
announced that one change already had been decided upon as a

experimental stations operated in
conjunction with regular stations

ten.

rules, he added.

was

a subject of discussion. It was
many cases this
would mean the hiring of additional men at stations simply to
make station identification an-

contended that in

deviation from the rules as writHe said the FCC would not
specify the aural and visual channels
which would be assigned
licensees under the single license
until after the June 15 hearings.
It
was then that Dr. George

FEDERAL TELEGRAPH CO.
FAMED FOR
RADIO TUBES PERFORMANCE
LONG

LIFE

•

UNIFORM

Federal Telegraph Co,

Tube F-3S7A

Wave Rectifier
(Interchangeable with

Half

E.

266AI

^

©F-357A, half wave

illustrated

will

Simultaneously, he said, the
other suggested changes would be
taken up with the Division. He
explained that all licensees who oppose the rules have the recourse
of protesting and thereby bringing
about formal hearings before the
Division.
The text of the new rules was
published in the June 1 issue of

T.
A. M. Craven, Andrew D.
Ring. J. P. Buchanan Jr., G. C. Davis,

make

G.

W.
C.

brought

probably would not attract
advertising sponsors. Dr. George,
however, are-ued that either government service, or possibly the
sponsorsh'p of national advertisers interested in the rural field,
might be the answer.

Baldwin

asked

FCC

RCA

Smith,

Purcell, General Electric Co.

Gregory and W. Ward
E.
Westinghouse E. & M. Co.

of America.
Kelly
William D.

asserted
there
could be no estimate of that until
it was determined through experimentation how wide a band tele-

Darrell,

and

WFBR,

Baltimore.

WCAO,

Baltimore.

A.

Ranft,

Q.

Frank V. Becker, WFIL, Philadelphia.
W^. T. Wood, WMBG, Richmond.
S E. Warner, WIXBS, Waterbury, Conn.
M. C. Scott Jr., W4XB.
Mavnard Marquardt, ^yCFL, Chicago.
John Fetzer, WKZO, Kalamazoo, Mich.
Sidney W. Bassford and Martin L. Jonesj

accommodate

i

He

expressed disapproval of
time-sharine for television stations, pointing out that when it
arrived commercially all of the
part-timers would seek full time,
much as has developed in conventional broadcasting.
Respecting the "requirement for
frequency monitors for experimental stations, Mr. Ring said
that perhaps a two-month extenit.

J.

Clark,

Pattee, Harold G. Peery and Harry
R. Lubcke, Don Lee Broadcasting System.
John V. L., Hogan, W2XR, Long Island
Citv, N. Y.
J.
Frank
and
Farnsworth
T.
Philo
Somers, Farnsworth Television Inc.
A. F. Murray and John R. Holland,
Philco Radio & Television Corp.
Oswald F. Schuette, Short Wave Institute

Ring

vision would need to

L.

L. G.

w^ould be enough
television channels "to go around",

Chairman

Ralph

James W. Baldwin, NAB.

out,

When Mr.
whether there

Sterling,

SL.

i-ngineering Department.
Dr. C. B. Jolliffie, RCA.
Baker and T. A.
I.
R.
Victor Co.
E. K. Cohan, CBS.
Charles W. Horn, NBC.

of economics in
television also was raised.
The
low-definition service designed foi'

was

277

Comdr.

THE QUESTION

it

present

stations licensed in the various
services aie affected, but Mr. King
estimated that eventually some
6UU to 700 stations will be assigned in these bands.
Attending the June 8 hearing
were the lollowing:

Economic Angles

coverage,

At

15R0ADCASTING.

possible rural service also.

rural

post-

sion.

cover the
country.
When this
claim was challenged by others he
said that possibly one way of procuring the service would be that
of establishing government owned
television stations on these waves.
A. F. Murray, television chief of
Philco, brought out that television
should be on one standard rather
than two. Manufacturers, he said,
probably would not want to develop a separate receiver capable
of picking up the medium frequency 60-line broadcasts, along
with the projected 440 or 460 line
systems in the ultra-high field.
While at present it appears that
the
ultra-high
service
will
be
purely urban, he declared develop-

ments may come which

come from the

could

I

U. L. Lynch, WSVA, Harrisonburg, Va.
Paul A. DeMars, Yankee Network.
D. W. Gellerup, WTMJ, Milwaukee.
R. J. Rockwell. WLW-WSAI, Cincinnati.
W. J. Scripps and C. H. Wesser, WWJ.'i
Detroit.
Prof. R. H. George,

W9XG, Purdue

Uni-

versity.

Harrv Harvey, KFAB.
K. Jacobsen,

G.

W9XAT,

Minneapolis.

Rav V. Hamilton, St. Louis Star-Times.
H. Twambley and R. J. Kingsley,
E.
'

WBEN,

Buffalo.

Edwin
Prof.
University.

H.

Armstrong,

[

Columbia;

—

Consulting Engineers C. M. Jansky Jr.,
Stuart L. Bailey, Fred O. Grimwood,
Paul Godley, Joseph Chambers, Edward
A. Loftin, Harold B. Rothrock.
Washington Attorneys Frank D. Scott,|
Philip G. Loucks, John M. Littlepage,'
William A. Porter, P. J. Hennessy, S.
A. Milne (NBC. New York), George S.
Smith, Ben S. Fisher, John W. Guider,
Karl A. Smith, Reed T. Rollo, Horace
L. Lohnes.

—

1

above, represents just

filament core material insures permanency of the oxide coating and
prevents flaking. Write for catalog.

FEDERAL TELEGRAPH COMPANY, 200 Mt. Pleasant Avenue, Newark.
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Ring anponement. Chairman
nounced the matter would be submitted to the FCC Broadcast Divi-

harm"

rectifier

one of a long line of Federal Telegraph Co. Radio Tubes "Famed for
Performance" throughoutiheworld.
Federal Telegraph Co. engineers
have greatly improved this type of
mercury vapor tube by shielding it.
In F-357A the arc is confined within
the shield which reduces bulb blackening and materially reduces the
tendency to arc back. A special
Federal Telegraph Company, a Mackay
Radio auhsidiary, maintains a lube service
organisation that realty wants to serve you.

coverage is afforded.
The day
might come, he said, when two or
three superpower television stations on these low bands might

from the original effective
date of July 1 would be granted
to allow for manufacturers to develop the meters.
If additional
time is needed, he said, it would
be allowed since the FCC is not
disposed to cause anv hardship or
become arbitrary on any of the
regulations.
After a round of discussion on

Made under Federal Telegraph
Company-Owned Patents

857 and W.

Dr. Jolliffe's formal motion to
postpone the effective date for 90
days, on the ground that "no

sion

CHARACTERISTICS

U. V.

protested the scrapping of television station assignments on the
lower band. He argued that while
the picture is not so good, rural

looohShadovugraphed Ins/oecfed
Canadian Distributor

GENERAL RECORDING EQUIPMENT CO.
48 Chatsworth Drive, Toronto, Ont.

At

least

one of our

TEN

give you top performance

different specifications will

and the minimum of surface

noise at a very moderate cost.

Samples, discounts, and prices

at

your request.

PHONOGRAPH NEEDLE MFG.
42-46 Dudley Street,

N.

CO., INC.

Providence, R.

I.

J.
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Truscon Self - Supporting Vertical Radiators
with

maximum

efficiency.

Night fading

is

utilize

assigned

eliminated. Truscon

power
oflfers

expert co-operation to station executives, operators, radio consultants

and engineers

m

TRUSCON
If

you

your

^TRUSCON
^^une 15,

1936

•

in determining the

most

of a Truscon Vertical Radiator to meet

STEEL

COMPANY
Truscon

Steel

and economical design

YOUR station's requirements.

YOUNGSTOWN, OHIO

are unfamiliar with the location of the

locality, write to

UERTIEAL

BROADCASTING

•

efficient

Truscon

sales offices in

Company, Youngstown, Ohio.

RADIATORS

<
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;

Programs,
Contests Arranged for
NBC Tenth Anniversary
Anniversary

PROFESSIONAL

DIRECTORY

Here Next Montbl

SPECIAL programs, contests and
prize awards, with all of its affiliated stations participating, are being planned for the six months
leading up to Nov. 15 when
will celebrate the tenth anniversary of its founding. Each of the
stations will be asked to
97
tenth anniverdisplay the
sary plaque, with most of the celebrating being done by broadcasts.
More than 200 special programs,
including salutes from all countries of the world and addresses by
noted educators, are being planned.
Prizes will be awarded for the
best children's program scripts submitted either by amateurs or professional writers, with six cash
awards aggregating $2,500 to be
given.
The programs will become
regular NBC features and additional royalties will be paid per

NBC

Jansky

Bailey

&.

McNARY

An

Organization of
Qualified Radio Engineers
Dedicated to the

CHAMBERS

and

Radio Engineers
Nat. 4048

National Press Bldg.

SERVICE OF BROADCASTING

Washington, D. C.

National Press Bldg.« Wash., D. C.

GLENN

GILLETT

D.

CtneulHng Radio Enginetr
Synchronization Equipment Design.
Field Strength and Station Location
Antenna Design. Wire
Surveys.
Line Problems.
National Preaa Bldg., Wash., D. G.

N. Y.

Enalewood, N.

Offiae:

J.

H. FELIX
ROCKLAND PLACE

NEW

New Rochelle
ROCHELLE, N.

5474

Field

Coverage

JOHN

CHICAGO

BARRON

H.

Washington, D. C.
Telephone NAtional 7757

TELEVISION, AND

BROOKLINB AVENUE
BOSTON, MASS.

Telephone Commonwealth 8512

LOFTIN
E.

BROADCAST, COMMUNICATIONS

AND PATENTS CONSULTANT
1406 G STREET, N. W.
4105

WASHINGTON,

M.

J.

New York

^

P. 0.

Box

189

of

Evanston,

S.

1.
The winners will be announced Oct. 19.
It was on the night of Nov. 15,
1926, that NBC first got under
way with a hookup of 23 stations
from Boston to Kansas City. The
network was formed, according to

the statements of Chairman Owen
D. Young at the time, primarily
to stimulate the sale of radio receiving sets, and with hardly a
thought that program sponsorship
would develop it to the point of
being a lucrative enterprise on its
own. Yet from the date of opening through the year 1927 it
grossed $3,760,010— a figure which
grew to $31,148,931 for the year
1936.

Contractor

Field Engineering Investigations, CertiIntensity
Field
Coverage Surveys,
Graphic Records, Operation Cost Studies,
Broadcast Plant Appraisals, Interlocking
Studio Control Systems, Design and Construction of Special Equipment.

HOTEL PENNSYLVANIA
PHILADELPHIA, PA.

320 North 50

OMAHA
HERBERT
Consulting

WILSON

Radio

Engineer

Design of Directional Antennas
and Antenna Phasing Equipment, Field Strength Surveys,
Station Location Surveys.
NEW YORK CITY
260 E. 161st ST.

Junior G-Men Series

A

NEW

series titled Junior

G-Men

America and written by Bradford G. Hathaway, an executive of
of

the Prudential Insurance Co., early

June made its debut on WOR,
Newark, sponsored by the Fischer
Baking Co., Newark, and placed by
Neff-Rogow Inc., New York radio
agency. The script program is carried
Mondays, Wednesdays and

in

Fridays, 6:30-6:4.5 p. m., EDST,
its appeal is largely to boys.

and
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O.

GRIMWOOD
in

Problems

in

issues.

Help Wanted
radio announcers, artists,
writers,
engineers,
salesmen,

Experienced
continuity

program and production men and women
are invited to register at once with National Radio Department, Vocational Bureau, Cleveland, Ohio.
This is a nationwide service, many opportunities opening
throughout the country. Moderate fees
when placed. Write for application form.

Wanted

Situations

Ambitious young engineer with collet
education and seven years radio exper
ence. Now employed assistant engineer,
small local station. Desires connection ofAnadvancement opportunities.
fering
nouncing experience single, excellent references. Box 498, Broadcasting.
;

casting.

man

Young

there

always

are

p.

0.

Box 742

Evansville,

open-

wants

position

Box

Go anywhere.

nouncer.
casting.

501,

anas
Broad-

Ind.

good radio men
"it

is

all

about".

have a very successful

ger.

gestures in
coming under Hearst ownership,
KTSA, San Antonio, paid a tribute
to agencies and to advertisers in a
special program. L. L. Jaquier,

commercial manager of KTSA,
gave credit to advertisers and
agencies for progress made by the
American system of broadcasting.
Mr. Jaquier said that agencies
the lion's share of the
credit for fostering and stimulating commercial radio. He nointed
out that it was the local advertiser
and his agency who discovered and
first took advantage of commercial
radio. Associated Music Publishers
transcriptions provided musical
portions of the program.

Transradio

Box

502,

Engineer, operator, desires permanent
position with progressive station. Eleven
years experience. Associate member IRE
seven years.
seven years. Member
Available go anywhere in U. S. Two weeks

USNR

Box

mediate

Box

503,

Broadcasting.

Have

excellent rea-

sons for wanting to

discuss

it

Chicago

with you at the

Convention

station.

BROADCASTING.

For Sale— Station
richest
in
located
100 Watt station
Great optrade area on Pacific Coast.
Sickness
right
party.
portunity
for
Box 500, Broadcastnecessitates selling.

ing.

Wanted

make

change. Will be glad to

desires im-

Eastern

with

affiliation

505,

record both as sales man-

Tribute to Advertising
first

copying

connection.

desires

Announcer -Producer -Writer

I

ager and general mana-

of its

years,

notice.

KTS A, San Antonio, Pays
AS ONE

Operator

Wireless
2

Broadcasting.

of

Broadcast Transmission and
Coverage Development.

NEBRASKA
L.

FRED

Specializing

St.

month preceding

I

both know

ings for

Consulting Radio Engineer

'business Consultant
in 'broadcasting

advertisements

Classified

Broadcasting cost 7c per word for
Cash must accompany order.
Forms close 25th and 10th of

each insertion.

fied

who know what

Alexander Sherwood

ADVERTISEMENTS

Capable manager local station. Good
producer. Five years experience station
manager. Also carry first class operators
license. Desire position with station having a hard time making ends meet or a
newly licensed station. Box 504, Broad-

YOU and

FRAZIER

CLASSIFIED

of a planned
contests, closes

III.

&

Audio Development
in Radio History

first

various

Phone Univ. 1419

St.

HOWARD

Times Square Station

City

725 Noyes

Radio Engineer

Consulting Radio Engineer
30 Rockefeller Plaza

PAGE

C.

performance.
This contest,
series
Sept.

Most Sensational

NBC

Consulting Radio Engineer

D. C.

TEMPLE

in

HIGH FIDELITY PROBLEMS
70

Earle Building

District

BAIRD

S.

Specializing

ULTRA-HIGH FREQUENCY.

Specializing in Broadcast and
Allocation Engineering

H.

ILLINOIS

MOLLIS

Consulting Radio Engineer

EDWARD

HiUiard Co,

T^adio 'transmission
Equipment
2106 Calumet Ave.

Y.

Intensity Surveys, Coverage
Presentations for Sales Purposes,
Allocation and Radio
Reports.

GODLEY

F.

Consulting Radio Engineer
Montclair, N. J.
"25 years of
Professional Background"

W. R

EDGAR
32
Telephone:

PAUL

NBC

THORDJkRSON

SCRIPTS:

Series of

to
5

Buy

or 15 minute con-

Dramatic, Historical, Scientific,
Educational and other interesting subjects
Box 497, Broadcasting.

tinuities of

for Export.

For Rent
in

—Equipment

equipment.
RCA TMV-76-B
(new;,
measuring unit
field
strength
Astiline Angus Autoinatic
direct reading
stations
Recorder for fading on distant
GR radio frequency bridge; radio oscillators,
etc.
Reasonable rental. Allied Research Laboratories, 260 East 161st Street,

Approved

July. Let's get together.

;

deserve

Box 496

BROADCASTING

New York

City.

For Sale

—Equipment

100 watt composite transmitter in
operating condition.
For sale CHEAP.
Box 499, Broadcasting.
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